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Changing Lives Through Laughter
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2011 Feature Funeral Home:

The John Vincent Scalia Home For Funerals, Inc.
STATEN IsLanD, NEw YORK

STATEN ISLAND,NY—
The John Vincent Sca-
lia Home For Funerals,
Tradition and Trust Pre-
Arrangement Center,
Staten Island, New York,
is a proud member of the
International Order of the
Golden Rule. This family
owned and operated fu-
neral home’s mission is
to be equipped to han-
dle any request related to
the funeral service indus-
try. Proudly, they fulfill
that promise. The Scalia
commitment to provid-
ing only the finest service
with compassion and pre-
cise attention to detail has
been realized completely
in their brand name pre-
arrangement program,
Tradition & Trust. This
program is the first brand
name program of its kind
and is also being used by
other New York and New
Jersey area funeral homes
for its completeness in
marketing, education and
professionalism.

In an effort to be self-
reliant, the funeral home,
serving 500 families per
year, also owns and main-
tains casket, vault and
monument showrooms,
a florist, a religious goods
store and a children’s play-
room, aptly named Quier
Times where parents can take children to play with toys
and watch videos. The firm also owns and maintains
four hearses, four limousines and a flower car.

The funeral home itself is softly decorated with heavy
ceiling moldings and dainty wall moldings. The facility
contains eight viewing rooms of various sizes, paint-
ed and decorated so that each room takes on it’s own
personality. Each contains a working fireplace for the
physical and mental comfort of the mourners.

The Tradition & Trust brand name pre-arrangement
program, created by Mr. Scalia and the director of
marketing, Tony Garcia, has greatly enhanced the
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firm’s success. In April of 2010 they were chosen to
present the program at the International Order of
the Golden Rule Convention in Colorado Springs.
Conclusively, the program received rave reviews by
the members of OGR.

Mr. Scalia and his two children and son-in-law, John
Vincent Scalia, Jr., Cecilia Moran and Kevin Mo-
ran, respectively, staff the funeral home, as well as re-
cent graduate of American Academy of Funeral Service
and Sz. John’s University, Megan Moran, John’s grand-
daughter. Four family members are licensed funeral di-

CONTINUED ON PAGE A27

Nomis Publications, Inc. would like to thank the following firms for submitting photos and histories
of their firms in hopes of being chosen for the 2011 front cover. Many of these firms will be featured
in upcoming issues of Funeral Home & Cemetery News.

Beckett-Glaves Family Funeral Centre, Brantford, ON, Canada

The Brasco & Son Memorial Inc, Waltham, MA
Brunswick Memorial Funeral Home, East Brunswick, NY
Cedar Memorial Funeral Home, Cedar Rapids, IA
Clayton & McGirr Funeral Home, Freehold, NJ

McKoon Funeral Home Inc, Newnan, GA
Miller-Jones Mortuary & Crematory, Hemet, CA
Moss Family Funeral Home, Batavia, IL
Muster Funeral Homes, Calhoun, KY
Nicos C. Elias Funeral Home Inc, Allentown, PA

Clement L. Pantalone Funeral Home Inc, Greensburg, PA  Norman E. Gannon & Sons Inc Funeral Home, Lackawanna, NY

Garrity Funeral Home, Prairie du Chien, WI
Hart's Mortuary at the Cupola, Macon, GA
Holman's Funeral Service, Portland, OR
Malloy & Son Funeral Home, Galveston, TX

Shadel’s Colonial Chapel, Lebanon, MO
Smith Funeral Home & Cremation Service, Maryville, TN
The Madonna Multinational Home for Funerals, Passaic, NJ
Trexler Funeral Home Inc, Allentown, PA

To submit your funeral home or cemetery for a future front cover of the Funeral Home & Cemetery
Directory please send photo and short firm history to Funeral Home & Cemetery Directory Front
Cover, PO Box 5159, Youngstown, OH 44514 or email to kim@nomispublications.com.
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Endangered Runaway
SHARNECIA M. FRAZIER

Age Progression to 20 Years

Date of Birth: 7/4/1989
Date Missing: 1/14/2005
Missing From: Montgomery, AL
Age at Disappearance: 17 Yrs
Age Now: 21 Yrs
Sex: Female
Race: Black
Height: 577

Endangered Missing
SHELBY RAISTLIN WRIGHT

Age Progression to 17 Years

Date of Birth: 4/7/1990
Date Missing: 7/26/2004
Missing From: Snohomish, WA
Age at Disappearance: 14 Yrs
Age Now: 20 Yrs
Sex: Male
Race: White

HAVE YOU SEEN THESE CHILDREN?Z

The photographs below have been provided by the National Center for Missing and Exploited Children.
Please help locate these children by posting in your lobby, office, on your bulletin board, etc.

Endangered Runaway
MARIA DOMINGUEZ

Age Progression to 17 Years

Date of Birth: 2/21/1992
Date Missing: 2/27/2006
Missing From: Winston Salem, NC
Age at Disappearance: 14 Yrs
Age Now: 18 Yrs
Sex: Female
Race: Hispanic

Your Funeral Home
or Cemetery could be
on the front cover of the

Funeral Home &
Cemetery Directory

TO SUBMIT -

Include your firm’s name, address, phone
number(s) and name of contact person on
your company letterhead, along with your
photograph or line drawing. Include a short

Height: 5’57
Weight: 150 lbs
Hair: Sandy
Eyes: Gray

Weight: 250 lbs

Hair: Black

Eyes: Brown
Circumstances: Sharnecia’s photo is
shown age-progressed to 20 years. She
may stilig be in the local area. When
Sharnecia was last seen her hair was
dyed brown. Her nickname is Necia.

Circumstances: Shelby’s photo is
shown age-progressed to 17 years. He
has a pierced left ear and a scar on his

elbow. Shelby’s nickname is Shelb.

Height: 5°6”
Weight: 140 lbs

Hair: Black

Eyes: Brown
Circumstances: Maria’s photo is
shown age-progressed to 17 years. She
may be traveling in the company of an
adult male.
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100 Black Women of Funeral Service
and The Two Sister Study partner
for Awareness of Breast Cancer

LONGWOOD,FL—
The 100 Black Wom-
en of Funeral Ser-
vice and the 7wo Sis-
ter Study partnered to
raise awareness about
breast cancer. Two
Sister Study is fund-
ed by Susan G. Ko-
men for Cure and the
National Institute of
Environmental Health
Sciences.

The Two Sister
Study has allowed
women who previ-
ously had breast cancer before the
age of fifty to invite their cancer
free sisters into the organization in
hopes of tracking unusual varia-
tion of genes passed from parent to
daughter. This process can help the
National Institute of Environmen-
tal Health Sciences identify genetic
and environmental causes of breast
cancer to increase the survival rate
in women.

October is Cancer Awareness
Month and the annual celebration
honoring the memory and legacy
of 100BWES Matriarch of Funer-
al Service, the late Julia Roberta
March. Although Julia succumbed
to breast cancer, her life is celebrat-
ed as a visionary and role model
for women in the funeral service
profession. Julia made a difference
in the funeral service industry by
setting standards for all successful
women to follow.

100BWEFS Founder, Elleanor Da-
vis-Starks states, “It is so important

Julia Roberta March

to educate our sisters,
to practice self-exam-
ination, learn about
the disease, have year-
ly mammograms and
encourage early detec-
tion. I am an 18 year
survivor and an advo-
cate for successful ways
to stay on top of can-
cer through education.
I take pleasure in hon-
oring my role model
and life member Julia
Roberta March during
the month of October.
We have many women in our orga-
nization who are currently battling
cancer, women who are survivors
and those who may be discovering
a lump as you read this article. We
support them and want them to
know we have a support network
to help them get through this very
difficult time.”

Remember don’t give up in a busi-
ness, don’t give up in life, and don’t
give up when battling breast cancer.
Think Pink! Think Julia Roberta
March Cancer Awareness Day, Oc-
tober 11, 2010. Celebrate and edu-
cate those you love.

If you wish to participate please
contact 407-595-9277 or e-mail
hundredbwfs@aol.com for your
cancer hope bracelets and Julia Ro-
berta March scarves. To register in
the Two Sister Research Project, call
877-474-7837 or e-mail postmas-
ter@sisterstudy.org. A special thanks
to the funeral colleagues and fami-
lies who registered in the program.
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Arlen Brown celebrates 50 Years of Funeral Service

COLORADO SPRINGS,CO—
Arlen J. Brown, CMSD, is
celebrating 50 years of fu-
neral service. Arlen served
his funeral apprenticeship
at Chapel of Memories
and Swan Funeral Home
in Colorado Springs in
1956 and 1957 prior to
attending and graduating
from the Dallas Institute
of Funeral Service in Sep-
tember 1960. He passed
his National Board exam
in 1960 and became a li-
censed funeral director/
embalmer in Colorado in
January 1961.

He was General Manager
of Swan Funeral Home in
Colorado Springs for 15
years. He also owned and
operated Farnum-Brown

Arlen Brown

Mortuary in Glenwood
Springs, CO from 1972 —
1977 and worked for 20
years with Service Corpo-
ration International.
During Arlen’s career
with SCI he served as Dis-

trict Manager, Assistant
Regional Manager and
Regional Vice President.
In his various roles with
SCI, Arlen managed all as-
pects of funeral home and
cemetery operations in-
cluding customer service,
general operations, bud-
get development and ex-
ecution, human resource
management, preneed and
at-need sales and business
development.

He served three years as
Executive Vice President/
COO for Sentry Group
Services, Inc. based out of
Ft. Worth, TX.

In 2007 Arlen and his
family opened The Springs
Funeral Services in Colo-
rado Springs. He remains

active as an owner, offi-
cer and funeral director.
The Springs Funeral Ser-
vices has in only 2% years
become a leading funeral
home with a reputation for
unmatched service, pro-
fessionalism, compassion
and quality in Colorado
Springs.

Arlen is a board member
for the Colorado Funeral
Directors Association and
currently a candidate for
President of the board.

Arlen is married to Terri
Flores-Brown and between
them they have seven chil-
dren, 11 grandchildren and
2 great-grandchildren. Ar-
len currently has five gen-
erations of Browns living in
the Colorado Springs area.

An expansive selection
of styles and prices

“We've carried Madelyn Company
jewelry nearly 20 years. There’s no
reason to look elsewhere.”

—Steve Storvik, Schmidt & Bartelt
Funeral & Cremation Services
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Eernisse Funeral Home holds Groundbreaking

Russ Karasch and Marc Kelash, owners of Keystone Funeral
Home Design Build, Marc and Grace Eernisse, owners of Eernisse
Funeral Home & Cremation Service, and Funeral Directors Joe
and Cory Eernisse, Jill Eernisse, Jennifer Thill, and Jayne Gates.

CEDARBURG,WI— Eernisse Funeral Home & Crema-
tion Service recently broke ground for their new funeral
home to be located in Cedarburg, W1I. This is their third
location. The land, with existing home was purchased from
the Town of Cedarburg. Part of the sale agreement required
that Eernisses incorporate the existing 146 year old, 910
square foot stone home into their new design. Working
with Keystone Funeral Home Design Build, together
they designed the new 8,129 square foot funeral home.

‘The new floor plan consists of using the existing stone home
as the lobby, adding on chapels, a community room with
kitchenette, arrangement room, two offices, crematorium
with private viewing area, three-stall garage, bathrooms, em-
ployee locker room, flower room, and drive-under canopy.
The exterior consists of cement board siding and “slip-form”
stone veneer to match the existing 146 year old home.

You can follow along with construction at either www.
eernissefuneralhome.com or www.keystonedb.com. Con-
struction is to be complete near the end of the year.

\Aftercare

By Sherry L. Williams

In August, I had the opportunity to speak to the New
York Funeral Directors Association about empowering
leadership, delegation and being present with staff and
the client families served. I would like to plant a few seeds
about these topics in hopes that you might incorporate
some of the ideas into your own management style as
you develop your staff and serve the public.

With regard to becoming an empowering leader, it is
important to include your staff in discussions about your
goals and objectives so they feel a part of the organiza-
tion and have buy in with regard to meeting the goals
set. When you take time for planning meetings, you will
be surprised how much free time you can create because
everyone is working toward the same goals and everyone
knows what is expected of them. In addition, everyone
feels a part of the process, a part of the solution and a
part of the company. You don’t end up with the scenario
described in one of my favorite stories:

This is a story about four people named Every-
body, Somebody, Anybody and Nobody. There was
an important job to be done and Everybody was
sure that Somebody would do it. Anybody could
have done it, but Nobody did it.

Somebody got angry about that, because it was
Everybody’s job! Everybody thought Anybody
could do it, but Nobody realized that Everybody
wouldn’tdo it. It ended up that Everybody blamed
Somebody when Nobody did what Anybody could
have done.

By being an empowering leader, you make sure that ev-
eryone clearly understands the expectations, standards and
results wanted. You keep your staff focused on the issues,
you are consistent, you encourage everyone to be a part
of the team and you are the chief cheerleader.

I was surprised to find that most of the funeral directors
who were owners of their firms still felt they had to be
present for every funeral. An empowering leader must feel
comfortable with delegation. When you fail to delegate,
you rob your employees of the opportunity to learn, to
show their talents and demonstrate their knowledge and
strengths. When you have to be there all the time, you are
saying to the public that you are the only one they can
count on. You are not letting your client families know
that everyone on your staff is competent and able to meet
their needs. This causes multiple problems, because you
can never get away, and your staff never grows. When you
delegate, you empower your staff and demonstrate your
confidence in them while you educate your community
that they can trust anyone working in your firm.

Empowering leaders practice mutual respect, are con-
sistent, treat everyone fairly and equally, listen closely,
praise openly and correct privately. You let your employ-
ees perform the job assigned without intervening or tak-
ing over so they can learn and have the opportunity to
prove themselves.

When it comes to listening, you make sure that you are
truly present with your employees and your client families.
You must strive to really hear what people are saying not
just listen to them. When you listen, you get the words
and when you hear you get the emotional message.

With regard to communication, only 7% of a message
is the spoken word, the other 93% is non verbal. It is the
tone of voice and body language. To really hear people,
you have to be present. This means that you are giving
them your undivided attention. You are not multi-task-
ing. You are not making a list, or answering e-mails while

they are talking to you. You are not allowing yourself
to be distracted or figuring out how you are going to
respond to them until they have completed delivering
their message. You are not thinking ahead about what
you need to do, you are truly engaged in listening to
and hearing what they have to say. You are focused on
what is going on here and now.

If you can just implement a few of these ideas into
your management style, you can create an environ-
ment where there is a high level of accountability,
where people feel respected and performance is at op-
timum levels. You will be creating healthy good energy
and decision making will be much easier. Remember
hanging onto doing things they way you have always
done them only gives you the same results. Take ac-
tion, take a risk, and try something new. Taking no
action is failing for sure.

Sherry L. Williams, RN, BA, GMS, GRS, is the president and
founder of New Leaf Resources a division of Sherry Williams En-
terprises, Inc. She was the co-founder of Accord Inc. and has been
involved in grief and bereavement training and services for the
past twenty-two years. She has an Associate Degree in Nursing
from the University of Kentucky Extension Program and a Bachelor
of Arts degree in Psychology from Bellarmine College in Louisville,
KY. Sherry is a nationally certified Grief Management Specialist
and has advanced certification as a Bereavement Facilitator from
the American Academy of Bereavement and is certified by the
Grief Recovery Institute as a Grief Recovery Specialist.

She has been a featured speaker for numerous organizations in-
cluding the National Funeral Directors Association and the Asso-
ciation for Death Education.

She can be reached by email at sherry@newleaf-resources.com.
Visit New Leaf Resources and Sherry Williams Enterprises, Inc. at
www.newleaf-resources.com
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Carte Veneer™ Cremation Caskets, A Great Choice! CREMATION CHOICES

=

Carte Veneer™ Lightweight represents the powerful combination of beautiful wood veneer over
cremation-friendly cardboard! Funeral professionals from across the country are hearing every
day how cremation consumers are demanding a dignified yet practical offer when it comes to
their casket selection. The Carte Veneer™ series, tested at over 500lbs, is fast becoming the
Industry’s #1 CHOICE IN CREMATION CASKETS. Matthews Cremation understands the sensitive
balance for attractive yet affordable products that support funeral professionals in the marketing of
services. To see firsthand its incredible real wood appearance and major marketability, visit our
website at www.matthewscremation.com or call 1-800-752-4744 to locate your nearest

Carte Veneer™ casket distributor.
Matthews Colerain Pine =

CREMATION DIVISION

Westford Walnut

Classic Cherry

MATTHEWS FAMILY OF BRANDS AND SOLUTIONS
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Cremation. MASTERTOUCH BY MATTHEWS
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Child Caskets & Vaults

Faithful Friend"®

1-800-782-8249

www.mccordcasketsandvaults.com

“The Original Casket & Vault Combo ™
Sizes 127/ 187/ 217/ 247/ 30"/ 367/ 42” & 48”

Independent & Family Owned Since 1945

PET CASKETS
127/ 227/ 287/ 34"/ 40/ 52” & 18”0ctagon

1-800-567-7387

www.faithfulfriendpetcaskets.com
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\ A Proactiv;;
Approac
‘Ato Advance
Funeral
Planning

By Christopher Kuhnen

r
Whats The Future Look Like?

I am often asked to speak before the graduates of
many mortuary science colleges. The topics vary from
progressive pre-need marketing to self promotion and
public relations.

In August I spoke before one such graduating class
and I asked them this question: What do you want the
future of funeral service to look like? To my surprise,
not one student had an answer for my question. They
offered no comments or thoughts or ideas. No opin-
ions or suggestions. Nothing but deadly silence.

Needless to say this is not good. When the funeral
directors and funeral home owners of the future offer
no thoughts or opinions on where they want the pro-
fession to go we have a major problem. If they won't
drive the bus, who will?

Will casket, vault or chemical manufacturers shape our
future? Will national funeral associations impart our
individual message to the people in our community?
Perhaps grief, bereavement and/or aftercare agencies,
counselors or trainers will lead the way? Why not let
AARP, Neptune Society, Direct Cremation advocates
or any one of a number of those who advocate not us-
ing a funeral director? Enough said.

The future of funeral service (at-need, pre-need, con-
tinuing care and otherwise) needs to be shaped by fu-
neral home owners, directors and those they are privi-
leged to serve. Are you taking the time to really ask and
seek to fully understand what consumers in your spe-
cific community want, need and desire when it comes
to funeral, cremation and memorialization services?
Are you getting out of your building and out into the
community to personally share your message? Are you
doing enough of the right kind of public relations? Do
you have an active pre-need program in place? Do you
offer personal continuing care services? Do you partner
with other professionals in your community to reach
out and serve and educate people as to the value of fu-

neral service and proper planning? Do you offer a va-
riety of religious and secular service offerings?

Quit following what others tell you their research
indicates and do your own community research. Ask
the consumers in your local community what they
want, need and desire from their local funeral direc-
tor. Don't get me wrong. National research studies,
conducted by reputable, unbiased sources are nice
to have. They present a universal indication of where
the American consumer stands, thinks or feels about
a variety of important issues. However, what people
in Lincoln, Nebraska desire will be to some extent dif-
ferent from those in Augusta, Georgia or New York
City, New York. Each community across America is
unique in subtle, yet significant ways in its customs,
traditions, wants and needs. National studies provide
you with a national guidepost to judge your own com-
munity against; they do not speak precisely for your
exact community.

The future of funeral service is in all of our hands.
Working hand in hand, community by community,
reaching out to consistently touch, guide, educate
and advocate for all the good things funeral service
provides. Person by person, block by block is how
we will spread our message—a message that needs to
constantly be told and reinforced again and again and
again.

The future can be anything we want it to be. It can
take any form we earnestly desire and promote. It can
be bright filled with promise or lackluster filled with
despair and defeat.

What do you want the future of funeral service to
be in your town? Are you working hard each day to
make your future come true? If not, there is no time
to waste. No time to lose. Get started now!

Christopher Kuhnen is Vice President of Marketing and
Corporate  Communications for The Outlook Group, Inc.,
Franklin, Ohio.

He has 25 years experience in the field of funeral directing,
prearrangement planning and training. He also has consider-
able experience in public relations, marketing, consumer and
business to business sales. He is a trusted advisor to those in
the death care industry. As an insider into excellence Chris pro-
vides comprehensive consultation, education and positive sup-
port to funeral directors nationwide to help them coordinate
and develop their business strategies.

Christopher is a Kentucky Licensed Funeral Director, Life
Insurance Agent, Certified Preplanning Consultant (CPC), In-
Sight Institute Certified Celebrant and Certified Marketing
Specialist. He can be reached at (800) 331-6270 or ckuhnen@
theoutlookgroup.com.

OCTOBER 2010
Carpenter inducted into
Huntington Foundation

Wall of Fame
HUNTINGTON,WV— The Huntington Foundation has an-

nounced that funeral director Timothy D. Carpenter was
one of four local honorees to be inducted into the Greater
Huntington Wall of Fame on October 7.

Carpenter is a graduate of Cincinnati College of Mortuary
Science. He is the director in charge at Klingel-Carpenter
Mortuary in Huntington, and has worked with the Mar-
shall University Forensic Science Center. He also started
the first DNA preservation after embalming in the coun-
try. Carpenter works with families suffering from losses
and he designs seminars, such as Help for the Holidays.
He founded the area’s first service center for eye and ear
collection as a regional transfer point for tissue and bone
needed in transplant surgery in 1986.

Current Recession Has Reshaped

Lenders and Borrowers
By Kevin Patrick

Unless you've been living on another planet for the
last two years you are aware that we are in the middle
of a deep economic recession. The United States has
been through thirteen recessions, counting the current
slowdown, since the end of the Great Depression of the
1930’s. And while recessions are not events that any-
one enjoys, in time the economy rebounds and begins
a new period of economic growth. That’s what usually
occurs. This current downturn, the Great Recession
as it is called by many, is different and its deepening
effects will be felt in our country for a much longer
time. This is particularly
true for lenders and bor-
rowers and it pays to be
aware of the challenges
that both will face in the
years ahead.

The Great Recession
has caused several ongo-
ing problems that lend-
ers must now address.
The most familiar of these
problems is the tremen-
dous losses that many
banks suffered as a result of investing in the derivatives
market. A large number of banks accepted T.A.R..
funds which must be repaid to the government at a
5% interest rate for the first five years and 9% there-
after. When overnight funds are available from the
Fed at a rate of less than .25% it is clear which banks
are, or were, in trouble when they accepted funds at
such a high rate. However, other problems are also
broadly affecting our economy. For example, there are
17,000,000 million people in the U.S. who are unem-
ployed and another 8.6 million who want to work full-
time but can only find a part-time job. Thus, banks
have seen their loan portfolios deteriorate quickly as
many customers cannot make their loan payments
on time or not at all. Record numbers of individuals
and businesses have filed bankruptcy over the last few
years--just under 7 million between 2005 and June
30, 2010--increasing the amount of loan losses banks
have had to write-off. (2010 is expected to see over 1
million bankruptcies.) As these bankruptcies translate
into losses most banks are forced to increase the size
of their loan-loss reserve account, taking valuable cash
away from other uses. What happens after this is easy
to predict: the bank tightens credit requirements and
often times decides to stop making certain types of
loans altogether. For example, in the funeral industry
numerous lenders have come and gone over the years
as losses from repossessed hearses and limousines began
to increase. More stringent credit requirements mean
banks will make fewer loans. Moreover, when loan
applications are submitted for consideration each one
must be accompanied by a long list of items that verify
the individual’s income, where he works, for how long
and so on. Not that these items aren’t necessary; they
very much are. (Had the banking industry adhered to
these rules all along our economy would be in better
shape.) After tightening their requirements, however,
the list of necessary documentation can be so long that
it discourages some applicants from going through the
process. And, when a bank does make a credit deci-
sion on a customer with only a small number of nega-
tive items on their credit record, it will now err on the
side of declining the application rather than taking on

CONTINUED ON PAGE A18

Kevin Patrick
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Complete
Water Control Unit
Model 1036-1

(Available in left
or right versions)
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Stainless Steel

Hypodermic Needles
Luer Hubs with long lasting points

20 Gauge 13 Gauge

1.5”long..$1.65ea 4.5” long..$5.50 ea

25" long..$1.95ea 8.0” long..$7.95 ea
10.0” long $8.95 ea

19 Gauge 12 Gauge
3.0"long..$2.05€a 34y |ong ..33.75 ca
15 Gauge 4.0” long .. $4.95 ea

5.0” long..$5.75 ea
6.0” long..$6.75 ea

3.5” long..$4.25 ea
4.0” long .. $4.95 ea
5.0” long..$5.75 ea
6.0” long .. $6.75 ea

=

Plastic Body Boards
Set of 3 Only $ 135.00 per set

L ]
]
1 g

L¥-47]

SPEGIAL PRIGING

ECONOMY REFRIGERATOR

1036-R114EC

e Units ship fully assembled
simply plug itinto an outle"t
and it is operational.

¢ All quality stucco galvanized
steel construction.

¢ 30” wide door opening to
accommodate larger Cases.

¢ The interior is provided
w/rolling racks & high density
plastic storage boards.

¢ Add optional casters for mobility

ONLY $4,899.00

7
) 4

Premium Gloves

S - XL 10 bx/case 100/bx
(One size fits all)

Latex PF

Textured............. $76.00 case
- $8.40 box

Nitrile

Powder-Free ... $120.00 case
(Shown above) $13.25 box
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(800) 410 0100°WWW MORTECHMFG. GO
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Stainless Steel
Instruments
Dressing Forceps

6.07 10N ..eviiiiiiiieierieee,
8.0”long ....ccvvveeuerneen.

10.0” long

Scissors
Ends: Sharp-Sharp,
Sharp-Blunt, Blunt-Blunt

5.57 10N vt $3.95 ea
6.5 10N wvviieeieiieieieieieena $4.95 ea
Artery Forceps

Straight or Curved

Three Piece
Sterilization Sets
Solid Pan, Perforated Pan & Cover

20.0” x 12.0” x 4"H
Only $79 each
12.75” x 10.375” x 4”H
Only $45 each

Email us at: lnfo@morteehmfg com

Call us at:

WWW.MORTE

$l‘800il 410-0100

CHMFG.COM

Portable

Examination

Light SLSE50
——d b

- 9
is designed gemally:c;h—'

demanding viewing conditions
that require exce onaII?/ good
light. Boasting a highly flexible
self balancing arm system.
Light also available in ceiling
and wall mount.

Flush Embalming
Station Model
1036-13

Stainless Steel
R by
ode -
s

Hazardous

Waste Hamper
Quick and easy cleaning, durable

foot pedal operated lid and soft
rubber casters. Fits 18 in./45
cm. reusable hamper bags or 33

gallon/124 liter disposable bags.

chrome plated frame with a metal,

Y
N

(i
Clear, S - XL for ‘
most items ! I
Plastic |
Undergam\m_e
Unionalls........... Cieeene $14.00 ea
Shirt/Jacket .............. $11.00 ea
Pants ........... $10.00 ea
Capri Pants $7.00 ea
Coveralls.. $7.00 ea
Stockings. ..$4.00 ea
Sleeves........ $3.00 ea

Infant Unionalls......... é10.00 ea

Free ground shipping on plastic
undergarments orders over $300
Continental US ONLY

HYDRAULIC EMBALMING CARRIER

Direction & Brake Lever at hoth ends
Elevating pedals located on hoth sides

w/Stainl s§ Steel Tra

Mention this ad to receive this discount

FIND OVERSTOCK &
INTERNET ONLY SPECIALS

*PURCHASE*
*ONLINE*

Distributor & Manufacturer

of Premium Qualit
uipment, Family
the Industry for

E
Sermclng'

Mortuary
Owned,

*over 25 Yearsx

Disposable Headrest

Headrest

Styrofoam, disposable sturdy,
head and arm rest -

Molded plastic, sturdy, reusable
825.00 per case, 24 per case | [ Only $38.00 each

1

Post-Mortem Thread

Cotton, White/
Brown, 1 Ib.

Only $21.50 each
Polyester, White, 4 oz.
Only $10.70 each

EVERYDAY
MORTUARY

PRODUCTS

 aa

LW5500 Scissor
Sharpener

100% diamond abrasive
Only $84.00

2 step process sharpening,

Pall Bearer Gloves
Quality, Cuffed, White

Only $12.75, per dozen
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PREMIER Janerad pply Ine

Serving the Funeral Industry with Exceptional Quality Products \

and Simply the Best Structural Warranty Available Today.
WE CARE ABOUT OUR CLIENTS & WE CARE ABOUT WHAT WE SELL!

TRUE USA
QUALITY

INTRODUCING THE BRUTE MAGNUM® The Very Best Operating Table

BEST WARRANTY ¢ 3 YRS*

on the Market Today!

The new supersized Brute Magnum® series sets the industry’s new
standard in maximum value operating tables. Deep, wide troughs
mean no more getting wet, no more arms hanging over the table.
See why the Magnum is superior in the comparison chart below:

OCTOBER 2010
Aubrey Benner licensed

as Funeral Dlrector
POTTSTOWN,PA— Schu-

macher & Benner Funer-
al Home & Crematory
welcomes another genera-
tion into the family busi-
ness. Mr. and Mrs. H.
Michael Benner; Mr. and
Mrs. R. Edward Schu-
macher, Jr. and Mr. and
Mrs. R. Edward Schu-

macher, Sr. are pleased to
announce the association
of their daughter, niece
and granddaughter, Au-
brey E. Benner as a Li-
censed Funeral Director.

Aubrey E. Benner is the
daughter of H. Michael
Benner; the granddaugh-
ter of R. Edward Schu-
macher, Sr.; the great
granddaughter of Ray-
mond A. Schumacher
and the great-great grand-
daughter of the founder
Ammon G. Romich. She
is the fiancée of Mr. Rob-
ert David O’Byrne.

Miss Benner graduated

Aubrey E. Benner

lege with a degree in Fu-
neral Service. She has re-
cently obtained her Penn-
sylvania State Funeral Di-
rector’s License. Aubrey
is employed as the fifth
generation with the Schu-
macher & Benner Funeral
Home & Crematory, 359
King Street, Pottstown
and the first female funeral
director in the Pottstown
area. The Schumacher-

COMPARISON BRUTE MAGNUM FERNO 102 & 103
AMERICAN-MADE YES YES
CONVEX TRAY YES YES
TRAY STAINLESS STEEL SAME
BASE STAINLESS STEEL ALUMINUM
| LENGTH 80 INCHES SAME
| |woTH 38 INCHES 30 INCHES
LOAD CAPACITY 1,250 LBS. 600 LBS.
MANUAL $1 597 FOOT/HEAD IND ADJ YES YES
HYD RA Llc $ 7 o PATENT NO SPLASH DRAINAGE BEST AVERAGE
WARRANTY 3 YEARS* 2 YEARS
U 199 PENDING | |pRice $1,507 $1800
CHURCH TRUCKS $527 DOUBLE-LOCKING ~ °  OVERSIZE MORTUARY | BEST PROPORTION
? CHROME WHEELS : COTS | OF SIZE TO WEIGHT
4\ & «X\ -<<\ | WITH RUBBER TIRES = CAPACITY ON
AN 4\\ SO IL I mosToopine To Lock TODAY'S MARKET
2 O * oY DOUBLE TUBED
e d DOUBLE SUPPORT BARS ‘f FOR STRENGTH
parent 10001B O3 150 LB
PENDING CAPACITY RIGID “X” FRAME CAPACITY STRAPS AND
2 YEAR STRUCTURAL WARRANTY* CONSTRUCTION 1 YEAR STRUCTURAL WARRANTY* COVER INCLUDED
MULTI-LEVEL COTS 600 |_B LOWERING DEVICES | .
CAPACITY | * POSITIVE LOCK BRAKING SYSTEM 1\; *
$1 327 o LIFETIME LUBRICATION
o STRAPS INCLUDED )
—_— & CHROME
950 LB s /7 $1697
CAPACITY B STAINLESS
2 YEAR STRUCTURAL WARRANTY* $1 697 5 YEAR WARRANTY* $1897
PRICES SUBJECT TO CHANGE.

QUALITY ¢ VALUE AT A REASONABLE COST

PRICES DO NOT INCLUDE S&H.

PH 561.602.3330 ¢ FX 352.458.4613 « WWW.PREMIERFUNERALSUPPLY.COM

* ALL WARRANTIES LISTED IN THIS AD APPLY ONLY TO NEW EQUIPMENT PURCHASES MADE AFTER AUGUST 1, 2010.

from West-Mont Christian
Academy and Northamp-
ton Area Community Col-

To Place Your
FUNERAL HOME &

Classified Ad

Call 1-800-321-7479
or visit our website at
www.nomispublications.com

Benner family staff now
includes four licensed fu-
neral directors.

NOWs

PUBLICATIONS, INC
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Laughter

By Nancy Weil

October is a special month in my family for my grand-
mother was born on October 31, 1900. She would turn
110 this year, but died at 109 in March. 109 years is a long
life by anyone’s standards. It was not the length of her years
that mattered, but what she did with them. Her legacy of
how to live is one that everyone can learn from. No mat-
ter your age as you read this article, there is still much to
be done, much to experience and much to celebrate. My
grandmother would tell you that life is what happens out-
side of your door. So in honor of her life, I offer to you
life’s lessons from a centenarian.

+ Seize the opportunities — My grandmother began her
business at the age of 47. The war was over and an op-
portunity came up. Someone she knew wanted to ex-
pand their business into another division, offered her the
chance to run it and she was in business the next day.
She did not weigh her options, run some spreadsheets
or consult her attorney and accountant. The chance was
offered and she was in. Sometimes we spend too much
time thinking over our choices instead of seizing the
chance when it comes. My brother has offered a divi-
sion of his company for sale to three different people
and was turned down three times. Was it the purchase
cost? He would have sold it to them for $1. So what
was it? The people were afraid to run their own busi-
ness, even though it was already profitable and had an
existing customer base and inventory.

v Lesson: Don’t let fear stop you when a business op-
portunity comes your way — say “yes.”

+ Charge what you are worth — Her favorite piece of
business advice was this: Every time I raised my prices,

I lost customers and made more money.

v" Lesson: Can you apply this to your business model? Are
you undercutting your competitors and losing money,
even though you are busy? Review your CODB (Cost
of doing business) and what you are charging and be
sure they are in alignment.

* You're never too old to learn — Grandma started water-
color painting at the age of 89. She was color blind and
had never picked up a brush in her life. She just figured
that if she showed up and listened to the instructor, she
could learn a new skill. She was right and her paintings
are beautiful and plentiful.

v Lesson: What new skill do you want to learn? Com-
puters? Website design? Online marketing? Whatever it
is, there is a teacher out there for you and all you have
to do is show up and be ready to learn. Don't make
excuses, sign up today.

+ Everything in moderation — 5:00 p.m. was cocktail hour
and to my grandmother that meant only one thing — Jack
Daniels. However she never drank too much (and as the
old joke goes, she never drank too little) For her life was
about moderation. Spend a little, but not too much. Eat
what you want, but not too much. She found balance in
her life this way.

v" Lesson: Where are you out of balance? Are you spend-
ing too much time on one thing and not another? Are
you eating, drinking and spending in moderation?
What can you change to bring balance into your life?

* Nurture friendships — You can never have too many
friends and you are never too old to make new ones. The
older my grandmother got, the more friends she lost.
However, she continued to make new, younger friends.
She knew that friends make life better (and her cocktail
hours were quite popular in the apartments where she
lived!)

v’ Lesson: Do you make time to spend with your friends?
Life is better when shared with others who care. Don't
get so busy with work that you forget to play.

+ There’s no place like home - Travel the world, but re-
member that there is no better feeling than returning
home. This planet is a vast place filled with different cul-
tures, climates and creatures. It is so enriching to experi-
ence new people and places. Traveling opens us up and
helps us gain perspective on our lives. Grandma's bag was
always packed and ready for travel — Europe, Africa, South

America or San Francisco — she loved to travel, but looked

forward to coming home.

v" Lesson: What trips have you planned? Getting away al-
lows you time to relax, reflect and rejuvenate. However
be sure that the home you return to is also conducive to
restand relaxation. Dorothy Gale knew that no matter
how far you travel, there’s no place like home.

* Protect your good name - We were taught as children
that we must protect the family name from scandal and
wrong doing. We knew that our reputation and integrity
reflected upon not only us, but on our entire family.

v Lesson: When you are out in the community, your
actions reflect back upon your company. There are no
shortcuts to doing things ethically and honestly.

While we may not make it past the century mark, we can
still make a mark in this world. What we do, how we live
and what we teach all impact those around us. Each day we
are creating a lasting legacy for those left behind. Forget the
physical items, the money and the business, the greatest trea-
sure that you leave is who you are and what you did with
your time on this planet. My grandmother’s secret to a long,
happy life? She always said, “Yes” to life. Are you?

Note: E-mail me at nancyw@mountcalvarycemetery.com
and tell me the lessons your loved ones taught you about life.
In return, I will send you one of my grandmother’s favorite
toys.

With certifications as a Laughter Leader, Funeral Celebrant, Grief Ser-
vices Provider and Grief Management Specialist, Nancy Weil is uniquely
qualified to bring new perspectives and new ways to help clients heal
from the pain of grief as well as reduce stress for professionals in the
industry. As Director of Aftercare at Mount Calvary Cemetery in Buf-
falo, NY, Nancy has developed one of the most comprehensive aftercare
programs of any cemetery in the country in order to support families
following the death of a loved one.

A professional public speaker, Nancy brings her passionate interest
in the healing qualities and therapeutic benefits of laughter to groups
across the country through her company The Laugh Academy. Nancy's
latest project is a collaborative scientific inquiry into the relationship be-
tween the use of humor and laughter while coping with the death of
a loved one. She has also developed a DVD, Bandages for Your Heart
with techniques that can help ease the pain of grief immediately.

You can contact Nancy at nancyw@mountcalvarycemetery.com or
visit her website at www.thelaughacademy.com.
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STAKMORE

The folding chair with the permanent look?

FLEXIBILITY, COMFORT, VALUE—
three words that are synonymous with
the quality folding chairs STAKMORE,
the INDUSTRY LEADER, has been
manufacturing since 1922.

CHOICE S—the key word describing the numerous chair styles,

wood finishes and upholstery options offered by STAKMORE.

STAKMORE offers a seating option that provides client comfort,
service flexibility and compliments your interior decor.

Contact your funeral supply distributor today to learn more
about STAKMORE's product offerings.

For a list of funeral supply distributors contact our corporate
offices. Phone: 607-687-1616; Fax: 607-687-0049; E-mail:
customerservice@stakmore.com

STAKMORE ¢ PO. Box 309 Elm Street « Owego, NY 13827
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AMERICAN PATENT PENDING  USA Patent Pending

PRI

12/176,609

-A-PLATEL.L.C.

The Power of a Personal Touch

Tired Of The Same Old Ways?
Ready For Something New?

Let Print-A-Plate modernize your method of making

Mario Rossi
122/ 1809 ~ 05/ 26/ 1956

NYES ;*rﬂ&“(‘-}
. ) BOOTH 954 O

plates for urns. caskets. grave markers and vaulis.

WNE8882663:6050,
wwwiprintaplatefcom

"Qur 3-part office system uses your computer and laser printer.
Call for details on how to receive the system FREE and join our

wes=_ growing number of satisfied funeral directors."

T

All plates and grave markers are available
in your choice of gold or silver.

Qur casket plates and urn plates
are also offered in a beautiful bronze color.

Yom cum evenie o beouthal marker for the vesi lmndy ol seeds yoor prolesona] seroee
Ciive them a personal toach. They will remenher and thank you for it

OCTOBER 2010
White Funeral Home

to build Addition and
Remodel

Russ Karasch, owner of Keystone Funeral Home Design Build,
and John, Jim and Mike White, owners of White Funeral Home
& Cremation Service.

BURNSVILLE, MN— White Funeral Home & Crema-
tion Service has selected Keystone Funeral Home De-
sign Build to assist them with their addition/remodel
of their existing funeral home located in Burnsville,
MN. They currently have five locations.

The 3,650 square foot project consists of totally re-
vamping the existing chapel, lobby and restrooms. It
also includes the addition of a four-car canopy. The
chapel will have pitched roof added, eight exterior
windows, as well as a barrel vaulted and coffered ceil-
ing. The lobby will be increased to double its size and
landscaping and parking will be redone.

The construction project can be followed along at
www.keystonedb.com and the project is to be com-

pleted by November 2010.

FIRST CLASS
s SascRpTio

Call 1-800-321-7479

Employment
Liability

An Order issued by the Senior District Judge of the
U.S. District Court for the Southern District Court
in Ohio (2010 WL 3001928) in the case of Johnson
v. Gwen Mooney Funeral Home, Inc. illustrates why
it is important to be familiar with the federal and state
laws dealing with employment issues particularly when
disciplining or firing an employee. The Order, related
to a Motion for Summary Judgment filed by the funer-
al home, demonstrates the importance of also moni-
toring supervisory employees. The facts are obviously
in dispute, but the Judge in the Order indicated that
when dealing with a Motion for Summary Judgment
the legal standard is the motion should be granted if
there is an absence of any genuine issue of material
facts and no basis for a law violation. The Judge also
indicated that when considering the material facts a
court is to consider them in the light most favorable
to the nonmoving party.

According to the facts discussed in the Order, John-
son is an African-American who was born in 1960.
She worked at the funeral home for 8 years and
claimed that she was fully qualified and performed
well over that period. The Managing Director of the
funeral home changed in 2007 and the new Manag-
ing Director appointed another funeral director to
be the Director of Operations. The Plaintiff and the
new Director of Operations did not get along and

the Plaintiff claimed that the primary reason was the
Director’s bias against black funeral directors, which was
illustrated by his oral comments that he would never
hire another black funeral director and other disparag-
ing remarks about black funeral directors. The situation
apparently continued to deteriorate with the Plaintiff
not complying with requests made by the Director of
Operations to attend early morning meetings and in
one instance the refusal in front of a family to allow a
trainee to sit-in at an arrangements conference because
the Plaintiff felt the Director was not authorized to make
this decision. The Plaintiff was fired for insubordination
and other issues that were not discussed in the Order.
She was replaced with a Hispanic funeral director that
was 9 years younger.

The Plaintiff sued claiming her dismissal was illegal
because it was based on racial discrimination, age dis-
crimination and retaliation for her complaints about the
Director of Operation’s racial comments and biases. She
also claimed that the Funeral Home breached her implied
employment contract and for promissory estoppel.

The Judge reviewed the law in these areas and then re-
viewed the facts supported by depositions and documents
on the basis of the Standard previously discussed. The
Judge determined that the Plaintiff had provided suffi-
cient evidence on the racial discrimination, age discrim-
ination and retaliation claims to show there were genu-
ine issues of material facts that a jury could consider in
order to determine ultimate facts that would support a
violation. Accordingly, the Funeral Home’s Motions on
those claims were denied. The Judge however determined
that there were no issues of material fact with respect to
the implied contract and promissory estoppel claims and
granted the Funeral Home’s Motions on those claims.

Employment disputes are one of the most litigated ar-
eas of the law. It used to be that an employer could fire
an employee at will and without cause in many states.
However, this has changed as a result of the various laws
dealing with civil rights and discrimination enacted by
Congress and state legislatures that were alleged to be vi-
olated by the Plaintiff. The author will be reviewing the
Order in more detail in an upcoming article in the Cem-
etery & Funeral Business and Legal Guide. It is impor-
tant for readers of this column to be aware of this Order

because it deals specifically with a funeral industry
situation. Hopefully, employers in the industry will
not be faced with this type of dispute, but if they are
it has to be dealt with in a manner to avoid becom-
ing involved in an expensive legal dispute. It is not
clear in the Order when the Funeral Home consulted
with legal counsel, but it is strongly recommended
to every employer in the industry that it is better to
contact legal counsel when a problem arises and be-
fore taking an action that could result in expensive
and time-consuming litigation.

Harvey |. Lapin, P.C., isa member of the lllinois Bar and Florida Bar. He
is a member of the faculty at the John Marshall Law School in Chicago
and is presently teaching the subject of Tax Exempt Organizations.

He has written numerous articles on the subject of taxation, funeral
and cemetery law.

The subject discussed in this article and future articles resulted from
the questions from readers. If you have any questions about the topics
covered in this column or in obtaining professional assistance, please
contact the author /o Harvey . Lapin, P.C., PO Box 1327, Northbrook,
IL 60065-1327. Phone (847)509-0501 or fax to (847)509-1027.

The author writes articles for CB Legal Publishing Corporation also
publishes the Release Form Kit, which was prepared by the author and
has been recently updated and revised by the author. This Kit contains
Release and Hold Harmless forms for Funeral Homes, Cemeteries and
Crematories to use in situations where it has re-solved a complaint
with a customer, and wants to be sure that there will be no further
action by the customer or their relatives. The forms can be purchased
on a custom basis with your business name and addressed preprinted
at the top of each form. Call Cheryl Lapin and she will send you an
order form that contains the current prices. See the number below.

The author also writes more extensive articles on subjects of inter-
est to the industry in the newsletter Cemetery & Funeral Business
and Legal Guide published by CB Legal Publishing Corporation.
Subscriptions to the combined Guide cost $110 per year for ten is-
sues on different topics, new subscribers are usually eligible for intro-
ductory rates. Anyone interested in subscribing can contact Cheryl
Lapin, at the address of CB Legal Publishing Corporation, P. O. Box
1327, Northbrook, lllinois 60065-1327, and fax to (847) 509-1027 or
call (847) 509-0501. Please ask about new subscriber rates.
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Caldwell & Cowan Funeral Home ) om0 7 Zn T
purchases new Town & Country ) Syl e o Gl e oy

Remembering that Family and Friends are Forever

Maggie Mei Lewis
Illustrated by Melody Lea Lamb - Good Times Press, LLC
$14.95
Quantity/Wholesale Pricing Available

“A comforting view of an afterlife where the living are loved and watched over by the
people and animals who have left life before them.” Foreword Clarion Reviews

Mnnzz, 20/0 /Ve)d gznemz‘zbrz ﬂno&e Kook -Qw&mé - _q/ﬂ'z[tuﬁ/[iy
443-822-4258

www.moonlightmemoirs.com www.amazon.com

Customize Your Direct
Mail Program

Call
1-800-32 1-74;9 NO IS

PUBLICATIONS, INC.

COVINGTON,GA— Judson Caldwell of Caldwell &

Cowan Funeral Home, Covington, is shown taking
delivery of their new 2010 Chrysler Town & Country

First Call Van. They are family owned and indepen- DUNCAN/STUART TODD nfﬁﬁ*miﬂ

CT r
dent funeral home that serves Newton and Rockdale > ) BOOTH ¢ 41 C'\'”
counties in Georgia with two locations. The unit was THE PREPARATION ROOM SPECIALISTS

picked up at Muster Coaches in Calhoun, KY.
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“Back in my day, we had
miniature vault samples
and made people use their
imagination.” _

T DA " 4

No more selling vaults the hard way just because grandpa did.

Trigard's customizable marketing solutions are proven to increase your average vault sales.
Our family-friendly Personal Touch™ software helps guide the vault selection process and our
full-size foamilled vaulis are light enough for any showroom.

Think you don't have room for a powerful display?

You'll be amazed at what we can do with one casket space.

800.637.1992

www.trigard.com
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Trigard
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Hundreds & hundreds of display
models that never need dusting.

Now your funeral home can offer families hundreds of memorialization
options without increasing your inventory or storing a single product.
And participation is absolutely free. Atneed.com is an online catalog

that lets you choose which memorialization products you want
to offer each family and then lets you set your own price.

Families can scroll through countless options during the arrangement
without you having to stock a single product. They don't feel pressured
by the sale and you don't feel the pressure of a big inventory.
Register for free. Visit Atneed.com or call 1-866-449-4495.
More sales, less dusting. What could be better?

04&2 ced .o

atneed.com

1-866-449-4495 o
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Clear Creek Coach Celebrates Second

Anniversary

ELDORADO SPRINGS,MO—
Clear Creek Coach is a
unique independent busi-
ness that provides alterna-
tive transportation for fam-
ilies and friends wanting
to pay tribute to the loss
of their loved one. Don
Guffey established the
Missouri-based motorcy-
cle hearse service in 2008,
and he shares responsibili-
ties with his wife, Brenda.
Clear Creek Coach ser-
vices families from several
states including Kansas,
Nebraska, Louisiana, Ar-
kansas, Oklahoma, Cali-
fornia, and New Mexi-
co. Clear Creek Coach
is pleased to provide an
amazing method of honor-
ing a loved one’s memory
in a distinctive way.

From the moment Don
saw a picture of a Tomb-
stone Motorcycle Hearse
at a funeral in Kansas City,
he knew his life was about
to take a different course.

©2010 MKJ Marketing

This new path was an op-
portunity to offer a unique
way to honor and celebrate
a life. Don hoped his fa-
ther, a WWII Hero, would
appreciate the decision he
was making to honor oth-
ers. The passion Don, a
biker himself, felt to op-
erate his own motorcycle
hearse service was also in-
fluenced by his brother-in
law Mark’s death; he was a
motorcyclist killed by an
oncoming car. The motor-
cycle hearse is not strict-
ly for bikers but anyone
wanting to honor the pass-
ing of someone loved and
respected. It brings smiles
to families and friends.
After researching mo-
torcycle hearses he had fi-
nally recognized his true
calling. This vision be-
came clear after discuss-
ing the idea of Clear Creek
Coach with his wife. Don
had two main concerns:
What was needed to start

the business and would fu-
neral homes accept them,
as outsiders to the funer-
al business? Don realized
these facts were just an-
other bump in the road
that he would overcome.
There were few business-
es like his around. So, in
April 2008, Don took the
money he has been saving
up to build a house and or-
dered his own Tombstone
Motorcycle Hearse. Don
and Brenda decided to call
their company Clear Creek
Hearse, after the creek that
runs on the side of their
home in Missouri.

As Clear Creek Coach
celebrates their second
anniversary, Don has re-
alized his dream working
with families and funer-
al homes to provide that
special tribute for their
loved ones. For more
information call 417-
432-3511 or visit www.
clearcreekcoach.com.

By Steven Palmer

Burying
Memories

“Today we come to bury Katrina. Where was God five years
ago on this day? Here, weeping with us, and trying to console us
in the midst of a natural tragedy.”

—New Orleans Archbishop Gregory M. Aymond

The name Katrina brings visceral memories. I didn’t have
to say who or what Katrina is or was and you know. This
event has left deep scars, intense pain and mourning upon
all Americans.

We were shocked by her ferocity as she tore into New Or-
leans August 29, 2005 (though we were warned). We were
humbled and shamed by the lack of preparation and initial
response to her devastation. We have brought aid to many
countries in hours but were seemingly unable to help our-
selves.

Many lives were lost. Many lives were forever changed. A
historic city, use to adversity, was brought to its knees by an
act of nature and questionable planning by man.

The total of lives lost is still being contested; some report
1,400, others over 1,800. Those still missing range from over
400 to over 700. Jobs lost can easily top 400,000, those who
lost homes is a figure that changes daily five years later. Total
cost is over $100 billion and could be as much as $200 bil-
lion when all claims are paid.

A five year anniversary of Hurricane Katrina brings a mix-
ture of emotions. Some have surmounted and resurged;
some have surrendered and resettled elsewhere. The French
Quarter thrives. Many Wards and Parishes have success sto-
ries and troubled tales to tell. New Orleans is a city of hurt
and healing,

Observations

A simple chat at a visitation between funeral home em-
ployees and a local politician produced a ceremony to help
bring closure to five years of grief.

“Every conversation always ends up about Katrina. I
told Joey (DiFatta) that after five years I am sick of talking
about it. Joey offered the idea that we have a funeral for it
(Katrina).” Funeral director Floyd Herty, Jr. recalled the
discussion between himself, fellow employee Dee Vickers
and former Parish Council Chairman Joey DiFatta.

Herty, manager of St. Bernard Memorial Gardens and
Funeral Home began to make plans for the ceremony.

Contact was made with the local Catholic Church, Our
Lady of the Prompt Succor. New Orleans Archbishop Greg-
ory M. Aymond was made aware of the plans, and offered
the church and himself. Herty knew the need to include
other faiths and asked Pastor Jesse Boyd of Praise Temple
Fellowship in Violet and Pastor John Jeffries of First Bap-
tist Church in Chalmette. Local politicians such as Craig
Taffaro, St. Bernard Parish President and Joey DiFatta, St.
Bernard Parish Council Chairman at the time of Katrina
were asked to give their unique perspectives of the catas-
trophe named Katrina.

The three parts prescribed to Catholic rites of Christian
Burial are the visitation (vigil/wake/rosary), where one con-
fronts the loss and prays, remembers and consoles; the fu-
neral ceremony (Mass) where the word of God and com-
munal prayer can heal and believe in life beyond this death
and loss, and the burial where the loss can be placed in the
ground and given the proper closure to those who mourn
with the shared hope in a new day.

Herty’s ecumenical service did all of that.

A visitation was held at St. Bernard Memorial Funeral
Home. A register book was available to sign and a steel gas-
keted casket was open to the public with a head panel that
read “Goodbye Hurricane Katrina, May Our Future Be
Bright.” Residents filed by to place notes, cards and other
memorabilia in the burial case to help put the haunting
memories of Katrina to rest.

“I cried alot while I wrote my letter,” Nancy Volpe stated.
She just returned to her home.

Another letter written in red crayon from a young mourn-
er simply said “Go away from us.”

The services continued at the Catholic Church where resi-
dents still had an opportunity to place sentiments, anger, an-
guish and their pain of loss into the casket.

A fire helmet signed by firefighters was placed in the casket
by the fire chief.

The casket was finally closed to a round of applause as the
service was about to begin.

“T've been to many funerals,” observed Archbishop Aymond,
“But I'm sure this is the first time I've heard applause when
they closed the casket.”

The weather that day was foreboding. Torrential rains didn't
dampen those committed to see the memory of Katrina laid
to rest. However, the rain did cancel the committal at St. Ber-
nard’s Memorial Gardens. A horse drawn hearse was to take the
casket in full procession led by a jazz band to the newly erect-
ed Katrina monument on the grounds of the cemetery. The
burial took place at a later time when the ground firmed.

As the “Katrina casket” went down the aisle of the church,
the jazz band did play “As the Saints Go Marching In” while
those present in the church waived their white handkerchiefs
in true New Orleans style.

Floyd Herty, Jr., a funeral director all of his adult life, knew
what could help heal such intense grief. Closure was needed
and he helped provide it. We applaud him and St. Bernard
Memorial Gardens and Funeral Home for giving a fitting ex-
ample of the value of the funeral experience, and comfort to
all who have lost and suffered by the catastrophe named Ka-

trina.

“You can never bury Katrina. But you will always have the
memories. But this helps a little bit with closure. Theres a lot went
on. Everybodly in this parish bas a story. It is never all going to be
told.” —local resident Warren Minter

Steven Palmer entered funeral service in 1971. He is an honors
graduate of the New England Institute of Applied Arts & Sciences.
He has been licensed on both coasts, he owns the Westcott Funeral
Homes of Cottonwood and Camp Verde, AZ. Steve offers his obser-
vations on current funeral service issues. He may be reached by mail
at PO Box 352, Cottonwood, AZ 86326, by phone at (928)634-9566,
by fax at (928)634-5156, by e-mail at steve@westcottfuneralhome.
com or through his website at www.westcottfuneralhome.com or on
Facebook.
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(e newest ad agency
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€'V all put our expert resources Into one place
50 your Image can realize 1S full potential,

FrontRunner Studios is your inside connection to a team + Logo Development * Retainer Programs
of accomplished, award-winning professionals with long - Websice Design * Radio Spots

g « Website Banner Ads « Exhibit Displays and Booth Graphics
histories with both ad agency and funeral genre marketing . Stationery Design - Website Enhancement Services

backgrounds. That means you may not be able to find » Print Ad Concept / Campaigns  + Anniversary Campaigns
+ General Price List Design « Marketing Strategies / Consulting

anyone else more qual'f'ed to create your project than « Custom Book of Memories Skins  « PowerPoint Presentations
our team. We can help put you on the map, trump your + Content / Copy Writing + Electronic Media Campaigns
competition, improve your image, and raise the standard * Billboard Design * Video Spokesperson Scripting
P ! P 'y 'g ’ o ) « Yellow Page ads + On-hold Phone Scripting Messages
of how your community percelves you. Competltlve prices, « Custom Brochures « Newsletter Templates
personal attention, and credentials you won't find any- » Mailers & Postcards » Much more...
place else make us the funeral professional’s choice for an Some of the best things we've developed came from a client’s need—

image that commands attention. what would you like us to create for you?

FrontRunner’studios

IMAGE ENHANCEMENT
1-866-748-3625 « FrontRunnerStudios.com
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Jarvis Incinerator Co., Inc.
Quality service since 1876

PO Box 1146
Lowell, MA 01853
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§ SALESv' SERVICEv
We repair all crematory makes and models
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REPAIR 4 SPARE PARTSv &
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Phone: 617-957-6092
Fax:978-458-5816

Specializing in refractory brickwork.
Based in Northeast = less travel
and cost to you.

LOWER COST CREMATORY REPAIRS

www.jarvisincinerator.vpweb.com
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Tyler DeMarco Foundation established to Fight
Childhood Cancer

SCHENECTADAY,NY—
Michael A. DeMarco of
DeMarco-Stone Funer-
al Home has conducted
funerals for hundreds of
people. Many of them
had been emotionally dif-
ficult. But when services
were held for his 12-year-
old grandson, it was al-
most unbearable. “More
than 2000 people came
through those doors to
say goodbye to Tyler. The
outpouring of love and

People just loved him.”
Indeed, Tyler DeMar-
co was loved by every-
one. “He was just one of
those kids you’re drawn
to. He was funny, genu-
ine, and kind hearted.
He played Little League,
he bowled, he just natu-
rally excelled at anything
he tried— pool, ping pong,
chess- you name it. But he
was never arrogant about
it. I called him the Quiet
Competitor,” says his fa-

FUNERAL HOME &
YOUNGSTOWN, OH 44514 CEMETERY NEWS

FAX (800)321-9040
press_releases@nomispublications.com

support has just been phe-
nomenal,” he shares. “He
beat was cancer.

was a very special person.

All Our Best to You!

MarkThomas and Chapel Craft

Victory Yasmin (RT674)

To order call: 800-437-2635

www.markthomasco.com

‘ J ictory Yasmin (RT674)
and Ophelia (RT676)

are two of our latest ceramic
creations from Kylie, our new
clay artist. Kylie’s work shows
variety and will display well in
your selection area. Each piece
from our ceramic studio is a
unique hand-made work of art.
Stunning quality, yet surprisingly
affordable. Visit us online at
www.markthomasco.com.

Opbhelia (RT676)

The Mark Thomas and Chapel Craft

Autumn 2010 catalog is available now.

ther, Donnie DeMarco.
The one thing he couldn’t

By Gary Finch

A Well Written Employee
Safety Programs is Key to
Defending the Employer

Every workplace that has employees exposed to
bloodborne pathogens, sharp instruments, and haz-
ardous chemicals is required develop a written safety
program for their employees. In the program, the
employer spells out how their employees will safely
interact with each particular hazard.

There are oodles and oodles of sample plans on
the Internet that can be downloaded for free or pur-
chased for a few dollars. A company can order one
of these plans and as long as they properly complete
it, then it has probably satisfied the OSHA require-
ment to develop a written program.

Unfortunately, the plan will usually cause prob-
lems if employees do not follow the exact procedures
specified in the plan. Employees will not be able to
use their discretion in how to treat a problem if it
is not articulated in the written program. If they
do, even if their method worked, the employer can
be fined because employee used methods that were
not articulated in the plan.

When I write a safety program, it isn’t to satisfy
OSHA. That is a given. I'm thinking about writ-
ing vague policies that will permit the employee to
handle any problem he or she chooses in any man-
ner, provided it is safe. My thoughts are about writ-
ing policies that let me defend an employer, even if
that employer is wrong.

Writing flexible safety policies requires knowl-
edge of the industry, of OSHA, of regulatory stan-
dards, and a bit of writing ability. The next time
you are at a gathering of your associates, ask them
if OSHA compliance is difficult. If they say it is,
it tells you they are not using a flexible program.
And despite all of the work they have done, they
probably will not do well in an OSHA inspec-
tion.

Here is an example of where they go wrong. They
read in a standard that OSHA wants the employ-
ee to wear splash proof goggles whenever there is
a reasonable expectation of a splash. OSHA does
not define “reasonable.” I don’t define it either.
OSHA has enough regulations without me add-
ing to them.

OSHA allows that different workplaces may
have different opinions on what PPE is required.
My policy allows different employees in the same
workplace to have different opinions about what
is reasonable. New employees have the least expe-
rience and we give them less flexibility. But in ev-
ery workplace, you must have flexible policies if
you expect to have a flexible workplace.

So realize that two workplaces may both have
written safety programs, but that does not imply
that both are equally protected. They are not.

Gary Finch is a licensed funeral director and embalmer in Texas.
He founded Compliance Plus in 1992. Today, they represent over
700 funeral homes and cemeteries in 37 states. Compliance Plus
also serves as an advisory consultant for the International Order of
the Golden Rule. For more information on Compliance Plus visit
www.kisscompliance.net. Contact Gary by phone at (800) 950-
1101 or by e-mail at gfinch@kisscompliance.net.

Tyler DeMarco

In June 2006, at the age
of nine, Tyler suddenly
had unexplained bouts
of vomiting. Everyone
thought it was an intesti-
nal virus, but when they
didn’t subside after sever-
al days, his parents took
him to a specialist. An
MRI revealed their worst
nightmare: Tyler had can-
cer. Medulloblastoma, to
be specific, a childhood
brain cancer that usually
strikes boys under the age
of 10.

As news of Tyler’s diag-
nosis spread, the entire
community rallied to-
gether in love and sup-
port. They were touched
by his spirit, determina-
tion, and zest for life.
Thanks to the Internet,
people everywhere were
able to see his diary, check
in on him, and offer their
prayers and support as
well. He made lots of
friends — some well-wish-
ers, some sick like him.

Tyler received treatment
at The Children’s Hos-
pital at Albany Medical
Center in Albany, NY and
St. Jude’s Children’s Re-
search Hospital in Mem-
phis, TN. He courageous-
ly and successfully under-
went delicate brain sur-
gery necessary to remove
the majority of the tu-
mor. He then endured six
weeks of daily radiation to
his brain and spine, a year
of aggressive chemothera-
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py, and numerous blood
transfusions.

At the completion of his
treatments, Tyler enjoyed
eleven months of remis-
sion, only to relapse in
late March 2009, when
it was discovered that the
cancer had returned and
metastasized to the spi-
nal cord and other areas
of his brain. Despite hav-
ing no cure for Recur-
rent Medulloblastoma,
St. Jude’s took him in as
the first of three pediat-
ric patients to participate
in its clinical trials of ex-
perimental treatments
specifically targeting the
cancer. After two months,
however, the treatments
were deemed unsuccess-
ful, as the cancer contin-
ued to spread. Tyler re-
turned home to spend his
remaining time with his
dad, his mom Pamela, and
16-year-old brother Ryan.
Tyler passed away at home
surrounded by his family
eleven months later, Feb-
ruary 23, 2010.

But Tyler’s story doesn’t
end there. During his treat-
ment for Medulloblasto-
ma, he had started a fund-
raising drive to support
finding a cure for it and for
changes in hospitals that
treat children with cancer.
Chemotherapy causes pa-
tients incredible sickness,
discomfort, and pain, both
physically and emotionally.

CONTINUED ON PAGE A26
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Columbus Funeral Homes promote CEASE FIRE Campaign

Pictured outside the Traveler's Rest Baptist Church are Julius Moore, Gary Memorial Chapel; Marlan
J. Gary of Marlan J. Gary Funeral Home Chapel of Peace; Ingrid Diel and Arlene Lawrence of Diehl-
Whittaker Funeral Services; Brenda Cherry of Caliman Funeral Services; Monique Smoot of Smoot

Funeral Services and Lori Hall-Diaz of Gary Memorial Chapel. Photo by MilLo Visual Productions Together Servmg Our Communities with Integrlty

Television is now providing families a much needed and deserved
newspaper alternative with affordable death notices.

«State Obituary Website Example: http://www.obitmichigan.com
TV Newscast Examples: http://www.youtube.com/MeredithOneservice

Stop by booth #1963 at the 2010
NFDA International Convention & Expo
& register to win an iPad

COLUMBUS,OH— On August 28,2010, promote peace in the streets was held in
Columbus, Ohio funeral directors band-  response to the city’s alarming murder

ed together with city officials and clergy  rate. As of July 31, there had been 73 SERVI@ www.meredith.com/oneservice
to promote the CEASE FIRE COLUM-  homicides for the year, 20 more than the

BUS campaign. This concerted effort to CONTINUED ON PAGE A22
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Give your funeral home a competitive advantage -

Give your funeral home the competitive A beeper-sized device with 24-hour, two way
advantage you've been searching for by (voice-to-voice) emergency response. MobileHelp is
being one of the first to offer this product always there and ready to assist.

in your community. At any time, you can quickly locate loved

Offer your families the first and only GPS/ ones online with real-time location data
cellular network medical alert system. (location displayed on Google maps).
MobileHelp is the only GPS/cellular medical Caregivers receive instant text message or
alert monitoring system that provides e-mail if unit is activated and emergency
protection nationwide. services are needed.

Call to find out how this can be a new revenue source and a tool for your pre-need business.

1 ' i Call today to get licensed in your area.

mic@mlcusa.net
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Hughey Funeral Home

Life 1 oss. Tear™ purchases Three Vehicles
A Life. A Loss. A ,

Elegante’s proudest achievement
is available in five finishes with
matching keepsake and necklace
pendant. This collection is a funeral

director's dream — combining
unique styling with greater profit
potential.

Ask your funeral supplier about
America’s #1 urn line. Or call us
today, and an ELEGANTE distributor
will contact you. MT. VERNON,IL— Susan Hughey, Marsha Hughey-

Locke, and Don Collier of Hughey Funeral Home of
I H:‘E‘_‘ﬁ *3@1@ Mt. Vernon, IL, shown taking delivery of their new Ca-
>0 BOOTH 539 G~

dillac Hearse, Limousine, and First Call Dodge Caravan.
The family owned and independent funeral home serves
the Southern Illinois area. The units were delivered by
Muster Coaches of Calhoun, KY.
BRA S SZCOMPANY .
SEnD Us
800.252.7277

www.EleganteBrass.com YOUR NEWS NO

PUBLICATIONS, INC.
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Generations of funeral professionals
developed their technical proficiency,
business skills and caring attitude as students
at the Cincinnati College of Mortuary

*doi() Science. The nation’s oldest college of'its
/D BOOTH ”606\ kind, CCMS sets the standard in mortuary
science education, with programs focusing
" on real experience and practical skills, in
a state-of-the-art campus. Students from
across the country attend CCMS.

CCMS is accredited by the Higher Learning Commission

- - -
Looking for a life-changing career?
||, and a member of the North Centra/ Associatic_)n. CCMS’
Turnto COMS.  coeommmensse e tmercn oo

|

Cincinnati College

of Mortuary Science

645 W. North Bend Rd., Cincinnati, OH 45224
513.761.2020 www.ccms.edu
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A TOUCH OF TECHNOLOGY

Introducing B&L's newest SN

' P I1-1
PLC with color touch screen HOENIX

control. Our system provides
the operator with instant
verification of the cremation
process. Changes can be
initiated with just a touch

of the screen, a feature
which comes standard on

all Phoenix Systems

(Available as an upgrade DP E@ 21

. NEW ORLEANS OCTORBER 10-13
on the N-20 series).

") BOOTH 638 ¢ \&

FEATURES

o Capacity: Oversized cremations up to 850 lbs

* Record Keeping: Records time, date, temperature, weight,
deceased person’s name and ID # as well as operator name

e Touch Screen Control: Color verification and troubleshooting

e Downloadable Information: All records can be transferred to your PC through the

memory stick/USB port connection.

WHEN THE QUESTION IS CREMATION...
THE SOLUTION IS B&L CREMATION SYSTEMS, INC.

Cremation Systems, Inc.

7205 —| 14th Avenue North < Largo, FL 33773 « USA
Toll Free | (800) 622-5411 or (727) 541-4666 < Fax: (727) 547-0669
|Irm ik . .

RIDWIDE SALES AND SERYY E-Mail: sales@blcremationsystems.com

FIRST IN VALUE ¢ FIRST IN DESIGN

FROM THE WORLD’S LARGEST INDEPENDENT MANUFACTURER
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Every-life is unique—deciding how to
remember your loved one is a personal
choice. At Salisbury Memorials, we
help you make that choice by offering
a collection of elegant and timeless
urns and memorial keepsakes.

Each piece is hand spun by skilled
craftsmen right here in the U.S.A.
using the finest non-tarnishing
polished pewter. Unlimited custom
engraving options are available to
create an heirloom remembrance that
will be treasured always as a tribute
to a special life.

Memorial Remembrance Bracelet
with Hand Engraving

r

Call 800-824-4708 to request a
catalog to see our full line of products.

SALISBURY

URNS AND MEMORIALS

Salisbury, Inc. -
800.824.4708 -

www.salisburyinc.net -

Federal Urn

Ginger Jar
Keepsake Urn

29085 Airpark Drive -
Fax 410.770.4904
MADE IN THE U.S.A.

9" Memorial
Hurricane Lamp

Easton, Maryland 21601
- sales@salisburyinc.net

OCTOBER 2010
Current Recession Has Reshaped

Lenders and Borrowers
Continued from Page A6

more risk. Even more importantly, the pool of avail-
able, credit-worthy applicants has shrunk because of
the increased number of slow-paying customers and
bankruptcies that have been filed. To illustrate this
point, consider a recent study that showed over 25%
of the previously-eligible customer loan-pool can no
longer qualify because of sub-par credit scores. Also,
the Rockefeller Foundation recently published the re-
sults of a study conducted by the Economic Security
Index that showed that twenty percent of Americans
have fallen into a position of being “economically in-
secure” or just one step away from financial disaster
that would preclude them from eligibility for a loan.

From the point of view of the borrower some of the
same problems come into play. Late payments on out-
standing loans make it very difficult for the customer
to renew or extend an existing loan. While some insti-
tutions work with their customers to amend the terms
of existing loans, most do not, and they are limited as
to how many modifications they can make. In most
cases, barring the occurrence of a miracle, today’s slow
paying customer will still be a slow-paying customer
tomorrow. And speaking slow-paying customers, any-
one who files any type of bankruptcy removes himself
from loan eligibility for a number of years, as lenders
know that the chances of that person filing bankrupt-
cy again is quite high. True, there are always young-
er individuals coming into the market, say, just after
college, but in today’s economic climate banks are in
no mood to take additional risks with new borrowers
who have no loan or lease history.

Most recently, the President signed into law H.R.
4137, the Dodd-Frank Financial Reform Act. I won't
attempt to argue whether or not such a law is neces-
sary but it will cause banks and even non-bank finan-
cial companies to come under increased scrutiny.

In a recent interview, the Treasury Secretary said that
the most important part of this new law is the require-
ment of increased bank capitalization, particularly
when they are structured as a bank holding compa-
ny. This forces banks to either sell new stock in their
companies to raise more cash or the owners will have

CONTINUED ON PAGE A19
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Our New Human Remains Sealing Station was
voted Most Innovative New Product by the NFDA!

Visit booth #861
at the NFDA Show
and see just what
we're talking about!

Low cost, heat-sealed flexible metal human remains pouch:

» More cost effective
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Current Recession Has Reshaped

Lenders and Borrowers
Continued from Page A18

ALEXA P, g,
September 27, 31
RES( . 7, 2010

to answer the dreaded “capital call”, meaning they are
required to add money to increase the bank’s cash po-
sition. But this type of capital is not used as “working
capital” that could be used to write new loans. And
money put in the bank in the form of common stock
must remain as such to increase the net worth of the
bank to prevent a future crisis from making them in-

solvent.

The truth is that some banks sill emerge stronger and
some will not. However, they are unlikely to increase
their lending. Plus, as lenders begin to operate un- S
der this new law you can bet that all processes within
banks will be slowed. No bank, or bank holding com-
pany, which most of them are, will want to risk vio-
lating the provisions of the new rules and, no doubt,

_ Personalized Products

every decision will be subject to more involvement by AMer P, Phsen Manufactured the
corporate bureaucracy. If lenders have not tightened wobroelispss ol gradil Same Day for
their standards already, you can bet they will now. . .

s bincd aghvcas Immediate Delivery

As we enter the second decade of the twenty-first cen-
tury one thing is certain: the economic landscape has g
changed and, frankly, it isn’t a pretty picture. Banks
will still want to loan money to the top-tier credits of
the world. This doesn’t mean they will; it simply means
they will always want to. For the average individual

.
F. E ALEXD. INSER ’
MARCH 1,1952 — AUGUST 1,2012

WITH DEEP REGRET

or small business borrowing money from a bank will W ANNOUNCE THE DEATI OF
still be available. It will, however, be more difficult ="
WHICH OCCURRED ON MONDAY, AUGUST 10, 2011
and more cumbersome to do so. LB
My advice in the meantime? Stick with a proven lend- ON WEDNESDAT, AUGUST 11, 2011

YOUR FUNERAL HOME

er who specializes in the type of loan or lease you're
looking for and has a proven track record of lending in
that specialized area. And, although it is a hard thing
to do in this day and time, try to deal with a lender
who will be around in the future. Following this ad-

vice will pay you dividends in the future.

Kevin Patrick is the owner and president of LeaseCoach, a company
he founded in 1993 that specializes in leasing and financing funeral ve-
hicles for funeral homes across the country and Canada. He has been

123 MAIN STREET, ANYTOWN, USA

lgﬂ A, A One Convenient Source
270 BOOTH 126 ( \¢

in the vehicle leasing business since 1975. for
Patrick has written several articles that have appeared in journals 800-442-3060 - 718-641-5350 ==
of other industries. He is also the author of “No Way To Be Treated: : o ’
Managing Addiction By Treating ADHD" published by Tate Publishing Fax: 800-531-7272 - 718-641-5743 L anllt), Funeral PI'OduCtS
and due to be released on November 1, 2010. He, his wife, Molly, and api@abigal.com - www.abigal.com —

family reside in Atlanta, Georgia.
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- very effective against mold, mildew, smoke and stale odors @' N - simulates a gown/apron combination XL 60/cs $255.00cs
« absorbs/neutralizes foul odors, not a "perfume” or“masking agent w...;iﬁ ' ‘f + Velcro neck closure, side tie and knit cuff XL 60/cs  $268.00 cs

+ works by gaseous de-adsorption of mal-odors from surfaces
* converts noxious gases into non-toxic,non-odorous compounds

.51b. tub $7.00 ea 24/cs  $168.00 cs

"%} alsoavailablein extra-long
W XL 60/cs  $268.00cs

bbb $33.75ea 4/ $135.00cs o7 XL 60 $280.00¢s \
New |
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+0 - 60 pounds pressure flow rate, 0 - 1 gallon per min. at your discretion S|An’1lcerl\:nAo?JIs“f$InI$ f)w fFrg:tcaEr?d sGIe?e‘\’/ve': X
« powerful high-speed 1/6 hp quiet, smoother running motor mp -
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90'0 2450 92-1/2"% 12-3/4"x 12-3/4" $1829.00 ea + Velcro neck closure, side tie and knit cuff i

L 60/cs $238.00 cs

PorTi-Boy Mark V EMBALMING MACHINE XL 60/cs  $255.00cs

+0 - 80 pounds pressure flow rate, 0 - 1 gallon per min. at your discretion
« powerful high-speed 1/5 hp quiet, smoother running motor

+ solid state timing pulsator, for long lasting maintenance free reliability
+ 3.5 gallon jar fluid capacity

9004475 24-1/2"x15"x 15" $2283.00 ea

FuNErAL DIRECTOR’S RAIN CoATS
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+ 2 pockets and a badge patch
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%
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wwwosouthl andmed.com * Protective Gloves - Protective Apparel - Other Apparel - Facial Protection - Prep Room Supplies - Funeral Service
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Eternal Reefs Announces three new
Green Cremation Sites

ATLANTA,GA— Eternal
Reefs has added three
new permitted reef lo-
cations, offering Amer-
ica even more green op-
tions for this lifetime
and the next. The new
sites — Myrtle Beach,
SC; Southport, NC; and

Galveston, TX — have
recently been approved
for Eternal Reefs to place
eco-friendly reef balls on
the ocean floor. Reef balls
are an alternative to ash
spreading in which one’s
cremated remains are
incorporated into huge,

hollow, Swiss-cheese-like
balls to foster new ma-
rine growth and replen-
ish the world’s diminish-
ing natural reef systems.

“We are really happy we
can expand the number
of locations where we can

CONTINUED ON PAGE A21

Simplicity...
simply
affordable

The Simplicity Urn Series

NEWMAN BROTHERS INC.

5609 CENTER HILL AVE. CINCINNATI, OH 45216
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e-mail: newman@supern.com e www.newmanbrothers.com
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By Kristan Dean

Can you believe ghosts, super heroes, witches and
more will soon be landing on our doorsteps asking us
“trick or treat?” If you are like me you have some great
Halloween memories: the amazing costumes your mom
made, the pillow cases full of candy, and the smile your
Dad got when you gave him all your Mounds bars.
Sadly not all children are this lucky. Many can’t make
Halloween memories with their Mom or Dad.

They are one of the 1 in 20 children under the age of
15 who have experienced the death of a parent. A hard
fact made even harder when you consider: as difficult
as it is to talk about death and grieving with an adult
many can only imagine how much harder it is to talk
about these facts of life with children.

Truth is: Death is a subject people just do not talk
about. Whether it is because they do not know how
or they are afraid that they will make matters worse
by frightening or upsetting someone Death is a topic
people just don’t bring up with adults and even more
so with children. Sadly this doesn’t change the fact that
death is a part of life and, especially for those children
who are experiencing it; Death is something families
need to talk about. Thankfully the children in your
community have you to help them.

Leading me to ask: How are you helping the children
in your community who are grieving? What are you do-
ing to help parents find the words and actions to help
their children understand their grief so that they may
find comfort and, yes, joy? Where do you find answers
and resources for your families?

A recent article in the Wall Street journal led me to

a surprising place: our favorite childhood TV charac-
ters, the Sesame Street Muppets. Born out of www.ses-
ameworkshop.org president Gary Knell’s need to find
a way to support our troops Sesame Street began cre-
ating multimedia workshops to help military families
better communicate about “the realities of war” with
their children. The first two workshops dealt with de-
ployments, redeployments, and parents who come back
with a combat-related injury, including posttraumatic
stress disorder.

Knowing they needed to do more Sesame Street cre-
ated two new programs, both called “When Families
Grieve.” The first program helps military children “deal-
ing with the worst-case scenario: a parent who doesn’t
return at all.” The second, for nonmilitary families, fea-
tures “the Muppets and footage of families who have
experienced the death of a parent due to illness, suicide,
accidents or other sudden or natural causes.” To learn
more about these resources please visit www.sesame-
workshop.org/grief

More than this I hope that you will consider inviting
your families to a screening of “When Families Grieve”
available at www.sesameworkshop.org/grief. I look for-
ward to your thoughts. Please give us a ring at 781-331-
5308, email me at kristan@mooneytunco.com, or if you
are in New Orleans visit us at booth #653.

In 2000 Kristan Dean began working with her family to bring
Merry Christmas From Heaven® to all who need the gifts’ mes-
sage of Comfort, Love, and Faith. Today she is the Vice President
of Marketing and one of the primary members of her family’s
Bereavement Ministry.

Thanks, in great part, to the thousands of funeral directors and
retailers nationwide who make Merry Christmas From Heaven® a
part of their communities, countless numbers of families reach out
to their family every year. Their bereavement ministry helps families
realize that those in Heaven live forever in our hearts. Their love is
with us always.

Prior to Mooney TunCo, Inc. Kristan worked with companies nation-
wide helping them build revenues by creating greater sales opportuni-
ties through the use of sales intelligence and marketing alignment.
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Eternal Reefs Announces three new
Green Cremation Sites Continued from Page 420 | Kl The “Flower Flies”

a loved one. The compa-
ny incorporates cremated
remains into a concrete
mixture used to cast ar-
tificial reef formations.
The artificial reefs are
dedicated as permanent
memorials while also Phorid Fly
bolstering natural coast-
al reef formations. Since
1998, the company has
placed more than 1000
Memorial Reefs in 20 lo-
cations off the coasts of |~ Zontec's Project Department will tailor

Florida, South Carolina,

North Carolina, Mary- make a solution for your particular
land, New Jersey, Texas | mausoleum’s insect and/or odor problem-

and Virginia, substantial-

ly increasing the ocean’s a" Without Ch&“licals-

diminishing reef systems.

Memorial reefs can only HPE’H*E@H@

go in properly permitted 7O BOOTH IO 6 ™

locations by the US Gov- FIND US BY TYPING IN YOUR ADDRESS BAR:
make a positive impact  Eternal Reefs, Inc is an vironmentally enhancing ernment. Contact Eter- www.zontecsolution.com

on the world’s oceans Atlanta-based company means to memorialize nal Reefs Inc. at: www. Smeer  1.800.474.0105

while simultaneously that provides creative en- the cremated remains of eternalreefs.com.
providing a positive me-
morial experience for

more people across the Tb Pldce Your ClﬂSSl:ﬁedAd > FUNERAL HOME &
United States,” George | (Ca|| 1-800-321-7479 or visit www.nomispublications.com | NCEMETERY NEWS

Frankel, Eternal Reefs FBLicATIONS, INC.
CEO, said. “The more

options we can offer geo- - -
graphically, the easier it
is for friends and loved
ones to participate in the

celebratory living legacy
because not everyone has )‘
the time or resources to

travel great distances for
a memorial service.”
278
Eternal Reefs encour- r /
ages family members and -
friends to be involved in
creating their loved one’s

memorial reef. If they Ah elegunt, pI’OfeSSiOhO/
wish, family members L A ]
can mix the concrete and anhd perSOHUI way

cremated remains and
have the opportunity to
personalize the Eternal
Reef with handprints,
written messages and
other memorabilia in the
damp concrete. There’s
a memorial service, of-
ten with military honors
if appropriate, a dedica-

i , th : i ,
the experience and, then « Printed on heuvy white linen stock with

with families going out mutching linen envelopes

on the boats for the ac-

tual ocean placement.

The entire Eternal Reefs GARDEN OF PROMISE

experience is a four-day 5" x 7" folded 10" x 7 open

process, designed to be

positive and healing for

the families and the sea.
Galveston, TX will be

the site of the first of the

new locations and fam-

ilies can participate in

the casting, viewing and

placement November 12-
15, 2010. The Myrtle

Beach, SC activities are

tentatively planned for

April 1 through 4, 2011 BRIDGE OF FAITH PEACEFUL RETREAT  ON FREEDOM'S WING SUNRISE SEA OF TRANQUILITY
and the Southport, NC

activities for the follow-

ing weekend, April 8-11, All six designs dre avdiluble us blunk hote curds fo dllow for personul messuges

2011. Additionally the
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and locations for 2011 The curds dre puckuged 25 curds unhd 25 envelopes in u white, sculpted presentation box
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Cremation
Issues and

i -

By Ronald Salvatore

Matthews

CREMATION DIVISION

Cremator Control Systems

(Part 6)

As discussed last month, cremator operators know
that air is the critical component of proper cremation
and to achieve it requires the right amount of fuel and
oxygen. Too little air or air applied at the wrong time
can create a myriad of problems.

In theory there is a specific amount of oxygen needed
to completely burn a given amount of fuel, but in re-
ality, conditions are always changing and never ideal.
This is especially true with cremation; different cas-
ket and container types, varying body compositions,
the amount of stored heat in the refractory, and tem-
perature requirements all greatly affect the cremation
process. For these reasons, and to be as environmental
and neighborhood friendly as possible, manufactur-
ers have always designed their cremators to be excess
air units, meaning there is more oxygen available than
the required theoretical amount.

The trade off though to excess air is longer pre-heat
and cremation times and greater fuel consumption.
By using timers to control when throat air is intro-
duced, we can minimize the issue with pre-heat. But
judging when to introduce hearth air is more chal-
lenging. Adding hearth air too soon can result in a
combustion rate that exceeds the capacity of the cre-
mator causing smoke. Introducing it too late in the
cycle or not providing sufficient hearth air can result
in longer cremation time, increased fuel consumption

and remains that are more grey than white because of
the excess carbon from the casket or container (char-
coal).

A properly designed computer operating system with
an oxygen sensor can improve efficiency by reducing
the amount of excess air while still ensuring there is a
sufficient amount available for a smoke and odor free
operation. It does this by continuously monitoring
the amount of air and automatically adding or reduc-
ing air to maintain the optimum level. This allows us
to add hearth air much sooner in the process thereby
reducing cremation time and fuel consumption.

Ifyou're considering the addition of a computer oper-
ating system to a new or existing cremator speak with
your equipment manufacturer. They can provide in-
formation that is specific to your equipment and just
as important your needs and guide you accordingly.

Ron has been with the Matthews Cremation Division, consisting
of Industrial Equipment & Engineering (IEE) and ALL Crematory
(ALL) for 20 years.

He is a certified crematory operator trainer and has trained thou-
sands of crematory personnel through both Matthews’ and CANA's
Crematory Operator Training and Certification Program. Ron has
published numerous cremation related articles and is a frequent
speaker at industry trade shows and meetings.

With over 100 years of combined experience and nearly 3000
installations, the Matthews Cremation Division is acknowledged
world wide as the foremost experts in the cremation industry set-
ting standards in cremation equipment design, manufacture, ser-
vice and supplies. This column is dedicated to the further education
of cremationists, funeral directors, cemeterians and other industry
professionals.
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same period in 2009.
Because there are few
sights more sobering than
a funeral procession, six
African American funer-
al homes joined forces to
help people comprehend
the seriousness of death
and violence. They drove
a solemn processional of
nine hearses, two limou-
sines, and a livery vehicle
through troubled neigh-
borhoods in hopes that

OCTOBER 2010

Columbus Funeral Homes promote
CEASE FIRE Campaign

Continued from Page A1S

Funeral directors pictured are Benjamin White, C.D. White & Son Funeral Home; Ingrid Diehl,
Diehl-Whittaker Funeral Services; Brenda Cherry, Caliman Funeral Services; Marlan J. Gary,
Marlan J. Gary Funeral Home Chapel of Peace; Monique Moot, Smoot Funeral Services; Arlene
Lawrence, Diehl-Whittaker Funeral Services; and Lori Hall-Diaz, Gary Memorial Chapel.

young people especially
would realize the finality

of death.

The CEASE FIRE ral-
ly began at Bethel AME
Church, then the crowd
paraded to Traveler’s Rest
Baptist Church on Cleve-
land Avenue. The impres-
sive processional departed
the church and journeyed
over an hour, covering

more than thirty miles
CONTINUED ON PAGE A23
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Columbus Funeral Homes promote
CEASE FIRE Campaign

At the end of the 30-mile hearse processional,

a funeral director’s prayer.

of targeted urban areas where many of
the homicides occurred. It concluded at
Family Missionary Baptist Church on
the South End where community mem-
bers gathered for the Funeral Director’s
Prayer. The church has held services for
several of the homicide victims and has
implemented a special monthly service
for families of those who have experi-
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Continued from Page A22 . .
Helping Hometown Directors

With Out-of-Town Deaths

3

For nearly 30 years, NMS has helped
Juneral professionals prepare for the possibility of
death away from home.

We are the trusted and experienced name

for dependable shipping.

the funeral directors gathered together for

enced such a loss. The six Columbus
funeral homes that participated include
Gary Memorial Chapel Funeral Home,
Diehl-Whittaker Funeral Service, Mar-
lan J. Gary Chapel of Peace, Smoot Fu-
neral Service, Caliman Funeral Service,
and C.D. White Funeral Home.

For more information and photos, visit
www.ceasefirecolumbus.com.
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Haverablastwhile
givingibackiatithe
2010JESE Golt GIassic!

Mark your calendars for October 10 and plan to join your friends, fellow funeral directors and
valued clients for a rousing game of golf at this years’s NFDA Convention, experiencing one of
New Orleans’ finest courses while enjoying the camaraderie of your funeral service peers.

A favorite site for PGA Tour professionals, Lakewood is another shining example of New
Orlean’s resilience. With over $9 million in recent renovations, award-winning golf course
architect Ron Garl preserved the character of the original
course while upgrading the 18-hole, 7,002 yards, par 72
course with modernized fairways, tee boxes and greens - new
improvements to an old favorite. Garl, who has designed golf
courses all over the world, added strategy and fun with new
fairway contouring and unique bunkering.

The 444-yard “Fire in the Hole” sets a new standard for
bunkers. The new 18th hole includes traps in the shape of

Sunday, October 10

flames set in red sand, a tribute to New Orleans Firefighters. Lakewood Golf Club
It is the only one of its kind in the world. Visit the New Orleans, Louisiana
Foundation website — www.funeralservicefoundation.org — www.lakewoodgolf.com

for more information about this year’s Golf Classic. 8:00 a.m. Scramble
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Hillside Memorial Park and Mortuary
launches Premier Concierge Service

LOS ANGELES,CA— Hillside Memorial Park and
Mortuary, the prestigious Jewish cemetery and mor-
tuary in Southern California, announces its premier
Hillside Concierge Service, a new offering that re-
flects its commitment to the local Jewish community
as a way to lighten the burden of those who have lost
a loved one. Hillside has joined forces with various
organizations to deliver an unprecedented level of ex-
ceptional customer service, including Shiva Sisters, an
established service company that creates a meaning-
ful reception or shiva (the seven day mourning period
observed after a funeral). Through Shiva Sisters and
other partners, Hillside provides clientele with recep-
tions, valet parking facilitation, bereavement resourc-
es, pet sitters, hotel accommodations, food/catering
services, wardrobe shopping for family, housekeeping

Prestigious L.A.
Cemetery Goes Beyond
Typical Offerings for
Clientele in Their Time
of Need—From Valet
Service to Pet Sitting
and Coordinating

Food and Hotel
Accommodations

“Hillside Memorial Park
and Mortuary is proud to
provide such a premium
offering that frees griev-
ing families from the bur-
den of planning a recep-
tion or shiva, which can
be very overwhelming,”
said Mark Friedman,
Hillside Memorial Park
and Mortuary’s CEO.
“We're very fortunate to
be working with organi-
zations like Shiva Sisters,
which have the experience
and relationships with res-
taurants, caterers, rental
companies, rabbis, and
other vendors to help our
clientele prepare for this
difficult time—expand-
ing Hillside’s philosophy
to provide a thorough,
thoughtful, caring and ef-
ficient approach to each
family’s unique needs.”

Organizing receptions
and off-site memorials as
requested by its clients,
Hillside can facilitate a
wide variety of affairs—
from casual to formal, ko-

services and more.

2I° Century
Temporary
Preservation

Technology
(Part 12)

By John A. Chew

During the 1920s, the early scientific embalmers
were introduced to a series of multi-purpose neutral-
izer chemicals to support the preservation process. The
base provides a chemical balance between the initial sol-
vent and the additives that may be counter- productive
if not taken into consideration.

Every geographical area is different as to its water com-
position. Therefore, it is important to provide a common
denominator of sequestering agents which are compat-
ible with a broad range of preservatives. The vehicle must
sequester calcium and metallic ions and be isotonically
balanced to assure adequate dilution.

In most deaths very little information is available as
to specific medications that have been used during
the treatment of the condition of the deceased. With
a balanced solvent, the embalmer has an opportunity
to choose a drainage chemical that will meet his/her
specific needs determined by clinical observations (Pre
Analysis or Diagnostic Criteria).

With medical advances and the increase in life ex-
pectancy, there is an infiltration of both negative and
positive internal accumulations of bio chemicals. For
instance, it is known that the use of some antibiotics
convert body tissue into a medium for superficial mold
growth. Over use of penicillin weakens capillary walls
causing tissue distention.

The most effective methodology, which is the pre-
treatment of the remains, is probably the least taught

The Basics of

or practiced by embalmers. The deterrent is failure to
understand the basic principle of tissue preparation
for formula containment. Cost effectiveness is the ex-
cuse for not using a triple base vascular preparatory.

At this point it is necessary to provide retention of
neutral moisture content in the body tissue. The pur-
pose is to prepare a moisture balance to maintain tis-
sue naturalness.

Once the tissue balance is achieved and an alkaline
environment is created, the fixation process may be
slowly achieved using proper dilution factor and grad-
ually stepping up the preservation strength of the ar-
terial fluids. This is possible following the adjustment
of the pH for maximum fluid demand. The infectious
microbe prefers a pH between 5 and 8.

Having taken into consideration predisposing fac-
tors leading to a death, the next step is to determine
the interaction between tissue content (weight) and
percentage of preservative regardless of the choice of
fluid.

To explain the process, we will use a 36 index con-
centrate as a control. The question is, at what level of
dilution do we alter bacterial or tissue enzymatic di-
gestion and the denaturing by heat? What dilution
strength is most effective at the initial injection to ob-
tain the greatest level of temporary preservation which
allows for chemical retention?

Next month’s article will deal with dilution factors.

John A. Chew is a Funeral Service Education Specialist, Con-
sultant, Tutor, Thanatogeneticist, and a Licensed Funeral Direc-
tor and Embalmer. He is a retired former Associate Professor and
Director of Funeral Service Education at Miami Dade Community
College as well as the Institute for Funeral Service Education and
Anatomy at Lynn University (1967-1997). He is presently Director
of Education at Embalmers Supply Company, Recinto De Ciecias,
Medicic, UPR, ESCO/OMEGA, and the Academy of Restoration
and Embalming.
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Hillside Memorial Park and Mortuary
launches Premier Concierge Service

sher to kosher style, or
even vegetarian. Ensuring
a worry-free experience,
Hillside also provides many
4 la carte services such as
bereavement counseling,
babysitters, flower arrange-
ments, organization of pos-
sessions, etc. For more in-
formation, visit www.hill-
sidememorial.org.
Founded in 1942, Hill-
side Memorial Park and
Mortuary has served as a
place of memories for the
Los Angeles Jewish com-
munity for more than 60
years, committed to pro-
viding families with car-
ing and sensitivity. Sur-
rounded by beautiful gar-
dens and lawns, fountains,
stunning architecture, art-
work and more, its exqui-
site grounds provide a dra-
matic yet serene backdrop
to memorials and tributes.
Vast and serene and quiet-
ly famous, Hillside offers
families pre-need planning
for their loved ones, and
expert assistance for all
necessary arrangements,
including ground spaces,
garden estates, mausole-
ums, wall crypts, family
rooms, cemetery servic-
es and floral, mortuary/
funeral services. A com-
munity service of Tem-
ple Israel of Hollywood,
Hillside is well-versed in
Jewish mourning customs
and traditions, and also

FUNERAL HOME &
CEMETERY NEWS
We welcome
industry news!

Send us any press release related
to your firm which would be of
interest to your fellow industry

professionals.

All press releases are published
free of charge and at the discretion
of the publisher. Be sure to include

any photographs.

Staff additions... Staff promotions...
Graduates... Apprenticeships...
Remodeling... Moving... New Ideas...
Community Service Projects...
Anniversaries... Obituaries... Etc.

Send to:

Funeral Home & Cemetery News
PO Box 5159, Youngstown, OH 44514
Fax 1-800-321-9040
press_releases@nomispublications.com
www.nomispublications.com
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“the shorter the supply line the better off you are”

Faneral Deinectons Research, Juc.

AMRA INSTRUMENT, LLC
623 N. Tower (RO. Box 359)

Centralia, WA 98531
Www.amrainstruments.com®
www.preproomdirect.com ™
®

WEB DIRECT GIFT & PRICING

Continued from Page A24

offers community educa-
tion in the form of activi-
ties and events. To learn
more about Hillside Me-

morial Park and Mortuary,
visit www.HillsideMemo-
rial.org or call 800-576-
1994.

Fixed pricing

includes euewthin!

No need to call for changing prices!

Our prices are printed in our brochures to keep
it simple for you and the families you smef )

* Fixed prlnmg Imeps it 5|m|11e &includes;
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- Shipping and Handling

- Velvet Gift Box for Your Customers

- Parsonalized Presentation Box
for Funeral Directors

- Permanent Archival Storage of Imprint PROUOLY MADE
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1-800-774-0306

email: pmkeepsakes@aol.com

Precious Memories has no affiliation with Meadow Hill (Thumbies).
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Call 1-800-321-7479

FUNERAL HOMES & CEMETERIES

Eliminate Your
Accounts Receivable

Problems

& Increase Your Cash Flow

American Capital Funding offers you a fast and reliable method to
obtain at no cost to you, immediate payment for all services
rendered where an assignable life insurance policy exists.

* Fast Turn Around Time
Most Cases You get your $ in 24-48 hours!

* No Promissory Notes or Charge Backs
You take NO RISK! when using American Capital Funding.

* NO Headaches Dealing With Insurances Companies
We handle all communication with the insurance companies!

« Simple and Easy Process
Our friendly and knowledgeable claims department makes
the process simple and easy for you with little paper work!

“A Quality Life Insurance
Funding Company”
Dedicated to Excellent Service

Increase Your Cash Flow...

Call Today (800)296-5053
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He believed that “chemo kids” and their families deserve
private, comfortable rooms in wards specific to them and
with nurses who specialize in the care of kids with cancer.
And because they are fighting for their lives and have sup-
pressed immune systems, they should be separated from
children hospitalized for other illnesses.

Following his death, Tyler’s parents took his fundrais-
ing efforts even further and established the 7yler DeMarco

FUNERAL HOME & CEMETERY NEWS Section A

Tyler DeMarco Foundation established to Fight Childhood Cancer

Foundation. They are very proud of the fact that 100% of
the donations support Tyler’s goals. This is possible be-
cause the foundation is run by volunteers, and the board
of directors- also volunteers- pays regular dues and yearly
fees to absorb operating and administrative expenses.
Everyone at the Tyler DeMarco Foundation shares a pur-
pose: to honor our beloved Tyler while continuing his ini-
tiative, commitment and fight against childhood cancer.

<+

CusTtoMm
AIR TRAYS

1-800-992-1925 | CustomAirTrays.com

<+

+

© Custom Air Trays

YOU WOULDN'T USE OUR
LEAK-RESISTANT CREMATION TRAY _
AS A POOL FLOAT, BUT YOU COULD. _EF-*

We test ours in the lab so you
don’t have to testitin the real world.

The copy and the photo were not retouched, Jim actually floated in the pooll
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Continued from Page A14

We honor the legacy of a boy who changed the lives of so
many through his incredible and endearing spirit, cour-
age, humor, strength and wisdom. We take to heart Tyler’s
philosophy of achieving, his motto, “Never give up”.

For more information and to read Tyler’s entire story,
visit www.tylerdemarcofoundation.org. Tyler DeMar-
co Foundation, Inc., PO. Box 4807, Schenectady, NY
12304-0807.
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The John Vincent Scalia Home For

Funerals, Inc., Staten Island, NY
Continued from Front Page

rectors certified in New York and New
Jersey. The firm also employs three fu-
neral director embalmers, and various
staff including receptionists, chauffeurs
and maintenance workers.

The funeral home was founded in 1971
and is the dream of its owner, John Vin-
cent Scalia, Sr., who has guided the busi-
ness from its first funeral (today, he still
directs every funeral he can). The facility
has grown from a 3,500 sq. ft. facility to
its present size of 10,000 sq. ft., after three
additions.

Because of its close proximity to the other
four New York City Boroughs, Long Island,
Central New Jersey and all major airports,
many out of town funeral directors use the
firm for shipping, receiving, graveside ser-
vice, and direct cremations.

Mr. Scalia has served on the board of di-
rectors of many community organizations
and is the founder of Meals on Wheels,
Pax Christi Hospice and presently serves

on the Board of Richmond Senior Services,
Community Agency for Senior Citizens,
The Richmond University Medical Center
as well as many other nonprofit organiza-
tions.

The John Vincent Scalia Home For Fu-
nerals proudly professes that there is noth-
ing related to funeral service that they
couldn’t handle. Nothing. The funeral
home’s expertly trained staff is ready to
respond to every need and recognizes the
sensitivity they need to exhibit. The John
Vincent Scalia Home For Funerals confi-
dently reassures families in allowing them
to handle all planning mainly because they
do not rely on outside suppliers. Everything

NS

PUBLICATIONS, INC

FUNERAL HOME & CEMETERY NEWS
CLASSIFIEDS ONLINE

from a fleet of impeccably maintained lim-
ousines to an on-premises floral and reli-
gious articles shop (which even does all its
own printing and laminating,) to monu-
ments and memorials can all be acquired
in-house, right there on the premises.

Perhaps most important is the Scalia com-
mitment to providing only the finest service
with compassion and precise attention to
detail. Scalia serves families with the utmost
respect and courtesy.

The John Vincent Scalia Home For Fu-
nerals holds true to their motto. It is sim-
ple yet profound: In your time of need, we
take care of everything. And we do mean
everything.

To place your Classified Ad
Call 1-800-321-7479
or visit our website at
www.nomispublications.com
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International Logistic Services, INC.
DELIVERING WHAT OTHERS PROMISE

International Air Transport of Human Remains

We work with licensed funeral homes and mortuaries to
move human remains out of JFK (Kennedy) and EWR
(Newark) airports to over 370 destinations worldwide.

« Full Airfreight Service, Including Routing, Booking,
Documentation, Tracking, and Special Requirements

« Fully Licensed IATA Freight Forwarder

« TSA Approved Indirect Air Carrier (IAC)

For inquiries please contact us at:
www.ilogistics.com '
(800) 842-0213
(718) 723-5151

2
SEND Us Your NEews!
We welcome news of the industry. NO IS

PUBLICATIONS, INC.

Send us information on your firm! [TV
CEMETERY NEWS

PO Box 5159, Youngstown, OH 44514
Fax (800)321-9040
press_releases@nomispublications.com
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HONORING THOSE WHO SERVED

US Flag Emblem at Both Ends
Stars on Front and Back

Service Flags and Accessories
are also Available Upon Request.

 High Quality Velvet Interiors *
* Custom Piping Trim *
% Service Branch Emblem On Head Panel *
*

Service Branch Chrome Emblem on

Lid Exterior
g Other Models Available

Contact us for more information at 800 882 5907 e sales@affinitycaskets.com

Affinity Caskets ¢ 19009 Preston Rd e Suite 215-233 e Dallas, TX 75252
T: 800 882 5907 e F: 888 430 0496 ¢ www.affinitycaskets.com
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Insurance Asszgnments have your cash flow tied up?

C&J FINANCIAL, LLC can HELP!
C&J’s FAST FUNDING program is your answer to eliminating the
hassle and cash flow delay in processing insurance death claims.

MO Fast Funding Benefits

NEW ORLEANS OCTOBER 1013 Reduce administrative costs
., BOOTH 754 o\ Eliminate accounts receivable
Funding within 24 hours of verification

Death Certificate not required prior to funding

Beneficiary cash advances available

Very competitive factoring rates

Deal with only one company for all your assignment cases

Visit us online at www.snlfastfunding.com or call us
at 800.785.0003 to receive your free Fast Funding packet today!

ClJI] &) Financial, LLC

-§ an affiliate of Security Natlonal Life Insurance Company fastfunding@securitynational.com
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SN 4 “Progress is the activity of today,
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JL | Vﬁ embedded in yesterday.”

The 100 Black Women of Funeral Service celebrates 17 years of Excellence
in 2010 and proudly presents the American Legacy in Funeral Service,
which salutes African American Funeral Establishments that are over 100
years old and still operating around the country. We have found a total of
38 firms established as early as 1833 through 1910. They will be induct-
ed in the First Historic African American Funeral Home Hall of Fame, in
conjunction with the 86" year organizational
celebration of the National Funeral Directors
and Morticians Association, Inc., our parent
organization, at their 73 Annual Convention
in Fort Lauderdale, FL. Many of these historic
firms are currently being run by third, fourth,
fifth and sixth generation family members as
well as highly qualified management teams
who are continuing the legacy of dedication,
professional care, family values and determi-
nation to serve those in need — the same val-
ues of their founders more than 100 years
ago. Enjoy a stroll down memory lane with
the 2010 honorees to the Hall of Fame.

By Elleanor Davis Smr/ex, CFSh
Founder and Executive Director of the 100 BWFS, Inc.

New Orleans: The City, The
Culture, The History And The
Way Of Death

7,

The culture of New Orleans is one rich in diversity and
in history. It is one of the nation’s most unique cities and
their way of celebrating death may be one of the most fas-
cinating and distinctive parts of their culture. For more
than 200 years, funeral directors have housed their dead in
small, above ground tombs built along streets in miniature
communities. The cemeteries are much like the city of New
Orleans itself. They mirror the opulence and desecration of
a mysterious and enchanting city.

The original site of New Orleans had a water table just be-
neath the soil and the land sloped back from the river toward
Lake Ponchatrain, falling below sea level. Those burying the
early dead had the grim task of deciding where in such wa-
ter-logged conditions. Dig a few feet down, and the grave
became soggy, filling with water. Eventually, New Orleans’s
graves were kept above ground following the Spanish custom
of using vaults, and stacking one on top of another. Fam-
ily tombs looked like miniature houses complete with iron
fences. Eventually the rows of tombs or burial plots quickly
became known as Cities of the Dead. The phenomenon is
deeply ingrained into their culture today.

Another distinctive aspect of the New Orleans culture is
the Jazz Funeral. Its roots date back to Africa. Four centu-
ries ago, the Dahomeans of Benin, Africa and the Yoruba
of Nigeria, West Africa were laying the foundation for one
of modern North America’s most novel social practices. A
musical funeral was done by secret societies to assure the
fellow tribesmen had a proper burial at their time of death.
When they came to America it remained strong and this
ideology became a principle of social and pleasure clubs as
well as the fraternal orders and lodges, guaranteeing a prop-
er burial to any member that passed. These organizations
were also precursors to debit insurance companies and the
concept of burial insurance.

We salute and recognize four of the oldest and most pres-
tigious funeral establishments in New Orleans who have
continued their legacies, and the New Orleans tradition. It
is the fabric and rich cultural traditions that their families
look forward to and expect.

We present the 2010 New Orleans Hall of Famers: Ger-
trude Geddes Willis Funeral Home, Charbonnet-Labat-
Glapion Funeral Home, The Rhodes Family of Funerals
and Murray Henderson Funeral Home.

Gertrude Geddes Willis Funeral Home

The Gertrude Geddes Willis Funeral Home was founded
by Clem Geddes and business partner Arnold Moss and their
wives. The original name was Geddes and Moss Undertak-

CONTINUED ON PAGE A29
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New Orleans: The City, The Culture, The History
And The Way Of Death

ing Parlor, which opened its
doors in 1909. When both
men died and Mrs. Moss re-
tired, Gertrude renamed the
facility, which is still open to-
day. She showed outstanding
gratitude and compassion to
her community, often reach-
ing out to the youth.
Charbonnet-Labat-
Glapion Funeral Home
Alcide Labat and Joseph
Ray opened a business in the
French Quarter, first called the Labat-Ray Funeral Home
and later renamed as the Emile Labat Funeral Home, when
Alcide’s son took over. Emile trained his family in the business,

Gertrude Geddes Willis

v

Rhodes Funeral Home

then later established his own
facility. Louis Charbonnet,
Jr. became the manager of
the original facility.
Charbonnet was a contrac-
tor, as were his sons, Armand

Louis Charbonnet, Sr.

and Louis. They all com-
pletely renovated the funeral
home, which was destroyed
by fire. The family persevered
and rebuilt the structure.

Louis’s contributions to the
funeral industry grew as did
his business. He was presi-
dent of the Crescent City Fu-
neral Directors and was one
of the first African-Ameri-
cans to serve on the Lowisi-
ana State Board of Embalmers
and Funeral Directors. Upon
his passing in 1986, his fam-
ily took over the business.

Disaster struck in 2005
when Hurricane Katrina
devastated the Gulf Coast.
All locations have since been
rebuilt.

Today Louis III has served
as president of the Crescent
City Funeral Directors Asso-
ciation, vice president of the
LFDMA, past president of
NOEA, and as member and
past president of the Loui-
siana State Board of Funeral
Directors and Embalmers.

The Rhodes Family of
Funerals

Duplain W. Rhodes,
Jr. often told the story
of how his father, Du-
plain Rhodes, Sr., found-
ed The Rhodes Undertak-

ing Company from the

Continued from Page A28

War. He and his son joined
forces and expanded The
Rhodes Funeral Home
Services in 1928 by devel-
oping a relationship with

Duplain W. Rhodes, Jr.

the Enterprise Benevolent
Association.

Mr. Rhodes, Jr. expand-
ed the company even more
when he purchased the old
Tivoli Theater and remod-
eled it to become the Up-
town location of Rhodes
Funeral Home, and later

expanded to Baton Rouge.
In the 1960s, Rhodes Jr.
CONTINUED ON PAGE A30
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UNCLE HARRY
STUCK IN SPAIN.

After his unfortunate accident in the bull ring, it was Inman
Shipping Worldwide that brought Uncle Harry home. Funeral
directors and families depend on Inman to handle all the details
of getting Uncle Harry back home-for one low price.

Thoughtfulness. Consideration. Sensitivity. And efficiency.
Keep Inman in mind.
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force on Earth, and grief - in its purest form — is love
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COACH NAMEPLATES Grief and the Loss of the Loving Relationship (Part 1 of 2)

By Todd W. Van Beck

lessons about oneself and life. Also, being a funeral
director for 40 years, I have gained some insight into
loving relationships, though I am not claiming to be
an expert on the subject.

What constitutes a loving relationship? According to
Rollo May, it is a unification of two individuals as they
each give of themselves for the benefit and growth of
the other. This is a process of emotional investment
and commitment whereby two individuals come to
trust each other, become psychologically open, enjoy
sharing each other’s company and feelings, and inter-
act intimately beyond physical sex. Love, by its very
nature for survival, demands more than just apathetic
existence; it demands action. Not surprisingly, people
who are selfish, narcissistic and self-centered usually
encounter problems, disappointments and challenges
maintaining this type of “mutual investment”.

Love is an evolution of sorts, requiring considerable
courage as each must bare his soul to the other. Such
communication has the capacity to be the most satis-
fying yet the most anxiety-producing of acts of relat-
ing to another person. When people in love share in
such a way, they are investing in the other that which
up until this time was only theirs alone. People grow
together by sharing of themselves and become more
open about such things as ideals, dreams, fantasies,

CONTINUED ON PAGE A31

New Orleans: The City, The
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broke tradition when he bought white limousines for fu-
neral services. Many people ridiculed him, but he became
more in-demand when he was hired for weddings and
other occasions by the Black middle class.

Working for social justice, Rhodes Jr. served as National
Funeral Directors and Morticians Association president which
was one of the first Black organizations to contribute finan-
cial assistance to Dr. Martin Luther King, Jr.

The Rhodes family is involved with their community. They
sponsor The Gospel Tent at the Louisiana Jazz and Heritage
Festival as well as showing support to the Satchmo Festival.

Murray Henderson Funeral Home
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Murray Henderson Funeral Home

Benefactor and civic leader Murray Henderson sup-
ported his family of wife and three daughters on $12 a
week in Algiers, LA. He decided to choose a career as a
carriage driver at John Barrett Funeral Home. At the
encouragement of John
Barrett and John Acker,
an embalmer, Henderson
served an apprenticeship in
the undertaking business.

In 1909 he started his own
business in his own back-
yard. His brother Daniel
and nephew Charles helped
him move the business to its
current location in 1913.

Henderson wasn’t inter-
ested in making money,
but instead helping the
less fortunate. During
the influenza epidemic of
1918, Henderson paid medical expenses of many vic-
tims and provided food for those who needed it. He
buried many for little or no money at all. During Christ-
mas he provided toys for needy children. Henderson
was civic-minded and worked to obtain recreational
facilities for his community.

All of these funeral homes are run today and carry a
legacy of caring for their communities. Each facility still
participates in taking care of grieving families and friends,
remembering why their relatives started each business.

Murray Henderson



OCTOBER 2010

feelings and anything else that may be considered per-
sonal. As a healthy relationship continues to grow, it
gains what is commonly called depth. Each begins to
understand more about the inner working of the other,
and with time, they act and react more in tune with
each other. Dr. Jung said that in this type of depth,
a relationship’s “awareness and reactivity to the other
person’s condition are connected to caring for the oth-
ers well-being”. Of course, many relationships never
make it this far.

Giving your partner sufficient attention is also an es-
sential ingredient for a healthy relationship. Failing to
do so puts the relationship at high risk of succumbing
to the worst fate possible— indifference. This selfless
attention is not just about doing things for the other,
but spiritually connecting with the other. This takes
the relationship from an “I” to a “we” rationale.

Another ingredient of a relationship is commitment,
where your devotion to the other is evident emotion-
ally, physically and spiritually. Many years ago I had
a friend who married his beautiful high school sweet-
heart. I heard that he had been involved in a horrible
farming accident. He went through a hay baler and sur-
vived, but the trauma to his head and face was horren-
dous. While the surgeons did all they could, my friend
looked, for lack of a better word, frightening. When
I saw him at our reunion, I must confess I was some-
what undone when I shook his hand. He could see the
astonishment on my face, but he graciously put me at
ease and we spent an enjoyable evening reminiscing.
I came to realize what touched my heart was not only
the courage that my friend had to muster just to sur-
vive, but also the tenderness and caring his beautiful
wife showed him. There was no mistaking that her love
for him was the real deal. There was no pity or sorrow
— when she looked at him all she saw was the love of
her life.

When you feel that someone is truly committed to
you, trust is established. If a high level of trust exists,
the partners are free to be open and honest and re-
lease each other to be independent, yet committed to
each other. In such relationships there is little if any
concern over equality or sharing. You can be sure that
even if all the other components are present but trust
is not, the relationship cannot flourish.
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Have you ever experienced or seen the utter damage
that occurs when trust is destroyed? Couples who have
survived an affair may confess they are still haunted by
past actions. Simply one being gone too long or fail-
ing to arrive at an appointed hour can stir insecurities.
The abuse of trust is high-risk behavior in any human
interaction, not just marriage.

We have looked at some of the major ingredients of
the loving relationship, but there are others like open-
ness, sharing and intimacy. Certainly our list is highly
idealistic, and this is a point well taken, for in examin-
ing the loss of the loving relationship we as care pro-
viders need to remember that rarely, if ever, does the
loving relationship meet all these ideal criteria. Even
under the best circumstances, relationships can be
challenging at times. In reality we all falter occasion-
ally and thus cause disturbances in the flow of the re-
lationship. The faltering may be minor and remedied
with a hug and a kiss, or it may be monumental, de-
structive and permanent.

There is one last aspect of the loving relationship that
is of particular interest: dependency. Our culture tends
to put emphasis on togetherness and being indepen-
dent at the same time. Either one, carried to the ex-
treme, can be detrimental to the interaction between
two people. Too much independence, not to be con-
fused with the healthy concept of trust and freedom,
may lead to estrangement, while too much together-
ness may lead to dependency. In grief work I have seen
both. A man and his wife had basically lived under the
same roof, yet led separate lives for years. They trav-
eled alone, slept alone, did their own thing, etc. When
the man passed away, the widow was lost, her world
permanently changed at 80 years old. Alone, with-
out children or other loving relationships, she felt de-
spair that her husband was dead. Why, she wondered,
had they wasted so much of their lives separate and
missed finding happiness? There was no answer, just
emotional emptiness. Pitifully, she hardly knew any of
her husband’s friends who came to pay their respects.
Independence can be a lonely lifestyle.

On the other hand extreme dependency can create vul-
nerable victims. Months after a local banker’s funeral, it
came to light that his widow had no idea how to write

a check or balance her checkbook. She had depended
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on her husband to take care of all that stuff. I think it
is most important here to realize that love is sometimes
confused with dependency. What makes the whole dif-
ferentiation even more frustrating is the death of a loved
one and the resulting emotions felt by the survivors in
the relationship. It is common for outsiders to see the
reactions of the remaining partner as being manifesta-
tions of dependency. Statements from survivors such as
being not able to go on, or thinking one will never re-
cover from the loss may elicit such unsympathetic, in-
tellectualized observations as, “Oh, she must have been

CONTINUED ON PAGE A32
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quite dependent on him,” or “She did so much for him
while he was alive, I don’t think he will know how to
take care of himself now that she is dead”. Dependency
is not that simple to label; it is a profound, psychologi-
cal dynamic that needs careful assessment.

In The Road Less Traveled, M. Scott Peck accurately
summarized the problem of dependency: “...for pas-
sive dependent people, the loss of the other is such a
frightening prospect that they cannot face preparing
for it or tolerating a process that would diminish the
dependency or increase the freedom of the other”.

Dependency places limits on the other partner. It inter-
feres with the growth that is so vital to healthy relation-
ships by placing restrictions on the other person so one
may remain in false security. If one member of a couple
is selfishly enjoying the secure warmth and protection
of the relationship, he or she may seek to lock the rela-
tionship in place as “preserving” the happiness.

Lastly, the power of the loving relationship finds its
anchor in the ability of the human being to attach
ourselves to another. Regardless of our past analysis
concerning aspects of love such as attention, commit-
ment, trust, openness, sharing, intimacy and the com-
plicated process of dependency, the ability of humans
to attach themselves to others is the capstone of the
loving relationship. Attachment behavior is a phrase
commonly associated with our deep ability to basically
connect to another human being, which really is cru-
cial in times of fear, pain,
and uncertainty. It is what
makes the loving relation-
ship so joyful, blissful, se-
cure and lasting.

However, there is the flip
side to attachment, and
that is separation. Few
people spend much time
thinking about the mean-
ing of separation, but ig-

Continued from Page A31

noring it will not make it go away. Why? Simple - every
thing dies. I will die you will die, this day will die, and
our attachments/relationships will die, too. If you are
attached to someone just wait long enough and eventu-
ally either you will leave that person through separation
or death, or they will leave you. The attachment lasts
only so long as the attachment figure is present. The
subsequent and predictable separation creates quite a
new state of affairs for the one left behind. We have
all heard of and may have even experienced the phe-
nomena of separation anxiety, which comes from the
disruption of the deep bonds of security and comfort
afforded by the person now absent.

It is easy to see why this discussion concerning the
nature of the loving relationship and its dynamics is
naturally so important to the study of grief. After such
an investment of one’s self into a relationship, separa-
tion from or destruction of that relationship is a loss
of tremendous magnitude. It can be unbearable, and,
in cases of complicated grief it is possible for those go-
ing through separation anxiety to hold fast to a seri-
ous yearning, searching, and vigilance awaiting the lost
partner’s return. Grief theorist Colin Murray Parkes
states that dependent people suffered more prolonged
periods of grief and that their grief had greater poten-
tial for becoming psychopathological.

This concludes part one, the overview of relationship
dynamics and some potential problems of the loving
relationship. Next month, we will look at what hap-

pens when the loving relationship is lost.

Todd W. Van Beck is one of the funeral profession’s most pro-
lific authors and presenters. From simple staff development at the
smallest funeral home to clergy seminars to keynote addresses at
the largest of gatherings, Mr. Van Beck tailors each presentation to
suit any occasion.

Todd W. Van Beck has written over 200 articles and 65 books
and manuals covering every possible topic of interest to funeral di-
rectors, cemeterians and clergy. His extensive training and experi-
ence spans over 35 years at every level of the funeral and cemetery
profession and the church. For more information or to contact Mr.
VanBeck visit his new website at www.toddvanbeck.com.

e

Electra |

TSA Compliant

Customize Your
Direct Mail Program

Database Files * Reports
Mailing Lists * Email Addresses

CALL For Counts AND CosTs

1800-321-7479 NO

~

IS

PUBLICATIONS, INCJ

NOI\}IS

PUBLICATIONS, INC.

FUNERAL HOME & CEMETERY NEWS

ANNUAL SUBSCRIPTION
(L] $20.00 Subscription

(] $40.00 First Class

(] $50.00 Canada & Mexico

[[] $65.00 Outside North America

Name

Address

City

State Zip

Phone

Signature

XeRess card
® A7

Master Card, Visa, American Express and Discover Orders:

1-800-321-7479
Fax 1-800-321-9040

Return To:

%
=
4

) (=) Visa®

NOMIIS

PUBLICATIONS, INC.

E ERAL HOME &
EMETERY NEWS

PO Box 5159, Youngstown, OH 44514




OCTOBER 2010

Educational

Selected Educational Trust names New Trustees

DEERFIELD,IL— The Board
of Trustees of the Select-
ed Independent Funeral
Homes Educational Trust
has announced that Rich-
ard T. Bissler and Ann Cic-
carelli will join the Board
of Trustees during the Ed-
ucational Trust Fundraising
Gala on October 1, 2010.
Their terms will continue
through October of 2013.

Richard T. Bissler has been
the owner and President of
Bissler & Sons Funeral
Home and Crematory in
Kent, OH, since 1988. He also served as Board Member
of Selected Independent Funeral Homes from 2003-2006
and as Secretary-Treasurer from 2005-20006.

Ann Ciccarelli is Director of Bisbee-Porcella Funeral
Home, Saugus, MA. She joined the firm in 1991 and also
has served on the Selected Independent Funeral Homes
Resources Board and as Chairman of the Massachusetts
Funeral Directors Organ Transplant Committee.

The Educational Trust Board of Trustees works to con-
tinually raise awareness of the Educational Trust and pro-
vide meaningful support to all practitioners of indepen-
dent funeral service.

Richard T. Bissler

The Board also includes
Richard C. Andrews ]Jr.,
Andrews Mortuary, Wilm-
ington, NC; David M.
Farris Sr., Farris Funeral
Service, Abingdon, VA;
Charles M. Billow, The
Billow Funeral Homes
and Crematory, Akron,
OH; John R. Rodenburg,
Federated Funeral Directors
of America, Springfield, IL;
and Robert J. Paterkie-
wicz, Administrative Trust-
ee, Deerfield, IL.

The Selected Independent
Funeral Homes Educational Trust funds programs and ac-
tivities of interest and importance to members of Selected
Independent Funeral Homes and all independently owned
and operated funeral home professionals. The Selected
Educational Trust was incorporated in 1982 as a 501(c)3
Charitable Organization as recognized by the IRS and as
a corporation of the District of Columbia with its prin-
ciple office in Deerfield, IL.

For additional information on the Selected Educational
Trust, please contact Rob Paterkiewicz, Administrative
Trustee, at 1-888-70-TRUST, or via email at robp@se-
lectedtrust.org.

Ann Ciccarelli

Kenmore Square Institute offers new Fall Seminars

RAYNHAM CENTER,MA— The Kenmore Square In-
stitute for Continuing Education (KSI) was founded
in the late fall of 1999 when Bob Kane and Christian
Hood, then both college instructors at the New England
Institute (NEI) in Newton, MA, heard that Massachu-
setts enacted a law requiring funeral directors and em-
balmers to earn (5) five CEUs per year (in addition to
the federally required OSHA training) - but didn’t sug-
gest how or where to do so.

Bob and Christian hired the author of a book about grief
to serve as a speaker, located a function hall, and sent out
flyers to every funeral director in Massachusetts offering
5 CEUs, OSHA training, and lunch for a fair, low price.
The first seminar was held on April Fool’s Day of 2000 for
an audience of over 35 local funeral directors.

Ten years later, the Kenmore Square Institute is the premier
CEU facilitator in New England, having sold over 4,500
tickets for some 90 CEU seminars. The past few seasons

have seen KSI draw new at-
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tendees from Connecticut,
Maine, New Hampshire and
Rhode Island.

The Fall 2010 season,
which began with KSI
#90, September 25, Box-
borough, MA, includes
OSHA training, Burial at
Sea with Captain Brad
White, and new Funeral
Service Laws discussed by
the Hon. Milton R. Sil-
va, Retired District Court
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There’s still time to attend:
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Northampton, MA; 2) KSI
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of call Toll Free: (866) 770-6791

#92, October 23, Taun-
ton, MA; and 3) KSI #93,
October 27, Boston, MA
by contacting: KSI, PO
Box 22, Raynham Center,
MA 02768. Contact Bob
Kane at 508-238-4269 with
questions, or check out the
KSI website at www.Ken-

moreSquarelnstitute.com.
Massachusetts funeral di-
rectors have until October
31,2010 to earn (8) CEUs.
All funeral service personnel
have until December 31,
2010, to receive their fed-
erally and annually required
OSHA training,.
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Fourteen Dallas Institute Students awarded
scholarships from 100BWFS

DALLAS, TX— The 2010
Senior Class of Dallas In-
stitute of Funeral Service
students have something
to smile about. Instruc-
tor Christie Redmon
and Director of Student
Services presented her
students on August 20,
2010 with their scholar-
ship award checks from
the 100 Black Women of
Funeral Service.

This is the first year
since the 100BWES was
founded in 1993, that
they awarded any funeral
service educational pro-
gram 14 financial scholar-
ship awards. This is a sign
of the times—the mortu-
ary students are affect-
ed by the recession and
the economy. Graduates
of these fine institutions
of learning can support
their former funeral ser-
vice programs financially
through scholarship pro-
grams set up within the
school, or through pro-

fessional funeral organi-
zations. The many estab-
lished scholarship funds
help our future caregiv-
ers move from one level
to the next.

100BWES thanks the
wonderful efforts of the
Dallas Institute staff,

Michigan Embalmers
to hold Professional
Embalming Seminar in

Detroit

DETROIT,MI— The Mich-
igan Embalmers Society
will hold an exciting and
motivational seminar
that will discuss “Keys to
Quality Embalming” at
Wayne State University
in Detroit Michigan. The
talented and jovial Shun
Newbern, CFSP will be

the speaker of the semi-
nar, November 5, 2010.
Shun will share the meth-
ods for embalming chal-
lenges and insights on a
positive stance in addi-
tion to the values of em-
balming itself. For more
information, contact 313-
577-2050.
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Dallas Institute Scholarship Winners

President James Shoe-
make and Board Member
Nancy Barber for their
efforts. Dallas Institute
of Funeral Service was

named the Nation’s Top
Funeral Service Program
for 2010 and Christie
Redmon was named 2010
Educator of the Year.

Tidewater student
Kendra Darden is Winner
of 100 BWFS Mentoring

Essay Contest

PORTSMOUTH,VA—
Kendra F. Darden has
been chosen as the winner
of the 100 Black Women
of Funeral Service Lot-
tie K. Weldon Mentoring
Essay Contest. Kendra is
a graduate of the histori-
cally black Hampton Uni-
versity. Kendra holds a
Bachelor’s Degree in Bio-
logical Science and hopes
to obtain a Master’s De-
gree in Forensic Patholo-
gy. In 2008, she enrolled
in Tidewater Community
College Funeral Service Program, under the director-
ship of Frank Walton. Darden’s family invested in a
funeral home to work together as business profession-
als. Kendra expects to graduate from the Funeral Ser-
vice curriculum at Tidewater in December 2011.

Kendra Darden submitted an essay for the 100 Black
Women of Funeral Service contest “A Historical Per-
spective of Women in Funeral Service — the Past-Pres-
ent and the Future.” The organization received ten
submissions. The awards committee selected Kendra
as having the number one essay and winner of a $500
scholarship.

The scholarship is named on behalf of Lottie K.
Weldon, owner of the George H. Weldon Funeral
Home of New York City. Lottie is a life member of the
100BWES and a founding member of the organiza-
tion. Lottie has served as a mentor and role model for
funeral service professionals. She guided the 100BWES
founder, Elleanor Starks for seventeen years within the
organization. Elleanor states, “Mrs. Weldon is more
than a founding member. Lottie is like a mother who
is always a step ahead and guides her children in the
right direction regardless of the circumstances. Lottie
stands by you like an angel.”

The 100BWES was honored to present their second
scholarship essay contest this year. This contest coincid-
ed with a History Display and Legacy in Funeral Ser-
vice Event. The organization honored over 100 firms
and inducted them into the Inaugural African Ameri-
can Funeral Home Hall of Fame during the NFDMA
Convention this past August in Ft. Lauderdale, FL.

Kendra F. Darden
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PIMS Students receive
WPAFDA Scholarships

(L to R) WPFDA Board Member Tim McAllister, along with PIMS
Students Porcelain Rollins & Rhianne LaQuatra.

PITTSBURGH,PA— Two students from Pittsburgh Institute
of Mortuary Science (PIMS) were awarded scholarships from
Western Pennsylvania Funeral Directors Association (WPFDA).
Porcelain Rollins and Rhianne LaQuatra each received a
$500 scholarship. On hand to present the scholarships was
WPFDA Board Member Mr. Timothy McCallister.

Rhianne LaQuatra, ASB Degree Class, is from Moon Town-
ship and graduated from the Pennsylvania Cyber Charter
School in 2009. After graduating PIMS she will proceed on
to Point Park University to earn her Bachelor degree. Rhianne
plans on serving her Internship in York, PA, and furthering
her education by pursuing a degree in Egyptology.

Porcelain Rollins, Class #142, is from Ambridge, PA and
graduated Ambridge Area High School. She is the proud moth-
er of one daughter, Ayl Dee. Porcelain is enjoying her edu-
cation at PIMS and considers it an opportunity to make her
dreams come true in fulfilling a career in funeral service. Con-
gratulations to PIMS students and a special thanks to WPFDA

PIMS Student receives

100BWFS Scholarship

PIMS President Eugene Ogrodnik presents the scholar-
ship to John Elachko on behalf of the 100 Black Women of
Funeral Service.

PITTSBURGH,PA— Pitts-
burgh Institute of Mor-
tuary Science (PIMY) is
pleased to announce that
John Elachko, class #141,
has been awarded a schol-
arship from the 100 Black
Women of Funeral Ser-
vice.

John graduated from
Duquesne University in
2002 with a Bachelor De-
gree in Sociology and had
worked in social work for
six years before returning
to work at his family funer-
al home, John N. Elachko

Funeral Home. John will
be a third generation fu-
neral director in the fam-
ily business. He is happily
married and resides in the
city of Pittsburgh.

PIMS President Eugene
Ogrodnik presented the
scholarship to John on be-
half of Elleanor Starks,
Executive Director of 100
Black Women of Funeral
Service. PIMS is grateful to
Elleanor Starks and the 100
Black Women of Funeral
Service for their support of
funeral service education.
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for their continued support of funeral service education.

Wolfelt and Ellis to
offer second Pet Loss
Companioning Course

INDIANAPOLIS,IN— Dr.
Alan Wolfelt, founder of
the Center for Loss, and
Coleen Ellis, founder of
Two Hearts Pet Loss Cen-
ter, have announced the
second Pet Loss Compan-
ioning certification course.

The Pet Loss Companion-
ing certification course, to be
held February 7 — 10, 2011,
will focus on all aspects of
pet loss. The areas for review
will be broad, ranging from
pet loss companioning skill
training to understanding
the Central Needs of Mourn-
ing for a person whose pet
has died. Attendees will also
spend time in learning how
to guide families in the cre-
ation of experiences and ritu-
als as they pay tribute to their
beloved pets. From the com-
plicated pieces of anticipatory
grief to truly companioning a
family through every aspect of
the loss of their pet, this com-
prehensive course will be what
every pet loss professional will
need in rounding out their
companioning skills.

“I cannot believe how im-
portant and meaningful those
four days were for me. The
families that I have helped
since then have been excep-
tionally attached to their
pets and the understanding

I gained from the program
has helped me soften my ap-
proach even more and re-
minded me how hard this is
for everyone going through
it,” said Dr. Kathy Cooney
of Home to Heaven in Fort
Collins, CO, an attendee of
the first course.

“With the overwhelm-
ing response from the first
course, I am excited to be
hosting this valuable course
again and supporting Coleen
as she teaches the participants
about this wonderful topic of
Pet Loss Companioning,”
Dr. Wolfelt commented.
“The attendee’s feedback and
comments on the course and
time spent at the Center for
Loss was amazing. Attend-
ees came from all indus-
tries: veterinarian, hospice,
social work, funeral homes,
and others looking to start
pet loss businesses. The pas-
sion of those in attendance
was fabulous, with everyone
coming to share their mission
of assisting families whose
hearts have been shattered by
the loss of a furry love,” said
Ellis.

To learn more con-
tact Coleen Ellis at Two-
HeartsPetLossCenter.com
or Dr. Alan Wolfelt at Cen-

terForLoss.com.
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FINE celebrates 13th Commencement

NORWOOD,MA— FINE
Mortuary College, LLC:
A Private Two Year Col-
lege located in Norwood,
granted the Associate in
Applied Science in Fu-
neral Service to its grad-
uates on July 30, 2010
at the United Church in
Norwood. Following the
invocation by the Rever-
end William Christensen,
M. Div., President Louis
Misantone, Ph.D., LFD,
gave welcoming remarks
to the graduates and their
families and friends. Mis-
antone then introduced
Fred K. Gifford, III from
the Class of 2010 who
spoke to his classmates
about the future of funer-
al service. Fred is currently
employed by the Dodge
Company. Next, Misan-
tone introduced the speak-
er for the alumni, Thomas
Walsh, LED, ’07, who is
associated with Conway,
Cahill-Brodeur Funeral
Home in Peabody, MA.
Tom spoke about the ne-
cessity of accuracy and self
criticism when serving the
public. He admonished
the graduates to look care-
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Marguerite P. Gustafson

fully at the result of their
preparations for every life
celebration. Looking at
the services as the bereaved
would see them, and not
just repeating the same
type of service without
much thought, will result
in funeral service keeping
the respect it deserves.
The featured speaker was
Glenn Burlamachi, LFD,
’04 from the Concord Fu-
neral Home in Concord,
MA. Glenn praised the
solid education students re-
ceived at FINE and empha-
sized that their commit-
ment to education should
not end with licensure.
He told the graduates that
earning the degree, in his
experience, was as reward-
ing as working in funeral
service. Glenn also told
the group that it was very
important to network with
and support alumni since
FINE alumni interactions
can play an integral role in
maintaining excellence in

2010 FINE Graduates

Thomas Walsh

Glenn Burlamachi

Three sculptured wax figures made by students at FINE. The cen-
ter figure was made by Marguerite P. Gustafson who won the
Restorative Art Award.

funeral service.

Each speaker was pre-
sented with a framed cer-
tificate in appreciation of
participating in the cer-
emony. Additionally, sev-
eral students, faculty and
staff earned the following
honors and awards.

Mark S. Robinson from
the Robinson Funeral
Home, Inc. in Melrose,
MA, was inducted, in ab-
sentia, into Mu Sigma Al-
pha, and presented with a
pin and a framed certificate
of membership. This Funer-
al Service Honor Society is
supported by the National

Cagle, FD Award. This
award is given to the stu-
dent who most exemplifies
the attributes characterized
by the late Reggie—dili-
gence, kindness and joy.
Marguerite P. Gustafson
was presented with the Re-
storative Art Award for
the student who demon-
strated excellence in the
application of restorative
technique. Along with the
framed certificate from
FINE, Dennis Daulton,
LED presented Margie
with a Cosmetic Kit from
the Dodge Company in
memory of the late Arnold

Association of Colleges of J. Dodge.

Mortuary Science.

The Performance Award
was given to Thomas Wil-
liam Mayo. This award is
given to the student who
succeeded despite unusu-
ally difficult times.

Christopher C. Voccia
received the Reginald H.

Thomas M. McNamara
was awarded the Promis-
ing Professional Award for
giving more than required
in service to the funeral
profession.

The Faculty Award this

year was given to Jonathan
CONTINUED ON PAGE A40
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Selected Independent Funeral Homes
Educational Trust awards first Second-
Career Scholarship

DEERFIELD,IL— Select-
ed Independent Funer-
al Homes Educational
Trust announced that it
has awarded its first ever
Second-Career Scholar-
ship to Robert Bogue
of Frankfort, IN, in the
amount of $1,500 toward
his studies in the Funeral

Robert Bogue

Service Education Pro-
gram at Vincennes Uni-
versity. The scholarship
was created to meet the
educational needs of the
increasing number of sec-
ond-career professionals
entering the funeral in-
dustry seeking positions
as funeral directors, a
role traditionally filled by
family members who have
grown up in the business
and whose ancestors have
owned and operated fu-
neral firms for decades if
not generations.

Bogue, who is currently
employed full-time as a
Journeyman Lineman at
Frankfort Light and Pow-
er, is also putting one of
his two daughters through
college at Ball State Uni-
versity in Muncie, IN, as
he continues his own edu-
cation. “With one daugh-
ter in college and another
in high school, this schol-
arship will afford me a
greater opportunity to
achieve my lifelong desire
of becoming a funeral di-
rector,” said Bogue.

He also works as a part-
time funeral assistant at
Goodwin Funeral Home
in Frankfort and is an or-
dained deacon with more
than twenty-five years’ ex-
perience in youth minis-
try. Bogue says he believes
it is his calling to become
a funeral director and help
others in their greatest
time of need.

The Second-Career
Scholarship is one of sev-
eral programs of the Se-
lected Educational Trust
which was founded by
Selected Independent Fu-
neral Homes, a worldwide
professional association
of independent, local-
ly-owned funeral homes
founded in 1917. In or-

der to be eligible for the
scholarship, applicants
must not be related to an
owner of a funeral firm
currently in operation
and must be currently en-
rolled in a Mortuary Sci-
ence program at an ac-
credited school. By creat-
ing the program, the Trust

opes to attract and assist
future practitioners inter-
ested in entering the pro-
fession.

“We are thrilled to have
Robert as the first recipi-
ent of our Second-Career
Scholarship,” said Rob-
ert J. Paterkiewicz, Ad-
ministrative Trustee for
the Selected Educational
Trust. “He truly exempli-

fies what this program is
all about. His desire and
life experience combined
with his education in the
field will be a tremendous
asset to the funeral service
industry.”

Upon graduation, Bogue
hopes to one day become
a partner or owner of a
funeral home and carry
on what he calls a “noble
profession.”

The Selected Education-
al Trust was established
in 1982 as a charitable
organization to develop
and present education-
al programs on business
management, counseling,
personnel management
and other topics of inter-
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est to the membership of
Selected Independent Fu-
neral Homes. Since then,
it has expanded its role
and funding opportuni-
ties to benefit the entire
funeral home profession.

This fall, it will hold its

inaugural Fundraising

Gala and Silent Auction
in conjunction with Se-
lected’s Annual Meeting
on October 1 at Walt Dis-
ney’s Grand Floridian Re-
sort & Spa in Lake Buena
Vista, FL. More informa-
tion on the Selected Edu-
cational Trust and its ac-

tivities can be found on its
all-new website at www.
selectedtrust.org.
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FNA's International Embalming and Reconstructive Surgery Conference for
Professional Embalmers
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(L to R) Vernie Fountain presents Robert J. Inman and Robert G.  Vernie Fountain (Left) and Glyn Tallon (Right) present Darrell M.
Mayer, Jr. with the FNA Professional Service Awards. Wilkins with his Distinguished Professional Service Award.

SPRINGFIELD,MO—
Fountain National Acad-
emy (FNA) sponsored and
produced the world’s first-
ever conference specifical-
ly designed for the profes-
sional embalmer August
5-8, 2010. The conference
attracted over one hun-
dred embalmers from ten
countries and 25 states.
Founder Vernie Fountain
hand-picked eleven top-
notch speakers from the
US and abroad to deliver
highly specialized, techni-
cal presentation. The con-
ference, themed “Dedicat-
ed to the Value of Open
Casket Viewing,” focused
on teaching the embalmer

Attendees at the Technical Presentations

how to restore trauma cases from the most minor to the
most extreme. Conference presenters included Jack Ad-
ams, Tim Collison, Jim Fullerton, Jacquelyn Taylor,
Robert G. Mayer, Jr., Shun Newbern, Melissa J. Wil-
liams and Vernie R. Fountain from the United States,
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and Ray Hood from England.

Fountain stated in the opening session of the conference

ANYWHERE that the event was years in the making, and was born out

Y of an enthusiasm among embalmers for specialized ed-
1 - 800 - 4 ! 3 - S 90 1 IN FLORIDA! ucation and networking opportunities. After reviewing
Family Owned & Operated overwhelmingly positive conference evaluations, Foun-
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tain plans to make the conference a biennial event, with

CONTINUED ON PAGE A40
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FINE celebrates 13th Commencement

E. Spagnolo due to his
outstanding performance
in the areas of scholarship,
leadership and good citi-
zenship.

Christopher C. Voccia
was honored with the Pro-
fessional Issues and Con-
cerns Award for excellence
in documentation of under-
standing funeral service.

Jonathan E. Spagnolo was
given a Certificate of Appre-
ciation for the extra effort he
put forth as a peer tutor to
help his fellow students suc-
ceed academically.

The Administrative Award
was presented to William
L. Werner, MBA, LFD
who has been an excellent
teacher of several business
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Thomas William Mayo

subjects almost since the
College first began.

Lawrence J. Quintal,
LFD was given a Certificate
of Appreciation for his long
time support of excellence
in funeral service education
and his support of FINE.

Elizabeth Misantone,
Donna Taylor, AS and
Brenda A. Swanson were
acknowledged for their out-
standing work in the FINE
administrative areas.

Louis Misantone, Ph.D.,
LFD and Lyn Prendergast,
Ph.D. were surprised when
they were given a beautiful
plaque by the staff for their
long term service and sup-
port of excellence in educa-
tion in funeral service.

Following the ceremony
the graduates formed a re-
ceiving line and were con-

Continued from Page A36

Christopher C. Voccia

gratulated for their suc-
cesses. Friends and fam-
ily then joined the FINE
graduates, faculty, admin-
istration and staff at a re-
ception in the church fel-
lowship hall in honor of
the graduates.
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Klicker’s
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Ralph L. Klicker, Ph.D., has authored the books A Student Dies, A School Mourns...Are
You Prepared? and Kolie and the Funeral. He has also written the textbooks Funeral Direct-
ing & Funeral Service Management and Ethics in Funeral Service, and his newest textbook

Restorative Art & Science.

Learning does not have to be a
chore, it can even be fun!

By Ralph L. Klicker, Ph.D.

Dr. Klicker is founder and president of Thanos Institute, which offers funeral directors
home study courses approved throughout the United States and Canada for continuing
education credit for their license renewals.

For information, contact him at Thanos Institute, PO Box 1928, Buffalo, NY 14321,
(800)742-8257 or send an e-mail to Thanosinst@aol.com.
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FNA's International
Embalming and
Reconstructive Surgery
Conference for
Professional Embalmers

Continued from Page A38

Robert G. Mayer, Jr. signed copies of his textbook, Embalming
History, Theory and Practice, currently in its fourth edition.

Music was provided by Bobby J. Everyone had fun moving and
shaking to the tunes.

Embalmers from England, Ireland and Canada, networking and
making friends at the reception.

the second conference to be held in Springfield, MO in
the summer of 2012. The conference will continue to fo-
cus on the psychological values associated with viewing,
and visitations of the body for the family and friends.

The guests of honor at the opening session were Rob-
ert]. Inman and Robert G. Mayer, Jr. The late Donald
W. Sawyer was honored posthumously. Darrell Wilkins
and the University of lowa Department of Anatomy Cell
Biology were presented with a certificate of appreciation.
The guests of honor and Wilkins along with longtime
FNA instructor Glyn Tallon, all received the FNA Dis-
tinguished Professional Service Award, FNA’s most dis-
tinguished honor. Other conference highlights included
an opening night reception, a deli-style group lunch and
a Friday night buffet dinner with entertainment provided
by a side-splitting ventriloquist and professional D]J.

Interested parties are welcome to follow the fun the
conversation and the photos on Vernie Fountain’s Fa-
cebook page and @verniefountain on Twitter. Or email
vrfountain@earthlink.net.
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ICCFA introduces “First Impression” Cremation Phone Shopper Program

STERLING,VA— The In-
ternational Cemetery,
Cremation and Funeral
Association now offers the
“First Impression” crema-
tion phone shopper pro-

gram to help owners and
managers determine the
type of impression their
staff is making when an-
swering a call for crema-
tion information.

“Many people in our in-
dustry think of cremation
phone shoppers as being
primarily price-oriented,”
said ICCFA Director of
Cremation Services Ju-
lie A. Burn, CCrE, CSE.
“But in reality, many of
them are concerned more
with value than with cost.
A cremation call is an op-

business with the per-
son representing their
company
e Whether there is a need
for a staff phone shop-
per training program
The cost of the program
for ICCFA members is
$85 per call for one to five
calls and $75 per call for

six or more calls. The cost

for non-members is $125
per call for one to five calls
and $115 per call for six or
more calls. For informa-
tion, contact the ICCFA
at 1-800-645-7700 or
visit www.iccfa.com/cre-
mation/resources/phone-
shopper.

Founded in 1887, the
ICCFA is the only inter-

national trade association
representing all segments
of the cemetery, crema-
tion, funeral and memo-
rialization profession. Its
membership is composed
of more than 7,500 cem-
eteries, funeral homes,
crematories, memorial de-
signers and related busi-
nesses worldwide.

CANA to Roll out New
Operator Certification
Program

CHICAGO,IL— The Cremation Association of North
America (CANA) is set to roll out a new version of
their acclaimed Crematory Operator Certification Program
(COCP). The new program will be unveiled at the NFDA
convention on October 9, 2010 in New Orleans.

“CANA is always looking for ways to better this pro-
gram to benefit those who attend, whether it’s the op-
erator, owner, or manager - not only those at a funeral
home, but a crematory as well,” stated program chair-
man Mike Nicodemus.

Two new sessions will be added to the COCP, accord-
ing to Nicodemus. “I am very pleased to announce that
CANA legal counsel Chris Farmer has been added to the
program in the section Ask the Attorney. Chris brings a
tremendous amount of legal knowledge as an attorney who
specializes in crematory, funeral home and cemetery law.
Cremation litigation has become big business; as someone
who has served as an expert witness in cremation-gone-
wrong cases, I can tell you that you cannot under-prepare
your firm from a future lawsuit.”

Another addition will be a breakout session where at-
tendees will have the opportunity to listen and learn from
their peers regarding cremation dilemmas.

This program is not only about litigation. The experts
from Matthews Cremation Division will be providing
their expertise as they have for over 20 years on issues such
as COCP sections like Cremation and the Environment,
Basics of Operation, Principles of Combustion, and In-
cinerator Design to name a few.

For more information on CANA’s Crematory Operator
Certification Program, visit www.cremationassociation.
org or call (312) 245-1077.

Founded in 1913, the Cremation Association of
North America (CANA) is the oldest organization of
its kind. Comprised of more than 1,300 members in-
cluding cemeterians, cremationists, funeral directors,
industry suppliers and consultants, CANA members
span 50 states, the District of Columbia, nine Cana-
dian provinces and seven countries — Australia, Brazil,
Domincan Republic, Israel, Mexico, the Philippines,
and The Netherlands. CANA members believe that
cremation is preparation for memorialization.

CANA is headquartered in Chicago, Illinois, USA.
To learn more about CANA, visit www.cremationas-
sociation.org.
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portunity to provide im-
mediate value by provid-
ing exceptional customer
service and education. It is
an opportunity to capture
the fastest growing market
in your community.”
Through the program,
Burn acts as a consumer
requesting information
on cremation. The results
of the telephone conver-
sation are provided along
with basic recommenda-

tions on how staff can im-

prove their communica-

tion skills with the phone
shopper. It assists partici-
pants in determining:

e What their staff is com-
municating to today’s
cremation consumer

e Whether their staff is
fully promoting the val-
ue of their company

* Whether they would do
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NFDA-member funeral homes earn Pursuit of Excellence Award for outstanding
service to families, communities

BROOKFIELD,WIl— The National Funeral Directors
Association (NFDA) announced the 2010 award re-
cipients of its Pursuit of Excellence® program. Out of
181 registrants, 166 firms have been recognized with
the Pursuit of Excellence Award for their commitment
to raising the bar on funeral service excellence by ad-
hering to strict ethical and professional standards and
providing outstanding service to families and commu-
nities. Award recipients are being honored on October
11 at the All-Star Recognition Ceremony and Recep-
tion during the 2010 NFDA International Convention

& Expo, October 10-13, in New Orleans, LA
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Interest in NFDA's premier recognition program continues
to grow. This year, an increased number of program partici-
pants earned the Pursuit of Excellence Award for the first
time — 21 first-time participant firms earned recognition,
an increase of 23% over 2009. Additionally, the number of
international program participants (NFDA-member funeral
homes outside the U.S.) increased from one in 2009 to three
in 2010. NFDA also noted that more firms applied online
to the program in 2010. Nearly 50 participants took ad-
vantage of the improved online application process, which

brings greater convenience to program participants.

To achieve the Pursuit of Excellence Award, participants
must evaluate components of their business against stan-
dards set forth by the Pursuit of Excellence program and
demonstrate proficiency in key areas of the funeral service
profession. Participants are required to fulfill criteria in six
categories of achievement that demonstrates their commit-
ment to: complying with state and federal regulations; pro-
viding ongoing education and professional development
opportunities for staff; offering outstanding programs and
resources to bereaved families; maintaining an active level
of involvement within the community; participating and
actively serving in the funeral service profession; and pro-
moting funeral home services through a variety of mar-

keting, advertising and public relations programs.

Eight Pursuit of Excellence Award Recipients
Recognized with “Best of the Best”

In addition to receiving the 2010 Pursuit of Excellence
Award, eight funeral homes received “Best of the Best,”
an award that recognizes funeral homes for their develop-
ment and execution of an innovative program or service
that had a positive impact on those served. No more than
10 Pursuit of Excellence Award recipients are chosen each
year for having the most innovative programs and services.

The 2010 Best of the Best honorees are:

Funeraria San Vicente S.A., Medellin, Colombia
Heritage Funeral Home, Spokane, WA
Johnson-Hagglund Funeral Home, Litchfield, MN

Littleton & Rue Funeral Home & Crematory,
Springfield, OH

Cannon-Cleveland Funeral Directors, McDonough, GA

Joseph Vertin & Sons Funeral Home, Breckenridge, MN

Memoires des £

(Memories of Jack’s Recipes)
Original Recipes from Dottie and Jack Frediani

Shared by Kate Frediani-Gorman
Cremation Products Inc.
800-837-0701
www.cremationproductsinc.com

VEAL NORMANDE

1v2 Tbs. butter
1% Tbs. oil
6 thinly sliced veal cutlets, pounded

or 6 chicken breast halves, boned and pounded
5 Tbs. brandy
Y2 Tsp. freeze dried shallots
1 10%2-ounce can cream of mushroom soup
2/3 cup milk
1 tart med. apple, peeled, cored and thinly
sliced
Freshly cooked wild rice

Melt butter with oil in large skillet over medium
high heat. Add veal (or chicken) and brown, turn-
ing once. Transfer to platter. Add brandy and shal-
lots to skillet and stir, scraping up any browned
bits clinging to bottom of pan. Blend in soup with
milk. Return veal to pan with apple. Reduce heat
and simmer, stirring once or twice until heated
through. Serve hot on bed of wild rice. Makes

four to six servings.

choix des Jacque\m=

CLASSIC PUMPKIN CHEESECAKE
Crust:
cup graham cracker crumbs
Y4 cup sugar
V5 cup butter, melted
Filling:
2 8-ounce packages cream cheese
1 cup light brown sugar
1 16-ounce can pumpkin
2 tsp. cornstarch
1% tsp. cinnamon
Y5 tsp. nutmeg
4 eggs
Topping:
2 cups sour cream
Y4 cup sugar
1 tsp. vanilla

Combine cracker crumbs, sugar and butter. Press mix-
ture into bottom and 1 inch up the sides of a 9” spring-
form pan. Bake in 350° oven for 6-8 minutes without
browning. Remove and cool. In large bowl, beat cream
cheese until smooth; beat in brown sugar. Blend in
pumpkin, cornstarch, cinnamon and nutmeg. Beat in
eggs, one at a time until mixture is smooth and creamy.
Pour into crust; bake at 350° for 45-55 minutes until
center is slightly soft to touch. Remove from oven. Com-
bine sour cream, sugar and vanilla. Spread over top; re-
turn to oven for 5 minutes. Cool on wire rack; remove
sides of pan. Chill several hours.

Good Eating!

Olinger Crown Hill Mortuary, Cemetery & Arboretum,
Denver, CO
Shuler Funeral Home, Hendersonville, NC

The Best of the Best award-winning ideas, along with

many other innovative programs, services and activities
from Pursuit of Excellence Award recipient firms, can be
found by visiting www.nfda.org/pursuitofexcellence.

Record Number of Firms Inducted into
NFDA Hall of Excellence

Created to recognize long-standing participation in the

Pursuit of Excellence program and a consistent display of
service excellence, NFDA-member funeral homes are in-
ducted into the Hall of Excellence upon receiving their
10th Pursuit of Excellence Award. This year, a record 17
Pursuit of Excellence Award recipients were inducted into
the NFDA Hall of Excellence, making this the largest class
of inductees since the inception of the recognition in 2006,
when all past program participants that had earned 10 or
more Pursuit of Excellence Awards were inducted. The
2010 Hall of Excellence inductees are:

Bring Funeral Home Inc., Tucson, AZ

David C. Brown Funeral Home, Belleville, M1
DeMoney-Grimes Countryside Park Funeral Home,
Columbia City, IN

D’Esopo East Hartford Memorial Chapel, East
Hartford, CT

D’Esopo Funeral Chapel, Wethersfield, CT

French Funeral Home, Brazil, IN

French Mortuary, Albuquerque, NM

Gunderson Funeral Home, Madison, W1
Humphrey Funeral Service Inc., Russellville, AR
Hunt-Stellato Funeral Home, Fort Lee, NJ
Ippolito-Stellato Funeral Home, Fairfield, NJ
Linnemann Family Funeral Homes and Cremation
Center, Erlanger, KY

Lynch & Sons Funeral Directors, Clawson, MI
Memorial Funeral Home, San Juan, TX

Newington Memorial Funeral Home, Newington, CT
Staab Polk Memorial Home — Cremation Services of
Central Illinois, Chatham, IL

Toland-Herzig Funeral Homes & Crematory,
Dover, OH

2010 Pursuit of Excellence Award Recipients
Adair Funeral Home, Tucson, AZ
Affiliated Family Funeral Homes LLC/Kohls
Community Funeral Home, Waupun, W1
A.H. Peters Funeral Home of Grosse Pointe, Grosse
Pointe Woods, MI
A.J. Desmond & Sons Funeral Directors, Troy, MI
Anderson & Sons Mortuary Inc., American Fork, UT
Arnett & Steele Funeral Home Inc., Pineville, KY
Aspen Mortuaries, Lakewood, CO
A.S. Turner & Sons Funeral Home, Decatur, GA
Bailey Funeral Home, Plainville, CT
Baird Funeral Home, Troy, OH
Ballard-Durand Funeral & Cremation Services, White
Plains, NY
Bartley Funeral Home, Minerva, OH
Bartolomeo & Perotto Funeral Home Inc., Rochester,
NY
Bayliff & Son Funeral Home, Cridersville, OH
Bowen-Donaldson Home for Funerals, Tifton, GA
The Branch Funeral Home, Smithtown, NY
Bring Funeral Home Inc., Tucson, AZ
Brucker & Kishler Funeral Home, Newark, OH
Burritt Hill Funeral Home, New Britain, CT
Caldwell & Cowan Funeral Home, Covington, GA
Callaway-Jones Funeral Home and Crematory, Bryan,
TX
Cannon-Cleveland Funeral Directors, McDonough, GA
Carlson Funeral Service Inc., Rhinelander, W1
Carmon Funeral Homes, Windsor, CT
Cassaday-Turkle-Christian Funeral & Cremation
Service, Alliance, OH
Cobb Funeral Home, Blytheville, AR
Coston Funeral Homes Inc., Pittsburgh, PA
Cottonwood Memorial Mortuary, Holladay, UT
Cozean Memorial Chapel, Farmington, MO
Cozine Memorial Group, Wichita, KS
Crist Mortuary & Mountain View Cemetery,
Boulder, CO
Cunningham-Becker, Poland, OH

CONTINUED ON PAGE A44
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NFDA-member funeral homes earn Pursuit of Excellence Award for
outstanding service to families, communities

David C. Brown Funeral Home, Belleville, MI

Davis Funeral Home, Nashua, NH

Deiters Funeral Home & Crematory, Washington, IL

DeMoney-Grimes Countryside Park Funeral Home,

Columbia City, IN

* Deseret Memorial Mortuary, Salt Lake City, UT

* D’Esopo East Hartford Memorial Chapel,

East Hartford, CT

D’Esopo Funeral Chapel, Wethersfield, CT

Dobratz-Hantge Chapel, Hutchinson, MN

Dodd & Reed Funeral Home Inc., Webster Springs, WV

Ducro Services Inc./Zaback-Ducro Funeral Home

& Cremation Service/Greenlawn Memory Gardens,

Ashtabula, OH

Dwayne R. Spence Funeral Home, Pickerington, OH

E. Blake Collins Funeral Home, Wilkes-Barre, PA

Eggers Funeral Home & Crematory, Chesnee, SC

Enea Family Funeral Homes of the Mohawk Valley,

Herkimer, NY

* Erlewein Mortuary, Greenfield, IN

* Evergreen Mortuary, Cemetery and Crematory,
Tucson, AZ

¢ Fellows, Helfenbein & Newnam Funeral Home PA,

Faston, MD

Small Ad = °)
Savings Big: §

¢ French Funeral Home, Brazil, IN
Searching For Products? Visit Us At:
@((/{wmﬂ) %}4((//'4

$

www.Kee-Folding-Chairs.com

General Digpplies
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Faneral Dinectors Reseanch, Tuc.

AMRA INSTRUMENT, LLC
623 N. Tower (PO. Box 359)

Centralia, WA 98531
vmmw.amrainstruments.com@
Www.preproomdirect.com ™
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* French Mortuary, Albuquerque, NM

e Funeraria San Vicente S.A., Medellin, Colombia

e Gamble Funeral Service, Savannah, GA

e Gardinier Funeral Home Inc., Franklin, PA

* Garnand Funeral Home Inc., Garden City, KS

* Geisen Funeral, Cremation & Reception Centre,

Crown Point, IN

Glende-Nilson Funeral Home, Fergus Falls, MN

Gorsline Runciman Funeral Homes, Lansing, MI

Grace Funeral & Cremation Services, Rockford, IL

Gunderson Funeral Home, Madison, W1

Hanson-Runsvold Funeral Home, Fargo, ND

Hauser-Hantge Chapel, Fairfax, MN

Henderson Funeral Home Ltd., Pekin, IL

Heritage Funeral Home, Nipawin, SK, Canada

Heritage Funeral Home, Spokane, WA

Higgins-Reardon Funeral Home, Youngstown, OH

Hightower’s Memorial Chapel, Douglasville, GA

Holman-Howe Funeral Home, Lebanon, MO

Hooper-Huddleston & Horner Funeral Homes and

Cremation Services, Cookeville, TN

Humphrey Funeral Service Inc., Russellville, AR

Hunt-Stellato Funeral Home, Fort Lee, NJ

Ippolito-Stellato Funeral Home, Fairfield, N]J

The Island Funeral Home and Crematory,

Hilton Head Island, SC

* Johnson-Hagglund Funeral Home, Litchfield, MN

* Jones and Son Funeral Home, Richton, MS

* Jones-Wynn Funeral Home, Douglas Chapel,
Douglasville, GA

* Jones-Wynn Funeral Home, Villa Rica Chapel,
Villa Rica, GA

* Joseph Vertin & Sons Funeral Home, Breckenridge, MN

* Kapinos-Mazur Funeral Home and Cremation with

Confidence by Kapinos-Mazur, Ludlow, MA

Kerrville Funeral Home Inc., Kerrville, TX

Kilpatrick Funeral Homes, West Monroe, LA

Kok Funeral Home, Cottage Grove, MN

Lachapelle Funeral Home, Pawtucket, RI

Lake Hills Memorial Mortuary & Cemetery, Sandy, UT

Lake Lawn Metairie Funeral Home and Cemeteries, New

Orleans, LA

* Lancaster Morgan Funeral Home, Caribou, Maine

* Lentz Funeral Home, Algona, IA

* Linnemann Family Funeral Homes and Cremation
Center, Erlanger, KY

* Lippert-Olson Funeral Home, Sheboygan, W1

* Litdeton & Rue Funeral Home & Crematory,
Springfield, OH

* Lynch & Sons Funeral Directors, Clawson, MI

* Lynch & Sons Funeral Directors of Milford and

Brighton, MI
]
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Martin Funeral Home, Fairgrove, MI

Martin Funeral Home, Vassar, M1

Mattson Funeral Home & Cremation Service,

Forest Lake, MN

Memorial Funeral Home, Edinburg, TX

Memorial Funeral Home, San Juan, TX

Memorial Mortuary Mountain View, Salt Lake City, UT
Miles T. Martin Funeral Home, Mount Morris, MI
Milward Funeral and Cremation Service, Lexington, KY
Moloney Funeral Home, Central Islip, NY

Moore Funeral Home, Brazil, IN

Morman Funeral Home, Wakeman, OH

Murray Memorial Mortuary, Salt Lake City, UT

Myers Mortuary, Brigham City, UT

Myers Mortuary, Layton, UT

Myers Mortuary, Ogden, UT

Mpyers Mortuary, Roy, UT

Newington Memorial Funeral Home, Newington, CT
Ochiltree Funeral Service & Aftercare, Winterset, IA
Olinger Andrews Caldwell Gibson, Castle Rock, CO
Olinger Chapel Hill Mortuary & Cemetery, Littleton, CO
Olinger Crown Hill Mortuary, Cemetery & Arboretum,
Denver, CO

Olinger Hampden Mortuary & Cemetery, Denver, CO
Olinger Highland Mortuary & Cemetery, Thornton, CO
Olinger Moore Howard Chapel, Denver, CO

Olinger Woods Chapel, Golden, CO

Patrick T. Lanigan Funeral Home, East Pittsburgh, PA
Paul-McBride Funeral Chapel, Norwood, MN

Pray Funeral Home Inc., Charlotte, MI
Preston-Hanley Funeral Homes & Crematory, Pekin, IL
Redwood Memorial Mortuary & Cemetery,

Salt Lake City, UT

Reeves Funeral Homes Ltd., Coal City, IL
Reynolds-Jonkhoff Funeral Home, Traverse City, MI
Robertaccio Funeral Home Inc., Patchogue, NY
Roland Funeral Home, Atlantic, IA

Roller-Ballard Funeral Home, Benton, AR
Roller-Chenal Funeral Home, Little Rock, AR
Roller-Crouch Funeral Home, Batesville, AR
Roller-Daniel Funeral Home, Searcy, AR

Roller Funeral Home, Mountain Home, AR
Roller-McNutt Funeral Home, Conway, AR
Roller-Owens Funeral Home, North Little Rock, AR
Rose Mortuary Inc., Knoxville, TN

Routsong Funeral Home & Cremation Services,
Kettering, OH

Sanderson Funeral Home, Carthage, TN

Savage Funeral Service, Binghamton, NY
Sharer-Stirling-Skivolocke, Alliance, OH

Shaughnessey Banks Funeral Home, Fairfield, CT
Shuler Funeral Home, Hendersonville, NC

S.K. Schultz Funeral Home, Clinton Township, MI
S.K. Schultz Funeral Home, Eastpointe, MI

Smith Family Mortuary, Derby, KS

Southern UT Mortuary, Cedar City, UT

Spencer Family Funeral Home, Athens, MI

Staab Polk Memorial Home — Cremation Services of
Central Illinois, Chatham, IL

Strode Funeral Home, Stillwater, OK

Tetrick Funeral Home, Elizabethton, TN

* Thomas McAfee Funeral Home — Downtown Chapel,

Greenville, SC

Thomas McAfee Funeral Home — Northwest Chapel,
Greenville, SC

Toland-Herzig Funeral Homes & Crematory,

Dover, OH

Tom M. Wages Funeral Service LLC, Lawrenceville, GA
Tom M. Wages Funeral Service LLC, Snellville, GA
Tubman Funeral Homes, Ottawa, ON, Canada
Twiford Funeral Homes LLC, Memorial Chapel,
Elizabeth City, NC

Waid Funeral Home, Merrill, W1

Waller Funeral Home & Cremation Services,
Oxford, MS

Wappner Funeral Directors, Mansfield, OH

Weeks' Dryer Mortuary, Tacoma, WA

Weeks” Funeral Home, Buckley, WA

Weeks Funeral Homes, Enumclaw, WA

West Funeral Homes, West Fargo, ND

Wm. Sullivan & Son Funeral Home, Royal Oak, MI
Wm. Sullivan & Son Funeral Home, Utica, M1
Wonderly-Horvath-Hanes Funeral Home & Crematory,
Fremont, OH

Worlein Funeral Home, Austin, MN
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NFDA Launches Green Funeral Practices Certificate Program

BROOKFIELD,WIl— The National Funeral Directors Asso-
ciation (NFDA) has launched an exclusive new Green Fu-
neral Practices™ Certificate Program that will allow associa-
tion members to distinguish their funeral homes as leading
providers of green funeral services in their community and
demonstrate their commitment to environmentally-respon-
sible business practices. NFDA is the first national funeral
service association to offer such a program.

According to James M. Olson, CPC, chair of NFDA's
Green Funeral Work Group and owner of the Lippert-Ol-
son Funeral Home in Sheboygan, W1, NFDA's certificate
program is unique from other green funeral recognition
programs for a number of reasons.

“NFDA’s Green Funeral Practices Certificate Program pro-
vides national recognition from a well-established, globally
respected funeral service association,” he said. “It is the only
such program created exclusively by NFDA-member funeral
directors for member funeral homes. It is a comprehensive
green recognition program that encompasses both service
to families and green business practices.”

According to a poll by Harris Interactive, almost three-
quarters (72 percent) of U.S. adults believe their personal
actions are significant on the environment. Further, just over
half (53 percent) of Americans report that they have done
something to change their
lifestyle to make it more en-
vironmentally sustainable.
In response, funeral direc-
tors have begun learning
how they can accommodate
the needs of these families
and are offering green ser-
vices, products and funeral
packages at their firms.

“As a funeral home serving
fewer than 125 families every
year, it’s logical to conclude
that green funerals wouldn’t
be a factor for me, but that
is absolutely not the case,”
said Olson. “T have conduct-
ed several green funerals in
the last year, including ser-
vices for families from out-
side of my community who
did not have access to a local
funeral home that offered
eco-friendly funeral services
and products. Green servic-
es and products appeal to
people from all walks of life,
in communities large and
small. While people in your
community may not be ask-
ing about green funerals now,
you must be prepared to ex-
plain and offer these types of
services to families, or some-
one else will. NFDA’s Green
Funeral Practices Certificate
Program allows those of us
who are offering green fu-
nerals to be recognized for
our efforts. It will also help
us educate our communities
about the local availability of
these services.”

NFDA-member funeral
homes must meet specific
criteria in order to earn an
NFDA Green Funeral Prac-
tices Certificate. Applicants
must:

* Reaffirm their commit-
ment to NFDA’s Code of
Professional Conduct.

¢ Share copies of all Fed-
eral Trade Commission-
compliant prices lists
which show evidence that
the firm offers: itemized
green funeral goods and
services, as well as one or
more green funeral pack-
ages; one or more sustain-

able, biodegradable cas-

kets; one or more sustainable, biodegradable urns; and
one or more temporary preservation options.

* Attest that all funeral home employees have received
training related to the Federal Trade Commission Fu-
neral Rule, and that at least two employees of the funeral
home have participated in educational programs related
to green funerals, burials or business practices.

 Afhrm that the funeral home is in compliance with ap-
plicable OSHA standards and all applicable federal, state
and local environmental laws and regulations.

* Share with NFDA a green responsibility plan for the
funeral home which outlines the firm’s commitment
to actively working with employers, customers and the
community it serves to create a healthier environment.
Minimally, the plan must address the reduction of waste
and energy use, water conservation, recycling, and the
use of environmentally friendly products.

Applicants who earn a Green Funeral Practices Certificate
will receive a certificate, suitable for display in their funeral
home, and a suite of community relations tools that can be
used to promote the funeral home’s achievement and edu-
cate the community about green funeral options.

The application fee for an NFDA Green Funeral Practices
Certificate is $150; once the certificate is earned, it is valid

The Path
O Success

Your path to success

as a supplier in the
memorialization industry
starts with membership
in IMSA.

Take the first step on
the pathway to success...

Program will recognize funeral
homes that meet strict criteria in
the area of green funeral practices

for one year. NFDA member funeral homes can apply at a
special introductory rate of $95 —a $55 savings — by using
discount code “GFPINTRO”.

Certificate-holders must continue to meet program stan-
dards and update their profiles to renew their certificate on
an annual basis; the renewal fee is $75 per year.

Funeral professionals can learn more about the NFDA
Green Funeral Practices Certificate Program by visiting
www.nfda.org/greenresources. This webpage also contains
information and resources to help funeral directors better
understand green funerals and green business practices.

NFDA is the world’s leading funeral service association,
serving 18,500 individual members who represent more
than 9,900 funeral homes in the United States and inter-
nationally. From its headquarters in Brookfield, W1, and
its Advocacy Division office in Washington, DC, NFDA
informs, educates and advocates to help members enhance
the quality of service they provide to families. For more in-
formation, visit www.nfda.org.

The many benefits include:

input on trade show locations,
agenda and schedules

reception sponsorship at major
industry trade shows

free newsletter with previews
of national trade show venues

a review of past and future shows
to help you determine which would
best fit your marketing needs

networking opportunities

free listing and advertising in
trade publications

free web site listing

Join IMSA today.
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INTERNATIONAL MEMORIALIZATION
SUPPLY ASSOCIATION

Please patronize the IMSA company members that support the industry.
International Memorialization Supply Association
P.O. Box 425 « West Bend, Wl 53095-0425 - www.imsa-online.com
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= Death Notices ==

Send obituary information to Funeral Home & Cemetery News, PO Box 5159, Youngstown, OH 44514 e Fax (800) 321-9040 e E-mail info@nomispublications.com

MORRIS T. KERCHEVAL of Sheridan, IN died August 4,
2010 at the age of 74. He was a licensed funeral direc-
tor and embalmer for 53 years. He opened Kercheval
Funeral Home in 1974 and operated it until the time

of his death.

RUTH ERNESTINE WALES JOHNSON of Franklin, VA
died August 16, 2010. She was a licensed funeral director,
and worked with her husband, Raymond Thomas Harris
Johnson, Sr., in their family business, Wm. M. Johnson
and Sons Funeral Home in Franklin.

CRAIG ZIMMERMAN of Bay City, TX died August 11,
2010 at the age of 80. He was a longtime funeral direc-
tor and had been with Davis-Greenlawn Funeral Home,
Rosenburg, TX, for many years as well as working at Tay-
lor Brothers Funeral Home, Bay City,part time.

Nadene

Cover-Up Cosmetics Ltd.

A name you know . .
Proa’ucts you trust

800-531-9744 Fax 903-641-0383

Catalogs Available

e-mail: cosmetics@nctv.com

ot (Boston Prayer Card Company

Delivered Next Day for calling hours! No charge for shipping!

We have over
400

religious and
non-religious
card selections in
stock at all times!
o
We can
create virtually
anything your
families may
want!
[)

We ONLY work
with Funeral
Homes!

Just Call: 1-800-PRAY-FOR (800-772-9367)
Phone: 781-749-5214 ¢ Fax: 781-749-4794
e E-mail: bpcc@bostonprayercard.com
oy www.bostonprayercard.com
SERVING THE FUNERAL PROFESSION FOR OVER 15 YEARS

Prayer Cards » Portrait Cards * Acknowledgments « Bookmarks

MARY A. JEWETT of South-
borough, MA died August
21, 2010 at the age of 92.
She was a registered em-
balmer and licensed funeral
director, and worked in the
funeral industry for over 70
years. She began working at
the former Longstreet Co-
lonial Chapel, Worcester, where she also served her
apprenticeship. She was a 1953 graduate of New Eng-
land Institute of Anatomy, Sanitary Science, Embalm-
ing and Funeral Directing, now Mt. Ilda College. At a
time when there were few women in the profession,
she worked at John F. Britton and Britton Collins
Funeral Homes and assisted funeral homes in the
Worcester, Marlboro and Framingham areas as a fu-
neral director and as an expert in restorative art and
cosmetic sciences. For the last 16 years Mary has been
a funeral director with Dirsa-Morin Funeral Homes,
Worcester. She was a member of Massachusetts Funer-
al Directors Association, the Greater Worcester Funeral
Directors Association. In 2001 Mary received a Life-
time Achievement Award from the Greater Worcester

Funeral Directors and in 2007 she received a Distin-
guished Alumni Award from Mt. Ida College.

MICHAEL COLETTA of Chicago, IL died August 2, 2010
at the age of 67. He and his late twin, Mariano “Morrie”
Coletta, owned Michael Coletta Sons Funeral Home,
which has been in business since 1908. He was a 1963
graduate of. Worsham College of Mortuary Science

ALAN L. MAYER of St. Louis,
MO died August 29, 2010 at
the age of 95. He grew up in
his family’s Mayer Funeral
Home, St. Louis, and he and
his wife took over his the fu-
neral home during the 1960s
after his father died. The
Mayer family owned and op-
erated the funeral home for
80 years. It was bought and
closed in 1994, but Mr. May-
er continued to work as a funeral director for Berger
Funeral Home. He went on to become one of the old-
est working funeral directors in Missouri, renewing his
funeral directors license for another year in May.

HOWARD D. WEAVER of Waynesboro, VA died August 6,

2010 at the age of 88. A graduate of the Renaurd School of
Mortuary Science in New York City, he retired from Reyn-

olds-Hamrick Funeral Homes, formerly Etter Funeral

Home, as a licensed funeral director and embalmer.

YVONNE DIANE WILLIAMS of Ozark, AR died August
11, 2010 at the age of 48. She was a funeral director at
Shaffer Funeral Home, Ozark, as well as Franklin County
Deputy Coroner.

JAMES A. McGUINNESS,
SR. of Woodbury, NJ died
August 9, 2010 at the age of
88. He founded McGuin-
ness Funeral Home, Wood-
bury in 1950 and continued
to be involved in the funeral
home until his death.

C.WALLACE STUARD, JR. of Ardmore, PA and Cape May,

NJ, died August 16, 2010 at the age of 88. A fifth genera-

tion funeral director, he was a graduate of Eckels School of
Mortuary Science in Philadelphia, and joined the family

business, Stuard Funeral Home in Ardmore.

MARTHA A. SVOBODA of St. Louis, MO died August 28,
2010 at the age of 73. She was a retired funeral director
and worked with her late husband when they owned and
operated the Moydell Funeral Home, St. Louis.

JOHN LANGLEY of Petersburg, NJ died July 29, 2010 at
the age of 90. He owned and operated Langley Funeral
Home in Tuckahoe, NJ, which his father founded in 1905.
Mr. Langley sold the business, which has been a funeral
home since the 1870s, in 1988, and it is now Langley-
Loveland Funeral Home. A 1941 graduate of Eckels Col-
lege of Mortuary Science in Philadelphia, he also served three
terms as county coroner in the 1950s and 1960s.
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BUILDING ON THE SUCCESS OF TWO RECORD-BREAKING CONVENTIONS, THE ICCFA CONTINUES TO GUIDE YOU TOWARD...

The Art of Innovation
Guy Kawasaki, best
known for his work
turning Apple into a
successful and beloved
brand in the mid-1980s,
knows what it takes for a
company to capture the
hearts of its customers, to
take on seemingly unbeatable competition
and to create its own “Bright Future.”

In this presentation, he’ll examine the

process cemeteries and funeral homes need

to undergo if they are to reinvent themselves and
their ability to serve the marketplace of tomorrow.
He’ll use his experience working with Apple and
studying dozens of world-class companies to lay out
the strategic steps needed to create new products and
services, and he’ll provide specific examples of how
to do this within our industry.

Kawasaki says his presentation is “ideally suited

for events whose purpose is to set new standards of
excellence and change the world.” If your company
is ready to be a part of something that significant, that
meaningful, you won’t want to miss the ICCFA 2011
Convention & Exposition.

Guy Kawasaki, former chief evangelist for Apple, is
the co-founder of Alltop.com, an online “magazine
rack” of popular topics on the Web. A regular
columnist for the American Express Open Forum and
for Entrepreneur magazine, he holds a bachelor’s
degree from Stanford and an MBA from UCLA.

400+ EXPO BOOTHS -

A BRIGHT FUTURE

[CCFA ANNUAL CONVENTION
MARCH 8-11, 2011 LAS VEGAS, NV

The Secret Lives of Visionaries
What does it mean to be a
“visionary”? According to
neuroscientist and business
executive Eric Haseltine, it doesn’t
mean seeing things others can’t see.

It means seeing the same things
. everyone else does, but seeing

them in a different way. And it’s
something you can learn to do.

In this keynote session, Haseltine will show you how
to refocus and redefine the business realities that exist
right in front of you—how to make the mundane
momentous and how to turn perceived threats into
opportunities. He’ll examine specific issues facing
our industry and challenge you to re-envision them to
achieve both short- and long-term market advantages.

Eric Haseltine, Ph.D., is author of “Long Fuse,
Big Bang: Achieving Long-Term Success Through
Daily Victories.” He has experience in the defense,
intelligence and entertainment industries, having
served in such diverse capacities as director of

research for the National Security Agency,
associate director for science and technology
for the director of National Intelligence and
executive vice president of Walt Disney
Imagineering.

Creating White Space
White space, also known
as “breathing space,” is the
part of a printed page that
has nothing on it. But it is
not nothing. It is as critical
to the message as the text
and graphics. Imagine a
page with no line spaces,
paragraph breaks, columns, margins or open areas. A
page where everything is smashed together
inonebusy,cluttered ,uncomfortablemess.

The top complaint among successful business people
today is having too much to do with too little time.
American companies spend $150 billion every year
on stress-related disability, and that doesn’t count the
wasted time from tension, lost productivity from low
morale and the costs of employee turnover.

What would you give to feel focused, efficient and
energized as you face the day-to-day challenges of
managing your business? Juliet Funt will share simple
yet powerful strategies to help you create the white
space you need to make your “page” more effective
and worth reading.

Juliet Funt, the daughter of “Candid Camera’ host
Alan Funt, is a consultant and speaker who previously
served as a meeting planner, a human resources trainer
and a liaison for a Palestinian/Israeli peace project.

DOZENS OF BREAKOUT SESSIONS - WWW.ICCFACONVENTION.COM

Looking to reinvigorate your sales program? recharge
your team? redefine your brand? Whatever YOUR

re for attending the ICCFA 2011 Wide World of Sales

Conference, you’ll take home dozens of proven,
practical ideas you can put to use immediately to
reignite your spirit and your sales!

Rickun Schaeffer

» Keynote presentations by two of the top sales experts in the world: Gitomer-certified speaker Noah Rickun and

“Sales Whisperer” Wes Schaeffer

* Two solid days of educational seminars offering practical sales tools and techniques
* |CCFA take-home binder filled with handouts and “how to” instructions

* Registration directory of all attendees to facilitate networking with more than 300 of the most successful sales
counselors and managers from throughout our industry

* Wednesday evening Welcome Reception, Thursday and Friday morning coffee and continental breakfast, and
Thursday’s special networking luncheon with Gary 0’Sullivan

* Opportunity for counselors to participate in our Speed Sales session: 10 solid sales ideas shared in a “speed dating” format

what’s your

Bally's Resort & Casino

Las Vegas, NV ¢ January 12-14, 2011
www.wideworldofsales.com

Program Co-Chairs: Ken Coffey and Rick Miller, CCFE
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Introducing U Design and User Defined by Continental Computer.
These exciting new tools will allow the user to truly customize their
own data input screens and store fields that are not available in other
areas. Using our software the only limit you have is your imagination.
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Tel.  (800) 2401016 (North
Tel.

Fax  (870) 9311273

www.confinentalcomputers.com

America)

(870) 9320081 ([Outside U.S.)

E-mail sales@continentalcomputers.com
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