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HOPE Greetings launches Customizable
Keepsakes to personalize your Gift

Presentations

HOPE Greetings Handkerchief

HOPE Greetings Tissue Packets
JACKSONVILLE,FL— Born out of frustration during the

funeral services of a great uncle three years ago, Jeanine
and Cleveland Ferguson birthed HOPE Greetings.

HOPE (Handkerchiefs Of Prayer and Encouragement)
Greetings provides embroidered handkerchiefs and tissue
greetings customized with encouraging scriptures and quotes
designed to be given as a unique and practical gift in lieu of
or in addition to a paper card. The handkerchief greetings
are also packaged in clear envelopes for mailing.

“Three years ago, my great uncle’s family and I did not re-
ceive the caring service I anticipated. We didn’t receive any-
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Ferno® Model # 87
Church Trucks

Industry Leading 1000 lb. Cot
Ferno® 24 Maxx & 24 Mini-Maxx

$-\ 69 500

thing that memorialized the
service or befit the occasion,”
stated Jeanine, president of
the company. “Attention
to the fine details was miss-
ing. Coming from a back-
ground in sales and market-
ing, I thought the service
could have had a more per-
sonal feel and practical keep-
sakes could have been a part
of that,” she continued.

The tissue packets, which
contain four-color inspi-
rational quotes, are the
second primary item that
HOPE Greetings retails.
The packets can be re-sealed
as well as refilled and allow
for customization with a
business logo and contact
information.

“Despite the name, these
greetings don’t come with a
promise of having ‘miracu-
lous powers,” stated Cleve-
land Ferguson, co-owner.
“Instead, we expect that
they will serve as a unique
memento for those in be-
reavement, a sign of com-
fort for those who need en-
couragement, and a distin-
guishing marketing tool for
those businesses who seek
to distinguish themselves
in a sea of competition,” he
continued.

For more information on
HOPE Greetings products
and offerings, contact 8606-
998-4299, or visit: www.
hopegreetings.com.

** Your Ferno Washington Distributor **

... MORTUARY COT
... MANUFACTURER

BK{Umbrellalindustries

64” Umbrella - All Fiberglass - Windproof
Embroidery and Silk Screen Available

Minimum Order: 6
Please call for colors and free quote

1:800:922:5743

In Quantities, other sizes and styles available.

Urns With A Soul:

Because Art is about
Relationships and so
is the Funeral Business

i 1

Jay Rotberg’s new niche urns feature one of his sculptures and
will fit in standard monument niches.

NFDA:
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GREENSBORO,NC—
Greensboro, artist Jay Rot-
berg started his company,
Urns With A Soul, in 2009
because “urns shouldn’t just
sit there. They should ex-
press the emotions of a spe-
cial relationship—the love,
the tenderness, the happi-
ness, the passion.”
Rotberg’s designs for his
distinctive cremation urns
and keepsakes are based on
his popular sculpture col-
lections. His sculptures have
found their way into shops,
galleries, personal collec-
tions, catalogs and museums
around the world. His art re-
flects his beliefs, interests and

loves—the closeness of fam-
CONTINUED ON PAGE B6
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... SERVICE

BEST Price

Ferno® Model # 34 & 36
Dressing Tables (34 Folding*)

For THE CompPLETE FERNO® LINE AND MORE
Visit OurR WEBSITE AT
WWW.VISCHERFUNERALSUPPLIES.COM

Ferno® Model # 24
Multi-Level, One Man® Cot

Don’t be fooled by imitations
there is only 1 Ferno-Washington

Ferno® Model # 103 &102
Operating Tables




Page B2

FUNERAL HOME & CEMETERY NEWS Section B

Roberts & Downey Chapel
Equipment introduces Urn Carrier

of Events

CONVENTIONS

Selected Independent Fu-
neral Homes - Oct 7-10, Hard
Rock Hotel, San Diego, CA.
Exhibits. (800)323-4219.

NFDA - Oct 25-28, 2009,
Boston Convention & Expo
Center, Boston, MA. Exhibits.
(800)228-6332.

Professional Grounds Man-
agement Society - Oct 28-31,
2009, Louisville, KY. Exhibits.
(800)609-7467.

CFSA Fall Conference - Nov
16-17, 2009, Crowne Pla-
za, Indianapolis, IN. Exhibits.
(847)295-6630.

Pennsylvania Cemetery,
Crematory & Funl Hm As-
soc Super Expo - Nov 18-19,
Greater Philadelphia Expo Cen-
ter, Philadelphia, PA. Exhibits.
(717) 236-9970.

2010

National Concrete Burial
Vault Assoc (NCBVA) - Feb
2-4, Bellagio Hotel, Las Vegas,
NV. Exhibits. (800)538-1423.

ICCFA - Mar 10-13, 2010,
Grand Hyatt & San Antonio
Convention Center, San An-
tonio, TX. Exhibits. (800)645-
7700.

Kansas, Missouri and Ne-
braska Funeral Directors
Associations Tri-State Con-
vention - May 2-5, 2010,
Overland Park Convention
Center, Overland Park, KS.
Exhibits. (785)232-7789 or
(573)635-1661 or (402)423-
8900.

West Virginia FDA - Jun
6-10, 2010, Marriott Hotel,
Charleston, WV. Exhibits.
(800)585-2351.

Virginia FDA - Jun 13-16,
2010, Newport News Marriott
at City Center, Newport News,
VA. Exhibits. (804)264-3260.

Catholic Cemetery Con-
ference - Sep 14-17, 2010,
Omaha Hilton, Omaha, NE.
Exhibits. (888) 850-8131.

SEMINARS/MEETINGS

The Funeral Service Pro-
fessional Association -
meets every Sunday night
online at 8pm for discussion
at www.embalmer.com.

ICCFA Fall Management
Conference - Oct 7-10,
2009, Washington, DC.
(800)645-7700.

Mt. Ida College and ADEC
Online Courses - Oct 19-
Nov 13, Spiritual Issues at
the End of Life; Nov 16-Dec
18, Training Facilitators for
Children’s Programs and Be-
reavement Support Groups.
(617)928-4649 or www.
mountida.edu/ncde

The Academy Training
Dates - Oct 20-23, AFP 101;
Oct 27-28, Financial Aspects
of Advance Funeral Planning;
Nov 10-11, Leadership Les-
sons; Jan 19-22, 2010, AFP
101. The Academy Training
Center, Franklin, OH, unless
otherwise noted. (800)331-
6270.

Jewish Funeral Directors
of America Annual Meet-
ing - Nov 1-5, 2009, St.
Regis Monarch Beach Resort,
Dana Point, CA. (781)477-
9300.

2010

ICCFA Wide World of
Sales Conference - Jan 13-
15, 2010, Riverside Hilton,
New Orleans, LA. (800)645-
7700.

West Virginia FDA Mid-
winter Meeting - Feb
9-11, 2010, Marriott Hotel,
Charleston, WV. (800)585-
2351.

CFSA Winter Seminar - Mar
25-27, 2010, Charleston
Place Hotel, Charleston, SC.
(847)295-6630.

NFDA Professional Wom-
en’s Conference - Apr 8-10,
2010, The Mulberry Inn,
Savannah, GA. (800)228-
6332.

If you have a
Convention, Meeting
or Seminar you would
like to see listed bere,
send information to:
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E-mail info@nomispublications.com

ARGENTA, IL— Rick and Elizabeth Roberts, owners of
Roberts & Downey Chapel Equipment are proud to in-
troduce their new Urn Carrier that works in conjunction
with their ever popular Large Baby Bier/Cremation Altar.
With the Large Baby Bier/Cremation Altar as the base of
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slightly larger than the outside dimensions of the han-
dles. Thus the finished urn carrier will never touch the
metal bier pins in the hearse, protecting the Urn Car-
rier from damage.

At the cemetery, the Urn Carrier will sit atop your
church truck for the committal service.

Many customers have asked “What would I do with
the unit between services?” We are suggesting that the
funeral home place one of their popular urns in the
carrier and display the unit prominently in the crema-
tion selection room at the funeral home. This will allow
your families to visualize how elegant the service will

the Urn Carrier, customers
are getting multi-purpose
functionality.

Using the bier base with
the altar top removed, you
can accommodate a youth
casket from 30” to 60”.
The height of the bier base
is designed to bring the
child to a more appropri-
ate viewing height.

With the open altar top
installed, the unit will pro-
vide you with a table area of
20” x 40”. This open altar
can be used for newborn or
stillborn caskets, display-
ing today’s ever growing
memorialization collages
(with the ability to roll the
unit right up near the cas-
ket) and even an altar for
Masonic Rites.

If you are having a ser-
vice with cremains, you
can use the open altar for
visitations and or wakes.
The open presentation of
the cremains allows friends
and family members to
approach the urn and say
their goodbyes, touching
the urn if they desire.

The enclosed Urn Car-
rier provides a way to
present the cremains in a
more formal manner for
the funeral service. You
will utilize four pall bear-
ers and visualize to friends
and family members that
“even if I choose crema-
tion, I can have a for-
mal funeral service,” pro-
ducing more cremation
service revenue for your
firm, including the use of
your hearse and possibly
the family car as well.

Roberts & Downey pro-
vides a piece of plywood
painted black, on which
to place the Urn Carrier
as you slide it into the
hearse. This plywood is

Halo International adds
to its Luxurious Stone
Collection

'?lﬂ]l'nllh"

Stone Urns

lh Sgtde B F RN dabi G504 Vewin
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TWINSBURG,0H— Mark Pennington, creator and
founder of Halo International has added four new
Genuine Stone Urns to his gallery. Stunning new shapes
and colors are available, each in four sizes, including
Adult, Youth, Pet, and Remembrance size.

For a truly classic memorial, review the entire collection
online at www.halointlcorp.com, or request a printed bro-
chure from your Halo International Corp. distributor. This
stone urn collection includes urns in black, gray/white,
stonewood, onyx and travertine marble. Genuine Stone
Remembrance Urns make a handsome display.

Halo International Corp. located in the Cleveland sub-
urb of Twinsburg, is a national OEM sourcer and pro-
curer of uniquely different products for the funeral, cem-
etery, and religious goods markets. Halo markets through
a national network of distributors/jobbers. Catalogs of
our varied product line are available through our dealers
and/or you can refer to our website www.halointlcorp.
com. For more information contact Mark Pennington at

330-425-3800 or Mark@halointlcorp.com.

be for their loved one.

As a combination unit in-
stead of just an Urn Carri-
er, you have many different
functions for your invest-
ment. For customers who
already own the Large Baby
Bier/Cremation Altar, you
may purchase the Urn Car-
rier separately.

If during the cremation
funeral service, even one fu-
ture client can be convinced
that even if they choose cre-
mation, they can still have a
formal funeral service, you
can start to be more suc-
cessful and profitable from
cremation services.

Roberts & Downey is
evolving their furniture
lines to keep up with to-
day’s growing trends by
offering funeral homes el-
egant chapel furniture with
which to service families.

They offer five designs:
Queen Anne, Prairie Crafts-
man, Classic, Jamestown
Colonial and Provincial.
Any of the styles can be
made using: Oak, Cherry,
Walnut or African Ribbon
Mahogany. Oak and cher-
ry have 22 stain colors to
choose from. Walnut and
Mahogany are both dark
colored woods, which dic-
tate the end results.

All Roberts & Downey
furniture is hand crafted
on a custom order basis
by skilled craftsman in the
family owned and operated
American shop.

The new Urn Carrier unit
can be previewed at www.
robertsanddowney.com by
clicking on the New Prod-
ucts heading.

For additional informa-
tion call Rick or Elizabeth
toll free at 1-800-331-9093
or stop by NFDA Booth
436 in Boston.
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Eagle Coach Company sets itself apart from
their competitors in their service. They’re so
personal, and they truly take care of their
customers. We have owned other brands of
coaches in the past, but when we had
problems with the vehicles they didn’t want
to fix them. I’ve driven Eagle coaches for 10
years and have had
virtually no problems &=
with the vehicles. These vehicles are
incredibly reliable, with a sturdy construction
that translates into having little or no
maintenance. | would recommend an Eagle
Coach to other funeral directors in

a heartbeat.

TIM STEWART
TIM STEWART FUNERAL HOMES, ATLANTA, GA

EXPECT EXCELLENCE

LOG ON TO WWW.EAGLECOACH.COM TO REQUEST
OUR FREE 2009 INFORMATION PACKET.

300-537-2963
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Patchwork Memorials introduces Hand Hallmark Monogram celebrates 60

Carved Marble Memorial Busts

SAINT CLOUD,MN— Patchwork Memorials,
a manufacturer of heirloom quality memorial
products featuring their proprietary patchwork
memorial photo quilt, recently announced that
they are now offering memorial hand carved
marble busts created from photographs pro-
vided by the purchaser.

The busts are offered via the company’s spe-
cially equipped online shopping cart, which
allows participating funeral homes to sell all
Patchwork Memorial products and earn in-
dustry standard profits simply by adding a link
to their website. Patchwork Memorials affili-
ate accounting system identifies the source of
each visitor and automatically credits sales to
the originating dealer, all without any involve-
ment on the part of funeral home personnel
beyond the referral.

‘The memorial busts are hand carved by skilled
artisans out of solid white marble and are ap-
proximately 12” high. Prior to carving in mar-
ble, the artisan works directly with the custom-
er for feedback as he creates a clay model. Only
once the customer is satisfied that the subject
has been accurately captured in clay, does the
craftsman proceed with producing the bust out
of marble. Photos to be used in the process can
either be uploaded or mailed to Patchwork Me-
morials for scanning. Submitted photos will be
returned unharmed.

Each bust is also equipped with a waterproof,
stainless steel keepsake urn inserted into its base
allowing families who have chosen cremation
to retain a small portion of the ashes in a unique
work of art, further memorializing their depart-
ed loved one. Additionally, Patchwork Memo-
rials offers customers the opportunity to create
multiple marble/resin replicas of the original
bust at reduced prices should more than one
family member desire their own bust.

According to Timothy Miles, President of
Patchwork Memorials, “For over 3,000 years
societies throughout the world have honored
and remembered important people through
busts and statues. Previously, this honor was
reserved only for the rich and famous yet to

any family, their recently departed are no less
important or cherished. It’s for this reason that
we are delighted to now be able to offer this
time honored tradition through our funeral
home dealers with heirloom quality and af-
fordable pricing.

“As with our quilts, our online shopping so-
lution allows participating dealers to offer the
busts through a simple link on their website
and requires no paperwork or effort whatso-
ever on the part of funeral home personnel.
Patchwork Memorials handles the entire ful-
fillment process and is committed to provid-
ing the highest level of service possible to both
its dealers and their customers.”

Patchwork Memorials is currently accepting
dealer applications. Applications are limited
to licensed Funeral Homes. For more infor-
mation, visit the company’s website at www.
PatchworkMemorials.com.

Three Neighbors Form Business after
Leaving Funeral Home

B

from 2 to 3 inches. The name
of the deceased is beautifully
hand written on each individ-
ual stone with a phrase that
best portrays his/her love for
family, friends, occupation,
sports, hobbies, etc. “The best
part about creating this type
of company,” says Angela
Gearin Executive Director of
Operations and founder, “was
creating over 150 phrases that
can be applied to the stones.”
The phrases are available for
our customers to choose from
in categories such as patriotic,
humorous, and inspiration-
al or you can simply create
your own phrase. One fam-
ily ordered stones with “Please
don’t sell the Harley” and an-
other family chose “Save the
earth, it’s the only planet with
beer.” Badge numbers and
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years as a family-owned Manufacturer

of Personalization Systems

DEERFIELD BEACH,FL—
Hallmark Monogram Co.
has created a new website to
showcase all of their self-ad-
hesive monograms, lettering
and casket/urn nameplates
to mark their 60th year in
the business.

Since its inception in 1949,
Hallmark Monogram has
been a leader in innovative
do-it-yourself personaliza-
tion, beginning with iron-
on decals. Owners George
and Donna Giordani say,
“our customers like the fact
that they can create their own
casket/vault or urn name-
plate in just minutes using
our patented lettering guide
and our self adhesive letters
and numbers. We at Hall-
mark Monogram strive to

Hallmark Monogram Co. Nameplate

maintain a reasonably priced
alternative to engraving and
a high quality product made
completely in the USA.”
With many states now re-
quiring permanent identifi-
cation on caskets, Hallmark
Monogram’s self-adhering
nameplates are ideal. A
long-time customer, Charles
Coelho Funeral Home of
Rhode Island told the com-
pany of a casket that had to
be exhumed. “The ceme-
tery had difficulty locating
this individual due to poor
records. Finally, they found
the metal casket in ques-
tion. Fortunately, I used a
Hallmark nameplate for this
case, as  always do, and there
it was, on the casket, in-tact
after 15 years in the earth.”

Hallmark Monogram
Company has always been a
small family-owned business,
like many of their custom-
ers, who pride themselves
on manufacturing all their
products in the USA. Don-
na Giordani worked for the
original owners in New Jer-
sey and has been at the new
location in Florida for over
ten years.

Her husband George and
daughter Kristin complete
the operation and do all the
manufacturing themselves.

In this hard economy
Hallmark Monogram has
kept its nameplates and let-
tering at an affordable lev-
el and invites you to visit
their website www.hall-
markmonogram.com.

R&S Design Gallery’s Innovative Urns
and Columbaria blend Beauty with
Environmental Responsibility

INDIANAPOLIS,IN— R&S
Design Gallery is respect-
ed in the funeral service in-
dustry for crafting urns and
columbaria using marble
that has been hand selected
from mines it owns deep in
the Himalayan Mountains.
While quality and beauty are
hallmarks of R&S products,
environmentally responsible
options are the most unique
in the industry.
Biodegradable urn. R&S
believes that families deserve
a “green” option that s as at-
tractive as it is environmen-
tally friendly. The exclusive
biodegradable urn is made
of rock salt from the moun-
tains of the Middle East,
where for centuries Mother
Nature has compacted salt
crystals under the ground.
The beauty of the urn comes
from its reddish hue derived

CHESTERFIELD TOWNSHIP,MI— “Sending a gift to a funeral
will never be the same,” says CEO and founder, Lorraine Sa-
wicki who has teamed up with two neighbors to create Re-
member Me Stone Co. Remember Me Stones are the first of
its kind where the message from the deceased becomes the gift
and a keepsake that will remain long after the service is over.
Believe it or not, 74% of people do not comply with “in
lieu of flowers,” simply because they are directed by tradition
or obligation. We tend to send flowers to funerals no matter
what the obituary reads. “It’s time for change,” says Andrea
Hilgendorf Director of Marketing and founder. “Now you
can send a meaningful gift not just for one, but one for every-
one.” While creating Remember Me Stones, it was important
for a gift to do three things: pay respect to the family, provide
a keepsake for the survivors and pay tribute to the deceased.
Remember Me Stone Co. offers hand crafted stones, varying

military rankings are quite
popular.

Not only are Remember
Me Stones affordable, they
are available in several lan-
guages and can be shipped
immediately.

“Remember your loved
one when they are gone,
but cherish their memory
as you live on.”

For more information, vis-
it www.remembermestones.
com, email info@remem-
bermestones.com or call

1-888-767-8006.

from the high iron content in the salt bed.
Families select the biodegradable urn both
for its magnificence as well as its bio-respon-
sible feature, for it dissolves in less than four
hours when totally submerged.

Family columbaria. R&S has created a
columbarium with six stacked niches, de-
signed for the cremated remains of people
with the same family. This unique design,
also crafted from Himalayan marble, is
another effort to be responsible stewards
of the earth because the vertical construc-
tion of the columbaria conserves land us-
age. Families have the convenience of one
location to memorialize loved ones.

“We are committed to providing the funeral

industry with innovative products,” says Ra-
hila Hewitt Robinson, President and CEO
of R&S Design Gallery. “Our ecological
choices are just one of the ways in which we
strive to be the ultimate source for superior-
quality marble products.”

R&S Design Gallery, in business since
1989, is a wholesale manufacturer using ma-
terials from mines which they own. So they
are positioned to control the quality, inven-
tory and price of their products. They offer
the largest selection of urns, temporary grave
markers, ossuaries and columbaria. The ex-
tensive selection of products can be viewed
online at rsmemorialproducts.com. For more

information call 1-800-669-5291.
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Farnsworth Gowns to
preview New

N 0 6 Designs at
BOSTON MASS. OCTOBER 25-28 Booth #947

PITTSBURGH,PA— Farnsworth Gowns & Supplies
will feature their latest designs of traditional and mod-
ern street style burial garments in several different ma-
terials and colors for women, men, and infants at the
National Funeral Directors Association’s 128th annual
Convention & Expo, October 25-28, in Boston.

With environmentally sustainable funeral servic-
es growing in popularity a new line of “Green Burial
Garments” is being introduced. Made from all natural
Cotton or Linen materi-
als these simple styles will
meet the needs of these
conscientious families.

Farnsworth Gowns,
family owned for over 45
years, prides itself in pro-
viding its customers with
a superior line of buri-
al garments: street style
dresses, gowns, negligees,
men’s suits, undercloth-
ing, slippers and other ac-
cessories. As the leading
provider of unmatched
quality and style burial
clothing to funeral homes
in the United States, U.S.
Virgin Islands and Can-
ada, Farnsworth offers a
wide range of colors and
materials and more than
100 styles to choose from.
Custom services offering color change, oversize to 4X
in most styles, special requests, and next day delivery
sets Farnsworth apart from the rest.

For more information or to view the complete cat-
alog online visit www.farnsworthgowns.com or call
412-881-GOWN for a free brochure. Be sure to stop
by Booth #947 to register to win a Maine Lobster and
Chowder Dinner.

Memories By Design
launches

new Live 0 o1
Broadc ast BOSTON MASS. OCTOBER 25-28

Quality Webcasting

SPOKANE,WA— Memories By Design, the premier pro-
vider of quality tribute videos, has once again harnessed
the power of cutting edge technology.

In keeping the tradition of offering only premium qual-
ity, high value products and services, MBD has recently
announced the launch of a new LIVE webcasting service:
Streaming Memories. “Now funeral homes can broadcast
their families’ funeral services LIVE over the internet in
stunning clarity and pristine sound direct from the fu-
neral home, church or cemetery,” says Dan Womach,
Co-President of Memories By Design. “The most excit-
ing part for me, in addition to the technology, is the fact
that we can now bring television-like video quality, at an
affordable price point, to the funeral industry. And our
client’s will save money by leveraging existing camera and
computer equipment.” The other key element for Dan
was to make the webcasting service easy to use. “With
Memories By Design’s outstanding 24/7/365 customer
support team, we will have funeral directors broadcast-
ing with confidence in minutes.”

“With this service, funeral directors can bring families
together, no matter the distance, from anywhere there is a
High Speed Internet connection or Wi-Fi network,” says
Barb Gustin, who co-founded Memories By Design with
Dan Womach in 2002. “Not only can memorial services
be webcast on site or off, both LIVE and On-Demand,
this new service provides endless possibilities to broadcast
special events: family reunions, weddings, presentations
and meetings”. Not only will this service provide profit-
able revenue stream opportunities, it can increase com-
munity awareness and advertising for funeral homes.

There’s never been a better time to leap ahead into the
21st Century with easy access to new innovative technol-
ogy. To see how Memories By Design is prepared to lead
the way stop by their NFDA Booth #467 in Boston, call
(800) 223-3050 or visit www.memoriesbydesign.com.
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Beyond Indigo announces Social Media Division

HANOVER,MN— Beyond
Indigo, the creators of 365
Grief Support and Light a
Candle are proud to an-
nounce their Social Media
division. Since its inception,
Beyond Indigo has harnessed
the power of the Internet to
bridge connections and use
resources in valuable and ex-
citing ways. Beyond Indigo
has integrated the established
power of social media into
our websites to provide our
clients and customers with
greater value and more mar-
keting potential.

There is literally no over-
estimating the importance of
social media. It elects presi-
dents, supports causes, sells
products and can make a su-
per star from an unknown al-
most overnight. Every aspect
of our lives has the potential
to be influenced by sites like
Facebook and Twitter.

Facebook has become one
of the best ways for potential
customers to find the services
they're looking for. If you're
not on Facebook, you're
missing the chance to reach
out to millions of people, and
they are people who want
what you have to offer. The
great thing about Facebook
is that it’s free. And, for the
foreseeable future, its going
to stay free. Setting up a Fa-
cebook page can be tricky.

Beyond Indigo created the
industry leading tools Light
a Candle and 365 Grief Sup-
port. Don't be fooled by imi-
tation sites and companies.
Beyond Indigo is known
for its innovative spirit. It
has had the vision to antici-
pate the needs of the funeral
industry and the people it
serves since 1997. This same
expertise and foresight is now
being used to approach the
social media. Our experts
have industry experience

and technical knowledge that

gives our clients a competi-
tive edge with ideas for con-
tent that drive traffic.
Unlike some other com-
panies, Beyond Indigo gives
you straight talk and offers
proven techniques to guide
you and generate traffic.
Dawn Fisher, funeral home
owner and marketing expert,
offers tips on how to gather
fans, attract business and cre-
ate the very best Facebook
page for your business. Marie
Slayton, a transplant from
one of the world’s largest so-
cial networks, builds pages

and guides clients. Fisher’s
tips and ideas have added
about 50 fans per WEEK!
She brings a unique vision
to the process because she is
a funeral director herself.
Beyond Indigo is leading
the industry by imbedding
links to add obituaries di-
rectly to social media sites like
Twitter and Facebook. With
a single click, customers can
have an obituary added to
their Facebook accounts
thereby using a free service to
share the obit with everyone
in their network. The same is

true for Twitter.

See what we mean by
checking out these client
sites: Fisher Family Fu-
neral Homes (www.fisher-
familyfuneralhomes.com),
Washelli- Evergreen Cre-
mation and Funeral Homes
(www.washelli.com) and
Hathaway Family Funeral
Homes (www.hathawayfu-
nerals.com). Go to Facebook
and search for Fisher Family
Funeral Homes, Washelli-
Evergreen and Hathaway Fu-
nerals. See what they've done
and become a fan.

Bass-Mollett and Gravure Craft Team Up

Bass-Mollett and Gravure Craft Urns

GREENVILLE,IL— Bass-Mollett and Gra-
vure Craft are aware of the growing popu-
larity of cremation and have expanded their
product line to fill this need. The firms have
joined forces to introduce a newly expand-
ed line that includes affordable premium
metal urns and tokens. A variety of designs,
shapes, metals and colors are available. To-
kens are available for all of the urns except
the dolphin design. To see the full line be
sure to stop by booth 522 at the NFDA

Convention in Boston.

From generation to generation, the Bass-
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Mollett family has carried on a tradition of
quality service to the funeral industry. From
its conception in 1949, the company’s main
goal has been to meet the special needs of
funeral directors. The company has grown
and progressed over the years and is still
owned and operated by members of the
founding family.

For more information about Bass-Mol-

lett’s complete line of funeral products call
800-851-4046 or visit their newly updated

web site at www.bass-mollett.com. To con-

tact Gravure Craft call 416-766-2481.

BAINES
Professional Vehicles * @@

2005 Eagle Cadillac Ultimate Hearse
silver, silver top, gray leather

2009 S & S Cadillac Medalist Hearse
black, black top, black leather

2003 Eagle Cadillac Ultimate Hearse

Urn Enclaves

%

dark blue, dark blue top, blue leather, stainless band

2004 Eagle Cadillac Ultimate Hearse
white diamond, black top, neutral leather

|| = -
A0 5

1999 Eagle Cadillac Ultimate Hearse
gold firemist, gold top, burgundy leather

d
2000 Eagle Lincoln Ultimate Hearseﬁ

white, white top, blue leather

Cot Mates

Van Panels

For complete Up-To-The-Minute Inventory...

4HEARSE com

2004 Eagle Cadillac Ultimate Hearse
silver, black top, black leather

1998 S&S Cadillac Victoria Hearse
dark blue, dark blue top, blue leather

2002 Federal Cadillac 46" Six Door Limo
white, white top, blue leather

Chicago
1-800-4-HEARSE
847-577-8400

2003 Eagle Chrysler T&C LXi Funeral Van

2002 Eagle Cadillac Ultimate Hearse

cashmere, cashmere top, gray leather

white diamond, white diamond top, neutral leather

Twin Cities

1-800-639-0604

763-576-3934

Flag Staffs

FUNERALCOACH.com

ACCEPTED
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Messenger’s Sales Team
adds Noble and MacKay

Sherry Leonard Noble

AUBURN,IN— Messenger Corporation, the leading funeral
stationery supplier in North America, has added a sales repre-
sentative in the states of North Carolina, South Carolina and
Virginia. Sherry Leonard Noble joins Messenger with over
twenty five years of sales experience in the funeral stationery
industry. “It’s exciting to work with a first class organization
such as Messenger. I'm very impressed by their commitment
to provide the funeral industry with quality, innovative prod-
ucts” stated Noble.

“Sherry’s experience and dedication to the industry will cer-
tainly be a welcome addition to our already successtul sales team
in the states of North Carolina, South Carolina and Virginia’
stated Bob Hoaglund, Vice President of Sales and Marketing
at Messenger. “She is well-known and well-liked in the area. At
a very young age, Sherry began traveling with her father and
learned the in’s and out’s of selling funeral service products to
funeral homes. Along the way, she has developed lifelong friend-
ships that have also blossomed into invaluable partnerships.”

Ronald MacKay joins Messenger with over 35 years of
combined experience in funeral service and funeral sales. He
is the new sales representative in the New England states of
Connecticut, Maine, Massachusetts, New Hampshire, Rhode
Island and Vermont.

MacKay isa funeral director who formerly represented two oth-
er funeral stationery suppliers in the New England area. “We are
committed to delivering the industry the highest quality prod-
ucts and most respected sales and service representatives. We look
forward to Ron’s experience and dedication to service benefiting
customers in the New England states,” stated Hoaglund.

Messenger, headquartered in Auburn, IN, has been in busi-
ness since 1913 and has grown to be the most innovative
manufacturer of funeral stationery products in the United
States. Among a long list of their innovations include an ex-
tensive line of funeral stationery products featuring the art of
Thomas Kinkade, known as the “Painter of Light.” Messenger
also introduced the industry to the Box Set for merchandising
and the Stationery Builder Software — a simple-to-use tool
for printing Messenger stationery products.

For more information please visit www.messengerline.com

or call Messenger at 1-800-827-5151.

Ronald MacKay

funeralOne is redefining and
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Boehm taps into Growing

Pet Industry

TRENTON,NJ— Pet indus-
try statistics from 2008 show
that despite the economic
downturn, owners in increas-
ing numbers see cremation of
their pet as the preferred way
to preserving the memories
of a most loved pet.

Sharon Lee Parker, Presi-
dent of Boehm Porcelain
said the company has added
customizable, hand-crafted
and hand-painted pet urns
to their line.

Boehm is selling the pet urns
directly to consumers and is
offering them to the trade, in-
cluding pet stores, crematori-
ums and veterinarians.

“Boehm creations are for-
ever, and pet owners recog-
nize our urns for their beauty
and quality and a fitting re-
membrance of their cherished
friends,” Sharon Lee said. “We
all have special relationships
with our pets, and customers
have shown diverse ways they
want to customize the urn with
photos, memorabiliaand other
touches.” Requests come from
crematoriums and pet owners
themselves, she said.

Sharon Lee rescued the ven-
erable Boehm porcelain works
in Trenton, NJ from immi-
nent closing, preserving one of
America’s great cultural assets.

“As we modernize and up-
date our products, we are en-
couraged by the strong deal-
ership demand shown for the
urns,” she said.

In 1949 Edward Marshall
Boehm, a naturalist-farm-
er with little or no training
in porcelain art sculpture,
opened Boehm Porcelain in
a Trenton, NJ basement stu-
dio, and never looked back.

After his death in 1969, his
wife and business partner Hel-
en Boehm continued to build
and run the company success-
fully until it was sold to an out-

side interest. Sharon Lee Parker
with several investors, bought
the firm in March 20009.

In Boehm’s first year, the
Metropolitan Museum of Art
acquired two Boehm sculp-
tures. Vincent Andrus, then
curator of the American Wing,
described the Boechm porce-
lains as “equal to the finest
English work.” Collectors took
notice, and by year’s end, Boe-
hm art works were represented
in 11 museums, Buckingham
Palace and The Vatican.

Helen Boehm became a
friend and confidante of
world leaders and celebri-
ties, and built the company
by securing endorsements
from museum curators,
connoisseurs of fine porce-
lain and public luminaries.

Now president of the com-
pany, Sharon Lee shares the
founders’ passion for fine,
painstakingly hand-made,
hand-painted porcelain sculp-
tures and is committed to car-
rying on the Boehm tradition
of excellence. Today, Boechm
porcelains are on display in
130 museums and institutions
throughout the world. The last
nine American presidents have
commissioned Boehm for gifts
to visiting dignitaries.

“We intend to continue
Bochm’s tradition of being
the ultimate gift, whether it’s
a bride to her attendants or a
world leader to another head
of state,” Sharon Lee said.

Boehm presentations have
been made to three Popes, and
in 1992, Boehm was accorded
its highest honor when a wing
of The Vatican Museums in
Rome, the Gregorian Etrus-
can Museum, was named in
memory of Edward Marshall
Boehm. For more informa-
tion or to place an order for
Boehm’s customized Pet Urns

call 800-257-9410.
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DST EXTRA

NFDAEs ™ bebuts

INCLINE VILLAGE,NV— Duncan Stuart Todd, Ltd., the
Preparation Room Specialists, has published its first email
newsletter, DS7 EXTRA, in a move to reach out to the funer-
al industry with a personal and informal communication.

The first issue, distributed mid-August, featured an intro-
duction to DST EXTRA and a preview of the company’s
presence at the NFDA convention in Boston. Upcoming
issues will highlight money saving special offers and im-
portant industry related news.

If you have not received DST EXTRA, you may subscribe
at no charge by calling 877-832-6898, visiting the web site,
www.dstlimited.com or stopping by Booth 626 in Boston.

Urns With A Soul: Art is
about Relationships and
so is the Funeral Business

ily, the power of faith and the
unpredictable and delightful
itineraries of relationships.

Recently, he broadened
his Urns With A Soul col-
lection to include artistic
cemetery cremation niches
that are perfect for use in
standard cemetery monu-
ment niches. They are made
of wood and hold a mini-
mum of 220 cubic inches
of cremains. They also can
be placed in the home in a
variety of settings.

All Urns With A Soul sculp-
tures are crafted using bond-
ed marble and wood resins
and finished in a bronze ver-
digris patina. Full size urns
hold approximately 210 cu-
bic inches of cremains and
are crafted in metal with an
antique bronze finish. This
will also be available in wood.
Keepsake urns hold approx-
imately 5 to 8 cubic inches
of cremains and are made
using bonded marble and
wood resins and finished in
a bronze verdigris patina.

Every sculpture in the

Continued from Page B1
Urns With A Soul collec-

tion is available as a crema-
tion urn, a keepsake urn or
a cemetery cremation niche.
Each sculpture also has an
affixed sticker representing
the “soul” depicted by two
interlocking infinity signs
designed in the shape of a
flower. “This soul represents
the eternal in us and brings
one’s spirit to others forever
more,” said Rotberg.

“Urns With A Soul prod-
ucts add value to your cre-
mation services,” Rotberg
said. “They are art, a unique
product, made in the USA
of recycled materials. We of-
fer excellent price points and
fast turnaround. But most
of all, Urns With A Soul are
a stylish and more personal
way to say, ‘We will always
remember.”” Urns With A
Soul also carries a collection
of urns specifically designed
for pets. For more informa-
tion visit www.urnswitha-
soul.com, call toll free 888-
510-1313 or stop by Booth
1124 in Boston.

revolutionizing the Funeral Profession with
the launch of a new Website Platform BsosTon mass

DETROIT,MI— funeralOne, the leader and pi-
oneer in world-class solutions and services for
the funeral service profession, has announced
the launch of its next-generation website plat-
form, which is set to revolutionize and redefine
the way families are educated on the value of
a funeral, as well as capture and share the es-
sence of someoness life. The industry’s first so-
cial website is an all-in-one platform designed
with families in mind. It helps funeral service
professionals to provide a medium for families
to honor their loved ones, connect, commu-
nicate, interact and share ongoing memories
today and in the future.

“This is the dawn of a new era, and we are
once again pioneering and shaping the future
of the funeral profession by creating a socially
engaging and interactive website platform that
will change the way people communicate and
connect,” said Joe Joachim, CEO and founder
of funeralOne. “Traditional funeral websites
don’t cut itanymore. Times have changed, and
families expect more in today’s social world.
The funeral profession needs to heed that call
by listening to the demands of families and
communities, and understand how people
want to honor their loved ones. We did that.
For the last seven years, I have been listening
to and learning from people within every facet
of the funeral profession to revolutionize the
next-generation of funeral websites.”

“Through this platform, funeral profession-
als will be able to customize and edit their
own website, allowing their clients to record
and share videos, post messages and pictures,
write in guestbooks, light remembrance can-
dles, make site sponsorship donations; gain
immediate access to aftercare services and live
grief counselors, as well as build their own
family tree with the simple click of a mouse.
With this platform, families can also upload
tribute videos and memorial service webcasts.
The website is built for the families and friends
of the deceased to bring out their memories of
the loved one, and help tremendously in the
healing process.

“Facebook tells your story today. These new
websites, powered by LifeTributes.com, will
tell the story of your life from the time you're
born until you pass away, and can be shared
across multiple generations,” Joachim added.

The educational and interactive platform,
designed by funeralOne’s rock star team of
Web designers, programmers, and marketing
strategists, who have experience at companies
like Disney, Pixar, Facebook and Twitter; was
developed to create value for funeral profes-
sionals, allowing them to manage the platform,
generate revenue and provide this tool for fam-
ilies to experience funerals in a new way. Fu-
neral professionals can customize every facet
of the family’s experience without engaging a

third-party website vendor. This further sup-
ports the funeral home or cemetery directly.
“Several years ago, we were looking at
all the trends and challenges around us,
as well as small-volume erosion that came
with the growth of the cremation business,”
said Lajos Szabo, Chief Strategy Officer at
Schoedinger Funeral and Cremation Ser-
vice. “We needed a new approach to ensure
the sustainability and success of our business
while focusing on better serving the needs
of families. funeralOne has helped force a
paradigm shift in the way the funeral pro-
fession looks at the business model and con-
nects with families. This cutting-edge tech-
nology is easy to use, tightly integrated and
customizable. Plus, it allows us to maintain
full control over the products and services.
This is not just a Web site; it’s the platform
for the future of the funeral profession.”
“We are seeing a fundamental shift in con-
sumer needs, forcing the funeral profession
to evolve their business model and services to
better meet the growing demands of the fami-
lies they serve,” said Bill McQueen, CEO and
president at Anderson McQueen Funeral
Home and Cremation Services, as well as the
president of the Cremation Association of North
America. “Today, it's about applying the right
tools and educational content to help funeral
professionals connect and communicate with
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their clients and help them achieve meaningful
life experiences. This is the first-ever platform
built strictly for families — not for the funeral
director. And at the end of the day, its really
the families who have to preserve the memo-
ries and experiences of their loved ones.”
Based in Michigan, funeralOne is the leader
and pioneer in innovative solutions and ser-
vices, currently helping more than 5,000 fu-
neral professionals experience success and de-
liver value to their client families. funeralOne
provides world-class, all-in-one, interactive
and educational solutions that empower com-
panies to innovate through unparalleled per-
sonalization, technology and aftercare servic-
es for the funeral service profession. Through
funeralOne’s solutions, funeral professionals
can help families connect, communicate and
share life’s experiences and memories across
generations. funeralOne’s solutions and ser-
vices include Life Tributes Software, Tribute
Video Software, Personalized Printing Soft-
ware, Memorial Website Software, Funeral
Webcasting Software, Web Design and Strat-
egy, e-Aftercare, Consulting Services, and So-
cial Media Management. funeralOne will be
exhibiting at the NFDA 2009 October 25-28
in Boston. Experience the Revolution visit us
at Booth #1525. For more information on
funeralOne’s Web site platform, please visit
www.funeralone.com/revolution.
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Heart To Heart™ LLC
announces new

Ownership

MOBILE,AL— Heart to
Heart™, LLC, developer
of the “Caring Organizer™®
Binder, the “Caring Orga-
nizer’® CD and the 24-
hour Grief- Counseling ser-
vice “Caring Voices”™ is now
owned by Richard “Dick”
Perl, CCFE. “After using
these tools in my location in
Mobile, Alabama for the last
five years, I knew I had to
purchase the company and
make sure these tools stayed
available to our industry,”
Perl stated.

The “Caring Organizer™®
Binder and CD are inexpen-
sive tools that funeral profes-
sionals can provide to their
families to help get them
through the tedious paper-
work and red tape that ulti-
mately follows a funeral.

The “Caring Organizer™®
CD isa software program that
contains 49 pre-written letters
for family members to use fol-
lowing a death. The user in-
puts the pertinent information
into the data sheet and selects
up to 49 different letters to
print, such as voter’s registra-
tion, driver license cancella-
tion, credit cards, etc.

Heart To Heart™, LLC was
the first company to provide
such innovative aftercare pro-
grams to independent funeral
professionals across the coun-
try. Heart To Heart™, LLC
specializes in aftercare prod-
ucts and services.

For more information, please
contact: Dick Perl, President
- 866-269-0681, visit www.
hearttoheartsite.com or email

dperl@bellsouth.net.

Funeral Director
Christmas Ornaments
are Now on Sale

ROYAL OAK,MI— NR]J En-
terprise, LLC are offering a
pre-holiday sales on their fa-
mous ornaments. These four
glass, hand painted, one-of-a-
kind beauties are only avail-
able through NR]J, LLC.
Attention to detail is given to
each and every ornament. The
male and female funeral direc-
tors are ready for business with
a death certificate and shovel
in hand. The copper-tone cas-
ket, complete with hardware,
swing bar and parameters ac-

cented in gold and the 1950s
retro style limousine hearse
complete the collection.
These collectible orna-
ments, imported from Po-
land’s famous ornament fac-
tory, are being offered cur-
rently as buy three get one
free. Mix or match any com-
bination you wish. As an
added bonus, shipping is free
for this limited time offer.
For more details visit www.
graveyardgift.com or call

248-577-9975.

FrontRunner Professional
and SympathyNet.com
join together to
integrate live Webcasting
into the Matthews
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KINGSTON,ONTARIO,CANADA— FrontRunner Profession-
al, the software development firm that empowers the Mat-
thews IMS, has entered into a strategic Integration Partnership
with SympathyNet.com, of Rockaway Park, NY.

SympathyNet will offer the optical equipment, software, and
the means to webcast a service live over the Internet without a
contract to subscribers of the Matthews IMS. The event is broad-
cast live, recorded and archived for future generations in the
Book of Memories™, which is auto-generated and included in
the IMS. The system has also been designed to allow real-time
simulcast to overflow areas anywhere within the funeral home.
Best of all DVD copies are produced free of charge in minutes
through the software allowing the funeral director to provide
cherished recording of the event as a revenue stream or as an in-
cluded part of the services that separates them from others.

Both companies feel the real value lies in the unique ability
to turn an internet experience into the human experience that
families expect and appreciate if they can't attend the service,
or are restricted by distance or time constraints. And, since the
live webcast is archived, it can be watched after the service as a
tribute or historical document.

“No professionals are more dedicated to providing personal
service that transcends the four walls of their facility than fu-
neral directors. This important value has always been difficult
to convey online, until now,” says Kevin Montroy, co-founder
and CEO of FrontRunner Professional and a funeral director
for more than 30 years, “Technology has presented yet anoth-
er application for us to share with our clients and the families
and communities they serve.”

“Webcasts are a blessing to friends or family that are confined
or challenged by distance or illness.” Explains Paul Genero-
wicz, President of SympathyNet.com, “Not only does it help
with grieving, it allows them to honor the deceased and pay
tribute with the rest of the attendees. I look forward to being
part of this team to help firms excel in providing this greater
compassion to the families and communities they serve.”

Frontrunner Professional is integrating SympathyNet’s web-
casting feature into the Version 4.0 of the Matthews IMS and
Matthews WebSystem slated to be unveiled at the NFDA Expo
in Boston; the webcast will be demonstrated along with the
other powerful features of the IMS.

The Matthews IMS system has been strategically engineered
to continue to evolve with new and exciting applications, plug-
ins and sophisticated market drivers designed to help Matthews
customers grow their business and increase profitability. This
is just one more piece in that evolution.

Since 1995, FrontRunner Professional has been, and contin-
ues to be, the leader in self-administrable website solutions for
the funeral profession. With full integration of all other appli-
cations sought after by funeral professionals into one simple
to use and affordable solution, the Matthews IMS has risen to
a level unparalleled by anything else on the market. For more
information visit www.frontrunnerprofessional.com.

SympathyNet.com is the North American leader in Funeral
Broadcasts and now has raised the bar significantly with the logic
and convenience of seamless integration with the Matthews IMS
viewed directly through the deceased’s Book of Memories™. For
more information visit www.sympathynet.com.
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Cooperative Funeral
Fund to celebrate 20th

Anniversary
in Boston

MADISON,CT— Estab-
lished by Mark C. Man-
nix in July of 1989, Co-
operative Funeral Fund
Inc. (CFF) is relied upon
by more than 700 funer-
al homes nationwide to
manage the investment,
accounting, compliance
and payout of their pre-
need funds.

CFF offers both trust and
insurance products. Its trust
funds are invested in United
States Treasury bonds held
to maturity. United States
Treasury bonds are backed
by the full faith and credit
of the United States govern-
ment. CFF uses National
Guardian Life (NGL) for
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its insurance product.

To celebrate this momen-
tous occasion, CFF will in-
vite all of its valued clients
aboard the Odyssey cruise
line for cocktail reception at
the upcoming Boston NFDA
convention. CFF staff will be
located at booth #227.

CFF has enjoyed signifi-
cant growth since its incep-
tion in 1989 and continues
to grow and expand its terri-
tory. CFF is registered with
the United States Securities
and Exchange Commission
asan Investment Advisor. For
more information please con-
tact www.cffinc.com or call
(800) 336-1102.

Lynn Moon joins
Deaton-Kennedy as
South Carolina Sales
Representative

JOLIET,IL— Deaton-Kennedy Company is pleased to an-
nounce that Lynn Moon has accepted the position of Sales
Representative for the state of South Carolina. “We are very
fortunate to have Lynn Moon on the Deaton-Kennedy team.
She has great professionalism and a depth of experience in
providing good service and solutions to the funeral directors
in her area,” said Bob Nobles, Chief Executive Officer.

A lifelong resident of Spartanburg, SC, Lynn attended
USC-Spartanburg. She and her husband Bob have two
sons, Cory Ezzel and Robby Moon. Prior to joining Deaton-
Kennedy Lynn worked in the finance and real estate sec-
tors, and most recently served as a sales representative for
another bereavement statio-
nery products provider. .

Lynn is active in her com-
munity and church where
she serves in numerous ca-
pacities. An affiliate mem- s
ber and Vice-President of = }

1

the South Carolina Funeral
Directors Association Sales
club, she continues to active-
ly support the SCFDA. She
is also an affiliate member of
the North Carolina Funeral
Directors Association.
Deaton-Kennedy is a fam-
ily owned business that has
been operating since 1928. As long time leaders and inno-
vators in the funeral industry, Deaton-Kennedy has shown
both long and short term visions for the future and a will-
ingness to help each customer reach their goals while pay-
ing tribute to the families they serve. For more information
call (800) 435-4068 or visit www.deatonkennedy.com.

Lynn Moon

Joseph A. Scarano

SCARANO SHIPPING

When you select Scarano Shipping you receive
prompt, personal service without the risk.
e First-rate, on-site embalming procedures

that ensure remains arrive from Florida
in quality condition.

e The promise that you will never lose your
casket sale to a Florida funeral home.

® One guaranteed price without the risk of
hidden charges, add-ons or extra fees.

24 hours a day, 7 days a week
Joe Scarano will answer your call personally!

1-800-423-5901

www.scaranoshipping.com

ANYWHERE
IN FLORIDA!

SEE US AT BOOTH 336

BOSTON MASS-QO(TDBER 2528
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ORINDA,CA— The Funeral Program Site or also known

online as www.funeralprogram-site.com, a successful graphic
design studio, is pleased to announce the addition of funeral
program customization services! This service provides bereaved
families a resource to create funeral programs at minimal costs.
The company currently creates an extensive line of funeral
programs and templates to help ease the preparations of the
funeral or memorial service. The Funeral Program Site assists
funeral directors and families from all over the world in creat-
ing beautiful funeral programs for their loved one.

The Funeral Program Site was established in 2008 and
has since quickly earned the reputation of the web’s most
trusted resource for quality funeral programs. In late 2008,
they were awarded The 2008 Best Customer Service Award
from website surfers and voters. With over 75 beautifully
predesigned funeral programs and templates, families are
able to select and create a memorial keepsake that is cost
effective and easily customizable.

The Funeral Program Site offers a full color, front and
back funeral program design as well as a coordinating in-
side page so the finished result is absolutely stunning! The

FUNERAL HOME & CEMETERY NEWS Section B
Templates from The Funeral Program Site Gaining Popularity

An example of one of the funeral program templates available
from The Funeral Program Site.

company has already received many raving reviews for pro-
viding quality customization services for funeral programs
that customers are proud of.

F.A.C offers new economy-based Mail Campaigns

BURLINGTON,IA— The advertising
professionals at F.A.C. Marketing
have announced the development of
two new direct mail campaigns which
approach the idea of preplanning from
an economical standpoint.

“It’s important to relate to families,”
said Derek Baker, Account Executive
for EA.C. Marketing. “These days ev-
eryone is trying to save money. Our
new mailers show families that you
understand the economical issues they
are facing and you are actively offering
ways they can save.”

To meet the needs of their clients,
EA.C. Marketing has prepared a sur-
vey mailer and a letter mailer on the
subject. Each provide an area for the
recipient to fill out contact information
and each is mailed back to the funeral
home in a postage-paid envelope.

“It’s also important to remember that
direct mail is an economical choice for
the funeral home,” added Baker. “Be-
cause direct mail campaigns are so af-
fordable, just one sale can pay for the
entire campaign and have you seeing
profits quick.”

EA.C. Marketing is a full-service
marketing agency. With years of ex-
perience and concentration in the
funeral industry, the professionals
at EA.C. Marketing are dedicated
to providing custom marketing so-
lutions to each individual funeral
home.

For more information on FEA.C.
Marketing’s prenced lead generating
direct mail, or any of their services,
please call 800-800-5809. A monthly
e-newsletter is also available. Sign up
at www.facmarketing.com.

Monument Design Software
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Screen Shots from the Memorial Designer Software, from Administration and Importing Attachments to the Contract and Final Designs

WEBSTER CITY,IA— Foster Funeral Home’s story is much
like many funeral homes across the nation. They were look-
ing for ways to increase revenue by expanding their product
offerings, and transitioning themselves into more of a full-
service funeral home. Up until three years ago Foster Funer-
al Home chose not to sell granite monuments and markers
because of the lengthy sales cycle and additional overhead.
Even after they began selling monuments, the process of the
monument design, getting approval, and finalizing the set-
ting was very time consuming.

Scott Erickson, a second generation funeral director, be-
gan searching for ways to make the monument sales process
easier and more efficient. He looked through many products
until he found the Memorial Designer from Funeral Inno-

vations (www.funeralinnovations.com). The Memorial De-
signer allows Scott to design a life-like color representation
of the monument in front of his families in minutes, using
his provider’s carvings and designs, and has cut the approval
process from days, or weeks, down to minutes. Scott now
has the ability to display various monument shapes, colors,
and designs on a large television so the families become part
of the design process. This unique ability to have families
become part of the design process makes it much easier to
get the contract signed on the spot, and the accuracy of the
design helps the granite company get the approval drawing
right the first time nearly every time.

One of the most often used features of the Memorial De-
signer is the import feature. With this feature Scott is able to
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“Without a doubt, the most comprehensive, cost effec-
tive funeral program template offer available on the Web. In
spite of the circumstances. . . the unfortunate death of a fam-
ily member. If it had not been for services offered by Funeral
Program Site, there would not have been an obituary avail-
able for the recent 04/18/2009 funeral date. ..” states a grate-
ful Funeral Program Site customer.

Families and funeral related businesses can choose to cre-
ate the program themselves or now choose our cost effec-
tive customization services to relieve the additional task
of creating a funeral program. Buyers simply email the in-
formation and related photos and receive a professionally
formatted program in as fast as a few hours! There is a spe-
cial package deal available for all funeral related businesses
which enables them to make a profit on the production of
funeral programs for their families.

The Funeral Programs are available for printing on your
home computer or any printing service provider. This pro-
motes flexibility and last minute changes for the creator.
Customization services are also available for those who
need additional assistance.

“We are the only resource on the web to offer templates in
Microsoft Word, Publisher, and Apple iWork Pages. New fu-
neral programs and designs are added every week so you will
always have a fresh selection of memorials to choose from,”
notes CEO and Creative Director, Carole Galassi.

Not only does this company offer extraordinary funeral pro-
gram designs and layouts, there is a wide variety of funeral re-
sources available to assist you in putting together your funeral
program and the funeral service. They have also expanded
their line of funeral programs to include funeral prayer cards
which can be laminated and acknowledgment thank you
cards. The funeral programs are offered in brochures, gradu-
ated and the traditional single fold programs.

“I found this service on the Web. The Funeral Program
Site held my hand and carried me through the entire pro-
cess. The program that was produced was truly remark-
able. I will have it forever, and so will my brothers friends
and family”, expressed a recent bereaved family member
who used our funeral program templates.

CONTINUED ON PAGE B12

Increases Sales and Efficiency

GREGORY E
JOHNSON
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search the internet for custom images from royalty free web-
sites, or from scanned images on his computer without leav-
ing the Memorial Designer. A common challenge was being
limited to what designs and carvings that were in his sales kit.
Now Scott is able to deliver a custom monument every time
with unlimited options. As an example, one family wanted a
picture of a ‘64 Corvette on the front and their family farm
on the back. In minutes, Scott was able to find the images and
import them into the monument for the family to review.

Another goal of Foster Funeral Home was to transform their
website into a revenue generating sales tool rather than merely
an informational resource. The Memorial Designer also comes
with a lead generator which you can place on your website (www.
fosterfuneralandcremation.com), allowing family members to
create custom monument designs in a simple five-step process.
They then submit the lead to you so you can follow up to meet
and discuss with the family. The lead generator has helped bring
Scott’s customers from their website to their front door.

The first step in using the Memorial Designer is to have your
granite, or bronze, company contact Funeral Innovations to
have their custom designs and carvings securely added to the
system. They offer a risk free trial, and can have the setup pro-
cess complete in less than a week. The Memorial Designer can
even be placed on the granite company’s website to make the
product look like it is offered by them, where you access the
Memorial Designer by logging into their website. Most granite
companies, just as Scott’s granite company, offer the program
for free to their salespeople after they see the value.

As the industry evolves, it is important to be able to expand
the products offered to the families you serve. If you offer mon-
uments, or are considering offering monuments, the Memo-
rial Designer from Funeral Innovations can greatly simplify the
sales cycle and open up a new revenue stream for your funeral
home just as it has for Foster Funeral Home.

Alive demo of the Memorial Designer can be found at: www.
funeralinnovations.com/monuments/view/1/demo.
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From Our Family To Your Family - Factory Direct

GARMIN
GPS Unit

ﬁ FREE B===

with purchase

All New
2009 Chrysler Town & Country

FACTORY
©  DIRECT

$3 -I ’500 00 PRICING

Purchase for *538% per month

for 72 months

2008 Silver Chrysler Town & Country Touring 2003 Chevy Venture Extended

with Conversion, 37,000 miles with Full Conversion, 49,750 miles
Floor with rollers, Removable Landau Panels, Black/Grey Interior, Floor with rollers, Removable Landau Panels
Chrome Package, Ready to Use! $23,500.00 Ready to Use! $8,395.00

Landau Panels =i 2 First Call Vans
$7 5000 ' Chevrolet Suburban Conversions

o Cadillac Escalade Conversions
plus shipping Parts and Accessories

—— Attention Funeral Dinectors
Jason Kellerman formerly head of
Eagle Coach Specialty Vehicle Division

“The same van | made at Eagle Coach for thousands less,
with Factory Direct Pricing!”

SEE US AT BOOTH 476

1-800-559-5018  NFDA -

Prestige Vehicle Corp. » 2030 St Rt 125 « Amelia OH 45102 « www.prestigeveh.com
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THREE RIVERS,CA— To
a growing number of en-
vironmentally conscious
people, “going green” sanc-
tifies life. United Priority
Distributors, a California
distributor of memorials,
urns, jewelry and caskets,
believes it’s also a compel-
ling way to consecrate the
passing of a loved one.

The company understands
a key trend: More fami-
lies seek to preserve fare-
well moments without the
use of preservatives. These
consumers seek an alterna-
tive to the hazardous waste
produced by cemetery buri-

FUNERAL HOME & CEMETERY NEWS Section B
Latest eco-friendly option from United Priority Distributors receives Green
Burial Council Approval and Certification

chemically treated wood
and steel caskets, formalde-
hyde embalming fluid and
concrete vaults.

To that end, UPD intro-
duced a new line of biode-
gradable urns that’s ideal for
scattering and cremation
burial ceremonies. The ex-
tensive collection includes
urns of various shapes and
themes, including several
for “shared scattering.”

“One goal was to make
our new line of urns not
only biodegradable, but
also beautiful, unique and
very affordable,” says Susan
Fraser, executive director

als, which typically involve of UPD. “Funeral directors

New Urn Series for

2010 from NFTMR{Ye

Elegante

Coffee A LIFE. A LOSS. A
TEAR.™ Urn (Patent Pending)

Bright Nickel A LIFE. A LOSS.
ATEAR.™ Urn (Patent Pending)

BROOKLYN,NY— ELEGANTE will be unveiling its new-
est urn series, A LIFE. A LOSS. A TEAR™ in October
at NFDA’s convention in Boston.

The artistic concept has been three years in the making
— it’s so distinctive in creativity and design — it’s been reg-
istered with The U.S. Government Patent Office.

According to Robert DeLauro, project manager and co-
designer, “A mere glance at its poignant teardrop-shape,
arouses those inner felt emotions of life and loss — and
most certainly — a tear”.

The urn collection is available in five color finishes, and it
consists of adult urn, matching keepsake, “ultra-keepsake,”
and also a matching necklace pendant. Its reasonable price
point makes it both eye-catching and affordable.

“Funeral directors appreciate the opportunity to offer their
clients more than just an urn sale. .. the availability of choos-
ing matching accessories makes all the difference, when striv-
ing to achieve higher profit margins,” says DeLauro.

For information about A LIFE. A LOSS. A TEAR™, ask your
local funeral supplier, or call ELEGANTE at (800) 252-7277
and an authorized ELEGANTE distributor will contact you. To
see the collection be sure to stop at Booth 1025 in Boston.

Peaceful Pillow Water Burial Urns

have different budgets and
tastes, so we strive to bring
them the largest selection of
urns available today, com-
plete with excellent service
and affordable prices.”

One star of the company’s
biodegradable urn line, the
Peaceful Pillow water burial
urn, recently earned a green
thumbs-up from the Green
Burial Council’s eco-certifi-
cation program, the first of
its kind in the industry. “We
are pleased to have certified

United Priority Distribu-
tors’ Peaceful Pillow burial
urns as an approved green
urn,” said Joe Sehee, execu-
tive director, of the GBC.
(The Green Burial Coun-
cil is a non—proﬁt organiza-
tion working to make burial
more sustainable, economi-
cally viable and meaning-
ful.)

The Peaceful Pillow, which
is made of 100% biode-
gradable materials, is used
for both land and water

Candle Perfection® ‘Light

of Comfort

™y

Catalog is

viewable Online

SCOTTSDALE,AZ— Candle
Perfection has announced
their 2009 ‘Light of Com-
fort’ catalog for online view-
ing. The catalog features a
distinctive selection of cre-
mation products and per-
sonalized memorial gifts.
The catalogs main feature is

the US Patented, handcraft-
ed Light of Life™ Candle Cre-

mation Urns and Keepsafes™.
Additionally, the catalog of-
fers prayer cards, memorial
gifts, jewelry, chapel and re-
ception area candles, candle
lighting ceremony supplies
and cemetery lights.

View the virtual catalog
online at www.candleper-
fection.com or call (480)
515-0808.

PO Box 5159

Youngstown, Ohio 445l4
330-965-2380
info@boardmanprinting.com
www.boardmanprinting.com

BOARDMAN

Get 500 FREE Business Cards When You Buy 500

off Western Reserve Road in Boardman

Some restrictions apply
Valid on orders placed October | - 30

8570 Foxwood Court

burials, or to scatter ashes.
Wrapped in a hemp cord to
secure contents, the urn is
sturdy and durable, making
it suitable for traveling to a
scattering or burial destina-
tion. A corn starch, water
soluble bag is included for
the cremated remains. The
urn, available in three sizes,
is accented with real leaves

BOSTON MASS.QO(TOBER 25-28
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and flower petals, and will
slip under the water within
minutes.

The Peaceful Pillow line
is available to funeral home
and crematoriums exclusive-
ly through United Priority
Distributors. For more in-
formation visit www.unit-
edpriority.com or call (888)-
445-4449.

MORT-PORT™

offers

Drain-On-Demand

MORT-PORT ™

LOI CORPORATICH

8/10/09

MORT-PORT from LDI

PORTSMOUTH,NH— LDI Corporation announces its
new line of “drainable”, protective mortuary garments.
The patent-pending MORT-PORT™ drainage system al-
lows funeral directors to drain body fluids from plastic
garments in a safe, efficient manner.

There is a problem in the industry with leakage from over-
flow of body fluids that continuously accumulate and leak out
from protective garments. These fluids are a bio-hazard, cause
odor, and can seep out from caskets during a viewing or ser-
vice. The MORT-PORT™ provides an easy to use method to
drain these fluids away. Our re-sealable opening can accom-
modate any size aspirator hose. Simply open the port, insert
the hose and drain your troubles away.

LDI is working in collaboration with Ron Novak, an
experienced embalmer from Royal Oak, MI, who devel-
oped this device. Ron states: “The number of cases involv-
ing edema, organ and tissue donation and longer required
storage time has grown dramatically in recent years. This
causes more problems with potential fluid leakage. Our
Drain-on-Demand feature allows easy access to accumu-
lated fluids, whether on the table or in a casket.”

There has also been a steep rise in malpractice suits against
funeral homes for faulty embalming practices. The MORT-
PORT™ isan inexpensive tool to help avoid the high costs and
potential damaged reputation caused by such litigation.

LDI Corporation is an industry leader in mortuary sup-
plies and safety solutions. They already provide high-quality
mortuary garments and will now add the MORT-PORT™
as a high-value option on its Unionall. It will also be avail-
able on a new Super-Capri™ design that offers an extended
torso for better coverage and added protection. LDI’s drain-
able Super-Capri™ eliminates the need for use of coveralls
and stockings, thus giving added safeguards at a lower sys-
tem cost. “We are excited to be the exclusive provider of
these innovative safety and cost saving features,” said Joshua
Dame, Vice President of Sales and Marketing for LDI.

All funeral directors and mortuary suppliers are invited
to visit LDI at the NFDA Convention in Boston, MA
(Booth # 1568) on October 26-28, 2009.

For further information, please call LDI Corporation at 866-
332-0700 or visit their web site at www.LDIsolutions.com.
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AmpliVox® introduces Victoria Lectern
and all new Audio Travel Partner

Victoria Lectern, with the drop top up (L) and down.

LS i

=R

Victoria Solid Hardwood
Lectern, front and back views.

NORTHBROOK,IL— Am-
plivox Sound Systems has
introduced the all new Digi-
tal Audio Travel Partner. The
SW915 is the first system of
its kind to deliver 250 Watts
of performance in such a
small lightweight package.
Also added to their line
of products is the Vicroria
Solid Hardwood Lectern, an
elegant podium perfect for
the demanding needs of fu-
neral homes.

The Victoria is crafted
from the finest solid hard-
woods and beautifully fin-
ished with multiple coats
of durable clear lacquer to
preserve the natural wood
and enhance the grain, and
is extremely easy to move on
four industrial casters. The
Victoria Lectern has raised
panels that give a tradition-
al look to your boardroom,
conference room, or ban-
quet area.

This lectern is available
with or without a built in
sound system (wireless mi-
crophone system available)
or can be built for using
with an existing installed
sound system. The built-
in 50 watt multimedia ste-
reo sound system covers
audiences up to 5,000 in
rooms of 10,000-sq. ft. with
four built-in Jensen design
speakers. The system can al-
ways be expanded by add-
ing more wired or wireless
microphones and speakers.

Available in beautiful nat-
ural oak, cherry, walnut,
and mahogany, a drop-top
reading table allows either a
tilted surface for the speak-
er’s notes or flat to accom-
modate a laptop or other
equipment.

The SW915 Digital Au-
dio Travel Partner packs
more than enough power
for even the largest grave-
side services no matter
how close to roads or oth-
er noise, and its designed
with “simplicity controls”
for sound system begin-
ners. Wireless micro-
phone and remote make it
easy to care for the needs
of those mourning a loss
rather than dealing with
complicated equipment.
Standard equipment in-
cludes a UHF 8-channel
diversity internal wireless
receiver (with choice of

handheld, headset, collar

or lapel mic and transmit-
ter,) a CD/RW/MP3 disc
player with variable speed
control plus SD card slot
and USB input. Addi-
tional features like duck-
ing, (automatic reduction
of music when the mi-
crophone is in use) and
a remote control make
the unit easy to use. The
Digital Audio Travel Part-
ner runs on either AC or
battery power with up to
10 hours of runtime from
two user replaceable 12-
volt rechargeable batter-
ies. The self contained
system is portable and
durable — with retractable
handle and large wheels
for easy travel and maneu-
verability.

Sound quality is crystal
clear rich and natural be-
cause of the two 6.5 in.
neodymium woofers and

CONTINUED ON PAGE B13
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Anchor Audio Liberty Sound System

goes Platinum

TORRANCE,CA— Anchor Audio has intro-
duced the battery powered Liberty portable
sound system. The Liberty pumps out 100
watts of clear sound and reaches crowds up
to 1000 people. Refreshed and recharged to
meet the demands of customers worldwide
the Liberty Platinum from Anchor Audio
uses a lightweight 10” neodymium speaker
and polypropylene enclosure to reduce total
weight to just 38 pounds. This makes it eas-
fer to transport and set-up any of the mod-
els which may include an MP3 player and
up to two wireless microphones. Extended
battery life, battery charging indicator LEDs
and protected knobs and connectors are just a
few of the new features. The versatile Liberty
Platinum can be used in school auditoriums,
conference centers or outdoor venues where
power is not available.

Anchor Audio made the first portable sound
system in a small building in Torrance, Califor-
nia. Thirty years later and in a much larger fac-
tory, production includes more than 15 models
with many options. When the words portable
sound system are spoken, almost everybody
says, “you mean the Liberty sound system?”

With advancing technology and the Anchor
Audio design team, new products have been

delivered through the years. Lean manufac-
turing techniques make it possible to keep
a safety stock of finished goods to ship on a
daily basis. Anchor Audio strives to maintain
the tradition of delivering excellent products
that are covered by a six year warranty. For
more information call (888) 444-6077 or visit
www.anchoraudio.com.

of a Leader
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When you see the IMSA logo on a badge at a tradeshow,
on a booth, or in an ad, you know you are dealing with a

leader in the memorialization industry. Please patronize

the IMSA company members that suport the industry.

SUPPLY ASSOCIATION

IMSA Members

Ace Caskets

Aeon Manufacturing Company, Inc.
American Cemetery Supplies, Inc.

IMIel
117 g

INTERNATIONAL MEMORIALIZATION

American Cemetery/Mortuary
Consultants

Arcadian Memorial Products-Quick
Crete Pr

Architectural Stone Imports,Inc.

Axiom Business Systems PTY LTD

B & L Cremation System
Batesville Casket Company

Biondan North America
Biondan S.P.A.(ltaly)

Carrier Mausoleums Construction, Inc.

Cemetery Development Assoc. Inc.

Cemetery Funeral Supply Company

Cemetery Planning Resource Alliance

Christy Vault Company

Church & Chapel Metal Arts, Inc.

Clark Grave Vault Company

Cold Spring Granite Memorial Group

Conrad Pickel Studio Inc.

Crematory Manufacturing & Service, Inc.

Cressy Memorial/Crowne Vault
Company

Custom Air Trays

Dakota Granite Company
Doric Products

E.C. Wesner Associates, Inc.

Eagle’s Wings Air

Ecoffins USA

Eickhof Columbaria, Inc.

Elberton Granite Assn., Inc.
Ensure-A-Seal, Inc.

Everlasting Granite Memorial Co., Inc.

Facultatieve Technologies
Forston & Assoc.

Franklin Wrap, LLC

Genereal Sealants, Inc.
Granite Resources Corporation

Grever & Ward, Inc.

Halo International Cor

Hamlin Hydraulic Lift Company
Heirloom Bible Publishers
Heritage Flower Company

Holland Supply, Inc.
|.C.C.FA.

Ingram Construction Co., Inc.
Insight Books

J. Stuart Todd Architects

Jack Goodnoe Cemetery
Planning & Design

Joseph B. Sankovich & Assoc.

Kates-Boyleston Publishing

Kelco Supply Compan

Kootenay Monument Company
Incorporated

KNF Flexpak Corporation

Koppenberg Enterprises, Inc.

Kryprotek

Lecon, Inc.

Matthews Bronze

Matthews Cremation Division
McCleskey Mausoleum Assoc.
Mekus Studios, Lid.

Memorial Business Systems, Inc.
Mid Atlantic Contractors, Inc.
Mullen Construction Company

Nomis Publication, Inc.
Norvell Tent-Puckett Supply Co.

Pontem Software

Ralph J. D’Amato Jr.Cemetery
Designer

Rock of Ages Corporation
Rossato Giovanni S.r.l.

Sheer Asset Management
Sinner Brothers, Inc.

Spardy Solutions, Inc.

Star Granite Company., Inc.
States West Cemetery Services
Suhor Industries, Inc.

Techni Serve, Inc.
The Barre Granite Association, Inc.
The Dodge Company, Inc.

The Lanc?plcm Design Group, Inc.
The Tribute Companies

Trigard

Triple H Company

U.S. Metalcraft Company

U.S. Cremation Equipment

Undergroundhumor.Com
United Memorial Products,Inc.

Vast Data Concepts, LLC

Western Sequoia Corporation
Wilbert Funeral Services

For membership information, contact Gary Forston
International Memorialization Supply Association
P.O. Box 425 . West Bend, Wl 53095
800-375-0335 www.imsa-online.com
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Design Mart upgrades its popular
Online Monument Catalog and
Monument Designer

1-5Select Monumeant

Z-Enter Text

3-Place Text

4

-Select Backirnund

5-Select Color

6-Email Picture

ELBERTON,GA— Design Mart has an-
nounced the much-anticipated addition of
the popular Precious Memories series to their
Online Catalog & Monument Designer for
funeral homes and cemeteries.

The Precious Memories D900 series fea-
tures 59 monument designs including com-
panion monuments, family monuments,
wing/vase monuments, individual monu-
ments, markers (slants, bevels and flats),
ledgers and child monuments.

Many visitors to the Online Catalog & Monu-
ment Designer have enjoyed building their own
monuments, according to Mike Fernandez,
owner of Design Mart. But visitors to the site of-
ten wanted a selection of completed monuments
that only required the addition of names and
dates. Those who have tested the new Precious
Memories selection with the Online Monument
Designer have found it very easy to use.

“Customers can see exactly how their monu-
ments will look in color, and the manufacturers
receive a report that includes the design num-
ber and text required for each monument,”
Fernandez says. “Visitors to the site may view
a completed monument in five different colors

of granite. Simply clicking a button changes the
color as many times as a user would like.”

Upon completion, the monument is dis-
played on a photographic, cemetery-like
background, and the users may choose
from alternate settings.

The color image and design summary may
be emailed to families, other sales associates,
retailers or manufacturers for approval, price
quotes and delivery times of monuments.
The online system is ideal for families who
wish to create a monument design on their
own, but it is also very popular with funeral
homes and cemeteries who want to create
designs quickly and easily for their clients.

No CAD experience is required. Us-
ers only need an internet connection and
a subscription to the Online Catalog &
Monument Designer.

Free trials are available to any funeral home
or cemetery that would like to try the On-
line Catalog & Monument Designer.

To take advantage of the free trial offer, con-
tact Design Mart at 800-736-7455 or email
d-mart@designmart.com or visit www.design-
mart.com for more information.
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The Universal Eternal Light flickers
without ‘fire’ yet provides the Subtle
Illumination of a Real Flame

Three possible versions of the Universal Eternal Light, with AC adapter, solar panel and ground spike.

SOUTH ELGIN,IL— The Universal Eter-
nal Light has been proposed as a decorative
‘candle’ which boasts a flickering electric light
bulb as opposed to an open flame and pro-
vides users with a decorative accessory for the
home without the risk of fire hazards inher-
ent to traditional candles. For those who are
protective of their environment but love the
appearance of a flickering candle, The Uni-
versal Eternal Light is the answer. It comes
in a variety of sizes and shapes. The shell of
the candle is made of heat resistant plastic or
frosted glass and is textured to resemble an
actual candle. Hidden within the candle is
the flickering light bulb which creates the il-
luminated effect of a flame. LED light bulbs
are filament-free bubs that never burn out
and remain cool to the touch. The Univer-
sal Eternal Light is powered by conventional
power and can also be solar powered for out-
door/cemetery use.

The Universal Eternal Light was invented by
Alfredo V. Torres of South Elgin, IL. He said,

“This is such a unique item because it gives

the actual appearance of a ‘lit’ candle and yet
there is no smoke, no smell and no possibil-
ity of a fire. It stays cool no matter how long
it ‘burns.” The Universal Eternal Light is great
for shut-ins in nursing homes and hospitals,
for home use, patio, gardens and in the cem-
etery for loved ones. The Universal Light has
a variety of spiritual saints for religious use.
It makes for a great gift. It is safe and that is
the best part of all.”

To view a graphic of The Universal Eter-
nal Light, along with complete informa-
tion on design features, advantages, benefits,
target markets and distribution channels
go to http://www.inventionpublicity.com/
index.php/?id=527 or http://www.sellidea.
com/?id=508 or http://www.virtual-proto-
type.com/?id=509.

Development of this product is being han-
dled by Invention Resource International.
For more information about licensing or sale,
contact the Licensing Department at Inven-
tion Resource International, 60 E. Rio Salado
Parkway, Suite 900, Tempe, AZ 85251.

Templates from The Funeral Program

Site Gaining Popularity

Continued from Page B8
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Have a blast wl;ile

. giving back at'the
2009 FSF Golf Classic!

Join your friends, fellow funeral directors and valued clients on one of the best
courses in the metro-Boston area for some good-natured competition and great
times at the 2009 Funeral Service Foundation Golf Classic. Stow Acres Country
Club boasts two of the best championship layouts in New England, and was
recognized by Golf Digest as one of the top 50 public golf courses in the U.S.

Your participation will help to:

e Attract, retain and educate funeral
service professionals

e Promote the value of the deathcare
profession to the public

e Provide scholarships to funeral service
students and professionals

e Support children’s grief programs

N2/

Y 1Y o
Funerali/Service

A

Sunday, October 25
Stow Acres Country Club
Stow, Massachusetts
www.stowacres.com
8:30 a.m. Shotgun Start

Don’t miss out! Register early, as the number

of golfers is limited. The registration fee of $250
includes transportation, continental breakfast,
greens fees, cart, lunch gifts and more. A portion of
your registration fee is tax deductible. Download a
registration form at www.funeralservicefoundation.org
or call FSF at 877-402-5900. Sponsorship opportunities
also available.

The Funeral Program Site
has succeeded in providing
those who have lost a loved
one, an arm of assistance and
a confidence of knowing that
their loved one’s memory will
last forever. There are also
friendly staff members who
are experts in the template ap-
plications of Microsoft Word,
Publisher, and Apple iWorks.

Helpful funeral programs,
video tutorials, live custom-
er support and an exclusive
Help Guide are among the
available resources to assist
everyone in the creation and
production of a memorial
program.

The company believes in
providing a well rounded ap-
proach to our valued buyers

thus presenting beautiful de-
signs and user-friendly tech-
nical assistance. Visit them
online at www.funeralpro-
gram-site.com for a quality
funeral program and get a
lasting memorial program ev-
eryone will cherish and love.

Visit The Funeral Program
Site at the NFDA Expo
Booth #1412.

FASTER NOMIS
DELIVERY

CALL TODAY TO ORDER YOUR

First
Cla

SS

PUBLICATIONS, INC.

FUNERAL HOME &
CEMETERY NEWS

FIRST CLASS
SUBSCRIPTION

Only 340" per year! (12 issues)
1-800-321-7479
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Destiny Casket expands Hybrid Line

CUPERTINO,CA— Fabulous Destiny In-
ternational Ltd. has announced the latest
in the line of Hybrid Caskers. This Destiny
Casket offers a unique combination of Oak

Wood and 18 ga. steel.

The Destiny Hybrid Casket, with its unique
design and elegant appearance s attractive to
both funeral directors and their customers. At
the same time, it also provides a valuable al-
ternative to those customers who appreciate

both the natural wood and beautiful, durable
metal materials in one casket.

In addition to the line of Hybrid Cas-
kets, Destiny Casket also provides other

products such as church trucks to funeral

homes and distributors. For more infor-
mation on the product lines of Destiny
Casket please visit www.casketfromchina.
com, email destinycasket@yahoo.com, or

call 408-850-0082.

FUNERIA launches new Website

GRATON,CA— Northern
California-based FUNERIA
LLC, a distinguished arts
agency and pioneer in the
emerging international fu-
nerary arts movement since
2001, has launched a new
website that introduces visi-
tors to a unique and expan-
sive range of high-end original
artist-made cremation urns as
well as original designs that
are readily available to order.
FUNERIA represents both
established and emerging art-
ists on its new site, and addi-
tional artists in its Northern
California gallery, Art Hon-
ors Life® | The Gallery at
FUNERIA, which was recog-
nized as “the nation’s first art
gallery dedicated to cremation
urns and personal memorial
art” by The New York Times
upon its opening in 2007 (“In
Death as in Life, A Personal-
ized Space” by Patricia Leigh
Brown, 1/18/07).

Setting the stage for the vi-
brant, elegant, and sometimes
whimsical artworks that are
featured on the website is
a quiet background image
showing one intimate corner
within the more expansive
1,800 sq. ft./167 sq. meter
Art Honors Life® gallery. The
new site forms a framework
that will, over time, include
scenes from exhibitions, in-
stallations by guest artists,
new additions to FUNERIA’s
Portfolio, additional artist de-
tails, media resources, and a
blog. As the only art gallery
of its kind, FUNERIA’s ambi-
tion for the site includes shar-
ing the ambiance that visitors
experience on entering the

gallery, located in Northern
California’s premier vineyard
region.

According to gallery visitors
who have made ita destination
in traveling from Europe, the
Pacific Rim, and throughout
the US, it is a welcoming, sur-
prisingly buoyant and also in-
spiring environment. FUNE-
RIA and its gallery have been
featured on CNN’s Headline
News Network as a Small
Business Success, on NBC
television and other broadcast
channels, and in numerous
trade publications, major print
media and specialty print and
online news outlets worldwide
that cover a spectrum ranging
from trends, luxury goods,
home design and the funeral
industry.

With the launch of the new
website, FUNERIA’s Portfo-
lio has also been defined by
four collections: FUNERIA
Legacy, Grace, Classics and
Naturals. The Legacy Col-
lection offers one-off original
artist-made cremation urns
and personal memorial art-
work that can be commis-
sioned and highly personal-
ized. FUNERIA Grace is a
group of original designs that
are consistently sized, where
the designs can be expected
to be quite similar to what is
represented, but reflect typi-
cal variables that distinguish
handmade work. FUNERIA
Classics is a group that in-
cludes new ceramic designs
by FUNERIA’s foremost
Portfolio Artists, Carol Green
and Lynn Hayes, that are pro-
duced in America’s heartland,
are consistent with only slight

variations in color or tone,
and are currently available
only through funeral service
providers and as-available at
FUNERIAS gallery.

The launch of FUNERIA’
Naturals collection is ac-
companied by the addition
of original work, exclusive
to FUNERIA, by sculptor
Ante Marinovié. Marinovi¢,
a “Maestro de la Pietra” who
travels internationally as an
advocate and creator of mon-
umental public artworks, was
teaching at an annual resi-
dency in the Russian River
area and, inspired by his visit
to the gallery, began carving
more intimately scaled urns
in white salt. Two of his Sel-
tears are featured on FUNE-
RIA’s website and additional
designs, plus a carved marble
Etruscan-style, gold leaf-lined
sarcophagus, are shown in the
gallery.

FUNERIA has exhibited
and represented the work of
more than 150 artists since
it debuted its first interna-
tional Ashes to Art® competi-
tion and exhibition of origi-
nal contemporary artist made
urns and vessels in all media
at San Francisco’s historic Fort
Mason Center in 2001. The
artists represented in its Port-
folio are primarily former par-
ticipants with award winning
work from what have become
highly anticipated biennial
events. In 2010, FUNERIA
is organizing its 5th inter-
national biennial exhibition.
Sponsoring organizations are
encouraged to inquire about
opportunities to align their
interests with FUNERIA's as
ameans to advance the role of
artists and their concepts for
contemporary funerary art,
and to help families and com-
munities find the most origi-
nal, beautiful and thoughtful
means to honor life.

For further information,
email arthonorslife@funeria.
com or call FUNERIA at 888
829 1966 (US Toll Free) or
707 829 1966.

Ultimate Lift 1000
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Ultimate 1000™ Mortuary

BOSTON MASS.ﬁOCTOBER 25-28

Lift adds “Green” to
its List of Features

CEDAR RAPIDS,IA— The
Ultimate Lift 1000™, an
industry-leading body lift
from Mortuary Lift Com-
pany recognized for pro-
tecting the backs of its us-
ers, is focused on protecting
the environment, too.

Designed with a self-con-
tained transmission, the Ul-
timate Lift 1000 requires no
oil changes. With oil being
one of the most challenging
elements to dispose of —and
extremely hazardous to the
environment — this feature
reduces maintenance while
reducing your company’s
carbon footprint.

And as landfills become over-
run with discarded appliances,
the Mortuary Lift Company
has designed the Ultimate
1000 with no built-in obsoles-
cence. A typical funeral home
can expect to purchase one Ul-
timate Lift for the long term,
without the environmental ef-
fects—and expense —of having
to replace it.

Note that qualifying busi-
nesses can take advantage of
a 50% savings through the
ADA tax credit. Details are
available at www.mortuary-
lift.com.

Mortuary Lift Company
will be displaying the Ulti-
mate 1000 at the NFDA In-
ternational Convention and
Expo in Boston, October 25-
28, at Exhibit space 525.

AmpliVox® introduces Victoria

Lectern and all new Audio

Travel Partner

dynamic compression driv-
er. The SW915 is equipped
with three Neutrik Combo
XLR inputs for wired mi-
crophones or instruments.
Phantom power is provid-
ed for electret or condens-
er mics that require exter-
nal power. Integrated digi-
tal preamplifier/mixer and
battery-preserving class ‘D’
amplifier circuitry produce
clear rich intelligible sound!
You can use the system for
voice or music, from live
sources, built-in CD play-
er, or USB input (for MP3,
iPod or laptop playback.)
Also has voice/music switch
and reverb/echo capability.
Three optional expansion
slots lets you add wireless
microphones, cassette play-
ers or a digital recorder/
player with a 2 GB standard
SD card slot for 32 hours of
recording.

AmpliVox® Sound Sys-
tems engineers, manufac-
tures and markets portable
public address systems and
reliable elegant lecterns
with integrated wireless
sound systems for a myriad
of different presentations
and communication appli-
cations both indoors and
outdoors, including meet-
ings, trainings, seminars
and conferences.

AmpliVox® Sound Sys-
tems products are made in
the USA, meet stringent
UL standards, and come
with a six [6] year warran-
ty. Whether you are in a
small meeting room of 30
people or a large 20,000
square foot auditorium of
up to 5,000 people, Am-

Continued from Page B11

pliVox® Sound Systems’
extensive range of superi-
or quality, easy to use and
reliable audio electronics
will provide maximum
customer satisfaction and
ensure that your message is
heard. For more informa-
tion call 800-267-5486 or

visit www.ampli.com.

The government wears many hats.
We put them all in one place.

Looking for one place to get fast answers to your
questions about government benefits and services?
USA.gov is your official source for all federal, state
and local government information. Now that’s
something you can hang your hat on.

“USA.gov

1 (800) FED-INFO
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RATES: 1/2"” ad $170
COLOR: 1/2",

3/4" ad $205 e
3/4",

1" ad $245 e 2" ad $405 e
1" and 2" ads, add $75 e

3” ad $535 e
3”,4" and 5" ads, add $100

4" ad $635 e 5" ad $745

All Shipping Directory ads run for 12 months and are to be prepaid.
Deadline is the 5th of the previous month. Ad rates are for camera ready copy.

Mail to: Funeral Home & Cemetery News, PO Box 5159, Youngstown, OH 44514 e Call 800-321-7479 e Fax 800-321-9040 e E-mail info@nomispublications.com

AIRLINE R

agleswingsair.com®

CONNECTICUT

HARTFORD TRADE SERVICE
ON SITE CREMATORY

Kevin K. Riley, Funeral Director

860-282-4500

Cell 860-559-7728
Fax 860-282-0393

Convenient To All
Local Hospitals
Area Convalescent
Homes

Connecticut Hospice
Inc. In Branford

24 Hr Professional
Service

Full Shipping and
Cremation Services
Service in the Trade
Service for 23 Years

Serving the Chief Medical Examiner’s Office
and All of Connecticut

623 Main St., East Hartford, Connecticut 06108

FLORIDA

When you select Scarano Shipping
you receive prompt, personal service
without the risk.

e First-rate, on-site embalming procedures
that ensure remains arrive from Florida
in quality condition.

e The promise that you will never lose
your rightful casket sale to a Florida
funeral home.

e One guaranteed price without the risk of
hidden charges, add-ons or extra fees.

Joseph A. Scarano
Owner

- NO CASKET SALE -

24 hours a day, 7 days a week
Joe Scarano will answer your call
personally!

1-800-423-5901

www.scaranoshipping.com

Anywhere
in Florida!

Family owned and operated

‘7’/ FORT MYERS
=N Memonal Gardens
-  “S.W, Florida's Finest and Most
Trusted Shipping Service”
North Fort Myers, Estero,
We Work With YW: Bonita Springs, Lehigh Acres, Naples,
Not Against You! Port Charlotte, & Punta Gorda
SOUTHWEST FLORIDA

877-936-0555
Fax 239-425-9233

Independently
Owned and
Operated
Since 1954

Serving
Fort Myers, Cape Coral,

FFDA |
" NFDA”

Glenn Pomerantz
Managing Director

FORT MYERS, FLORIDA 33907

TO PLACE YOUR AD HERE
CALL 1-800-321-7479

FLORIDA Continued

Orlando

Serving ONLY the Central Florida Area.

So you can tell your families,
“Yes, I have a friend there!”

ROBERT BRYANT
A shipping service you can depend on.

toll free 87T T-SHIP2YOU
877-744-7296
hi pl g or

Family Owned and Operated.
A Robert Bryant Funeral and Cremation Chapel
321 E. Michigan Street, Orlando, FL 32806

ILLINOIS]

Funeral Director/Embalmer

Serving Chicago and
Surrounding Area

Complete Shipping Package
No Casket Sale ¢ Prompt Retrieval

L www.kepourosfuneralservice.com 3

MARYLAND)

DREW REMOVAL SERVICE
(301) 218-4329

CALL US WHEN YOUR IMAGE MATTERS...
SERVING WASHINGTON DC ¢ MARYLAND ® NORTHERN VIRGINIA
* Embalming < Ship-Outs
* Removals * Refrigeration

 Arlington Cemetery Drop-Offs
e Transport up to 400 Miles

* Dulles Airport « BWI Airport » Reagan Airport
* DCMEO / Baltimore MEO / Virginia MEO

» Complete Shipping starting at $795.00

(Excludes Airfare and Permit Fees)

Nort A PuBLic FUNERAL HOME

Topp W. DREw
LiceNSED DIRECTOR & EMBALMER

MASSACHUSETTS)

Boston

FAGGAS
EMBALMING SERVICE

Nick Faggas, CFSP ¢ Adrianne & George Faggas

1-800-222-2586
(617) 923-0416

551 Mt. Auburn St. - Exit 17 Off Mass. Pike
P.O. Box 169 Watertown, MA 02471

NEVADA

A full-service, independent funeral home serving Las Vegas,
North Las Vegas, Henderson and all of southern Nevada .
ONE CALL DOES IT ALL!
We make your shipping easy.

PEACE OF MIND. WISHES FULFILLED.

k f Quick Turn-Around.
ra tCFA JFDA NFDA (702) 485-6500

AAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAALAA

ussman
RV E S

HYVYVVVVVVVVVVVVVY
HAZAAAAAZAAZAALAAE

NEW YORK

(=] . e
Northeast Funeral Service, Inc.
“One Call Takes Care Of It All”

(718) 683-2710

Ship Out * Ship In
Direct Cremations * Direct Burials
Remoual + Embalming

101-07 101st Avenue
a_|Ozone Park, NY 11416

§

(™ :

Matthew Fantasia
Anthony D’Angelol_I5

NORTH CAROLINA

RALEIGH - DURHAM - CHAPEL HILL - BURLINGTON

DIRECTOR SERVICES

SERVING NORTH CAROLINA & NEIGHBORING STATES
EMBALMING * REMOVALS « SHIPPING
TRANSPORT * CREMATION SERVICES

AFFORDABLE SERVICES

SERVING
GREENSBORO - RALEIGH - CHARLOTTE
AIRPORTS

i]?% 336-679-8871
336-751-1107 FAX

LET US BE YOUR CAROLINA CONNECTION
Providing Quality Service for the Funeral Director for over 25 Years

336-751-3111

336-655-9654 CELL

ASHEVILLE - MORGANTON - HICKORY - STATESVILLE
NIMT3 - INOOS - AdIV LN - OHOgSHTIM - ITIASTHOON

GREENSBORO - WINSTON SALEM - HIGH POINT - MOCKSVILLE

OHI0O)

“Southwest Ohios Most Dependable Trade Service”
Storer Mortuary Transport
PO. Box 33 - Jamestown, Ohio 45335
Phone (937) 302-0306 www.storermortuarytransport.com
Michael A. Storer and Gretchen L. Kell, Owners
24 Hour - Quality Trade Embalming and Removals
Minutes form Cincinnati, Columbus and Dayton, Ohio

Cleveland

ANTHONY PALMIERI
15T CALL SERVICES LLC

Removals all over the Greater Cleveland Area
Fully Insured e Six First Call Vehicles

Call 216=701-8880 247

THE SHIPPING
DIRECTORY
IS CONTINUED
ON THE
NEXT PAGE
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Shlp p an CONTINUED

OHIIO) Consinued SOUTH CAROLINA VIRGINIA

Columbus Continued

DRrREw REMovAL SERvVICE (301) 218-4329
C COLUMBUS TRADE & LIVERY SERVING WASHINGTON DC ¢ MARYLAND ® NORTHERN VIRGINIA
— - S P R OW SEE OUR AD IN MARYLAND
T Central Ohio s Most Trusted Trade Service N /
L/ 24 Hour Pager 1-800-309-4548 MORTUARY SERVICES J \|
S, SLoAN FUNERAL SERVICE, INC.
. . onn £. dSimeone o . . .
* Quality Embalming : Fully Licensed Service « Ship In « Ship Out
. . President and Owner
» Graveside Services - - - ’
1S Sh dcC Phone 614-403-0295 David J. Sloan, Sr., Owner and Operator
* Full Service Shipping and Cremation . David J. Sloan, II, LFD
+ Removals/Transfers to and from Any Location 24 Hour Service 4340 Granby Rd, Dale City, VA 22193
‘ . PROFESSIONAL SERVICES Tou Free (877) 580-7481 « (703) 580-7480
Minutes to Port Columbus International Airport
Service from the Franklin County Coroner’s Office, as well as any nursing home FOR FUNE RAL DIRECTORS Fax (703) s 80'8485
or private residence located in Franklin County and central Ohio. www.sloanfuneralservice.com
Convenient to the following Hospitals:
Children’s Hospital Mt. Carmel West Medical Center Ronald Reagan Washington National Airport (DCA)
Doctors Hospital North Ohio State University Hospital East Washington Dulles International Airport (IAD)
Doctors Hospital West Ohio State University Medical Center | :f ¢ \ f‘ ; ; R
Fairfield Medical Center Riverside Hospital TI EI X.AE _SJ Richmond International Airport (RIC)
Grady Memorial Hospital Mt. Carmel/St. Ann’s Hospital We are honored to provide military interments at
Mt. Carmel East Hospital Arlington, Quantico and Culpeper National Cemeteries.
Reliable * Professional * Reasonable 4 Care, Compassion & Integrity \ We provide traditional funeral services, cremation services, long
o Dagy distance ground transportation, shipping and receiving services,
ﬂ&“ P"’ﬂq disinterments/reinterments, videograph and photograph services.

[ [ ar ocated just south of our nation’s capital.
_‘S:l @ _l_UJTI HJ @Aﬁﬁ@ II=, IJ )NJA @D'UJ ‘qf-@ N\ SI;rvintg c:.f!e \tNashti:gtin, DC/tVirginia /P\ﬁela. Ve

WISCONSIN

Removals * Embalming
uhlb' Transportation
\ é’_' i‘a t'\&d" p~
N s gf_-P
S 6’ : ’:ﬁx.-_
1

N

4
Graveside Directing S MILLER MORTUARY SERVICES
C ins Scatteri i
FEmEAIns Seatiering Dall /Fste(,\\’/'”%h Mot NEAR AIRPORT + HosprtaLs + M.E. OFFICE
liable 24 hour Service! anas/rt. or etro . .
Relia East Texas North Central Texas Most cases shipped in 24 hours.

< Providing Excellent Service Since 1 . . . .
- Providing Excellent Service Since 1995 Ship-outs, Cremation, Gravesides, Overland Transportation The qualz’ty ofour work spmks fo;f itself
“ P.0.Box 12684 P.0. Box 1861 .

Charleston, SC 20422 Greenville, SC 29602 www.globalmortuaryaffairs.com Your FUNERAL DIRECTOR IN SOUTHEASTERN WISCONSIN

e, S Fax (843) 762-2572  Fax (864) 278-0190
www.CarolinaFuneralServices.com \_ 877-21 6-2708 - 1—866—605_1524
WE WILL MEET OR BEAT ANY PRICE
( Customize YOUR DIREcCT MAIL PROGRAM! CaLL 1-800-321-7479 ) L www.miller-reesman.com )

NOMLIS

PUBLICATIONS, INC.

FUNERAL HOME & CEMETERY NEWS

ANNUAL SUBSCRIPTION - S o) Visa™

D $20.00 SUbSCI‘iption Master Card, Visa, American Express and Discover Orders:
1 $40.00 First Class 1 800 321 7479
(] $50.00 Canada & Mexico - 8 N

] $65.00 Outside North America Fax 1'800'321 -9040
Name

Address

Return To:

City NO IS

PUBLICATIONS, INC.

State Zip FUNERAL HOME &
CEMETERY NEWS

Phone PO Box 5159

Signature Youngstown, OH 44514
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Classified

Rates GETIAWUNPIONNOUR!

Business Equipment.........

CIPASSIEIEDYADVERTISING Business Opportunities ...

1 Issue....... (up to 50 words) ....... $ 50.00 Eunera: Eusmess \FAc;r Stalctje
unera usiness ante
Add Photo ...cvvevieiiniiiisinennnenes $ 35.00 To Place an ad or to view ads Helarses/Limgusines
) . Help Wanted ...
3 Issues......(up to 50 words) $125.00 prior to publication in Miseellaneous .. ... 1L 1
""""""" - POSItion Wanted.........oouie e
Add PROTO cevveerenrereemrnennenns $ 65.00 FUNERAL HOME & Wanted t0 BUY.....ooowooo
ADDITIONAL COSTS CEMETERY NEWS NEWSPAPER COLUMN ADVERTISING
PER ISSUE visit our website at The “Image Building” Way
Additional Words............ccceeeeeee. $ .30 www.nomispublications.com _To Increase Your Business
e This can be Your column -
Box Reply Number.....ccceeevuvreneen. $ 8.00 published in Your local ne;/slpaper.
. . . . s | @ With Your photo - Your bylineg -
Boxed Border......cccccecccemereennnnnns $ 5.00 Prices Subject to Change without notice. Yo/'t”bc’?;m%mﬁfsag;;cmses sige
. 11as faentity - -
Color Background ..........ccceceuue.. $10.00 No Refunds. Aways noecases buSiness.
(Color Background Includes Boxed Border) oo . Ivtv tall;es‘?lo;lt? of your time -
- ‘e do it all for you.
All ads appear online at DEADLINE IS — | e st
WWW. nomlspu blications.com ¢h gz |l of e g _
THE 5 OF THE m“m Custom Column Service
1 g
Mail co: PREVIOUS MONTH e
l J Antique Cars/Equipment 1
AU HOME & PLEASE NOTE: ARE YOU LOOKING FOR
CEMETERY NEWS We do not take responsibility for ADDED INCOME??
. our boxholders. We hope they will JOIN IN ON THE GROWING TREND
PO Box 5159, Youngstown, Ohio 44514 respond promptly in a responsible FUBLicATioNs, INC. | OFFER A BEAUTIFUL HORSE
1 DRAWN HEARSE, ALONG WITH
Fax to: 1-800-321-9040 mar;netr.BPLE‘AfE. D% N‘:T :Sk us t|° Customize YOUR MOTORIZED HEARSE, AS
Call: 1-800-321-7479 contact Boxholders. Lontact can only ADRAMATIC PLUS. VERY APPRO-
be made in writing. NO information Your Direct | PRATEFORADGNFEDMILTARY
E-Mail: info@nomispublications.com will be given regarding boxholders. Eﬁi@é& ggEESEAHL(ERSEA?LRACVXH
Ord.er Onl'ine :“t: The Funeral Home & Cemetery News does not M all P rog ram EE AUUSEIEU?S OlSRIE-‘.I-l(lIlELY CAC)Rﬁ D”I\l
www.nomispublications.com flmm@t; that tll;e itezzs,é)ositiog; or hseruices Call TION. THEY ALL ACCOMMODATE
I ——‘ aavertisea arve still availavle, or tnat the person a A MODERN CASKET. WE ALSO
LSA inquiring about the ad will obtain a response. OFFER NEW WHITE OR BLACK
800’321'74 79 HEARSES. ART PAGEL 262-675-

6471 OR CELL 262-339-9300. 10

P Drive right. The Mid-Atlantic’s largest full service
L] N DS AY Livery and Funeral Vehicle Dealer,
featuring Federal and Accubuilt
CADILLAC OF ALEXANDRIA in stock and ready for delivery.

CHECK OUT OUR UNIQUE
SELECTION OF PREVIOUSLY
OWNED VEHICLES.

1999 Cadillac S&S Masterpiece Hearse Phil Mathis, Manager

(black, avg miles) ) )
2001 Cadillac Eagle Ultra Hearse Professional Vehicles Dept

(black, low miles) 1525 Kenwood Avenue
2003 Cadillac $&S 6 Door Limo Alexandria, VA 22302

(dark blue, 26K miles)
2003 Cadillac Federal Hearse .

(silver, 36K miles) Office (703) 647-8836
Cell (301) 448-9528
IN STOCK: Toll (866) 370-4515
2009 Cadillac Black $&S 6 Door Raised Roof Fax (703) 998-6062
Hearse
Federal Renaissance Hearses (black and white)

pmathis@lindsaycadillac.com

eLINDSAY.com philmathis@verizon.net
Master GM Dealer since 1977
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Classified

Antique Cars/Equipment Cont'd 1

C Y | INOUSINE & PRoFEssionaL AR RepAIR SERVICE
HORSE DRAWN HEARSE uStomlze our 4
i NOMIS Direct Mail

v | New 9000 sq. ft. state-of-the-art We understand

) — R - f Diagnostic and Total Repair Facility the needs of the Limousine

P designed for yo i
PUBLICALIONSING ro gram 19 vou ASE Certified Technicians and Funeral Industries

We honor most Coach Builder Warranties
MIKE URDA - OWNER
31920 Vine Street ® Willowick, Ohio 44095 © (440) 516-5466 (LIMO)

VAN
FOR.SALE ] Database Files www.limotecserv.com

Beautiful Victorian, mu
seum quality horse drawn

hearse. Built around 1860.
Antique beveled glass sur- Reports

rounds front, back and sides.

HEARSES WAN'I'ED'

Gorgeous dome roof is sup-

og o o
oy o e care Mailing Lists
showpiece, would make an °
Email Addresses

exquisite acquisition.

LATE-MODEL HEARSES WANTED
CALL For Counts & Costs To Selling Outright? Trading? TRAC Lease Ending?

CustoMizE YOUR MAILING PROGRAM

1982 Rolls-Royce Silver ' BENNETT
Spur. Silver/Black, long l ODAY.

wheel base, only 39K miles,

all pagelrwodrk. Florid Grand Rapids, MI
rlando, Florida | | | PH: 888-432-7737 or 616-538-8100
Larry Ray

(407)248-8100 o or, offer on-line at www.hearseswanted.com

visit the new website “Ew I“ STOGK l
BobertPDurant W] Jj FUNERAL EQUIPMENT:
£ SUPERIOR'

Robert P. Durant

Your Funeral Coach & Limousine Dealer

35,700 Mi.
‘00 CADILLAC EUREKA 65” LIMO - Silver

61,000 M

$2()_995‘:_

55,000 M.

“I hope you’ll give me a
chance to serve you!”

New & Previously Used
Funeral Coaches & Limousines!

301 Alan Wood Rd.,
Conshohocken, PA 19428

Heritage Coach Sales Partner *Plus applicable state tax & fees.
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Looking to purchase your own business or recruit help?
Selling a funeral business, hearse, limousine or business equipment?

[itys§iingth'e

FUNERAL HOME & CEMETERY

Family Owned and
Operated Since 1974

NOMIIS N EWS

Previously Published as the YB News ¢ Still the Place for Your News!

Cllassilfiecs

To place your ad in the Funeral Home & Cemetery News, complete the form below. Rates shown are for ads containing 50
words or less. For larger ads write, call or e-mail to receive quote. Deadline is the 5th of the previous month of publication.
All' ads will also appear in the Classifieds Online, including E-mail or Website links if applicable. Online advertising will appear
on our website at www.nomispublications.com within 5 working days from receipt of ad and payment. Sorry, no refunds
are given for ads cancelled after appearing in the Online Classifieds.

Tlssue $50.00 .. ... ... . 3lssues $125.00. ... ...
Online Photo $20.00. .. ...................... Online Photo $35.00. . .. .....................
Online and In Print Photo $35.00 . .............. Online and In Print Photo $65.00 . ..............
Ad Border $5.00. .. ... ... Ad Border $15.00. . ........ ... ... .. ...
Reply Number $8.00. .. ................... ... Reply Number $24.00. . .............. ... ... ...
Color Background (includes ad border) $10.00 . . . .. Color Background (includes ad border) $30.00 . . . ..

TOTAL TOTAL

Classified Categories:
OAntique Cars/Equipment [OBusiness Equipment O Business Opportunities O Consultation Services OFuneral Business For Sale
OFuneral Business Wanted [ Hearses/Limousines OHelp Wanted [OMiscellaneous [OPosition Wanted [ Wanted To Buy

Ad copy:

Name

Address

City St__ Zip

Phone
If photo option has been chosen, please attach a quality photo or e-mail jpg file, resolution

OM/C OVisa OAmEx ODiscover OCheck 72 dpi for online only or 300 dpi for online and in print to: cindy@nomispublications.com

subject line: Classified Ad Photo

Card # Exp. Date Free Online Link(s) - Complete if Applicable

. E-mail:
Signature : Website:
Required on all orders

Return to: Nomis Publications, Inc., PO Box 5159, Youngstown OH 44514
800.321.7479 * Fax 800.321.9040 * www.nomispublications.com

From selling a funeral business to miscellaneous products
Funeral Home & Cemetery News Classifieds have it all!
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Classified
Business Equipment 2 We will /end you money on your a )

Cool-Pak Morgue Coolers
http://daeco.net/morgue.htm
813-264-2273

20ND

CREMATION EQUIPMENT
FOR SALE: New and pre-
owned cremation equip-
ment, cremated remains
processor, power casket lift
table and crematory replace-
ment parts. Permit, shipping
and installation assistance as
well as commissioning and
operator training. Phone:
(407)620-2897. Email ter-
ry@universalcremation-

equipment.com. 250N

Funeral Business For Sale 5

Funeral Home and

Business For Sale
Upscale Manayunk-Philadel-
phia. Across from Catholic
Church. 3 BR, marble bath
and kitchen, DR, LR, 7 clos-
ets. Only $375,000. Reply
609-748-1369 or 215-483-
3512.

5SON

Upstate New York Funeral
Home for sale. Family owned,
4 bedroom family quarters
upstairs, excellent one person
business, qualified, finan-
cially responsible inquiries
only. Email fddekalb@gmail.

com. 50ND

2010 FUNERAL HOME &
CEMETERY DIRECTORY

2010 BUYER'S GUIDE

BUYERS GUIDE

it 1.'§I.‘w
i y B [
e |.I|' 1

R e
|’ L

b

Order Today!
Call

1-800-321-7479
or visit
www.nomispublications.com

2010

i \
ol

Insurance Assignments
Immediately! Our rate is

3%

Serving Funeral Directors Since 1988

Mortuary Financial Services, Inc.

(972) 238-7700

1750 N Collins Blvd #114 ¢ Richardson, TX 75080

FIRST CLASS
g OB GRIPTION

Call 1-800-321-7479

NOWls

PUBLICATIONS, INC.

FUNERAL HOME &
CEMETERY NEWS

SUPER

FINANCING
HEARSE SPECIALS

2007 Superior Lincoln Hearse
black/black top/black leather interior, 9,000 miles
Has Matching Limousine

2006 Superior Cadillac Statesman Hearse
black/black top/black leather interior, 15,000 miles

2003 Eagle Lincoln Hearse
black/black top/black leather interior
Great Price $29,900

—— CLASSIC COLLECTIBLE ——

1985 Eldorado Biarritz Convertible
burgandy/white top/burgandy leather interior, 84,000 miles
Only 2,300 Made, Great Condition
Steal it Now $11,900

2005 Superior Cadillac Hearse
black/black top/black leather interior, 31,000 miles * Great Price $39,799 Like New!

CALL

HOME OF
TRIM
MOTORS

SUPER 1997 Lincoln 6-Door Limousine
DEAL black/black top/black leather interior, 62,000 miles

AT PROFESSIONALS CARS, INC.

DAVE sSTULTZ 1-800-797-4142

DEALS

LEASING
LIMOUSINE SPECIALS

2007 Superior Lincoln Limousine 6-Door
black/black top/black leather interior, 31,000 miles
Great Price $39,000

2004 Superior 68” 24hr Cadillac Limousine
black/black top/black leather interior, 28,000 miles

2002 Federal 65” 24hr Cadillac Limousine
presidential style raised roof, 59,000 miles
Great Price $19,750

1999 Federal Cadillac 6-Door Limousine
silver/silver top/beige leather interior, 31,000 miles
Great Price $9,500

$5995.00

1996 Cadillac 6-Door Limousine
black/black top/black leather interior, flip seat, 25,000 miles
Great Price $8,500

SEE US AT BOOTH 746

BOSTON MASS. OCTOBER 25 28

2008 CADILLAC S&S MEDALIST COACH W/2,300 MILES
BLUE EXTERIOR & BLUE INTERIOR W/ELECTRIC TABLE

(5) 2007 CADILLAC S&S MEDALIST COACH W/20,000 MILES
SILVER EXTERIOR & BLACK INTERIOR

2007 CADILLAC S&S MEDALIST COACH W/20,027 MILES
BLACK EXTERIOR & BLACK INTERIOR

2004 CADILLAC S&S MEDALIST COACH W/11,027 MILES
SILVER BODY & BLUE INTERIOR W/ELECTRIC TABLE

2003 CADILLAC S&S MEDALIST COACH W/23,153 MILES
BLACK EXTERIOR & GRAY INTERIOR

NOT PICTURED
2004 CADILLAC S&S MEDALIST, W/6,250 MILES, CASHMERE EXT
1999 CADILLAC EUREKA, BLACK EXT & BLACK INT
1997 CADILLAC S&S MEDALIST COACH W/22,000 MILES, WHITE EXT

CONAWAY'’S

P.O. BOX 1132, UNIONTOWN, PA 15401

800 333 2533
724 439 8800 / FAX: 724 439 6404
VISIT OUR WEB PAGE AT:

www.conawaysales.com

IF YOU ARE CONSIDERING LEASING:

FINANCING THROUGH TCF EQUIPMENT FINANCE
WE ARE ABLE TO STRUCTURE YOUR FINANCE
TO SUIT YOUR NEEDS.

ORDER ANEW
2009 S&S MEDALIST FOR $1040 p/m

2009 CADILLAC ESCALADE W/FULL CONVERSION
BLACK EXTERIOR, GRAY INTERIOR

TIME TO BUY INTEREST IS DOWN!

2009 TAX LAW - BUY NOW -
CAN DEDUCT UP TO $133,000.00
FOR VEHICLE PURCHASE!

FINEST USED VEHICLES IN THE COUNTRY!!!

SERVING THE FUNERAL INDUSTRY
FOR 42 YEARS!!!

WILL SHIP ANYWHERE IN THE COUNTRY
REASONABLE RATES.....WE ALSO SHIP OVERSEAS
WORLD WIDE SUPPLIERS SINCE 1971
LET US HELP YOU WITH YOUR LETTER OF
CREDIT AND FREIGHT FORWARDING NEEDS

ONE STOP FOR EVERYTHING - SERVICE
AND REPAIRS - RESTORATION AND
CONVERSIONS - IN HOUSE STATE OF
THE ART BODY SHOP - LOANER UNITS

800 333 2533

NO NEED TO LOOK ANYWHERE ELSE -
WE HAVE IT ALL!!

CALL FOR INFORMATION ON THE VEHICLES SHOWN AND FOR OUR COMPLETE LIST OF ADDITIONAL LOW MILEAGE UNITS

2007 CADILLAC SUPERIOR 100" 6-DOOR W/1,995 MILES
SILVER BODY, BLACK TOP & BLUE INTERIOR

2007 CADILLAC FEDERAL 6-DOOR LIMOUSINE W/2,308 MILES
SILVER BODY, BLACK TOP, BLACK INTERIOR

2006 LINCOLN S&S 46" 6-DOOR LIMOUSINE
BLACK EXTERIOR & BLACK INTERIOR W/20,408 MILES

i

2004 CADILLAC S&S 90" 5-DOOR LIMOUSINE W/36,408 MILES
BLACK EXTERIOR & BLACK INTERIOR

2001 CADILLAC SUPERIOR 6-DOOR LIMOUSINE
SILVER EXTERIOR & BLUE INTERIOR W/30,000 MILES

NOT PICTURED-BLACK EXT & BLUE INT, ONE OWNER

NOT PICTURED
2004 CADILLAC S&S 6-DOOR LIMOUSINE, SILVER EXT, BLUE INT, Wi26,420 MILES
1999 CADILLAC S&S 6-DR LIMOUSINE, BLK EXT & BURGUNDY INT W/12.420 MILES
1996 CADILLAC 6-DOOR W/FLIP SEAT, SILVER EXT W/33,500 MILES
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TCT Coach Sales ~ 508-581-9268 HEISSER’S INC.

2001 CADILLAC S&S MASTERPIECE 2006 CADILLAC 6 DR SILVER / BLK 1-877-646-7895 South Florida Cremation
BLK/BLUELS\())VI\;INI[EESCIAL GLASS RAISED CLO”I};I—; ITI\JOTI;5 1;5130('))50 TMILES SHARP Service is for sale. It does
’ ECIALTY VEHICLE 150+ calls per year and isin a

2000 CADILLAC S&S MASTERPIECE 2002 CADILLAC 47” 6 DR BLACK / BLACK _ S_PﬂCIAL YEHI[@LES ) growing area of South Flori-
BLK / GRAY ONLY 39,000 3 TO CHOOSE FROM , MILES ARE 2007 Sprinter Limo Bus Blk Ext/Blk Int 23,000 mi | da. Asking price is $250,000.
COMMERCIAL GLASS BETWEEN 28 AND 39K 2006 Sprinter Delivery Cargo ~ Wht/Wht Ext/Grey Int 49,000 mi |  If interested, send inqui-

ries to: Nomis Publica-
tions, Inc., PO Box 5159,

191 1 ~ COACHES Dept. 663, Youngstown,
Visit our web site ~ www.tctcoachsales.com 2001 Cadillac Eureka Coach Silver Ext/Blk It~ Low Miles | OH 44514. SOND
2000 Cadillac Eureka Coach Blk Ext/Blk Int Low Miles
HANLEY COACH SALES 1988 Cadillac Superior Coach ~ Silver Ext/Grey Int 89,000 mi

1-800-424-9093 Mortuary/Crematory in
COACHES LIMOUSINES rural Washington State.

] i Population base of 10,000
2005 Cadillac S&S Coach Wht/Wht Ext/Neutral Int 16,000 mi . . . . ’ '
2004 Cadillac S&S Coach WhrJWhZ ExtIGraytInr 40,700 mi 2004 Cad”lac DTS 6'DO0I’ |.|m0 SI|V€F EXt/B'k Iﬂt 21,000 mi 140+ cases ann uaIIy, hlg h

2002 Cadilac Superior Coach BI/BIk Ext/Gray Inc 54,000 mi 2001 Cadillac Executive Limo~ Charcoal Grey Ext/Grey Int 45,000mi | cremation rate but non-

2001 Cadillac Masterpiece Coach ‘Wht/Wht Ext/Blue Int 26,000 mi

2001 Cadillac Eagle Coach Whe/Wh Ext/Blue Int 43,100 mi 2001 Cadillac Deville 6-Door Limo Blk Ext/Blk Int 62,000m | competitive. Excellent fa-
cilities and equipment; fully

1999 Cadilac Ml Conch BBk ExBlue ... 72300 1999 Cadillac Devile 6-Door Limo -~ Silver Ext/GreyInt~ 40,000mi | 55 terized with website:
g A . . .

1996 Cadillac Federal Coach BIk/BIk Ext/BIK Int 47,750 mi 1996 Lincoln 6-Door Limo Blk Ext/Blk Int 70,000 mi in business over 50 years.
1996 Cadillac M&M Coach Wht/Wht Ext/Blue Int 62,000 mi |ndependent|y appraised'
1992 Cadillac Federal Coach ‘Wht/Wht Ext/Blue Int 24,000 mi i~ owner Wl | | carr contract

LIMOUSINES SEDANS with substantiyal down.
2005 Cad?llac S&S 6-Do?r Limo. : Wht/Wht Ext/Blue Int 22,000 mf 2006 Cad|||ac DTS Sedan B|k EXt/B”( Int ngh M||es Please serious inquiries
2003 Col Eurds 20" 5. Lime o e ook Bl e 7000 m 2006 Chrysler 300 Hemi C Bk Ext/GreyInt ~ 55,000mi [ only to: Nomis Publica-
2002 Cadillac M&M 5-Door 90” Limo Blk Ext/Blk Int 54,400 mi 2005 Cadillac STS Sedan Silver Ext/BIk Int 43,000 mi tions, Inc., PO Box 5159,
1999 Cadillac Eureka 6-Door Limo Wht/Wht Ext/Blue Int 39,000 mi Dept. 662, Youngstown,
1996 Cadillac Superior 6-Door Limo Blk/Blk Ext/Blk Int. 78,500 mi OH 44514. 550N

SPECIALTY VEHICLE
2005 GMC Denali XLT Wht Ext/Neutral Int 75,000 mi
[ [ [
FINANCING AND Authorized Dealer for WE HAVE SEVERAL Custom lze Your Dl rect Mall Program

(HEE A 2004 & 2005 COMING IN Database Files * Reports * Mailing Lists « Email Addresses
1-800-424-9093 St Louis, MO

Please Visit Our Website at www.hanleycoach.com Cal I 1'8 00’32 1 '7 4 79 NO IS

PUBLICATIONS, INC.

BENNETT H O USTO N B ROTH E RS I IIC.
’
PROFESSIONAL FUNERAL CARS - SALES & LEASING

KRYSTAL ENTERPRISES

CoachBuilders

SAYERS & SCOVILL

1-800-477-0646

Cadillac - Lincoln
row o _ Hearses - Limousines - First Call Cars

FINANCE AND

AVAILABLE!

With Approved Credit

2002 CADILLAC SUPERIOR 6/47"
. RAISED ROOF
For more details contact

CHUCK HOUSTON JIM HOUSTON
BRAD BROOKES OLEN MORRISON

rrToTE : HARRIS RADFORD . -
OR STA 1998 CADILLAC S&S 6/65”

office Visit us online at:
www.houstc.earse.com
770-419-0690 549 )11 Parkway Marietta, GA 30060 770-919-2003
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Hearses/Limousines

FUNERAL HOME
FINANCING
Our loans preserve capi-
tal, maximize cash flow
and deliver fast, depend-
able financing options for
funeral home acquisition
or refinancing. Call Ken
Kaplan at 215-230-1885
to discuss your scenario
with no cost or obliga-
tion. www.FuneralHome
Loan.com. 5CASO

PLEASE NOTE: We do
not take responsibility
for our box holders.
We hope they will
respond promptly
in a responsible
manner. PLEASE!
DO NOT ask us to
contact Box holders.
Contact can only
be made in writing.
NO information will
be given regarding
box holders.

LARGEST INVENTORY

S

Richard Palandech

2009 Chevy Express Van w/casket
table & entry ramp

2009 Chevy Suburban w/custom
casket tbl w/8 built in rollers w/
entry ramp

2004 Chev Astro Van wicasket tbl, blu

2002 Cadillac Superior Coach, blk,
35k mi

2000 Chevy Suburban w/casket
table & entry ramp

1998 Cad S&S Masterpiece Coach, blu
1997 Cad Eureka Coach, blk

1994 Cad Eureka Coach, blk, 36k mi
1994 Chevy Suburban, blue/silver
1990 Cadillac Funeral Coach, blk

1988 Cadillac Superior Coach, slvr/sivr
8BO

Call (708) 423-4747

NOl\}IS

PUBLICATIONS, INC.

NEWTOWN MOTORS

2006 Federal Cadillac
Hearse - Silver/Black

2006 Federal Cadillac 24-hr

Limo - Silver/Black Y
2005 S&S Cadillac Metal- Y
www.MullenCoach.com

ist — Silver/Black Top, Oval 8CASO

1993-2009 Funeral
Coach and Limousine Parts

Shipped Nationwide
Mullen Coach, LLC

“Specialists in Funeral Coach
Conversion Work”

Hearses - Limousines - Conversion Coaches

Window — Power Table, Wig

Wags/Flag Holders
2004 Federal Lincoln 24-hr/
6-Dr Limo — Black/Black

2004 Federal Cadillac 24-
hr/6-Dr Limo - Silver/Black

2003 Chevy Express Van w/
Link System
2003 Federal Cadillac
Hearse — Silver/Blue

2003 Federal Cadillac 6-Dr
Limo - Silver/Blue

1996 Fleetwood Cadillac
Limo — Grey/Black
Call Mike or Susan
610-353-2310
1-800-564-2886

REDUCED!
HEARSE & LIMOUSINE
MATCHED SET
Matching set 2001 Eu-
reka Cadillac Hearse with
37K miles and 2001 Cadil-
lac 65" 24-hour car with
46K miles with flip seats.
Both black vinyl roofs on
silver. Southwest PA fu-
neral home. Excellent con-
dition, no defects. Seri-
ous inquiries only. Hearse:
$24,900. Limo: $20,900.
Email plh@h-fs.com or
call 412-580-3586.  scson

8SON

2009 Superior Cadillac Statesman Hearse

Black Costh '

il

-

Ready For Inmediate Delivery

To place your Classified Ad
Call 1-800-321-7479
or visit our website at

FUNERAL HOME & CEMETERY NEWS \ .
CLASSIFIEDS ONLINE Www.nomispublications.com

SPECIALT

PHONE 800-349-6102 * FAX 516-349-0482 180 DUPONT STREET ¢ PLAINVIEW, NY 11803

WE HAVE THE LOWEST PRICES!

BOSTON MASS.

Volume Dealer

of the Year
2008

Internet Manager - Maurizio "MO" Misilli

New Jersey Office — Joe Vasta

VISIT US AT

AccUuBUILT ACCUBUILT ACCUBUILT

BOOTH 746

FREE DELIVERY

E-mail maurizio@shasco.com Cell 516-816-9065

Phone 201-851-7492

E-mail jv4203@verizon.net

2007 Chrysler Town & Country Multi-Coach, black.

2005 Superior Cadillac Statesman, black w/black vinyl top.
2003 Eagle Cadillac Ultimate, black w/black viny! top.
2001 Superior Cadillac, 47" 6-dr, black, Sharp!

2001 Federal Cadillac Coach, silver w/black vinyl top, Sharp!
2001 & 2000 Superior Cadillac Statesman Supreme, dark blue.
1999 Eagle Cadillac Ultimate, dark blue.

1999 Federal Cadillac Renaissance, silver.

1999 Superior Cadillac, 49” 6-dr, black w/black top.

1998 S&S Cadillac Masterpiece, Commercial Glass, white, Sharp!
1994 Superior Cadillac Sovereign, Commercial Glass, white.
1994 Superior Cadillac Statesman Landau, black.

1992 Superior Cadillac Crown Sovereign, white w/black roof.

For the

m, 1984 Superior Cadillac Crown Sovereign
@W @W White/Blue Int., Only 11,800 miles, Like New!

25 Used Hearses & Limousines from 1984 on up.

Call Joe or Tony Molina

1-800-506-1983 g

(314) 781-1500 - St. Louis, MO
www.royalcoachworks.com

Family Owned and Operated for Three Generations

HEARSE & LIMOUSINE
SALES CORP.

Dealer

of the Year
2008

AH3IAINEIA 3AIMNOLLVYN

SPECIALTYHEARSE.COM
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Colonial Professional Cars Ltd

Family Owned
and Operated

1-800-438-9329

Coaches

2003 Eagle “Kingsley”/Cadillac
white exterior/blue leather

2000 Eureka/Cadillac
black exterior/blue leather

Limousines

2000 Eureka/Cadillac 6-Door
black exterior/black leather
only 30,000 miles!

2004 Eagle “Kingsley”/Cadillac
black exterior/blue leather
only 19,000 miles!

1996 Fonclln/ ac—
bl S hﬂth
’a eatner

2004 LCW/Cadillac 6-Door
white exterior/blue leather
3” raised roof

Hearses/Limousines Cont'd 8

Help Wanted 9

Visit our website
www.colonialcars.net

1993 Cadillac Hearse,
84K miles and 1991 Ca-
dillac Six-door Limou-
sine, 35K miles, Match-
ing Gray Set. $9,000. Call
(570) 473-3098 8CASO

GMC Yukon XL 2007 with
Flex Fuel. Gray with black
interior, cloth seats, immacu-
late, perfect condition. 26,700
miles, 360 strobe lights, air
horn, siren. Ideal for removal/
lead car/flower car. Contact
Ray Kraft at Rkraft6805@

All pre-owned vehicles are garage kept, serviced and safety inspected.
Flexible financing and walk away leases available.

aol.com or 215-651-2140.
Asking $31,000. 80N

FuneralStaff, LLC
Offers Opportunities

In Funeral Service
FuneralStaff, the industry lead-
er in recruiting and staffing,
has immediate openings for
Managers, Funeral Directors/
Embalmers, Arrangers, and
Sales Reps Nationwide. If you
are career minded and looking
for opportunities for advance-
ment, then visit our website
and complete a free Job
Seekers Profile at www.
FuneralStaff.com. We are
always accepting new client
companies in need of qual-
ity talent! We Now Offer Pet
Cremation Consulting!  sson

SALES MANAGERS
Twelve Florida locations. Sales
managers needed. Indepen-
dent owner. Leads, direct mail.
Great commission, excellent
facilities. Come Grow With
Us. 386-235-8045.

90OND

Behrens Design & De-
velopment specializes in
architectural and interior
design services for the
funeral industry. We are
currently seeking sales con-
sultants for various parts
of the country. If you have
an interest in real estate
development, architecture,
and interior design, and like
selling to funeral homes,
please contact Brent at
320-253-5374. 90ND

Order your 2009 Eagle first call van
or first call suburban TODAY!!

CALL NOW! 1-800-438-9329

EAGLE

COACH COMPANY

To Place Your Classified Ad

Call 1-800-321-7479 or visit www.nomispublications.com N 5

PUBLICATIONS, INC

2006 LINCOLN FEDERAL HEARSE

COACH SALES
CLEVELAND OFFICE

1-888-321-6613

11723 Detroit Avenue - Cleveland, Ohio 44107

2004 CADILLAC EAGLE HEARSE

black with black leather 216-228-2290 « Fax 216-226-3624 silver with black top and blue leather
HEARSES LIMOUSINES
2009 MAXIMIZE YOUR 2005
Cadillac Eagle Echelon Ext Table .............cccouuunne black/black leather Lincoln S&S 6-door (2 in StOCK) covvvevveeumereessessnns black/black leather
Cadillac S&S Imperial Ext Table..........cccoceeererurnne. black/black leather TAx B E N E F I Ts Cadillac S&S 6-door (2 in StOCk) blue/blue leather
Cadilac Eaclo 2007 oelbiue leath when making Equipment Purchases . . . 2004
adillac Eagle Hearse ue/blue leather
g 2006 . Cadillac DaBryan 5-door It blue/gray leather
L ] . .
Cadillac Eagle Hearse Oval Window................ccoee.. white/blue leather Lincoln LCW 24 Hour (2 in stock).......... gold/black top/black leather
2004 2003
Lincoln Eagle Oval Window Ext Table.................. black/black leather Cadillac S&S 6-door .... ...gold/black top/black leather
Cadillac Eagle Hearse...........cocouvureneucnnes silver/black top/blue leather Cadillac S&S 6-door..........covrurunnrrrunnnns white/black top/black leather
Cadillac Eagle Oval Window..........cccocovuneuneienncnnnnas white/blue leather 2002
Cadillac Eagle Hearse.........cccocvunrvrncrnnne silver/gray top/gray leather Cadillac LCW 6-door black/black leather
ga:!::ac 2:2 :eafse E:UGSECK :ea::e,. Cadillac Superior 6-door...........cccvuuruunee silver/black top/blue leather
adillac earse ack/blue leather
2002 - . 1999
Cadillac Superior Hearse silver/blue leather Cadillac Superior 6-door blue/blue leather
2000 1998
Cadillac S&S Victoria black/black leather Cadillac S&S 6-door white/burgundy leather
1999 1997
Cadillac S&S Hearse black/blue leather ’ i ; i
i _ _ DON’T DELAY Cadillac S&S 6-door white/blue leather
Cadillac S&S Masterpiece (2 in stock).........ccouvueuenes blue/blue leather
Cadillac Federal Hearse blue/black leather - - - FIRST CALL
CALL 1-888-321-6613
Cadillac S&S Victoria EXt Table ..........cuussmsmmsssseeess black/black leather Chrysler Eagle 1st Ca"---------------1-555---- silver/black top/gray interior
1997

Chevy Lumina Sedan

ray/burgundy interior
Cadillac M&M Hearse gray/burgundy

black/blue leather

T T

i:k's. i =

A - J a
e, - ‘ = Tt = S
2004 CADILLAC EAGLE OVAL WINDOW HEARSE 2004 LINCOLN LCW 24-HOUR LIMO 2003 CADILLAC S&S 6-DOOR LIMO
white with blue leather gold with black top and black leather white with black top and black leather
Lucky 7 Year Sale at our CINCINNATI OFFICE 1-888-321-6613
HEARSES LIMOUSINES
2000 Cadillac Eagle ARMORED Flower Car, Two Thousand Actual Miles .................. $26,777 2000 Cadillac Krystal, White, 79K MIS .........ccoeivriiiirerieieise e seeeens $7977
1998 Cadillac M&M, 47k mls, Black 1999 Cadillac Chicago Armor, 5-Door, 907, Silver, 45k mlS..........cccooiiiniiiiiiiiiiiiees $7577
1996 Cadillac Superior, 75k mls, One Owner, Minor Rust 1999 Cadillac DaBryan, 5-Door, 907, Silver, 62K MIS..........ccoiiiiiiiiiieiieeeecceee e $7577
1995 Cadillac Masterpiece, 49K MIS........c.eii i 1998 Cadillac S&S, Commercial Glass, Gold, 58k mis, Not Nice ............ccccccvvvieeiieennn. $4977
1994 Cadillac S&S, Commercial Glass, Blue, Some Rust 1998 Cadillac Superior, Silver, 82k mls, One Owner, Overheats! ...........ccccccoeiiiiiiennne $1777
1994 Cadillac Federal, 71k mls, Navy Blue............cccoooeiiiennnns 1996 Cadillac Superior, 657, Navy, Flip Seat, 26K MIS.........c.cccooiiiiiiiiiiiiiieeeeene $4777
1993 Cadillac Superior, Silver, 58K MIS .........cccoceeviiieeiiiee e 1993 Cadillac Superior 65", Navy, 72K MIS........ccciiiiiiiiiiieiie e $3577
1980 Cadillac S&S, White, 5IK MIS .......eieiieieeeiiee e 1992 Buick Eureka, Navy, 27k mls, LIKe NEW .........cccceiiiiiiieeeec e $3777

Visit our website at www.americancoachsales.com
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COMFORT FOR THE

Miscellaneous 10 BROKEN HEARTED

Get the new book written

by a Funeral Home Chaplain,
Phil Roland, MA PPC. Give the
book, “They Shall Be Com-
forted” to a grieving friend
or family member. Order
online at www.lulu.com/
content/5766180 or lo-
cally order from Philrol7@
verizon.net 10450

Y

Grandmother survives
cancer and becomes au-
thor. Press release Fu-
neral Home & Cemetery
News, August Issue, Page
A14. Preview Books at
www.frogstoriesinc.net.

China prices to your
door at 30-50% of US
wholesale prices, and
are available for cas-
kets, urns, and monu-
ments! Bulk and indi-
vidual orders available!
We provide you: product
quality assurance and
inspection, logistics han-
dling door to door, coor-
dination of all documen-
tation, etc. Other product
information, photos, and
prices, please contact
us directly. (360) 283-
5278. Email: camson-
ron@gmail.com or visit
www.camjia.com. 1oaso

Communicating Cancer
to Children

Helping Children
Through Grief

Good-Bye Grandpa Frog

One box of 70 books deliv-
ered with crayons $150.50
+tax. To Order: Voicemail
812-283-1937 or E-mail
frogstories@att.net.

Mention Funeral Home &
Cemetery News and get
10 free books with first or-
der! 10SON
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Barrier Products LLC/Bio-Seal Systems .. A23
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Precious Memories ........cc.....
Premier Funeral Supply Inc....
Premium Mortuary Products Inc..
Prestige Vehicle COrpuicccccee e B9
Print-A-PLate .oooeeieieieieieeeeee ettt A3
Professional Cars Inc.

Robert P Durant.....ccceeiiciiinniiccccne ..B17
Roberts & Downey Chapel Equipment Inc.....ccoovviiiiiiniinanns A8
Royal Coachworks......ccccceueuiiiiininiiiiiiicns ..B21
SeelGroup .. LA17
Simmons Institute of Funeral Service. ...A40
Southland Medical Corporation ...... ..A19
Specialty Hearse & Limo Sales .. ..B21
S&S Coach ComPpany ......ccceueuiiiiiiiiiiciecceee e Al

Stakmore Company Inc..............

Sure-Guard Medical Products Inc ..AS51
Taylor UNS ..o A20
TCT Coach Sales coviieieieieieieeeeeeeeee e B20
Terrybear Urns.... .A35

The Fan Man...........
The Outlook Group..

TiesForYou.com.........

Trigard Vaults/Liners LA16
Triple H Company ........... ..A41
US Cremation Equipment.......cocooiiiiiiiiiic A7
Veterans & Family Memorial Care ...A48
Vischer Funeral Supplies Inc.....ccooviiiiiiiiiiicicccne B1

Vivian Fashion/V & F Burial Gowns..
Webcasting Central .......coooeiiiiiinininiiciccccceceees A40

i sk .ihl

LIMOUSINE SALES
43-60 Northern Blvd.,
Long Island City, New York 11101

Fully Equipped, with lots of options

e Crown Molding

e Processional Strobe Lights in the grille

e Chrome Wheels

e Upgraded to Renaissance Style Floor & Drapes
¢ Closed Church Truck Compartment

FEERAL

369,990°

Why not give your families more for less? You can
purchase a fully equipped 130" J-Seated luxurious
"real limousine" for less then the price of a bare
bones 6-door limousine! Don't miss this opportunity
to upgrade your families to a 130" Federal Coach
Cadillac Silverstone Limousine for less than the cost
of a 41" 6-Door.

ACT NOW - THIS IS A ONE UNIT OFFER -
FIRST COME/FIRST SERVED.

65,999

* Denotes: United States Domestic Sale Only @ this price, all incentives/rebates assigned to the dealer, FOB: LIC, NY. One unit only at this price - subject to prior sale

Federal 130 Limousine
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2009 NFDA Convention in BOSTON

Come See The
Parks Superior Sales Team!

We will be in the following booths:

CALL TODAY!

Accubuilt S&S Coach & Superior Coach............cu....... Booth #746
Eagle Coach...cceeeeceeee Booth #957
Federal Coach.....reeceeeeeeeeeeeeenne Booth #507

The Parks Family of Professional Vehicles comnare our Prices
== © pedt 59 e Before You Buy Anywhere!

18- R , o

ederal Coah Cadlllc Hears

2005 LCW Lincoln 65” 6-Door Limousine 2005 Eagle Coach Cadillac “Ultimate” Hearse 2004 Federal Coach Lincoln Hearse

1-8600-229-2008

All Silver - 3" Raised Roof- Reversible Center Seat - This Vehicle Has Tons Of All Black w/Gray Interior - Half Top w/Gold Pkg. - Crown Band - Lower All Black wy/Black Leather - Viery Clean With Only 34,000 Miles
Options - Very Clean Inside & Out Chrome Molding - Strobe Pkg. - 13,000 Miles - Like NEW Condition Lease For $599.00/month sz TTL

Lease For $549.00/month sz TTL Lease For $729.00/month st TTL

2005 Eagle Coach Cadillac “Ultimate” 2004 Eagle Coach Cadillac“Oval Window" Hearse 2004 Superior Coach Cadillac 47" 6-Door

All Black w/Blue Leather - Only 21,000 Miles - Very Clean - All Black “Ultimate” w/Oval Window - Chrome Wheels - (B) Pillar Stain- All Black w/Black Leather - Chrome Wheels - Window Tint On
Factory Warranties less - Only 28,000 Miles - One Owner Car - Very Clean Rear Windows - Very Clean Inside & Out

Lease For $699.00/month st TTL Lease For $695.00/month & TTL Lease For $439.00/month zée TTL

NOBPIDollaK
Modelllixade

O : ———
N 2003 Federal Coach Cadillac Hearse 2000 Superior Coach Cadillac Hearse 2000 Superior Coach Lincoln 6-Door
J All Black w/Chrome Wheels - Very Clean - Only 28,000 Miles Black Top w/Gray Body - Black Leather Interior - Nice Car Inside & Out! - All Black w/Black Leather - Only 32,000 Miles - Very Clean - One Owner -
Lease For $639.00/month zéxe TTL Just Serviced Same As 2010 Lincoln

Lease For $349.00/month zée TTL

Offexkin
EonRYoulr

HEARSES WANTED

1999 Federal Coach Lincoln Hearse 1995 S&S Coach Cadillac “Victoria” Hearse 1995 Superior Coach Cadillac 6-Door
All Black w/Dark Blue Leather - Viery Clean - One Owner All Black w/Burgundy Cloth - This Car Is VERY CLEAN!!! - Only 60,000 Miles, Black Top Silver Body w/Blue Interior - Only 27,000 Miles - Extremely
Lease For $399.00/month st TTL You Would Not Believe It!! - Great Looking Car - Call Today - Clean - One Owner
Purchase For $8,900.00 Purchase For $7,900.00




