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BROOKFIELD,WI— Th ose 
who attend the Nation-
al Funeral Directors As-
sociation’s (NFDA) 2011 
International Convention 
& Expo, October 23-26 
in Chicago, IL, can par-
ticipate in exclusive social 
and networking events that 
will allow them to connect 
with colleagues while ex-
ploring Chicago’s rich his-
tory and vibrant culture. 
Th e NFDA Convention is 
being held in conjunction 
with the Cremation Asso-
ciation of North America
(CANA).

Give Back to Chicago 
and Your Profession

 Building on the success-
es of the Orlando, Boston 
and New Orleans builds, 
NFDA is again working 
with Habitat for Humani-
ty to give back to Chicago. 
Volunteers will gather on 
Saturday, October 22 to 
give a piece of the Amer-
ican dream to a family in 
need. 
 Th e 2011 Funeral Ser-
vice Foundation Golf 
Classic will take place Sun-
day, October 23 at Ruffl  ed 
Feathers Golf Club, Lem-
ont, IL. Ruffl  ed Feath-
ers has been hailed as one 
of the country’s best new 
courses by Golf Digest and 
Golfweek. Participation in 
the Golf Classic will help 
the Funeral Service Foun-
dation further its eff orts to 
attract, retain and educate 
funeral service profession-
als; promote the value of 

the deathcare profession to 
the public; provide schol-
arships to mortuary science 
students and professionals; 
and support children’s grief 
programs.
 Th e annual Motorcycle 
Ride, which is being co-
hosted Homesteaders Life 
Company and the Tro-
car Bikers, will take place 
Sunday, October 23. After 
picking up an iron horse at 
Chicago Harley, riders will 
head north to Milwaukee, 
WI, the birthplace of Har-
ley-Davidson. Th ere, they 
will tour the new Har-
ley-Davidson Museum, 
which houses more than 
450 Harley-Davidson mo-
torcycles and hundreds of 
thousands of artifacts, in-
cluding the very fi rst Har-
ley-Davidson to roll off  the 
production line. A portion 
of the registration fee in-
cludes a donation to the 
Funeral Service Founda-
tion. 

Get Social
 Join President-elect Ran-
dy Earl and wife Evelyn
for an unforgettable night 
of fun in Chicago. Th e 
NFDA Juke Joint Blues – 
President-elect Party will 
take place Sunday, Oc-
tober 23 at the House of 
Blues Chicago. Meet up 
with old friends (and make 
new ones), sip a cocktail or 
two, nibble on tasty appe-
tizers and boogie the night 
away to the Motown-in-
spired blues/jazz music 
of Chicago. Th ere is no 
charge to attend this event. 
 Th e All-Star Recognition 
Ceremony & Reception on 
October 24 will give at-
tendees an opportunity to 
recognize their colleagues 
who strive for excellence 
every day: 2011 NFDA 
Pursuit of Excellence® 
Award recipients; indi-
viduals who have earned 
their Certifi ed Preplanning 
Consultant designation 
from NFDA; those who 
have earned their Certi-
fi ed Funeral Service Prac-
titioner (CFSP) designa-
tion from the Academy of 
Professional Funeral Ser-
vice Practices; and those 
who have earned their Cre-
matory Operator Certifi -
cation from CANA. Jack 
Springer, CANA’s long-
time executive director, 
will be recognized for his 

years of service and dedica-
tion. Special guest speaker 
Patrick Hallinan, super-
intendent of Arlington 
National Cemetery, will 
share his experiences serv-
ing the families of our na-
tion’s heroes. Th ere is no 
charge to attend this event. 
 On Monday, October 24, 
the “Under 40s” will meet 
up for a night out in Chi 
Town. Attendees of the 
Funeral Directors Under 40 
Party will hop on a trolley, 
grab a cocktail and enjoy a 
tour the Windy City’s hip-
pest neighborhoods. Th ey 
will be dropped off  at the 
Public House on State 
Street; after that, the rest of 
Chicago’s night life awaits. 
 Th ose who use “friend” 
as a verb, track their tweets 
or know what it means to 
link-up on LinkedIn will 
want to attend the Friends 
of Facebook Party on Tues-
day, October 25. Many fu-
neral service professionals 
are connected with NFDA 
and each other on social 
media sites, like Facebook, 
Twitter and LinkedIn. Th is 
is their chance to grab a 
cocktail, meet in-person 
and enjoy offl  ine conversa-
tions. 
 As they say in Ireland, 
Fáilte roimh an páirtí (Wel-
come to the party)! Join 
Pat and Mary Callaghan 
Lynch in welcoming the 
2012 NFDA Executive 
Board during the Closing 
Celebration on Wednesday, 
October 26. After a cock-
tail reception and dinner, 
one of Chicago’s premier 
Irish dance groups will 
perform. Guests will kick 
up their heels to the band 
Gentlemen of Leisure 
Band, which performed at 
President Barack Obama’s 
inauguration. 
 In addition to the many 
social events NFDA will be 
hosting, convention guests 
can also take part in tours 
of the city of Chicago. 
 Up-to-date information 
about the 2011 NFDA In-
ternational Convention 
& Expo can be found by 
visiting www.nfda.org/
Chicago2011. Informa-
tion about social events 
and tours can be found by 
clicking on the “Activities/
Tours” tab.

Experience the sights and sounds Experience the sights and sounds 
of Chicago while connecting with of Chicago while connecting with 
peers during the NFDA Conventionpeers during the NFDA Convention
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Visit us at Booth 596

Funeral Home Gifts forms 
a strategic partnership 
with Answering Service 
for Directors

Healing Stones From The Heart provide Comfort to 
Grieving Families

LYNN,NC— Funeral Home 
Gifts, the nation’s leader 
in the production of heir-
loom quality tapestry Trib-
ute Blankets, is delighted 
to announce the forma-
tion of a strategic partner-
ship with Answering Ser-
vice for Directors (ASD) 
in the delivery of unprec-
edented value to its funer-
al home business partners. 
For each Tribute Blanket 
purchased, ASD will apply 
a small credit toward the 
funeral home’s monthly 
answering service bill.
 “Competition and cre-
mation continue to erode 
funeral homes’ profi tabil-
ity,” says Karl Weisen-
beck, Funeral Home 
Gifts Division President.
 “Th is partnership pro-
vides our mutual funer-
al home customers with 
the opportunity to com-
fort grieving families 
while both increasing rev-
enue and reducing their 
monthly answering ser-
vice expense by 20-30 
percent or more. Th ere is 
absolutely no downside, 
it’s huge.”
 A family-owned weav-
ing mill operating for 
over 30 years, Funeral 
Home Gifts is the nation’s 
largest and most success-
ful weaver of tapestry wall 
décor. Th e company’s en-
try into the tapestry 
Tribute Blanket market 
two years ago was sim-
ply a natural addition to 
its mature line of woven 
products. Funeral Home 
Gifts has shipped over 
25,000 blankets nation-
wide, including the fi rst 
Tribute Blanket made for 
the funeral service of the 
late Coretta Scott King.
 Th e time sensitive pro-
cess of planning a funer-
al often limits the choices 
available for grieving fam-
ilies. Funeral Home Gifts 
wanted to off er a prod-
uct that was fully person-
alized but could still be 
guaranteed to arrive in 
time for a viewing or ser-
vice. Funeral profession-
als can select a next day 
delivery option to pro-
vide families with added 
peace of mind. Th e Trib-

ute Blanket is long-last-
ing way to honor loved 
ones and is less expensive 
than many fl oral sprays. 
Th e blankets are so val-
ued by funeral directors 
as a comfort to griev-
ing families and as a lead 
generation tool for their 
businesses that over 90 
percent regularly include 
them as a standard part 
of their visitation and ser-
vices.
 “Th e blankets have been 
a big hit with our fami-
lies,” says Chris Timo-
thy of Falconer Family 
Funeral Home in Gil-
bert, AZ. “In the fi rst 
two months of using the 
blanket in our services; 
we booked two funerals 
and one pre-arrangement 
directly as a result of the 
blanket.”
 Funeral profession-
als can help families se-
lect the photo they would 
like woven into the blan-
ket and the specifi c de-
sign or message of their 
choosing. Th e customized 
heirloom is made of 100 
percent cotton, is ma-
chine washable and de-
signed to be used often 
without fading. Th e blan-
ket is large and impressive 
at 4.5’ x 6’ ft, making a 
memorable centerpiece at 
the funeral service as well 
as an enduring commem-
oration of their departed 
loved one.

JC Battle of JC Battle 
& Sons Funeral Home
in Cincinnati, OH agrees. 
“Many of our fi rst-time 
families have come to us 
as a direct result of see-
ing the tapestry at anoth-
er one of our services.”
 For more information 
on Funeral Home Gifts, 
and to enroll in the Fu-
neral Home Gifts/ASD 
Rewards Program, Con-
tact Karl Weisenbeck at 
karlw@tributeblankets.
com, 800-233-0439, Ext-
501. Visit www.funeral-
homegifts.com.
 Be sure to stop by at the 
NFDA International Con-
vention and Expo in Chica-
go to see the Tribute Blan-
ket at Booth 315 or CANA 
Pavilion Booth 938.

Healing Stones From The Heart 9/11 Memorial Stone

Customized Stained Glass by 
Cynthia Gallagher

COLUMBIA,MD— Artist Cynthia Gallagher, a member 
of the International Guild of Glass Artists, Inc., special-
izes in the custom design, installation, and restoration of 
stained glass windows. When Cynthia’s friends lost their 
17 year old son in a car accident, she wanted to craft a 
special tribute to help them heal. She created a memo-
rial for their son, in remembrance of all his accomplish-
ments and achievements, utilizing her expertise in the de-
sign of stained glass to craft a unique memorial in colored 
marble. Her friends’ response to the exquisite memori-
al encouraged Cynthia to support the healing of other 
grieving families by off ering Healing Stones From Th e 
Heart to provide a sense of closure and comfort to fami-
lies through the most trying time of their lives.
 Th ere is that essence of reverence, calming, and healing, 
when walking into a funeral home chapel or mausoleum, 
that is fi lled with Stained Glass Windows. All of a sudden 
voices go down to a whisper and the stained glass radi-
ates a feeling of higher power, that God is here and taking 
care of your loved one. Th ey say that, “People light build-
ings, but God lights Stained Glass Windows.” A church 
fi lled with 25 windows of Cynthia’s design and creation 

 In addition, Cynthia’s son, Jimmy Charles, a well-
known singer and songwriter in Nashville, TN will be 
making a celebrity appearance and will sing live during 
the convention. His CD featuring the song, When A 
Hero Dies, will also be available at the booth. Th e song is 
very popular for memorial services.
 Since 1985, Cynthia has been creating and restoring ar-
chitectural stained glass windows in churches, homes, 
commercial buildings, model homes, restaurants, hotels, 
antiques stores, and historical estates. If you are looking 
for custom Stained Glass windows or restoration of your 
existing windows, Cynthia is the person to call (302) 468-
0635. She will design to fi t your specifi c needs to adhere 
to the architectural design. Funeral Directors take such 
wonderful care of the families and their loved one; stained 
glass off ers an added service of comfort and healing. View 
the scope of Cynthia’s impressive custom pieces, and fi nd 
Healing Stones online at www.healingstonefromtheheart.
com or call 302-468-0635 for a free estimate on stained 
glass restoration, custom design and installation.

sent her a booklet celebrat-
ing 100 years of service. 
Th rough the photos, Cyn-
thia recalls the people who 
chose their specifi c design 
in memory of their loved 
one, “Th at is what it is all 
about, helping people heal. 
Hence, the name, Healing 
Stones From Th e Heart.”
 Cynthia’s heartfelt com-
passion has also been ex-
tended by off ering memo-
rials, as well. A beautiful 
design, etched on black 
granite, called “We Re-
member 9-11,” for those 
who gave their lives on that 
dreadful day, will be raffl  ed 
off  at the NFDA/CANA 
Convention. Stop by 
booth #494 for a chance to 
win the memorial.
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robertsanddowney.com

Your authorized Howard Miller, Hekman and Woodmark dealer.

Argenta, IL 62501 • 800-331-9093

For  ove r  twen ty  year s  R i ck  and 
Elizabeth Roberts, owners of Roberts 
& Downey, have been supplying the 
f u n e r a l  i n d u s t r y  w i t h  s u p e r i o r 
quality handcrafted hardwood chapel 
furniture, on a custom built to order basis.

Large Baby Bier/Cremation 
Altar as the base of 
the Urn Carrier, offers 
multi-purpose functional-
ity. The enclosed Urn 
Carrier provides a way 
to present the cremains 
in a more formal manner 
for the funeral service.

Cremation Cross Urn comes 
with 2 companion crosses 
with interior cremation 
compartments, 1 laser 
etched memorial plaque 
with John 3:16, 1 clear 
memorial plaque ready for 
a personalized memorial 
message, and 1 additional 
matching cherry wood base.

Glory 
To  The 
Cross

Provincial 
        Collection

Urn
Carrier

Queen 
Anne

Collection

Join us as we celebrate 25 years exhibiting with NFDA!
To celebrate our Silver Anniversary stop by Booth 735 on Monday 

and see how our family has grown and changed over a quarter century!

V
isit us at Booth 735 &

 9
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The Natural Choice®

www.PassagesInternational.com 888-480-6400

Leaders in Environmentally-Friendly and Green Funeral Products
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ECO-FRIENDLY SCATTERING TUBES

For families that don't want an urn...
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Signature Series has 
new Corporate Facility 
and Additional Staff to 
accommodate Growth

Miller Architects & 
Builders stand Alone 
Crematory Design 
Packages

Elegante Brass Company 
introduces New Tower 
Urn Series

Accubuilt, Inc., S&S and 
Superior Coaches partake 
in the NFDA/CANA Joint 
Convention
LIMA,OH— Accubuilt, Inc. will feature several S&S Coach 
Company and Superior Coaches products including the 
all new MKT in booth 956 at the National Funeral Direc-
tors Association’s (NFDA) International Convention & Expo, 
which is being held October 23-26 in Chicago, IL. Th e 2011 
NFDA Convention is being co-hosted by the Cremation Asso-
ciation of North America (CANA), a fi rst for both associations.
 Th e 2011 NFDA/CANA Convention is one of approxi-
mately 35 trade shows selected by the U.S. Department 
of Commerce’s (DOC) to participate in its International 
Buyer Program (IBP). Th e IBP will bring qualifi ed for-
eign buyers, prospective sales representatives and poten-
tial business partners to the convention, giving exhibiting 
companies like Accubuilt (S&S and Superior) excellent 
opportunities to meet, network and develop partnerships 
with funeral service professionals around the world. 
 Accubuilt is a diversifi ed specialty vehicle manufacturer 
that traces its roots back more than 134 years. Built on Ca-
dillac DTS and Lincoln MKT heavy-duty chassis, they are 
used by independent and corporate funeral homes as well 
as professional livery operators around the world.
 Accubuilt’s manufacturing facility is located in Lima, 
OH and the company’s specialty vehicle off erings are cer-
tifi ed and approved by the Cadillac Master Coachbuilder 
program and Lincoln Quality Vehicle Modifi er program. 
 For more information on Accubuilt, Inc. and its exten-
sive vehicle off erings, visit www.accubuilt.com. 

Signature Series 
Personalized Urn

Signature Series 
Personalized Casket

WAUNAKEE,WI— Signature Series Caskets Inc., a na-
tionwide provider of personalized memorial products and 
services to funeral homes and their families, announced 
the completion of a new corporate facility that includes 
additional staffi  ng to accommodate the increasing de-
mand for product personalization and off erings.
Signature currently has fi ve distribution locations across 
the Midwest serving over 26 states with a 24-hour turn-
around time to meet demands.
 Signature Series Caskets Inc., founded in 2009, is fo-
cused on bringing top-quality personalization to virtually 
any casket, urn or memorial item, allowing a family the 
ability to refl ect the way a loved one lived. 
 Personalization may refl ect a lifestyle, a passion for a fa-
vorite sports team, a religious viewpoint or even a branch 
of service they so proudly served.
 Recently awarded honorable mention with the ICCFA, 
Signature is recognized as a leader in cutting edge per-
sonalization off ering the only industry true no limits per-
sonalization programs giving families unlimited options 
as to how they can pay tribute to a loved one. Learn more 
about the options you can off er to the families you serve 
by stopping by NFDA Booth 1424, call (800) 710-8896 
or visit www.signaturecasket.com.

ST. CLOUD,MN— Miller 
Architects & Builders is 
all set to attend the 2011 
NFDA International Con-
vention & Expo in Chi-
cago, IL. Th e tradeshow 
is being held at McCor-
mick Place October 23-26, 
2011. Miller Architects & 
Builders can be found at 
booth #1126. As a high-
ly respected and progres-
sive force in the constant-
ly evolving funeral home 
industry, Miller Architects 
& Builders delivers quality 
services and quality results. 
Stop by our booth to see 
the latest in “Stand Alone 
Crematory Design Pack-
ages” for human or pet 
cremation facilities. With 
three fl oor plans to choose 

from,  these facilities of-
fer everything from a basic 
fl oor plan with crematory 
and garage to a full service 
fl oor plan with entry, of-
fi ce, bathroom, reception, 
prep room, crematory and 
garage. Custom plans are 
also available.
 Established in 1874, 
Miller Architects & Build-
ers is one of the Midwest’s 
premier designs and build 
commercial construction 
fi rms specializing in funer-
al homes. Miller Architects 
& Builders constructs all 
its facilities using your lo-
cal labor.
 For more information 
about Miller Architects & 
Builders visit www.miller-
ab.com. 

The Tower Clock Urn

BROOKLYN,NY— Elegante 
Brass Company of Brook-
lyn, NY will be highlight-
ing its Tower Urn Series™
at the upcoming NFDA/
CANA Convention & 
Expo in Chicago.
 Th is series was fi rst in-
troduced in New Orleans 
at last year’s NFDA Con-
vention. Manufactured in 
both solid wood and solid 
marble, it has proven to be 
a sales leader in the current 
ultra-competitive urn indus-
try. Th e Tower Urn’s artistic 
concept was 3 years in the 
making - it’s so distinctive in 
ingenuity it has been grant-
ed a U.S. Design Patent. El-
egante Brass Company now 
holds a total of 3 distinctive 
cremation urn patents, all 
available exclusively through 
their network of funeral in-
dustry suppliers and distrib-
utors.
 According to Robert De-
Lauro, project manager and 
co-designer, “Not every-
one wants to display an urn 

which looks like an urn and 
the Tower Urn’s design com-
plies with both compulso-
ry requirements of function 
and charismatic design.”
 Th e Tower Urn Series™ is 
available in 4 color fi nishes 
in genuine wood and 3 col-
or fi nishes in genuine mar-
ble. Th e series includes adult 
urns and matching keep-
sakes, with an inexpensive 
price point as an added plus.
 “Funeral directors recog-
nize the value of an urn de-
sign which is not just anoth-
er urn shape. Th e possibility 
of choosing a functioning 
mantle clock, which also 
(discreetly) accommodates 
cremains, makes all the dif-
ference when striving to 
achieve higher profi t mar-
gins,” says DeLauro.
 For information about Th e 
Tower Urn™ Series, ask your 
local funeral supplier, call 
(800) 252-7277 to have an 
authorized Elegante distrib-
utor contact you, or stop by 
Booth 1125 in Chicago
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Why should you do business with Columbian?

Your business is serving families.
Our business is serving you.

We understand that you need the same
quality service and personal care from
us that you provide to your families.
We’ve been doing just that since 1882.

You know the funeral business.
We know the insurance business.

We make it simple to get business issued
quickly and commissions paid promptly.

We make you look good.

The companies you partner with have an
impact on your reputation.  When we provide
the same personal attention that you provide
to your families, it’s a good reflection on you.

Call Us Today!
800-423-9765, Ext. 6343 or
log onto www.cfglife.com
for information about our

Preneed Program.

Underwritten by Columbian Mutual Life Insurance Company,
Binghamton, NY and Columbian Life Insurance Company,
Home Office: Chicago, IL; Administrative Service Office:
Binghamton, NY.  Columbian Life Insurance Company is 
not licensed in every state.
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Call today for a free brochure.

877.832.6898

d u n c a n s t u a r t t o d d . c o m       i n f o @ d u n c a n s t u a r t t o d d . c o m

t h e p r e pa r at i o n  r o o m  s p e c i a l i s t s

V
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it 
us at  Booth 927

 - 

contact
Anthony DeMarco

919.695.4000

contactcontact
AAnthoonyy DeeMaarrccoo

99119.669955.4400000
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Funeral Source One offers New 
Products and Mortuary Coolers

CremationInformationUS.com 
introduces National Service Provider 
Directories 

SEVIERVILLE,TN— Fu-
neral Source One (FS1)  is 
one of the fastest growing 
funeral supply and equip-
ment companies contin-
ue in the U.S. and Can-
ada. Funeral Source One 
was founded in 2009 by 
industry professional, 24 
year old, T.R. Ward, while 
in mortuary school. “I have 
developed good friend-
ships with most of my cli-
ents and am always here to 
assist 24 hours a day.” FS1 
has recently added National 
Sales Manager, Becca Cox.
Becca is a great asset to the 
company and very knowl-
edgeable about the indus-
try. “At FS1 you’re not just 
an account number, you 
talk direct with the owner 
or sales manager, and get 
the answers to your ques-
tions fast,” added T. R.
 Th e most popular items 
available include the Hy-

draulic Embalming Table, 
a fully hydraulic, foot op-
erated table featuring a 
thick all stainless top. Th e 
FS1 087 Church Truck is 
available in 3 colors. Th e 
FS1 334 Folding Dressing 
Table features a durable 
gray top, ID card holder, 
foot brakes, and EZ fold 
mechanism. All of these 
items and many more will 
be on display at the NFDA 
Convention. Funeral 
Source One has referenc-
es in almost every state for 
their equipment line. Th e 
equipment is in stock, and 
always ready to ship same 
day on confi rmed orders.
 A new product being of-
fered by FS1 this year is the 
stacking, connectable Cha-
pel Chair, available in nu-
merous colors. Th e chairs 
are always in stock, and 
ship out within 72 hours 
of the confi rmed order. 

Specialties at FS1 include 
helping with new funeral 
home start ups and help-
ing funeral homes expand-
ing to new locations. FS1 
off ers a complete package 
that has everything from A 
to Z needed to start a new 
funeral home or mortuary 
service. Over 5000 funer-
al related items are avail-
able, and most are in stock 
for same day shipping. FS1 
also off ers on site equip-
ment funding through FS1 
Equip Finance Services. 
 Phones are answered 24 
hours a day at 1-888-792-
9315. Normal offi  ce hours 
are Monday-Friday 8:00 
AM to 6:00 PM, and Satur-
day 10:00 AM to 4:00 PM. 
For more information about 
Funeral Source One visit 
Booth #576 at the NFDA 
Convention or email tr@fu-
neralsourceone.com.

Hydraulic Embalming Table Stacking, Connectable 
Chapel Chair

Kirchner Corporation introduces New 
Fingerprint Jewelry Line 

MINNEAPOLIS,MN— In response to the success enjoyed 
in the jewelry industry, Kirchner Corporation has in-
troduced Fingerprint Jewelry. Th is stylized line of fi ne 
fi ngerprint jewelry is aimed at the funeral home market.  
Dan Kirchner, President of Kirchner Corporation be-
lieves that “such a unique treasured keepsake should look 
like fi ne jewelry.”
 Th ose families that are suff ering with the loss of a loved 
one can easily review the selection process that provides 
options in a simple clear method. Th e metal options in-
clude white and yellow 14K gold or Sterling silver (plati-
num upon request). Gemstones and diamonds are the 

perfect way to include add-
ed personalization or just 
that extra sparkle and piz-
zazz that truly fi ne jewelry 
provides. Customers can 
choose Fingerprint Jewel-
ry pendants, charms and 
bracelets in many sizes, 
surrounded by a circle, tri-
angle, or square ‘halo’. Th is 
is a “no mess” process with 
a 7 day turnaround.
 Designer, Jake Fuhrman
gained his inspiration from 
the unique, individual iden-
tity expressed in the spirit 
of every person. “Th e idea 
really grew out of my cus-
tom jewelry business. Each 
piece of Fingerprint Jewelry 
is as unique as that person, 
child, grandchild, parent, 
spouse or loved one. Th is is 
custom jewelry that is taken 
to the next level.”

 Dan Kirchner adds, 
“With this simple, classic 
design, Jake has really cap-
tured the essence of a pow-
erful emotional bond. Th e 
possibilities for giving are 
endless.”
 Th e marketing of the 
Fingerprint Jewelry is as 
unique as the product it-
self. Drawing on their long 
experience in the indus-
try, Fuhrman and Kirchner 
worked together to create a 
program that allows funer-
al homes to carry the line 
for a single one-time in-
vestment. Kirchner points 
out, “In today’s market, 
funeral homes are looking 
for a no hassle way to pro-
vide high quality memo-
rial pieces for their clients 
delivered quickly and with 
profi table margins. With 
Fingerprint Jewelry , they 
are able to accomplish all 
of these.”
 Th e initial investment 
provides the funeral homes 
with the kits to make the 
fi ngerprint impressions, 
a display with a range of 
samples, catalog, and mar-
keting materials.
 Jake Fuhrman is a St. Paul 
jewelry designer who oper-
ates his own custom jewel-
ry studio as well as market-
ing the Fingerprint Jewelry 
line. He has a patent pend-
ing on the product.
 Kirchner Corporation is 
a Minneapolis-based, fam-
ily-owned jewelry manu-
facturer with a century-
long tradition of success 
in serving the jewelry in-
dustry, especially in the 
family-oriented market. 
Kirchner has also launched 
the perennially-successful 
Mother and Child, ® Fa-
ther and Child® and Circle 
of Life® jewelry.
 To see the Fingerprint 
Jewelry line stop by NFDA 
Booth 191 or visit www.
kirchnercorp.com.

LOUISVILLE,KY— As the 
ever-changing Ameri-
can funeral challenges 
our adaptability to re-
main profitable, Cre-
mationInformationUS.
com, the nation’s pre-
mier provider of helpful 
cremation information 
focuses on the family and 
their need to be togeth-
er at the time of loss. At 
CremationInformatio-
nUS.com and through 
the addition of twin na-
tional provider directory 
websites, useful crema-
tion information is pro-
vided. By offering links 
to the websites of knowl-
edgeable cremation pro-
viders, family service op-
tions are offered based 

on three affordable price 
tiers, Good, Better, and 
Best for the celebration 
of a life well lived.
 CremationInformation-
US.com has trademarked 
the term Private Holistic 
Cremation Care for use as 
a professional service up-
grade to direct crema-
tion. As the families of 
J. B. Ratterman Grand 
Chapels opted for more 
professional service and 
togetherness time after 
visiting the fi rm’s website, 
owner Emmett A. “Tony” 
Ratterman Jr. opted to 
share this program with 
other providers. Accord-
ing to Tony, “Th is pro-
gram will increase family 
loyalty, the funeral fi rm’s 

reputation and most of all 
the fi nancial stability of 
the local funeral home in 
our ever changing Ameri-
can Funeral.”
 Visit www.cremation-
directory.com to see how 
families  are directed to 
their local cremation ser-
vice providers. At www.
nationalfuneraldirectory.
com families are directed 
to their local traditional 
funeral service providers.
 See how listing your 
firm as a provider can 
improve your bottom 
line by visiting Crema-
tion Information US 
.com at the 2011 NFDA 
International Conven-
tion & Expo in Chicago 
at Booth #1294.



Page A47 OCTOBER 2011 NFDA/CANA CONVENTION PREVIEW

Learn.  Grow.  Achieve. 

The Academy of Professional
Funeral Service Practice

Readings from Apparition and Late Fictions

with Matthews International Corporation, Wilbert Funeral Services, American Funeral 

Financial, Kates-Boylston Publications, Nomis Publications and 1-800 Flowers invite you to 

lunch and readings by author, poet and funeral director , Tom Lynch 

This event will be held October 24, 2011, at 11:45 a.m.

at the McCormick Place Lakeside Center, Chicago, IL

Admission is $50 and includes CFSP Recognition, Lunch, Keynote presentation 

and a copy of Apparition and Late Fictions will be given to each attendee.  

Please register at www.apfsp.com/CFSPEvent2011.htm

The Academy of Professional Funeral Service Practice promotes lifelong, voluntary learning and awards 
the Certified Funeral Service Practitioner (CFSP) designation.  There will be a brief recognition at this 

event for APFSP members who have recently earned the CFSP designation.  Attendance verification will 
be provided for 1 CEU approved by some state funeral director licensing boards (APFSP .1 CEU in Category 

B).  Attendance is open to everyone, but NFDA International Convention & Expo registration will be required.  For more 
information about the CFSP designation or this event, visit www.apfsp.com or stop by Booth 118. 

This event is sponsored by:

Thomas Lynch is the author of four collections of poems and three books of essays.  
His essays, poems and stories have appeared in The Atlantic and Granta, The New 
York Times and Times of London, The New Yorker, Poetry and The Paris Review and 
elsewhere.  He lives in Milford, Michigan where he has been the funeral director since 
1974.

Tom is a regular presenter to professional conferences of funeral directors, hospice 
and medical ethics professionals, clergy, educators and business leaders.  Thomas 
Lynch’s work has been the subject of two film documentaries including PBS 
Frontline’s The Undertaking, aired nationwide in 2007, which won the 2008 Emmy 
Award for Arts and Culture Documentary.  

Tom will read from his book of stories, Apparition & Late Fictions, published in 2010 
to critical acclaim.  A copy of his book will be given to each attendee with the 
opportunity to have Tom autograph it as a keepsake.

 

Cooperative Funeral 
Fund hires Todd 
Mannix as VP Sales and 
Marketing 

Todd Mannix

MADISON,CT— Cooperative Funeral Fund, Inc. (CFF) 
announces the employment of Todd Mannix to lead the 
cemetery trust business.
 At his most recent position with NBC Universal, Todd 
was responsible for managing the transition of worldwide 
distribution operations from a tape-based to digital ful-
fi llment model. Todd man-
aged operational and IT 
aspects related to this eff ort 
and created detailed fi nan-
cial models highlighting 
the benefi ts of the multi-
million dollar worldwide 
initiative. Before join-
ing NBC Universal, Todd 
served as business man-
ager at Plutus Enterprises, 
a boutique IT consulting 
company, where he imple-
mented cash management 
policies. Prior to this, Todd 
served as the Director of 
Customer Care at Deltek 
Corporation, a global pro-
vider of enterprise software 
and information solutions, 
where he led the eff ort to 
reduce professional service 
costs by creating customer 
focused programs.
 Todd brings a unique 
background in both fi -
nance and operations, 
having also worked at 
two leading fi nancial in-
stitutions, Fidelity Invest-
ments and American Na-
tional Bank & Trust. Todd 
is well versed in business 
process improvement (Six 
Sigma) used to streamline 
operations, reduce costs, 
and identify revenue-gen-
erating opportunities. His 
success in high-growth 
companies in the fi nan-
cial, operations manage-
ment and IT business are-
nas will aid in CFF’s next 
stages of growth.
 Todd stated that he is ex-
cited to grow the sales and 
marketing team and not-
ed, “Cooperative Funer-
al Fund currently boasts 
over 300 million in funer-
al home trust assets. I look 
forward to building the 
cemetery trust product to 
the same magnitude as the 
funeral home trust prod-
uct.”
 “I am incredibly pleased 
that Todd has joined the 
Cooperative Funeral Fund 
team. His knowledge 
and experience will pro-
vide the necessary strate-
gic growth for expanding 
our preneed and perpet-
ual care markets,” stated 
Mark Mannix, Founder 
and President of CFF.
 CFF manages the in-
vestment, accounting, 
compliance and payout 
of funeral home and cem-
etery preneed and perpet-
ual care funds. CFF is 
registered with the Unit-
ed States Securities and 
Exchange Commission 
as an investment advi-
sor. For more informa-
tion visit www.cffinc.
com, call (800) 336-1102 
or stop by Booth #242 at 
the NFDA/CANA Con-
vention.

Because I Remember unveils Ribbon of 
Remembrance
TULSA,OK— Linda No-
ble, founder of Because I 
Remember, will be show-
casing the Ribbon of Re-
membrance at the NFDA/
CANA joint convention 
in Chicago. Because I Re-
member was birthed from 
real life tragedy in mem-
ory of two remarkable 
women; two loving and 
dedicated mothers taken prematurely by cancer from 
their young children and other loved ones. Because I 
Remember has a twofold vision; to memorialize a loved 
one who has departed this life and to remember those 
still on earth who are currently overcoming unusually 
diffi  cult obstacles in life.
 Th e Ribbon of Remembrance design is a trademarked 
jewelry piece which symbolizes the connection between 
the one wearing it and the one remembered. It comes in 
the form of a necklace, earrings, or charm and is avail-
able in sterling silver or fashion jewelry silver-plate.
 Th e symbol for this beautiful piece began as a pencil 
sketch drawn on a napkin during a family gathering. 
Th e symbol emulates a stylistic two representing the 
two biological mothers, one who courageously fought 

against cervical cancer and 
another who bravely bat-
tled breast cancer. Th ese 
two women leave behind 
the legacy of three won-
derful children. Th e sym-
bol also represents a rib-
bon of life, the ribbon 
forever connecting the 
hearts of these children to 
their birth moms.

 Th e Ribbon of Remembrance weaves the fabric of our 
lives together with the lives of those we love. Whether 
honoring those serving others in foreign fi elds, remem-
bering those currently in a battle against a terminal ill-
ness or other unusually diffi  cult circumstances, or me-
morializing those who have passed from this life, the 
Ribbon of Remembrance is a touch point connecting 
you to your loved one.
 Regardless of the reason for connecting with Because I 
Remember, the Noble family’s desire is to provide fami-
lies with the opportunity to do something tangible and 
lasting for someone loved.
 For additional information regarding this unique gift 
stop by Booth 1189 in Chicago, email Charlie@becau-
seiremember.com or visit www.becauseiremember.com.
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24 hours a day, 7 days a week
Joe Scarano will answer your call personally!

1-800-423-5901
www.scaranoshipping.com NO CASKET SALE

Family Owned & Operated

• First-rate, on site, embalming procedures that ensure  
  remains arrive from Florida in quality condition.  

• The promise that you will never lose your casket sale
   to a Florida funeral home.

• One guaranteed price, call for area quote, without the
  risk of hidden charges, add-ons or extra fees. 

V
isit us at  Booth 130

9

C&J FINANCIAL, LLC
The Leader in Insurance Assignment Funding

800.785.0003
www.AssignmentFunding.com

fastfunding@securitynational.com

C&J FINANCIAL, LLC can HELP!
C&J’s FAST FUNDING program is your answer to eliminating the

hassle and cash flow delay in processing insurance death claims.

Fast Funding Benefits
Reduce administrative costs

Eliminate accounts receivable
Funding within 24 hours of verification

Death Certificate not required prior to funding
Beneficiary cash advances available

Very competitive factoring rates
Deal with only one company for all your assignment cases

Visit us online at www.AssignmentFunding.com or call us
 at 800.785.0003 to receive your free Fast Funding packet today!

V
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it 
us at  Booth 976

Adaptive Projections 
makes Funerals more 
Memorable

National Mortuary Shipping promotes Kahlen Knapik
He has assisted our market-
ing eff orts by merging tra-
dition with modern tech-
nology,” said Diane Smith, 
CEO.
 Knapik has been instru-
mental in the development 
of Great Lakes Crematory, 
All County Pet Memorial 
Services as well as its pro-
cedures for handling bar-
iatric cases. As the numbers 
for obesity in America con-
tinue to rise, so do the is-
sues on how to accommo-
date these special cases with 
dignity and respect. His ex-
perience with bariatric and 
special need cases has been 
instrumental in propelling 
the company forward as an 
industry leader.
 “Th is opportunity is very 
exciting and I am proud 

Kahlen Knapik

CLEVELAND,OH— Na-
tional Mortuary Ship-
ping (NMS) is pleased 
to announce that Kahlen 
Knapik has been promot-
ed to Business Development 
Manager.  Knapik started 
with NMS nearly a decade 
ago as a crematory operator. 
Kahlen brought with him 
an engineering background 
which he has utilized in var-
ious aspects of the business 
including statistical analysis, 
logistics, engineering con-
trols, IT application design 
and trouble shooting.

“Th rough the years, Kahlen 
has built strong relationships 
with local and national fu-

neral directors. He is very in-
novative and is always look-
ing for ways in which we can 
better serve our customers. 

A Time to Remember Monitor

GRAND RAPIDS,MI— Providing funeral services is an in-
credibly personal business and making sure that the dearly 
departed is honored properly is the number one job. Adap-
tive Projections now off ers technology that ensures that the 
life and times of the deceased can be remembered in an in-
novative way.
 Face it. Funerals, wakes and viewings can be somewhat un-
comfortable. All come to honor and remember the dearly de-
parted, but what is missing many times is easy conversation 
about the past and the great times remembered.
 What better way to get people reminiscing than by taking 
them back through the years with Adaptive Projection’s won-
derfully interactive 42” LCD touch screen monitors loaded 
with pictures and videos from the family and friend’s personal 
archives. “We’ve all been to funerals that have a picture tacked 
to a cork board on an easel or a tribute video that is emotion-
ally evocative, but this “Time to Remember” technology is on a 
diff erent level,” says Gerry Barnaby of Adaptive Technologies.
 By downloading pictures and videos supplied by family and 
friends, these brilliant monitors spring to life at a touch of a 
fi nger and take folks through the years with wonderful snap-
shots of the deceased as well as the living. “It’s like having a hi-
tech photo album that a crowd can gather around and share 
their stories and comments,” observes Barnaby. Th e mood of 
the moment can shift from one of unease to eff ortless conver-
sation as friends and family electronically sift through the pic-
tures and videos. “Th e best way to explain the touch screen 
function is to envision a huge iPad. Pictures can be rotated 
and enlarged at the touch of a fi nger. Videos can be played; e-
messages via Facebook, Twitter and email from those not able 
to attend can be viewed. A Time to Remember can open the 
funeral up to friends from around the world.”
 Th e monitors are mounted on handsome and mobile 
stands, can also serve a funeral home’s clients in other ways. It 
is an excellent sales tool for the director to show products and 
services. Or, as the adults attend to funeral details, the moni-
tors can become wonderful hands on drawing board for chil-
dren who need diversion. Using their fi ngers to activate and 
create, this “Time to Draw” technology allows kids to draw 
pictures in an array of diff erent colors.
 Th e cost of this technology is very aff ordable. Th is Time to 
Remember and Time to Draw technology will quickly be-
come an asset for a funeral home both in revenue and reputa-
tion enhancements.
 For more information be sure to stop by Booth #473 at the 
NFDA/CANA convention in Chicago or visit www.adaptive-
projections.com.

to be a part of NMS,” said 
Knapik. “Business devel-
opment is defi nitely an on-
going process and requires 
continuing education and 
research. As a company, we 
must always look toward 
the future while remem-
bering our roots and tra-
ditions. I look forward to 
growing my career and em-
bracing this new position.”

National Mortuary Ship-
ping is a leader in the fu-
neral industry working 
alongside funeral directors 
to aid families with death 
away from home.
  For more information be 
sure to stop by Booth 161 
at the NFDA/CANA con-
vention in Chicago or vis-
it www.natlmortuaryship-
ping.com.
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Howard Miller selects Cheryl 
Stormzand to Head Memorial Products 
Division

 

The CONCORD has 
all of the features 
you have come to 
expect from Astral. 
Designed to meet 
the needs of 
families today.

AVAILABLE IN SILVER AND NON-GASKETED ONLY WITH A SHIRRED PANEL.
All Astral personalized panels fit both sizes of the CONCORD.

32½” Outside
32”    Inside
32½” Outsid

87½” Outside
87”    Inside

CONCORD 32”

28½” Outside
28”    Inside

ORD has 
eatures

come to 
m Astral.
to meet 
of 
day.

28½” Outside

83½” Outside
83”    Inside

CONCORD 28”

Astral Industries, Inc.l Industries, Inc.
7375 South U.S. 27

P.O. Box 638
Lynn, Indiana 47355-0638

Phone: (800) 278-7252
Fax: (765) 874-2373

sales@astralindustries.com
www.astralindustries.com

Made in the U.S.A.

Worsham to Hold Centennial 
Celebration

Cheryl Stormzand

M I S H A W A K A , I N —
“Cheryl Stormzand is the 
perfect candidate for this 
job because of her rich 
blend of experiences with 
new products, retail sales 
and customer service,” de-
clared Mary Lou Cressy, 
V.P. of Cressy Memorial 
Group. “We have already 
found her to be an enthu-
siastic partner and very 
attentive to the memori-
al industry perspective,” 
continued Mary Lou.
 With a strong back-
ground in product de-
velopment and 25 years 
of experience in national 
sales, Stormzand is tak-
ing careful steps to as-
sure continued product 
quality but with an eye 
to develop new memori-
al items. The distinctive 
high-gloss finish is a fea-
ture Stormzand helped to 
develop. Another prod-
uct development she 
worked on was ensuring 
that a standard tempo-
rary insert or bronze urn 
fits the full-size urns. A 
certificate for a free en-
graved brass plate was 
an excellent marketing 
touch, too. The latter fea-
ture is considered a time 
and money saver for most 
funeral directors as well 
as the families they serve.
 Because of a career fo-
cused on all categories 
of retail furniture prod-
ucts, Cheryl Stormzand 
explains, “I know the 
challenges of retailing 
consumer products. To 
continue our success, we 
need to support our dis-
tributors as well as edu-
cate the consumers. My 
goal is to bring better 
brand name awareness 
and increase product cat-
egories. More brand name 
products off er more sales 
opportunities!   Since the
National Funeral Directors 
Association will be my fi rst 
memorial industry event, 
I look forward to meet-
ing our customers and 
hearing how we can better 
help them promote our 
product lines.”
 “Cheryl Stormzand has 
full responsibility for the 
Howard Miller Memori-
al line and we are fortu-
nate that Hekman, a sis-
ter company, has planned 
a joint venture with How-
ard Miller for this na-
tional show and is intro-
ducing Hekman Senior 
Living seating at NFDA.   
Th is will be a huge benefi t 
to the funeral industry.” 
stated MaryAnne Scheu-
ble, National Sales Man-
ager for Cressy Memo-
rial Group. “Th e Senior 
Living line is designed 
with a fi rmer ‘sit’ and is 
less plush than traditional 
seating so there’s no dif-
fi culty sinking down too 
far into soft cushions. 
Older family members 
will be confi dent they 

can sit comfortably then 
stand more easily without 
assistance.”
 Th e Howard Miller/
Hekman NFDA exhibit is 
located at booth # 1420.
 Howard Miller has been 
a well known manufactur-
er of premium clocks and 
furniture for over 80 years. 
Howard Miller Memorials 
have been creating family 
heirloom clock urns, urns 
and keepsakes for over 10 
years. Urn and keepsake 

models with photo spac-
es sometimes serve the pet 
industry. Over the years, 
the Howard Miller brand 
name has become synon-
ymous with dependable 
comfort and lasting qual-
ity. Hekman Furniture, a 
sister company, is known 
for contract furnishings 
supplied to funeral homes 
and memorial customers 
world-wide.
 Cressy Memorial Group 
is a manufacturer represen-
tative agency that supports 
sales through local and 
national distributors for 
Howard Miller, Crowne 
Vaults, Natural Lega-
cy by Hainsworth, R&S 
Design Marble Urns and 
Whitehall Products.   
  For more informa-
tion or to learn about the 
Howard Miller family of 
products, contact Mary-
Anne Scheuble at 866-
763-0485.

WHEELING,IL— On March 17, 1911, 
Worsham College of Mortuary Science
opened their doors on Lincoln Avenue 
in Chicago. Th e College is celebrating its 
100th Anniversary, and has scheduled the 
Centennial Celebration for Saturday, Oc-
tober 22, 2011. Th e date was selected to 
coincide with the NFDA/CANA joint 
Convention being held in Chicago, Octo-

live band, Looney Train which special-
izes in classic rock. Steve Dawson, the 
keyboardist for Looney Train is a 1982 
Worsham graduate, and owner and oper-
ator of Sax-Tiedemann Funeral Home
in Franklin Park, IL. Space for the eve-
ning is limited and reservations are nec-
essary. Visit www.worshamcollege.com 
to download the registration form or call 

ber 23–26, 2011.
 Worsham College will 
celebrate both its gradu-
ates and 100 years of edu-
cating a legacy of funeral 
service professionals. Th e 
Celebration is scheduled 
to include several food 
stations, beer, wine and a 

847-808-8444 to make 
your reservations by Oc-
tober 12, 2011.
 Even if you can’t make 
it to the Centennial Cel-
ebration you can stop by 
Booth 1475 to say hi to 
members of the staff  and 
maybe see some alumni. 
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Farnsworth  Gowns
Pittsburgh, PA

412-881-4696

View our Catalog at

www.farnsworthgowns.com

After Hours 412-480-5777

Oversizes up to 4X

Custom Designs Available

in all Styles at all Times

Overnight Delivery
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NFDA-member funeral homes earn Pursuit of Excellence Award for outstanding 
service to Families, Communities
BROOKFIELD,WI— Th e National Funeral Directors Association (NFDA) 
is pleased to announce the names of the 146 funeral homes that have earned 
a 2011 Pursuit of Excellence® Award. Th e Award is given out annually to 
fi rms that have demonstrated a commitment to raising the bar on funeral 
service excellence by adhering to strict ethical and professional standards and 
providing outstanding service to families and communities. 
 To earn an NFDA Pursuit of Excellence Award, a participating funeral 
home must meet or exceed business standards set forth by the program 
and demonstrate profi ciency in key areas the funeral service, such as 
compliance with state and federal regulations; providing ongoing edu-
cation and professional development opportunities for staff ; off ering 
outstanding programs and resources to bereaved families; maintain-
ing an active level of involvement within the community; participat-
ing and actively serving in the funeral service profession; and promot-
ing funeral home services through a variety of marketing, advertising 
and public relations programs. Participants are also required to adhere 
to a Pledge of Ethical Practices. 
 More information about the NFDA Pursuit of Excellence program can 
be found by visiting www.nfda.org/pursuitofexcellence.  
 Award recipients will be honored on October 24 at the All-Star Recogni-
tion Ceremony and Reception during the 2011 NFDA International Con-
vention & Expo.

Four Pursuit of Excellence Award Recipients Recognized with “Best of the Best”
 In addition to receiving the 2011 NFDA Pursuit of Excellence Award, four fu-

neral homes received the Best of the Best Award in recognition of their development 
and execution of an innovative program or service that had a positive 

impact on the families and communities they served this year. 
Th e 2011 Best of the Best honorees are: Arlington Memorial 

Chapels & Crematory, Manila, Philippines; Coston Fu-
neral Homes Inc., Pittsburgh, PA; Paul-McBride Fu-

neral Chapel, Norwood, MN; and Spencer Family 
Funeral Home, Athens, MI.
Five Firms Inducted into NFDA Hall of Excellence
 Created to recognize long-standing partic-
ipation in the Pursuit of Excellence program and 
a consistent display of service excellence, NFDA-
member funeral homes are inducted into the Hall 
of Excellence upon receiving their 10th Pursuit of 

Excellence Award. Th e 2011 NFDA Hall of Excel-
lence inductees are: Baird Funeral Home, Troy, OH; 
Dodd & Reed Funeral Home, Webster Springs, 
WV; Spencer Family Funeral Home, Athens, MI; 
Waller Funeral Home, Oxford, MS; and Wappner 
Funeral Directors and Crematory, Mansfi eld, OH.

2011 NFDA Pursuit of Excellence Award Recipients

A.H. Peters Funeral Home of Grosse Pointe, Grosse 
Pointe Woods, MI 

A.J. Desmond & Sons Funeral Directors, Troy, MI 
A.S. Turner & Sons Funeral Home, Decatur, GA 
Adair Funeral Home, Tucson, AZ 
Anderson-Burris Funeral Home & Crematory, 

Enid, OK 
Arlington Memorial Chapels and Crematory, Manila, 

Philippines
Arnett & Steele Funeral Home and Cremation 

Center, Pineville, KY 
Arrington Funeral Directors, Jackson, TN 
Aspen Mortuaries, Lakewood, CO 
Baird Funeral Home, Troy, OH
Ballard-Durand Funeral & Cremation Services, White 

Plains, NY 
Bartolomeo & Perotto Funeral Home, Inc., 

Rochester, NY 
Bayliff  & Son Funeral Home Inc., Cridersville, OH
Bowen-Donaldson Home for Funerals, Tifton, GA 
Branch Funeral Home, Smithtown, NY 
Brandon G. Th ompson Funeral Home, Hammond, LA
Bring Funeral Home Inc., Tucson, AZ 
Burritt Hill Funeral Home, New Britain, CT 
Caldwell & Cowan Funeral Home Inc., Covington, GA 
Cannon Cleveland Funeral Directors, McDonough, GA 
Carlson Funeral Service Inc., Rhinelander, WI 
Carmon Community Funeral Homes, Windsor, CT 
Cassaday-Turkle-Christian Funeral & Cremation 

Service Inc., Alliance, OH
Clark Family Funeral Chapel, Mount Pleasant, MI 
Cobb Funeral Home, Blytheville, AR 
Coston Funeral Homes Inc., Pittsburgh, PA 
Cottonwood Memorial Mortuary, Holladay, UT
Cozean Memorial Chapel, Farmington, MO 
Cozine Memorial Group, Wichita, KS 
Cunningham-Becker Funeral Home, Lowellville, OH
D’Esopo East Hartford Memorial Chapel, East 

Hartford, CT 
D’Esopo Funeral Chapel, Wethersfi eld, CT 
David C. Brown Funeral Home, Belleville, MI 
Davis Funeral Home, Nashua, NH
DeMoney-Grimes Countryside Park Funeral Home, 

Columbia City, IN 
Deseret Memorial Mortuary, Salt Lake City, UT 
Dobratz-Hantge Funeral Chapel, Hutchinson, MN 
Dodd & Reed Funeral Home, Webster Springs, WV 

Dwayne R. Spence Funeral Home, Pickerington, OH
E. Blake Collins Funeral Home, Wilkes Barre, PA 
Eggers Funeral Home & Crematory Inc., Chesnee, SC 
Emmanuel Johnson Funeral Home, Philadelphia, PA 
Enea Family Funeral Homes of the Mohawk Valley, 

Herkimer, NY 
Erlewein Mortuary, Greenfi eld, IN 
Evergreen Mortuary, Cemetery & Crematory, Tucson, AZ 
Fellows-Helfenbein & Newnam Funeral Home PA, 

Easton, MD 
Fitzgerald Funeral Home & Crematory, Rockford, IL 
Freitag-Reeves and Baskerville Funeral Home, 

Wilmington, IL 
Freitas Rupracht Funeral Home, Yerington, NV 
French, Lawson-Miller & Schoppenhorst Funeral 

Homes, Brazil, IN 
Gamble Funeral Service, Savannah, GA 
Gardinier Funeral Home Inc., Franklin, PA 
Geisen Funeral Cremation & Reception Centre, 

Crown Point, IN 
Glende-Nilson Funeral Home, Fergus Falls, MN 
Gorsline-Runciman Funeral Homes, Lansing, MI 
Gunderson Funeral Home & Crematory, Madison, WI 
Hansen-Lendman Funeral Home, Kenosha, WI 
Hanson-Runsvold Funeral Home, Fargo, ND 
Henderson Funeral Home Ltd., Pekin, IL 
Heritage Funeral Chapel, Peoria, AZ 
Heritage Funeral Home & Crematory, Spokane, WA 
Heritage Funeral Home, Nipawin, SK, Canada
Higgins-Reardon Funeral Home, Youngstown, OH
Hooper-Huddleston & Horner Funeral Homes & 

Cremation Services, Cookeville, TN 
Howard K. Hill Funeral Services, New Haven, CT 
Hughes-Hantge Funeral Chapel, Hector, MN 
Johnson-Hagglund Funeral Home and Cremation 

Service, Litchfi eld, MN 
Jones and Son Funeral Home, Richton, MS 
Jones-Wynn Funeral Home, Douglas Chapel, 

Douglasville, GA 
Jones-Wynn Funeral Home, Villa Rica Chapel, Villa 

Rica, GA 
Joseph Vertin & Sons Funeral Home, Breckenridge, MN 
Kapinos-Mazur Funeral Home and Cremation with 

Confi dence by Kapinos-Mazur, Ludlow, MA 
Kerrville Funeral Home, Kerrville, TX
Kilpatrick Funeral Homes, West Monroe, LA 
Lake Hills Memorial Mortuary, Sandy, UT
Lancaster-Morgan Funeral Home, Caribou, ME
Larrison Mortuary Ltd, Pratt, KS 
Lentz Funeral Home, Algona, IA
Lippert-Olson Funeral Home, Sheboygan, WI 
Lynch & Sons Funeral Directors, Clawson, MI 
Lynch & Sons Funeral Directors, Milford, MI 
Martin Funeral Home-Fairgrove, Fairgrove, MI 
Martin Funeral Home-Vassar, Vassar, MI 
Mattson Funeral Home & Cremation Service, Forest 

Lake, MN 
Memorial Funeral Home, Edinburg, TX
Memorial Funeral Home, San Juan, TX 
Memorial Mortuary, Salt Lake City, UT 
Miles T. Martin Funeral Home, Mount Morris, MI 
Milward Funeral & Cremation Service, Lexington, KY 
Moloney Funeral Homes, Central Islip, NY 
Moore Funeral Home, Brazil, IN 
Morman Funeral Home, Wakeman, OH

Mountain View Mortuary & Cemetery, Salt Lake 
City, UT

Myers Mortuary-Brigham City, Brigham City, UT
Myers Mortuary-Layton, Layton, UT 
Myers Mortuary-Ogden, Ogden, UT 
Myers Roy Mortuary, Roy, UT 
Newington Memorial Funeral Home, Newington, CT 
Ochiltree Funeral Service & Aftercare, Winterset, IA 
Panebaker Funeral Home, Hanover, PA 
Patrick T. Lanigan Funeral Home, East Pittsburgh, PA 
Paul-McBride Funeral Chapel, Norwood, MN 
Pray Funeral Home, Charlotte, MI 
Preston-Hanley Funeral Homes & Crematory, Pekin, IL 
Proko Funeral Home & Crematory, Kenosha, WI 
Redwood Memorial Mortuary & Cemetery, Salt Lake 

City, UT
Reeves Funeral Homes Ltd., Coal City, IL 
Reynolds-Jonkhoff  Funeral Home and Cremation 

Services, Traverse City, MI 
Robertaccio Funeral Home Inc., Patchogue, NY 
Roland Funeral Service, Atlantic, IA
Roller Funeral Home, Mountain Home, AR 
Roller-Ballard Funeral Home, Benton, AR 
Roller-Chenal Funeral Home, Little Rock, AR 
Roller-Crouch Funeral Home, Batesville, AR 
Roller-Daniel Funeral Home, Searcy, AR 
Roller-McNutt Funeral Home, Conway, AR 
Roller-Owens Funeral Home, North Little Rock, AR 
Rose Mortuary Broadway Chapel/Rose Mortuary 

Mann Heritage Chapel, Knoxville, TN 
Routsong Funeral Home Inc., Kettering, OH
Sanderson Funeral Home Carthage Chapel, 

Carthage, TN 
Schrader Funeral Home and Crematory, Ballwin, MO 
Sharer-Stirling-Skivolocke Funeral Home, Alliance, OH 
Shuler Funeral Home, Hendersonville, NC 
Smith Family Mortuaries, Derby, KS 
Southern UT Mortuary, Cedar City, UT 
Spencer Family Funeral Home, Athens, MI 
Staab Polk Memorial Home and Cremation Services 

of Central Illinois, Chatham, IL 
Strode Funeral Home Inc., Stillwater, OK 
Tetrick Funeral Home Riverside Chapel, 

Elizabethton, TN 
Th omas McAfee Funeral Home - Downtown Chapel, 

Greenville, SC 
Th omas McAfee Funeral Home Northwest Chapel, 

Greenville, SC 
Tom M. Wages Funeral Service LLC, Lawrenceville, GA 
Tom M. Wages Funeral Service LLC, Snellville, GA 
Twiford Funeral Homes LLC, Memorial Chapel, 

Elizabeth City, NC 
Uht Funeral Home, Westland, MI 
W. E. Pegues Funeral Directors, Tupelo, MS 
Waid Funeral Home, Merrill, WI 
Waller Funeral Home, Oxford, MS 
Wappner Funeral Directors and Crematory, 

Mansfi eld, OH
Weeks’ Enumclaw Funeral Home, Enumclaw, WA 
Weeks’ Funeral Home, Buckley, WA 
Whitaker Funeral Home Inc., Newberry, SC 
Wm. Sullivan & Son Funeral Home, Royal Oak, MI 
Wm. Sullivan & Son Funeral Home, Utica, Utica, MI 
Wonderly Horvath Hanes Funeral Home & 

Crematory, Fremont, OH
Worlein Funeral Home, Austin, MN
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Progressive Environmental Services 
recovers Valuable Materials from 
Cremains

Meadow Hill Corporation releases 
Thumbies Fingerprint Scanner 

Thumbies Fingerprint Scanner

LAKE BARRINGTON,IL— Technology for the sake of 
technology does little. But every so often there is a break-
through that really does make life easier. Meadow Hill 
Corporation, the company that fi rst introduced fi n-
gerprint keepsakes, has given funeral service a new tool 
that delivers what it promises–a faster, cleaner, accurate 
and more asecure way to take and store fi ngerprints. Th e 
Th umbies Fingerprint Scanner™ (TFScanner) is now avail-
able for purchase and fi rst reports are highly promising.  

Mary Etta Russum, CPC of the Daniels & Hutchison 
Funeral Home LLC says, “Meadow Hill has taken tech-
nology to the next level. I love how easy it is to take prints 
and to upload them to my 
Vault.  It’s amazing how 
much time is saved. At fi rst 
I thought the Scanner was 
a little expensive, but now 
that we’re using it, the con-
venience is worth the cost. 
Our fi rst six orders more 
than paid for it. I would 
highly recommend this 
product to all of our  col-
leagues.”

LeeAnn Malone of Lake 
Ridge Chapel and Me-
morial Designers, says 
“Our company has been 
using the Th umbies Fin-
gerprint Scanner for sever-
al months.  Th e process of 
taking fi ngerprints is much 
cleaner, easier, quicker 
and convenient. Th e scan-
ner has eliminated the in-
convenience of using the 
ink strips and card sys-
tem. Prints are being saved 
in the Vault, making the 
ordering process much 
quicker. Th ank you Mead-
ow Hill, for designing such 
a useful and helpful tool.”
 Th e TFScanner’s Ap-
ple iPod touch® holds the 
Th umbies App, an appli-
cation designed exclusively 
for Meadow Hill accounts 
and available only through 
iTunes. Th e iPod plugs 
into a hi-impact, mold-
ed cradle that houses the 
scanning sensor and allows 
funeral directors to capture 
an incredibly detailed fi n-
gerprint with one touch at 
body temperatures right 
out of the cooler. Th e print 
image instantly appears on 
the iPod screen, and the 
built-in keyboard permits 
users to type in the full 
name of the deceased and 
notes. Proprietary soft-
ware embeds the print im-
age with a time and date 
stamp, the funeral home’s 
name and address, and any 
other information entered 
into a note section. 
 Slightly larger than a por-
table phone, the TFScan-
ner is as easy to use at re-
movals as it is in prep 
rooms. Th e iPod is Wi-Fi 
enabled and allows direc-
tors to immediately upload 
prints to Meadow Hill’s 
new Print Vault™, a storage 
system that off ers users the 
unprecedented security of 
cloud storage and the indi-
viduality of a personal safe-
ty deposit box at their bank 
for all the prints taken with 
the Scanner. Where Wi-Fi 
is not available, a USB ca-
ble is included for syncing 
and downloading prints to 
your offi  ce computer and 
for recharging. 
 When ordering Th umb-

ies for a family, funeral di-
rectors can now move fi n-
gerprints from their Print 
Vault directly to a new 
electronic ordering system 
(e•OS for short). e•OS was 
developed specifi cally for 
Th umbies, and allows fu-
neral directors to place or-
ders with confi dence, ac-
curacy and security. At 
Meadow Hill, high-quality 
scans equate to high-quali-
ty fi nished keepsakes.
 Meadow Hill’s Finger-
print Scanner, Print Vault 
and e•OS off er funeral ser-
vice advancements that 
will enhance their busi-
ness. See a demonstration 
at the NFDA/CANA joint 
convention in Chicago at 
booths 823 and 833. 
 For additional informa-
tion on the TFScanner, 
call Meadow Hill’s Scan-
ner Specialist, Ashley Nk-
andu, at 877-848-6243, 
Monday through Friday, 
7:30 a.m. to 4:30 p.m. 
CST. 

BARRINGTON,IL—Progressive Environ-
mental Services Inc. has been a full-ser-
vice industrial refi ner for over 33 years of 
all types of metals and elements. Th eir ex-
pertise is in the recovery of “hidden” ele-
ments and metals often ignored by scrap 
recovery companies.
 As a member of Cremation Association 
of North America, they are exceptional-
ly knowledgeable about valuable metals 
and elements used in the medical indus-
try, which are often overlooked when re-
covering materials from decedents who 
have chosen cremation. Crematoriums 
are familiar with titanium implants and 
prosthetics, as they are most obvious but, 
there are other valuable elements and met-
als that can be recovered from pacemak-
ers, defi brillators, and dental alloys, even 
those which appear to be porcelain or ce-
ramic. Some of these elements are valuable 
heavy metals that are usually not noticed 
and discarded prior to the fi nal processing 
because of damage that can occur to the 
processor. Progressive Environmental Ser-
vices can reclaim these heavy metals and 
provide for a green, environmentally com-
pliant method of disposal.
 With a background in Environmental 
Law and over 34 years of experience in 

the environmental arena, Progressive En-
vironmental’s founder understands that 
proactive environmental responsibility 
greatly reduces the chance of environmen-
tal liabilities.  As an appointed panel 
member of the Federal EPA Task Force on 
Recycling for EPA Region 5, he is deeply 
involved with all aspects of environmental 
law and works with State and local envi-
ronmental offi  cials to stay abreast of the 
ever-changing laws regarding compliance 
and enforcement issues.
 Progressive Environmental Services pro-
vides their clients with a container for col-
lection and a pre-paid Fed-Ex label for 
shipping to their facility. A detailed settle-
ment is provided and payments are then 
made per the client’s instructions.
 Environmentally compliant, technologi-
cally equipped and experienced in all met-
allurgical recovery methods, Progressive 
Environmental Services is more than a typ-
ical metal recycler. Th eir goal is to educate 
their clients, eliminate waste and provide 
environmentally compliant services for all 
metals recovered in the cremation process. 
 For more information, visit Progressive 
Environmental Services at NFDA booth 
1284, call 800-323-9785, or visit their web-
site at www.progressive-environmental.com.
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A.R.K. Garment Company ...................................................... 451
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ABM Funding, Inc. ..................................................................616
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Academy of Professional Funeral Service Practice .............. 118
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All City Communications ....................................................... 309
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American Funeral Consultants, Inc. ..................................... 1258
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Aurora Storage Products, Inc. .............................................. 1293
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B & L Cremation Systems, Inc. .............................................. 924
Bank of America ....................................................................1327
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Barrier Products, LLC/BioSeal Systems ................................... 373
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Behrens Design & Development, Inc. ..................................1449
Beyond Indigo Websites/Marketing ...................................... 517
Bio-Response Solutions, Inc. ................................................ 1336
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B-Mobile, Inc. ........................................................................ 1364
Boardroom Clothiers .............................................................1218
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Brandywine Green ................................................................. 733
Brass Reminders Co., Inc. .......................................................815
Brooke International..............................................................525
C & J Financial, LLC ................................................................ 976
C J Boots Casket Company ...................................................1089
Cadillac Professional Vehicles ................................................941
CANA Pavilion by Facultatieve Technologies ....................... 737
Capsule Urn, LLC .....................................................................746
Carl Sandburg College ......................................................... 1394
Carrier Mausoleums Construction USA Inc ......................... 1239
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Cemetery Funeral Supply .......................................................427
CFL Pre-Need ..........................................................................279
Chateau Urns ......................................................................... 264
Cherokee Casket Company, Inc. ................................ 850 & 1157
Chicago Cremation Supplies ................................................ 1450
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Cincinnati Surgical Co. ...........................................................295
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Cloverlawn Butterfl ies ......................................................... 1392
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Commemorative Rosaries ......................................................875
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Compassionate Friends, The .................................................. 712
ConnectingDirectors.com .......................................................311
Contemporary Concepts ........................................................572
Continental Computer Corp. .................................................557
Cooperative Funeral Fund, Inc. .............................................242
Corporate Imaging Concepts Inc .......................................... 408
Cremation Information US.com .......................................... 1294
Cremation Safeguard .............................................................821
Cremation Systems ................................................................ 645
Crematory Manufacturing & Service, Inc. ................946 & 1375
CREMAZIONE TECA (USA) LLC ...............................................282
Crescent Sales, Inc. ................................................................1315
Crowne Vault .........................................................................1421
Crystal Valley Urns..................................................................148
Custom Air Trays ....................................................................873
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Davis Whitehall Co. (The) ..................................................... 980
Dawn Urns .............................................................................. 313
Deaton-Kennedy Company ......................................... 133 & 372
Delta Cargo.............................................................................524
Dept. of Veterans Affairs/Nat’l Cemetery Admin................ 878
Destiny Casket ........................................................................918
DG Print Group, LLC .............................................................. 290
Dinair Airbrush Makeup Systems, Inc. ..................................307
Director OnCall ......................................................................1214
Directors Advantage ..............................................................376

Directors’ Choice .................................................................... 417
Director’s Select Retirement Plan - DSRP ............................ 1325
DNA Capsule ......................................................................... 1427
DNR Industries Limited ........................................................ 1027
Dodge Company (The) ...............................................944 & 1275
Doric Products, Inc. .................................................................245
Duncan Stuart Todd, LTD ......................................................927
E Notice .................................................................................1488
Eagle Coach Company ...........................................................933
Eagle’s Wings Air ....................................................................411
eBridge Solutions ................................................................. 1455
EckCo Products ....................................................................... 613
Eckels...................................................................................... 463
Eickhof Columbaria Inc. ......................................................... 163
Elegante Brass Company ......................................................1125
Entry Japan KK ....................................................................... 281
Eternal Communication Systems ..........................................1183
Eternally Vogue ...................................................................... 471
Ethel Maid - Burial Clothes ....................................................527
Eustis Chair ..............................................................................511
Event By Wire ....................................................................... 1349
Expo Funeraria Mexico ..........................................................326
Facultatieve Technologies .......................................... 573 & 639
Farnsworth Gowns & Supplies ............................................ 1010
Federal Coach .........................................................................433
Federal Life Insurance Co...................................................... 384
Federated Funeral Directors of America..............................1150
Federated Insurance Company ............................................ 1226
Ferno-Washington, Inc. ......................................................... 964
FIAT-IFTA................................................................................. 319
Final Embrace, LLC .................................................................239
Final Footprint ...................................................................... 1393
Fingerprint Jewelry - Kirchner Corporation ......................... 191
Food & Lounge .............................................................585 & 715
Food Station ................................................................ 341 & 1141
Ford Motor Company Limousine & Livery Vehicles ............ 540
Foresight Companies, LLC ....................................................1464
Forethought Financial Services .............................................. 513
Forston & Associates ............................................................ 1180
Frazer Consultants.................................................................1333
Frigid Fluid Co. .......................................................................378
Funeral Call ............................................................................ 1133
Funeral Card Creator.............................................................. 147
Funeral Directors Life Ins. Co. (FDLIC) ................................... 722
Funeral Home Gifts ......................................................315 & 938
Funeral One, LLC ....................................................................207
Funeral Products Canada .....................................................1494
Funeral Service Association of Canada ................................ 420
Funeral Service Credit Union ................................................. 512
Funeral Service Foundation .................................................. 1321
Funeral Source One ................................................................576
FuneralNet ..............................................................................338
Genesis Caskets.......................................................................476
Glass Remembrance ............................................................... 413
Global Mortuary Affairs.........................................................615
Graftobian Make-up Co. ....................................................... 1313
Graham Medical ..................................................................... 611
Great Western Insurance Company ...................................... 773
Greene Valley Media Co. .....................................................1008
Greeting Express Inc. ............................................................1193
Greiner Memorials - Div of Max Greiner Jr. Design ........... 1384
Grever & Ward....................................................................... 847
Guideposts Outreach ........................................................... 1395
Halo International Corp ........................................................ 748
Healing Stones from the Heart, Inc...................................... 494
Heart to Heart LLC ............................................................... 1016
Heartfelt Celebrations, LLC................................................... 1119
Heirloom Bible Publishers ...................................................... 351
Hepburn Superior-US Chemical ........................................... 1249
Heritage Memorial Funding ................................................ 1266
Hilltop Plus Inc. ....................................................................... 107
HMIS, Inc. ................................................................................ 415
Holland Supply, Inc. .............................................................. 449
Holsag Canada ....................................................................... 288
Holy Land Urns ...................................................................... 280
Homesteaders Life Company ............................................... 1357
Howard Miller/Heckman ...................................................... 1420
Hunter Warfi eld ................................................................... 1224
HW USA Inc ............................................................................. 122
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Inman Shipping Worldwide/Omega Assured Plan ............. 807
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J. Stuart Todd, Inc. ..................................................................256
Jefferson Financial ................................................................. 772
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List of  Exhibitors Continued
Southwest Direct ....................................................................395
SpartaCraft, Inc..................................................................... 1307
Spencer Italia Srl ..................................................................... 116
Square 1 Bank ........................................................................ 492
SRS Computing ..................................................................... 1149
Stainless Refl ections ............................................................. 1283
Starmark Funeral Products ................................................... 483
Stericycle, Inc. ....................................................................... 1220
Strategies Ltd......................................................................... 1191
SuperNova International ....................................................... 612
Swan Stonarts Inc. ..................................................................736
T & J Manufacturing Corp. ....................................................677
TanExpo 2012 - Conference Service SRL ................................ 318
Terrybear Urns & Memorials ...................................... 410 & 647
The Brickman Group ............................................................ 1282
The Golden Casket Company ............................................... 679
The Sympathy Store .............................................................. 206
The Tribute Companies ........................................................ 1334

Then and Forever Tributes.....................................................392
Thermalgraphics .....................................................................610
TiesForYou.com .................................................................... 1206
Timberland Urns .....................................................................641
Tomoe Co. Ltd. ....................................................................... 421
Treasured Memories, Inc.......................................................1332
Tributes.com ......................................................................... 1477
Trigard ....................................................................................973
Triple H Company ..................................................................749
Trust 100..................................................................................510
Tukios LLC ..............................................................................1179
TWC Architectural Design and Construction, Inc. ............... 1137
Twin Tiers Technologies, Inc. ................................................. 150
U.S. Cremation Equipment .........................................732 & 1233
Uncommon USA, Inc. ............................................................1107
United Heritage Life ............................................................ 1262
Unity Financial Life Insurance Co ........................................ 1390
Universal Containers USA ..................................................... 940

University Mortuary Science Education Association ............ 195
UPD-United Priority Distributors ..........................................1195
Urns In Style, LLC ...................................................................1197
US Airways -TLC ......................................................................776
US Army-DOD Mortuary Affairs ............................................877
Valedictorian Software, Inc. ................................................ 1289
Vantage Products Corp. ........................................................ 606
Vera Lee Garment Company .................................................625
VM 3Purefi er Pty. Ltd. ............................................................382
Whitmore Group, LTD (The) .................................................. 371
Wilbert Funeral Services, Inc. .............................................. 1207
Withum Smith & Brown, PC .................................................. 484
Worsham College of Mortuary Science .............................. 1475
Woven Remembrance ............................................................627
Yamaha Corporation of America .........................................1232
Zhangjiagang Thriving Import/Export Co., Ltd. ...................276
Zontec Ozone, Inc. ................................................................ 920
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Custom is the C Word

Blank is the B Word

Serving the Industry Since 1987
565 West Lehigh Street  Bethlehem, PA  18018

800-363-1509  |  610-694-8855  |  FAX 610-974-8419

(.www)

perforatedpaperonline
.com

.www

perforatedpaperonline
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FREE Samples

800-364-1509

Memorial Programs Acknowledgments

Bi-fold/Tri-fold 1-up, 2-up w/ envelopes

There’s always that item that’s not available off-the-
shelf...  tell us what you want and we’ll give you a
rate quote. It’s that easy. And a lot less expensive
than you might think.

Our blank stationery is die-cut, perforated and
scored to yield the highest quality available ... noth-
ing less than what you are accustomed to already.

Now you can offer famiilies another option to taste-
fully and creatively express themselves. Available in
all shades of Parchment, as well as white (both
glossy and smooth).

Prayer Cards

8-up 6-up8-up 4-up, folders

BookmarksProcession Hangers
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Blank & Pre-printed 4-up & 5-up

 

Patented Mobile 
Technology from Making 
Everlasting Memories® 
uses QR Codes 

To see a demonstration of 
MeM’s mobile technology, 
scan this QR code using a 
smartphone QR code reader 

etery through GPS map-
ping technology.
 QR code usage has in-
creased dramatically in the 
fi rst quarter of 2011, ac-
cording to the Mobile Bar-
code Trend Report, which 
says that mobile barcode 
scans increased 810 per-
cent compared to fi rst 
quarter last year. In addi-
tion, a recent report from 
CNET states that 14 mil-
lion Americans used their 
smart phones to scan QR 
codes in the month of June 

deathcare industry since 
1997 when it fi led its fi rst 
patent application on var-
ious inventions involv-
ing online and multime-
dia deathcare solutions. 
MeM distributes its pat-
ented products through e-
commerce as well as near-
ly 2,000 intermediaries 
in North America. MeM 
is globally accessible via 
www.mem.com.   MeM’s 
patent fi lings include U.S. 
Pat. No. 6,340,978; U.S. 
Pat. No. 7,222,120; U.S. 
Pat. No. 7,287,225; U.S. 
Pat. No. 7,624,344; U.S. 
Pat. No. 7,657,835; U.S. 
Pat. No. 7,671,902; and 
U.S. Pat. No. 7,984,380. 
MeM also has several pat-
ent applications currently 
pending. 

Visit us at  Booth 923

CINCINNATI,OH— Through its patented mobile 
technology, Making Everlasting Memories® (MeM), 
a progressive memory archiving and publishing com-
pany, is redefining how funeral homes and cemeteries 
across the country connect families with their loved 
ones’ online memorials.
 Consumers now have the ability to instantly access the 
content of the memorial from wherever they are, with a 
quick scan of a QR code which takes them to a custom 
mobile site. Th ere the user can read the obituary, view 
and submit photos, leave text and voice messages for the 
family and even access directions to the service and cem-

2011 alone.
 “Th is technology has exploded,” said G. Scott Mind-
rum, president and CEO of MeM. “Families today want 
to memorialize their loved ones in new and progressive 
ways. We bring exclusive high-tech solutions to a very 
high-touch industry. Our customers are very excited for 
new opportunities to become more widely accessible to 
the communities they serve.” 
 MeM’s patented products help funeral directors, cem-
etery service providers and monument builders easily cre-
ate interactive online memorials for families that feature 
biographies, photo slideshows, movies and more. A QR 
code is then generated which can be placed on the mark-
er or urn, or printed on any number of keepsake items 
given out at the funeral services.
 “We provide a turnkey, customizable solution for funeral 
directors, cemeteries, monument builders and other ser-
vice providers,” said Mindrum. “We realized the need to 
keep them in touch with this surging trend, and our pat-
ented products allow them to deliver a unique service that 
gives lasting value to their customers,” says Mindrum.
 MeM’s one-stop-shop approach provides the deathcare 
and memorial industries with a full array of online and 
offl  ine products designed with their customers in mind. 
Unlike other services, once data is collected from family 
members and entered into the MeM system, service pro-
viders can create a wide array of personalized keepsake 
items, including professionally printed story books, sta-
tionery items, tribute movies and webpages which may 
be preserved indefi nitely and updated continually over 
time. Learn more by visiting NFDA Booth 1369 or go to 
www.mem.com.
 Established in 1995 in Cincinnati, OH Making Ever-
lasting Memories® (MeM) is a progressive memory ar-
chiving and publishing company that utilizes the latest 
technologies to publish and preserve the life stories of 
its customers. MeM has been leading innovation in the 

Please join the 
100 Black Women of Funeral Service 

at NFDA/CANA in Chicago, 
McCormick Place Exhibit Hall

Booth 1124 
as we honor the late 

J. Roberta March Cancer Awareness Days
October 24-26, 2011 

Come as we introduce you to Roberta’s 
House Grief Center 

visit www.robertahouse.org

You can be a part of History in Funeral 
Service. More information coming to 

Facebook on this special event. 

Reception for funeral service professionals 
at the Mccormick Place Exhibit Hall, 

4pm to 6pm Monday afternoon 
on the second fl oor 

courtesy of 100 BWFS

Don’t forget to wear pink 
in honor of breast cancer 

awareness and stop by the 
100BWFS Booth to pick up your 

Roberta March Cancer Scarf. 

Monday is 
“Think Pink” Day 

in Chicago

Directors’ Choice releases 
New Blackberry App
SAINT JOHN,NB— Di-
rectors’ Choice An-
swering Service of Saint 
John, NB, has announced 
the launch of the newest 
member in their mobile 
application family, the 
Blackberry App.
 This exciting news 
comes hot on the heels 
of their popular iPhone 
App release earlier this 
year, making Directors’ 
Choice the first funeral 
specific answering ser-
vice to offer mobile ap-
plications to their cli-
ents. (http://dchoice.
com/dc-to-go/).
 iPhone App users have 
sent rave reviews since its 
launch earlier this year: 
“I personally believe the 
iPhone App is one of the 
greatest things your com-
pany has going. I can stay 
in touch, and monitor 
what’s going on without 
being on the computer. 
It is wonderful.” “Long 
overdue and works per-
fect! –5 Stars” “Love the 
app’s efficiency!”
 Offering the same fea-
tures and convenience 
as the original iPhone 
Application, Directors’ 
Choice continues to 
prove their commitment 
to moving ahead with 
state-of-the-art technol-
ogy. Additionally, devel-
opment of an Android 
Application is well un-
derway.
 As with the iPhone 
App, DC to GO is a one-
stop portal for Directors’ 
Choice services. Clients 
can now use their Black-

berry to check messages, 
listen to call recordings, 
contact answering service 
staff, and manage on-call 
and service information. 
All information is in real 
time, as it happens.
 The DC to GO Black-
berry App is available for 
immediate download at 
http://bit.ly/dctogobb. 
Once downloaded, a 
company representative 
will need to issue a pass 
code to ensure secure ac-
cess. Clients of Direc-
tors’ Choice may call 
888-920-1900 or email 
askus@dchoice.com for 
assistance.
 Directors’ Choice is the 
premier provider of fu-
neral-exclusive answer-
ing services in North 
America, with custom-
ers across the continent. 
For information on how 
you can join Directors’ 
Choice, and take advan-
tage of their award win-
ning services and fea-
tures, visit www.dchoice.
com.
 To see a demonstration 
be sure to visit Directors’ 
Choice, Booth #417, at 
the 2011 NFDA Inter-
national Convention in 
Chicago, October 23-26.
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U.S. Funeral Homes
U.S. Cemeteries
Populations; State Boards; Air Shipping Points
Where to Get Certifi ed Certifi cates
Canadian Funeral Homes and Daily Papers
International Funeral Homes Consulates and Shipping Regulations
Trade Service Companies
Veterans Affairs Facilities
U.S. Daily Papers Including websites & email addresses

Visit us at Booth 648  1-800-321-7479

www.nomispublications.com

Over 2000 Death Care Industry Supply Companies are listed by the 
product or service offered to Funeral Homes and/or Cemeteries

Also includes: Pet Funeral Homes, Cemeteries, 
Crematories and Supply Companies

U.S. Daily Papers - Including websites & email addresses
Funeral Service Education Programs

Industry Associations - national, state, local 
Including websites & email addresses

BUYER’S GUIDE

FUNERAL HOME & CEMETERY DIRECTORY

YOUR SOURCE
FOR ACCURATE 
INFORMATION

Online
 In Print

Published monthly, FUNERAL HOME & 

CEMETERY NEWS is a  compilation of news 

articles and press releases provided by the 

funeral and cemetery industry. There are no 

journalists on staff – no editorial calendar. The 

news provided by funeral directors, cemete-

rians, suppliers, mortuary colleges and trade 

associations is published, offering the indus-

try a forum to share fi rm accomplishments, 

community programs and exchange ideas. 

The only Trade Newspaper received by over 20,000 U.S. Firms

NEWSFUNERAL HOME & CEMETERY
Family Owned and

Operated Since 1974

P r e v i o u s l y  P u b l i s h e d  a s  t h e  Y B  N e w s  •  S t i l l  t h e  P l a c e  f o r  Yo u r  N e w s !

Your source for industry information on the web. Updated daily, the Online Di-

rectories offer immediate access to current listing information for funeral homes, 

cemeteries, trade 
service companies, 

daily newspapers, 
trade associations 

and so much more. 
The Online Buyer’s 

Guide offers current 
contact information 

for industry suppliers. 
Read the Funeral 

Home & Cemetery 
News. Online Clas-

sifi eds are updated 
daily and feature the 

all new Hearsehub.com for searching vehicles nationwide. If you can fi nd it in 

our print publications you can fi nd it on our website – plus so much more!
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Helping Hometown Directors
With Out-of-Town Deaths

4701 Hinckley Industrial Pkwy.
Cleveland, OH 44109-6098

www.natlmortuaryshipping.com

Angie Berwald
President

Diane Smith
CEO

For nearly 30 years, NMS has helped
funeral professionals prepare for the possibility of

death away from home.
We are the trusted and experienced name

for dependable shipping.

Personalized Service
24 Hours a Day, 7 Days a Week

Real People

800.321.0185
216.398.8400
Fax: 216.398.8924

Visit us at  Booth 161

tion and excellence among funeral service suppliers and vendors. Th e win-
ner will be announced on October 24 during the Opening General Session 
of the NFDA International Convention & Expo. Th e 2011 NFDA Conven-
tion, which will take place October 23-26 in Chicago, IL, is being hosted in 
conjunction with the Cremation Association of North America (CANA). 
 Earlier this year, funeral service vendors and suppliers had an opportunity 
to submit a product or service that became commercially available after Jan-
uary 1, 2010, for consideration in the 2011 NFDA Innovation Award com-
petition. A distinguished panel of funeral directors evaluated the 42 entries 
and selected fi ve fi nalists. Funeral professionals had until September 16 to 
vote for the product or service they believe is the most innovative of the year. 
Votes will be combined with the judges’ scores to determine the winner of 
the 2011 NFDA Innovation Award. 

• Fire Marshal Crematorium Monitoring Technology by Cremation Systems: 
Fire Marshal is a crematory monitoring technology designed to help pre-
vent crematory fi res. Most crematory fi res start near the stack, in an area 
that is not visible to the crematory operator. Fire Marshal measures the 
temperature in the space next to the stack and alerts the operator when 
conditions are suitable for igniting a fi re.

• At-Home Genetic Information Storage by DNA Capsule, LLC: Th e At-
Home Genetic Information Storage by DNA Capsule stores a blood 
sample from a decedent in a triple-sealed container, protecting it from 
moisture and degeneration. Th is blood sample can be used by future gen-
erations to learn important information, such as whether they are predis-
posed to certain genetically-linked diseases, or provide valuable informa-
tion that can be used for genealogical research.

• Safetyseal by Entry Japan KK: Safetyseal is a patented polymer gel delivery 
system that prevents bodily fl uids from leaking from the nose and ears. A 
syringe and catheter mechanism makes injecting the gel into the nose and 
ears quick and easy; it eliminates the need to insert cotton or use powder 
polymers. 

• Th e Tribute Book by funeralOne: A typical register book doesn’t tell a sto-
ry, and neither does a photo album. Th e Tribute Book off ers families the 
best of both worlds. Funeral fi rms can transform the traditional register 
book into a keepsake that tells the story of a decedent through customized 
text and photos. 

• FuneralScreen Digital Signage Solution by Greene Valley Media Co.: Fu-
neralScreen is the fi rst digital signage solution available to funeral homes 
that utilizes cloud-based computing technology. Cloud computing allows 
funeral home staff  to update the content on digital signs from any com-
puter or mobile device with internet access. 

Discover More Innovative Products and Services 
in the NFDA Expo Hall

 Th e Expo at the 2011 NFDA International Convention & Expo is the 
world’s largest annual funeral service trade show and features the newest and 
most exciting products, services and innovations from around the world. Th e 
Expo Hall will be open on October 24 and October 25, from noon-5 p.m.; 
and on October 26, from 10 a.m.-noon.
 For more than 90 years, deathcare professionals have counted on CANA to 
keep them informed about the most innovative ideas available in cremation. 
Th e CANA Cremation Pavilion, which will be located in the center of the 
NFDA Expo Hall, will continue CANA’s tradition of showcasing the latest 
products and services to help all funeral professionals improve their crema-
tion businesses.
 Th e International Pavilion is a one-stop international resource for fi nding 
answers to questions about funeral service around the world, including repa-
triation. More than a dozen countries and funeral service associations will be 
represented, making the International Pavilion a must-visit area for anyone 
who is doing business with funeral directors in other parts of the world or 
wants to learn more about global funeral customs.
 Th e Business Exchange Sessions make their return to the NFDA Conven-
tion. During these 40-minute presentations, exhibitors will share informa-
tion that will help funeral professionals overcome business challenges. Th ese 
sessions are open to all convention attendees, including those who have re-
ceived an “Expo Only” pass from an NFDA exhibiting company. No con-
tinuing education credits are off ered for the Business Exchange Sessions. 
 Up-to-date information about the 2011 NFDA International Convention 
& Expo can be found by visiting www.nfda.org/Chicago2011. Information 
about the Expo can be found by clicking on the “Expo” tab. 

Beautiful Adornments to be 
showcased by Love Ashes NFDA Innovation Award 

to be Presented
Innovation abounds in the Expo Hall at the 

2011 NFDA International Convention & Expo 

l i li ddd d Th i

Th e National Funeral Di-
rectors Association (NFDA) 
is looking to funeral service 
professionals to help select 
the recipient of the 2011 In-
novation Award. Established 
in 2009, the NFDA Innova-
tion Award recognizes and 
promotes creativity, innova-

Hand crafted dichroic glass tile, fused with a loves one’s ashes, is adhered to the front of a gran-
ite headstone.

LAKEWOOD RANCH,FL—
As a jeweler, artist and me-
morialist, Silvia Engel
certainly has the skill set 
to create stunning dichro-
ic glass cremation memo-
rials; and her list of awards 
proves it. Her company, 
Love Ashes, was recently 
the winner of Th e Best of 
the Best award at the 2010 
NFDA convention, as 
well as the prestigious KIP 
award at the 2011 ICCFA 
convention.
 Love Ashes, a nationally 
acclaimed cremation jew-
elry company, handcrafts 
stunning dichroic glass 

pendants that are just as 
vibrant and unique as the 
lives they represent. Th eir 
product line includes their 
popular pendants, ele-
gantly framed tiles and 
newly introduced Beauti-
ful Adornments.
 Beautiful Adornments, 
Love Ashes’ newest prod-
uct, are vibrant dichro-
ic glass tiles that may be 
fused with a loved one’s 
ashes and then adhered 
to the front or back of a 
granite headstone.  By uti-
lizing industrial strength 
3M tape, Love Ashes’ 
Beautiful Adornments are 

a durable and unique trib-
ute to a life well lived.
 Aside from their new 
products, Love Ashes will 
display their jewelry and 
memorial products and 
will also be available to 
visit with you about be-
coming a Love Ashes Part-
ner at Booth 720 at the 
upcoming NFDA/CANA 
Convention or visit www.
LoveAshes.com. Love 
Ashes partners are fu-
neral homes, mortuaries 
and monument compa-
nies who off er Love Ash-
es’ products to the families 
they serve.

SEND US YOUR NEWS!

PO Box 5159, Youngstown, OH 44514
Fax (800)321-9040

press_releases@nomispublications.com
FUNERAL HOME & 
CEMETERY NEWS

We welcome news of the industry. 
Send us information on your fi rm today!
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Keepsake and full urns
Sculptured statues on metal & wood bases
 Unique product
Excellent price points
Pet and people sculptures

www.urnswithasoul.com • jmrsculptures@aol.com 
620 S. Elm Street, Suite 240, Greensboro, NC 27406

Call for Brochure 888.510.1313

KKeepsake and full urns

™

Visit us at Booth 299

Do Good While Having Fun 
at the 2011 Funeral Service 
Foundation Golf Classic!

Visit us at  Booth 223

Trigard to offer Healing Tree certifi cation at 2011 NFDA/CANA Convention

Rich Darby  teaches Trigard’s fi rst Healing Tree certifi cation session during the 2011 Trigard 
Convention. More than 80 dealers and vendors attended the conference 

Watts Vault & Monument Company  received three Trigard 
awards for sales achievement during 2010. From left, three gen-
erations of the Watts family: Julie Watts, Lyndall Watts, Carson 
Watts, Cailey Watts and Scott Watts. 

George Tilley and Greg Tilley, Ideal Burial Vault Company, Depew, NY  took home two Trigard 
awards, including the new “You Get It” award. 

DANVILLE,IL— Trigard 
welcomed more than 80 
vault dealers and vendors 
to Danville, IL for the 
2011 Trigard Conven-
tion. The three days of 
presentation, network-
ing and learning focused 
on the tools and rela-
tionships necessary for a 
strong future.
 Rich Darby, Chief Op-
erating Officer, empha-
sized the importance of 
creating experiences for 
families. “It’s not just 
about the boxes,” he said. 
“We have to create some-
thing that families will 
connect to and remem-
ber.” 
 He illustrated this point 
with the success Trigard 
dealers have seen with the Healing Tree® 
burial and urn vaults. Not only do they 
add graveside value, but the ceremony 
helps families begin to heal.
 Dealers who came to Trigard conven-
tion this summer had the privilege of 
being among the first to be awarded 
Healing Tree certification. Trigard cre-
ated the program to ensure families re-
ceive the same Celebration of Life cer-
emony no matter where they are.
 Trigard will continue to ride the mo-
mentum from the dealer convention to 
the 2011 NFDA/CANA Convention 
and Expo in Chicago. Trigard’s booth, 
#973, will feature a full tent set-up for 
the Healing Tree burial vault and urn 
vault. Ceremonies will be conducted 
throughout the expo hours.
 Funeral directors who attend can be 
awarded basic Healing Tree certifica-
tion. More comprehensive training is 
available at Trigard University. Learn 
more at www.trigard.com. 
 On the last day of the Convention in 
Danville, Trigard presented sales awards 
to select vault distributors for achieve-
ment during 2010. The trophies were 
manufactured by Trigard Plaque and 
Sign. 

 Watts Vault & Monument Compa-
ny was recognized for the Highest Sales 
Volume, Highest Percentage of Aegean 
Sales and Highest Volume of Healing 
Tree® Products. 
 The Highest New Dealer Sales 
Growth award was presented to Ide-
al Burial Vault Company. Norwalk 
Vault Company had the second High-
est New Dealer Sales Growth.
 In the Small Business Division, 
Knight & Sons Monument Compa-
ny had the highest growth percent-
age. Bates Vault & Services, LLC, and 
Minchew Concrete followed with sec-
ond and third highest growth percent-
ages respectively.
For the mid-size business division, Bak-
er Concrete Limited was recognized 
for the highest growth percentage, fol-
lowed by Forsyth Brothers Concrete 
Products and Heartland Vault Com-
pany.
 Gilmer Burial Vaults had the highest 
growth percentage in the large business 
division. Second highest was Whited 
Cemetery Service, followed by Old-
castle Adams Products.
 A new award was presented to Ideal 
Burial Vault Company. Th e new “You Get 

It” Award recognizes the Trigard dealer 
who does an exceptional job of promot-
ing the Trigard brand, serving families and 
embracing new trends in our industry.
 Trigard is a family owned and oper-
ated business based in 
Danville, IL that has 
catered to the varying 
needs of the death care 
industry since the 1960s. 
Trigard regularly hosts 
Trigard University, a pro-
gram dedicated to assist-
ing burial vault dealers 
and funeral directors by 
providing the necessary 
tools to make their firms 
succeed in today’s funer-
al industry. Trigard be-

lieves working closely with other death 
care providers enhances our knowledge 
of the industry and allows everyone to 
stay a step ahead in today’s changing 
marketplace. 

Visit us  at Booth 920
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Contact your local Church & Chapel representative for best pricing

970V

legs and supports are 
constructed of solid wood with 
steel folding mechanism. 
Padded upholstered seat and 
back.  Available in various 
colors and styles.

The Comfort Folding Chair 

WIDOWS CHAIR

STAKMORE FOLDING CHAIR

The Widows Chair is made of Solid 
Maple Wood with Cherry Finish.
Overall Height: 45”
Seat Height: 30”

CE 6600

VINYL FOLDING CHAIR

The Vinyl Folding Chair is 
made of tubular black R7 Steel 
frame, providing a lighter 
weight chair. Seat and back are 
manufactured of 100% virgin 
injected molded polypropylene. 
Available in various colors.

Padded Steel Frame Stacking Chapel Chair has a 3.5” 
thick cushion graduation to 4” waterfall edge. Included 
Ganging clamps for attaching several chairs together. 
Available in various colors.

PADDED STACKING CHAPEL CHAIR

1365

E180

Church & Chapel
Your Chair Source V

isit us at Booth 620  &
 6

35

Memory Vessels Enhanced Designs

Solid Blue Galaxy Orb

Dark Paws USB Flash Drive Keepsake Open 
Dark Paws USB Flash Drive 

Keepsake Closed 

Crystal USB Flash Drive Keepsake Open 

Crystal USB Flash Drive 
Keepsake Closed 

DENVER,CO—Memo-
ry Vessels is pleased to an-
nounce the addition of a 2 
Gigabyte USB Flash Drive 
along with an enhanced de-
sign that allows for easier 
fi lling of the dual keepsake 
chambers. Th eir line of ex-
quisite cremation jewelry is 
off ered in fi ve beautiful de-
signs, including two new 
pet memorial pieces. Th ese 
new designs are a great com-
pliment for funeral homes 
off ering tribute videos and 
provide an additional source 
of revenue via service fees for 
uploading electronic trib-
utes and fi lling the pendant’s 
cremains chamber. Aff ord-
able pricing guarantees a 
low initial inventory cost, 

SANTA BARBARA,CA—
Memory Glass®, a memo-
rial keepsake company, has 
announced a new prod-
uct design: a Solid Color 
Galaxy Orb, which gives a 
bolder appearance to the 
original galaxy design. Th is 
product joins the Memo-
ry Glass line of memori-
als due to popular demand 
for a product with more 
color. As with all Memo-
ry Glass hand-blown glass 
keepsakes, this exciting 
new design can be infused 
with cremated remains, 
soil from a burial plot or 
sand, which no longer lim-
its sales to accompanying 
cremations only.
  “Th is Fall’s NFDA Expo 
is an ideal opportunity 
to bring our new design and a generous profi t mar-

gin, while ensuring that the 
consumer’s price will gener-
ate repeat sales and referrals.
 Dual keepsake chambers 
allow consumers to keep 
the cremains of two depart-
ed loved ones close to their 
heart. Pictures, video trib-
utes and voice recordings, 
saved on the pendant’s fl ash 
drive, support the healing 
process by focusing on joy-
ful experiences and celebrat-
ing the sights and sounds of 
a life well lived.
 Th e new keepsake cham-
ber design has a larger-than-
standard opening to make 
fi lling the chamber easier 
than ever, and the USB fl ash 
drive allows for easy upload-

ing of memorial tributes. 
Maintaining an inventory 
of these beautiful keepsakes 
requires very little storage 
space and their inclusion 
in a display room is sure to 
draw attention. Addition-
ally, custom images and 
branding can be created for 
exclusive sales through your 
organization. 
 For more information, and 
to view these stunning pat-
ent-pending keepsakes, vis-
it booth #470 at NFDA/
CANA or view the designs 
in the “Our Products” tab on 
www.memoryvessels.com.

Memory Glass expands Product Line

to market,” states Nick Savage, Memo-
ry Glass Owner and artist. “Our goal is 
to give funeral homes and crematoriums 
fresh design options to enhance their pro-
motions, while not abandoning our popu-
lar, tried and true designs.”
  Memory Glass will have two booths this 
year at the National Funeral Directors As-
sociation’s (NFDA) International Con-
vention & Expo in Chicago from Octo-
ber 23-26, 2011. Visit Memory Glass by 
the hosted bar at booth #157 and in this 
year’s new CANA Cremation Pavilion at 
booth #948 to see the entire product line 
and fi nd out how to become a vendor.
 A Memory Glass® is a unique solid glass 
keepsake that eternally preserves cremat-
ed remains, soil from a burial site or sand, 
which are suspended within the glass. Our 
customizable products are each hand-
blown using high-quality crystal glass and 

colored glass available in 16 colors. An 
extremely small amount of cremated re-
mains, soil or sand is required, giving fam-
ilies the opportunity to create multiple 
Memory Glasses, giving funeral homes an 
add–on for traditional funeral or crema-
tion packages. When used with cremated 
remains, the family can still bury or scat-
ter the remainder of the ashes.
 Established in 2002, Memory Glass be-
gan as a family business inspired by the 
loss of a close friend. Its mission is to pro-
vide a creative, aff ordable, alternative form 
of memorialization for those grieving the 
loss of family, friends or pets that are no 
longer with us. Memory Glass products 
are available in over 1,000 funeral homes 
and crematoriums in all 50 states. To be-
come a vendor, visit www.Vendors.Mem-
oryGlass.com. To view all products, visit 
www.MemoryGlass.com.
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Monarch Elite 24K Gold Casket

her specifi cations and preferred sleeping in 
it when she traveled. Michael Jackson and 
James Brown were buried in bronze caskets 
with 14 karat gold handles. Alexander the 
Great, after conquering the known world 
and dying at 32, was placed in a gold sar-
cophagus that was in turn placed in a sec-
ond gold casket. Th e Golden Casket Com-
pany is going one step further, by working 
with living people and designing truly orig-
inal caskets. 
 Balfour and Wessels are setting out to 
conquer the world in their unique fashion. 
 “One thing is guaranteed,” says Balfour, 
“none of us will be here forever. We pro-
vide an original and high-end service to 
discerning people who have spent their 
entire lives thinking outside the box. We 
transform a fi nal resting place into a one-
of-a-kind artwork that makes a statement 
about that person’s life, style and accom-
plishment. After all, it’s your funeral.” 
 Alternative luxury funerals are on the 
rise in the Americas and Southeast Asia, 
and the Golden Casket is not limited by 
geography; the company ships worldwide.
 Th e Golden Casket will be showcasing 
its newest luxury casket, the Monarch 
Elite 24 Karat Gold Luxury Casket, at 
the NFDA show in Chicago in October, 
booth 679. For more information, visit 
www.thegoldencasket.com.

Triple H Company
P.O. Box 5790

Ventura, CA 93005-0790
(805) 650-6944 • (800) 252-3444

Fax (805) 650-6444

www.triplehcompany.com

Triple H 
Company

Cemetery, Crematory and Mausoleum Supply Since 1950

• Plastic Mausoleum 
Vases & Holders.

• Less Expensive 
Zinc Ring Available

• 8”, 5 1/2” or 4”
• Bronze, Gold or

Verde Green.
• Over 150 Varieties

& Options.

• Solid Jewelers Bronze 
Mausoleum Vases & Holders

• Gold, Oxidized and Nickel Finishes.
• Over 400 Varieties and Options Available

Dozens of Options
Available

Sizes up to 260 cubic inches.

◆ Tongue & Groove 
Connections

◆ Green Velour Lined
◆ Strongest Urn Vault 

of its Kind

®

®

®

Peace White

3.5” x 6” x 9”
4.5” x 7” x 8.75”

ULTRA
Flip-Top

Plastic 
Urn

“Bronze Color”
or Gray

U.S. Patent No. 
D-319910

®
Vases

Empire
Design

Princess
Design

Sheet Bronze
Urns

5 Sizes
Dozens of

Styles

®

Infant & Child Plastic UrnsInfant & Child Plastic Urns

32, 78 & 125 Cubic Inches32, 78 & 125 Cubic Inches

Antique Gold

Original
9” x 9” x 14.5”

Oversized
9” x 13” x 14.5”

• Black, 
Brown or 
Light Gray

• Secure Locking Lid
• Bag and Tie Included 
• 8.25”D x 6.5”W x 4.5”L 

MAUSOLEUM VASES • MADE IN THE USA

2” Disc
Adheshive

Standard 
Drill Design

Holder 
Button with Bracket

Variety of Colors & Finishes

Cardboard mailers also available

Resists UV
Discoloration

Floral 
Lawn Vases

Visit us at  Booth 749

Visit us at  Booth 613

Farnsworth Gowns presents New 
Designs at NFDA Convention

The Golden Casket creates 
Personalized, Hand Made 
Golden Caskets
LYME,CT— An unconventional cas-
ket company called Th e Golden Cas-
ket is breathing new life into the tradi-
tional American funeral industry. Instead 
of cookie-cutter, machine made boxes, 
the company creates exquisite handmade 
caskets using pure 24 karat gold, which 
are customized to clients’ requirements 
matching their unique personalities.
 Th ere has been a dramatic shift in peo-
ple’s attitude towards funerals in the last 
quarter century. Instead of mourning a 
death, people are increasingly choosing to 
celebrate a life. Th e company provides a 
boutique service for unique personalities 
living unique lives, and who want their fi -
nal sendoff  to be special, personalized and 
completely original. And what better way 
to go out in style than pre-ordering a one-
off  casket that incorporates your lifestyle 
and personality?
 Owners Justin Wessels and Edward 
Balfour are both highly cultivated and 
creative men with an entrepreneurial fl air 
for adventure. Th ey are veterans of the 
high stakes New York art world where 
they collectively spent more than 20 years 
working with museums, high end clients 
and private collectors all over the world, 
all the time working with priceless objects 
made with pure gold.
 “Anything can be done,” according to 
Edward Balfour, Vice President, “there-
fore we are only limited by our clients’ cre-
ativity and personality,” For example, ele-
ments that have defi ned a person’s life can 
be integrated into any casket, from mu-
sical instruments to memorabilia, from 
original sports equipment to vehicle or 
boat parts, you name it. Th e interior of a 
client’s casket can be hand stitched using 
fabrics from their favorite clothes, such 
as suits, dresses, and football or basket-
ball uniforms, and can incorporate oth-
er any other special items such as jewelry 
and collectibles. Team logos, song lyrics, 
quotations and mottos can be woven into 
the interior fabric or carved into the lid. 
In addition, the entire exterior shell of the 
casket is completely customizable. Any 
motto, design or artwork can be beauti-
fully hand carved and fi nished in either 
24 karat gold or another material of the 
clients’ choosing. “We can replicate and 
carve any design element 
by hand, from team logos 
to mottos to family coats 
of arms” says Edward.
 All caskets are produced 
in New York City at the 
Golden Casket’s studio by 
a team of master craftsmen 
and carvers. Seeing that ev-
erything is created and as-
sembled by hand, a single 
casket requires hundreds of 
man hours to complete.
 Why use gold on caskets? 
“A casket is the only pur-
chase you ever get to keep,” 
says Balfour, “and gold is 
forever. It does not rust or 
tarnish and you cannot de-
stroy it. Gold has held a 
magical allure for mankind 
since it was discovered, and 
there is only a fi nite supply 
in the world. Gold is as 
timeless as it is beautiful, 
and it refl ects refi nement 
and style. What better sub-
stance to use when creat-
ing someone’s fi nal resting 
place?”
 For luminaries and ce-
lebrities (who are mor-
tal just like the rest of us), 
the choice of a stylish cas-
ket is obligatory. Sarah Ber-
nhardt always traveled with 
a rosewood casket made to 

PITTSBURGH,PA— Farn-
sworth Gowns & Sup-
plies, a leading provider 
of unmatched quality and 
style burial clothing for fu-
neral homes in the United 
States, U.S. Virgin Islands 
and Canada will feature 
their latest designs of tra-
ditional and modern street 
burial garments at the 
2011 NFDA Convention 
and Expo in Chicago, Oc-
tober 23-26.
 Th ese burial garments are 
off ered in several diff er-

ent materials and color for 
women along with men’s 
burial suits and accessories.
 Farnsworth Gowns, a 
family owned company 
for 50 years, prides itself 
in providing its custom-
ers with a superior line 
of burial garments, street 
style dresses in modern 
fabrics, traditional gowns, 
negligees, men’s suits, un-
derclothing, slippers and 
other accessories.
 With a wide range of col-
ors and materials, and 

more than 100 styles to 
choose from, Farnsworth 
Gowns off ers funeral di-
rectors and families fast 
customer service for col-
or change, oversize (up to 
4X in most styles), special 
requests, and next day de-
livery.
 View their catalog on-
line at www.farnsworth-
gowns.com or call 412-
881-GOWN for a free 
brochure. Please stop by 
booth #1010 to view their 
many style garments.

SEND US YOUR NEWS
PO Box 5159, Youngstown, OH 44514

Fax (800)321-9040 press_releases@nomispublications.com
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(888) 588.8767 • www.terrybear.com

All urn designs © 1994-2011 Terrybear, Inc. Terrybear is a registered trademark of Terrybear, Inc. Light of Remembrance is a registered trademark of Terrybear, Inc..

by Terrybear

Light of Remembrance  by Terrybear is a collection of Tiffany-inspired and blown glass 

lamp keepsakes that provide an innovative alternative to traditional urn keepsakes.  Ask 

your Terrybear distributor for more information
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AmpliVox launches iPod Portable Sound System
NORTHBROOK,IL— AmpliVox Sound Systems is proud 
to introduce a breakthrough PA System made for the 
funeral home and cemetery industry. Th is in-
novative system includes an iPod docking re-
charging station and a DVD player with a vid-
eo-out.
 Th is easy to use iPod PA System is compat-
ible with the iPhone™ and most iPod® models, 
delivers sound and video providing presenters 
with a personal choice. It delivers clear sound 
for audiences of up to 500 in a 2,500 square 
foot room with its 30 watt amplifi er and 8” 
full-range speaker. Th e design also includes 
a voice priority switch that mutes the music 
while the microphone is in use.
 “Th e ever-growing popularity of the iPod has 
created a wide demand for this wireless PA Sys-
tem. We’ve designed this iPod PA System spe-
cifi cally for the way the funeral home and cemetery 

market uses music and video for eulogies, and 
gives loved ones a full choice of multime-

dia selection when they’re 
speaking,” says Don Roth, 
CEO of AmpliVox.

 Th e powerful, portable and 
lightweight (15 lbs.) iPod 
remote controlled wireless 

PA System includes a video-
out that can enable a person 
to watch DVDs (plug-in a 

projector or other video de-
vice), a carrying case, a built-
in anti-shock DVD/CD/

MP3 disc player with pitch 
control, and a USB compati-

ble device for easy download. It is ka-
raoke ready, has a built-in UHF wire-

less receiver, and wireless hand held mic. 
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Answering Service for 
Directors owner Kevin 
Czachor is honored as 
a Business Exchange 
Exhibitor at NFDA/CANA 
Convention

Kevin Czachor

When it is not being pow-
ered by the AC power cord 
directly, a rechargeable bat-
tery supplies power for up 
to four hours (recharges 
battery while in use). You 
can see the iPod PA Sys-
tem at the NFDA/CANA 
convention in the Funeral 
Source One Booth #576.
 AmpliVox ® Sound Sys-
tems products are pre-
dominately made in the 
USA, meet stringent UL 
standards, and come with 
an up to 6-year warranty. 
Creators of the Pink Podi-
um Promise cause market-
ing initiative; AmpliVox 
donates pink podiums to 
breast cancer awareness or-
ganizations helping lead 
the eff ort to “Speak Up for 
the Cause.” Visit http://
www.ampli.com for more 
information.

MEDIA,PA— Answering Service for Directors
(ASD) is pleased to invite funeral professionals to 
hear Vice President, Kevin Czachor’s presentation 
at the National Funeral Directors Association Conven-
tion on Tuesday, October 25, 2011. Head to room 
E255 at 11 a.m. to learn how to improve the efficien-

cy of your business with 
the correct application of 
progressive cellular and 
Internet technology.
 In order to capture criti-
cal calls, funeral directors 
must remain available to 
families 24/7. The signif-
icant cost of a single sale 
increases the pressure on 
directors to protect their 
phone lines and assume 
that every incoming call 
could result in a revenue 
opportunity. Safeguard-
ing these calls is vital for 
any funeral home that 

can’t afford to lose new business. Kevin has helped 
develop telecommunication strategies for 25 percent 
of funeral homes in the U.S. and will examine mobile 
solutions that allow directors to conduct business on 
the go without sacrificing the quality of service pro-
vided to families.
 “I am thrilled to be honored as a Business Exchange 
Exhibitor at the NFDA’s convention in Chicago,” 
says Kevin Czachor. “Many funeral homes don’t real-
ize the full value of their firm’s telephones. My session 
will examine highly adaptable technical resolutions 
that help funeral professionals remain connected to 
the families they serve from anywhere” says Kevin 
Czachor.
  Kevin looks forward to meeting funeral profession-
als from across the nation and sharing his experiences 
and knowledge acquired from operating the nation’s 
largest funeral home exclusive call center for over 
two decades. Funeral professionals will learn how to 
grow their client base and improve customer service 
by utilizing the latest advancements in telecommu-
nications. The presentation will focus on how using 
text messaging, emailing and virtual reception tech-
niques can help funeral homes thrive in today’s rap-
idly changing business environment.
 Kevin will analyze different scenarios where the 
phone plays a vital role in a customer’s experience. 
The session will provide fresh solutions to common 
communication problems at funeral homes. Attend-
ees will learn practical tips they can immediately ap-
ply to maximize the efficiency of their firm’s opera-
tions. 
 To meet the rest of the ASD team, stop by booth 
#1106 anytime during the convention to learn more 
about the company’s premium service. ASD will be 
offering an exclusive “New Client Convention Spe-
cial” to prospective clients, a cost cutting Rewards 
Partnership Program to current clients, and raffling 
off a free big screen, high definition television.
 ASD is the leading answering service and call sup-
port center for funeral home professionals. As a full 
service provider, ASD empowers directors and staff 
of funeral homes to offer the highest caliber of ser-
vice, particularly while away from the office. ASD’s 
innovative technology and call support expertise have 
made it a national leader in the death care space. 
Headquartered in Media, PA, the firm offers com-
prehensive call support for funeral homes and relat-
ed businesses of all sizes. For more information, visit 
www.myasd.com or call 800-868-9950.

SEND US 
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Juniper Urns offers “Chicago Playbook” at 
NFDA/CANA Convention

Hands-On Training held at Ruff 
Mortuary with MSIA

(L to R) Brian Bowser, Georgia Faye Tucker, Bobby Conway, 
Angelia Cunningham, Alexander V. Ruegg, Anthony and Matt 
Smith

(L to R) Blake Ruff of Ruff Mortuary and Matt Smith

on the autopsy and tissue 
donation. Deep tissue from 
the back and long bones 
from the legs and arms 
were taken. Th e embalm-
ers were able to see and ap-
ply new and diff erent tech-
niques for handling these 
challenging cases. Th e fo-
cus was on complete and 
thorough embalming of 
all tissue, keeping the body 
dry and free from leaks as 
well as airbrush cosmetics.
 Blake received the MSIA 
Certifi cate of Apprecia-
tion for donating his facil-
ity for the Hands-On pro-
gram. Ruff  Mortuary has 3 
embalming stations, state 
of the art equipment and 
a large roll–in cooler for 
storage. Blake handles the 
majority of the ARORA 
and autopsy cases for the 
state as well as contracts 
with many funeral homes 
in his local area. 
 Key Sponsor, Frigid Flu-
id Co. donated the arterial 
and cavity fl uids, supplies 
and sundries. Other spon-
sors include Ruff  Mortu-
ary Service, LLC and mor-
bid.com. 
 Look for Matt at the 
NFDA/CANA Conven-
tion and Expo where he 
will present on Recon-
structive Surgery and Cre-
ating the Smile. MSIA’s 
next Hands-On program 
will be November 7, 2011 
in Michigan. 
 To fi nd out more the train-
ing programs or to become 
a location sponsor visit the 
Facebook group, Embalm-
er’s Who Care (EWC), mor-
bid.com or call toll free 866-
774-4746. 

Eco-Friendly Cremation Urns for Pets

Thai Artisans creating an eco-friendly vegetable dye from indig-
enous plants to color the yarn ball-shaped urn

CHICAGO,IL— Chica-
go-based Juniper Urns, 
a new purveyor of eco-
friendly cremation urns, is 
making their debut at the 
NFDA/CANA Expo this 
year right in their own 
backyard. Th e show will 
feature their line of eco-
friendly urns for pets, of-
fer attendees a sneak pre-
view of their upcoming 
expansion into human 
urns, and direct visitors to 
their favorite places that 
tourists often miss.     
 Grab a copy of the Ju-
niper Urns Chicago Play-
book at Booth #193 to 
discover the Rat Pack bar; 
rooftop drinks, riverfront 
dining and local pizze-
ria and brewery that are 
guaranteed to make your 
trip memorable. Also in-
dulge in a sample of the 
applewood smoked bacon 
chocolate bar you’ll want 
to bring home to your 
honey from Juniper’s fa-
vorite Chicago luxury 
chocolatier.
 Founded by partners 
Stacy Armistead and 

NORTH LITTLE ROCK,AR—
Th e Matt Smith Interna-
tional Academy (MSIA) 
partnered with Blake Ruff 
of Blake Ruff  Mortuary 
Service, LLC in North Lit-

tle Rock for a Hands-On 
Training Program this past 
August. Th e Program was 
a two day series of Power 
Point and embalming of 
the diffi  cult case with focus 

Kyle Stewart in Febru-
ary 2010, Juniper Urns 
sources the talent of fair 
trade producers to devel-
op cremation urns that 
not only protect the plan-
et’s natural resources, but 
also empower developing 
communities.
 “We’ve known that con-
sumers respond more fa-
vorably to companies that 
are transparent regarding 
their sustainable practic-
es,” said Armistead, “so in 
an eff ort to provide that 
additional level of educa-
tion about our products in 
a clean and concise man-
ner, we are excited to an-
nounce the integration of 
QR codes into our prod-
uct packaging.” By scan-
ning the QR code with 
a smart phone, Juniper 
Urns customers will be 
driven to a webpage with 
extensive information re-
garding the materials and 
processes used to create 
each eco-friendly product.
 Bring your smart phone 
to Booth #193 to discov-
er which QR code reader 
works best for your par-
ticular phone and to see a 
demonstration of how the 
information is delivered.
 For more information, 
call Stacy at 312-772-
3006 or visit www.Juni-
perUrns.com.

Visit us at  Booth 81
1

STYLISH MATCHING TIES
FOR PROFESSIONALS

ANY SIZE GROUP OR ORGANIZATION

www.tiesforyou. com

           Phone: 877-770-TIES (8437)
                  Fax: 276-466-3474
E-mail: customerservice@tiesforyou.com

V
isit us at Booth 120
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© Custom Air Trays

YOU WOULDN’T USE OUR
LEAK-RESISTANT CREMATION TRAY
AS A POOL FLOAT, BUT YOU COULD.

We test ours in the lab so you
don’t have to test it in the real world.

1-800-992-1925 | CustomAirTrays.com

The copy and the photo were not retouched, Jim actually floated in the pool!

Visit us at  Booth 873

NFDA International Convention & Expo to feature 
Wide Variety of  New, Unique Workshops 

Funeral professionals will gain valuable new insights from the more than 40 engaging and interactive educational workshops that 
will be off ered during the National Funeral Directors Association’s (NFDA) International Convention & Expo. Th e convention, 
which is being hosted in conjunction with the Cremation Association of North America (CANA), will feature the widest variety 
of workshops anywhere, covering the issues that matter most: technical skills, cremation, business operations, profi tability, cemetery 
management, technology, marketing and more. Th e NFDA Convention will be held October 23-26 in Chicago, IL.

Preconvention Seminars
 NFDA will off er four preconvention seminars on Saturday, 
October 22. 

Introduction to Alkaline Hydrolysis: Understanding the Process 
and Procedures. Th is seminar will provide critical informa-
tion, including a history of alkaline hydrolysis, an overview 
of the process and chemicals used, safety considerations, pro-
cessing of bone remains and more. Presented by Dean Fish-
er, director of the UCLA Donated Body Program at the Da-
vid Geff en School of Medicine, Los Angeles, CA.

Reconstructive Techniques for Facial Repair Resulting From 
Trauma. Learn a wide variety of techniques to transform the 
most severe trauma cases into an acceptable and identifi able 
condition. Presented by Vernie Fountain, Fountain Na-
tional Academy, Springfi eld, MO.

NFDA Certifi ed Preplanning Consultant Program. Promote 
exceptional standards in the fi eld of advance planning by be-
coming an NFDA Certifi ed Preplanning Consultant (CPC). 
You must be eligible to participate in this program; please 
call an NFDA member services representative at 800-228-
6332 to apply. Presented by Colleen Murphy Klein, NFDA, 
Brookfi eld, WI.

CANA Crematory Operators Certifi cation Program. With in-
creased cremation-related litigation, a simple mistake could 
cost a fi rm hundreds of thousands of dollars. Crematory 
owners, managers and operators all must understand prop-
er operating procedures to ensure quality and protect their 
fi rm. Presented by: Michael Nicodemus, COCP chair; 
Chris Farmer, CANA legal counsel; Steven Schaal, Mat-
thews Cremation; and Tony Lombardi, Matthews Crema-
tion.

 Up-to-date information about the 2011 NFDA Interna-
tional Convention & Expo can be obtained by visiting www.
nfda.org/Chicago2011. Information about workshops and 
preconvention seminars can be found by clicking on the “Ed-
ucation” tab. 
 NFDA is generously supported by Federated Insurance 
Company, Batesville Casket Company, Facultatieve Tech-
nologies, Frazer Consultants, Madelyn Company, Mat-
thews International, Memories by Design, Nomis Pub-
lications, American Crematory Equipment, American 
Funeral Financial, Deaton-Kennedy Company, Director’s 
Select Retirement Plan (DSRP), Doric Products Inc., Fu-
neral Call, Homesteaders Life Company and Messenger.

Not-to-be-missed Workshops
 Convention attendees will be inspired during workshops led by the most knowledgeable and 
creative minds in the profession. Th ey will gain rich knowledge and deepen their understanding 
of funeral service. Workshop participants are sure to take innovative approaches to challenging 
situations back to their funeral homes. 

Sunday, October 23
Canadians Do Cremation Right. Top funeral and cremation providers from Canada will share 

information about how they are fl ourishing in one of North America’s highest cremation mar-
kets. Presented by John Chasca, East-West Kootenay Crematorium, Cranbrook, BC; Rick 
Golke, Alternatives Funeral and Cremation Services and Crematorium, Vancouver, BC; 
Lawrence Little, Alternatives Funeral and Cremation Services, Vancouver, BC; and Jeremy 
May, Alternatives Funeral and Cremation Services and Crematorium, Vancouver, BC.

Marketing Your Cemetery: Connecting With Your Community. Discover creative direct and indi-
rect marketing techniques to maximize the value of your cemetery and make connections with 
people in the community. Presented by Linda Darby-Sempsrott, Trigard, Danville, IL.

Monday, October 24
Google’s Changes, Facebook Obits and Smartphone Shoppers: Consumer Shift. Learn how to lever-

age major technology trends to increase shopper calls, improve customer service and strengthen 
your funeral home’s brand. Presented by Michael Turkiewicz, FuneralNet, Portland, OR.

Demystifying Succession Planning: How to Protect and Preserve the Family Business. Learn com-
mon estate planning practices and prepare for a worry-free transfer of business to a family mem-
ber or outside interest. Presented by Marcus Loden, von Briesen & Roper, Madison, WI.

Tuesday, October 25
Developing Customer Loyalty in the Digital Age. Learn about the most eff ective online tools and 

social media outlets, and how they can be used to build and maintain meaningful relationships 
and drive more revenue. Presented by Jim McCann, founder and CEO of 1-800-Flowers.
com, Carle Place, NY.

Diffi  cult-case Embalming and Creating the Smile. See a never-before-presented workshop on se-
vere trauma with massive restoration and surgery to the face and body, including rebuilding the 
skull, skin restoration, cosmetology and airbrushing. Presented by Matt Smith, Oxford, MI.

Wednesday, October 26
Upping Your Game: What to Do When the Competition Levels the Playing Field. Learn about new op-

portunities for funeral home owners and managers to up their game and do more with the opportu-
nities available in their market. Presented by Douglas Gober, Carriage Services Inc., Kenner, LA.

Anatomy of a Cremation Machine. Funeral professionals who are considering purchasing cre-
mation equipment can get expert information from representatives of various manufactur-
ers about what to look for and available features. Presented by Don Collins, B&L Crema-
tion Systems, Largo, FL.; John Raggett, American Crematory Equipment, Santa Fe Springs, 
CA; Steve Schaal, Matthews International, Pittsburgh, PA; and Larry Stuart Jr., Crematory 
Manufacturing & Service, Tulsa, OK.
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After his unfortunate accident in the bull ring, it was Inman
Shipping Worldwide that brought Uncle Harry home. Funeral 
directors and families depend on Inman to handle all the details
of getting Uncle Harry back home–for one low price. 

Thoughtfulness. Consideration. Sensitivity. And efficiency. 
Keep Inman in mind.

don’t leave
uncle harry

stuck in spain.

1605 Merwin Ave., Cleveland, OH 44113 • 1-800-321-0566
www.inmanshippingworldwide.com

Inman’s exclusive
Trans-Containaire™
shipping unit.

®

®

Visit us at  Booth 807

Abigal Press Inc. 
Publishes two New 
Catalogues

pany also inventory funeral 
supplies, sundries, and aim 
to accommodate any other 
specifi c needs.
 Abigal is celebrating their 
fourth year in their new 
modern, facility featuring 
state of the art technolo-
gy and equipment. Abig-
al’s expert staff  is available 
six days a week, unique in 
the industry. Please keep 
in mind that capabilities 
can surpass every page of 
the new catalogues. Abigal 
press is a full service com-
mercial printer and engrav-
er for  funeral associations, 
leading law fi rms, broker-
age and fi nancial services, 
as well as the most promi-
nent religious institutions. 
Because of this diverse cli-
entele they can accomplish 
printing jobs that are ex-
tremely complex and have 
the equipment in house 
to provide services from 
concept, design, manufac-
turing, and mailing, in-
cluding the ability to do 
variable data.
 For more information 
about Abigal Press, con-
tact Jeff  Gaines or Mark 
Khan toll free 800-442-
3060, fax 800-531-7272, 
email api@abigal.com or 
visit www.abigal.com. Be 
sure to stop by Booth #419 
at the NFDA Convention 
in Chicago.

Laser Compatible Ancillary 
Catalogue

Point of Purchase Catalogue

OZONE PARK,NY— Abigal Press Inc., celebrating 75 
years of service to funeral directors throughout the Unit-
ed States, is a manufacturer and distributor of the fi n-
est quality funeral products nationwide. In celebration of 
this landmark anniversary, Abigal has published two new 
catalogues available for the asking. Th eir Laser Compati-
ble/Ancillary catalogue features same day shipping of mi-
cro perforated prayer cards, as well as any other products 
resold to your client fam-
ilies, and a quantity tiered 
price list for your conve-
nience.
 Th e Point of Purchase 
catalogue, which is second 
to none, is geared for pre-
sentation to client families 
when the ordinary does 
not cut it. Th is catalogue 
of personalized products 
available for same day 
shipping features the most 
comprehensive choices 
in the industry today and 
comes with two price lists. One is a confi dential price list 
with your actual cost; the other is a suggested retail price 
list to be used as a guide if not in actuality.
 What separates Abigal from the competition is that 
everything in both catalogues can be shipped the same 
day, when necessary, via overnight delivery. Abigal Press 
maintains an extensive inventory and does not depend 
on third parties to drop. 
Th e product line is much 
more diverse than the cata-
logues depict, as the com-

Roberts & Downey Chapel Equipment Celebrating 
25 years of Quality and Innovation

ing in 1986, finishing in 
the spring of 1987. We 
logged all the oak trees in 
West Central Illinois and 
custom milled the entire 
woodwork package for 
the interior. When their 
chapel furniture arrived 
it did not match the building so they asked us to de-
sign a line of chapel furniture.” The original Classic 
Line was followed by Jamestown Colonial that same 
year. “We attended our first NFDA Convention in 
Salt Lake City in 1987,” added Rick.
 In 1992 Roberts & Downey introduced the Provin-
cial Design at the NFDA Convention in San Anto-
nio. The most successful debut was in 1997 when the 
Queen Anne collection debuted in Las Vegas. Prai-
rie Craftsman was also introduced in San Antonio, in 

by and see the changes in 
our family over a quar-
ter century, say hello and 
help us celebrate,” stated 
Elizabeth.
 All Roberts & Downey 
furniture is hand craft-
ed on a custom order ba-

sis by skilled craftsman in the family owned and op-
erated American shop. The Roberts have listened to 
their clients and adapted their lines to meet the ever 
changing needs of the industry, keeping up with to-
day’s growing trends by offering funeral homes ele-
gant chapel furniture with which to service families 
For additional information call Rick or Elizabeth toll 
free at 1-800-331-9093. To view all of the current 
furniture lines and other products available stop by 
Booth 906 or visit www.robertsanddowney.com.

ARGENTA,IL— Rick and Elizabeth Roberts, own-
ers of Roberts & Downey Chapel Equipment are 
proud to announce that this year’s NFDA/CANA 
Convention in Chicago will be their 25th consecu-
tive National Funeral Directors Association Conven-
tion. Looking back Rick reminisced, “We built the 
J.J. Moran & Son Funeral Home in Decatur, start-

2002. Several of their pieces have been patented over 
the years.
 “To celebrate this silver anniversary Rick and I will 
be joined in Booth 906 by our three children, their 
spouses and all four grandsons on Monday commem-
orating this milestone. Many of you have watched 
our children grow up on the convention circuit. Stop 
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