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New Organizer and Dispenser for 
Cremation Tags

MobileHelp Medical Alert System 
increases Pre Need Sales

The MobleHelp System, including Base Station, Pendant and 
GPS/Cellular Help Button.

Joe Veccia

Sal Passalaqua, Advanced 
Planning Manager at Craig 
Flagler Palms Funeral Home 
and Memorial Gardens, 
Bunnell, FL, said, “In the pre-
need business, we always spent 
money to have a reason to do 
a follow up call. We purchased 
a customized blanket as a gift 
for the family. I know other 
funeral homes use laminated 
cards, memorial candles, or 
other items to give away. With 
MobileHelp your follow up 
call can become an additional 
revenue source. At Craig Fla-
gler we have the unit deliv-
ered to the funeral home, and 
we personally deliver it to the 
family in their home and help 
them set it up.” 
 Your funeral home can off er 
this product to your commu-
nity through Mobile Licens-
ing Consultants. To get more 
information on how Mobile-
Help can increase your pre-
need business call Mobile Li-
censing Consultants at 1-800-
660-0352.

DELRAY BEACH,FL— When Joe Veccia, funeral director and fu-
neral home and cemetery owner, was asked by Medical Mobile 
Monitoring to look at their new product, MobileHelp, he was 
truly impressed. He saw a great state of the art product that would 
provide families with peace of mind, increase revenue for funer-
al homes, and provide pre-need sales staff  with opportunities to 
meet with families and build relationships in the community. 
 MobileHelp is the only medical alert system with GPS tracking 
and cellular communication, which allows you to care for your 
loved ones in and out of the house at the same price as other 
in-house only systems. Th e current systems on the market only 
work for a few hundred feet inside the consumer’s home, but 
this new system has nationwide coverage on the AT&T network. 
If the GPS/cellular help button is pushed the operator comes 
on the two-way speaker. Th e operator knows the person’s name 
and medical conditions and can locate the person anywhere in 
the United States. Even if the person cannot speak, help will be 
sent to the person’s location. An email will also be sent out to a 
family member of the person to inform them of the situation. 
Th e family members can go to a website and locate the person 
at anytime. Th is is an invaluable tool when the patient is disori-
ented or confused. Th is new technology not only protects the 
loved one at home but also in the car, walking down the street, 
visiting family members, or anyplace they may travel. 
 When Joe saw this product he thought every funeral home 
in America should off er this to its families. “It is such a natural 
fi t” he said. “As funeral directors, we watch family members 
struggle to leave their widowed elderly parent alone as they go 
back home. Th is product can off er great peace of mind to the 
widowed parent as well as the children.” 
 Th e Medical Mobile Monitoring is a win-win for everyone. Th e 
family gets a great product that off ers peace of mind, the funeral 
home has a new revenue source and the pre-need department 
has a great opportunity to meet people in the community by 
delivering and helping people set the unit up in their home.

HEALDSBURG,CA— Th e L. Pricer Company introduces a 
new handy organizer and dispenser for their consecutively 
numbered brass cremation identifi cation tags. Th is new 
item is intended for those operations that wish to attach 
their ID tags to the poly bag or anything else that may be 
required. Th is system employs a spool of 100 feet of twist-
tie wire that is conveniently located next to a tag box hold-
er. Th e wire spool has a cut off  tool that makes it easy to 
pull out as much wire as needed and trim it to any length. 

Th e tag, for example, can 
then be secured to the zip-
ties on poly bags. Th e iden-
tifi cation tags are arranged 
in numerical order in the 
box. Th ey are not intended 
to be placed inside the cre-
mator but simply included 
with the remains inside an 
urn after processing.
 This organizer and dis-
penser is provided free of 
charge to any new custom-
er who requests one when 
ordering their brass iden-
tifi cation tags. A free spool 
of twist-tie wire is also in-
cluded along with mount-
ing hardware for wood or 
dry wall and Velcro strips 
for stainless steel surfaces.
 For more information 
please call Kent at 707-473-
0319 or on the internet go 
to http://home.comcast.
net/~lpricer.
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CONVENTIONS

National Concrete Burial 
Vault Assoc (NCBVA) - Feb 
2-4, Bellagio Hotel, Las Vegas, 
NV.  Exhibits. (800)538-1423.

ICCFA - Mar 10-13, 2010, 
Grand Hyatt & San Antonio 
Convention Center, San An-
tonio, TX. Exhibits. (800)645-
7700.

Kansas, Missouri and Ne-
braska Funeral Directors 
Associations Tri-State Con-
vention - May 2-5, 2010, 
Overland Park Convention 
Center, Overland Park, KS. 
Exhibits. (785)232-7789 or 
(573)635-1661 or (402)423-
8900.

West Virginia FDA - Jun 
6-10, 2010, Marriott Hotel, 
Charleston, WV. Exhibits. 
(800)585-2351.

Virginia FDA - Jun 13-16, 
2010, Newport News Marriott 
at City Center, Newport News, 
VA. Exhibits. (804)264-3260.

Catholic Cemetery Con-
ference - Sep 14-17, 2010, 
Omaha Hilton, Omaha, NE. 
Exhibits. (888) 850-8131. 

Illinois Cemetery & Funeral 
Home Assoc - Sep 29-30, 
2010, Marriott Hotel & Confer-
ence Center, Normal, IL. (866) 
758-7731.

SEMINARS/MEETINGS 

The Funeral Service Profes-
sional Association - meets 
every Sunday night online at 
8pm for discussion at www.
embalmer.com.

ICCFA Wide World of Sales 
Conference - Jan 13-15, 
2010, Riverside Hilton, New 
Orleans, LA. (800)645-7700.

The Academy Training Dates 
- Jan 19-22, 2010, AFP 101. 
The Academy Training Center, 
Franklin, OH, unless otherwise 
noted. (800)331-6270.

MKJ Marketing Seminars 
- Feb 8-11, 2010, Westin Riv-
erfront Resort, Beaver Creek, 
CO; Mar 8-11, 2010, Ritz-
Carlton Beach Resort, Naples, 
FL. 888-655-1566.

West Virginia FDA Midwin-
ter Meeting - Feb 9-11, 2010, 
Marriott Hotel, Charleston, 
WV. (800)585-2351.

Illinois Cemetery & Funeral 
Home Assoc Spring Con-
ference - Mar 24-25, 2010, 
Willowbrook Holiday Inn Hotel 
& Conference Center, Willow-
brook, IL. (866) 758-7731.

CFSA Winter Seminar - Mar 
25-27, 2010, Charleston 
Place Hotel, Charleston, SC. 
(847)295-6630.

NFDA Professional Women’s 
Conference - Apr 8-10, 2010, 
The Mulberry Inn, Savannah, 
GA. (800)228-6332.
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If you have a convention, 
Meeting or Seminar  you 
would like to see 
listed here, send 
information 
to:

PO Box 5159, Youngstown, OH 44514
Fax 1-800-321-9040

E-mail info@nomispublications.com

Doyle joins 
Accubuilt 
as President 
and Chief 
Operating 
Offi cer

Accubuilt, Inc. announces Award 
Winners at NFDA

LIMA,OH— Accubuilt, Inc. announced Circle of Excel-
lence winners at the National Funeral Directors Association
Convention in Boston. (left to right) Greg Corona, Chair-
man and CEO, Accubuilt, Inc.; Dick Conaway, Conaway 
Enterprises, Inc.; Ric Conaway, Conaway Enterprises, 
Inc.; Robert Durant, Heritage Coach Company; Don 
Worrall, Howard Distributors; Scott O’Neill, Specialty 

 Also at the NFDA Convention, Accubuilt awarded “Top Performer – Commercial 
Glass” and “Dealer of the Year.” (left to right) Greg Corona, and accepting two awards 
from Accubuilt, Wayne Justice and Ellis Galyon, of Ambulance and Coach Sales. 

 Th e O’Neill brothers accepted Accubuilt’s “Top Volume Producer” award for Special-
ty Hearse & Ambulance Sales Corp. at this year’s NFDA Convention. (left to right) 
Scott O’Neill, Greg Corona, and Jim O’Neill. 

Hearse & Ambulance Sales Corp.; Jerry Small, Bill Black 
Cadillac, Inc.; Ellis Galyon, Ambulance and Coach Sales; 
Jim O’Neill, Specialty Hearse & Ambulance Sales Corp.; 
Michael Parks, Parks Superior Sales, Inc.; Bob Messing, 
Funeral Vehicles – VP, Sales & Marketing, Accubuilt, Inc.; 
and Wayne Justice, Ambulance and Coach Sales.  Not pic-
tured is Jay Lankford, Heritage Coach.

ate of the Newark College of Engineering and has two 
grown children. Larry and his wife maintain residences 
in Southeastern Michigan and South Carolina. 
 Accubuilt, Inc. has manufacturing facilities in Lima, 
OH; Springfi eld, MO; and Elkhart, IN. Th e Company’s 
specialty vehicle off erings are certifi ed and approved by 

the Cadillac Master Coachbuilder program, Lincoln 
Quality Vehicle Manufacturer program, Ford Truck 
Quality Program and the National Mobility Equip-
ment Dealers Association. For more information on Ac-
cubuilt, Inc. and its extensive vehicle off erings, please 
visit www.accubuilt.com.

LIMA,OH— Accubuilt, 
Inc. has announced that 
Lawrence P. Doyle has 
joined the fi rm as President 
and Chief Operating Of-
ficer. The announcement 
was made by Gregory J. 
Corona, Accubuilt’s Chair-
man and Chief Executive 
Officer, who commented 
that “We are very excited to 
have Larry continue his af-
fi liation with our Company 
and join us in this capacity 
to utilize his extensive oper-
ating experience in the spe-
cialty vehicle industry.”
 Mr. Doyle has been affi  li-
ated with Accubuilt since 
2004 and has served as an 
independent director and 
executive advisor to Ac-
cubuilt. He has previous-
ly served as President and 
Chief Executive Offi  cer of 
ASC Incorporated, a spe-
cialty vehicle conglomerate 
based in suburban Detroit, 
and President and Chief Ex-
ecutive Offi  cer of Utilimas-
ter Holdings, Inc., a manu-
facturer of walk-in, utility 
and commercial vans.
 During the initial phase 
of his career, Mr. Doyle 
was employed by General 
Electric for 17 years in a 
variety of positions within 
the GE Plastics organiza-
tion. Mr. Doyle is a gradu-

The government wears many hats. 
We put them all in one place.

Looking for one place to get fast answers to your 
questions about government benefi ts and services?  
USA.gov is your offi cial source for all federal, state 
and local government information. Now that’s 

something you can hang your hat on.
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For complete Up-To-The-Minute Inventory...

4HEARSE. com

2002 Eagle Cadillac Ultimate Hearse
 white diamond, white diamond top, neutral leather

2009 Eagle Cadillac Kingsley Hearse
 black, black top, black leather, band

2002 Federal Cadillac 46” Six Door Limo
 white, white top, blue leather

FUNERALCOACH.FUNERALCOACH.comcom

Twin Cities
1-800-639-0604

763-576-3934

Chicago 

1-800-4-HEARSE
847-577-8400

Sales • Service • Financing • Leasing

Urn Enclaves
Cot Mates
Van Panels
Flag Staffs

ACCEPTEDACCEPTED

Rebate!

4 PARTS

2009 S & S Cadillac Medalist Hearse
 black, black top, black leather

Cadillac
Rebate

Go to
EZHEARSE.COM

Price
Reduced!

AUBURN,IN— Messenger Corporation, the leading funeral 
stationery supplier in North America, recently introduced a 
new line of coordinated stationery entitled Gardener’s Glory. 
Featuring brilliant full-color photography throughout its de-
sign, this stationery series is a charming tribute to anyone who 
enjoyed spending quality time in the garden. “We have seen 
tremendous success with our Angler’s Glory series which is very 
similar in design to this new series. Families are really connect-
ing with stationery products that are dedicated to popular pas-
times that their loved ones tend to enjoy during the retirement 
years. Like Angler’s Glory, Gardener’s Glory has mass appeal 
and is already seeing the same acceptance by funeral directors 
and their families” states Bob Hoaglund, Vice President of 
Sales and Marketing at Messenger. 
 Th e new Gardener’s Glory stationery series is complete with 
three sizes of service folders, acknowledgement cards, prayer 
cards, two sizes of laminated bookmarks and can be ordered 
in the popular box set. For more information about this new 
stationery series, please call Messenger at 1-800-827-5151.

Th e Legend’s – Sports Series, featuring nostalgic artwork by 
Ronald Lewis, is the newest addition to the Messenger line of 
funeral products and is the perfect tribute to the sports enthu-
siast. “We have had numerous requests from funeral directors 
for a sports themed stationery series and we are excited that 
we could respond so quickly with a handsome design that ap-
peals to a broad range of sports fans” states Hoaglund. “Our 
focus for product development at Messenger continues to be 
responding to the needs of funeral professionals and providing 
them with meaningful products that their families can con-
nect with. We certainly think this was achieved with our new 
Th e Legend’s – Sports Series.”
 Th e new series is dedicated to the popular sports of baseball, 
basketball and football. Th e large memorial register book is made 
of textured vinyl that resembles vintage leather. Th e full color 
artwork of the series is centered on a raised board with hand-
painted gold trim for added dimension and classic style. Th e 
expertly designed interior is printed in two-color and features 
two full-color Gallery Pages. Th e Gallery Pages include a nice 
array of appropriate sports quotations. Th e series is complete 
with matching service folders, acknowledgement cards, prayer 
cards, laminated bookmarks and can be ordered as a box set.
 Messenger, headquartered in Auburn, IN, has been in busi-
ness since 1913 and has grown to be the most innovative man-
ufacturer of funeral stationery products in North America. 
Among a long list of their innovations include an extensive 
line of funeral stationery products featuring the art of Th omas 
Kinkade, known as the “Painter of Light.” Messenger also in-
troduced the industry to the Box Set for merchandising, the 
highly personalized LIFE funeral stationery product line and 
Stationery Builder Software for printing stationery products. 
For more information call Messenger at 1-800-827-5151.

CHICAGO,IL— Among the new exhibitors at the NFDA 
Convention in Boston was Chicago sculptor and furniture 
designer, David Orth, debuting a new line of art urns he 
boldly calls A Diff erent Kind of Urn. 
 Orth’s bronze urns obviously hark more from the art 
world than established funeral traditions. Blogger and art 
director, Eric Siry, recently penned an irreverent survey of 
nontraditional approaches to urns and in a moment of se-
riousness described Orth’s urns as “his favorite,” “worthy of 
an eternal resting-place,” and “timeless, with a monumen-
tal look on a small scale.” Orth’s website has a list of tes-
timonials from the US and abroad that agree with Siry.
 Mr. Orth is a celebrated Chicago furniture designer and 
sculptor. His various work has been in galleries, muse-
ums, and private collections across the country. He got 
into urn design somewhat by accident, because Chicago 
locals who knew his design sensibilities would ask him 
out of the clear blue to design and make cremation urns. 
Th is happened often and he found the work particularly 
meaningful and satisfying. Once after making an urn for 
a couple, they brought the cremains to his studio, and he 
helped them transfer them to the new urn right there on 
his workbench top. A candle was lit and a few words of re-
membrance were spoken – he was touched by their careful 
process and their appreciation for his contribution of an 
urn. Another time a brother of a young man who passed 
away called with a specifi c request that David be thinking 
of his brother as he made the urn. Th is was a phone call 
from the UK. David liked the idea and obliged. When the 
urn was completed, the man took his brother’s cremains to 
Windsor Great Park, a very old park owned by the Queen, 
and transferred the ashes to David’s Watchtower Urn. Da-
vid was again touched that he was sought out to share this 
diffi  cult, but signifi cant time across such a distance. He 
was by now completely hooked.
 If you talk to David long enough he’ll tell you how im-
portant it is for funeral product designers to understand 
the grieving process and the way “threshold objects” such 
as cremation urns work in helping people process their 
grief, helping people to understand their loss in the con-
text of the timeless, human condition, and help them ac-

cess a little more easily their gratitude for life and love – 
even when these have been cut short. David believes that 
funeral products can actually give voice to both the suff er-
ing and gratitude that family members are experiencing, 
help them navigate the threshold of their loss, and in their 
own good time walk forward into their own changing fu-
ture – or not. Clearly these are high expectations to put 
on a mere object. David, however, insists that cremation 
urns and other funeral items like them, are part of a spe-
cial category of ritual objects he calls “threshold objects.” 
Th ese kinds of objects, say Orth, should help people cross 
thresholds and move forward in their own process, in their 
own time. Th ey often have a beautiful “minor key” tone 
as if they were taking cues from the great musical requi-
ems of Brahms or Faure. Th is tone, he says, is “spot on,” 
expressing grief without imposing it and expressing hope 
without preaching it. Th ese objects are not discursive or 
pictorial, but work more on the unconscious level of a fam-
ily’s inner life. It is a very fi ne line for a designer to walk, 
he says, because it is easy to slip over into a shortsighted 
sentimentality or, on the other hand, return to the famil-
iar funeral decorum which, though respectful, does not 
always touch people very deeply.
 All philosophizing aside, Orth’s unique designs are fi nd-
ing their way into traditional funeral homes. Th ey are made 
in the tradition of modern bronze sculpture, with a high 
level of craft and sculptural expression. People like them. 
Th ey are neither gimmicky, nor peculiar. With their up-
scale price he acknowledges that they don’t fl y off  the shelf, 
but they do sell, and many directors are choosing to carry 
them because the line boosts their mid-range urn options 
and contributes a fresh ambience to their funeral home 
space. A Diff erent Kind of Urn is well organized, off ers 
directors workable pricing, and several good looking sales 
tools with which to communicate to their families. With 
a password from Mr. Orth, funeral directors can access 
tools and their pricing from the home page at www.Dif-
ferentCremationUrn.com.

A Psychology of Urns?

David Orth’s Rolling Stone Urn

Moon Urn by David Orth

Messenger introduces 
Two New Stationery 
Series 

Messenger’s new Gardener’s Glory line of coordinated statio-
nery is a beautiful tribute to those who enjoyed spending time 
in the garden. 

The new Legend’s – Sports Stationery Series by Messenger is a 
perfect tribute to the sports enthusiast.
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Kates-Boylston 
Publications welcomes 
New Publisher

Johnson Consulting 
Group and Alan Creedy 
join forces to map the 
future for the DeathCare 
Industry

Funeral Innovations 
introduces the industry’s 
First Free Funeral 
Management Software

BATESVILLE,IN— Batesville Casket Company, the leader 
in the funeral service industry, announced an alliance with 
Legacy.com, the largest provider of online memorials and 
obituaries, combining the reach and resources of two indus-
try innovators to give funeral homes access to the largest na-
tionally networked obituary system. Th e company made the 
announcement at the National Funeral Directors Association
conference in Boston, MA. 
 Th rough relationships with more than 750 newspapers, Leg-
acy.com hosts online obituaries, memorials and guest books 
for more than 70% of the people who die in the United States. 
Th e Legacy.com network of sites has become the most pop-
ular online destination for obituary information, with more 
than 14 million visitors each month. Th is new alliance allows 
funeral homes to be part of this national network through 

WALL,NJ— Kates-Boylston 
Publications has announced 
that Bill Corsini, a longtime 
leader in business publishing, 
online media and events, has 
joined its staff  as group pub-
lisher and editorial director.
 For the past several years, 
Corsini has led his own con-
sulting company, focusing on 
helping business media com-
panies improve their sales 
operations. He previously 
served as the president of In-
novator Media, LLC; group 
publisher with LRP Publica-
tions; and in leadership roles 
with several other publishing 
companies, including Advan-
star, CMP, Gordon Publica-
tions and Ziff -Davis.
 “I’m thrilled to be join-
ing a company that’s such a 
great fi t for someone with my 

background and experience,” 
Corsini said. “I look forward 
to applying my know-how to 
an already outstanding staff , 
to bring our readers and ad-
vertisers even more value.”
 The rest of the team at 
Kates-Boylston Publications 
remains in place. To con-
tact Corsini, e-mail bcors-
ini@katesboylston.com. 
Kates-Boylston Publications 
has been helping funeral 
professionals succeed and 
serve since 1877. It publish-
es American Funeral Direc-
tor and American Cemetery
magazines, Funeral Service 
Insider, American Blue Book 
of Funeral Service and other 
publications that serve the fu-
neral profession. Visit www.
katesboylston.com to learn 
more.

Alan Creedy

SCOTTSDALE,AZ— John-
son Consulting Group has 
announced that Alan Creedy
joined its team of indepen-
dent consultants.
 “We believe Th e DeathCare 
Industry is at a crossroads 
and we intend to put up the 
sign posts that help our cli-
ents choose the best road for 
them to take. We are thrilled 
to have Alan join us,” said 
Jake Johnson, President of 
Johnson Consulting. “He is 
widely respected among in-
dustry members as a thought-
ful and analytical leader. His record of correctly identifying 
trends, understanding what drives them and accurately pre-
dicting their future evolution and impact is unparalleled.”
 “I agree with Jake’s crossroad metaphor,” said Alan Creedy. 
“Johnson Consulting Group has spent the better part of the 
last three years developing the team and the tools that Death-
Care Professionals will need if they are to successfully navigate 
this point in our history. As an industry expert I am joining 
the Johnson team because I have been unable to fi nd this level 
of experience and the quality of support programs anywhere 
else. My involvement with JCG will enable me to truly ac-
celerate successful and positive progress for our clients.”
 Mr. Creedy joins an extraordinary team of Independent 
Consultants comprising many of DeathCare’s most expe-
rienced and highly skilled professionals. In addition to Jake 
and Tom Johnson, they include among others: Bill Bischoff , 
Dave Hirt, Bob Horn, Bob Pierce, Bill Cutter, Al Asta, 
Mike Bischoff , Berny Gaarsoe, Greg Hilgendorf, Rich 
Sells, Brooks Cowles, Dale Espich, and Todd Van Beck.
 “Our goal is to help our clients see what they need to do for 
their future and provide them the support they need to do it 
quickly and aff ordably. Alan’s analytical perspective and his 
depth of experience combined with the new management and 
accounting tools we have developed at Johnson Consulting 
Group will empower our clients to outperform the industry 
both fi nancially and competitively.”
 Johnson Consulting Group is a Total Solutions Consulting 
Firm specifi cally for the DeathCare Industry. Th e company 
provides a complete array of services including Financing, 
Staff  Development, Accounting and Management Servic-
es, Mergers and Acquisitions, and Business Valuations. Mr. 
Creedy is celebrating his 30th year in the DeathCare Indus-
try. He is a CPA by training and his experience spans banking 
and fi nance, funeral home and cemetery management and 
preneed marketing. He is a frequent contributor to industry 
trade journals and often speaks at association functions.
 For more information contact Johnson Consulting 
Group at 888-250-7747 or visit us on the web at www.
JohnsonConsulting.com.

AMES,IA— If you are not actively looking for ways to cut 
costs and make your fi rm more effi  cient; you will be soon. 
Tim Grandon, owner of Grandon Funeral and Crema-
tion Care, is continually exploring ways technology can 
help his fi rm reduce costs and maximize effi  ciency. For the 
past ten years Grandon has used a case management soft-
ware program that has become obsolete, which caused him 
to search the market for a new solution. 
 Like any funeral director, the primary software require-
ment for Grandon was that the product would need to bring 
value to his fi rm at a low price. Secondly, product support 
was essential so he’d know the product would always be 
thoroughly supported. Th ird, it was critical that his existing 
case information be transferred over to the new software to 
avoid any loss of vital information. Finally, Grandon needed 
a product that was easy to use, required no maintenance, 
integrated with his website, and allowed him access to his 
data from any computer over the web.
 Th ere is an array of management products available on the 
market today. However, many are expensive and lacking in 
functionality. Additionally, very few are web-based, which was 
desired by Grandon for the ability to access his information 
anywhere, receive automatic product updates, and not worry 
about losing his data due to hard drive crashes.
 Some casket vendors off ered management software but 
Grandon chose to not use the provided software to avoid be-
ing “locked in” to the specifi c vendor’s products. Within this 
competitive market, he believes that using vendor-neutral 
management software is the best way to position his business 
to adapt to any future market changes.
 After searching for a solution to fi t his requirements, Gran-
don found the FI Manager provided by Funeral Innovations. 
Th e FI Manager is the industry’s fi rst free, no strings attached, 
management software. It provides fi rst call data and obituary 
entry, and lets you fi ll, print, and save Federal and VA forms. 
 Th is completely free and easy to use software provides the 
perfect entry point for the many fi rms that have yet to try 
out a management product. For Grandon and other power 
users, the Pro or Enterprise version provides a host of ad-
ditional features and functionality at a very attractive price. 
Further, the Manager automatically integrates all the obit-
uaries into his website, no matter which hosting company 
he uses, freeing him from being trapped into a single web 
hosting company. Anyone who has changed web hosts re-
alizes how painful such a transfer can be!
 “Funeral Innovation’s customer service has been second to 
none, always available to answer questions, educate, and com-
municate with myself and staff  as needed.” says Grandon.
 “Th e FI Manager allows our staff  to access information on 
any case anywhere an internet connection can be obtained. 
Th is fl exibility has allowed client families to review vital in-
formation, and browse products from any vendor as we work 
through the arrangement conference at various locations.”
 Th e last thing any fi rm wants to do is lose their previous case 
data. Grandon is currently working with Funeral Innovations 
to seamlessly port his existing data to the FI Manager. By the 
end of the year, all major management programs will be able 
to be converted over to the FI Manager in minutes.
 Grandon’s website (www.grandonfuneralandcremationcare.
com) has become a critical part of his business. One of the FI 
Manager’s most appealing features to Grandon is that any per-
sonalized products selected by him will be available for pur-
chase on his website, opening up an important new revenue 

stream. With a single click, 
he can add all the products 
from a single vendor, and 
the products will be available 
to show a family through an 
online kiosk, be posted on 
his website, and be available 
for purchase through the 
obituary tributes. Th is posi-
tions Grandon to maximize 
his web strategy as a revenue 
stream that actually enhances 
his bottom line. 
 Whether you are currently 
using management software, 
or have never used any soft-
ware, try the new FI Man-
ager and see how it can help 
your business as it has helped 
Grandon Funeral and Cre-
ation care. Feel free to contact 
Tim Grandon (www.gran-
donfuneralandcremationcare.
com) or Greg Young (www.
funeralinnovations.com) if 
you have further questions.

Batesville 
Casket and 

Legacy.com partner 
to create the largest 

national online obituary 
network, linking Funeral 
Homes and Newspapers

Batesville to offer 
ObitLink™ online 

obituary and 
memorialization 

products as part of its 
ConnectivitySuite™

Batesville’s exclusive ObitLink
online obituary and memori-
alization solution. 
 “Legacy.com has built an 
online obituary network that 
is second to none – in size as 
well as functionality,” said 
Troy Brake, General Man-
ager of Batesville Interactive, 
the company’s technology so-
lutions group. “ObitLink al-
lows us to bring that nation-
al network directly to a local 
funeral home’s website, and 
add the very latest interac-
tive memorialization features 
not available with traditional 
print obituaries.”
 ObitLink will be fully-in-
tegrated with Legacy.com’s 
extensive network of online 
obituaries, death listings, 
memorial websites and guest 
books, bringing a new level of 
connectivity to funeral homes 
and the communities they 
serve. Funeral homes using 
Batesville’s industry-leading 
WebLink™ website solution 
will have direct access from 
their local funeral home web-
sites to Legacy.com’s expan-
sive database, which includes 
100 million detailed newspa-
per obituaries, guest books 
and death listings, updated 
throughout each day.
 Recognized for a history of 
manufacturing excellence, 
product innovation and supe-
rior service, Batesville is also 
the largest provider of hosted 
funeral home websites in the 
U.S. Th e company’s highly 
functional websites are de-
signed for simplicity and af-
fordability, making them an 
ideal fi t for funeral directors 
and their staff s. 
 “Batesville has an unsur-
passed reputation in the fu-
neral industry,” said Stopher 
Bartol, Chief Executive Offi  -
cer for Legacy.com. “Th ey are 
innovators who understand 
the role of the Internet in fu-
neral service – and are for-
ward-looking in their desire 
to build bridges that connect 
newspapers, funeral homes 
and the families they serve.” 
 As more consumers seek 
information online, web-
sites have become one of the 
primary ways funeral homes 
connect with their com-
munities. Online obituaries 
and guest books take cen-
ter stage in a funeral home’s 

including burial caskets, cremation caskets, containers and 
urns, selection room display fi xturing, technology solutions, 
and other personalization and memorialization products. For 
more than 125 years, Batesville has been dedicated to help-
ing families honor the lives of those they love. Our history 
of manufacturing excellence, product innovation, superior 
customer service and reliable delivery has helped Batesville 
become – and remain – a market leader. 
 Founded in 1998, Legacy.com (www.Legacy.com) is the 
world’s most timely and comprehensive resource for online 
obituaries and the undisputed leader in Web-based memo-
rialization. Th e Legacy.com domain is among the 100 most 
visited on the Internet, according to comScore, and includes 
a network of more than 750 newspapers in the United States, 
Canada, the United Kingdom, Ireland and Australia. By 
making interactive memorial content accessible directly via 
the websites of newspapers and funeral homes, Legacy.com 
helps a fast-growing number of people expand the ways in 
which they can express condolences and share remembrances 
of loved ones. A privately held company, Legacy.com is head-
quartered in Evanston, IL.

website, driving as much as 
60% of traffi  c to the site. By 
establishing an interactive 
connection between the fu-
neral home website and the 
national obituary network, 
ObitLink increases the vis-
ibility and impact of the 
funeral home’s online pres-
ence.
 ObitLink is being devel-
oped as part of Batesville’s 
new ConnectivitySuite, a 
group of modular web-en-
abled products aimed at con-
necting funeral homes to the 
families and communities 
they serve in new and inno-
vative ways. Th e ObitLink 
product is expected to be 
available in January 2010. 
Other ConnectivitySuite 
off erings include WebLink 
funeral home websites and 
TributeLink™ online video 
tributes. Each of these aff ord-
able products utilizes web 
technologies that can be eas-
ily implemented into the fu-
neral home’s operations with 
minimal infrastructure and 
training.
 Batesville Casket Com-
pany (www.Batesville.com), 
a wholly owned subsid-
iary of Hillenbrand, Inc. 
(NYSE:HI), is a leader in 
the North American death 
care industry through the sale 
of funeral services products, 
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From Our  Family To Your Family - Factory Direct

1-800-559-5018
Prestige Vehicle Corp. • 2030 St Rt 125 • Amelia OH 45102 • www.prestigeveh.com

GARMIN 
GPS Unit 

FREE 
with purchase 

All New 
2010 Chrysler Town & Country

Landau Panels
$75000

plus shipping

$6,00000

REBATE 
AVAILABLE

By Jason KellermanBy Jason Kellerman

FACTORY 
DIRECT 

PRICING

2008 Silver Chrysler Town & Country Touring 
with Conversion, 37,000 miles

Floor with rollers, Removable Landau Panels,
Chrome Package, Ready to Use! $23,500.00 

2003 Chevy Venture Extended
with Full Conversion, 49,750 miles

Black/Grey Interior, Floor with rollers, Removable Landau Panels 
Ready to Use! $8,395.00

First Call Vans
Chevrolet Suburban Conversions
Cadillac Escalade Conversions

Parts and Accessories 

Wilbert announces Strategic Alliance 
with Renowned Chicago Jeweler 
Lester Lampert

Best Friend 
Tribute 
introduces 
New 
Embalmers 
Thread 

NFDA President Bill 
Wappner draws the 

Muster Coaches Run for 

CALHOUN,KY— National Funeral Directors Association Presi-
dent Bill Wappner, of Mansfi eld, OH and John Muster of 
Muster Coaches, Calhoun, KY, draw for the 2010 Muster 
Coaches “Run for the Roses Contest” at the conclusion of the 
NFDA Convention in Boston, MA. Th e winner is Hall Davis, 
IV of Baton Rouge, LA. Every fi rm that purchases a new unit 
from Muster Coaches during the year receives one chance for 
the drawing and Hall Davis had seven chances after his fl eet 
purchase. Mr. Davis will receive two reserved tickets for the 
Kentucky Derby on May 1, 2010 along with hotel accommo-
dations in Louisville. Mr. Davis served two terms as president 
of the National Funeral Directors and Morticians Association.

BRADENTON,FL— For 
many years the major fu-
neral supply companies 
have offered the #6 or #7 
braided or twisted cot-
ton embalmers thread. 
This thread works okay, 
but there is now a thread 
available that makes su-
turing of autopsy cases 
much easier.

Best Friend Tribute 
Corp. of Bradenton, FL 
has available a nylon lac-
ing thread that won’t 
stretch or break under 
extreme conditions. This 
thread has been tested by 
many funeral homes in 
southwestern Florida with 
great success. The thread 
is waxed and slides even-
ly through difficult cases. 
Most who have used this 
product have stated they 
will not go back to the old 
threads.
 The embalmer’s thread 
is available in one-pound 
rolls. For more informa-
tion contact Augie Bot-
tiger at Best Friend Trib-
ute Corp., 6611 Tailfeath-
er Way, Bradenton, FL 
34203, phone 941-753-
5539 or 209-9086.

BROADVIEW,IL— Wilbert Funeral Ser-
vices, Inc. (WFSI), the leading single-
source supplier of burial vaults, cremation-
related products and memorialization jew-
elry, announced an expanded partnership 
with Lester Lampert, Chicago’s nationally 
acclaimed jewelry designer. A key compo-
nent of the relationship will be a new line 
of memorialization jewelry by Lampert and 
designer Monica Lilak that will be mar-
keted to North American funeral homes by 
Wilbert and its licensee network. 
 Crafted in sterling silver and other pre-
cious metals, many pieces in the line of 
bracelets, pendants and other jewelry items 
receive their detail and beauty from the ex-
pertise of a master model artist. Lampert’s 
original models are carved by hand from a 
block of wax and cast via the lost-wax cast-
ing process. Several of the pieces have also 
been created to hold a small portion of cre-
mated remains. 
 “Upon the great loss that is felt after the 
passing of a loved one, jewelry can capture 
a cherished moment that brings a smile to 
the face and warmth to the heart,” Lampert 
said. “We are honored to enhance our long-
standing relationship with Wilbert Funeral 
Services through this new collection of me-
morialization jewelry.” 
 Th e Lampert family will soon celebrate 
its 90th year of designing and showcasing 
jewelry. A fourth-generation, family-run 
operation, the company’s fl agship store is 
located on Oak Street in downtown Chi-
cago.
 Th e Lampert name is synonymous with 
quality craftsmanship, exquisite jewelry 
designs and outstanding customer ser-
vice. Over the years, Lampert has been 
approached to create original designs for a 
host of high-profi le clients including Bar-

bara Walters, the late Ann Landers, Mike 
Ditka, Billie Jean King, Mike Wallace, Di-
ane Sawyer and the late Count Basie. 
 The company’s many honors include 
being inducted into the National Jeweler 
Retailer Hall of Fame in 2000; obtaining 
composer Andrew Lloyd Webber’s exclu-
sive North American rights to create a jew-
elry collection for Th e Phantom of the Op-
era; and being commissioned by the City 
of Chicago to design the offi  cial gift for 
Pope John Paul II’s historic visit in 1979. 
Th e gift, an 18 karat–gold sculpted paper-
weight, is now on display in the Vatican 
Museum.
 Lester Lampert was also recently cho-
sen as the primary design house to create 
a collection of fi ne gemstone jewelry for a 
permanent exhibit in Chicago’s Field Mu-
seum. Th e exhibit is scheduled to open in 
the museum’s newly remodeled Grainger 
Hall of Gems in fall 2009.
 “We are pleased to strengthen our re-
lationship with someone as renowned as 
Lester Lampert,” said Wilbert Funeral Ser-
vices, Inc. President Tony Colson. “Th e 
Lester Lampert heirloom jewelry collec-
tion represents the lasting connection be-
tween a family member and a deceased 
loved one, which is a bond that continues 
well beyond our limited time together on 
earth.”
 Wilbert Funeral Services, Inc. is the lead-
ing single-source supplier of burial vaults 
and cremation-related products and me-
morialization jewelry to North American 
funeral homes. From its offi  ces in Broad-
view, the company licenses the right to 
manufacture burial vaults under the Wil-
bert trademark to a network of more than 
250 licensees, sub-licensees and distribu-
tors throughout the U.S. and Canada.

the Roses 
Winner
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Atneed has the Newest, 

Forever Remembered™ Bracelet EternalEmbrace™ Bracelet 

BROADVIEW,IL— “Outstanding” was 
the response that Wilbert Funeral 
Services, Inc. (WFSI) received to the 
newly-expanded line of jewelry that the 
company showcased at the recently-con-
cluded National Funeral Director Asso-
ciation (NFDA) convention in Boston.  
Th e company introduced more than a 
half dozen new jewelry items as well as 
enhancements to several of the pieces 
that comprise the Wilbert Heirloom Jew-
elry Collection.
 Th e Forever Remembered™ Bracelet 
features highly polished sterling silver, 
the circular end of the toggle clasp has 
designs on both sides and makes the 
bracelet reversible. One side features the 
deeply inscribed message ‘Forever Re-
membered’, while the other features a 
delicate beading of silver. Th is bracelet’s 
toggle clasp is meant to hold a small por-
tion of cremated remains
 The EternalEmbrace™ Bracelet is a 
stunning bypass-style sterling silver 
bracelet that makes a wonderful remem-
brance of a loved one.  Th e two bypass-
ing arms of the bracelet are hinged at the 
bottom for a comfortable fi t. When worn 
each side embraces the wrist and culmi-
nate with an end cap.  Th e area revealed 

Wilbert Debuts Expanded Jewelry
Line at NFDA Convention Company and 

announces Winners in NFDA Product Drawing

beneath the open end caps can hold a 
small portion of cremated remains.
 “Having jeweler Lester Lampert in our 
booth – as well as artist Karine Bouchard 
and craftsman Terry School – were def-
inite draws,” commented Joe Weigel, 
Wilbert’s Vice President of Marketing.  
“Customers really appreciated meeting 
the artisans and learning more about the 
urns and memorialization jewelry they 
create to help celebrate a life that was 
lived and should be remembered.”
 In conjunction with the artisan visits, 
Wilbert conducted a drawing to give 
away several unique pieces donated by 
these artists.  Th e winner of the Forever 
Remembered™ sterling silver bracelet 
with 14k solid gold and genuine dia-
mond clasp designed by Lester Lampert 
was Jackie Brashears of the Brashears 
Funeral Home in Huntsville, AL.  Mark 
Coulter of Moser Chapel in Fremont, 
NE won the glass blown art piece cre-
ated by Karine Bouchard.  Th e custom 
engraved wood plaque from Davis-
Whitehall was won by Michael Wujek 
of Wujek Calcaterra in Sterling Heights, 
MI.  Al McGahan of Fulkerson Funeral 
Home in Sidney, MT was the winner of 
the ceramic and porcelain platter hand-

crafted by Bill Campbell.  Th e two win-
ners of the $200 American Express gift 
cards were Janie Woodward of Weddle 
Funeral Services in Stayton, OR and 
Jamie Brown of Holladay-Brown Fu-
neral Home in Santaquin, UT. 
 “In addition to receiving valuable 
comments on these new jewelry items, 
we were able to obtain reactions to 
some new product concepts that we 
brought to the exhibit fl oor,” added 
Weigel.  “We were also able to obtain 
great feedback on some of the support 
tools we are developing to assist fu-
neral directors in positioning memo-
rialization jewelry with families.  It’s 
clear from our discussions that funeral 
professionals understand that interest 
in memorialization jewelry stretches 
beyond the cremation family.”
 Wilbert Funeral Services, Inc. is the 
leading single-source supplier of burial 
vaults and cremation-related products 
and services to North American funeral 
homes. From its offi  ces in Broadview, 
the company licenses the right to man-
ufacture burial vaults under the Wilbert 
trademark to a network of over 200 li-
censees and sub-licensees throughout 
North America. 

CHICAGO,IL— Offi  cially launched at the 2009 NFDA con-
vention in Boston, MA, Chicago based company Atneed.com, 
Inc. introduces a new merchandising platform designed specifi -
cally for the funeral industry. Th e free, web-based service allows 
funeral service providers to instantly create a sophisticated, ful-
ly-branded virtual display room and off er their families thou-
sands of personalized choices in merchandise and services. 
 “Good merchandising is fundamental to good service,” says 
President Daniel Goldman, “It is a completely customer-sat-
isfying process, and in this industry serving customers well is 
both more challenging and more important than any other 
industry I can think of.” Th e online format allows funeral di-
rectors to quickly and gracefully discover and instantly meet 
the unique needs of each individual family. 
 After a simple, one-time set up, funeral directors have an on-
line store customized with their own logo, company informa-
tion and images. Funeral directors also set their own prices and 
can group products in categories however they wish. Orders are 
placed for all the products at one checkout. Th e site also keeps 
track of order history and sales data. “We made every part of 
it easy to use, you don’t have to be technically inclined to use 
it, but it’s also a very powerful tool that will improve service 
and save funeral directors a lot of time,” says Goldman. 
 Atneed believes that the growing trend in personalized funer-
al merchandise will open up new revenue streams for funeral 
homes, “memorial products add signifi cant emotional value,” 
Goldman explains, “tangible items really can be a comfort—
you only have to think of a child hugging a teddy bear to see 
that. It is literally something to hold on to.”
 Th e funeral industry has resisted new technology and also 
new business techniques. Atneed.com delivers both with that 
resistance in mind, “We listen carefully to what funeral direc-
tors need and what families want. We are constantly adding 
new products to the catalog and developing new features on 
the site in response to funeral director feedback,” Goldman 
said. “Our aim is to help funeral directors utilize technology 
to enhance their business.”
 Atneed.com, Inc. was founded in 2009 to provide funeral 
directors with an easy way to off er families all the options avail-
able in funeral merchandise and services. Th e free, web-based 
service off ers a wide selection of memorial products specializ-
ing in cremation off erings. 
 If you’d like to learn more about Atneed.com call (866)449-
4495 or email dan@atneed.com.
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LOUISVILLE,KY— Leading t-shirt quilt company, Cam-
pus Quilt Company, off ers a new and unique service to 
funeral homes, turning treasured clothing into lasting 
memory quilts. An heirloom that will last for generations 
to come, the quilts are made from clothing, t-shirts, sweat-
shirts, baby outfi ts, socks, hats, ties, or any other memo-
rable fabric the family provides. Extra services are avail-
able, such as photo squares, embroidery, fl annel backing, 
and wall-hanging sleeves. 
 “Our custom quilts are a comforting, thoughtful, and 
unique way for families to save the memories and cloth-
ing of a loved one which otherwise might sit in boxes,” 
says owner Leigh Lowe. 
 Campus Quilt off ers a special funeral director program, 
allowing funeral homes to provide a valuable service to 
their families while increasing profi ts. Each funeral home 
is provided with simple mailing kits to give their fami-
lies. Th e funeral home only has to charge the family and 
hand over the kit—Campus Quilt takes care of the rest. 

Campus Quilt introduces Memory 
T-shirt Quilts at the NFDA Convention

A Campus T-Shirt Quilt

Leigh Lowe and Andrea Newkirk exhibit the Campus Quilt 
Company at the NFDA Convention

Sisters offer a new Comfort product, The Memorial Ornament 

STATESVILLE,NC— Bernardeane H. Moton, 
a licensed funeral director at Rutledge and 
Bigham Mortuary in Statesville, and her twin 
sister, Bernardette H. Davis, who operates 
their gift products company, FaithMark, Inc. 
are off ering their customized ornaments to 
families who wish to remember their loved one 
during the holiday. Davis said, “Th e Christ-
mas Season will be upon us and there are those 
who will spend their fi rst Christmas without 
their loved one present. We off er a unique way 
to remind and encourage the families, love is 
forever and want the families to remember the 
funeral director still remembers and are there 
for them after the service.” 
 Th ey initiated their personalized ornaments 
August of 2008, which gave families the op-
portunity to have a picture of their loved one, 
their name, birth and death dates placed on the 
ornament. Th e name and picture of the funeral 
service provider can also be placed on the or-
nament. Th is year, they are off ering their cus-

tomized ornament to all families. Wholesale 
prices are available through funeral homes. 
 Comfort products are not new to these 
identical twins, back in 2003, they began 
off ering one of their signature products, the 
Comfortchief™. Th e Comfortchief is a hand-
kerchief imprinted with a picture and mes-
sage, sealed in plastic with custom palm card. 
Th ey are boxed in a signature box which is 
available in a variety of colors, includes a 
custom hang tag with name of your family 
and/or funeral home. Th eir signature fabric 
is made in America and manufactured by 
Black and White Knitting Mills, Statesville 
and it is washable. Th e inspirational message 
brings comfort, encouragement and reassur-
ance to the person who receives it. Although 
some families may place on the mantle or a 
special area in their home, many families carry 
them in their purse or pocket as a constant 
reminder love is forever. Th eir products have 
been used by families for several years. 

FaithMark’s Comfortchief Kit

The Memorial Ornament

Memorial Items from FaithMark

 Th e Memorial Ornament can be shipped directly to the fami-
lies you serve with your fi rm’s information. Shipping arrange-
ments vary depending on the funeral home, however some can 
be shipped at the end of each month or quarter, also as a pro-
fessional courtesy, FaithMark can store the ornaments in their 
facility at no cost and ship them ground around the fi rst week 
of December in time for your Holiday Remembrance Program 
or in time for you to deliver them to your families. Moton, who 
is known for her aftercare programs and organizations such as 
Th e Volunteer Support Staff , has used these products in various 
memorial services, holiday remembrance programs and follow-
up programs, and has found it comforting to the families. 

Moton said, “We are blessed to walk in our purpose, com-
forting those who mourn and making sure people everywhere 
remember love is a gift from God and He blesses us by allow-
ing us to experience love. We look forward to sharing this spe-
cial program and comfort products to you as you continue to 
comfort the families you serve.”
 Funeral home orders for services can be shipped within 48 
hours in time for your service. For additional information 
contact Bernardette Davis 1-888-550-5534, email them at 
customerservice@faithmarkintl.com or visit their website at 
www.shop.faithmarkintl.com.

Th e great part about the program is that funeral homes 
pay an all-inclusive cost per quilt, and they determine 
the markup to their families. All marketing material and 
customer contact is through www.memoryquiltcompany.
com, which does not provide ordering or price informa-
tion to the family.
 Typical customer reviews include: “Th e quilt is beauti-
ful and will become a wonderful family heirloom,” from 
Donna in New Jersey and “I love my quilt. It is extremely 
beautiful and I will now look at it and remember when my 
son wore the clothes on my quilt. I was speechless when I 
received it. Th ank you so much,” from Sheila, in Indiana.
 Located in Louisville, KY, Campus Quilt has specialized 
in custom quilts for over nine years, off ering their custom-
ers a unique and personal way to memorialize those special 
clothing items that represent times and experiences that are 
near and dear to their hearts. 
 For additional information about Memory Quilts, contact 
Campus Quilt Co. 4603 Poplar Level Road, Louisville, KY, 
40213. Phone: 502-968-2850. Email: sales@campusquilt.
com. Website: www.campusquilt.com Funeral Directors 
Site: www.memoryquiltcompany.com.

Funeral Home Resource 
offers Custom Sites
FT. LAUDERDALE,FL— In-
dustry newcomer Funer-
al Home Resource off ers 
custom websites to funeral 
home and cemetery owners. 
Monthly or annual listings 
are also available at Funer-
alhomeresource.com and 
include features such as 
top listings in all relevant 
searches, individual show-
case pages with photo gal-
leries, video presentations 
and Google Map Integra-
tion. The premium level 
program includes the cre-
ation and management of a 
highly analytical search en-
gine marketing campaign.
 Funeralhomeresource.com 
has distinguished itself from 
the competition by off ering 
a lower price point than its 
competitors and providing 
desirable features including 
ratings, reviews and an ex-
tremely user-friendly direc-
tory format that is search-
able by city, state, keyword 
and zip code proximity. Th e 
name of a subscribing fu-
neral home or cemetery will 
appear higher on the funer-
alhomeresource.com search 
results page, but consumers 

who are funeral planning or 
looking for burial informa-
tion will have access to de-
tailed listings about all of 
the funeral home resources 
within their search area.  
 Growth potential will be 
driven by web site traffi  c 
and supported by search 
engine optimization, search 
engine marketing, trade-
show presence, public rela-
tions, media outreach, blogs 
and educational presenta-
tion designed to target the 
estimated 35,000 cemeter-
ies and funeral homes in 
this country.
 Funeralhomeresource.
com was launched in Au-
gust by Ron R. Browning, 
an e-Commerce expert who 
served as head of business 
development for E-LOAN. 
Browning also founded 
Creditland, a fi nancial ser-
vices lending platform that 
generated more than 1 mil-
lion unique visitors per 
month.
 For more information 
visit Funeralhomeresource.
com, call 866-468-7968 or 
email ron@funeralhomere-
source.com.
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Forethought offers new Funeral 
Funding SolutionsSM Portfolio 

The Memorial Collection launches 
National Rep Program

EASTHAMPTON,MA— Expanded service ar-
eas and one-to-one account service are ben-
efi ts funeral industry professionals will better 
enjoy with Th e Memorial Collection’s recent 
expansion of their manufacturer representa-
tive program. Th e company’s newly expand-
ed rep network now covers almost every re-
gion of the country, and will provide funeral 
professionals greater access to their full line 
of personalized memorial products, includ-
ing handcrafted wooden urns with exclusive 
Memorial Tile™ inlays.
 “Since its inception, the demand for our me-
morial line has been steadily growing,” stated 
Bob Szalankiewicz, Director of Sales, Th e 
Memorial Collection. “We are very pleased 
that with the expansion of our rep network 
we will be able to provide a more one-to-one 
access for our customers. We look forward to 
continuing to introduce our unique product 
line to funeral professionals nationwide.”
 Reps are now based in California, Hawaii, 
Iowa, Illinois, Indiana, Kansas, Massachu-
setts, Maryland, Maine, Michigan, Minne-
sota, Missouri, North Dakota, New Hamp-
shire, Nevada, New York, Oklahoma, Penn-

sylvania, Rhode Island, South Dakota, Ver-
mont and Wisconsin. All other states can be 
serviced via the company headquarters. Th e 
company is also working on securing new 
reps in other states and is accepting applica-
tions from viable candidates.
 Th e “Memorial Collection” is a complete 
line of American-made handcrafted chests 
and urns consisting of solid cherry, solid ash, 
and solid walnut woods with soft velvet in-
teriors and brass key locks. Exclusive to the 
collection are custom tile inlays, which pro-
vide purchasers the option of supplying their 
own color photo or image to be imprinted 
on a ceramic tile and secured within the top 
or front of the box. It is a special and lasting 
way to memorialize a loved one.     
 Th e Memorial Collection is a division of 
the October Company, an Easthampton, 
MA based company that has been making 
products of lasting value for the American 
furniture industry for over 50 years. To 
learn more about the Memorial Collection 
and to fi nd a representative in your area, 
please call (800) 628-9346 or visit www.
MemorialCollection.com.

Wilbert announces introduction of 
New Sales Support Tool 

Wilbert’s new “Selecting a Burial Vault” discusses the purpose 
of the burial vault as well as other important details needed by 
families to make an educated vault selection. In addition to con-
veying the role of the vault, it communicates the reasons why 
families choose a vault rather than a concrete box. It also dis-
cusses the special role of the vault at the cemetery.

BROADVIEW,IL— Wilbert Funeral Services, Inc. an-
nounces the availability of a new consumer information 
video that discusses the purpose of the burial vault as well 
as other important details needed by families to make an 
educated vault selection. In an eff ort to maximize its ef-
fectiveness, it has been edited into ten diff erent versions 
to allow funeral directors to select the variation that best 
fi ts their operation and needs.
 “Our research with consumers has clearly indicated a 
need for more information on the role and purpose of the 
burial vault and how it can best be incorporated into the 
funeral process,” stated Joe Weigel, VP of Marketing for 
Wilbert. “Further, this research uncovered a clear desire 
by families to learn more about burial vaults, including 
through the use of an informational video.”
 “Th is new multimedia tool addresses this consumer gap 

and the video’s diff erent ver-
sions allow funeral homes to 
select the variation that best 
serves their needs, whether 
in the funeral home inside 
the arrangement offi  ce or se-
lection room,” Weigel add-
ed. “It is also eff ective when 
utilized outside the funeral 
home in civic presentations 
or on the fi rm’s website.”
 Th e video is available on 
DVD which can then be 
used as needed in whatever 
manner (on a fi rm’s website, 
on a laptop for presentations 
outside the funeral home or 
in a kiosk in the selection 
room) is required. Funeral 
homes can get more infor-
mation about the video by 
contacting their Wilbert li-
censee or by emailing more-
info@wilbertinc.com. 
 Wilbert Funeral Services, 
Inc. is the leading single-
source supplier of burial 
vaults and cremation-re-
lated products and services 
to North American funeral 
homes. From its offi  ces in 
Broadview, the company li-
censes the right to manufac-
ture burial vaults under the 
Wilbert trademark to a net-
work of over 200 licensees 
and sub-licensees through-
out North America. 

CLINTON,MD— Th acker Caskets, Inc. has taken a leader-
ship position in addressing the economic challenges pres-
ently being faced by so many funeral directors and their 
families. Th acker listened to its customers and promptly 
developed a unique sales brochure never before off ered to 
the funeral service industry.
 “Serving in Time of Need” is the title of a revolutionary new 
sales aid beautifully and thoughtfully prepared by Th acker 
to assist caring funeral directors in serving their fi nancial-
ly challenged families with dignity and respect. For those 

Thacker introduces “Serving in Time of 
Need” in the tough Economy

hardest hit by the econom-
ic downturn it often makes 
little sense to visit the tradi-
tional casket selection room. 
Instead, Th acker’s “Serving 
in Time of Need” brochure 
attractively presents a se-
lection of less costly 20 ga. 
metal caskets, basic extra-
size caskets, and Poplar cas-
kets all within the means of 
most selecting families. Th e 
caskets are grouped by like 
price and style for ease of 
presentation.
 Funeral directors have pro-
claimed Th acker’s “Serving 
in Time of Need” brochure 
a true “God-send,” the only 
sales aid designed specifi cal-
ly to assist them in serving 
their less fortunate families.
 All caskets pictured in the 
“Serving in Time of Need” 
brochure are available for 
next day delivery from one 
of Th acker’s 13 Customer 
Service Centers or from 
one of the fine members 
of the Th acker Distributor 
Network. For more infor-
mation about “Serving in 
Time of Need” and Th acker 
Caskets, Inc. please call the 
Th acker Customer Service 
Offi  ce in Clinton, Mary-
land at 1-800-637-8891.

INDIANAPOLIS,IN— In 
support of its long-term 
commitment to its network
of funeral planners, Fore-
thought Life Insurance 
Company (“Forethought”) 
is pleased to announce the 
launch of its Funeral Fund-
ing SolutionsSM portfolio. 
Th is portfolio provides the 
industry’s most comprehen-
sive products and services to 
help consumers fund end-
of-life expenses.

Business owners and 
agents can now choose the 
Forethought product that 
best suits their customers’ 
ever changing needs. Th e 
Funeral Funding Solutions 
portfolio includes products 
that support guaranteed fu-
nerals, price estimate only 
funerals and true fi nal ex-
pense offerings. In addi-
tion, the portfolio supports 
at-need insurance assign-
ment processing with Fore-
thought Capital Fund-
ing, and funeral and cem-
etery trust related services 
through Forethought Fed-
eral Savings Bank.
 “This is great news for 
funeral home owners and 
great news for agents who 
sell Forethought products,” 
said Mark Guzniczak, Se-
nior VP Preneed Sales. “As 

an industry leader, we have 
a responsibility to off er a 
portfolio of products that 
accommodate the needs of 
consumers, and also give 
owners and agents the re-
sources they need to best 
help their clients.”
 The uncertain economy 
has made it imperative that 
funeral homes fi nd new ap-
proaches and ways for their 
clients to pay for funer-
als. Forethought’s Funeral 
Funding Solutions portfo-
lio gives funeral homes and 
other entities a strong com-
petitive advantage in today’s 
marketplace.
 “End-of-life planning is 
an essential aspect of the 
continuum of care for our 
nation’s aging population, 
and fi ts perfectly with our 
company’s core mission to 
create real fi nancial solu-
tions for seniors. We are 
committed to delivering 
innovative products and 
services that support plan-
ners and customers in this 
marketplace. In keeping 
with that commitment, the 
Funeral Funding Solutions 
portfolio provides choices 
in a changing economic en-
vironment,” said John A. 
Graf, President and Chief 
Executive Offi  cer of Fore-

thought Financial Group, 
Inc.

Forethought Financial 
Group, Inc., through its 
subsidiaries, provides inno-
vative insurance and fi nan-
cial solutions for families 
managing retirement and 
end-of-life needs. Head-
quartered in Indianapolis, 
Indiana, our companies 
provide life insurance, trust 
programs and annuities.
 Forethought’s insurance 
subsidiary, Forethought Life 
Insurance Company, has 
been consistently recognized 
by A.M. Best for fi nancial 
strength. Forethought Life 
Insurance Company is li-
censed to sell in 49 states, 
the District of Columbia 
and Puerto Rico. Fore-
thought also provides trust 
services in 28 states and the 
District of Columbia.
 Forethought, through its 
life insurance subsidiary, 
has assets owned and under 
management in excess of 
$3.8 billion, approximate-
ly $967 million in annual 
revenue, more than $5.4 
billion of life insurance and 
annuity business in force, 
and has served more than 2 
million policyholders since 
1985. For more informa-
tion call 1-800-331-8853.
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Funeral Ticker© helps anyone keep up 
with Industry News

Bob Biggins Mark A. Allen Deborah K. Dalton

LONGWOOD,FL— Members of the deathcare 
industry are just as plagued as individuals in 
other professions who fi nd it diffi  cult, if not 
impossible, to keep up with the ever-chang-
ing scene of what’s happening in the industry 
and get to the core of what’s relevant to their 
business success. Now, a new service addresses 
that need for funeral professionals. 

Up-to-the-minute national and international 
news–the good, bad and sometimes ugly, and 
concerning only the deathcare industry–is 
available 24 hours a day through a new service 
called Funeral Ticker©. Just like the datelines 
we see on our favorite television news chan-
nels, Funeral Ticker© runs a constant stream of 
continuously updated information in a line at 
the top or bottom of your desktop computer 
screen (placement is your option). To view a 
complete news story, its source and dateline, 
all one has to do is double-click on the head-
line. It’s your choice concerning what to read 
in detail, and it’s that simple.
 Imagine the ease of having competitive infor-
mation at your fi ngertips, as well as learning 
about new customer sources, being apprised 
of important industry association data, being 
reminded of meeting dates, keeping up with 
funeral stock data and industry trends, and 
becoming informed of supplier news and de-
velopments--all in the privacy of your offi  ce.
 Funeral Ticker© is a sophisticated fi lter that 
searches traditional news sources, such as CNN, 
Reuters, FOX, the Wall Street Journal, other 
small and major metropolitan dailies, and more 
than 30,000 sources from the Internet for im-
portant news, focusing on the deathcare indus-
try. News reported on Funeral Ticker© includes 
stories on major funeral home conglomerates, 
crematories, cemeteries, monument and me-
morial providers, vault companies, casket pro-
viders and manufacturers of products for the 
entire funeral service industry. You’ll even fi nd 
important items relating to court cases that 
could aff ect your business.
 Funeral Ticker© searches its sources every 15 
minutes and continuously updates its steady 
stream of information. On a recent weekday, 
for example, in a span of just 10 minutes, no 
fewer than 25 news stories were reported on 
the Funeral Ticker©, covering a wide variety 
of topics like this: 

Awards to funeral homes• 
Updates on the Burr Oak Cemetery • 
scandal
A county commission’s consideration of a • 
transfer of a cemetery to a city
Trends in fi nding Fido’s fi nal resting place• 
A mother who is lobbying to get burial laws • 
changed as a result of the death of her son 
who  served in the military
Survey results of funeral service profession-• 
als’ attitudes on green burials

Major changes that are impacting Japan’s • 
$18-billion funeral industry. 

 In addition to the latest reports on funeral 
stocks from the New York Stock Exchange, 
Funeral Ticker© also includes the latest news 
provided by the following professional associa-
tions serving the industry: Cremation Association 
of North America, Funeral Service Foundation, 
Casket & Funeral Supply Association of America, 
International Order of the Golden Rule, Interna-
tional Cemetery, Cremation & Funeral Associa-
tion, Monument Builders of North America, Na-
tional Concrete Burial Vault Association, National 
Funeral Directors Association, National Funeral 
Directors & Morticians Association, and Selected 
Independent Funeral Homes. Members of these 
groups can subscribe for free.
 To date, more than 1,000 professionals in-
volved in the deathcare industry have signed 
up for the Funeral Ticker© service, and some 
have been kind enough to share their personal 
experience and evaluation of its use.

Bob Biggins, past president of NFDA and 
owner of Magoun-Biggins Funeral Home in 
Rockland, MA, has been using the service for 
nearly a month. “I keep the Funeral Ticker©

visible at all times at the bottom of my com-
puter screen because I like to be aware of break-
ing news when it happens,” he says. “Th e Fu-
neral Ticker© keeps me on the pulse of what’s 
happening in the funeral service industry. It is 
invaluable and allows me to give timely advice 
to the families we serve.”
 Expressing a similar evaluation is Mark A. 
Allen, CAE, Executive Director of the Cas-
ket & Funeral Supply Association of America. 
“In this age of instant information,” he states, 
“Funeral Ticker© is an essential tool for keep-
ing me plugged into news and events. It’s fast, 
focused, and easy to use.”
 MBNA Past President Deborah K. Dalton, 
CM, AICA of Greeley Monument Works, 
Inc., Greeley, CO, has this to say: “We as mon-
ument builders often tend to think that what’s 
happening in other segments of our specialized 
industry does not aff ect us, but it does. I think 
Funeral Ticker© is a great tool for keeping in 
touch with what’s going on across our indus-
try as a whole, and the ability to keep up with 
industry events on a worldwide basis is a very 
interesting aspect of the service.”
 Being alerted to important news when it 
happens is an invaluable service, but the best 
part is that the service is absolutely free. To in-
stall Funeral Ticker© on your desktop, go to 
http://www.funeralticker.com and fi ll out a 
simple form. Th e program will download itself 
to your computer and begin working for you 
immediately. You don’t have to worry about 
viruses or spam, and there are no permanent 
attachments. If you choose to uninstall Funeral 
Ticker© you may do so at any time.

WHITMAN,MA— On October 1, 2009 Whitman Burial 
Vault and Commonwealth Casket held their fi rst annual 
open house. It was a day of education and fun for the 45 
funeral directors that were in attendance.
 During the course of the day there were multiple events. 
Robert Kane of the Kenmore Institute presented an OSHA 
3-CEU credit program on Blood Bourne Pathogens. Whit-
man Vault manufactures Trigard lined vaults; one of every 
style was displayed in every color option off ered. Th is gave 
all in attendance a fi rsthand look at the wide range of burial 

Whitman Burial Vault and 
Commonwealth Casket hold fi rst 
annual Open House

vaults that they can off er to 
the families they serve.
 Whitman Vaults’ sister 
company, Commonwealth 
Casket, had a full display 
of its wood and metal cas-
ket line. Commonwealth 
Casket is proud to make 
the claim that all of their 
metal caskets are made in 
the USA and wood caskets 
in Canada.
 Th roughout the day there 
were multiple demonstra-
tions, raffle prizes and a 
Texas style barbecue. A 
demonstration was held 
on How Burial Vaults Are 
Made and the advantages of 
the triple protection off ered 
by Trigard’s Agean Burial 
Vault.
 Whitman Vault and Com-
monwealth Casket plan on 
holding this event annually.

Church Chair President attends 
Manufacturing Advisory Board 
Meeting at Mount Vernon Mills 

Members of the Advisory Board following the meeting (L to R) Front Row: Dean Sammons, Don 
Henderson, Congressman Phil Gingrey; Tom Manner, and Fred Latour. Second Row: Jason Winters, 
Harry Pierce, Jim Christina, and Bill Kincaid.

WASHINGTON,DC— Con-
gressman Phil Gingrey, MD, 
(R) of Georgia’s Eleventh 
Congressional District, held 
a Manufacturing Advisory 
Board meeting at Mount Ver-
non on Tuesday, August 25.  
Items of discussion included 
an update on Cap and Trade 
legislation, the continuing 
Health Care debates, and 
other issues that are of interest 
to manufacturers in our dis-
trict. Dean Sammons, Pres-
ident of Church Chair In-

dustries, Rome, GA, believes 
in setting a good example for 
all business owners with the 
need to stay in contact with 
your voted offi  cials to make 
your voice heard.  He believes 
that all of us working togeth-
er can make a diff erence and 
bring back this country and 
the economy to be for the 
people. In a private meeting 
with Georgia Senator Saxby 
Chambliss Dean was able to 
voice his concerns about the 
many issues facing stacking 

chair manufacturers.
 Members of the Advisory 
Board included Dean Sam-
mons, Church Chair In-
dustries; Don Henderson, 
Mount Vernon Mills; Con-
gressman Phil Gingrey; Tom 
Manner and Fred Latour, 
Sheet Metal Components; 
Jason Winters, Chattooga 
County Commissioner; Har-
ry Pierce, Big Time Products; 
Jim Christina, Gerdau Amer-
isteel; and Bill Kincaid, Dow 
Chemical Company.
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DIRECTORYDIRECTORYShipping

Orlando

Serving ONLY the Central Florida Area.

So you can tell your families, 
“Yes, I have a friend there!”

ROBERT BRYANT
A shipping service you can depend on.

877-SHIP2YOU
877-744-7296

24/7
Shipping or 

Cremation

Family Owned and Operated. 
A Robert Bryant Funeral and Cremation Chapel

321 E. Michigan Street, Orlando, FL 32806

toll free 

Boston

FAGGAS
EMBALMING SERVICE

1-800-222-2586
(617) 923-0416

551 Mt. Auburn St. - Exit 17 Off Mass. Pike
P.O. Box 169  Watertown, MA 02471

Nick Faggas, CFSP  •  Adrianne & George Faggas

CONNECTICUTCONNECTICUT

FLORIDA FLORIDA Continued

MARYLANDMARYLAND

THE SHIPPING THE SHIPPING 
DIRECTORY DIRECTORY 

IS CONTINUED IS CONTINUED 
ON THE ON THE 

NEXT PAGENEXT PAGE

SCARANO SHIPPING

• First-rate, on-site embalming procedures  
that ensure remains arrive from Florida 
in quality condition.

• The promise that you will never lose 
your rightful casket sale to a Florida 
funeral home.

• One guaranteed price without the risk of 
hidden charges, add-ons or extra fees.

1-800-423-5901
www.scaranoshipping.com

When you select Scarano Shipping 
you receive prompt, personal service 

without the risk.

Family owned and operated

- NO CASKET SALE -
Joseph A. Scarano

Owner

Anywhere 
in Florida!

24 hours a day, 7 days a week
Joe Scarano will answer your call 

personally!

FLORIDAFLORIDA

SOUTHWEST FLORIDA

Fort Myers 
Memorial Gardens
“S.W. Florida’s Finest and Most 

Trusted Shipping Service”

Serving

FORT MYERS, FLORIDA 33907

FFDA

We Work With You,
Not Against You!

877-936-0555
Fax 239-425-9233

Independently 
Owned and 
Operated 
Since 1954

Fort Myers, Cape Coral,

North Fort Myers, Estero,

Bonita Springs, Lehigh Acres, Naples, 

Port Charlotte, & Punta Gorda

Glenn Pomerantz
Managing Director

Complete Shipping Package
No Casket Sale • Prompt Retrieval

www.kepourosfuneralservice.com

(708) 388-0129
JASON A. KEPOUROS

Funeral Director/Embalmer

Serving Chicago and 
Surrounding Area

ILLINOISILLINOIS

HARTFORD TRADE SERVICE
ON SITE CREMATORY

Kevin K. Riley, Funeral Director

860-282-4500
Cell 860-559-7728
Fax 860-282-0393

Serving the Chief Medical Examiner’s Offi ce
and All of Connecticut

623 Main St., East Hartford, Connecticut 06108

Convenient To All
Local Hospitals
Area Convalescent
Homes
Connecticut Hospice
Inc. In Branford

24 Hr Professional
Service
Full Shipping and
Cremation Services
Service in the Trade
Service for 23 Years

A full-service, independent funeral home serving Las Vegas,  
North Las Vegas, Henderson and all of southern Nevada .   

ONE CALL DOES IT ALL! 
We make your shipping easy.   

Quick Turn-Around. 

(702) 485-6500  

NEVADANEVADA

TO PLACE YOUR AD HERE
CALL 1-800-321-7479

AIRLINE RESERVATIONS AIRLINE RESERVATIONS 
FOR HUMAN REMAINSFOR HUMAN REMAINS

(866) 550-1392(866) 550-1392
www.eagleswingsair.comwww.eagleswingsair.com

®

DREW REMOVAL SERVICE
(301) 218-4329

CALL US WHEN YOUR IMAGE MATTERS...
SERVING WASHINGTON DC • MARYLAND • NORTHERN VIRGINIA

• Embalming • Ship-Outs
• Removals • Refrigeration
•  Arlington Cemetery Drop-Offs

•  Transport up to 400 Miles
•  Dulles Airport  •  BWI Airport  •  Reagan Airport

•  DCMEO / Baltimore MEO / Virginia MEO
•  Complete Shipping starting at $795.00

(Excludes Airfare and Permit Fees)

NOT A PUBLIC FUNERAL HOME

TODD W. DREW
LICENSED DIRECTOR & EMBALMER

MASSACHUSETTSMASSACHUSETTS

FLORIDA SHIPPING
$79500

SHIPPING OR CREMATION

BEST SERVICE – BEST PRICE – GUARANTEED
• No casket sale
• No add-on charges – one price guaranteed
• All remains come direct to OUR FACILITY

FUNERAL & CREMATION SERVICES INC.

Michael P. Gendron
Funeral Director

Mi h l P G d

WE ARE FLORIDA’S FINEST!

877-251-0088
www.gendronfuneralhome.com

FAMILY OWNED AND OPERATED

CONNECTICUT 
TRADE SERVICE LLC
Chris A. Pender, Licensed Funeral Director

Convenient to all Hospitals,
Nursing Facilities and Airport

24 Hour Professional Embalming 
and Removal Service

Complete Shipping and 
Cremation Services

Local (203) 808-2226
Toll Free (866) 736-3379

Contracted by the Chief Medical Examiners Offi ce

FUNERALS BY T.S. WARDEN
1-888-765-1236

  $595.00  STANDARD
SHIP-OUT

STANDARD
CREMATION

JONES-GALLAGHER 
FUNERAL HOME

Reasonably Priced Shipping & Cremation Services
Serving North & Central Florida

Call 904-964-6200 for Quote
Independently Owned & Operated by 

Joe Gallagher, Licensed Funeral Director
Licensed in FL, MA & PA

www.jonesgallagherFH.com
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Northeast Funeral Service, Inc.
“One Call Takes Care Of It All”

(718) 683-2710
Ship Out • Ship In

 Direct Cremations • Direct Burials
Removal • Embalming

101-07 101st Avenue Matthew Fantasia
Ozone Park, NY 11416 Anthony D’Angelo

NEW YORKNEW YORK

24 HOUR SERVICE - 7 DAYS A WEEK Including Holidays
In The City That Never Sleeps - Neither Does

MAJESTIC
FUNERAL SERVICES

(800) 511-3569  (718) 521-0095
Fax (718) 529-0316

Domestic and International Shipping Specialists
Closest Funeral Trade Service to JFK and LaGuardia Airports

Removals - Embalming - Delivery
Direct Burials - Direct Cremations
Independently Family Owned & Operated

189-06 Liberty Avenue
Saint Albans, Queens, NY 11412

E-Mail: MAJESTICFUNERALS@aol.com

DIRECTORYDIRECTORYShipping CONTINUED

TEXASTEXAS

SOUTH CAROLINASOUTH CAROLINA VIRGINIAVIRGINIA

SPROW
MORTUARY SERVICES

1-800-604-9576
24 Hour Service

PROFESSIONAL SERVICES 
FOR FUNERAL DIRECTORS

Removals • Embalming
Transportation

~
Graveside Directing
Cremains Scattering

~
Reliable 24 hour Service!

P.O. Box 1861
Greenville, SC 29602
Fax (864) 278-0190

( 8 7 7 )  8 0 8 - 3 8 4 1

www.Carol inaFuneralServices .com

Providing Excellent Service Since 1995

P.O. Box 12684
Charleston, SC 29422

Fax (843) 762-2572

Serving
Dallas/Ft. Worth Metro

East Texas        North Central Texas

Ship-outs, Cremation, Gravesides, Overland Transportation

www.globalmortuaryaffairs.com
877.216.2708

Care, Compassion & Integrity

OHIOOHIO
“Southwest Ohio’s Most Dependable Trade Service”

Storer Mortuary Transport
P.O. Box 33 - Jamestown, Ohio 45335

Phone (937) 302-0306 www.storermortuarytransport.com
Michael A. Storer and Gretchen L. Kell, Owners

24 Hour - Quality Trade Embalming and Removals
Minutes form Cincinnati, Columbus and Dayton, Ohio

RALEIGH - DURHAM - CHAPEL HILL - BURLINGTON
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GREENSBORO - WINSTON SALEM - HIGH POINT - MOCKSVILLE

DIRECTOR SERVICES
SERVING NORTH CAROLINA & NEIGHBORING STATES

EMBALMING  •  REMOVALS  •  SHIPPING
TRANSPORT  •  CREMATION SERVICES

AFFORDABLE SERVICES

DS

SERVING
GREENSBORO - RALEIGH - CHARLOTTE

AIRPORTS

336-751-3111
336-655-9654 CELL

336-679-8871
336-751-1107 FAX

LET US BE YOUR CAROLINA CONNECTION
Providing Quality Service for the Funeral Director for over 25 Years

25
YEARS

NORTH CAROLINANORTH CAROLINA

Cleveland

ANTHONY PALMIERI
1ST CALL SERVICES LLC

Removals all over the Greater Cleveland Area 
Fully Insured  •  Six First Call Vehicles

Call 216-701-8880 24/7

Columbus

COLUMBUS TRADE & LIVERY
Central Ohio’s Most Trusted Trade Service

John E. Simeone
President and Owner
Phone 614-403-0295

Minutes to Port Columbus International Airport
Service from the Franklin County Coroner’s Offi ce, as well as any nursing home 

or private residence located in Franklin County and central Ohio.
Convenient to the following Hospitals:

Children’s Hospital  Mt. Carmel West Medical Center
Doctors Hospital North  Ohio State University Hospital East
Doctors Hospital West  Ohio State University Medical Center
Fairfi eld Medical Center  Riverside Hospital
Grady Memorial Hospital  Mt. Carmel/St. Ann’s Hospital
Mt. Carmel East Hospital

•  Quality Embalming
•  Graveside Services
•  Full Service Shipping and Cremation
•  Removals/Transfers to and from Any Location

  C

T

  L

Reliable • Professional • Reasonable

24 Hour Pager 1-800-309-4548 

DREW REMOVAL SERVICE  (301) 218-4329
SERVING WASHINGTON DC • MARYLAND • NORTHERN VIRGINIA

SEE OUR AD IN MARYLAND

SLOAN FUNERAL SERVICE, INC.SLOAN FUNERAL SERVICE, INC.
Fully Licensed Service • Ship In • Ship Out

David J. Sloan, Sr., Owner and Operator
David J. Sloan, II, LFD

4340 Granby Rd, Dale City, VA 22193

TOLL FREE (877) 580-7481 • (703) 580-7480(877) 580-7481 • (703) 580-7480
FAX (703) 580-8485(703) 580-8485

www.sloanfuneralservice.com

Ronald Reagan Washington National Airport (DCA)
Washington Dulles International Airport (IAD)

Richmond International Airport (RIC)

We are honored to provide military interments at
 Arlington, Quantico and Culpeper National Cemeteries.

We provide traditional funeral services, cremation services, long 
distance ground transportation, shipping and receiving services, 

disinterments/reinterments, videograph and photograph services.

Located just south of our nation’s capital. 
Serving the Washington, DC/Virginia Area.

Customize Your Direct Mail Program
Database Files • Reports • Mailing Lists • Email Addresses

Call 1-800-321-7479

ELITE TRANSPORT INC
R E M OVA L S  AT  I TS  B E S T

336-817-3104   •   336-880-4859
ONLY MINUTES FROM WAKE FOREST BAPTIST MEDICAL CENTER 
DUKE MEDICAL CENTER  •  DOUGLAS INTERNATIONAL AIRPORT
SERVING 7 STATES: NC, SC, GA, TN, VA, WV, MD

Winston-Salem

SOUTH CAROLINASOUTH CAROLINA

SUBSCRIPTIONSUBSCRIPTION
Name _________________________________________________

Address  ______________________________________________

 ________________________________________________

City __________________________________________________

State ___________________  Zip__________________________

Phone  ________________________________________________

Signature  _____________________________________________

Return To:

PO Box 5159, Youngstown, OH 44514

Master Card, Visa,  American Express and Discover Orders:

1-800-321-7479
Fax 1-800-321-9040

FUNERAL HOME & 
CEMETERY NEWS

FUNERAL HOME & CEMETERY NEWS

ANNUAL 
SUBSCRIPTION

 $20.00 Subscription
 $40.00 First Class
 $50.00 Canada & Mexico 
 $65.00 Outside North America 

Continued
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It ’s i n t heIt ’s i n t he

C l a s s i f i ed sC l a s s i f i ed sC l a s s i f i ed sC l a s s i f i ed s

Looking to purchase your own business or recruit help?
Selling a funeral business, hearse, limousine or business equipment?

NEWS
FUNERAL HOME & CEMETERY

Family Owned and
Operated Since 1974

P r e v i o u s l y  P u b l i s h e d  a s  t h e  Y B  N e w s  •  S t i l l  t h e  P l a c e  f o r  Yo u r  N e w s !

It ’s i n t heIt ’s i n t he

Free Online Link(s) - Complete if Applicable

E-mail: _____________________________________________________

Website: ___________________________________________________

 Antique Cars/Equipment     Business Equipment     Business Opportunities     Consultation Services     Funeral Business For Sale  

 Funeral Business Wanted     Hearses/Limousines     Help Wanted     Miscellaneous     Position Wanted     Wanted To Buy

It ’s i n t he

C l a s s i f i ed sC l a s s i f i ed s
To place your ad in the Funeral Home & Cemetery News, complete the form below. Rates shown are for ads containing 50
words or less. For larger ads write, call or e-mail to receive quote. Deadline is the 5th of the previous month of publication.
All ads will also appear in the Classifi eds Online, including E-mail or Website links if applicable. Online advertising will appear
on our website at www.nomispublications.com within 5 working days from receipt of ad and payment. Sorry, no refunds
are given for ads cancelled after appearing in the Online Classifi eds.

1 Issue $50.00  . . . . . . . . . . . . . . . . . . . . . . . . . . . . . ____________

Online Photo $20.00 . . . . . . . . . . . . . . . . . . . . . . . . . ____________

Online and In Print Photo $35.00 . . . . . . . . . . . . . . . ____________

Ad Border $5.00 . . . . . . . . . . . . . . . . . . . . . . . . . . . . ____________

Reply Number $8.00 . . . . . . . . . . . . . . . . . . . . . . . . . ____________

Color Background (includes ad border) $10.00 . . . . . ____________

                                                                       TOTAL ____________  

Name ________________________________________________________

Address ______________________________________________________

City ______________________________St ____ Zip __________________

Phone _______________________________________________________

 M/C  Visa  AmEx  Discover  Check

Card # _____________________________________Exp. Date _________

Signature ____________________________________________________
Required on all orders

Return to: Nomis Publications, Inc., PO Box 5159, Youngstown OH 44514
800.321.7479 • Fax 800.321.9040 • www.nomispublications.com

Ad copy:

3 Issues $125.00 . . . . . . . . . . . . . . . . . . . . . . . . . . . . ____________

Online Photo $35.00 . . . . . . . . . . . . . . . . . . . . . . . . . ____________

Online and In Print Photo $65.00 . . . . . . . . . . . . . . . ____________

Ad Border $15.00 . . . . . . . . . . . . . . . . . . . . . . . . . . . ____________

Reply Number $24.00 . . . . . . . . . . . . . . . . . . . . . . . . ____________

Color Background (includes ad border) $30.00 . . . . . ____________

                                                                       TOTAL ____________

If photo option has been chosen, please attach a quality photo or e-mail jpg fi le, resolution 
72 dpi for online only or 300 dpi for online and in print to: cindy@nomispublications.com    
subject line: Classifi ed Ad Photo

It ’s i n t he

From selling a funeral business to miscellaneous products 
Funeral Home & Cemetery News Classi  eds have it all!

Classified Categories:
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Antique Cars/Equipment 1 Business Equipment 2

ADSADSClassified

Antique Cars/Equipment ................................................................................................................ 1
Business Equipment ....................................................................................................................... 2
Business Opportunities ................................................................................................................... 3
Consultation Services ..................................................................................................................... 4
Funeral Business For Sale ................................................................................................................ 5
Funeral Business Wanted ............................................................................................................... 6
Hearses/Limousines ........................................................................................................................ 8
Help Wanted ................................................................................................................................. 9
Miscellaneous .............................................................................................................................. 10
Position Wanted .......................................................................................................................... 12
Wanted to Buy ............................................................................................................................. 13

DEPARTMENT INDEXDEPARTMENT INDEXRates

Prices Subject to Change without notice.
No Refunds.

PLEASE NOTE:
We do not take responsibility for 
our boxholders. We hope they will 
respond promptly in a responsible 
manner. PLEASE! DO NOT ask us to 
contact Boxholders. Contact can 
only be made in writing. NO in-
formation will be given regarding 
boxholders.

Th e Funeral Home & Cemetery News does not 
guarantee that the items, positions or services 

advertised are still available, or that the person 
inquiring about the ad will obtain a response.

FUNERAL HOME & 
CEMETERY NEWS

DEADLINE IS 
THE 5th OF THE 

PREVIOUS MONTH

GET A JUMP ON YOUR GET A JUMP ON YOUR 
CLASSIFIED ADVERTISINGCLASSIFIED ADVERTISING

To place an ad 
or to view ads 

prior to publication 
in the 

Funeral Home 
& Cemetery News, 
visit our website at

www.nomispublications.com

1 Issue .......(up to 50 words)  ....... $ 50.00
 Add Photo ............................ $  35.00

3 Issues ......(up to 50 words)  ....... $125.00
 Add Photo ............................ $  65.00

ADDITIONAL COSTS
PER ISSUE

Additional Words ....................... $  .30
Box Reply Number ..................... $ 8.00
Boxed Border .............................. $ 5.00
Color Background ...................... $10.00

(Color Background Includes Boxed Border)

All ads appear online at 
www.nomispublications.com

       Mail to: 

PO Box 5159, Youngstown, Ohio 44514

Fax to: 1-800-321-9040
Call: 1-800-321-7479

E-Mail: info@nomispublications.com

Order online at: 
www.nomispublications.com

ARE YOU LOOKING FOR 
ADDED INCOME??

JOIN IN ON THE GROW-
ING TREND –  OFFER A 
BEAUTIFUL HORSE DRAWN 
HEARSE ,  ALONG WITH 
YOUR MOTORIZED HEARSE, 
AS A DRAMATIC PLUS. 
VERY APPROPRIATE FOR 
A D IGNIF IED MIL ITARY 
FUNERAL. THREE HORSE 
DRAWN HEARSES FOR SALE 
– ALL CAN BE USED AS 
IS – THEY ARE IN BEAUTI-
FUL ORIGINAL CONDITION. 
THEY ALL ACCOMMODATE 
A MODERN CASKET.  WE 
ALSO OFFER NEW WHITE 
OR BLACK HEARSES. ART 
PAGEL 262-675-6471 OR 
CELL 262-339-9300. 1D

Cool-Pak Morgue Coolers
http://daeco.net/morgue.htm

813-264-2273
2OND

SIX CASKET BIERS
Older style, sturdy and in very 
good condition. Free! First come 
fi rst served. Lansdale, Pennsyl-
vania. Call 215-855-3622. 2D

CREMATION EQUIPMENT 
FOR SALE: New cremation 
equipment, processors, power 
casket lift tables, parts and 
service. Pre-owned cremation 
equipment when available. 
Phone: (407)620-2897. Email 
terry@universalcremation-
equipment.com. 2DJF

FORMATS AVAILABLE:
Self Adhesive Mailing Labels
  Barcodes Available
  USPS Cass Approved Paperwork Available

Reports
  Include Name, Address & Phone
  Can Be Ordered Alone or for Follow up to    
 Mailing Labels

CD-Rom or Email Files
  One Time Usage or Multiple Usage Available

 SELECT: SORT BY:
 Funeral Homes State
 Cemeteries County
 Crematories Zip Code 

And More...

1-800-321-7479
CALL FOR COUNTS & COSTS TO CUSTOMIZE YOUR MAILING PROGRAM

Customize Your
Direct Mail

Program

Customize Your
Direct Mail

Program

TODAY!

Database Files
Reports     

Mailing Lists  
Email Addresses

Database Files
Reports     

Mailing Lists 
Email Addresses 

Do you have a new 
Email Address or Website?

LET US KNOW!
1-800-321-7479

info@nomispublications.com

“Specialists in Funeral Coach
Conversion Work”

Hearses - Limousines - Conversion Coaches

25 Used Hearses & Limousines from 1984 on up.
Call Joe or Tony Molina

1-800-506-1983
(314) 781-1500  - St. Louis, MO

www.royalcoachworks.com

2009 Superior Cadillac Statesman Hearse

2009 Superior Cadillac Statesman, black, In Stock for Immediate Delivery.
2007 Chrysler Town & Country Multi-Coach, black.

2005 Superior Cadillac Statesman, black w/black vinyl top.
2003 Eagle Cadillac Ultimate, black w/black vinyl top.

2001 Superior Cadillac, 47” 6-dr, black, Sharp!
2001 & 2000 Superior Cadillac Statesman Supreme, dark blue.

1999 Eagle Cadillac Ultimate, dark blue.
1999 Federal Cadillac Renaissance, silver.

1999 Superior Cadillac, 49” 6-dr, black w/black top.
1998 S&S Cadillac Masterpiece, Commercial Glass, white, Sharp!

1994 Superior Cadillac Sovereign, Commercial Glass, white.
1994 Superior Cadillac Statesman Landau, black.

1992 Superior Cadillac Crown Sovereign, white w/black roof.

For the 

Classic Collec tors!
1984 Superior Cadillac Crown Sovereign 

White/Blue Int., Only 11,800 miles, Like New!

Ready For Immediate Delivery

Black Coach 

In Stock
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CALL NOW! 1-800-438-9329

All pre-owned vehicles are garage kept, serviced and safety inspected. 
Flexible fi nancing and walk away leases available.

Order your 2009 Eagle fi rst call van 
or fi rst call suburban TODAY!!

1-800-438-9329 Visit our website
www.colonialcars.net

Family Owned 
and Operated

Colonial Professional Cars Ltd

Coaches

Limousines
2000 Eureka/Cadillac 6-Door
black exterior/black leather

2004 LCW/Cadillac 6-Door
white exterior/blue leather 

3” raised roof

2005 Krystal/Lincoln
white exterior/blue leather

February Availability 

2002 Eagle “Kingsley” Cadillac
black exterior/blue leather

2000 Eureka/Cadillac
black exterior/blue leather

1992 Eagle Buick “Roadmaster”
dark blue exterior/blue interior

48,000 original miles, Nice!

Why not give your families more for less? You can
purchase a fully equipped 130" J-Seated luxurious
"real limousine" for less then the price of a bare
bones 6-door limousine! Don't miss this opportunity
to upgrade your families to a 130" Federal Coach
Cadillac Silverstone Limousine for less than the cost
of a 41" 6-Door.

ACT NOW - THIS IS A ONE UNIT OFFER -
FIRST COME/FIRST SERVED.

Rick Eichner • 877-299-7775

Fully Equipped, with lots of options
• Crown Molding
• Processional Strobe Lights in the grille
• Chrome Wheels
• Upgraded to Renaissance Style Floor & Drapes
• Closed Church Truck Compartment

"INVENTORY REDUCTION SALE"

Federal Heritage Coach

Federal 130” Limousine $65,999*
*Denotes: United States Domestic Sale Only @ this price, all incentives/rebates assigned to the dealer, FOB: LIC, NY. One unit only at this price - subject to prior sale

$69,990*

43-60 Northern Blvd.,
Long Island City, New York 11101

ADSADSClassified

South Florida Cremation 
Service is for sale. It does 
150+ calls per year and is in 
a growing area of South Flor-
ida. Asking price is $250,000. 
If interested, send inqui-
ries to: Nomis Publica-
tions, Inc., PO Box 5159, 
Dept. 663, Youngstown, 
OH 44514. 5OND

FUNERAL HOME
FINANCING

Our loans preserve capi-
tal, maximize cash flow 
and deliver fast, depend-
able financing options 
for funeral home acquisi-
tion or refinancing. Call 
Ken Kaplan at 215-230-
1885 to discuss your 
scenario with no cost 
or obligation. www.
F u n e r a l H o m e L o a n .
com. 5CNDJ

MORTUARY FOR SALE.  San 
Gabriel Valley, CA. Approxi-
mately 15 miles from Down-
town Los Angeles. Chapel, 
Showroom, Viewing Room 
and Offi ces/Prep Room. Resi-
dence upstairs. Price includes 
real estate and business. Call 
for pricing and additional in-
formation. Area is established 
residential and has a fast grow-
ing Asian population. (323) 
268-6714. FAX (323) 268-
6716. 5D

Funeral Home and 
Business For Sale

Upscale Manayunk-Philadel-
phia. Across from Catholic 
Church. 3 BR, marble bath and 
kitchen, DR, LR, 7 closets. Only 
$375,000. Reply 609-748-
1369 or 215-483-3512. 5DJF

Funeral Business For Sale 5

Customize Your Direct Mail Program
Database Files • Reports • Mailing Lists

Call Today for Counts and Costs
1-800-321-7479

To place your 
classifi ed ad

FUNERAL HOME & 
CEMETERY NEWS

CLASSIFIEDS 
ONLINE 

Call 
1-800-321-7479 

or visit our 
website at 

www.nomispublications.com
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Please Visit Our Website at www.hanleycoach.com

Authorized Dealer for

1-800-424-9093 St Louis, MO

HANLEY COACH SALES
1-800-424-9093

FINANCING AND
LEASING AVAILABLE

WE HAVE SEVERAL 
2004 & 2005 COMING IN

COACHES
2005 Cadillac S&S Coach ......................................................................Wht/Wht Ext/Neutral Int................................................... 16,000 mi
2004 Cadillac S&S Coach ......................................................................Wht/Wht Ext/Gray Int ........................................................ 40,700 mi
2002 Cadillac Superior Coach .............................................................Blk/Blk Ext/Gray Int.............................................................. 54,000 mi
2001 Cadillac Masterpiece Coach .......................................................Wht/Wht Ext/Blue Int ......................................................... 26,000 mi
2001 Cadillac Eagle Coach ....................................................................Wht/Wht Ext/Blue Int ......................................................... 43,100 mi
1998 Cadillac M&M Coach ...................................................................Blk/Blk Ext/Blue Int .............................................................. 72,300 mi
1997 Cadillac M&M Coach  ...................................................................Wht/Wht Ext/Burg Int ........................................................ 66,000 mi
1996 Cadillac Federal Coach ................................................................Blk/Blk Ext/Blk Int ................................................................. 47,750 mi
1996 Cadillac M&M Coach ...................................................................Wht/Wht Ext/Blue Int ......................................................... 62,000 mi
1992 Cadillac Federal Coach ................................................................Wht/Wht Ext/Blue Int ......................................................... 24,000 mi

LIMOUSINES

SPECIALTY VEHICLE

2005 Cadillac S&S 6-Door Limo ..........................................................Wht/Wht Ext/Blue Int ......................................................... 22,000 mi
2003 Cadillac Eureka 90” 5-Door Limo  ...........................................Drk Blue Ext/Drk Blue Int .................................................. 55,000 mi
2003 Cadillac Eureka 90” 5-Door Limo  ...........................................Drk Blue Ext/Drk Blue Int .................................................. 57,000 mi
2002 Cadillac M&M 5-Door 90” Limo ...............................................Blk Ext/Blk Int ........................................................................ 54,400 mi
1999 Cadillac Eureka 6-Door Limo ....................................................Wht/Wht Ext/Blue Int ......................................................... 39,000 mi
1996 Cadillac Superior 6-Door Limo .................................................Blk/Blk Ext/Blk Int ................................................................. 78,500 mi

2005 GMC Denali XLT ..........................................................................Wht Ext/Neutral Int ............................................................ 75,000 mi

 

2003 CADILLAC S&S MEDALIST COACH W/23,250 MILES, BLACK EXT
2000 CADILLAC S&S MEDALIST COACH W/58,000 MILES, BLACK EXT

1997 CADILLAC S&S MASTERPIECE COACH W/66,000 MILES, SILVER EXT

 CONAWAY’s
P.O. BOX 1132, UNIONTOWN, PA 15401

8 0 0  3 3 3  2 5 3 3
724 439 8800 / FAX: 724 439 6404

VISIT OUR WEB PAGE AT:
www.conawaysales.com

FINANCING THROUGH TCF EQUIPMENT FINANCE
WE ARE ABLE TO STRUCTURE YOUR FINANCE 

TO SUIT YOUR NEEDS. 

FINEST USED VEHICLES IN THE COUNTRY!!!

SERVING THE FUNERAL INDUSTRY 
FOR 42 YEARS!!!

WILL SHIP ANYWHERE IN THE COUNTRY
REASONABLE RATES.....WE ALSO SHIP OVERSEAS

WORLD WIDE SUPPLIERS SINCE 1971
LET US HELP YOU WITH YOUR LETTER OF

CREDIT AND FREIGHT FORWARDING NEEDS

ONE STOP FOR EVERYTHING - SERVICE
AND REPAIRS - RESTORATION AND

CONVERSIONS - IN HOUSE STATE OF
THE ART BODY SHOP - LOANER UNITS

NO NEED TO LOOK ANYWHERE ELSE -
WE HAVE IT ALL!!

CALL FOR INFORMATION ON THE VEHICLES SHOWN AND FOR OUR COMPLETE LIST OF ADDITIONAL LOW MILEAGE UNITS

8 0 0  3 3 3  2 5 3 3

2009 CADILLAC ESCALADE W/FULL CONVERSION
BLACK EXTERIOR, GRAY INTERIOR

IF YOU ARE CONSIDERING LEASING:

2004 CADILLAC S&S 90” 5-DOOR LIMOUSINE W/36,408 MILES
BLACK EXTERIOR & BLACK INTERIOR

2005 CADILLAC S&S 90” 5-DOOR LIMO W/20,308 MILES
WHITE EXTERIOR & BLACK INTERIOR

2004 CADILLAC FEDERAL 6-DOOR LIMO W/35,408 MILES
BLACK TOP, SILVER BODY, BLACK INTERIOR

NOT PICTURED NOT PICTURED
2001 LINCOLN S&S 6-DOOR LIMOUSINE, BLACK EXT, BLACK INT, W/48,420 MILES

1996 CADILLAC 6-DOOR W/FLIP SEAT, SILVER EXT W/33,500 MILES

2006 LINCOLN S&S 48” 6-DOOR LIMO W/20,408 MILES
BLACK EXTERIOR & BLACK INTERIOR

2003 CADILLAC M&M 6-DOOR LIMO W/29,140 MILES
WHITE EXTERIOR AND BLUE INTERIOR

NOT PICTURED-BLACK EXT & BLUE INT, ONE OWNER

2008 CADILLAC S&S MEDALIST COACH W/15,300 MILES
BLACK EXTERIOR & BLACK INTERIOR

2006 CADILLAC S&S MEDALIST COACH W/16,027 MILES
WHITE BODY, BLACK TOP & BLUE INTERIOR

ORDER A NEW 
2009 S&S MEDALIST FOR $1040 p/m

(5) 2007 CADILLAC S&S MEDALIST COACH W/20,000 MILES
SILVER EXTERIOR & BLACK INTERIOR

2009 TAX LAW - BUY NOW -
CAN DEDUCT UP TO $133,000.00

FOR VEHICLE PURCHASE!

TIME TO BUY INTEREST IS DOWN!

2005 CADILLAC S&S MEDALIST COACH W/23,153 MILES
WHITE EXTERIOR & BLUE INTERIOR W/ELECTRIC TABLE

2007 CADILLAC S&S MEDALIST COACH W/20,027 MILES
BLACK EXTERIOR & BLACK INTERIOR

ADSADSClassified

Central New Hampshire 
Funeral Home For Sale

Well established funeral home, 
serving 50-plus families per 
year. Extensive prepaid trust 
accounts. In business at pres-
ent location for over 50 years. 
Call (603) 435-8329. 5NDJ

ARIZONA FUNERAL 
HOMES IN COPPER 

COUNTRY
One-plus hour away from 
Tucson or Phoenix. Mainly 
traditional services at 100 
annual average. Two loca-
tions in area, a monopoly. 
Huge preneed fi les and well 
kept buildings. Family owned 
for about 60 years. Potential 
unlimited for expansion and 
growth. Have your bucks and 
fi nancing organized to make 
an offer: become qualifi ed by 
using Ken Kaplan or whoev-
er! When ready, call (520) 
363-5353 or AZMortuary-
4Sale@yahoo.com. 5DJF

UNITED STATES 
BANKRUPTCY COURT 

SOUTHERN DISTRICT OF 
OHIO WESTERN DIVISION

IN RE: CASE NO. 09-13699

THE CINCINNATI 
CREMATION COMPANY 

(CHAPTER 11) 
DEBTOR-IN-POSSESSION

Judge Jeffery P. Hopkins

NOTICE FOR SEALED 
BIDS FOR SALE OF THE 

CINCINNATI CREMATION 
COMPANY

 Pursuant to a confirmed 
plan in a Chapter 11 bank-
ruptcy proceeding in the 
Southern District of Ohio, 
The Cincinnati Cremation 
Company, through counsel, 
shall accept sealed bids for 
the sale of its facilities and 
equipment. The Company 
is 120 years old with both 
computerized and non-com-
puterized equipment.  The 
purchaser must agree to 
maintain all interred urns 
on site, which numbers in 
excess of 10,000.  
 Those parties interested in 
viewing the premises must 
contact Michael L. Baker, as 
set forth in herein.  
 All sealed bids shall be de-
livered to Michael L. Baker, 
attorney for The Cincinnati 
Cremation Company, by fax 
at (859) 426-0222, by e-
mail at mbaker@zslaw.com, 
by mail at P.O. Box 175710, 
Covington, KY  41017-5710, 
or by hand delivery at 541 
Buttermilk Pike, Suite 500, 
Crescent Springs, KY, 41017. 
Bids shall be opened on Jan-
uary 11, 2010, at 2:00 p.m., 
at the offi ce of Michael L. 
Baker, attorney for The Cin-
cinnati Cremation Company. 
Please serious inquiries only 
to Michael L. Baker. 5D

Funl Busn For Sale Cont’d 5

PLEASE NOTE: We do not take 
responsibility for our box holders. 
We hope they will respond 
promptly in a responsible 
manner. PLEASE! DO NOT 
ask us to contact Box holders. 
Contact can only be made in 
writing. NO information will be 
given regarding box holders.

ADVERTISING DEADLINE IS THE 
5th OF THE PREVIOUS MONTH

DON’T LET IT 
PASS YOU BY!
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MAILING ADDRESS 
Name _______________________________________________________________

Address _____________________________________________________________

____________________________________________________________________

City  ________________________________________________________________

State  __________________________________  Zip  _________________________

Phone  ______________________________________________________________

Ordered by __________________________________________________________

SHIPPING ADDRESS - IF DIFFERENT 
(must have physical address for UPS shipping)

Name _______________________________________________________________

Address _____________________________________________________________

____________________________________________________________________

City  ________________________________________________________________

State  __________________________________  Zip  _________________________

Phone ______________________________________________________________

Ship to ATTN: ________________________________________________________

PAYMENT INFORMATION
 Check      Money Order  

 MasterCard      Visa      American Express      Discover

Card # ______________________________________________________________

Exp. Date ____________________   CID (3 or 4 digit code)  ____________________

Signature ____________________________________________________________
(Required on Credit Card orders)

RETURN TO
Nomis Publications, Inc., PO Box 5159, Youngstown OH 44514

phone 800-321-7479   fax 800-321-9040   www.nomispublications.com

2010 FUNERAL HOME & CEMETERY DIRECTORY 
 (Quantity Discounts on orders of 10 or more - Call for pricing)

 QTY TOTAL

_______ 2010 STANDARD SIZE (8.5" x 11") $125.00 ea.  . . . . . . . . . . . . . . . . . . . $ ___________

_______ 2010 POCKET SIZE (5" x 7") $85.00 ea. . . . . . . . . . . . . . . . . . . . . . . . . . $ ___________

2010 BUYER’S GUIDE

_______ $40.00 - without The Funeral Home & Cemetery Directory . . . . . . . . . . . $ ___________

_______ $30.00 - with The Funeral Home & Cemetery Directory  . . . . . . . . . . . . . $ ___________

STUFFED ANIMALS 

_______“I Love My Funeral Director” - Choose Animal Below - $11.95 ea . . . . . . .$ ____________

_______“I Love My Cemeterian” - Choose Animal Below - $11.95 ea . . . . . . . . . .$ ____________
               Qty:

SUB TOTAL $ ____________

 Shipping / Handling $ ____________

 (Ohio only - Sales Tax) $ ____________

FUNERAL HOME & CEMETERY NEWS
_______1 Year (12 issues) $20.00 . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .$ ____________

_______First Class 1 Year (12 issues) $40.00 . . . . . . . . . . . . . . . . . . . . . . . . . . . .$ ____________

_______Canada/Mexico 1 Year (12 issues) $50.00 . . . . . . . . . . . . . . . . . . . . . . . .$ ____________

GRAND TOTAL $ ____________

P O  B o x  5 15 9     Yo u n g s t o w n  O H  4 4 514     8 0 0 . 3 21 . 74 7 9     f a x  8 0 0 . 3 21 . 9 0 4 0 
i n f o @ n o m i s p u b l i c a t i o n s . c o m     w w w . n o m i s p u b l i c a t i o n s . c o m        

Previously published as The National Yellow Book of Funeral Directors,
Cemetery Directory and Catalog of Funeral Home and Cemetery Supplies

2010 EDITIONS — ORDER TODAY!
Publication Date November 2009

Over 2000 Death Care Industry Supply Companies 
are listed by the product or service offered to 
Funeral Homes and/or Cemeteries

Also includes: Pet Funeral Homes, Cemeteries, 
Crematories and Supply Companies

U.S. Daily Papers including websites & email addresses

Funeral Service Education Programs

Industry Associations - national, state, local
 including websites & email addresses

U.S. Funeral Homes

U.S. Cemeteries

Populations; State Boards; Air Shipping Points

Where to Get Certifi ed Certifi cates

Canadian Funeral Homes and Daily Papers

International Funeral Homes
Consulates and Shipping Regulations

Trade Service Companies

Veterans Affairs Facilities

U.S. Daily Papers including websites & email addresses $4000
ONLY

$3000
ONLY

Without The Funeral Home
& Cemetery Directory

With The Funeral Home
& Cemetery Directory

$12500
ONLY

$8500
ONLYPOCKET SIZE

  (5” x 7”)  

STANDARD SIZE
  (8½” x 11”)  

Check them Check them out atout at  www.nomispublications.comwww.nomispublications.com

 Up to $40.00  add $5.00
   $41.00 – $85.00  add $8.00
 $86.00 – $150.00 add $9.00
 $151.00 – $215.00  add $10.00
  $216.00 – $300.00 add $11.00
 Over $300.00 add $15.00

 ____ Lion  ____ Duck  ____ Donkey
 ____ Dalmation  ____ White Bear  ____ Monkey
 ____ Alligator  ____ Penguin  ____ Brown Bear
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ADSADSClassified

8BD

Richard Palandech
2010 Chevy Express Van w/casket

table & entry ramp
2010 Chevy Suburban w/custom 

casket tbl w/8 built in rollers w/
entry ramp

2010 Cadillac Hearse, blk
2004 Chev Astro Van w/casket tbl, blu
2002 Cadillac Superior Coach, blk, 

35k mi
2000 Chevy Suburban w/casket 

table & entry ramp
1998 Cad S&S Masterpiece Coach, blu
1997 Cad Eureka Coach, blk
1994 Cad Eureka Coach, blk, 36k mi
1994 Chevy Suburban, blue/silver
1990 Cadillac Funeral Coach, blk
1988 Cadillac Superior Coach, slvr/slvr

Call (708) 423-4747

NEWTOWN MOTORSNEWTOWN MOTORS
2006 Cadillac Federal 
Renaissance Hearse

9,950 miles
Oval Window – Wig Wag 
Flag Holder – Urn Enclave 

Baby Casket Area
60-Month Lease Available

$7,500.00 down
$599.00 + tax / month

2004 Federal Cadillac 
24-Hour Limo

Silver/Black with Flip Seat
60-Month Lease Available

$7,500.00 down
$329.00 + tax / month

Call Mike or Susan
610-353-2310

1-800-564-2886 8DJF

Upstate New York Funer-
al Home for sale. Family 
owned, 4 bedroom family 
quarters upstairs, excellent 
one person business, quali-
fied, financially responsi-
ble inquiries only. Email 
fddekalb@gmail.com. 5OND

South F lor ida Funeral 
Home for sale. Established 
location, 450-500 annually. 
Serious inquiries only to: 
Nomis Publications, Inc., 
PO Box 5159, Dept. 664, 
Youngstown, OH 44514. 5D

Funeral Home for sale in 
the Northeast, 160 calls, 
great facilities, please email 
resume and interest to: 
kclcds@yahoo.com. Must 
have fi nancial ability, own-
er will not fi nance.  5DJF

Funl Busn For Sale Cont’d 5 Hearses/Limousines 8

VISIT OUR ALL NEW WEBSITE! 
New Look! Expanded Features! Improved Online Directories!

WWW.NOMISPUBLICATIONS.COM

FUNERAL HOME & CEMETERY NEWS
Th e New

Family Owned and Operated since 

Previously published as the YB News.

2007 Superior Lincoln Hearse
black/black top/black leather interior, 9,000 miles

Has Matching Limousine

2006 Superior Cadillac Statesman Hearse
black/black top/black leather interior, 15,000 miles 

AT PROFESSIONALS CARS, INC.

1-800-797-4142
CALL 
DAVE STULTZ

2003 Eagle Lincoln Hearse
black/black top/black leather interior

Great Price $29,900

HEARSE SPECIALS
2007 Superior Lincoln Limousine 6-Door

black/black top/black leather interior, 31,000 miles
Great Price $39,000 

2004 Superior 68” 24hr Cadillac Limousine
black/black top/black leather interior, 28,000 miles 

2002 Federal 65” 24hr Cadillac Limousine
presidential style raised roof, 59,000 miles

Great Price $19,750

1999 Federal Cadillac 6-Door Limousine
silver/silver top/beige leather interior, 31,000 miles

Great Price $9,500

1996 Cadillac 6-Door Limousine
black/black top/black leather interior, fl ip seat, 25,000 miles

Great Price $8,500

2005 Superior Cadillac Hearse 
black/black top/black leather interior, 31,000 miles • Great Price $39,799 Like New!

1985 Eldorado Biarritz Convertible
burgandy/white top/burgandy leather interior, 84,000 miles

Only 2,300 Made, Great Condition 
Steal it Now $11,900

 SUPER 
DEAL

LIMOUSINE SPECIALS

HOME OF 
TRIM 

MOTORS

CLASSIC COLLECTIBLE

1997 Lincoln 6-Door Limousine
black/black top/black leather interior, 62,000 miles

$5995.00
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New 9000 sq. ft. state-of-the-art 
Diagnostic and Total Repair Facility 
designed for you

31920 Vine Street  •  Willowick, Ohio 44095  •  (440) 516-5466 (LIMO)
MIKE URDA - OWNER

We  understand 
the needs of the Limousine 

and Funeral Industries
ASE Certifi ed Technicians 

We honor most Coach Builder Warranties

www.limotecserv.com

ADSADSClassified

2003 Cadillac Hearse (Krys-
tal). Garage kept, nice car, black 
exterior/blue interior, chrome 
rims/moldings, custom pin-
stripe, electric partition, lighted 
shadow boxes, whitewall tires, 
34,000 miles, $34,900. Call 
Anthony at Brooklyn Funeral 
Home 718-385-3000. 8ND

NEWTOWN MOTORSNEWTOWN MOTORS

2006 Federal Cadillac 
Hearse – Silver/Black 

2006 Federal Cadillac 24-hr 
Limo – Silver/Black

2004 Federal Lincoln 24-hr/ 
6-Dr Limo – Black/Black 

2004 Federal Cadillac 24- 
hr/6-Dr Limo – Silver/Black

2003 Federal Cadillac 
Hearse – Silver/Blue

2003 Federal Cadillac 6-Dr 
Limo – Silver/Blue

1996 Fleetwood Cadillac 
Limo – Grey/Black

Call Mike or Susan
610-353-2310

1-800-564-2886 8SON

Ten S&S 6-Door Limousines. 
Five 2004, fi ve 2005. Black ex-
terior, black interior, low miles, 
priced to sell. Call Richard for 
price (781)284-8663. 8D

Hearses/Limousines Cont’d 8

FIRST CLASS 
SUBSCRIPTION 

 FASTER DELIVERY 

CALL TODAY TO ORDER YOUR 

Only $4000 per year! (12 issues)

1-800-321-7479

FUNERAL HOME & 
CEMETERY NEWS

To Place Your Classifi ed Ad 
Call 1-800-321-7479 

or visit our website at 
www.nomispublications.com
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 S HIELDS 
SOUTHEAST SALES

One of the South’s Oldest and Largest Hearse and Limo Dealers

8003342697
www.myhearse.com

Authorized Dealer for Eagle, S&S & Superior – Excellent Sources for Financing
We Will Deliver Anywhere in the Country – We Sell Worldwide

In House Mechanics, Paint & Body

Limousines

2005 S&S Presidential 47” 6-Door Limo
Very Clean, All Black, 20,000 miles

2004 Superior 6-Door Limo, Raised Roof
Very Nice, All Black, 30,000 miles

2004 Superior 6-Door Limo
All Black, 25,000 miles

2004 Superior 6-Door Limo
All Silver, Blue Leather, 26,000 miles

2002 S&S 6-Door Limo, 24 Hour Package
Average Miles, All Black, Blue Leather

2000 DaBryan 85” 5-Door Limo
Great Price, Nice

2006 Superior Statesman
All Black, Like New, 14,000 miles

Hearses

2005 Superior Statesman
Very Nice, All Black, Like New, 13,000 miles

2004 Superior Statesman
Very Clean & Nice, All Black, 27,000 miles

2004 Eagle Flower Car
All Black, 16,000 miles

2002 S&S Medalist
Great Hearse, All Blue, Sharp, 29,000 miles

2000 Eureka
All Black

If you’re looking for quality vehicles, call us before you buy

Take advantage of your tax benefi ts when making 
your vehicle purchase



Page B22 DECEMBER 2009FUNERAL HOME & CEMETERY NEWS S ec ti on  B

ADSADSClassified

BOX 488  LEXINGTON, MA 02420
TOLL FREE - 1-800-445-4526...

Mutual Distribution, a memo-
rial and funeral home prod-
ucts distributor, is looking to 
add commissioned sales people 
across the United States. We have 
cremation vaults, urns, fl agcase 
tables, “green” urns, caskets and 
jewelry. Applicants must have ex-
perience in the memorial industry. 
These products could be a signifi -
cant addition to other memorial 
lines that you might already carry. 
Call Amy Grigsby at 866-603-
2182 or email amy@mutual
distribution.com. 9D

1993-2009 Funeral 
Coach and Limousine Parts

Shipped Nationwide
Mullen Coach, LLC 

800-548-4040 
www.MullenCoach.com

8CNDJ

REDUCED TO $41,900
FOR BOTH

Matching set 2001 Eu-
reka Cadillac Hearse with 
47K miles and 2001 Ca-
dillac 65” 24-hour car 
with 53K miles with fl ip 
seats.  Both black vinyl 
roofs on silver. South-
west PA funeral home. 
Excellent condition, no 
defects. Serious inquiries 
only. Email plh@h-fs.
com or call 412-580-
3586. 8CDJF

1993 Cadillac Six-Door Lim-
ousine. White/Blue Interior, 
62K miles, $3,495. Call (336) 
460-0294. 8D

NEWTOWN MOTORSNEWTOWN MOTORS
2003 Federal Cadillac 

Hearse
2003 Federal Cadillac 

6-Door Limo
Matching Pair – Silver/Blue
60-Month Lease Available

$10,000.00 down on
the pair of vehicles

$849.00 + tax / month

Call Mike or Susan
610-353-2310

1-800-564-2886 8DJF

Hearses/Limousines Cont’d 8

2005 CADILLAC S&S LIMO
blue with blue leather

2004 CADILLAC S&S HEARSE
black with blue leather

CLEVELAND  OFFICE

1-888-321-6613
11723 Detroit Avenue • Cleveland, Ohio 44107

216-228-2290 • Fax 216-226-3624

 Visit our website at www.americancoachsales.com

2009 CADILLAC IMPERIAL HEARSE 
black with black leather

2007 CADILLAC SUPERIOR HEARSE 
black with black leather

 HEARSES  LIMOUSINES
2006

Cadillac LCW 6-door (2 in stock) ..........................black/black leather

2005

Lincoln S&S 6-door ................................................black/black leather

Cadillac S&S 6-door (2 in stock) ...............................blue/blue leather

Cadillac S&S 6-door .................................................white/blue leather

2004

Cadillac LCW 6-door ................................................white/blue leather

Lincoln LCW 24 Hour (2 in stock) ..........gold/black top/black leather

2003

Cadillac S&S 6-door ................................gold/black top/black leather

Cadillac S&S 6-door .............................. white/black top/black leather

1998

Cadillac S&S 6-door ........................................white/burgundy leather

1997

Cadillac S&S 6-door .................................................white/blue leather

1995

Cadillac S&S 6-door ...................................................blue/blue leather

2009
Cadillac Imperial Hearse Ext Table .......................black/black leather
Cadillac Imperial Hearse ........................................black/black leather

2007
Cadillac Superior Hearse Ext Table ......................white/black leather
Cadillac Superior Hearse Ext Table ......................black/black leather
Cadillac S&S Victoria Ext Table ............................black/black leather

2005
Cadillac S&S Hearse ..................................................blue/blue leather
Cadillac Superior Hearse .........................................black/blue leather
Cadillac Eagle Hearse ..............................................black/gray leather

2004
Cadillac Eagle Oval Window ....................................white/blue leather
Cadillac S&S Hearse ................................................black/blue leather

2002
Cadillac Superior Hearse .........................................silver/blue leather

2001
Cadillac Eagle Hearse ..............................................black/blue leather

1999
Cadillac Superior Hearse ..........................white/blue top/blue leather
Cadillac S&S Hearse ................................................black/blue leather
Cadillac S&S Masterpiece..........................................blue/blue leather

1998
Cadillac S&S Victoria Ext Table ............................black/black leather

1997
Cadillac Hearse ...........................................................blue/blue leather

2000 Cadillac Eagle ARMORED Flower Car, Two Thousand Actual Miles ..................$23,777
1998 Cadillac M&M, 47k mls, Black ................................................................................$5977
1996 Cadillac Superior, 75k mls, One Owner, Minor Rust ..............................................$4977
1995 Cadillac Masterpiece, 49k mls, Navy Blue .............................................................$6977
1994 Cadillac S&S, Commercial Glass, Blue, Some Rust ..............................................$3577
1994 Cadillac Federal, 71k mls, Navy Blue .....................................................................$4477
1993 Cadillac Superior, Silver, 58k mls, Some Rust .......................................................$3177
1980 Cadillac S&S, White, 59k mls .................................................................................$2477

1999 Cadillac Chicago Armor, 5-Door, 90”, Silver, 45k mls .............................................$6777
1999 Cadillac DaBryan, 5-Door, 90”, Silver, 62k mls.......................................................$6777
1998 Cadillac S&S, Commercial Glass, Gold, 58k mls, Not Nice ...................................$4477
1998 Cadillac 6-Door, Light Blue .....................................................................................$4977
1998 Cadillac Superior, Silver, 82k mls, One Owner, Overheats! ...................................$1677
1996 Cadillac Superior, 65”, Navy, Flip Seat, 26k mls .....................................................$4477
1993 Cadillac, 6-Door, Black, 129k mls, Dependable .....................................................$1977
1992 Buick Eureka, Navy, 27k mls, Like New .................................................................$3277

 HEARSES  LIMOUSINES

MAXIMIZE YOUR
TAX BENEFITS

when making Equipment Purchases . . .

Lucky 7 Year Sale at our CINCINNATI OFFICE 1-888-321-6613

2004 LINCOLN LCW 24-HOUR LIMO
gold with black top and black leather

MAXIMIZE YOUR
TAX BENEFITS

when making Equipment Purchases . . .

TIME IS 
RUNNING OUT 

FOR TAX 
SAVINGS!

DON’T DELAY
CALL 1-888-321-6613

TODAY

www.nomispubl i cat ions . com

Help Wanted 9
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Index of Advertisers

  SPECIALTYSPECIALTY HEARSE & LIMOUSINE HEARSE & LIMOUSINE 
SALES CORP.SALES CORP.

Family Owned and Operated for Three GenerationsFamily Owned and Operated for Three Generations

PHONE 800-349-6102PHONE 800-349-6102  ••  FAX 516-349-0482 180 DUPONT STREETFAX 516-349-0482 180 DUPONT STREET  ••  PLAINVIEW, NY 11803PLAINVIEW, NY 11803

SPECIALTYHEARSE.COMSPECIALTYHEARSE.COM

WE HAVE THE LOWEST PRICES!WE HAVE THE LOWEST PRICES!

FREE DELIVERYFREE DELIVERY

N
A

T
IO

N
W

ID
E D

ELIV
ER

Y
N

A
T
IO

N
W

ID
E D

ELIV
ER

Y
L
A

R
G

E
S

T
 I

N
V

E
N

T
O

R
Y

L
A

R
G

E
S

T
 I

N
V

E
N

T
O

R
Y

Stock #6597
2002 Cadillac Limousine

$21,150

Internet Manager - Maurizio "MO" Misilli   E-mail maurizio@shasco.com   Cell 516-816-9065
New Jersey Offi ce – Joe Vasta    E-mail jv4203@verizon.net   Phone 201-851-7492  

Volume Dealer 
of the Year 

2008

Stock #6591
2002 Cadillac Limousine

$21,150

Stock #6511
2003 Cadillac Limousine

$18,150

Stock #6579
2004 Cadillac Limousine

$21,150

Stock #6531
2005 Cadillac Limousine

$26,150

Stock #6532
2005 Cadillac Limousine

$26,150

Stock #6415
2005 Cadillac Limousine

$23,150

Stock #6476
2005 Cadillac Limousine

$23,150

Stock #6477
2005 Cadillac Limousine

$23,150

Dealer 
of the Year 

2008

PLENTY OF OTHER 
HEARSES AND LIMOUSINES 

AVAILABLE

ADSADS
Classified

Behrens Design & De-
velopment specializes in 
architectural and interior 
design services for the 
funeral industry. We are 
currently seeking sales con-
sultants for various parts 
of the country. If you have 
an interest in real estate 
development, architecture, 
and interior design, and like 
selling to funeral homes, 
please contact Brent at 
320-253-5374. 9OND

SALES MANAGERS
Twelve Florida locations. Sales 
managers needed. Indepen-
dent owner. Leads, direct mail. 
Great commission, excellent 
facilities. Come Grow With 
Us. 386-235-8045. 9OND

Funeral Director
FL. FO Lic. FD Manager

Great Salary
Multi. Locations

Fax resume to 386-615-0070
9D

Central Pennsylvania fu-
neral home seeking intern. 
Please fax resume to 717-
541-9943, Attn: Shawn or 
call 1-800-720-8221.  9D

FuneralStaff, LLC
Offers Opportunities 

In Funeral Service
FuneralStaff, the industry lead-
er in recruiting and staffi ng, 
has immediate openings for 
Managers, Funeral Directors/
Embalmers, Arrangers, and 
Sales Reps Nationwide. If you 
are career minded and looking 
for opportunities for advance-
ment, then visit our website 
and complete a free Job 
Seekers Profile at www.
FuneralStaff.com. We are 
always accepting new client 
companies in need of qual-
ity talent! We Now Offer Pet 
Cremation Consulting! 9DJF

Help Wanted Cont’d 9

Director of Business 
Development

Arnold-Wilbert, a premier 
Wilbert Vault licensee serv-
ing eastern North & South 
Carolina is seeking a customer 
relations professional. Posi-
tion involves public speaking, 
initiating and implementing 
training programs, developing 
merchandising plans. Position 
requires a self-starter with 
customer relations experience. 
Salary, plus bonus oppor-
tunity; comprehensive ben-
efi ts package includes dental, 
401K, car and phone. Contact 
ggould@mkjmarketing.com 
or PO Box 335, Indian Rocks 
Beach, FL 33785. 9D
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Abigal .................................................................................... A30
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Derma-Pro Mortuary Cosmetics ........................................... A38
DNR Industries Ltd .............................................................. A28
Duncan Stuart Todd Ltd ....................................................... A20
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CALL TODAY!

VISIT US
ONLINE! www.parkssuperior.com
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2009 Eagle Coach 1st Call Vehicles
All Black w/Gray Interior - Full Removable Casket Floor w/Rollers - Stow & Go 

Seating - Removable Side Panels w/Chrome Bows - Full Vinyl Top - Deluxe Chrome 
Pkg. - Cot Mate Stretcher Protection System - Urn Enclave & MORE!

End-of-Year SAVINGS On This Vehicle CALL TODAY!

2009 Eagle Coach Cadillac “Echelon”
All Black w/Black Leather Driver’s Compartment - Gray Casket Compartment 

- Electric Extend Table - Urn Enclave - Slick Top (No Vinyl Top) - 
Limo Style Windows w/Casket Compartment Moon Roof

CADILLAC REBATE $3,500.00-Call For Pricing!

2009 S&S Coach Cadillac Medalist
All Black w/Gray Casket Compartment - Bumper Portector Carpet - Back Up 

Alarm Sensor - Chrome Wheels & MUCH MORE!
CADILLAC REBATE $3,500.00-Call For Pricing!

2006 Federal Coach Cadillac 46” Raised Roof
All Black w/Black Leather - Recessed Full Size Spare Tire - Emergency 

Unlock Button - Flat Floor Feature - Factory Warrantie
Lease For $759.00/month plus TTL

2006 Superior Coach Cadillac Statesmen
All Black w/Blue Leather - High Mileage 64,000 Miles - Car Is In GREAT SHAPE - 

SAVE Tens Of Thousands Over A NEW Car
Call For Pricing - This Car Won’t Last!

2005 LCW Lincoln 65” Cohort 24 Hour 6-Door
All Silver w/Blue Leather - Raised Roof - Rev. Center Seat - Partition - AM/

FM/CD - Flat Screen On Partition - All Serviced & Ready To Go!
Call For Pricing - This Car Won’t Last!

2005 Eagle Coach Cadillac “Ultimate”
All Black w/Blue Leather - Extend-A-Sill - Rear Bumper Portector - Lower 

Chrome - Crown Band - “B” Pillar - Only 22,000 Miles
Lease For $699.50/month plus TTL

2005 Superior Coach Cadillac Statesmen
All Black w/Blue Leather Interior - Chrome Wheels -
Factory Warranties - All Serviced And Ready To GO
Lease For $599.00/month plus TTL

2004 S&S Coach Cadillac “Masterpice” Limo Style
All Black w/Black Leather - Manual Extend Table - Limo Style Windows -
Chrome Wheels - Crown Band - Flag Staffs - Very Clean Vehicle Just Came 

In Trade - All Serviced And Ready To Go - Very Nice Looking Vehicle
Lease For $695.00.00/month plus TTL

2004 S&S Coach Cadillac Comm. Glass Limousine
All Black w/Black Leather  - Chrome Wheels - Lower Chrome Molding -
Very Low Miles - Flag Staffs - One Owner Car Just Came In Trade With 

Masterpiece Shown on this page - All serviced and ready to GO!
Lease For $549.00.00/month plus TTL

2002 Krystal Coach Cadillac Hearse
Pearl White w/Blue Leather - Only 25,000 Miles - Great Looking Car With 

The White Paint
Lease For $509.00.00/month plus TTL
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2007 Eagle Coach Cadillac “Ultimate”
All Black w/Gray Casket Compartment - Urn Enclave - Crown Band - Lwr. Chrome 

Band - Flag Staffs - Flag Storage Compartment - Extend-A-Sill Bumper Protector - 
“B” Pillar Chrome - Left Hand Hinge - Factory Warranties

Lease For $899.50/month plus TTL

END OF THE YEAR $AVING$

We have a fantastic selection of Pre-Owned vehicles 
that just came in from a RECORD BREAKING NFDA Show!

The Parks Family & Staff 
would like to wish you all a very 
Happy & Safe Holiday Season

Take Advantage of 
These Great Deals While They Last!

Cadillac & Lincoln Rebates on both 2009 & 2010 vehicles

LOW Interest Rates (ACT NOW! These rates won’t last long)

End-Of-Year Tax Savings (Deduct up to $133,000 for vehicle purchase

There are still a few 2009’s available!

2003 Federal Coach Cadillac Hearse
All Black w/Chrome Wheels - Very Clean - Only 28,000 Miles

Lease For $639.00/month plus TTL

2000 Superior Coach Cadillac Hearse
Black Top w/Gray Body - Black Leather Interior - Nice Car Inside & Out! - 

Just Serviced
Purchase For $19,900.00

2000 Superior Coach Lincoln 6-Door
All Black w/Black Leather - Only 32,000 Miles - Very Clean - One Owner - 

Same As 2010 Lincoln
Lease For $349.00/month plus TTL


