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BK Umbrella Industries

1-800-522-5743

BKBK    Umbrella IndustriesUmbrella Industries

1-800-522-57431-800-522-5743

VISCHER  FUNERAL SUPPLIES (800) 752-8767
(215) 957-9601

FAX 
 (215) 675-9706

www.vischerfuneralsupplies.com** Your Ferno Washington Distributor **

FOR THE COMPLETE FERNO® LINE AND MORE

VISIT OUR WEBSITE AT

WWW.VISCHERFUNERALSUPPLIES.COM

Ferno® Model # 87
Church Trucks

Industry Leading 1000 lb.
Ferno® Mini Maxx Mortuary Cot

Don’t be fooled by imitations 
there is only 1 Ferno-Washington 

Ferno® Model # 101-H
Hydraulic Operating Table

BEST
PRICE 

 $377500

   ... OPERATING TABLE

     ... MANUFACTURER

        ... SERVICEBEST  

Roberts & Downey 
Chapel Equipment

Stakmore 
Folding Chairs

Call Us and Save Call Us and Save

Eagle Coach Company announces 
record breaking sale to Funeral Auto 
Company in Louisville

The Family Care Series has a new look 

The Funeral Directors of the Funeral Auto Company with their new Fleet

LOUISVILLE,KY— Eagle Coach Company, 
an internationally recognized professional 
vehicle manufacturer based in Amelia, OH, 
announced the sale of 23 vehicles to Funeral 
Auto Company in Louisville, KY.  A fi rst time 
sale for Eagle Coach, the auto company chose 
a fl eet of eleven Cadillac Ultimate hearses and 
twelve Cadillac 6-door limousines. 
 Th e purchase decision took place after ex-
tensive study and cost analysis by the lead-
ership of Funeral Auto Company, which is 
owned by a consortium of funeral directors 
in Louisville. David Owen, funeral director 
and president of Funeral Auto Company, led 
the development of the transaction. 
  “We needed vehicles that would be reli-
able, have low maintenance costs and retain 
outstanding resale value,” Owen said. “Eagle 
was the clear choice for that. But even more 
importantly, we wanted a great customer ser-
vice team. I need to know the people behind 
the vehicles, and I found that in the staff  at 
Eagle Coach, and Tommy Jones, owner of 
Jones Coach Sales.”

  “A 23-car sale is no small endeavor,” Tom-
my Jones, Bowling Green, KY area Eagle 
dealer said. “We spent a lot of time talking 
with the leadership and working to under-
stand their business needs. Th ey made the 
decision to move forward with Eagle, and 
we’re looking forward to being their part-
ner for a long time.” 
 All of the vehicles were chosen in platinum 
color. Th e hearses feature crown bands as 
well as other popular trim options, and the 
limousine companion cars were built with 
raised roofs for extra headroom. 
 Since its humble beginnings in 1982, Eagle 
Coach Company has risen to become argu-
ably the most recognized industry leader in 
overall quality, style, innovation and customer 
satisfaction. Eagle Coach builds professional 
vehicles from start to fi nish—demanding at-
tention to detail and unrivaled quality. Each 
year brings groundbreaking advances in the 
coaches to accommodate the ever-changing 
needs of the funeral service profession. Eagle 
Coach Company is located in Amelia, Ohio.

WHITESBORO,NY— Each 
cover of the Mourning Dis-
coveries grief support servic-
es publication, Th e Family 
Care Series has been beau-
tifully redesigned. Th e se-
ries is available to funeral 
homes to provide to griev-
ing families. 
 Mourning Discoveries has 
been providing grief support services to 
families for over 18 years. Linda Find-
lay, owner and program director wrote 
and published the Family Care Series in 
2008. Th e new cover design was created 
by Julia Findlay. Th e series consists of four 
books that were written to be received by 
bereaved families four times throughout the 
fi rst year of grief. Each book addresses issues 
and concerns that are commonly experi-
enced at the times that the books arrive. Ad-
ditionally, each book includes personal sto-
ries and inspirational quotes. Linda Findlay 
walks with the reader and provides gentle 
practical support and guidance. Th e stories 
that she shares speak to families and can 
help them to know that what they may be 

experiencing is a necessary part of their 
grief journey. Over 12,000 sets have 

been distributed through funer-
al home fi rms across the 

country during the past 
two years. Fam-

ilies consis-
tently call 
to say how 

h e l p -
ful and 
t i m e l y 
the books have been. 
 “Aftercare is a neces-
sary service that all fu-
neral homes should pro-
vide to the families that they serve. Linda 
Findlay said, “Th e Family Care Series is a 
valuable resource that can be used to reach 
out to families after the funeral is over.” For 
more information visit the company web-
site at www.mourningdiscoveries.com.
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CONVENTIONS/
CONFERENCES

Jewish Funeral Direc-
tors of America - Oct 03-
06, 2010, Intercontinental, 
Chicago, IL. 781-477-9300. 
www.jfda.net

NFDA - Oct 10-13, 2010, 
New Orleans, LA. Exhibits. 
800-228-6332. www.nfda.
org nfda@nfda.org

Associated Cemeteries of 
Missouri Fall Seminar - 
Oct 22-23, 2010, Th e Re-
sort at Port Arrowhead, 
Lake Ozark, MO. Exhibits. 
636-550-7723.

Casket & Funeral Supply 
Assoc (CFSA) - Nov 15-16, 
2010, Crowne Plaza Union 
Station, Indianapolis, IN. 
847-295-6630. www.cfsaa.
org mallen@cfsaa.org

Connecticut FDA - Dec 
02, 2010, Th e Hartford 
Marriott Rocky Hill, Rocky 
Hill, CT. Exhibits. 800-919-
2332. www.ctfda.org connf-
da@aol.com

OGR Annual Conference - 
Apr 08-09, 2011, Loews At-
lanta Midtown, Atlanta, GA. 
800-637-8030. www.ogr.org

Catholic Cemetery Con-
ference - Oct 05-08, 2011, 
Gaylord Opryland Resort & 
Convention Center, Nash-
ville, TN. Exhibits. 888-
850-8131.

Catholic Cemetery Con-
ference - Aug 27-31, 2012, 
Gaylord National Resort & 
Convention Center, Wash-
ington, DC. Exhibits. 888-
850-8131.

MEETINGS/SEMINARS

The Foresight Companies
- Oct 10, 2010 “Th e 21st 
Century Funeral Home”, 
Marriott New Orleans Con-
vention Center, New Or-
leans, LA. 800-426-0165.

The Academy Training 
Dates - Oct 19-22, 2010 
Advanced Funeral Planning; 
Oct 25, 2010 Continuing 
Care Program Development; 
Oct 26-27, 2010 Continu-
ing Care for the Advance 
Planner or Aftercare Special-
ist; Nov 02-03, 2010 Finan-
cial Aspects of Advance Fu-
neral Planning, Th e Acade-
my Training Center, Frank-
lin, OH. 800-331-6270. 
www.theoutlookgroup.com

OGR Fall Forum - Nov 01-
02, 2010, Marriott Cincin-
nati at Rivercenter, Cincin-
nati, OH. 800-637-8030. 
www.ogr.org

Funeral Service Business 
Forum - Nov 17-19, 2010, 
Palazzo at the Venetian, Las 
Vegas, NV. 732-730-2586. 
katesboylston.com/bizfo-
rum tparmalee@katesboyl-
ston.com

CALENDARCALENDARof Events

If you have a 
Convention, Meeting 

or Seminar
you would like to 

see listed here, send 
information to:

PO Box 5159
Youngstown, OH 44514

Fax 1-800-321-9040
E-mail 

info@nomispublications.com

Mount Olivet Cemetery Adds Zontec Solution To 
Second and Third Mausoleum

MortuaryMall.com teams up with 
Kates-Boylston Publications 

The Funeral Director’s Market Guide

WILTON,CT— MortuaryMall.com, the in-
novative online shopping site owned and 
operated by funeral professionals for funer-
al professionals, is proud to announce that 
it is now off ering Kates-Boylston Publi-
cations’ catalog of funeral and cemetery 
resources on its website.
 “Kates-Boylston is clearly the chief pub-
lication company for books and guides on 
the death-care industry,” stated Edward 
Bergin, Founder of MortuaryMall.com, 
“so we are thrilled to be able to bring their 
catalog of professional resources to our site. 
From fi nances to cremation to grounds 
maintenance and more, our customers will 
now be able to stay on MortuaryMall.com 
to fi nd the publications they need to help 
grow their death-care businesses.”
 “We are happy to be given the opportu-
nity to develop our relationship with Mor-
tuaryMall.com,” said Th omas Parmalee, 
executive editor of Kates-Boylston Publi-
cations. “Death-care professionals are in-
creasingly turning to the site to fi nd prod-
ucts from a number of vendors, and we are 
pleased to be one of them.”

 Kates-Boylston Publications’ catalog of fu-
neral and cemetery resources now available 
on MortuaryMall.com include: Th e Funeral 
Director’s Marketing Guide, Th e Funeral Di-
rector’s Economic Recovery Guide, Th e Funeral 
Director’s Economic Survival Guide, Honor-
ing Veterans: A Guide to Military Services, Th e 
Pet Loss Insider Desk Reference, American Blue 
Book of Funeral Service, American Blue Book 
Guide to Shipping, American Cemetery’s Guide 
to Grounds Maintenance, Th e Green Funeral 
Service Desk Reference, and Th e Webinar: Green 
Funeral Service Strategies & Practices.
 All of Kates-Boylston Publications’ profession-
al resources can be found in the “Professional 
Resources” category on MortuaryMall.com.
 Since 1877, Kates-Boylston publications 
have been bringing funeral and cemetery 
professionals the latest and greatest tactics to 
help your business achieve its full potential. 
With its unique mix of narrative journalism, 
innovative marketing ideas, news analysis and 
in-depth profi les, Kates-Boylston is dedicat-
ed to providing all the tools you need to rise 
above the competition and continue to grow 
your market share. 
 Based in Connecticut, MortuaryMall.com 
is a family owned business run by members of 
the Bergin family, whose funeral homes have 
served Connecticut families for more than 
135 years. MortuaryMall.com currently of-
fers more than 13,000 products, ranging from 
traditional funeral supplies to an unparalleled 
selection of name brand products important 
to today’s funeral homes, including fl at panel 
TVs, DVD players, GPS devices, computers, 
software, portable PA systems, furniture and 
decorative items. Many of the products on 
MortuaryMall.com qualify for free or low 
cost shipping, and each purchase is protected 
by an A-to-Z Safe Buying Guarantee. Mortu-
aryMall.com is a member of the NFDA Busi-
ness Exchange and the International Memorial-
ization Supply Association (IMSA). For more 
information or to place an order 24 hours a 
day, please visit MortuaryMall.com’s website 
at www.mortuarymall.com.

Mount Olivet Cemetery Mausoleum

TAMPA,FL—  Zontec 
Ozone,  Inc .  recent ly 
completed the sale of 
their unique Zontec So-
lution system that elimi-
nates mausoleum odors 
and controls crypt fly 
populations to Mount 
Olivet Cemetery in Fred-
erick, MD. The addition 
of the system at the sec-
ond and third mausole-
um has all three buildings 
on this beautiful histor-
ic property fly and odor 
free. Mount Olivet Su-
perintendent, Ron Pear-
cey stated, “We original-
ly bought a few machines 
about six months ago and 

Dean Gruber, President 
of Zontec, said, “All we 
ask is for you to give us 
your worst mausoleum for 
odors and/or flies and we 
will prove to you that the 
Zontec Solution works. 
The system runs in the 
evening while the mau-
soleum is closed and by 
morning you open your 
doors to a building that 
is fresh, free from odors 
and you will notice the 
absence of flies immedi-
ately. It works, plain and 
simple.”
 Zontec presently serves 
mausoleums and funeral 
homes throughout North 
America, and is a suppli-
er member of the Cath-
olic Cemetery Confer-
ence, ICCFA, OACFP, 
among others. Zontec is 
currently celebrating its 
25th year in business. For 
more information about 
the Zontec™ system, to see 
testimonials from many 
satisfied customers, or to 
place an order, call 813-
936-9200, email them at 
info@zontecozone.com or 
visit them online at www.
zontecsolution.com.

Mark J. 
Hummel 
Trade 
Services is 
distributor 
for Journey 
of Life 
Memorial 
Tri Folds 
READING,PA— Mark 
Hummel, owner and op-
erator of Mark J. Hum-
mel Trade Services based 
in Pennsylvania has become 
a distributor of Journey of 
Life Memorial Products. 
Journey of Life is a custom 
tribute and software solu-
tion provider for the fu-
neral industry that creates 
meaningful memories to 
celebrate the life of a loved 
one. “Any funeral director 
that has been hesitant on of-
fering tri- fold, bi-fold, and 
custom portraits should not 
be hesitant anymore.”
 Journey of Life provides 
top quality products at a 
budgeted price compared 
to other memorial prod-
uct companies. Th is com-
pany off ers several themes 
to choose from for prayer 
cards, bi-folds, tri-folds, 
memorial DVDs, custom 
thank you cards, and large 
framed portraits. Journey 
of Life supports all foreign 
language text uploads and 
off ers a large online digital 
library of music.  Journey 
of Life involves a simple in-
put process that takes only 
minutes. Mark J. Hummel 
Trade Service off ers over-
night printing and delivery, 
so you are guaranteed to 
have a high quality product 
at your door the next day. 
 Mark J. Hummel Trade 
Services offers a 24 hour 
service for these memo-
rial products as well as 
their funeral home em-
balming and transfers. For 
more information please 
contact Mark Hummel at   
484-269-6714, visit www.
markjhummeltradeservices.
com or www.journeyofl ife-
online.com.

put them in one of our 
worst buildings for fly 
infestation. I was amazed 
at the results, within a 
few days the majority of 
the flies were gone. In 
the past, we had used ev-
ery kind of chemical, bug 
zapper, bug lights, etc. to 
get rid of these gnats but 
they always came back. 
Zontec not only got rid of 
the flies but also any odor 
in the building as well.” 

 “One of our directors 
on our board was insis-
tent that we remove all of 
our ultra violet bug lights 
from our mausoleums be-
cause of the medical data 
showing that these lights 
caused cataracts in hu-
mans and didn’t want to 
risk the long term conse-
quences. Using the Zon-
tec Solution is such a safe 
and better ‘Green’ way to 
go,” Pearcey continued.

FUNERAL HOME & 
CEMETERY NEWS
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For complete Up-To-The-Minute Inventory...

 4HEARSE.com

www.4HEARSE.com

Chicago 1-800-4-HEARSE Twin Cities 1-800-639-0604

2007 Eagle Cadillac 64” CEO Six Door Limo
silver, blue leather, fl ip seat, parti ti on

2010 Eagle Cadillac Ulti mate Premier Elite Hearse
silver, black crown top, black leather, electric table

2006 Eagle Cadillac Ulti mate Hearse
silver, black top, black leather, urn enclave

2003 Eagle Cadillac Ulti mate Hearse
dark blue, dark blue top, blue leather

2003 Eagle Cadillac Ulti mate Elite Hearse
dark blue, dark blue top, blue leather, electric table

2002 Federal Cadillac Six Door Limo
white, blue leather

2005 Eagle Cadillac Ulti mate Elite Hearse
dark blue, dark blue top, blue leather, electric table

2006 Eagle Cadillac Ulti mate Hearse
silver, gunmetal crown top, gray leather, oval window

2000 Eagle Cadillac Ulti mate Hearse
white, white top, gray leather

Two
Available

–SOLD––SOLD–

–SOLD––SOLD–

Remembrance Centers of America is 
meeting the needs of Baby Boomers

Thoughtful Aftercare & 
Creative Marketing from 
Resources For Grief

Emblematic introduces Non-Magnetic Emblems for 
display on Hearses with Non-Metallic Surfaces

Rebecca Hauder

BOISE,ID— Bereavement 
aftercare has never been so 
easy, cost-eff ective and com-
prehensive, while at the same 
time creating increased vis-
ibility and good will for the 
funeral home.  Resources 
For Grief™ now off ers Grief 
Support Mailings™. It is com-
prised of a personalized grief 
support letter printed on in-
dividual funeral home letter-
head and a one page educa-
tional enclosure about some 
aspect of grief. Th e mailings 
are designed for sending 
monthly, but could be sent 
less frequently. 
Studies have proven that suc-
cessful funeral homes contin-
ue to reach out to clients long 
after the funeral day events 
are over.  Th e Grief Support 
Mailings™ will help this hap-
pen conveniently, profession-
ally and inexpensively. 
 The Grief Support Mail-
ings™ are available on a CD 
and on the web. Funeral 
homes have a choice. Pur-
chase the CD and own the 
program, or subscribe year-
ly to the web-based version 
and let it manage the details 
of when and who to send a 
monthly letter. Either version 
of Grief Support Mailings 
will allow the funeral home 
more control of bereavement 
cost and linking aftercare to 
the promotional budget.

Rebecca Hauder, own-
er of Resources For Grief™ 
and writer of the Grief Sup-
port Mailings™ is a registered 
nurse, licensed professional 
counselor and marriage and 
family therapist. She has 
more than 25 years experi-
ence in helping the bereaved, 
both in private practice and 
in the hospice setting. Rebec-
ca has a passion for helping 
the bereaved. Funeral homes 

that send these quality mate-
rials will be the benefi ciary of 
the good will created. 
 Call 208-336-0200 or visit 
the Resources for Grief web-
site at: www.resourcesforgrief.
com and click on “Grief Sup-
port Mailings On Th e Web”. 
Of course the popular Grief 
Support Mailings on a CD 
are also still available. Write 
info@resourcesforgrief.com 
and receive free, How to Help 
Someone Who Is Grieving.

Shine On Brightly 
adds Colorful, Stylish 
Cremation Jewelry to its 
Collection

Eternity PendantEmbrace Pendant

ASHEVILLE,NC— Memo-
rial jewelry that doesn’t 
look like memorial jewelry 
is now available at www.
sh ineonbr igh t l y. com. 
Shine On Brightly, the 
online resource for aff ord-
able, unique memorial art, 
is thrilled to add three new 
styles of memorial crema-
tion jewelry to its already 
stellar collection. Artist 
Silvia Engel designs one-
of-a-kind pendants using 
dichroic glass and ashes of 
the deceased. Th ese beau-
tiful pieces are as vibrant 
as the person or pet being 
remembered.
 More and more people 
are opting for memorial 
jewelry as a personal and 
practical way to carry the 
memory of a loved one at all 
times. Th ese dichroic glass 
pendants are colorful, and 
tasteful. Measuring just a 
little over one square inch in 
the case of square pendants, 
and the diameter of a quar-
ter in the case of round pen-
dants, these pieces are avail-
able in rich, vivid colors to 
suite any aesthetic.
 Th e line includes a round 
Embrace pendant, which 
radiates jewel-tones. The 
piece is approximately 1.25” 

BUFFALO,NY— Developed in response to requests 
from funeral directors, the Emblematic Company, 
Inc., Buffalo, New York has announced the introduc-
tion of its new Army and Navy memorial emblems for 
display on hearses with non-metallic surfaces. With 
the trend toward lighter-weight, more fuel-efficient 
vehicles, new hearses often feature fiberglass or other 
composite plastic door and hatch panels that do not 
accommodate Emblematic’s current line of military 
and public service magnetic emblems. Reports from 
industry sources indicate that 15% to 35% of hearses 
now have non-metallic doors.
 Th e new Army and Navy emblems feature a long-last-
ing, Low-Tac adhesive so that they can be mounted on a 
hearse to honor a deceased veteran, and then removed and 
repackaged for future use. According to Emblematic, with 
proper care the removable and reusable new emblems are 
guaranteed for 15 cycles over a three-year period.
 Employing the same full-color graphic design as the 
original Army and Navy emblems, the new emblems 

are nearly12 inches in diameter and feature attractive, 
dynamic silver-embossed vinyl. They are printed with 
quality ultraviolet inks to resist fading in direct sun-
light and include an integral pull-tab to make mount-
ing and dismounting quick and easy. 
 For additional information, contact The Emblemat-
ic Company, Inc., 9998 Clarksburg Road, Eden, NY 
14057. Phone 866-300-0407 or 716-992-9407. Fax 
716-992-8917. Email info@emblematicco.com, or 
visit www.EmblematicCo.com.

in diameter, and hangs from 
a black hand-dyed silk rib-
bon that threads through 
an opening that is incorpo-
rated into the design. Th e 
Small Blue-Green Classic 
Pendant is a one inch square 
of exquisite shades of blue 
and green. A silk ribbon is 
included. Th e Eternity Pen-
dant is created by layering 
clear colored glass on top of 
a white base, making a one 
inch square lucid, iridescent 
memorial that changes as it 
catches the light, glowing 
magical rays of color. Th ese 
pendants include a white 
silk ribbon.
 According to Shine On 
Brightly owner and found-
er Adrienne Crowther, “I 
receive more and more re-
quests for memorial jewel-
ry. I love this line because 
it doesn¹t look at all like 
the mass-produced pieces 
that are often seen in the 
marketplace. Th ese pieces 
integrate wonderful design 
with specific function, 
without losing a sense of 
style and vibrancy.”
 All pieces are available 
at www.shineonbrightly.
com, or by calling 828-348-
0455, or toll free 866-844-
4469.

SANIBEL,FL— “We are now in one of the 
best and most exciting times to be in the 
business of death,” says Mark Davis, CEO 
of ValMark Memorial Group and founder 
if it’s newest division, Remembrance Centers 
of America. “We are on the doorstep of one 
of the greatest windfalls ever, the death of 
the baby boom generation.”  Th e fi rst of the 
baby boomers are entering their mid-60s, 
and the death rate in the U.S. is expect-
ed to rise from 8.1 people per thousand in 
2006, to 9.3 in the year 2020, according to 
the National Center for Health Statistics. 
Th e current economic slump does not di-
minish the longer-term prospects pinned to 
the projected rise of the U.S. death rate as 

those born between 1946 and 1964 begin 
to pass away. Th e Baby Boomer generation 
includes 78 million Americans, and repre-
sents 29.4% of the total U.S. population, 
according to the U. S. Census Bureau. So 
why is the traditional funeral industry so 
far from healthy? Th e Federated Funeral 
Directors of America, an accounting fi rm 
for independently owned funeral homes, 
found that in the past 20 years, its clients’ 
profi t margins have been cut nearly in half. 
Yet the $11 billion funeral industry, domi-
nated by family owned and operated funeral 
homes, commanding 89% of the death care 
market, has been slow to make the necessary 

CONTINUED ON PAGE B6
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 From Our Family To Your Family - Factory Direct

1-800-559-5018
Prestige Vehicle Corp. • 2030 St Rt 125 • Amelia OH 45102 • www.prestigeveh.com

GARMIN 
GPS Unit 

FREE 
with purchase 

All New 
2010 Chrysler Town & Country

Landau Panels
$75000

plus shipping

$6,00000

REBATE 
AVAILABLE

By Jason KellermanBy Jason Kellerman

FACTORY 
DIRECT 

PRICING

2004 Chevrolet Venture Ext. Wb 
140,000 miles

Silver, Landau Panels, Link Roladeck Floor System
Nice Condition! $6,500.00 

2004 Chevrolet Venture Ext. Wb
34,000 miles

White, Full Vinyl Roof, Formica Floor with Rollers, 
Landau Panels Ready to Use! $11,495.00

First Call Vans
Chevrolet Suburban Conversions
Cadillac Escalade Conversions

Parts and Accessories 

FrontRunner Professional 
announces launch of 
FrontRunner Studios

Traditional Holidays can 
cause much pain for the 
Newly Grieving—This 
Little Booklet can Help

Matthews Cremation 
Division launches new 
social media campaign 
on Facebook, Twitter 
and YouTube

KINGSTON,ONTARIO,CANADA— FrontRunner Profes-
sional has announced the formation of FrontRunner Stu-
dios, a full service agency focused on creating and enhancing 
the professional image of both FrontRunner and non Front-
Runner funeral home clients. 
 In addition to the previous services off ered such as custom 
website design, web banners creative design, logo develop-
ment, FrontRunner Studios will off er a long list of image 
builders including, newspaper ads, promotional and print 
design, general price list design, consulting services, media 
placement and billboard and radio advertising. FrontRunner 
Studios will be the backbone behind the Marketing Center 
which is included in all FrontRunner solutions. 
 Th e new division will be headed up by Paul and Tina Or-
lando, both being longtime veterans of advertising along 
with overseeing an impressive team of freelance specialists. 
Paul, creative director of FrontRunner Professional, has spent 
most of his career in funeral genre advertising, having been 
creative director at MKJ Marketing through most of the 80s 
and 90s, and co-founding Adfi nity before joining FrontRun-
ner Professional in 2006. Tina has been designing for leading 
ad agencies as well as larger, international marketing corpo-
rations. “Most funeral directors know that image translates 
into a loyal following, but don’t know where or how to start,” 
said Paul. “I want our clients to see the diff erence raising their 
standards makes, and have an enjoyable and profi table expe-
rience along the way.”
 “We’re aiming to make these higher standard services avail-
able to all our valued customers,” says Kevin Montroy, Presi-
dent and CEO of FrontRunner Professional. More important-
ly, our clients will be able to work directly with the designers 
on their project to avoid any lag time. We are very fortunate 
to have this level of talent and expertise available to our cus-
tomers, extending the exceptional value and professionalism 
that has become synonymous with the FrontRunner brand. 
 More information on FrontRunner Studios, FrontRunner 
Professional, or any of its products and services can be found 
at www.frontrunnerprofessional.com, by calling Paul Orlando 
at (727) 791-7160, emailing him at marketing@frontrunner-
studios.com or stopping by to visit with him at the Matthews 
International Booth #1731 during the NFDA Convention 
in New Orleans.

EDINA,MN— Th e premise of Holiday Grief – Preparing for 
Holidays and Other Special Days is that a special day, particu-
larly a holiday or the anniversary of a loved-one’s death, or 
birthday is often the source of much distress among grieving 
people. Managing stress while planning and experiencing 
these days is the key topic. Th is is a booklet that can pro-
vide direction and comfort to those who are dreading the 
approach of “the day.” Grieving people have indicated that 
the booklet has given them direction, but that it is also an 
important guide for family members.
 Th e authors, Barbara Moore and Dennis Williams, rec-
ognized the need for a quick-read, inexpensive little booklet 
that could help a grieving person deal with special days. 
 Th is is the kind of booklet that would make a great hand-
out at grief support groups. It provides a solid basis for dis-
cussion. Grief support group facilitators have reported that 
the booklets have generated more discussion than any oth-
er materials that have been utilized. Although the booklet 
deals with special days – wedding anniversaries, birthdays 
and the anniversary of the death, the traditional holidays of 
Th anksgiving and Christmas tend to be when newly griev-
ing survivors have the hardest time adjusting to their new 
environment. Th is booklet deals with this issue.
 Th e booklet (3¼” x 3¼”) will fi t in a pocket or purse and 
it can be mailed effi  ciently. 
 Grievers we have met at grief support groups have asked 
for additional copies of the booklet for their family mem-
bers in order to help communicate the things that they can’t 
say or to provide family members with clear guidelines for 
what to expect at holiday gatherings – or that there will not 
be a gathering this year. Th anksgiving and Christmas may 
look a little diff erent this year to those who are dealing with 
grief and those who are close to them.
 For additional information about these materials or a 
free, printed catalog or to order materials, contact Grief 
Resources Catalog on the Internet at www.griefresources-
catalog.com. Grief Resources Catalog carries more than fi ve 
diff erent grief booklets and books. Grief Resources Catalog, 
5021 Vernon Avenue, #209, Edina, MN 55436. Call (952) 
922-3469. E-mail: williams@griefresourcescatalog.com.

ORLANDO,FL— Matthews 
Cremation, a division of 
Matthews Internation-
al Corporation (Nasdaq: 
MATW) and leading man-
ufacturer and supplier of 
environmentally-driven 
cremation solutions recent-
ly announced its entrance 
into the realm of social me-
dia. One can now “Like” 
the Matthews Cremation 
Division page on Facebook, 
follow @MATWCrema-
tion on Twitter and watch 
training videos (among 
other things) on YouTube. 
Included in the social me-
dia arsenal is a blog called 
“Ask the Cremation Doc-
tor” that will delve deeper 
into such subjects as green 
cremation, BIO Crema-
tion™ and industry best 
practices. Direct links to 
all these outlets can be ac-
cessed through Matthew’s 
main website www.mat-
thewscremation.com. 
 Matthews will use these 
new channels to announce 
new products, specials, 
trade show participation 
and webinar schedules. 
“To date, response has been 
strong,” says Brigid Bl-
aschak, the cremation di-
vision’s recently appointed 
Communication Market-

ing Assistant. “We realize 
that social media is a grow-
ing trend across all indus-
tries, death services being 
no exception. We are look-
ing forward to using social 
media to better serve our 
customers and network 
with other industry profes-
sionals.”
 Matthews Cremation, a 
division of Matthews In-
ternational Corporation 
(MATW) has a mission: 
“To be focused on the suc-
cess of our clients and en-
vironmental responsibility, 
as a total solutions provider 
of innovative products and 
services.” Operating four 
manufacturing facilities on 
two continents, Matthews 
Cremation produces crema-
tion equipment, crematory 
accessories, environmen-
tally-friendly caskets and 
service support materials 
to serve clients worldwide. 
Looking towards the future, 
Matthews champions “Cre-
mation Green,” continually 
aiming towards environ-
mentally-driven technol-
ogy that lowers the carbon 
footprint, minimizes green-
house gases and climate 
change impact. For more 
information, visit www.
matthewscremation.com.
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adjustments in order to meet consumer demand and the 
growing popularity of non-traditional services.  It’s not at 
all surprising that it has almost become a cliché: “Th e fu-
neral industry is the last industry to be dragged kicking and 
screaming into the 21st century.”
 As funeral professionals we must reinvent ourselves and the 
role that we play in the funeral arrangement process. Trans-
forming our public persona from the stereotypical undertaker/
mortician is the fi rst and most important step in creating and 
building this new image. Public relations can be defi ned as 
your eff orts and ability to infl uence public perception. What 
the public wants to hear is a good story. Good PR is the tell-
ing of a good story. Th e better your story is, the better the ac-
ceptance by the public. Becoming a Remembrance Center® 
preferred provider tells a great story while shaping and infl u-
encing public perception.  
 Boomers are not going to be happy with “cookie cutter” fu-
nerals. Th ey are demanding customized funeral arrangements, 
with personalized touches. As baby boomers grow older and 
fi nd themselves having to plan funerals for loved ones and 
themselves, they are making funeral choices based on values 
that are diff erent than previous generations. Boomers have 
never followed tradition, and planning their funerals is no ex-
ception. Baby Boomers see funerals as a valuable part of the 
grieving process and are seeking ways to make them mean-
ingful. More and more families are planning funeral services 
that are as unique as the person who died. In order to meet 
the demands of the consumer, personalization has resulted 
in an explosion of unique services and products that refl ect 
the hobbies, passions and interests of someone who has died. 
Th rough personalization, Remembrance Services and Life 
Tributes can be more meaningful. 
 Remembrance Centers of America provides a distinguished 
certifi cation designation exclusively for funeral directors and 
licensed preneed counselors employed by their preferred pro-
viders. Becoming a certifi ed Remembrance Counselor® em-
phasizes a commitment to the needs of the client. It means 
that they are attentive to every detail while demonstrating a 
level of service, compassion and sensitivity that is above and 
beyond other industry professionals. Th e mission of Remem-
brance Centers of America is to provide funeral service profes-
sionals with a distinguished designation that sets them apart 
from their competitors and communicates a high standard 
of service to their community. When clients see the Certifi ed 
Remembrance Counselor® (CRC) designation next to their 
name they will know immediately that they are working with 
a person of integrity that they can rely upon and who will of-
fer more than expected of them. To learn more visit Remem-
branceCenters.com or call Toll Free (866) 770-6791.

Remembrance Centers of 
America is meeting the 
needs of Baby Boomers

Continued fr om Page B4

AmpliVox Sound 
Comparison Guide Goes 
Multi-Lingual 

Meredith’s One Service™ 
helps families honor 
their Loved Ones 

Passages International 
names Wehr as Sales 
Manager

New Providers Join 
Veterans Funeral Care’s 
Network

Western States Funeral 
Supply partners with 
Aurora Casket to serve 
Funeral Home Clients CLEARWATER,FL— Veter-

ans Funeral Care is proud 
to announce that the fol-
lowing have joined its ever-
growing network of provid-
ers: Riemann Family Fu-
neral Home, Gulfport and 
Biloxi, MS; Wood Funeral 
& Family Care, Jackson-
ville, AR; and Billings Fu-
neral Home, Elkhart IN.
 As members of Veterans 
Funeral Care, these funeral 
homes will off er value pack-
aged cremation and buri-
al services to veterans and 
their spouses.
 Established in Clearwa-
ter, Florida in 2000, Veter-
ans Funeral Care currently 
consists of 100 providers 
throughout 39 states—and 
that number continues to 
grow. Th e network’s mission 
is to help funeral providers 
grow their business by of-
fering veterans specialized 
funeral services at a reduced 
cost. Th ey are also endorsed 
by Th e American Legion of 
Indiana which is their Na-
tional Headquarters.
 Veterans Funeral Care 
started off  as just one funer-
al home in Clearwater. “Our 
area has many veterans and 
retired military in addition 
to two National Cemeter-
ies and two VA Hospitals,” 
says Jim Rudolph, Veterans 
Funeral Care’s President. 
“Almost immediately after 
we opened our Clearwater 
location, we began to get 
phone calls from Veterans 
around the country asking 
if there was a funeral home 
in their area that off ered ser-

vices like ours.” 
 Seeing there was a need 
to advocate for more Veter-
an-friendly funeral services 
throughout the country, Vet-
erans Funeral Care decided 
to expand its network. Today, 
the network continues grow 
at a rapid pace. 
 Funeral providers benefi t 
enormously from becom-
ing Veterans Funeral Care li-
censees. Once they join this 
prominent network, funeral 
homes typically enjoy an in-
crease in local veteran interest 
and a boost in sales. 
 One feature that makes Vet-
erans Funeral Care unique 
is that network providers 
strongly encourage families 
to choose a Veterans Ceme-
tery. All veterans, their spous-
es and dependent children 
are entitled to free burial at 
any National Cemetery, in-
cluding concrete graveliners, 
perpetual care and an upright 
or fl at grave marker. 
 Veterans Funeral Care also 
offers a caregiver referral 
plan and a church funeral 
plan. Th ese comprehensive 
funeral packages include a 
high-quality casket, profes-
sional funeral director and 
staff services, visitation, a 
church or graveside service 
and a funeral coach with 
costs ranging from 20% to 
30% less than traditional fu-
neral packages.
 To fi nd out how you can 
become an exclusive Veter-
ans Funeral Care licensee, 
contact Russ Cable at 1-800-
467-7850 or visit www.Vet-
eransFuneralCare.com.

ALBUQUERQUE,NM— Pas-
sages International, Inc., 
the global leader in environ-
mentally-friendly (green) 
and biodegradable funeral 
products names Anna Marie 
Wehr as Sales Manager.
 Wehr will be working 
with funeral professionals 
throughout North America 
to help them better serve 
their families by incorporat-
ing green product off erings 
into their businesses.  “Pas-
sages International is de-
lighted to have Anna Marie 
join our team,” says Darren 
Crouch, President of Pas-
sages International, Inc. “She 
has a great deal of experience 
and enthusiasm that will help 
us continue to build our 
brand, and expand our mar-
ket,” continues Crouch.
 Wehr brings a wealth of 
marketing and management 
experience to Passages Inter-
national, Inc. having worked 
with death care providers and 
suppliers for nearly seven 
years.  She served as Direc-
tor of Products and Services 
for six years at the Interna-
tional Order of the Golden 
Rule (OGR) and prior to that 

worked for ten years in the 
marketing/communications 
department of Insituform 
Technologies, Inc.  Wehr, a 
native of Cedar Rapids, Iowa, 
contributes time to local 
community groups and is an 
avid outdoor enthusiast.  She 
graduated from Coe College 
with a degree in public rela-
tions.  She may be reached at 
(636) 219-7854 or via email 
at amwehr@passagesinterna-
tional.com
 Passages International, Inc., 
specializes in the design and 
manufacture of eco-friendly 
urns and caskets for the hu-
man and pet funeral indus-
tries. Th e extensive product 
line provides the ever-increas-
ing number of eco-conscious 
families with environmental-
ly-friendly, aff ordable and at-
tractive merchandise choices. 
Passages supplies the most 
comprehensive selection of 
unique and functional urns 
for scattering, biodegradable 
burial in earth or water, and 
the temporary containment 
of cremated remains.
 For more information visit 
www.passagesinternational.
com or call (888) 480-6400.  

AURORA,IN— To create new opportunities for its funeral 
home clients, Western States Funeral Supply has joined 
forces to distribute Aurora caskets and technology solu-
tions to funeral homes throughout Colorado.
 “Our strategy has always been focused on creating op-
portunity for our funeral home clients,” said Jim Wie-
ns, president of Western States Funeral Supply. “Aurora 
carries that same attitude and commitment. We’ve been 
family owned since 1954 and are delighted to partner 
with another family-owned supplier and off er Aurora 
caskets to our customers.”
 “Jim Wiens has a terrifi c reputation throughout funeral 
service,” added Bill Backman, III, president of Aurora 
Casket Company. “Th e entire Aurora team is excited to 
have a new partner to bring our products and solutions 
to funeral professionals in the Colorado market.”
 Western States Funeral Supply, based in Newton, 
Kansas, is a division of Doric Concrete Vaults, Inc. 
Th e company operates seven locations with more than 
60 employees. In addition to Aurora caskets, Western 
States Funeral Supply also carries burial vaults, monu-
ments and other memorialization products.
 Aurora Casket is the largest family-owned funeral sup-
plier in America. Founded in 1890, the company operates 
fi ve manufacturing facilities in the U.S. and Canada, and 
provides a full range of burial, cremation, and technology 
products to funeral home clients across America. Aurora 
is a fi fth-generation family business, owned and operated 
by the Barrott and Backman families. For more informa-
tion, visit www.auroracasket.com.

AmpliVox Sound 
Systems Creates Sound 
Comparison Guides in 

Spanish, German, French 
and Italian

NORTHBROOK,IL— AmpliVox Sound Systems’ prod-
ucts have always guaranteed reliable communications, 
and now that message will be heard loud and clear across 
many continents including South America. For the fi rst 
time ever, the AmpliVox Sound Comparison Guide has 
been translated for its customers who serve the Spanish, 
German, French and Italian markets.
 Th e Sound Comparison Guide is a persuasive sales and 
marketing tool that compares product features, including 
sound coverage, dimensions, and cost of more than 25 
lecterns and indoor/outdoor PA systems. Th is informative 
Guide will make it easy to choose a sound system for your 
customers’ applications.
 AmpliVox CEO Don Roth 
describes the company’s new 
global messaging as an inte-
gral part of its multimedia 
presentation systems. “Our 
salient new Guide seamlessly 
communicates the AmpliVox core product features and bene-
fi ts.  From high quality portable public address systems to styl-
ish lecterns and podiums, Amplivox Sound Systems ensures a 
crystal clear message in any language,” says Roth.
 Th e world depends and trusts AmpliVox Sound Systems 
because it off ers not only high quality and reliability, but as 
seen in the Guide, elegant style for every speaking need. Th e 
multi-lingual Sound Comparison Guides are available on the 
AmpliVox website at http://www.ampli.com/pdf/.
 In addition, AmpliVox Sound Systems has now gone 
green and is manufacturing and selling PA systems and 
podiums that are RoHS (Restriction of Hazardous Sub-
stance) and WEEE (Waste Electrical and Electronic Equip-
ment) Compliant.  Products are made with forest friendly 
wood and recycled materials.
 AmpliVox ® Sound Systems products are made in the USA 
(with only a few exceptions), meet stringent UL standards, and 
come with an up to 6-year warranty. Our wide selection meets 
every speaker’s sound coverage and style needs. Whether you 
are in a small meeting room of 30 people or a large 20,000 
square foot auditorium of up to 10,000 people, AmpliVox ® 
Sound Systems’ extensive range of superior quality, simple to 
operate and reliable electronics will provide maximum cus-
tomer satisfaction and ensure a crystal clear message.
 For more information, contact Don Roth, CEO, Amplivox 
Sound Systems at 800-267-5486. Email droth@ampli.com or 
visit www.ampli.com. 

DES MOINES,IA— Th anks to the innovative program from 
the Meredith Corporation (NYSE:MDP) called ONE 
Service™, funeral homes across the country are turning to 
the power of local television to announce death notices 
and funeral arrangements.
 ONE Service™ was developed in response to the con-
tinued decline in newspaper circulation. As publishing 
schedules were reduced to only a few days a week, funeral 
directors were forced to do business diff erently. 
 “Families were in a conundrum when the papers cut back. 
Should we hold services around the newspaper’s schedule, 
or based on the families’ needs?” said Rodney Wakeman, 
co-owner of Wakeman Funeral Home and district director 
of the Michigan Funeral Directors Association. “ONE Ser-
vice™ allows us to publicize obituaries seven days a week.”
 Th e answer is simple – run on-air and online obituaries 
on local television. For a small charge, participating TV 
stations will run the deceased’s name and photo on-air and 
post an obituary online. Lists of names of local residents 
who have passed away are broadcast during the weekday 
noon shows and weekend morning shows. Viewers are en-
couraged to visit a Web site to read the obituary and for 
more information about funeral services. 
 “Serving the communities where our television stations 
are located has always been our fi rst priority,” said Paul 
Karpowicz, President of the Meredith Local Media Group. 
“Extending this on-air death notice service to our view-
ers is just another way to keep the public informed. We’re 
proud to help television viewers honor their loved ones by 
sharing the story of their life with the public.” 
 To learn more about ONE Service™ and when it will 
launch in your area, visit the Meredith Corporation ONE 
Service™ booth at the 2010 NFDA International Con-
vention & Expo in New Orleans. Or contact Jeff  Trott, 
ONE Service™ General Manager, at (515) 284-2371 or 
Jeff .Trott@meredith.com.
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Cremation Services
Expected to Double

Over the Next 10 Years
Change is the one constant in life. We’ve all faced 

challenges over the past couple of years and some 

are unique to our industry.

How can Superior help? By doing what we’ve 

always done: remaining true to the traditions of value, 

service, and innovation we’ve maintained since 

building our first specialty vehicle in 1925; by 

continuing to offer the industry’s most elegant styling, 

the smartest in innovative engineering and adhering 

to the strictest standards in quality construction.

Your Superior can be 

equipped with our Hidden 

Gem urn holder – it’s 

there when you need it and 

disappears when you 

don’t. All Superior Cadillac 

coaches have the 

widest-opening casket doors and the highest 

floor-to-ceiling entry in the industry.

If change is the one constant in life, then make your 

change Superior.

Trends Change. We Can Help You Capitalize.

2550 Central Point Parkway
Lima, OH 45804

 



Page B8 OCTOBER 2010FUNERAL HOME & CEMETERY NEWS S ec ti on  B

RATES: 1/2” ad $170   •   3/4” ad $205   •   1” ad $245   •   2” ad $405   •   3” ad $535   •   4” ad $635   •   5” ad $745
COLOR: 1/2”, 3/4”, 1” and 2” ads, add $75    •    3”, 4” and 5” ads, add $100

All Shipping Directory ads run for 12 months and are to be prepaid. 
Deadline is the 5th of the previous month. Ad rates are for camera ready copy.

Mail to: Funeral Home & Cemetery News, PO Box 5159, Youngstown, OH 44514  •  Call 800-321-7479  •  Fax 800-321-9040  •  E-mail info@nomispublications.com

DIRECTORYDIRECTORYShipping

CONNECTICUTCONNECTICUT

FLORIDA FLORIDA Continued

THE SHIPPING DIRECTORY THE SHIPPING DIRECTORY IS IS 
CONTINUED ON THE NEXT PAGECONTINUED ON THE NEXT PAGE

SCARANO SHIPPING

• First-rate, on-site embalming procedures  
that ensure remains arrive from Florida 
in quality condition.

• The promise that you will never lose 
your rightful casket sale to a Florida 
funeral home.

• One guaranteed price without the risk of 
hidden charges, add-ons or extra fees.

1-800-423-5901
www.scaranoshipping.com

When you select Scarano Shipping 
you receive prompt, personal service 

without the risk.

Family owned and operated

- NO CASKET SALE -
Joseph A. Scarano

Owner

Anywhere 
in Florida!

24 hours a day, 7 days a week
Joe Scarano will answer your call 

personally!

FLORIDAFLORIDA

HARTFORD TRADE SERVICE
ON SITE CREMATORY

Kevin K. Riley, Funeral Director

860-282-4500
Cell 860-559-7728
Fax 860-282-0393

Serving the Chief Medical Examiner’s Offi ce
and All of Connecticut

623 Main St., East Hartford, Connecticut 06108

Convenient To All
Local Hospitals
Area Convalescent
Homes
Connecticut Hospice
Inc. In Branford

24 Hr Professional
Service
Full Shipping and
Cremation Services
Service in the Trade
Service for 23 Years

CONNECTICUT 
TRADE SERVICE LLC
Chris A. Pender, Licensed Funeral Director

Convenient to all Hospitals,
Nursing Facilities and Airport

24 Hour Professional Embalming 
and Removal Service

Complete Shipping and 
Cremation Services

Local (203) 808-2226
Toll Free (866) 736-3379

Contracted by the Chief Medical Examiners Offi ce

FUNERALS BY T.S. WARDEN
1-888-765-1236

  $595.00  STANDARD
SHIP-OUT

STANDARD
CREMATION

JONES-GALLAGHER 
FUNERAL HOME

Reasonably Priced Shipping & Cremation Services
Serving North & Central Florida

Call 904-964-6200 for Quote
Independently Owned & Operated by 

Joe Gallagher, Licensed Funeral Director
Licensed in FL, MA & PA

www.jonesgallagherFH.com

Serving ONLY the Central Florida Area.

So you can tell your families, 
“Yes, I have a friend there!”

ROBERT BRYANT
A shipping service you can depend on.

877-SHIP2YOU
877-744-7296

24/7
Shipping or 

Cremation

Family Owned and Operated. 
A Robert Bryant Funeral and Cremation Chapel

321 E. Michigan Street, Orlando, FL 32806

toll free 

Orlando

FLORIDA SHIPPING
$79500

SHIPPING OR CREMATION

BEST SERVICE – BEST PRICE – GUARANTEED
• No casket sale
• No add-on charges – one price guaranteed
• All remains come direct to OUR FACILITY

FUNERAL & CREMATION SERVICES INC.

Michael P. Gendron
Funeral Director

Mi h l P G d

WE ARE FLORIDA’S FINEST!

877-251-0088
www.gendronfuneralhome.com

INDEPENDENTLY OWNED AND OPERATED

SUBSCRIPTIONSUBSCRIPTION
Name _________________________________________________

Address  ______________________________________________

 ________________________________________________

City __________________________________________________

State ___________________  Zip__________________________

Phone  ________________________________________________

Signature  _____________________________________________

Return To:

PO Box 5159, Youngstown, OH 44514

Master Card, Visa,  American Express and Discover Orders:

1-800-321-7479
Fax 1-800-321-9040

FUNERAL HOME & 
CEMETERY NEWS

FUNERAL HOME & CEMETERY NEWS

ANNUAL 
SUBSCRIPTION

 $20.00 Subscription
 $40.00 First Class
 $50.00 Canada & Mexico 
 $65.00 Outside North America 

AIRLINE RESERVATIONS AIRLINE RESERVATIONS 
FOR HUMAN REMAINSFOR HUMAN REMAINS

(866) 550-1392(866) 550-1392
www.eagleswingsair.comwww.eagleswingsair.com

®

BOOTH 347

24 Hour Service

1-800-604-9576

Rest Assured.

International  •  Domestic All 50 States

www.internationalmortuaryshipping.com

Booth 727

        Serving: 
Fort Myers, Cape Coral,       

North Fort Myers, Estero, Bonita Springs
Lehigh Acres, Naples, Port Charlotte & Punta Gorda 

Independently 
OOwned and  

OOperated Since 
1954   

“ KEEPING MEMORIES ALIVE”  

FFort Myers 
  MMeemmoorriiaall  GGaarrddeennss  

Funeral Home  

877-936-0555 
Fax: 239-425-9233 

We Work With You, Not Against You! 

SS O U T H W E S T  F L O R I D A  
SS H I P P I N G  E X P E R T S  

FFDA  
&  

 NNFDA 

““S.W. Florida’s  
FFinest and Most 
Trusted Shipping 

SService”  
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Boston

FAGGAS
EMBALMING SERVICE

1-800-222-2586
(617) 923-0416

551 Mt. Auburn St. - Exit 17 Off Mass. Pike
P.O. Box 169  Watertown, MA 02471

Nick Faggas, CFSP  •  Adrianne & George Faggas

MARYLANDMARYLAND

DREW REMOVAL SERVICE
(301) 218-4329

CALL US WHEN YOUR IMAGE MATTERS...
SERVING WASHINGTON DC • MARYLAND • NORTHERN VIRGINIA

• Embalming • Ship-Outs
• Removals • Refrigeration
•  Arlington Cemetery Drop-Offs

•  Transport up to 400 Miles
•  Dulles Airport  •  BWI Airport  •  Reagan Airport

•  DCMEO / Baltimore MEO / Virginia MEO
•  Complete Shipping starting at $795.00

(Excludes Airfare and Permit Fees)

NOT A PUBLIC FUNERAL HOME

TODD W. DREW
LICENSED DIRECTOR & EMBALMER

MASSACHUSETTSMASSACHUSETTS

DIRECTORYDIRECTORYShipping CONTINUED

SOUTH CAROLINASOUTH CAROLINA

VIRGINIAVIRGINIA

SPROW
MORTUARY SERVICES

1-800-604-9576
24 Hour Service

PROFESSIONAL SERVICES 
FOR FUNERAL DIRECTORS

RALEIGH - DURHAM - CHAPEL HILL - BURLINGTON
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GREENSBORO - WINSTON SALEM - HIGH POINT - MOCKSVILLE

DIRECTOR SERVICES
SERVING NORTH CAROLINA & NEIGHBORING STATES

EMBALMING  •  REMOVALS  •  SHIPPING
TRANSPORT  •  CREMATION SERVICES

AFFORDABLE SERVICES

DS

SERVING
GREENSBORO - RALEIGH - CHARLOTTE

AIRPORTS

336-751-3111
336-655-9654 CELL

336-679-8871
336-751-1107 FAX

LET US BE YOUR CAROLINA CONNECTION
Providing Quality Service for the Funeral Director for over 25 Years

25
YEARS

NORTH CAROLINANORTH CAROLINA

DREW REMOVAL SERVICE  (301) 218-4329
SERVING WASHINGTON DC • MARYLAND • NORTHERN VIRGINIA

SEE OUR AD IN MARYLAND

ELITE TRANSPORT INC
R E M OVA L S  AT  I TS  B E S T

336-817-3104   •   336-880-4859
ONLY MINUTES FROM WAKE FOREST BAPTIST MEDICAL CENTER 
DUKE MEDICAL CENTER  •  DOUGLAS INTERNATIONAL AIRPORT
SERVING 7 STATES: NC, SC, GA, TN, VA, WV, MD

Winston-Salem

MEXICOMEXICO

COLUMBUS TRADE & LIVERY
Central Ohio’s Most Trusted Trade Service

John E. Simeone
President and Owner
Phone 614-403-0295

Minutes to Port Columbus International Airport
Service from the Franklin County Coroner’s Offi ce, as well as any nursing home 

or private residence located in Franklin County and central Ohio.
Convenient to the following Hospitals:

Children’s Hospital  Mt. Carmel West Medical Center
Doctors Hospital North  Ohio State University Hospital East
Doctors Hospital West  Ohio State University Medical Center
Fairfi eld Medical Center  Riverside Hospital
Grady Memorial Hospital  Mt. Carmel/St. Ann’s Hospital
Mt. Carmel East Hospital

•  Quality Embalming
•  Graveside Services
•  Full Service Shipping and Cremation
•  Removals/Transfers to and from Any Location

  C

T

  L

Reliable • Professional • Reasonable

24 Hour Pager 1-800-309-4548 

OHIOOHIO

Columbus

La Paz-Perches
Funeral Homes

& Shipping Services
SHIP-OUTS TO MEXICO, SAME DAY SERVICE

Door to Door Delivery to any City or Town in Mexico

3331 Alameda Avenue
El Paso, TX 79905

915-532-2101 Fax 915-532-2780
Salvador Perches (F.D.I.C)

We own funeral homes in Juarez & Monterrey Mexico
“Let us help you in your time of need”

SHIPPING / EMBALMING / CREMATIONS

WILMINGTON 
MORTUARY SERVICE

SERVING NEW HANOVER, BRUNSWICK, PENDER, 
ONSLOW, CRAVEN AND CARTERET COUNTIES

SERVING THE JACKSONVILLE MEDICAL EXAMINERS 
OFFICE DAILY

TOLL FREE (888) 350-2975
Fax (910) 350-2923

Wilmington, NCNCFDA

NEW YORKNEW YORK

24 HOUR SERVICE - 7 DAYS A WEEK Including Holidays
In The City That Never Sleeps - Neither Does

MAJESTIC
FUNERAL SERVICES

(800) 511-3569  (718) 521-0095
Fax (718) 529-0316

Domestic and International Shipping Specialists
Closest Funeral Trade Service to JFK and LaGuardia Airports

Removals - Embalming - Delivery
Direct Burials - Direct Cremations
Independently Family Owned & Operated

189-06 Liberty Avenue
Saint Albans, Queens, NY 11412

E-Mail: MAJESTICFUNERALS@aol.com

Local & Long Distance Transports  •  Removals and Transfers
Death Certificate Service  •  Safety Consultations

A Dignifi ed and Compassionate 
Support Service for Funeral 

Directors

24 HOUR PROFESSIONAL SERVICE

Serving Eastern Pennsylvania with
service into surrounding states.

Contracted with the 
Commonwealth of 

Pennsylvania

Family Owned and Operated

(570) 443-7313 / (570)233-3083
www.mj-jones.com

GEORGIAGEORGIA PENNSYLVANIAPENNSYLVANIA

Graveside Directing
~

Embalming
~

Removals
~

Transportation
~

Cremains Scattering
( 8 7 7 )  8 0 8 - 3 8 4 1

Providing Excellent Service Since 1995

1-800-321-7479
CALL FOR COUNTS AND COSTS

Customize Your 
Direct Mail Program

Serv ing  all  of  Georgia  and  Surrounding  Areas

EMBALMING • REMOVALS • SHIPPING & TRANSPORT

Fully Licensed and Insured  •  Call for Price Quote

(678) 217-7467    fax (678) 217-7468
 S. Cobb Dr.

Smyrna (Atlanta) GA 

Funeral Home
Cremation Services
“Setting the Standard”

NEW JERSEYNEW JERSEY

RELIABLE REMOVAL SERVICE
SERVING NEW JERSEY, NEW YORK & PENNSYLVANIA

(908) 688-4624 FULLY INSURED

TO PLACE YOUR AD HERE TO PLACE YOUR AD HERE 
CALL 1-800-321-7479CALL 1-800-321-7479
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It ’s i n t heIt ’s i n t he

C l a s s i f i ed sC l a s s i f i ed sC l a s s i f i ed sC l a s s i f i ed s

Looking to purchase your own business or recruit help?
Selling a funeral business, hearse, limousine or business equipment?

NEWS
FUNERAL HOME & CEMETERY

Family Owned and
Operated Since 1974

P r e v i o u s l y  P u b l i s h e d  a s  t h e  Y B  N e w s  •  S t i l l  t h e  P l a c e  f o r  Yo u r  N e w s !

It ’s i n t heIt ’s i n t he

Free Online Link(s) - Complete if Applicable

E-mail: _____________________________________________________

Website: ___________________________________________________

 Antique Cars/Equipment     Business Equipment     Business Opportunities     Consultation Services     Funeral Business For Sale  

 Funeral Business Wanted     Hearses/Limousines     Help Wanted     Miscellaneous     Position Wanted     Wanted To Buy

It ’s i n t he

C l a s s i f i ed sC l a s s i f i ed s
To place your ad in the Funeral Home & Cemetery News, complete the form below. Rates shown are for ads containing 50
words or less. For larger ads write, call or e-mail to receive quote. Deadline is the 5th of the previous month of publication.
All ads will also appear in the Classifi eds Online, including E-mail or Website links if applicable. Online advertising will appear
on our website at www.nomispublications.com within 5 working days from receipt of ad and payment. Sorry, no refunds
are given for ads cancelled after appearing in the Online Classifi eds.

1 Issue $50.00  . . . . . . . . . . . . . . . . . . . . . . . . . . . . . ____________

Online Photo $20.00 . . . . . . . . . . . . . . . . . . . . . . . . . ____________

Online and In Print Photo $35.00 . . . . . . . . . . . . . . . ____________

Ad Border $5.00 . . . . . . . . . . . . . . . . . . . . . . . . . . . . ____________

Reply Number $8.00 . . . . . . . . . . . . . . . . . . . . . . . . . ____________

Color Background (includes ad border) $10.00 . . . . . ____________

                                                                       TOTAL ____________  

Name ________________________________________________________

Address ______________________________________________________

City ______________________________St ____ Zip __________________

Phone _______________________________________________________

 M/C  Visa  AmEx  Discover  Check

Card # _____________________________________Exp. Date _________

Signature ____________________________________________________
Required on all orders

Return to: Nomis Publications, Inc., PO Box 5159, Youngstown OH 44514
800.321.7479 • Fax 800.321.9040 • www.nomispublications.com

Ad copy:

3 Issues $125.00 . . . . . . . . . . . . . . . . . . . . . . . . . . . . ____________

Online Photo $35.00 . . . . . . . . . . . . . . . . . . . . . . . . . ____________

Online and In Print Photo $65.00 . . . . . . . . . . . . . . . ____________

Ad Border $15.00 . . . . . . . . . . . . . . . . . . . . . . . . . . . ____________

Reply Number $24.00 . . . . . . . . . . . . . . . . . . . . . . . . ____________

Color Background (includes ad border) $30.00 . . . . . ____________

                                                                       TOTAL ____________

If photo option has been chosen, please attach a quality photo or e-mail jpg fi le, resolution 
72 dpi for online only or 300 dpi for online and in print to: cindy@nomispublications.com    
subject line: Classifi ed Ad Photo

It ’s i n t he

From selling a funeral business to miscellaneous products 
Funeral Home & Cemetery News Classi  eds have it all!

Classified Categories:
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Antique Cars/Equipment 1 Business Equipment 2

ADSADSClassified

Antique Cars/Equipment ................................................................................................................ 1
Business Equipment ....................................................................................................................... 2
Business Opportunities ................................................................................................................... 3
Consultation Services ..................................................................................................................... 4
Funeral Business For Sale ................................................................................................................ 5
Funeral Business Wanted ............................................................................................................... 6
Hearses/Limousines ........................................................................................................................ 8
Help Wanted ................................................................................................................................. 9
Miscellaneous .............................................................................................................................. 10
Position Wanted .......................................................................................................................... 12
Wanted to Buy ............................................................................................................................. 13

DEPARTMENT INDEXDEPARTMENT INDEXRates

Prices Subject to Change without notice.
No Refunds.

PLEASE NOTE:
We do not take responsibility for 
our boxholders. We hope they will 
respond promptly in a responsible 
manner. PLEASE! DO NOT ask us to 
contact Boxholders. Contact can 
only be made in writing. NO in-
formation will be given regarding 
boxholders.

Th e Funeral Home & Cemetery News does not 
guarantee that the items, positions or services 

advertised are still available, or that the person 
inquiring about the ad will obtain a response.

FUNERAL HOME & 
CEMETERY NEWS

DEADLINE IS 
THE 5th OF THE 

PREVIOUS MONTH

GET A JUMP ON YOUR GET A JUMP ON YOUR 
CLASSIFIED ADVERTISINGCLASSIFIED ADVERTISING

To place an ad 
or to view ads 

prior to publication 
in the 

Funeral Home 
& Cemetery News, 
visit our website at

www.nomispublications.com

1 Issue .......(up to 50 words)  ....... $ 50.00
 Add Photo ............................ $  35.00

3 Issues ......(up to 50 words)  ....... $125.00
 Add Photo ............................ $  65.00

ADDITIONAL COSTS
PER ISSUE

Additional Words ....................... $  .30
Box Reply Number ..................... $ 8.00
Boxed Border .............................. $ 5.00
Color Background ...................... $10.00

(Color Background Includes Boxed Border)

All ads appear online at 
www.nomispublications.com

       Mail to: 

PO Box 5159, Youngstown, Ohio 44514

Fax to: 1-800-321-9040
Call: 1-800-321-7479

E-Mail: info@nomispublications.com

Order online at: 
www.nomispublications.com

The Funeral CarStoreThe Funeral CarStore  

1.800.785.2830

LARGEST SELECTION OF 
NEW AND PREͳOWNED 
FUNERAL VEHICLES

Flexible Financing is Available! www.thefuneralcarstore.comwww.thefuneralcarstore.com

ARE YOU LOOKING FOR 
ADDED INCOME??

JOIN IN ON THE GROWING 
TREND – OFFER A BEAUTI-
FUL HORSE DRAWN HEARSE, 
ALONG WITH YOUR MOTOR-
IZED HEARSE, AS A DRAMATIC 
PLUS. VERY APPROPRIATE FOR 
A DIGNIFIED MILITARY FU-
NERAL. THREE HORSE DRAWN 
HEARSES FOR SALE – ALL CAN 
BE USED AS IS – THEY ARE IN 
BEAUTIFUL ORIGINAL CONDI-
TION. THEY ALL ACCOMMO-
DATE A MODERN CASKET. WE 
ALSO OFFER NEW WHITE OR 
BLACK HEARSES. ART PAGEL 
262-675-6471 OR CELL 262-
339-9300. 1O

CREMATION EQUIPMENT 
FOR SALE: New crema-
tion equipment, processors, 
power casket l ift tables, 
parts and service. Pre-owned 
cremation equipment when 
available. Phone: (407)620-
2897. Email terry@univer-
salcremationequipment.
com. 2SON

Cool-Pak Morgue Coolers
www.daeco.net
813-264-2273 2OND

1-800-321-7479
CALL FOR COUNTS AND COSTS

Customize Your 
Direct Mail Program
Database Files

Reports  
Mailing Lists

 

 

“Specialists in Funeral Coach
Conversion Work”

Hearses - Limousines - Conversion Coaches

25 Used Hearses & Limousines from 1984 on up.
Call Joe or Tony Molina

1-800-506-1983
(314) 781-1500  - St. Louis, MO

www.royalcoachworks.com

2010 Superior Cadillac Statesman Hearse

2005 Superior Cadillac Statesman, black.
2004 Eureka Cadillac, 47” 6-dr, black, Sharp!

2002 Eagle Cadillac Ultimate, black, Low Miles!
1999 Eagle Cadillac Ultimate, dark blue.

1999 Superior Cadillac, 49” 6-dr, black w/black top.
(2) 1996 M&M Cadillac, 6-dr, black, Low Miles!

1996 M&M Cadillac LeClassic Landau, black, Sharp!
1994 Superior Cadillac Sovereign, Commercial Glass, white.

1994 Superior Cadillac Statesman Landau, black.
1992 Superior Cadillac Crown Sovereign, white w/black roof.

1988 S&S Cadillac Masterpiece FWD, white, Low Miles!

Black Coach

In Stock
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2007 Superior Lincoln Hearse
black/black top/black leather interior, 11,000 miles

Has Matching Limousine

2006 Superior Cadillac Statesman Hearse
black/black top/black leather interior, 15,000 miles 

AT PROFESSIONALS CARS, INC.

1-800-797-4142
CALL 
DAVE STULTZ

2005 Federal Lincoln Hearse
black/black top, 38,000 miles

Great Price $37,799

HEARSE SPECIALS
2007 Superior Lincoln Limousine 6-Door

black/black top/black leather interior, 31,000 miles
Great Price $39,000

2004 Superior 68” 24hr Cadillac Limousine
black/black top/black leather  interior, 44,000 miles 

Great Price $25,900

2004 S&S Cadillac 47” 6-Door Limousine
black/black top/black leather interior, 74,000 miles

$14,995

1999 Federal Cadillac 6-Door Limousine
silver/silver top/beige leather interior, 31,000 miles

Great Price $9,500

1996 Cadillac 6-Door Limousine
black/black top/black leather interior, fl ip seat, 25,000 miles

Great Price $8,500

2006 Superior Cadillac Hearse 
black/black top/black leather interior, 14,000 miles • Great Price $48,900 Like New!

1985 Eldorado Biarritz Convertible
burgandy/white top/burgandy leather interior, 84,000 miles

Only 2,300 Made, Great Condition 
Steal it Now $11,900

 SUPER 
DEAL

LIMOUSINE SPECIALS

HOME OF 
TRIM 

MOTORS

CLASSIC COLLECTIBLE

1997 Krystal Lincoln Hearse
silver, $9,995

1996 Cadillac M&M 
black/black top, 55,000 miles

$7,995

 SUP
DE

$7,995

Nationwide Opportunities 
for Distributors/Salesper-
sons to represent an in-
novative hand-blown glass 
cremation memorial com-
pany. Visit our website www.
eternalmemoriesllc.com to 
view our products. Please 
call Rupert Bowen at (978) 
852-2725 to discuss de-
tails. 3SON

Best Friend Tribute, Inc., an 
urn importer and funeral 
supply company based in 
South Florida is seeking 
protected territory dis-
tributors to cover North 
Florida and other Eastern 
States. Potential 40% prof-
it. Contact A.V. Bottiger at 
AugieBo767@aol.com or 
941-753-5539. 3O

ADSADSClassified

Business Opportunities 3

VISIT OUR WEBSITE! 
New Look! Expanded Features! 
Improved Online Directories!

Online Ordering and Invoice Payment!
WWW.NOMISPUBLICATIONS.COM

FUNERAL HOME & CEMETERY NEWS
Th e New

Family Owned and Operated since 

Previously published as the YB News.

PLEASE NOTE: We do not take 
responsibility for our box holders. 
We hope they will respond 
promptly in a responsible 
manner. PLEASE! DO NOT 
ask us to contact Box holders. 
Contact can only be made in 
writing. NO information will be 
given regarding box holders.

ADVERTISING DEADLINE IS THE 
5th OF THE PREVIOUS MONTH

DON’T LET IT 
PASS YOU BY!

FAMILY FAMILY 
OWNED AND OPERATED OWNED AND OPERATED 

FOR FOR 
THREE GENERATIONSTHREE GENERATIONS

PHONE 800-349-6102PHONE 800-349-6102  ••  FAX 516-349-0482 180 DUPONT STREETFAX 516-349-0482 180 DUPONT STREET  ••  PLAINVIEW, NY 11803PLAINVIEW, NY 11803

SPECIALTYHEARSE.COMSPECIALTYHEARSE.COM

WE HAVE THE WE HAVE THE  LOWEST PRICES!LOWEST PRICES!

Stock #6689
2005 Cadillac Hearse

$35,900

Internet Manager - Maurizio "MO" Misilli   E-mail maurizio@shasco.com   Cell 516-816-9065
New Jersey Offi ce – Joe Vasta    E-mail jv4203@verizon.net   Phone 201-851-7492  

Stock #6694
2005 Cadillac Hearse

$28,900

Stock #6735
2005 Cadillac Hearse

$37,900

Stock #6736
2005 Cadillac Hearse

$37,900

Stock #6763
2002 Cadillac Limo

$13,900

Stock #6773
2002 Cadillac Hearse

$18,900

Stock #6757
2001 Cadillac Hearse

$15,900

Stock #6743
2006 Cadillac 65” Limo

$38,900

Stock #6587
2005 Cadillac Limo

$21,900
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Stock #6719
2005 Cadillac Limo

$21,900

Stock #6718
2005 Cadillac Limo

$21,900

Stock #6738
2005 Cadillac Limo

$21,900

ACCUBUILT
BOOTH 1334
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Please Visit Our Website at www.hanleycoach.com

Authorized Dealer for

1-800-424-9093 St Louis, MO

HANLEY COACH SALES
1-800-424-9093

FINANCING AND
LEASING AVAILABLE

WE HAVE SEVERAL 
2004 & 2005 COMING IN

COACHES

2004 Cadillac S&S Coach  ..............................Wht/Wht Ext/Blue Int ........47,100 mi
2002 Cadillac Superior Coach .....................Blk/Blk Ext/Blk Int ................52,000 mi
2000 Cadillac Krystal Coach ........................Silver Ext/Blue Int ................34,000 mi
2000 Cadillac S&S Coach ..............................Wht Ext/Blue Int ..................75,500 mi
1998 Cadillac M&M Coach ...........................Blk/Blk Ext/Blue Int ..............52,000 mi
1997 Cadillac M&M Coach ...........................Wht/Wht Ext/Burg Int .......71,000 mi
1996 Cadillac Eagle Coach ............................Blk/Blk Ext/Blue Int ..............69,000 mi
1996 Chevrolet Superior Coach .................Wht/Wht Ext/Blue Int ........62,000 mi
1992 Cadillac Federal Coach ........................Wht/Wht Ext/Blue Int ........24,000 mi

LIMOUSINES

2005 Cadillac Eureka 6-Door Limo ............Blk/Blk Ext/Drk Gray Int ..... 22,000 mi
2003 Cadillac Superior 6-Door Limo .........Blk/Blk Ext/Blk Int ................. 48,000 mi
2002 Cadillac M&M 5-Door 90” Limo .......Blk Ext/Blk Int ........................ 59,000 mi
1999 Cadillac Eureka 6-Door Limo ............Wht/Wht Ext/Blue Int ......... 39,000 mi
1996 Cadillac Superior 6-Door Limo .........Blk/Blk Ext/Blk Int ................. 78,500 mi

2005 Cadillac Eagle 
Coupe De Fleur

33,500 miles 
White Exterior, Blue Interior

FUNERAL HOME
FINANCING

Our loans preserve capi-
tal, maximize cash fl ow 
and deliver fast, depend-
able fi nancing options for 
funeral home acquisition 
or refi nancing. Call Ken 
Kaplan at 215-230-1885 
to discuss your scenario 
with no cost or obli-
gation. www.Funeral-
Home Loan.com. 5CASO

ADSADSClassified

Funeral Business For Sale 5

CEMETERY FOR SALE
Lawn-type in Southwest 
Missouri. Small town, has 
two funeral homes. Lots of 
potential. All bronze mark-
ers set on granite. Call (417) 
682-4958. 5O

FIRST CLASS 
SUBSCRIPTION 

FASTER DELIVERY 

CALL TO ORDER YOUR

Only $4000 per year!
(12 issues)

1-800-321-7479

FUNERAL HOME & 
CEMETERY NEWS

To place your Classifi ed Ad
Call 1-800-321-7479 

or visit our website at 
www.nomispublications.com

FUNERAL HOME & CEMETERY NEWS
CLASSIFIEDS ONLINE

Introducing the New Federal Smooth Top
We specialize in the  
entire Federal Coach  
line of vehicles and the  
2010 models are the 
most elegant to date. 
We also have a unique 
selection of previously  
owned vehicles. 
Lindsay Cadillac is your  
source for Cadillac 
Professional Vehicles.

2003 Six Door Ambassador. 
(Previously Owned Vehicle)

Smooth Top Renaissance

Phil Mathis has offered superior service  
to the industry for over 40 years. 
Phil Mathis, Manager 
Professional Vehicles Dept
Toll Free  1-866-370-4515 | Cell  301-448-9528 | pmathis@lindsaycadillac.com
1525 Kenwood Avenue, Alexandria, VA 22302 | eLindsay.com
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Arizona Funeral Homes 
For Sale

Two well established funeral 
homes for sale in Miami 
(founded 1913) and Globe 
(founded 1930’s), Arizona. 
Great potential for growth. 
Will sell business, buildings 
or combination. Motivated 
seller willing to carry a por-
tion of the purchase price. 
Take advantage of this great 
opportunity! Contact Jackie 
Guthrie at ROX Real Estate 
520-560-4821 or jguthrie@
jackieguthrie.com. 5SON

ADSADSClassified

Funl Busn For Sale Cont’d 5
Funeral Home for Sale or 
Equitable Partnership Op-
portunity. Up and Coming 
Funeral Home in Northern 
Panhandle of WV. Growing 
Brand with At-need growth 
of 30% with Pre-need sales 
growing at even greater 
rate. Huge Potential. Own-
ers to stay on and grow. 
We are looking for the right 
opportunity to get to the 
next level. If you have been 
interested in expansion and 
larger market strategies, We 
are ready. All inquiries are 
confidential. Call Brian 
304-830-3839 or E-mail to 
Bstyfl a@aol.com  5SON

To place your 
Classifi ed Ad

Call 1-800-321-7479 
or visit our website at 

www.nomispublications.com
FUNERAL HOME & CEMETERY NEWS
CLASSIFIEDS ONLINE

CLEVELAND  OFFICE

1-888-321-6613
11723 Detroit Avenue • Cleveland, Ohio 44107

216-228-2290 • Fax 216-226-3624

 Visit our website at www.americancoachsales.com

2009 CADILLAC EAGLE HEARSE
black with gray leather

 HEARSES  LIMOUSINES
2006

Cadillac DaBryan 5-door ........................................white/black leather

2000

Cadillac Superior 24 Hour......................................black/black leather

Cadillac M&M 6-door ..............................................black/black leather

1999

Cadillac Chicago 5-door .................................white/burgundy leather

1995

Cadillac S&S 6-Door ...............................................white/black leather

2007
Cadillac Eagle Premier ...........................................black/black leather

2006
Cadillac S&S Hearse ................................................blue/black leather
Cadillac S&S Hearse ............................................. black/black leather

2005
Cadillac Eagle Hearse ............................................. white/blue leather
Lincoln Eagle Hearse Ext Table ................................black/tan leather

2003
Lincoln Eagle Hearse ...................................................blue/tan leather

2000
Cadillac M&M Hearse .............................................black/black leather

1999
Cadillac S&S Masterpiece..........................................blue/blue leather

1996
Cadillac Superior Hearse .......................................black/black leather
Buick S&S Victoria ...................................silver/gray top/blue interior

1994
Cadillac Eagle Hearse ............................ silver/black top/blue interior
Buick Eagle Hearse .................................................black/blue interior

2000 Cadillac Eagle ARMORED Flower Car, Two Thousand Actual Miles ..................$18,975
1999 Cadillac S&S Masterpiece, 123k mls, Cashmere ...................................................$6750
1996 Cadillac Superior, 79k mls, One Owner, Minor Rust ..............................................$4450
1995 Cadillac S&S Victoria, Commercial Glass, Silver, 75k mls .....................................$3250
1995 Cadillac Eagle, Black, 74k mls, SHARP! Needs Engine ........................................$3900
1995 Cadillac Masterpiece, 49k mls, Dark Blue, SHARP!...............................................$6250
1994 Cadillac, Black, 50k mls, Clean ..............................................................................$4875
1994 Buick Superior, 70k mls, Brown over Copper .........................................................$3900

2000 Cadillac S&S, 6-Door, Black, 68k mls, Clean, Needs Headgaskets .......................$6500
2000 Cadillac Krystal, White, 79k mls, From Texas ........................................................$7250
2000 Cadillac S&S, 6-Door, Black, Over 100k mls  .........................................................$5900
1999 Cadillac S&S Presidential, Black, 57k mls..............................................................$4750
1998 Cadillac S&S, Commercial Glass, Gold, 58k mls, Not Nice ...................................$2875
1998 Cadillac M&M, Black, 56k mls, Clean .....................................................................$3750
1993 Cadillac Superior, 6-Door, 46” Stretch Limo, Navy Blue, 45k mls ..........................$3500
1992 Lincoln S&S, 6-Door, Silver, 54k mls, Flip Seat, SHARP! ......................................$3250

 HEARSES  LIMOUSINES

CELEBRATING 8 YEARS AT OUR CINCINNATI OFFICE 1-888-321-6613

2005 LINCOLN EAGLE OVAL WINDOW HEARSE
black with tan leather

2005 CHEVY EAGLE VENTURE 1ST CALL VAN
silver with gray interior

2000 CADILLAC SUPERIOR 24-HOUR LIMO
black with blue leather

2005 CADILLAC EAGLE HEARSE
white with blue leather

FIRST CALL VANS

2005

Chevy Eagle Venture  ..................................silver/gray interior

Dodge Eagle Caravan..................................black/gray interior

MAXIMIZE YOUR
TAX BENEFITS

when making Equipment Purchases . . .

TIME IS 
RUNNING OUT 

FOR TAX 
SAVINGS!

DON’T DELAY
CALL 1-888-321-6613

TODAY
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Funeral Home and 
Business For Sale

West Pittston, Pennsylvania, 
third generation funeral 
business and home. One of a 
kind Southern Colonial Brick 
Home, with 6,736 sq. ft., 
hardwood fl oors, four fi re-
places, pocket doors, stained 
glass windows, wrap around 
driveway, handicapped ac-
cessibility, parking for over 
60 cars, 92 feet of riverfront. 
Call or e-mail Atlas Realty, 
Inc., Lu-Ann Sperrazza, 
agent 570-602-9280 or e-
mail Lu172@epix.net. 5SON

Funeral Director with 20+ 
years of experience look-
ing to purchase funeral 
home in the Midwest. 
Financially secure individual 
willing to carry on your busi-
ness the way you want it to 
be carried on. Substantial 
fi nancial commitment is no 
problem. I am a family indi-
vidual who is ready if you are. 
Contact me at 651-492-
5084 or email seekingFH@
aol.com. All replies kept 
strictly confi dential. 6SON

ADSADSClassified

Two 2005 Eagle Coupe de 
Fleurs: white, 32k miles and 
9k miles. 2005 Eagle Ulti-
mate: all black, 26k miles, 
features formal cloth top. 
These are Southern Califor-
nia, garaged, immaculate 
vehicles and are priced to 
move. For pictures and full 
descriptions go to www.
tributeenterprises.com 
and click on “inventory” 
or call 562-715-4594. 8SON

1998 Superior 65” Com-
mercial Glass 6-Door Cor-
porate Limo with reverse 
seating. Silver/silver with 
blue leather interior. 35,000 
miles. 1999 S&S 49” Com-
mercial Glass 6-Door Limo 
with reverse seating. Sil-
ver/silver with black leath-
er interior. 30,000 miles. 
Both limos have new correct 
white wall tires. Mechanical-
ly excellent. Interior/exterior 
in excellent condition and 
ready for immediate service. 
$13,900 for each limo. Call 
(570) 220-7788. 8OND

Hearses/Limousines 8

Funeral Business Wanted 6

Funl Busn For Sale Cont’d 5

FUNERAL HOME & FUNERAL HOME & 
CEMETERY CEMETERY NEWSNEWS

Hearses/Limousines 
Continued on 

Next Page

1-800-321-7479
CALL FOR COUNTS & COSTS TO CUSTOMIZE YOUR MAILING PROGRAM TODAY!

Customize Your
Direct Mail Program

Customize Your
Direct Mail Program

Database Files • Reports     
Mailing Lists • Email Addresses

Database Files • Reports     
Mailing Lists • Email Addresses 

 

2005 CADILLAC S&S MEDALIST COACH W/25,000 MILES, SILVER EXT 
1999 CADILLAC EUREKA MEDALIST COACH W/40,200 MILES, BLACK EXT (NEW PAINT)

1997 CADILLAC S&S COACH W/33,000 MILES, SILVER EXT & BLACK TOP

CONAWAY’s
P.O. BOX 1132, UNIONTOWN, PA 15401

8 0 0  3 3 3  2 5 3 3
724 439 8800 / FAX: 724 439 6404

VISIT OUR WEB PAGE AT:
www.conawaysales.com

FINANCING THROUGH TCF EQUIPMENT FINANCE
WE ARE ABLE TO STRUCTURE YOUR FINANCE 

TO SUIT YOUR NEEDS. 

FINEST USED VEHICLES IN THE COUNTRY!!!

SERVING THE FUNERAL INDUSTRY 
FOR 42 YEARS!!!

WILL SHIP ANYWHERE IN THE COUNTRY
REASONABLE RATES.....WE ALSO SHIP OVERSEAS

WORLD WIDE SUPPLIERS SINCE 1971
LET US HELP YOU WITH YOUR LETTER OF

CREDIT AND FREIGHT FORWARDING NEEDS

ONE STOP FOR EVERYTHING - SERVICE
AND REPAIRS - RESTORATION AND

CONVERSIONS - IN HOUSE STATE OF
THE ART BODY SHOP - LOANER UNITS

NO NEED TO LOOK ANYWHERE ELSE -
WE HAVE IT ALL!!

CALL FOR INFORMATION ON THE VEHICLES SHOWN AND FOR OUR COMPLETE LIST OF ADDITIONAL LOW MILEAGE UNITS

8 0 0  3 3 3  2 5 3 3

2011 CADILLAC ESCALADE W/FULL CONVERSION
BLACK EXTERIOR, GRAY INTERIOR

IF YOU ARE CONSIDERING LEASING:

2001 LINCOLN S&S 6-DOOR LIMO W/48,000 MILES
SILVER BODY, BLACK TOP & BLACK INTERIOR

NOT PICTURED NOT PICTURED
1999 CADILLAC 4-DOOR VIP, BLACK EXT W/35,500 MILES

1997 CADILLAC S&S 6-DOOR, BLACK EXT W/45,500 MILES

2006 CADILLAC S&S 6-DOOR W/17,809 MILES
BLACK EXTERIOR & BLACK INTERIOR

2000 LINCOLN FEDERAL 6-DOOR LIMO W/34,000 MILES
WHITE EXTERIOR & BLUE INTERIOR

NOT PICTURED-BLACK EXT & BLUE INT, ONE OWNER

2006 LINCOLN S&S 46” 6-DOOR LIMO W/23,708 MILES 
BLACK EXTERIOR & BLACK INTERIOR

2008 CADILLAC S&S MEDALIST COACH W/23,700 MILES
BLACK EXTERIOR & NEUTRAL INTERIOR

2004 CADILLAC S&S VICTORIA W/17,827 MILES
BLACK EXTERIOR & GRAY INTERIOR (TABLE)

ORDER A NEW 
2010 S&S MEDALIST FOR $1240 p/m

2008 CADILLAC S&S MEDALIST COACH W/25,000 MILES
SILVER EXTERIOR, BLACK INTERIOR

2010 TAX LAW - BUY NOW -
CAN DEDUCT UP TO $135,000.00

FOR VEHICLE PURCHASE!

2003 CADILLAC S&S COACH W/43,853 MILES
SILVER EXTERIOR & BLUE INTERIOR

2005 CADILLAC S&S MEDALIST W/36,827 MILES
SILVER BODY, BLACK TOP & BLUE INTERIOR

2000 LINCOLN FEDERAL 6-DOOR LIMO W/37,000 MILES
WHITE EXTERIOR & BLUE INTERIOR

2009 HEARSES STILL AVAILABLE
GREAT DEALS!
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$4000
ONLY

$3000
ONLY

Without The Funeral Home
& Cemetery Directory

With The Funeral Home
& Cemetery Directory

$12500
ONLY

$8500
ONLYPOCKET SIZE

  (5” x 7”)  

STANDARD SIZE
  (8½” x 11”)  

MAILING ADDRESS 
Name _______________________________________________________________

Address _____________________________________________________________

____________________________________________________________________

City  ________________________________________________________________

State  __________________________________  Zip  _________________________

Phone  ______________________________________________________________

Ordered by __________________________________________________________

SHIPPING ADDRESS - IF DIFFERENT 
(must have physical address for UPS shipping)

Name _______________________________________________________________

Address _____________________________________________________________

____________________________________________________________________

City  ________________________________________________________________

State  __________________________________  Zip  _________________________

Phone ______________________________________________________________

Ship to ATTN: ________________________________________________________

PAYMENT INFORMATION
 Check      Money Order  

 MasterCard      Visa      American Express      Discover

Card # ______________________________________________________________

Exp. Date ____________________   CID (3 or 4 digit code)  ____________________

Signature ____________________________________________________________
(Required on Credit Card orders)

RETURN TO
Nomis Publications, Inc., PO Box 5159, Youngstown OH 44514

phone 800-321-7479   fax 800-321-9040   www.nomispublications.com

2011 FUNERAL HOME & CEMETERY DIRECTORY 
 (Quantity Discounts on orders of 10 or more - Call for pricing)

 QTY TOTAL

_______ 2011 STANDARD SIZE (8.5" x 11") $125.00 ea.  . . . . . . . . . . . . . . . . . . . $ ___________

_______ 2011 POCKET SIZE (5" x 7") $85.00 ea. . . . . . . . . . . . . . . . . . . . . . . . . . $ ___________

2011 BUYER’S GUIDE

_______ $40.00 - without The Funeral Home & Cemetery Directory . . . . . . . . . . . $ ___________

_______ $30.00 - with The Funeral Home & Cemetery Directory  . . . . . . . . . . . . . $ ___________

STUFFED ANIMALS 

_______“I Love My Funeral Director” - Choose Animal Below - $11.95 ea . . . . . . .$ ____________

_______“I Love My Cemeterian” - Choose Animal Below - $11.95 ea . . . . . . . . . .$ ____________
               Qty:

SUB TOTAL $ ____________

 Shipping / Handling $ ____________

 (Ohio only - Sales Tax) $ ____________

FUNERAL HOME & CEMETERY NEWS
_______1 Year (12 issues) $20.00 . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .$ ____________

_______First Class 1 Year (12 issues) $40.00 . . . . . . . . . . . . . . . . . . . . . . . . . . . .$ ____________

_______Canada/Mexico 1 Year (12 issues) $50.00 . . . . . . . . . . . . . . . . . . . . . . . .$ ____________

GRAND TOTAL $ ____________

P O  B o x  5 15 9     Yo u n g s t o w n  O H  4 4 514     8 0 0 . 3 21 . 74 7 9     f a x  8 0 0 . 3 21 . 9 0 4 0 
i n f o @ n o m i s p u b l i c a t i o n s . c o m     w w w . n o m i s p u b l i c a t i o n s . c o m        

Previously published as The National Yellow Book of Funeral Directors,
Cemetery Directory and Catalog of Funeral Home and Cemetery Supplies

2011 EDITIONS — ORDER TODAY!
Publication Date November 2010

Over 2000 Death Care Industry Supply Companies 
are listed by the product or service offered to 
Funeral Homes and/or Cemeteries

Also includes: Pet Funeral Homes, Cemeteries, 
Crematories and Supply Companies

U.S. Daily Papers including websites & email addresses

Funeral Service Education Programs

Industry Associations - national, state, local
 including websites & email addresses

U.S. Funeral Homes

U.S. Cemeteries

Populations; State Boards; Air Shipping Points

Where to Get Certifi ed Certifi cates

Canadian Funeral Homes and Daily Papers

International Funeral Homes
Consulates and Shipping Regulations

Trade Service Companies

Veterans Affairs Facilities

U.S. Daily Papers including websites & email addresses

Check them Check them out atout at  www.nomispublications.comwww.nomispublications.com

 Up to $40.00  add $5.00
   $41.00 – $85.00  add $8.00
 $86.00 – $150.00 add $9.00
 $151.00 – $215.00  add $10.00
  $216.00 – $300.00 add $11.00
 Over $300.00 add $15.00

 ____ Lion  ____ Duck  ____ Donkey
 ____ Dalmation  ____ White Bear  ____ Monkey
 ____ Alligator  ____ Penguin  ____ Brown Bear

 BOOTH 1028
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2006 5-Door 120” 24-
Hour Limousine. Federal 
Lincoln, custom, dark blue 
with black vinyl top, hid-
den TV, bar, etc. 32-34K 
miles, excellent condition, 
four to choose from. Will 
consider selling with 
a matching coach, 29-
30K miles, fi ve to choose 
from. This is a funeral 
director operated livery 
fi rm. Please see photos on 
our website: www.gold-
crosslimo.com. Contact 
Dan Becker at 330-565-
1206. 8CSON

Richard Palandech
2011 Chevy Express Van w/casket

table & entry ramp
2011 Chevy Suburban w/custom 

casket tbl w/8 built in rollers w/
entry ramp

2011 Cadillac DTS Sedan, silver
2010 Cadillac Hearse, blk
2007 Chevy Express Van w/casket 

table & entry ramp
2004 Chev Astro Van w/casket tbl, blu
2002 Cadillac Superior Coach, blk, 

35k mi
1998 Cad S&S Masterpiece Coach, blu
1997 Cad Eureka Coach, blk
1994 Cad Eureka Coach, blk, 36k mi
1994 Chevy Suburban, blue/silver
1990 Cadillac Funeral Coach, blk
1988 Cadillac Superior Coach, slvr/slvr

Call (708) 423-4747 8CO

ADSADSClassified

Funeral Director/ Embalmer
Immediate Opening: Large, 
beautiful, well established 
family owned funeral home 
and cemetery organization,  
East Coast FL, seeks a highly 
motivated Florida licensed 
funeral director/embalmer or 
intern. Successful candidate 
must be able to work inde-
pendently, multi task, and 
demonstrate exceptional in-
tegrity and customer service. 
Alternating weekends, easy 
on call schedule, no night or 
weekend removals, and lim-
ited prep-room work. Must 
have an acceptable driving 
record, and be able to ob-
tain a Florida Funeral Direc-
tors License. Please contact 
Emily at 386-843-1164 or 
email: humanresource@
lohmaninc.com 9OND

Help Wanted 9

CALL NOW! 1-800-438-9329

All pre-owned vehicles are  garage kept, serviced and safety inspected. 
Flexible fi nancing and walk away leases available.

Order your 2010 Eagle fi rst call van 
or fi rst call suburban TODAY!!

1-800-438-9329 Visit our website
www.colonialcars.net

Family Owned & Operated
for Over 30 Years!

Colonial Professional Cars Ltd

Coaches

Limousines
1997 S&S Presidential Lincoln 6-Door

white exterior/blue leather 
very low miles!

2004 Eagle/Kingsley Cadillac
silver exterior/blue leather

Right hinged rear door/Low Miles!

2005 Krystal/Lincoln
white exterior/blue leather
Mint Condition, Low Miles!

2005 Eagle Ultimate/Cadillac 
black exterior/blue leather

Mint Condition, Low Miles!

1994 Superior/Lincoln 
black exterior/blue interior

40,000 miles, Very Good Condition

2005 LCW/Cadillac
white exterior/blue leather, raised roof 

Mint Condition, Low Miles!

Hearses/Limousines Cont’d 8

FUNERAL HOME & FUNERAL HOME & 
CEMETERY CEMETERY NEWSNEWS

VISIT OUR WEBSITE! 
New Look! Expanded Features! 
Improved Online Directories!

Online Ordering and Invoice Payment!
WWW.NOMISPUBLICATIONS.COM

FUNERAL HOME & CEMETERY NEWS
Th e New

Family Owned and Operated since 

Previously published as the YB News.
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Sales Representative - 
SinoSource International 

Company Inc.
SinoSource International is an 
industry leading supplier of 
cremation and memorializa-
tion products with a proven 
17-year track record of con-
sistent growth. We are look-
ing to expand our dynamic 
line of products and services 
nationwide within the fu-
neral industry by hiring highly 
motivated individuals with 
death care industry experience. 
Available positions will have 
a designated territory, estab-
lished accounts and a monthly 
expense per diem. Income 
earning potential is unlimited. 
Available positions include full 
time, part time employment 
and independent contractors. 
Retired industry professionals 
looking for a flexible work 
schedule are encouraged to 
apply. Please send resumes 
to hr@sinosource.biz. 9ASO

SALES MANAGERS
Twelve Florida locations. Sales 
managers needed. Indepen-
dent owner. Leads, direct mail. 
Great commission, excellent 
facilities. Come Grow With 
Us. 386-235-8045. 9OND

ADSADSClassified

Help Wanted Cont’d 9

SUBSCRIPTIONSUBSCRIPTION
FUNERAL HOME & CEMETERY NEWS

Name _________________________________________________

Address  ______________________________________________

 ________________________________________________

City __________________________________________________

State ___________________  Zip__________________________

Phone  ________________________________________________

Signature  _____________________________________________

Master Card, Visa,  American Express and Discover Orders:

1-800-321-7479
Fax 1-800-321-9040

Return To:

PO Box 5159, Youngstown, OH 44514

FUNERAL HOME & 
CEMETERY NEWS

ANNUAL SUBSCRIPTION
 $20.00 Subscription
 $40.00 First Class
 $50.00 Canada & Mexico 
 $65.00 Outside North America 

43-60 Northern Blvd., Long Island City, New York 11101

Why not give your families more for less? You can

Federal Heritage Coach69,990

Rick Eichner • 877-299-7775

41” & 46” 6-Door Limousines

WE DISCOUNT!

SPECIAL END OF MODEL YEAR PRICING 
TOTALLY EQUIPPED from $72,999. 00

FUNERAL COACHES • LIMOUSINES

CADILLAC ESCALADES • CADILLAC DTS SEDANS

FULL LINE 
CADILLAC, GMC & BUICK DEALER
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Index of Advertisers

ADSADS
Classified

Progressive Central PA fu-
neral home looking for an 
energetic, self motivated 
funeral director or intern. 
Applicant needs to be a team 
player looking to better them-
selves by serving the com-
munity with enthusiasm and 
compassion. Funeral director/
intern will assume all duties 
associated with the small 
town funeral home. Paid time 
off, salary commensurate with 
experience, on location apart-
ment if desired. Please send 
resume and references to 
kevin@beardsleyfuneral-
home.com. 9SO

FuneralStaff, LLC
Offers Opportunities 

In Funeral Service
FuneralStaff, the industry 
leader in recruiting and staff-
ing, has immediate openings 
for Managers, Funeral Direc-
tors/Embalmers, Arrangers, 
and Sales Reps Nationwide. 
If you are career minded and 
looking for opportunities for 
advancement, then visit our 
website and complete a 
free Job Seekers Profile 
at www.FuneralStaff.com.
We are always accepting 
new client companies in 
need of quality talent! We 
Now Offer Pet Cremation 
Consulting! 9SON

Help Wanted Cont’d 9

To Place Your Classifi ed Ad 

FUNERAL HOME & 
CEMETERY NEWS

Classifi eds 
Online

Call 1-800-321-7479 
or visit our website at 

www.nomispublications.com

215-570-7839
visit the new website RobertPDurant.com

‘06 SUPERIOR CADILLAC HEARSE - Black

$$50,99550,995**

‘04 S&S CADILLAC 90” LIMO - Black

$$30,99530,995**

‘98 CADILLAC HEARSE - Black

$$14,90014,900**

‘00 CADILLAC EUREKA HEARSE - White

$$19,99519,995**

‘06  CADILLAC S&S 47” LIMO - Black

$$43,50043,500**

‘05 SUPERIOR CADILLAC 65” LIMO - Silver

$$16,99516,995**

‘00 CADILLAC FEDERAL HEARSE - Silver

$$21,99521,995**

‘01 S&S CADILLAC 47” LIMO - Silver, Presidential Commercial Glass

$$17,99517,995**

‘05 LINCOLN HEARSE - White

$$39,99539,995**

301 Alan Wood Rd., Conshohocken, PA 19428

New & Previously Used Funeral Coaches & Limousines!
Remember the people of Haiti.

Heritage Coach Sales Partner * Plus applicable state tax & fees

36 month 36,000 mile warranty available

55,000 Mi.

33,000 Mi.33,000 Mi.

48,500 Mi.48,500 Mi.

27,000 Mi.27,000 Mi.

36 month 36,000 mi.
warranty available

Abbott & Hast Publications .................................. A37
Abigal ................................................................... A19
Affi  nity Caskets .................................................... A27
Air-Flite Containers Inc ........................................ A41
Alternative Container ........................................... A31
American Capital Funding LLC ............................ A25
American Coach Sales ........................................... B14
American Crematory Equipment Co. .................... A28
American Society of Embalmers ............................ A34
Association Computer Services ............................. A22
Atneed.com .......................................................... A12
Baines Professional Vehicles .................................... B4
Bay Memorials ...................................................... A36
Beta Capital .......................................................... A35
Bio-Seal Systems ................................................... A18
B K Umbrella Industries ......................................... B1
B & L Systems Inc ................................................ A17
Boardman Printing ............................................... A34
Boston Prayer Card Co ......................................... A46
Cherokee Casket Company ..................................... A4
Church & Chapel Metal Arts ................................ A23
Cincinnati College of Mortuary Science ................ A16
City Cadillac-Oldsmobile Inc ............................... B18
C & J Financial LLC ............................................ A28
CK Candles .......................................................... A36
Colonial Professional Cars Ltd .............................. B17
Conaway’s ............................................................. B15
Continental Computer Corp ................................ A48
Cremation.com ..................................................... A34
Cremation Keepsakes ............................................ A31
Crematory Manufacturing & Service Inc ................ A3
Custom Air Trays .................................................. A26
Dead Ringer Putter Company ............................... A42
Derma-Pro Mortuary Cosmetics ........................... A31
DNR Industries Ltd.............................................. A28
Duncan Stuart Todd Ltd ....................................... A11
Eagle Coach Company ........................................... B3
Elegante Brass Company ....................................... A16
Ethel Maid ........................................................... A30
Forever Pets Inc .................................................... A33
Front Runner Professional..................................... A13
Funeral Directors Research .................. A25, A34, A44
Funeral Service Foundation ................................... A24
G Burns Corporation ............................................ A32
Hanley Coach Sales .............................................. B13
Houston Brothers Inc ........................................... B17
Inman Shipping Worldwide .................................. A29
International Logistics Services Inc........................ A27
International Memorialization Supply Association . A45
Intl Cemetery Cremation & Funeral Association ... A47
Jarvis Incinerator Co Inc ....................................... A14

Jos Scarano Shipping Service ................................. A38
K2 Commercial Finance ....................................... A36
KEE Funeral Supplies ........................................... A44
Lindsay Cadillac of Alexandria .............................. B13
Lynch Supply Company Inc .................................. A36
Madelyn Company Inc ........................................... A4
Mark Th omas Company ....................................... A14
Matthews Cremation .............................................. A5
Mc Cord Products Inc ............................................ A6
Meadow Hill’s Th umbies® ..................................... A35
Meredith Corp/One Service .................................. A15
Messenger ............................................................. A21
Mobile Licensing Consulting ................................ A15
Moonlight Memoirs .............................................. A11
Mortech Mfg .......................................................... A7
Mortuary Financial Services Inc ............................ B11
Mortuary Lift Company ....................................... A22
Nadene Cover-Up Cosmetics ................................ A46
Names Unlimited Corp ........................................ A30
National Mortuary Shipping ................................. A23
New England Cremation Supply Inc ..................... A38
Newman Brothers Inc ........................................... A20
One Small Child ................................................... A37
Parks Superior Sales .............................................. B20
Pittsburgh Inst of Mort Sci ................................... A40
Precious Memories ................................................ A25
Premier Funeral Services ......................................... A8
Prestige Vehicle Corp. ............................................. B5
Print-A-Plate ........................................................ A10
Professional Cars Inc ............................................. B12
Remembrance Center® .......................................... A33
Robert P. Durant .................................................. B19
Royal Coachworks ................................................ B11
Salisbury Inc ......................................................... A18
Simmons Institute of Funeral Service .................... A41
Southland Medical Corporation ............................ A19
Specialty Hearse & Limo Sales .............................. B12
Stakmore Company Inc .......................................... A9
Superior Coaches .................................................... B7
Taylor Urns .......................................................... A32
Terrybear Urns ...................................................... A30
Th e Fan Man ........................................................ A33
Th eFuneralCarStore.com ...................................... B11
Th e Outlook Group .............................................. A29
Tiesforyou.com ..................................................... A32
Towblazer Inc ....................................................... A20
Trigard Vaults/Liners ............................................ A11
Triple H Company ............................................... A38
Vischer Funeral Supplies Inc ................................... B1
Zontec Ozone Inc ................................................. A21
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CALL TODAY!

VISIT US
ONLINE! www.parkssuperior.com
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2009 Superior Coach Cadillac 47” 6-Door Limo
All Black w/Black Leather - Full Factory Warranties - Flat Floor - Chrome Wheels - 

In Like NEW Condition
Call Today!  This Car Is Priced To MOVE!

2004 Superior Coach Cadillac 47” 6-Door Limo
All Black w/Black Leather - Very Clean Inside & Out - 

All Serviced & Ready For A NEW Home
Lease For $399.00/month plus TTL

2006 S&S Coach Cadillac “Medalist”
All Black w/Blue Leather - Factory Warranties - Lower Chrome Moldings - 

Chrome Wheels
Lease For $869.00/month plus TTL

2003 Eagle Coach Cadillac “Ultimate” Hearse
Silver w/Blue Leather - 1/2 Top w/Crown Band - One Owner Hearse - LOW Miles - 

Just Came In Last Week 
Lease For $589.00/month plus TTL

1999 Cadillac Flower Cars
All Black - Full Stainless Steel Bed - Only 23,000 Miles - Extremely Clean

Purchase Price $14,900.00

2000 Eagle Coach “Ultimate Elite” Hearse
Silver w/Blue Leather - Electric Extend Table - Only 20,000 Miles - 

One Owner - Very Clean
Lease For $445.00/month plus TTL

1999 Eagle Coach Cadillac “Ultimate” Hearse
All White w/Burgundy Interior - Crown Band - Manual Extend Table - Car Is 

Extremely Clean Inside & Out - Ready To Go!
Purchase Price $13,900.00

2003 Eagle Coach Cadillac “Ultimate”
All Black w/Gray Cloth Interior - Excellent Shape - 39,000 Miles - 2-Owner 

Hearse - All Serviced & Ready To Go
Lease For $549.00.00/month plus! TTL

2000 Eureka Coach Cadillac Six Door Limo
All silver with a blue leather interior with only 68K miles

Very clean car inside and out, and is ready to go.
Lease For $260.00.00/month plus TTL

1999 S&S Coach Cadillac “Masterpiece”
All Black w/Burgundy Cloth - Fantastic Shape - No Rust - Higher Mileage Than 

Most Of Our Cars-72,000 Miles
Purchase Price $10,900.00
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2005 Federal Coach Cadillac Hearse
All Black w/Black Leather - Chrome Wheels - Very Clean - One Owner Car

Lease For $689.00/month plus TTL

Just A Few More 2010’s Left!!
NOW Taking Orders For 2011’s!

2000 Superior Coach Cadillac “Statesmen”
Blac!k Top with Gray Paint - Only 69,000 Miles - 

Car Is Very Clean & Ready To Go
Purchase Price $16,900.00

1996 Superior Coach Cadillac “Soveriegn” Hearse
Academy Gray - Only 41,000 Miles - Full Commercial Glass Hearse - 

Very Clean Inside & Out!
Purchase Price $7,900.00

1996 Eagle Coach Cadillac “Ultimate” Hearse
All Black - Only 17,000 Miles - Very Clean - One Owner Car - 

Just Came In On Trade
Purchase Price $7,900.00

Take Advantage of the LARGE 
Cadillac Rebates on 2010’s 

2008 Superior Coach Cadillac “Statesmen”

This Car
Will Not

Last Long!
Call Today!

All Black w/Black Leather - Only 11,000 Miles - Cars In Like 
NEW Condition - Full Factory Warranties 

Lease For $1,049.00/month plus TTL

2007 Eagle Coach Cadillac Hearse
Black w/Crown Band - Lower Chrome - “B” Pillar Chrome -

Factory Warranties - Only 11,000 Miles
Lease For $919.00/month plus TTL

Featured Car of

the Month

 


