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 VISCHER FUNERAL SUPPLIES (800) 752-8767
(215) 957-9601

FAX 
 (215) 675-9706

www.vischerfuneralsupplies.com** Your Ferno Washington Distributor **

FOR THE COMPLETE FERNO® LINE AND MORE

VISIT OUR WEBSITE AT

WWW.VISCHERFUNERALSUPPLIES.COM

Ferno® Model # 87
Church Trucks

Industry Leading 1000 lb.
Ferno® Mini Maxx Mortuary Cot

Don’t be fooled by imitations 
there is only 1 Ferno-Washington 

Ferno® Model # 101-H
Hydraulic Operating Table

BEST
PRICE 

 $377500

   ... OPERATING TABLE

     ... MANUFACTURER

        ... SERVICEBEST  

Roberts & Downey 
Chapel Equipment

Stakmore 
Folding Chairs

Call Us and Save Call Us and Save

Custom Crafted Wood introduces new 
line of Urns

COLUMBUS,OH—Leatrice Guttentag moved 
from New Jersey to Ohio after September 11, 
2001. On that day she had been working in 
her offi  ce on the 80th fl oor of the north tower. 
She escaped just minutes before the building 
collapsed. Her job was gone, but she reassessed 
her life and returned to her love of art.
 Art was therapeutic and helped console her 
after losing many friends. Her dog Dozer, sens-
ing her sadness, was a major comfort, provid-
ing Lee with unlimited love. After Dozer’s pass-
ing Lee sought a way to save Dozer’s ashes in 
a beautiful piece of glass art that would honor 

Glass Remembrance tributes encase 
cremated remains in Sculpture

Blue and purple glass fl owers

Galaxy glass bead on gold ribbon

Purple glass paperweight

her beloved friend and so “Glass Remem-
brance” was born.
 Although we can no longer be with our loved 
ones we can capture their memories in custom, 
hand blown glass tributes. In today’s highly 
mobile society people can be separated from 
a loved one’s resting place. Th e new company, 

Hand-turned wooden urns by Custom Crafted Wood

ROSELLE, IL—Custom 
Crafted Wood is rolling 
out their new Select Line 
of hand turned wooden 
urns to complement their 

Premium Line. Competi-
tively priced, the new Select 
Line of urns are individu-
ally made by segmenting 
multiple pieces of natural 

woods together for a one-
of-a-kind, artistic look. 
“Funeral homes have been 
asking for something new 

CONTINUED ON PAGE B7CONTINUED ON PAGE B8
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CONVENTIONS/
CONFERENCES

Colorado FDA & Colorado 
Assoc of Cemeteries - Sep 08-
10, 2010, Embassy Suites Ho-
tel & Conference Center, Love-
land, CO. Exhibits. 303-791-
2336. www.cofda.org mail@
cofda.org

Catholic Cemetery Conference 
- Sep 14-17, 2010, Omaha Hil-
ton, Omaha, NE. Exhibits. (888) 
850-8131.

Independent Funeral Directors 
of Georgia - Sep 19-21, 2010, 
Hyatt Regency Savannah, Savan-
nah, GA. 770-445-3180. www.
ifdg.org ifdg@aol.com

Preferred Funeral Directors In-
ternational - Sep 25-28, 2010, 
Ritz-Carlton Highlands, Lake 
Tahoe, CA. 727-524-8100. 
www.pfdi.org info@pfdi.org

New Jersey State FDA - Sep 
28-30, 2010, New Taj, Atlan-
tic City, NJ. Exhibits. 800-734-
3712. www.njsfda.org wbeebe@
njsfda.org

Texas Cemeteries Assoc Main-
tenance Conference - Sep 28-
29, 2010, Hilton Garden Inn, 
Arlington, TX. 817-336-0584. 
www.txca.us llberger@txca.us

Selected Independent Funeral 
Homes - Sep 29 - Oct 02, 2010, 
Walt Disney World Grand Flo-
ridian Resort & Spa, Orlando, 
FL. 800-323-4219. www.select-
edfuneralhomes.org info@select-
edfuneralhomes.org

Illinois Cemetery & Funeral 
Home Assoc - Sep 29-30, 2010, 
Marriott Hotel & Conference 
Center, Normal, IL. 866-758-
7731. www.icfha.org icfha@hot-
mail.com

Washington Cemetery & Fu-
neral Assoc - Sep 30 - Oct 02, 
2010, Skamania Lodge, Ste-
venson, WA. Exhibits. 888-
522-7637. www.wcfa.us info@
wcfa.us

Jewish Funeral Directors of 
America - Oct 03-06, 2010, In-
tercontinental, Chicago, IL. 781-
477-9300. www.jfda.net

NFDA - Oct 10-13, 2010, 
New Orleans, LA. Exhibits. 
800-228-6332. www.nfda.org 
nfda@nfda.org

Associated Cemeteries of Mis-
souri Fall Seminar - Oct 22-23, 
2010, Th e Resort at Port Arrow-
head, Lake Ozark, MO. Exhib-
its. 636-550-7723.

Casket & Funeral Supply As-
soc (CFSA) - Nov 15-16, 2010, 
Crowne Plaza Union Station, In-
dianapolis, IN. 847-295-6630. 
www.cfsaa.org mallen@cfsaa.org

Connecticut FDA - Dec 02, 
2010, Th e Hartford Marriott 
Rocky Hill, Rocky Hill, CT. Ex-
hibits. 800-919-2332. www.ctf-
da.org connfda@aol.com

OGR Annual Conference - 
Apr 08-09, 2011, Loews Atlan-
ta Midtown, Atlanta, GA. 800-
637-8030. www.ogr.org

Catholic Cemetery Confer-
ence - Oct 05-08, 2011, Gaylord 
Opryland Resort & Convention 
Center, Nashville, TN. Exhibits. 
888-850-8131.

Catholic Cemetery Conference
- Aug 27-31, 2012, Gaylord Na-
tional Resort & Convention 
Center, Washington, DC. Ex-
hibits. 888-850-8131.

MEETINGS/SEMINARS

Th e Academy Training Dates
- Sep 21-22, 2010 Community 
Connections; Oct 19-22, 2010 
Advanced Funeral Planning; Oct 
25, 2010 Continuing Care Pro-
gram Development; Oct 26-27, 
2010 Continuing Care for the 
Advance Planner or Aftercare 
Specialist; Nov 02-03, 2010 Fi-
nancial Aspects of Advance Fu-
neral Planning, Th e Academy 
Training Center, Franklin, OH. 
800-331-6270. www.theout-
lookgroup.com

Th e Foresight Companies - Oct 
10, 2010 “Th e 21st Century Fu-
neral Home”, Marriott New Or-
leans Convention Center, New 
Orleans, LA. 800-426-0165.

OGR Fall Forum - Nov 01-
02, 2010, Marriott Cincinnati 
at Rivercenter, Cincinnati, OH. 
800-637-8030. www.ogr.org

Funeral Service Business Fo-
rum - Nov 17-19, 2010, Palazzo 
at the Venetian, Las Vegas, NV. 
732-730-2586. katesboylston.
com/bizforum tparmalee@kates-
boylston.com

CALENDARCALENDAR
of Events

FUNERAL HOME & CEMETERY 
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If you have a 
Convention, Meeting 
or Seminar you would 
like to see listed here, 
send information to:

PO Box 5159, Youngstown, OH 44514
Fax 1-800-321-9040

E-mail info@nomispublications.com

Windsong Memorials 
creates Pet Memorials 
from Cremation Ash

BRADENTON,FL—Great Burial Reef® announces the long-
awaited addition to its portfolio of Living Burial Reef™ prod-
ucts, the Great Burial Reef Living Urn™, the world’s fi rst and 
only permanent ocean burial urn that protects the cremated 
remains of an individual while fostering life for generations and 
that can be permanently placed by the individual’s family.

NORTHRBOOK,IL—Am-
pliVox Sound Systems an-
nounced an unprecedented 
corporate campaign to sup-
port the cause for Breast 
Cancer Awareness that has 
teamed up with breast can-
cer awareness organizations, 
hospitals and events around 
the country. Th e Pink Po-
dium Promise Campaign
is raising the bar on “being 
heard” by donating one pink 
podium to every breast can-
cer awareness related event.
 Pink Podiums have been 
donated to nationwide Su-
san G. Komen chapters, the American Cancer Society, 
and Pink Ghost Breast and Health Foundation for minor-
ity women, among other diverse groups, for various walks, 
seminars and events. Amplivox’s Pink Podiums are advanc-
ing the shared mission to connect with new audiences and 
heighten the awareness and education on the importance 
of the early detection of breast cancer.
 “We’ve affi  rmed our ongoing commitment to the fi ght against 
breast cancer, which AmpliVox supports through its Pink Podi-
um Promise. Th e Pink Podium is our way of allowing all voices 
to be heard,” commented Don Roth, CEO of AmpliVox.
 AmpliVox® Sound Systems products are made in the USA 
(with only a few exceptions) and meet stringent UL standards.  
AmpliVox ® Sound Systems’ extensive range of quality, sim-
ple-to-operate and reliable electronics will provide maximum 
satisfaction and ensure a crystal clear message. For more in-
formation visit www.ampli.com or call (800) 267-5486.

AmpliVox goes Pink

AmpliVox pink podium

Artistique Urns offers 
New Line

The Vibrance Series by Artistique Urns

MILWAUKEE,WI— Artistique Urns is a small company 
based out of Milwaukee specializing in Art Gallery qual-
ity wood turned vessel style urns and dovetail box urns. 
On top of their two production lines, they are proud to 
announce a new line, Th e Vibrance Series. 
 Th eir new series of urns are made out of curly maple with 
a special metallic dye that enhances the woods beauty. Curly 
maple, also known as fl amed maple, fi ddle back or tiger stripe, 
is a feature of maple in which the growth of the wood fi bers 
is distorted in an undulating chatoyant pattern, producing 
wavy lines known as “fl ames”. Th is eff ect is often mistakenly 
said to be part of the grain of the wood; it is more accurately 
called “fi gure”, as the distortion is perpendicular to the grain 
direction. Prized for its beautiful appearance, it is used fre-
quently in the manufacturing of musical instruments such 
as violins, and fi ne furniture. Another well-known use of the 
material is its use in guitars, especially the venerated Gibson, 
Les Paul. Th e diff erence with metallic wood dye and stain: 
wood dye actually soaks into the fi bers of the wood instead 
of building up a fi lm on the surface. What this does is gives 
the wood a holographic surface. When turning each piece in 
your hand, depending on your perspective it gives life to the 
wood by constantly changing colors because of how the light 
refl ects off  of the grain. By incorporating color with their al-
ready high quality fi nish, you truly are get a piece of art that 
serves as a great memorial for your loved ones.
 For more information, visit www.artistiqueurns.com.  

Windsong Memorials founder Alex Lynch with a Pet Memorial.

CUMBERLAND,RI— Wind-
song Memorials, the inno-
vative design company of the 
Eternal Cross, has introduced 
a similar memorial product 
line for pet owners who have 
had their deceased pets cre-
mated. “We’re using the same 
process designed for the Eter-
nal Cross of transforming pet 
cremains into decorative art-
work in the image of the pet 
for loving owners to remem-
ber. Our unique memori-
als can be hung on the wall, 
placed on a shelf, or set in the 
garden to serve as constant re-
minders of the love your pet 
brought to you and your fam-
ily,” said Alex Lynch, founder 
of Windsong Memorials.
 “The idea of creating pet 
memorials using pet cremains 
came to me after meeting 
with several funeral direc-
tors to show them the Eter-
nal Cross. Several owners 
asked if I could make crosses 
for their dogs. To maintain 
uniqueness, I wanted to keep 
the product separate from the 
Eternal Cross so I suggested 
making the memorials in 

their dog’s image. Th eir recep-
tion was fantastic, and my pet 
memorial business began.” 
 Each memorial is hand-
made by a skilled artist lo-
cated in Rhode Island. Great 
care is taken in handling pet 
cremains during the design 
process. Current pet memo-
rials include the most popu-
lar breeds of dogs, cats, hors-
es, and rabbits. Custom pet 
memorials can also be made 
for virtually any type of pet 
or breed. Memorials range in 
size from 9 to 13 inches and 
vary in shape. Windsong Me-
morials will engrave the pet’s 
name and “life years” on the 
back. Some memorials are de-
livered with mounting screws 
for hanging. All memorials are 
treated with a special moisture 
barrier so placing them out-
doors won’t be harmful. 

For further information 
on the Pet Memorials, con-
tact Alex Lynch at Windsong 
Memorials, 401-578-8645 or 
email at info@windsong-me-
morials.com. Also visit their 
web site at www.windsong-
memorials.com.

Great Burial Reef 
introduces Living Urn

Great Burial Reef Living Urn

CONTINUED ON PAGE B7
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Funeral  Directors Research, Inc.
AMRA INSTRUMENT, LLC

623 N. Tower (P.O. Box 359)
Centralia, WA 98531

“the shorter the supply line the better off you are”

WEB DIRECT GIFT & PRICING

TM
®

www.amrainstruments.com
www.preproomdirect.com

Aetna Life offers 
preplanning

Augie Bottiger celebrates 
50 Years

Funeral Homes Partner 
with Sympathyfood.com 
to offer a Comforting 
Alternative to Flowers

HARTFORD,CT—Aetna 
Life Insurance announced 
the addition of expedited 
claims payment and funeral 
planning available to its life 
insurance customers. Th ese 
new funeral planning servic-
es provide access to knowl-
edgeable advisors 24 hours 
a day, seven days a week, 
extensive funeral planning 
tools and cost-savings servic-
es. Members and their bene-
fi ciaries can get help making 
decisions about diffi  cult and 
costly issues at the end of 
life. In addition, Aetna now 
off ers expedited claims pay-
ment if benefi ciaries need an 
immediate death benefi t to 
pay for funeral costs. Th ese 
enhancements join Aetna’s 
full suite of options available 
to its life insurance custom-
ers of all sizes. 
 Aetna also off ers the Aetna 
Life EssentialsSM program 
with all life insurance plans 
to give members and ben-
efi ciaries access to fi nancial 
advice and legal services. 
Aetna Life Essentials also 
off ers discounts on fi tness 
center memberships, fit-
ness equipment, hearing 
and vision services as well 
as personalized counseling 
services from a licensed so-
cial worker for employees 
and benefi ciaries who are 
suff ering from disabilities or 
dealing with a serious medi-
cal condition. 
 “Our customers are look-
ing to us to provide value-
added services aimed at 
protecting and rewarding 
talented employees,” said 
Scott Beeman, head of Aet-
na Life Insurance. “Life in-
surance is an important part 
of the benefi ts package our 
customers off er their em-
ployees, so providing more 
than just benefi t payouts is 
critical. Our off erings pro-
vide information and access 
to resources on a variety 
of issues including funeral 
costs, fi nancial advice, es-
tate planning and legal ser-

vices. These services can 
truly make a diff erence for 
consumers at a time when 
they need it most.” 
 Th e funeral planning ser-
vices, off ered through Ever-
est Funeral Package, LLC, 
a nationwide funeral plan-
ning and concierge service, 
provide 24/7 Advisor As-
sistance to discuss funeral 
planning issues with con-
sumers. Th e services also in-
clude PriceFinder Research 
Reports as well as Online 
Planning Tools. 
 In addition, this new of-
fering also provides resourc-
es for families after the 
member has passed away. 
Th ey include Family Assis-
tance and Plan Implemen-
tation as well as Negotiation 
Assistance.
 Aetna is one of the nation’s 
leading diversified health 
care benefits companies, 
serving approximately 36.1 
million people with infor-
mation and resources to help 
them make better informed 
decisions about their health 
care. Aetna off ers a broad 
range of traditional and con-
sumer-directed health insur-
ance products and related 
services, including medical, 
pharmacy, dental, behav-
ioral health, group life and 
disability plans, and medi-
cal management capabilities 
and health care management 
services for Medicaid plans. 
Customers include employ-
er groups, individuals, col-
lege students, part-time and 
hourly workers, health plans, 
governmental units, govern-
ment-sponsored plans, labor 
groups and expatriates. For 
more information, see www.
aetna.com. 
 Everest Funeral Package, 
LLC (Everest) is not affi  li-
ated with Aetna and is not a 
provider of insurance servic-
es. Everest and its affi  liates 
have no affi  liation with Ever-
est Re Group, Ltd., Everest 
Reinsurance Company or 
any of their affi  liates. 

BRADENTON,FL—Augie Bottiger is celebrating 50 years 
in the funeral industry.  He is the owner of Best Friend 
Tribute, Inc., a company that imports cremation urns to 
funeral homes in Florida and several territories.
 Bottiger started the business when he and two partners 
acquired Blanchard Fluid Company in Tucker, GA in 
1960.  After selling his interest in the Blanchard company, 
Bottiger moved to Florida and started Control Chemical 
Corporation, which later acquired Pav Chemical Compa-
ny, where he acted as president in both companies.  When 
Pav was acquired by American Funeral Supply Company, 
Bottiger was promoted to vice president of sales and mar-
keting for Belmont Casket Company until he resigned 
and worked for Boyertown Casket Company. 
 Bottiger resigned after Boyertown Casket Company was 
acquired by another company and started Funeral Trib-
ute Inc., which is now known as Final Tribute Inc. Af-
ter selling that company, he has maintained a relationship 
with the funeral business as a representative and consultant 
for a pre-arranged cremation business.  Two years ago he 
started Best Friend Tribute Inc. and continues to operate 
the growing enterprise.
 For more information on Best Friend Tribute, Inc., email 
augiebo767@aol.com or call 941-753-5539.

New Funeral Car Tag 
makes Cars More Visible; 
eliminates Residue

BOWLING GREEN,VA— 
Now any funeral home 
with a website can part-
ner with the online food 
provider, Sympathyfood.
com, which off ers an alter-
native to traditional funeral 
fl owers as an expression of 
sympathy.
 “Flowers have long been 
the only option available to 
consumers as an expression 
of condolence, and most 
would agree that although 
beautiful, fl owers are often 
times left at the cemetery to 
wither and die,” said funeral 
director, David Storke.
 Food has always been a 
welcome and useful gift to a 
family suff ering a loss.  Like 
fl owers, food is an immedi-
ate way of letting a family 
know that they are thought 
of.  Until now, demanding 
schedules or living far away 
made it diffi  cult to uphold 
the time-honored tradition 
of taking food to the griev-
ing family.  
 Sympathyfood.com is an 
online food provider of tra-
ditional comfort foods that 
include: soups, meat items, 

casseroles, vegetable side 
dishes and dessert items.  
All are typical foods that 
are so appreciated when 
a loved one has died and 
friends and family have 
gathered.  Consumers se-
lect food items online, and 
Sympathyfood.com ships 
directly to the families that 
have experienced a loss.  
 Any Funeral Home with 
a website can put a link 
to Sympathyfood.com on 
their site and start earn-
ing a 10% commission on 
food sales.  It is extra in-
come with no investment, 
inventory or maintenance 
and a great PR tool to add 
relevance to the Funeral 
Home’s web presence.  
 Founded in 2006, by 
Bowling Green, VA Funeral 
Director and Mayor, David 
Storke, Sympathyfood.com 
is a comforting alternative 
to the traditional expression 
of sympathy: fl owers.
For more information con-
tact dstorke@sympathy-
food.com, call (804)994-
7401 or visit www.sympa-
thyfood.com.

PITTSBURGH,PA—An inventor from Plainfi eld, NJ, has 
developed a funeral motorcade sign that makes the proces-
sion stand out and is easy for mortuary personnel to use. 
 Th e inventor’s professional career as a funeral-home director 
inspired the idea. He currently uses standard tags to denote a 
funeral procession and has noted several problems with their 
design. “Part of my job is to ensure a smooth, dignifi ed ser-
vice. Even little things, like a broken motorcade, can be dis-
ruptive and upsetting for our clients,” said the inventor. “I 
invented this tag to ensure that other drivers won’t cut into 
the procession and to save the drivers in the funeral proces-
sion from the hassle of scraping tags off  the windows.”
 Th e High-Visibility Funeral-Car Tag leaves windows free of 
residue and is easy to apply and remove. Because it distin-
guishes a motorcade in an attention-getting manner, the tag 
can help mourners to stay together, as well as prevent other 
motorists from accidentally cutting between mourners’ cars. 
 Th e original design was submitted to the Iselin offi  ce of 
InventHelp. It is currently available for licensing or sale to 
manufacturers or marketers. For more information, write 
Dept. 08-NWK-5405, InventHelp, 217 Ninth Street, Pitts-
burgh, PA 15222, or call (412) 288-1300 ext. 1368. Learn 
more about InventHelp’s Invention Submission Services at 
www.InventHelp.com. 

Updated Monitoring 
System for Hospital 
Mortuaries

Veriteq now offers continuous monitoring systems for large enterprises.

RICHMOND, BC,CANADA—Hospital mortuary administra-
tors seeking continuous monitoring systems specifi cally geared 
for larger enterprises can deploy viewLinc 3.5, a new monitor-
ing system launched by Veriteq, a Vaisala company. 
 Veriteq’s viewLinc 3.5 is fully validatable for FDA regulated, 
GxP compliant environments, and all applications where prod-
uct quality or patient safety is a concern. Th e viewLinc system 
provides continuous records, 24/7 alarming, and automated re-
porting. More powerful than ever, viewLinc is easily deployed 
for monitoring temperature, relative humidity, carbon dioxide, 
diff erential pressure, level, door switches, and more.
 Th e viewLinc 3.5 enhancements include a range of new 
functions, including faster updates, advanced alarm sched-
uling, zone security for customized access and viewing, easy 
installation on existing networks, as well as web-based access 
for multiple facilities.
 Th e latest version of viewLinc still ensures gap-free data 
recording with triple redundancy: point-of-measurement, 
host server, and automatic data transfers. Highly secure and 
audit-trail capable, viewLinc is designed to meet compliance 
requirements for 21 CFR Part 11, CBER, Th e Joint Com-
mission, AATB, AABB, and other life science and technol-
ogy regulatory and accreditation bodies. 
 Veriteq’s viewLinc system is available from its worldwide 
network of direct sales and independent distributors. For 
product inquiries, call 800-683-8374 (North America), 604-
273-6850 (International) or email veriteqsupport@vaisala.
com. For more information, visit www.vaisala.com.

Norris succeeds Ward at 
Homsteaders

Greg Norris

DES MOINES,IA—Homesteaders Life Company vice 
president o fi eld sales Dan Lodermeier has announced 
that Greg Norris will succeed the retiring Jim Ward as 
West regional director. Norris is currently Homesteaders’ 
Texas-based senior account executive and is well prepared 
for his new role. He is an experienced manager and worked 
in the fi eld as a pre-need counselor and sales manager prior 
to joining Homesteaders. Norris is a two-time recipient 
of Th e Graham J. Cook Award for Account Executive of the 
Year. He was honored in both 2007 and 2008. He will 
take over as regional director on August 1, 2010. 
 “Greg is a great fi t for this 
position,” says Lodermeier. 
“He has an exceptional 
understanding of the pre-
need business and a proven 
commitment to the success 
of Homesteaders’ funeral 
home customers.” 
 Th e regional director pro-
vides support for the ac-
count executive in the fi eld 
and builds the quality of 
service provided to funeral 
home customers. By work-
ing together, the regional 
director and account ex-
ecutive help Homestead-
ers funeral home customers fi nd the right combination 
of marketing services and funding products to grow their 
business and provide the best options for their families. 
 Lodermeier adds, “I knew I had a challenge in replac-
ing Jim Ward, who has so much industry knowledge 
and such well-earned respect among funeral service 
professionals across the country. Th at we could fi ll the 
position from within our own ranks is a clear demon-
stration of the commitment we’ve made to the account 
executive program and to Jim’s leadership.” 
 Focused solely on funeral insurance funding and sup-
port, Homesteaders Life Company is a market leader 
associated with more than 3,000 funeral homes and 
8,000 licensed agents across the United States. Visit 
www.homesteaderslife.com for more information or 
contact Dan Lodermeier at 515-440-7744 with ques-
tions about the account executive program.
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From Our Family To Your Family -  Factory Direct

1-800-559-5018
Prestige Vehicle Corp. • 2030 St Rt 125 • Amelia OH 45102 • www.prestigeveh.com

GARMIN 
GPS Unit 

FREE 
with purchase 

All New 
2010 Chrysler Town & Country

Landau Panels
$75000

plus shipping

$6,00000

REBATE 
AVAILABLE

By Jason KellermanBy Jason Kellerman

FACTORY 
DIRECT 

PRICING

2004 Chevrolet Venture Ext. Wb 
140,000 miles

Silver, Landau Panels, Link Roladeck Floor System
Nice Condition! $6,500.00 

2004 Chevrolet Venture Ext. Wb
34,000 miles

White, Full Vinyl Roof, Formica Floor with Rollers, 
Landau Panels Ready to Use! $11,495.00

First Call Vans
Chevrolet Suburban Conversions
Cadillac Escalade Conversions

Parts and Accessories 

Pontone Family Marks Nearly Eight Decades in Funeral Service Industry

Nine Family 
Members are 
Serving in Key 

Leadership, 
Sales and 

Service Positions 
at Matthews 
International

BROOKLYN,NY— After over 
sixty years of active leadership 
in the funeral service indus-
try, Harry Pontone has de-
cided to retire eff ective Sep-
tember 30, 2010. For the last 
fi ve years, Harry has held key 
executive roles in Matthews 
Casket Division, most re-
cently as Chairman of Th e 
York Group, Inc. and Presi-
dent of Th e York Children’s 
Foundation. James P. Doyle, 
President of Matthews Me-
morialization Group, com-
mented that Harry leaves a 
well-recognized legacy in the 
industry and will be missed 
by both employees and cus-
tomers of Matthews. Mr. 
Doyle went on to say that 
he looks forward to receiv-
ing the continuing support 
of Harry as he completes his 
post-retirement obligations 
with Matthews. 
 Indeed, the collective Pon-
tone family legacy in the 
funeral service industry is 
quite impressive. In 1931, 
Thomas Pontone and his 
wife Angelina started the 
South Brooklyn Casket 
Company in Brooklyn, New 
York, which has continued 
for eighty years at the 534 
Union Street location – the 
very same offi  ces where the 
company continues to duti-
fully service customers from 
today. Th omas and Angelina 
had three daughters and fi ve 
sons. Th eir sons, Harry, Lou-
is, Th omas Jr., Andrew, and 
Michael each joined the fam-

ily business and have worked 
together for over fi fty years. 
 In 2005, the Pontone fam-
ily decided that in order to 
realize Th omas and Angeli-
na’s vision of one day serving 
funeral directors across the 
country, they should partner 
with a company that shared 
the values of personalized 
customer service, supported 
product manufacturing ex-
cellence, and had an already-
established nationwide dis-
tribution network. Louis, 
Michael, Andrew Sr., Harry 
and the rest of the Pontone 
family unanimously deter-
mined it would be in the best 
interest of their customers 
and employees to join Mat-
thews International Corpo-
ration, a company already 
widely recognized as a leader 
in the death-care industry 
through its renowned bronze 
cemetery memorials and York 
wood caskets.
 Th e commitment to excel-
lence in the funeral service 
industry started by Th omas 
and Angelina Pontone al-
most eighty years ago remains 
ever present at Matthews to-
day through the continuing 
contributions and leadership 
of the Pontone family. Mat-
thews is pleased to announce 
the appointment of Michael 
Pontone as President of Th e 
York Children’s Foundation 
and to the Board of Direc-
tors of Th e York Group, Inc. 
Michael’s appointment will 
be eff ective October 1, 2010 

upon Harry Pontone’s retire-
ment.
 Matthews is further pleased 
to announce that Thomas 
Pontone, President of Mat-
thews Funeral Home Prod-
ucts, also joined the Board 
of Directors of The York 
Group, Inc. Th e company is 
also pleased to announce that 
Steven Pontone has accepted 

Company, Th omas and An-
gelina Pontone.
 In addition to Thomas, 
Michael, Andrew, and Ste-
ven, whose position are de-
scribed herein, Louis, Th om-
as Jr., Andrew Sr., Donna
and Robert (Maniglia) are 
all actively involved in the 
day-to-day operations of the 
business and are relied upon 
by Matthews to support the 
company’s expanding sales 
and marketing initiatives. To 
this extent, Louis Pontone 
remarked: “I am even more 
convinced today than I was 
in 2005 that my family’s de-
cision to partner with Mat-
thews was the correct choice 
for the funeral homes that our 
family has faithfully served. 
2011 marks the 80th anniver-
sary of the Pontone tradition 
of dedicated service to the fu-
neral service profession. I am 
confident our mother and 
father would be exceedingly 
proud that their sons and 
grandchildren are continu-
ing to uphold the ideals they 
valued and the vision they 
started at the South Brook-
lyn Casket Company in 1931 
through Matthews.”
 Matthews International 
Corporation, headquartered 
in Pittsburgh, PA, is a design-
er, manufacturer and mar-
keter principally of memori-
alization products and brand 
solutions. Memorialization 
products consist primarily of 
bronze memorials and other 
memorialization products, 

caskets and cremation equip-
ment for the cemetery and fu-
neral home industries. Brand 
solutions include graphics 
imaging products and ser-
vices, marking products and 
merchandising solutions. 
Th e company’s products and 
services include cast bronze 
memorials and other memo-
rialization products; caskets; 
cast and etched architectural 
products; cremation equip-
ment and cremation-related 
products; mausoleums; brand 

management, printing plates, 
pre-press services and imag-
ing services for the primary 
packaging and corrugated 
industries; marking and cod-
ing equipment and consum-
ables, and industrial automa-
tion products for identifying, 
tracking and conveying vari-
ous consumer and industrial 
products, components and 
packaging containers; and 
merchandising display sys-
tems and marketing and de-
sign services.

the position of Vice President 
of Sales and Business Devel-
opment for the Tri-State area 
and will report to his brother, 
Andrew Pontone, Vice Presi-
dent and General Manager 
of Matthews Funeral Home 
Products - Northeast region. 
 Mr. Doyle further com-
mented that he is extremely 
pleased that nine members of 
the Pontone family remain in 
key leadership, sales and ser-
vice positions at Matthews. 
Th e continued commitment 
by the Pontone family to pro-
vide outstanding products 
and service to funeral direc-
tors and the families they 
serve at Matthews remains 
a lasting tribute to the pio-
neering vision and work eth-
ic of the beloved founders of 
the South Brooklyn Casket 

Complete Scene 
Intervention opens
FLORENCE,SC— After several years of volunteering to 
save lives, Bill Flynn realized that often after police, EMS 
and fi re/rescue teams left a trauma scene, there was much 
to clean up.  Leaving the family to clean up seemed too 
much during a diffi  cult time.
 Before retirement, Flynn worked as a member of the 
Florida Fire/Rescue department and two local volunteer 
fi re departments as well as a volunteer rescue service in the 
Florence, SC area.  He wanted to continue to help those 
in need.  Th is prompted him to found Complete Scene 
Intervention, LLC.
 Flynn has put together a team of employees sharing his same 
desire to help those needing the specialized service of crime and 
trauma scene clean up. He also extends his services to property 
owners in need of gross fi lth cleanup left behind by tenants.
 Flynn’s certifi cation includes: blood borne pathogens, respira-
tory protection, hazard communication, Hazmat I & II, CPR/
AED, vehicle extrication and weapons of mass destruction.
 Complete Scene Intervention, LLC services the Carolinas, 
Georgia, North central Florida and New England.
 For more information about Complete Scene Intervention, 
LLC, visit www.csirecovery.com.
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Homesteaders named to 
Ward 50

PredaSCENT keeps Unwanted Wildlife Away
ORADELL,NJ—PredaSCENT, a product used on golf 
courses for years is now being introduced to the death-
care industry. Now you can protect your funeral home 
and cemetery property from unwanted wildlife!
 PredaSCENT contains an all natural predator scent. When 
released it creates a masking agent that acts as a barrier around 
the property. Just place the PredaSCENT capsules around 
the perimeter of the area you would like to protect, add wa-
ter and the masking agent is released. Wildlife smell that a 
predator is in the area and they will vacate that area.
 PredaSCENT is environmentally safe and compatible, 
odorless and harmless to humans and pets and all active 
ingredients are pure, all natural and biodegradable.
 Protect your property from: deer, geese, rabbits, moles/
voles, snakes, raccoons, opossums, gophers, skunks, ar-
madillos and turkeys. Th e animals are not harmed by this 
product. Th ey are simply scared away from the scent of a 
predator in the area. If you are having a problem with any 
of the wildlife mentioned above you need PredaSCENT!
 “We have used PredaSCENT deer capsules throughout 
our property here at Oakmont with great success. We have 
placed them along the perimeter of the property, around 
bunkers, and surrounding greens complexes. Deer tracks 
and deer damage have been virtually eliminated. Th e cap-
sules are easy to use, safe, odorless, and provide a long win-
dow of control. I would strongly recommend PredaSCENT 

deer capsules to anyone who wants to achieve noninvasive 
control of deer on any property,” said John Zimmers, golf 
course superintendent, Oakmont Country Club.
 Also available is PredaSCENT Organic Insect Repellent 
Eff ective against mosquitoes, fl ies, gnats, spiders and ants! 
Just place the tea bag size pouch on the table or clip one to 
your clothes and it will keep the bugs away. It is made from 
natural ingredients.
 For more information about PredaSCENT, contact Tom 
Hughes at: T. Hughes Supply Company 201-599-1057 or 
email tnthughes@hotmail.com

DES MOINES,IA—Ward Group®, an independent fi rm 
specializing in insurance industry benchmarking and best 
practices, has included Homesteaders Life Company in 
its 2010 list of 50 top performing life and health insurers 
in the United States. More than 800 insurers were ana-
lyzed for this year’s benchmarking.
 Each company must pass certain safety and consistency 
screens and achieve superior performance over a fi ve-year 
period prior to being recognized among the top 50. 
Jeff  Rieder, president of Ward Group said during the we-
binar announcing 2010’s top 50 that the recognized fi rms 
were notably able to keep expenses down without compro-
mising customer service and added “Th ese fi rms were able 
to grow profi tably in diffi  cult operating conditions.”  
 Homesteaders Life Company sustains a business culture 
and fi nancial philosophy that provides long-term security 
for policy owners, customers, and employees. Th roughout 
the challenging fi nancial times of recent years, Homestead-
ers has made good on its promises to policy owners and 
funeral home owners while also emerging as a national 
leader in prearranged funeral funding.
 “Th ere continues to be a great deal of uncertainty among 
funeral home owners about which pre-need funding com-
panies are secure,” says Graham Cook, Homesteaders pres-
ident. “We hope being included among this prestigious 
list of top-performing insurers for the second consecutive 
year gives people in funeral service another reason to be 
confi dent that Homesteaders is the safe and secure option 
for their families and their businesses.”
 For more information about the 2010 Ward’s 50 visit 
www.wardinc.com/wards50/life-health.php.

VFMC Providers partner 
with Wreaths Across 
America

Fencl Web Design adds 
Social Networking 
features to Websites

Johnson Consulting 
Group announces 
Signifi cant Acquisitions 
PHOENIX,AZ— Jake John-
son, President of the Johnson 
Consulting Group (JCG), 
the death care industry’s pre-
mier succession planning and 
acquisition specialist, has an-
nounced two large-scale cor-
porate acquisitions. Accord-
ing to Mr. Johnson, “Th ese 
acquisitions are signifi cant, 
not because of their scale, but 
because they occurred in an 
economic environment when 
deals of this type are not sup-
pose to happen. Many would 
be acquirers are experiencing 
diffi  culty lining up fi nancing 
while others are pessimistic 
about the death care indus-
try. Nonetheless, by using our 
proprietary analysis and mar-
keting system, JCG was able 
to facilitate lucrative fi nancial 
packages for both sellers.
 Th e Fuller Funeral Servic-
es, located in Naples, Flori-
da, was founded by Michael 
Fuller in 1996. Fuller Funeral 
Service is the leading funeral 
and cremation provider in 
Naples performing approxi-
mately 1,800 funerals and 
cremations annually from 
four locations. Th e fi rm was 
acquired by Carriage Servic-
es. Fuller Funeral Services was 
represented by Johnson Con-
sulting Group. 

Palm Mortuaries and Cem-
eteries is the leading funeral, 
cremation and cemetery ser-
vices provider in Las Vegas, 
NV with a market share great-
er than 50%. Th e fi rm per-
forms approximately 6,700 
funerals and 2,550 cemetery 
cases annually from eight fu-
neral locations and fi ve cem-
eteries. Th e Johnson Consult-
ing Group represented Ken 
Knauss and family in the di-
vestiture of Palm Mortuaries 
and Cemeteries to Service 
Corporation International. 

 Johnson Consulting Group, 
founded in 1998, provides 
business appraisal services to 
funeral home and cemetery 
owners nationally, often in 
conjunction with the formu-
lation of succession plans. Th e 
Johnson Consulting Group 
team of fi nancial analyst has 
assisted hundreds of death care 
business owners to sort out 
their priorities so as to allow 
them to make sound, long-
term business decisions. 
 According to Jake Johnson, 
“We consider our role in as-
sisting a family in the dives-
titure of their business as a 
signifi cant act of trust. Our 
clients represent some of the 
largest death care businesses 
in the industry, both as sellers 
and buyers. Our team of rec-
ognized business consultants 
work with our clients to real-
ize the largest selling prices 
for their businesses. Th e sale 
of a family business, when it 
represents their single great-
est financial asset, is not a 
process that should be taken 
lightly, and should not be ac-
complished alone. It’s a one-
time deal that must realize its 
maximum potential.”
 “Just as important as the 
selling price, is how much of 
that the seller actually keeps. 
Th e U.S. and state tax codes 
are shifting as the country 
works its way through the 
worst recession in nearly a 
century. Understanding the 
intricacies of the tax codes as 
well as the seller’s priorities is 
what makes JCG the choice 
of knowledgeable death care 
business owners.” 
 For additional information 
about the Johnson Consult-
ing Group, visit their website 
at www.johnsonconsulting-
groupinc.com or telephone 
them at 888-250-7747.

MELBOURNE,FL— In the 
latest twist to the social net-
working craze on the Inter-
net, a web design company 
based in Florida recently came 
up with the unique idea of 
adding social networking to 
the web sites of their funeral 
home clients. 
 Th e project started two years 
ago at Fencl Web Design, in 
Melbourne, FL after several 
current and potential clients 
all asked for a more robust 
obituaries section to be in-
cluded in their funeral home 
web sites.
 While creating the web sites, 
designers realized that a lot of 
people only see distant fam-
ily and friends at weddings 
and funerals. Th is gave Bret 
Fencl, President of Fencl Web 
Design, the idea of lending a 
social networking aspect to 
the web sites, which allows 
the visitors to communicate 
with each other as well as 
leaving condolences on the 
obituaries. Fencl added the 
obituaries, but he also added 
the social networking features 
to his clients’ web sites and the 
combination was an instant 
hit. 
 Since then, the project has 
grown into a complete soft-
ware and website package 
called MemorialSoft™ that 
will soon be taking the funer-
al home industry by storm, 
when it goes into full scale 
promotion later this month. 
 While it initially sounded 
fairly simple, the project was 
actually quite a large scale 
task, since the funeral homes 
wanted to manually add the 
obituaries themselves but 
then also let web site visitors 
post individual condolences. 
Because this allowed anyone 
to leave a condolence, they 
had to make sure the posts 
could be moderated. Rather 
than use something off -the-
shelf, Fencl Web Design de-
cided to write the entire pro-
gram from scratch, adding 

the social networking features 
and the ability to moderate 
and edit posts before they go 
live on the web site. 
 Th e MemorialSoft™ package 
has all the features of other so-
cial networking sites: guest-
book-style message posting 
(condolences), private mes-
saging, photo uploading, and 
secure email, where the email 
address of the person you are 
communicating with is not 
visible. Th is type of private 
email messaging system is 
what brings visitors back to 
the site over and over again. 
 “Most funeral home web 
sites don’t give you much 
of a reason to keep coming 
back,” Fencl said. “Th e more 
the visitors return to the web-
site, the more it brands and 
builds name recognition for 
the funeral home within their 
community,” Fencl then add-
ed, “But the important thing 
is, it also brings families and 
friends closer together in a 
time of need. Th is is what we 
were really going for.”
 Just how much do people 
visit a funeral home web site? 
According to Fencl, most on-
line obituary services actu-
ally drive visitors away from 
the funeral home’s web site, 
where the MemorialSoft™ 
websites keep visitors on the 
website and brings them back 
regularly. “One of the funeral 
homes running our software 
is averaging around 200 visi-
tors and 1,000 page views a 
day,” Fencl said. “Th at may 
not sound like much, but 
that is in a small town with a 
population of just 10,000, so 
that is huge web site traffi  c. 
Imagine what it could do for 
funeral homes in larger cities. 
Th is software is defi nitely go-
ing to change how we view 
obituaries and the funeral 
home industry forever.” 
 For more information visit 
www.MemorialSoft.com and 
test the software on actual cli-
ent’s funeral home websites.

SANIBEL,FL— For the second year in a row nearly 1000 ex-
clusive Veterans & Family Memorial Care Providers in 49 
states are supporting the 2010 Wreaths Across America project. 
From Labor Day through Veterans Day people all across the 
nation may honor and pay tribute to our nation’s veterans bur-
ied in VA state and national cemeteries. Only $15 sponsors a 
Christmas Wreath to adorn a veteran’s grave. Wreaths will be 
placed by volunteers during ceremonies honoring our heroes 
on December 11, 2010. Exclusive Veterans & Family Memo-
rial Care Providers nationwide have been designated offi  cial 
Wreath Sponsorship Outlets. “We are extremely proud and 
honored to again be participating in this national event to pay 
tribute to our veterans,” said Mark Davis, Founder and CEO 
of Veterans & Family Memorial Care.
 Wreaths Across America, a nonprofi t 501-c3 organization, 
was formed as an extension of the Arlington Wreath Project. 
Th e Arlington Wreath program was started by Morrill Worces-
ter in 1992 with the donation and laying of 5000 Christmas 
wreaths at Arlington National Cemetery. Th is became an 
annual journey for Mr. Worcester.
 It was relatively obscure until 2005 when a photo of the stones 
adorned with wreaths and covered in snow circulated around the 
internet. Th e project received national attention. Th ousands of 
requests poured in from all over the country from people want-
ing to emulate the Arlington project at their National and State 
VA cemeteries which spurred the creation of Wreaths Across 
America. Unable to donate thousands of wreaths to each state, 
Mr. Worcester conceived the idea of sending seven wreaths (one 
for each branch of the military as well as POW/MIA). In 2006 
with the help of the CAP and other civic organizations, over 150 
locations held wreath laying ceremonies simultaneously.
 Th e Patriot Guard Riders volunteered as escort for the wreaths 
going to Arlington. Th is began the annual “Veterans Honor 
Parade” that travels the east coast in early December.
 By 2007 the requests for more wreaths grew. Th e Worcester 
family established the non-profi t group Wreaths Across America 
to further promote Veterans remembrance. Th e mission Remem-
ber, Honor and Teach characterize the projects goals perfectly. 
 By 2008 over 300 locations held wreath laying ceremonies 
in every state, Puerto Rico and 24 overseas cemeteries. Over 
100,000 wreaths were placed on veterans graves. Over 60,000 
volunteers participated.
 WAA reached out to thousands of children with the message 
of Remember, Honor and Teach. Th e importance of honoring 
each and every veteran as an individual is stressed.
 Th e wreath laying is now held annually on the second Sat-
urday of December. December 13, 2008 was unanimously 
voted by the U.S. Congress as “Wreaths Across America Day.” 
Wreaths Across America would not be successful without the 
help of the volunteers, many active organizations and the gen-
erosity of the trucking industry. 

CONTINUED ON PAGE B8
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For complete Up-To-The-Minute Inventory...

 4HEARSE.com

www.4HEARSE.com

Chicago 1-800-4-HEARSE Twin Cities 1-800-639-0604

2007 Eagle Cadillac 64” CEO Six Door Limo
silver, blue leather, fl ip seat, parti ti on

2010 Eagle Cadillac Ulti mate Premier Elite Hearse
silver, black crown top, black leather, electric table

2006 Eagle Cadillac Ulti mate Hearse
silver, black top, black leather, urn enclave

2003 Eagle Cadillac Ulti mate Hearse
dark blue, dark blue top, blue leather

2003 Eagle Cadillac Ulti mate Elite Hearse
dark blue, dark blue top, blue leather, electric table

2002 Federal Cadillac Six Door Limo
white, blue leather

2005 Eagle Cadillac Ulti mate Elite Hearse
dark blue, dark blue top, blue leather, electric table

2006 Eagle Cadillac Ulti mate Hearse
silver, gunmetal crown top, gray leather, oval window

2000 Eagle Cadillac Ulti mate Hearse
white, white top, gray leather

Two
Available

to off er families who love 
the warmth of wood, but 
want a design more elegant 
and unique than a simple 
box. Our vessels look more 
like an art gallery piece than 
an urn,” said Steve Shan-
non, owner and designer. 
Urns are off ered in a variety 
of woods including maple, 
black walnut, bloodwood, 
yellowheart, and zebra-
wood. No minimum quan-
tity is necessary to place an 
order. A discount is given to 
all fi rst-time customers.
 Shannon is a highly regard-
ed, professional segmented 
wood turner.  His custom 
designed wood pieces re-
flect an exciting, creative, 
and contemporary flair.  
His blends of woods ex-
press both a harmony and 
a genuine integration of na-
ture’s best off erings.  Such 
expression can be witnessed 
in his custom-crafted ves-
sels, furniture, and artwork 
previously showcased in Art 
Space at Textures Gallery in 
Scottsdale, AZ, and current-
ly in Salerno’s and Coun-

Custom Crafted Wood 
introduces new line

Continued fr om Page B1

Whitman Burial Vault 
hires new executives

Messenger adds Trudeau 
in Canada
AUBURN,IN—Messenger Corporation, the leading funeral 
stationery supplier in North America, has expanded its sales 
team in eastern Canada. Martin Trudeau now represents 
Messenger for the province of Quebec.  Trudeau completed 
his Th anatology course in 1999 at College Rosemont in Mon-
treal and has over ten years of experience in the funeral in-
dustry.  “We have always made it our commitment to provide 
customers with the highest quality products and the most 
respected sales and service representatives available in the in-
dustry. Martin’s experience and dedication will certainly be 

Great Burial Reef introduces Living Urn
 Great Burial Reef® founder and CEO Jason B. Rew un-
veiled the Great Burial Reef Living Urn™ on July 14, 2010. 
Th e 60-pound Living Urn™, cast from 100% natural con-
crete, has a uniquely designed Care Chamber™ into which 
the cremated remains of an individual are sealed. Once 
sealed, the Living Urn™ is designed for permanent place-
ment in the ocean, where it immediately attracts and fosters 
life for generations. Th e Living Urn™ is the only permanent 
scattering urn on the market.
 “What sets the Living Urn™ apart from other cremation 
urns,” says Rew, a pioneer in the green burial movement 
since 1999, “is that it addresses four critical values and ben-
efi ts of our product portfolio: Th e Living Urn™ is aff ordable, 
environmental, can be placed without anyone’s assistance, 
and is genuinely ‘cool.’”
 Funeral service providers can purchase Th e Living Urn™ 
directly from Great Burial Reef® on a wholesale basis, and 
it can be shipped directly to the business or to the family’s 
front door. Th e package includes the patent-pending Living 
Urn™, Heart Seal™, two Sharpie® markers that the family 
can use to inscribe fi nal farewell messages, and instructional 
documentation, all packaged in a recycled, reusable carton 
that makes traveling with the Living Urn™ easy.

Andrew Whitaker, Great Burial Reef® Vice President, ex-
plains how the process works. “Once the funeral service pro-
vider or family seals their loved one’s remains into the urn, 
it can be placed in any of the world’s oceans, or alternatively 
in freshwater or on land, making it possible for the family to 
celebrate the life of their loved one any way, anywhere, and 
at any time they wish to do so... on their own terms.” 
 “Consumers are asking their funeral service providers for 
environmentally-friendly options, and until now, there haven’t 
been many that are truly green,” Rew said. “Conceptually, be-
ing green is defi ned as doing less harm to the planet today than 
you did yesterday. Th ere are certainly industry products out 
there that do that, but our Living Urn™ and Classic™ burial 
reef do far more - they create life wherever they are placed. 
Each Living Urn™ and Classic™ burial reef we sell adds criti-
cally needed habitat to what is arguably the most diverse and 
endangered ecosystem on the planet - the coral reef.”
 Th e 600 pound Classic™ burial reef is also available, and 
is placed in the ocean by Great Burial Reef® from four U.S. 
ports of call Sarasota, Miami, Chesapeake Bay and Boston 
Harbor. Optional family participation is available.
 Th e Living Urn™ meets another need. Whitaker explained, 
“A large percentage of our calls are from funeral homes who 
have ‘stored’ individuals’ cremated remains because they 
were unclaimed. We get similar calls from families every day 
who have requested cremation and don’t know what to do 
with their loved one’s remains. Th e Living Urn™ provides 
an exceptionally aff ordable way to permanently and safely 
honor these individuals while creating life in the process, 

Continued fr om Page B2

no matter when the cremation took place.”
 “Our Living Urn™ brings Great Burial Reef® to funeral ser-
vices professionals regardless of their proximity to the world’s 
oceans. With generous wholesale pricing and my personal 
guarantee to fully refund any funeral service provider pur-
chase of a Living Urn™ that does not sell itself within 60 
days and is returned to my warehouse, it’s truly a risk-free 
decision to off er families Great Burial Reef®,” said Rew.
 Licensed funeral service provider fi rms wishing to of-
fer Great Burial Reef® products to the families they serve 
should visit the fi rm’s website at http://www.GreatBurial-
Reef.com/fsp.html, and complete the online contact form 
to learn more about the no-obligation opportunity to add 
a lucrative, truly green disposition solution to their service 

portfolio. Th ey may also call GBR Wholesale Sales at (941) 
548-6121.
 Great Burial Reef®, based in Bradenton, FL, designs and 
manufactures natural concrete burial reefs and accesso-
ries, based on the belief that lives should be celebrated, not 
mourned. Th e venerable Great Burial Reef Classic™ burial 
reef is available for Ocean Placement Life Celebrations from 
four U.S. ports of call. Th e Great Burial Reef Living Urn™ 
off ers families the opportunity to privately place their loved 
one’s burial reef in any of the world’s oceans or almost any-
where on the planet and, in the process, create their own 
unique Life Celebration event. Both patent-pending prod-
ucts have a unique Care Chamber™ that protects the cre-
mated remains of our loved ones for generations.

Martin Trudeau

a benefi t to customers in the 
province of Quebec,” stated 
Bob Hoaglund, Vice Presi-
dent of Sales and Marketing 
at Messenger. Eddy Filteau, 
who has served Quebec for 
past few years, will continue 
to represent Messenger in the 
Maritime Provinces.
 Messenger, headquartered 
in Auburn, IN, has been in 
business since 1913 and has 
grown to be the most inno-
vative manufacturer of fu-
neral stationery products in 
the United States.  Among a 
long list of their innovations 
include an extensive line of funeral stationery products featuring 
the art of Th omas Kinkade, known as the “Painter of Light.”  
Messenger also introduced the industry to the Box Set for mer-
chandising and the Stationery Builder Software – a simple-to-
use tool for printing Messenger stationery products.
 For more information visit www.messengerstationery.
com or call Messenger at 1-800-827-5151.

Bill Wilson Larry Roache

WHITMAN,MA—Whitman Burial Vault & Common-
wealth Casket are pleased to announce the addition of two 
Account Executives, Bill Wilson and Larry Roache.
 Bill Wilson has over 25 years in the burial vault industry. He 
has served with Whitman Vault in many diff erent capacities 
over the 25 years. He will now directly work with funeral home 
management to help develop programs that allow our custom-
ers to capitalize on our full line of product and services.
 Larry Roache is new to the death care industry, but comes 
to Whitman Burial Vault & Commonwealth Casket with a 
strong background in Marketing and Customer Relations. 
Larry worked with Continuity Programs Inc. for the last 
18 years; he was the New England areas district manager in 
charge of customer relations and marketing training. With 
Larry’s strong marketing background he will help develop 
new programs and sales tools for funeral professionals.
 Both Bill and Larry are eager to provide funeral profession-
als exceptional customer service and personalized support.

tryside Funeral Homes as 
well as Hinsdale Pet Cem-
etery in suburban Chicago.
 Shannon’s passion began 
during his fi rst high school 
woodworking class.  His 
subsequent work in the tool 
and die industry as a mold 
maker provided him with a 
special and unique perspec-
tive for his craft.
 Having a strong desire to 
demonstrate that any obsta-
cle can be overcome trans-
fers into his wood creations, 
Shannon has served as an 
inspiration to others who 
also have Type I diabetes 
by completing a number of 
marathons and triathlons.
 With the production of 
hundreds of custom pieces 
made over the past 25 years, 
Shannon has become one of 
Chicagoland’s most talent-
ed and sought after wood 
turners.
 To obtain a brochure or 
a wholesale pricelist, call 
847-687-1473, email cus-
tomcraftedwood@comcast.
net, or visit www.custom-
craftedwood.com.
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SARASOTA,FL—As 12 people found their fi nal resting place 
in the waters off  the Sarasota coast, Eternal Reefs announced 
a just-approved reef location in Galveston, TX. Th e new Tex-
as location makes the 20th approved site for the company to 
off er an eco-friendly alternative to spreading the ashes of a 
loved one: participation in the preparation and placement of 
an individually-designed memorial reef ball that contributes 
to a new ecosystem.
 An Eternal Reefs “memorial reef” looks like a huge, hollow 
concrete ball with Swiss cheese holes specially designed to en-
tice fi sh and other forms of sea life into the reef, building new 
habitats in and around the uneven structure. Eternal Reefs takes 
cremated remains and incorporates them into an environmen-
tally safe cast cement mixture weighing between 600 pounds 
(2’ high x 4’ wide) and 4500 pounds (4’ high x 6’ wide). 
 Eternal Reefs encourages family members and friends to be-
come involved in creating their loved one’s memorial reef. If they 
wish, family members can mix the concrete and remains and have 
the opportunity to personalize the Eternal Reef with handprints, 
written messages and other memorabilia in the damp concrete. 
Th e entire Eternal Reefs process is designed to be a positive and 
healing experience for the families and the sea.
 “While many people who participate in our programs have 
been vitally connected to the ocean their entire life, we get to 
memorialize people who just like the idea of making a meaning-
ful contribution to the health of the planet and to benefi t future 
generations,” George Frankel, Eternal Reefs CEO, said. “We 
fi nd it provides great joy for everyone involved to know their 
loved one will be surrounded by marine life and to know they 
leave behind an environmentally-sustainable, living legacy.”
 Memorial reefs have become a solution for the “shelf people” 
crisis across the country. An astonishing 45 percent of fami-
lies that have chosen cremation still have their loved ones re-
mains sitting on a shelf or in a closet. Th ousands of individu-
als pass away unexpectedly and don’t leave a will, leaving the 
next generation to handle their remains. Eternal Reefs off ers a 
fi nal resting place for these individuals. 
  With every Memorial Reef, the executor of the estate receives 
two memorial certifi cates that identify the longitude and lati-
tude of the memorials, which are marked with bronze plaques. 
Loved ones can participate in every step of the Memorial Reef 
process and gather for the reef casting, viewing and placement 
ceremonies. Th roughout the year, families and friends often 
return to the memorial reef site to dive, fi sh or visit by boat. 
 Th e new reef site off  Galveston, TX will have its fi rst memo-
rial service and placement November 12, 2010 at Barr’s Reef, 11 
miles off  the water break in Galveston Bay. It is anticipated the 
families of about 15 people will participate in the activities.
 Eternal Reefs, Inc is an Atlanta-based company that provides 
creative environmentally enhancing means to memorialize the 
cremated remains of a loved one. Th e company incorporates 
cremated remains into a concrete mixture used to cast artifi -
cial reef formations. Th e artifi cial reefs are dedicated as per-
manent memorials while also bolstering natural coastal reef 
formations. Since 1998, the company has placed more than 
300 Memorial Reefs in 20 locations off  the coasts of Florida, 
South Carolina, North Carolina, Maryland, New Jersey, Texas 
and Virginia, substantially increasing the ocean’s diminishing 
reef systems. Memorial reefs can only go in properly permit-
ted locations by the US Government. 
 For more information visit www.eternalreefs.com.

Funeral Director Christmas Ornament Company 
celebrates Third Anniversary 

ROYAL OAK,MI— Ron Novak, Presi-
dent of NRJ Enterprises, is proud to 
off er mortician themed Christmas or-
naments for a third year. 
 Th ese unique ornaments are available in 
four creative fi gures: a male funeral direc-

tor, a female funeral director (both with 
death certifi cates and shovel in hand), a 
copper toned casket, and a 1950s retro 
limousine style hearse. Each ornament 
is hand painted and manufactured by a 
world famous Christmas ornament fac-

tory in Poland. Th ese ornaments will 
bring years of enjoyment to staff  mem-
bers, spouses, your boss, as well as your-
self. Order today to guarantee you will 
have a Merry Christmas at www.grave-
yardgift.com or call 248-577-9975.

Thacker adds Weston Casket to Value Line
CLINTON,MD—Th acker Caskets, Inc.
is pleased to announce the Weston as the 
eagerly awaited third addition to the 
Th acker Value Line. Th acker’s innova-
tive Value Line was developed to provide 
funeral directors with a selection of high 
eye appeal, low cost caskets to serve their 
families during these tough econom-
ic times. Value Line caskets are priced 
hundreds of dollars below their indus-
try counterparts. Funeral directors using 
the Th acker Value Line are able to off er 
reasonably priced, top quality caskets to 
their families, and at the same time re-
store profi t margins battered by the economic downturn.
 Th e Weston is the fi rst wood casket to be off ered in the Value 
Line. Th e casket off ers so much that resonates with today’s fu-
neral consumers. Baby boomers are known to favor all things 
natural. Yet, they are price conscious and concerned about 
preserving our nation’s natural resources. Th e new Th acker 
Weston off ers all of the beauty and warmth of nature’s own 
precious hardwood. Crafted from recycled hardwood prod-
ucts and featuring a rich, hand rubbed cherry veneer fi nish 
the Weston off ers a perfect blend of eye appeal, economy, and 
environmental friendliness.

 Best of all, the Weston is priced hundreds of dollars below 
comparable caskets on the market today. 
 Th acker Caskets, Inc. understands the challenges being faced 
by today’s funeral directors. Families are buying less expensive 
caskets, and cremation is rising. Profi ts are under attack. It’s 
diffi  cult to pay the corporate casket company’s bloated casket 
prices and make ends meet. Th e Th acker Value Line is the savvy 
funeral director’s “home-grown, family-owned” alternative…a 
pathway to profi tability. 
 For more information call 1-800-637-8891.

ROYAL OAK,MI—Th e ultimate in protective mortuary plastic 
garments, Mort-Port, are perfect for organ, tissue, and bone do-
nor cases. Th ese high risk cases are a great fi t for the next genera-

NRJ’s Mort-Port System for tissue procurement cases 

Demonstration of how Mort-Port is used with plastic garment bag.

tion in plastic garments, off ered by NRJ Enterprises LLC.
Sean Oberski, CFSP, a funeral director and tissue pro-

curement specialist, states, “I am very pleased with the 
Mort-Port line of plastic garments. Th e added protection 
of the super-capris works great with back skin procedures. 
I also like the drainage ports that the unionalls and the 
super-capris off er. It reduces the call backs from funeral 
directors who have experienced fl uid overfl ow cases.”
 Mort-Port inventor Ron Novak agrees, “If you have to 
use a protective plastic garment, you have to use a Mort-
Port protective garment.”
 Because cases can be drained at any time, even if dressed 
and in the casket, the Mort-Port system can be a great tool 
for improving relations between the tissue procurement com-
munity and funeral directors by streamlining the process.
 For more information on the Mort-Port super-capri, 
call 248-577-9975, fax 248-597-3759, or email ron@
graveyardgift.com. See the entire line of Mort-Port prod-
ucts at www.mortport.com.

Eternal reefs adds 
Galveston, Texas

An Eternal Reefs Memorial Reef

Glass Remembrance creates 
portable tributes that can al-
ways be part of your life.
 A small portion of the actual 
ashes are encased in a choice of 
glass sculpture. Glass by its na-
ture can be recycled and used in 
many new ways. Th e compa-
ny’s lines of recycled glass trib-
utes are environmentally sound 
and made of 100% post con-

Glass Remembrance 
Sculpture Continued fr om Page B1

sumer recycled glass in a beau-
tiful shade of emerald green.
 All products are hand blown 
in the U.S and are individually 
signed by talented glass artists 
who respect the love for de-
parted and treat the ashes with 
reverence.
 For more information visit 
www.glassremembrance.com 
or call 740-877-0967.

Continued fr om Page B6
 “Freedom is never more than one generation away from ex-
tinction. We didn’t pass it to our children in the bloodstream. 
It must be fought for, protected, and handed on for them to 
do the same, or one day we will spend our sunset years telling 
our children and our children’s children what it was once like 
in the United States where men were free.” –Ronald Reagan

VFMC Wreaths Across America
 By off ering sponsorships to the public, Wreaths Across 
America hopes that one day every veteran’s resting place will 
be adorned with a wreath. We need your help to make this a 
reality. For more information on becoming an exclusive VFMC 
Provider and Wreaths Across America sponsorship outlet visit 
www.VeteransFuneralHomes.com or call (866) 770-6791.
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Cremation Services
Expected to Double

Over the Next 10 Years
Change is the one constant in life. We’ve all faced 

challenges over the past couple of years and some 

are unique to our industry.

How can Superior help? By doing what we’ve 

always done: remaining true to the traditions of value, 

service, and innovation we’ve maintained since 

building our first specialty vehicle in 1925; by 

continuing to offer the industry’s most elegant styling, 

the smartest in innovative engineering and adhering 

to the strictest standards in quality construction.

Your Superior can be 

equipped with our Hidden 

Gem urn holder – it’s 

there when you need it and 

disappears when you 

don’t. All Superior Cadillac 

coaches have the 

widest-opening casket doors and the highest 

floor-to-ceiling entry in the industry.

If change is the one constant in life, then make your 

change Superior.

Trends Change. We Can Help You Capitalize.

2550 Central Point Parkway
Lima, OH 45804
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RATES: 1/2” ad $170   •   3/4” ad $205   •   1” ad $245   •   2” ad $405   •   3” ad $535   •   4” ad $635   •   5” ad $745
COLOR: 1/2”, 3/4”, 1” and 2” ads, add $75    •    3”, 4” and 5” ads, add $100

All Shipping Directory ads run for 12 months and are to be prepaid. 
Deadline is the 5th of the previous month. Ad rates are for camera ready copy.

Mail to: Funeral Home & Cemetery News, PO Box 5159, Youngstown, OH 44514  •  Call 800-321-7479  •  Fax 800-321-9040  •  E-mail info@nomispublications.com

DIRECTORYDIRECTORYShipping

CONNECTICUTCONNECTICUT

FLORIDA FLORIDA Continued

THE SHIPPING DIRECTORY THE SHIPPING DIRECTORY IS IS 
CONTINUED ON THE NEXT PAGECONTINUED ON THE NEXT PAGE

SCARANO SHIPPING

• First-rate, on-site embalming procedures  
that ensure remains arrive from Florida 
in quality condition.

• The promise that you will never lose 
your rightful casket sale to a Florida 
funeral home.

• One guaranteed price without the risk of 
hidden charges, add-ons or extra fees.

1-800-423-5901
www.scaranoshipping.com

When you select Scarano Shipping 
you receive prompt, personal service 

without the risk.

Family owned and operated

- NO CASKET SALE -
Joseph A. Scarano

Owner

Anywhere 
in Florida!

24 hours a day, 7 days a week
Joe Scarano will answer your call 

personally!

FLORIDAFLORIDA

HARTFORD TRADE SERVICE
ON SITE CREMATORY

Kevin K. Riley, Funeral Director

860-282-4500
Cell 860-559-7728
Fax 860-282-0393

Serving the Chief Medical Examiner’s Offi ce
and All of Connecticut

623 Main St., East Hartford, Connecticut 06108

Convenient To All
Local Hospitals
Area Convalescent
Homes
Connecticut Hospice
Inc. In Branford

24 Hr Professional
Service
Full Shipping and
Cremation Services
Service in the Trade
Service for 23 Years

CONNECTICUT 
TRADE SERVICE LLC
Chris A. Pender, Licensed Funeral Director

Convenient to all Hospitals,
Nursing Facilities and Airport

24 Hour Professional Embalming 
and Removal Service

Complete Shipping and 
Cremation Services

Local (203) 808-2226
Toll Free (866) 736-3379

Contracted by the Chief Medical Examiners Offi ce

FUNERALS BY T.S. WARDEN
1-888-765-1236

  $595.00  STANDARD
SHIP-OUT

STANDARD
CREMATION

JONES-GALLAGHER 
FUNERAL HOME

Reasonably Priced Shipping & Cremation Services
Serving North & Central Florida

Call 904-964-6200 for Quote
Independently Owned & Operated by 

Joe Gallagher, Licensed Funeral Director
Licensed in FL, MA & PA

www.jonesgallagherFH.com

Serving ONLY the Central Florida Area.

So you can tell your families, 
“Yes, I have a friend there!”

ROBERT BRYANT
A shipping service you can depend on.

877-SHIP2YOU
877-744-7296

24/7
Shipping or 

Cremation

Family Owned and Operated. 
A Robert Bryant Funeral and Cremation Chapel

321 E. Michigan Street, Orlando, FL 32806

toll free 

Orlando

FLORIDA SHIPPING
$79500

SHIPPING OR CREMATION

BEST SERVICE – BEST PRICE – GUARANTEED
• No casket sale
• No add-on charges – one price guaranteed
• All remains come direct to OUR FACILITY

FUNERAL & CREMATION SERVICES INC.

Michael P. Gendron
Funeral Director

Mi h l P G d

WE ARE FLORIDA’S FINEST!

877-251-0088
www.gendronfuneralhome.com

INDEPENDENTLY OWNED AND OPERATED

SOUTHWEST FLORIDA

Fort Myers 
Memorial Gardens
“S.W. Florida’s Finest and Most 

Trusted Shipping Service”

Serving

FORT MYERS, FLORIDA 33907

FFDA

We Work With You,
Not Against You!

877-936-0555
Fax 239-425-9233

Independently 
Owned and 
Operated 
Since 1954

Fort Myers, Cape Coral,

North Fort Myers, Estero,

Bonita Springs, Lehigh Acres, Naples, 

Port Charlotte, & Punta Gorda

Glenn Pomerantz
Managing Director

SUBSCRIPTIONSUBSCRIPTION
Name _________________________________________________

Address  ______________________________________________

 ________________________________________________

City __________________________________________________

State ___________________  Zip__________________________

Phone  ________________________________________________

Signature  _____________________________________________

Return To:

PO Box 5159, Youngstown, OH 44514

Master Card, Visa,  American Express and Discover Orders:

1-800-321-7479
Fax 1-800-321-9040

FUNERAL HOME & 
CEMETERY NEWS

FUNERAL HOME & CEMETERY NEWS

ANNUAL 
SUBSCRIPTION

 $20.00 Subscription
 $40.00 First Class
 $50.00 Canada & Mexico 
 $65.00 Outside North America 

AIRLINE RESERVATIONS AIRLINE RESERVATIONS 
FOR HUMAN REMAINSFOR HUMAN REMAINS

(866) 550-1392(866) 550-1392
www.eagleswingsair.comwww.eagleswingsair.com

®

BOOTH 347

24 Hour Service

1-800-604-9576

Rest Assured.

International  •  Domestic All 50 States

www.internationalmortuaryshipping.com

Booth 727
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Boston

FAGGAS
EMBALMING SERVICE

1-800-222-2586
(617) 923-0416

551 Mt. Auburn St. - Exit 17 Off Mass. Pike
P.O. Box 169  Watertown, MA 02471

Nick Faggas, CFSP  •  Adrianne & George Faggas

MARYLANDMARYLAND

DREW REMOVAL SERVICE
(301) 218-4329

CALL US WHEN YOUR IMAGE MATTERS...
SERVING WASHINGTON DC • MARYLAND • NORTHERN VIRGINIA

• Embalming • Ship-Outs
• Removals • Refrigeration
•  Arlington Cemetery Drop-Offs

•  Transport up to 400 Miles
•  Dulles Airport  •  BWI Airport  •  Reagan Airport

•  DCMEO / Baltimore MEO / Virginia MEO
•  Complete Shipping starting at $795.00

(Excludes Airfare and Permit Fees)

NOT A PUBLIC FUNERAL HOME

TODD W. DREW
LICENSED DIRECTOR & EMBALMER

MASSACHUSETTSMASSACHUSETTS

DIRECTORYDIRECTORYShipping CONTINUED

SOUTH CAROLINASOUTH CAROLINA

VIRGINIAVIRGINIA

SPROW
MORTUARY SERVICES

1-800-604-9576
24 Hour Service

PROFESSIONAL SERVICES 
FOR FUNERAL DIRECTORS

RALEIGH - DURHAM - CHAPEL HILL - BURLINGTON
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GREENSBORO - WINSTON SALEM - HIGH POINT - MOCKSVILLE

DIRECTOR SERVICES
SERVING NORTH CAROLINA & NEIGHBORING STATES

EMBALMING  •  REMOVALS  •  SHIPPING
TRANSPORT  •  CREMATION SERVICES

AFFORDABLE SERVICES

DS

SERVING
GREENSBORO - RALEIGH - CHARLOTTE

AIRPORTS

336-751-3111
336-655-9654 CELL

336-679-8871
336-751-1107 FAX

LET US BE YOUR CAROLINA CONNECTION
Providing Quality Service for the Funeral Director for over 25 Years

25
YEARS

NORTH CAROLINANORTH CAROLINA

DREW REMOVAL SERVICE  (301) 218-4329
SERVING WASHINGTON DC • MARYLAND • NORTHERN VIRGINIA

SEE OUR AD IN MARYLAND

SLOAN FUNERAL SERVICE, INC.SLOAN FUNERAL SERVICE, INC.
Fully Licensed Service • Ship In • Ship Out

David J. Sloan, Sr., Owner and Operator
David J. Sloan, II, LFD

4340 Granby Rd, Dale City, VA 22193

TOLL FREE (877) 580-7481 • (703) 580-7480(877) 580-7481 • (703) 580-7480
FAX (703) 580-8485(703) 580-8485

www.sloanfuneralservice.com

Ronald Reagan Washington National Airport (DCA)
Washington Dulles International Airport (IAD)

Richmond International Airport (RIC)

We are honored to provide military interments at
 Arlington, Quantico and Culpeper National Cemeteries.

We provide traditional funeral services, cremation services, long 
distance ground transportation, shipping and receiving services, 

disinterments/reinterments, videograph and photograph services.

Located just south of our nation’s capital. 
Serving the Washington, DC/Virginia Area.

ELITE TRANSPORT INC
R E M OVA L S  AT  I TS  B E S T

336-817-3104   •   336-880-4859
ONLY MINUTES FROM WAKE FOREST BAPTIST MEDICAL CENTER 
DUKE MEDICAL CENTER  •  DOUGLAS INTERNATIONAL AIRPORT
SERVING 7 STATES: NC, SC, GA, TN, VA, WV, MD

Winston-Salem

MEXICOMEXICO
COLUMBUS TRADE & LIVERY

Central Ohio’s Most Trusted Trade Service

John E. Simeone
President and Owner
Phone 614-403-0295

Minutes to Port Columbus International Airport
Service from the Franklin County Coroner’s Offi ce, as well as any nursing home 

or private residence located in Franklin County and central Ohio.
Convenient to the following Hospitals:

Children’s Hospital  Mt. Carmel West Medical Center
Doctors Hospital North  Ohio State University Hospital East
Doctors Hospital West  Ohio State University Medical Center
Fairfi eld Medical Center  Riverside Hospital
Grady Memorial Hospital  Mt. Carmel/St. Ann’s Hospital
Mt. Carmel East Hospital

•  Quality Embalming
•  Graveside Services
•  Full Service Shipping and Cremation
•  Removals/Transfers to and from Any Location

  C

T

  L

Reliable • Professional • Reasonable

24 Hour Pager 1-800-309-4548 

OHIOOHIO
Columbus

La Paz-Perches
Funeral Homes

& Shipping Services
SHIP-OUTS TO MEXICO, SAME DAY SERVICE

Door to Door Delivery to any City or Town in Mexico

3331 Alameda Avenue
El Paso, TX 79905

915-532-2101          Fax 915-532-2780
Salvador Perches (F.D.I.C)

We own funeral homes in Juarez & Monterrey Mexico
“Let us help you in your time of need”

SHIPPING / EMBALMING / CREMATIONS

WILMINGTON 
MORTUARY SERVICE

SERVING NEW HANOVER, BRUNSWICK, PENDER, 
ONSLOW, CRAVEN AND CARTERET COUNTIES

SERVING THE JACKSONVILLE MEDICAL EXAMINERS 
OFFICE DAILY

TOLL FREE (888) 350-2975
Fax (910) 350-2923

Wilmington, NCNCFDA

NEW YORKNEW YORK

24 HOUR SERVICE - 7 DAYS A WEEK Including Holidays
In The City That Never Sleeps - Neither Does

MAJESTIC
FUNERAL SERVICES

(800) 511-3569  (718) 521-0095
Fax (718) 529-0316

Domestic and International Shipping Specialists
Closest Funeral Trade Service to JFK and LaGuardia Airports

Removals - Embalming - Delivery
Direct Burials - Direct Cremations

Independently Family Owned & Operated
189-06 Liberty Avenue

Saint Albans, Queens, NY 11412
E-Mail: MAJESTICFUNERALS@aol.com

(404) 691-5550 offi  ce (404) 691-5549 fax

1-877-375-5550 toll free

Serv ing  all  of  Georgia  and  Surrounding  Areas

EMBALMING • REMOVALS • SHIPPING & TRANSPORT

Fully Licensed and Insured  •  Call for Price Quote

When they put their trust in you, you can put 
your trust in Mortuary Transport Service

www.mortuarytransportservice.com

MORTUARY TRANSPORT SERVICE
Th e New Standard in the Mortuary Transport Industry

Local & Long Distance Transports  •  Removals and Transfers
Death Certificate Service  •  Safety Consultations

A Dignifi ed and Compassionate 
Support Service for Funeral 

Directors

24 HOUR PROFESSIONAL SERVICE

Serving Eastern Pennsylvania with
service into surrounding states.

Contracted with the 
Commonwealth of 

Pennsylvania

Family Owned and Operated

(570) 443-7313 / (570)233-3083
www.mj-jones.com

GEORGIAGEORGIA PENNSYLVANIAPENNSYLVANIA

Graveside Directing
~

Embalming
~

Removals
~

Transportation
~

Cremains Scattering
( 8 7 7 )  8 0 8 - 3 8 4 1

Providing Excellent Service Since 1995

1-800-321-7479
CALL FOR COUNTS AND COSTS

Customize Your 
Direct Mail Program
Database Files

Reports  
Mailing Lists
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It ’s i n t heIt ’s i n t he

C l a s s i f i ed sC l a s s i f i ed sC l a s s i f i ed sC l a s s i f i ed s

Looking to purchase your own business or recruit help?
Selling a funeral business, hearse, limousine or business equipment?

NEWS
FUNERAL HOME & CEMETERY

Family Owned and
Operated Since 1974

P r e v i o u s l y  P u b l i s h e d  a s  t h e  Y B  N e w s  •  S t i l l  t h e  P l a c e  f o r  Yo u r  N e w s !

It ’s i n t heIt ’s i n t he

Free Online Link(s) - Complete if Applicable

E-mail: _____________________________________________________

Website: ___________________________________________________

 Antique Cars/Equipment     Business Equipment     Business Opportunities     Consultation Services     Funeral Business For Sale  

 Funeral Business Wanted     Hearses/Limousines     Help Wanted     Miscellaneous     Position Wanted     Wanted To Buy

It ’s i n t he

C l a s s i f i ed sC l a s s i f i ed s
To place your ad in the Funeral Home & Cemetery News, complete the form below. Rates shown are for ads containing 50
words or less. For larger ads write, call or e-mail to receive quote. Deadline is the 5th of the previous month of publication.
All ads will also appear in the Classifi eds Online, including E-mail or Website links if applicable. Online advertising will appear
on our website at www.nomispublications.com within 5 working days from receipt of ad and payment. Sorry, no refunds
are given for ads cancelled after appearing in the Online Classifi eds.

1 Issue $50.00  . . . . . . . . . . . . . . . . . . . . . . . . . . . . . ____________

Online Photo $20.00 . . . . . . . . . . . . . . . . . . . . . . . . . ____________

Online and In Print Photo $35.00 . . . . . . . . . . . . . . . ____________

Ad Border $5.00 . . . . . . . . . . . . . . . . . . . . . . . . . . . . ____________

Reply Number $8.00 . . . . . . . . . . . . . . . . . . . . . . . . . ____________

Color Background (includes ad border) $10.00 . . . . . ____________

                                                                       TOTAL ____________  

Name ________________________________________________________

Address ______________________________________________________

City ______________________________St ____ Zip __________________

Phone _______________________________________________________

 M/C  Visa  AmEx  Discover  Check

Card # _____________________________________Exp. Date _________

Signature ____________________________________________________
Required on all orders

Return to: Nomis Publications, Inc., PO Box 5159, Youngstown OH 44514
800.321.7479 • Fax 800.321.9040 • www.nomispublications.com

Ad copy:

3 Issues $125.00 . . . . . . . . . . . . . . . . . . . . . . . . . . . . ____________

Online Photo $35.00 . . . . . . . . . . . . . . . . . . . . . . . . . ____________

Online and In Print Photo $65.00 . . . . . . . . . . . . . . . ____________

Ad Border $15.00 . . . . . . . . . . . . . . . . . . . . . . . . . . . ____________

Reply Number $24.00 . . . . . . . . . . . . . . . . . . . . . . . . ____________

Color Background (includes ad border) $30.00 . . . . . ____________

                                                                       TOTAL ____________

If photo option has been chosen, please attach a quality photo or e-mail jpg fi le, resolution 
72 dpi for online only or 300 dpi for online and in print to: cindy@nomispublications.com    
subject line: Classifi ed Ad Photo

It ’s i n t he

From selling a funeral business to miscellaneous products 
Funeral Home & Cemetery News Classi  eds have it all!

Classified Categories:
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Business Equipment 2 Business Opportunities 3

ADSADSClassified

Rates

Prices Subject to Change without notice.
No Refunds.

PLEASE NOTE:
We do not take responsibility for 
our boxholders. We hope they will 
respond promptly in a responsible 
manner. PLEASE! DO NOT ask us to 
contact Boxholders. Contact can 
only be made in writing. NO in-
formation will be given regarding 
boxholders.

Th e Funeral Home & Cemetery News does not 
guarantee that the items, positions or services 

advertised are still available, or that the person 
inquiring about the ad will obtain a response.

FUNERAL HOME & 
CEMETERY NEWS

DEADLINE IS 
THE 5th OF THE 

PREVIOUS MONTH

GET A JUMP ON YOUR GET A JUMP ON YOUR 
CLASSIFIED ADVERTISINGCLASSIFIED ADVERTISING

To place an ad 
or to view ads 

prior to publication 
in the 

Funeral Home 
& Cemetery News, 
visit our website at

www.nomispublications.com

1 Issue .......(up to 50 words)  ....... $ 50.00
 Add Photo ............................ $  35.00

3 Issues ......(up to 50 words)  ....... $125.00
 Add Photo ............................ $  65.00

ADDITIONAL COSTS
PER ISSUE

Additional Words ....................... $  .30
Box Reply Number ..................... $ 8.00
Boxed Border .............................. $ 5.00
Color Background ...................... $10.00

(Color Background Includes Boxed Border)

All ads appear online at 
www.nomispublications.com

       Mail to: 

PO Box 5159, Youngstown, Ohio 44514
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COUNT ON US!

301 Alan Wood Rd. Conshohocken, PA • 610-862-0560

NEW ARRIVALS
'07 Superior Hearse, Silver, 11K Miles
 Band, Strobes ..............................$59,900*
'06 Federal Hearse, Silver
 Miles in the 30K’s .........................$51,500*
'06 24hr Limo, Black ..............................$46,900*
(3) '05 Raised Roof Limos 
 47”, Black ..........................$32,900* each

HeritageCoach
.com

www.

NEW STOCK
'10 BLACK 6 DOOR
'11 BLACK S&S MEDALIST
'11 BLACK SUPERIOR STATESMAN
'11 SILVER SUPERIOR STATESMAN 

* Plus tax, title & fees

CHECK OUR WEBSITE
FOR WEEKLY SPECIALS!

40+ VEHICLES IN STOCK!

Superior StatesmanSuS perior Statesman

New 9000 sq. ft. state-of-the-art 
Diagnostic and Total Repair Facility 
designed for you

31920 Vine Street  •  Willowick, Ohio 44095  •  (440) 516-5466 (LIMO)
MIKE URDA - OWNER

We understand 
the needs of the Limousine 

and Funeral Industries
ASE Certifi ed Technicians 

We honor most  Coach Builder Warranties

www.limotecserv.com

Cool-Pak Morgue Coolers
www.daeco.net
813-264-2273 2JAS

CREMATION EQUIPMENT 
FOR SALE: New cremation 
equipment, processors, power 
casket lift tables, parts and 
service. Pre-owned crema-
tion equipment when avail-
able. Phone: (407)620-2897. 
Email terry@universalcre-
mationequipment.com. 2SON

Casket Selection Room. 
Originally a York Selection 
Room, it is currently being 
used as a Reynoldsville Room. 
The room can hold 22 Quarter 
Cut Caskets, 4 full size cas-
kets, a vault selection wall and 
an Urn Display wall. $3000 
or best offer. Please Contact 
724-347-7575. See photos in 
the online classifi eds at www.
nomispublications.com under 
Business Equipment. 2S

Best Friend Tribute, Inc., an 
urn importer and funeral 
supply company based in 
South Florida is seeking 
protected territory dis-
tributors to cover North 
Florida and other Eastern 
States. Potential 40% prof-
it. Contact A.V. Bottiger at 
AugieBo767@aol.com or 
941-753-5539. 3S

Nationwide Opportunities 
for Distributors/Salesper-
sons to represent an in-
novative hand-blown glass 
cremation memorial com-
pany. Visit our website www.
eternalmemoriesllc.com to 
view our products. Please 
call Rupert Bowen at (978) 
852-2725 to discuss de-
tails. 3SON

Customize Your Direct Mail Program
Database Files • Reports • Mailing Lists • Email Addresses

Call 1-800-321-7479
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ADSADSClassified

CLEVELAND  OFFICE

1-888-321-6613
11723 Detroit Avenue • Cleveland, Ohio 44107

216-228-2290 • Fax 216-226-3624

 Visit our website at www.americancoachsales.com

2006 CADILLAC S&S HEARSE
black with black leather

 HEARSES  LIMOUSINES
2008

Cadillac DaBryan 8-passenger ..............................white/black leather
2006

Cadillac DaBryan 5-door (2 in stock) ....................black/black leather
2005

Cadillac S&S 6-door .................................................white/blue leather
2000

Cadillac Superior 24 Hour......................................black/black leather
Cadillac M&M 6-door ..............................................black/black leather

1999
Cadillac Chicago 5-door .................................white/burgundy leather

1997
Cadillac M&M 6-Door ................................................black/blue leather

1995
Cadillac S&S 6-Door ...............................................white/black leather
Cadillac S&S 6-Door ...............................................black/black leather

2007
Cadillac Eagle Premier ...........................................black/black leather
Cadillac S&S Hearse ..............................................black/black leather

2006
Cadillac S&S Hearse ................................................blue/black leather
Cadillac S&S Hearse ............................................. black/black leather

2005
Cadillac Eagle Hearse ............................................. white/blue leather
Lincoln Eagle Hearse Ext Table ................................black/tan leather

2004
Lincoln Eagle Hearse .............................................black/black leather

2003
Cadillac Eagle Oval Window Ext Table .................black/black leather

2002
Lincoln Eagle Hearse ...............................................black/gray leather

2001
Cadillac Eagle Hearse ..............................................black/gray leather

2000
Cadillac Superior Hearse ..........................gray/black top/blue leather
Cadillac M&M Hearse .............................................black/black leather

1999
Cadillac S&S Masterpiece..........................................blue/blue leather

1996
Cadillac Superior Hearse .......................................black/black leather
Buick S&S Victoria ...................................silver/gray top/blue interior

1995
Cadillac S&S Victoria Ext Table ..............................white/blue leather

2000 Cadillac Eureka, 95k mls, Black ..................................................................... Affordable!
2000 Cadillac Eagle ARMORED Flower Car, Two Thousand Actual Miles ..................$19,500
1996 Cadillac Superior, 79k mls, One Owner, Minor Rust ..............................................$4450
1995 Cadillac S&S Victoria, Ext Table, White, Like New .................................................$7000
1995 Cadillac S&S Victoria, Commercial Glass, Silver, 75k mls .....................................$3500
1995 Cadillac Eagle, Black, 74k mls, SHARP! ................................................................$6000
1995 Cadillac Masterpiece, 49k mls, Dark Blue, SHARP!...............................................$6500
1993 Cadillac S&S FWD, Gray, 74k mls, Clean ..............................................................$3000

2000 Cadillac Krystal, White, 79k mls, From Texas ........................................................$7500
2000 Cadillac S&S, 6-Door, Black, Over 100k mls  ........................................................ Rough
1999 Cadillac S&S Presidential, Black, 57k mls..............................................................$4750
1999 Cadillac Superior, 65”, 6-Door, Light Blue, 36k mls ................................................$4500
1998 Cadillac S&S, Commercial Glass, Gold, 58k mls, Not Nice ...................................$2988
1998 Cadillac Superior, Silver, 82k mls, One Owner, Overheats! ...................................$1200
1998 Cadillac M&M, Black, 56k mls, Clean .....................................................................$3850
1992 Lincoln S&S, 6-Door, Silver, 54k mls, Flip Seat, SHARP! ......................................$3500

 HEARSES  LIMOUSINES

CELEBRATING 8 YEARS AT OUR CINCINNATI OFFICE 1-888-321-6613

2005 LINCOLN EAGLE OVAL WINDOW HEARSE
black with tan leather

2005 CHEVY EAGLE VENTURE 1ST CALL VAN
silver with gray interior

2000 CADILLAC SUPERIOR HEARSE
gray with black top and blue leather

2005 CADILLAC EAGLE HEARSE
white with blue leather

FIRST CALL VANS

2010

Chrysler Eagle Town and Country  ............black/gray interior

2005

Chevy Eagle Venture  ..................................silver/gray interior

MAXIMIZE YOUR
TAX BENEFITS

when making Equipment Purchases . . .

TIME IS 
RUNNING OUT 

FOR TAX 
SAVINGS!

DON’T DELAY
CALL 1-888-321-6613

TODAY

Funeral home business 
and real estate for sale in 
Southeast Pennsylvania. 
Recently renovated facility, 
plenty of on-site parking. 
If you have any questions 
or would like additional 
information, please contact 
LuAnn McHugh of Keller 
Williams Real Estate. She 
can be reached at 484-
889-1051 or email LuAnn.
McHugh@kw.com 5CJAS

FUNERAL HOME
FINANCING

Our loans preserve capi-
tal, maximize cash flow 
and deliver fast, depend-
able fi nancing options for 
funeral home acquisition 
or refinancing. Call Ken 
Kaplan at 215-230-1885 
to discuss your scenario 
with no cost or obliga-
tion. www.FuneralHome 
Loan.com. 5CASO

FUNERAL HOME FACILITY
KLAMATH FALLS, OREGON
Deluxe facility with zoning, 
apartment, chapel, office, 
casket display, and conference 
rooms, 5 bay garage, etc. Fi-
nancing available, 10% down. 
Price reduced to 699,500. Call 
or email for a full package. 
Mike Van, Mike Van Invest-
ment Real Estate. Office: 
503-685-9283. Cell: 503-
807-7555. Email: mvinvest-
ment@comcast.net. 5JAS

For Sale 
Southern Wisconsin

Funeral home real estate with 
furnishings and equipment. 
Turn-key operation. Possible 
sale of business also. Second 
building available next door if 
desired. Facility has been op-
erated as funeral home since 
1959. Call 608-751-4149. 
Thanks. 5S

Funeral Business For Sale 5

VISIT OUR WEBSITE! 
New Look! Expanded Features!  Improved Online Directories! Online 

Ordering and Invoice Payment!

W W W. N O M I S P U B L I C AT I O N S . C O M

FUNERAL HOME & CEMETERY NEWS

Family Owned and Operated since 

Previously published as the YB News.

FIRST CLASS 
SUBSCRIPTION FUNERAL HOME & 

CEMETERY NEWS

Call 1-800-321-7479
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2005 CADILLAC S&S MEDALIST COACH W/34,000 MILES, SILVER EXT & BLACK TOP
1999 CADILLAC VICTORIA COACH W/53,200 MILES, SILVER EXT & BLACK TOP

1997 CADILLAC S&S COACH W/33,000 MILES, SILVER EXT & BLACK TOP

CONAWAY’s 
P.O. BOX 1132, UNIONTOWN, PA 15401

8 0 0  3 3 3  2 5 3 3
724 439 8800 / FAX: 724 439 6404

VISIT OUR WEB PAGE AT:
www.conawaysales.com

FINANCING THROUGH TCF EQUIPMENT FINANCE
WE ARE ABLE TO STRUCTURE YOUR FINANCE 

TO SUIT YOUR NEEDS. 

FINEST USED VEHICLES IN THE COUNTRY!!!

SERVING THE FUNERAL INDUSTRY 
FOR 42 YEARS!!!

WILL SHIP ANYWHERE IN THE COUNTRY
REASONABLE RATES.....WE ALSO SHIP OVERSEAS

WORLD WIDE SUPPLIERS SINCE 1971
LET US HELP YOU WITH YOUR LETTER OF

CREDIT AND FREIGHT FORWARDING NEEDS

ONE STOP FOR EVERYTHING - SERVICE
AND REPAIRS - RESTORATION AND

CONVERSIONS - IN HOUSE STATE OF
THE ART BODY SHOP - LOANER UNITS

NO NEED TO LOOK ANYWHERE ELSE -
WE HAVE IT ALL!!

CALL FOR INFORMATION ON THE VEHICLES SHOWN AND FOR OUR COMPLETE LIST OF ADDITIONAL LOW MILEAGE UNITS

8 0 0  3 3 3  2 5 3 3

2011 CADILLAC ESCALADE W/FULL CONVERSION
BLACK EXTERIOR, GRAY INTERIOR

IF YOU ARE CONSIDERING LEASING:

2005 CADILLAC S&S 6-DOOR LIMO W/52,108 MILES
BLACK EXTERIOR, BLACK INTERIOR & 3” EXEC TOP

NOT PICTURED NOT PICTURED
1999 CADILLAC 4-DOOR VIP, BLACK EXT W/35,500 MILES

1997 CADILLAC S&S 6-DOOR, BLACK EXT W/45,500 MILES

2006 LINCOLN S&S 47” 6-DOOR LIMO W/24,408 MILES
BLACK EXTERIOR & BLACK INTERIOR

2000 LINCOLN FEDERAL 6-DOOR LIMO W/31,000 MILES
WHITE EXTERIOR & BLUE INTERIOR

NOT PICTURED-BLACK EXT & BLUE INT, ONE OWNER

2006 LINCOLN S&S 46” 6-DOOR LIMO W/25,708 MILES, 
BLACK EXTERIOR & BLACK INTERIOR

2008 CADILLAC S&S MEDALIST COACH W/23,700 MILES
BLACK EXTERIOR & LT TAN INTERIOR

2003 CADILLAC S&S MEDALIST COACH W/25,527 MILES
BLACK EXTERIOR & GRAY INTERIOR

ORDER A NEW 
2010 S&S MEDALIST FOR $1240 p/m

2005 CADILLAC S&S MEDALIST COACH W/19,268 MILES
SILVER EXTERIOR, BLACK TOP & BLUE INTERIOR

2010 TAX LAW - BUY NOW -
CAN DEDUCT UP TO $135,000.00

FOR VEHICLE PURCHASE!

2001 CADILLAC S&S MASTERPIECE W/30,853 MILES
BLACK EXTERIOR & GRAY INTERIOR

2004 CADILLAC S&S VICTORIA COACH W/17,327 MILES
BLACK EXTERIOR, GRAY INTERIOR & ETC. TABLE

2004 CADILLAC S&S COMM GLASS 6-DOOR LIMO
BLACK EXTERIOR & GRAY INTERIOR W/8,108 MILES

2009 HEARSES STILL AVAILABLE
GREAT DEALS!

Please Visit Our Website at www.hanleycoach.com

Authorized Dealer for

1-800-424-9093 St Louis, MO

HANLEY COACH SALES
1-800-424-9093

FINANCING AND
LEASING AVAILABLE

WE HAVE SEVERAL 
2004 & 2005 COMING IN

COACHES

2005 Cadillac Eagle Coupe De Fleur ................................. Wht Ext/Blue Int ..................................................34,000 mi

2004 Cadillac S&S Coach ..................................................... Wht/Wht Ext/Blue Int .........................................48,500 mi

2002 Cadillac Superior Coach ............................................ Blk/Blk Ext/Blk Int ................................................52,000 mi

2000 Cadillac Krystal Coach ............................................... Silver Ext/Blue Int .................................................34,000 mi

2000 Cadillac S&S Coach ..................................................... Wht Ext/Blue Int ..................................................75,500 mi

1998 Cadillac M&M Coach ..................................................  Blk/Blk Ext/Blue Int ..............................................52,000 mi

1997 Cadillac M&M Coach .................................................. Wht/Wht Ext/Burg Int ........................................71,000 mi

1996 Cadillac Eagle Coach ................................................... Blk/Blk Ext/Blue Int ..............................................69,000 mi

1992 Cadillac Federal Coach ............................................... Wht/Wht Ext/Blue Int .........................................24,000 mi

LIMOUSINES

2002 Cadillac M&M 5-Door 90” Limo .............................. Blk Ext/Blk Int........................................................59,000 mi

1999 Cadillac Eureka 6-Door Limo ................................... Wht/Wht Ext/Blue Int .........................................39,000 mi

1996 Cadillac Superior 6-Door Limo ................................ Blk/Blk Ext/Blk Int ................................................78,500 mi

ADSADSClassified

FOR SALE: Southwest-
ern Pennsylvania Funeral 
Home. 35-40 calls per year. 
Includes: pre-paid trust ac-
counts, large parking lots, 
hearse rental business. Call 
(724) 564-2010. 5JAS

Funeral Home and 
Business For Sale

Upscale Manayunk-Phila-
delphia. Across from Catho-
lic Church. 3 BR, marble 
bath and kitchen, DR, LR, 
7 closets. Best offer. Reply 
609-748-1369 or 215-483-
3512. 5JAS

Funeral Home for Sale or 
Equitable Partnership Op-
portunity. Up and Coming 
Funeral Home in Northern 
Panhandle of WV. Growing 
Brand with At-need growth 
of 30% with Pre-need sales 
growing at even greater 
rate. Huge Potential. Own-
ers to stay on and grow. 
We are looking for the right 
opportunity to get to the 
next level. If you have been 
interested in expansion and 
larger market strategies, We 
are ready. All inquiries are 
confidential. Call Brian 
304-830-3839 or E-mail to 
Bstyfl a@aol.com  5SON

CA Central Valley Funeral 
Home. 200+ calls. Long estab-
lished. Real estate, equipment 
and inventory included. Reply 
to: Nomis Publications, Inc., 
PO Box 5159, Dept. 675, 
Youngstown, OH 44514. 5S

For Sale: Southern Cali-
fornia well established 
Ventura County Funeral 
Home. 250 calls per year. 50 
car parking lot. Updated fa-
cilities. Real estate, inventory 
and rolling stock. Owner will 
stay on for smooth transi-
tion. Reply to: Nomis Publi-
cations, Inc., PO Box 5159, 
Dept. 673, Youngstown, 
OH 44514. 5JAS

Arizona Funeral Homes 
For Sale

Two well established funeral 
homes for sale in Miami 
(founded 1913) and Globe 
(founded 1930’s), Arizona. 
Great potential for growth. 
Will sell business, buildings 
or combination. Motivated 
seller willing to carry a por-
tion of the purchase price. 
Take advantage of this great 
opportunity! Contact Jackie 
Guthrie at ROX Real Estate 
520-560-4821 or jguthrie@
jackieguthrie.com. 5SON

Funl Busn For Sale Cont’d 5

FUNERAL HOME & 
CEMETERY NEWS

CLASSIFIEDS 
ONLINE 

Call 
1-800-321-7479 

or visit our 
website at 

www.nomispublications.com

To place 
your 

classifi ed 
ad

Funeral Home and 
Business For Sale

West Pittston, Pennsylvania, 
third generation funeral busi-
ness and home. One of a 
kind Southern Colonial Brick 
Home, with 6,736 sq. ft., 
hardwood floors, four fire-
places, pocket doors, stained 
glass windows, wrap around 
driveway, handicapped acces-
sibility, parking for over 60 
cars, 92 feet of riverfront. Call 
or e-mail Atlas Realty, Inc., 
Lu-Ann Sperrazza, agent 
570-602-9280 or e-mail 
Lu172@epix.net. 5SON
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  The Funeral CarStoreThe Funeral CarStore

1.800.785.2830

LARGEST SELECTION OF 
NEW AND PREͳOWNED 
FUNERAL VEHICLES

Flexible Financing is Available! www.thefuneralcarstore.comwww.thefuneralcarstore.com

ADSADSClassified

Two 2005 Eagle Coupe de 
Fleurs: white, 32k miles and 
9k miles. 2005 Eagle Ulti-
mate: all black, 26k miles, 
features formal cloth top. 
These are Southern Califor-
nia, garaged, immaculate 
vehicles and are priced to 
move. For pictures and full 
descriptions go to www.
tributeenterprises.com 
and click on “inventory” 
or call 562-715-4594. 8SON

1998  Eureka  Cadi l lac 
Hearse, black/blue leather 
interior, digital dash, 73,390 
miles, $7,500. 1948 Cadillac 
sedan car and hearse, in-
cluding parts for restoration, 
both $7,000. Call 606-758-
9600 or email owensfh@
aol.com. 8S

2000 EUREKA HEARSE. SIL-
VER WITH SILVER VINYL TOP, 
75,000 MI, EXCELLENT CON-
DITION, PHOTOS AVAILABLE, 
$15,000. CONTACT NICK 
201-501-0650 OR NICK@
BBZLIMO.COM 8S

Looking for an oppor-
tunity to purchase a 
Funeral Home located 
in Texas, preferably the 
Dallas/Fort Worth area. 
Will consider all areas. 
Minimum 150+ cases. 
Our family has owned a 
Funeral Home for 20 years 
and would like to contin-
ue as a family owned and 
operated Funeral Home. 
All responses will be kept 
confidential. Reply to: 
Nomis Publications, 
Inc., PO Box 5159, Dept. 
671, Youngstown, OH 
44514. 6BJAS

Funeral Director with 20+ 
years of experience look-
ing to purchase funeral 
home in the Midwest. 
Financially secure individual 
willing to carry on your busi-
ness the way you want it to 
be carried on. Substantial 
fi nancial commitment is no 
problem. I am a family indi-
vidual who is ready if you are. 
Contact me at 651-492-
5084 or email seekingFH@
aol.com. All replies kept 
strictly confi dential. 6SON

Funeral Business Wanted 6 Hearses/Limousines 8

PLEASE NOTE: We do not take responsibility for our box holders. We 
hope they will respond promptly in a responsible manner. PLEASE! 
DO NOT ask us to contact Box holders. Contact can only be made 
in writing. NO information will be given regarding box holders.

ADVERTISING DEADLINE IS THE 5th OF THE PREVIOUS MONTH
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2006 5-Door 120” 24-
Hour Limousine. Federal 
Lincoln, custom, dark blue 
with black vinyl top, hid-
den TV, bar, etc. 32-34K 
miles, excellent condition, 
four to choose from. Will 
consider selling with 
a matching coach, 29-
30K miles, fi ve to choose 
from. This is a funeral 
director operated livery 
firm. Please see photos 
on our website: www.
goldcrosslimo.com. Con-
tact Dan Becker at 330-
565-1206. 8CSON

Richard Palandech
2010 Chevy Express Van w/casket

table & entry ramp
2010 Chevy Suburban w/custom 

casket tbl w/8 built in rollers w/
entry ramp

2010 Cadillac Hearse, blk
2004 Chev Astro Van w/casket tbl, blu
2002 Cadillac Superior Coach, blk, 

35k mi
2000 Chevy Suburban w/casket 

table & entry ramp
1998 Cad S&S Masterpiece Coach, blu
1997 Cad Eureka Coach, blk
1994 Cad Eureka Coach, blk, 36k mi
1994 Chevy Suburban, blue/silver
1990 Cadillac Funeral Coach, blk
1988 Cadillac Superior Coach, slvr/slvr

Call (708) 423-4747
8CS

2003-2005 Cadillac Six 
Doors for sale. Eight to 
choose from, great condi-
tion and priced to sell fast. 
Built by S&S Coach, black 
with leather interior. Must 
see and drive to appreci-
ate. Most with low miles. 
Call Executive Coach East 
856-662-5443. Check out 
these cars and more at 
our website www.pre 
ownedexecutivelimos.
com. 8CS

1995 Eureka Funeral 
Coach. Low mileage, near 
mint condition. Black vinyl 
top / light grey body / light 
blue velour interior. 5.6 li-
ter engine, original spare 
tire. Priced at $10,500. 
For more information 
please call 606-349-
2318 or 606-422-9803 
Luther D. Dunn. 8CS

• Newly restored inside and out • Only 1200 originally made
• Original straight eight engine • Runs like new

FOR SALEFOR SALE

1939 PACKARD HEARSE1939 PACKARD HEARSE

PRICE: $69,000 OR BEST OFFERPRICE: $69,000 OR BEST OFFER

CALL FOR DETAILS: 574-206-3242CALL FOR DETAILS: 574-206-3242

FAMILY FAMILY 
OWNED OWNED   AND OPERATED AND OPERATED 

FOR FOR 
THREE GENERATIONSTHREE GENERATIONS

PHONE 800-349-6102PHONE 800-349-6102  ••  FAX 516-349-0482 180 DUPONT STREETFAX 516-349-0482 180 DUPONT STREET  ••  PLAINVIEW, NY 11803PLAINVIEW, NY 11803

SPECIALTYHEARSE.COMSPECIALTYHEARSE.COM

WE HAVE THE LOWEST PRICES!WE HAVE THE LOWEST PRICES!

Stock #6689
2005 Cadillac Hearse

$35,900

Internet Manager - Maurizio "MO" Misilli   E-mail maurizio@shasco.com   Cell 516-816-9065
New Jersey Offi ce – Joe Vasta    E-mail jv4203@verizon.net   Phone 201-851-7492  

Stock #6694
2005 Cadillac Hearse

$28,900

Stock #6735
2005 Cadillac Limo

$37,900

Stock #6736
2005 Cadillac Limo

$37,900

Stock #6699
2003 Cadillac Hearse

$20,900

Stock #6742
2006 Cadillac 65” Limo

$38,900

Stock #6757
2001 Cadillac Hearse

$15,900

Stock #6743
2006 Cadillac 65” Limo

$38,900

Stock #6587
2005 Cadillac Limo

$21,900
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Stock #6719
2005 Cadillac Limo

$21,900

Stock #6718
2005 Cadillac Limo

$21,900

Stock #6738
2005 Cadillac Limo

$21,900

2002 CADILLAC LIMOUSINES $13,900 COMING SOON!

ACCUBUILT
BOOTH 1334

“Specialists in Funeral Coach
Conversion Work”

Hearses - Limousines - Conversion Coaches

25 Used Hearses & Limousines from 1984 on up.
Call Joe or Tony Molina

1-800-506-1983
(314) 781-1500  - St. Louis, MO

www.royalcoachworks.com

2010 Superior Cadillac Statesman Hearse

(2) 2005 Superior Cadillac Statesman, black.

2004 Eureka Cadillac, 47” 6-dr, black, Sharp!

2002 Eagle Cadillac Ultimate, black, Low Miles!

1999 Eagle Cadillac Ultimate, dark blue.

1999 Superior Cadillac, 49” 6-dr, black w/black top.

(2) 1996 M&M Cadillac, 6-dr, black, Low Miles!

1996 M&M Cadillac LeClassic Landau, black, Sharp!

1994 Superior Cadillac Sovereign, Commercial Glass, white.

1994 Superior Cadillac Statesman Landau, black.

1992 Superior Cadillac Crown Sovereign, white w/black roof.

Black Coach

In Stock

Hearses/Limousines Cont’d 8

Visit our Website!  Expanded Features!  Improved Online Directories!   WWW.NOMISPUBLICATIONS.COM
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43-60 Northern Blvd., Long Island City, New York 11101

Why not give your families more for less? You can

Federal Heritage Coach69,990

Rick Eichner • 877-299-7775

41” & 46” 6-Door Limousines

WE  DISCOUNT!

SPECIAL END OF MODEL YEAR PRICES ON 
REMAINING 2010’s

Act Now and Avoid the 2011 Price Increases

FUNERAL COACHES • LIMOUSINES

CADILLAC ESCALADES • CADILLAC DTS SEDANS

FULL LINE 
CADILLAC, GMC & BUICK DEALER

‘00 CADILLAC EUREKA HEARSE - White

$$19,99519,995**
‘06 CADILLAC S&S 47” LIMO - Black

$$43,50043,500**

‘05 SUPERIOR CADILLAC 65” LIMO - Silver

$$16,99516,995**

‘00 CADILLAC FEDERAL HEARSE - Silver

$$21,99521,995**

‘01 S&S CADILLAC 47” LIMO - Silver, Presidential Commercial Glass

$$17,99517,995**

 RobertPDurant.comvisit the 
new website

301 Alan Wood Rd, Conshohocken, PA 19428  215-570-7839

New & Previously Used Funeral Coaches & Limousines available from 
Robert P. Durant & Heritage Coach!

“I hope you’ll give me a chance 
to serve you!”

*Plus applicable state tax & fees.

ROBERT P. DURANT  Your Funeral Coach 
                  & Limousine Dealer

Remember the people of Haiti

ADSADSClassified

Northeast Ohio fi rm seeking 
licensed funeral director and 
embalmer to become part of 
our family oriented business.
We serve approximately 100 
families per year from two funer-
al homes. You will be an integral 
part of our business. You will be 
meeting all families and making 
arrangements with them so you 
get to know our clientele. We 
are looking for an individual who 
is outgoing and is a people per-
son. Must possess good verbal 
skills. Owner is looking to retire 
in 7-10 years. The proper candi-
date will have the opportunity 
to purchase the business. We 
will provide housing, insurance 
and salary commensurate with 
experience. Please mail re-
sume to: Nomis Publications, 
Inc., PO Box 5159, Dept. 672, 
Youngstown, OH 44514. 9JAS

The Department of Cell Bi-
ology at the State Univer-
sity of New York – Health 
Science Center at Brooklyn 
invites applications for 
the following position: 
Instructional Support Tech-
nician. The individual se-
lected should have a degree 
in Mortuary Science and a 
minimum of 4 years related 
experience and knowledge 
in the handling and disposi-
tion of human cadavers and 
anatomical waste. The indi-
vidual must be well versed in 
knowledge of local/state laws 
regarding receiving, use and 
disposition of human cadav-
ers and anatomical waste. Re-
sponsibilities would include 
embalming of human cadav-
ers, anatomical preparation 
and storage, maintenance 
of Gross Anatomy teaching 
laboratories, record keeping 
and crematory operation. 
Applications should be 
sent to Ellyn Goldberg, Se-
nior Administrator, Dept. 
of Cell Biology, SUNY – 
Downstate Medical Cen-
ter, 450 Clarkson Ave, Box 
5, Brooklyn, NY 11203, or 
faxed to (718) 270-3732. 
The State University of 
New York is an Equal Op-
portunity/Affi rmative Ac-
tion Employer. 9S

Progressive Central PA fu-
neral home looking for an 
energetic, self motivated fu-
neral director or intern. Appli-
cant needs to be a team player 
looking to better themselves by 
serving the community with en-
thusiasm and compassion. Fu-
neral director/intern will assume 
all duties associated with the 
small town funeral home. Paid 
time off, salary commensurate 
with experience, on location 
apartment if desired. Please 
send resume and references 
to kevin@beardsleyfuneral-
home.com. 9SO

Help Wanted 9



Page B19 SEPTEMBER 2010 FUNERAL HOME & CEMETERY NEWS S ec ti on  B

Index of Advertisers

2007 Superior Lincoln Hearse
black/black top/black leather interior, 11,000 miles

Has Matching Limousine

2006 Superior Cadillac Statesman Hearse
black/black top/black leather interior, 15,000 miles 

AT PROFESSIONALS CARS, INC.

1-800-797-4142
CALL 
DAVE STULTZ

2005 Federal Lincoln  Hearse
black/black top, 38,000 miles

Great Price $37,799

HEARSE SPECIALS
2007 Superior Lincoln Limousine 6-Door

black/black top/black leather interior, 31,000 miles
Great Price $39,000

2004 Superior 68” 24hr Cadillac Limousine
black/black top/black leather interior, 44,000 miles 

Great Price $25,900

2004 S&S Cadillac 47” 6-Door Limousine
black/black top/black leather interior, 74,000 miles

$14,995

1999 Federal Cadillac 6-Door Limousine
silver/silver top/beige leather interior, 31,000 miles

Great Price $9,500

1996 Cadillac 6-Door Limousine
black/black top/black leather interior, fl ip seat, 25,000 miles

Great Price $8,500

2005 Superior Cadillac Hearse 
black/black top/black leather interior, 36,000 miles • Great Price $39,799 Like New!

1985 Eldorado Biarritz Convertible
burgandy/white top/burgandy leather interior, 84,000 miles

Only 2,300 Made, Great Condition 
Steal it Now $11,900

 SUPER 
DEAL

LIMOUSINE SPECIALS

HOME OF 
TRIM 

MOTORS

CLASSIC COLLECTIBLE

1997 Krystal Lincoln Hearse
silver, $9,995

1996 Cadillac M&M 
black/black top, 55,000 miles

$7,995

CALL NOW! 1-800-438-9329

All pre-owned vehicles are garage kept, serviced and safety inspected. 
Flexible fi nancing and walk away leases available.

Order your 2010 Eagle fi rst call van 
or fi rst call suburban TODAY!!

1-800-438-9329 Visit our website
www.colonialcars.net

Family Owned & Operated
for Over 30 Years!

 Colonial Professional Cars Ltd

Coaches

Limousines
1997 S&S Presidential Lincoln 6-Door

white exterior/blue leather 
very low miles!

2004 Eagle/Kingsley Cadillac
silver exterior/blue leather

Right hinged rear door/Low Miles!

2005 Krystal/Lincoln
white exterior/blue leather
Mint Condition, Low Miles!

1994 Superior/Lincoln 
black exterior/blue interior

40,000 miles, Very Good Condition

1998 Eureka Cadillac
black exterior/blue leather

26,500 actual miles!

2005 LCW/Cadillac
white exterior/blue leather, raised roof 

Mint Condition, Low Miles!

– SOLD –

ADSADSClassified

Bradford Memorials, a sec-
ond generation, 50 year old 
manufacturer of clocks, theater 
seating and other custom wood 
products, is now diversifying its 
product line to human urns, 
green urns, pet urns, and fl ag 
cases. We are looking for expe-
rienced sales reps across the US. 
Highest commissions paid. High-
est quality and all of our wood 
products are 100% “Made in 
USA.” Reply to Bradford Me-
morials at 1-800-772-0178. 
Ask for Dan or Leo. Email 
leo@bradfordclocks.com or 
dan@bradfordclocks.com. 9JAS

SALES MANAGERS
Twelve Florida locations. Sales 
managers needed. Indepen-
dent owner. Leads, direct mail. 
Great commission, excellent 
facilities. Come Grow With 
Us. 386-235-8045. 9JAS

Sales Representative - 
SinoSource International 

Company Inc.
SinoSource International is an 
industry leading supplier of 
cremation and memorializa-
tion products with a proven 
17-year track record of con-
sistent growth. We are look-
ing to expand our dynamic 
line of products and services 
nationwide within the fu-
neral industry by hiring highly 
motivated individuals with 
death care industry experience. 
Available positions will have 
a designated territory, estab-
lished accounts and a monthly 
expense per diem. Income 
earning potential is unlimited. 
Available positions include full 
time, part time employment 
and independent contractors. 
Retired industry professionals 
looking for a flexible work 
schedule are encouraged to 
apply. Please send resumes 
to hr@sinosource.biz. 9ASO

Northwestern Vermont 
Funeral Home located in 
Champlain Valley is seeking 
a licensed funeral director/
embalmer. We service ap-
proximately 100 families per 
year with two locations. Moti-
vated candidate must possess 
outgoing social skills to be with 
our clients for personal remov-
als, arrangements and services. 
Possible future purchase of 
business as owner is consid-
ering retirement in 7 to 10 
years. Housing included with 
salary. Please send resume 
and salary requirements 
to: Nomis Publications, Inc., 
PO Box 5159, Dept. 676, 
Youngstown, OH 44514. 9S

Immediate opening at small 
independent funeral home 
in Broward County, Florida 
for experienced Florida 
Licensed Funeral Director/
Embalmer with valid Flor-
ida drivers license. Contact 
bbafd287@aol.com. 9S

Immediate opening at small 
independent funeral home 
in Broward County, Florida 
for a well rounded clerical 
detail person for busy Fort 
Lauderdale location. Must 
be willing to work overtime. 
Experienced only need to 
apply. Contact bbafd287@
aol.com. 9S

FuneralStaff, LLC
Offers Opportunities 

In Funeral Service
FuneralStaff, the industry leader 
in recruiting and staffi ng, has im-
mediate openings for Managers, 
Funeral Directors/Embalmers, Ar-
rangers, and Sales Reps Nation-
wide. If you are career minded 
and looking for opportunities 
for advancement, then visit our 
website and complete a free 
Job Seekers Profi le at www.
FuneralStaff.com. We are al-
ways accepting new client com-
panies in need of quality talent! 
We Now Offer Pet Cremation 
Consulting! 9SON
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CALL TODAY!

VISIT US
ONLINE! www.parkssuperior.com
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2007 Eagle Coach Cadillac Hearse
Black w/Crown Band - Lower Chrome - “B” Pillar Chrome - 

Factory Warranty - Only 11,000 Miles
Lease For $929.00/month plus TTL

2005 Federal Coach Cadillac Hearse
Black Top with Silver Body - Only 24,000 Miles - Just Came In Off Lease 

And Ready To Go!
Lease For $679.00/month plus TTL

2005 Federal Coach Cadillac Hearse
All Black with Chrome Wheels - Only 42,000 Miles - One Owner Car - Just 

Came In Off Lease - Very Clean
Lease For $666.00/month plus TTL

2003 Eagle Coach Cadillac Ultimate
All Black - Lower Chome Moldings - Only 23,500 Miles - One Owner Car - 

Just Came In Trade Last Week - 
Lease For $589.00/month plus TTL

2004 Superior Coach Cadillac 47” 6-Door Limousine
All Black w/Black Leather - Chrome Wheels - Very Clean - One Owner Funeral 

Home Owned Vehicle - All Serviced & Ready To GO!
Lease For $439.00/month plus TTL

2004 S&S Coach Cadillac Hearse
All Black w/(B) & (C) Pillar Chrome Molding - 
This Car Is Extremely Clean & Is Ready To Go!

Lease For $625.00/month plus TTL

2003 Federal Coach Cadillac Hearse
All Black w/Blue Leather Interior - Chrome Wheels -

This Is The Renaissance Model And Is Top Of The Line!
Lease For $599.00/month plus TTL

2003 S&S Coach Cadillac Commercial Glass 6-Door
All Black - Presidential Style 6-Door Limo - Only 22,000 Miles - 

Very Clean - One Owner Car That Just Came In On Trade
Lease For $499.00.00/month plus TTL

2000 Eureka Coach Cadillac Six Door Limo
All silver with a blue leather interior with only 68K miles

Very clean car inside and out, and is ready to go.
Lease For $260.00.00/month plus TTL

1997 Eureka Coach Cadillac Hearse
Silver with Blue Interior - Only 60,000 Miles - Very Clean Car Both Inside & Out - 

Ready To Go!
Purchase Price $10,900.00
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2004 S&S Coach Cadillac “Masterpiece” Hearse
All Black with Electric Extend Table - Strobe Lights - Lower Chrome - 

Only Has 22,000 Miles
Lease For $699.00/month plus TTL

Just A Few More 2010’s Left!!
NOW Taking Orders For 2011’s!

2000 Superior Coach Cadillac “Statesmen”
Blac!k Top with Gray Paint - Only 69,000 Miles - 

Car Is Very Clean & Ready To Go
Purchase Price $16,900.00

1996 Superior Coach Cadillac “Soveriegn” Hearse
Academy Gray - Only 41,000 Miles - Full Commercial Glass Hearse - 

Very Clean Inside & Out!
Purchase Price $7,900.00

1996 Eagle Coach Cadillac “Ultimate” Hearse
All Black - Only 17,000 Miles - Very Clean - One Owner Car - 

Just Came In On Trade
Purchase Price $7,900.00

Take Advantage of the LARGE 
Cadillac Rebates on 2010’s 

2010½ Superior
Coach Cadillac

“Statesmen”

Take Advantage Of
Cadillac’s “Rebates” 

and End Of Year
Incentive!

This all redesigned Cadillac Hearse is the HOTTEST Hearse on the market.  
Six year warranty, extra wide floors, with the widest opening rear door 

in the industry!  Call today and ask about the most popular hearse on the 
market!  The Superior Statesmen is the SUPERIOR choice!

Featured Car of

the Month

2007 Federal Coach Cadillac 46” 6-Door
Raised Roof - Flat Floor - Recessed Spare Tire - Factory Warranties - Only 

11,000 Miles - 3 In Stock
Lease For $895.00/month plus TTL

 


