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Thacker Caskets: Truly “Modern Marvels”

Mike Beardsley Interviews with the show’s director.

CLINTON,MD— It isn’t every day that you
have the chance to make “History.” That’s
just what Thacker Caskets, Inc. will do
on December 3rd when the company will
be featured on an episode of the History
Channel’s show “Modern Marvels.”

In late August, Thacker Caskets, Inc.
Vice President, Sales & Marketing, Mike
Beardsley, received a call from a Director
at the History Channel in Washington, DC
asking Mike if he'd be willing to give an in-

terview on the subject of the evolution of
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the American Casket for an upcoming seg-
ment of the popular History Channel show
“Modern Marvels.” The segment will be
entitled “Built To Last” and is tentatively
scheduled to be aired nationally on Friday,
December 3rd at 9PM Eastern Time.
Mike, a 38 year casket industry veteran, has
done extensive research into the transition
of American casket manufacturing from its
humble beginnings in the workshops of co-
lonial cabinetmakers to the modern mega-
factories that we know today. Beardsley also

** Your Ferno Washington Distributor **

Crew films as the Thacker Carnation Casket is loaded into a
hearse. Funeral Directors David Zinger (standing far left), Erich
Schepp (standing at hearse door), and Michael Small (right).
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has assembled an extensive archive of early
casket related catalogs, letterheads, adver-
tising, and promotional giveaways that the
“Modern Marvels” Directors wanted to ac-
cess for their program. Mike was invited to
display a portion of his collection at the 95th
meeting of the Casket & Funeral Supply As-
sociation in Indianapolis in 2008.

As part of the production, “Modern Mar-
vels” sent a film crew to the new, “state-of-
the-art” Thacker Manufacturing factory in
Florence, Alabama. There the team spent

Mike Beardsley is interviewed by the local ABC affiliate station
who learned about the shoot.

over 6 hours filming the casket making op-
erations and talking with employees. Thack-
er Vice President of Manufacturing Op-
erations in Florence, Jim Spinks, worked
closely with the crew and the associate di-
rector involved in the shoot. Jim was quot-
ed as saying, “The ‘Modern Marvels’ team
was impressed by what they saw here at the
Thacker factory. They were very professional,
and highly respectful of the sacred duty that
a casket performs. They seemed genuinely
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of Events

CONVENTIONS/
CONFERENCES

Connecticut FDA - Dec 02,
2010, The Hartford Marriott
Rocky Hill, Rocky Hill, CT. Ex-
hibits. 800-919-2332. www.ctf-
da.org connfda@aol.com

NY State Assn of Cemeteries
Empire State Green Industry
Show - Jan 11-13, 2011, Hyatt
Regency Riverside Convention
Center , Rochester, NY. Exhib-
its. 518-783-1134. www.nysac.
com nysac@nysac.com

Alabama FDA Midwinter Expo
Trade Show - Jan 17-18, 2011,
Marriott  Birmingham,  Bir-
mingham, AL. Exhibits. 334-
956-8000. www.alabamafda.org
afda06@bellsouth.net

Monument Builders of North
America Inc Fall Industry Show
- Jan 28-31, 2011, Indianapolis
Convention Center, Indianapo-
lis, IN. Exhibits. 800-233-4472.
www.monumentbuilders.org
info@monumentbuilders.org

National Concrete Burial Vault
Assn - Feb 20-27, 2011, East-
ern Carribean Cruise, Port Ev-
erglade, Ft Lauderdale, FL. 407-
788-1996. www.ncbva.org jan@
camco.biz

ICCFA - Mar 08-11, 2011,
Mandalay Bay Resort & Casino,
Las Vegas, NV. Exhibits. 800-
645-7700. www.iccfa.com

Monument Builders of North
America Inc Pacific NW Mon-
ument Builders Assn Spring
Convention - Mar 17-19, 2011,
Embassy Suites, Portland, OR.
Exhibits. 800-767-7866. www.
monumentbuilders.org  info@
monumentbuilders.org

Assn of Independent Funl
Hms of Virginia Conference -
Mar 18, 2011, Richmond Mar-
riott West, Glen Allen, VA.
804-643-0312.  www.ifhv.org
ifhv@aol.com

Cemetery & Mortuary Assn
of California - Mar 23-25,
2011, Pechanga Hotel, Temec-
ula, CA. Exhibits. 916-441-
4533. www.cmaccalifornia.com
cmac@usa.net

California Assn of Public
Cemeteries - Mar 24-26, 2011,
Holiday Inn Hotel, Sacramen-
to, CA. Exhibits. 888-344-
9858. www.capc.info public-
cemeteries@aol.com

North Dakota FDA - Apr 04-
06, 2011, Ramada Plaza, Far-
go, ND. Exhibits. 701-360-
3118. www.ndfda.org thenrik-
senl@cox.net

Oklahoma FDA - Apr 04-06,
2011, Hardrock Hotel, Tul-
sa, OK. Exhibits. 405-843-
0730. www.okfda.com ofda@

wavelinx.net

International Order of The
Golden Rule - Apr 07-09, 2011,
Loews Atlanta Midtown, Atlan-
ta, GA. Exhibits. 800-637-8030.
www.ogr.org info@ogr.org

Utah FDA - Apr 13-14, 2011,
Downtown Salt Lake Marriott,
Sale Lake City, UT. Exhibits.
801-467-9661.  www.ufda.org
ufda@ufda.org

Catholic Cemeteries of The
West - Apr 25-29, 2011, Zer-
matt Resort, Midway, UT. Ex-
hibits.  408-296-4656.

cewecare.org dsylva@pacbell.net

WWW.

Nebraska FDA - Apr 26-28,
2011, Younes Conference Center
Hamprton Inn, Kearney, NE. Ex-
hibits. 402-423-8900. www.nef-
da.org nefda@assocoffice.net

Ohio FDA - Apr 26-28, 2011,
Hyatt Regency, Columbus, OH.
Exhibits. 800-589-6332. www.
ofdaonline.org  diana@ofdaon-
line.org

Kansas Funl Dirs & Embalmers
Assn - May 01-04, 2011, Wich-
ita Mariott, Wichita, KS. Exhib-
its. 785-232-7789. www.ksfda.
org kfda@kfda.kscoxmail.com

South Dakota FDA - May 12-
13, 2011, Ramkote Hotel &
Conference Center, Sioux Falls,
SD. Exhibits. 605-246-9466.
www.sdfda.org tkerr@triotel.net

North Carolina FDA - May 16-
18, 2011, Grove Park Inn Resort
& Spa, Asheville, NC. Exhibits.
800-616-2332. www.ncfda.org
larry@ncfda.org

Minnesota FDA - May 17-
18, 2011, Embassy Suites Earle
Brown Heritage Center, Brook-
lyn Center, MN. Exhibits. 763-
416-0124. www.mnfuneral.org
info@mnfuneral.org

Iowa FDA - May 17-19, 2011,
Iowa State Center & Gateway
Hotel, Ames, [A. Exhibits. 800-
982-6561. www.iafda.org ad-
min@iafda.org

Arizona Funl Cemetery & Cre-
mation Assn - Jun 01-03, 2011,
Scottsdale Plaza Resort, Scotts-
dale, AZ. Exhibits. 480-649-
1144. www.azfda.org afcca@q.

com

Massachusetts FDA - Jun 04-
05, 2011, Ocean Edge Resort &
Golf Club, Brewster, MA. 781-
335-2031. www.massfda.org
info@massfda.org

Tennessee FDA - Jun 05-07,
2011, Embassy Suites Hotel &
Conference Center, Murfrees-
boro, TN. Exhibits. 800-537-
1599. www.tnfda.org tnfuner-
al@xspedius.net

Oregon FDA - Jun 05-08, 2011,
The Riverhouse Resort, Bend,
OR. Exhibits. 800-304-5095.

www.ofda.org mark@ofda.org

Texas FDA - Jun 06-10, 2011,
Sheraton & Arlington Conven-
tion Center, Arlington, TX. Ex-
hibits. 800-460-8332. www.tfda.

com admin@tfda.com

Missouri Funl Directors & Em-
balmers Assn - Jun 06-07, 2011,
Holiday Inn Select, Columbia,
MO. Exhibits. 573-635-1661.
www.mofuneral.org info@mofu-
neral.org

Indiana FDA - Jun 07-09, 2011,
Lucas Oil Stadium, Indianapo-
lis, IN. Exhibits. 800-458-0746.
www.indiana-fda.org info@indi-
ana-fda.org

Southern Cemetery Crem &
Funl Assn, Kentucky Ceme-
tery Assn, Indiana Cemetery
Assn and Cemetery Assn of
Tennessee (Joint Convention)
- Jun 08-10, 2011, Brown Ho-
tel, Lousiville, KY. Exhibits.
251-634-3434.  www.scfa.info
sccfa@bellsouth.net

Independent Funeral Di-
rectors of Florida - Jun 09-
12, 2011, Buena Vista Palace,
Lake Buena Vista, FL. Exhibits.
850-222-0198. WWW.ifdf.Ol‘g
jscheff@ifdf.org

Mississippi FDA - Jun 12-14,
2011, Embassy Suites, Ridgeland,
MS. Exhibits. 601-978-1920.
www.mississippifuneraldirectors.
com mfda@netdoor.com

Montana FDA & Wyoming
FDA Joint Convention - Jun
12-14, 2011, Billings Hotel &
Convention Center, Billings,
MT. Exhibits. 406-449-7244.
www.mfda.net or www.wyfda.
org mfda@sy-key.com or wyf-
da@sy-key.com

Alabama Funl Dirs & Mor-
ticians Assn Inc - Jun 12-15,
2011, Riverview Plaza Hotel,
Mobile, AL. Exhibits. 334-347-
2371.  www.alabamafdma.org
info@alabamafdma.org

North Carolina & South Car-
olina Cemetery Assn Joint
Convention - Jun 12-14, 2011,
Kingston Plantation Embassy
Suites, Mrytle Beach, SC. Ex-
hibits. 336-874-2974. artysor@
gmail.com

West Virginia FDA - Jun
13-15, 2011, Marriott Ho-
tel, Charleston, WV. Exhibits.
800-585-2351. www.wvfda.org
rprice0851@aol.com

Michigan Assn of Municipal
Cemeteries Inc - Jun 15-17,
2011, ODAWA Casino Resort,
Petosky, MI. Exhibits. 989-814-
0670. www.michamc.org

Alabama FDA - Jun 19-21,
2011, Marriott Grand Hotel,
Point Clear, AL. 334-956-8000.

www.alabamafda.org  afda06@
bellsouth.net
Wisconsin FDA - Jun 20-

23, 2011, The Osthoff Resort,
Elkhart Lake, WI. Exhibits. 608-
256-1757. www.wida.org info@
wida.org

Illinois FDA - Jun 21-23, 2011,
Crowne Plaza, Springfield, IL.
Exhibits. 800-240-4332. www.
ifda.org info@ifda.org

ADEC - Jun 22-25, 2011, Inter
Continental Miami, Miami, FL.
305-577-1000.  www.adec.org
info@adec.org

Maryland State FDA - Jun 26-
30, 2011, Clarion Resort &
Conference Center, Ocean City,
MD. 410-553-9106. www.msf-
da.net msfda@msfda.net
Virginia Morticians’ Associa-
tion - Jun 26-29, 2011, The Ho-
tel Roanoke Conference Center,
Roanoke, VA. Exhibits. www.vir-
giniamorticiansassociation.org

Idaho Funeral Service Assn -
Jun 26-28, 2011, Shore Lodge,
McCall, ID. Exhibits. 208-888-
2730. www.ifsa.us ifsa@ifsa.us
Virginia FDA - Jun 26-28,
2011, The Cavalier Hotel, Vir-
ginia Beach, VA. Exhibits. 804-
264-0505. www.vfda.net 1whit-
taker@vfda.net

California FDA - Jun 27-
28, 2011, Monterey Marriott,
Monterey, CA. Exhibits. 800-
255-2332. www.cafda.org cfda@

amgroup.us

FDA of Kentucky - Jun 27-29,
2011, Louisville Marriott Down-
town, Louisville, KY. Exhibits.
800-866-3211. www.fdaofky.
com info@fdaotky.com

Florida Cemetery Cremation
8 Funl Assn - Jul 14-16, 2011,
Hilton Daytona Beach Hotel,
Daytona Beach, FL. Exhibits.
800-226-3332.  www.thefccfa.
com knopke@curlewhills.com

Assn of Independent Fnl Hms
of Virginia - Jul 22-24, 2011,
Hilton Hotel, Virginia Beach,
VA. Exhibits. 804-643-0312.

www.ifhv.org ithv@aol.com

Associated Cemeteries of Mis-
souri - Jul 22-23, 2011, Port Ar-
row, Lake of the Ozarks, MO.
Exhibits. 314-863-3011.

National Funeral Dirs & Mor-
ticians Assn Inc - Jul 31 - Aug
05, 2011, The Omni Hotel at
CNN Center , Atlanta, GA. Ex-
hibits. 800-434-0958. www.nfd-

ma.com nfdma@nfdma.com

Assn of AL Cemeteries, LA
Cemeteries Assn & MS Cem-
etery Assn Tri State - Aug 07-
09, 2011, Imperial Palace Casi-
no & Resort, Biloxi, MS. Exhib-
its. 601-898-8565. Ichedotal@

comcast.net

NY State FDA - Aug 14-17,
2011, The Crowne Plaza Con-
vention Hotel, Niagara Falls, NY.
Exhibits. 800-291-2629. www.
nysfda.org info@nysfda.org

Washington State FDA &
Washington Cemetery, Crema-
tion & Funeral Assn Joint Con-
vention - Aug 24-27, 2011, Sun-
cadia Lodge, Roslyn, WA. Ex-
hibits. 253-588-7111. www.wsf-
da.org jewell@wsfda.org

Catholic Cemetery Conference
- Aug 27-31, 2011, Gaylord Na-
tional Resort & Convention
Center, Washington, DC. Ex-
hibits. 888-850-8131.

Colorado FDA & CAC Com-
bined Convention - Sep 07-09,
2011, Denver Marriott South at
Park Meadows, Littleton, CO.
Exhibits. 303-791-2336. www.
cofda.org mail@cofda.org

New Jersey State FDA - Sep 26-
28, 2011, The New Taj, Atlan-
tic City, NJ. Exhibits. 800-734-
3712. www.njsfda.org njsfda@
njsfda.org

Catholic Cemetery Confer-
ence - Oct 05-08, 2011, Gaylord
Opryland Resort & Convention
Center, Nashville, TN. Exhibits.
888-850-8131.  www.catholic-
cemeteryconference.org

NFDA & CANA Joint Conven-
tion - Oct 23-26, 2011, McCor-
mick Place, Chicago, IL. Exhib-
its. 800-228-6332. www.nfda.
org nfda@nfda.org

Casket & Funeral Supply Assn
Fall Conference & Trade Show
- Nov 14-15, 2011, Crowne Pla-
za Hotel, Indianapolis, IN. Ex-
hibits. 847-295-6630. www.cf-

saa.org mallen@cfsaa.org

FDSA of Greater Chicago - Nov
16, 2011, Przybylo’s The White
Eagle Resturant and Banquets,
Niles, IL. Exhibits. 630-980-
4740. www.fdsachicago.com of-
fice@fdsachicago.com

MEETINGS/SEMINARS

ICCFA Wide World of Sales -
Jan 12-14, 2011, Bally’s Las Ve-
gas, Las Vegas, NV. 800-645-

7700. www.iccfa.com

Alliance of Illinois Cemete-
rians - Jan 13-14, 2011, Clock
Tower Hotel, Rockford, IL. 217-
789-2340. www.aicemeterians.
org secretary@aicemeterians.org

Utah FDA Midwinter Meeting
- Jan 13-15, 2011, Holiday Inn,
St George, UT. 801-467-9661.
www.ufda.org ufda@ufda.org

New Hampshire FDA Annual
Meeting - Jan 15, 2011, Church
Landing- Inns At Mills Falls,
Meredith, NH. 877-886-4332.
www.NHFDA.org www.NHF-
DAl@gmail.com

Oregon FDA Winter Educa-
tional Meeting - Jan 17, 2011,
The Monarch Hotel & Confer-
ence Center, Clackamas, OR.
800-304-5095.  www.ofda.org
mark@ofda.org

Selected Independent Funl
Hms NextGenSeminar - Jan
23-27, 2011, Westin Casuarina
Resort & Spa, Grand Cayman.
800-323-4219. www.selectedfu-
neralhomes.org info@selectedfu-
neralhomes.org

Virginia FDA Winter Leader-
ship Summit - Jan 24-25, 2011,
Marriott Richmond, Richmond,
VA. 804-264-0505. www.vfda.
net 1whittaker@vfda.net

North Carolina FDA Mid-Win-
ter Educational Conference -
Jan 28 - Feb 02, 2011, Carnival
Fantasy Cruise, Charleston, SC.
800-616-2332. www.ncfda.org
larry@ncfda.org

Mississippi FDA Winter Sem-
inar - Feb 06-07, 2011, River-
walk Casino & Hotel, Vicks-
burg, MS. 601-978-1920. www.
mississippifuneraldirectors.com
mfda@netdoor.com

FDA of Kentucky Midwinter
Conference - Feb 08-09, 2011,
Hyatt Regency Hotel, Lexing-
ton, KY. 800-866-3211. www.
fdaoftky.com info@fdaoftky.com

West Virginia FDA Midwin-
ter Meeting - Feb 08-10, 2011,
Marriott Hotel, Charleston, WV.
800-585-2351. www.wvfda.org
rprice0851@aol.com

Assoc of California Cremation-
ists Crematory Operator Train-
ing - Feb 09, 2011, Embassy
Suites Hotel, Sacramento, CA.
877-936-7222. www.accinfo.org
kthomas@accinfo.org

Cremation Assn of North
America/  NFDA Cremation
Symposium - Feb 16-18, 2011,
Caesar’s Palace, Las Vegas, NV.
312-673-1077. www.cremation-
association.org info@cremation-
association.org

Indiana FDA Midwinter Con-
ference - Feb 23-24, 2011,
Sheraton Keystone Hotel, In-
dianapolis, IN. 800-458-0746.
www.indiana-fda.org info@indi-
ana-fda.org

NYSTA Southeast Regional
Conference & NYSAC Cem-
etery Maintenance Seminar -
Feb 23,2011, Holiday Inn, Fish-
kill, NY. 518-783-1134. www.

nysac.com nysac@nysac.com

Maryland State FDA Quaterly
Meeting - Mar 09, 2011, Mar-
riott Inn, Hunt Valley, MD.
410-553-9106. www.msfda.net
msfda@msfda.net

Casket & Funeral Supply Assn
2011 Winter - Mar 10-12, 2011,
Mandalay Bay Resort & Casino,
Las Vegas, NV. 847-295-6630.

www.cfsaa.org mallen@cfsaa.org

NYSTA Western Regional Con-
ference & NYSAC Cemetery
Maintenance Seminar - Mar 16,
2011, Millennium Hotel, Buffa-
lo, NY. 518-783-1134. www.ny-

sac.com nysac@nysac.com

100 Black Women of Funl Serv
Annual Conference - Mar 20-
23, 2011, Marriott Spring Hill
Suites Houston, Houston, TX.
407-595-9277. www.100blackw
omenoffuneralservice.com hun-

dredbwfs@aol.com

NFDA Advocacy Summit - Mar
20-23, 2011, Renaissance May-
flower Hotel, Washington, DC.
800-228-6332.  www.nfda.org
nfda@nfda.org

MK] Marketing Seminar - Mar
21-24,2011, Naples, FL. 888-655-

1566. www.mkjmarketing.com

Virginia Cemetery Assn Sales
Meeting - Mar 23, 2011, Hil-
ton Garden Inn, Charlottes-
ville, VA. 804-675-7502. www.
virginiacemeteryassociation.org
dimunn@asscmgmt.com

NFDA Professional Women’s
Conference - Apr 01-03, 2011,
Hotel Monaco, Alexandria, VA.
800-228-6332.  www.nfda.org
nfda@nfda.org

Selected Independent Funl Hms
Spring Management Summit -
May 11-13, 2011, Columbia Club,
Indianapolis, IN. 800-323-4219.
www.selectedfuneralhomes.org

info@selectedfuneralhomes.org

Maryland State FDA Spring
Golf Outing - May 18, 2011,
Compass Pointe Golf Course, Pas-
adena, CA. 410-553-9106. www.
msfda.net msfda@msfda.net

Selected Independent Funl Hms
European Group Meeting - May
27-31, 2011, Grand Hotel Fasano,
Lake Garda, Italy. 800-323-4219.
www.selectedfuneralhomes.org
info@selectedfuneralhomes.org

Virginia Cemetery Assn Annu-
al Meeting - Jun 22-25, 2011,
Tides Inn, Irvington, VA. 804-
675-7502.  www.virginiaceme-
teryassociation.org dimunn@ass-
cmgmt.com

New England Cemetery Assn
Seminar - Jun 28-30, 2011,
Radisson ~ Plymouth  Hotel,
Plymouth, MA. 203-874-8998.
www.newenglandcemetery.org
rescholl627 @gmail.com

NFDA Leadership Confer-
ence - Jul 10-13, 2011, Coeur
d’Alene Golf & Spa Resort, Co-
eur d’Alene, ID. 800-228-6332.
www.nfda.org nfda@nfda.org

Professional Car Society Meet-
ing - Jul 12-16, 2011, Clari-
on Inn and Conference Center,
Hudson, OH. 973-729-8083.

www.professionalcarsociety.org

Assoc of California Cremation-
ists General Meeting - Jul 21,
2011, Embassy Suites, Oxnard,
CA. 877-936-7222. www.accin-
fo.org kthomas@accinfo.org

Selected Independent Funer-
al Homes - Sep 21-24, 2011,
Westin Kierland Resort & Spa,
Scottsdale, AZ. 800-323-4219.
www.selectedfuneralhomes.org
info@selectedfuneralhomes.org

California Assn of Public Cem-
eteries Seminar & Area Meet-
ing - Oct 07-08, 2011, Crowne
Plaza Beach Hotel, Ventura, CA.
888-344-9858. www.capc.info

publiccemeteries@aol.com

The American Society of Em-
balmers Conference & Meeting
- Oct 21, 2011, Chicago South
Loop Hotel, Chicago, IL. 800-
728-9185. www.amsocembalm-
ers.org AmSocEmbalmers@sbc-
global.net

If you have a Convention, Meeting
or Seminar you would like to see
listed here, send information to:

PO Box 5159, Youngstown, OH 44514 NOI\}IS
Fax 1-800-321-9040 FUNERAL HOME &
E-mail info@nomispublications.com
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Whether you are a single car owner or a multi-vehicle firm, you will not find a team more
committed to you than the people of Eagle Coach. Owning an Eagle coach means more than
driving the industry’s most reputable vehicle—it means that you have an entire network of
professionals standing behind you. Our vehicles are as good as the people who drive them. There
is pride in every cut, every weld, every finish and every bolt that goes into an Eagle vehicle.

Because we have such focus on the details, you can focus on your families.

800-537-2963 | EAGLECOACH.COM
TRUST. INTEGRITY. REPUTATION.
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New Book provides Blueprint for
Higher Funeral Home Profits

Halo International boasts Unique
Products

LARGO,FL— Changes in society are
causing funeral businesses to explore
new ways to generate sales. In addition
to placing a call to the vault company,
funeral directors are also arranging ca-
tered meals in reception centers and ar-
ranging special services at the cemetery.
Profiting from innovations in funeral
service is the topic of a new book by
Glenn Gould, CEO of MK]J Market-
ing. MK]J Marketing is the leader in
deathcare industry marketing with a
clientele of 2,000 funeral home clients
throughout the U.S., Canada, the UK
and Australia. For the past 20 years,
MK]J has introduced quality advertising
and marketing products to assist funeral
homes in communicating their message
in their communities.

Funeral Home Marketing — Moving the
Bottom Line is Gould’s second book.
The first, Deathcare Marketing — 25
FAQ’ sold 5,000 copies, which is con-
sidered significant by book publishers.
“The first book reviewed the tradition-
al funeral service business model with
strategies for combating discounters
and marketing pre-need. Moving the
Bottom Line deals with the new reality
caused by the current recession. Baby-
boomer adults are making different de-

neral Home
e Marketing

Moving the

Bottom Line

cisions today based upon their financial
losses in pension savings and home val-
ues. Nonetheless, they want what they
want, and this creates new opportuni-
ties for funeral businesses,” comments
Glenn Gould.

Funeral Home Marketing — Moving The
Bottom Line and Deathcare Marketing,
25 FAQ are available from MK]J. For
more information on MK] marketing
services and products, visit the MK]

Marketing web site at www.mkjmarket-
ing.com or telephone 888-655-1566.

THE ENCYCLOPEDIA
ol Parsonalizeda
Memorinl Bpplogess Additions to the

Appligue Catalog

Appliqué catalogs from Halo

Gulf Coast Urn merges with Best Friend Tribute

PALMETTO,FL— Gulf
Coast Urn Company, Inc,
with their president, Rob
Bulmer, have merged with
Bradenton, FL based Best
Friend Tribute, Inc.

The expanded company
will continue to operate
in Florida as Best Friend
Tributes under the fol-
lowing management team:
Rob Bulmer, president,
A.V. “Augie” Bottiger,
CEO, and Tom James,
manager of Market De-
velopment.

(L to R) Rob Bulmer and Augie Bottiger

This merger will give the
company the ability to in-
crease inventory levels, add
new products and maintain
our current lowest possible
pricing. They will be calling
on funeral homes to pres-
ent their line of high qual-
ity products and services.

Best Friend Tributes can be
reached at (941) 405-9416
or toll free fax order line
(888) 715-3298. Email
gulfcoasturncompany@
gmail.com. Visit www.best-
friendtributes.com.

BAINES

Professional Vehicles
Chicago 1-800-4-HEARSE

=
- = ———
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* FEDERAL COACH !EAGLE d
COACH COMPANY

For complete Up-To-The-Minute Inventory...

4HEARSE.com

Twin Cities 1-800-639-0604

2003 Eagle Cadillac Ultimate Elite Hearse
white, white top, blue leather, electric table

2010 Eagle Cadillac Ultimate Premier Elite Hearse
silver, black crown top, black leather, electric table

2010 Eagle Chrysler T&C Touring Funeral Van
black, black top, gray cloth, stow-n-go

2006 Federal Cadillac 64” Six Door Limo
black, black leather, flip seat

2005 Eagle Cadillac Ultimate Elite Hearse
dark blue, dark blue top, blue leather, electric table

2000 Eagle Cadillac Le Escort Flower Car
black, black leather, chrome wheels, stainless bed

2006 Eagle Cadillac Ultimate Hearse
silver, gunmetal crown top, gray leather, oval window

2002 Federal Cadillac Six Door Limo
white, blue leather

T

2003 Eagle Cadillac Ultimate Hearse
silver, black top, black leather, manual table

www.4HEAR .com

TWINSBURG,O0H— Halo
International Corp. cur-
rently has 651 unique ap-
pliqués available to person-
alize their memorial urns.
From the most extensive of-
fering of military appliqués,
including bronze, pewter,
silver, enamel and specific
military units to dozens
and dozens of lifestyle and
civic designations, Halo is
unmatched in variety, style,
and exclusivity. With per-
sonalization such an inte-
gral part of funeral service,

An example of an Air Force
Banner from Halo

it is imperative that families are offered the full range of
available memorials. Add a beautifully engraved name and
message and families are provided with the most intimate
and meaningful memorial possible.

Uniquely beautiful hand-painted urns, imported by
Halo from Italy, are noted collectibles as reported by Halo
founder, Mark Pennington. “On my last trip to Italy, I
was amazed to discover the urns I had selected were in
rare supply and collected by many. I was just very happy
that we had warehoused several styles and could continue
to offer these hand-crafted artisan urns as memorials.” A
complete line of 18 imported Italian hand-painted urns is
showcased in Halo’s Memorial Urn Catalog and online.

Versatile, personalized banners can be designed as a me-
morial for display next to the casket, at a memorial service,
beside the layout room in the chapel, or at the church.
With the family’s choice of photos, text and layout, funeral
homes can offer a very personal memorial. Produced in
house at Halo, funeral directors simply scan photos and
text and Halo does the rest. Banner size is 24 inches wide
by 6 feet tall and is quickly assembled utilizing a stand
requiring no tools nor excess time or personnel to make
ready. A catalog of banner designs is available.

Halo International Corp., located in the Cleveland
suburb of Twinsburg is a national OEM sourcer and
procurer of uniquely different products for the funeral,
cemetery, and religious goods markets. Halo markets
through a national network of distributors/jobbers. Cat-
alogs of their varied product line are available through
dealers, by calling 330-425-3800, and by visiting www.

FIRST CLASS
ol SUBSCRIPTION

Call 1-800-321-7479

FUNERAL HOME &
CEMETERY NEWS
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Continental Computer named to

David de Gorter named President of
Forethought Financial Services

INDIANAPOLIS,IN— Forethought Fi-
nancial Group, Inc. (“Forethought”), an-
nounced the appointment of David de
Gorter to head up the company’s sales ef-
forts in the funeral industry. He will oversee
all of the company’s distribution of prod-
ucts and services to funeral homes includ-
ing preneed life insurance, trust services,
and insurance assignments. de Gorter pre-
viously served as President of Wachovia In-
surance where he built one of the largest
and most effective insurance distribution
platforms in the country. He will report di-
rectly to Forethought’s CEO, John Graf.

“We are extraordinarily pleased to wel-
come David to the Forethought team. His
experience in building and growing cus-
tomer responsive sales teams is unmatched,
and he will bring over 25 years of financial
services experience to Forethought and our
funeral home customers.” Graf said. “I am
confident David will bring unmatched en-
ergy, innovation, and commitment to our
business.”

“Forethought’s financial strength and
breadth of products and services are un-
matched in the industry. Our ability to safely
and securely serve our customers has never
been more important, and we will continue
to find new and innovative ways to leverage
that strength to serve the funeral industry.”
de Gorter said. “I look forward to the op-
portunity to work with Mark Guzniczak
and the rest of the outstanding Forethought
sales team to bring new perspectives and
experiences to the marketplace in an effort
to help our clients grow their businesses se-
curely and profitably.”

With assets in excess of $4.7 billion,
more than $1.1 billion in annual revenue,
$4.9 billion of life insurance protection
in force, more than 2 million policyhold-
ers served, and a 25-year history of qual-
ity, service and reliability, Forethought

is a preeminent leader in the delivery of
high-value insurance and financial servic-
es across the U.S. For more information,
please visit www.forethought.com.
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Software Magazine's Software 500

JONESBORO,AR— Continental Com-
puter announced its inclusion on Sof#-
ware Magazine’s Software 500 ranking of
the world’s largest software and service

FTD® partners with Batesville Casket
Company to provide Revolutionary
Online Sympathy Program for

Funeral Homes

DOWNERS GROVE,IL— FTD.COM,
Inc. (“FTD”), a subsidiary of United
Online, Inc. (Nasdaq: UNTD), has en-
tered into an exclusive agreement with
Batesville Casket Company, the leading
provider of caskets, cremation products
and funeral home websites, to provide
customized, co-branded floral websites
to licensed funeral homes in the United
States and Canada.

“This program represents a unique
and innovative opportunity for both
FTD and the funeral service industry.
FTD will provide a nationwide system
for ordering sympathy arrangements to
a market that has not always enjoyed
a consistent, quality, branded experi-
ence,” said Robert Apatoff, President of
FTD Group, Inc. “Thousands of funeral
homes and their customers can benefit
from easy, online access to a full range
of beautiful arrangements designed and
delivered by FTD’s nationwide network
of artisan florists, and supported by its
quality customer service.”

The new program is available exclusive-
ly to funeral homes that utilize Batesville’s
WebLink™ websites. Participating funer-
al homes will receive a co-branded floral
website, custom-designed and hosted by
FTD, which prominently displays the fu-

neral home’s name and brand. Consum-
ers can easily access the new floral website
to place orders through a link on the ex-
isting funeral home website. Tailored for
the funeral industry, visitors can choose
from a first-class assortment of FTD sym-
pathy and funeral arrangements and gifts
including flowers, plants, sprays, wreaths,
gourmet foods, and gift baskets. Orders
can be placed either online or by calling
(877) 212-3610.

“FTD is the most recognized national
floral brand with an expansive network
of member florists and significant exper-
tise serving consumers, both online and
offline. This combination of brand rec-
ognition, expertise and broad network
membership, coupled with Batesville’s
experience in funeral service, creates a
compelling offering that is unsurpassed
in quality and convenience,” said Troy
Brake, VP and General Manager of
Batesville Interactive.

For more than 125 years, Batesville has
been dedicated to helping families honor
the lives of those they love. Their history
of manufacturing excellence, product in-
novation, superior customer service and
reliable delivery has helped us become —
and remain — a market leader. To learn
more visit www.batesville.com.

providers, now in its 28th year. This is
the 11th year Continental Computer has
been named to the Software 500.

Continental Computer is the provider
of the phenomenal funeral home man-
agement software package 7he Direc-
tors Assistant. The company has been
providing products and services for the
death care industry since 1985. Conti-
nental Computer products and servic-
es include at-need, pre-need, cremato-
ry, cemetery and financial accounting
products for funereal, crematory and
cemeteries worldwide.

“The 2010 Software 500 results show
that revenue growth in the software and
services industry was healthy, with total
Software 500 revenue of $491.7 billion
worldwide for 2009, representing virtu-
ally flat growth from the previous year,”
says_John P Desmond, editor of Software
Magazine and Softwaremag.com.

“The Software 500 helps CIOs, se-
nior I'T managers and IT staff research
and create the short list of business
partners,” Desmond says. “It is a quick
reference of vendor viability. And the
online version, to be posted soon at
www.Softwaremag.com, is searchable
by category, making it what we call the
online catalog to enterprise software.”

The ranking is based on total world-
wide software and services revenue for
2009. This includes revenues from soft-
ware licenses, maintenance and sup-
port, training and software-related ser-
vices and consulting. Suppliers are not
ranked on their total corporate revenue,
since many have other lines of business,
such as hardware. The financial infor-
mation was gathered by a survey pre-
pared by King Content Co. and posted
at www.Softwaremag.com, as well as
from public documents.

From Our Family To Your Family - Factory Direct

A GPSs Unit

with purchase

GARMIN|

FREE|

'_r':_ i

R

All New

2010 Chrysler Town & Country

N\

2004 Chevrolet Venture Ext. Wb
140,000 miles
Silver, Landau Panels, Link Roladeck Floor System
Nice Condition! $6,500.00

2004 Chevrolet Venture Ext. Wb
34,000 miles
White, Full Vinyl Roof, Formica Floor with Rollers,
Landau Panels Ready to Use! $11,495.00

$7 5000

plus shipping

Chevrolet Suburban Conversions
Cadillac Escalade Conversions
Parts and Accessories

First Call Vans

1-800-559-5018

Prestige Vehicle Corp. » 2030 St Rt 125 « Amelia OH 45102 « www.prestigeveh.com
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Trappist Caskets teams with Kanet Advertising to
win prestigious MarCom Award

PEOSTA,IA— Trappist
Caskets, owned and op-
erated by the monks of
the Trappist Monastery of
New Melleray Abbey in
eastern lowa, is pleased to
announce that their ads/
advertising campaign en-
titled “A Corporal Work of
Mercy” has been selected
out of almost 5,000 en-
tries from throughout the
United States and several
foreign countries to be
a recipient of MarCom’s
prestigious Gold Award.
The Gold Award is pre-
sented to those compa-
nies whose talents exceed
the high standards of the
industry norm.

Trappist Caskets has been
working closely with Ka-
net Advertising, based in
Cincinnati, Ohio, to de-
velop ads that draw atten-
tion to the unparalleled

TRAPPIST C

4 | www TRAPPISTCASKETS. COM

quality and fine craftsman-
ship of their handcraft-
ed caskets. Made of solid

wood harvested from the
abbey’s 1,200-acre sustain-
able forest, these caskets are

prayerfully constructed.
Surrounded by the peace-
ful environment of the

monastery, monks craft
caskets and cremation urns
as an expression of their
life of prayer and their
belief that death is the fi-
nal step along the path to
God. Blend these distinc-
tions with a deep-rooted
work ethic and the result is
a product that many regard
as, quite literally, a bless-
ing. Everything is genuine
in these solid-wood cas-
kets, finished with bees-
wax and upholstered by
hand. Each requires 18-19
hours of work and reflects
the monks’ regard for au-
thentic craftsmanship and
the time-honored way of
doing things.

Charlie Kanet of Ka-
net Advertising stated,
“It is a privilege to rep-
resent Trappist Caskets
in a way that highlights
the monks’ time-hon-
ored way of producing an
outstanding, reasonably-
priced product.”

DECEMBER 2010
Kates-Boylston

offers Profit-Building
Handbooks

WALL,NJ— Kates-Boylston Publications recently an-
nounced that they are offering the Mastering Funeral Service
Package. The new package includes The Funeral Director’s
Survival Guide, The Funeral Director’s Economic Recovery
Guide and The Funeral Director’s Marketing Guide.

The books, all sponsored by Homesteaders Life Co.,
offer business tips and strategies to boost profits as well
as an assortment of strategies to survive and thrive no
matter what the economy is like.

“These are among our most popular books and include
an assortment of articles only available in these guides
along with some of our most popular previously pub-
lished articles,” said Thomas A. Parmalee, editorial di-
rector of Kates-Boylston Publications.

Dean Lambert, vice president of marketing at Home-
steaders Life Co., added, “We have received a great deal
of positive feedback from funeral directors, which ac-
knowledges that our support of these guides is impor-
tant and well-invested. There are many success stories
in funeral service that can be attributed to the authors
whose experience and knowledge are shared in these
publications.”

To learn more about the package visit the “Book Store”
page at www.katesboylston.com or call 800-500-4585.

Kates-Boylston Publications publishes American Fu-

neral Director and American Cemetery magazines as well
as Funeral Service Insider. The company has been helping
funeral professionals succeed and serve since 1877.

Doric Products, Inc. announces 2010-2011 Board of Directors

MARSHALL,IL— Doric
Products, Inc., a leader in
the burial vault industry
since 1955, held its annu-
al shareholders’ meeting in
Myrtle Beach, SC in Sep-
tember. Within this meet-
ing, each director was re-
elected demonstrating the
continued confidence the
shareholders have in the
existing board. The Board
of Directors for the com-
ing year will remain Asa
Brewster, Brewster Vaults,
Millville, NJ; Michael
Crummitt, Crummitt &
Son Vault, Martins Ferry,
OH; Charles “Chuck”
Foskey, Wicomico Vault,
Salisbury, MD; Gerald
Hardy, Hardy Doric, Inc.,
Chelmsford, MA; Hubert
McQuestion, Lake Shore
Burial Vault, Brookfield,

CB Legal Publishing Corporation
goes to Electronic Format

NORTHBROOK, IL— CB Legal Publish-
ing Corporation is pleased to announce
that it is joining the Green Movement
to eliminate printing and the use of pa-

per. CB publishes Cemetery & Funeral

Business and Legal Guide, an informative

newsletter for members of the industry

that has been published since 1972. Ten

issues are published on an annual basis

on different topics of interest to industry

members in a question and answer for-
mat. The newsletters are written by Har-
vey 1. Lapin, a well-known attorney in
the industry and a monthly columnist for
Funeral Home & Cemetery News.

Future issues of Cemetery ¢&& Funeral Busi-
ness and Legal Guide will only be available
to new subscribers in an electronic PDF
version beginning January 1, 2011. The
Guide is offering a special price to Funeral
Home & Cemetery News readers who wish
to subscribe for the year 2011.

To receive the special price, please con-

tact CB Legal Publishing Corporation,
PO Box 1327, Northbrook, IL 60065-
1327. 1If you have any questions con-
tact Cheryl Lapin at (847) 509-0501 or
email her at Cherbridge@sbcglobal.net.

CB Legal Publishing Corporation also
publishes the Release Form Kit, which
was prepared by Harvey I. Lapin. The
Release Form Kit has been recently up-
dated and revised. This Kit contains Re-
lease and Hold Harmless forms for fu-
neral homes, cemeteries and crematories
to use in situations where it has resolved
a complaint with a customer, and wants
to be sure that there will be no further
action by the customer or their relatives.
The forms can be purchased on a custom
basis with your business name and ad-
dress preprinted at the top of each form.
Call Cheryl Lapin at 847-509-0501 or
email her at Cherbridge@sbcglobal.net
and she will send you an order form that
contains the current prices.

Doric Board Members. (L to R) Front row: Chuck Foskey, Adair Payment, Bobby Smith, and
Gerald Hardy. Back row: Mike Crummitt, Asa Brewster, Steve Vincent, Jim Wiens, and Hubert
McQuestion.

WI; Adair Payment, Atlas
Concrete Products, Or-
lando, FL; Bobby Smith,
Eagle Burial Vault, Rus-
ton, LA; Steven Vincent,
J.P. Vincent and Sons,
Galena, IL; and Jim Wie-
ns, Concrete Vaults Inc.,
Newton, KS.

Steve Vincent will con-
tinue to serve as President,
Jim Wiens as Vice Presi-
dent of Finance and Trea-
surer, Mike Crummitt as
Vice President of Manu-
facturing and Gerald Har-
dy as Secretary. The Execu-
tive Committee consists of
Mike Crummitt, Hubert
McQuestion, Steve Vincent
and Jim Wiens.

For more information,
please visit the Doric web-
site, www.doric-vaults.com

or call 1-800-457-0671.

Greek Catholic Union
hires Vlahos as Pre-Need
Representative

BEAVER,PA— The Greek
Catholic Union of the
USA located in Beaver,
PA is pleased to announce
Denny Vlahos, CPC, as
representative to its Pre-
Need Insurance Program
in the Ohio Valley area.
Denny “Demetri” comes
to GCU with much expe-
rience, reflected in both
commercial and fraternal
insurance companies’ fi-
nal expense and pre-need
products.

He holds an active Life,
Accident and Health li-
cense in Ohio since 1986
and maintains a Certi-
fied Pre-Planning Con-
sultants designation. He
has been a member in

good standing with the
National Ethics Bureau,
and has formerly taught
Continuing Education
courses throughout Ohio,
certified by the Board of
Funeral Directors and
Embalmers.

GCU’s pre-need pro-
gram consists of two high-
growth (interest-bearing)

AWS
Designs
introduces
Business
Memorial
and
Courtesy
Cards

WEST HARTFORD,CT—
“When my wife died, there
was no way to uniform-
ly notify all our creditors
about the sudden change
in our financial status,”
said A. Wilson Smith of
AWS Designs. He has re-
cently developed and copy-
righted the Business Memo-
rial Card to give families a
convenient and organized
way to inform companies
of a death.

“We are introducing these
new cards to fill a gap in
the greeting card industry,”
says Smith. He has also de-
veloped a similar Business
Courtesy Card, designed to
help people who experience
asudden hardship, such asa
job loss, notify their credi-
tors promptly.

For more information,
please contact AWS De-
signs, PO Box 370-245,
West Hartford, CT 06137.
Phone 860-232-1119.

annuities with lower face amounts to accommodate any
and all pre-planning circumstances; and, a large buy-
up (face amount) single premium whole life product.
These products are an excellent choice to the current
ailing trusts accounts, and all are commissionable.

Funeral firms and death care providers are invited
to review this dynamic program by contacting ei-
ther Scott A. Luster, VP of Business Development
at (724)495-3400 or email at sluster@gcuusa.com or
Denny Vlahos, CPC, directly in Ohio at (330)447-
0259 or dvlahosl @roadrunner.com.
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Doric Products hits the beach with Carolina-Doric

Doric dealers gather for lunch and historical tour at The Columns
Plantation near Florence, SC.

MARSHALL,IL— Doric
Products, Inc. took its
annual dealer meeting to
Myrtle Beach, SC in Sep-
tember this year. With
great attendance, beau-
tiful scenery, and a 55th
anniversary to celebrate,
the meeting was enjoyed
by all.

Shareholders were the
first to arrive for the an-
nual shareholders meet-
ing on Thursday. As more
dealers continued to ar-
rive, they were greeted
with a welcome party
Thursday evening hosted
by area dealer, Carolina-
Doric, Inc. The evening
gave dealers the opportu-
nity to enjoy good food,
music, and the chance
to catch up and network
with fellow dealers and
friends.

Friday was a day full
of valuable information.
The morning consisted
of company updates from
Doric President, Steve
Vincent, an overview of
new product lines being
offered, and a presenta-
tion from guest speaker,
Bob Pecor, on job satisfac-
tion. The afternoon began
with a collections discus-
sion with guest speak-
er, Wanda Borges, fol-
lowed by tips and tricks
shared by the dealers on
ways they have gathered
over the years to improve
their own efficiency and
productivity in the vault
business.

On Saturday morning,
attendees had the oppor-
tunity to visit the plant of
Carolina-Doric in Flor-
ence, SC. They experi-
enced first-hand what
makes Carolina-Doric
a success. Co-owners,
Doug Evans and Jim
Woods, guided the tour
throughout the facility
with employees also on-
hand to give demonstra-
tions, answer questions
and explain the process-
es used throughout the
plant. Fellow dealers were

impressed with the plant’s
overall operations, orga-
nization, and cleanliness.
Lunch followed at The
Columns Plantation just
outside of Florence.

The meeting wrapped
up Saturday evening with
the annual banquet for
the 2010 Sales Awards.
Doric dealers were not
only recognized for their
outstanding sales over the
last fiscal year but also for
their years of member-
ship and dedication to the
Doric family.

Winners of the overall
awards include: “#1 Deal-
er Sales Award” — Caro-
lina-Doric, Inc. (Flor-
ence, SC). The award is
given to the Doric licens-
ee with the largest sales
total for the prior fiscal
year. “Greatest Number
Sold”— Carolina-Dor-
ic, Inc. (Florence, SC);
“Top Cremation Prod-
uct Sales Award” — Con-
crete Vaults, Inc. (New-
ton, KS); “Daisy Chrisom
Award” - Rocky Mtn.
Monument & Vault (Salt
Lake City, UT); “Over-
all Greatest Percentage
of Increase”: Division
I — Doric-South, Inc.
(Demopolis, AL), Divi-
sion II — Brewster, Inc.
(Millville, NJ), Division
IIT — Cheboygan Cement
Products, Inc. (Cheboy-
gan, MI), Division IV -
Arrow Vault Company,
Inc. (Lafayette, IN).

Winners in the Phoenix
Category follow: “Great-
est Number Sold — Phoe-
nix”: Division I - Con-
crete Vaults, Inc. (New-
ton, KS), Division II -
Rex Vault & Mausoleum
Service (Newton, IL),
Division III — The Ever-
lasting Vault Company
(Randallstown, MD), Di-
vision IV — J.P. Vincent
& Sons, Inc. (Galena,
IL). “Greatest Percent-
age of Increase — Phoe-
nix”: Division I — Doric-
South, Inc. (Demopolis,
AL), Division II - Patri-

ot Vault & Precast (Park
Hills, MO), Division III
— The Everlasting Vault
Company (Randallstown,
MD), Division IV — Dar-
danelle Vault & Monu-
ment (Dardanelle, AR).

Patrician Category win-
ners were: “Greatest Num-
ber Sold — Patrician”: Di-
vision I — Hairfield Vault
Companies, Inc. (New-
ton, NC), Division II —
Atlas Concrete Products,
Inc. (Orlando, FL), Divi-
sion III — Memphis Vault
Company (Memphis,
TN), Division IV — Wil-
liams Vault Company
(Emporia, VA). “Great-
est Percentage of Increase
— Patrician”: Division I
— Saline Vault Co., Inc.
(Sweet Springs, MO), Di-
vision II — Hardy Doric,
Inc. (S. Chelmsford, MA),
Division III — Memphis
Vault Company (Mem-
phis, TN), Division IV
— Williams Vault Com-
pany (Emporia, VA).

In the Athenian Catego-
ry, winners were: “Great-
est Number Sold — Athe-
nian”: Division I — Car-
olina-Doric, Inc. (Flor-
ence, SC), Division II —
Rex Vault & Mausoleum
Service, Inc. (Newton,
IL), Division IIT — S.I.
Funeral Services (Cor-
tland, NY), Division IV
— Golden Eagle Vault
Services, LLC (Rocky
Mount, VA). “Greatest
Percentage of Increase —
Athenian”: Division I -
Doric of Northeast Ar-
kansas (Jonesboro, AR),
Division II — Hardy Dor-
ic, Inc. (S. Chelmsford,
MA), Division III — Per-
fection Vault Company
(Woodson, IL).

Winners in the Lyd-
ian Category: “Great-
est Number Sold — Lyd-
ian”: Division I — Caro-

lina-Doric, Inc. (Flor-
ence, SC), Division II
— Watts Vault & Monu-
ment Co. (Des Moines,
IA), Division III — Supe-
rior Vaults (Bryantown,
MD). “Greatest Percent-
age of Increase — Lyd-
ian”: Division I — Baxter
Vault Company (Baxter
Springs, KS) and Saline
Vault Company (Sweet
Springs, MO), Division
IT — Patriot Vault & Pre-
cast (Park Hills, MO) and
Watts Vault & Monu-
ment Co. (Des Moines,
IA).

Bronze Category win-
ners: “Greatest Number
Sold — Bronze”: Division
I - Superior Vault LTD
(Ontario, Canada), Di-
vision II — Hardy Dor-
ic, Inc. (S. Chelmsford,
MA), Division III — Shore
Vault & Precast Co., Inc.
(Exmore, VA). “Great-
est Percentage of Increase
— Bronze”: Division II
— Jacson, Inc. (Hender-
son, TX) and Rex Vault
& Mausoleum Service,
Inc. (Newton, IL).

In addition to sales
awards, Doric also cele-
brated its 55th anniver-
sary this year and rec-
ognized The American
Vault Co., Lake Shore
Burial Vault Co., and
Wayne Burial Vault Co.,
Inc. for being Charter
Members, one of the orig-
inal founding companies,
and continuing to be very
active in the company to-
day. Abel Vault & Monu-
ment and Doric Vault of
Western New York, Inc
were also recognized for
being a Doric member
since 1955.

For more information,
please visit the Doric web-
site, www.doric-vaults.
com or call 1-800-457-
0671.
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Azure named Thacker
Salesperson of the Year

CLINTON,MD— In September, the Sales and Management
Associates of Thacker Caskets, Inc. joined together at the
beautiful new National Harbor Resort and Convention
Complex in Oxon Hill, MD for the Thacker National
Sales Meeting. The three day event featured a number of
keynote presentations. Thacker President, C J Thacker,
outlined Thacker’s plans to employ additional produc-
tion lines at the Thacker factory in Florence, Alabama in
order to address Thacker’s 2010 record sales volume, and
to insure attentive custom-
er service.

President Thacker also
shared the details of Thack-
er’s recent acquisition of the
assets of AMPCOR, II, one
of the nation’s oldest and
most respected handle and
hardware manufacturers.
He explained that Thacker’s
objective is to bring the pro-
duction of as many casket
components as possible un-
der the Florence, Alabama
roof. This way Thacker con-
trols their own component
costs, insures top quality
parts, and positions Thacker caskets as the “most American-
made caskets” available to the Funeral industry today.

A highlight of the meeting was a chartered evening
cruise up the River into central Washington, DC where
the Thacker team viewed Washington’s monuments,
the Kennedy Center, etc from the vantage point of the
beautiful Potomac.

Thacker Vice President of Sales & Marketing, Mike
Beardsley, presented the coveted Thacker Salesperson of
the Year Eagle to Connie Azure. This is the second con-
secutive year that Connie has won this award. Beardsley
was quoted as saying, “Connie worked very hard for this
honor. Considering the strong level of competition from
her fellow sales representatives, this was indeed an extraor-
dinary accomplishment.” Connie was also named to the
newly created Thacker President’s Club. Connie is the first
person to earn this distinction. Entry into the President’s
Club requires the successful completion of a number of
demanding sales challenges. Connie conquered each chal-
lenge, never missing a single monthly goal.

Connie joined Thacker Caskets, Inc. in 1998. She
proudly serves leading funeral directors in Western Vir-
ginia, Eastern Tennessee, and portions of West Virginia,
North Carolina, and Kentucky. She lives in Bristol, Ten-
nessee with her husband Larry.

Thacker Caskets, Inc. has grown from humble beginnings
to become America’s second largest family owned casket
manufacturer. For more information regarding America’s
fastest growing casket company please call the Thacker
Customer Service Offices at 1-800-637-8891.

Connie Azure

ATTENTION: SEND Us YourR NEws!
WE WELCOME INDUSTRY NEWS!
PO Box 5159, Youngstown, OH 44514 « Fax (800)321-9040
press_releases@nomispublications.com
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Memory In My Heart Heirloom introduces new Signature Pieces

Fingerprint Cremation
Ash Pendants

CARMEL,CA— Memory In My Heart custom fingerprint
jewelry is pleased to announce the release of two new sig-
nature pieces, the Flag Pendant with Fingerprint and the
Family Fingerprint Band and a new line of Fingerprint Cre-
mation Ash Pendants. The two new signature pieces received
rave reviews at NFDA in New Orleans.

The most popular introduction, the Family Fingerprint
Band, is a unique piece that will immortalize up to eight fam-
ily members. The Band’s exterior features up to eight finger-

Muster Coaches hosts
Annual Run for the
Roses - Kentucky Derby
Drawing

NEW ORLEANS,LA— John Muster (Left), Muster Coaches
of Calhoun, KY with newly installed National Funeral Di-
rectors Association President Patrick E. Lynch of Clawson,
MI, who drew the winner of the “Muster Coaches - Run
for the Roses” Annual Kentucky Derby Drawing during the
NFDA Annual Convention in New Orleans. The winner
was Vondel L. Smith & Son Mortuary of Oklahoma City,
Oklahoma. The Vondel L. Smith & Son Mortuary will re-
ceive two reserved seats along with hotel accommodations in
Louisville for the 2011 Running of the Kentucky Derby.

Mr. Smith purchased one new unit from Muster Coach-
es, giving them one chance at the drawing, along with the
many other firms which purchased new professional ve-
hicles during the contest year. Throughout 2011, every
funeral home or livery service receives one entry for each
new vehicle purchased for the 2012 Run for the Roses Sales
Contest. The drawing for the 2012 Kentucky Derby will
be held at the NFDA Convention in Chicago. Please feel
free to contact Muster Coaches at 800-274-3619 in order
to qualify your firm for the 2012 drawing.

Family Fingerprint Band

prints—spanning generations or to celebrate the blessing of
many children or grandchildren. Each fingerprint is then en-
graved on the reverse side with the names of those you hold
dear.

Their patriotic introduction, the Flag Pendant with Finger-
print is a highly respectful and deeply personal way to recog-
nize a loved one’s ultimate sacrifice. This patriotic “Stars and
Stripes” pendant with its fingerprint overlaid on the “Stars”
will keep your service member close to your heart forever.

Their upcoming new line of cremation ash pendants include
the Circle Cremation Ash Pendants, available in three sizes for
any family member to wear as a memorial to their loved one.
The ash pendants have a fingerprint or baby handprint or foot-
print on one side and engraving on the back. The back can also
be created with their loved ones handwriting or child’s draw-
ing to turn their cherished keepsake into a family legacy.

Memory In My Heart custom jewelry creates crema-
tion ash jewelry, as well as pendants, lockets, charms, ear-

Flag Pendant with Fingerprint

rings, dog tags and cuff links featuring the fingerprint or
thumbprint of a treasured family member. The pieces are
available in sterling silver, 14k yellow, white and rose gold
and 18k yellow gold set with precious and semi-precious
stones of your choosing. The Love Notes Signature Col-
lection utilizes samples of the loved one’s handwriting or a
child’s drawing. Engraving is included with every order.

Capturing the fingerprints, thumbprints, baby hand and
feet prints is simple and easy. Wholesale pricing and dis-
plays are available. A creation from Memory In My Heart
will honor the families and all those they love.

For more information, call 888-550-5166 or visit www.
MemorylnMyHeart.com.

Tributes.com announces strategic partnership with
Grief Recovery Experts James and Friedman

BOSTON,MA— Tributes,
Inc., the online resource for
local and national obitu-
ary news, announced at the
National Funeral Directors
Association Convention in
New Orleans, that they have
formed a partnership with
John W. James and Russell
Friedman, co-founders of
the Grief Recovery Institute,
and co-authors of 7he Grief
Recovery Handbook — recently
re-released in a 20th Anniver-
sary Expanded Edition —and
When Children Grieve. At the
centerpiece of the alliance is
the Grief Recovery Guidance
Center, a new content area
which has been fully integrat-
ed into the company’s flag-
ship site Tributes.com as well
as the Tributes.com-powered
obituary sections featured on
the websites of Tributes ex-
tensive, nationwide network
of television partners. The
combined audience of Trib-
utes.com and the Tributes
Network now consistently

exceeds one million unique
consumers per month.
James and Friedman have
been working with grievers
for over thirty years. They
have served as consultants to
thousands of bereavement
professionals and provide
Grief Recovery Seminars
and Certification Programs
throughout North America
and Europe. They are in con-
stant demand in the media
when major grief producing
events affect us nationally and
around the world. Russell has
appeared on CNN as a “grief
recovery expert” several times,
most notably in the aftermath
of 9/11; when Andrea Yates
drowned her five children;
and after Michael Jackson
died. He also appeared with
Matt Lauer on the Today
Show to help parents guide
their children in dealing with
grief. Russell and John have a
featured blog on Psychology
Today and together they have
pioneered 2500 Grief Recov-
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The Tributes.com Grief Recovery
Guidance Center to Provide Information
and Resources to Millions of Bereaved
Consumers Seeking Support

ery Outreach Program groups
throughout the world.

“It is an honor and often-
times a sad privilege to be ad-
dressing people who have re-
cently experienced the death
of someone important in their
lives,” said James and Fried-
man. “We are very pleased to
bring our personal experience
in dealing with the deaths of
people who were important
to us, and our professional
know-how in helping griev-
ers for decades to Tributes.
com. We believe Tributes.com
is an important and growing
brand in the online memori-
alization space, and that our
partnership with such a fine
organization will enable us to
dramatically extend the reach
of our support to more people
in need of the resources and
information we can provide
to help them cope and begin
forging a path to recovery.”

James and Friedman will
be regularly responding to
questions posed by visitors
to The Grief Recovery Guid-
ance Center, which is cur-
rently live on the Tributes.
com website at http://www.
tributes.com/grief_recov-
ery_center. Tributes expects
to extend the Grief Recovery
Center content in the com-
ing months to funeral home
partner websites and will be
launching a Grief Recovery
Group on Facebook which
will allow users to discuss
James/Friedman articles and

responses to user questions.

“In working over the course
of the last few months with
John and Russell to prepare
for the launch of the Grief Re-
covery Guidance Center our
team has come to know the
warmth and caring that sur-
rounds these gentlemen and
all that they do to help people
in crisis,” said Elaine Haney,
President of Tributes, Inc.
“We feel hugely privileged to
have them on our team and
are quite confident that they
will add tremendous value to
the consumer experience on
Tributes.com.”

Tributes.com is the online
resource for current local and
national obituary news, last-
ing personal tributes and on-
line community providing
support during times of loss
and grieving. Through one
centralized national web des-
tination, with over 86 mil-
lion current and historical
death records dating back to
the 1930’s, Tributes has made
obituary and online memorial
service information easily ac-
cessible so people can come
together online and offline
to remember and share the
treasured stories of the impor-
tant people in their lives who
have passed away. Monster.
com founder Jeff Taylor ofh-
cially launched Tributes.com
in February, 2008. For more
information about Tributes.
com, please visit our website
at www.tributes.com.
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Read What Our
Customers Have To Say...

“ Roominess and a comfortable ride are very important

to our business, and I feel that the Superior Statesman

offers just that. Our pall bearers need to have room to
maneuver and with the Statesman, there is plenty of it.
Both the rear and side doors open wide and the width
of the floors is terrific! Also the support I receive from
both Superior and my local dealer are unmatched.

I would definitely use and recommend Superior Coach

to anyone in our industry. ,,

— Angelo Bruno
Bruno Funeral Coach
College Point, NY

2010 Statesman

Elegant styling. Innovative engineering. Quality construction. It all adds up

to one word: Confidence. The confidence of knowing the coach that leads

your service is fruly Superior — in every respect!

2550 Central Point Parkway
Lima, OH 45804

® www.SuperiorCoaches.com
SUPERIOR
CORACHES

ACCUBUILT
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The Golden Casket Company launches exquisite range of 24 Karat Gold

Luxury Caskets at

Connecticut, launched its ex-
quisite and unique range of
24 Karat gold luxury caskets
at the National Funeral Di-
rector Association convention
in New Orleans. On display
were four magnificent hand-
crafted caskets along with
matching gilded memory
frames, keepsake boxes and
cremation urns.

The trade show was a re-
sounding success for the new
high-end casket company, and the resplendent
collection of handcrafted items created a huge
buzz among thousands of funeral directors,
distributors and manufacturers alike.

Throughout the NFDA show, the Golden
Casket booth was overwhelmed with indus-
try attendees taking photographs, talking to
the founders, and examining the company’s
original brand of luxury funeral products.

Fox News also saw these works of art as the
perfect addition to their news clip on the tour-
ism spike due to the overwhelming amount
of visitors in town for the NFDA conven-
tion. Fox chose The Golden Casket booth as

NFDA Convention

LYME,CT— The Golden - :
Casket Company, based in -_ H s

a backdrop for their story on the convention’s
positive impact on the New Orleans tourism
economy.

The company produces a limited range of
luxury caskets handcrafted with pure 24 Karat
gold. Master gilders devote hundreds of hours
into the production of each casket, and the
beautiful designs are drawn from fine art ele-
ments dating back centuries. The co-owners,
Edward Balfour and Justin Wessels, have
over 30 years experience in the fine art world,
and have dealt with museums, private collec-
tors and art galleries, as well as old master art-

works dating back to the 17th Century.

(L to R) Owners Edward Balfour and Justin Wessels

According to Wessels, “The reaction we re-
ceived at this, our first trade show, is extreme-
ly encouraging. Most manufacturers are de-
creasing their pricing and acquiring cheaper
technologies, however we decided to pursue a
completely different direction and target a very
tangible market in the high-end sector. The in-
credible response at the show proves that funer-
al directors are ready to welcome a high-end,
handmade product to differentiate themselves
in a competitive and low-margin market.”

Edward Balfour was equally impressed with
the industry’s initial reaction: “We pride our-
selves on our fine art background, therefore

our main drive is not to cre-
ate uniform, machine-made
finishes. Instead, every casket,
memory frame, keepsake box
and urn that comes out of our
gilding studio is a unique and
beautiful work of art, allowing
families to celebrate a loved
one’s life in a truly original,
dignified and refined manner.
The last time anyone did this
was 3,000 years ago in ancient
Egypt.”

The Golden Casket Compa-
ny is currently taking luxury
casket orders for January 2011. A complete
product catalog is available at the company’s
website, www.thegoldencasket.com.

The Golden Casket Company creates the
only hand-gilded 24 Karat gold luxury casket
in the world. Founded in 2010 and located
in New England, The Golden Caskets are
handcrafted by master craftsmen and sculpt-
ed designs are drawn from classical fine art
elements using century old techniques. The
Golden Casket remains committed to a level
of artistic beauty and individuality that allows
cherished family members to be celebrated in
an exceptionally personal way.

Memory Glass Memorials can now be made with Soil, Sand

Memory Glass Pendants

SANTA BARBARA,CA— While exhibiting at the NFDA
convention in New Orleans, Memory Glass introduced a
new product offering that gives funeral homes a new add-
on for traditional funeral packages — Memory Glass™ hand
-blown glass keepsakes can now be infused with soil from
a burial plot or sand, which no longer limits sales to ac-
companying cremations only.

“Our new capability to replace cremated remains with soil
or sand in our products gives funeral homes another sales
angle,” states Loren Dion, Memory Glass® owner and lead

Memory Glass Orbs

artist. “Now, Memory Glass products are a transaction op-
portunity when their customers choose burial over crema-
tion, giving funeral homes a new outlet to increase sales.”
A Memory Glass® is a unique solid glass keepsake that
eternally preserves cremated remains, soil from a burial site
or sand, which are suspended within the glass. Four cus-
tomizable products are available, each hand-blown using
high-quality crystal glass and colored glass from a selec-
tion of 16 shades. An extremely small amount of cremated
remains, soil or sand is required, giving families the op-
portunity to create multiple Memory Glass™. When used
with cremated remains, the family can still bury or scatter

Memory Glass Touchstones

the remainder of the ashes.

Established in 2002, Memory Glass® began as a family
business inspired by the loss of a close friend. Its mission
is to provide a creative, affordable, alternative form of me-
morialization for those grieving the loss of family, friends
or pets who are no longer with us. Memory Glass® prod-
ucts are available in funeral homes and crematoriums in
all 50 states, each with samples on display in their facility.
For more information on their complete line visit www.
MemoryGlass.com.

Roberts & Downey Chapel Equipment acquires national distribution of
“Glory To The Cross” Products

Glory To The Cross Urn Set

ARGENTA, IL— After a meeting in
New Orleans at the NFDA Con-
vention, Bud and Carole Elliott of
Glory To The Cross and Rick and
Elizabeth Roberts of Roberts &
Downey Chapel Equipment have
formed an agreement for exclusive
distribution of Glory To The Cross
cremation urns and products by
the Roberts.

“Bud has designed one of the
most impressive religious urns
that we've seen in the market-
place. Their craftsmanship is
equally as impressive as our handcrafted chapel furniture and
we are very confident representing them,” says Rick Roberts.

Glory To The Cross urns are handcrafted in their San Diego area
studio by skilled craftsmen. Each unique Cremation Cross begins
with the selection of the finest wood. Working with the natural
beauty of the wood creates one-of-a-kind memorials that come in
a deep cherry wood finish with an Anigre wood inlay on the front.
Anigre is a West and East African exotic light tan heartwood. It often

has a straight lustrous grain and a cedar-like scent. Its fine
texture makes it exceptionally beautiful when polished.

Each Cremation Cross Urn has a fully lined interior cre-
mation compartment and comes with two small compan-
ion crosses with interior cremation compartments. One
laser etched memorial plaque with John 3:16, one clear
memorial plaque ready for a personalized memorial mes-
sage, and one additional matching cherry wood base. Ad-
ditional companion cross urns and plaques with stands are
also available separately.

Roberts & Downey continues to evolve their furniture
lines to keep up with today’s growing trends by offering
funeral homes elegant chapel furniture and accessories with
which to service your families. All Roberts & Downey fur-
niture is hand crafted on a custom order basis by skilled
craftsman in the family owned and operated American
shop. The company offers five designs: Queen Anne, Prairie
Craftsman, Classic, Jamestown Colonial and Provincial.

To view more images of the Glory To The Cross prod-
uct line visit www.glorytothecross.com. You may contact
Rick Roberts for pricing and ordering at (800) 331-9093

or by visiting www.robertsanddowney.com.
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Love Ashes debuts and
wins award at NFDA
Convention

LAKEWOOD RANCH,FL— Love Ashes, a Florida based
memorial company, recently took funeral directors by
storm with its debut at the National Funeral Directors Asso-
ciations (NFDA) Convention & Expo in New Orleans.
Funeral directors from across the nation proved that
Love Ashes is an industry-wide favorite by voting the
Company “The Best of
the Best New Booth”, an
award that is exclusive to
first time exhibitors. “Our
company offers beautiful
fashion-forward cremorial
and memorial jewelry that
consumers love,” states
Love Ashes’ owner and art-
ist, Silvia Engel. “Families
today are indicating they
are tired of traditional cre-
morial products and are
pleased with our line-up of
fresh products and ideas.”
Since being founded in
2007, Love Ashes has in-
troduced three stunning
lines of hand-crafted glass
cremation jewelry and re-
cently introduced a new
line of sterling silver me-
morial jewelry. “All of our
products are hand-crafted,”
Engel explains. “When
most people hear ‘hand-
crafted’ they immediately
think ‘expensive’. However,
with Love Ashes, that is not
the case. We strive to pro-
vide high-quality products
at an affordable price.”
Love Ashes’ products are
available in fine funer-
al homes, crematoriums,
and mortuaries across the
US, UK, and Canada. To
learn more about Love
Ashes, or to become a Love
Ashes partner, please visit
the Company’s website at
www.loveashes.com.

Tell them
you saw
their Ad

NOI\%IS

PUBLICATIONS, INC.

FUNERAL HOME &
CEMETERY NEWS

ThanoSeal™ wins NFDA 2010 Innovation Award

PLYMOUTH,MI— Argent
International, Inc. is ex-
cited to announce that 75-
anoSeal has won the Na-
tional Funeral Directors
Association Innovation of
the Year Award.

The Innovation of the
Year Award was given to
Argent International, Inc./

The Path

ThanoSeal at the opening
ceremony of the show. The
rigorous selection process
involves four rounds of
evaluation from industry
votes to a panel of select-
ed judges who base the
selection on various crite-
ria such as originality and
practicality. Enormous in-

terest was generated at the
show with hundreds of or-
ders and reorders by em-
balmers from all over the
globe.

ThanoSeal, introduced
at NFDA last year, is a
pre-cut clear polyolefin
tape that is used as a
wound closure and sealer
for incisions, lacerations,
abrasions, punctures, IV
holes, skin slip or any-
where body fluids may
leak. ThanoSeal minimiz-
es the time it takes to pre-
pare a body for showing
by reducing embalming
time, while avoiding sew-
ing and possible needle
injuries to the embalmer.
ThanoSeal can also be cos-
metized.

In addition, ThanoSeal
halts any leakage, post em-
balming and, provides tre-
mendous peace of mind.

To Success

Take the first step on
the pathway to success...
Join IMSA today.

Please patronize the IMSA company members that support the industry.

Significant impact may
be seen on risk manage-
ment leading to possible
reduced insurance costs
with ThanoSeal and “Su-
tureless Protocol.”

Scott McAulay, inven-
tor of ThanoSeal, comes
from four generations of
embalmers and is a funeral
director in California. Mr.
McAulay possesses over 30
years of experience in the
industry and has used his
“Sutureless Protocol” for
over 18 months with great
success.

ThanoSeal is economi-
cal to use and is available
in precut sizes: 27 x 27,
4” x 4” squares, 37 Ovals
and 4” x 25’ rolls. If you
would like more informa-
tion on ThanoSeal or to
see a live demonstration,
please visit us online at
www.thanoseal.com.

Your path to success

as a supplier in the
memorialization industry
starts with membership
in IMSA.

The many benefits include:

input on trade show locations,

agenda and schedules

reception sponsorship at major

industry trade shows

free newsletter with previews
of national trade show venues

a review of past and future shows
to help you determine which would
best fit your marketing needs

networking opportunities

free listing and advertising in

trade publications

free web site listing

’\
4|
LA

IMSel
117

INTERNATIONAL MEMORIALIZATION

SUPPLY ASSOCIATION

International Memorialization Supply Association
P.O. Box 425 « West Bend, Wl 53095-0425 - www.imsa-online.com
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Legendary Timepieces available exclusively from Madelyn Company

Madelyn's Timeless Memories Wristwatch

DURHAM,NH— Legendary Timepieces re-
cently announced a distribution agreement
whereby Madelyn Company will be the sole
distributor for their patented, new “Timeless
Memories™” line of memorial wristwatches.
This is the first time a company has com-
bined the everyday functionality and practi-
cality of a stylish wristwatch with the time-
less memory of a departed loved one.
Thomas Young, President of Legendary
Timepieces, comments on the new partner-
ship: “We are thrilled to introduce this new
product category with Madelyn Company.
Madelyn Company developed the concept

of keepsake jewelry within the Death Care
Industry and, today, they are the largest sup-
plier of these products worldwide. The com-
bination of Madelyn Company and Legend-
ary Timepieces brings a new and dignified
means to keep the memories of a departed
loved one close at all times.”

Debuted at the NFDA Convention in New
Otleans, Timeless Memories™ wristwatches
are similar to other “keepsake jewelry” in that
they are designed to hold remains or other
memorials to deceased loved ones. They look
like stylish, elegant watches but they have pat-
ented “memorial capsules” located inside the
rear of each watch. Consumers can choose
from two types of memorial capsules; one
has a solid, stainless-steel cover, for discrete
enclosures such as cremated remains, while
the other has a glass window for materials
that one might wish to view, such as a lock
of hair, photographs or other memorabilia.

Like traditional keepsake jewelry, Timeless
Memories™ wristwatches can evoke profound
emotions because they literally allow those
who want to keep loved ones “close by”, to
do so in a discrete and stylish way. Addition-
ally, they offer a handsome alternative to the
traditionally more-feminine jewelry, such
as lockets, bracelets, and the like. Madelyn
Company is pleased to be able to offer for
the first time, a personal accessory that has as
much appeal for men as it does for women.

Funeral directors will also be comfortable
with these new designs because Timeless
Memories™ watches are designed to be eas-

ily filled by funeral professionals. This means

Madelyn Company Booth at NFDA

that the funeral directors can stay in control
of this service and provide their customers
the kind of personal service so important
during the loss of a loved one. The design
of these watches also allows consumers to
place contents inside the watches as well — if
desired. In addition, the watches can be ser-
viced by most jewelers or by sending them
directly to Legendary Timepieces.

In addition to the Timeless Memories™
watch, several new pendant styles were on
display at the convention. Attendees were
welcome to browse and enjoy a massage
while visiting the booth. Diane Luccitti of

FElite Funeral Directors, Australia was the
winner of the presentation case valued at
$1,260.

Lisa Saxer-Buros and Joni G. Cullen are
the owners of Madelyn Company, which is
more than a business; it is 2 commitment
that is close to their hearts. Headquartered
in Janesville, Wisconsin, Madelyn Company
is a global company serving the funeral ser-
vice industry. They can be reached at 1-800-
788-0807 or online at Madelynco@charter.
net. For more information about their prod-
ucts and to download a brochure, visit www.
madelynpendants.com.

Wilbert Funeral Services Inc. debuts New Products at NFDA Convention

BROADVIEW,IL— “Grati-
tying” was the response
that Wilbert Funeral Ser-
vices, Inc. (WESI) received
to the newly-expanded line
of products that the com-
pany showcased at the re-
cently-concluded National
Funeral Director Associa-
tion (NFDA) convention
in New Orleans. The com-
pany introduced more than
a half dozen new crema-
tion and memorialization
products.

“Having jeweler designer
Monica Lilak as well as art-

BOARDMAN

The Biodegradable
Barcelona Urn

ist Karine Bouchard in our
booth were definite draws,”
commented Joe Weigel,

Bill Campbell Fired Porcelain Mementos

Wilbert’s Vice President of
Sales and Marketing. “Cus-
tomers really appreciated

FULL COLOR PRINTING

BUSINESS CARDS

PROMOTIONAL ITEMS

GRAPHIC DESIGN

8570 Foxwood Ct., PO Box 5159, Youngstown, Ohio 44514
1-800-321-7479 » www.boardmanprinting.com

Karine Bouchard Glass-Blown Paperweights

meeting the artisans and
learning more about the urns
and memorialization jewelry
they create to help celebrate a
life that was lived and should
be remembered.”

In conjunction with the
artisan visits, Wilbert con-
ducted a drawing to give
away several unique piec-
es donated by these artists.
The winner of the freshwa-
ter pearl necklace donated
by Lester Lampert was Da-
vid Holman of Holman
Headland Mortuary in
Headland, AL. Brian Bar-
nett of Bradley Funeral
Home in Marlton, NJ won
the glass blown sailboat cre-
ated by Karine Bouchard.
Mike Malone of Jones &
Son Funeral Home in Rich-
ton, MI was the winner of
the ceramic and porcelain
platter handcrafted by Bill
Campbell. The winner of the
Garmin GPS navigation de-
vice was Mark Spohrer of E.
J. Fielding Funeral Home
in Covington, LA.

“In addition to receiv-

ing valuable comments on
these new items, we were
able to obtain reactions to
some new product concepts
that we brought to the ex-
hibit floor,” added Weigel.
“We were also able to ob-
tain great feedback on some
of the support tools we are
developing to assist funeral
directors in positioning our
products with families. It’s
clear from our discussions
that funeral professionals
understand that interest in
memorialization jewelry
stretches beyond the crema-
tion family.”

Wilbert Funeral Services,
Inc. is the leading single-
source supplier of burial
vaults and cremation-re-
lated products and services
to North American funeral
homes. From its offices in
Broadview, the company li-
censes the right to manufac-
ture burial vaults under the
Wilbert trademark to a net-
work of over 200 licensees
and sub-licensees through-
out North America.
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MortuaryMall.com Teams with Nomis Publications

WILTON,CT— Mortuary-
Mall.com is proud to an-
nounce that it is now offer-
ing Nomis Publications’
trade directories on its web-
site.

“For over 35 years, No-
mis Publications” trade di-
rectories have been help-
ing deathcare profession-
als to run their businesses
more effectively and more
efficiently,” stated Edward
Bergin, founder of Mor-
tuaryMall.com, “So we are
excited to be able to partner
with Peggy Rouzzo, Kim
Graham and the other fine
folks at Nomis. Their direc-
tories are essential additions
to the professional resources
we offer on our website.”

Nomis Publications’ di-
rectories available on Mor-
tuaryMall.com include the
2011 Funeral Home ¢ Cem-
etery Directory and the 2011
Buyer’s Guide.

"The Funeral Home ¢ Cem-
etery Directory (available in
both the Standard Size and
Pocket Size) contains list-
ings of virtually every fu-
neral home throughout the
United States, as well as list-
ings for over 6,000 active
cemeteries. Listings include
name, address, phone, fax
and toll free number where

Funeral Home

available. The directory also
includes listings for Cana-
dian and select Internation-
al funeral homes, Trade Ser-
vice companies, Veterans Af-
fairs facilities, Foreign Con-
sulates, Foreign Shipping
Regulations, and US Daily
Newspapers.

‘The Buyer’s Guide contains
listings of all service/supply
companies by the product or
service offered to the funeral

and Cemetery Directory

and cemetery industries, as
well as listings of firms deal-
ing with Pet Memorializa-
tion. For reference purposes
the US Daily Newspapers,
Educational Services and
Trade Associations are also
included.
MortuaryMall.com is also
offering the Plush 9-Inch
Teddy Bear Wearing “I Love
My Funeral Director” Shirt
in the “Clearance Items” sec-
tion at a discounted price.

Family owned and operat-
ed, Nomis Publications, Inc.
publishes the most widely
circulated media for the fu-
neral and cemetery indus-
tries. Annual publications
include the Funeral Home
& Cemetery Directory and
Buyer’s Guide. The Funeral
Home & Cemetery News is
published monthly. Their
website, www.nomispubli-
cations.com offers a com-
prehensive online directory,
FH&C News online, and
online classifieds.

Based in Connecticut, Mor-
tuaryMall.com is a fam-
ily owned business run by
members of the Bergin fam-
ily, whose funeral homes have
served Connecticut fami-
lies for more than 135 years.
MortuaryMall.com current-
ly offers more than 13,000
products, ranging from tra-
ditional funeral supplies to
an unparalleled selection of
name brand products impor-
tant to today’s funeral homes,
including flat panel TVs,
DVD players, GPS devices,
computers, software, porta-
ble PA systems, furniture and
decorative items. For more
information or to place an or-
der 24 hours a day, please visit
MortuaryMall.com’s website

at www.mortuarymall.com.

Memorial Diamonds are a
FORT WASHINGTON,PA— Consumer desires in choices for

funeral ceremonies continue to change and expand. Processing
the reality of such loss is difficult and confusing. Discovering
different and unique ways to remember a loved one after death
has become a quest of many current day survivors.
DNA,Diamonds offers one of the most individually unique
memorial opportunities available to family survivors providing
solace and closure. During Victorian times, it was common
for family members to ease the pain of loss and memorialize
a loved one by wearing rings or pendants containing locks of
hair from the deceased. DNA, Diamonds has reinvented this
tradition, with its memorial diamonds. As people learn about
the unique and permanent options that memorial diamonds
offer, they realize the significance that these generational heir-
looms provide in moving forward with life following a loss.
While there are many forms of cremation jewelry,a DNA Di-

Growing Consumer Desire:

amond is a real diamond that
is custom created with signa- /

ture carbon taken from hair or
cremated ashes of loved ones

or even the family pet. These ___,_,/

diamonds are grown in an environmentally controlled lab-

oratory, which replicates the same process that occurs over

millions of years under the earth’s crust. The difference is the
use of “personal carbon source” (vs. carbon deposits in the
earth) which has been collected from one or more people.

Thacker Caskets: Truly “Modern Marvels”

Modern Marvels Embroidered Panel

interested in the funeral industry. It was a special day that
all Thacker employees really enjoyed.”

While at the factory, the crew viewed the Thacker embroi-
dery department where hundreds of personalized casket back
panels are produced annually. The Associate Director asked
if Thacker might be able to produce an embroidered panel
with an exact duplicate of the “Modern Marvels” logo to be
used for the shoot. The “Modern Marvels” logo utilizes a
most unusual font style so this was no easy task. Determined,
the Thacker employees prevailed and the special “Modern
Marvels” panel will be featured in the final segment of the
episode as a funeral director closes a Thacker Hartley casket
with the embroidered “Modern Marvels” back panel slow-
ing fading out of sight as the lid goes down.

Thacker Carnation Casket in hearse. Funeral Director T. R. Schepp
is waiting by hearse door.

Next it was on to Upstate New York. There the “Mod-
ern Marvels” crew spent almost 7 hours at the Eaton-
Tubbs-Schepp Funeral Home in Fayetteville, NY. Af-
ter filming the production of the caskets, the directors
wanted to shoot footage of the caskets in a funeral home
environment. Beardsley brought a portion of his collec-
tion to the funeral home for their study. The interview
was conducted in the funeral home’s lovely main visita-
tion room with a complete casket set-up in the back-
ground. Here again Beardsley noted the professionalism
of the crew, and the respect they showed for the funeral
profession throughout the shoot.
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Spaulding named to
direct Homesteaders
Midwest Region

DES MOINES,IA— Homesteaders VP-Field Sales Dan
Lodermeier announced that Trish Spaulding has been
promoted to regional director for Homesteaders' Midwest
region effective January 1, 2011. Lodermeier says organiz-
ing Homesteaders national field sales organization into four
regions will provide greater support to its current customers
and create strong relationships with new customers.

‘The account executive program exists to provide funeral home
customers the service and support they need to manage their
pre-need programs and help grow their business as a whole.

“Trish has brought tremendous value to the funeral home
customers in her territory and is a respected member of our
account executive team,” said
Lodermeier. “Her experience,
training, and demonstration
of leadership were significant
in the decision to promote
her to regional director.”

A two-time recipient of the
Graham J. Cook Account
Executive of the Year Award,
Spaulding currently serves
funeral homes in northern
Indiana. She has been with
Homesteaders for ten years
and recently earned her Mas-
ter’s Degree from Indiana
Wesleyan University.

Homesteaders recently hired Debi Kaiser as account execu-
tive for northern Indiana to replace Spaulding when she takes
over leadership of the Midwest region on January 1, 2010.

Focused solely on funeral insurance funding and support,
Homesteaders Life Company is a market leader associated
with more than 3,000 funeral homes and 8,000 licensed
agents across the United States. Visit www.homesteader-
slife.com for more information.

Trish Spaulding

DNA_ Diamond

A memorial diamond created from the hair or
ashes of a loved one is a distinctive way to capture
their essence and hold them close to your heart
forever. DNA Diamonds are equivalent to earth-
mined diamonds, only they are more beautiful,
more meaningful and more precious — because of
their origins. Many people are unaware that such
a personal diamond exists, but when discovered,
they become an increasingly popular way to create
. lasting heirlooms that can be passed on to future
generations and held close to the heart, forever.

To learn more about DNA Diamonds Me-
morial Diamond Affiliate Program, or specifics
about these diamonds, please visit DNA2Dia-
monds.com, call 888-335-3630 or email sup-
port@dna2diamonds.com.

Continued from Page Bl

Mike’s wife Nancy (they met 36 years ago while both worked
at the Marsellus Casket Co. in Syracuse, NY) was on hand
to photograph the “Modern Marvels” crew filming at the fu-
neral home, and provided a photo record of the production.

Thomas Schepp, owner of the funeral home, also owns a
magnificent collection of early funeral vehicles including a
19th century horse-drawn S&S hearse, a 1931 Cadillac Im-
perial limousine, and a 1928 Buick hearse. . .all meticulously
restored. The crew also filmed these classics as fitting tributes
to additional funeral related items that were “Built To Last.”

“Being a part of the filming of a popular TV program like
“Modern Marvels” was a once in a lifetime experience. We
spent untold hours with the History Channel Directors on the
phone and via email supplying data for the show. They were
very thorough. We are thrilled that “Modern Marvels” chose
Thacker Caskets, Inc. for the “Built To Last” episode, and we
are eagerly awaiting the airing of the program. We also wish to
thank Tom Schepp and the staff of the Eaton-Tubbs-Schepp
Funeral Home for their gracious hospitality in making their
funeral home available for the second portion of the shoot,”
Beardsley said.

To see what made the History Channel’s “final cut” check
your local television listings for the airing times and dates of
the “Modern Marvels” program entitled “Built To Last”. The
December 3rd air date and 9PM time is tentative. The pro-
gram will be rebroadcast through the holidays.

For more information about Thacker Caskets, Inc., America’s

fastest growing casket company, please call the Thacker Cus-
tomer Service Center in Clinton, MD at 800-637-8891.
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Forever Bellerive Cemetery adds
Zontec System to control crypt flies
and kill mausoleum odors

Forever Bellerive Cemetery

TAMPA, FL— Zontec Ozone, Inc. recently
completed the sale of more of their mau-
soleum PA2500 units to Forever Bellerive
Cemetery’s addition in Creve Coeur, MO.
“We have already experienced success in one
of our other cemeteries Forever Oak Hill in
Kirkwood, MO, for the last couple of years
and knew that is was time to add the sys-
tem to our newer addition of Forever Bel-
lerive. Our mausoleums are beautiful and
are a sanctuary for the families to visit their
loved ones. Word of mouth is everything in
a city this size. At Forever we take great pride
in our cemetery properties. No one wants
to come into a mausoleum that has odors
or flying gnats and this can also affect your
pre-need sales. You can use bug lights, fly
paper, sprays, deodorizers, etc...but noth-
ing works. Zontec has proven to be the most
effective way to control the gnats and elimi-
nate the odors,” stated Julie Cassity, owner
of Forever Bellerive Cemetery.

“The Zontec Solution consists of our
state of the art PA2500 mausoleum mod-
el, modified a few years ago to work effec-
tively in mausoleums to control the phorid
flies (gnats) and eliminate odors. For over
25 years, Zontecs™ commitment to excel-
lence has manufactured superior products

for a number of industries to include hotels,
hospitals, nursing homes, car dealerships,
restoration specialist, etc.

“We are proud to say that in the last few
years we have installed the PA2500 mau-
soleum units in hundreds of mausoleums
in North America and have never had one
mausoleum ask for their money back. In
fact, most of our sales this last year have
come from existing cemeteries that have
added our system to their second or third
mausoleums. Give us your worst mauso-
leum that has odors and gnats and we will
prove to you too that it works!” stated Lyndi
Demers, Project Manager, Zontec Ozone,
Inc.

Zontec™ presently serves mausoleums and
funeral homes throughout North Ameri-
ca, and is a supplier member of the Cath-
olic Cemetery Conference, ICCFA, and
OACEFP. Zontec is currently celebrating its
25th year in business. For more information
about the Zontec™ system, to see testimo-
nials from many satisfied customers, or to
place an order, you may contact the com-
pany directly at their headquarters in Tam-
pa. Or, visit them online at www.zontecso-
lution.com, call 1-800-474-0105 or email
them at info@zontecozone.com.

Signet Supply wins Design Award

The PreNeed Store™ offers

DECEMBER 2010

comprehensive approach to Marketing

BLAIRSVILLE,GA— The
PreNeed Store™ was cre-
ated as a result of what
owner, Joe Salcedo, ex-
perienced during years of
providing insurance com-
panies and products to
funeral home customers.
He saw and experienced
first-hand the strengths
and weaknesses of many
preneed advertising piec-
es and programs that they
used.

This new company’s
single focus is to provide
quality-affordable pre-
need, grief, and aftercare
materials. All products
are designed to be effec-
tive in presenting to your
families why preneed is
important and provide
comfort when a loss has
occurred.

Many funeral homes
had a strong desire for
affordable, professional-
ly designed, and well-re-

searched advertising/sup-
port material. They were
getting a brochure here, a
folder there, and at times
creating materials them-
selves. Drawing upon that
knowledge, and the re-
search that was conduct-
ed, The PreNeed Store™
has developed new, high
quality, never-been-used-
before material available
through the new website,
www.thepreneedstore.
com.

Everything that you
present to the public be-
comes a part of their im-
age of your funeral home
and affects their attitude
toward you. These mate-
rials will establish a posi-
tive image for your fu-
neral home and position
it in the public’s mind as
caring and professional.

The PreNeed Store™ will
give you access to new pr-
eneed advertising, grief

and aftercare material that
is in touch with how the
readers think and feel to-
day. You will be able to
find what you need in one
place, brochures, guides,
booklets, mail surveys,
newspaper ads and in-
serts. These items offer
all the information that
recent research has shown
families want and need.
You will find our prices
are competitive so you
can stretch your dollars
and purchase the multiple
items you need.

Browse through this
website and see the differ-
ence that a coordinated,
comprehensive approach
to preneed can make.

The PreNeed Store™
is located at 338 Moon
Ridge Road, Blairsville,
Georgia, 30512. Visit
www.thepreneedstore.
com or call (706) 781-
0901.

Greene Valley Media introduces
custom framed Video Displays for
displaying Memorial Tribute Videos

BOLINGBROOK,IL—
Greene Valley Media Co.
has announced a new line
of custom framed high
definition video displays
for the presentation of me-
morial tribute videos in
the funeral home.
“Integrating a television
for displaying memorial
tribute videos into a fu-
neral home décor can be
a daunting task. A tele-
vision screen greatly dis-
tracts from the room’s
aesthetics and often times

OVERLAND PARK,KS—
Suhor Industries an-
nounced that its newest
division, Signet Supply,
has been recognized as a
2010 American Graphic
Design Award winner from
Graphics Design USA.
Signet Supply was recog-
nized with the award for
their 12-page, full-color
casket brochure featuring
the full line of Signet Sup-
ply caskets.

The three-decade-old
competition is presented
by Graphic Design USA
and open to advertising
agencies, graphic design
firms, and in-house cre-

ative departments at cor-
porations and institutions.
It honors outstanding new
work in print and col-
lateral, advertising and
sales promotion, pack-
aging and point-of-pur-
chase, Internet and inter-
active design, broadcast
and motion graphics, cor-
porate identity and logos.
The in-house art director
for Signet Supply’s sub-
mission was Katrina Wil-
liams. The photographer
was Steve Wiberg.

Suhor Industries, Inc., a
privately held company,
has been in the burial vault
business since 1933 staring

in Kansas City, MO. Today
Suhor’s primary business
remains as a burial vault
manufacturer operating in
Missouri, Kansas, Okla-
homa, Texas, Colorado,
Louisiana, New Mexico,
Oregon, Arkansas, New
York, Pennsylvania, and
now Washington. Signet
Supply currently supplies
caskets in Missouri, Kan-
sas, Oklahoma, Colorado,
Texas, Louisiana, Arkan-
sas, New York, Pennsylva-
nia, Virginia, Maryland,
Oregon and Washington.
In 2009, Suhor Industries
touched over 100,000 fam-
ilies with their services.

looks out of place in a funeral home
environment. Then there’s the issue on
where to locate a DVD player after wall
mounting a television screen. Our cus-
tom framed video displays are the per-
fect solution to the problem,” said Jeff
McCauley, President.

These all-in-one high-definition 1080p
video displays are available in 247, 327,
or 42” diagonal screen and are a mere 2”
deep. The funeral home is able to select
custom framing which transforms the
video display into a picture frame offer-
ing seamless integration into the funeral
home environment. There is an input for
a connection to a DVD player, although
videos can be viewed on the screen with-
out a DVD player.

An additional benefit for funeral homes
that utilize Greene Valley Media Co.’s
memorial tribute video program is the
elimination of the whole process of burn-
ing DVD’s. The funeral home staff simply
downloads the completed tribute from
the company’s website and saves the file

to the included USB flash media drive.
Insert the USB drive into the video dis-
play’s USB port on the side of the unit
and the video automatically plays when
the display is turned on. The tribute will
continue to replay when it reaches the
end. Master DVD copies for the family
are mailed directly to the funeral home.
“This is a huge time saver for the funeral
home staff,” added McCauley.

“The displays are also capable of dis-
playing a simple photo slideshow without
incurring any fees from outside tribute
video companies. The integrated signage
player creates a slideshow simply by in-
serting a memory card with the family’s
photos,” said McCauley.

When video screens are not being used
for the presentation of memorial tribute
videos, they can display digital announce-
ments created with the company’s EZ Di-
rectory Creator software.

For more information on Greene Val-
ley Media Co. visit mygvm.com or call
1-800-270-1237.



DECEMBER 2010 FUNERAL HOME & CEMETERY NEWS Section B Page B15

Shipping

RATES: 1/2" ad $170 e 3/4" ad $205 e 1" ad $245 e 2" ad $405 e 3" ad $535 e 4" ad $635 e 5" ad $745
COLOR: 1/2",3/4", 1" and 2" ads, add $75 e 3", 4" and 5" ads, add $100

All Shipping Directory ads run for 12 months and are to be prepaid.
Deadline is the 5th of the previous month. Ad rates are for camera ready copy.

Mail to: Funeral Home & Cemetery News, PO Box 5159, Youngstown, OH 44514 e Call 800-321-7479 e Fax 800-321-9040 e E-mail info@nomispublications.com

ELORIDA FLORIDA Continued

|

Fort Myers JONES-GALLAGHER
Memorial Gardens FUNERAL HOME

N/Z
II Funeral Home SHIPPING OR CREMATION ¥795

Serving North & Central Florida
Call904-964-6200 for Quote

Independently Owned & Operated by

Rest Assured. Joe Gallagher, Licensed Funeral Director
Incependenty Licensed in FL, MA & PA
INTERNATIONAL Operated Since .
MORTUARY 1054 Serving: = www.jonesgallagherFH.com .
Sureping, LLC Fort Myers, Cape Coral,

North Fort Myers, Estero, Bonita Springs —
INTERNATIONAL ¢ DOMESTIC ALL SO STATES Lehigh Acres, Naples, Port Charlotte & Punta Gorda SCARANO SHIPPING

When you select Scarano Shipping

www.internationalmortuaryshipping.com : ; PP
you receive prompt, personal service
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SRV “ KEEPING MEMORIES ALIVE” www.scaranoshipping.com
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GEORGIA

NEW JERSEY

PENNSYLVANIA

FuneraL HoME
CREMATION SERVICES

<« »
SETTING THE STANDARD

(678) 217-7467 x(678) 217-7468
2201 S. CoBB Dr.
SmMyYRNA (ATLANTA) GA 30080

SERVING ALL OF GEORGIA AND SURROUNDING AREAS

EMBALMING * REMOVALS * SHIPPING & TRANSPORT

ILLINOIS

DuFage Mortuary Service LLC
David [Fisher, JrA, Funeral Director/Owner
800-670-8299
Professional care to the funeral home owner for over 20 years.
SERVING ALL OF THE CHICAGO AREA.

Ship In or Ship Out ¢ Direct Cremation
Any other service you or the family may need.

DREW REMOVAL SERVICE
(301) 218-4329

CALL US WHEN YOUR IMAGE MATTERS...
SERVING WASHINGTON DC ¢ MARYLAND ® NORTHERN VIRGINIA

* Embalming ¢ Ship-Outs
* Removals * Refrigeration
* Arlington Cemetery Drop-Offs
e Transport up to 400 Miles
* Dulles Airport < BWI Airport ¢« Reagan Airport
* DCMEO / Baltimore MEO / Virginia MEO

e Complete Shipping starting at $795.00

(Excludes Airfare and Permit Fees)

Nort A PuBLic FUNERAL HOME

Topp W. DrRew
LicENSED DIRECTOR & EMBALMER

MASSACHUSETTS

Boston

§ Fully Licensed and Insured ¢ Call for Price Quote )

FAGGAS
EMBALMING SERVICE

Nick Faggas, CFSP ¢ Adrianne & George Faggas

1-800-222-2586
(617) 923-0416

551 Mt. Auburn St. - Exit 17 Off Mass. Pike
P.O. Box 169 Watertown, MA 02471

TO PLACE
YOUR AD IN
THE SHIPPING
DIRECTORY
CALL
1-800-321-7479

RELIABLE REMOVAL SERVICE

SERVING NEW JERSEY, NEW YORK & PENNSYLVANIA

(9°8) 688-4624 FULLY INSURED

NORTH CAROLINA

— =4

RALEIGH - DURHAM - CHAPEL HILL - BURLINGTON

2% DIRECTOR SERVICES

SERVING NORTH CAROLINA & NEIGHBORING STATES

EMBALMING * REMOVALS « SHIPPING
TRANSPORT * CREMATION SERVICES

AFFORDABLE SERVICES

SERVING
GREENSBORO - RALEIGH - CHARLOTTE
AIRPORTS

336-751-3111 i}?ﬁ 336-679-8871
336-655-9654 CELL 336-751-1107 FAX

LET US BE YOUR CAROLINA CONNECTION
Providing Quality Service for the Funeral Director for over 25 Years

ASHEVILLE - MORGANTON - HICKORY - STATESVILLE
NIMT3 - INOOSG - AHIV LN - OHOgSHTIM - ITTASTHO0ON

GREENSBORO - WINSTON SALEM - HIGH POINT - MOCKSVILLE

A Dignified and Compassionate A
Support Service for Funeral
Directors

24 HOUR PROFESSIONAL SERVICE

Serving Eastern Pennsylvania with
service into mrmuna’ing states.

Mk Jones

LocaL & LonG Distance TRANSPORTS © REMOVALS AND TRANSEERS
DEearH CERTIFICATE SERVICE ® SAFETY CONSULTATIONS

Famiry OwNED AND OPERATED Contracted with the

(570) 443-7313 / (570)233-3()83 Commonwealth of

\ WWW.Mmj-jones.com Pennsylvania

SOUTH CAROLINA

Providing Excellent Service Since 1995
Graveside Directing

~

Embalming

~

Removals

~

Transportation

~

Cremains Scattering

SHIPPING / EMBALMING / CREMATIONS

WILMINGTON
MORTUARY SERVICE

SERVING NEw HANOVER, BRUNSwick, PENDER,
OnsLow, CRAVEN AND CARTERET COUNTIES

SERVING THE JACKSONVILLE MEDIcAL EXAMINERS
OFFice DALY

ToLL Free (888) 350-2975

i »  Fax (910) 350-2923
,/’ll:?!?r:m}h NCFDA Wilmington, NC

OHI1O)

he That Removal Fariatric Removals (Morbidly Obess Drecedents)
- m n.. -'... ®0ur equipment can handle any size individual

®Trucks are equipped wilth hvdraallc His
“l I‘"ﬁ ®4 Med Sled is used bo aid in home removals

®ur custom built bariatric cart is 407 wide and can
handle well over 1200 Tbs.
®During transport, the cart is anchored by
heavy duty ratchet straps
oA walk behind 100 assbsis in casheting decedents
and also loading oversized caskels onlo
the wehicle for interments

We Have
Your Back

(‘Ir) PROFESSIONAL
;,I'j} TRANSPORT
Service, LLC

440.223.7474 RIS

D S eI Prompt 24 Hour Service » Local & Long distance

Columbus

2\ CoLumBus TraDE & LIvERY

T Central Ohio's Most Trusted Trade Service

L) 24 Hour Pager 1-800-309-4548

John E. Simeone
President and Owner
Phone 614-403-0295

* Quality Embalming
 Graveside Services
* Full Service Shipping and Cremation
* Removals/Transfers to and from Any Location

Minutes to Port Columbus International Airport
Service from the Franklin County Coroner’s Office, as well as any nursing home
or private residence located in Franklin County and central Ohio.
Convenient to the following Hospitals:

Children’s Hospital Mt. Carmel West Medical Center
Doctors Hospital North
Doctors Hospital West
Fairfield Medical Center
Grady Memorial Hospital
Mt. Carmel East Hospital

Ohio State University Hospital East
Ohio State University Medical Center
Riverside Hospital

Mt. Carmel/St. Ann’s Hospital

Reliable * Professional * Reasonable

(877) 808-3841

MORTUARY SERVICES

1-800-604-9576

24 Hour Service

PROFESSIONAL SERVICES
For FUNERAL DIRECTORS

VIRGINIA

DRrEw REMoOVAL SERVICE (301) 218-4329

SERVING WASHINGTON DC © MARYLAND ® NORTHERN VIRGINIA
SEE OUR AD IN MARYLAND

MEXICO

La Paz-Perches

Funeral Homes

3 @ & Shipping Services

SHIP-OUTS TO MEXICO, SAME DAY SERVICE
Door to Door Delivery to any City or Town in Mexico
3331 Alameda Avenue
El Paso, TX 79905

915-532-2101 Fax 915-532-2780
Salvador Perches (F.D.I1.C)

We own funeral homes in Juarez & Monterrey Mexico
“Let us help you in your time of need”

4 )

Customize Your
Direct Mail Program

NOI\}IS

PUBLICATIONS, INC.

CaLL For Counts AND CosTs

1-800-321-7479,
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To place an ad

or to view ads
prior to publication

in the

Funeral Home
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visit our website at
www.nomispublications.com

- |AMERIcaN .\!ER
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Prices Subject to Change without notice.
No Refunds.

DEADLINE IS
THE 5* OF THE
PREVIOUS MONTH

PLEASE NOTE:

We do not take responsibility for
our boxholders. We hope they will
respond promptly in a responsible
manner. PLEASE! DO NOT ask us to
contact Boxholders. Contact can
only be made in writing. NO in-
formation will be given regarding
boxholders.

The Funeral Home & Cemetery News does not
guarantee that the items, positions or services
advertised ave still available, or that the person
inquiring about the ad will obtain a response.

ARE YOU LOOKING FOR
ADDED INCOME??
JOIN IN ON THE GROWING
TREND — OFFER A BEAUTI-
FUL HORSE DRAWN HEARSE,
ALONG WITH YOUR MO-
TORIZED HEARSE, AS A DRA-
MATIC PLUS. VERY APPRO-
PRIATE FOR A DIGNIFIED
MILITARY FUNERAL. THREE
HORSE DRAWN HEARSES
FOR SALE - ALL CAN BE
USED AS IS — THEY ARE IN
BEAUTIFUL ORIGINAL CON-
DITION. THEY ALL ACCOM-
MODATE A MODERN CAS-
KET. WE ALSO OFFER NEW
WHITE OR BLACK HEARSES.
ART PAGEL 262-675-6471
OR CELL 262-339-9300.

FOR SALE
Beautiful Victorian, mu-
seum quality horse drawn
hearse. Built around 1860.
Antique beveled glass sur-
rounds front, back and sides.
Gorgeous dome roof is sup-
ported by four fluted carved
wooden columns. A true
showpiece, would make an
exquisite acquisition.

Orlando, Florida

Larry Ray

(407)248-8100 D

FIRST CLASS

SUBSCRIPTION
Call 1-800-321-7479

Built around the turn of the 19th Century by James Cunningham & Son Co.

* Meticulous Craftsmanship
] :«

¢ Hand-Carved “Original”
Wooden Curtains & Columns
¢ Original Nickel-Plated Brass
Lamps by White Mfg. Co.

* Heavy Beveled Glass Sides
¢ Equipped with Bell System

¢ Highly Polished Mahogany
Intact and Usable

Bier Table
* Brass Rollers and Bier Pins
* Brass Cylinders for Smooth/
Quiet Door/Hatch Operation

* Wheels Banded with Heavy
Rubber

 Will Accommodate a Modern Casket!
g ) B *

A BEAUTIFUL ATTRACTION FOR YOUR FUNERAL PARLOR!
(256) 729-1980 or (256) 777-2436

sales@webejeeping.com * www.webejeeping.com

Customize Your
Direct Mail

NOMIS

PUBLICATIONS, INC.

Database Files
Reports
Mailing Lists
Email Addresses

CALL For Counts & Costs To CustomizE Your MAILING PROGRAM

Program

FORMATS AVAILABLE:

Self Adhesive Mailing Labels
Barcodes Available
USPS Cass Approved Paperwork Available

Reports
Include Name, Address & Phone
Can Be Ordered Alone or for Follow up to
Mailing Labels

CD-Rom or Email Files
One Time Usage or Multiple Usage Available

SELECT: SORT BY:
Funeral Homes State
Cemeteries County
Crematories Zip Code
And More...

TODAY! 1-800-321-7479
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SUPER @) PEALS

LIMOUSINE SPECIALS

2007 Superior Lincoln Limousine 6-Door
black/black top/black leather interior, 31,000 miles
Great Price $39,000

2004 Superior 68” 24hr Cadillac Limousine
black/black top/black leather interior, 44,000 miles
Great Price $25,900

HEARSE SPECIALS

2007 Superior Lincoln Hearse
black/black top/black leather interior, 11,000 miles
Has Matching Limousine

2006 Superior Cadillac Statesman Hearse
black/black top/black leather interior, 15,000 miles

2005 Eagle Ultimate Lincoln
dark blue/blue leather interior, 65,000 miles
Great Price $32,995

1996 Eagle Cadillac
silver/silver top, 51,000 miles
$9,950

2003 LCW Lincoln Limousine
dark blue/blue leather interior, 65,000 miles
$13,995

1999 Federal Cadillac 6-Door Limousine
silver/silver top/beige leather interior, 31,000 miles

CREMATION EQUIPMENT
FOR SALE: New cremation
equipment, processors, pow-
er casket lift tables, parts and
service. Pre-owned crema-
tion equipment when avail-
able. Phone: (407)620-2897.
Email terry@universalcre-
mationequipment.com. 2o

813-264-2273

20ND

Tell them
you saw their
Ad here.

FUNERAL HOME &
CEMETERY NEWS

1995 Superior Cadillac
black/black top, 41,000 miles
$7,995

SUPER
DEAL

2006 Superior Cadillac Hearse
black/black top/black leather interior, 14,000 miles * Great Price $48,900 Like New!

AT PROFESSIONALS CARS, INC.

CALL

Great Price $9,500

1996 Cadillac 6-Door Limousine

black/black top/black leather interior, flip seat, 25,000 miles

Great Price $8,500

—— CLASSIC COLLECTIBLE ——
1985 Eldorado Biarritz Convertible
burgandy/white top/burgandy leather interior, 84,000 miles

Only 2,300 Made, Great Condlition
Steal it Now $11,900

We will /end you money on your
Insurance Assignments
Immediately! Our rate is

3%

Serving Funeral Directors Since 1988

Mortuary Financial Services, Inc.
(972) 238-7700

1750 N Collins Blvd #114 ¢ Richardson, TX 75080

A BEAUTIFUL MAUSO-
LEUM CEMETERY IS FOR
SALE! THIS 12 ACRE CEM-
ETERY, IS LOCATED ON
THE FOOT OF THE SCENIC
DELAWARE RIVER IN THE
HISTORIC CITY OF PHILA-
DELPHIA, PA. THERE IS A
TWO STORY MARBLE AND
GRANITE MAUSOLEUM
WITH APPROXIMATELY
5,000 AVAILABLE CRYPTS
FOR SALE AND APPROV-
ALS FOR 100,000 MORE.
THE SELLER IS MOTIVATED
AND WILL CONSIDER FI-
NANCING TO A QUALI-
FIED BUYER. FOR MORE
INFORMATION EMAIL
YOUR QUESTIONS TO
apalma3965@aol.com
OR CALL TONY PALMA

\ DAVESTULTZ 1-800-797-4142 )

AT 215-624-1505. 3D

( [ 4 [ 4 [ 4
Customize Your Direct Mail Program
Database Files * Reports » Mailing Lists

)
Call Today for Counts and Costs I\}IS

k 1-800-321-7479 b

VISIT OUR NEWLY RECONSTRUCTED WEBSITE
ROBERTPDURANT.COM

For more Funeral Vehicles, Great Monthly Specials
and Professional Vehicle Info to help you get the
best out of your equipment

LW'_‘I'JFJ.‘L._'

SIS0 5]

Robert P.Durant

Your Funeral Coach & Limousine Dealer

‘01 S&S CADILLAC 47” LIMO - Silver, Presidential Commercial Glass

BAl7X00 55

“I hope you’ll give me a
chance to serve you!”

A

-
o I

New & Previously Used Funeral Coaches & Limousines!

215-570-7839

301 Alan Wood Rd., Conshohocken, PA 19428

Heritage Coach Sales Partner * Plus applicable state tax & fees

X

‘98 CADILLAC HEARSE - Black

S129900)

‘06 CADILLAC S&S 47” LIMO - Black

SAINS 00
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PLEASE NOTE:

We do not take responsibility
for our box holders. We hope
they will respond promptly
in a responsible manner.

Funeral Business For Sale 5

FOR SALE: Southwestern
Pennsylvania Funeral Home.
35-40 calls per year. Includes:
pre-paid trust accounts, large
parking lots, hearse rental
business. Large inventory list
included. Call Coldwell Bank-
er Laurel Ridge Realty at

Commercial Income Prop-
erty for Sale or Lease by
Owner. ORLANDO, FLORIDA,
PRIME LOCATION! A funeral
home has operated in this
stand alone building for the
past 32 years. This great in-
come producing property re-
cently became vacant. Located
on State Road 50. Daily traffic
count approximately 44,000.
More information, call 407-

BUSINESS FOR SALE
Southwest New Mexico,
two funeral homes for sale.
100+ calls, beautiful facili-
ties, apartments. Call 575-
388-1912. DIF

Wanting To Retire
Established funeral home
and crematory in Central
Colorado for sale. Reply to:
Nomis Publications, Inc.,
PO Box 5159, Dept. 678,
Youngstown, OH 44514. s

FUNERAL BUSINESS FOR SALE

CONTINUED ON NEXT PAGE

PLEASE! DO NOT ask us to contact
Box holders. Contact can only be
made in writing. NO information
will be given regarding box holders.

> Classiﬁeds
NOMIS Online

To Place Your Classified Ad

Call 1-800-321-7479
or visit our website at
www.nomispublications.com

(724) 437-7100. snos 697-5389 EST. 5D

LARGEST SELECTION OF
NEW AND PRE-OWNED
FUNERAL VEHICLES

Flexible Financing is Available!

1.800.785.2830

www.thefuneralcarstore.com

& LEASING

/' Cadillac - Lincoln
o= Hearses - Limousines - First Call Cars

1-800-477-0646

FINANCE AND
AVAILABLE!

With Approved Credit

For more details contact
CHUCK HOUSTON JIM HOUSTON
BRAD BROOKS RICK MORRIS

- HARRIS RADFORD
2008 CADILLAC KRYSTAL HEARSE

office

770-419-0690

2004 CADILLAC S&S 6/65"

Visit us online at:
www.houstonhearse.com

249 Cobb Parkway Marietta, GA 30060 770-919-2003
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HANLEY COACH SALES
1-800-424-9093

COACHES

Funl Busn For Sale Cont'd 5

Western New York: Prime op-
portunity for ambitious funeral
professional includes three well-

Arizona Funeral Homes
For Sale

Two well established funeral

homes for sale in Miami

(founded 1913) and Globe

(founded 1930’s), Arizona.

2005 Cadillac S&S Coach
2004 Cadillac S&S Coach
2002 Cadillac Superior Coach

Blk/Silver/Blue Int..............1 5,000 mi
... Wht/Wht Ext/Blue Int.......47,100 mi
...Blk/Blk Ext/Blk Int..............52,000 mi
2000 Cadillac Krystal Coach Silver Ext/Blue Int.......ccc.... 38,000 mi
2000 Cadillac S&S Coach............ccccvcceenee.. Wht Ext/Blue Int..................75,500 mi
1998 Cadillac M&M Coach ...Blk/Blk Ext/Blue Int............52,000 mi
1997 Cadillac M&M Coach...... ... Wht/Wht Ext/Burg Int......71,000 mi
1996 Cadillac Eagle Coach ...Blk/Blk Ext/Blue Int..............69,000 mi

established and maintained
funeral businesses and monu-
ment sales office. Businesses
currently run as single business
but could be divided into 3
separate businesses as locations
are in adjoining communities.
Owner financing available/pre-
ferred. Great growth and pro-
fessional opportunity. Contact
716-258-0697. SDJF

Great potential for growth.
Will sell business, buildings
or combination. Motivated
seller willing to carry a por-
tion of the purchase price.
Take advantage of this great
opportunity! Contact Jack-
ie Guthrie at ROX Real
Estate 520-560-4821 or
jguthrie@jackieguthrie.
com. SDJF

1996 Chevrolet Superior Coach........... Wht/Wht Ext/Blue Int........62,000 mi

1992 Cadillac Federal Coach Wht/Wht Ext/Blue Int........24,000 mi

LIMOUSINES

2005 Cadillac Eureka 6-Door Limo...........Blk/Blk Ext/Drk Gray Int.....22,000 mi
2003 Cadillac Superior 6-Door Limo Blk/Blk Ext/Blk Int...... 48,000 mi
2002 Cadillac M&M 5-Door 90” Limo.......Blk Ext/Blk Int...... 59,000 mi
1999 Cadillac Eureka 6-Door Limo Wht/Wht Ext/Blue Int......... 39,000 mi
1996 Cadillac Superior 6-Door Limo Blk/Blk Ext/Blk Int................. 78,500 mi

2005 Cadillac Eagle

Coupe De Fleur

33,500 miles
White Exterior, Blue Interior

. \
Customize Your

NOI\}IS Direct Mail

PUBLICATIONS, INC. Progra m

' 1-800-321-7479
CONAWAY'’S

P.O. BOX 1132, UNIONTOWN, PA 15401

800 333 2533
724 439 8800 / FAX: 724 439 6404
VISIT OUR WEB PAGE AT:

www.conawaysales.com

2009 HEARSES STILL AVAILABLE
GREAT DEALS!

Authorized Dealer for

55

Please Visit Our Website at www.hanleycoach.com

WE HAVE SEVERAL
2004 & 2005 COMING IN

St Louis, MO

FINANCING AND
LEASING AVAILABLE

1-800-424-9093

IF YOU ARE CONSIDERING LEASING:

FINANCING THROUGH TCF EQUIPMENT FINANCE
WE ARE ABLE TO STRUCTURE YOUR FINANCE
TO SUIT YOUR NEEDS.

ORDER ANEW
2010 S&S MEDALIST FOR $1240 p/m

2006 LINCOLN S&S 46" 6-DOOR W/17,408 MILES
BLACK EXTERIOR & BLACK INTERIOR

2008 CADILLAC S&S MEDALIST COACH W/26,100 MILES
SILVER EXTERIOR, BLACK INTERIOR

2002 CADILLAC S&S 65" 6-DOOR LIMO W/8,000 MILES
SILVER EXTERIOR & BLUE INTERIOR

2011 CADILLAC ESCALADE W/FULL CONVERSION
BLACK EXTERIOR, GRAY INTERIOR

2010 TAX LAW - BUY NOW -
CAN DEDUCT UP TO $135,000.00
FOR VEHICLE PURCHASE!

2008 CADILLAC S&S MEDALIST COACH W/29,000 MILES
WHITE EXTERIOR WITH BLACK INTERIOR

2001 CADILLAC SUPERIOR 6-DOOR LIMO W/55,678 MILES
SILVER EXTERIOR & BLUE INTERIOR

FINEST USED VEHICLES IN THE COUNTRY!!!

SERVING THE FUNERAL INDUSTRY
FOR 42 YEARS!!!

WILL SHIP ANYWHERE IN THE COUNTRY
REASONABLE RATES.....WE ALSO SHIP OVERSEAS
WORLD WIDE SUPPLIERS SINCE 1971
LET US HELP YOU WITH YOUR LETTER OF
CREDIT AND FREIGHT FORWARDING NEEDS

2005 CADILLAC S&S MEDALIST \W/36,827 MILES
SILVER BODY, BLACK TOP & BLUE INTERIOR

2000 LINCOLN FEDERAL 6-DOOR LIMO W/34,678 MILES
SILVER EXTERIOR & BLUE INTERIOR

ONE STOP FOR EVERYTHING - SERVICE
AND REPAIRS - RESTORATION AND
CONVERSIONS - IN HOUSE STATE OF
THE ART BODY SHOP - LOANER UNITS

800 333 2533

2005 LINCOLN S&S COACH W/13,000 MILES
SILVER BODY, BLACK TOP & BLACK INTERIOR

2000 LINCOLN FEDERAL 6-DOOR LIMO W/34,000 MILES
WHITE EXTERIOR & BLUE INTERIOR

NOT PICTURED-BLACK EXT & BLUE INT, ONE OWNER

NOT PICTURED
1999 CADILLAC 4-DOOR VIP, BLACK EXT W/35,500 MILES
1997 CADILLAC S&S 6-DOOR, BLACK EXT W/45,500 MILES

NOT PICTURED
2003 CADILLAC S&S MEDALIST COACH W/44,000 MILES, SILVER EXT

NO NEED TO LOOK ANYWHERE ELSE -
1999 CADILLAC S&S MEDALIST COACH W/60,200 MILES, WHITE EXT

WE HAVE IT ALL!
1997 CADILLAC S&S COACH W/35,000 MILES, SILVER EXT & BLACK TOP

CALL FOR INFORMATION ON THE VEHICLES SHOWN AND FOR OUR COMPLETE LIST OF ADDITIONAL LOW MILEAGE UNITS

Crematorium For Sale
California
Stand alone crematorium for
sale in the San Francisco Bay
Area. All equipment new.
Matthews PowerPkll retort,
and associated equipment.
2000+ square feet and can
accommodate additional re-
torts. Additional space avail-
able. We are open to terms
and offers. If you would
like to view, please call at
(510) 418-1552, or crema-
tory88@hotmail.com. s

FUNERAL HOME FOR
SALE
Worcester County,
Massachusetts
Long-established funeral
home with prominent loca-
tion and a tradition of strong
commitment and excellent
service to its immediate
and nearby communities.
Real estate includes a large
attractive and stately his-
toric Victorian funeral home
with elegant architectural
features, multiple improve-
ments, spacious second-
and third-floor main living
quarters with indoor hot tub
and outdoor barbecue deck,
third-floor “in-law” apart-
ment with small open porch,
basement garage with three
bays, and ample attractively
landscaped parking. Other
business assets include beau-
tiful period furniture, roll-
ing stock, up-to-date office
equipment, and inventory.
Average annual call volume
is approximately 75 with
gross revenues of about
$325,000. Opportunities
exist for increased market
share, enhanced revenue,
and growth of pre-need
accounts. For more infor-
mation contact: Kathy D.
Williams, CFO, American
Funeral Consultants, (800)
832-6232, Email: Kathy@
teamafc.com. 50

2011 FUNERAL HOME &
CEMETERY DIRECTORY

Funeral Home and Cemetery Difectory

g Nm\)}[s

e s maay e

Order Today!
Call

[-800-321-7479
or visit
www.nomispublications.com
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Funl Busn For Sale Cont'd 5

FUNERAL HOME
FINANCING
Our loans preserve capi-
tal, maximize cash flow
and deliver fast, depend-
able financing options for
funeral home acquisition
or refinancing. Call Ken
Kaplan at 215-230-1885
to discuss your scenario
with no cost or obli-
gation. www.Funeral-
HomeLoan.com. 5CND)

Funeral Business Wanted 6

Funeral Director with 20+
years of experience looking
to purchase funeral home in
the Midwest. Financially se-
cure individual willing to carry
on your business the way you
want it to be carried on. Sub-
stantial financial commitment
is no problem. | am a family
individual who is ready if you
are. Contact me at 651-492-
5084 or email seekingFH@
aol.com. All replies kept
strictly confidential. 6DIF

Colonial Professional Cars Ltd

Visit our website
www.colonialcars.net

Family Owned & Operated
for Over 30 Years!

1-800-438-9329

Coaches

1999 S&S “Masterpiece” Cadillac
silver exterior/black top/blue leather
Right hinged rear door, Excellent Condition
Low Miles!

2005 Krystal/Lincoln
white exterior/blue leather
Mint Condition, Low Miles!

1994 Superior/Lincoln
black exterior/blue interior
40,000 miles, Very Good Condition

2005 Eagle Ultimate/Cadillac
black exterior/blue leather
Mint Condition, Low Miles!

Limousines

1997 S&S Presidential Lincoln 6-Door
white exterior/blue leather
very low miles!

2005 LCW/Cadillac
white exterior/blue leather, raised roof
Mint Condition, Low Miles!

All pre-owned vehicles are garage kept, serviced and safety inspected.
Flexible financing and walk away leases available.
w Order your 2010 Eagle first call van
EAGLE or first call suburban TODAY!!

: Cittie
CALL NOW! 1-800-438-9329

& Koyl Coachuonts,

“Specialists in Funeral Coach
Conversion Work”

INC.

Hearses - Limousines - Conversion Coaches

2010 Superior Cadillac Statesman Hearse

- -

(ack Goack
S T =

To place your Classified Ad
Call 1-800-321-7479

FUNERAL HOME & CEMETERY NEWS or visit ,our WebSIte at
CLASSIFIEDS ONLINE Www.nomispublications.com

NOI\}IS

2006 Superior Cadillac, 47” 6-dr, silver, high miles, Low Price.
2005 Superior Cadillac Statesman, black.

2005 Superior Cadillac Statesman, silver, Low Miles!
2005 S&S Cadillac Medalist, grey/black top, very clean, Low Miles!
2004 Eureka Cadillac, 47" 6-dr, black, Sharp!

2003 Superior Lincoln Diplomat, black, Sharp!

2002 Eagle Cadillac Ultimate, black, Low Miles!

2001 Superior Cadillac Crown Sovereign, black, Like New!
2000 Eagle Kingsley, black, clean, Priced to Sell.

2000 S&S Cadillac Masterpiece, white.

1999 Eagle Cadillac Ultimate, dark blue.

1999 Superior Cadillac, 49” 6-dr, black w/black top.

(2) 1996 M&M Cadillac, 6-dr, black, Low Miles!

1996 M&M Cadillac LeClassic Landau, black, Sharp!
1994 Superior Cadillac Sovereign, Commercial Glass, white.
1994 Superior Cadillac Statesman Landau, black.

1993 Superior Cadillac, 6-dr, white, only 20,000 miles, Sharp!
1992 Superior Cadillac Crown Sovereign, white w/black roof.
1988 S&S Cadillac Masterpiece FWD, white, Low Miles!

25 Used Hearses & Limousines from 1984 on up.
Call Joe or Tony Molina

1-800-506-1983
(314) 781-1500 - St. Louis, MO

www.royalcoachworks.com

FULL LINE

CADILLAC, GMC & BUICK DEALER

WE DISCOUNT!

FUNERAL COACHES « LIMOUSINES
CADILLAC ESCALADES « CADILLAC DTS SEDANS

41" & 46" 6-Door Limousines

SPECIAL END OF MODEL YEAR PRICING
TOTALLY EQUIPPED from $72,999.00

£
”

Rick Eichner * 877-299-7775

43-60 Northern Blvd., Long Island City, New York 11101
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Hearses/Limousines

2006 5-Door 120" 24-Hour
Limousine. Federal Lincoln,
custom, dark blue with black
vinyl top, hidden TV, bar, etc.
32-34K miles, excellent con-
dition, four to choose from.
Will consider selling with
a matching coach, 29-30K
miles, five to choose from.
This is a funeral director
operated livery firm. Please
see photos on our website:
www.goldcrosslimo.com.
Contact Dan Becker at
330-565-1206. 8CDIF

REDUCED!
1998 Superior 65” Com-
mercial Glass 6-Door Cor-
porate Limo with reverse
seating. Silver/silver with
blue leather interior. 35,000
miles. 1999 S&S 49" Com-
mercial Glass 6-Door Limo
with reverse seating. Sil-
ver/silver with black leath-
er interior. 30,000 miles.
Both limos have new correct
white wall tires. Mechanical-
ly excellent. Interior/exterior
in excellent condition and
ready for immediate service.
$11,000 for each limo. Call
(570) 220-7788.

80OND

WWW.NOMISPUBLICATIONS.COM

= W

Richard Palandech

2011 Chevy Express Van w/casket
table & entry ramp

2011 Chevy Suburban w/custom
casket tbl w/8 built in rollers w/
entry ramp

2011 Cadillac DTS Sedan, silver

2010 Cadillac Hearse, blk

2007 Chevy Express Van wi/casket
table & entry ramp

2004 Chev Astro Van wicasket tbl, blu

EXCEPTIONAL VALUE

Help Wanted 9

|[1998 Cad S&S Measterpiece Coach, bu]|

1997 Cad Eureka Coach, blk

1994 Cad Eureka Coach, blk, 36k mi
1994 Chevy Suburban, blue/silver
1990 Cadillac Funeral Coach, blk

Merry Christmas and !
Happy New Year &

Call (708) 423-4747

FuneralStaff, LLC
Offers Opportunities

In Funeral Service
FuneralStaff, the industry lead-
er in recruiting and staffing,
has immediate openings for
Managers, Funeral Directors/
Embalmers, Arrangers, and
Sales Reps Nationwide. If you
are career minded and looking
for opportunities for advance-
ment, then visit our website
and complete a free Job
Seekers Profile at www.
FuneralStaff.com. We are
always accepting new client
companies in need of qual-
ity talent! We Now Offer Pet
Cremation Consulting! 9DIF

Independent Sales
Representative
Established company is expand-
ing into the Funeral Home,
Cemetery and Monument in-
dustry. We are seeking indepen-
dent reps nationwide to market
a well received memorial prod-
uct. In return we offer generous
compensation and protected
territories. Call Mike 410 747-
8780 or e-mail msullivan@
honorthyheritage.com. o

SALES MANAGERS
Twelve Florida locations. Sales
managers needed. Indepen-
dent owner. Leads, direct mail.
Great commission, excellent
facilities. Come Grow With
Us. 386-235-8045. 90OND

Funeral Director/ Embalmer
Immediate Opening: Large,
beautiful, well established
family owned funeral home
and cemetery organization,
East Coast FL, seeks a highly
motivated Florida licensed
funeral director/embalmer or
intern. Successful candidate
must be able to work indepen-
dently, multi task, and demon-
strate exceptional integrity and
customer service. Alternating
weekends, easy on call sched-
ule, no night or weekend re-
movals, and limited prep-room
work. Must have an acceptable
driving record, and be able to
obtain a Florida Funeral Direc-
tors License. Please contact
Emily at 386-843-1164 or
email: humanresource@
lohmaninc.com 9OND

2005 CADILLAC EAGLE HEARSE
white with blue leather

COACH SALES
CLEVELAND OFFICE

1-888-321-6613

11723 Detroit Avenue - Cleveland, Ohio 44107
216-228-2290 - Fax 216-226-3624

2003 LINCOLN EAGLE HEARSE
blue with tan leather

MAXIMIZE YOUR
TAX BENEFITS

when making Equipment Purchases . ..

Cadillac S&S 6-Door (2 in stock).......

LIMOUSINES
2009

...................... white/blue leather

Cadillac Superior Hearse.........

HEARSES
2005
Cadillac Eagle Hearse . white/blue leather
2003
Lincoln Eagle Hearse........ blue/tan leather
2002
Cadillac Superior Hearse..........c.ccccevrreresessesenerennes black/black leather
2000
Cadillac S&S Victoria........ blue/blue leather
Cadillac S&S Hearse black/black leather
Lincoln Federal Hearse............cccocnninnnennscnnrnnnes black/neutral leather
Lincoln Eagle Hearse......... black/black leather
1999
Cadillac S&S Masterpiece blue/blue leather
1996
Cadillac Eagle Hearse blue/blue interior
1994
Cadillac S&S Victoria.......cccvvvueincncnns silver/black top/blue leather
Cadillac Eureka Hearse........c.cccoeeeerenrenns silver/black top/blue leather
Cadillac Eagle Hearse...........cccccoenernenenee silver/black top/blue interior
Cadillac S&S Masterpiece...........ccrunee. green/black top/black leather
1990

.................................. gray/blue interior

2002 CADILLAC SUPERIOR HEARSE
black with black leather

DON’T DELAY
CALL 1-888-321-6613
TODAY

Sl AN 6 s

2000 CADILLAC S&S HEARSE
black with black leather

2000
Cadillac Superior 24 Hour black/black leather
Cadillac DaBryan 5-Door (2 in stock) ..........cc.cuu.e. white/black leather
1995
Cadillac S&S 6-Door white/black leather
1994
Cadillac S&S 6-Door...........ccverururererurenes green/black top/black leather
Cadillac Eureka 6-Door ..........cocoeveviinenns silver/black top/blue leather
FIRST CALL
2010
Chrysler T&C Prestige .......ccceceriirnnnnnnene black/gray interior

2000 LINCOLN FEDERAL HEARSE
black with tan leather

CELEBRATING g YEARS AT OUR CINCINNATI OFFICE 1-88%-321-6613

HEARSES LIMOUSINES
2000 Cadillac Eagle ARMORED Flower Car, Two Thousand Actual Miles .................. $17,500 2000 Cadillac S&S, 6-Door, Black, 68k mis, Clean, Needs Headgaskets...................... $5975
1997 Cadillac S&S Masterpiece, 123k mls, Cashmere ...........ccceiviiiiiiiiiieiieieeee e $5500 2000 Cadillac Krystal, White, 79k mls, From TeXas .........ccccooeiiiieiiiiiieiie i
1998 Cadillac Eagle, Black, SHARP! But Tired ENgine...........cccoeeiiiiiiiiiiiiiieieeiiccne $4750 1999 Cadillac S&S Presidential, Black, 59k mls............cccccceee.
1996 Cadillac Superior, 79k mls, One Owner, Minor RUSt ........ccccooovieeiiiiieeiie e $3975 1998 Cadillac S&S, Commercial Glass, Gold, 58k mls, Fair
1995 Cadillac Eagle, Black, 74k mls, SHARP! Needs Engine .........ccccceeovieiiireniinennns $3500 1998 Cadillac M&M, Black, 56k mls, Clean...............ccccccceeel
1994 Cadillac M&M, Black, 50k mIs, ClEaN.........ccccuuiiieiiieiieee e $4750 1993 Cadillac Superior, 6-Door, 46” Stretch, Navy Blue, 45k mls .........cccccooiiiiiieeennne. $3375
1994 Buick Superior, 75k mlIs, Brown oVer COPPET .........ceiiueieiiiieeiiieeaiieeeesiieeeaieee s $3650 1991 Cadillac FWD, Silver, 75K MIS ......ooiiiiiiee et $2450
1990 Cadillac S&S, FWD, 35k mls, Ext Table, AS NeW .........cccocoiiiiiiiiiiiieiieeeeiee $5000 1979 Cadillac, 6-Door, Navy, 80K MIS..........coiiiiiiiiiieiii e $1500

Visit our website at www.americancoachsales.com
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and a strong work ethic. Seri-
ously interested only please.
Call Mark at 941-661-3022. 5o
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dential. No refrigeration need-
ed. Serving Funeral Directors
since 1996. GeneSaver, 125
Hawthorne Village Road,
Nashua, NH 03062-2279,
www.GeneSaver.com, emk@
genesaver.com, (603) 897-
0220. 10NDJ
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* Newly restored inside and out
¢ Original straight eight engine

Carr,
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EOR, DETAILS: 574-206-3242

¢ Only 1200 originally made
* Runs like new
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"Serving the [ndastry Since /929"

LARGEST INVENTORY

2005 Cadillac Limo

Internet Manager - Maurizio "MO" Misilli

New Jersey Office — Joe Vasta

Lincoln 6-Door Limo

Cadillac 65” 6-Door Limo

Cadillac 6-Door Limo

Cadillac 6-Door Limo

PHONE 800-349-6102 * FAX 516-349-0482 180 DUPONT STREET * PLAINVIEW, NY 11803

2O

$39,900
BOOE

$36,900
2O

$17,900
BOO©3

$15,900

FREE DELIVERY

E-mail maurizio@shasco.com Cell 516-816-9065
Phone 201-851-7492

E-mail jv4203@verizon.net

2O

Cadillac 6-Door Limo
$45,900

200

Cadillac 6-Door Limo
$21,900

2O O
Cadillac 65” 6-Door Limo
$16,900

202

Cadillac 6-Door Limo
$13,900
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FOR
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P =Y TAKE ADVANTAGE of End-0f-Year Tax Savings

— el Due to FANTASTIC New Car Sales, we are over stocked with 2000-2005 Hearses & Six Door Limos.
Take advantage of our over stocked position and SAVE!!!!
CALL TODAY!

The Most
Versitle
Flower Car On
The Market!!!

4-Passengers In Comfort - Full Flower Bed With Water Drainage -
Rear Flower Bed Has Lift Hatch For Easy Cleaning -
Flower Car, Personal Car, Lead Car or Clergy Car

oot canh o Call Today or Visit Us Online For More Information!

Take Advantage of Tax Incentives
For Equipment Purchases!!

2009 Superior Coach Cadillac 47” 6-Door Limo 2008 Superior Coach Cadillac“Statesmen” 2006 S&S Coach Cadillac“Medalist”
All Black w/Black Leather - Full Factory Warranties - Flat Floor - Chrome Wheels - All Black w/Black Leather - Only 11,000 Miles - Full Factory Warranties - All Black w/Blue Leather - Factory Warranties - Lower Chrome Moldings -
In Like NEW Condition SAVE Thousands!!!! Chrome Wheels
Call Today! This Car Is Priced To MOVE! Lease For $1,095/month s TTL Lease For $869.00/month zte TTL

2005 Eagle Coach Cadillac “Ultimate Elite” 2005 Eagle Coach Cadillac “Ultimate” 2005 LCW Cadillac 6-Door (65”) Limousine
Silver w/Dark Gray Top - Electric Extend Table - Full Chrome Pkg. - Strobes - All Black w/Gray Interior - Only 8,000 Miles - Full Chrome Pkg. - All Black w/Black Leather - Only 23,000 Miles - Raised Roof - Flat Floor - Rev.
Only 18,000 Miles - Very Clean Inside & Out Like NEW Condition Center Seat - Partition
Lease For $695.00/month st TTL Lease For 60 Months $699.00/month s TTL Lease For $539.00/month szt TTL

2004 S&S Coach Cadillac “Medalist” 2003 Federal Coach Cadillac Hearse 2004 Superior Coach Cadillac 47” 6-Door Limo

All Black w/Black Leather - Only 28,000 Miles - Very Clean - One Owner - All Black w/Blue Interior - Electric Extend Table - One Owner Car - All Black w/Black Leather - Chrome Wheels - Flat Floor -
Just Came In! Very Good Looking Very Easy To Load & Unload!

Lease For $659.00/month zée TTL Lease For $609.00/month zée TTL Lease For $399.00/month st TTL

Vo W A

2003 Eagle Coach Cadillac “Ultimate” 2000 Eureka Coach Cadillac Six Door Limo 2006 Superior Coach Cadillac 47” 6-Door Limo
All Black w/Gray Cloth Interior - Excellent Shape - 39,000 Miles - 2-Owner All silver with a blue leather interior with only 68K miles All Black w/Gray Leather - Only 34,000 Miles - Flat Floor - Chrome Wheels -
Hearse - All Serviced & Ready To Go Very clean car inside and out, and is ready to go. One Owner Car
Lease For $549.00.00/month zéxe/ TTL Lease For $260.00/month zé. TTL Lease For $729.00/month zé. TTL

OfferingiliOP Dollar
For \Your Late/Model lrade

S e
2000 Superior Coach Cadillac “Statesmen” 2000 Federal Coach Cadillac Hearse 2000 Eureka Coach Cadillac 65” 24Hr. Limousine
Blac'k Top with Gray Paint - Only 69,000 Miles - All Black w/Black Leather - 29,000 Miles - Just Came In Off Lease - Chrome All Silver w/Black Leather - Only 37,000 Miles - Reversible Center Seat -
Car Is Very Clean & Ready To Go Wheels - Extremely Clean! Electric Partition - Real Clean
Purchase Price $16,900.00 Lease For $369.00/month szt TTL Lease For $249.00/month zée TTL



