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Let the Good Times Roll!

BROOKFIELD,WI—Those
who attend 7he National
Funeral Directors Associa-
tion’s (NFDA) 2010 In-
ternational Convention &
Expo, October 10-13 in
New Orleans, LA, can par-
ticipate in exclusive events
and tours that will allow
them to socialize and net-
work with colleagues while
exploring the rich history
and vibrant culture that
New Orleans has to offer.
Give Back to the Crescent
City and Your Profession
Building on the success of the last two
Habitat for Humanity builds in Orlando
and Boston, NFDA is again working with
the organization to give back to New Or-

The 2010 Funeral Service
Foundation (FSF) Golf Clas-
sic will take place on October
10 at Lakewood Golf Club,
a favorite site for PGA Tour
professionals. Golfers can ex-
perience one of New Orleans’
finest courses while enjoying
the camaraderie of their col-
leagues. Proceeds from this
event will help FSF in its work
to attract, retain and educate
funeral service profession-
als; promote the value of the
deathcare profession to the
public; provide scholarships
to mortuary science students and profession-
als; and support children’s grief programs.

The annual NFDA Motorcycle Ride will
take place on October 10. Participants
will enjoy a unique ride along the Lake
Pontchartrain Causeway, the longest bridge
in the world, and take in the most scenic
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leans. Convention attendees can donate
their time and energy on October 9 to
this vital cause, and help provide a small
piece of the American dream to a family
in need. Lunch, refresh-
ments, a T-shirt and trans-
portation to and from the
site will be provided to all
volunteers. Those who are
interested in volunteering
should send an email to
NFDA Meetings Special-
ist Sandra Jeske at sjeske@
nfda.org for more informa-
tion; the email should in-
clude the volunteer’s name,
firm name and telephone
number. A $50 donation is
requested, but not required,
from volunteers to help

fund building supplies.

beaches and swamps of the South. They
will also witness the devastation caused by
Hurricane Katrina and be inspired by the
rebirth of New Orleans. The cost to par-
ticipate is $50, and includes tour, lunch,
T-shirt and a donation to FSE
CONTINUED ON PAGE A53
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BROOKFIELD,WI—The National Funeral Directors
Association (NFDA) is seeking assistance from the
funeral service community in selecting the recipi-
ent of the 2010 Innovation Award. The NFDA In-
novation Award, established in 2009, promotes the
importance of creativity and innovation among fu-
neral service suppliers and vendors, and recognizes
excellence within the funeral service supplier com-
munity. The winner will be announced on October
11 during the Opening Session of the NFDA Inter-
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NFDA to select second annual
Innovation Award Winner

national Convention & Expo, which will take place
October 10-13 in New Orleans, LA.

Earlier this year, funeral service vendors and sup-
pliers had an opportunity to submit a product or
service that became commercially available after
January 1, 2008, for consideration in the 2010
NFDA Innovation Award competition. A distin-
guished panel of funeral directors evaluated and
scored the 46 entries on four specific criteria, and
selected five finalists:

1. American Airlines Cargo: Customized Military Cart — entry excerpt: “American’s employees
have a deep care and concern for our fallen military heroes, and have taken it upon themselves. ..
to design and fabricate special carts that provide a much more dignified mode of handling these
special shipments. One special cart was recently produced at our Tucson facility [and] provided
an excellent example of this work by dedicated and caring AA employees.”

2. Argent International: ThanoSeal — entry excerpt: “ThanoSeal is a pre-cut, clear polyethylene
tape to be used as a wound closure and sealer for needle sticks, carotid arteries [and] anywhere
[bodily] fluids may leak. ThanoSeal is pre-cut in various sizes and shapes: 2”x2”, 4”x4”, 2” ovals
and 4”x25’ rolls. This ThanoSeal tape will minimize time [needed] to prepare a body for show-
ing...most importantly, ThanoSeal will halt any leakage post-embalming.”

3.  Barrier Products: BioSeal System Human Remains Sealing Station — entry excerpt: “[ The] Bio-
Seal System is addressing the health, safety and infection control issues involved in mass-fatality
response. The BioSeal Human Remains Sealing Station is the only product in the world that is
designed to solve the worker fatigue and emotional health cost[s] that result from being required
to seal hundreds of human remains each and every day at a temporary morgue.”

4. The Dodge Company: The Dodge Waterless Aspirator — entry excerpt: “The Dodge Waterless
Aspirator is the first electric aspirator available to funeral service which utilizes the technology
of the peristaltic pump. The peristaltic pump, which is primarily used in the medical field in di-
alysis and heart/lung bypass devices, eliminates the need for aspirated material to pass through a
motorized mechanism or impellor. The aspirator creates a vacuum by compressing flexible tub-
ing, using a series of three rollers which rotate in a housing at a high rate of speed. This allows
the isolation of the aspirated material from any moving part of the mechanism, eliminating the
possibility of contamination or clogging, a common problem with all other electric aspirators.”

5. Duncan Stuart Todd, Ltd: PrepArm HVAC Product for Preparation Rooms — entry excerpt:
“PrepArm is a ventilating product for localized air extraction in the preparation room...PrepArm
consists of a lighted transparent exhaust hood attached to arm sections that swivel by means of
jointed elbows. The flexible arms function much like an overhead light in a dental office so that
the embalmer can easily move the exhaust hood over the area in need of air extraction.”

Funeral professionals have until September 17 to
review the finalists’ entries and vote for the prod-
uct or service they believe is the most innovative of
the year. Votes will be combined with the judges’
scores to determine the winner of the 2010 NFDA

Innovation Award. Members of the funeral service
community should visit www.nfdabizexchange.
org/2010innovation to view the finalists’ entries and
cast their vote. This page also contains the entries of
all 46 Innovation Award competition participants.
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R&S Design Gallery
showcasing New
Products at NFDA

INDIANAPOLIS,IN— With the launch of new products
for the cremation industry, R&S Design Gallery will be
showcasing these unique artisan-style pieces at the Na-
tional Funeral Directors Association convention in New
Orleans. The new product line, to include pet urns, me-
morial candle sticks, markers, and biodegradable pieces,
will be available for order at the conference.

“With our vast customer base, we are constantly being given
feedback on new products that the end consumers, the fami-
lies, desire. We've listened to these needs and have had our
skilled and talented artists design new masterpieces to fulfill
these requests. We are delighted to now have these new and
innovative pieces in our line. From the growing segments of
pet urns, keepsake urns, candle memorials, and biodegrad-
able pieces, the R&S Design Gallery line is now all-inclusive
with creative and unique vessels to fit every need,” Rahila
Robinson, President of R&S Design Gallery said.

“Our customers and those that would like more infor-
mation on our products can also view our entire line on
our newly introduced e-commerce store. With our unique
product offerings, ease of

Tniple # Company
PO. Box 5790
Ventura, CA 93005-0790
(805) 650-6944 « (800) 252-3444
Fax (805) 650-6444

ZIMSI& www.triplehcompany.com
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ordering and impeccable
service levels, R&S is truly
a partner to those that are in
the memorialization indus-
try,” Robinson continued.
R&S Design Gallery will
be in booth 120 at the
2010 NFDA conference in
New Orleans. Customers
and those desiring to learn
more about the R&S line
are encouraged to stop by
the booth. Convention at-
tendees will hear about the
partnership services that the
company offers as well as re-
ceive a convention special of
10% discount on all piec-
es ordered throughout the
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Design
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Matthews releases new informational
website about BIO Cremation

A NATURAL CHOICE
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BIO CREMATION
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BIO Cremation is based
on the alkaline hydrolysis
process, an earth-friendly,
water-based process that
minimizes emissions (par-
ticulates, greenhouse gases,
carbon monoxide, mercu-
ry, etc.) admitted into the
atmosphere. “There are a
lot of myths and miscon-
ceptions involving the BIO
: Cremation process,” says
Steven Schaal, President
of Matthews Cremation
North American Division.
“This website will help to
dispel those myths and
keep our focus on becoming
good stewards of the envi-
ronment when it comes to
end of life decisions.”

ORLANDO,FL— Matthews Cremation, a division of
Matthews International Corporation and leading

The first BIO Crema-
tion crematory is sched-
ule for installation at the

manufacturer and supplier of environmentally-driven Anderson-McQueen Fu-
cremation solutions cremation launched a new infor-  peral Home in St. Peters-
mational website dedicated solely to B/O Cremation™, burg Florida pending final
a new green alternative to traditional flame cremation. permits.

The website http://www.biocremation.info exists to ed-

For more information,

ucate consumers, legislatures, media networks and in-  visit www.matthewscre-
dustry professionals about the national adoption within  mation.com.

the funeral service, envi-
ronmental benefits for the
community and meaning-
ful “end of life” alternative
for arranging families.
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Matthews Cremation Control
Panel featured in the recent movie

“The A-Team”

ORLANDO,FL— Matthews Crema-
tion, a division of Matthews Inter-
national Corporation and leading
manufacturer of human and pet cre-
mation equipment was recently high-
lighted in the summer action movie,
The A-Team. Released June 11, 2010,
the movie makes use of Matthews cre-
mation equipment in a scene where
the character of Col. John ‘Hannibal’
Smith is placed in a cremation chamber
while faking his own demise.

The scene features a Matthews analog
control panel; a series of timers, temper-
ature gauges and indicator lights the op-
erator must manually utilize to properly
run a cremation cycle. This technology
has recently been replaced by Matthews
M-pyre™ touch screen panel with intu-
itive logic controls. M-Pyre represents
advanced technology that monitors in-
puts and makes production decisions
based on automatic or manual program-
ming allowing for a cleaner and more
efficient cremation cycle.

“It’s only a five second scene at best,
but companies pay big bucks for prod-
uct placement in movies so we're pretty
pleased to get the free screen time” says

Steven Schaal, President of Matthews
Cremation North America Division.
“It was fun working with the movie
production team to supply this impor-
tant prop for that particular scene.”
Matthews Cremation, a division of
Matthews International Corporation
(MATW), has a mission: “To be fo-
cused on the success of our clients
and environmental responsibility, as a
total solutions provider of innovative
products and services”. Operating four
manufacturing facilities on two conti-
nents, Matthews Cremation produces
cremation equipment, crematory ac-
cessories, environmentally-friendly
caskets and service support materials
to serve clients worldwide. Looking
towards the future, Matthews cham-
pions “Cremation Green,” continually
aiming towards environmentally-driv-
en technology that lowers the carbon
footprint, minimizes greenhouse gases
and climate change impact. Matthews
International will be exhibiting at the
2010 NFDA International Convention
and Expo. Please visit booth #1731.
For more information, visit www.mat-
thewscremation.com.
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THE NFDA Expro 1s LAGNIAPPE, Y’ALL
(FiLLED WITH A LITTLE SOMETHING EXTRA)

I RPH N 2010

NEW ORLEANS CICTOWER 10-13

The Expo at the 2010 National Funeral Directors Association’s (NFDA) Interna-
tional Convention & Expo is the world’s largest annual funeral service trade show
featuring the newest and most exciting products, services and innovations from
around the world. The Expo Hall at the NFDA convention will be open on Octo-
ber 11, from noon-5p.m.; on October 12, from noon-5 p.m.; and on October 13,
from 10 a.m.-1 p.m.

New this year, lunch in the Expo Hall is on NFDA. Full-conference registrants will
receive three $10 food vouchers (one per day) to be used in the Expo Hall at food
stations and concessions. One-day registrants will receive one $10 food voucher.
(Vouchers are limited to paid registrants only and do not include complimentary
or student registrations.)

The Exhibitor Business Exchange sessions make their return to the NFDA Conven-
tion in New Orleans. During these 40-minute presentations, exhibitors will dem-
onstrate how their products and services can help attendees solve their most press-
ing business challenges. A schedule of presenters will be posted on the convention
website, www.nfda.org/neworleans2010.

Comprised of nearly a dozen countries and associations, the Global Village is a
resource where funeral directors can learn more about funeral service in an increas-
ingly diverse and interconnected world. Attendees can learn more about issues such
as repatriation and global funeral customs.

Complete information about all aspects of the
2010 NFDA International Convention & Expo
can be obtained by visiting www.nfda.org/newor-
leans2010 or by calling the association at 800-228-
6332. Information about the Expo Hall, including
a map and an up-to-date listing of all exhibitors,
can be found by clicking the “Expo” link.

Sponsors that have generously supported NFDA
in 2010 are: American Airlines Cargo, Aurora
Casket Company, Batesville Casket Company,
Director’s Select Retirement Plan, Doric, Fed-
erated Insurance, Funeral Call, Homesteaders
Life, Hunter Warfield, JCPenney, Kodak, Lou-
isiana Funeral Directors Association, Madelyn
Company, Memorial Streams, Memories by De-
sign, Messenger and Nomis Publications, Inc.

AMERICAN PATENT PENDING
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L. Huffman Studios expands unique
Memory Pendants Line

EVERETT,WA— L. Huff-
man Studios is aware of the
growing popularity of cre-
mation and keepsake jew-
elry and the desire of the
bereaved families to seek
different and unusual me-
mentos to keep the memo-
ries of their loved ones, spe-
cial friends or cherished pets
alive and close to their hearts
forever.

To fill this need, Linda
Huffman, the artist and
owner of L. Huffman Stu-
dios, recently introduced
several new additions to her
trademarked Memory Pen-
dants brand of cremation

Oval Dichroic Glass Cremation
Memorial Pendant
jewelry and ash or lock of

hair keepsakes.

The new memorials in-
clude a value priced fused
glass cremation pendant that
has a subtle “Spot of Color”

covering the small bit of cre-

12/176,609
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All plates and grave markers are available
in your choice of gold or silver.

Our casket plates and urn plates
are also offered in a beautiful bronze color.
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mation ash in the center of
the black round pendant, a
smaller delicate looking 2”
version set in a hand sol-
dered silver setting is also
available. Due to many re-
quests, an oval dichroic glass
cremation memorial was

|
o

Onyx Silver Pendant with
“Spot of Color”
added to compliment our
original style round, square
and rectangular cremation

pendants.

Three new pastel colors -
blue, green and pink - were
added to our very popular
Opal style dichroic glass
and silver lock of hair or ash
keepsakes plus a solid black
Onyx style % inch and a
one inch fused glass and sil-
ver lock of hair or crema-
tion keepsake help to round
out the unique and exciting
new additions to the quality
hand-made Memory Pen-
dants line.

In keeping with our com-
mitment to provide the
highest quality memorial
possible, L. Huffman Stu-
dios has made a change in
the type of silver they use.
They have discontinued the
use of the standard Sterling
silver and now are using a
more tarnish resistant and
harder tensile strength sil-
ver called Argentium®© Sil-
ver and are honored to have
been accepted as a Regis-
tered Argentium© Silver
Trademark Licensee.

Using centuries old glass
fusing techniques developed
by the Romans, fairly new
art glass called dichroic glass
and fine silver metalsmith-
ing, L. Huffman Studios
has created unique, one-of-
a-kind keepsake memorials
to provide the bereaved with
a lifetime of memories that
never fade. When they first
started, efforts were focused
on memorials for pets. As L.
Huffman Studios grew, de-
mand for their memorials
and the statement of quality
they represented resulted in
the establishment of Memo-
ry Pendants to represent not
only cherished pets but also
loved family members and
special friends.

Internationally acclaimed
fine artist, cartoonist and
educator Linda Huffman,
the artist owner of L. Huff-
man Studios, has a long
history of creating fine art,
dating back to 1969. Her
legacy of reputation for
fine quality art and a genu-
ine caring devotion to each
family she has had the privi-
lege to serve shows in every
memorial that leaves her
studio.

These unique memorials
are still created one-at-a-time
and, like snowflakes, no two
are exactly the same. By offer-
ing Memory Pendants to the
families that you serve you
are making a statement of el-
egance and caring thought.

In cooperation with New
Memorials Direct, Mem-
ory Pendants will be dis-
played at the 2010 NFDA
International Convention
& Expo on October 10-13
in New Orleans, LA. Visit
their NFDA booth number
857, at the Ernest N. Morial
Convention Center.

L. Huffman Studios is a Pa-
cific Northwest based artist
owned and operated com-
pany that creates quality
cremation jewelry, lock of
hair keepsakes, worry stones
and hanging memorials un-
der our trademarked brand
name of Memory Pendants.
They have had a viable In-

ternet presence since 1994

Opal Pastel Green Dichrodic
Glass Pendant

under the name of L. Huff-
man Studios and, since 2002,
under the name of Memory
Pendants. They have proudly
created over 2500 memorials
since their inception and have
established an International
reputation for quality art-
work, five star customer ser-
vice and a dedicated concern
for the needs of the families
they are honored to serve.

For more information on
Memory Pendants, visit
www.memorypendants.
com, e-mail us at chuck@
huffmanstudios.com or call
425-252-2742 and ask for
Chuck Huffman.

At New Memorials Di-
rect their mission is simple:
Achieve the memorializa-
tion needs of families and
the business objectives of
funeral homes in the 21st
Century. Toward this end,
New Memorials direct offers
innovative and progressive
cremation related memorial
products, including crema-
tion jewelry, cremation urns,
biodegradable urns and urn
keepsakes. High quality and
guaranteed-lowest pricing
mean value for families and
attractive margin for funeral
homes. The New Memorials
Direct wholesale selection
even includes a selection
of artist-made glass jewelry
creations that incorporate
a small portion of cremated
remains right into the me-
morial pendant.

For more information on
New Memorials Direct,
please visit www.newme-
morialsdirect.com or call

1-877-995-URNS (8767).
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UNION,SC—International Mortuary
Services is now offering services, along
with a new cargo screening website,
to aid funeral homes in the process of
becoming a Certified Cargo Screening
Facility. This service includes efficient-
ly preparing the application for certi-
fication, expediting the certification
process, training/ testing screeners, and
complying with the mandate.

The Transportation Security Adminis-
tration established the Certified Cargo
Screening Program as an integral com-
ponent towards assisting the industry

The 21st Century Funeral Home to be presented on

FUNERAL HOME & CEMETERY NEWS NFDA Convention Highlights
International Mortuary Services offers new Service

in achieving Congress’ 100% screen-
ing mandate by August 1, 2010.

IMS is a Certified Cargo Screening
Facility. Carson Sprow, president of
IMS, says “When I first heard of the
mandate, I knew the funeral home
business would be impacted tremen-
dously and I wanted to be prepared.
We are the only mortuary service-re-
lated CCSF in South Carolina.” Beth
Brown, a certified teacher, works
alongside Carson and is very knowl-
edgeable about the program. Beth
has traveled extensively to assist oth-

Sunday October 10th

PHOENIX,AZ— The Fore-
sight Companies, LLC,
a Phoenix based manage-
ment and financial con-
sulting firm that special-
izes in providing services
to the funeral and ceme-
tery profession, are spon-
soring a seminar again this
year before the NFDA
Convention in New Or-
leans. “The 21st Century

Page A45

ers in the process, including training
and testing screeners, in Louisiana and
Oregon and certification is pending at
other locations in Colorado, Illinois,
Missouri, New York, and South Car-
olina. IMS can also provide supplies
such as tamper evident tape, labels
and log sheets and also offers assistance
with record maintenance.

For more information on this new
service, please visit www.cargoscreen-
ing.org or call 800-604-9576. Stop by
their Booth #727 at the NFDA Con-

vention in New Orleans.

Past, Present and Future -

Columbian
has what you need!

800-423-9765, Ext. 6343
or log on to www.cfglife.com
for information about our
Preneed Program.

See us al Booth 238

W ORLEANS O TOBER 10-13

tend the NFDA Conven-
tion you should get in ear-
ly enough to participate in
this event. Continuing Ed-
ucation credits are provided
by the Academy of Profes-
sional Funeral Service Prac-
tice. The seminar will have
advance registration from
noon to 1 p.m. with the
workshop going from 1 to
5 p.m. Following the work-

shop the audience is invited
to stay, mingle and talk to
the presenters during a lav-
ish cocktail party. Seminar
registration is limited. For
registration information
call Susan Dragoo at 800-
426-0165. Be sure to stop
by Booth #1245 during ex-
hibit hours to learn more
about The Foresight Com-
panies.
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Underwritten by Columbian Mutual Life
Insurance Company, Binghamton, NY
and Columbian Life Insurance Company,
Home Office: Chicago, IL, Administrative
Service Office: Binghamton, NY

Columbian Life Insurance Company is not licensed in every state.

COLUMBIAN FINANCIAL GROUP

Funeral Home” will be
held Sunday, October 10,
2010. “We perfected last
year a seminar format that
we will repeat this year al-
lowing for more audience
participation and allowing
the panel of presenters to
actively engage with each
other,” Daniel M. Isard,
president, said. “This year
the panel will be made up
of Quinn Eagan and Scott
Simons as well as myself,
and we are going to high-
light our thoughts on how
to best operate the funeral
home business in the fu-
ture starting with the toys,
technology and techniques
that are available today!”
Dan added.

Quinn Eagan is the presi-
dent of the preneed market-
ing company PFP. PFP is

Dan Isard

and has been the foremost
producing organization of
preneed throughout the
United States and Canada.

Scott Simons is the pres-
ident and owner of SRS
Computing, which over
the past 10 years has come
on to be the leading pri-
vately owned technology
provider to the funeral and
cemetery business.

No one speaker is better
known in funeral service
today than Dan Isard, au-
thor of four books and the
publisher of Preneed Per-
spective. Dan has been lead-
ing the industry to evolve
to its next level for three
decades.

If you are planning to at-
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Frogs will Invade Bayou: Frog Stories to exhibit at NFDA

it ten by Grandma Pee Pee

‘drawings by Jetf Pavis

-~

CLARKSVILLE,IN— Doris
Davis, children’s book au-
thor, (Grandma Dee Dee)
will arrive in New Orleans
for the NFDA conven-
tion this fall with 3,500
copies of her frog books
containing over 70,000
frogs. Frog Stories, Inc.
plans to provide sample
packets of her books to as
many funeral directors as
time will allow.

Doris began her writ-
ing career in 2004 with a
story to tell her grandchil-
dren about her cancer. Af-
ter sharing the story with
them she placed it on the
shelf with her collection of
special books. Three years
later in 2007 her husband
Bob found the story and
asked their son, a profes-
sional artist to include il-
lustrations, and Commu-
nicating Cancer To Chil-
dren became a book. Pres-
tige Printing in Columbus
Indiana took a personal
interest in printing the
books and several Coffee
News publishers across
the country ran a small
ad “Mommy, what does
cancer mean?” launching
FrogStoriesInc.com into
the market place.

One year later Doris
wrote her second book,

Helping Children Through
Grief. This book took the

frogs into funeral homes
who requested a frog book

NFDA
ExHIBIT
HoURs

MONDAY,
OcToBER 11
Noon-5PM

TUESDAY,
OCTOBER 12
NoonN-5PM

WEDNESDAY,
OCTOBER 13
10AM-1PM

to help children under-
stand funerals. Good-Bye
Grandpa Frog hopped

forth to enter into the fu-
neral experience with a
child under age ten.

Ironically, it was Doris’
cancer diagnoses that in-
spired her to write 7he
Lumpy Jumpy Grumpy
Frog series. Another diag-
nosis that occurred much
earlier in her life was dia-
betes. This occurred dur-
ing a time when “Sugar
Free” options were limit-
ed and expensive. Out of
necessity Doris began ex-
perimenting and creating
sugar free recipes and has
continued to do so since
the 1960s.

Much like her frog story,
the recipes required be-
ing discovered. This hap-
pened recently when Do-
ris and her recipes were
featured in a section of the
Louisville Courier Journal.
The article appeared the
week prior to this year’s
Funeral Directors Associa-
tion of Kentucky conven-

tion in Louisville. The
theme for that convention
was “Recipes for Success.”
The timing was perfect
and the Davis’s decided
to offer the “Sugar Free”
recipes to those attending
the FDAK convention.
The response was so en-
couraging Doris is now
sending via e-mail one
complimentary recipe
each quarter to her funer-
al home contacts and en-
courages the staff to print
them to share with the
families they serve. Dur-
ing the up-coming NFDA
convention in New Or-
leans this fall, FrogStories-
Inc.com will be in booth
#158 offering compli-
mentary copies of, Help-
ing Children Through Grief
and Good-Bye Grandpa
Frog. Doris will also be
extending the invitation

The Academy of Professional

Funeral Service Practice

Page A47

for attendees to sign on
with their funeral home e-
mail address to receive her
sugar-free recipes. Those
signing on for recipes at
the convention qualify for
five extra books per box.

The Davis family en-
courages funeral directors
to e-mail requests to re-
ceive the quarterly sugar-
free recipes by including
the name of the funeral
home they are associated
with, along with the city
and state. This service is
provided without cost or
obligation, and simply
keeps their name out there
for those who might have
frogs in their future!

Please visit www.frogsto-
riesinc.com to learn more.
E-mail books@frogsto-
riesinc.com. Contact Do-
ris at 812-283-1937 or
visit booth #158.

with Wilbert Funeral Services, Matthews International Corporation, American Funeral

Financial, Kates-Boylston Publications, Nomis Publications and 1-800 Flowers invite you to
breakfast and a seminar featuring Pat Schweibert, author of Tear Soup

The Art of Sharing Tear Soup with Strangers

Pat Schwiebert will share that grief is universal
and is also unique to the individual. She wiill
answer the questions: How, then do we know
what is best for those in the throes of grief? and
Why does the stranger become familiar and
family become strangers. It is good to know
what grief really feels like so you'll understand
more fully why the bereaved act the way they
act, say what they say, and do what they do.
From there we can better share others’ tear
soup and maybe even exchange recipes.

You will not want to miss this event!
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This seminar will be held October 12, 2010 at 7:30 a.m.
at the New Orleans Marriott at the Convention Center, New Orleans, LA
Admission is $40 and includes CFSP Recognition, breakfast, seminar and a
copy of Tear Soup to take home and share with others.
Please register at www.apfsp.com/CFSPEvent2010.htm

This event is sponsored by:

ilbort:

All

iy fwrmer

T

l\(\\

Matthews

I N TERMNATIONAL

 flowers...

KatesBoylston
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PLIGL I ATIONS, [N

The Academy of Professional Funeral Service Practice promotes lifelong, voluntary learning and awards

the Certified Funeral Service Practitioner (CFSP) designation. There will be a brief recognition at this
event for APFSP members who have recently earned the CFSP designation. Attendance verification will
be provided for 1 CEU approved by most state funeral director licensing boards (APFSP .1 CEU in Category

B). Attendance is open to everyone, but NFDA International Convention & Expo registration will be required. For more
information about the CFSP designation or this event, visit www.apfsp.com or stop by Booth 1822.
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Regal Line exhibits at NFDA
Convention and Expo

CEDAR RAPIDS,IA— Regal Line will
exhibit funeral stationery products fea-
turing world renowned artist Alan Gia-
na’s designs at the National Funeral Di-
rectors Associations (NFDA) 129th an-
nual International Convention & Expo,
October 10-13, in New Orleans, LA.

Attendees will have the opportunity
to place their name in a drawing for
a framed, signed limited edition artist
print of Alan Giana’s beautiful “Path in a
Forest”. Attendees can register to win at
the Regal Line booth, #1461. The lucky
winner of the artwork will be notified
prior to the end of the NFDA Confer-
ence Wednesday, October 12.

Regal Line has been providing high
quality stationery and accessory prod-
ucts to the funeral industry for over 97
years. Regal Line’s extensive product line
includes registry books, acknowledge-
ments, service records and many ancillary
products used by funeral directors dur-
ing the service. Customers repeatedly list
outstanding customer service and quality
craftsmanship as key factors in why they
choose to do business with Regal Line.

Regal Line’s exclusive partner-
ship with Alan Giana was established in
2002. Alan Giana’s unique and vibrant
style has made him one of today’s most
popular scenic artists.

Alan and his wife Pamela started their
design company in the 1990s in Sims-
bury, CT. Alan’s creations have appeared
on book covers, magazines, children’s
games, music CDs, and have been pub-
lished in several books and magazines
showcasing the best in traditional air-
brush and digital illustration.

Alan has received many awards, includ-
ing the Pro-Comm Award of Excellence
by the Business Marketing Association,

Haveraiblastwhile
givingibackiatthe

Alan Giana's “Path in a Forest”

the Premier Print Award by the Print-
ing Industries of America, and the Op-
penheim Toy Portfolio Best Toy Award.
Alan’s paintings have been displayed in
numerous galleries and shows around
the country, including The Delaware
Art Museum.

Alan’s love of nature and the sea have
always been a big part of his life. His ap-
preciation for the beauty that surrounds
us, even in our own backyards, played
an important part in his transition to
creating the inspiring scenic artwork he
is known for today. Alan’s paintings of
colorful paths, charming country hide-
aways, and tranquil coastal waterways,
bring us to peaceful places.

For more information about Alan Gia-
na and Regal Line products, please visit
www.RegalLine.com.

2010JESE Golt GIassic!

Mark your calendars for October 10 and plan to join your friends, fellow funeral directors and
valued clients for a rousing game of golf at this years’s NFDA Convention, experiencing one of
New Orleans’ finest courses while enjoying the camaraderie of your funeral service peers.

A favorite site for PGA Tour professionals, Lakewood is another shining example of New

Orlean’s resilience. With over $9 million in recent renovations, award-winning golf course
architect Ron Garl preserved the character of the original

course while upgrading the 18-hole, 7,002 yards, par 72
course with modernized fairways, tee boxes and greens - new
improvements to an old favorite. Garl, who has designed golf
courses all over the world, added strategy and fun with new

fairway contouring and unique bunkering.

The 444-yard “Fire in the Hole” sets a new standard for

bunkers. The new 18th hole includes traps in the shape of

Sunday, October 10

flames set in red sand, a tribute to New Orleans Firefighters. Lakewood Golf Club
It is the only one of its kind in the world. Visit the New Orleans, Louisiana
Foundation website — www.funeralservicefoundation.org — www.lakewoodgolf.com

for more information about this year’s Golf Classic. 8:00 a.m. Scramble
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Lima Commercial Coach to debut in
New Orleans with The Transition

BEAVERDAM,OH—Lima
Commercial Coach has a
surprise for you, it is big
and beautiful! You will see
the future in New Orleans
at booth #125. At a time
when your profitability is
being challenged by cre-
mations and outside influ-
ences, Lima Commercial
Coach offers a funeral coach
that is more functional and
several thousand dollars less
than competitive models.
Lima Commercial Coach
is a new builder in the fu-
neral coach market. Their
coach, The Transition is
stunning; it offers the largest
dimensions in the industry, a
full 50 inches between wheel
wells with 40 inches of head-
room. The rear compart-
ment is big enough to carry

an oversized casket, lots of
flowers and still has plenty
of room for a floral spray.

The frame is not cut and
stretched like other coaches;
therefore, the gas and brake
lines are not spliced. In ad-
dition, The Transition is rear
wheel drive and available in
four wheel drive. Most im-
portantly, The Transition is
priced thousands of dollars
less than other coaches. It
can be serviced by any GM
dealer and is fully warranted
by GM for 3 years or 36000
miles. The drive line is war-
ranted by GM for 5 years or
100,000 miles, whichever
comes first.

LCC is a new builder but
by no means do they lack
coach building experience.

The president and CEO,
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Website and Email Links « Boxed Ads ¢ Ad Banners

—— FUNERAL HOME AND CEMETERY NEWS ——
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ALL NEW
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Brad Smith, worked for
Accubuilt for over 14 years;
his last title was Director of
Operations. The V. P, Mike
Noble, has 30 years of man-
agement experience in the
funeral coach industry. He
served as VP of sales for Ac-
cubuilt from 1985 to 2000.
The team managers, Art
Bicknell, Rick Davis and
Dennis Brummitt have a
combined 60 years of coach
building experience in all
phases of production with
Superior / S&S of Ohio
and Accubuilt.

For the dealer nearest to
you call Brad Smith at419-
236-1726 or Mike Noble at
419 -302-4927. For more
information visit their web-
site at: www.limacommer-
cialcoach.com

Pay your invoices/Ad renewals
online

Visit www.nomispublications.com
For more information call 1-800-321-7479 «

NSl T o P

Email comments/questions to info@nomispublications.com
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ForeverLoved Charms
introduces Jewelry Urns

ForeverLoved Jewelry Urns

ST. LOUIS,MO— Forever-
Loved Charms brings
new urns into the memo-
rial market. Each jewelry
urn is created in Sterling
silver or 14kt yellow or
white gold in two differ-
ent sizes.

“One of the most im-
portant advances with
our urns is that they are
sealed completely,” said
Joel Ragan, President of
BabyFaces.com, Inc.,
the parent company of
ForeverLoved. “I took
two years to design and
test our urns so that the
wearer has complete con-
fidence by knowing that
it is double-sealed.”

Ragan says the urns are
sealed twice during the
manufacturing process so
the remains are doubly
protected and the person
can wear it always.

“First, we send a small
silver vessel to the fu-
neral home to place the
ashes in. That is sealed at
the funeral home by tap-
ping in the top cap,” ex-
plained Ragan. “The fu-
neral home sends us the
vessel, which we seal with
silver solder right away.
Then the vessel is placed
in the urn and it too is
sealed by solder, using a
technique that creates a
permanent water tight
bond.”

The urns are available in
three shapes: oval, rectan-
gular and heart-shaped.
There are a wide variety of
choices for the front and
back of each urn. Either
a 3-D face from a photo-
graph or a fingerprint can
be placed in the center.
Two engraving options
are included with each
urn with up to six lines
in block or script. A third
option allows even more
personalization.

“The third engraving
option allows a hand-
written message to be en-
graved on the back,” said
Ragan. “This is some-
thing we wanted to of-
fer so people could place
special messages or some-

thing their loved one may
have written.”

Ragan sees many pos-
sibilities for the urn in
other areas of the funeral
industry. “The pet crema-
tion business is growing
fast and I think our paw-
print urn is just the thing
to offer people who have
lost their best friend,” he
said. “We can place a paw
or nose print on the front
of the urns as well as a
3-D charm from a photo
of the pet.”

Displays are available
to funeral homes, free of
charge currently as part
of a promotional program
from ForeverLoved.

“We felt that asking fu-
neral homes to bring our
new innovative product
line to their clients was
important enough to offer
them the displays free,”
said Ragan. “Each display
comes with two actual
Sterling silver 3-D charms
and 80 brochures.”

Ragan said the best way
to present his line is by
requesting a free pre-
view. “Our presentation
program is very simple.
When you (the funeral di-
rector) meet with a family,
all we ask is that you in-
troduce our product line
by asking them to sign a
photo release to have a
free preview made of their
loved one and show them
a brochure,” he explained.
“We will create the photo
rendering within 48 hours
and send it back to you to
present to the family.”

Ragan says the preview
approach works very well
and the average family
buys multiple charms or
urns.

ForeverLoved is present-
ing their new expanded
line in booth 641 at the
2010 National Funeral
Directors Association con-
vention in New Orleans,
October 10-13. Call Ra-
gan at 1-877-256-8331 to
sign your funeral home up
for the free display pro-
gram or stop by the booth
at the show.

Zontec System added
to SCIl Mausoleum at
Camellia Memorial
Cemetery

Camellia Memorial with Zontec PA2500

TAMPA, FL— Zontec Ozone Inc. recently completed the
sale of their unique PA2500 system, which eliminates
mausoleum odors and controls crypt fly populations, to
Camellia Memorial Lawn Cemetery in Sacramento, CA.
General Manager Larry Hill facilitated the purchase for
the cemetery, which is an SCI Property.

Dean Gruber, President of Zontec, said, “We have an
outstanding record of success with our mausoleums all over
North America, and when we add a new mausoleum I feel
a great sense of satisfaction knowing that we are helping
to present another mausoleum in the best light possible.
Crypt flies diminish the integrity of the mausoleum, while
our system builds up the integrity of the building, and that
means more pre-need sales for our clients. Plus, no more
hazardous chemicals and deodorizers, which means we are
helping the environment. It’s a win, win, win situation.”

Zontec presently serves mausoleums and funeral homes
throughout North America, and is a supplier member of
the Catholic Cemetery Conference. Zontec is currently
celebrating its 25th year in business. For more informa-
tion about the Zontec™ system, to see testimonials from
many satisfied customers, or to place an order, you may
contact the company directly at their headquarters in
Tampa at 813-936-9200. Visit www.zontecsolution.com,
email info@zontecozone.com, or visit Zontec at the NFDA
Convention in New Orleans in Booth #1949.
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KEYNOTE SPEAKERS

BROOKFIELD,WI—The National Funeral Directors
Association (NFDA) announced the keynote speakers
for its 2010 International Convention & Expo, which
will be held October 10-13 in New Orleans, LA.

Opening General Session, October 11: “Manage
Fear, Embrace Change and Lead Employees in an
Uncertain Economy,” Phillip Van Hooser.

Unstable economic news has become a consistent drumbeat.
However, many economists are beginning to predict that the
economic tide will soon turn. According to Phillip Van Hoos-
er, while many businesses remain “hunkered down,” hoping
to survive, the best positioned businesses have their heads up,
surveying the horizon, preparing their people today to lead
their businesses into economic recovery.

Drawing on his experience as a manager for Fortune
500 heavy-manufacturing and consumer products com-
panies, Van Hooser knows the leadership methods that
inspire employees to improve their performance and
productivity. As a director of a locally-owned commu-
nity bank, he understands the link between exceptional
customer service and profitability. Van Hooser will help
attendees recognize the four universal fears with which
employees struggle during times of change and share an
eight-step strategy for successfully managing change.

Closing General Session, October 13: “Delivering
World-class Customer Service,” Dennis Snow

Customers have more choices than ever, and products
and services are increasingly seen as commodities. Accord-
ing to former Walt Disney World Company executive
Dennis Snow, differentiation is the key to attracting and
retaining customers while driving bottom-line results.

Drawing on 20 years of experience working with the
Walt Disney World Company, along with many years of
consulting with organizations around the world, Snow
will provide a how-to program for creating a service-
driven culture. This session will provide convention at-
tendees with strategic tools that can be used to raise the
bar of service throughout their organization, resulting
in “walk through fire” customer loyalty.

10

NEW ORLEANS DCTORER 10-3

. JBOOTH 1724G ™

Beandifiud 8 Afforndable Memorials

Terrybear

Urns & Memorrials
(888) 588.8767
www.terrybear.com

All urn designs © 1994-2010 Terrybear;-Inc. Terrybear is a registered trademark:of Terrybear, Inc. Heart Keepsakes are patent protected.
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APEX CASKET ..o 1761
Argent International/ThanoSeal..........c.cocovviiiiiiicin, 1719
Armed Forces Mortuary Affairs..........cccoooceeviiiiieiice, 1360
ASD - Answering Service for Directors.........ccccocvvvveeneene. 719
Association of Funeral Directors - Singapore.................... 1557
T
Aurora Casket ComMPaNY......ccoooviiiiiiiiiieeie e 326
Avon Memorial Cards .......cooooviiiiiiiiic 553

Bank of AMETiCa ......ocooieieie e 950

Batesville Casket Company ........cccooevveiiiiiiiiiiiiiee 1029
Begin Bronze Urns Ltd.......cccoooiiiiiiiiiiiiiiecce e 1154
Behrens Design & Development, INC.......oooveiiiiiiiiieinn, 957
Beyond Indigo Websites/Marketing ...........cccccooviiiiiinnn. 349
BK Hong Kong Tailors .......ccovveiiiiiieiiieecee 634
BMIL Technologies LLC ........cccocoiiiiiiiicieeeee 249
B-Mobile, INC. oo 1253
Brass Reminders Co., INC....oooviiiiiiiiiiii 1164
Brooke International ............ccccooiiiiieiiiiiii 855
I T
Cadillac Professional Vehicles ............cccoooiiiiiiiiiiin, 1435
Cemetery Funeral SUPPIY ...c..ooviiiiiiiiiiiecieeeeeee 1348
Chateau UrNS ..o 1627

Cincinnati SUrgical Co...ovviiiiiiiicee e 561
Clark Grave Vault..........cocoiiiiiiiiii 1721
Clovis & ROChe, INC. oo 1560
COlOr CAMEO ..t 1163
Columbian FiNancial GrOUP ......ovvswvvssrrssssseees 238
Commemorative Caskets (Clarion Technologies, Inc.).............. 465
Commemorative ROSAMES. ..........cvviiiiiiiiiieicc 560
Compassionate Friends, The........cc.cooceiviiiiiiiiiiciieece 922
ConnectingDirectors.COM.......oouviiiiiieeiieeee e 339
Contemporary CONCEPLS ....vviviiiiiiiiiiiiiiiiiec e 566
Continental Airlines Cargo..........coeeveiiiiiiiieiiiiiieeiee 537
Continental COMPUter COMP. .vvvvvvsvrsrsvssnsesnses: 1147
Cooperative Funeral Fund, INC...........cooooviiiiiiiiicce, 934
Cremation Association of North America (CANA)............ 1753
Cremation Safequard .............cccooiiviiiiiiiiii i 660
Crematory Manufacturing & Service, INC. ............... 1747
Crescent Sales, INC. ..o 1527
Crowne Vault........ccoooiioiiiiiiii e 462
Sl
Cutting Edge INAUSEIES......c.ooiiviiiiiiiicceeeceeeee 835
CYledLife oot 939
Deaton-Kennedy COMPAaNY .......ccoooieeiiiiiiiiiiiiieeieee, 521
Delta Cargo ..ooviiiiieieeiii et 841
Department of Defense Mortuary Affairs .............cc.o..... 1260
Dept. of Veterans Affairs/Nat’l Cemetery Admin.............. 1261
Depts of the Army and Airforce ..o, 1265
Destiny Casket.....viiiiiiiiii i 839
Dexcomm - Message EXperts.........ccoooviiiiiiiiiieiii, 363
Director ONCall.......ooiiiiii 118

Directors’ Choice ...

Dodge Company (The) .....cccooviioiiiiiieiieceec e 1746
DOriC Products, INC. ..ooeeeeeeee e, 619
Director Select Retirement Plan-DSRP ........

eBridge Solutions
ECKCO ProdUCES......ooiiiiiiieei e

Eco-Green Cremation Systems INC........c.oooveviiiiiiicnnnn, 437
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Elemental UrNS ..o
English Pewter COMPany .........coocvevieiiiiiiiiiiiicic

Eturna - Fine Art Urns ..o
Event By WIre ...
Expo Funeraria MexiCO .........coocveiiiiiiiiiiiciie e,
Facultatieve Technologies..........cocoovveeiiiiiiiiiiie,
Faithful Companion ..........cccoociviiiiiiii

Federated Funeral Directors of America

Federated Insurance COMPaNY .......ccceevvveririiieiiiieieeinean
Ferno-Washington, INC..........cccoooiiiiiicceeee 453
FIAT-IFTA e 1453
Final Embrace, LLC ... ..o 752
First Guaranty Insurance Company..........ccccoeeeeveeneennn. 1663
FlashBack PiCS ........oooiiiiiiiiieciic e 1162
for You Designs by Deborah J. Birdoes, LLC....................... 154
Ford Motor Company Limousine & Livery Vehicles........... 1519
Foresight Companies, LLC .........cocoiviiiiiiiiiicciceee 1247
Forethought Financial Services ...........cccccoocvvveiiiiiiienn. 1150
Forethought Financial Services ..........cccccovvvevviiiiiiici, 765
ForeverLoved.COM ........ooooiiiiie e 641
Frazer CoONSUIANTS .....oovviiiiiiii e 1727
Frigid FIUIA COuuvriiiiiicic e 153
FROG StOMES INC. .o 158
Funeral Banners INC........ccccoooiiiiiiiiiiiiceeeee
Funeral Call.........ocoooiiiiiiiccc e
Funeral Directors Life Ins. Co. (FDLIC) ....vvvvvviiiiiiiiiiiii,
Funeral Home GiftS.........oociviiiiiiiciic e,
Funeral MaKer Pro........cc.cooiiiiiiiiiieecceee e
Funeral One, LLC ..o oo

Funeral Service Association of Canada

FuNeralNet ... ..o
Gideons International ...........c.coooo i
Glassical Heirlooms, INC..........ooo
Golden Collection (Th) ......oooevieee e
Graftobian Make-up CO......ocooiiiiiiiiii
Great Western Insurance CoOmMpany.........ccccoovveveeeeennnnn.
Greene Valley Media CO.....c.ooovviiiiiiiiiiiiciecceeeee
Grief STOre (The) ...
Hainsworth USA, Ltd......ooooiriiiri e,
Heart to Heart LLC ...
Heirloom Bible Publishers.............cccoooviiiiiiiii e
Hekman & Woodmark ..........ccocceeiiiiiiicccceee
Hepburn Superior-US Chemical.........cccccooviiiiiiii,
HMIS, INC. e 237
Homesteaders Life COMPaNy.........cccooieiiiiiiiiiicien 335
Howard Miller ... 459
Hunter Warfield

Implant Recycling, LLC .....oocooviiiiiiiiiecceeeceee 1939
Ingram Construction Company, INC..........ccccovviiiiiiiiin. 1346

Interment Trust Services/Access Financial Group ................ 435

Investors Heritage Life Insurance Co.....c.ooovvvvviiiiiccenn. 1034
[ONIC SErVICES, INC. oo 928
JC PONNEY .. 529
J.Stuart Todd, INC. oo 234
Jefferson Financial............cccoooiioiiieiiecc 1054

Jet Blue Airways...........

KeepSake Kabinet............oocveviiiiiiiiice

Keith M. MerricK.......oooo e 927
Kelco SUpply CoOMPaNY ....cceevviiiiiiieiiecieeesee e 1355
Ken Tenn Relief Team .........cooooiiiiiiiiieeee e 361
Krystal Enterprises, INC. ....ooveiiiiiiiiiiiiieiees e 1561
La Guia FUN@raria.......ccoooe i 1650
LamMCraft, INC. ..o 826
Last Quilt Company (The)..........coveevveeiiiceeeeeeeeee e, 924
LifeGem Memorial Diamonds...........coooeveieiiiiiiiiciieee 635
Lima Commercial Coach LLC.........ccoo 125
LIMDO AMEIICA. ... 159

Lincoln Heritage Funeral Planning ....

Live Forever Monuments
LOVE ASNES. ... 849

Memorial International LLC

Memorial Reflections ...........cccoovviviiiiiiicc e 1762
Memorial Streams........ooooiiiiii i 1352
Memories By Design, INC......oooeiiiiiiiiiiiiiieeecee 747
Memories of Loved ONES ..........covveviiiiiiiiiceieiiiceee 1765
Memory BOOK LaNe..........cocveiiiiiiiiiiiiiieieee e 1864
Memory In My Heart.........ccooii 840
MEMOTY VESSEIS ... 1055
Meredith Corp - ONe ServiCe...........cooevvvvveiieeeiiieeee. 1963

Metropolitan Funeral Service, INC. ......cccoooiiviiiiiii 925
Michael’s Custom CIOthing ........ccooveiiiiiiiiiic 853
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Miller Architects & BUilders .........cccooceeiiiiiiiiic 540
Missing In America Project .........oc.ooveeiiioiiiiiicec, 128

Mortuary Response SOIUtioNS ............ccovivveeiiiiiiiiiee,

Mourning Discoveries Grief Support Services.....................

NADCO Marble........coooiieeice e 741
NASEI GIOUD w.vviiiiieieeee e 338
National Directory of Morticians (Red Book) ...................... 241
National Funeral Directors & Morticians Assn. ................. 1652
National Funeral Exhibition..............ccoooiiioiiiii 1451
NCE Crawford EMcotek .......cooovvveieeiiiiieieeceeee 658
New England Institute at Mount Ida College .................. 1759
New Memorials Dir€Ct..........cooovueiiiiiiiee e 857
NEeWBAGE GrOUD ...cvveeveiieiiieciie e 425
NGL INSUraNCe GroUP......eeeeiiiiiiiiieaieiiei e 421
Nixon Consulting, INC......oooviiiiiiiiiieiie e 346
Nomis Publications, INC........cccccvveeriricmieeiiscineeeeeessnnes 1028
Obit-Mag.CoOM ..o 1953
Ohio Embalmers Association ............oooveeieiiiiiiiiii 1649
O’Neill Stoneware Design, LLC ..........coooiieviiiiciiee 1365
Oreck VaCUUM ..o 960
Passages International, INC. .........coooiiiiiiiii 1827
Peaceful Memories by Memories Unlimited, Inc................. 636
Pet Service AdVISOrS .......veiieiii e

Pierce COMPANIES .......viiiiiiiieiii e
Pierce Mortuary Colleges

Polyguard & CO......ooouiiiiiiiieiiieeeee e

Private Label Caskets...........ooooiioiiiiiicee 1853
PSEFUNGS ..o 1818
R & S Marble Design Gallery..........ccoccoviiiiiiiiiii 120
Realty Executives - Reaching Out..........ccoooeiviiiiiiic. 1854
Regal LiNe ...uiiiii i 1461
Regions Morgan Keegan Trust ..........coceivviiiiiiiiiiiee, 1060
REIEASE UINS ... 334
Rita Barber, INC..oooeeeeee e 1755
Riviera Tailors, Ltd. ....coooeeeer e, 729
RK Productions, INC. ....cooooiririe e 1630
Roberts & Downey Chapel Equipment, INC. ......cccocoeeennene. 818
Robertson Design, LLC ......ccoviiiiiiiiieeiieeeee e 446
SCAM KING .ot 434
SCENCE CAr® ..o 725
Selected Funeral & Life Ins. CO. ..ooooiiiiiiiiiiiic 562
Shanghai Custom Tailors.........ccoooiiiiiiiic 834
ShivaShade ..o 535
SinoSource International .............ccooveiiiiiiiiiice 447
Sleep Tree PUBlISNING.........oooiiiiiiiiiicc 264
SMYth/Cid POy ..o 1862
Sonset Productions, LLC .......ooooioiii e 1363
Southland National Insurance Corp. .........cccocvvveeieeeenn.n. 1847
Southwest AIrlines Cargo........ooovviiiiiiiieiieieecie e 649
SpartaCraft, INC....oo.oooiiiiceeee e 647
SRS COMPULING. ..t 629
St Jude Children’s Research Hospital...............ccccoceiie.. 1655
Stericycle, INC. ..o 952
Swissdnabank SA.......oiii 1856
SXMetal USA ..o 1452
SymMPathyNet.CoM .....o.oiiiiiiiiiiiiccc e 1947
T &) Manufacturing COrp. ..o..ouwmmsmvrisrissssssnssnns 1361
TACA CArg0. i 1052
TanExpo 2010 - Italia..........ooooveeoiiiicceeeee 1648
Terrybear Urns & MemOIials .........coucrerorsorsensee: 1724
The Funeral Program Site ..........ccooviiiiiiiiiic e 639
The Granite Monument Company..........cccceevvveieaneennenn. 836
Thermalgraphics .........oocvoiiiiiiieie e 1152
TiESFOPYOU.COM wovrerserserssrsssssrsssssssssssssssssnssnnes 247
Tomoetogyo Co. Ltd. ..o 359
TADUTES.COM ..o 134

Uncommon USA, INC..oovviiii e, 1948
United Heritage Life ..o 441
Universal Containers USA ..ot 266
University Mortuary Science Education Association.......... 1463
UPS Capital...coeeieecece e 538
Valedictorian Software, INC..........cooovivieiiiiiiieeeeecee 963
Vantage Products COMp. ......ocovrioiiiiiiiiieieeee e 1038

Velella Society

Whitehall Products...........coooiiiiieiiiieee e 464
Whitmore Group, LTD (The)

Yamaha Corporation of AMerica........cccocevveeiiiiicinene 930
Z-Access Display It 3D by the Lewibelle Company............ 1860
Zachary DOUGIASS ... 1959
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Let the
Good
Times
Roll!

Continued from Page A41

Additional informa-
tion about these oppor-
tunities, including reg-
istration information,
can be found by visit-
ing the NFDA Conven-
tion website, www.nfda.
org/neworleans2010, and
clicking on the “Activi-
ties/ Tours” link.

Fais do-do and Pass a
Good Time! (“Put the kids
to sleep and live it up!”)

On October 10, with
a Mardi Gras float, po-

lice escort, grand marshal
and Motown Revelers,
convention attendees will
parade, in true New Or-
leans style, from the New
Orleans Hilton Riverside
to Generations Hall, site
of the President-elect Par-
ty honoring Patrick E.
Lynch. Once at Genera-
tions Hall, the home of
New Orleans jazz, guests
will enjoy a variety of
New Orleans-style cui-
sine, sip cocktails from
the cash bar and groove
to the soul music of De-
troit with local Motown
Band, “ELS.” Motown
legend Martha Reeves will
make a special appearance
and sing a few of her hit
songs. There is no charge
for this event.

The All-Star Recogni-
tion Ceremony & Recep-
tion on October 11 will
give attendees an oppor-
tunity to recognize their
colleagues who strive for
excellence every day. Re-
ceiving recognition at this
event, which has become
known as the “Academy
Awards of funeral service,”
are: firms that have earned
a 2010 Pursuit of Excel-
lence’ Award; individuals
who have earned a Certi-
fied Preplanning Consul-
tant (CPC) or Certified
Funeral Service Practitio-
ner (CFSP) designation;
JoAnn Baldwin, the 2010
NFDA Initiative Award
winner; recipients of 7he
Cremation Association of
North America’s (CANA)
Ginny Awards; and those
who have earned Crema-
tory Operator Certifica-
tion from CANA.

Joining the funeral ser-
vice all-stars will be spe-
cial guest speaker Doug

CONTINUED ON PAGE A58
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Unique Children’s Book about a
introduces a Child Casket teardrop introduced at NFDA

Destiny Casket

CUPERTINO,CA— In order to meet demand from cus-
tomers, Destiny Casket not only provides a full line
of caskets, but now provides a Child Casket to funeral
homes and distributors, as well.

For more information on the product lines of Des-
tiny Casket please visit www.destinycasket.com or call
408-850-0082. Visit their booth #839 at the NFDA
Convention in New Orleans.

- f.-rﬁg '
g ﬂ-[éaﬁ'ng Tear

CHARLOTTE,NC— Sleep
Tight Tonight, a subsid-
iary of Sleep Tree Publish-
ing Company, announces
that it will release its fourth
publication, 7he Healing
Tear, at the National Fu-
neral Directors Association
in October. Dedicated to
the innovation of Children’s
Literature, Sleep Tight To-

night is taking a bold step
into a new landscape of op-
portunity.

The Healing Téar is the sto-
ry of one teardrop in search
of its face in the world. Al-
though it is a children’s
book, it is a great bereave-
ment book for any age. A
child is affected as a result
of almost every funeral, but
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there are very few books in
children’s literature today
that are available in explain-
ing or dealing with death.
“Funeral homes are in a
unique position to provide
a good impression in an un-
fortunate time,” said author
Stephen C. Healy. “The
Healing Tear is the most
memorable gift you can give
a family at any price.” Sleep
Tight Tonight will be show-
casing the book from booth
264 at the NFDA confer-
ence in New Orleans.
Since 2005, Sleep Tight
Tonight has been produc-
ing truly unique literature
for children ages 2-100.
Since children are always
coming of age, there is no
other way to write. Learn
more at www.sleeptight-
tonight.com.

Trail Blazers

Axiom Business Systems

B&L Cremation System
Batesville Casket Company
Begin Bronze Urns
Biondan North America
Biondan S.PA., ltaly

IMSA Members

Aeon Manufacturing Company, Inc.
American Cemetery Supplies, Inc.
American Cemetery/Mortuary Consultants
Arcadian Memorial Products

Architectural Stone Imports, Inc.

J. Stuart Todd, Inc.

Jacobs

Jack Goodnoe Cemetery Planning & Design

Joseph B. Sankovich & Associates

Kelco Supply Company
KMI Columbaria

Kates-Boyleston Publishing

KNF Flexpak Corporation
Koppenberg Enterprises, Inc.

Lecon, Inc.

IMSA Members are the companies

that you have come to rely on to supply
quality products and services to the
memorialization industry. You can

also turn to them first for solutions and

innovation.

Come see “what’s new” at

national and state conventions, or visit

us on the web at www.imsa-online.com.

(] 1)

INTERNATIONAL MEMORIALIZATION
SUPPLY ASSOCIATION

Carrier Mausoleum Construction, Inc.
Cemetery Development Association, Inc.
Cemetery FunerarSupp|y Company
Cemetery Planning Resource Alliance
Christy Vault Company

Church & Chapel Metal Arts, Inc.

Clark Grave Vault Company

Cold Springs Granite Memorial Group
Conrad Pic?(e| Studio Inc.

Crematory Manufacturing & Service Inc.
Cressy Memorial/Crowne Vault Company
Custom Air Trays

Dakota Granite
Doric Products

E.C. Wesner Associates, Inc.

Eagle Granite Company

Eagle’s Wings Air

EDA Land Planning

Eickhof Columbaria LLP

Elberton Granite Association, Inc.
Ensure-A-Seal

Everlasting Granite Memorial Company, Inc.

Facultatieve Technologies
Forston and Associates
Franklin Wrap, LLC

Granite Resources Corporation
Grever & Ward, Inc.

Halo International Corp.
Hamlin Hydraulic Lift Company
Heart fo Heart LLC

Heirloom Bible Publishers
Heritage Flower Company
Holland Supply, Inc.

I.CCFA.

Ingram Construction Company, Inc.
Inman Shipping

Insight Books

Inspired Artisans

Matthews International Corporation
McCleskey Mausoleum Company

Mekus Studios, Lic.

Memorial Business Systems, Inc. (MBS, Inc.)
Memory In My Heart, Inc.

Mid Atlantic Contractors, Inc.
MortuaryMall.com

Mullen Construction Company

Nomis Publications, Inc.
Norvell Tent-Puckett Supply Company
Norwalk Vault Company/Kryprotek

Paradise Pictures
Pontem Software
Premier Columbaria

Ralph J. D'’Amato Jr. Cemetery
Planning & Design

Rock of Ages Corporation

Roquemore Marble & Granite

Rossato Giovanni S.rl., ltaly

Sinner Brothers, Inc.

Spardy Solutions

Star Granite Company, Inc.
States West Cemetery Services
Suhor Industries, Inc.

Techniserve, Inc.

The Barre Granite Association, Inc.
The Dodge Company, Inc.

The Lcnd%hn Design Group, Inc.
The Roosevelt Investment Group
The Tribute Companies

Trigard

Triple H Company

U.S. Metaleraft
U.S. Cremation Equipment

Vast Data Concepts

Western Sequoia Corporation
Wilbert Funeral Services
WithumSmith&Brown, PC

Zontec Ozone Generators

Please patronize the IMSA company members that support the industry.

International Memorialization Supply Association
P.O. Box 425 - West Bend, Wl 53095-0425 - www.imsa-online.com
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LAKEWOOD RANCH,FL—
At a time when cremation
jewelry is becoming more
widely available to clients in
the funeral services indus-
try, choosing which prod-
ucts to feature at your busi-
ness may be overwhelming.
But a hand-made, one-of-a-
kind piece may be just the
fit to honor the life of a de-
ceased loved one, and Love
Ashes pieces fit the bill.
Love Ashes fills a unique
niche in cremation jewelry.
Owner and artist Silvia En-
gel leads production from
her studio in Florida, mak-
ing each keepsake individu-
ally upon order. Every piece
is its own creation, and no
two are exactly alike. This
is a refreshing option to the
grieving, who want to re-
member the individuality
of the life they have lost.
Engel founded Love Ash-
es in 2007, inspired by the
loss of her own dear pet.
Love Ashes memorials give
clients across the country
a special way to keep their
deceased loved ones close at
heart. These stunning cre-
ations will be featured at

FUNERAL HOME & CEMETERY NEWS NFDA Convention Highlights
Love Ashes provides handmade Cremation Keepsake Jewelry

Owner and artist Silvia Engel in her studio.

the Love Ashes booth #849 at the NFDA
Convention in New Orleans, October 10-
13, allowing attendees to see the rich colors
and truly unique style of these memorials
in person.

Engel’s business integrates her passion as
an artist with her goal to make a meaning-
ful product for her clients. Her mission is
to create keepsakes that are as vibrant as
the lives they represent. Her unique ap-
proach and ability to create her own prod-
uct lines, along with a very affordable price
point, has made Love Ashes one of the

The Embrace pendant, available in seven colors.

most popular up-and-coming memorial
companies in the country.

Expanding to a national client base in
2009, Love Ashes keepsakes are made indi-
vidually using ashes of cremated loved ones.
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Each piece is made of beau-
tiful dichroic glass and in-
cludes ashes of the deceased,
which are placed in the art-
work and then kilned. The
artwork is made into a pen-
dant with the ashes visible
from the back of the pen-
dant, or hidden inside. The
artwork can also be mount-
ed and framed to create a
hanging or tabletop memo-
rial.

In 2010, Love Ashes has
added a new line to its al-
ready popular Classic Line
and Eternity Lines. The new
Embrace Line has added to
the variety of Engel’s prod-
ucts, while allowing the de-
ceased to be remembered
with vibrancy and life — a
gift to those who are griev-
ing.

The Embrace Line features
brilliant colors in a soft, cir-
cular shape. They are cre-
ated by layering small strips
of color to create a vibrant,
warm look on each piece.
The Embrace line is available
in seven colors. Additionally,
a multi-color piece is avail-
able that blends a rainbow
of the seven colors into one
memorial pendant.

Current Love Ashes busi-
ness partners have been
delighted to carry the new
lines.

“Recently, our funeral
home added Love Ashes
products to our merchan-
dise selection,” said Ste-
phen Carpenter, Presi-
dent of Carpenter-Jenks
Funeral Home & White
Dove Crematory, RI. “The
response has been beyond
our expectations. Families
are thrilled with the beauty
and vibrant colors of these
memorials, saying the pen-
dants are a beautiful person-
alized tribute to their loved
ones, a great testimony to

NOMI

PUBIICATIONS. INC.

Three Embrace memorial pendants.
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the quality and workman-
ship of Love Ashes.

“Silvia Engel has created a
fantastic pendantand an ex-
tremely easy ordering pro-
cess with a quick response
on all orders,” Carpenter
added. “Love Ashes prod-
ucts are a great addition to
the memorial products that
we offer - they sell them-
selves.”

Love Ashes cremation jew-
elry and framed memorials
are in high demand. Engel
is known for her care and
attention to detail in serv-
ing her clients, while also
offering incredible custom-
er service. Engel personally
takes every order, assuring
accuracy and a personal re-
lationship with her clients.

“My clients cherish Love
Ashes memorials because
they are as stunning as the
lives they represent,” said
Engel. “I have been privi-
leged to work with hun-
dreds of clients who have
trusted me to create memo-
rials for them and provide
them with great comfort
during a time of grief.”

Funeral homes and crema-
toriums across the country
can offer Love Ashes to their
clients who choose crema-
tion. Love Ashes current
partners have found that
featuring Love Ashes has
been valuable in meeting
the needs of their clients.

“I want people who are
grieving to be able to wear
their pendants and remem-
ber their loved ones with a
smile,” said Engel. “These
pendants allow my clients
to be comforted at a dif-
ficult time, in a beautiful
way.”

Please visit www.loveash-
es.com or call 1-888-452-
7278 for more informa-
tion.

STOP BY
OUR
BOOTH
#1028
AT NFDA

T0SS 70 WIN!



SEPTEMBER 2010 FUNERAL HOME & CEMETERY NEWS NFDA Convention Highlights Page A55

Connecting Directors

launches CDSocial

ZANESVILLE,OH—Ry-
an Thogmartin, founder
of Connecting Directors
(www.connectingdirectors.
com), is excited to be bring-
ing full-blown social net-
working to the funeral in-
dustry, with the launch of
CDSocial (www.cdsocial.
com). “We've literally made
history here; ours is the first
industry-specific social net-
working site on the Inter-
net,” and Ryan added, “it’s
just one more example of
my personal commitment
to keep Connecting Di-
rectors on the leading edge
of funeral service. There’s
nothing like it out there, I
guarantee it.”

Members can create in-
formative profile pages,
and easily upload photos
or videos. “It really works
just like Facebook,” shared
Ryan, “you’ll be able to
‘friend’ others, and truly
stay ‘connected’ with your
peers and leaders in the in-
dustry. Honestly, it’s what
I've been working toward
since the very beginning.”

“Web sites evolve,” de-
clared Ryan, “and we're
no exception. “The more I
thought about it, the more
I realized there needed to
be some separation be-
tween the social media side
of things, and the industry
news side. With CDSocial,
our companion site, Con-
necting Directors is living
up to my original vision:
an interactive space where
funeral service profession-
als can stay both informed
and connected.”

But, Ryan was clear that
it's more than that. “Our
social networking site re-
flects my desire to educate
members on using social
media in promoting their
businesses. Now they can
come somewhere familiar
to get used to this relative-
ly-new platform. Mem-
bers can learn how to do
all the things they want to
do in the wider world with
Facebook, LinkedIn, and
Twitter, and they can learn
as they go — without pres-
sure.”

It’s pretty obvious to many
funeral home owners that
social media offers a new
way to promote their busi-
nesses. In a very recent
MLive.com (www.mlive.
com) article, Saginaw area
funeral homes use Face-
book, Twitter to connect
with community, journal-
ist Lindsay Knake wrote
of the social media suc-
cess of Wakeman Funeral
Home. Rodney Wakeman
said that he “wants to be
where people are looking,
and that’s on the computer,”
shared Knake.

“He knows that social me-
dia is having a big impact
for his firm,” shared Ryan.
And this is something ev-
ery funeral home or cre-
mation provider can do. I
want Connecting Direc-
tors to be a place for funeral

home owners and operators
to learn the power of social
media — first hand.”

If you're one of those skep-
tics about the potential of
social media, Ryan posted
a copy of the MLive.com
article on Connecting Di-
rectors (www.connecting-
directors.com) for your re-
view. “I want members to
learn by example — I know
I can talk for hours, but
when they read of another
firm’s social media success,
most funeral directors are
persuaded to try it.

“Log-in to your account
to read the full article,” re-
quested Ryan. “If youre not
amember, join. It’s free, and
takes just a couple of min-
utes,” assured Ryan. “Then,
come join CDSocial. You'll
get access to all our social
networking features; to con-
nect with others who are us-
ing social media, as well as
those interested in learning
how to harness the world-
wide social media giants to
promote their businesses.”

WEW QRLEANS

“I want you to know, if
you're interested in Social
Media Coaching, we've put
together a great program
just for funeral service pro-
fessionals,” shared Ryan.
“You can learn more about
it, and sign up for one-on-
one coaching, on the CD-
Social site.”

Ryan wants everybody to
be a part of the social me-
dia revolution in funeral
service. “If you're on Face-
book, become a fan of the
Connecting Directors page.
If you're looking to really
get connected with others
in funeral service, be sure
to come join us at CDSo-
cial. Just like Connecting
Directors, it’s free. And it’s
the place to be. Let’s get this
social media ball rolling!”

Stop by Booth #339 at
NFDA in New Orleans for

more information.
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CONVENTION WORKSHOPS

BROOKFIELD,Wl—Funeral professionals who
attend 7he National Funeral Directors Associa-
tion’s (NFDA) International Convention &
Expo will benefit from more than 40 engaging
and interactive educational workshops and
seminars led by the most knowledgeable, cre-
ative and resourceful minds in the profession.

‘The convention features the widest variety of
workshops anywhere, covering the issues that
matter most: technical skills, cremation, busi-
ness operations, profitability, green funerals,
preneed, pet services, cemetery management
and more. The NFDA Convention will be
held October 10-13 in New Orleans.

October 10, “The Embalmer’s Tool Kit,” Frank Walton, Tidewater Commu-
nity College: Embalmers are often tasked with restoring extremely difficult cases.
During this session, attendees will discuss several embalming challenges and the
chemical, sundry and simple household items that can be used to perform an

expert job when time may be limited.

October 10, “Advance Cremation Arranging,” William McQueen, Ander-
son-McQueen Funeral Home: Although they have the same needs as your burial
customer, cremation customers think they are different. They don’t want the tra-
ditional arrangements funeral directors have been using for generations to satisfy
their burial clientele. Attendees will learn how to adjust their approach to arrange-
ments to satisfy cremation customers. They will also gain insights and informa-
tion about cremation customers that would ordinarily take decades to discover.

October 10, “American Attitudes Toward Funerals: 2010 FAMIC Study”: It’s
been 15 years since the Funeral and Memorial Information Council (FAMIC)
started tracking consumer attitudes toward memorialization and ritualization, and
the 2010 study presents important discoveries. A panel of four funeral directors
will present key findings about what families know about funeral service, with
whom they prefer to plan, and generational shifts in expectations and satisfac-
tion. Survey findings also address consumer attitudes toward cemeteries, crema-

tion, preplanning and green funerals.

UNCLE HARRY :

"I'LL VISIT PARIS
[F ITS THE LAST
THING I DOY

Inman’s exclusive
Trans-Containaire™
shipping unit.

IT WAS.

Unfortunately for Uncle Harry, seeing the Eiffel Tower was a
heart-stopping experience. Fortunately for his family, for one
low price, Inman Shipping Worldwide was there to handle
all the details of getting Uncle Harry back home.

Thoughtfulness. Consideration. Sensitivity. And efficiency.

Keep Inman in mind.

lnman.

SHIPPING WORLDWIDE

1605 Merwin Ave., Cleveland, OH 44113 e 1-800-321-0566
www.inmanshippingworldwide.com
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October 11, “Guerrilla Tactics to Boost Profits,
Enhance Your Brand and Send Your Competition
Running Scared,” Dan Heaman, funeral home
consultant: If actendees’ firms are facing tougher com-
petition or are in decline and in need of a turnaround,
then they need creativity, flexibility and a willingness
to change their approach, not only to win customers,
but keep them forever. This workshop will teach funeral
directors powerful and proven advertising, marketing
and PR techniques to grab attention, win loyalty and
help them succeed in their market.

October 12, “Conversation Café: Educating
Today's Families on the True Meaning and Val-
ue of Funeral Service,” H. Joseph Joachim IV,
FuneralOne; Lajos Szabo, Schoedinger Funeral
& Cremation Services; and William McQueen,
Anderson-McQueen Funeral Home: “Conversa-
tion Cafés” allow participants to set the agenda and
provide insights and advice to their colleagues. Funeral
professionals must focus on giving client families what
they want and need rather than what they think they
want. In this session, explore some of the latest break-
through solutions available to the profession and discuss
funeral service’s biggest challenge: educating families on
the true meaning and value of funeral service.

An up-to-date workshop schedule can be obtained by
visiting the NFDA Convention website, www.nfda.org/
neworleans2010, and clicking on the “Education” link
at the top of the page.

PRECONVENTION SEMINARS

Before the convention officially gets under way, NFDA
will offer three preconvention seminars on October 9:

“NFDA Certified Preplanning Consultant Semi-
nar,” Colleen Murphy Klein, NFDA; seminar, Oc-
tober 9 from 8 a.m.-4:45 p.m.; exam, October 10 from
8:30-10:45 a.m.: Promote exceptional professional and
ethical standards in the field of advance funeral planning
by becoming a Certified Preplanning Consultant (CPC).
In order to take part in this seminar, attendees must ap-
ply in advance and meet certain eligibility requirements.
Upon acceptance, attendees will receive the CPC Stan-
dards Manual and will be responsible for studying the
manual prior to the seminar and exam. Interested at-
tendees should visit www.nfda.org/cpc or call 800-228-
6332 for more information or to apply. Cost: $395 for
NFDA members and $540 for non-members.

“Cremation Association of North America
(CANA) Crematory Operators Certification Pro-
gram,” Rick Thomas and Steven Schaal, Mat-
thews Cremation Division, 8 a.m.-4:30 p.m.: Un-
derstanding the intricacies of operating a crematory is
not just for operators. With increased cremation-related
litigation, owners and managers must understand pro-
cedures to ensure quality control and protect their firm.
In addition to crematory operations, this certification
program will explore cremation-related liability. Attend-
ees will learn how the simplest mistake could end up
costing their firm hundreds of thousands of dollars. For
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more information about this program, call Suanne Deter-
man at CANA, 312-673-5754. Cost: $395 for NFDA and
CANA members and $495 for non-members.

“Reconstructive Techniques for Facial Repair of
Trauma,” Vernie Fountain, Fountain National Acad-
emy, 1:30-5:30 p.m.: Designed for embalmers, this seminar
will identify specific techniques that can be used during the
restoration of disfiguring facial trauma. It will include tech-
niques such as the removal of wrinkles; reduction of facial
swelling and discoloration; hypo injection of facial tissue;
sealing and wrapping to stop leakage; surgical treatment to
stop purge; and more. This seminar will focus on techniques
to achieve open-casket viewing of difficult or traumatized

cases. Cost: $129 ($169 after September 1).

Information about preconvention seminars can be ob-
tained by visiting the NFDA Convention website, www.
nfda.org/neworleans2010, and clicking on the “Education”
link at the top of the page. Complete information about
the 2010 NFDA International Convention & Expo can be
obtained by visiting www.nfda.org/neworleans2010 or by
calling the association at 800-228-6332.

Sponsors that have generously supported NFDA in 2010
are: American Airlines Cargo, Aurora Casket Company,
Batesville Casket Company, Directors Select Retire-
ment Program, Doric, Federated Insurance, Funeral
Call, Homesteaders Life, Hunter Warfield, JCPenney,
Kodak, Louisiana Funeral Directors Association, Mad-
elyn Company, Memorial Streams, Memories by De-
sign, Messenger and Nomis Publications.
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The other side of humor, while it can be caustic and rude,
is that it also can be pure mental health. I had a professor
in Boston once say that a good belly laugh was worth ten
valium. I believe the good professor was correct.

Humor reduces stress, and this is clearly evident on
funerals. I remember once a woman came running
into the narthex of the church. The place was packed,
and she saw me and came running over and in a loud
voice said, “Do you have a car for the ball bearings?”
I had no earthly idea what she was talking about. I
asked her to repeat her question. She yelled in a loud
excited voice “My son is one of the ball bearings, do
you have a car to take him to the cemetery?” OK now
I got it. Pall Bearers, were today on this particular fu-
neral transformed into Ball Bearings. Everyone in hear-
ing distance started to laugh, and finally the woman
blurted out, “Oh my God, I mean the pall bearers car
— good God what did I say?”

Here were people in grief, and out of the blue humor
popped is head up, and people released their tension.
So yes, while death and grief are serious sobering larger
than life experiences, grief and humor are too and are
related, and this relation can be and often is both use-
ful and valid in expressing the natural human emotions
which run high at such unique special times in life.

Looking closely at community rituals and practic-
es one realizes quickly that there are many ways that
people try to manage their anxiety about death — and
usually some form of humorous acting out is a silent
yet powerful companion on such activities. Let’s take
Halloween for instance.

I used to love Halloween when I was a child. I still
love Halloween and relish staying home and hand-
ing out all the goodies
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Humor and Death (Part 2)

clear objective look at the strange and bizarre behav-
iors that takes place on Halloween night, one would
have difficulty making sense of it — unless that per-
son sensed its deeper meaning, which many people
do sense to be sure. All Soul’s Day after all is one of
the major events in the Christian Church calendar. I
believe that when parents accept the events of Hal-
loween and take the calculated risks involved they
are probably in the end expressing their need for a
symbolic, socially approved way of getting close, in
possibly dealing with, albeit it temporarily their own
particular form of death-anxiety.

Possibly the intensity and frenzy with which Hal-
loween is prepared for, commercialized, and socially
approved may be a clue to the degree of death-anxi-
ety that parents and the community feel in this cul-
ture. Halloween has all the ingredients necessary for
personal death awareness. Death symbols, risk taking,
and possibly hopefully a safe return to the nest. It is
like putting one’s big toe in the deep end of the pool
and safely pulling it out again. Yet once again even in
this metaphor many people drown when they put their
big toe in the deep end of the pool.

Certainly our behaviors at Halloween is lightheart-
ed and humorous, but yet in the church calendar the
holy drama of the death and resurrection of Jesus lacks
humor, its function may well also be related in a big
way to the emotional needs expressed in the sportive
counterpart that occurs between Easter at one time,
and the next Halloween. The theme of both is precisely
the same: death.

While 1 personally do not like undertaker jokes (I
have always been thin skinned and ultra sensitive, I
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can dish it out but can’t
take it) I believe that
when anybody confronts
death honestly, whether it
is in jest as in Halloween,
or in all seriousness as in
Easter, one may very well
reduce the intense anxiety
that surrounds the emo-
tional hazard of personal
death, personal grief, and
personal dying.

I believe that in laugh-
ing we tend to reduce the
magnitude of the per-
ceived threat. I suspect the worst approach is to not
laugh at death or take death seriously — but instead to
be indifferent to the subject. That possibility and to-
day’s reality frightens me. Death illiterate, death indif-
ferent people I believe can and do dangerous things,
for if one is numb, desensitized, neutral, immune, and
utterly indifferent to death I believe they will be the
same to life, and they can possess the ability to mow
down their school chums without giving much con-
cern or awareness to the literal, rational and honest
permanency of their actions for themselves and oth-
ers. I have been told that cold blooded killers have a
soul less look in their eyes. I have a suspicion that it is
better for young people to use humor with each other
than to kill each other.

Grief and death are sobering subjects. Sex is a sobering

subject. Financial security is a sobering subject. Health
CONTINUED ON PAGE A59
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to the goblins, witches,
ninja warriors, and Star
Wars people who ring my
doorbell. Great fun and I
get a great laugh out of
the vampires, ghosts, and
monsters.

The theme and history
of Halloween, no matter
how well it is disguised
is unquestionably death.
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Interestingly on Hallow-
een parents can without
even knowing it act out
their death anxieties in
a socially accepted man-
ner. They dress their chil-
dren up in the symbols
of death — skeleton suits,
death masks, and ghost-
ly dress. They send their
children out into the dark
of night, fully aware of
the hazards, but willing
to take that calculated risk
(on a temporary basis) so
as to have it all over with
and then the little ones
return back to normal,
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safe, secure ground in

only a few hours. Once
again the environment
of risking death culmi-
nates hopefully in safe
and secure ground, but
still with the accompa-
nying delusion present.
The delusion of course is
the reality of death is ever
present because on the so-
bering serious side of life
we all know that some
little ones every year and
at every Halloween never
make it home from their
night of trick or treats,
some are poisoned, some
are kidnapped, and some
are murdered. Yet the risk
is still taken, and to be
sure it is a calculated risk
on the parents part, for
unquestionably they are
skirting death. Itis a pow-
erful silent symbolic death
lesson whether people are
aware of it consciously or
not.

If a person were to stand
back and take an rational,
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DST to display
preparation room

Preparation room with the new filtration introduced by DST.

INCLINE VILLAGE,NV—
Duncan Stuart Todd,
Ltd., the Preparation
Room Specialists, will ex-
hibit at the NFDA Expo
in New Orleans, October
10— 13 in Booth 941. The
focus of the company’s dis-
play will be PrepArm, a
ventilating product for lo-
calized air exhaustion.

Winner of the NFDA
2009 Innovation Award,
DST is among five final-
ists in the 2010 competi-
tion with their entry of
PrepArm. On line vot-
ing by funeral directors
is available at nfdabizex-
change.org. and closes
September 17.

DST will introduce a
new filtration program
for air entering and leav-
ing the general airstream
of the preparation room.
PrepAir, the company’s ex-
clusive OSHA compliant
HVAC system, PrepArm
and the air filtration pro-

gram combine to make
DST aleader in supplying
the industry with a com-
plete package of protective
ventilating systems.

A discount on Premier
Source Design plan will
be given to registrants who
visit the booth. Those who
don’t make the show are in-
vited to call DST for a dis-
count. Additional action at
the booth will be an ongo-
ing video photo gallery of
preparation rooms.

Founded in 1993 by
J. Stuart Todd and lat-
er owned and operated
by Marjori and Dun-
can Todd, the firm will
participate in the NFDA
Convention and Exposi-
tion for the eighteenth
time. For further informa-
tion, please call 877-832-
6898, fax 775-832-6895,
or email info@dstlimited.
com. For a thorough de-
scription of DST, visit
www.dstlimited.com.
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Gober of Matthews International. While economic
conditions and consumer preferences may change, a
funeral directors role in helping people remember their
loved ones never changes. Business difficulties aside,
Gober believes that there has never been a better time
to be in funeral service.
There is no charge to at-
tend the All-Star Recogni-
tion Ceremony & Recep-
tion.

The Funeral Directors
Under 40: A Night on
the Town event, taking
place on October 11, is
sure to be an unforget-
table night of fun in the
French Quarter. Attend-
ees will meet-up with
other “Under-40s” for
cocktails and appetizers
in the New Orleans Hil-
ton Riverside Presidential
Suite. The group will then
head over to the Bourbon
Cowboy bar on legendary
Bourbon Street. Revelers
are also free to explore the
many other unique wa-
tering holes on Bourbon
Street. The ticket price of
$40 ($65 after Septem-
ber 1) includes two drinks
and appetizers in the Pres-
idential Suite, beads, tax
and gratuity (and aspi-
rin).

A groovy flashback to
the ‘60s awaits attendees
at the Closing Celebra-
tion on October 13. Join
NFDA President William
Wappner, CFSP, and his
wife, Esther, at Mardi
Gras World to welcome
the 2010-11 NFDA Ex-
ecutive Board. Step off the
bus into the Mardi Gras
Float Den, have a cocktail
at the stately Grand Oaks
Mansion and enjoy a de-
licious New Orleans-style
meal. Following dinner,
attendees will dance the
night away to the number-
one Beatles tribute show
in the world, “1964.”
The ticket price of $125
($150 after September 1)
includes transportation,
food, entertainment, tax
and gratuity.

Attendees can find addi-
tional information about
these events by visiting
the NFDA Convention
website, www.nfda.org/
neworleans2010, and
clicking on the “Activi-
ties/ Tours” link.

Explore the Big Easy

The city of New Orleans
— with world-renowned
restaurants, nightlife, his-
tory and culture — is back
and open for business.
The authentic culture of
New Orleans creates a dy-
namic experience that is
vibrant and unlike that of
any other American city.
Attendees can experience
the cultural riches of New
Orleans through exclusive
tours:
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Cemeteries of New Orleans: Delve into the re-
ligious culture and spirit of Louisiana by visiting its
most famous cemeteries. Admire great architecture,
exquisite woodwork, stained glass and stone, and
learn about the “cities of the dead.”

History, Highlights
and Hope: New Or-
leans Post-Katrina:
New Orleans suffered
greatly during Hurricane
Katrina but is now re-
building. Travel through
the historic French Quar-
ter, virtually untouched
by the storm, to the 9%
Ward and Lakeview, two
neighborhoods devastat-
ed by Katrina. View the
area’s destruction and re-
turn via rebuilding proj-
ects such as native Harry
Connick Jr.’s Musicians’
Village and actor Brad
Pitt’s Make It Right proj-
ect. View the sites of ma-
jor levee breeches and the
progress of their recon-
struction.

Ghosts, Scandals
and Lafitte's Black-
smith Shop: The dark
and roguish history of the
French Quarter is replete
with stories of outlaws,
voodoo queens, saints
and sinners, including pi-
rate Jean Lafitte, a warrior
hero who helped defeat
the British in the Battle
of Orleans. Dubbed the
oldest bar in America,
Lafitte’s haunted black-
smith shop was built be-
fore 1772. Tradition has
it that while the Lafitte
brothers operated this
blacksmith shop as a le-
gitimate business, it was
really a front for their pi-
rate enterprise.

Cajun Swamp Tour:
Experience the beauty and
serenity of Louisiana’s sce-
nic bayous and swamps
on a flatboat ride into
one of the wildest swamps
and natural areas in North
America. Flourishing with
Cypress trees draped in
Spanish moss, wild flow-
ers and multitudes of in-
digenous aquatic plants,
the swamp opens a path
into the heart of Louisi-
ana.

Additional information
about these tours, in-
cluding dates, prices and
registration information
can be found by visit-
ing the NFDA Conven-
tion website, www.nfda.
org/neworleans2010, and
clicking on the “Activi-
ties/ Tours” link.

Complete information
about all aspects of the
2010 NFDA Internation-
al Convention & Expo
can be obtained by visit-
ing www.nfda.org/newor-
leans2010 or by calling
the association at 800-
228-6332.
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care is a sobering subject.
These subjects are so so-
bering that if humor is
not injected, if some light
hearted comment is not
made the reverse of heal-
ing and help will certainly
occur. Fear will take over,
and while this might be a
great motivator, too much
fear stops the human ex-
perience questing for per-
sonal peace and content-
ment in its tracks.

Jack Benny made fun
about his being a miser
and he was hilarious. He
made the obsession with
financial security look
ridiculous, while all the
time watching him I knew
that being serious about
financial security was im-
portant.

George Burns made
sport of being old and
having sex. He quipped
once “Making love after
you are 80 is like playing
pool with a rope.” Cer-
tainly intimacy is impor-
tant, and it can be terri-
bly sobering, but George
Burns helped balance out
the realities of aging with
a quick joke, which I
found really funny. How-
ever | told this joke at a
seminar and was never
asked back.

When the humor even-
tually comes my way
about my job, my work,
the endless undertaker
jokes I try to understand,
have a laugh, and not take
it too seriously. Not too
long ago a man came up
to me and said “Todd do
you know the definition
of self-control?” I did not
know the answer, so the
man replied, “It is the
undertaker trying to look
sad at an $80,000.00 fu-
neral!” He laughed and
laughed. I patted him on
the back and said “That is
a good one.”

Emotionally, physically,
spiritually and socially it
is just possible that the
humor people employ to
face death and grief may
be many times a useful
and necessary device for
reducing one’s own anx-
ieties to small size bites
which are palpable and
manageable. What I used
to view of offensive and
inappropriate is I believe,
in context, quite valid and

helpful.

Todd W. Van Beck is one of the
funeral profession’s most prolif-
ic authors and presenters. From
simple staff development at the
smallest funeral home to clergy
seminars to keynote addresses at
the largest of gatherings, Mr. Van
Beck tailors each presentation to
suit any occasion.

Todd W. Van Beck has written
over 200 articles and 65 books
and manuals covering every pos-
sible topic of interest to funeral
directors, cemeterians and clergy.
His extensive training and experi-
ence spans over 35 years at every
level of the funeral and cemetery
profession and the church. For
more information or to contact
Mr. VanBeck visit his new website
at www.toddvanbeck.com.
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Cemeteries Aglow hosts Biggest
Loser’'s Abby Rike at NFDA Convention

MITCHELL,SD— Sher-
ri Kayser of Cemeteries
Aglow, Inc. would like to
introduce you to motivation-
al speaker Abby Rike at the
NFDA Convention. Abby
was a contestant on NBC’s
Season 8 Biggest Loser. She
has shared her experiences
since losing her husband, 5
year old daughter and 2 week
old son in a tragic car acci-
dent with people throughout
the United States. Through
her journey she has learned
about her strengths, weak-
nesses and how to face her
fears. Her message of inspira-
tion is one that many need to
hear to face their own fears-
whatever they may be.
Abby was the keynote speaker at Cem-
eteries Aglow’s grief conference, Com-
Jortshare 2010. If you are planning a grief
conference to help your clients cope with
their grief, Abby would be a phenomenal
asset to your conference. Come to booth
#463 on Tuesday of the NFDA conven-
tion and meet Abby in person. Other-
wise, stop by the Cemeteries Aglow, Inc.
booth and pick up Abby’s brochure and

check out the convention specials on the

(L to R) Sherri Kayser and Abby Rlke.

Peace Light and Serenity Light.
Cemeteries Aglow, Inc. is a company
founded by Diann Plamp through her
family’s personal journey of grief; losing
their daughter, Kimberly Kay. A solar
powered memorial light called the Peace
Light was created in Kim’s memory. The
business has expanded to include mon-
uments and memorial accessories. For
more information on their story log onto
www.peacelight.com.
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Kill The “Flower Flies”

Phorid Fly

Zontec’s Project Department will tailor
make a solution for your particular
mausoleum’s insect and/or odor problem-
all without chemicals.

HiW DRIFAME

279 BOOTH 1949 ( \&

FIND US BY TYPING IN YOUR ADDRESS BAR:
www.zontecsolution.com

Soontec  1.800.474.0105

ADVERTISING WORKS

FUNERAL HOME &
CEMETERY NEWS

Visit us at Booth 1019
to see all our new products on display.

MOLLY WEST
Honcdbosnd Boon |

MARE FEAM SARATAN

625, 3¢ 1155

800/827’5 | 51 www.messengerstationery.com M@%@N@@%

Promo Code: 8010

°;:;f§ immex

Clegant. sophisticaled and ulferly cistinclive

e Tupestry book cover handcrafted by Molly West
e Oversized memoriul reyister book

o Well chosen collection of poems und verses

e Finest yudlity puper and materidls

e Expertly desighed interior on heuvy ivory stock
beautifully compliments the hand-made book cover

L.
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By: Continental Computer

SEPTEMBER 2010

ksl 22510
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Introducing U Design and User Defined by Continental Computer.These
exciting new tools will allow the user to truly customize their own data
input screens, and store fields that are not available in other areas. Using our

software the only limit you have is your imagination

Products:

The Director’s Assistant %
The Cemetery Manager
The Leads Manager

The Crematory Manager
The Aftercare Manager
Reepsake Publisher
Memorial Designer 3

Accounting Software
Hardware

3 Spanish Versions Available

Contact Us
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2008 Continental Computer Corp. All trademarks, trade names, service marks, and logos referenced herein belong to their respective companies.

Tel. (800) 240-1016 (North America)
Tel. (870)932-0081 (Outside U.S.)
FAX: (870) 931-1273

E-mail: sales@continentalcomputers.com
www.continentalcomputers.com
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CONTINENTAL
COMPUTER CORP.



