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The Prinzing Art Carved Funeral Coach

REDWOOD FALLS,MN— The Prinzing
Motor Coach Company has proudly intro-
duced their latest “Rolling Work of Art”—
The Art Carved Funeral Coach. This car is
the art work and design of Max Prinzing,
a long time auto body stylist and sculptor.
Max Prinzing has designed and built many
unique body styles for private collectors
and celebrities worldwide, and was the first

(800) 752-8767
215) 957-9601

to build and demonstrate a 100% alcohol
powered car in the 1970s. This latest cre-
ation is built like a modern day fire truck.
A beautifully styled and highly specialized,
purpose built vehicle that has been designed
from the ground up to serve for many de-
cades. The timeless and classic lines of all

Prinzing models capture the emotions and
CONTINUED ON PAGE B4

Quality & Service Proven Over the Ages

Ferno® Model # 24
Multi-Level, One Man® Mortuary Cot

Rainman Umbrellas

12-62" Fiberglass Shaft Umbrellas $156.00
12-60" Metal Shaft Umbrellas $120.00

Silkscreen available

§00-005-2078

HAsk for Judy

Rainman Umbrellas 7632 Sayne Ln. Knox. TN 37920
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ARC Products introduces
Med Sled ‘First Call’ For
Mortuary Professionals

ST. LOUIS,MO— ARC Products, manufac-
turer of the Med Sled hospital evacuation
device, recently announced an addition
to their line of products designed to serve
mortuary professionals. The Med Sled First
Call’ offers a cost-effective option to per-
form safe and secure body removals.
Mortuary professionals are restricted to a
few available products to perform first call
body removals. Many current mortuary cots
and stretchers are often expensive and lim-
ited in their capability to protect staff mem-
bers from suffering a potential back injury.

ViscHER FUNERAL SUPPLIES

** Your Ferno Washington Distributor **

The Med Sled First Call is a viable alterna-
tive to traditional mortuary cots and stretch-
ers because of its ability to maneuver in tight
spaces and multi-story homes. The First Call
is designed to make the most difficult of re-
movals as simple and easy as possible.

Various factors can inhibit these removals
from being successfully completed. Tight
or cramped spaces, multi-story homes and
very large or obese bodies can make an al-
ready difficult task much more challenging
and risky for staff members to perform.

CONTINUED ON PAGE B2

Fax

15) 6759706

www.vischerfuneralsupplies.com

Holiday

Ferno® Model # 87
Church Trucks

Special

Ferno® Model # 34 & 36

Dressing Tables (34 Folding*)

N
v

Industry Leading 1000 Ib.
Ferno® Mini Maxx Mortuary Cot

For THE CompPLETE FERNO® LINE AND MORE
VisiT Our WEBSITE AT
WWW.VISCHERFUNERAL SUPPLIES.COM

Don’t be fooled by imitations
there is only 1 Ferno-Washington

Ferno® Model # 103 &102
Operating Tables
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CONVENTIONS South Carolina FDA - Jun 6-8, Pennsylvania Cemetery, Cre- South Carolina Cemetery As-

Maine FDA - Dec 2-3, South
Portland Marriott at Sable Oaks,
South Portland, ME. Exhibits.
(207)729-9100.

Connecticut FDA - Dec 4, loca-
tion to be announced, Exhibits.
(860)721-0234.

2009
Empire State Green Industry
Show - Jan 7-9, Rochester River-
side Convention Center, Roches-
ter, NY. Exhibits. (518)783-1134.

Alliance of lllinois Cemeterians
-Jan 22-23, 2009, Best Western
Prairie Inn, Galesburg, IL. Exhibits.
(217) 789-2340.

South Carolina FDA Midwinter
Conference & Expo - Feb 2-4,
Columbia Metropolitan Con-
vention Center, Columbia, SC.
Exhibits. (800)445-3427.

Intl Conference of Funl Service
Examining Boards - Feb 26-27,
Kings Mill Resort, Williamsburg,
VA. (479)442-7076.

Georgia FDA Midwinter Expo
- Mar 2-3, Georgia Railway Train
Depot, Atlanta, GA. Exhibits.
(770)592-8002.

California Assoc of Public Cem-
eteries - Mar 26-28, Embassy
Suites Hotel, San Luis Obispo, CA.
Exhibits. (888)344-9858.

Washington Cemetery & Fu-
neral Assoc Spring Conference
- Mar 27, Embassy Suites Hotel,
Lynnwood, WA. (888)522-7637.

Preferred Funeral Directors
Intl - Mar 28-31, The Parker, Palm
Springs, CA. (888)655-1566.

North Dakota FDA - Apr 6-8,
Ramada Plaza Suites, Fargo, ND.
Exhibits. (701)360-3118.

Oklahoma FDA - Apr 6-8, Dou-
bletree Hotel & Tulsa Conven-
tion Center, Tulsa, OK. Exhibits.
(405)843-0730.

lowa FDA - Apr 14-16, Gateway
Hotel & lowa State Conven-
tion Center, Ames, IA. Exhibits.
(800)982-6561.

Catholic Cemeteries of the
West - Apr 14-17, Sheraton Park
Anaheim, Anaheim, CA. Exhibits.
(408)296-4656.

ADEC - Apr 15-18, Hyatt Re-
gency Dallas, Dallas, TX. Exhibits.
(847)509-0403.

Oregon FDA - Apr 16-19, Phoe-
nix Grand Hotel, Salem, OR.
Exhibits. (800)304-5095.

NFDA Professional Wom-
en’s Conference - Apr 17-19,
Sheraton Austin Hotel, Austin,
TX. (800)228-6332.

ICCFA - Apr 20-23, Mandalay Bay
Resort & Casino, Las Vegas, NV.
Exhibits. (800)645-7700.

OGR - Apr 22-25, 2009, Gaylord
Opryland Resort and Convention
Center, Nashville, TN. Exhibits.
(800)637-8030.

Kansas Funeral Directors &
Embalmers Assoc - Apr 26-29,
Capitol Plaza Hotel, Topeka, KS.
Exhibits. (785)232-7789.

Nebraska FDA - Apr 27-29, Em-
bassy Suites Downtown, Lincoln,
NE. Exhibits. (402)423-8900.
Michigan FDA - May 4-7, Soar-
ing Eagles Resort, Mt. Pleasant,
MI. Exhibits. (800)937-6332.

Minnesota FDA - May 5-7, The
DePot, Minneapolis, MN. Exhibits.
(763)416-0124.

South Dakota FDA - May 11-12,
Rapid City, SD. Exhibits. (605)246-
9466.

North Carolina FDA - May 11-
13, Twin City Quarter, Winston-
Salem, NC. Exhibits. (800)616-
2332.

South Carolina Morticians As-
soc - May 11-14, Charleston, SC.
Exhibits. (866)711-3103.
California FDA - May 18-20,
Dolce Hayes Mansion, San Jose,
CA. Exhibits. (800)255-2332.
Ohio FDA - May 20-22, Hyatt
Convention Center, Columbus,
OH. Exhibits. (800)589-6332.

Myrtle Beach Resort at Grande
Dunes, Myrtle Beach, SC. Exhibits.
(800)445-3427.

North Carolina and South Car-
olina Cemetery Associations
- Jun 7-9, Embassy Suites, Kings-
ton Plantation, Myrtle Beach,
SC. Exhibits. (803)419-0768 or
(336)874-2974.

Tennessee FDA - Jun 7-9, Mar-
riott Hotel, Franklin, TN. Exhibits.
(800)537-1599.

West Virginia FDA - Jun 7-11,
Marriott Hotel, Charleston, WV.
Exhibits. (800)585-2351.

Funeral Directors & Morticians
Assoc of North Carolina - Jun
8-11, Embassy Suites, Winston-
Salem, NC. Exhibits. (877)639-
1400.

Texas FDA - Jun 8-12, Hyatt
Regency & Palmer Event Center,
Austin, TX. Exhibits. (800)460-
8332.

Arkansas and Louisiana Fu-
neral Directors Associations
- Jun 14-16, The Bourbon Or-
leans Hotels, New Orleans, LA.
(337)289-5950.

Virginia FDA - Jun 14-17, Hotel
Roanoke, Roanoke, VA. Exhibits.
(804)264-0505.

Georgia FDA - Jun 14-17, Hyatt
Regency Hotel, Savannah, GA.
Exhibits. (770)592-8002.

Pennsylvania FDA - Jun 15-17,
Holiday Inn Harrisburg/Hershey,
Grantville, PA. Exhibits. (717)545-
7215.

Wisconsin FDA - Jun 15-18,
Kalahari Resort, Wisconsin Dells,
WI. Exhibits. (800)648-5580.

Maryland State FDA - Jun 20-
25, Clarion Resort, Ocean City,
MD. Exhibits. (888)459-9693.

Alabama FDA - Jun 21-24, The
Grand Hotel, Point Clear, AL.
(334)956-8000.

Florida Morticians Assoc - Jun
21-25, Ramada Inn and Confer-
ence Center, Tallahassee, FL.
(850)224-2139.

Funeral Directors Assoc of
Kentucky - Jun 22-24, Hyatt
Regency Louisville, Louisville, KY.
Exhibits. (800)866-3211.

Idaho Funeral Service Assoc
- Jun 28-Jul 1, Whitetail Resort,
McCall, ID. Exhibits. (208)888-
2730.

Illinois FDA - Jun 28-Jul 1,
Crowne Plaza Hotel, Springfield,
IL. Exhibits. (800)240-4332.

Cemetery Assoc of Tennes-
see and Georgia Cemetery
Assoc - Jul 26-28, Double Tree
Hotel, Chattanooga, TN. Exhibits.
(615)714-9605.

NFDMA - Aug 1-5, Detroit Mar-
riott & COBO Convention Center,
Detroit, MI. Exhibits. (800)434-
0958.

CANA - Aug 19-22, Marriott City
Center Hotel, Denver, CO. Exhibits.
(312)245-1077.

Washington State FDA - Aug
23-25, Campbell's Resort, Chelan,
WA. Exhibits. (253)588-7111.

New York State Assoc of Cem-
eteries Fall Conference - Sep
13-16, Sagamore Resort, Bolton
Landing, NY. Exhibits. (518)783-
1134,

New Jersey State FDA - Sep
21-24, Bally's Atlantic City, Atlantic
City, NJ. Exhibits. (800)734-3712.

Washington Cemetery & Fu-
neral Assoc - Sep 23-27, Coeur
d'Alene Golf & Spa Resort, Coeur
d’'Alene, ID. Exhibits. (888)522-
7637.

Selected Independent Funeral
Homes - Oct 7-10, Hard Rock
Hotel, San Diego, CA. Exhibits.
(800)323-4219.

matory & Funl Hm Assoc - Sep
27-29, 2009, Pittsburgh Institute
of Mortuary Science, Pittsburgh,
PA. (717)236-9970.

NFDA - Oct 25-28, 2009, Bos-
ton Convention & Expo Center,
Boston, MA. Exhibits. (800)228-
6332.

Professional Grounds Man-
agement Society - Oct 28-31,
2009, Louisville, KY. Exhibits.
(800)609-7467.

CFSA Fall Conference - Nov
16-17, 2009, Crowne Plaza, In-
dianapolis, IN. Exhibits. (847)295-
6630.

2010
ICCFA - Mar 10-13, 2010, Grand
Hyatt & San Antonio Convention
Center, San Antonio, TX. Exhibits.
(800)645-7700.

Kansas, Missouri and Nebraska
Funeral Directors Associations
Tri-State Convention - May 2-5,
2010, Overland Park Convention
Center, Overland Park, KS. Exhib-
its. (785)232-7789 or (573)635-
1661 or (402)423-8900.

West Virginia FDA - Jun 6-10,
2010, Marriott Hotel, Charleston,
WV. Exhibits. (800)585-2351.

Virginia FDA - Jun 13-16, 2010,
Newport News Marriott at City
Center, Newport News, VA. Ex-
hibits. (804)264-3260.

SEMINARS/MEETINGS

The Funeral Service Profes-
sional Association - meets every
Sunday night online at 8pm for
discussion at www.embalmer.
com.

New England Cemetery Assoc
Seminar - Dec 2-4, Kellogg Cen-
ter, University of New Hampshire,
Durham, NH. (203)874-8998.

2009

ICCFA Wide World of Sales
Conference - Jan 13-15, Las
Vegas Hilton, Las Vegas, NV.
(800)645-7700.

National Center for Death Edu-
cation Online Courses - Jan 12-
Feb 6, Spiritual Care for Patients
with Dementia and their Families;
Feb 16-Mar13, Caring for Children
and Families: Providing Psychoso-
cial and Spiritual Assistance; Apr
6-May1, Psychosocial Needs at the
End of Life; May 5-29, Bereave-
ment Care: Current Concepts and
the Application to Practice; Jun
8-Jul 3, Complementary Therapies;
Sep 14-Oct 9, Drawing Lines in
the Sand; Oct 19-Nov 13, Spiritual
Issues at the End of Life. 617-928-
4649 or ncde@mountida.edu.

The Academy Training Dates -
Jan 20-23, Advanced Funeral Plan-
ning 101; Jan 27-28, Family Service
Follow-up Programs, Michigan; Jan
30, Cremation Solutions, Chicago,
IL; Feb 3,Cremation Solutions,
Wisconsin; Feb 4-5, Boomers and
Beyond, Wisconsin; Mar 24-25,
Boomers and Beyond, Indiana;
Mar 26-27, Community Presenta-
tions; Apr21-24, AFP 101; Apr 28-
29, Financial Aspects of Advance
Funeral Planning; Jun 8-9,Boomers
and Beyond; Jun 10-11, Com-
munity Presentations; Jul 21-24,
AFP 101; Sep 10-11, Boomers and
Beyond; Sep 15-16, Family Service
Follow-up Programs; Oct 20-23,
AFP 101; Oct 27-28, Financial
Aspects of Advance Funeral Plan-
ning; Jan 19-22, 2010, AFP 101.
The Academy Training Center,
Franklin, OH, unless otherwise
noted. (800)331-6270.

Alabama FDA Midwinter
Meeting - Jan 19-20, Birming-
ham Marriott, Birmingham, AL.
(334)956-8000.

soc Winter Workshop - Jan
25-26, Embassy Suites, Columbia,
SC. (803)419-0768.

Maryland State FDA Midwin-
ter Retreat - Feb 6-8, Clarion Re-
sort, Ocean City, MD. (888)459-
9693.

Assoc of California Cremation-
ists Operators Training - Feb 11,
Embassy Suites, Sacramento, CA.
(562)596-0464.

MKJ Marketing Seminars - Feb
9-12, "Receptions” Ski Seminar,
The Westin Riverfront Resort,
Beaver Creek, CO; Mar 9-10,
“Receptions” Naples Grande
Beach Resort, Naples, FL; Mar
11-12, "Event Planning” Naples,
FL. (888)655-1566.

CFSA Winter Seminar - Feb 26-
28, Hilton Marco Island Beach Re-
sort, Marco Island, FL. (847)295-
6630.

Georgia FDA Legislative Re-
ception - Mar 3, Georgia Rail-
way Train Depot, Atlanta, GA.
(770)592-8002.

West Virginia FDA Midwinter
Meeting - Mar 3-5, Marriott
Hotel, Charleston, WV. (800)585-
2351.

NFDA Advocacy Summit - Mar
30-Apr 1, Renaissance May-
flower Hotel, Washington, DC.
(800)228-6332.

NFDA Family Business Con-
ference - Apr 5-7, Thunderbird
School of Global Management,
Phoenix, AZ. (800)228-6332.

Academy of Graduate Em-
balmers of Georgia Clinic - Apr
20-22, Holiday Inn, Forsyth, GA.
(877)840-6060.

All Hazards Management
Symposium - Apr 21-23, Tri-
State Fire Academy, Huntington,
WV. (304)522-2006 or (304)525-
8121.

NFDMA House of Represen-
tatives - Apr 25-28, Hotel Du-
Pont, Wilmington, DE. (800)434-
0958.

American Board of Funeral
Service Education Meeting
- Apr 29-May 2, Crowne Pla-
za, Springfield, MO. (816)233-
3747.

New York State Assoc of Cem-
eteries Public Affairs Seminar -
May 4-5, Desmond Hotel, Albany,
NY. (518)783-1134.

Assoc of California Cremation-
ists Operators Training - Jul
14-15, Best Western Pepper Tree
Inn, Santa Barbara, CA. (562)596-
0464.

ICCFA University - Jul 17-22,
Mid South Convention Center
and Veranda Hotel, Tunica, MS.
(800)645-7700.

NFDA Leadership Conference
- Jul 26-29, Chateau on the Lake
Resort, Branson, MO. (800)228-
6332.

ICCFA Fall Management Con-
ference - Oct 7-10, 2009, Wash-
ington, DC. (800)645-7700.

Jewish Funeral Directors of
America Seminar - Nov 1-5,
2009, St. Regis Monarch Beach
Resort, Dana Point, CA. (781)477-
9300.

2010

ICCFA Wide World of Sales
Conference - Jan 13-15, 2010,
Riverside Hilton, New Orleans, LA.
(800)645-7700.

West Virginia FDA Midwinter
Meeting - Feb 9-11, Marriott
Hotel, Charleston, WV. (800)585-
2351.

Ifyou have a convention, Meeting or Seminar you
would like to see listed here, send information to:

FUNERAL HOME & CEMETERY NEWS
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MAPLE RIDGE,BRITISH COLUMBIA,CANADA— RK Pro-
ductions Inc., a first time exhibitor at the recent NFDA Con-
vention in Orlando, was overwhelmed with the response to
their new line of handmade stone urns, keepsakes and candle
holder urns, 7he Everafter Collection™. A wholly-owned sub-
sidiary of RK Productions, a North American gift and sculp-
ture company established in 1994, The Everafter Collection™
has been able to develop and introduce a memorial product
(made of real stone) unlike any other on the market today.

RK Productions has been in the gift industry, selling to
gift shops, galleries and independent retailers, for over 15
years, creating wall décor, candle holders, mirrors and hun-
dreds of other unique stone products all made in North
America. The Everafter Collection™ is a new division, pro-
viding beautiful memorial art to funeral homes and their
families across North America.

You can find information about their products on-line
at www.everaftercollection.com or by calling toll free at

1-888-ARK-PROD (275-7763).

ARC Products introduces
Med Sled ‘First Call’ For
Mortuary Professionals

Continued from Pag

ARC Products’ Med Sled First Call allows for Safe and Controlled
Body Removal

According to ARC Products President, Clifford Adkins,
“The First Call has a unique tether and stairwell braking
system that reduces your risk of sustaining a back injury.
Since it secures the limp weight of the body, it enables you
to perform a safe and secure removal with only one staff
member.”

Once the sled is positioned underneath the body and se-
cured with three cross straps, it can then be dragged, car-
ried or taken down a stairwell. The sled can safely hold
up to 1000 pounds of weight and is cot compatible for
fastening to a mortuary cot.

Med Sled’s First Call measures approximately 3 feet by
7 feet and cocoons up and around the body. The width of
the sled provides extra stability for removal of larger bodies.
When not in use, the device can be rolled up compactly
to be stored away in a closet or storage room. It features
8 handles for lifting as a stretcher or backboard and 3 se-
curing cross straps to secure the limp weight.

Both standard and bariatric versions are available for
purchase by funeral home directors, mortuary managers
and all other death care professionals. The Med Sled First
Call is affordably priced compared with other mortuary
removal cots.

Founded in 2004, ARC Products is an innovative com-
pany that develops cost-effective products in support of
disaster preparedness planning. The Med Sled First Call
offers a viable removal solution for death care professionals
in addition to hospitals, long-term care and government
facilities. For more information about the Med Sled, call
314-965-SLED (7533) or 866-207-5993 (toll-free); you
can access complete product and order information on-
line at www.firstcallremoval.com.
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MASTER
COACHBUILDER

VEHICLES AS GOOD
ASITHE PEOPLE
BEHIND THEM.

Our story is one of reputation - not
ours, but yours. Your vehicles are an
extension of your image and your
organization. When it’s time for your
vehicles to perform, your clients will
probably never know who built the
coach, all they know is that they
expect you to perform flawlessly today.

At Eagle Coach, we understand that to
you, it may not be about the cars, it’s
about you, your business and your
reputation. Today, you won’t think
about us - because every day, all we
think about is you.

o The highest levels of craftsmanship
and expertise

» Customer service and satisfaction
second to none

« Industry leading warranties

TRUST. REPUTATION. INTEGRITY.

A — —
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et i i .r —-A‘-—-’—u—--—u—-] J\—#_- COACH COMPANY

3344 STATE ROUTE 132 - AMELIA, OHIO 45102 - 800-537-2963 - 513-797-4100 - 513-797-6833 FAX » WWW.EAGLECOACHCOMPANY.COM
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New Magnetic Emblem to Honor
Volunteer Firefighters

BUFFALO,NY— The Emblematic Compa-
ny, Inc., Buffalo, NY, announces the intro-
duction of its new Volunteer Firefighter Mag-
netic Emblem to honor deceased firefighters
and provide a goodwill gift to their families.
The new Volunteer Firefighter emblems
measure 7 inches in diameter and can be
mounted to hearses or other vehicles, as well
as be displayed indoors. They were developed
at the request of funeral directors who have
displayed Emblematic’s military memorial
emblems on hearses, the company states.
“The feedback from funeral directors about
our military service emblems (one for each
branch of service) is consistently excellent,”

Final Reflections unveils

Line of Unique and

Expressive Memorial

Products

MT. PLEASANT,SC— Final Reflections un-
veiled a new line of uniquely themed memo-
rial products at the 2008 NFDA Convention
and Expo in Orlando this past October.

The beautiful watercolor collections clear-
ly depict a wide range of interests and per-
sonalities and include register books, prayer
cards, memorial folders and acknowledge-
ment cards.

“Traditional register book and card images
are too trite and boring,” says series creator,
Deidre Blair. “I worked with a seasoned art-
ist to create watercolor images that depict a
wider range of personalities and interests so
funeral homes can offer something more than
just wheat fields or garden paths.”

Blair, who currently offers creative funeral
event planning services to the general public,
started the series with more than a dozen ex-
clusive paintings of unique, themed images.
Blair envisions pieces from the line compli-
menting a funeral home’s current offerings.

“We know that most funeral homes aren’t
looking to replace their entire printed selec-
tion. But with this new, more specific line
of memorial items, families will finally have
choices that truly tell their loved-one’s story.”

says James Cox, Vice President of Emblem-
atic. “Honor Guards say they are ‘thrilled’
with them.”

Made in the USA, Emblematic’s new em-
blems feature silver embossed vinyl printing
with quality U.V. inks to resist fading in di-
rect sunlight. For durability, the emblems are
laminated to heavy-duty magnetic rubber, ac-
cording to Emblematic.

For ordering information, contact The
Emblematic Company, Inc., PO. Box 118,
West Seneca, NY 14224. Toll-Free: 1-866-
300-0407. Phone: 716-992-9407. Fax: 716-
992-8917. Email: info@emblematicco.com.
Website: www.EmblematicCo.com.

TICKET TO PARADISE

NFDA

ORLANDO

To place orders for the full line of images
and products, please visit www.finalreflection.
com or call 866-254-6691. Deidre Blair, and
the rest of the staff strive daily to provide high
quality, expressive memorial products to fu-

neral homes in the US and Canada.
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Mahogany Casket Wine Display Case
available on UndergroundHumor.com

WILTON,CT— Under-
groundHumor.com is
pleased to announce that
it is now offering a ma-
hogany casket wine display
case. Finished to look like a
genuine mahogany casket,
this solid wood wine display
case is the perfect choice for
funeral service professionals
looking to display their fa-
vorite bottle of wine in a fit-
ting manner. It also makes
the perfect wine gift box
when giving wine to other
funeral service professionals
at special occasions or dur-
ing the holiday season. The
wine display case contains a
polystyrene insert that will
hold a regular sized bottle of
wine safe and snug inside.
You will be amazed by the
casket’s attention to detail
and uncompromised qual-
ity. Its outer dimensions
measure approximately 15”
x 6.75” x 77, yet it retains
all of the exquisite details of
a regular-sized mahogany
casket, especially its siderails
(not functional), handles
and high gloss finish. Inner

dimensions measure approx-
imately 12.75” x 4.25” x
3.5”. The casket even comes
with a soft felt lining on the
bottom.

‘This mahogany casket wine
display case makes a fantastic
gift or addition to any funer-
al service professional’s home
or office. UndergroundHu-
mor.com is the funeral ser-

vice profession’s subterranean
source for gifts and novel-
ties, featuring books, videos,
t-shirts, scale models, an-
tiques and more. Catalogs are
mailed upon request or can
be downloaded from their
website at any time. For fur-
ther information, visit www.
UndergroundHumor.com or

call toll-free 800-961-6132.

Prinzing introduces Art Carved Hearse
Continued from Page Bl

the imagination of all who
see it, and presents a strong,
indelible marketing image
like no other professional
vehicle can.

This art carved panel coach,
serial #1, was recently deliv-
ered to Bob Neal & Sons
Funeral Home in Morril-
ton, AR. “I had no idea how
much this car would touch
my families and my commu-
nity” said Richard Neal, “It
is truly a moving experience
like no other, when you see
the pride and pleasure that
this care evokes in a griev-
ing family...it is a real defin-
ing moment in my relation-
ship with those families that I
know they will remember the
rest of their lives.”

For this auto, beauty is far
more than “skin deep”, and
that is where the Prinzing re-
ally shines—at the fiscal bot-
tom line. It’s timeless design
lines do far more than just
“tickle the eyeballs” of your
public, and generate a jaw
dropping “WOW” factor,
but they shelter you from the
consistent body style chang-
es that are an eternal expense
associated with Detroit style
commercial chassis. With

this concept, the owners are
able to break free from the re-
lentless 5 to 7 year lease/pur-
chase cycle and control their
cost even further by returning
their timeless professional cars
to the factory for a complete,
warranteed remanufacture.
Built like a tank, the Prinz-
ing sports a massive 3” x 8”
box steel chassis that rivals
that of a 2-ton commercial
truck. The modular chassis
and suspension components
are combined with the latest
GM Flex Fuel EFI engines
and overdrive transmissions,
thereby allowing the owner to
seek service and maintenance
from any GM or GM capa-
ble repair center. The body is
made of a Kevlar composite
material that will quite liter-
ally last a lifetime and is im-
pervious to rust. Upon closer
inspection, one will note that
the chrome work is not re-
ally chrome, but yet highly
polished stainless steel that
will not craze, peel or age as
chrome or plastic plated parts
do over time. The interiors
of Prinzings are comprised of
plush leather and real mahog-
any woodwork encapsulated
in a deep, crystal clear finish

that reflects the true quality
and craftsmanship of not only
the maker, but of its owners
as well.

“The funeral industry is an
ever evolving industry that
will always balance the fine
line between service and prof-
itability. In today’s world of
the internet, the informed
consumer, third party sellers,
cremation, and the emerging
“green” funeral movement, it
only makes sense that we—
like our consumers—seek
out the most for our money,
and begin making business
decisions that look beyond a
5 year purchase cycle, and to
seek out long term solutions.
I feel that it is time that the
funeral industry has a true
‘purpose built’ professional
car,” said Richard Neal.

The Prinzing Motor Com-
pany also offers a standard
Landau Funeral Coach, and
will soon unveil a 6-door
Limousine. For more infor-
mation regarding vehicles or
investment opportunities, call
Rosewood Classic Coach
Toll free at 1-877-330-ROSE
(7673) or visit Prinzing Mo-
tor Coach Company website
at: www.prinzingmc.com.
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Picture Weave introduces
New Signature Series at
NFDA Convention

LYNN,NC— A new person-
alized product and service,
designed exclusively for the
funeral industry, is being in-
troduced by Picture Weave,
a division of Pure Coun-
try Weavers, and proved to
be a big success at the 2008
NFDA Convention in Or-
lando.

The new signature product
and service, known as Em-
brace Your Memory, offers a
54” x 70” full color—woven-
not printed—personalized
tapestry photo throw that can
be delivered in 24, 48 or 72
hours in time to be utilized
in the visitation or memorial
service.

Proudly made in America
with over 8 miles of soft luxu-
rious cotton yarn, the beauti-
ful full color throw is machine
washable, will not shrink or
fade and was designed to be
used.

“Our product has an in-
credible emotional impact on
people,” said John Sparaci-

no, Picture Weave divisional

manager. Customers world-
wide are already purchasing
our photo throws for after
need grief support. Virtually
everyone knows what grief
feels like, but no one knows
what it looks like. Research
shows that by putting an im-
age with an intangible feel-
ing, grieving persons are able
to visualize their path to heal-
ing.”
“We originally developed
these throws for the pho-
tographer market, and were
quickly overwhelmed with
demand. We did a lot of mar-
ket research and assembled fo-
cus groups of industry profes-
sionals to help tailor our offer-
ings to the funeral markets.”
”In order to take full ad-
vantage of the “emotional”
impact our products elicit,
we created a self-propagating
marketing strategy designed
to deliver a significant addi-
tional revenue stream to our
funeral home partners. This
product is self-propagating,
in that one sale generally

TICKET TO PARADISE

NFDA

ORLANDO

turns into numerous sales, by
the time the family members
and visitation attendees see
this emotional product. We
knew that if we were going to
be successful, we would have
to deliver our tapestry throws
in a timely manner.”

Picture Weave does not sell
directly to the general public
but sets up the funeral di-
rector as an Embrace Your
Memory wholesale dealer.

This provides additional
sales opportunities for the
funeral home, in that people
can return to buy additional
photo throws for pets, special
events, anniversaries, holi-
days and etc. All ordering is
done online at the www.pic-
tureweave.com website.

The company is also look-
ing for manufacturers reps to
help in rolling out this new
and exciting product line.

For more information con-
tact John Sparacino, Picture
Weave Division Manager,
at 800-233-0439 or email
johns@purecountry.com.

Charter Management Associates,
Parent Company to AFCTS, forms

New Name

BEAVERTON,OR— Hal
Martin, AFCTS’ CEO,
established Charter Man-
agement Associates, Inc.
in 1993, which began offer-
ing comprehensive Master
Trust services—under the
name of American Funeral
& Cemetery Trust Services
(AFCTS)—to independent
funeral homes and cemeter-
ies located throughout the
West Coast.

The AFCTS Master Trust
became so successful and
favorable that AFCTS be-
came more recognized and
well-known than the cor-
porate name of CMA. Over
the years, CMA has add-
ed many new and innova-
tive products and in order

to best exhibit them, Mr.
Martin launched The Es-
sential Planning Group
in 2008. This new “umbrel-
la” now encompasses the
AFCTS Master Trust as well
as many other “divisions”
within the company.

The Essential Planning
Group is dedicated to pro-
viding the most compre-
hensive and beneficial fu-
neral and cemetery prod-
ucts available nationally.
Our company has been
cultivated by knowledge-
able and experienced death
care industry profession-
als—we know and under-
stand your business, which
makes a difference to all of
our clients.

The Essential Planning
Group is currently com-
prised of the following
product divisions: AFCTS
— Master Trust; Third Par-
ty Administration (TPA);
Preneed Insurance Plan;
NCECTS — National Cem-
etery Endowment Care
Trust Services; APCS —
American Prepaid Crema-
tion Service; and World-
wide Travel Protection.

If you have any questions
about any of the products of-
fered by The Essential Plan-
ning Group, please call our
office at 800-769-9363.

Please visit The Essential
Planning Group’s new web-
site at www.essentialplan-
ninggroup.net.

Inexpensive Little Grief Booklets
provide immediate help for those who
have lost a Loved One

EDINA,MN— People who
have lost a loved one want
quick answers to very difi-
cult questions.

Many bereavement pro-
fessionals have found that
quick-read little booklets
about dealing with the roll-
er-coaster ride of grief pro-
vide some of the answers
that grieving people are
looking for. These little
booklets offer reassurance
and encouragement at a
very difficult time.

Gale Massey’s time tested
booklet, Grief ... Remind-
ers for Healing, Amy Hill-
yard Jensen’s best selling
booklet Healing Grief and
Steve Mitchell’s, /rs OK
— A Journey Through Grief,

are examples of sixteen in-

expensive grief booklets
available on the web from
Grief Resources Catalog.
These booklets have become
indispensable resources for
funeral directors, hospice
personnel and clergy.

Grief professionals often
mention that people are in
shock following the death
of a loved one and it’s un-
likely that anything that is
said will have an impact
on the survivors. They also
mention that books on grief
are something that might
be best suggested for a later
time when survivors have a
longer attention span. They
point to small, inexpensive
booklets as a way a griev-
ing person can gain basic
answers.

Grief Resources Catalog
carries more than 50 dif-
ferent grief books, booklets
and DVDs—including the
increasingly popular little
booklets that will provide
comfort for the grieving.
Books and booklets or chil-
dren and adults can have a
big impact on those who re-
ceive them. For additional
information or a free, print-
ed catalog or to order mate-
rials, contact Grief Resourc-
es Catalog on the Internet at
www.griefresourcescatalog.
com. Write to Grief Resourc-
es Catalog at 5021 Vernon
Avenue, #209, Edina, MN
55436. Call or fax Dennis
Williams at (952) 922-3469.
E-mail: williams@griefre-
sourcescatalog.com.
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Taking Care of the Ultimate Business:
Elegant Collection of Military and
Public Service Burial Products

SAUSALITO,CA— Conventional wisdom says
only two things are certain in life: death and
taxes. Given that sooner or later all things and
people must pass, plan your own funeral and
burial now, while you have the benefit of time
on your side; and have it your way thanks to
the remarkable choices available through the
Jonathan Field Company (jonathanfieldcol-
lection.com). As for the taxes, well, that’s the
subject for another story.

Whether young and the picture of good
health, or whether youre well into the gold-
en years and grappling with questions con-
cerning your own mortality, chances are The
Jonathan Field Collection has something that
fits your personal taste and lifestyle. Because
some 40 percent of funerals are pre-planned,
it’s clear that people care about how they tran-
sition to the afterlife. The Jonathan Field Col-
lection was created in response to this grow-
ing trend, and makes it possible to customize
personal choices so that this very important
rite of passage truly reflects the person you
are and the life you have led.

Funeral professionals and thanatology ex-
perts (the study of death) speculate there
could be many reasons for the sharp rise in
do-it-yourself pre-need planning. Some, they
opine, simply fear death and, by taking the
initiative to make one’s own arrangements
this helps alleviate one’s feat of death. Others
say that aging baby boomers are characteris-
tically independent people and simply want
it their way; and prefer to not burden loved
ones, or rely on family members to second-
guess one’s final wishes.

“My experience has taught me that how we
handle our own burial reflects what we think
of our lives in the most personal way possible,”

——
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LAKE BARRINGTON,IL— Meadow Hill
prides itself on never being satisfied with things
as they are. In large part this is due to the en-
trepreneurial spirit of owner and founder,
David Gordon. David wears the Customer
Service hat a number of hours each day. He
hears first hand from funeral directors across
a wide spectrum about our products. He an-
swers questions about print taking, product
quality, marketing, even shipping. It doesn'

Heartfelt Collection

take too many of the same kind of questions
or inquiry, before David is asking questions
of the Meadow Hill staff, and it always starts
with “How do we make this better for our
funeral homes and their families?”

Case in point. Meadow Hill has made some
changes to its Heartfelt and Family Ties Col-
lections. A number of funeral directors asked
if they could put more of the detail from the
2-D ink prints into the 3-D castings of the
children’s hand and footprints when they were
combined on hearts and family charms. So
David asked his designers and casting house
to come up with alternatives that would show
greater detail. After spending several weeks at
the bench and looking at a number of alter-
natives, the entire design team, production
people and ofhice staff felt they had achieved
the look that directors were asking for.

So instead of the infant and footprints being

said Jonathan Field, president of The Jona-
than Field Collection, a Northern California
web-based company specializing in burial and
lifestyle products. “As a former U.S. Marine, I
was not happy to find that there was nothing
out there that truly represents the deep sense
of pride I feel for God and Country.”

Field continued, “When we take the oath to
honor and defend, whether taking this oath in
the military or in public safety, such as police
or fire, we carry the essence of this oath with
us throughout our whole lives; it’s an abiding
sense of honor and duty that deserves to be
recognized, especially during our final mo-
ments. That's why I felt compelled to create
The Jonathan Field Collection.”

A line of burial products that includes an
impressive (and affordable) assortment of cas-
kets and crosses, and other meaningful em-
blems, The Jonathan Field Collection goes
above and beyond the call of duty. This col-
lection makes possible what was previously
thought to be only a dream.

“My fellow veterans, with these military
products we can present ourselves as we have
lived: with a display of honor and heraldry,
we may choose the products that honor the
memory of our service.” said Field. The Jon-
athan Field Collection offers many styles of
crosses, poppies, civil service caskets, military
caskets and a great deal more.

What's more, The Jonathan Field Collection
also offers a surprising assortment of high-
quality items that enrich our daily lives, such
as custom mailboxes. Go to jonathanfieldcol-
lection.com to learn more; you'll be impressed
with what you discover. Or, contact Jonathan
Field directly at (415) 331-2220 during nor-
mal business hours (Pacific Time Zone).

Meadow Hill Products
are always Improving

raised and subject to a high polish, which re-
moved much of the detail, the heartand family
charms with children’s prints have a new look.
The “compartments” that hold these prints will
themselves be raised and the children’s prints
will be set down into the metal. This technique
allows it to show all the great detail that is in
the ink print. They also decided to give them
a satin finish so that the prints stood out in
even greater contrast. Those who saw these im-
provements at the NFDA Convention gave us
two thumbs up.

This new look has already replaced the old
on Meadow Hill's website and will appear in
brochures later this winter. In the interim we
will give anyone ordering a heart or family

Family Ties Collection

charm with a child’s print a courtesy call to
make sure their family knows of this change.
As with any of the pieces, they want your fami-
lies to be happy with their Thumbies.

To learn more about Meadow Hill’s prod-
ucts or to receive your free program kit for
offering Thumbie® keepsakes to the families
in your community, call Adrienne Kalmes,
Director of Sales and Marketing, toll-free at
(877) 848-6243.
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Heritage Coach Company welcomes
Sales Force from Touey

CONSHOHOCKEN,PA—
Heritage Coach Co., Inc. is
pleased to welcome the sales
professionals from Touey
Specialty Vehicles of Plym-
outh Meeting, PA. Touey re-
cently dissolved its specialty
vehicles division.

Heritage president Bob
Williams states, “We at
Heritage are very excited
about the recent merger of

the sales forces. Our new
team is experienced and
dedicated to giving our cus-
tomers prompt and efficient
service.”

Heritage Coach Company
has served the funeral indus-
try since 1980 and is one of
only two authorized Gener-
al Motors dealers in the US.
The relationship with GM

ensures that Heritage is al-

ways up-to-date regarding
changes from Cadillac in-
cluding warranties, technical
information and necessary
modifications. Williams says
that the industry is undergo-
ing change and it is his com-
pany’s responsibility to keep
customers informed, espe-
cially about the latest news
from the manufacturer and
current financing options.

NCS Recovery offers Services to
Funeral Service

SARASOTA,FL—NCS Recovery Corp. isa full
service collection agency working to provide
each and every client with the highest levels of
professionalism. Their worldwide recognition
and award winning team combine to set stan-
dards that far exceed our industry averages in
collecting delinquent accounts receivable. They
offer their services to many industries, including
funeral service providers and suppliers.

NCS Recovery’s collection program includes
no upfront costs, full HIPPA compliance, skip
tracing at no additional charge, and an interac-
tive web presence including the ability to view
your accounts online. They are fully bonded
and insured, and an owner operated agency.

Staffed with experienced collectors and para-

legals, they devote their efforts to collecting
money for commercial and retail businesses.
Fees are on a contingency basis: no collection,
no charge. NCS Recovery operates in all 50
states and worldwide, and can find out-of-state
money. There are no binding contracts to sign.
Clients are free to use the services of NCS Re-
covery as much or as little as theyd like.

Established in 1992, NCS Recovery Corp. has
experienced record levels of growth. Servicing
more than 2,000 corporate clients worldwide,
they maintain a level of personal service and
integrity unparalleled within our industry.

For a complete information packet call
1-800-836-2655, email augie@ncsrecovery.
com or visit www.ncsrecovery.com.

Rita Barber announces New Catalog

ABILENE, TX— Rita Barber,
Inc. of Abilene, an industry
leader, has announced the
publication of their new “80*
Anniversary Edition” catalog,
The 26-page, full-color cata-
log features the company’s
most popular burial clothing
styles for women and men.
Lee Hampton, President
and CEO of the company,
said, “The title of our catalog,
“Tribute Fashions®, was cho-
sen to more aptly describe to
what has been commonly re-
ferred to as ‘burial garments.’
Most families desire to offer
a respectful tribute to a loved
one when they elect to pur-

chase beautiful and appro-
priately-designed clothing at
the time of funeral arrange-
ments.”

Carroll Perkins, Vice Presi-
dent of Sales and Marketing,
added “Rita Barber strives to
be the leading provider of
burial clothing in the indus-
try as measured by quality,
styling and value. Our atten-
tion to detail and service has
been a hallmark of the com-
pany.”

“We are grateful for the
many loyal customers our
company has the privilege of
serving. Our goal is to devel-
op lasting relationships with

F.A.C. Marketing offers
comprehensive Direct

Mail Services

BURLINGTON,IA— F.A.C. Marketing is now accepting
direct mail orders for 2009 campaigns. The marketing
agency houses their own mailing department, allowing
them to take care of all your direct mail needs.

The direct mail professionals at EA.C. have years of ex-
perience and a comprehensive understanding of postal
rules and regulations. They work with clients to pick out
a piece, coordinate a schedule that works for your funeral
home and customize the piece to your specifications.

EA.C. handles the details from design and list manage-
ment to making sure the pieces make it to the post office
on schedule. Leads will be received at your funeral home.
With affordable prices and a timely turnaround, now is
the time to get your 2009 campaign underway.

Every year, EA.C. Marketing has seen an increase in
their direct mail numbers and the trend is expected to
continue. The agency is now accepting direct mail orders
for 2009 and encouraging funeral homes to call for more
information.

As with all of EA.C. Marketing’s services, direct mail
pieces are customizable. The agency has many pieces with
a proven track record for generating pre-need leads includ-
ing surveys, self-mailers and stuffers.

EA.C. Marketing is a full-service marketing agency. With
years of experience and concentration in the funeral indus-
try, the professionals at EA.C. Marketing are dedicated to
providing custom marketing solutions to each individual
funeral home. For more information on the agency’s di-
rect mail campaigns, or any of their services, please visit
www.facmarketing.com or call 800-800-5809.

funeral homes and help them
in any way we can,” contin-
ued Hampton.

Rita Barber, Inc. was es-
tablished by a young widow
with a family to support in
1928. Celebrating its 80*
anniversary, the company is
represented by a national net-
work of sales consultants and
funeral supply distributors.
The company has earned na-
tional status as an industry
pioneer and is one of the larg-
er suppliers of burial clothing
in the nation.

For more information about
Rita Barber, go to www.rita-
barber.com.
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Wilbert announces Strategic Alliance
with Eagle’s Wings Air

BROADVIEW,IL— Wilbert
Funeral Services, Inc. an-
nounced that it has signed
an exclusive agreement with
Eagle’s Wings Air of Fr.
Wayne, IN. Under the agree-
ment, Wilbert will partner
with Eagle’s Wings Air to
provide funeral homes with
Corrugated Choices air con-
tainers (air trays and combo
units) used for shipping hu-
man remains.

Eagle’s Wings Air is the first
company to provide targeted
air transportation and travel
management service to the
funeral profession. The com-
pany offers a complimentary
concierge service for human
remains while also providing
bereavement travel assistance
to families. One component
Eagle’s Wings Air provides to
funeral homes is air trays and
combo units.

“We are pleased to begin
a strategic alliance with Ea-
gle’s Wings Air, the leading
company in air transporta-
tion and travel management
in funeral service. This alli-
ance demonstrates our ongo-
ing commitment to finding
ways to assist funeral direc-
tors in helping families when
a death occurs,” said Wilbert
Funeral Services, Inc. Presi-
dent, Tony Colson.

“Eagle’s Wings Air is com-
mitted to remaining the pre-
mier air transportation and
travel management service to
the death care community”
said Frank Kaiser, President
of Eagle’s Wings Air. “The
Wilbert licensee network will
provide us with the national
footprint we need to make
the air transportation pro-
gram a success. | am excited
to be working with one of the
premier companies in funeral
service.”

“In my discussions with
airline executives, they have

commented about the supe-
riority of the Wilbert Corru-
gated Choices air tray,” Kaiser
went on to say. “Not only is
the product of superior qual-

Agreement brings
together companies
to assist with air
transportation of
human remains using
Wilbert's Corrugated
Choices air tray.

ity, but it is lighter than other
conventional air trays that are
presently available.”

Eagle’s Wings Air was es-
tablished in 2007 as the trav-
el agency for funeral service.
The headquarters are located

in Fort Wayne, IN where they
offer national concierge ser-
vice for the air transportation
of human remains, while also
offering personalized travel as-
sistance for the bereaved.
Wilbert Funeral Services,
Inc. is the leading single-
source supplier of burial vaults
and cremation-related prod-
ucts and services to North
American funeral homes.
From its offices in Broadview,
the company licenses the right
to manufacture burial vaults
under the Wilbert trademark
to a network of over 200 li-
censees and sub-licensees

throughout North America.

Batesville Casket
previews Major
Innovations

at NFDA

Company Introduces Seven Industry Firsts
BATESVILLE,IN— Batesville Casket Company, the largest

provider of burial and cremation funeral services products in
North America, reaffirms its position as the leader in product
innovation and personalization with a preview of new casket de-
signs at the National Funeral Directors Association International
Convention and Expo, October 12-15 in Orlando, FL.

The company showcased nine new caskets which include a
variety of colors, bold shapes and personalization options—
including seven industry firsts—enhancing the value provided
to funeral homes and families. Based on extensive consumer
research, these products incorporate rich metallic finishes, con-
temporary hardware, interchangeable LifeSymbols corners and
Batesville’s patented Charpente® interior system. Also taking its
cue from consumer research, the company introduced its first
new wood species in more than a decade.

“Over the past 100 years, Batesville has established a legacy of
innovation through the use of high quality materials and un-
paralleled craftsmanship,” says Joe Raver, president and COO
of Batesville Casket. “This new collection combines the tradi-
tional elements that customers expect from Batesville with an
infusion of progressive materials and innovative design that
will distinguish these products from anything else in a funeral
home’s selection room.”

In addition to its burial caskets and personalization accesso-
ries, Batesville presented an extensive display of cremation urns
and containers, cremation keepsakes and jewelry that are avail-
able from Options® by Batesville.

BAINES
Professional Vehicles *

2009 S & S Cadillac Medalist Hearse
black, black top, black leather

black, black top, gray cloth

2009 Eagle Cadillac Ultimate Hearse

2009 Eagle Chrysler T&C Touring Funeral Van

white, white top, stainless band, neutral leather

Sales ¢ Service * Financing * Leasing

=

1999 Eagle Cadillac Ultimate Elite w/table
white, dark blue crown top, blue leather

1999 Eagle Lincoln Ultimate Hearse
sage green, sage green top, gray leather

For complete Up-To-The-Minute Inventory...

1998 S & S Cadillac Victoria Hearse
dark blue, dark blue top, blue leather

Chicago

1-800-4-HEARSE
847-577-8400

4dhearse.com

2009 Eagle Chrysler T&C Touring Funeral Van
white, white top, neutral cloth

2000 Eagle Lincoln Ultimate Hearse
white, while top, blue leather

2006 Superior Cadillac Statesman Hearse
black, black top, black leather

2002 Eagle Cadillac Ultimate Hearse
black, black top, blue leather

2003 Eagle Cadillac Ultimate Hearse
silver, black top, black leather

2001 Eagle Cadillac Ultimate Hearse
white, white top, black leather

Twin Cities
1-800-639-0604
763-576-3934

Come visit us on the web at www.4hearse.com
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Families find some Funeral Directors Unprepared: 7 Things you need to Know
By Dean VandenBiesen, co-founder, LifeGem

the individual octahedral diamond growth chamber. Inside
the growth chamber, precisely calculated variables of heat and
pressure cause the purified carbon (graphite) to break down

DES PLAINES,IL— It’s a typical Monday morning at the Life-
Gem headquarters in Des Plaines, and the phones are ringing
steadily. As I wait to speak with co-founder Rusty VandenB-
iesen, the conversations mainly address questions about pric-
ing, delivery, and how the whole process works.

VandenBiesen takes a call from a nervous funeral director in
Waterloo, IA. Brett explains to Rusty that a family is waiting
in his arrangement room, and they have asked him to place
their order for five blue LifeGem diamonds. The deceased
was a very well known and well respected police officer killed
in the line of duty. Five family members each want a Lifegem
diamond created from his cremated remains.

Brett had heard all about LifeGem in the news, but didn’t
think anyone in this traditional Midwest town would ever opt
for a memorial diamond, so he never bothered to check into
it further. Now he found himself scrambling for information,
not wanting to look unprepared or uninformed about his own
profession, especially not in front of this beloved police officer’s
family.

“We take calls like this every day,” explains Rusty. “It’s excit-
ing for us, but it can be very nerve-wracking for the funeral
directors. We're always ready to swing into action at a mo-
ment’s notice. We've been taking these kinds of calls for seven
years now. We give the funeral directors a crash course over
the phone and then fax or e-mail all of the important forms
to them right away.”

1. Simply Be Prepared

Had Brett been prepared, the entire experience would have
been much easier, less stressful, and even enjoyable. LifeGem
has an impressive inventory of marketing tools and materials,
all free of charge. They pay a commission for every order that
funeral homes send in. The Business Partner Kit includes: a
beautiful tabletop display with a starter pack of LifeGem bro-
chures; an informational DVD which will educate you about
the process and serve as a sales tool; a shipping kit with spe-
cial container for sending remains and orders; and a Business
Partner Booklet—your manual for processing orders.

Families are asking about LifeGem diamonds every day. The
fact is, they've been here since 2002 and theyre here to stay.
It’s time to get on board.

2. The Patented Process is Finally Revealed

U.S. Patent # 7,255,743 issued on August 14, 2007 almost
5 years to the day since LifeGem announced their new in-
vention of the Memorial Diamond. Now that their patented
process is officially in the public record, LifeGem has allowed
unprecedented access of their manufacturing process. This is
the most in depth look ever into their proprietary method for
creating diamonds from cremated remains or a lock of hair.

Identification

Before any of the manufacturing steps begin LifeGem assigns
a unique identification number to each set of remains. Much
like FedEx, this unique identification number follows the re-
mains through the entire process. This ensures traceability and
guarantees the integrity of the process. This assures that the dia-
mond that is delivered is created from the loved one’s remains.

The identification number is actually engraved onto a specially
designed crucible which secures the remains and carbon as it
completes the purification process. Each crucible is used only
once, and must withstand temperatures up to 3000 degrees
centigrade.

Carbon Capture

The LifeGem creation process begins by capturing carbon
from the existing remains of any standard cremation. While
this is still the most popular process for those who have lost
a loved one, LifeGem can also capture carbon from a lock of
hair to create LifeGem diamonds for anyone choosing burial.
LifeGem’s advanced and delicate procedure has been specifi-

cally designed to capture almost all of the available carbon in
an 8 ounce (or less) portion of the cremated remains, or a lock
of hair equal to that collected during a typical men’s haircut.
The patented technology works in a special high-nitrogen,

low-oxygen atmosphere. LifeGem has refined this process to
ensure maximum carbon collection.

Purification

Once captured, this carbon is heated to extremely high tem-
peratures under special conditions. While removing the existing
ash, this process converts a loved one’s carbon to graphite with
unique characteristics and elements that will create a one-of-
a-kind LifeGem diamond. In order to transform the carbon

to the extremely pure level of graphite needed in the creation
phase, the furnace must reach temperatures up to 3000 degrees
centigrade.

Creation

To create a LifeGem diamond, they place this graphite in one
of their unique diamond presses which replicates the awesome
forces deep within the earth—heat and pressure. The more
time in the press, the larger the resulting rough diamond crys-
tal. The pressure needed to create a diamond, nearly 1,000,000
p-s.i., needs to be tightly contained by massive steel forgings.
Deep in the heart of each press are precision machined semi-
spheres designed to exert and maintain constant pressure on

Orlando was
the opening
stage for
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Bass-Mollett's new Green
Collection of Funeral
Stationery Products

GREENVILLE, IL— The need
for eco-conscious products in
the marketplace is apparent.
Being green isnt just a trend
anymore; itsa necessity. The
public is becoming increas-
ingly aware of the carbon
footprints they are making
on our planet even when it
comes to their funeral sta-
tionery products. It is Bass-
Mollett’s hope that our natu-
ral products fulfill the grow-
ing needs of your company
and most of all, exceed your
clients expectations for an
earth-friendly option.

This eco-friendly collec-
tion includes register books,
acknowledgment cards, ser-
vice records, prayer cards and

bookmarks.

The collection features: pa-
pers crafted of 100% recycled
cotton and abaca fibers, both
acid and chlorine free; enve-
lopes from 100% certified
post consumer waste; and
inks which are water soluble
and natural based.

When you choose this col-
lection, you are contributing
to awareness; taking a step
towards a “greener” earth and
showing concern for genera-
tions to follow. All products
in our green line are FSC cer-
tified by the Forest Steward-
ship Council, supporting the
conservation of forests and
helping people lead better
lives. For more information,
phone (800) 851-4046 or

visit www.bass-mollett.com.

into individual atoms and crystallize into a rough diamond. At
the optimal crystallization point, the carbon molecules bond
together in a pattern found only in a diamond. Other than
being created in the lab, LifeGem diamonds are molecularly
identical to naturally occurring diamonds. They possess the
exact same traits - hardness, brilliance, fire and luster.
Certification

Finally, skilled diamond cutters facet each LifeGem diamond
according to the client’s wishes, laser etch the unique identi-

fier on the girdle, and certify it for authenticity. All LifeGem

diamonds are individually inspected, graded, and identified
by world-renowned gemologists trained by the Gemological
Institute of America (GIA). The world’s finest jewelers use this
same certification process.
3. The LifeGem Sells Itself

LifeGem is a technology driven company. LifeGem tracks
all activity related to potential clients searching for LifeGems
on their site and the internet as a whole. Every month over
60,000 people search for LifeGem providers in their area. If
your funeral home does not show up as a provider in your area,
your client will be going to your competitor. There is an easy
way to remedy this. By signing up, for free, with LifeGem as
a provider in your area, LifeGem automatically lists your fu-
neral home on their web directory. Clients search by zip code,
and when they do, your funeral home shows up.
4. Success is a Numbers Game

LifeGem prints marketing materials thousands at a time.
They make it easy for their funeral partners to give out as many
brochures as they can. The brochures are very professional and
will reflect a positive image of your funeral home, so don't limit
your display to just the arrangement room. Plenty of orders
come from funeral attendees who take brochures from your
lobby or main chapel. It's simple math: the more brochures you
give out, the more orders that come back in. And of course,
LifeGem pays a commission to the funeral home for every di-
amond that you sell.
5. Cost to you... Free!

LifeGem will set your funeral home up with all business tools
and marketing materials free of charge.
6. Easyas1-2-3-4

There are four steps to helping a family place their LifeGem
order with your funeral home.
1. Complete the LifeGem® Order Form
2. Collect the Cremated Remains and/or lock of hair
3. Accept Customer Deposit (50%)
4. Send to LifeGem® in Easy Shipping Kit
7. LifeGem Benefits All

LifeGem clients are extremely enthusiastic about their me-
morial diamonds. They wear their diamonds proudly, they
wear them everywhere, and they wear them forever. It’s that
rare memorial gift that keeps on giving. ..not only for the cli-
ent, but for the funeral home as well. Your funeral home will

CONTINUED ON PAGE B10
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New Infinity Cremation Gallery by Kelco Catalog and
www.infinitycremationurns.com Now Available

MINNEAPOLIS,MN— Kelco Supply Company is pleased
to announce the release of its new Infinity Cremation Gal-
lery by Kelco catalog. The format of the new catalog is vastly
changed from previous Infinity catalog editions in order
to be more user-friendly in both appearance and size. No
longer is it the bulky, loose-leaf, three-ring binder from
years past; it is now designed for convenience in use dur-
ing the selection process. This attractive bound catalog
may be presented directly to selecting clients with pride
and confidence. In ninety-seven beautifully photographed
pages, there are over 900 individual selections in eleven
distinct “Galleries”. The individual galleries feature urns
of various sizes and styles made of metal, stone, ceramic,
glass, simulated materials, wood and eco-friendly materi-
als. There are also galleries featuring keepsake jewelry, urn
burial vaults and products specifically themed for infants
and children.

Realizing that attractive, meaningful and timely person-
alization is something that every funeral home should be
prepared to offer their clients, Infinity Cremation Gallery
by Kelco has an entire gallery dedicated to the various
methods and products that are available for personaliza-
tion. Infinity’s personalization options include engraving

metal surfaces, sand-blasting natural stone surfaces, laser-
etching simulated stone surfaces and laser-etching wood
surfaces with names, dates, words of sentiment and an as-
sortment of over four-hundred different line-art styles in
themes that include religion, nature, armed forces and pa-
triotic, public service, fraternal and service organizations,
professions and occupations, sports and recreation, trans-
portation modes, music, infants and children, zodiac, cats
and dogs, horses, miscellaneous animals and, last but not

least, borders and accents. In addition, there are several
appliqués that can be attached directly to any flat surface
that’s large enough on many of the urns available. Appli-
qués are featured in themes similar to the line-art selec-
tions. For the ultimate in personalization, Infinity offers
an assortment of urns made from wood, natural stone or
simulated stone that can be laser-etched or sand-blasted
with a favorite or meaningful photograph.

In order to augment and support its personalization pro-
gram and to make the entire Infinity Cremation Gallery
catalog available online, Kelco is also pleased to announce
that www.infinitycremationurns.com is ready for use. The
visually attractive and beautifully designed website is easy
to maneuver and completely appropriate as a link on fu-
neral home and crematory websites. An announcement on
the home page of the Infinity website states that members
of the general public who find products they’re interested
in should contact their local funeral home or crematory
for additional information.

If you would like to request a copy of the Infinity Cre-
mation Gallery by Kelco catalog, please contact their Cus-
tomer Care Team at 1-800-328-7720 or email order@kel-
cosupply.com.

Custom Air Trays introduces new Office Manager, Sonja Atwell

HIGH POINT,NC— Custom Air Trays is
proud to introduce Sonja Atwell, their ex-
ceptional new office manager. A North Car-
olina native, Sonja is an East Carolina Uni-
versity graduate, with a B.S. in Mass Com-
munication, who was a former radio per-
sonality with WQSL FM and is extremely
skilled in customer service. Sonja started
working with Custom Air Trays in mid-
September, and she serves as the first point
of contact for the company’s clients.
“Because Sonja has worked in various
customer service positions, she offers vast
customer service skills. That’s why we hired
her,” explains Jim Hardy, General Manager
of Custom Air Trays. “She is the first per-
son our clients speak to when they call. We

want to introduce her to puta face with her
voice for our clients.”

Sonja looks forward to serving each and
every client of Custom Air Trays with first-
rate, friendly service and superior attention
to detail.

Custom Air Trays is a leading manufac-
turer of air trays, combination trays, cre-
mation trays, cremation supplies and oth-
er funeral supplies. Since its inception in
1992, the company has built a reputation
for providing swift service and top-quality
products for the funeral industry.

Offering same day shipping on most or-
ders, the company’s unparalleled products
have been performance tested and certi-
fied by the Atlanta Testing & Engineering

Laboratory, a third party independent or-
ganization.

In addition to shipping containers, Cus-
tom Air Trays is also a leader in first-class
cremation supplies. Over the past 16 years,
the company has developed a full line of
affordable, leak resistant, sturdy cremation
containers and trays. As a manufacturer,
Custom Air Trays offers competitive pric-
ing on all cremation products, including
trays, boxes, shrouds and rollers.

Custom Air Trays continually strives
to expand and improve their exceptional
product line to meet the needs of the fu-
neral industry. For more information about
their products, call Custom Air Trays toll
free at 800-992-1925.

GARMIN
ﬁ GPS Unit
- FREE

with purchase

All New
2008 Chrysler Town & Country

$31,500%

I s

o "_1'4
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FACTORY
DIRECT
PRICING

Purchase for ¥538% per month for 72 months

Landau Panels

57500

plus shipping

First Call Vans « Chevrolet Suburban Conversions  Cadillac Escalade Conversions = Parts and Accessories

1-800-559-5013

Prestige Vehicle Corp. = 2030 St Rt 125 « Amelia OH 45102 = www.prestigeveh.com
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Apex Casket offers Pewter Silver

Casket

POMONA,CA— Apex Casket is pleased to an-
nounce 7he Pewter Silver, 18-gauge metal casket
with gasket. The Pewter Silver features chrome
column corners with Pearl white velvet interior.
This casket gives funeral homes a luxurious cas-
ket offering at a price that is affordable for even
the most budget minded family.

Apex continues to bring a full line of afford-
able quality caskets, both traditional and in-

novative, to our funeral directors. They have a
continued commitment to provide the funeral
industry with quality products in conjunction
with competitive pricing. Watch for more new
product releases in the coming weeks.

To see Apex’s entire product line, go to www.
apexcasket.com. Email any questions to sales@

apexcasket.com. Call to request a catalog at
1-888-680-6800.

Blue Water Burial Case brings brand
name urns and caskets to Michigan

Funeral Homes
LI umen i

e

Major League Baseball Licensed Detroit Tiger Casket and Urn

DECKERVILLE, Ml— Blue Water Burial Case,
based in Deckerville, announced that it will of-
fer the Major League Baseball, Vatican Library
and American Kennel Club line of Eternal
Image (EI) brand name urns and caskets to
its customers. The EI line includes urns, cas-
kets, and will include monuments and vaults
featuring officially licensed major brands in-
cluding; Major League Baseball™, Precious
Moments®, the Vatican Library Collection™,
and STAR TREK™.

Eternal Image also offers officially licensed pet
urns and memorial garden markers featuring the
American Kennel Club™ and the Cat Fanciers
Association™. In addition, EI is now offering a
line of brand image caskets and urns for Colle-
giate Licensing Corporation, which represents
colleges and universities across the US.

“Funeral homes are often the first line of con-
tact for people seeing our products, and we are
pleased that Blue Water Burial Case will repre-
sent us in Michigan,” said Clint Mytych, pres-
ident of Eternal Image. “Their experience in
providing top service and products to their cus-

Families find some
Funeral Directors
Unprepared

Continued from Page BS

come up over and over in conversations about
where they purchased their beautiful diamond,
so what are you waiting for? In the time it took
you to read this article, you just missed another
LifeGem opportunity.

For more information, call LifeGem at
866-LIFEGEM (866-543-34306), visit Life-

Gem.com or email info@LifeGem.com.

tomer will serve us, and the consumer, well.”

Blue Water Burial Case was established in
Michigan in 2003. It is family owned and op-
erated bringing personal service to the state
of Michigan. Blue Water Burial Case has the
only Major League Baseball Licensed Detroit
Tiger Casket in North America at this time.
The caskets will become available to funeral
homes around the first of next year. The cas-
ket is moderately priced compared to average
caskets. In addition to the Detroit Tiger cas-
ket, Blue Water Burial Case also has MLB,
Licensed Detroit Tiger Urns, Vatican Library
Urns, and American Kennel Club Urns for
those families preferring cremation. Bradley
Apsey, owner and manager of Blue Water Buri-
al Case, learned of the licensed themed caskets
and urns when has was at the National Funeral
Directors Convention in Nashville, TN. At that
time Eternal Image themed caskets and urns
were just an idea, with the concept on paper.

Eternal Image products are only available
through approved distributors. Consumers are
able to view currentand new products on Eter-
nal Image’s web site, www.eternalimage.net. For
more information call Brad at Blue Water Burial
Case or visit (bluewaterburial.com)

Eternal Image, founded in 2002, is head-
quartered in Farmington Hills, MI. The com-
pany is the first and only manufacturer and
marketer of licensed brand image funerary
products. Currently, the company offers urns
and caskets that feature licensed images from
Major League Baseball™ STAR TREK™, Pre-
cious Moments™, the Vatican Library Collec-
tion™ and Collegiate Licensing Corporation™
as well as pet urns featuring the American Ken-
nel Club™ and Cat Fanciers  Association™. For
more information about EI, visit www.eternal-

image.net or call 1-888-6-CASKET.
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Homesteaders publishes 2008-2009
Marketing Services Catalog

WEST DES MOINES,IA—
Homesteaders Life Com-
pany has launched its 2008-
2009 Marketing Services
Catalog containing the com-
plete portfolio of advanced
marketing solutions offered
by the company.

Homesteaders has devel-
oped several marketing com-
munications campaigns based
on the diversification of the
consumer market and a rec-
ognition that funeral homes
have varying amounts of re-
sources to commit to market-
ing, promotions and sales ef-
forts. Homesteaders’ account
executives consult with cus-
tomers to develop and imple-
ment strategic success plans
to achieve growth for firms.
Campaigns and marketing
materials in the catalog are
important components of
the success plans.

“Our marketing catalog
consists of a wide variety of
proven marketing, presenta-
tion and promotional ma-
terials that firms can tailor
for their business goals,” said
Pam Vacco, manager of mar-
keting services for Home-
steaders. “So many of our pro-
grams are researched-based
and tested, funeral homes
owners can have confidence
that they are spending their
marketing dollars wisely.”

The 2008-2009 catalog of-
fers new options on Home-
steaders Marketing Research
Services designed to help
funeral home owners bet-
ter understand their unique
market.

In addition, a new direct
mail piece, “Important Is-
sues,” explains the benefits

o

SRS 2008-2009

Marketing Services Catalog

of completing a free personal
arrangement guide. Also, six
“Marketing in a Box” kits are
available, each kit including
an array of coordinated mar-
keting material, a sales pre-
sentation binder and a book-
let of seminar ideas and sales
tips to help funeral home
owners be more successful.

Homesteaders offers bro-
chures or booklets, newspa-
per advertisements, direct
mail, point-of-purchase ma-
terials, and seminar presenta-
tions for each campaign. All
of the company’s marketing
and promotions kits include
manuals that explain the fea-
tures, benefits, and imple-
mentation steps.

The 2008-2009 Marketing
Services Catalog is free and

available through a Home-
steaders account executive
or by calling Marketing Ser-
vices at 800-477-3633. The
catalog is also online at www.
myhomesteaders.com.
Homesteaders Life Com-
pany has a singular commit-
ment to the success of its fu-
neral home customers and
to preserving the value of
funeral service. Founded in
Des Moines, lowa in 1906,
the company is a national
leader in the funeral insur-
ance industry and has been
providing funeral insurance
funding and support for
more than 100 years. For
more information about the
company or its services, visit
Homesteaders on the Web at
www.homesteaderslife.com.

MKJ Develops Innovative In-House
Promotional Video

b W

LARGO,FL— MK]J Marketing is the leader in deathcare in-
dustry marketing with a clientele of 1,000 funeral home clients
throughout the US, Canada, the UK and Australia. For the past
20 years, MK]J has introduced quality advertising and market-
ing products to assist funeral homes in communicating their
message of service and professionalism to their community.
One of MK]J’s fundamental beliefs is that any promotional
tool used successfully outside of funeral service can be adapt-
ed for use by funeral homes. Hotels, entertainment venues,
restaurants, and dentists employ flat screen video screens in
their lobbies, on televisions in rooms, and throughout parks
to inform visitors of the services they provide. Funeral homes

nationally are installing televi-
sions and flat screen videos in
selection rooms, arrangement
rooms, foyers and chapels pri-
marily to present tribute vid-
eos. However, these screens
are blank 90% of the time.

To turn those blank screens
into an opportunity to make
families aware of ways to per-
sonalize services, MK]J has
created a video that dem-
onstrates remembrance op-
tions. The video plays on a
continuous loop with soft
background music. The film
demonstrates how family
members use mementos from
a loved one's life to personal-
ize the funeral. Photographs,
hobbies, military service are
all tied into the funeral.

The video is licensed on a
permanent and exclusive ba-
sis. The one-time licensing
fee allows the funeral business
to use the video on as many
screens, and in as many facili-
ties as the firm operates within
a defined market. The video
can also be used as a program
for group presentations.

For more information on
this video, contact MKJ Mar-
keting at 888-MKJ-1566 or
mkjmarketing.com.
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Columbus

Central Ohio’s Most Trusted Trade Service

24 Hour Pager 1-800-309-4548

John E. Simeone
President and Owner
Phone 614-403-0295

CorLumBus TrADE & LIVERY
T
L

* Quality Embalming

 Graveside Services
« Full Service Shipping and Cremation
» Removals/Transfers to and from Any Location

Minutes to Port Columbus International Airport

Service from the Franklin County Coroner’s Office, as well as any nursing home
or private residence located in Franklin County and central Ohio.
Convenient to the following Hospitals:

Children’s Hospital Mt. Carmel West Medical Center
Doctors Hospital North Ohio State University Hospital East
Doctors Hospital West Ohio State University Medical Center
Fairfield Medical Center Riverside Hospital
Grady Memorial Hospital Mt. Carmel/St. Ann’s Hospital

Mt. Carmel East Hospital

Reliable  Professional  Reasonable

PENNSYLVANIA

(CENTRAL PENNSYLVANIA)

MORTUARY TRANSPORT

Local & Long Distance — 24 Hour Service

(717) 930-0575
Pager (717) 213-5103

e Minutes from Harrisburg International Airport
and Hershey Medical Center

e Serving all major Airports, Hospitals and
Personal Care Facilities

Arrangements Made For:

\Cremations * Embalming ¢ Ship-Outs )

SOUTH CAROLINA

Removals « Embalming
iuum,k Transportation
"\. ST

Graveside Directing
Cremains Scattering

%‘a

= _ _
Reliable 24 hour Service!

~ Providing Excellent Service Since 1995

) P.O. Box 12684 P.O. Box 1861
Charleston, SC 29422 Greenville, SC 29602
Fax (843) 762-2572  Fax (864) 278-0190

VIRGINIA

ANDRE SANDERS & SONS
MORTUARY SERVICES

00 vA#703-339-5230
$699." oc: 202-583-0009

and permitfees. 94 HOURS ® 7 DAYS

Serving:
Washington, DC e Maryland e Northern Virginia

Embalming ¢ Removals ® Ship-outs e Transporting
All Military Cemetery Drop-off
Licensed Embalmers (DC ® MD e VA)

Specializing in Infectious Disease Cases — Call for Price

DrRew ReEmovaL Service (301) 218-4329 |
SeRVING WASHINGTON DC ¢ MARYLAND ® NORTHERN VIRGINIA
SeE oUR AD IN MARYLAND

TO PLACE YOUR AD IN
THE SHIPPING DIRECTORY
CALL 1-800-321-7479

VIRGINI A Continued

J \
SLOAN TRANSFER SERVICE, INC.

Fully Licensed Service » Ship In « Ship Out

David J. Sloan, Sr., Owner and Operator
David . Sloan, Il, LFD
4340 Granby Rd, Dale City, VA 22193

ToLt Free (877) 580-7481 » (703) 580-7480
Fax (703) 580-8485

Ronald Reagan Washington National Airport (DCA)
Washington Dulles International Airport (IAD)
Richmond International Airport (RIC)

We are honored to provide military interments at
Arlington, Quantico and Culpeper National Cemeteries.
We provide traditional funeral services, cremation services, long
distance ground transportation, shipping and receiving services,
disinterments/reinterments, videograph and photograph services.

Located just south of our nation’s capital.

MILLER MORTUARY SERVICES

\ Serving the Washington, DC/Virginia Area. Ve

WEST VIRGINIA

RELIABLE TRANSPORT SERVICE

WEesToN, WEST VIRGINIA

Covering West Virginia and Surrounding States
CALL For PriciNnG

(304)269-1466 or (304)987-1465

WIS CONSIN

NEAR AIRPORT + HospriTaLs + M.E. OFFICE
Most cases shipped in 24 hours.
The quality of our work speaks for itself.

Your FUNERAL DIRECTOR IN SOUTHEASTERN WISCONSIN

1-866-605-1524

WE WILL MEET OR BEAT ANY PRICE

www.miller-reesman.com

NOI\}IS

PUBLICATIONS, INC.

FUNERAL HOI\/IE &
CEMETERY NEWS

ANNUAL SUBSCRIPTION
(] $20.00 Subscription

] $40.00 First Class

] $50.00 Canada & Mexico

] $65.00 Outside North America

Name

Address

City

State Zip

Phone

Signature

Ai M: ERICAN!
ExPRESS Card
® //

Master Card, Visa, American Express

—
VISA

and Discover Orders:

1-800-321-7479
Fax 1-800-321-9040

Return To:

NOI\}IS

PUBLICATIONS, INC.

FUNERAL HOME &
CEI\/IETERY NEWS

PO Box 5159, Youngstown, OH 44514
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Looking to purchase your own business or recruit help?
Selling a funeral business, hearse, limousine or business equipment?

1E%s (M the

FUNERAL HOME & CEMETERY

Family Owned and
Operated Since 1974

NOMIIS N EWS

Previously Published as the YB News ¢ Still the Place for Your News!

Classliilecs

To place your ad in the Funeral Home & Cemetery News, complete the form below. Rates shown are for ads containing 50
words or less. For larger ads write, call or e-mail to receive quote. Deadline is the 5th of the previous month of publication.
All' ads will also appear in the Classifieds Online, including E-mail or Website links if applicable. Online advertising will appear
on our website at www.nomispublications.com within 5 working days from receipt of ad and payment. Sorry, no refunds
are given for ads cancelled after appearing in the Online Classifieds.

Tlssue $50.00 .. ... ... . 3lssues $125.00. ... ...
Online Photo $20.00. .. ...................... Online Photo $35.00. . .. .....................
Online and In Print Photo $35.00 . .............. Online and In Print Photo $65.00 . ..............
Ad Border $5.00. .. ... ... Ad Border $15.00. . ........ ... ... .. ...
Reply Number $8.00. .. ................... ... Reply Number $24.00. . .............. ... ... ...
Color Background (includes ad border) $10.00 . . . .. Color Background (includes ad border) $30.00 . . . ..

TOTAL TOTAL

Classified Categories:
OAntique Cars/Equipment [OBusiness Equipment O Business Opportunities O Consultation Services OFuneral Business For Sale
OFuneral Business Wanted [ Hearses/Limousines OHelp Wanted [OMiscellaneous [OPosition Wanted [ Wanted To Buy

Ad copy:

Name

Address

City St__ Zip

Phone
If photo option has been chosen, please attach a quality photo or e-mail jpg file, resolution

OM/C OVisa OAmEx ODiscover OCheck 72 dpi for online only or 300 dpi for online and in print to: cindy@nomispublications.com

subject line: Classified Ad Photo

Card # Exp. Date Free Online Link(s) - Complete if Applicable

. E-mail:
Signature : Website:
Required on all orders

Return to: Nomis Publications, Inc., PO Box 5159, Youngstown OH 44514
800.321.7479 * Fax 800.321.9040 * www.nomispublications.com

From selling a funeral business to miscellaneous products
Funeral Home & Cemetery News Classifieds have it all!



DECEMBER 2008 FUNERAL HOME & CEMETERY NEWS Section B Page B15
Classified
R t PDEPARTMENT [NBDEX
d es ANTIQUE Cars/EQUIDIMENT ... 1
BUSINESS EQUIDIMENT L. 2
1Issue....... (up to 50 words) ....... $ 50.00 BUSINESS OPPOITUNIIES . ...t 3
3 Issues......(up to 50 words) ....... $125.00 CONSUIALION SEIVICES ... oo 4
FUNEIAl BUSINESS FOI SAl. . e 5
ADDITIONAL COSTS FUNeral BUSINESS WanTed . ....oi e 6
PER ISSUE HEAISES/LIMOUSINGS .. ..o 8
Additional Words........cccceeerreennnns $ .30 HEID WWANTEG ... 9
Box Reply Number..........ccoeuu..... $ 8.00 IMISCRIIANEOUS ... 10
POSITION VWaNTOA ... e 12
Boxed Border......cccccuveevinneeeernnnnns $ 5.00 Wanted to Buy
Color Background .............ccc...... $10.00

(Color Background Includes Boxed Border)

All ads appear online at
www.nomispublications.com

: wNOl\}IS

PUBLICATIONS, INC.

FUNERAL HOME &
CEMETERY NEWS

PO Box 5159, Youngstown, Ohio 44514

Fax to: 1-800-321-9040
Call: 1-800-321-7479

E-Mail: info@nomispublications.com

Order online at:
www.nomispublications.com

GETWAYUMPIONAM.OUR
CI’ASSIEIEDYADYVERTISING

To place an ad

or to view ads
prior to publication

in the

Funeral Home
& Cemetery News,
visit our website at
www.nomispublications.com

,A

Prices Subject to Change without notice.
No Refunds.

DEADLINE IS
THE 5* OF THE
PREVIOUS MONTH

PLEASE NOTE:

We do not take responsibility for
our boxholders. We hope they will
respond promptly in a responsible
manner. PLEASE! DO NOT ask us to
contact Boxholders. Contact can
only be made in writing. NO in-
formation will be given regarding
boxholders.

The Funeral Home & Cemetery News does not
guarantee that the items, positions or services
advertised ave still available, or that the person
inquiring about the ad will obtain a response.

Antique Cars/Equipment 1

2005 Amish Built 1800s
Horse Drawn Hearse
Replica. Two 8-year-old
black standard bred (pull-
ing) horses. New harness
gear. 40 ft. enclosed trailer
for hearse and horses with
Onan generator. Package
price $35,000. Oklahoma.
(580)276-4469. 10ND

Wanted and For Sale:
Horse Drawn Hearse. Lamps
for horse drawn and early
motorized hearse. Early fu-
neral items. Other horse
drawn vehicles—-Broughams
and Rockaways. We also
handle new reproduction
hearses. Black or white.
See us before starting your
museum. Photos available.
Delivery is available. Horse
Drawn appraisal also avail-
able. Wanted: table orna-
ments and roof finials or
urns for horse drawn hearse.
Call Art Pagel at (262)675-
6471 or email carauc@
hotmail.com 10ND

Customize
Your Direct Mail
Program

Database Files
Reports Mailing Lists

CaLL For CounTs
AND CosTs To
CusTOMIZE

YouRr MAILING NO

PrRoGrRAM

1-800-321-7479

Thanks for a great year.

IS

PUBLICATIONS, INC.

Here’s to serving you for another year at Lindsay Cadillac.

N\

®

Your source for Cadillac Professional Vehicles.

“It's easy at” elindsay.com

5) | INDSAY

CADILLAC OF ALEXANDRIA

Phil Mathis, Manager
Professional Vehicles Dept
1525 Kenwood Avenue
Alexandria, VA 22302

Office (703) 647-8836
Cell (703) 906-4576
Toll (866) 370-4515
Fax (703) 998-6062

pmathis@lindsaycadillac.com
lindsaycadipvd@aol.com
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TCT Coach Sales - 508-581-9268

Executive Limousines ~ Bennett Coach ~ Krystal Koach

HEARSES IN STOCK LIMOUSINES IN STOCK

2002 CADILLAC S&S MEDALIST BLK/BLK LIKE NEW, SHARP !
40,000 MILES,

2001 CADILLAC S&S MASTERPIECE BLK/BLUE 50,000 MILES
COMMERCIAL GLASS ~ LOOKING FOR A NEW HOME

2000 CADILLAC S&S MASTERPIECE BLK/GRAY ONLY 39,000
MILES, COMMERCIAL GLASS ~SAVE THOUSANDS

2006 CADILLAC 6 DR SILVER / BLK RAISED CLOTH TOP, 15,000 MILES
SHARP PAINTED POST, SAVE THOUSNADS OVER NEW !

2002 CADILLAC 47”6 DR BLACK/BLACK 3 TO CHOOSE FROM
MILES ARE BETWEEN 28 AND 32K JUST IN !

CHECK OUR WEB SITE FOR OLDER HEARSES AND LIMOUSINES

Business Equipment 2

CREMATION EQUIPMENT
FOR SALE: New and pre-
owned cremation equipment,
cremated remains processor,
power casket lift table and
crematory replacement parts.
Permit, shipping and instal-
lation assistance as well as
commissioning and operator
training. Phone: 800-507-

BATESVILLE end cuts-27,
with interior samples and pho-
tos, best offer, call for list of
caskets; also Landau Panels
(removable) for Chevy Up-
lander, silver (you can paint any
color), $500. 421-682-6500,
Pittsburgh, PA. »

Quality Funeral Equipment
and Furnishings including
caskets, porcelain embalming

1999 CADILLAC FEDERAL BLK / BLUE 46,000 MILES

CLEAN AS A WHISTLE! CALL FOR AQUOTE !
1998 LINCOLN FEDERAL BLACK / BLACK, 63,000 MILES
1998 CADILLAC S&S MASTERPIECE , BLACK/TAN

TRADES
WELCOMED

Visit our web site ~ www.tctcoachsales.com

CALL FOR WALK -A-WAY LEASES WE WILL SELL AT COST !

FREE DELIVERY IN THE LOWER 48 STATES

FINANCING
AVAILABLE

table, embalming machine,
body hoist, Pierce water sta-
tion, pews, chairs, chapel
equipment, organ and antique
stained glass. Start your own
chapel or church. Located in
Midwest. Email qualityfu-
neral@yahoo.com. 0

0978. Email terry@univer-
salcremationequipment.
com. 2NDJ

FUNERAL HOME &
CEMETERY NEWS

2005 CADILLAC S&S 6-DOOR LIMO
blue with blue leather 4 in-stock

HEARSES

2006

Lincoln Federal Hearse.........c.ccovvivinnieininiinnennnn, black/black leather
2005

Cadillac S&S Hearse (3in StoCk) .....ccccovevvvvrinieenne blue/blue leather
2004

Cadillac Eagle Hearse .......ccccccoceevenricenne. silver/gray top/gray leather

Cadillac S&S VICtOria .....ccooveiveiiciiiiiccecene blue/blue leather

Cadillac S&S Hearse ........ccccovvvrvinrcisrsisses silver/blue leather
2003

Lincoln S&S Hearse (2 in StoCk) .....coeevevriciennee black/black leather

Lincoln Federal Hearse ... silver/neutral leather

Cadillac Eagle Hearse .........ccccoevervincenicininicinnns black/black leather
2002

Cadillac Eagle HEarse .........cocoeveeivrivensisnniseins black/gray leather

Cadillac S&S VICtOria ....cccoeueiierieiiireiesee s black/blue leather
2001

Lincoln S&S Hearse ..ot black/black leather
2000

Lincoln Eagle Hearse ..o blue/blue leather
1999

Cadillac Eagle HEarse .......cccoovvvveivvvveieresseeseeenens black/blue leather

Cadillac Federal Hearse...........ccccoeevnue. silver/black top/blue leather
1998

Cadillac M&M Hearse ........ccccooeieeninneicnceieeens black/blue leather
1994

Lincoln Eagle Hearse .......ccccveevivininnnne white/black top/blue interior

COACH SALES
CLEVELAND OFFICE

1-888-321-6613

11723 Detroit Avenue « Cleveland, Ohio 44107
216-228-2290 « Fax 216-226-3624

MAXIMIZE YOUR
TAX BENEFITS

when making Equipment Purchases . . .

AN
TIMEIS

A\
NNING OUT
RUBRTAX

SAVINGS!

DON'T DELAY
CALL 1-888-321-6613
TODAY

f =

b

2004 CADILLAC DABRYAN 5-DOOR LIMO
silver with gray top and gray leather 3 in-stock

LIMOUSINES

2005

Cadillac S&S 6-door (51N StOCK) .....covvviiiriciirie blue/blue leather
2004

Cadillac DaBryan 5-door (3 in stock)......silver/gray top/gray leather

Cadillac Federal 6-d00r.........cccceiivieiiirceieienne black/black/leather
2003

Lincoln S&S 6-door (2 in Stock) .....ccovvevrerierrnnnn. black/black leather

Cadillac LCW 6-A00T ......cocveieieiiirieicecisee s black/black leather

Cadillac S&S 6-d00r ......cccevvveviririrines white/black top/black leather
2002

Lincoln S&S 6-A00T ......ccoviieiiiicicirce e silver/neutral leather
2001

Lincoln S&S 24-h0Ur ......cccvcveeivieiiieeieseeeseenns black/blue leather
2000

Cadillac S&S 6-A00r ....c.cvveeiicireeieeee e white/blue leather

Cadillac S&S 6-A00T .......ccevreiirieeiesee e silver/black leather
1999

Cadillac Federal 6-d00r.......ccccveirireiiieeeirene silver/blue leather
1997

Cadillac S&S 6-A00T ....cccovvverircieeesieees e white/blue leather

FIRST CALL

2003

Dodge Eagle 1St Call.......coeeriiriviiniciicc silver/gray interior

Chevy Eagle 1st Call ..o white/gray interior

2004 CADILLAC S&S VICTORIA HEARSE
blue with blue leather

2003 LINCOLN S&S HEARSE
black with black leather

2003 LINCOLN S&S 6-DOOR LIMO
black with black leather

OVER 70 USED VEHICLES AT OUR CINCINNATI OFFICE 1-888-321-6613

HEARSES

1998 Cadillac S&S, Masterpiece, Gold, 55k mls, Not Nice
1996 Cadillac Eagle, Ultimate, Black 56k mls..............cccceene
1994 Cadillac S&S, Commercial Glass, Blue, Some Rust

1993 Cadillac Superior, Silver, 58k mls.....

1994 Cadillac Federal, White, 119K MIS ..........cccovviiiiiiiiiiiiiens
1994 Cadillac Federal, 71k mis, Navy Blue............cccccooiiriininens
1993 Buick Eagle, Navy Blue, 76K MIS..........ccoooueeeiiiiiiiiiieeiienn,

1980 Cadillac S&S, White, 59K MIS......ccccvviiiiiiiieeeeiiiiiiiee e

................................... 1998 Cadillac Superior, Silver, 82k mls, One Owner, Overheats! ..............ccccccevvene..... $2750
................................... 1996 Cadillac S&S, Silver, 17k mis, AS NEW! ........cccoeniiiiiiiiiciiniceneeeeneeee . $6450
1994 Cadillac S&S, Commercial Glass, Black, Flip Seat, 1-owner .. ...$5450
1993 Cadillac M&M, 6-door, Black, 129K MIS..........ccccoiiiiiiiiiiiiiii $1950

2001 Cadillac S&S, Black, 102k mls, Average Overall
2001 Lincoln S&S, Black, Extra Low Miles......................

LIMOUSINES

Visit our website at www.americancoachsales.com
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E | Busi For Sal 5 FUNERAL HOME RURAL ARIZONA
uneraf business ror >ale FOR SALE FUNERAL HOMES
Central Oklahoma funeral Two funeral homes and four
Family owned funeral home, established 1956, bedroom family residence. One
home, real estate available. fastest growing area of Okla-  hour from Phoenix area with
Established 1994, located in  homa, large service area, new  excellent growth potential.
PUBLICATIONS. INC. southwest Florida, wonderful 7,000 sq. ft. buildingin 2001, 100 cases yearly, extensive pre-
FUNERAL HOME & opportunity, 100+ calls, low 4 state rooms, 200 seat cha- need sales, mostly traditional
CEMETERY NEWS cremation rate, illness forced  pel, 130 case average, over services. Family owned for 58
sale. Reply to: Nomis Publi- 2.5 million prearranged. Re- years. Qualified financially
Name cations, Inc., PO Box 5159, ply to: Funeral Home For responsible inquiries to 520-
Dept. 656, Youngstown, OH Sale, PO Box 19761, Okla- 363-5353 or e-mail azmortu-
Address 44514, sor homa City, OK 73144. s ary4sale@yahoo.com.  sor
City HANLEY COACH SALES
. FINANCING AND - - - WE HAVE SEVERAL
State Zip LEASING AVAILABLE 1-800-424-9093 15" 002 COMING IN
COACHES
Phone 2003 Cadillac S&S Coach Blk/Blk Ext/BIk Int 38,000 mi
- 2003 Cadillac S&S Coach Wht/Wht Ext/Blue Int 55,500 mi
Slgnature 2003 Cadillac S&S Coach Wht/Wht Ext/Blue Int 42,000 mi
2003 Cadillac S&S Coach Wht/Wht Ext/BIKk Int 42,000 mi
YEARLY SUBSCRIPTIONS: 1998 Cadillac M&M Coach BIk/BIK Ext/Blue Int 48,000 mi
D $20 OO SUbSCI’iption D $40 00 First Class 1997 Cadillac Federal Coach Wht/Wht Ext/Blue Int 74,000 mi
' ] j . _ 1996 Cadillac Federal Coach BIk/Blk Ext/Blk Int 46,000 mi
(1 $50.00 Canada & Mexico  [] $65.00 Outside North America 1992 Cadillac S&S Victoria Coach Silv/Silv Ext/Blue Int 77,700 mi
1992 Cadillac Federal Coach Wht/Wht Ext/Blue Int 24,000 mi
Master Card, Visa, American Express and Discover Orders: LIMOUSINES
2003 Cadillac Eureka 6-Dr Limousines Silver Ext/Gray Int 29,500 mi
1 - - 1 - 7 4 7 2002 Cadillac Eureka 90” 5-Dr Limousine BIk/BIk Ext/BIk Int 58,000 mi
1999 Cadillac Eureka 6-Dr Limousine Wht/Wht Ext/Blue Int 39,000 mi
FaX 1-8 00-3 2 1-9 040 1997 Cadillac M&M 6-Dr Limousine Blk/Blk Ext/Blk Int 68,000 mi
SPECIALTY VEHICLE
2005 GMC Denali XLT Wht Ext/Neutral Int 69,000 mi
Ret u rn TO NO IS Authorized Dealer for
PUBLICATIONS, INC. R - - {f”f ‘{:\: .
CEMETERY NEWS YO un gStOWﬂ y OH 445 14 Please Visit Our Website at www.hanleycoach.com

HOUSTON BROTHERS, Inc. ;o

Ty
PROFESSIONAL FUNERAL CARS - SALES & LEASING

1-800-477-0646

_ Cadillac - Lincoln
> Hearses - Limousines - First Call Cars

- g e
2008 CADILLAC S&S MEDALIST
WITH LIMOUSINE STYLE WINDOW

= -

FINANCE AND

= — . 4 A A A y
2008 CADILLAC S&S 6/47" m ﬁ SE II E{MS
EXECUTIVE RAISED ROOF ) VY 1. N

AVAILABLE!
With Approved Credit

Email: houstonhearse@comcast.net

For more details contact
HARRIS RADFORD

Sales & Finance Manager

2001 CADILLAC S&S 6/47” COMM. GLASS 2002 CADILLAC S&S 6/47”

Visit us online at:

www.houstonhearse.com
249 Cobb Parkway Marietta, GA 30060

office

770-419-0690 770-919-2003
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Classified

| MOUSINE & PRoFessionaL cAR REPAIR SERYICE| ——— FASTER DELIVERY

Funeral Home and
Business For Sale
Upscale Manayunk-Philadel-
phia. Across from Catholic
Church. 3 BR, marble bath and

New 9000 sq. ft. state-of-the-art We understand

Diagnostic and Total Repair Facility the needs of the Limousine kitchen, DR, LR, 7 closets. Only
designed for you and Funeral Industries $375,000. Reply 609-748-
ASE Certified Technicians 1369 or 215-483-3512. o
We honor most Coach Builder Warranties
MIKE URDA - OWNER -
31920 Vine Street = Willowick, Ohio 44095 = (440) 516-5466 (LIMO) Established for over 75

years, this beautiful his- PUBLICATIONS, INC.

toric funeral home does
50-70 cases per year and FUNERAL HOME &
carries less than 3% ac-
counts receivable. Hasoover CE M ETE RY N EWS

a million dollars in pre-
need contracts. Live, work

Shnore e Cristo Moun- CALL TODAY TO ORDER YOUR

www.limotecserv.com

tains of northern New

g : e Mexico. Real estate can E T '
= = be included in the price ; el FI RST C LASS
. == ; ; if buyer so desires, how- 1 - =
3 _ ‘ ever funeral home space is | .

: e available for lease. Serious ¢ - ss S U BSC R | PT | O N
LATE-MODEL HEARSES WANTED Inqulries only. Plene  TYTvIIeR.

Selling Outright? Trading? TRAC Lease Ending? yahoo.com or phone
(505)328-5864. 5BOND

Bryvert e ONTY *40% per year! (12 issues)

FUNERAL COACHES ! €
Funeral Business for sale with

an option to purchase or lease
Grand Rapids, Ml funeral home property. Reply - - -
PH: 888-432-7737 or 616-538-8100 to: Nomis Publications, Inc.,

or, offer on-line at www.hearseswanted.com PO Box 5159, Dept. 657,
Youngstown, OH 44514.

Family Owned and Operated for Three Generations

SPECIALTY s mos

PHONE 800-349-6102 - FAX 516-349-0482 180 DUPONT STREET - PLAINVIEW, NY 11803

WE HAVE THE LOWEST PRICES!

2004 Cadillac Superior Statesman Funeral Coach
Price: $28,000
Stock No: 6384

Miles: 71,364

ACCuUBUILT
oaler
Color: Black

2008
Vinyl Roof Color: Black

Body Type: Hearse

2003 Cadillac Eureka Onyx Funeral Coach
Price: $27,000
Stock No: 6353
Miles: 81,328 s N,
Color: Black

Vinyl Roof Color: Black

Body Type: Hearse

ACCUBUILT 2002 Cadillac Superior Statesman Supreme Funeral Coach ACCUBUILT

—— Price: $26,000
\Volume Dealer | | stocknorsan Dealer
L T 1 Miles: 66,964

Of the Year (‘\ . ™ — Color: Thunder Gray Of the Year
--_-__ Vinyl Roof Color: Black
2 O O 8 Bocj,y Type: Hearse 2 OO 8

Internet Manager - Maurizio "MO" Misilli E-mail maurizio@shasco.com Cell 516-816-9065
New Jersey Office — Joe Vasta E-mail jv4203@verizon.net Phone 201-851-7492

SPECIALTYHEARSE.COM

LARGEST INVENTORY
Ad3AITEd 3dIMNOILVN
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visit the all-new website

RobertPDurant.com J$ . La 2 E %HE',{ER!Q:BE

€ P The LOWEST AND
495 WIDEST FLOOR (45"
@S2y / ¢ inthe industry!

Robert P.Durant

Your Funeral Coach & Limousine Dealer

‘98 CADILLAC HEARSE & ‘97 CADILLAG LIMO

14'500)

‘03 LINCOLN LIMO - Black 00 GADILLAG 65” LIMO - Silver

@a 50‘ chanca o sevve your: $1 9 995
[Fﬁnm{mﬂmm

00 CADILLAC LIMO - White ‘99 LINGOLN HEARSE ‘07 EAGLE REMOVAL VAN & HEARSE |

S 24 Month Warranty R
‘99 EAGLE COUPE DE FLEUR {05 CADILLAC SUPERIOR HEARSE - Black ‘07 cADILLAG FEDERAL LIMO - Silver

:33 495 4151500 e@a@@@

Financing[availablejthrough New & Previously Used Funeral Coaches & Limousines
301 Alan Wood Rd. Conshohocken, PA 19428

*Plus applicable state tax & fees. **62 month lease with approved credit. $3500 down payment. Plus applicable s

RobertPDurant.com e+ 215-570-7839
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98

04 Cadillac 6 Door

FLEET PLEASE NOTE: We do not take
*' www.fleetprocars.com responsibility for our box holders. We
—m e hope they will respond promptly in a

S 7 motRine = Tomerione responsible manner. PLEASE! DONOT ask

us to contact Box holders. Contact can
8 BUY HEARSED only be made in writing. NO information
04 Krystal Cadillac 8  Black . y ) g
04 Federal Lincoln 8 White will be given regarding box holders.
8 LE A SE 03 Eureka Cadillac 8  Black
S&SEincoln— 8  Gray

We will /end you money on your
Insurance Assignments
Immediately! Our rate is

3%

M-M Cadillac 8  White
TIMOUSINES
B

s

2005 CADILLAC S&S MEDALIST COACH
BLACK EXTERIOR, GRAY INTERIOR W/18,500 MILES

2003 CADILLAC S&S MEDALIST COACH
SILVER EXTERIOR, BLUE INTERIOR W/53,300 MILES

2003 CADILLAC S&S MEDALIST COACH W/28,830 MILES
BLACK EXTERIOR, BLACK INTERIOR

2003 LINCOLN FEDERAL COACH
BLACK EXTERIOR, BLUE INTERIOR W/39,879 MILES

2005 DODGE GRAND CARAVAN W/FULL CONVERSION
WHITE EXTERIOR, GRAY INTERIOR W/56,000 MILES

NOT PICTURED
1999 CADILLAC SUPERIOR, BLK EXT, BLK INT W/45,000 MILES
1998 CADILLAC KRYSTAL, BLK EXT, BLK INT W/27,100 MILES
1994 CADILLAC SUPERIOR HEARSE, WHITE EXT & BLACK INT 41,000 MILES

CALL FOR INFORMATION ON THE VEH

00 Cadillac 6 Door 8 c]s:."..
04 Lincoln 6 Door ack ) , .
S— Y R — s Serving Funeral Directors Since 1988

(800) 776-9444 Rt e Mortuary Financial Services, Inc.

94 Cadillac 6 Door 8 Gray (972) 238-7700
www.fleetprocars.com 92 Lincoln 70” S White
bestcars@fleetprocars.co 1750 N Collins Bivd #114 < Richardson, TX 75080
CONAWAY'’s

P.O. BOX 1132, UNIONTOWN, PA 15401

800 333 2533
724 439 8800 / FAX: 724 439 6404
VISIT OUR WEB PAGE AT:

www.conawaysales.com

IF YOU ARE CONSIDERING LEASING:

FINANCING THROUGH TCF EQUIPMENT FINANCE
WE ARE ABLE TO STRUCTURE YOUR FINANCE
TO SUIT YOUR NEEDS.

ORDER A NEW 2008 S&S MEDALIST FOR $999 p/m
OR A NEW 41” LIMOUSINE FOR
$975 p/m (+TTL & DELIVERY)
APPROVED CREDIT - $3,900 DOWN

2005 LINCOLN S&S 6-DOOR
BLACK EXTERIOR, BLACK INTERIOR W/24,953 MILES

'

2003 LINCOLN 100" 6-DOOR LCW
BLACK EXTERIOR, BLACK INTERIOR W/57,423 MILES

2009 CADILLAC ESCALADE W/FULL CONVERSION
BLACK EXTERIOR, GRAY INTERIOR

TIME TO BUY INTEREST IS DOWN!

2008 TAX LAW - BUY NOW -
CAN DEDUCT UP TO $128,000
FOR VEHICLE PURCHASE!

FINEST USED VEHICLES IN THE COUNTRY!!!

(2) 2003 CADILLAC S&S 65" W/CEO PKG
BLACK EXTERIOR, BLACK INTERIOR W/18,408 MILES

SERVING THE FUNERAL INDUSTRY
FOR 42 YEARS!!!

WILL SHIP ANYWHERE IN THE COUNTRY
REASONABLE RATES.....WE ALSO SHIP OVERSEAS
WORLD WIDE SUPPLIERS SINCE 1971
LET US HELP YOU WITH YOUR LETTER OF
CREDIT AND FREIGHT FORWARDING NEEDS

ONE STOP FOR EVERYTHING - SERVICE
AND REPAIRS - RESTORATION AND
CONVERSIONS - IN HOUSE STATE OF
THE ART BODY SHOP - LOANER UNITS

800 333 2533
BUY HERE & PAY HERE

NO NEED TO LOOK ANYWHERE ELSE -
WE HAVE IT ALL!!

ICLES SHOWN AND FOR OUR COMPLETE LIST OF ADDITIONAL LOW MILEAGE UNITS

1999 CADILLAC EUREKA 6-DOOR W/11,480 MILES
BLACK EXTERIOR, BURGANDY INTERIOR

1999 CADILLAC 24-HOUR 6-DOOR LIMOUSINE
SILVER EXTERIOR, BLACK INTERIOR W/56,000 MILES

NOT PICTURED-BLACK EXT & BLUE INT, ONE OWNER

NOT PICTURED
1999 CADILLAC S&S 6-DR LIMOUSINE, BLK EXT & BLUE INT W/38,420 MILES
1996 CADILLAC 6-DOOR WIFLIP SEAT, SILVER EXT W/33,500 MILES

Hearses/Limousines 8

2003 6-DOOR LINCOLN
BLACK/BLACK
EUREKA
EXCELLENT
$15,000
718-276-6255

B8OND

1995 Buick Roadmas-
ter Heritage SWB
Hearse. Good condition.
26,022 miles. Exterior
color black. Interior bur-
gundy velour. $11,995.
Call 970-226-3000 or
800-538-9274.

8NDJ

NOW IN
STOCK!

THE
2009
EDITIONS

NO.

2009
IS

Funeral Home and Cemelery fleeciory

BUYER"S GUIDE

Call
1-600-321-7419
or visit
www.nomispublications.com

|
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SALES REPRESENTATIVE
WANTED
Thacker Caskets, Inc., the
nation’s fastest growing cas-
ket manufacturer, is seeking
skilled sales professionals to
join our expanding sales team.
If you have proven sales abili-
ties, enjoy hard work, and are
motivated to succeed then we
encourage you to learn more
about our straight commis-
sion opportunities. We offer
unlimited earning potential,
a fast paced and supportive
sales environment, and the
backing of a three-generation,
family owned company with
a new, state-of-the-art casket
factory. Some overnight travel
is required. Sound Good? Fax
or email your resume, and
a cover letter to Michael
Beardsley, VP, Sales & Mar-
keting at 315-687-7428 or
casketeer@aol.com 90ND

1993-1999 Cadillac
Coach and Limousine Parts
Shipped Nationwide
Mullen Coach, LLC

800-548-4040

www.MullenCoach.com
8COND

HEARSE & LIMOUSINE
MATCHED SET
Matching set 2001 Eu-
reka Cadillac Hearse with
37K miles and 2001 Cadil-
lac 65" 24-hour car with
46K miles with flip seats.
Both black vinyl roofs on
silver. Southwest PA fu-
neral home. Excellent con-
dition, no defects. Seri-
ous inquiries only. Hearse:
$33,900. Limo: $27,900.
Email paul@h-fs.com or
call 412-580-3586.

8CDJF

Mountain View Mortuary,
Reno, Nevada
Looking for a person that is
able to be licensed in the State
of Nevada as an Apprentice
Embalmer/Licensed Embalmer.
We are located in the foothills
of the beautiful Sierra Nevada
Mountains, if you are into out-
door activities we are located
within driving distance to all
ski resorts and Lake Tahoe. We
are located in the biggest Little
City in the World, Reno, Ne-
vada. We are one of the new-
est mortuaries in Reno, Sparks
and the Carson City Area. We
are 5 years old and growing.
Our facility is over 30,000 sq.
ft., state of the art embalming
facility and the largest chapels
in Northern Nevada. If you are
well versed in all aspects of the
funeral industry please send
your resume to Mountain View
Mortuary, Attn: Earl Smith, PO
box 5158, Reno, NV 89513
or email me at Earl.mvm@
sbcglobal.net 9D

(Customize Your Direct
Mail Program

Call
\ 1-800-321-7479

NOMIS

)

PUBLICATIONS, INy

Attention Sales
Representatives and
Professional Embalmers:
Earn extra income introducing
the cutting edge in keepsake
memorials to your funeral
home clients. Commission
based income from sales which
require very little effort. For
more information call (248)
740-1819 or visit our web-
site at www.regalgranite
inscriptions.com. 9

Licensed Funeral Director
Seeking experienced, indi-
vidual to provide exceptional
service. Requires knowledge
of products and services, col-
lecting receivables, managing
documentation, leadership
and ability to multitask. Will-
ing to license in VA. Competi-
tive salary and benefits. Falls
Church, VA. Cover letter and
resume to laura.nemecek@sci-
us.com. E.O.E. M/F/D/V. ED)

Come Grow With Us
Nine Property Locations
Independent Corporation
seeking Licensed Funeral Direc-
tors. Great Work Environment.
Professional Co-workers. Com-
petitive Salary. Flexibility. Call
386-236-1100 and/or Fax
resume to 386-441-1144. .0

Help Wanted is continued
on the Next Page

Family Owned
and Operated

2004 LCW!/Cadillac
white exterior/blue leather
3” raised roof

Colonial Professional Cars Ltd

1-800-438-9329
Coaches

2004 Eagle “Ultimate”/Cadillac
white exterior/blue leather, low miles!

2002 Eagle “Ultimate”/Cadillac
white exterior/blue leather, crown roof w/polished band, only 1 remaining!

1998 S & S Masterpiece/Cadillac
silver exterior/black top, low miles!

Limousines

1995 Henry Brothers/Cadillac
white exterior

Visit our website
www.colonialcars.net

black top

EAGLE

COACH COMPANY

All pre-owned vehicles are garage kept, serviced and safety inspected.
Flexible financing and walk away leases available.
Order your 2009 Eagle first call van

or first call suburban TODAY!!

CALL NOW! 1-800-438-9329

December Speclals

These are our very last 2008s. Act now while they are still available. First Come — First Served

2008 CADILLAC FUNERAL COACH Heritage Hearse by Federal Coach

Light Platinum (Silver) with Black Vinyl Top « Black Leather Seating » Cadillac Chrome Wheels
Closed Church Truck Compartment with Lid « Strobe Lights

Reduced to $62,999 FOB: New York

2008 CADILLAC 130” SUPERSTRETCH LIMOUSINE The Silverstone by Federal Coach
Black with Black Vinyl Top « Custom Black and Gray 2-Tone Seating « Chrome Wheels « 4-Door

Huge “J-Seat” « 2 TV’s/DVD Screens « Fiber Optic and Mood Lighting « Fully Equipped!

Reduced to $66,999 FOB: New York

New 2008 Cadillac DTS Sedans
Black with Black Leather « Chrome Wheels

As Low As $29,995*

* MUST have GM Competitive Loan Rebate Certificate and GM Lease
to Purchase Rebate to Qualify for this Price

Contact F. Rick Eichner

1-866-304-8663

Fax 718-472-0113

43-60 Northern Blvd., Long Island City, NY 11101

New 2008 Cadillac DTS - L8 Sedans

Black with Black Leather « Chrome Wheels

$13,500 oFF sTICKER PRICE

S-T-R-E-T-C-H-E-D 8” for Massive Legroom
25% More Legroom than a Town Car “L”

Sales and Leasing

Apply online at
www.citylimosales.com

LIMOUSINE SALES

Minutes from LaGuardia Airport « Minutes from the 59th Street Bridge
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Vay

Conversion Work”

%Wom@, INC.

5715 Manchester Ave., St. Louis, MO 63110
“Specialists in Funeral Coach

Hearses - Limousines - Conversion Coaches

2008 Superior Cadillac Statesman Hearse

2001 Superior Cadillac, 47" 6-dr, black, Sharp!

1999 Federal Cadillac Renaissance, silver.

1994 Superior Cadillac Statesman Landau, black.

Call Joe or Tony Molina
1-800-506-1983
(314) 781-1500 - St. Louis, MO
Fax (314) 781-1507

2002 Superior Cadillac Statesman Supreme, white.

2001 Federal Cadillac Coach, silver w/black vinyl top, Sharp!

1999 Superior Cadillac, 49” 6-dr, black w/black top.

1992 Superior Cadillac Crown Sovereign, white w/black roof.

2003 Federal Cadillac Renaissance, oval window, black w/black top.

2001 & 2000 Superior Cadillac Statesman Supreme, dark blue.

1996 Federal Renaissance Coach & Federal 6-dr Limo, black.

25 Used Hearses & Limousines from 1984 on up.

2005 Cadillac Superior 8-door imousine. black w/ black leather
Intesrior, 21K miles, one-cwner car from VA, chrome wheels, front

sirobe lights. Excaliant candition!

2004 Cadillac 8&5 commercial glass 65-nch stratch B-doar

limousee. dark blue w blue leather infenior, 13K 1o 15K miles,

3 to chooss from, one-owner cars from NC, Tront strobe lights,
lewer chome moiding, Like new!

2004 Cadillac S&5 G6-door limousine, black wi black laather
Intenor, 18K miles. one-owner car from SC, full size spare
chrome wheels, Greal condition!

2003 Cadillac Superior hearse, siiver wi gray leather interior,
crown band, chrome wWiesals

32K miles one-owner car from NC
and wig-wag headlamps. Excellent condition!

2003 Cadillac Superior 8-door imousine, siver w/ gray leathes

Intesrior, 30K miles. one-ovwnes car from NC. full size spare,
chrome wheels, and wig-wag headlamps. Beautiful car!

Help Wanted Cont'd 9

FuneralStaff, LLC
Offers Opportunities

In Funeral Service
FuneralStaff, the industry lead-
erin recruiting and staffing, has
immediate openings for Man-
agers, Funeral Directors/Em-
balmers, Arrangers, and Sales
Reps Nationwide. If you are
career minded and looking for
opportunities for advancement,
then visit our website and
complete a free Job Seekers
Profile at www.FuneralStaff.
com. We are always accepting
new client companies in need
of quality talent! We Now Offer
Pet Cremation Consulting! sor

Licensed Embalmer
Experienced, reliable, individual
required for embalming, dress-
ing, cosmetology, casketing,
transporting, inventory, care of
facilities and equipment. Well
organized and excellent cus-
tomer service a must. Willing-
ness to license in VA. Includes
evenings and weekends. Com-
petitive salary and benefits.
Falls Church, VA. Cover letter
and resume to laura.nemecek@
sci-us.com. E.O.E. M/F/DN.

Sales Managers
Two Florida funeral home Sales
Managers needed. Indepen-
dent owner. Leads, direct mail.
Great commission, excellent
facilities. 386-235-8045. sono

Pennsylvania Licensed
Funeral Director

| Don't Understand!

You are looking for an
opportunity. You complain
about being on call. You do
not like working holidays.
You want a more flexible
schedule. BUT when you hear
Pre-need Sales, you don't
call... WHY?

We are Professional. $50k
and up potential income.
Benefit package. Training.
Great 401K Plan. No Charge
Backs after 90 days. Base pay
plus commission.

Excellent opportunities
available in Reading/Berks,
Bucks/Montgomery and
Chester County, Pennsylva-
nia area.

Contact Scott Nulty 610-
644-3540 or fax resume
to 610-889-2487 or email
Scott.Nulty@sci-us.com.

Inquires will be held strictly
confidential. EOE, M/F/D/V oo

Alfred Clark, Melvin Thompson, Jerry Small

N
&

LIMOUSINE
DEALER

2007 Accubuilt Dedaler of the Year
for Outstanding Sales and Service

Y sveem

€

LICENSED FUNERAL
DIRECTOR
Great career opportunity for
the right person. We are an
SCI affiliated funeral home
in Wilmington, NC and are
looking for a licensed funeral
director for a Primary Arranger
position. We are a 450 call per
year firm with two locations.
Regular scheduled days off and
excellent benefits. Professional
development and continu-
ing education provided. Fax
resume to 910-392-4254.
Equal Opportunity Employ-
er, M/F/D/V. 9IND

NO

PUBLICATIONS, INC.

FUNERAL HOME &
CEMETERY NEWS

Designed specifically with
funeral homes in mind,
EternalSpace.com allows
people to pay respects to
those who have passed.
The website especially ben-
efits those who are unable
to attend the funeral ser-
vice — an occurrence that is
becoming more common.
We are seeking a talented
individual to join the com-
pany as its Natlonal Sales
Director. Qualified candi-
dates should please email
resume and cover letter to
jobs@eternalspace.com. suo;

Classifieds

Online

To Place Your Classified Ad

Call 1-800-321-7479
or visit our website at
www.nomispublications.com

2003 Cadillac S&5 Medalist hearse, white w/ blue leather interior
32K & 35K miles_one-owner cars from NC, chrome wheels, front sirobe
lights and open church tunk wells, Both cars in excelient condition!

2002 Cadillac Federal E-door bmousine, dark blue w/ blue
leather interior, 12K miles, Vinginia car. Garage kep! and

taken cam of!

éﬂﬁi Cadillac S&5 41" strelch B-door Imousine, black w/ black
leaher interior, 25K miles, one-owner car from NC; chrome

wheels, Greal condition!

2000 Cadillac Superior Siatesman hearse Ilghtt?ra:.' wi blue

leather interior, 2TK miles, one-owner car from N

shapa!

601 East Bessemer Drive = Greensboro, NC
1-800-451-8274
wwuw.BillBlackAuto.com

2000 Cadillac Su
|sather interior, 1

In excellant

rior B-door Emousine, light gray wi blue
to 24K miles. 3 fo choose from, one-owner

cars from NC, chrome wheels. strobe ights. In great shape!
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TOLL FREE - 1-800-445-4526...

1999 CADILLAC 24-HR 6 DOOR LIMO
SILVER EXT, BLACK INT 59,000 MILES

1997 LINCOLN S&S COMM GLASS LIMO
SILVER EXT, BLACK INT 42,000 MILES

1999 LINCOLN 6 DOOR LIMO
DARK BLUE EXT & INT 66,800 MILES

1997 CADILLAC S&S 47” 6 DOOR LIMO
BLACK EXT, SADDLE INTERIOR 58,000 MILES

CONAWAY'’s

00 333 2533

\ PO. Box 1132 - 305 Crossland Avenue - Uniontown, PA 15401 « The time to buy is now before the new tax laws take effect in 2009!

A CCIT SA=

CLEARNG OL7 7HF LOT - BEST FAICES OF 7/AF VEAAR

1999 CADILLAC S&S 6 DOOR LIMO
BLACK EXT, BLUE INT 39,000 MILES

B Sl
1996 CADILLAC 6 DOOR LIMOUSINE
SILVER EXT, BLUE INT 29,000 MILES

FINANCING AVAILABLE
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CALL TODAY!

1-8600-229-2008

Financing & Leasing
Pkgs. Available On Both
NEW & PRE-OWNED
Vehicles Offered

Exclusively through...

EQUIFMENT FINANCE w

EXPERIENCE - VALUE
SELECTION!

VISIT US

ONLINE!

FUNERAL HOME & CEMETERY NEWS Section B

The Parks Family of Professional Vehicles

SAS DO OO IPA™NY

WELE

FUTUREE

“Tomorrow's Car... Today!

Visit our website for a
complete listing of our
NEW & PRE-OWNED vehicles!
www.parkssuperior.com

2009 S&S Imperial

CADILLAC Rebates

& 2009 Cadillac Hearse........$2,000.00 REBATE - Must take delivery by June 1, 2009
412009 Cadillac Limousine..$1,500.00 REBATE - Must take delivery by June 1, 2009

f'. 2009 Lincoln Hearse or
" Limousine................ $1,000.00 REBATE - Must take delivery by December 31, 2008

i $750.00 Funeral Director REBATE - Must take delivery by December 31, 2008
Keglp in mind

e W SPECIAL EUREKA COACH Rebates

Eureka Coach has just announced a Special REBATE only on a 2009 Eureka Onyx
Hearse. Must take delivery by December 31,2008. A REBATE of $1,000.00 sent
directly from Eureka to the end user.

Section 179 of the Tax Code allows for up to a $250,000.00 accelerated write off on Hearses &

Limousines in 2008 - You need to act before December 31, 2008
PLEASE CHECK WITH YOUR ACCOUNTANT FOR THE DETAILS

DECEMBER 2008

2005 Superior Coach Cadillac“Statesmen”
Black w/Gray Leather - Chrome Wheels - Left Hand Door
Hinge - Open Church Truck Well - LOW Miles
Lease For $775.00 +TTL

2003 S&S Coach Cadillac“Medalist”
Black Top w/Silver Body - Very Clean Car - LOW Miles -
Just Came In Trade
Lease For $699.00 +TTL

2002 Eagle Coach Cadillac “Ultimate”
Black w/Crown Band - Billet Grill - Lower Chrome Pkg. -
Chrome Wheels - Clean Inside & Out
Lease For $569.00 +TTL

2000 Federal Coach Lincoln “Stratford”
Silver w/Blue Leather - LOW Miles - Very Clean Car - Just Came
In Last Week
Lease For $459.00 +TTL

2005 Eagle Coach Cadillac “Ultimate”
Black w/Crown Band - Lower Chrome - Chrome Wheels -
Bumper Protector Carpet
Lease For $785.00 +TTL

2004 S&S Coach Lincoln “Majestic”
Black w/Black Leather - LOW Miles - One Owner Car -
Very Clean
Lease For $739.00 +TTL

2002 Cadillac Flower Car

Black w/Full Stainless Steel Flower Bed - Adjustable Flower
Rack - Very Clean Car - Right Miles
Lease For $479.00 +TTL

2001 Federal Coach Lincoln 6-Door
Dk. Blue w/Blue Leather - Only 24,000 Miles - Very Clean - One
Owner Car - Ready To Go!
Lease For $395.00 +TTL

2002 Federal Coach Cadillac 46” 6-Door
Silver w/Blue Leather - Very LOW Miles - One Owner Car -
This Car Is Very Clean
Lease For $399.00 +TTL

2000 Superior Coach Lincoln 46” 6-Door
Black w/Black Leather - Very LOW Miles - One Owner Car - Well
Maintained
Lease For $395.00 +TTL

1999 &S Coach Cadillac Comm. Glass 6-Door
Black w/Blue Leather - Only 24,000 Miles - Full Comm. Glass
- Excellent Shape!

Lease For $290.00 +TTL

1998 S&S Coach Cadillac “Victoria”
Black w/Blue Leather - Only 42,000 Miles - Very Clean Car -
Looking For A Good Home!

Lease For $295.00 +TTL




