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“Meric Wood Prod-
ucts manufactures
American made wood
urns and Allegheny
Urns manufactures
cultured marble and
granite urns. Togeth-
er they have come
up with exciting new
products.”

See Meric Wood Products and Allegheny Urn
announce Unique New Designs on Page B1

Briscoe-Tonic Funeral Home

Holds Open House

h
See Page A21

“More than
40 cemetery
professionals
faced off in

7 events and
were judged
on safety, time
and accuracy.”

See The Colorado Association of
Cemeteries holds Cemetery Skills
Competition on Page A34

National Funeral Directors and
Morticians Association National

Convention in Indianapolis
Photos on Page A36
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Funeral Home and Cemetery Directory

Featured Firm...

Sunset Funeral Home and Memorial Park

BUYER’S GUIDE

The expanded Buyer’s Guide now includes com-
plete listings of firms specializing in Pet Memori-
alization in addition to listings of over 2500 ser-
vice/supply companies. U.S. Daily Newspapers,
Educational Services and Trade Associations are
also included for reference purposes.

The updated website features Directories On-
line including funeral homes, cemeteries, sup-
pliers and much more. The website also includes
the Funeral Home & Cemetery News Online Clas-
sifieds. The entire monthly publication can also
be viewed online.

Be sure to stop by and see the new directories at
Booth 727 in Orlando. If you have any questions
regarding any of the services offered call 1-800-
321-7479 or visit www.nomispublications.com.

BUYER'S GUIDE

FUNERAL HOME &
CEMETERY DIRECTORY

YOUNGSTOWN,OH— October brings about the
completion of several changes to the Nomis
Publications directories, newspaper, website
and image. In May of this year a new company
logo and the introduction of Funeral Home &
Cemetery News set the stage for some exciting
changes and expansion to the annual directo-
ries as well as the launch of the all new www.
nomispublications.com. This month at the Na-
tional Funeral Directors Association convention
in Orlando the 2009 Funeral Home & Cemetery
Directory and Buyer’s Guide will be unveiled.

In addition to listings of funeral homes, trade
service companies, VA facilities and daily news-
papers, the Funeral Home & Cemetery Directory
now includes listings of cemeteries throughout
the United States, all in the convenience of one
directory.The directory is still available in both
the 8.5" x 11" Standard Size and 5" x 7" Pocket
Size editions. The Pocket Size edition now in-
cludes daily newspapers making the informa-
tion in each size publication identical.

SEE ARTICLE ON PAGE A16
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orizon...

It has arrived.
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Family Abduction

KIARA MAE
DEWITT
Date of Birth: 9/12/03
Date Missing: 8/18/08
Missing From:
Orland Park, IL
Age at Disappearance: 4 Yrs
Age Now: 5 Yrs
Sex: Female
Race: Asian
Height: 3’107
Weight: 45 lbs
Hair: Brown
Eyes: Brown

Abductor

ROWENA O’CONNOR
Date of Birth: 9/9/66
Age Now: 42 Yrs
Sex: Female
Race: Asian
Height: 5°4”
Weight: 120 lbs
Hair: Brown
Eyes: Brown

Circumstances: The child was abducted by her non-custodial
mother, Rowena O’Connor. A felony warrant for Kidnapping
was issued for the abductor on September 2, 2008. They may
have left the country and traveled to the Philippines. The
child may use the alias last name O’Connor or Lampano.
The abductor may use the alias last name Lampano.

HAVE YOU SEEN THESE CHILDREN?Z

The photographs below have been provided by the National Center for Missing and Exploited Children.
Please help locate these children by posting in your lobby, office, on your bulletin board, etc.

Family Abduction

KIARAN JACK
NORMAN
Date of Birth: 8/25/05
Date Missing: 7/27/08

Missing From: Bellevue, NE Abductor
Age at Disappearance: 2 Yrs JUSTIN AARON
NORMAN

Age Now: 3 Yrs
Sex: Male
Race: White
Height: 3’17
Weight: 38 lbs
Hair: Brown
Eyes: Blue

Date of Birth: 5/20/81
Age Now: 27 Yrs
Sex: Male
Race: White
Height: 6’0”
Weight: 145 lbs
Hair: Brown
Eyes: Blue

Circumstances: Kiaran may be in the company of his non-
custodial father, Justin Norman, and an adult female. An
FBI Unlawful Flight Avoid Prosecution warrant was issued
for Justin on August 18, 2008. They may travel to Georgia.
Kiaran has a scar on his lower right lip. He may go by the
name Jack. Justin has two piercings in his left ear. He has a
tattoo on his left ring finger and on his upper left arm. Justin
has a scar on his torso. He may go by the name Jester.

NOMIS

PURIICATIONS. INC.

Published Monthly by:
Nomis Publications, Inc.
PO Box 5159, Youngstown, OH 44514

Anyone with information should immediately contact the National Center for
Missing and Exploited Children at 1-800-843-5678 or (703)235-3900

All Hazavrds

Management

Symposium

Your Firm
could be pictured on the
front cover of the

2010 Funeral Home &
Cemetery Directory

2009

Funeral Home and Cemetery Directory

‘Nomis Publications, Inc.
1-800-321-7479

www.nomispublications.com

TO SUBMIT -

Include your firm’s name, address, phone
number(s) and name of contact person on
your company letterhead, along with your
photograph or line drawing. Include a short
description of your facility.

SEND TO
2010 FRONT COVER
c/o Nomis Publications, Inc
PO Box 5159
Youngstown, Ohio 44514

Deadline is May 15, 2009
For more information, call Kim at 800-321-7479
www.nomispublications.com
kim@nomispublications.com

to be held in
Huntington
in April
HUNTINGTON,WV—
The Seventh Annual
All Hazards Manage-
ment Symposium will
be held April 21-23,
2009 at the 77i-State
Fire Academy in Hun-

tington. This program
has been designed to

1-800-321-7479  FAX 1-800-321-9040
www.nomispublications.com
info@nomispublications.com

NOMIS PUBLICATIONS, INC. would
like to thank the following firms for sub-
mitting photos and histories of their firms
in hopes of being chosen for the 2009 front
cover. As in the past, the choosing of this
year’s feature firm was not easy. Many of
the firms shown here will be featured in
upcoming issues of the Funeral Home
and Cemetery News. To submit your fu-
neral home’s photo for the front cover of
the 2010 Funeral Home & Cemetery Di-
rectory, send information to 2010 Front
Cover, Nomis Publications, PO Box 5159,
Youngstown, OH 44514.

FUNERAL HOME &
CEMETERY NEWS

Subscription: United States $20.00 - Canada/Mexico $50.00
Circulation 21,000 per issue. Overseas rates available.
Deadline for Press Releases: 5th of the Previous month.
Advertising: Display Ad rates sent upon request. Classified and Shipping Directory rates published in each
issue. All advertising must be received by the 5th of the previous month.

Due to the vast amount of sources, the publisher is not responsible for the content of any news
articles or advertisements. Nor is the publisher responsible for any loss of revenue by failure to insert
an advertisement. The contents of any advertisement submitted for publication are only the publisher’s
responsibility if the error is made by the publisher’s typesetting department, and then only to the ex-
tent of the typesetting charges. Advertisers are responsible for adhering to individual state regulations
regarding advertising. The contents of any news article submitted for publication is subject to editing
and is published at the sole discretion of the publisher. The publisher reserves the right to refuse any
news article or advertisement. The contents of this publication may not be reproduced, in whole or part,
without the exclusive consent of Nomis Publications, Inc.

Founder: Chester E. Simon
Editor: Margaret (Peggy) Rouzzo  Owner: Lucy A. McGuire

MONTHLY FEATURES

meet the needs of all

CIRSHINER] /A8 scommnsmumsnmmasssmmessmmmsssmansommessrmecssamassnmess B13 d _
ShIPPING DIrCOIY ... B11 persons and agencies _
CaleNdar Of EVENTS.......o.oueeeeeeeeeeeeeeeeeeeeeeeeee e eeeeeeeseeeeee B2 involved with multiple Dyer-Lake FL_IneraI H_Ome
ASSOCIALION NEWS........coouiieiaieiceieeieiceieeie oo A33 death disaster planning and Cremation Services
DEANS .....oeiciiiciicce e A46 and management Attleboro Falls, MA
Educational NEWS...........ccceieeiiiiieeieiie i eieseesiesiee e A4l ) R
SUPPHIEIS NEWS ...t B1 The interdisciplinary .
COLUMNS: symposium is spon- Kimes Funeral Home &

A Proactive Approach to Advance Funeral Planning......... A6 sored by the West Vir- Cremation Services Inc
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For Keep Sakes by Adrienne Kalmes.............ccceeeeeininee. A8 gma fuﬁem/ D.zrectors Parkersburg, WV
JONN A. CREW ..., A24 Association, Tri State
KIICKE'S KIOSSWOIAS ..vevevevvevreeereresereseseseresesenesesesesesenns A40 Fire Academy, West Perry Funeral Home Inc
Legal Speak by Atty Harvey | Lapin ............ccccccoveveeenenen. A10 Virginia Board of Fu- Centre, AL
I(_)ebt’s Chr:l_t by Iérisstf[in Dezlian.I ............................................. ﬁig neral Service Examin-
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OSHA COMPIANCE e AL4 ers, Cabell-Hunting- The Madonna Multinational
THe Gift Of AFLEICAIE ... v.eeveeeeeeeeeeeeeeeeeeeeeeeeeeeeeeeeee e eeeeseseeeeen A4 ton Hospital Educa- Home for Funerals

NOTICE
The FUNERAL HOME AND CEMETERY NEWS is now sent in two parts. Section A, which
includes pages A1-A48 and Section B, which contains the Classified Advertising and
consists of pages B1-B24. If you do not receive both sections please call 1-800-321-7479
or email info@nomispublications.com.

tion Department, West
Virginia Association
of County Health De-
partments, West Vir-
ginia Sheriffs’ Associa-
tion and the West Vir-
ginia Medical Examin-
er. For more informa-
tion, contact Robert
D. Carpenter at 304-
525-8121 or the Tri
State Fire Academy at
304-522-2006.

Passaic, NJ

Walker Funeral Home
Gillette, WY

© 2008 by Nomis Publications, Inc. ISSN 1526-9620

Wilkerson-Hatch-Bailey
Funeral Home
Waco, TX

Funeral Home & Cemetery News Online at www.nomispublications.com
Feature Articles * Monthly Columns ¢ Classified Ads

Online Directories
US & International Funeral Homes
US & Canadian Supply Companies
US Cemeteries

Williams Funeral Directors
Garland, TX
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TICKET TO PARADISE w
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ORLANDO o

OCTOBER 12-15

Visit us at Booth #837

By: Continental Computer

Introducing U Design and User Defined by Continental Computer.These
exciting new tools will allow the user to truly customize their own data
input screens, and store fields that are not available in other areas. Using our
software the only limit you have is your imagination
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2008 Continental Computer Corp. All trademarks, trade names, service marks, and logos referenced herein belong to their respective companies.

Products:

The Director’s Assistant %
The Cemetery Manager
The Leads Manager

The Crematory Manager

The Aftercare Manager
Keepsake Publisher
Memorial Designer %

Accounting Software
Hardware

% Spanish Versions Available

Contact Us

Tel. (800) 240-1016 (North America)
Tel. (870)932-0081 (Outside U.S.)
FAX: (870) 931-1273

E-mail: sales@continentalcomputers.com
www.continentalcomputers.com

CONTINENTAL
COMPUTER CORP.
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Child Caskets

Style 35

Oclngon: Crepe |

e e sl

S = | NFDA Booth #927

Pink Crepe Exterior

www.cherokeechildcaskels.com

Blue Crepe Exterior

Visit Us Al

B800-535-B667

SEnD Us
Your NOMIS
NEws!

Welcomes news of the industry.
Send us information on your firm today!

PO Box 5159, Youngstown, OH 44514
Fax (800)321-9040
press_releases@nomispublications.com

PUBLICATIONS, INC.
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Buchanan Funeral Service holds Grand Opening

i
s
ia
=

ik

!
e

An Extra Touch of Service Will be Noticed

Silk Carnations — White or Red * Red Rose Appliques

For Pallbearers, Minister and Funeral Home Staff

g

Ladies Knitted Shoulder Stoles (We ship 3 or more)

[}
*

L4

‘e

White - Blue - Pink - Eggshell

Ladies Nylon Scarves (We ship 12 or more) — White - Blue - Pink - Ecru

Ladies Lace Trimmed Handkerchiefs — White - Pink - Blue - Ecru

Jewelry Bags « Eyeglass Cases = Urn Bags
Made From Quality Velvet — Burgundy - Dark Blue - Deep Green

Ladies White Slips — Lace Trimmed (Shipped 12 to a box)

Other Men and Women'’s Undergarment Items Available Including Packaged Sets

Fraley Funeral Supply — Joplin, MO

70 Years of Service « Satisfaction Guaranteed « Family Owned/Operated

1-800-641-4666 - Fax 417-623-8854

Visit our website for other items including: Crucifixes — Prayer Cards — Clothing

Buchanan Funeral Service in Oklahoma City

OKLAHOMA CITY,0K— Buchanan
Funeral Service held its grand open-
ing celebration August 16 - 17, 2008.
More than 350 visitors toured the
new 8,000-square-foot facility dur-
ing the weekend event. In addition
to the open house, private receptions
were held for local florists, clergy and
hospice directors, and approximately
40 funeral industry friends.

Owner Ray Buchanan, his mother
Peggy Buchanan, and Carol Bird,
operate the funeral home. Ray states,
“Opening our own funeral home in
the city where I have spent my whole
life is a dream come true. Consider-
ing the level of service that seems to
be standard at some funeral homes,
my mom and I decided that we could
provide a much-needed service and
ministry to our community.”

I believe people deserve better—
better service and better value,” he
continues. “We have worked for a
local funeral home for almost twenty
years and even though it was owned

personalized service to our families
and so we made the decision to build
our own funeral home. This way, we
could give dedicated service and com-
mitment to all of our families.”
Along with many years of experience
in the funeral service, Ray, Peggy, and
Carol share a strong Christian foun-
dation. Ray graduated from Living
Word Academy High School, spent a
year at Oklahoma Christian College,
then transferred to Central State Uni-
versity where he received his Bache-
lors in Science in Funeral Service de-
gree. He is a licensed funeral director
and embalmer. Peggy attended Okla-
homa City University and worked
for eight years in the finance indus-
try. After serving as church secretary,
Peggy operated a Christian school
daycare program until joining her son
in 1990. Carol is a member of Coun-
cil Road Baptist Church where she
teaches Bible classes to four-year-olds.
She received her insurance license and
has worked in the funeral industry for

www.fraleyfuneralsupply.com

MMMMMM

CFSA

CASKET & FUNERAL SUPPLY
ASSOCIATION OF AMERICA
[ —

Member of Joplin
Chamber of Commerce

by Corporate America, we were able
to give personalized service — up until
it was bought out by the largest fu-
neral service corporation in America.
We started to see a drastic decline in

more than 20 years. With common
values and dedication to serving oth-
ers, they look forward to serving the
families of Oklahoma City for many
years to come.

By Sherry L. Williams

Last month, I warned you about how close the holi-
days are and strongly suggested that you began planning
for holiday promotions, gifts and programs. Since that
article was published, I have received many calls from
people who are looking for something different they can
do for the families they serve and for their community
for the holidays. Perhaps some of the following sugges-
tions may give you some ideas:

* Send letters to the families you serve asking them
to donate a gift in honor of their loved one. You
can specify in your letter the age group or needs of
the recipients of the gifts so everyone brings gifts
that will be appropriate. Hold a special candle
lighting ceremony where the gifts are collected,
blessed and given to a local charity for those less
fortunate such as; an orphanage, a senior center,
pick an angel or two from an angel tree with the
local salvation army etc.

Ihe Gift o

A ﬁ erca re * You could decorate a tree in the town square or in the

front of your funeral home. Send letters to the fami-
lies you serve and ask them to send a $5.00 donation
in honor of their loved one to light a light on the tree.
Explain that the money will be donated to a local char-
ity. Then have a lighting of the tree celebration, where
the names of those honored with a light are read. Ask
local high school choirs to come and sing. Have spiced
cider and cookies and make it a festive event.

Send the families you serve a book about holiday grief
and hold small discussion groups throughout the month
of November and the first week in December to dis-
cuss getting through the holidays without a loved one.
This would be like a book club that could meet after
the holidays and discuss other books on grief. (Not like
a support group but a group that could discuss what
they think about the information they are reading and
how it has or has not helped them.)

Light a candle in your foyer and have a listing of the
families you have served during the past year. You can
set this as a lovely decoration with an open book, the
names of the deceased in calligraphy and some holiday
greenery. You can run an ad in your local paper stating
that you are burning a memorial candle to honor the
lives of those you have served this past year as a part of
your holiday ritual. You might also light a single candle

in each window of the funeral home and explain that
the lights in your windows honor all those who have
died during the past year as you honor the past and
move toward the future.

* Send or give the families you serve a special ornament
to honor their loved one. You could even put them
on a tree in your funeral home and have a special re-
ception (like an open house) where people come to
pick up their ornament. You could have music by a
local choir and serve light refreshments.

These are only a few suggestions you might consider.
Remember that the holidays are most difficult for those
who are grieving. What once was in terms of their hol-
iday rituals and traditions will never be the same but
that doesn’t mean that you can't help them create new
meanings and rituals for their future.

Sherry L. Williams, RN, BA, GMS, GRS, is the president and founder
of New Leaf Resources a division of Sherry Williams Enterprises, Inc. She
was the co-founder of Accord Inc. and has been involved in grief and
bereavement training and services for the past twenty-two years. She
has an Associate Degree in Nursing from the University of Kentucky
Extension Program and a Bachelor of Arts degree in Psychology from
Bellarmine College in Louisville, KY. Sherry is a nationally certified Grief
Management Specialist and has advanced certification as a Bereave-
ment Facilitator from the American Academy of Bereavement and is
certified by the Grief Recovery Institute as a Grief Recovery Specialist.
She has been a featured speaker for numerous organizations includ-
ing the National Funeral Directors Association and the Association for
Death Education.

She can be reached by email at sherry@newleaf-resources.com.
Visit New Leaf Resources and Sherry Williams Enterprises, Inc. at
www.newleaf-resources.com
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PREMIER
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SEE US IN OCTOBER AT THE

NFDA CONVENTION IN ORLANDO!

THE BRUTE II°
All Stainless Steel
Embalming Table
on the Market!

$1527
1000 LB

CAPACITY

Length 79" Width 32.5" Height 33"
[ Head Adjustable to 38" 1

Foot Adjustable to 35"

EASY ASSEMBLY
90% ASSEMBLED | "p
OUT OF BOX

height of 33"

* Heavy gauge, 100% stainless steel top and
base with 6" fully locking wheels
* No splash, extraordinary 1" pitch at its lowest

« Stainless steel tray, at the head, will raise 5"
to a height of 38", with excellent head to
drain slope, with increments in between
« Stainless steel tray, at the foot, will raise 2"
to a height of 35" for additional height or slope
« Easy lift handle at the head
* Optional 19" easy-off inside ramp for hip area

PATENT
PENDING

INTRODUCING

THE BRUTE llI°

HYDRAULIC
Embalming Table

e All stainless steel table

* Same features as BRUTE II®
¢ Easy care, easy maintenance
® 6" elevation at head and foot

OVERSIZED!
$1997

REGULAR $2397

BRUTE®, BRUTE II° & BRUTE HYDRAULIC®
ARE REGISTERED TRADEMARKS

" \

2 OVERSIZED MORTUARY COTS

THE BEST PROPORTION OF SIZE & WEIGHT ON THE MARKET!

¢ Double-tubed for strength
e Straps & cover included

$937

750 LB :
Kol MULTI-LEVEL COTS

REG. $987

CHURCH TRUCKS

¢ 5" no-stooping, fully locking chromed wheels

900 LB

_ * Double support bars ~ ® Only 5"deep folded ~ CAPACITY
il i SILVER & CHROME
g @ $577 otAGKE GO $597
BLACK & CHROME PEARL & GOLD
<ot Rl e REGULAR $617 REGULAR $637

CREDIT CARDS
ACCEPTED

QUALITY ¢ VALUE AT A REASONABLE COST

ALL PRICES DO NOT INCLUDE S&H.
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Stewart Enterprises, Inc.
announces retention of
Goldman, Sachs & Co.
and Skadden, Arps, Slate,
Meagher & Flom LLP

JEFFERSON,LA— Stew-
art Enterprises, Inc.
(Nasdaq:STEI) announced
that its committee of inde-
pendent directors has re-
tained Goldman, Sachs &
Co. as financial advisor and
Skadden, Arps, Slate, Meagh-
er & Flom LLP as special le-
gal counsel, in connection
with the Board’s evalua-
tion of strategic alternatives
available to the Company to
maximize shareholder value.
The Board previously an-
nounced the formation of
the Committee in connec-
tion with its consideration
of the letter from Service
Corporation International
dated July 21, 2008.

The Committee has com-
menced the process of
working with its advisors
and management to collect
information and analyze all
strategic alternatives avail-
able to the Company. The
Committee will conduct a
thorough evaluation of all
strategic alternatives to de-
termine the course of action
that is in the best interests
of the Company’s share-
holders. Neither the Com-
mittee nor the Board intend
to provide any update with

alternatives until the Board
has approved a definitive
course of action.

Chairman of the Board
Frank B. Stewart, Jr., who
currently controls approxi-
mately 34% of the Com-
pany’s voting power, has
advised the Board that he
is fully supportive of the
process being undertak-
en by the Committee, has
not made any decisions re-
garding the outcome of the
process, and plans to wait
until the Board has had
the opportunity to review
the appropriate informa-
tion and analysis presented
by the Committee to the
full Board before making
any decisions regarding his
plans or views.

Founded in 1910, Stew-
art Enterprises is the second
largest provider of products
and services in the death
care industry in the Unit-
ed States, currently owning
and operating 221 funeral
homes and 139 cemeteries.
Through its subsidiaries, the
Company provides a com-
plete range of funeral mer-
chandise and services, along
with cemetery property,
merchandise and services,

both at the time of need and
on a preneed basis.

respect to the Committee’s
review of potential strategic

A Proactivz
| Approac
to Advance

Funeral
Planning

I By Christopher Kuhnen

Lack of Accountability Could
Be Holding You Back

This year I have taught several of the training classes at
The Academy in Franklin, Ohio. The Academy is one
of the leading funeral service educational and training
institutes in the nation today, and I was honored to be a
guest lecturer. Class after class I listened to the students
share their pre-need sales challenges. One after another
lamented how they were not able to achieve the sales
goals they set for themselves. They developed feasible
sales and marketing strategies; attained sales training,
really understood their pre-need product, funeral home
and marketplace, yet somehow always seemed to come up
short. What was missing? Where had they gone wrong?
The answer lies with their accountability.

Accountability has different definitions. According to
Wikipedia, the free on-line encyclopedia, accountabil-
ity is a concept in ethics with several meanings. It is of-
ten used synonymously with such concepts as answer-
ability, enforcement, responsibility, blameworthiness,
liability and other terms associated with the expectation
of account-giving. Another common definition says ac-
countability is all about making commitments and stick-
ing to them. For the sake of this column, I'd like to share
the definition of accountability as it is outlined in the
bestselling book 7he Oz Principle: Getting Results through
Individual and Organizational Accountability written by
Roger Connors, Tom Smith and Craig Hickman (pub-
lished by the Penguin Group ISBN 1-59184-024-4). The

authors define accountability as: “An attitude of continually
asking “what else can I do to rise above my circumstances
and achieve the results I desire?” It is the process of “seeing
it, owning it, solving it, and doing it.” It requires a level of
ownership that includes making, keeping, and proactively
answering for personal commitments. It is a perspective that
embraces both current and future efforts rather than reac-
tive and historical explanations.” WOW! This says it all to
me.

The best laid plans of mice and men will be worth noth-
ing if there is no real actionable accountability on the part
of the person and/or organization making the plans. Most
pre-need salespeople measure their performance in terms
of pre-need sales contracts sold. They feel the more con-
tracts they sell, and the higher sales volume achieved, the
better their program must be. This is misguided because in
no way is total sales volume a measure of true program ef-
fectiveness or success. It is far more important to measure
how a person achieves their sales volume than it is to mea-
sure only how much sales volume was achieved. Therefore
are you doing the things you need to do, on a timely and
consistent basis, to see enough prospects to close enough
sales? Sales will come, if you hold yourself consistently ac-
countable to do the “action steps” that get you in front of
enough prospects.

This is where most pre-need sales professionals miss the
mark. They simply do not keep themselves busy enough do-
ing the things necessary to put them in front of prospects.
You can't present the features and benefits of advance fu-
neral planning, if you dont have anyone to talk too.

How do you hold yourself accountable to do these things?
You ask someone to help hold you accountable. Could be
your manager, co-worker, family members, or friends. Any-
one who has your best interest at heart. Share with them
your annual goals and objectives as well as prospecting ac-
tivities you need to accomplish to reach your goals. Ask
them to keep you on track always doing the things you say
you want to do. Think about it... How do you feel when
someone holds you accountable? Chances are you feel like
you'e in trouble, like you let your team or yourself down
or missed an important item on your “to do” list. Unfortu-
nately, most people view accountability as something that
belittles them or happens when performance wanes, prob-
lems develop or results fail to materialize. Because most

people experience accountability this way, it's no wonder
they spend so much time shunning it and explaining and
justifying poor results. Why not focus on a more positive
and powerful definition of accountability (like the defi-
nition presented in the book 7he Oz Principle!) which
will help you and others do everything possible to over-
come difficult circumstances and achieve your desired
results. Read the definition of accountability from The
Oz Principle again. This time focus line by line on what
it says. If you faithfully do what it outlines and take to
heart the direction it offers you will achieve success.

“An attitude of continually asking “what else can I do
to rise above my circumstances and achieve the results I
desire?” It is the process of “seeing it, owning it, solving
it, and doing it.” It requires a level of ownership that in-
cludes making, keeping, and proactively answering for
personal commitments. It is a perspective that embraces
both current and future efforts rather than reactive and
historical explanations.”

The secret to success as a pre-need sales professional is
holding yourself accountable each and every day to “ac-
tually doing” the prospecting, marketing, presenting and
closing processes that lead to sales. Focus on these pro-
cesses, instead of sales volume, and the sales volume will
be there. So too will you achieve your annual sales goal.

Good selling!

Christopher Kuhnen is Vice President of Marketing for The Out-
look Group, Inc., Franklin, Ohio. Mr. Kuhnen has considerable expe-
rience in the field of funeral prearrangement planning sales, train-
ing and marketing. He provides comprehensive consultation and
support to funeral directors nationwide to help them coordinate
and develop their funeral prearrangement advertising, marketing,
image, sales and public relations strategies.

He is a Kentucky Licensed Funeral Director, Life Insurance Agent
and member in good standing Funeral Directors Association of
Kentucky. Additionally, Chris is a recognized Certified Preplanning
Consultant (CPC) as bestowed by the Funeral Service Foundation
and a recognized Certified Marketing Specialist as bestowed by the
National Marketing Academy.

He has presented numerous continuing education, advertising,
marketing and pre-need seminars to a variety of national, state and
regional funeral associations. Chris can be reached at (800)331-
6270 or ckuhnen@theoutlookgroup.com.
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Manufacturer and Distributor of Premium Mortuary Equipment
Family Owned and Servicing the Industry for over Twenty Years

(800) 410-0100

www.mortechmfg.com

Three Body Refrigerator Two Body Roll-in Refrigerator
Model 1036-R114 Model 1036-R115

Units ship fully assembled, simply plug it into an outlet and they are operational. All quality
galvanized steel construction with a flush mounted door. Units include thermometer, door closer,
switch and vapor proof light fixture. The three body interior is provided with rolling racks and high
density plastic storage boards to match body capacity. The two body unit has one shelf and
space for your cot. Other styles and capacities available, please Inquire.

Model T3624
Laminated Body

Stainless Steel -| :
Embalming Station

!‘-wg__ I |
Model 1036-9M f

il I < =

s '&

Flush Embalmin o
Station Model 1036-13

Wall Mounted
Shower & Eyewash

Storage Board Model LW399
Model T3626 g
Stainless Steel ;
BodY Tray
' Battery Operated
Cadaver Lift

Model T3603
Carrier Chassis Tray

Model M678 H 2

I Water Control Unit
N : Model 1036-1
N < (Available in left

or right versions)

Cadaver Storage Racks
, 3,4, & 5 Tier Capacities

Hydraulic Embalming
Carrier-Model 600025
Carrier w/Model
T3603 Tray

Everyday Mortuary Supplies

Post-Mortem Thread

. =Tz —
Cotton, White / Brown, 1 Ib. Disposable Headrest = el
Only $23.00 each Styrofoam, sturdy, disposable ==
Polyester, White, 4 oz. head and arm rest i =
Only $ 11.00 each Only $ 25. 00 per case
= 4 per case

Stainless Steel Hypodermic Needles
Luer Hubs with long lasting points

Premium Gloves

i 20 Gauge 15 Gauge 13 Gauge 12 Gauge
S-XL 10 bx(/OCr?eSSiz; 2?3/2175 1.5” long........... $1.65ea 3.5"long........... $4.25ea 4.5" long........... $5.50ea 3.0” long........... $3.75 ea
2.5” long .....c..... $1.95ea 4.0"long........... $4.95ea 8.0”long........... $7.95ea 4.0”long........... $4.95 ea
~b LI P TSRS o CE IR 5.0 100G .vov $5.75ea 10.0”long........$8.95ea 5.0 ong.......... $5.75 ea
y Nitrile Powder-Free $ 60.00 case 19 Gauge 6.0” long .......... $6.75 ea 6.0” long ........... $6.75 ea
N (Shown [eft)......cvvvevireriirerieiernas 7.99 box 3.0"long........... $2.25ea
Headrest : |
Molded plastic, sturdy, reusable Stainless Steel Instruments ~N N | :
Only $ 33.00 each Pall Bearer Gloves : ' I
Dressing Forceps i \ _) ) 1
Quality, Cuffed, White 6.0” long $3.95 ea .- - I|‘.'
8.0” long $7.95 ea \
O'ggﬁdyzgg 1007 10NG wovovrrerereeeeeeesreeeee $10.95 ea N £ I
Scissors E A =
Ends: Sharp-Sharp, Sharp-Blunt, Blunt-Blunt = [/ ; E
Plastic Body 1 T $3.95 ea \= | #&
Boards 6.5” 10N cvvrrrreiireieee e $4.95 ea = ?
Set of 3 Artery Forceps i | \
. Straight or Curved |
Plastic Undergarments Qnly $J§fs%° 6.25" long '
Slear, S” - XL for most itergs 7.25” long \
nionalls.... ... $12.00 ea : » an
Shirt/Jacket $10.00 oa ".I'hre.e Piece ST (o7 Te [ : ﬁ&"uﬂ = {\
Pants............ ....$3.00 ea Sterilization Sets Order $100 worth of instruments
Capri Pants.......cccccceueennunee $ 6.00 ea Solid Pan, Perforated and receive free ground freight.
Coveralls.........cocccune..... $3.00 ea Pan & Cover Continental US ONLY N
m—— —
StocKingS....coveveeereiieeiine $3.00 ea 20.0” x 12.0” x 4"H
Sleevesg..l ........................... $2.00 ea Only $79 each MORTECH MANUFACTURING COMPANY
Infant Unionalls............... $10.00 ea 12.75” x 10.375” x 4"H 411 NORTH AEROJET AVENUE, AZUSA, CA 91702

Free ground shipping on plastic
undergarments orders over $300
Continental US ONLY

Only $45 each TEL (626) 334-1471 « FAX (626) 334-1704

Call us at (800) 410-0100 or Email us at info@mortechmfg.com
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Keepsake Penda’®
Madelyn Keepsake Pendants
can be worn as a necklace,

bracelet, or displayed in a dome. :
Large 14K Gold Cross
by Special Order

Large Sterling Heart

The opportunity to choose a Keepsake Pendant
presents itself only once —

the comfort a Keepsake Pendant offers

14K Gold Infinity

Hand-Cut, artistic lines, instill beauty and

charm to our new ArtGlass Urn Series.

With matching keepsake and name
medallion, your customers are offered a
perfect opportunity to memorialize the

passing of a loved one.

And it gets better... our ArtGlass is
affordably priced at a lower price point
- your customers will love that.

And all orders are shipped same day - no

minimums — your customers will love that too.

Ask your local sales rep about ordering our
product line of urns and keepsakes. And
let's honor our loved ones with the style and
grace — that is and always will be, Elegante.
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Veterans & Family
Memorial Care Nears 100
Providers in Nine States
SANIBEL,FL— Mark E. Davis, President and CEO of

Veterans & Family Memorial Care, a division of Val-
Mark Memorial Group, Inc. announced that nearly
one hundred (100) family owned funeral homes in nine
states have branded their firm “The Veterans Funeral
Home” in their community by becoming an Exclu-
sive, Certified VFMC Funeral & Cremation Provider.
“Our network of VFMC Certified Providers is grow-
ing daily” said Mark Davis, “and we anticipate reach-
ing our goal of having providers in all 50 states by the
spring of 2009.

The Veterans & Family Memorial Care Brand is a
symbol of trust and respect underscored by the VEMC
Provider’s pledge to demonstrate service beyond their
clients’ expectations. Whether a firm cares for eighty
families per year or eight hundred, whether they have
one competitor or twenty, becoming an “Exclusive”
VEMC Provider is an inexpensive, cost effective way to
increase revenue, generate community awareness, grow
market share and gain a
competitive edge.

Due to the growing num-
ber of veterans who are
responding to VFMC’s
many marketing programs
the challenge is to lo-
cate family owned funer-
al homes throughout the
U.S. to provide at-need
and pre-need arrange-
ments for these individu-
als. Funeral home owners
that would like to brand
their firm “The Veterans
Funeral Home” in their
community by becoming
an “Exclusive” Certified
VEMC Funeral & Cre-
mation Provider should
visit www. VeteransFuner-
alHomes.com or call Toll

Free (866) 770-6791.
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Robert
D’Anjolell,
Sr. receives
Honorary
Doctorate

Rl

Robert D'Anjolell, Sr.

BROOMALL,PA— Rob-
ert L. D’Anjolell, Sr. re-
ceived an Honorary Doc-
torate Degree in Humane
Letters from Cabrini Col-
lege in Radnor, PA. He was
presented the degree May
18, 2008 in appreciation
of his thirty-one years of
service as a dedicated col-
lege trustee.

D’Anjolell holds an A.S.
in Mortuary Science from
Eckles College of Mor-
tuary Science, an A.A.
in Business from Temple
University, and a Com-
bined B.S. in Mortuary
Science. He owns and op-
erates six locations of Rob-
ert L. D’Anjolell Memori-
al Homes in the Delaware
Valley.

TICKET TO PARADISE FEATURE
ARTICLES
‘ CoLUMNS
Visit us at Booth #1927
% CALENDAR
@W ofF EVENTs
BRASSC” COMPANY )
1-800-252-7277 071[1713 !

FUNERAL HOME &
CEMETERY NEWS

www.nomispublications.com

IS

PUBLICATIONS, INC.

ously and often in areas that are not well lit.
Some funeral homes limit family pictures to what will

the ice for those who have come to support the fam-
ily. It provides a platform for storytelling: “Seeing that

2

or “I

For Keep
Sakes

By Adrienne Kalmes

picture of Bill’s first touchdown reminded me...
remember that wedding so well. Your mother was the
life of the party...” The music worked into the video
also serves to enliven the atmosphere and make it more
celebratory. Lastly, a video becomes a keepsake that the
family takes home to play at anniversaries and pass on
to children and grandchildren.

Next time we'll look at some basic questions to ask as
you choose the best technologies.

fit on magnetic boards or fixed displays that are neater in
appearance and strategically positioned for better view-
ing. Others encourage families to choose a set number of
framed photos and artfully display them on tables through-
out the visitation chapel. Growing numbers of funeral
homes are now taking the plunge into newer technologies
that afford imaging in a more tasteful way.

Memorial, tribute or keepsake videos (All three terms are
used.) provide distant relatives and visitors with a glimpse
into the life of the deceased. The typical video contains
somewhere between 30 and 75 photographs and slides
combined with music and text. They are produced on a
DVD which plays continuously. While the physical con-
straints of older facilities can make this a more costly op-
tion, the revenue from providing video tributes can quickly
cover the initial output for monitors, DVD players and
wiring. Newly built funeral homes are most always con-
structed with this technology built in to their infrastruc-
ture.

Apart from the self-serving aesthetics, why would a fu-
neral home produce or offer memorial or tribute videos?
There are many reasons; chief among them is that your
services help families feel better. The task of collecting the
pictures helps family members begin to work through their
grief. The selection of photos for a video is an occasion
for remembering happier times. Families record positive
events—birthdays, anniversaries, accomplishments, va-
cations. Another reason for presenting a tribute video at
a visitation, funeral or memorial service is that it breaks

Offering

Memorial Videos

Can you imagine using a horse drawn hearse or car-
riage to convey a casket and mourners to a cemetery
today? Unless it was for a state funeral, your response
would certainly be a resounding “No way!” The funeral
industry has always moved with technologies that make
the task of burying our dead more dignified and more
efficient.

Technology moves at a rate faster than ever before and
keeping up with it is a tall order. This is most evident
when we consider the use of images to tell the life-story
of the deceased. Picture boards have been with us for
the last several decades. We have all attended wakes or
memorial services where relatives of the deceased have
emptied their picture albums onto poster boards, which
the funeral home dutifully displays on easels. These ea-
sels are then positioned near the line visitors form when
coming to pay their respects, sometimes rather precari-

Since 1998 Adrienne Kalmes has directed the sales and marketing
efforts of Meadow Hill Company, Inc. The ten-year-old, Chicago-sub-
urban company produces Thumbies® Fingerprint Keepsakes for more
than 3,000 funeral homes across the United States and Canada.

Adrienne did her undergraduate work in communications at the
University of Toronto and has done graduate work in both business
and pastoral ministry at Loyola University in Chicago. Her divergent
interests in bereavement and marketing make her the ideal candidate
to write compassionately about the role of keepsakes in the grieving
process and practically about the business opportunities presented
with keepsakes sales.

In this monthly column, For Keep Sakes, Adrienne explores the his-
tory and use of keepsakes and features specific products from the
wide variety of options available in today’s market place. Over time
she hopes to share interesting stories about keepsakes gathered from
funeral directors across the country.

Adrienne can be reached by phone, toll free, at (877)848-6243 or
via email at adrienne@thumbies.com. Her mailing address is PO Box
274, Fox River Grove, IL 60021.
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completely new format: YOU shape the program!

January 13-15, 2009
Las Vegas Hilton
Las Vegas, Nevada

ICCFA's Sales
Management &
Marketing Conference

The Largest Preneed
Sales Conference In
The World!

Interactive Sessions,
Take-Home Binder,
Networking & More!

COLLEEN FRANCIS

Face-to-face sales expert will share how
to build trust and loyalty
www.engageselling.com

Participate in the

SALES PRESENTATION SHOWCASE

WENDY WEISS

The “Queen of Cold Calling” will teach you
how to turn cold calls into hot prospects
www.wendyweiss.com

Take the stage, show off your sales presentation skills and receive expert feedback on where you excel and
ways you could improve. Share your techniques and take home fun prizes!

SESSIONS INCLUDE:

WHAT ACTUALLY WORKS? One Sales &
Marketing Committee member, after reviewing the system
developed by Gary 0'Sullivan, CCE, and David Shipper, said
that “In all my years in the business, this is the best sales
system I've ever seen.” YOU DON'TWANTTO MISS THIS
SESSION! In 2005, 0'Sullivan and Shipper decided to
create a preneed sales system, test it, revise it and come
up with a system that works. In this session, they will
explore in detail three of the things they've found that
really work:

+ Recruiting—Why is it that in the interview almost
every candidate says, “Yes, | can do this!,” but then after
three days, they quit? Learn the number one reason and
how you can prevent this phenomenon by improving
your selection process.

+ Training—Sometimes by the time people are “fully”
trained and get in selling mode, they forget what to say.
0'Sullivan and Shipper have developed a new Fast Start
program and an ongoing development process to ensure
anew counselor’s success.

« Prospecting—~Failure in prospecting is probably the
#1 reason people fail in the preneed profession. Most
salespeople view prospecting as a project, something to
do when they have no one to see. Find out how to make
prospecting a process. If you don't have people to see,
nothing else really matters.

Presenters: Gary O’Sullivan & David Shipper

MULTICULTURAL MARKETING—A
HOW-TO GUIDE FOR IMPACTING
SALES & SERVICE From Birmingham to Seattle
and all points in between, you'll learn how to find out
your market demographics and how to engage those
ethnic groups as potential employees and prospects. We'll
take a look at different cultural customs and beliefs and
how your cemetery or funeral home can tie in community
service programs to better relate to those populations.
Additional highlights will include:

« Specifics on recruiting

« Multicultural advertising

« Multicultural etiquette

« Multicultural beliefs in regards to cremation
« How to set a selection room to make it culturally
friendly.
Presenter: Mark-Russell

GENERATING MORE LEADS THROUGH
REFERRALS We all know and recognize the value of
getting referrals, and most salespeople can even tell you
exactly how to go about asking for them. So why do most
salespeople fail at getting any referrals? Todd Carlson

will discuss the #1 reason that stops agents from popping
the referral question, and he'll provide some practical
solutions that will change the way you think about asking
for referrals. Presenter: Todd Carlson

SALES & MARKETING FOR LONG-TERM
SUCCESS Do you have a long-term sales strategy,
or are you only interested in “this month"? Jeff Gould has
spent more than 20 years helping companies develop
detailed, focused marketing strategies proven to increase
calling, appointment and closing percentages—the
last five years specifically in the cemetery and funeral
business. Find out:
« The three biggest mistakes cemeteries and funeral
homes make with their sales force
- Strategies to increase call-in leads
- Effective ways to get at-need on your team and
working for you.
« A five-minute plan for growth that works.
Presenter: Jeff Gould

THE KASH FORMULA Do you have KASH?
KASH stands for: Knowledge; Attitude; Skills; and
Habits. If you make the KASH formula part of your sales
development, you will increase not only your activity but
your results. Itis a fact that this system works for those
who make it part of every sales presentation. Practice
makes perfect. Attitude is everything!

Presenter: Tom Holland

MAXIMIZING YOUR CREMATION
SALES AND SERVICE This session will take you
step-by-step through a process for presenting to families
all of the options available with cremation. You'll learn

how to look past what you think a family can afford and
comments such as, “We only want a direct cremation.”
Discover how to make a more effective presentation that
ultimately raises your bottom line and produces happier
families, which in turn creates more referrals. Exceed your
customers’ cremation expectations.

Presenter: Elisa Krcilek

USING LISTENING SKILLS TO ENHANCE
YOUR CREMATION PRESENTATION
How often does the arrangement process for cremation
become an order-taking exercise? You'll be surprised at
what a difference listening can make to your bottom line
and to client satisfaction. This session will offer exercises
on how to target the cremation arrangement process
toward the needs of your client and how to clearly
identify those needs. You'll take back a list of exploratory
questions and agenda topics you can use during the
arrangement process to ensure you leave no stone
unturned. Presenter: Nectar Ramirez

DISCOVER YOUR PROSPECTING STYLE
Prospecting is not the same as lead generation. It's more
active and allows you to control your destiny. In this
session, we'll brainstorm on prospecting activities that
will allow you to walk away with a clear, more definitive
idea of how to accomplish your goals. Learn how to play
to your strengths & talents and increase your financial
success exponentially! Bring your pen, paper and positive
attitude as this session will be highly interactive and
practical. Presenter: Stephane Hayes

REFERRALS—THE KEY TO FRIENDLY
SALES No question about it: Word-of-mouth is the
most effective way to advertise and attract business, but
the process of generating new prospects from past clients
can seem too difficult and mystifying. Ruggerio will show
you how to cultivate a network of endless referrals and
develop profitable, win/win relationships.

Presenter: James Ruggerio

CREMATION SALES FORTHE
CEMETERY AND FUNERAL HOME You'll
learn how to better understand today’s cremation

consumer and best practices for establishing prices and'

selling cremation merchandise & services. Discover new

ways to:

« Market directly to the cremation consumer

« Present cremation to the preneed consumer

« Increase the average revenue per cremation preneed

- Target your cemetery inventory to cremation consumers

- Get more revenue per cremation interment

«Increase the existing funeral & cemetery prenee
contract vy

Presenter: Dan Isard

PUBLIC RELATIONS & EVENTS Public
relations activities can serve as a relatively inexpensive
yet effective method for promoting your cemetery or
funeral home in the community. In this session, Dean
Lambert and Pam Kleese will explain what PR is (and
isn't) and discuss how to maximize your efforts to ensure
the greatest opportunity for success. You'll walk away
with insights on the barriers to prearranging, as well as
tips and techniques for optimizing PR efforts, including
press release development, event coordination and
performance tracking.

Presenters: Dean Lambert & Pam Kleese

THE REARRANGEMENT CONFERENCE
—UNDOING THE DAMAGE PRENEED
HAS DONE When the dead have prearranged their
own funerals, the results sometimes leave the living
wanting more. This workshop takes a practical look at the
challenges of minimal pre-arranged services and offers
some practical strategies for offering families a distinctive
alternative. Create more meaningful services in spite of
the limitations imposed by prearrangements. You will:

« Learn to help surviving family members separate the
prearranged “necessities” from their own desires to
say farewell

+ Recognize the opportunities created by limiting the
scope of pre-arrangements and increasing the scope of
the at-need process

- Develop effective strategies to capitalize on these
opportunities

Presenter: Doug Gober

For full program details and registration information, visit www.wideworldofsales.com
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The Nations purchase
Norwood and Brumley
Funeral Homes

IDABEL,OK— Charles and Jane Nation have purchased
the Norwood Funeral Home at 115 N. Central and the
Brumley Funeral Home at 1201 Lincoln Road, both in
Idabel, OK. The two funeral homes have been combined
into a single business at the Brumley location. The com-
bined firm is now called the Norwood-Nation Funeral
Home at the Lincoln Road location.
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Meadow Hill

CORPORATION

The Kegusa,ée
Standard

Across the country, families are asking 1 : _
for the Meadow Hill’s Thumbies by name. b, ' s E
They sense its value with a single touch. e
Today’s funeral directors understand and

Suggest Thumbies.

. ?Z HUMBIES®

FINGERPRINT KEEPSAKES

Pruzin Brothers takes
delivery of Eagle Coach

MERRILLVILLE,IN— Butler Coach would like to thank
the Pruzin Brothers Funeral Homes of Merrillville and
Portage, IN and Pruzin and Little Funeral Home of
Crown Point, IN for the purchase of this 2008 Cadillac
Eagle Ultimate Elite Funeral Coach. Pictured from left to
right are Thomas G. Pruzin, Jonathon R. Christiansen
and Kathy Meyers, all of Pruzin Brothers Funeral Homes

See us on-line at www.meadowhillco.com or call

877.848.6243

to receive your free start-up Kit.

e WNERSARY

A second
opportunity will
never present itself.

.egal
" Sj;geak

By Atty. Harvey I. Lapin

Verify a
Subpoena
is Real?

A client of the author recently received a subpoena
from a probate estate requesting documentation related
to its records for the deceased’s funeral arrangements
and cremation. This was the second subpoena received
from the Estate and the client became concerned that it
was going to be dragged into a dispute so he contacted
the author.

The author examined both subpoenas and noticed
some problems. First, the subpoenas indicated an estate
had issued it. Second, the person signing the subpoe-
nas was not an attorney. Third, there was no seal of the
court and the signature of the clerk on each subpoena
was blurred. It appeared that the subpoenas might be
fakes.

Since many courts now have an Internet site it is not
difficult to find out about current cases. The search of
the court’s site for the probate estate indicated that the
estate has an attorney. Accordingly, the validity of the
subpoenas issued by someone else was even more ques-
tionable. The author contacted the attorney for the es-
tate and was advised that the subpoenas were valid and
that there was a big dispute between the person who
signed the subpoenas and another heir of the estate.
The attorney also indicated that the judge was unfor-
tunately giving leeway to everyone involved in the case.
When this information was discovered, it became more
important to be sure that the response to the subpoena

was accurate and did not raise any unforeseen issues.

The lesson to be learned by this incident is that when
you receive a subpoena, a court document requesting
information or an inquiry from someone representing
they are an attorney, it is important to verify it is, in
fact, a real document or a valid document. When you
receive a legal document you should also consult your
own attorney before responding.

The response should also be carefully reviewed to make
sure that everything is included, as sometimes docu-
ments may still be in transit or may not have been filed
in the appropriate file.

Harvey I. Lapin, P.C., is a member of the lllinois Bar and Florida Bar.
He is a member of the faculty at the John Marshall Law School in
Chicago and is presently teaching the subject of Tax Exempt Orga-
nizations.

He has written numerous articles on the subject of taxation, fu-
neral and cemetery law.

The subject discussed in this article and future articles resulted
from the questions from readers. If you have any questions about
the topics covered in this column or in obtaining professional as-
sistance, please contact the author c/o Harvey I. Lapin, P.C., PO Box
1327, Northbrook, IL 60065-1327. Phone (847)509-0501 or fax to
(847)509-1027.

The author also prepares material for CB Legal Publishing Corpo-
ration CB Legal Publishing Corporation’s Release Form Kit, which
was prepared by the author, contains Release and Hold Harmless
forms for Funeral Homes to use in situations where it has resolved
a complaint with a customer, such as a problem occurring in a ship
in, and wants to be sure that there will be no further action by the
customer or their relatives. Other situations that are covered are
obtaining Releases and Hold Harmless Agreements in advance from
family members who insist on viewing an unembalmed or disfig-
ured body or who may be identifying the body. The Funeral Home
Kit contains 9 Special Releases for specific funeral home situations
and a General Release form to be used for other situations not spe-
cifically covered. There are Release Kits for Crematories, Cemeteries
and Combination Funeral Home/Cemetery Operations. The forms
can be purchased on a custom basis with your business name and
address preprinted at the top of each form. Call Cheryl Lapin at the
number below for information.

The author also writes more extensive articles on subjects of inter-
est to the industry in a newsletter, the Cemetery and Funeral Service
Business and Legal Guide. Subscriptions to the Guide cost $110 per
year for ten issues on different topics. New subscribers are usually
eligible for introductory rates. Anyone interested in subscribing can
contact Cheryl Lapin, CB Legal Publishing, PO. Box 1327, North-
brook, IL 60065-1327, fax to (847)509-1027 or call (847)509-0501.

and Pruzin and Little Funeral Home.

PUrnne by Meric Woad Producte
Family Owned « Made in America

Over 50 Years of
Woodworking Experience

Our wood Urns are made from the finest
Appalachian hardwoods with
no composite products
Urns offered in Hard Maple
Cherry - Red Oak

PO Box 1468 « Andover, OH 44003
440-293-6272 » Fax 440-293-6846
Email; charlotte@mericwood.com

www.urnsbymericwood.com
www.overtherainbowpetcaskets.com
www.overtherainbowurns.com

(

IS YOUR MAILING
LABEL CORRECT?

If not, please contact us. Our Mailing List
helps to update the Funeral Home and
Cemetery Directory. If your Mailing Label
IS NOT CORRECT your firm's listing in the
Funeral Home and Cemetery Directory may
be incorrect. Send your mailing label along
with changes and

phone number to:

NOMIS

PUBLICATIONS, INC.

PO Box 5159, Youngstown, OH 44514
www.nomispublications.com
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S TAKMORE

The folding chair with the permanent look?

OCTOBER 2008

FLEXIBILITY, COMFORT, VALUE—  STAKMORE offers a seating option that provides client comfort,
three words that are synonymous with  service flexibility and compliments your interior decor.

the quality folding chairs STAKMORE,  contact your funeral supply distributor today to learn more
the INDUSTRY LEADER, has been 404t STAKMORE's product offerings.

manufacturing since 922,

For a list of funeral supply distributors contact our corporate
CHOICE S—the key word describing the numerous chair styles,  offices. Phone: 607-687-1616; Fax: 607-687-0049; E-mail:
wood finishes and upholstery options offered by STAKMORE.  customerservice@stakmore.com

STAKMORE ¢« PO. Box 309 Elm Street « Owego, NY 13827
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TreasureLine Urns

OCTOBER 2008
Raptors Visit Turner
County Fair thanks to
Hofmeister-Jones

The Raptor Presentation at the Turner County Fair

PARKER,SD— The Raptor Center of the University of Min-
nesota with a live bald eagle, hawk, owl, and falcon came to
the Turner County Fair in Parker, SD on August 13 and 14
to inspire participants to protect raptors and the world we
share. The event was sponsored by the Hofmeister-Jones
Funeral Home of Parker, Hurley, and Marion.

Live raptors were perched out on display near Old Mc-
Donalds Farm including a Bald Eagle. Participants learned
the three key features of all raptors and how they are dif-
ferent from other birds. Presenters used hands-on teach-
ing tools such as feathers, wings, skulls, and feet. Visitors
asked questions, took photos, or just watch the raptors.
The program provided opportunities for one-on-one learn-
ing with the raptor specialist.

The Raptor Center at the University of Minnesota is in-
ternationally known for pioneering and perfecting tech-
niques in avian medicine and surgery, restoring the pere-
grine falcon in the Midwest, and advancing the health of
raptors and other avian species through ongoing research.
In addition to training veterinarians from around the
world, we share through school, community, and Web-
based education programs and the rehabilitation and re-
lease of injured raptors. For more information or to learn
how to sponsor a Raptor Center event in your community,

Please call
Jor catalog

DOTOBER 1548
Visit us at Booth #713

' SEND Us Your NEws!
We welcome news of the industry. NO IS

Send us information on your firm today!
PUBLICATIONS, INC.

PO Box 5159, Youngstown, OH 44514 « Fax (800)321-9040 [S¥IN=:IVE HOME &
press_releases@nomispublications.com CEMETERY NEWS

- go to www. TheRaptorCenter.org.

Putting on
the Ritz

“Facing struggles, stumbles and transitions, Ritz Carlton’s
leadership has been steadfast in its commitment to service

and quality”. —Dr. Joseph A. Michelli

When the casket, vault, urn, lowers and markers have
all gone to the internet providers, what you have to offer
is service.

Therefore your level of service must be unparalleled;
desired and branded accommodations to the wishes of
and the flawless execution of the desires of the arranging
family.

In a WalMart and Costco world, how do we succeed
as Neiman-Marcus, Nordstroms and Saks; by emulating
their devotion by anticipating the needs of their guests
and giving rapt attention to its delivery.

One such provider of quality care is the Ritz Carlton
hotels. Their corporate mentality of providing a legend-
ary customer experience is explained in the recent book,
The New Gold Standard (McGraw-Hill, 2008), written
by Dr. Joseph A. Michelli, author of 7he Starbucks Expe-
rience (reviewed December 2006). Dr. Michelli has again
taken a well thought out philosophy of ultimate service
and made it relevant to any service industry.

Michelli asks, “If your employees were asked to provide
a clear and accurate understanding of your company’s
mission and purpose, could they?”

Ritz Carlton, founded by a Swiss peasant farmer’s son,
Cesar Ritz, has a credo. It reads, “The Ritz Carlton is a
place where genuine care and comfort of our guests is our
highest mission. We pledge to provide the finest personal
service and facilities for our guests who will always enjoy a
warm, relaxed, yet refined ambience. The Ritz Carlton ex-

perience enlivens the senses, instills well being, and fulfills
even the unexpressed wishes and needs of our guests.”

This credo is printed on a laminated card that is issued to
every employee who is told to always carry it with them,
to review it daily, to remind them of their mission, re-
gardless of their function.

How many of us develop and execute such a vision to
their employees?

If you think we have been hit with every type of com-
petition, think about Ritz Carlton. In its more than cen-
tury of history they have faced the depression, World War
I1, discounters such as “we’ll keep the light on for you”
Motel 6, Super 8 and every motel/hotel in between that
and them, the internet sites such as Expedia, Travelocity,
etc that puts price and presentation of all lodging places
at a mouse click away of a significant decision for service
and need.

Ritz Carlton is constantly watching changing market
conditions through customer feedback, sales force intel-
ligence, monitoring word of mouth. A word of wisdom:
“All staff (should be) alerted to the importance of cus-
tomer experience and their own performance in believ-
ing it.” —Jennifer Jirby of www.mycustomer.com

Laurie Wooden of Ritz Carlton adds, “Since custom-
ers are always changing, I am surprised to find that they
are content to do things the way they have always done
them.”

How does Ritz Carlton handle customer disappoint-
ments?

1. Share a genuine and compassionate reaction to the
person’s distress. 2. Offer appropriate apologies. 3. Assure
the person you will take care of the issue. 4. Individual-
ly and through the resources of your team, see that the
problem is taken care of in a way that meets the satisfac-
tion of the customer and does not recur. 5. Go one step
further to demonstrate that you want to try to compen-
sate for the person’s loss or frustration.

Simon Cooper, Presidentand COO of Ritz Carlton, adds,
“When these breakdowns occur, it is hard to get to a place
where we're going to have an engaged guest. The only way
across the chasm over the long term is to know what goes
wrong and to make it right. It is fundamental.”

“We're not satisfied with just doing things better. The

experience should have been perfect in the first place.
While I know that perfection can be elusive, we need to
shoot for it or else will settle for 90 to 95 percent. We're
not going to be a world class organization if we start to
think that way.” —John Timmerman, VP of quality and
program management

‘The teamwork of their employees is Ritz Carlton’s strength.
All employees know that service to their guests is everything,
No matter whom the employee is, if there is a need they fill
it. “I appreciate my company because a supervisor is never
too important to drive a car down for me, the doorman. And
the hotel manager assists me in carrying luggage without me
saying a word. In short it’s a place where leaders show you
that we are all one, where leadership is not saying it, but do-
ing it. And I mean in all areas of the hotel.” —Esezi Kolag-
bodi, doorman at Ritz Carlton, Berlin.

Another example of leadership of Ritz Carlton is their com-
mitment of volunteerism within their communities. Wal-
ter P. Pidgeon, in “The Universal Benefits of Volunteering”
wrote, “In addition to the positive emotions that come with
volunteerism. The return value of corporate efforts includes
team building, cohesion, employee pride, and the develop-
ment of specific skills such as project management skills.”
Ritz Carlton allows local management to find appropriate
places of community service and allows them to do it. They
might be the premium hotel experience but they are there
to support a worthy cause.

In these times of new competition and a changing cus-
tomer, let us learn from those who endure and triumph.

“They continually put the competition on notice that they are
out there and are going to perform the best they can, above and
beyond what the competition is doing and that they are always
going to be a leader in the industry.”

—Jim Strong, author of “Craving for Travel”

Steven Palmer entered funeral service in 1971. He is an honors gradu-
ate of the New England Institute of Applied Arts & Sciences. Licensed
on both coasts, he owns the Westcott Funeral Homes of Cottonwood
and Camp Verde, AZ. Steve offers his observations on current funeral
service issues. He may be reached by mail at PO Box 352, Cottonwood,
AZ 86326, by phone at (928)634-9566, by fax at (928)634-5156, by
e-mail at westcott@commspeed.net or through his website at www.
westcottfuneralhome.com.
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Rideau Memorial Gardens installs two

Columbaria

MONTREAL,QUEBEC,CANADA— The
recent installation at Rideau Memorial
Gardens of two custom-designed colum-
baria, with a combined 498 niches, signi-
fies the considerable increase in the rate of
cremation. It also reflects the commitment
of KMI Columbaria to provide state-of-
the-technology designs and installations so
that cemeteries like Rideau can better ac-
commodate the preferences of the families
they compassionately serve.

Rideau Memorial Gardens’ columbaria,
one commemorating The Last Supper and
the other featuring The Good Shepherd,
provide both increased capacity and long-
term sustainability because of KMI’s unique
features: non-deteriorating materials, such
as aluminum niches and granite exteriors;
patented security and vandalism protection
system; and condensation control system.

“Our new columbaria replaced two con-
crete structures to maintain the dignity of

the cemetery,” explains Timothy Hingley,
property manager at Rideau. “The new struc-
tures are both low-maintenance and house
significantly more niches.”

Rideau’s parent company, with 41 cemeter-
ies and over 90 funeral homes, did a thorough
search before selecting KMI Columbaria.
“KMI was accommodating in all ways,” notes
Hingley. “Installers were knowledgeable, work
was scheduled with our convenience in mind,
timelines were always met and personnel were
accessible and often on site.”

Rideau Memorial Gardens, established in
1954, is a non-denominational facility with
on-site funeral home, crematorium and mau-
soleum on the western island of Montreal.

KMI, headquartered in Kimberley, British
Columbia, Canada, is a leading manufacturer
of Columbaria throughout North America,
providing full service to cemeteries, funeral
homes and church organizations from design
to installation.
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No need to call for changing prices!

Our prices are printed in our brochures
to keep it simple for you and the .-
families you serve! :

Fixed pricing includes everything;
- Engraving (no additional charge for extra letters) |,
- Shipping and Handling
- Velvet Gift Box for Your Customers
- Personalized Presentation Box
for Funeral Directors
- Permanent Archival Storage of Imprint
for Additional Orders or Replacements
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PROUDLY MADE
IN THE USA

Contact us for more information
or a FREE display kit!

QUALITY « CUSTOM « KEEPSAKES
IN SILVER & GOLD

1-800-774-0306

email: pmkeepsakes@aol.com

CONTAINERS, INC.

Containers For Precious Cargo

IPPC Stamped For International Shipments
Third Party Performance Tested
Family Owned and Operated

YWirzhn Quality Cournes

S300-398-0447
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JOHN RAGGETT
Vice President
P.O. BOX 4087 » 9828 ARLEE AVE.
SANTA FE SPRINGS, CA 90670

Office: (562) 222-BURN
(800) 396-2254 « Fax: (562) 222-2880
Cell: (562) 755-1244
www.americancrematory.com

“SERVICE IS EVERYTHING”

888-8410- 7409
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By Gary Finch

Clearing my desk,

there are these items...
Never Ending Speculations Abound OSHA

Some think it is a given that a Democrat Congress
and President will have OSHA resume inspections on
low hazard industries. Presently, federal OSHA is not
allowed to make planned inspections in the service in-
dustry. This policy has effectively reduced funeral home
inspections.

I'm not convinced it will go back to the old way. Un-
der President Bush, OSHA has exceeded their planned
number of inspections for seven consecutive years. Dur-
ing this time, the injury rate has fallen to an all time low.
Union officials had predicted that the injury rate would
increase. If the Democrats resume full inspections and
the injury rate increases, it would be an embarrassment
for them.

Is Live OSHA Safety Training the Best Approach?

I have nothing against live safety training, but I dont
see annual visits by safety consultants as a solution. It
does nothing to address the training of newly hired em-
ployees. Not to be self serving, but I think our Plug and
Play library is the perfect training medium. It now has
40 video and 80 text presentations that can be used to
train embalmers, secretaries, and the entire workplace.
The funeral home owns it and can use it for new em-
ployees and for renewal training.

The NFDA answer was Stericycle, a firm that only
months ago did not even claim to have any expertise
on formaldehyde or the funeral industry. I'll leave it
to others to determine how this meets the OSHA re-
quirement on an instructor being an expert on the
subject. Their expertise might be fines. Stericycle was
fined $65,000 earlier this year by the EPA. That fol-
lowed a $224,000 fine in 2004.

What would the response be if an embalmer called
them and asked for advice on handling a CJD case?
Something is amok here. Are there others who
reminisce for the good old days with Howard C.
Raether?

Why Don’t They Investigate the Funeral Service Alli-
ance?

Their web page has a section that is titled: “What
You Should Know About Embalming”. The self serv-
ing content contained this gem: “Embalmers are re-
quired by OSHA to wear a respirator and full body
covering while embalming.” That is not true. It is just
propaganda intended to scare people considering a
traditional funeral.

Wouldn't it be nice if our association would moni-
tor this outfit and hit them with a “cease and desist”
order when they intentionally mislead the public?

Gary Finch is a licensed funeral director and embalmer in Texas.
He founded Compliance Plus in 1992. Today, they represent over
700 funeral homes and cemeteries in 37 states. Compliance Plus
also serves as an advisory consultant for the International Order of
the Golden Rule. For more information on Compliance Plus visit
www.kisscompliance.net. Contact Gary by phone at (800) 950-
1101 or by e-mail at gfinch@kisscompliance.net.
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Bradford-O'Keefe Funeral
Homes honored by

Chamber of Commerce

BILOXI,MS— Bradford-O’Keefe Funeral Homes was re-
cently honored by the Mississippi Gulf Coast Chamber of
Commerce. Jeffery and Jeremiah O’Keefe accepted both
the prestigious Lifetime Achievement Award and the Busi-
ness Services Tapestry Award.

Bradford-O’Keefe Funeral Homes opened in 1865 and
now has five funeral homes in Biloxi, Gulfport, Ocean
Springs and D’Iberville; two cemeteries; and Mississippi’s
first crematory.

Luken Memorials is There
When You Need Them

MADISON,NE— Luken Memorials came to the rescue af-
ter vandals toppled forty-nine monuments at Crown Hill
Cemetery in August. The company sent three experienced
professionals from Yankton, SD to get the cemetery back
in order free of charge. Within a day and a half, all the
monuments had been recemented to their bases. The men
also replaced headstones at two other local cemeteries that
were vandalized during the same period. Luken is to be
commended for its generosity and dedication to service.

WWW.NONISPUBLIGATIONS. GOM
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Veterans Funeral Care ™ endorsed by the American Legion Department of
South Carolina

CREMATION &
BURIAL SOCIETY

GRANITEVILLE,SC—
South Carolina Crema-
tion & Burial Society,
exclusive providers of Vet-
erans Funeral Care™ in
South Carolina has been
endorsed by The Ameri-
can Legion Department of
South Carolina.

South Carolina Crema-
tion & Burial society, based
in Graniteville, is the fast-
est growing provider of
cremation services in the
state and The American Le-
gion Department of South
Carolina, headquartered
in Irmo, represents over
24,000 members in South
Carolina, making it the

largest veterans’ service or-
ganization in the state.
This is only the second
such agreement in the en-
tire Country, the other be-
ing between The American

Ray Visotski

Legion Department of In-
diana and Indiana Funeral
Care and Veterans Funeral
Care™

The endorsement provides
for Veterans Funeral Care™
to educate members of The

American Legion as to the
benefits they have earned
because of their military
service. Additionally, Vet-
erans Funeral Care™ en-
courages veterans and their
families to take advantage

PRE-NEED

of these free benefits and
to beware of advertising
that encourages veterans to
participate in special offers
that may end up costing
over $10,000. The website,

<« . . »
now called a “media-site

Page A15

has been enhanced, with
both general consumer in-
formation and information
specifically for veterans. The
media site, www.southcaro-

linacremation.com, makes
CONTINUED ON PAGE A20

L 00K under our hood.

Classic Products with a history of Performance.

We bring a service approach to pre-need.

We look forward to working with you.

N

SECURITY
NATIONAL
LIFE
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For more information, call today!

Funding your future

one family at a time. 1_800_826-6803

© Security National Life Insurance Company. BESTSouth Communications.

Security National Life Insurance Company | P.O. Box 57687 | Salt Lake City, UT 84157-0687

TRIGARD.

FRESH AS FLORIDA ORANGES.

Things are changing, and Trigard’s fresh, innovative ideas

are helping to revolutionize our industry.

Check out Trigard’s freshest ideas.

2008 NFDA International Convention & Expo
Orlando, Florida - October 12-15

800.637.1992

www.trigard.com
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Funeral Home Architecture and Construction

Sunset Funeral Home
and Memorial Park in
Danville, Illinois has the
distinction of being one
of the state’s first funeral
home/cemetery combina-
tions.

The sprawling 17,000
square foot funeral home
was built in 1984. With
its earth-tone brick exte-
rior, the one-floor plan is a
perfect fit with the natural
surroundings of the memo-
rial park. Inside, beautiful
woodwork, traditional dé-

TERWISSCHA

CONSTRUCTION, INC.

g v ]
1-800-478-4892

Your Source From Start To Finish!

We specialize in Education & Training
Full Service Marketing and

PreNeed Enhancement!

THE OUTLOOK GROUP,

Funeral Service Solutions

INC.

wwuw.theoutlookgroup.com

(800) 331-6270

cor, and cozy seating ar-
eas make the funeral home
warm and welcoming. Fam-

FUNERAL HOMES & CEMETERIES

Eliminate Your
Accounts Receivable
Problems

& Increase Your Cash Flow

American Capital Funding offers you a fast and reliable method to
obtain at no cost to you, immediate payment for all services
rendered where an assignable life insurance policy exists.

TICEIT TO PARADISE
* Fast Turn Around Time
Most Cases You get your $ in 24-48 hours! S rLAWDS| &3

OCTOBER 1215
* No Promissory Notes or Charge Backs Visit us at Booth #326

You take NO RISK! when using American Capital Funding.

* NO Headaches Dealing With Insurances Companies
We handle all communication with the insurance companies!

« Simple and Easy Process
Our friendly and knowledgeable claims department makes
the process simple and easy for you with little paper work!

“A Quality Life Insurance
Funding Company”
Dedicated to Excellent Service

Increase Your Cash Flow...

Call Today (800)296-5053

www.acfunding.com
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Sunset Funeral Home and Memorial Park
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ilies may relax over coffee
and soft drinks in a French
café-style lounge, or one
with a 1950s diner theme,
created to momentarily re-
store a sense of normalcy to
the bereaved.

The cemetery is on 40
acres of rolling hills with
shade trees, colorful flow-

OCTOBER 2008

Continued from Front Page

ers, and beautiful statues.
Burial sections include The
Garden of Innocence for
infants and children, Pub-
lic Safety with a monu-
ment to everyday heroes
in commemoration of the
events of 9/11, and Cher-
ished Companions for be-

CONTINUED ON PAGE A23
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A TOUCH OF TECHNOLOGY

Introducing B&L's newest

' P I1-1
PLC with color touch screen HOENIX

control. Our system provides
the operator with instant
verification of the cremation
process. Changes can be
initiated with just a touch

of the screen, a feature
which comes standard on
all Phoenix Systems

(Available as an upgrade
on the N-20 series).

FEATURES

o Capacity: Oversized cremations up to 850 lbs

* Record Keeping: Records time, date, temperature, weight,
deceased person’s name and ID # as well as operator name

e Touch Screen Control: Color verification and troubleshooting

* Downloadable Information: All records can be transferred to your PC through the

memory stick/USB port connection.

WHEN THE QUESTION IS CREMATION...
THE SOLUTION IS B&L CREMATION SYSTEMS, INC.

Cremation Systems, Inc.

Ticxer To paraise | | () ' = L 7205 —114th Avenue North e Largo, FL 33773 « USA
NFEA Toll Free 1 (800) 622-5411 or (727) 541-4666 = Fax: (727) 547-0669
S RLIANDO 8 WORTDMIDE satrs awD SR E-Mail: sales@blcremationsystems.com

OCTOBER 1215
Visit us at Booth #1518

FIRST IN VALUE ¢ FIRST IN DESIGN

FROM THE WORLD’S LARGEST INDEPENDENT MANUFACTURER




Page A18

“the shorter the supply line the better off you are”

Funeral Directors Research, Inc.

AMRA INSTRUMENT, LLC
623 N. Tower (RO. Box 359)

Centralia, WA 98531
www.amrainstruments.com @
Www.preproomdirect.com ™

®

WEB DIRECT GIFT & PRICING

Print-A-Plate LL.C.

SOE CARNEY FURERAL BUPFLIES, B BEAVER POINT TRAIL. WHARTOM, W) 07285
Wk wwew privaplate com  Ermal. jeafipreiaglals com
Tt 1-888-563-0050 / GT1-053-60TY  Fax STH-SEMEITL

We are proud to introduce
the mast exciting new
product in the industry

Now offering you the ability to create:

+ Tamporary grave markers
fipdoted or Flats-Mount

+ Cashet Plates

* Umn Plates

WE SUPPLY THE SYSTEM WITH
ALL YOU NEED IS A BASIC COMPUTER

[
| Please visit us for a demonstration at:

D A LASER

USA
PATENT
PENDING
12/176,609

TICKET TG PARADISE |!i

i NPDA 8\ #1103

" 0CTOBER 1245

I&EWMHHMMEM

Y|

Owr Markers and Plates are casy o creale
7 only SECONDS, YOU Ca ghve your famiy
e rmast baawbhd and durable personsired
markers for gravests, caske! or urn
Call Now (888-663-6050) or visit our website at
www.printaplate.com for a detailed demonstration

Mario Rossi
1272371869 ~ D5/ 2651956

OCTOBER 1215
Visit us at Booth #619

FUNERAL HOME & CEMETERY NEWS Section A4

OCTOBER 2008

Profiles of Courage: The Commitment

of Reginald Boyd

LOS ANGELES,CA— This article profiles one of funeral ser-
vices finest licensed professionals. He has remained committed
to the call for nearly 55 years. Reginald B. Boyd is honored
with this distinction because of the vigorous work ethic that
he possesses; it is most admirable to recognize unsung heroes
and those who have an authentic love and appreciation for
funeral service. As I interviewed this Epsilon Nu Delta fra-
ternal member, the journey into yesteryear truly deserves to
be placed in the annals of funeral service history.

Reginald B. Boyd is the sole owner of the Boyd Funeral
Home, Los Angeles, which was established with his late
wife Rhonda Jackson-Boyd. Mr. Boyd’s career began in

Carolina Funeral Home
holds Open House and
Ribbon Cutting

SCRANTON,SC— About 100 people gathered at Caroli-
na Funeral Home for an open house and ribbon cutting
ceremony on August 20, 2008. Investors and sharehold-
ers in the firm all are local community leaders and in-
dependent financiers. Rick C. Miles serves as president
and manager. He has been a licensed funeral director and
embalmer for more than 30 years. Jamie T. Strickland,
also a licensed funeral director and embalmer, with more
than 20 years of experience, serves as an associate. Gail
D. Gause, who serves as secretary and treasurer as well as
business manager of the business, has more than 25 years
of experience in funeral service. Kathy M. Floyd also is
on the staff as secretary.

Rick Miles said he and his staff feel very privileged to serve
Lake City and the surrounding communities. Members of
the Greater Lake City Chamber of Commerce, Lake City
Council members, Florence County Council members
and others joined in welcoming the new business to the
area. The 9,100 square foot, full service facility, includes
a chapel that seats more than 150 people. The business,
located at 215 East Highway, 378 Bypass, was dedicated
on August 3", before opening on August 4.

Terrybear®

Urns & Memorials

(888) 588-8767
Www.terrybear.com

By Shun Newbern, CFSP

the early 1950s. He graduated from the California College
of Mortuary Science in 1952 at age 18. The state age require-
ment did not permit him to begin his apprenticeship, so he
did a tour in the Korean War. When he returned he began
his apprenticeship with the former W.D. Fisher Funeral
Home, which later became Avalon Funeral Home. His ap-
prenticeship was later completed with the Harrison-Ross
Funeral Home (formerly the Randolph Funeral Home)
and he became licensed in
1954. He observed the leg-
endary Mr. Leon and Lu-
cille Harrison as their estab-
lishment grew with the assis-
tance of Mrs. Fannie Ben-
jamin, and decided to open
his own funeral home. In
March 1966, he leased the
vacant former W.A. Brown
Funeral Home at 1815
Flower Street, in Los Angeles
and opened the Boyd Cha-
pel Mortuary. After several
lease disputes, he purchased
and renovated a two-bed-
room house at 11109 South Vermont in Los Angeles and
in April 1971 he opened an independent, family operated
corporation, Boyd Funeral Home.

In the late 1950s, Mr. Boyd was one of many African-
American licensees who were on the forefront of establishing
the former California Morticians Association and Nu Chap-
ter of E.N.D. Today at the seasoned age of 74, he makes
funeral arrangements and embalms as often as possible in
a 900 square feet facility in South Los Angeles. When you
visit his facility, you will find it warm, inviting and very
functional—but not crowded. His mission is to give the
finest service without compromising quality. He is more
than willing to discuss the radical market and economical
changes that are interfering with the independent funeral
home today. Even though the passing of his dear Rhonda
is just over a year, Mr. Boyd’s business is growing and serv-
ing various cultures throughout the Los Angeles area.

Like many men of courage, retirement has crossed his
mind, but he remains enthused, hopeful and proud of his
business. The Nu Chapter of E.N.D. looks forward to fel-
lowshipping with our dear friend as we invite fellow em-
balmers, students and apprentices during the 5th Annual
Holiday Embalmers Mixer, Saturday evening, December 6,
2008 where we will celebrate his 55th year as an embalmer.
My prayer is that this proud eagle continues to soar to higher

heights and fulfill his assignments in funeral service.

Shun Newbern, CFSP is an embalmer, speaker and consultant on re-
latable issues. He can be reached at shunnewbern@aol.com or visit
www.shunnewbern.com.
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welcomes industry news!

Reginald Boyd

Send us any press release related to

your firm which would be of interest

to your fellow industry professionals.

All press releases are published free

of charge and at the discretion of the

publisher. Be sure to include any pho-
tographs.

Staff additions... Staff promotions...
Graduates... Apprenticeships...
Remodeling... Moving... New Ideas...
Community Service Projects...
Anniversaries... Obituaries... Etc.

Send to:

Funeral Home & Cemetery News
PO Box 5159, Youngstown, OH 44514
Fax 1-800-321-9040
press_releases@nomispublications.com
www.nomispublications.com
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WALLINGFORD,CT— Fu-
neral service professionals
who understand the pow-
er of branding are certain
to be excited about the
new opportunities af-
forded to them with the
launch of Catholic Fu-
neral Care (CFC). CFC
is the premier network
of funeral service pro-
viders who are the lead-
ers in service to those of
the Catholic faith. Our
members have commit-
ted themselves to ongoing
training and education
to ensure that the unique
traditions and faith cus-
toms of Catholics are ap-
preciated and respected at
a time of loss.

“Whether a funeral
home is currently domi-
nant in serving the Cath-
olics of their community
or if the goal is to gain
new market share, affili-
ation with Catholic Fu-
neral Care sets our mem-
ber firms apart from the
competition,” says Matt
Bailey, the executive di-
rector of CFC.

Affiliates will have ac-
cess to exclusive training

FUNERAL HOME & CEMETERY NEWS Section A
Catholic Funeral Care launches and is accepting New Affiliates

sessions led by Rev. John
Fraser, a Roman Catho-
lic priest and licensed fu-
neral director. Fr. Fraser
is also a faculty member
at a school of mortuary
science. “When you pres-
ent your staff as Certified
Catholic Funeral Profes-
sionals who have com-
pleted the Catholic Fu-
neral Care training, you
provide your local clergy
and their parishioners a
strong message that you
are uniquely qualified
to serve them,” says Fr.
Fraser.

CEC affiliates also have
exclusive access to mar-
keting materials and edu-
cational resources for lo-
cal parishes that help to
set them apart as the “fu-
neral home of choice” for
Catholics in their com-
munity.

“As the CFC brand
grows, there will be in-
creasing value to having
the CFC logo in your
church bulletin advertis-
ing,” says Bailey. Affiliates
have exclusive rights to
use the logo in protected
markets.

CoLumMNSs

Online!

FEATURE ARTICLES

CALENDAR OF EVENTS

www.nomispublications.com

NOWs

PUBLICATIONS, INC

FUNERAL HOME &
CEMETERY NEWS

"T can't believe

All affiliates will be list-
ed on the directory of the
CFC website, so fam-
ily members making ar-
rangements from out of
town will be able to easily
identify the funeral home
that is dedicated to serv-

ing Catholics from across
the country.

Catholic Funeral Care
is open to funeral service
professionals of all faiths.
CFC does not ask mem-
bers to be Catholic, only
that they will dedicate

Mortician Framed Print

This is a hand water colored print (7"x 7" with frame) of
an original Mason ink drawing. Shadows and details are
added to make your picture truely unique.

Great for home or office!

only $29.95*

*Shipping and insurance extra.

To Order go to

themselves to learning
about the unique faith
traditions of those who
are.

“CFC provides a great
opportunity for funeral
homes to increase their
business, differentiate

Page A19

themselves, and secure a
strong return on invest-
ment with membership,”
says Bailey.

For more information or to
submit an affiliation form,
please visit www.Catholic-
FuneralNetwork.com.

Coppertone Casket

Funeral Director
“Female”

GLASS-Hand Painted Funeral Director

Themed Christmas Ornaments!

These collectable beauties are imported from a
famqus Christmas ornament factory in Poland.

New Low Price!!!
Ornaments Now Only

GRAVEYARDGIFT.COM
or Call 1-800-961-6750

SATISFACTION GUARANTEED
NRJ Enterprises, LLC ¢ P.0. Box 1773  Royal Oak, MI 48068-1773 « 248-577-9975
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Custom Air Trays has been helping you

I didn't order from
Custom Air Trays"

since 1992

avoid this embarrassing moment

AIR TRAYS * COMBINATION TRAYS * CREMATION TRAYS *« CREMATION AND FUNERAL SUPPLIES

Shipping from North Carolina, Virginia and Texas

1.800.992.1925

www.customairtrays.com

TICKET TO PARADISE
A -

NFDA

ORLANDO

OCTOBER 12.15

Visit us at Booth #327
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Burke’s Final Ride Hearse Co.
Manufacturers and Rentals of Hearses

Unique Hearses with Many Possibilities
Pull with Trike, Antique Car, Classic Car, Street Rod, etc.

Need atrike? Ask us Choice of color and other options.

717-757-1960 - PA

Monday-Friday 8am-Spm - nscarshnme@aol.cum

Know ofF A NEw
FuneraL HomE?

Let us know!
PO BOX 5159 FUNERAL HOME &

YOUNGSTOWN, OH 44514 CE'V'ETERY NEWS
www.nomispublications.com
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Bernard Slaughter, Sr. has been helping families for

over 60 Years
CHICAGO,IL— Bernard Slaughter, Sr. is an icon of the

funeral service industry in Chicago. He has made a differ-
ence through his service to others. As a 1948 graduate of
Worsham College of Mortuary Science (and upon receiving
a certificate from Roosevelt University of Business Admin-
istration), he has been helping families with their funeral
needs for over 60 years.

Founder and CEO of Slaughter and Son Funeral Di-
rectors, Ltd., located at 2024 East 75th Street in Chicago,
Mr. Slaughter is the father of two adult children. Both chil-
dren are licensed funeral directors and embalmers. Benita
Faye (CESD, Executive Secretary, Pre-Need Counselor and
Treasurer) and Bernard, Jr., (Vice-President and Techni-
cal Practitioner) are active in the family business. He was
married to the late Georgia Parker Slaughter, who was
dedicated and committed to her family and their business
until her death.

In addition to his business interests, he’s involved with
many professional, educational and religious organizations
and activities. As a member of the [llinois Selected Mor-
ticians Association, Inc., Mr. Slaughter has served as Past
President and Board Chairman. He is also a member of
the National Funeral Directors and Morticians Association,
Inc. As a member of the NFDMA, he served as Chairman

New Erykmd Cremation SU}_?;ZIH Co.

| .4
CFSA |

CASKEY & FUNERAL SL99LY
ASIOCATION CF AMERCA

Supplier to the Cremation & Funeral Industry

Alternative Cremation Containers

&=, \We are New England’s
B Fastest Growing Supplier!

Deluxe Cremation Container

Meets State/FTC Requirements for an Alternative Container
Constructed of Wood and Wood Composite Materials
Includes Handles and Center Tie Cardboard Cover

1” x 3" Pine Frame, 24” x 77" x 12" H

ANANENEN

Additional Containers Available

v Light Duty Cremation Container with 1” x 3” Frame,
Y Wood Floor, 24” x 77"L

v" Youth Size Cremation Container with 1” x 3” Frame,
Yy Wood Floor, 24” x 48”L

v" Heavy Duty Cremation Container with 1” x 4” Frame,
%" Wood Floor, 24” x 82"L

v" Oversize Cremation Container with 1” x 4” Frame,
%" Wood Floor, 30” x 82"L

Visit our Web Site For Other Products
Www.necremation.com
800-664-8365

Hello everyone, today I would like to continue our
conversation about why people need your help when
they are looking for a tangible way to bring comfort to
the ones in their lives who are grieving.

I realize that some of you out there might be saying
that I did not join this industry expecting to be the
person people turn to when they need help comfort-
ing others. You may be thinking I did not set out to
become the one people turn to when they need to give
a gift of comfort, love, and peace.

Thankfully I know the best among you gratefully an-
swer this call every day. You understand how important
it is for people to be able to do something, more than
words, to show how much they care. You know that the
right gift creates a moment.

You see how a gift’s true purpose is to convey a lasting
message from one heart to another. That they help us
show “I am here when you want to talk and I am here
when you just want to sit...My heart welcomes you.”
You realize that gifts serve to remind us that love does
not end.

You are the men and women that our industry needs
to learn from most, the people who realize that some
of your greatest blessings come when you are able to
connect hearts that are in need.

You the driving force behind this industry reaching a
new level of service. You know how a beautiful flower
can lift a person’s spirit. How the perfect sympathy card
can give a voice to a person’s compassion. That a gift of
faith can help a person, who is grieving, find the joy in
the journey their loved one has begun.

You see how a candle’s light can help bring a moment
of reflection. That music has the power to bring comfort
and joy to a broken heart. How the right gift of comfort
can help a person’s heart begin to heal.

You are why people look to your funeral home or cem-
etery when they are unsure how to help those in their
lives who are grieving. Your insights guide you when you
help people choose the perfect gift to give and they help
you choose the gifts to give the families you serve.

You are the greatest resources in this industry. Please take
a moment to tell us: How you found your go to florist
and gift stores? Why you offer gifts as a part of your ser-
vice? How you choose the gift you give the families that
you serve? Who provides your thank you and sympathy
cards?

I can't wait to hear your thoughts. Please give me a ring
at781-331-5308, send me an email at kristan@mooney-
tunco.com, or, if you can, come visit us at the Merry
Christmas From Heaven Booth in Orlando.

In 2000 Kristan Dean began working with her family to bring
Merry Christmas From Heaven® to all who need the gifts’ mes-
sage of Comfort, Love, and Faith. Today she is the Vice President
of Marketing and one of the primary members of her family's
Bereavement Ministry.

Thanks, in great part, to the thousands of funeral directors and
retailers nationwide who make Merry Christmas From Heaven® a
part of their communities, countless numbers of families reach out
to their family every year. Their bereavement ministry helps families
realize that those in Heaven live forever in our hearts. Their love is
with us always.

Prior to Mooney TunCo, Inc. Kristan worked with companies na-
tionwide helping them build revenues by creating greater sales op-
portunities through the use of sales intelligence and marketing
alignment.

of the Bylaws and Credentials Committee under several
presidents and he was a former Governor of District IV for
the states of Ohio, Michigan, Indiana, Illinois and Wis-
consin. As Governor, he implemented educational semi-
nars and workshops and award banquets.

Mr. Slaughter is a member of Epsilon Nu Delta Mortuary
Fraternity, Inc., and a member of the Cook County Home
Owners Association. He is a
faithful member of Canaan
Baptist Church of Christ,
where he serves as Chairman
of the Trustee Board. He is
also a member of the Board
of Trustees for Tougaloo
College, located in Touga-
loo, Mississippi. Mr. Slaugh-
ter was recently honored by
the Mllinois Funeral Directors
Association for 40 years with
a certificate and pin. He has
also received the prestigious
National Funeral Directors
Association Lifetime Mem-
bership Certificate and pin.

A drum major in his service to humanity, we congratulate
him for his years of service to his business and his commu-
nity. His love and devotion for the funeral service industry,
translates into respect through service to others.

Bernard Slaughter, Sr.

Service Corporation
International Declares
Quarterly Cash Dividend

HOUSTON,TX— Service Corporation International
(NYSE: SCI), which owns and operates funeral service lo-
cations and cemeteries, announced that its Board of Direc-
tors has approved a quarterly cash dividend of four cents
per share of common stock. The quarterly cash dividend is
payable on October 31, 2008 to shareholders of record at
the close of business on October 16, 2008. While the Com-
pany intends to pay regular quarterly cash dividends for the
foreseeable future, all subsequent dividends, and the estab-
lishment of record and payment dates, are subject to final
determination by the Board of Directors each quarter after
its review of the Company’s financial performance.

Service Corporation International, headquartered in
Houston, is North America’s leading provider of deathcare
products and services. At June 30, 2008, we owned and
operated more than 1,300 funeral homes and 350 ceme-
teries (of which over 200 are combination locations) in 43
states, eight Canadian provinces, the District of Columbia
and Puerto Rico. Through our businesses, we market the
Dignity Memorial® brand which offers assurance of qual-
ity, value, caring service, and exceptional customer satis-
faction. For more information about Service Corporation
International, please visit our website at http://www.sci-
corp.com. For more information about Dignity Memo-
rial®, please visit http://www.dignitymemorial.com.

Veterans Funeral Care™
endorsed by American

Legion

use of Human Host™ tech-
nology and informational
videos as opposed to static,
print pages.

According to Ray Visots-
ki, president and founder of
South Carolina Cremation
& Burial Society, “Unfor-
tunately, all too many vet-
erans are not aware of the
benefits they earned because
of their service. It is further
complicated by the fact that
there are funeral providers
that are not knowledgeable
of the benefits.” He con-
tinues, “Veterans Funeral
Care™ has proven to be a
credible resource for those
seeking this information.
The agreement with The
American Legion illustrates
the leadership’s trust in our
intentions and ability to as-
sist their members.”

Continued from Page A1S

Jimmy Hawk, Adjutant of
The American Legion De-
partment of South Carolina
concurs, “Veteran’s Funeral
Care™ providers across the
Country have demonstrat-
ed their commitment to
assisting veterans and their
survivors. I believe this will
be an outstanding benefit
for our members.”

Visotski, along with oth-
er Veterans Funeral Care™
leaders have been invited
to attend The American Le-
gion National Convention,
to be held in Phoenix, AZ
later this month.

For additional information
contact: Ray Visotski, South
Carolina Cremation & Buri-
al Society, Inc. at 803-594-
0705. Email Visotski@bell-
south.net or visit www.south-
carolinacremation.com.
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Briscoe-Tonic Holds Open House

Getting funeral
payments for
insurance policies
Is as easy as
using a no-fee

credit card.

We makeit quick and
easy for your families
to get an advance against
alife insurance policy on the
deceased. And that makesit
Ck and easy for you to plan the
funeral they truly want and can afford,
while gaining another satisfied family. In
fact, our processis so simpleit'slikeusing a
credit card. We research your client’s insurance
policy to determine its worth then immediately advise
I - you of the true value. We do the work and the policy covers
S the expenses. It's quick and easy.

Charles County Commissioner Rueben B. Collins, I, right, presents owners Anthony Tonic, left, and
Kimberly Briscoe-Tonic with a plaque from the county.

©2007 MKJ Marketing

JACKMAN FINANCIAL

The Briscoe-Tonic Funeral Home 5118 SouTH BLACKSTONE AVE. * CHICAGO
WALDORF,MD— Bris- 2008. Charles County with a plaque from the 866-85 1-7721
coe-Tonic Funeral Home Commissioner Rueben B.  county. The master of cer- www.jackfina.com

held an open house and  Collins, Il presented own- emonies for the event was
grand opening ceremo- ers Anthony Tonic and Cedell Brooks, owner of
ny on Sunday, August 3, Kimberly Briscoe-Tonic =~ CONTINUED ON PAGE A26
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+ PROTECTION ORGANIZER
« holds essential protective wear:

gloves, gowns, shoe covers, masks, etc.
& - durable white ABS & plexiglass

*+22-1/2"Wx 16-1/2"Hx 6"D $152.00 ea

EXTRA-SAFE
UNisex LaB COATS

SOUTHLAND
MEDICAL

CORPORATION

« hip length jacket or knee length coat
in soft 3 layer, latex-free SMS fabric

+ fluid resistant and breathable

« snap front, knit cuffs and collar

+ packaged 100/cs in sizes XS - 5XL

* 11 colors to choose from:

XS-XL $285.00 cs
2XL  $300.00 cs SAFESKIN STERLING NiTRILE-XTRA

teal, cranberry, ceil blue, purple, 3XL  $378.00cs =3 mil - extended 12" cuff ~"latex ike”fit - chemical resistant - atex free o g £ v?ﬁ
sky blue, It. pink, multicolor, raspberry, 4L $336.00 cs + stretch nitrile for excellent fit and feel + non-sterile - ambidextrous
white, medical blue, blueberry 5L $353.00 s + single-use « beaded cuffs « high tactile sensitivity - textured
‘ + great value - get more per box! packaged 50 pr/box in sizes XS-XL Just 29¢ o
Buy 8 boxes ~ get 2 free! Vst perpar
FernO® MobEeL 34 & 36 * DRESSING TABLES 10 bxs/cs $142.00 cs
* (4) 6 inch wheels that swivel and lock for stability PowbeR-FREE STERLING NITRILE
* top available in grey or woodgrain (replacement tops also available) + 6 mil Sterling Nitrile - “latex like” fit + chemical resistant « latex free
Model 34,Folding ~ $7747.00ea 76"L x 24-1/2"W; max load - 500 Ibs « stretch nitrile for excellent fit and feel » non-sterile - ambidxtrous
Model 36 $1056.00ea 75" x 24"W:max load - 500 Ibs « high tactile sensitivity « beaded cuffs - textured \
¢ * great value - get more per box! * packaged 75 pr/bx in sizes S - XL Just .17¢ per pair!
Ferno® Mook 87 & 88 CHuRcH TRUCKS Buy 8 boxes ~ get 2 free!
| - easy to clean, strong, rectangular, aluminum tube with a protective, anodized finish 10 bxs/cs $124.00 cs

« six-inch, rubber wheels roll easily over carpet, sills and other obstacles quietly
- finishes available: bronze, gold, blue-gray, silver, and black
Model 87 $786.00 ea fully extended 61-1/4"Lx 21-1/2"W;

Hair & Beauty Supplies

max load - 1000 lbs; locks in 4 positions now available at www.southlandmed.com
4 Model 88 $748.00 ea fully extended 47"L x 22" W;
max load - 1000 Ibs; locks in 3 positions
Model 401 $90.00 ea truck cover for use on model 87
Model 402 $101.00 ea truck cover for use on model 88

Visa WipE 1.D. Banbs
+ available personalized with your facility name imprinted directly on the band.*
« Imprinted $85.00 bx - all colors shipped 500/bx
+ available imprinted or blank in: white, blue, yellow, red, black, grape, gray, kelly green,
day glow orange, day glow green
To order personalized L.D. bands, fax us the name of your facility and specify upper or lower case lettering.

*$45.00 one-time plate charge applicable - a $20 savings!

Please allow 7 - 10 business days for all imprinting orders.

b I

™

R

Call for a catalog or visit us online at Prices Good Through November 20, 2008 « For Promotional Pricing - Reference YB1008
WWW.Southlandmed.com We offer a full line of: Protective Gloves - Protective Apparel - Other Apparel - Facial Protection - Prep Room Supplies
Ph.800.959.9160 or 714.456.9160 Funeral Service - Soaps & Disinfectants - Instruments - First Call - Coroner & Donor Service - Ferno® Mortuary Products

Fx.714.456.9094 « info@southlandmed.com Church & Chapel - Funeral Stationery - Mortuary Equipment - Crematory Products - NEW~Hair & Beauty ... and a whole lot more!
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DNR INDUSTRIES LIMITED

Length Width Weight)| Removal Roller Bed
@ 22" 2ulbs| . : : )
*| Fits various sized vehicles and

- 87" 22" 25lbs| ' 4
will accommodate infant and

92" 22" 26lbs
child caskets.

T

Bier Pins sold
separately -
Constructed from Aluminium.

Fits a standard 7/16" Bier Pin.

A cot and the bed will fitin most
mini vans.

Urn Holder
DNR Industries is pleased to introduce an economical approach
to transporting urns in preexisting funeral coaches. Our new
urn holder is attractively chrome plated and adapts easily to the
existing hardware in your coach.

The urn holder comes in a convenient carrying case and has been
carefully designed to accommodate all urn shapes. [Faer=s] g

PO Box 42014, Conestoga Mall ELANDO) G
Waterloo, Ontario, Canada N2L 6K5 "o uea*booth #2443
Phone 519-746-0194 Fax 519-884-8319 Toll Free 877-345-2097
E-mail dnr@hearseparts.com
www.hearseparts.com
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Hillside Memorial Park and Mortuary
sponsors Fourth Biennial International
Exhibition of new Funerary Art

Prestigious L.A. Cemetery Supports Funerary Arts Genre at FUNERIA’s Ashes to Art / scattered Event

LOS ANGELES,CA— Hillside Memo-
rial Park and Mortuary, the most
prestigious Jewish cemetery and mortu-
ary in Southern California, announced
its premier sponsorship of the Ashes to

Art®/ scattered fourth inter-
national exhibition of fu-
nerary art presented by FU-
NERIA®. The sponsorship
underscores Hillside’s com-
mitment to supporting art-
and design-conscious fam-
ilies, as well as the funer-
ary arts genre — a commit-
ment which resonates with
the mission of the Ashes to
Art exhibition, which takes
place in Sonoma County
September 27 through No-
vember 30.

“Increasingly, we’re see-
ing individuals and fami-
lies making end of life plans
who want to be mindful of
land use, the shrinking re-
sources of our planet and
their carbon footprint, and

cremation is an option that

Personalize memorial folders,
prayer cards, & programs!

PrintERD)

Organize your cases & print
government forms & obituaries!

LedgeeS==0)

Buy 1
@ $495
get 2nd

Half Price

Free Demo

Analyze accounts receivable
& bill at-need calls!

A/%’M
FromA.C.5.

Analyze preneed financial

PINGEFD)

From A.C.:

arrangements!

Amasiation Conryraer
e

..

Waar by i preachacrry

1.888.ACS.9411

FOR AN EXTRA DISCOUNT USE PROMOTION CODE: NOMIS

www.FuneralHomeSoftware.info

Cremation
\ Issues and
Answers

By Ronald Salvatore

Matthews

CREMATION DIVISION

‘.:33 5.;
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Causes of Upset Conditions
(Part 1)

Upset conditions are the release of particulate emis-
sions in greater concentrations than normal resulting
in smoke and possibly odor. A properly designed cre-
mator will not emit smoke or odor assuming it is oper-
ated and maintained correctly. The two primary causes
of upset conditions are operator error and improper
maintenance. Each will be discussed over the next few
columns starting with operator error.

Gases known as Products of Combustion (POC) are
generated during the cremation cycle. These gases are
drafted into the secondary chamber where they thor-
oughly mix with the flame of the afterburner. Air, which
is an integral component of proper combustion, is
added to complete the combustion of these gases prior
to discharge into the atmosphere for a smokeless and
odorless operation. However, if the volume of the gases
or the speed at which they pass through the chamber
exceed the design capacity of the cremator, you will see
smoke.

The cremator is designed to hold the gases in the sec-
ondary chamber for a certain amount of time prior to
discharge. This is called retention time. The components
of retention time are afterburner chamber volume, and
the temperature, velocity and volume of the gases.

Along with releasing POC during the cremation, the
charge (the body and container) also releases heat. The
combined heat from the charge, burners and stored heat
in the refractory lining cause the temperatures inside the
cremator to rise. There is a direct relationship between
the temperature of the gases and their volume and ve-
locity. An increase in temperature causes an increase in
the volume of the gases and the velocity at which they
move through the cremator.

The increase in gas volume may overload the second-
ary chamber, preventing it from combusting the gases as
quickly as they are produced, resulting in the discharge
of smoke. An increase in temperature decreases reten-
tion time because the gases pass through the chamber
faster than normal. Consequently, the velocity may be
too fast for the gases to be properly combusted by the
afterburner again resulting in smoke.

What causes the volume and the velocity to increase
and exceed the design of the cremator is quite simply
too fast a rate of combustion, and that is a result of op-
erator error. The most common causes are insufficient
cool-down between cremations, improper cremation of
an obese case or a wood casket, and use of a container
that is not suitable for cremation - plastics, heavy vinyl
bags, fiberglass, or Styrofoam.

In next month’s column, we will discuss these causes
further and explain how to prevent upset conditions

from occurring.

If you have cremation related questions you would like addressed
in this column, please contact Ron Salvatore at Matthews Cremation
Division, PO Box 547248, Orlando, FL 32854, (800)327-2831 or via
e-mail at Rsalvatore@matw.com.

Ron has been with the Matthews Cremation Division, consisting of
Industrial Equipment & Engineering (IEE) and ALL Crematory (ALL) for
20 years.

He is a certified crematory operator trainer and has trained thou-
sands of crematory personnel through both Matthews’ and CANA's
Crematory Operator Training and Certification Program. Ron has
published numerous cremation related articles and is a frequent
speaker at industry trade shows and meetings.

With over 100 years of combined experience and nearly 3000 in-
stallations, the Matthews Cremation Division is acknowledged world
wide as the foremost experts in the cremation industry setting stan-
dards in cremation equipment design, manufacture, service and sup-
plies. This column is dedicated to the further education of cremation-
ists, funeral directors, cemeterians and other industry professionals.

not only makes sense for them but provides oppor-
tunity for personal expression,” said Mark A. Fried-
man, Hillside Memorial Park and Mortuary’s CEO.
“At Hillside, we think it’s increasingly important to
support the artistic creation of cremation urns that
embody meaningful expression and provide comfort
to families — and FUNERIA’s Ashes to Art exhibition
is the perfect venue for this.”

Ashes to Art / scattered is a juried competition and
exhibition that invites artists working in all sculptur-
al media to create innovative functional funerary art-
works, including biodegradable containers and vessels,

that help family and friends fulfill loved ones’ requests
to scatter ashes, and new rituals that expand on ear-
ly and modern attitudes toward life and the afterlife.
The artists work in the broadest range of materials,
including clay, metal, glass, fiber, wood, stone and
mixed media to create keepsakes and containers for
both cremated remains and mementos of a well-lived
life. Jurors select the most original and finely crafted
artworks for cash awards and special recognition.
“More so now than at any other time in history, peo-

ple around the world are choosing cremation over tra-
ditional burial, even among those raised in a religious
practice where cremation has not been the norm” ex-
plained Maureen Lomasney, president and founder
of FUNERIA, LLC. “Ashes to Art exhibitions offer a
remarkably diverse range of objects to contain the ashes
of loved ones, thanks to artists who are redefining the
role and aesthetics of what cremation urns can achieve
in honoring a unique life. We're delighted to have
Hillside Memorial Park and Mortuary as the premier
sponsor of the exhibition — a fitting partnership be-

CONTINUED ON PAGE A31
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Sunset Funeral Home and
Memorial Park syl Your TRUSTED and EXPERIENCED

name for DEPENDABLE shipping

When death occurs away from home.

A
o
|\
Our history of industry leadership

has evolved from our consistent belief Angie Berwald Diane Smith
in providing superior customer service. President CEO, Owner
The National Mortuary team has the
knowledge and expertise to manage

your case with great care and proficiency.

For more than 25 years, NMS has
helped reduce the hardships associated
with out-of-town death by better
preparing directors for that possibility.

“Our philosophy is to provide dependable,
professional and efficient service by
emphasizing quality, trust and communication
We are the trusted and experienced with our clients. We look forward to learning

name for dependable shipping. how we can serve your specific needs.”

TICKET 0 PARADISE 216.398.8400
800.321.0185

— National Mortuary Shipping

Visit us at Booth #1603 Helping hometown directors with out-of-town deaths.

4701 Hinckley Industrial Pkwy. | Cleveland, OH 44109 | Fax: 216.398.8924 | www.natimortuaryshipping.com

loved pets. The memorial Mausoleum was built in  uniquely designed Immor-
park also has a fully opera- 1957 and has 500 crypts tality Mausoleum is built Ad P W k I 5 FUNERAL HOME & CEMETERY
tional crematory and three and two glass-front wall into a hillside and houses Ve rtISIng Or s. NO IS

mausoleums. The Chapel niches for cremains. The =~ CONTINUED ON PAGE A26 FlBtichrions, N

Church & Chapel Metal Arts, Inc. ﬁﬁ_g
PRESENT YOUR URNS APPROPRIATELY WITH OUR oRiLAnDo| &
MEMORIAL DISPLAY TRAYS AND MEMORIAL ALTARS. Vieit us at Booth #1116
Memorial Display Tray Memorial Altar
Overall dimensions : The altar is made of easy-care laminated Formica

43" x 28" x 9 1/2™ H. with your choice of wood grain finish.

altar may also be used as an infant casket bier.

Memorial Altar is available in an assortment of wood grain finishes.
Please specify when ordering.
Walnut Grain Formica
Premium Formica Finish (Oak, Maple or White Formica)
Genuine Wood Veneer Finish (Oak, Walnut, or Cherry Wood)

Also available
without wreath!

Church Truck o
Sold Separately \
Accommodates any church truck for a memorial or full church service.

Easy adjustable arms are provided to handle small
cremation urns and baby caskets from stillborn up to 24",

With side rails for easy lifting.
Tray has brass trim and an upholstered top with your choice of fabric.

Easily fits in any hearse and is available in solid cherry wood,
Oak wood and Plastic Laminate, please specify when ordering.

Starting
at
$795.00

Starting Prod.# Finish
$59a; 00 CC 642-C Cherry Finish
gg 232-8 aakt!:lr:_lSh inat Prod.# Top measurements: 32”7 Hx 42" W x 22” D
) astic L-aminate CB 4590  Base measurements: 24” W x 16” D

Church & Chapel Metal Arts, Inc. —

2616 W. GRAND AVE  » CHICAGO, ILLINOIS 60612-1117 CFSA

e CARET B FUNFRAL TLPFUY

o= -;-_; =5 773-4B9-3700 Fax: 773-489-3434 Check our Website;  ssoonascrammcs
Toll Free: 1-800-992-1234 Toll Free Fax: 1-800-626-3299 www.church-chapel com
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Take Advantage
of Your
Casket & Supplier
Discounts!

Insurance Assignment Claims Paid

WITHIN 24 HOURS OF VERIFICATION!

Reduce
Your
Receivables!

NO
Chargebacks!

We Deal
With
Insurance
Companies

- No Hassles!

BETA CAPITAL CORP.

CALL TOLL-FREE: (800) 430-7935
Fax: (757) 488-7315
Visit: www.betacapitalcorp.com
John Hudson - Marketing Director
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S| opens new Pet
Memorial Service in
Oklahoma City

Lance Ray, manager of the Paws & Remember Pet Loss Center, is
shown presenting a customer one of the pet related memorial cre-
mation packages available at the new Oklahoma City location.

OKLAHOMA CITY,0K— Paws & Remember™ has begun of-
fering a full range of pet memorialization services to pet own-
ers throughout Oklahoma. The new franchise, located at 345
West Hefner, provides pet cremation, urns and related me-
morialization products and services, helping pet owners gain
closure at the loss of a beloved pet.

This facility is the second Paws & Remember franchise owned
and operated by Suhor Industries (SI). Their Denver Paws &
Remember location opened this past March. The new facility
is managed by pet owner, Lance Ray, a licensed funeral direc-
tor and embalmer that has worked for SI since 1997.

“There is a need for kind compassion when there is a loss of
a family member, your pet,” stated Ray. “I am proud to work
with our local veterinarians to provide the same help and care
for the loss of a pet that families expect when they make fu-

CONTINUED ON PAGE A29
o BURIAL CRADLES™ {22222

PROPORTIONALLY SIZED CASKETS

FOR MISCARRIED, STILLBORN

& NEWBORN BABIES

Available in 10, 20" and 30

sizes allowing you to

tastefully care for even

the smallest baby with

all the compassion

every parent desires and
for as low as $35.00 ]

, 321S.15%St. . Escanaba, M1 49829 « (906) 786-2609

» o

o~ www.baymemorialsbabycaskets.com
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z Bay Memorials

Prelude to
the Science of
Embalming

(Part 38)

By John A. Chew

The articles entitled “Prelude to the Science of Embalm-
ing” demonstrate the effectiveness of Step-Up Methodol-
ogy by getting back to the basics of the preservation pro-
cess which re-emphasizes tested cognitive applications. It
is important to reiterate early methodology and proven
applications.

We know that each body is different physiologically
and chemically and the primary concerns are pre-medi-
cal conditions and treatments leading to the death. Be-
cause of these unknown factors, it is important to create
a level playing field through basic vehicle controls and
pre-injection treatments.

The only fixed factor is the concentrated fluid produced
by a manufacturer. Once the concentrated formulation
is diluted or modified in any way, it becomes a variable
factor in the preparation process.

It is common to hear a practitioner say he/she used two
or three 16 ounce bottles of concentrated fluid per gal-
lon of vehicle during each injection. This is accomplished
with no concern as to the percentage of arterial fluid be-
ing used. The common objective is to hold a body long
enough for some type of service prior to burial.

Such practices lead to preparation failures. Injecting
embalming fluid under high pressure has a tendency to
have the fluid to take the path of least resistance. Adding
to this scenario, the uncontrolled strength of an astrin-

gent solution creates a systemic walling off action within
the inner lining of the blood vessels.

Failure to provide excess penetration limits uniform
saturation, filtration and ultimately long term preserva-
tion of the body for the funeralization process. Only a
regulated increase in the percentage of the concentrated
chemical formula will provide deep preservation.

It is my opinion that the step-up methodology of injec-
tion allows for the time necessary for the interaction of
diffusion between body fluids/tissues and the preservative
chemicals. A combination utilization of injection, pres-
sure and volume (rate of flow) is required to completely
stimulate overall dilution and saturation.

The embalming process depends on the maintenance
of the combination of body fluids and formulated injec-
tion chemicals with low viscosity (thin). A thin viscosity
has both negative and positive effects on the dispersion
of the active preservatives and proprietary supplemental
agents.

During the initial ten controlled test cases, the injec-
tions varied and as many as seven gallons were injected
increasing each body weight by eight pounds per injec-
tion. The purpose was to increase the dispersion factor
within each body to reduce the need for drainage during
the preparation process by way of increasing surface area.
The purpose was/is to combine all the chemical agents
within the tissue rendering as much as 96 percent of the
treated tissue inert and biodegradable.

Prelude Thirty-Nine will deal with the pro’s and con’s

of aspiration and injection.

John A. Chew is a Funeral Service Education Specialist, Consul-
tant, Tutor, Thanatogeneticist, and a Licensed Funeral Director and
Embalmer. He is a retired former Associate Professor and Director
of Funeral Service Education at Miami Dade Community College as
well as the Institute for Funeral Service Education and Anatomy at
Lynn University (1967-1997). He is presently Director of Education
at Embalmers Supply Company, Recinto De Ciecias, Medicic, UPR,
ESCO/OMEGA, and the Academy of Restoration and Embalming.
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Women of Distinction

The 100 Black Women of Funeral Service
honor our female funeral professionals
who have impacted the profession in their
respective communities, their state and
on the national level. They have accept-
ed the challenges of being a female in
a non-traditional profession in one of
this nation’s most demanding indus-
tries. They have exhibited profession-
alism, leadership, longevity and class.
Because they continue a strong legacy and
make a commitment to the funeral service
profession, women
are at the forefront. Many of these
women were honored as 100BWFS
Women of Distinction, receiving
the M. Athalie Range Trailblazer
Award. For the next several months
these fine women will be featured
in this column. If you would like
more information on the 100 Black
Women of Funeral Service go to
www. 100Blackwomenoffuneralse
rvice.com or email Hundredbwfs@
aol.com.

By Elleanor Davis Starks, CFSR
Founder and Executive Director of the 100 BWFS, Inc.

Georgia: The Empire State of the
South gives rise to Three Powerful
and Diverse Women of Distinction

Kathy M. Davis

“My father, Deacon James Davis, Sr. was a special person
as you have probably heard a thousand times from any-
one who ever met him. Daddy decided my career path for
me, but I didn't mind. I am the youngest of six children.
Both my Dad and my mother, Margaret Virginia Davis
was both licensed funeral directors. All of my siblings had
an opportunity to choose what they wanted to do in life.
Dad passed in 1986, but not before leaving a legacy to
behold. I spend each day of my life trying to fill his shoes
and continue that legacy. His early life was hard but he
was hardworking, diligent, and trustworthy. He was God-
fearing, spiritual, loving, unselfish, and a caring man. I de-
cided in and around 1971
that I wanted to be just like
my father.”

Kathy would be defined
as a real Georgia Peach
with her beautiful smile
and gorgeous personality.
Underneath this magnifi-
cent beauty, she is about
the business of funeral ser-
vice and she gives her fami-
lies professional and loving
care with every arrangement
conference. She went off to

Kathy M. Davis

get her Bachelor of Science Degree from Savannah State
College because her parents knew the importance of a
quality education and then received her Georgia funeral
service license in August 1982. Kathy is the owner and
manager at the Davis Funeral Home located in Louisville,
GA. She took it a step further and is a licensed insurance
agent in the state of Georgia. Kathy opened up a second
location of Davis Funeral Home in 2005 in Wrightsville,
GA and is doing everything possible to fill her dad’s big
shoes he left behind and building a funeral service legacy
for her sons.

Kathy is a great business entrepreneur and is the own-
er and developer of the prestigious Davis Ridge, the first
sub-division located in her hometown of Louisville. This
was a great step for a young woman who had dreams of
bettering her community and providing a quality home
environment and life for the families that she serves.

Kathy knows the importance of belonging to commu-
nity, civic, social and professional organizations and has
been involved since her licensure with the 5th District of
the NFDMA, Inc., the National Organization, the Georgia
Funeral Service and Practitioners Association, the NAACP
and the Democratic Party of Jefferson County. She was
elected as the 1988 Mortician of the Year.

Kathy is a member of the Greater St. Paul Missionary
Baptist Church. She is the mother of two sons, Lee Odell
Hannah, III and Orienthal Andre Hannah, who is also
a Georgia licensed funeral director and embalmer.

Kathy loves working and guiding young people and
preparing them for tomorrow. That’s why the 100BWES
Lottie K. Weldon Mentoring Program is important to
her. She knows that it is important to offer support, guid-
ance, knowledge and experience in areas that you know to
a younger inexperienced generation. As a trusted advisor
you are able to help them know the important of choos-
ing a care that you respect and love and feel that you can

put a part of you into it.
CONTINUED ON PAGE A25
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Knox Brothers Funeral
Home purchases new . ¢ o
Eagle Coach Simplicity...

MAYSVILLE,KY— Jones Coach Sales of Bowling Green, KY
congratulates Knox Brothers Funeral Home in Maysville | 888 ;
on the delivery of their new 2008 Eagle Funeral Coach.
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simply
affordable

The Simplicity Urn Series

NEWMAN BROTHERS INC.

_1-\.:".' 5609 CENTER HILL AVE. CINCINNATI, OH 45216
_'-’-_ ; TEL: (513) 242-0011 ¢ FAX: (513) 242-0015 * TOLL FREE: 800-447-1072

7771"88 POWB?:ﬁll and Diverse r' ol . p o :*. e-mail: newman@supern.com ¢ www.newmanbrothers.com

Women of Distinction
Continued from Page A24

Having children and being a trusted person in their
lives, Kathy knows that mentoring also includes assistance
and direction with your mentee’s life issues and challenges
because you are helping to shape their entire life. Kathy
says often, “You can’t pick and choose the issues you deal

= “Family owned and operated since 1882”
.

Call for a FREE color catalog featuring our entire Urn Selection.

Customize Your Direct Mail Program 5

with and when you accept the responsibility, you can't Call 1 -800-32 1 - 74 79 NO

pick the territory, because you give 100% to help devel- FOBLICATIONS, INe.

op a better person.” Kathy
enjoys having a sense of
purpose and the ability to
be purposeful and contin-
ues everyday to make a dif-
ference in the lives of those
she meets and those who
need her to make an im-
portance impact on their
lives and careers especially
in the funeral service pro-
fession.

“Never look down on any-
body unless you're helping
him up.” -J. Jackson

Carol Thomas Williams
“The tragedy of life does
not lie in not reaching your
goal. The tragedy lies in

having no goal to reach.”
—Benjamin Mays
Carol is a native of South
Carolina but her journey
in life lead her to Atlan-
ta, GA where she is mar-

Carol Thomas Williams

ried to the very handsome
Carl M. Williams and to-
gether they own and op-
erate, The Carl Williams
Funeral Directors, Inc.
funeral firm of Atlanta.
Carol is also an instructor
at Gupton Jones College of
Funeral Service in Deca-
tur where she has worked
since 2000 full time and
part-time. In this role, she
has shaped and molded
some of the finest licensed
funeral directors she took
under her wings. In ad-
dition to this she owns

CONTINUED ON PAGE A27

If you think it looks good on paper...

Offer your families a common theme,
and your common theme becomes profitability.

Through an exclusive alliance between Wilbert® and From the moment a family signs a registry to when they
Deaton-Kennedy®, you can now offer your families pay their last respects at the graveside, a chosen theme
completely coordinated memorials. The artistic images remains consistent. For you, extending your product mix
from Deaton-Kennedy’s stationery products are now is simple with our merchandising program.

available in Wilbert Legacy Series™ prints, allowing them ¢/~ o 00 n, contact your local Deaton-

to be applied to the carapaces of select Wilbert burial Kennedy representative or Wilbert Licensee®,

CWllont: Deaton —K&

ENDULESS S OLU

vaults and urn vaults.

*Availability varies by region.

Deaton-Kennedy, the Deaton-Kennedy script and Endless Solutions are trademarks or registered trademarks of the Deaton-Kennedy Company. Wilbert, the Wilbert script logo, and Wilbert Legacy Series are trademarks or registered
trademarks of Wilbert Funeral Servics, Inc. logo are trademarks or registered trademarks of Wilbert Funeral Services, Inc. © Copyright 2008 by Wilbert Funeral Services, Inc. All rights reserved. ADV-08011120 YBN-OCT08
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Cedell Brooks Funer-
al Home of Port Royal,
VA, who is also the chair-
man of the King George
County, VA Board of Su-
pervisors.

Briscoe-Tonic Funeral

FUNERAL HOME & CEMETERY NEWS Section A
Briscoe-Tonic Funeral Home Holds Open House

ic is a licensed mortician
and has been serving the
families of the Great-
er Washington Metro-
politan area for over 19
years.

During her years in the
funeral industry, Kim has
worked for two of the
most recognized funeral

L

Home is a family owned

and operated funeral

fs Small Ad Bi ' §

Savings g:
@((él//ﬁ/’? %%((f/4f
www.Kee-Folding-Chairs.com
www.KeeProducts.com
Or Call 1-800-982-0395

home. Kim Briscoe-Ton-
Searching For Products? Visit Us At:
\_ KEE Funeral Supply -/

T @Boston Prayer Card Company

Specializing in Custom Designed Portrait Cards...
in time for calling hours the next day
JUST CALL: 1-800-PRAY-FOR (800-772-9367)

check out our catalog at:
www.bostonprayercard.com

100 color photo
memorial cards
all laminated
Your cost:
$179.00
Suggested
Retail:
$399.00

In Loving Memory of
Michael Long
March 29, 1974

April 8, 2008

We miss you Mike
with each passing day
Your memory will
live forever.

Prayer Cards « Portrait Cards « Acknowledgments « Bookmarks

OCTOBER 2008
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¥ homes in the DC Metro
: Area. She began her ca-
reer at J.B. Jenkins Fu-
neral Home in Landover,
MD and for the last ten
years she has been associ-
ated with Marshall’s Fu-
neral Home in Suitland,
MD.

The Dedication and
blessing was led by Kim’s
pastor, Rev. Damien
Shadwell of Holy Family
Church. Dr. Julia P. Mar-
shall, owner of Marshall’s
Funeral Homes and Pas-
tor Patrick Graham of
Emmanuel Temple pro-
vided words of encour-
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Success

Starts at Simmons. . .

Excellent Careers Begin With
An Excellent Education
From Simmons:

3 Earn Your Associate
In Occupational
Studies Degree In
Funeral Service Arts
And Sciences

J Weekend Study Program Now Available

O Exceptional Practical Training Program

THERE’'S MORE TO SIMMONS. . .

of ¥
w0t #op
&

B3Ry COF FUNERAL SERVICE .,
1828 South Avenue, Syracuse, NY 13207

EDUCATION

Call 315-475-5142 or 1-800-727-3536 Fax: 315-475-3817

Simmonsinstitute
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MarkThomas

Introducing a new collection
of cultured marble urns

Our cultured marble urns
are distinctive and elegant
The Hope, Vista, Fairfax, Camden,
Sentry and Harmony urns are
made in the U.S.A. with natural
stone and resins and are hand
polished. Ideally suited for
personalization. A wide assortment
of colors and textures are available.

The Vista Camouflage cultured marble
urn is shown at right.
For pricing and immediate
delivery call
800-437-2635

www.markthomasco.com

Briscoe-Tonic Funeral Home Chapel

agement.

Music was provided by
the powerful voice of Cora
Armstrong and 11-year-
old Jaylen Williams, who
performed Never Would
Have Made It.

The staff introduced
included: Yvonne Bris-
coe, Mark Bodrick, Ty
Savage, George Evans,
Robin Evans, Lasaunia
Thompson, Janet Ste-
phens, Rev. Rosemarie
Jones, Jahleel Evans, De-
nise Green, and Sharon
Oby.

The open house was
held from Friday, August
1 to Sunday, August 3.
The ceremony was well
attended with more than
250 guests.

The Mark Thomas and Caring Times Autumn 2008 Catalog
is now available. Look for it in the mail
or call us and we’ll send a free copy.

1200 crypts. The Swan Court Mausoleum, built in 1994,
has 675 crypts and a niche tower.

Sunset Memorial Park is as much a place for the living
as it is for the deceased. Its Swan Pond has become a place
of tradition and fond memories for many generations of
Danville residents. Families began visiting it in 1935 when
resident swans Joe and Nellie were first placed there. When
the swans produced five cygnets, people came from all
over to see them. They were the subject of photo contests,
newspaper articles and radio news as far away as Chicago.
Today people continue to gather at the pond for family
outings, weddings and prom photos.

Swan Pond has always meant a lot to Danville resident
Judy Henk and she found a wonderful way to give back.
When her son 7odd passed away as a young man, she gen-
erously donated a beautiful gazebo in his memory. His best
friends proudly built the structure near the pond in 1984
and were present for its dedication on what would have
been his 40™ birthday. A labor of love, Judy decorates the
gazebo every season for everyone to enjoy.

Sunset owners Donna Walthall, Linda Darby-
Sempsrott, and Richard Darby are proud to be part of
something that means so much to so many people. As third
generation funeral home owners, they are dedicated to car-

CONTINUED ON PAGE A30
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Hansen-Spear Funeral Home takes
delivery of Superior Limousine

QUINCY,IL— Jeff Spear of Hansen-Spear Funeral Home in Quincy takes deliv-
ery of their new 2008 Superior Cadillac 47” Six-Door Limousine from Joe Mo-
lina of Royal Coachworks, Inc., St. Louis, MO, as Theresa Spear and their new
Irish Setter puppy, Sonoma Red, look on.

Three Powerful and Diverse Women of Distinction

Betty Ruth Harper Levett
Annae Enterprises, LLC

a firm that ensures con-
tinuing education for fu-
neral directors. She was
selected by the NFDMA,
Inc. as their National Ed-
ucation Director. I guess
you can say “Carol is her
name and education is her
game,” said Rose Higgin-
botham, who depends on
Carol for her education
expertise for the Georgia
Funeral Service and Prac-
titioners Association and
Epsilon Nu Delta Mor-
tuary Fraternity continu-
ing education and semi-
nars for the Alpha Ome-
ga Chapter. “She is our
lifeline and she does it so
willingly.”

Carol was a teacher with
the Atlanta Public Schools
for 15 years where she
received numerous ac-
colades for outstanding
commitment to education
and learning. Dedicated
to making a difference in
the lives of all children,
Carol served for ten years
as the Child Care Direc-
tor for the Catholic Arch-
diocese of Atlanta. Edu-
cation has been a passion
with carol since under-
graduate days at South
Carolina State and Morris
Brown College in Atlanta.
She received an Associ-
ate Degree from Gupton
Jones College and a Mas-
ters of Arts Degree from
Central Michigan Univer-
sity in Mt. Pleasant, MI.
Carol is a licensed funeral
director, embalmer and
educator, holding a T-5
teaching certificate all
with the State of Georgia.
A lifelong student, Carol
is currently pursuing the
Doctoral Degree in Edu-

cation with a specializa-
tion in Multicultural and
Comparative Education
at Georgia Southern Uni-
versity.

“Carol is such an asset
to the 100 Black Women
of Funeral Service,” states
President Dottie Hector.
Because of her connection

Continued from Page A2S

at Gupton Jones College
of Funeral Service, we
have a great number of
students in our Mentor-
ing Program and when
students need that extra
nod or need extra special
care or direction or just
encouragement, or to get

CONTINUED ON PAGE A30

WE FOCUS
ON WHAT
MATTERS MOST

1o us it'’s more than

a handshake and smile.

It’s a relationship -

a commitment to providing

personalized solutions for you

and the families you serve.

1913

2008

Come Visit us at Booth 1617 in Orlando
October 12-15, 2008

300.827.5151

www.messengerline.com

Promo Code: 7776

Page A27

“My tastes are simple,

Y
Art-carved paﬂagm
__##“ |

J

lsimitegd €dition tlgarse

Our coach floors, at 45 inches wide and 8 feet 6 inches long, can carry any casket
Made of rust-proof Kevlar - warranteed for life not to rust
Classic Styling - so it holds its value

Prinzing Motor Coach, LLC

Call toll-free for video 1-888-800-0092 and ask for Reuben
WWW.prinzingmec.com

Dealerships Available - Leasing Available
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Change 1s no longer on the horizon...
It has arrived

Introducing
FUNERAL HOME & CEMETERY DIRECTORY

The FUNERAL HOME & CEMETERY DIRECTORY contains listings of virtually every funeral home throughout the
United States, as well as listings for over 3,000 active cemeteries. The directory also includes listings for
Canadian and select International Funeral Homes, Trade Service Companies, Veterans Affairs Facilities,
International Shipping Regulations and Consulates, and US Daily Newspapers.

The directory is published in both the 8.5”x 11" Standard Size and the 5”x 7" Pocket Size editions. The handy
Pocket Size edition fits easily into your briefcase, in your nightstand or in your car glove box. Information in the two
editions is identical.

BUYER'S GUIDE

In addition to listing all service/supply companies by the product or service offered to the funeral and cemetery
industries, the Buyer’s Guide also contains listings of firms dealing with Pet Memorialization. For reference pur-
poses the US Daily Newspapers, Educational Services and Trade Associations are also included.

FUNERAL HOME & CEMETERY NEWS

Published monthly, FUNERAL HOME & CEMETERY NEWS is a compilation of news articles and press releases
provided by the funeral and cemetery industry. There are no journalists on staff — no editorial calendar. The news
provided by funeral directors, cemeterians, suppliers, mortuary colleges and trade associations is published, offering
the industry a forum to share firm accomplishments, community programs and exchange ideas.

www.nomispublications.com

The website has been redesigned to include online directories — updated daily! Funeral Home and Cemetery News
is available in pdf format and the online classifieds have expanded to include photos.

NOMIS

PUBLICATIONS, INC.

PO Box 5159 * Youngstown OH 44514 * 800.321.7479 * Fax 800.321.9040
www.nomispublications.com
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neral arrangements for any member of their family. Having
been in the death care industry for 75 years, our company
understands the need for complete disclosure and a dignified
cremation process families can trust.”

As anew franchisee, Paws & Remember in Oklahoma City
becomes one of a growing number of Paws & Remember pro-
viders, and an area leader in the emerging pet memorialization
industry. Founded in 1997 in Indiana, Paws & Remember
launched its franchise program in 2007, and projects that it
will have 12 franchised locations operating nationwide by
the end of 2008.

Paws & Remember provides pet owners with easy and afford-
able options for honoring their pets in a meaningful, lasting way.
Memorialization products and packages offered by the firm and
its franchisees can be fully personalized and tailored to a wide

FUNERAL HOME & CEMETERY NEWS Section A
S| opens Pet Memorial Service in Oklahoma City

Continued from Page A24

other keepsakes. While our Denver location is relatively new,
the growth trend has been positive so we felt that moving ahead
with a Paws & Remember franchise in Oklahoma City would
be good for area pet owners and the right fit for our business.”
Headquartered in Overland Park, KS, Suhor Industries
serves funeral professionals in eleven states. The SI Funeral
Services division is the largest Wilbert Burial Vault franchisee
in the nation, as well as providing grave openings, cemetery
set-ups, cremation products, crematories and embalming
services. The ST Memorial and Veterans Memorial divisions
provide everything from personal cemetery monuments to
columbarias and civic and veterans memorials/tributes. They

Call for a free catalog

1-800-648-0641

have designed and built more veterans memorials than any
other United States company.
For additional information about Paws & Remember in Okla-

COACH NAMEPLATES

SATIN

POLISHED

range of pets, from dogs and cats, to large and small animals, birds  homa City call 405-751-6453. To learn more about Paws & Re- r g B E SQH 1.5” Letters ALUMINUM  ALUMINUM
and exotic species, and more. Packages and products include  member™, visit www.pawsandremember.com or call 866-231- = 16" Bar, 12 spaces $39.50  $43.00
handcrafted urns, photo frames, outdoor garden stones, wind ~ 0806. To learn more about Suhor Industries, visit www.suhor. gg Ear, 20 spaces 31800 35300
. . . ar, 29 spaces $63.00 $69.00
chimes, jewelry, ornaments and similar items. Paws & Remem-  com or call 913-345-2120. ™ )
ber also provides training and _LMM 2 . Letters
. f 16" Bar, 9 spaces $44.00 $48.50
TESOUICEs 1o veterinary proles- . 26" Bar, 14 spaces $54.50  $60.50
sonasandotherperspecialiss. - Bgaye Funeral Homes takes delivery of L Bar 0paces  $TLS0  STB0D
to help them assist their clients S - C h _m 3" Letters
dgring times of loss. uperior Coac 16" Bar, 8 spaces $5450  $60.50
We found that there was BT IR R T 26" Bar, 13 spaces $6550  $72.50
litdle in the way of quality sup- r ) _[M 36" Bar, 18 spaces $80.00  $89.00
port for grieving pet owners 4” Letters
seeking to memorialize their 7 16" Bar, 6 spaces $59.50  $66.50
pets,” said Dennis Welzen- ﬁm 26" Bar, 8 spaces $71.50  $79.50
—_ 36" Bar, 12 spaces $89.00 $98.00

bach, COO of Suhor In-
dustries. “Upon learning of
Paws & Remember, we felt

they had found the right ap-

proach for serving this under-

Choose a standard style or we duplicate your letter

Car License Plates

style/logo. Single or Double Line Nameplates.

served segment of the market.
They've developed the pre-
mier business for serving pet
owners during times of grief,
providing everything from
grief resources and cremation
services to memorialization

also available

NAMES UNLIMITED CORP.
P.O. Box 464 Caledonia, OH 43314
Phone: 877.776.6263
Email: info@NamesUnlimitedCorp.com
Web: www.NamesUnlimitedCorp.com

ST. CHARLES,MO— Joe Molina of Royal Coachworks, Inc., St. Louis, MO, deliv-
ers the keys of the new 2008 Superior Cadillac Crown Sovereign Coach to Lisa Baue,
president and CEO of Baue Funeral Homes, Cemetery and Crematory, with three

products and a wide range of

locations in St. Charles County, as Jan Smith, vice president, looks on.
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CREMATION CASKETS

All The
Magnificence
Of Hardwood

At a Fraction

Of The Price.

Let's face it; caskets today must
carry a desirable appeal for
selecting families that offer
quality, value, high eye appeal
and attractive pricing. The Carte
Veneer™ series manufactured by
Matthews Cremation/Elder-Davis
offers the look and feel of a fine
hardwood casket at a fraction
of the cost. This is increasingly
important as together we look
for ways to maintain profits
while keeping the
the casket front and center for
both arranging traditional and
cremation services.

role of

To see first hand the impressive
real wood appearance and front-
line marketability, locate your
nearest Independent Casket
Distributor by calling
1-800-752-4744

or visit our website at
www.matthewscremation.com.
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Owned & Operated by a 5th Generation
Licensed Funeral Director & Embalmer

system available!

United States and Canada.

by a LIVE Tele-receptionist.

ToLL FREE SERVICE
As Low As

$99.00

PER MONTH!

Steel Service Vase Forever Pets, Inc.

« Steel Service Vase in the (3)

Always On Call

_“" ANSWERING SERVICE, LLC
Utilizing the newest, most advanced telecommunications
Representing funeral directors throughout the

85% of New Hampshire Funeral Directors’ entrust

Always On Call to represent their firm.

Our caring, competent staff is personally trained in funeral
service, etiquette, and terminology by funeral directors.

Dispatching Directions and Obituary Information

Family owned and operated since 1992.

“Always On Call is the
best of the best!
You treat my business
as if it were your own.”
Joseph H. Levine, LFD

JOSEPH LEVINE & SONS
PHILADELPHIA, PENNSYLVANIA
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Lufthansa Website Outlines Plan for Allocation of
Air Cargo Settlement

ATLANTA,GA— Accord-
ing to the website, if you
purchased air cargo ship-
ping services within, to
or from either the Unit-
ed States or Canada from
January 1, 2000 to Sep-
tember 11, 2006, your
rights could be affected
by one or more proposed
class action settlements.
You are a Class Member
if you purchased air car-
go shipping services, from
ANY air cargo carrier, for
shipments within, to, or
from either the United
States or Canada. This in-
cludes services purchased
through freight forward-
ers. There are separate
settlements in the United
States and Canada. You
may be a Class Member
in both settlements.

The settlements would
partially resolve law-

antique finishes of Silver,

Gold and Copper.

* 200 cubic inch capacity.

+$19.00 each for case

quantity purchases of

12 urns.

Call today and we'll ship
you a sample for free!

Forever Pets, Inc.
1-888-450-7727

Copyright ® 2007 FPI. All Rights Reserved

suits in the United States
and Canada. In the law-
suits, Plaintiffs allege that
Deutsche Lufthansa AG,
Lufthansa Cargo AG,
and Swiss Internation-
al Air Lines Ltd. (“Luf-
thansa”), along with nu-
merous other air cargo
carriers, conspired to fix
the prices of airfreight
cargo shipping services in
violation of U.S. antitrust
law and Canadian com-
petition law. As a result
of this alleged conduct,
Plaintiffs allege that they
and other members of
the Class paid more for
airfreight cargo shipping
services than they would
have paid in the absence
of this alleged conduct.
By entering into the set-
tlements, Lufthansa does
not admit that it engaged

in the unlawful conduct
alleged and would assert
a number of defenses to
the Plaintiffs’ claims if the
litigation were to proceed
further. However, Luf-
thansa has agreed to en-
ter into the settlements
in order to avoid the ex-
pense, burdens, and risks
of further litigation, and
to put to rest this contro-
versy with its valued busi-
ness customers.

To resolve the claims
against it concerning air-
freight cargo shipping
services within, to, or
from the United States,
Lufthansa has agreed to
pay $85 million for valid
Class Member claims and
to cooperate in the pros-
ecution of claims against
the remaining Defendants
who are not part of the

U.S. settlement. To re-
solve the claims against
Lufthansa concerning air-
freight cargo shipping ser-
vices within, to, or from
Canada, Lufthansa has
agreed to pay $5,338,000
USD into a Canadian
Fund that Canadian Class
Counsel will request to be
held in trust for the future
benefit of the Canadian
Classes.

For more details, includ-
ing who is and is not a
Class Member, the distri-
bution of the Settlement
Fund and how to file a
claim in the U.S. Settle-
ment, Class Member op-
tions and deadlines to act,
the locations of Final Ap-
proval Hearings, and oth-
er important information,
visit http://www.aircargo-
settlement.com.

Georgia: Three Powerful and Diverse
Women of Distinction

busy with those schol-
arship essays, she makes
sure that they are front
and center providing ex-
cellent essays and are in
the running every year
for scholarship assistance.
The caliber of outstand-
ing students coming out
of their program, under
the direction of President
Patty Hutcheson, makes
them an asset to the fu-
neral service profession.
Our hats go off to both
Carol and President Patty
at Gupton Jones.”

In the midst of all these
responsibilities and du-
ties, Carol takes time to

be with her family. She

has 3 wonderful chil-
dren, Carlos, Chante and
Aaron and they have giv-
en her some of the most
beautiful grandchildren in
the world and taking time
with them is a top prior-
ity. It was so wonderful
last year seeing Carol and
her eldest granddaughter,
wearing the color pink—
the theme color estab-
lished for the Living Leg-
ends of Funeral Service.
They were an instant hit
and we might have anoth-
er licensed future caregiv-
er on its way, if Carol has
anything to do with it.
Carol is a member of
numerous professional

o —

Generates less than 1% residue upon incineration
Will perform as a temporary or permanent burial casket

Seal * Contain * Store * Ship with Confidence

ABSOLUTE CONTAINMENT

#858-569-9868

BioSeal Systems
Heat Sealed Foil Casket.

 No odor, vapor, gas or fluid can escape the pouch

Easily opened and resealed for inspections

Absolute containment.

TICKET TO PARADISE
e - -
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Visit us at Booth #2326

Complete isolation and infection control solutions—protects you and your facility.

info@bioseal.com

www.bioseal.com

Visit www.bioseal.com
for more information today.

INFECTION CONTROL - ODOR CONTROL - VAPOR/FLUID CONTROL - PATHOGEN CONTROL

Continued from Page A27

organizations. She ren-
ders service and expertise
to the National Funeral
Directors and Morticians
Association, the Georgia
State Association, the 9th
district of Georgia, Epsi-
lon Nu Delta Fraternity,
national and local Alpha
Omega Chapter, Pi Sigma
Eta Fraternity, National
Board of Funeral Service
Certification Association,
Academy of Profession-

CONTINUED ON PAGE A32

Sunset
Funeral
Home and
Memorial
Park

Continued from Page A26

rying on the same tradition
of caring service as their
grandparents, Charles and
Florence Darby, father,
James “Big Jim” Darby,
and uncle, David Darby.

Charles and Florence pur-
chased Sunset Memorial
Park in 1960 and operated
the firm with their sons.
They expanded the busi-
ness to include the manu-
facture of concrete burial
vaults. Big Jim and Dave
later founded Trigard, a
company that produces
polymer vault liners, and
in 2003, established the Tri-
gard Engraved Bronze divi-
sion to manufacture bronze
memorials.

The Darby family owns
and operates seven funeral
homes throughout Illinois,
Indiana, and Arizona and
recently opened the Com-
munity Life and Tribute
Center a quarter mile from
Sunset Funeral Home and
Memorial Park. The facil-
ity is available for cremation
ceremonies and occasions
such as birthdays, gradua-
tions, and showers.
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Hillside Memorial Park and Mortuary
sponsors Fourth Biennial International
Exhibition of new Funerary Art

tween a precedent-setting
contemporary art exhibi-
tion and a mortuary that
has long been known for
providing thoughtful op-
tions for its community.”

The Ashes to Art / scat-
tered fourth international
exhibition of funerary art
presented by FUNERIA
and sponsored by Hill-
side Memorial Park and
Mortuary runs September
27 through November 30
at Art Honors Life — The
Gallery at FUNERIA in
Graton, Sonoma County.
In the Southern Califor-
nia area, FUNERIA’s ex-
clusive portfolio of urns,
vessels and reliquaries are
available through Hill-
side Memorial Park and
Mortuary. To learn more,
please visit www.Hillside-
Memorial.org and www.
funeria.com.

Founded in 1942, Hill-
side Memorial Park and
Mortuary has served as a
place of memories for the
Los Angeles Jewish com-
munity for more than 60

years, committed to pro-
viding families with car-
ing and sensitivity. Sur-
rounded by beautiful gar-
dens and lawns, fountains,
stunning architecture, art-
work and more, its exqui-
site grounds provide a dra-
matic yet serene backdrop
to memorials and tributes.
Vast and serene and quiet-
ly famous, Hillside offers
families pre-need planning
for their loved ones, and
expert assistance for all
necessary arrangements,
including ground spaces,
garden estates, mausole-
ums, wall crypts, family
rooms, cemetery servic-
es and floral, mortuary/
funeral services. A com-
munity service of Tem-
ple Israel of Hollywood,
Hillside is well-versed in
Jewish mourning customs
and traditions, and also
offers community educa-
tion in the form of activi-
ties and events. To learn
more about Hillside Me-
morial Park and Mortuary,
visit www.HillsideMemo-

Continued from Page A22

rial.org or call 800-576-
1994.

FUNERIA is a unique
arts agency and exhibi-
tions organizer that pro-
motes and sells original
contemporary artist-made
urns, vessels, reliquaries
and personal memorial
artworks through retail
and wholesale channels
worldwide. FUNERIA has
been identified as leading
the emerging funerary arts
movement since present-
ing its first Ashes to Art
exhibition at San Fran-
cisco’s historic Fort Ma-
son Center in 2001. In
2007, FUNERIA opened
“the nation’s first art gal-
lery dedicated to crema-
tion urns and personal
memorial art” in the town
of Graton, California (“In
Life as in Death, a Per-
sonalized Space,” Patricia
Leigh Brown, The New
York Times, Jan. 2008).
To learn more about FU-
NERIA, please visit www.
funeria.com or call 707-

829-1966.

. 1-800-321-7479
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“the shorter the supply line the better off you are”

Funeral Directors Research, Inc.

AMRA INSTRUMENT, LLC
623 N. Tower (RO. Box 359)

Centralia, WA 98531
www.amrainstruments.com @
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Georgia: The Empire State of the South gives rise to

Three Powerful and Diverse Women of Distinction

al Funeral Service Certification, American Board of
Funeral Service, 100 BWFS Member and Woman of
the Year, Member of the Order of Delta Sigma Theta
Sorority, and their Pinnacle Award Winner. These are
just a few that we wanted to mention that are close
and dear to Carol.

Because of Carol’s commitment to education and to
the funeral service profession, she has been featured
in the Atlanta Daily World Newspaper, the Dynasty
Magazine, the Scope and the Good Life Magazine for
her contributions to the funeral service profession.
She knows the importance of making an impact in
the lives of today’s youth. She knows the importance
of having a role model in your life and to having a
mentoring relationship whether it is formal or infor-
mal because mentoring is designed to promote and
develop goals, training, provide information and to
inspire youth or students to follow their dreams. Car-
ol said, “If you have experience that will help others
and keep them grounded and from falling flat on their
face, we as professionals must learn to share it. It’s all
about caring and loving others and developing others
to be the best that they can be. We all are faced with
challenges in life but we learn from these challenges.
Sometimes we come out on top and other times we
face adversity. The funeral service profession is often
faced with the latter if you are not well connected. We
must do what we can to help our students face these
challenges head on, and to make sure they come out
bigger and better because they were faced with these
obstacles. You probably remember the age-old adage,
‘One monkey don’t stop the show,” and I tell my stu-
dents and others that too. “When the door is closed
in your face, find some way to squeeze through the
window. A child must learn early to believe that she
is something worthwhile, and that she can do many
praiseworthy things.””

So you see why this spunky, beautiful educator was
selected to be a 2008 Honoree and Woman of Dis-
tinction in the field of Education. She’s always ready
to step in and help and guide a new funeral service

caregiver to success in the

N

E-mail: sales@afco-usa.com

BOARDM

PO Box 5159 - Youngstown, OH 44514
800-321-7479 - www.boardmanprinting.com

Buy 500 business cards,
get 500 free

funeral service profession
in the classroom or in the

field.

Betty Ruth Harper Levett
“Do not go where the
path may lead, go instead
where there is no path and
leave a trail.”
—Ralph Waldo Emerson
Betty Levett is a God
fearing servant of Christ,
a devoted wife to Grego-
ry B. Levett, Sr. and the
proud mother of three
wonderful children,
Gregory Jr., Thaddeus
Lanier and Deana Ma-
rie and also daughter-in-
law, Dana and two grand-
daughters, Jurnee Simone
and Sydnee Taylor. Her
plate is full but Betty likes
the challenges of family,
business, giving and in
her free time shopping.
Betty and Greg opened
their first location in 1980
in Scottdale, GA and saw
a need for growth in the
areas they served in fu-
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neral service. They decided to expand gradually add-
ing a Decatur, GA location in 2000 and their newest
beautiful location in Gwinnett County in 2004. Betty
will tell you when asked that they credit their growth
to God’s blessings along with the strategic growth and
attention to detail and family needs, with the ability
to survive the efforts of large corporation as the rea-
sons for their success. You can’t leave out hard work
because that’s what it takes for success. Betty states, “In
Gwinnett County, we are the only African American
owned funeral home.” This wonderful location boasts
a 12,000 square foot facility including a chapel with
seating for 275, four beautifully adorned viewing and
conference rooms for our beloved families we serve.

They did their research and found that of the 700,000
residents in Gwinnett County, 300,000 are minori-
ties and that was their target area. Gregory B. Levett
and Sons Funeral Home is family owned and has a
family philosophy: “We focus on a family’s emotional
needs, but strive to accommodate their cultural needs
as well.” Betty, Greg, Lanier and their staff have edu-
cated themselves on the customs of the Hispanic cul-
ture, Asian Culture, and West African cultures offering
these segments of Gwinnett County’s growing popula-
tion a very personalized service in their time of need
that will match their heritage and ethnicity. “Person-
alized service is important for every family that walks
through the door,” states Betty. “We give them a rea-
son to come back to us because we put a part of us in
each arrangement conference.”

Betty completed her funeral service training in Mor-
tuary Science from Gupton Jones College of Funeral
Service in 1988 and has held an active role in the fu-
neral service industry with her husband. She is more
of an advisor and behind the scenes mover and shaker
and decision maker. Her husband Greg is up front and
she likes the supporting role she takes on in funeral
service as the wife. She makes sure he dots the i’s and
crosses the t’s. She is actively involved with numerous
organizations, boards and charities because it’s impor-
tant to give back. “When God blesses you, you pass
the blessing on and bring someone up with you. Then
more blessings flow your way,” she says.

Betty has taken on the role of philanthropist and stays
involved to touch the lives of others through giving.
Whether it’s a donation to a Dekalb Hospital Wing to
provide better service to her community, or the Girl
Scouts of America to help develop strong young la-
dies and youth, support of the efforts of the Scottdale
Child Development Center, or a Memorial Scholar-
ship to needy and deserving funeral service students
at Gupton Jones College, Betty is always ready to help
and leave her mark in the lives of others. She quiet-
ly moves forward to lend a helping hand with Greg
standing by his side in a supporting role and I guess
that’s what makes almost 40 years of wedded bliss a
dynamic duo in the funeral service profession.

Betty stands tall in the eyes of others but asks for no
accolades. She gives from her heart because it is the
right thing to do. She has touched the lives of oth-
ers and has asked nothing in return. “Our blessing
is great health and a legacy that gets bigger and big-
ger each year.” We are so proud to call her a funeral
service sister. God has certainly touched her life in a
special way. We salute Betty Levett a 2008 Woman of
Distinction.

“I am only one, but still I am one. I cannot do every-
thing but still I can do something; and because I can-
not do everything, I will not refuse to do something
that I can do.” —Helen Keller
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SAVE MONEY AND YOUR BACK!

Association

Selected Independent Funeral Homes
appoints new Board Members
DEERFIELD,IL— Selected In-

dependent Funeral Homes,
an international association of
independent funeral homes,
has announced that Paul E.
Foster and John J. Horan
have been selected to serve on
the association’s Board of Di-
rectors. They will be officially
installed during the closing
session of the 2008 Annual
Meeting at the JW Marriott
Hotel in Washington, DC on
October 4.

Paul Foster will represent the
association’s Group 1 region,
northeastern North America,
and succeeds outgoing presi-
dent and current Group 1 di-
rector Bradford R. Bellows

CONTINUED ON PAGE A38

New SIFH Board Members. (L to R) Paul Foster and John Horan

SIFH to

meet in

Washington

DEERFIELD,IL— Indepen-
dent funeral home owners,
managers and staff, whose
firms are members of Select-
ed Independent Funeral
Homes, will gather October
1-4, at the JW Marriott Hotel
in Washington, DC, for the
association’s 90" annual meet-
ing. Each year, this meeting
provides a unique opportu-
nity for members and guests
from across North America
and around the world to hear
noted speakers, pose ques-
tions, seek solutions, share
knowledge, and rekindle old

friendships as well as create

BUILT to exacting quality
and safety standards and
backed by a two-year

With Lynch Supply’s
“E-Z Slider”
‘3%': Our non-friction transfer

o boards have a
- Lifetime Guarantee!!
*Straps Not Included*

Two Sizes to Handle All Your Needs...
Standard “E-Z Slider” Transfer Board
177 x72”

List $167.00 Sale $125.25!

Ready 1O
ship TOdaY"

Oversize “E-Z Slider” Transfer Board
24” x 72” with Extra Handles
List $187.00 Sale $140.25!

455 N. Cherokee Street
Muskogee, OK 74403

1-800-777-3151
www.lynchsupply.com

SETVICL -.'I- LIt I' olession = Lha .\I--::.'-.'
h LYNCH SUPPLY CO.
3in 932 800-777-3151

We glady accept Visa and MasterCard

new ones.

An exciting lineup of edu-
cational sessions and idea
exchange opportunities will

highlight the meeting. They

limited warranty, the
fuel efficient “Classic”
outperforms every
other cremator in its

include several informative
panel discussion sessions: an
analysis of preneed trends,
challenges and opportunities;
an evaluation of Chinese cas-
ket options; and innovative
service and management ideas
from the association’s enthu-
siastic younger members.
Thought-provoking study
sessions are one of the many
hallmarks of Selected’s an-
nual meetings, and this year’s
range of sessions will provide
participants with valuable
ideas and insights. Topics in-
clude: environmental issues
impacting cremation, imple-
menting eco-friendly funeral
home practices, helping your
staff realize its potential, tak-
ing your web presence to
the next level, turning what
youre doing from ordinary
to extraordinary, making the
most of your multi-genera-
tional workforce, balancing
the value of open casket view-
ing with risk management is-
sues of embalming, evaluat-
ing the benefits and risks of
becoming involved in organ

and tissue donation, and re-
CONTINUED ON PAGE A38

price range. Take a look
at some of the

performance benefits
the “Classic” offers!

CLASSIC PERFORMANCE

* Cremate up to six bodies in a 10-hour work day
o Complete cremation every 60 - 90 minutes

* No cool down required between cremations

* Fully automatic PLC operating system

The “Classz'f” (remator

PERFORMANCE BEYOND EXPECTATIONS

Exceptional standard
features combine with
professional expertise to
deliver the product and
service you demand.
Unsurpassed in customer
support, you can rely
on U. S. Cremation
Equipment’s “Classic”
to provide years of
trouble-free operation.

Model US 100
“Classic” Cremator

CLLASSIC FEATURES
* Power charging door /dual hydraulic cylinders
* Primary chamber viewport

* Secondary chamber temperature recorder

* Designed to cremate obese cases up to 800 Ibs. * Color touch screen control — standard

® Powder coat finish with stainless steel trim

9
Cremation PAPS "/s Y
. ‘-‘ _.' i 1 _-..
I'l{]lllpmcnt ORLANE

o .

OCTOBER 12-1.!
Visit us at Booth #2227

370 S. North Lake Boulevard, Suite 1004  Altamonte Springs, FL 32701 e Ph: 321.282.7357 e Fax: 321.282.7358
www.uscremationequipment.com © E-mail: info@uscremationequipment.com
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. Family Medical History « 2nd Opinion Autopsies * Exhumation Autopsies » Malpractice Autopsies
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Association

“..of 176 autopsies, 79 cases (44.9%) revealed one or more
undiagnosed causes of death”

Prompt, courteous, discreet and
professional postmortem

Independent
examination services for any

AU I OPSI Es reason. Services also available for
organ/tissue retrieval, postmortem
by Board-Certified Pathologists biopsies for DNA/HIV, confirmation

Li d in Your S of Aizheimers Disease, Asbestosis
icensed in Your State & Black Lung Disease, elc.

A-MEDI-LEGAL nNATIONWIDE

SERVICES
reemrsmmnicnn 1800:3432135 1o,

*Nichols, L., Aronica, P.. Babe, C.. Are Autopsies Obsolete. Am J Ciin Path 1998
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The Colorado Association of Cemeteries holds
Cemetery Sk|IIs Competltlon
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+ Autopsies For Any Reason!

Postmortem Biopsies * 2nd Opinion Autopsies * Malpractice Autopsies » Exhumation Autopsies

FEATURE

ARTICLES

CoLuMNSs
CALENDAR N PUBLICATIONSIINSC
oF EVENTS  myEryN) HOME &
Online! CEMETERY NRWE
www.nomispublications.com

WEBCASTING CENTRAL

Webcasting Central Ltd is interested in working with one or
two funeral homes in the major cities in North America

specifically to provide our live and archived funeral service
internet viewing packages to their local communities.

PUEBLO,CO— The Colorado Association of Cemeteries
held its 10th bi-annual Cemetery Skills Competition
August 14, 2008 at Evergreen Cemetery in Colorado
Springs. More than 40 cemetery professionals faced off
in 7 events and were judged on safety, time and accu-
racy. Linn Grove Cemetery of Greeley took 1st place in
4 categories: Backhoe Obstacle Course, Funeral Equip-
ment Set-up, Mowing, and Trimming. Evergreen won
in Interment Excavation; City of Brush Cemetery in
Brush won in Trailer Backing; and Roselawn Cemetery
of Pueblo won the Power Blower competition.

Contact Colin at:
(204) 296-8610
E-mail colin@webcastingcentral.com
www.webcastingcentral.com

Interested in
representing us
in your area?

CFSA Conference and
Trade Show to be held
in November

LAKE BLUFF,IL— The
Casket & Funeral Sup- during the “Ask the Ex-
ply Association of Amer- perts” panel discussion.
ica (CFSA) is proud to <« Connect with prospec-
celebrate its 95th An- tive customers who are
niversary at the 2008 interested in buying.
Fall Conference & Trade ¢ Keep up to date with
Show on November 17- trends in the funeral
18 at the Crowne Plaza supply profession.
Hotel at Union Stationin ¢ Learn the latest news
2008 ! Indianapolis, IN. about funeral suppli-

The CFESA Fall Confer- ers.

. neral supply executives
Plastic Mausoleum pply

Vases & Holders.
8" 51/2" or 47

Bronze, Gold or

Verde Green.

Over 150 Varieties

and Options.
U.S. Patent No. D-319910

% % [

2" Disc Standard
Adheshive  Drill Design Button with Bracket
Holder Variety of Colors & Finishes

(800) 252-3444 « FAX: (805) 650-6444

www.triplehcompany.com

COMPETITION

ence and Trade Show is ¢ Explore new supplier re-
the only exhibit designed lationships.
specifically to enable fu- ¢ Gain constructive in-
neral suppliers, manufac- put about your products
turers and distributors to and/or services.
explore new business al- ~ Fun Reasons to Attend:
liances and buy-sell op- ¢ Catch up with long-
portunities. Plus, it’s the time friends and con-
perfect mix of business nect with new friends.
enrichment and fun! * Visita unique collection
Business Enrichment display of historic pho-
Reasons to Attend: tographs, vintage cas-

DUNCAN/STUART TODD

THE PREPARATION ROOM SPECIALISTS

Gain focus on issues
ranging from green buri-
als to managing costs to
industry forecasts by
interacting with top fu-

ket catalogs and other
memorabilia celebrating
funeral suppliers’ proud
profession.

Enjoy Indianapolis res-

taurants, shopping and
attractions—a surpris-
ingly metropolitan mix
of choices!

» Catch some football--
the Indianapolis Colts
play against the Hous-
ton Texans on Sunday,
Now. 16.

To register, call CFSA
at (847) 295-6630 to re-
quest an Attendee Regis-
tration Form and a Hotel
Reservation Form. Visit
CFSA’s website at www.cf-
saa.org for an event sched-
ule and more details.

Tell them
you saw
their Ad
in the

FUNERAL HOME
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DESIGN
PRODUCTS
VENTILATION
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—e
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QCTOBRER 1316
Visit us at Booth #1920

SPECIALIZING IN

Call today for a
free brochure.

877.832.6898

dstlimited.com info@dstlimited.com
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TAYLOR URNS

Association

CONTINUED

Epsilon Nu Delta impacts the 107"

Washington Convention

LAKE CHELAN,WA— Washington State Fu-
neral Directors Association held a memora-
ble 107th Convention August 14-16, 2008 in
Lake Chelan. It is noteworthy to acknowledge
the host and state President of the conven-
tion was Epsilon Nu Delta member, James B.
Thomason, CFSP. James has served as the first
African American president for the Washing-
ton State Funeral Directors Association. He is
also the Past President of Alpha Pi Chapter,
END which serves Seattle and Tacoma.

The convention included days of business
and education sessions as well as unforgettable
Anthony S. “Ted” Felder, CFSD, President,
Nu Chapter, EN.D. presented a workshop
which covered “The Difficult Family and
Their Challenges”.

Epsilon Nu Delta is very proud of the great
representation that these members have dis-
played by continuing the legacy of the found-

A
. '._

J’ "

James B. Thomason

on the fraternity, please visit the website at
www.epsilonnudelta.org. We extend best
wishes and congratulations to WSFDA in-

By Shun Newbern, CFSP

Commitment To Service!

Electra

Oceanic TSA Compliant

OVER 150 DIFFERENT COLOR
& STYLE COMBINATIONS
PERSONALIZED ENGRAVING AVAILABLE
CULTURED ONYX, MARBLE & GRANITE URNS

CALL FOR FREE BROCHURE (800) 987-6390
Made In The USA

1980 CENTERS AVE. LAKE HAVASU CITY, AZ 86403
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ers for the fraternity by provide quality con-  coming President, Donald Oberg.
tinued education to the pro-
fession. END Mortuary Fra-
ternity does not discriminate
against any current or poten-
tial members on the basis of
race, color, gender, national
origin or sexual preference. It
is committed to science and
service within the profession.
For additional information

Rill Named

Funeral
Director of

the Year

PORT ORCHARD,WA—
David Rill, owner of Rill
Life’s Tribute Center in
Port Orchard, was honored
as the 2008 Funeral Direc-
tor of the Year by the Wash-
ington State Funeral Di-
rectors Association.

He is only the 15 person
honored with the award in
the organization’s 107-year
history, which recognizes
the “best of the best” in fu-
neral service.

As the honoree, Rill is re-
garded as a role model and
as an exceptional and dedi-
cated volunteer leader who
has made outstanding con-
tributions to the advance-
ment of funeral service
through example, leader-
ship, and service, the asso-
ciation said.

Rill grew up living above
the funeral home that his
parents, Bill and Avis,
owned. He obtained his
education in funeral service
at Mr. Hood Community
College. In 1993, he joined
the family-owned business
as a funeral director and
embalmer. He serves as
president for Sunset Lane
Cemetery. He is active in
the Port Orchard Rotary,
First Lutheran Church and
serves on various school ad-
visory and scholarship com-
mittees. He also served on
the Washington State Fu-
neral Directors Association ‘
board, which culminated in
his presidency in 2002.

When someone’s
best friend dies,

be prepared to help.
visit www.quiescopeturns.com
to view our extensive selection of
cremation urns, keepsake jewelry,
memorialization items, caskets and
grave markers designed for pets.

e

Pet Remembrance Products b

800-328-

*Quiesco is a Latin word meaning “to sleep
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STYLISH MATCHING TIES
FOR PROFESSIONALS
ANY SIZE GROUP OR ORGANIZATION

s | WWW.tiesforyou.com

SILK

Phone: 877-770-TIES (8437)
Fax: 276-466-3474
E-mail: customerservice@tiesforyou.com

The Fan Man, Inc.
Fans Calendars
Memorial Books Chemicals
Ad Specialties
Always A Deal On Pens

John Mannion

1-800-671-8280

Fax 803-366-4819

bankersadvertising.com/thefanman 2934 Wintercrest Dr
thefanman@comporium.net Rock Hill, SC 29732

CEVA L NIAE IR Pet Cremation Urns

Brushed Nickel colored Brass
Urns with adorable paw-print
design, available in (4) sizes.

This design, like all

of our products, remain
the creative property of
Forever Pets and its
authorized re-sellers only.

Forever Pets, Inc.
1-888-450-7727

Call now to receive our
* FREE Wholesale Catalog *

Copyright ® 2007 FPI. All Rights Reserved

James Johnson wins at Nomis Booth

The winner of a carry-on suitcase at the Nomis Publications, Inc. Booth
at the National Funeral Directors and Morticians Association Convention was
James F. Johnson, president of Johnson & Sons Funeral Home, Inc., Re-
idsville, NC and Haizlip Funeral Home, High Point, NC.
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Cover-Up Cosmetics Ltd.

A name you know . .
Proa’ucts you trust

800-531-9744 Fax 806-364-1425

Catalogs Available e-mail: cosmetic@wtrt.net

McCord

“The Original” Infant Casket & Vault

I i : CE_:.-

*Sizes12”, 18", 30", 36", & 48"

* Vaults proportional to caskets

* High-Impact Polystyrene
8,200 psi Flexural Strength

Independent & Family Owned
Since 1945

Call for color brochure:

1-800-782-8249

McCord Products, Inc.
Box 646, Bowling Green, OH 43402

Web Site: McCordproducts.com
Fax: 419-354-8075

famili es that don't want an urn..

SCATTER TUBES"
Nine Designs * Tivo Sizes CRAT 70 Pk

OCTOBER 1248
Visit'us at Booth #2031
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MACKENZIE

SINCE 1897

Crafters of Fine Cremation Products

Contact us for a
free color brochure
and price list.

www.mackenzievault.com

TOLL FREE 800-726-8527
FAX 800-726-8563

165 Benton Drive
P.O. Box 264
Top Row: Classic, Companion East Longmeadow,
Bottom Row: Infant, Grecian, Cube, Small Grecian MA 01028

B ] The MacKenzie Family has been serving the funeral

F industry in the United States and Canada since

1 1897, and for more than a half century MacKenzie Vault

has continued a strong family tradition

and commitment to top-notch craftsmanship,

| uncompromising product quality and superior customer
service. Three generations strong, MacKenzie

is now the most trusted name for cultured marble,

granite and onyx cremation urns.

Mr. A Robert MacKenzie Circa 1925 Mrs. Irma Spear MacKenzie
Founder Founder

The overall external shape or configuration of the MacKenzie Cremation Urn is a federally-registered trademark.
Any imitation or copying is strictly prohibited and will be prosecuted.

www.nomispublications.com
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SI FH to meet Continued from Page A33

sources for serving veterans and their families. Most educa-
tion sessions will be recorded, and discs will be available for
participants to purchase and use at their convenience.

Exclusive annual meeting events such as the early bird ses-
sion, regional group breakouts and call volume breakouts
will provide opportunities for the exchange of ideas and so-
lutions in an atmosphere of mutual respect and trust. Plus,
many consultants and participants in Selected’s Manage-
ment Assistance Program will be available during the meet-
ing to answer questions and provide advice on a wide range
of professional services and products benefiting independent
funeral home owners and managers.

Add to all of this numerous social activities like the excit-
ing opening reception, a luncheon program featuring Pu-
litzer Prize-winning author and journalist George Will, the
timely comedy of The Capitol Steps and an unforgettable
closing banquet; and you can see that the annual meeting
of Selected Independent Funeral Homes has something for
everyone. For more information, visit www.selectedfuner-
alhomes.org, or call 1-800-323-4219.

Founded in 1917 as National Selected Morticians, Se-
lected Independent Funeral Homes is the world’s oldest and
largest association of independently owned funeral homes.
Members subscribe to the association’s “Code of Good Fu-
neral Practice” in providing the public with reliable, high-
quality funeral services and funeral-related information.

PRESENTING THE 1959 CHEVROLET SEDAN DELIVERY -
THE FUNERAL SERVICE CAR OF CHOICE AT THAT TIME,
UGED FOR FIRCT-CALLG, FLOWER TRANSPORT, ETC.

ORDER YOURS TODAY!
ONLY AT ABBOTTANDHACT.COM
OR) CALL 1(800) 453 1199

OWN A PIECE OF HISTORY!

PRESENTED IN GLORIOUS 1:24 SCALE, THE MODEL'S QUALITY AND DETAIL
EQUALS THE FINEST MADE. THE VEHICLE FEATURES INCLUDE ITS MINUTELY
DETAILED ENGINE, FUNCTIONAL STEERING, AND OPENING DOORS, HOOD AND
TRUNK. IT ALSO COMES WITH TWO SETS OF TIRES (WHITEWALLS AND
BLACK) AND TWO INTERCHANGERBLE SETS OF HUBCAPS (STANDARD AND
FULL). AND YOU HAVE A CHOICE OF COLORS: BLACK OR FROST BLUE.

Order Yours today only at: abbottandhast.com

Dca‘th Care Web Sto'.e

THE COST OF THIS INCREDIBLY DETAILED COLLECTIBLE IS ONLY $150,
WHICH INCLUDES SHIPPING. ORDER NOW, AND OWN A PIECE OF HISTORY.

$160°°

INCLUDES SHIPPING

SIFH
appoints
new Board

Members
Continued from Page A33

of Lincoln, RI. Mr. Foster is
president-treasurer of Foster
Funeral Home, Inc., Fulton,
NY. He and his wife, Debra,
have three children. He has
served his community in nu-
merous capacities including
chamber of commerce chair-
man and past president of the
city’s historical society, as well
as being a past president of Li-
ons Clubs International.

“I have gotten a tremen-
dous amount of information
and exchange of ideas from
this association,” Mr. Foster
said, “and I feel it is time I
gave something back. I am at
a place in my career where I
can devote time and energy
toward our organization to
help shape it for the future.
With profitability dwindling
and new competition com-
ing from various directions,
we need to continually find
ways to help our member
firms effectively deal with
these issues.”

John Horan, is president
of Horan & McConaty
Funeral Service/Crema-
tion, Aurora, CO. He will
represent Group 6, the as-
sociation’s western North
American members, as Ran-
dall L. Bunker of Mesa, AZ,
secretary-treasurer of Select-
ed and current Group 6 di-
rector, concludes his term.
John and his wife, Andrea,
have four children. He is a
Certified Funeral Service
Practitioner and has served
as board chairman of Hos-
pice of Metro Denver, as
well as serving on the mor-
tuary subcommittee of the
governor’s bioterrorism task
force.

“With all the choices that
exist for association mem-
bership and the many oth-
er opportunities to benefit
from high-level educational
experiences, Selected has to
be the clear choice for those
who either are or aspire to be
the best in our profession,”
said Mr. Horan. “I intend to
be a factor in making it so.
My great-grandfather was
the one of the founders of
this association and its first
president. It holds a special
place in my heart, and I very
much want to see Selected
succeed.”

On the Board of Directors,
Paul and John will join pres-
ident-elect Glenn P. Taylor,
Owensboro, KY, Group
2; secretary-treasurer-elect
Michael Meierhoffer, St.
Joseph, MO, Group 4;
Thomas A. Broussard,
Beaumont, TX, Group 5;
Corinne H. Curtis, Augus-
ta, GA, Group 3; and ex of-
ficio Bradford R. Bellows,
Lincoln, RI.
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Marshall's Funeral Homes’
new web site speaks
to the community...

o'y ‘{M} Mersshatls Funvand. ?ﬁuum, M"rﬂ'
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in English and
en Espanol.

When Marshall's Funeral Homes decided to target the Hispanic community in the Washington, D.C.
metropolitan area, they turned to FuneralNet for help. FuneralNet redesigned the funeral home's
web site, adding 10 new pages and a web audio feature in Spanish.

By reaching out to the Spanish-speaking community, Marshall's Funeral Homes has greatly
expanded its web site audience—and created the opportunity for an explosion in new business.

Does your web site speak the language? You could easily double or triple your audience with just
one phone call to FuneralNet.

F IN t LA
unera e @ www.FuneralNet.com -

CONNECTING YOU TO YOUR COMMUNITY 1-800-721-8166

©2006 Adfinity
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Ensure the success of the profession for years

to come — attend the Funeral Service Foundation

2008 Golf Classic!

Have some fun in the sun while you're in Orlando at the 2008 NFDA International
Convention & Expo. Shingle Creek Golf Club, which offers an incredible golf
experience and great amenities, was voted a “Top 40 Best New Course” by
Golfweek magazine. It’s just minutes from the NFDA Convention, so you can
enjoy a fabulous day of golf and camaraderie, then get back to business by

mid-afternoon.

Your participation will help to:

= Attract, retain and educate funeral service professionals

= Promote to the public the value of the deathcare profession

= Provide scholarships to funeral service students and professionals

= Support children’s grief programs

A registration fee of $250 includes

transportation, continental breakfast,

golf cart, greens fees, lunch, gifts and more!

A portion of your registration fee is tax

deductible. Download a registration form
at www.funeralservicefoundation.org or
call FSF Executive Director Melinda Mueller

at 877-402-5900 for more details.

Sponsorship opportunities also available!

Shingle Creek Golf Course
Orlando, Florida

www.shinglecreekgolf.com
8 a.m. Shotgun Start (Scramble)
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9th Annual Hot August Nights held at
Rose Hills Memorial Park

By Shun Newbern, CFSP

LOS ANGELES,CA—
Once again the officers of
the Los Angeles County
Funeral Directors Asso-
ciation held their annual
Hot August Nights West-
ern style dinner celebra-
tion, Wednesday, August
6, 2008 at the Rose Hills
Memorial Park on the
Sky Rose Patio and Gar-
den in Whittier, CA. This
fun, unique evening at-
tracts professionals from
many Southern Califor-
nia counties as various

Klicker’s

Krosswords

Learning does not have to be a
chore, it can even be fun!

By Ralph L. Klicker, Ph.D.

vendors begin the eve-
ning by showcasing new
and innovative products
and services in the gar-
den area overlooking the
LA skyline.

The Master of Cer-
emonies, Merrill Mef-
ford, President of Cali-
fornia Funeral Director
Association introduced
Cindy Palmer, Presi-
dent, LACFDA who wel-
comed everyone and in-
troduced officers, board
members and past pres-
idents. Merrill Mefford
later recognized and in-
troduced, Rick Will-
inder, newly appointed,
California Cemetery and
Funeral Bureau Chief.
The evening concluded
as Chanell O’Ferrill in-
troduced the venders and
raffled door prizes spon-
sored by the vendors and
several firms.

In addition to the ven-
dors and guests present,
the evening was graced
with the presence of An-

professional services.
The Board of Directors
thanks the following ven-
dors for their participa-
tion 1-800-Autopsy (Ed-
gar Artiga and Sean Sa-
dler), American Crema-
tory Equipment (John
Raggett), Apex Casket
Co. (Jim Casillas), Au-
rora Casket Co. (Doug
Bowell), Batesville Cas-
ket Co. (Sara Gardiner),
B-Mobile Inc. (Wayne
Blacklock), Burials at
Sea (Captain Johnnie
Lee), California Master
Trust (Steven Skiles),
Classic Charter (James
Munson), Coachwest
(Jay Real), The Dodge
Co. (George Turner),
Event by Wire (Steve
Hamburger), LeGrand
Wilbert, LLC., Messen-
ger (Rick Wood), Per-
meco (Lyn Childress
and Mark Carson), Sino-
Source (Joe Wilson), Sis-
sell Brothers (John and

Joan Foote), Souland

ACROSS

tionette Warmack, Presi-
dent of California Funeral
Directors and Embalmers
-Los Angeles Chapter and
Shun Newbern, CFSP,
National Chairman of
Epsilon Nu Delta Mor-

Medical Corp. (Jenni-
fer Hall), Tanabe Flying
Services (Mark Heuf-
ner), Trigard Bronze
West (Kristal Martin),
VitalGift (Denver Mill-

2. One to whom an
assighment is made

4. Contract enforceable
by the court

6. Catholic leader

7. Multiplication of tuary Fraternity. er), White Dove Release

bacteria in blood The evening was ex- (Luthor Nelson), TheP-

10. Half circle casket . tra special with the tre- recis.com (Katharine B.

ends mendous support of the Lowrie) and York Casket
“--.-.-. various suppliers and Co. (Art Rosen).

11.Drug causing

abortion
13. Take into custody by Ti b |
police ime may be only a
moment so keep a
DOWN memory

1. Religious singer

ddEEEEEEEEEEE

3. One’s own race is Necklace Urn Pendants

superior for an Everlasting Keepsake.
5. A wood casket _ .
(Hebrew) Urns hold a portion of the cremains.
8. Duty of the Sterling Silver and Gold pieces instock.
embalmer
9. Belicfs shared b Ralph L. Klicker, Ph.D., has authored the books A Student Dies, A School Mourns...Are You Prepared? and ° CREMATION KEEPSAKES °
- Deliels shared Dy a Kolie and the Funeral. He has also written the textbooks Funeral Directing & Funeral Service Management and
group Ethics in Funeral Service, and his newest textbook Restorative Art & Science. ORDERS OR CATALOG.

Dr. Klicker is founder and president of Thanos Institute, which offers funeral directors home study courses
approved throughout the United States and Canada for continuing education credit for their license renewals.

For information, contact him at Thanos Institute, PO Box 1928, Buffalo, NY 14321, (800)742-8257 or send
an e-mail to Thanosinst@aol.com.

www.cremationkeepsakes.com
cremationkeepsakes@comcast.net
877-303-3144

12. Lowermost molding
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Epsilon Nu Delta: Mardi Gras hits New
Jersey with Flair for Scholarship Benefit

JERSEY CITY,NJ— The Al-
pha Kappa Chapter of Ep-
silon Nu Delta Mortuary
Fraternity, Inc held its first
annual scholarship benefiton
Saturday, August 16, 2008
on the Paddleboat Queen.
Mardi Gras on the Hudson,
made its way from New Jer-
sey and sailed to New York.
About 140 patrons enjoyed
dinner, desert, and good mu-
sic, and partied for three and
a half hours in good Mardi

Geras fashion, complete with

beads and masks.

Undertakers
Offer Mortuary

Science
Scholarships

By Shun Newbern, CFSP

LOS ANGELES,CA— The 3rd
Annual Scholarship Gala and
Undertakers Masquerade Ball
will be Saturday, October 25,
2008 at the renowned Holly-
wood Forever Funeral Home
and Cemetery, 6000 Santa
Monica Blvd. Los Angeles.
Epsilon Nu Delta Mortuary
Fraternity, Inc. Western Re-
gion has planned an exciting
evening of fun purpose. Over
the past few years, Nu Chap-
ter has awarded several thou-
sand dollars to mortuary sci-
ence students in scholarship
and this gala is to ensure that
the awards would assist both
Cypress College and American
River mortuary science pro-
grams in California. END
protects the investment in ed-
ucation with local members in
Los Angeles (Nu Chapter) and
in members in Sacramento/
Bay Area (Alpha Nu Chapter)
with a follow up with recipi-
ents and mentors. This is car-
ried out during and after their
attendance in the mortuary
science programs through the
Horus Club.

'The scholarship awards were
created to aid students that are
in financial need and show in-
terest in community involve-
ment, scientific, technical and
professional advancement in
this changing profession. The
Ball attire calls for two options
for guest, black tie or mas-
querade apparel and will offer
a special award for the most
unique costume. Social hour
will begin at 6pm and Dinner
at 7pm. This Ball will be bigger
and more exciting than ever!
This year the seating is limited
so please dont delay in making
your plans to attend. Each year
there are unimaginable mas-
querades, endless door prizes
and simply outstanding food.
You can plan to attend the eve-
ning gala or make a donation
by contacting Soror Danette
M. Moore at dhale@miller-
jones.com or 951-943-8613.

By Francine Ross-Roden

Elizabeth Carter and Kenneth Cattenhead

The decorations were com-
plements of Soror Elizabeth
Carter, who was also the boat
ride chairperson. As the good
times rolled on the Hudson,
Alpha Kappa members made
sure that all of their guests
had a great time. Regional
Vice-President Soror Diane

Gentiles, Immediate Past
Chairman of the Board Seo-
ror Beverly Cotton and So-
ror Madonna really got the
party going. Artery co-editor
and Alpha Kappa chapter
member, Soror Dr. Edith
Churchman, raffled off a
“money hat” that added to
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\
VAIR-FLITEA

CONTAINERS INCORPORATED

1-800-752-5251
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Visit us at Booth #2213

2699 Forsyth Road
Orlando, FL 32807

The Leader in Protective Care Since 1973

the scholarship benefit. Chap-
ter president, Brother Ken-
neth Cattenhead, thanked
everyone for their support,
especially Eta Chapter from

New York, Milso and Bates-
ville Casket Companies and
Crewes-Farrell Vault Com-
pany cach for their purchase
of a table on the cruise. This

'I'ICKET TO PARADISE

NFLCA

LORLANDO

1

boat ride proved to be suc-
cessful and we look forward
to the second annual scholar-
ship event that Alpha Kappa

will have next year.

Y

I
i
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OCTOBER 1215
Visit us at Booth #2468

DON'T LEAVE
UNCLE HARRY
STUCK IN SPAIN.

Inman’s exclusive
Trans-Containaire™
shipping unit.

After his unfortunate accident in the bull ring, it was Inman
Shipping Worldwide that brought Uncle Harry home. Funeral
directors and families depend on Inman to handle all the details

of getting Uncle Harry back home—for one low price.

Thoughtfulness. Consideration. Sensitivity. And efficiency.

Keep Inman in mind.

Inman.

" SHIPPING WORLDWIDEe

1605 Merwin Ave., Cleveland, OH 44113 » 1-800-321-0566
www.inmanshippingworldwide.com
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1OOBWFS select 2008 Scholarship Recipients and honor the Scholarship Donors

Ll

”W

100BWFS Scholarship Winners from the Dallas Institute of
Funeral Service.

Tiffany Wltte Sheri June Evans

CHOICE ‘choish s, 1. selection,

2, aliernative. 3. solution..

« PIMS O nLiné
Dis!anceEd ucati L
: Bf;gg:n;o P{;l:’ neral Serwce

Management)

s
+ AST Degree (Funeral service A
jences)
&25 fr:n th Diploma (Embal
& Funeral pirecting)

PIMS does nod diseriminate on the basis of
race, codor, sex, religion, national origin,
age, or disabilify.,

The Colonial Flag Case
is a great money maker
retailing over $70.00.

‘» . MILITARY
i "RIDE
GROUP

Military Pride Group
114 Southchase Blvd.
Fountain Inn, SC
29644
1-800-605-4001

Reqf‘ ESI [/} Youu will not find this quality of o cose for this price anywhere else!
- The caze can be either (reestanding or flush wall-mount. It has a
.f'-‘R I‘_:E (1ﬂfﬂfﬂ[’l.’ beveled front glass with casy o remove back, and is available in three
e choices of wood; Lll.;rr_\_ walnut or oak. [’J|~p|.|_xx a5 x 9% funeral |!.|;'-_'

{Flag not imcluded)

1-800-605-4001

MIGOTOR

“Colonial” Flag Case

$25.00 ea. 1-7 .
TRUSTED NAME IN THE INDUSTRY = OVER 30 YEARS IN BUSINESS » WE WILL BE HERE TOMORROW

1OOBWFS Scholarship Wlnners from Gupton JonesCoIIege of
Funeral Service.

ORLANDO,FL— On Wednesday, August 8, 2008 at the
Hyatt Regency Hotel at the Indianapolis Convention Cen-
ter, 26 Women of Distinction were honored by the 100
Black Women of Funeral Service, representing the best
in the funeral industry around the nation. The M. Athalie
Range Trailblazer Awards Breakfast was held in conjunction
with the National Funeral Directors and Morticians Associa-
tion 71 Annual Convention and was sponsored by Fore-
thought Financial Services, Batesville Casket Company,
Nomis Publications and Matthews Casket Division.

Seventeen Funeral Service students were selected by the
100 BWES to receive Funeral Service Education Scholar-
ships. The Scholarship Donors were recognized for their
annual contributions.

Kailee Vitelli KaWanna Duncan

‘The Scholarship recipients chosen were as follows. From New
England Institute ar Mr. Ida College were Tiffany Witte and
Lindsay Lincoln. From Gupton Jones College of Funeral Service
were Adrian D. Abner, Angela Smith, Felicia R. Smith, and
Linda M. Arppe. From Gypress College were Linda McCoy,
Lisa Gamble, Kailee Vitelli, and Laura Fetting. From Dallas
Institute of Funeral Service were Robert Gene Lewis, Ladetra
D. Wrkight, and Teresa S. Hodges. Also receiving scholarships
were Felicia Hester from Fayerteville Technical College, Sheri
June Evans from University of Central Oklahoma, Seanda M.
Brown from Worsham College, and KaWanna Duncan from
Bishop State Community College.

Scholarship Donors included: Dick Abrams and Funeral
Financial Systems (15 year supporter) In Loving Memory of
Virginia Abrams, Tyra Butler and the Matthews Casket Di-

CONTINUED ON PAGE A43

New England Institute at Mt. Ida College selected the Nation’s
Top Funeral Service Educatz’on Progmm by 100BWFS

LONGWOOD,FL— The officers and board of directors of the
premier funeral service women’s organization, the 100 Black
‘Women of Funeral Service, has selected the historic New Eng-
land Institute at Mt. Ida College the Nation’s Top Funeral Ser-
vice Education Program. Under the leadership and direction of
Jacquelyn Taylor, the mortuary science program is producing
some of the finest funeral service professionals in the funeral in-
dustry. The program will be recognized by the 100 BWES at
the national convention of the National Funeral Directors Asso-
ciation in October in Orlando, FL. Invitations will be issued in
Orlando. Please join as we salute Jacquelyn Taylor and her fan-
tastic funeral service program.

Founder and Executive Director Elleanor Starks, CES, to pro-
vide a network for black and minority women who had chosen
funeral service as their career, established The 100 Black Women
of Funeral Service in 1993. The 100BWES has grown beyond
100 and has now become an international organization. Or-
lando will welcome members from Nigeria, Africa, Netherlands
Antilles, Kingston, Jamaica and San Juan, Puerto Rico, to name
a few countries. Funeral service does not remain a male domi-
nated profession and the 100BWES is living proof that women
have been called in to bring new ideas, sensitivity and creativity
to the profession. This year we will present 18 scholarships to
deserving funeral service students around the country. Two of
those scholarships will go to New England Institute students.

The Lottie K. Weldon Mentoring Program opens doors for

. Walnut
A YFD3W

Suggested Retail: 56995

~4 1 L}

Jacquelyn Taylor and Elleanor Starks

future funeral service caregivers attending any of the nation’s fu-
neral service programs or schools of mortuary science. Students
and members are matched with funeral industry professions to
help guide and develop them as they move to the next level and
working as licensed funeral directors and embalmers. We wel-
come funeral professionals to be a part and volunteer for the
Mentoring Program.

For additional information or to request a mentoring package,

email us at Hundredbwfs@aol.com or call (407) 595-9277.

Fast Ser vice &ghliuTeinventoiny

Find Honor & Profit from the sale of

the finest made heirloom quality
traditional flag cases.

1-800-605-4001

Manday - Friday (910 §) EST
Fax: 1-800-407-8640
Email: sales@militarypridegroup.com

www.militarypridegroup.com
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Announcing the world’s
first Masters Degree in
Business Administration
in Funeral Service

Ad b

Todd Van Beck Robin Heppell

BARCELONA,SPAIN— After years of waiting the University
of Barcelona has announced the first offering of a MBA in
Funeral Service to funeral professional across the globe.

The University of Barcelona is well recognized in European
academic circles as one of the top learning institutions. The
University was founded in the year 1450, forty two years
before Columbus discovered America.

The European system of degree granting is very much
different than the United States system however that does
not make the degree any less accredited and legitimate. The
MBA in Funeral Service degree is accredited by the Euro-
pean Higher Education Area, as well as the International
Standard Classification of Education.

This is a degree designed for working adult’s in funeral ser-
vice and the curriculum consists of Marketing, Human Re-
source Management, Economics and Finance, Cost Account-
ing, Investment Selection, The Family Business, Commercial
Management, IT in the Funeral Business, Management Skills,
Organizational Design, and Life Credit for Personal Work.

Funeral Educators, Robin Heppell (http://www.FuneralFu-
turist.com) and Todd Van Beck (http://www.VanBeckSeminars.
com) have been selected to liaise with North American appli-
cants and serve as Subject Matter Experts for this program.

The administration of the University of Barcelona has
implemented enrollment limits and will accept only ten
students from North America. For more information visit:
heep://www.FuneralMBA.com.

North American Funeral Professionals can contact Robin
Heppell at (800) 810-3595 or (250) 744-3595 or at robin@

funeralfuturist.com for more information.
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“Quite Possibly
America’s Finest
Line of Professional

7999777 increase volume

y DERMA-PRO

MORTUARY Cosmetics”
° COSMETICS
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SCARANO SHIPPING

When you select Scarano Shipping you receive
prompt, personal service without the risk.

e First-rate, on-site embalming procedures
that ensure remains arrive from Florida
in quality condition.

e The promise that you will never lose your
casket sale to a Florida funeral home.

® One guaranteed price without the risk of

Joseph A. Scarano
P hidden charges, add-ons or extra fees.

24 hours a day, 7 days a week

Joe Scarano will answer your call personally! ANYWHERE

IN FLORIDA!

ATTENTION: Class Officers and Administrators ;

SEND Us YourR NEws!

PO Box 5159, Youngstown, OH 44514 « Fax (800)321-9040 [S¥IN==I\} HOME &
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100BWFS Scholarship
Recipients and Donors

vision, Scott Wisenbach and
Batesville Casket Company
(15 year supporter), Nomis
Publications, Inc. (15 year
supporter), Lottie K. Wel-
don of George H. Weldon
Funeral Home in memo-
ry of George H. Weldon.
Sr., Debbie Dodge and the
Dodge Company, Aloysia
Fouche of Fouche’s Hudson
Funeral Home in memory of
Aramis Fouche, Mary Lou-
ise Winston and the House
of Winston Mortuary in
memory of James Winston,
Gladys and Vernon Wallace
of Wallace Broadview Fu-
neral Home in memory of
Annabelle Tate, Linn Ann
Griffin of Strong and Jones
Funeral Home in memory of
Inez Jones, Victor March and
Family of the March Funer-
al Homes in memory of Ju-
lia Roberta March, Lee and
Katherine Perry of the Per-
ry-Spencer Funeral Homes
in memory of Lee Perry, Sr.,
Chedonna Trimble-Holston
of the Donald Trimble Mor-

Continued from Page A42

tuary in memory of Donald
Trimble, Gregory and Betty
Levett and the Greg Levett
and Sons Funeral Homes in
memory of George Levett,
Dr. Julia P. Marshall and the
Marshall Funeral Homes in
memory of Harold Marshall,
Robert Dorsey and Janice
Matthews of Dorsey-Keatts
Funeral Homes in memo-
ry of A. Faye Dorsey, Peter
Barksdale and the Barksdale
Funeral Homes in memory
of Rebecca Barksdale, and
Madonna and The Madonna
Multinational Home for Fu-
nerals Family Scholarship in
memory of Madonna’s moth-
er and grandmother.

Our hats go off to the schol-
arship recipients, the scholar-
ship donors and the mortuary
schools for the great jobs they
are doing with our future fu-
neral service caregivers. Appli-
cations are now being taken
for the 2009 school year. Go
to www.100blackwomeoffun
eralservice.com to download
an application.
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Why Wait?

C&J Financial’s Fast Funding is your answer to eliminating the hassle and
cashflow delay in processing insurance death claims.

TICKET TO PARADISE

NFDA

ORLANDO

OCTOBER 12-15
Visit us at Booth #1819

00 Fast Funding Benefits

Eliminate accounts receivable

Funding within 24 hours of verification

Death Certificate not required prior to funding
Beneficiary cash advances available

Very competitive factoring rates

The BEST customer service reps in the industry
You’ve tried the rest...Now try the BEST!

Call for your free Fast Funding packet today
800.785.0003

175 Jester Parkway
PO Box 7070
Rainbow City, AL 35906

C&J Financial, LLC

an affiliate of Security National Life Insurance Company
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Speakers’ calendars

are filling up

COLUMBIA,MO— Speakers
calendars are filling up fast for
the upcoming convention and
symposium schedule. Some
presenters are booked into
2009 already, but most still
have dates available. Many
speakers are only available
through www.Speaking-
OfDeath.com while others
also have their own web sites.

There are no hidden charg-
es, no exorbitant fees and
many of the speakers are
more interested in educa-

Paul Alexander

tion than making big money. Talk directly with the speaker
to make arrangements for the date and subject matter that
interests you. You can choose from a wide variety of profes-
sionals to make your next meeting a most memorable one.
This month’s featured speaker is Paul Alexander. Paul is
a singer, songwriter, psychotherapist, author, actor and per-
forming artist who has shared his music and message of hope
throughout the United States and Canada. His wide selection
of vocal and instrumental music is useful for memorial and
funeral services, and rituals of remembrance such as candle
lightings. His original song, Light A Candle, is widely used in
the funeral industry to comfort and support the bereaved.
His other recordings, books and Holiday Grief DVD are re-
source tools being utilized by church groups, funeral homes, hos-
pices, and hospitals as well as bereavement support groups and
individual caregivers. Paul’s contemporary style combined with
his compassionate lyrics and compelling vocal delivery touch
the heart and soul of the listener and are healing and uplifting.
The Light A Candle and Songs of Remembrance CD is
widely used for the title song as well as for balloon releases, tree
plantings and walks to remember. Paul is also a well respected

REMOVABLE SILHOUETTE
LANDAU BARS

and removable Lexan name plates
« Bars are durable laser cut 18-gauge stainless steel.
* New mounting innovation provides professional car
identification for vans, suburbans, and SUVs

* No side panels « NO BLIND SPOT

« Easy removal when vehicle is used for other purposes.

Visit our NEW website www.gburnscorp.com

SAVE MONEY!

Build a van floor using
your local craftsman,
plywood and formica.
We can supply slide strips,
. . bier pin plates, bier pins,
L EaE . and information.

G. BURNS CORP.

Box 169, Spencerville, Ohio 45887
CALL DON McCLINTOCK

1-800-465-7718

speaker and singer integrating
music with the spoken word
for unique workshop, concert
and community programs.
Other speakers include
Glenn Gould, Lisa Carlson,
Ron Cooper, Matt Smith,
JimWare and Christy Judah,
Frank Ciaccio, Don McNul-
ty, Bill McCallum, Darcie
Sims, Sherry Williams, Ed
Horn and Bob Borning. Go
to www.SpeakingOfDeath.
com for more information,
you'll be glad you did.
SpeakingOfDeath.com
would like to thank their
speakers, patrons and especially
their sponsor, Matt Smith and
Frigid Fluid Company for
making this project a success.

Florida FDA presents
Doug Stowell Funeral
Service Scholarships

Daniel Perrin presents the scholarship to Kenyetta Reed

JACKSONVILLE,FL— The
Florida Funeral Direc-
tors Association is proud
to announce the winners
of the 2008 Doug Stow-
ell Funeral Service Schol-
arship: Janine Craig and
Kenyetta Reed of Jack-
sonville. Eligible appli-
cants had to have com-
pleted 30 credit hours in
an accredited mortuary
science school and have
a GPA of no less than a
2.5. Both Janine and Ke-
nyetta exceeded these re-
quirements and FFDA was
pleased to help these fu-
ture funeral directors fur-
ther their career.

The Funeral Services
Program at Florida Com-
munity College is a fully
accredited college in fu-
neral sciences. The pro-
gram was started in 2002
and has an enrollment of
18 students for the 2008-
2009 school year.

Bill Williams with FSI
presented the scholarship
to Mrs. Janine Craig who
is associated with Hard-
age-Giddens Funeral
Homes in Jacksonville.
Daniel Perrin, FFDA
President, presented the
scholarship to Ms. Ke-
nyetta Reed of Jackson-
ville.
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Life Journey

CELEBRATION CANDLE

0

Each LIFE JOURNEY CELEBRATION CANDLE is hand made of beveled glass and a

beautiful wood base with a cherry finish. Each candle is filled with 100% all natural wax

that is friendly to our environment and will burn for over 100 hours. Each order includes a
gift box, perforated personalization cards, and our FREE Easy Print 2008 Software.

The Life Journey Candle is extremely easy to personalize — simply drop photos in from

the top on all four sides. The Life Journey Candle is very flexible. Use one photo or

multiple photos. You can even put a prayer or poem on the back. Make it as simple
or as personalized as you wish!

CANDLE DIMENSIONS: 3.5” Square x 5” Tall

Contact a sales representative today at 866-372-9372 (866-FRAZER?2)

International Customers: 608-467-1497 | Email: info@frazerconsultants.com | Website: www.frazerconsultants.com
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Send obituary information to Funeral Home & Cemetery News, PO Box 5159, Youngstown, OH 44514 e Fax (800) 321-9040 e E-mail info@nomispublications.com

CHUCK BURGESS of La Salle, IL died August 8, 2008 at
the age of 71. He established Burgess Funeral Home in
Utica, IL in 1966 and then purchased the former Kybki
Funeral Home in La Salle in 1974.

H.C. “BUD"” SCHUENEMAN of Kewanee, IL died August
8,2008. He was former owner of Cavanagh and Schuen-

eman Funeral Home in Kewanee.
Reprinted from lllinois Funeral Directors Association, Springfield.

JOHN V. “BUD" MUELLER of New Baden, IL died May
25,2008. He was former manager of Wilbert Vault Com-

pany in New Baden.
Reprinted from lllinois Funeral Directors Association, Springfield.

CLYDE BALFOUR JONES of Top Rock, Christ Church,
Barbados, West Indies died August 18, 2008 at the age of
85. Well known as “Daddy Jones,” he was founder and
executive director of one of the oldest funeral homes on
the island, Clyde B. Jones Funeral Home, which he es-
tablished in October 1948. In 2000 he received the Bar-
bados Centennial Honour for professional and exceptional
funeral service.

“the shorter the supply line the better off you are”

Funeral Directors Research, Inc.
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MARCELLINE MARIE QUIRING of Seattle, WA died Au-
gust 9, 2008 at the age of 90. She and her husband found-
ed Quiring Monuments, Inc. in Seattle in 1949 and she

supported the company in all areas until her retirement
in 1980.

Reprinted from Washington Cemetery & Funeral Association, Everett.

SUSAN M. DOYLE of Chicago, IL died August 5, 2008
at the age of 57. She was the national sales manager for
Deaton-Kennedy Company, a funeral home industry
supplier.

JAMES H. THORNTON of Carrier Mills, IL died June 14,
2008. He was retired owner of James Thornton Funeral

Home in Carrier Mills.
Reprinted from lllinois Funeral Directors Association, Springfield.

WALTER BARFIELD,JR. of Mount Olive, NC died August
22,2008 at the age of 77. He began his service to the com-
munity as a funeral attendant under the direction of the
late L. E. Garris, and became a licensed funeral director
in 1960. After working 30 years as a director, Mr. Barfield
fulfilled his dream of becoming sole owner and president of
Garris Funeral Home in 1990. He was a member of the
local, state, and National Funeral Directors Associations.

BOB HAYNIE of Houston, TX died July 18, 2008. He was

president of Woodlawn Funeral Home in Houston.
Reprinted from “The Dead Beat,” Golden City, MO.

ERNESTINA D. GUAJARDO of Lubbock, TX died June 23,
2008 at the age of 86. A licensed funeral director for over
50 years, she was president of Guajardo Family Invest-

ments, Inc., which owns Gua{'ardo Funeral Homes.
Reprinted from “The Dead Beat,” Golden City, MO.

CHRIS AEBISCHER of St. Jacob, IL died August 6, 2008
at the age of 55. He was owner and operator of Aebischer

Funeral Home in St. Jacob for almost 30 years.
Reprinted from lllinois Funeral Directors Association, Springfield.

EDINBURGH G. “TIP"” CORPREW of Portsmouth, VA died
August 24, 2008 at the age of 67. He became the owner of
his family’s firm, Corprew Funeral Home in Portsmouth,
in 1994. He grew up in the business, which was founded
by his grandfather in 1918. He was former president of
the Virginia State Board of Funeral Directors and Em-
balmers and was a member of the Norfolk Funeral Direc-
tors and Embalmers Association and as well as the Virginia
Morticians Association.

RALPH LING HOLTE of Fargo,
ND and formerly of Ellen-
dale, ND, died July 26, 2008
at the age of 87. In 1946, he
graduated from 7he College of
Mortuary Science in St. Louis,
MO, and returned to Ellendale
to work as a mortician for his
uncle, Howard C. Holte at the
Holte Funeral Home. In 1989,
Ralph became the sole owner of
Holte Funeral Homes of Ellendale, Edgeley, and Ashley.
In April 1996, Ralph was honored by the North Dakota
Funeral Directors Association for 50 years of service. In
June 1996, Ralph sold the business after 114 years of

Holte family ownership and retired.
Courtesy North Dakota Funeral Directors Association, Mentor, MN.

WILLIAM P. ETHERINGTON of Longport, NJ died August
8, 2008 at the age of 89. He was the sole proprietor of the
family owned business of Etherington Funeral Home for
48 years. He was a member of the West Jersey Funeral Di-
rectors Association, New Jersey State Funeral Directors Asso-
ciation and National Funeral Directors Association.

WILLIAM “BILL" J. COUSIN of Toms River, NJ died Au-
gust 3, 2008 at the age of 65. He was the funeral director
and manager at the Jacqueline M. Ryan Funeral Home
in Keansburg for the past two years. Prior to that, he
worked for the Metropolitan Life Insurance Company
as a marketing manager, retiring after 30 years. After his
retirement, he received his funeral director certificate from
Mercer County College. He was a member of the Monmouth/
Ocean County Funeral Directors Association.

VICTOR H. CORMAN of Roseville, IL died August 11,
2008. He was former owner of Corman Memorial Home

in Roseville.
Reprinted from lllinois Funeral Directors Association, Springfield.

ATTY.ARMOND V. ROSSI of Poland, OH died September
6, 2008 at the age of 85. He followed in the family busi-
ness as a funeral director and embalmer with Rossi Bros.
Funeral Home until 2007. He was then an employee and
a mentor to Chelsey Santucci, his nephews Louis and
Joseph Rossi and the entire staff of Rossi & Santucci
Funeral Home, Boardman. He was president of his class
at Cleveland College of Mortuary Science, and was a mem-
ber and past president of the 7ri County Funeral Directors
Association, and also a member of the Obio and National
Funeral Directors Associations.

PETER A. KRAFT of Linton, ND died July 23, 2008 at the
age of 91. He attended the Wisconsin Institute of Mortuary
Science, where he received his Mortuary Science Degree
in 1947. He opened a funeral home in Strasburg before
opening Kraft Funeral Home in Linton in 1949, which
he owned and operated for 33 years until July of 1980.
He was a member of the North Dakota Funeral Directors
Association as well as the National Funeral Directors Asso-

ciation and served as Emmons County Coroner.
Courtesy North Dakota Funeral Directors Association, Mentor, MN.

JESS NAVARRE of Baytown, TX died July 13, 2008 at the
age of 76. He was the owner of Navarre Funeral Home
and Cremation Services. He was a 50-year licensed fu-

neral director in Texas.
Reprinted from “The Dead Beat,” Golden City, MO.

CHARLTON TOWNES HOWZE of Travelers Rest, SC died
August 2, 2008 at the age of 67. A graduate of Cincinnati
College of Embalming, he had been a licensed funeral direc-
tor/embalmer for 45 years. He owned The Howze Mor-
tuary since 1972 when he and his wife Kathleen bought
the business from James O’Dell. From 1995 to 1998 he
served on the South Carolina Funeral Service Board and
in 2005 he was the South Carolina Funeral Directors Asso-
ciation, Piedmont Group Funeral Director of the Year.

HAROLD E. PETERSEIM of Kalona, IA died June 23,
2008 at the age of 83. He was a member of the lowa Fu-
neral Directors Association and the father of IFDA mem-

ber Meg Scarff.

Reprinted from lowa Funeral Directors Association, Des Moines.

THOMAS M. JONES of Polson, MT died September 1,
2008 at the age of 53. A graduate of Pittsburgh Institute
of Mortuary Science, he became licensed in 2006 and had
been an intern and funeral director with Grogan Funeral
Home in Polson since 2004.

ESTOL STEPHEN "“STEVE" SHURDEN of Henryetta, OK
died August 23, 2008 at the age of 64. He was a funeral
director and embalmer with his father Estol Forrest Shur-
den until his father’s retirement, after which he became
the sole owner and licensee in charge of Shurden Funeral
Home. He served on the Oklahoma Funeral Board and
served two terms as president of the Oklahoma Funeral
Directors Association.
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Huba
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customers
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Check out Jackie’s word-of-
mouth marketing blog at

www.churchofthecustomer.com -
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JEWISH
CALENDAR

2009-2010
5770

Judaica
Through the Ages
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JEWISH CALENDAR

99..

Plus 15° each for shipping & handling

Magnificent, Upscale Jewish Promotional Calendar

Your personalized information is shown at the center of your calendar

Contains all Jewish information including Hebrew dates,
Jewish Holidays and Candle Lighting Times

Twelve Museum quality reproductions

800-413-4455
The Judith Roth Studio Collection

The highest quality promotional calendars available

The Judith Roth Studio Collection is not affiliated with any other company or association.
To receive these calendars, your signed order form must be sent directly to our company.
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