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VISCHER  FUNERAL SUPPLIES (800) 752-8767
(215) 957-9601

FAX 
 (215) 675-9706

www.vischerfuneralsupplies.com** Your Ferno Washington Distributor **

Quality & Service Proven Over the Ages
INDUSTRY LEADING 1000 LB.
MINI MAXX MORTUARY COT 

FOR THE COMPLETE FERNO® LINE AND MORE
VISIT OUR WEBSITE AT

WWW.VISCHERFUNERALSUPPLIES.COM

Ferno® Model # 87
Church Trucks

Ferno® Model # 24
Multi-Level, One Man® Mortuary

Ferno® Model # 34 & 36
Dressing Tables (34 Folding*)

Ferno® Model # 103 &102
Operating Tables

SPECIAL 
PRICING 
$197000

Don’t be fooled by imitations 
there is only 1 Ferno-Washington 
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LAKE BARRINGTON,IL— Like the sigh of 
relief that comes when taking off  a pair of 
too-tight shoes, Meadow Hill is wiggling 
its toes in brand new offi  ces. Th e maker of 
Th umbies® and Buddies Keepsakes is enjoy-
ing expanded facilities in Lake Barrington. 
President and founder, David Gordon, 

FORT WAYNE,IN— Frank Kaiser, former avia-
tion professional, recently announced the launch 
of Eagle’s Wings Air—the fi rst company to pro-
vide targeted air transportation and travel man-
agement service to the death care community. 
Th ey act as a complimentary concierge service 
for human remains, while also off ering bereave-
ment travel assistance to families. “Th ere is a sig-
nifi cant opportunity to save funeral profession-
als time, while also introducing a higher level of 
tracking which directly benefi ts the client fam-

New Meadow Hill Facility 
Readies Thumbies® for 
Future Growth

Meadow Hill’s New Offi ces

commenting on the new space, recently said 
“Our continued growth in the funeral ser-
vice industry both necessitated the move to 
larger offi  ces and made the purchase of a new 
building possible. Th is new space doubles 
our physical size and puts us in a position 

CONTINUED ON PAGE B8

Former Airline Manager launches 
Eagle’s Wings Air
Air transportation experts create a centralized airline reservation center for human remains.

Frank Kaiser

ily,” says Frank Kaiser, founding 
partner and President of Eagle’s 
Wings Air. Funeral directors, 
mortuaries and shipping com-
panies all stand to benefi t from 
the enhanced airline manage-
ment service off ered through 
Eagle’s Wings Air. 
 Frank Kaiser has nearly 20 
years of airline-related experi-
ence, including serving death 
care professionals through the 
development of an airline pro-
gram to manage human re-
mains. Leveraging his previous 

air operations experience from UPS, Eagle’s 
Wings Air has implemented top-tier track-
ing technology virtually connecting to all ma-
jor airlines. “Finding fl ights will become even 
harder as the airline industry continues to re-
duce capacity. EWA saves our directors time 
but more importantly, keeps our fi rm focused 
on funeral service related activity verses dealing 
with the air transportation process,” said Mark 
Krause, President of Krause Funeral Homes 
and Cremation Service, Milwaukee, WI.

 For additional information 
on Eagle’s Wings Air, contact 
Frank Kaiser or visit www.ea-
gleswingsair.com. 
 Eagle’s Wings Air was estab-
lished in 2007 as the travel 
agency for funeral service. Th e 
headquarters are located in Fort 
Wayne, IN, out of which they 
service funeral professionals na-
tionwide. EWA off ers concierge 
services for the air transportation 
of human remains, while also 
off ering personalized travel as-
sistance for the bereaved.
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CONVENTIONS

Illinois Cemetery & Funl Hm 
Assoc - Sep 10-11, Grizzly 
Jack’s Grand Bear Lodge, Utica, 
IL. Exhibits. (866)758-7731.

New Jersey State FDA - Sep 
15-18, Bally’s Atlantic City, 
Atlantic City, NJ. Exhibits. 
(800)734-3712.

Washington Cemetery & 
Funl Assoc and Cemetery 
Assoc of Oregon - Sep 
17-20, Resort at the Moun-
tain, Welches, OR. Exhibits. 
(888)522-7637.

Preferred Funeral Directors 
International - Sep 20-23, 
Ameristar Resort, St. Charles, 
MO. (727)524-8100.

Catholic Cemetery Confer-
ence - Sep 30-Oct 3, JW Mar-
riott Orlando, Grande Lakes, 
FL. Exhibits. (888)850-8131.

Selected Independent Fu-
neral Homes - Oct 1-4, JW 
Marriott Hotel, Washington, 
DC. Exhibits. (800)323-4219.

NFDA - Oct 12-15, The Rosen 
Center, Orlando, FL. Exhibits. 
(800)228-6332.

Cemetery Assoc of Oregon 
and Washington Cemetery 
and Funl Assoc - Oct 17-
20, Resort at the Mountain, 
Welches, OR. Exhibits. ce-
massn@hotmail.com

Hawaii FDA - Oct 25, Kapaa, 
HI. (808)455-1041.

Casket & Funeral Supply 
Assoc - Nov 17-18, Crowne 
Plaza, Indianapolis, IN. Exhib-
its. (847)295-6630.

Connecticut FDA - Dec 4, 
location to be announced, 
Exhibits. (860)721-0234.

Alliance of Illinois Cemete-
rians - Jan 22-23, 2009, Best 
Western Prairie Inn, Galesburg, 
IL. (217) 789-2340.

OGR - Apr 22-25, 2009, Gay-
lord Opryland Resort and Con-
vention Center, Nashville, TN. 
(800)637-8030.

Pennsylvania Cemetery, 
Crematory & Funl Hm Assoc 
- Sep 27-29, 2009, Pittsburgh 
Institute of Mortuary Science, 
Pittsburgh, PA. (717)236-
9970.

SEMINARS/MEETINGS 

The Funeral Service Profes-
sional Association - meets 
every Sunday night online at 
8pm for discussion at www.
embalmer.com.

OGR “Business Fundamen-
tals...Connecting the Dots” 
- Sep 14-16, InterContinental 
Harbor Court, Baltimore, MD. 
(800)637-8030.

Texas Cemeteries Assoc 
Maintenance Conference - 
Sep 16-17, Cabela’s Outfi tter 
Conference Room, Buda, TX. 
(817) 336-0584.

Academy of Advance Fu-
neral Planning 2008 Train-
ing Courses - Sep 17-18, 
“Financial Aspects of Advance 
Funeral Planning”; Oct 21-24, 
“AFP 101”. The Academy 
of Advance Funeral Planning 
Training Center, Franklin, OH. 
(800)331-6270.

Catholic Cemetery Confer-
ence Sales and Service for 
Catholic Cemeterians Semi-
nar - Sep 29, JW Marriott, 
Orlando, FL. (708)202-1242.
Alliance of Illinois Cemete-
rians Fall Workshop - Oct 9, 
Skyline Memorial Park, Monee, 
IL. (217) 789-2340.
ICCFA Fall Management 
Conference - Oct 22-25, Ritz 
Carlton, Naples, FL. (800)645-
7700.

Jewish Funl Dirs of America 
Annual Meeting - Oct 26-30, 
Omni Tucson National Golf 
Resort and Spa, Tucson, AZ. 
(781)477-9300.

OGR “Business Fundamen-
tals...Connecting the Dots” 
- Nov 9-12, Casa Marina Re-
sort, Key West, FL. (800)637-
8030.

FUNERAL HOME & 
CEMETERY NEWS

If you have a 
Convention, Meeting 

or Seminar that 
you would like to 

see listed here, send 
information to:

PO Box 5159, Youngstown, OH 44514
Fax 1-800-321-9040

E-mail info@nomispublications.com
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Scatter Tubes™ 
introduced 
by Passages 
InternationalBooth #2031

NRJ adds “Mortician 
Picture Frame” and 
lowers prices of 
Christmas Ornaments

Mortician Picture Frame

Hand Painted Glass Ornaments

ROYAL OAK,MI— NRJ Enterprise, LLC brings back the 
popular Mortician Picture Frame. It was one of Vinden 
USA’s best sellers. Ron Novak of NRJ, LLC says, “Last 
year, several customers from our Vinden USA days asked 
for them.” Th e picture (7” x 7” with a metal frame) is de-
rived from an original Mason ink drawing. Colors and 
shadows have been added to enhance this whimsical work 
of art. Great one-liners hang on signs dangling from the 
building. Kooky euphemisms are also used as well. Great 
for home of offi  ce. NRJ guarantees a laugh from anyone 
who looks at it.
 NRJ’s glass, hand painted ornaments imported from Po-
land’s famous ornament factory are also available at a new 
low price! Th ese four very cool ornaments are only avail-
able from NRJ, LLC. Th e male and female funeral director 
(both with a death certifi cate and shovel in hand), a cop-
per tone casket, and a 1950s retro limousine style hearse 
are ready for shipment.
 NRJ, LLC knows its products will bring years of enjoy-
ment to staff  members, spouses, your boss, as well as your-
self. A money back guarantee applies to all of our prod-
ucts. Easy secured on-line ordering is available at www.
graveyardgift.com or call 1-800-961-6750.

ALBUQUERQUE,NM— To meet the increased demand for 
aff ordable green funeral products, Passages International 
Inc. introduces the Scatter Tube™. With the increase in en-
vironmental awareness and with over 40% of cremation 
consumers intending to scatter, the unique Scatter Tubes™ 
are the perfect aff ordable scattering urn.
 According to Darren Crouch, president of Passages In-
ternational, Inc., “Th e Scatter Tube™ is a profi table and 
attractive product that can be positioned by funeral homes 
as the economy urn. Its ground-breaking design will im-
press families and will not threaten permanent urn sales 
since it is clearly a temporary container.”
 Th e new Scatter Tubes™ allow funeral homes to provide 
a unique and profi table product to families that intend to 
scatter. Th ey are made of recyclable cardboard and feature 
nine custom-printed themes. Th ey are attractive, durable 
and simple for funeral directors and families to use.
 Passages International, Inc. specializes in the design and 
manufacture of green funeral products. Founded in 1999, 
Passages is the largest supplier of green goods to the funer-
al industry. For more information on our extensive prod-
uct line and aff ordable merchandizing systems, visit us at 
www.earthurn.com or call toll free at (888) 480-6400. 

CHICO,CA— Continuing their long tradition of custom crafts-
manship, Mabrey’s new Ride Home cremation urns celebrate 
the independent spirit of horse and motorcycle riders. 
 Crafted in solid walnut or oak, Th e Ride Home designs 
combine old-time American woodworking with modern laser 
etching for a three-dimensional work of art. Th ese urns off er 
a unique memorial for the person who loved riding horse or 
bike.
 Like other Mabrey urns, Th e Ride Home is handcrafted of 
solid wood by artisans in Chico and can be personalized with 
names, dates and additional inscriptions as desired by the fam-
ily. Even with custom laser personalizing, Mabrey products usu-
ally ship within three days, and overnight service is available.
 Visit www.mabreyproducts.com or call 1-800-942-3799 for 
additional information and pricing.
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From Our Family To Your Family - Factory Direct

First Call Vans • Chevrolet Suburban Conversions

Cadillac Escalade Conversions • Parts and Accessories 

1-800-559-5018
Prestige Vehicle Corp. • 2030 St Rt 125 • Amelia OH 45102 • www.prestigeveh.com

FACTORY 
DIRECT 

PRICING

GARMIN 
GPS Unit 

FREE 
with purchase 

All New 
2008 Chrysler Town & Country

Landau Panels
$75000

plus shipping

Ask About Our Used First Call VansAsk About Our Used First Call Vans

$31,50000

PURCHASE

$53800 per  month for 72 months • $0 Down
Call for Lease Pricing

Visit us at Booth #1860
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 STYLISH MATCHING TIES
FOR PROFESSIONALS

ANY SIZE GROUP OR ORGANIZATION

www.tiesforyou.com

           Phone: 877-770-TIES (8437)
                  Fax: 276-466-3474
E-mail: customerservice@tiesforyou.com

Visit us at Booth #603

Church Chair® introduces new Viewing 
Chair for Funeral Homes

Collegiate Memorials celebrates 10th 
Anniversary with Redesign of Urn Lines

The Tall Grand Chair Design from Church Chair®

Photo courtesy of Henderson and Sons Funeral Home, Rome, GA.

ROME,GA— Church Chair® proudly an-
nounces their new specialty chair design for 
the funeral home industry.
 Th e Tall Grand Design™ has been custom 
designed to the height requirement preferred 
by funeral homes for a Viewing Chair. Our 
Tall Grand Design™ is a large, comfortable 
chair featuring a 20” wide cushion between 
the arms with thick 4” premium seating. 
Th e recessed lumbar support in the front 2” 
foam back provides ergonomic comfort. Th is 
quality chair design is custom-made in your 

choice of an unlimited selection of fabrics 
and frame colors to complement the décor 
of your facility.
 Church Chair® is an American-owned, fac-
tory-direct American made chair manufacturer 
with its two factories located in Rome, GA and 
offi  ces located in Rome, GA and in England. 
Th ey manufacture custom-made chairs for all 
purposes that are shipped worldwide (50 US 
states and 49 countries). Th eir chairs have been 
99% recyclable since 1985 when the company 
made its very fi rst chair. For more informa-

tion on their environmen-
tal policy, please visit http://
www.churchchair.com/envi-
ronmental_data.php
 If you are in the area, be sure 
to visit the Chair Factory Out-
let located in Rome, GA.
 Visit www.churchchair.com, 
email sales1@churchchair.
com, or call 800-331-5411 
to request more information. 
Ask about the Free Sample 
Chair Program.

Medals of America 
Celebrates their 
1,000,000th Order Bo

ot
h #

21
62

FOUNTAIN INN,SC— Medals of America, a 
Veteran owned and operated catalog and inter-
net sales company in business for over 30 years, 
recently reached a major milestone when they 
took their one millionth order. “Th is is some-
thing we never imagined would happen when 
we started our company over thirty years ago,” 
stated Frank Foster, CEO and retired Army 
colonel “but we are so glad that it has.” 
 Over 30 years ago, Frank and his wife, Lin-
da, president of Medals of America, decided 
to collect his father’s World War II medals and 
give them to him for Christmas. Th e task took 
over 9 months. To their surprise, several other 
family members asked them to display their 
medals also. Linda, said, “You know, there’s 
a need for a company to do this for Veterans 
and their families.” From that idea, Medals of 

America was born. Now they are joined by 
their son, Lee, in the running of the compa-
ny, which is almost entirely staff ed by retired 
Veterans.
 Th e mission of Medals of America is sim-
ple—they want every Veteran to display 
their military awards that our grateful nation 
has presented to them. Anything Medals of 
America can do to have all the great people 
who served their country in the Armed Forc-
es display their awards will enrich future gen-
erations by these symbols of duty, honor and 
country.
 Orders can be placed either over the phone at 
1-800-308-0849 or on line at www.usmedals.
com. Th ey off er a full line of medals, ribbons, 
clothing and display cases to the active duty 
service members and Veterans.

Celebrating their millionth order are (L to R) Lois Owens, Warehouse Manager, Lee Foster, COO, 
Linda Foster, President, Tony Aldebol, General Manager, and Frank Foster CEO.

 Collegiate Memorials was 
recognized as the fi rst com-
pany in America to license 
a complete line of licensed 
memorials products which 
includes caskets, cremations 
urns, registry books, bronze 
and granite monuments and 
burial vaults beginning in 
1999. The following year, 
Collegiate Memorials was 
recognized by all major media 
outlets with this distinction. 
Th e media outlets included 
CNN, CNBC, Fox Sports 
News, CSS Sports, Wall Street 
Journal, as well as all major 
newspapers, radio, and Eu-
ropean media. Mr. Walston 
said, “I am looking forward 
to the next ten years and an-
ticipates a greater interest in 
Collegiate Memorials as the 
baby boomers become of age 
over the next fi fteen years.”
 For more information, 
call 1-888-840-7409 or 
visit www.collegiateme-
morials.com.

The Glory

The Victory

The Legacy

MACON,GA— Collegiate Memorials, LLC
will celebrate its 10th anniversary in the com-
ing year of 2009. In celebration of reaching 
this business milestone, Scott Walston, CEO 
and founder of Collegiate Memorials, has 
personally overseen the redesign of its solid 
cherry Cremation Urn Line, Th e Glory, Th e 
Victory, and Th e Legacy. Th is redesign off ers 
more choices for college approved insignias 
and additional personalization which may in-
clude the deceased’s name, dates, graduation 
date, school of study and a 3-D fi nely etched 
photo of the alumni or alumnae. 
 Mr. Walston says, “As other vendors are of-
fering more import burial products, Collegiate 
Memorials guarantees all of its licensed memo-
rial products to be American made.” 

New, Less Expensive Bronze Markers 
from Valley Monuments include More 
Text, Artwork Choices

OXNARD,CA— Oxnard-based Valley Monuments, Inc., 
the leading supplier of realistic cast stone replicas of rocks 
and trees for cremation gardens, is introducing its “New 
Generations” cast bronze design service to cemeteries and 
funeral homes who want to off er an aff ordable alternative 
to families requesting bronze grave markers with more than 
just the industry standard of two or three small graphic 
emblems and a 25-character epitaph.
  Th e new design service will feature turnarounds of proofs 
by fax or e-mail in hours instead of days, unlimited “text-
that-fi ts” at no extra charge, and a custom approach to 
designs with a wide choice of digital artwork that can be 
enlarged or reduced in size depending on the length of the 
epitaph in categories such as Our Faith, Field & Stream, 
Summer Garden and Paradise Forever.
 Free shipping is included with all markers and plaques 
which are priced to be less expensive than comparable 

products on the market, 
when including per-letter 
or word charges, and are 
professionally cast by a 
bronze foundry with more 
than 100 years of experi-
ence and a reputation for 
consistent quality.
 In addition, cemetery and 
funeral home staff  are en-
couraged to make use of a 
“neutral” website at www.
OurBronzeMarkers.com 
(without pricing or the 
fi rm’s contact info), an in-
valuable and time-saving 
tool for families to leisure-
ly view design choices be-
fore or after meeting with 
a counselor or marker ad-
ministrator. 
 As compared to having to 
look at brochures and cata-
logs in-person, the website 
also allows other busy deci-
sion-makers who can’t come 
into the sales offi  ce to more 
easily be involved in the 
process, whether they live 
in the same town, another 
state or a diff erent coun-
try.
 Due to the rising cost of 
precious metals and thefts 
of bronze vases at ceme-
teries and memorial parks 
throughout North America, 

CONTINUED ON PAGE B6
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Visit us at  Booth #1751
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Southeast 
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Kennedy
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New, Less Expensive Bronze Markers 
from Valley Monuments include More 
Text, Artwork Choices
a source of heartache for families and head-
aches for cemeterians, Valley Monuments 
will not off er any markers with vases, an all-
too-easy target for thieves today, which also 
infringe on the amount of space that could 
be better used for complete epitaphs.
 “We surveyed a variety of cemeteries and 
funeral homes around the country in the 
past year and learned marker administrators 
showed real interest in providing families 
with another option to what’s been avail-
able to them for decades from most found-
ries,” says Valley Monuments’ marketing 
director Stephen Hartmann.
 “What we heard from them,” he explains, 
“was that they would like faster proof turn-
arounds, improved customer service and 
consistency of bronze casting quality, the 
ability to choose from more contemporary 
artwork, and—most importantly—they 
wanted the opportunity to let their families 
personalize markers and plaques with more 
expressive poems, Bible verses and other 
text without having to be penalized with 
expensive per-character or word charges.”
 Hartmann says this wish list served as 
the foundation for the “New Generations” 
design service that Valley Monuments is 
launching. 
 However, he adds, “New Generations” 
is not intended to be a substitute for the 
long-standing business relationship cem-
eteries and funeral homes have with their 
existing bronze suppliers. Rather, it should 
be considered as another option to present 
families, especially the growing number of 
them who want the freedom to create a 
more thoughtful and meaningful epitaph 
on their marker or plaque.
 During their survey eff orts, Valley Mon-
uments’ staff  learned from both industry 
professionals and families themselves that 
having to spend time understanding and 
deciding on a confusing array of choices 
such as bronze background textures and 
colors, border styles, and types of fonts for 
the text was largely of no interest to them 
compared to being able to include more 
words at no additional charge.
 As a result, Valley Monuments’ “New Gen-
erations” bronze design service has replaced 
these multitude of minor decisions in the 
traditional grave marker ordering process 
with what survey respondents wholeheart-
edly said would be much more important 
and satisfying to them…more words and 
personalization without more cost.

Mark Thomas announces 
“Tree Of Life” program 
as a part of the 
Reforestation Project in 
the Superior National 
Forest in Minnesota
SLEEPY EYE,MN— In con-
junction with American 
Forests, a non-profi t conser-
vation organization, Sleepy 
Eye-based Mark Thomas 
Co. and Caring Times an-
nounced the launch this 
month of the “Tree of Life” 
program to have trees plant-
ed as part of the reforesta-
tion project in the Superior 
National Forest of northern 
Minnesota. Serving Amer-
ica’s funeral directors since 
1991, Mark Thomas car-
ries a full line of products 
including memorial folders, 
acknowledgments, register 
books, prayer cards, book-
marks, service bulletins, urns 
and funeral director thank 
you cards.
 A tree will be planted for ev-
ery adult or child’s cremation 
urn ordered by Mark Th om-
as customers. Th ere is no ad-
ditional cost for the funeral 
home. A certifi cate of partic-
ipation in the “Tree of Life” 
program will be included 
with the urn shipment. Th e 
certifi cate explains the pro-
gram and the tree planting 
project. “Th e tree planting 
certifi cate allows the funeral 
director to fi ll in the name 
of the person being remem-
bered and provides a place 
for the signature of the fu-
neral director and the name 
of the funeral home,” said 
Mark Beito, president, Mark 
Th omas Co. “Th e package 
included with the urn will 
also have a postage-paid reg-
istration card for the funeral 
director to return so we have 
a record of the names of the 
people being memorialized. 
Th is is an excellent gift to 
pass on to the families the 
funeral home serves.”
 Th ousands of acres of north-
ern Minnesota forests were 
blown down in a 1999 wind-

storm and more acres were de-
stroyed in a wildfi re in 2007. 
“Th is is a beautiful part of 
Minnesota and one that de-
serves to be preserved,” said 
Beito.
 All Mark Th omas urns oth-
er than keepsake urns qualify 
for the program. Th ere is no 
need to request the “Tree of 
Life” program packet; it is 
automatically included with 
each qualifying shipment.
 “We have several ‘green’ 
initiatives at Mark Thom-
as and expend considerable 
eff ort to ‘reduce, reuse and 
recycle,’” said Beito. “For 
example, we purchase wind 
generated electrical power 
from the Central Minnesota 
Municipal Power Agency, re-
use shipping cartons from in-
coming materials to ship out 
fi nished goods, and we re-
cycle as much as three times 
more material than we dis-
card. Paper used in printing 
our broad line of products 
for funeral homes is certifi ed 
by the Forestry Stewardship 
Council (www.fsc.org) to be 
compliant with the Sustain-
able Forest Initiative Act. 
Th e “Tree of Life’ program 
fi ts neatly with our environ-
mentally conscious eff orts.”
 Headquartered in Sleepy 
Eye, MN, Mark Th omas Co. 
has been dedicated to serving 
America’s funeral directors 
since 1991. Mark Thomas 
carries a full line of products 
including memorial folders, 
acknowledgments, register 
books, prayer cards, book-
marks, service bulletins, urns 
and funeral director thank 
you cards. We also off er our 
grief information series as 
well as other memorialization 
items. To view our product 
off ering visit our web sites: 
www.markthomasco.com 
and www.caringtimes.com. 

“Does This Mean You’ll See Me Naked?: 
A Funeral Director Refl ects on 30 Years of 
Serving the Living and the Deceased” now 
available on UndergroundHumor.com
WILTON,CT— UndergroundHumor.com is pleased to an-
nounce that Robert A. Webster’s book, Does Th is Mean You’ll 
See Me Naked?: A Funeral Director Refl ects on 30 Years of Serving 
the Living and the Deceased, is now available in its bookstore.
 A funeral director refl ects on 30 years of serving the living 
and deceased while providing us with a behind-the-scenes story 
told with both empathy and humor. He attempts to assuage 
our curiosity and answer those questions that are uppermost 
in our minds when faced with death, including:

How do you handle the loss of a loved one? • 
What really happens during a death call? • 
Why do people send fl owers? • 
What occurs during the restoration process? • 
What do people leave in loved ones’ caskets? • 
How has the undertaker’s role evolved? • 
And much more…• 

 Robert D. Webster has been a licensed embalmer and 
funeral director in the state of Ohio since 1977. He grad-
uated from Miami University and the Cincinnati College 
of Mortuary Science. Robert worked for funeral homes in 
the area for twenty-four years before opening Th e Web-
ster Funeral Home in Fairfi eld, OH, in 2001, where he 
now resides with his wife.
 UndergroundHumor.com is the funeral service profession’s 
subterranean source for gifts and novelties, featuring books, 

videos, t-shirts, scale models, 
antiques and more. Catalogs 
are mailed upon request or 
can be downloaded from their 
website at any time. A mon-
ey-back guarantee applies to 
all purchases. For further in-
formation, visit www.Under-
groundHumor.com or call 
toll-free at 1-800-961-6132.

 Those families who were interviewed 
commonly agreed with the statement that 
after a choice of casket, burial vault and 
other purchases made as part of a typical ar-
rangement are underground and long gone 
from view, the only remaining vestige of a 
loved one in future years is the words of 
refl ection and inspiration on a monument 
or bronze marker.
 And yet, Hartmann shares, adding a sim-
ple Bible verse or adequate terms of en-
dearment on bronze is usually too costly 
for most families since all foundries by ne-
cessity impose per-character or per-word 
charges for anything more than the stan-
dard name, date of birth/death and fi ve-
word epitaph such as “He Was Loved By 
Everyone.”
 “Although it’s understandable that high-
volume foundries charge $2.50 to $3 per 
character beyond their standard 25-charac-
ter limit since more text means extra time 
and eff ort for their already-busy foundry 
design staff ,” Hartmann says, “we see the 
infl exible pickle they’re in as a great chance 
to introduce our ‘New Generations’ pro-
gram now.”
 He explains that to make up for not be-
ing able to give families more generous 
epitaphs in a high-volume environment, 
most foundries off er up to three small em-
blems at no charge. Th e problem is that 
these thousands of emblem choices, most 
from the 1940s and 50s, were described by 
frustrated deathcare respondents in partic-
ular as being “childish, unprofessional, old 
fashioned, outdated, irrelevant, silly.”
 In fact, a search of a leading bronze found-
ry’s emblem selection included such items 
as: a life preserver, shopping cart, kitchen 
spoon, light bulb, walkie talkie, tattoo gun, 
1970s-era typewriters and computers, Scot-
tish dancer, wire spool, phonograph, glass 
cutting tools and similar images. 
 Th is type of artwork, those surveyed said, 
did little to make families feel they were 
choosing a graphic that accurately refl ected 
their loved one’s personality or interests and 
provided the feedback that led Valley Monu-
ments to introduce “New Generations.”
 Valley Monuments, Inc.’s is currently wel-
coming a limited number of new accounts 
for its “New Generations” design service. 
For details, call toll-free (877) 652-1815 
ext. 10 or e-mail: Info@ValleyMonuments.
com. Visit their website at www.Valley-
Monuments.com.

JOLIET,IL— Deaton-Ken-
nedy Company is pleased to 
announce that Keith Presley 
has accepted the position of 
Southeast Regional Business 
Development Manager. In 
this role he will be responsible 
for leading the sales eff orts for 
Deaton-Kennedy throughout 
the Southeast United States. 
Presley’s solid background in 
the funeral industry includes 
both sales and marketing.
 “We are pleased to have an 
individual of Keith’s talent 
join our management team,” 
declared Margaret Deaton, 
Chairman. “Keith has been 
instrumental in successfully 
implementing new ideas and 
changes in the funeral indus-
try with funeral stationery. His 
proven abilities will facilitate 
our sales organization manag-
ing the challenges that face the 
funeral industry today.” Bob 
Nobles, Chief Executive Of-
fi cer added “Keith has dem-
onstrated his passion for sales, 
along with his ability to lead, 
and will help our customers 
reach their goals.”
 Presley is a graduate of the 
John Tyler Mortuary Science 
Program and Bluefi eld Col-
lege. He is the husband of 
Rose and the father of three 
children, Elliott, Jonathan and 
Lyndsi. Keith has been active-
ly involved in his community 
where he serves in numerous 
capacities, as well as in various 
organizations that represent 
the funeral industry.
 With more than twenty years 
experience in sales as well as 
the funeral industry, Presley 
brings a wealth of experience 
with him. Deaton-Kennedy 
customers will appreciate his 
skills as well as the understand-
ing of the daily funeral home 
operation that he possesses.
 Deaton-Kennedy is a family 
owned business that has been 
operating since 1928. As long 
time leaders and innovators in 
the funeral industry, Deaton-
Kennedy has shown both long 
and short terms visions for the 
future and a willingness to help 
each customer reach their goals 
while paying tribute to the 
families they serve.

Keith Presley
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Forethought offers 
extended grace period to 
consumers affected by 
recent Flooding 

It’s Not Too Soon To Be 
Thinking About How You 
Can Help Someone Who 
Has Lost A Loved One 
Deal With The Holidays 

 

For complete Up-To-The-Minute Inventory...

4hearse.com

2003 Federal Cadillac 46” Six Door Limo 
 dark blue, blue leather

2003 Eagle Cadillac Ultimate Hearse
 silver, gunmetal crown top, blue leather, oval window

2008 Eagle Cadillac Kingsley Hearse
 light platinum, gunmetal top, black leather 

2001 S&S Lincoln Six Door Limo
 black, black top, black leather

2002 Eagle Cadillac Ultimate Hearse
 black, black top, blue leather, purple strobe light

1996 S & S Cadillac Victoria Hearse 
 black, black top, black leather

1996 Superior Lincoln Diplomat Hearse
 dark blue, dark blue crown top, blue leather

1999 Eagle Cadillac Ultimate Elite Hearse w/table
 gray, gray top, black leather

1998 S & S Cadillac Victoria Hearse
 dark blue, dark blue top, blue leather, strobe bar

2005 Federal Cadillac 46” Six Door Limo
 black, black top, blue leather

1996 S & S Cadillac Medalist Hearse
 dark blue, dark blue top, blue cloth

1996 Eureka Lincoln Six Door Limo
 white, gray leather

Twin Cities
1-800-639-0604

763-576-3934

NEWChicago 

1-800-4-HEARSE
847-577-8400

Come visit us on the web at www.4hearse.com

NEW

Sales • Service • Financing • Leasing

Low
Miles!

Low
Miles!

Last
One!

COACH NAMEPLATES
 SATIN POLISHED
1.5” Letters ALUMINUM ALUMINUM

16” Bar, 12 spaces $39.50 $43.00
26” Bar, 20 spaces $48.00 $53.00
36” Bar, 29 spaces $63.00 $69.00

2” Letters 
16” Bar, 9 spaces $44.00 $48.50
26” Bar, 14 spaces $54.50 $60.50
36” Bar, 20 spaces $71.50 $78.00 
3” Letters
16” Bar, 8 spaces $54.50 $60.50
26” Bar, 13 spaces $65.50 $72.50
36” Bar, 18 spaces $80.00 $89.00

4” Letters
16” Bar, 6 spaces $59.50 $66.50
26” Bar, 8 spaces $71.50 $79.50
36” Bar, 12 spaces $89.00 $98.00

Choose a standard style or we duplicate your letter
style/logo. Single or Double Line Nameplates.

Car License Plates
also available

NAMES UNLIMITED CORP.
P.O. Box 464   Caledonia, OH 43314

Phone: 877.776.6263
Email: info@NamesUnlimitedCorp.com
Web: www.NamesUnlimitedCorp.com

Accubuilt names Real 
World Marketing Agency 
of Record

Booth #1751

Kates-Boylston names 
Thomas A. Parmalee 
as Editor 

Booth #227

WALL,NJ— Kates-Boylston 
Publications has named 
Th omas A. Parmalee as its 
new executive editor. Parma-
lee will take over Funeral Ser-
vice Insider.
 Parmalee, who has been the 
associate editor of American 
Funeral Director and Ameri-
can Cemetery magazines for 
the past two years, replaces 
outgoing editor Stephen Lee, 
who has left the company to 
pursue other career options.
 Ed Defort, publisher of 

IND IANAPOL IS, IN— 
Forethought Life Insur-
ance Company (“Fore-
thought”) announced an 
extended premium pay-
ment grace period for 
policyholders affected by 
recent flooding in Illinois, 
Indiana and Iowa.
 The premium payment 
grace period for Fore-
thought life insurance 
has been extended by 60 
days in recognition of the 
disruption and hardships 
suffered as a result of the 
floods. During this peri-
od, policyholders may de-
lay their payments with-
out penalty.

 Th e extension provides re-
lief to victims of the fl oods 
who have been temporarily 
displaced or who have faced 
a disruption in their mail 
service, leaving them un-
able to receive and respond 
to mail in a timely manner. 
Forethought will continue 
to carefully monitor the sit-
uation in the impacted areas 
and will continue to work 
to support policyholders 
during this diffi  cult time.
 If you have special needs 
or any concerns about 
your premium payment, 
please call Forethought 
Customer Service toll-free 
at 1-800-331-8853.

Trust 100 creates a 
defi ning moment for 
the Independent Funeral 
Director

Kates-Boylston Publications, 
noted that Funeral Service In-
sider subscribers can continue 
to expect a sophisticated level 
of reporting under Parma-
lee’s direction. Before joining 
Kates-Boylston in 2006, Par-
malee held various positions 
as a journalist and public re-
lations person.

LIMA,OH— Accubuilt, 
Inc. has announced Real 
World Marketing, Inc., a 
full-service, brand oriented 
advertising agency, as agen-
cy of record to service Accubuilt and strengthen its distri-
bution channels and market position.
 Accubuilt Chairman and Chief Executive Offi  cer, Greg Co-
rona, said “We are extremely pleased to announce this relation-
ship with Real World, one of the most capable and well respected 
national agencies in the automotive advertising and marketing 
arena. We are confi dent this relationship will generate the ex-
citement our extensive and diverse product off erings deserve.”
 Jay Wilson, Chairman and CEO of Real World Mar-
keting based in Scottsdale, AZ, said, “No doubt, the Real 
World Marketing Team is very excited with the announce-
ment, and look forward to a long, mutually successful re-
lationship.” Real World Marketing has a long history of 
providing strategic advertising and marketing services to 
automotive manufacturers, dealers, and dealer advertis-
ing associations throughout the United States dating back 
to 1986. Mr. Wilson added, “Our expertise is not only 
the advertising and marketing business, but our complete 
knowledge of the automotive business, inside and out.”
 Accubuilt, Inc. produces specialty vehicles including fu-
neral vehicles and limousine brands—S&S, Superior and 
Eureka. Other specialty vehicles under the DaBryan, Tus-
cany and Accubuilt brand names are manufactured in facili-
ties in Lima, OH; Springfi eld, MO; and Elkhart, IN. For 
more information on Accubuilt, Inc., companies and spe-
cialty transportation vehicles, visit www.accubuilt.com.

EDINA,MN— Holiday Grief 
– Preparing for Holidays and 
Other Special Days is an inex-
pensive little booklet that was 
published a couple of years 
ago and has become very pop-
ular with bereavement profes-
sionals—especially at funeral 
homes and hospices. 
 Holidays and the anniver-
sary of a loved one’s death are 
often the source of much dis-
tress among grieving people. 
Managing this stress while 
planning and experiencing 
these days is a key topic of 
this booklet put together by 
Barbara Moore and Dennis 
Williams. Th ey recognized 
the need for a quick-read, in-
expensive little booklet that 
could help a grieving person 
deal with special days. 
 Th ose who have lost a loved 
one during the past year may 
be dealing with major emo-
tional concerns about how 
and where they will spend the 
holidays—or if they will even 
acknowledge them at all. Th e 
booklet provides direction 
and comfort for those deal-
ing with loss and change at a 
critical time of the year.
 Th is is also a booklet that 
bereavement professionals 
can incorporate into holiday 

memorials and remembrance 
programs that honor the re-
cently deceased, their fami-
lies, and funeral home and/
or grief support program staff . 
Th e booklet is small (3¼” x 
3¼”) and is relatively inex-
pensive. Th is is also a booklet 
that can be mailed effi  ciently 
and is greatly appreciated by 
those who receive it. It is avail-
able on the Grief Resources 
Catalog website (www.grie-
fresourcescatalog.com).
 If you would like a compli-
mentary copy of this booklet 
to see if fi ts with your holi-
day bereavement plans, please 
contact Dennis Williams at 
Grief Resources Catalog at 
(952) 922-3469 or e-mail 
griefrc@griefresourcescatalog.
com.
 For additional information 
or a free, printed catalog of 
the more than 50 grief book-
lets, books, DVD’s and tapes 
available on the website or to 
order materials, contact Grief 
Resources Catalog on the In-
ternet at www.griefresources-
catalog.com. Write to Grief 
Resources Catalog at 5021 
Vernon Avenue, #209, Edina, 
MN 55436. Call (952) 922-
3469. E-mail: williams@grie-
fresourcescatalog.com. 

Shared vision 
between Pontone 
and Creedy helps 

today’s independent 
funeral directors to 
expand their scope 

of services and drive 
new growth through 
the new Trust 100.

RALEIGH,NC— Scott Pontone, CEO and Alan Creedy, Presi-
dent of Trust 100, announced the reinvention of Trust 100, 
a preneed marketing and funeral service consulting fi rm. Th e 
merger was announced July 31st and the newly formed com-
pany will continue under the name Trust 100.
 Scott Pontone, CEO of the new Trust 100 said, “We know 
that most funeral directors have at least 80% of their personal 
wealth tied up in their business and the risk to them has be-
come too great. It’s time somebody gave independents the re-
sources to do something about their future. Th e opportunity 
for our customers is exciting. Our new services and insurance 
plans will enable them to re-
alize economic and business 
benefi ts in practical and af-
fordable ways. ”
 Th e new Trust 100 off ers a 
broad array of new services 
and resources such as preneed 
insurance, property and casu-
alty insurance, staff  training 
and strategic consulting to 
name a few—all designed to 
enable independent funeral directors to respond more eff ec-
tively to rapidly changing funeral service industry conditions. 
Th e combination of Pontone’s and Creedy’s unique strengths 
and long experience in the death-care industry creates a synergy, 
expanding Trust 100’s presence in the industry and positions 
it to more eff ectively serve its core customer: the independent 
funeral director.
 “We are joining forces because we believe the funeral service 
profession is at an infl ection point for the independents,” said 
Alan Creedy, president of Trust 100. “We are concerned that 
profi tability continues to decline among independent funeral 
homes and what that implies for the future of all of us. More so, 
practitioners are largely unprepared for the many opportunities 
the future will bring. Th is is a ‘call to action’ for independent 
owners to begin to work together to shape and secure their own 
individual future. Our goal for the independent owner is to 
create access to aff ordable resources, build stronger bonds with 
their existing families, win new customers, increase profi tabil-
ity and grow and secure the future of their business. Th e new 
Trust 100 will level the playing fi eld for the independents.”
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Golden Considerations, 
Inc. names Tina Hess as 
Director of Marketing

Duncan Stuart Todd, 
Ltd. to Exhibit at NFDA 
Convention 

Booth #1920

Messenger appoints 

Booth #1617

Continued fr om Page B1
to grow our business to the 
next level. It also helps our 
staff  provide the high levels 
of service our customers de-
serve with smiles on their 
faces.” Th e new building has 
allowed the company to en-
large its Customer Support 
staff  and improve its service 
infrastructure with a new 
state of the art technology 
center, phone system, and 
order entry, distribution and 
marketing departments. 
 In addition to the new 
space, Meadow Hill has 
been hard at work on its 
web support of funeral 
homes. “Simplicity and 
efficiency have to be our 
hallmarks as we move for-
ward,” says Communica-
tions and Marketing Di-
rector Bob Vokoun. The 
Director’s Website found 
at www.meadowhillco.com/
directors has streamlined 

New Meadow Hill Facility 
Readies Thumbies® for 
Future Growth

Westland Services 
names Bruno as vice 
president for Business 
Development

Surprising Solutions 
releases Donation 
Management Program

Mike Avon 
as National 
Accounts 
Manager 

Mike Avon

AUBURN,IN— Messenger 
Corporation, the leading 
funeral stationery supplier in 
North America, is pleased to 
announce the appointment 
of a new National Accounts 
Manager. Mike Avon joins 
Messenger with over twenty-
four years of experience in the 
manufacturing, purchasing, 
and sales of funeral statio-
nery products. “I am excited 
about joining the Messenger 
Team and representing the 
quality, service and selection 
that has become synonymous 
with the Messenger name.” 
stated Avon. 
 “Mike’s vast experience with 
the funeral stationery indus-
try makes him an invaluable 
asset to our company and 
a welcome addition to our 
management team,” stated 
Kevin Keane, General Man-
ager. “Mike began his funeral 
stationery career as a press-
man where he learned the 
fundamentals of the busi-

ness fi rst hand. His drive and 
ambition rewarded him with 
leadership positions that have 
enriched his knowledge of the 
industry and will certainly 
help him in his new position 
with Messenger.” Bob Hoa-
glund, Vice President of Sales 
and Marketing added, “We 
are very pleased to have Mike 
on the Messenger Sales Team. 
We strive to provide the best 
products and service avail-
able and are confi dent that 
his dedication to the funeral 
profession will help us deepen 
our relationships and focus on 
the needs of funeral directors 
and the families they serve.” 
 Avon is currently in the pro-
cess of relocating to Northern 
Indiana with this wife, Mari-
anne. Th ey have been married 
for thirty-one years and have 
one daughter.
 Messenger, headquartered 
in Auburn, IN, has been in 
business since 1913 and has 
grown to be the most innova-
tive manufacturer of funeral 
stationery products in North 
America. Among a long list 
of their innovations include an 
extensive line of funeral statio-
nery products featuring the art 
of Th omas Kinkade, known as 
the “Painter of Light.” Messen-
ger also introduced the indus-
try to the Retail Box Set for 
merchandising and the highly 
personalized LIFE funeral sta-
tionery product line.

DALLASTOWN,PA— Golden 
Considerations, one of the 
nation’s largest and most ex-
perienced preneed agencies, 
announced today that Tina 
Hess has been named Direc-
tor of Marketing. Hess will 
oversee the company’s mar-
keting and communications 
initiatives to help funeral 
homes maintain and increase 
market share.
 Hess is the former Data-
base Marketing Manager for 
Rite Aid Corporation, the 
third largest retail pharmacy 
in the United States locat-
ed in Camp Hill, PA. Hess 
managed the company’s re-
tail loyalty programs includ-
ing in-store promotions, data 
management and vendor uti-
lization of customer behavior 
based data.
 Prior to joining Rite Aid, 
Hess served as Marketing 
Manager for Belco Commu-
nity Credit Union located in 
Harrisburg, PA. Hess spear-
headed the organization’s fi rst 
branding campaign, initiated 
new product off erings, and 
led the implementation of a 
retail-merchandising program 
for the 7-branch network.
 Hess received a Bachelor’s 
Degree in Humanities/Com-
munications from the Penn-
sylvania State University.

 “Tina brings a very strong 
understanding of differ-
ent marketing concepts and 
unique opportunities for 
our funeral home partners to 
brand themselves and ulti-
mately provide more commu-
nity outreach programs,” said 
Chad Adams, Vice-President 
of Golden Considerations. 
“We have found that preneed 
products are commodities, 
and every preneed provider 
has one. As long as they are 
not funding liabilities, the 
product itself becomes less 
of a priority when compared 
with providing innovative 
ideas for marketing, such as, 
helping to implement turn-
key aftercare programs, set-
ting up an essay contest at a 
local school or helping to co-
ordinate a program honoring 
local veterans,” Adams added 
and went on to state, “Hav-
ing Tina join our staff  rein-
forces our continuous eff orts 
to provide our partners with 
the newest and most innova-
tive programs to serve their 
families on both a preneed 
and at-need basis” 
 Golden Considerations, 
Inc. is one of the nation’s larg-
est independent preneed in-
surance agencies serving over 
500 funeral homes nation-
wide. 

Donna A. Bruno

WORCESTER,MA— Donna A. Bruno recently joined West-
land Services Corporation as Vice President for Business 
Development. A graduate of the University of New Hamp-
shire’s Whittemore School of Business and Economics, Ms. 
Bruno most recently served as Elder Care Advisor and Re-
gional Director for “A Place for Mom” – a national eldercare 
referral service helping seniors and their families navigate the 
maze of senior care options. 
 “Ms Bruno’s extensive career in hospitality management, in 
addition to assisting and counseling seniors and their fami-
lies at a most diffi  cult time in 
their earthly journey, has pro-
vided Donna with a unique 
sensitivity and understand-
ing of the needs and con-
cerns of seniors,” said Philip 
G. Haddad, Jr., president of 
Westland Services. “Donna is 
a genuine and sincere prob-
lem-solver, an advocate for 
the consumer.” 
 Founded in 1987 as West-
land Perpetual Trust, Inc., 
and now known as Westland Services Corporation, their 
mission is to assist families in properly memorializing their 
departed loved ones through Westland’s personalized beau-
tifi cation and maintenance services at the fi nal resting place. 
People wishing to be “Respectfully Remembered”® can have 
their fi nal resting place (cemetery plot) lovingly maintained. 
For a one-time cost, services are provided for 20 years (lon-
ger if desired). For more information call (800)622-0772 or 
visit www.westlandsweb.com.

the pricing of keepsakes 
made from precious met-
als. Suggested Retail Pricing 
is found with the press of a 
button, guaranteeing you 
an accurate and up-to-date 
price in what continues to 
be a volatile metals market. 
Wholesale pricing is equal-
ly accessible in a secure list-
ing once a funeral director 
is registered on the site and 
logged in with a user name 
and password. 
 Funeral service providers 
not familiar with Mead-
ow Hill and its Th umbies® 
product line are invited to 
visit the company’s website 
(www.meadowhillco.com) 
and call David Gordon to 
learn more about keepsakes 
that can both help the fami-
lies you serve and bring rev-
enue to your bottom line. 
Call us toll free at 877-848-
6243.

INCLINE VILLAGE,NV— 
Duncan Stuart Todd, Ltd., 
the Preparation Room Spe-
cialists, will welcome visi-
tors to their Booth 1920 at 
the NFDA convention in 
Orlando, October 12-15. 
A new product will be pre-
viewed along with other at-
tractions of particular inter-
est to funeral home owners 
and directors.
 DST is proud to off er the 
industry a value priced al-
ternative to its top-of-the-
line Todd Morgue Table 
Receptor 5000, a rinsing 
rim direct drain system for 
waste removal at the foot-
end of the table. Th e new 
8000 version provides the 
embalmer with a product 
that retains all the func-
tional benefi ts of the 5000 
model, but at a lower price 
point. Th e cost savings are 
made possible by the substi-
tution of a powder coated 
steel base while maintain-

ing the stainless steel top 
and internal working of the 
original model.
  Visitors will have an op-
portunity to view an ongo-
ing media presentation of 
DST projects and receive 
the newly published Pre-
mier Source design bro-
chure. Th e convention also 
off ers show-goers an oppor-
tunity to renew acquain-
tance with Duncan and 
Marjori Todd and meet 
Donna McKay, the com-
pany’s customer service rep-
resentative and offi  ce ad-
ministrator.
 DST invites funeral direc-
tors with specific needs to 
call their offi  ce toll free at 866 
832 6898 and schedule an ap-
pointment during the show. 

ORO STATION,ONTARIO,CANADA— Surprising So-
lutions announces the release of their highly eff ective 
donation management program exclusively written for 
the funeral home industry. Th e software is designed to 
streamline the donation process allowing you to save 
time and money.
 Th is software is customizable with your own logo 
which is used on all screens and reports. Quick recon-
ciliation of monies collected while providing several easy 
to generate report makes this software invaluable. 
 Designed for the North American market, the pro-
gram automatically adapts for American or Canadian 
customers (for example, the software will automatically 
list states fi rst then provinces if you live in the USA). 
 Automatic data entry for commonly used information 
(date, city, state/province, area code, deceased, charity 
name, etc.) speeds up data entry. For power users, there 
is an Excel export feature that allows you to do “what 
if ” analysis on your data. For inexperienced users the 
program features “fl y-over help” in addition to the stan-
dard help computer users are comfortable with.
 Th e program is available for a free thirty day evalua-
tion from www.surprisingsolution.com. After the evalu-
ation period, the program is available for purchase as a 
site license. Th e software is multi-user, supporting any 
number of machines at one location. Imagine that, a 
front desk and back offi  ce version all in one solution.
 Contact Surprising Solutions via email at info@sur-
prisingsoluiton.com, mail: 59 Shelswell Blvd., RR #1, 
Oro Station, ON, Canada L0L 2E0 or phone (705) 
730-8874 for more information.

To place your classifi ed ad in the 

FUNERAL HOME & 
CEMETERY NEWS

Classifi eds 
  Online

CLASSIFIEDS ONLINE 

Call 1-800-321-7479 
or visit our website at 

www.nomispublications.com
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(888) 324-7895 • www.SSCoachCompany.com
CADILLAC
MASTER

COACHBUILDER

Introducing the NEW

IMPERIAL
Traditional design with a modern touch...

Includes the NEW patented 45” floor 
                            ...widest in the industry!

Visit us at Booth #1751
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Have some fun in the sun while you’re in Orlando at the 2008 NFDA International 
Convention & Expo. Shingle Creek Golf Club, which offers an incredible golf 
experience and great amenities, was voted a “Top 40 Best New Course” by 
Golfweek magazine.  It’s just minutes from the NFDA Convention, so you can 
enjoy a fabulous day of golf and camaraderie, then get back to business by 
mid-afternoon.

Your participation will help to:

 • Attract, retain and educate funeral service professionals

 • Promote to the public the value of the deathcare profession

 • Provide scholarships to funeral service students and professionals

 • Support children’s grief programs

A registration fee of $250 includes 
transportation, continental breakfast, 
golf cart, greens fees, lunch, gifts and more!  
A portion of your registration fee is tax 
deductible. Download a registration form 
at www.funeralservicefoundation.org or 
call FSF Executive Director Melinda Mueller 
at 877-402-5900 for more details.  
Sponsorship opportunities also available!

Golf Classic

2008

Sunday, October 12
Shingle Creek Golf Course

Orlando, Florida
www.shinglecreekgolf.com

8 a.m. Shotgun Start (Scramble)

Get on the right   
   “course.” 

Ensure the success of the profession for years 
to come – attend the Funeral Service Foundation 
2008 Golf Classic!

Photique tissue box covers to be 
available in Four Colors

Awardees Tony Manna, Eileen Tuffy, and Jim Schraven.

REYNOLDSVILLE,PA— Th e 
sales force of Reynoldsville 
Casket Company met re-
cently and awarded Out-
standing Sales Representa-
tive to Tony Manna and Jim 
Schraven for their perfor-
mances during 2007. Tony 
is a resident of Depew, NY 
and serves funeral homes in 
western New York. Jim is a 
resident of Erie, PA and serves 
funeral homes in northwest-
ern Pennsylvania.

Eileen Tuff y was also recog-
nized for completing 10 years 
of service. Eileen is a resident 
of Jenkintown, PA and serves 
funeral homes in southeastern 
Pennsylvania.
 Reynoldsville Casket Com-
pany is a full service casket 
manufacturer located in the 
northwestern Pennsylvania 
community of Reynoldsville. 

The Auto Rooftop for Magnetic 
Illuminated Signs

Reynoldsville Awards Representatives

(L to R) Front row – Gordon Deible, Mark Stiner, Kevin Moyer, Skip Miller, Mike McGuire, Brian 
Paul, Eileen Tuffy, and Dan Holleran. Back row – Dave Fragale, Norm Phillips, John Knobloch, 
Tony Manna, John Matt, and Jim Schraven.

Th e company has distribu-
tion centers in Allentown, 
Pittsburgh, and Reynolds-
ville, PA and in Youngstown, 
OH, Clarksburg, WV, Buf-
falo, NY and Syracuse, NY. 
For more information on 

Reynoldsville caskets con-
tact your local Reynoldsville 
sales representative or call 
1-800-441-8224. You can 
also fi nd out more on their 
web page at www.reynolds-
villecasket.com.

LIVINGSTON,NJ— Anthony Funeral Sup-
ply has announced that the Photique™ tis-
sue box covers will be available in four col-
ors for delivery in November. Th e covers are 
currently available for immediate delivery 
in the Ivory color, and will soon be available 
in Maroon, Navy, and Hunter Green.

Anthony Funeral Supply, LLC acquired exclu-
sive distributorship from Photique™ by Mari-

lyn Claire, LLC, a product designed for the 
funeral industry. It is a handmade, decorative 
eco-friendly tissue box cover. Th is unique and 
functional cover has four framed panels made 
to accommodate 3”x4” portrait type photos, 
poems, or artwork, along with a business logo. 
 For more information, contact Anthony 
DiTringo at (862) 485-6999. Fax (973) 
992-6593. Email aditr40199@aol.com.

The Auto Rooftop for Magnetic Illuminated Signs

SOUTH OZONE PARK,NY— 
The invention of the Auto 
Rooftop for Magnetic Illumi-
nated Signs is a specially de-
signed illuminated sign boast-
ing an integrated magnet for 
use in securing the sign to the 
hood or roof of a motor vehi-
cle involved in a funeral pro-
cessional. Th e size of the sign 
is suffi  cient to make it easily 
visible to others. It is manu-
factured of a non-rusting met-
al or a hard plastic material 
and is mounted by four posts 
with magnets. Internal wiring 
leads to the magnets to make 
them electromagnets and also 
to the lighting system which 
is battery operated providing 
12v or 18v power. Th e bat-
tery can be removed and re-
charged when necessary. 
 Th e Auto Rooftop for Mag-
netic Illuminated Signs was 
invented by Karl Kaufmann
of South Ozone Park, NY. He 
said, “Mourners in a funeral 
procession are often cut off  by 
other vehicles because drivers 
do not recognize they are in-
tercepting or interfering with 
a funeral cortege. Th e Auto 
Rooftop for Magnetic Illu-
minated Signs is visible to all 

and clearly marks a vehicle as 
a member of a funeral group 
on the way to burial sites. 
Conceding the right of way to 
funeral procession vehicles is 
easier for others because they 
have a clear signal and those 
in the procession will not get 
separated and arrive late at 
the cemetery. Th e Auto Roof-
top for Magnetic Illuminated 
Signs will spare mourners the 
heartbreak and frustration as-
sociated with missing their 
loved one’s internment due 
to traffi  c and other compli-
cations such as an accident.”
 To view more complete 
information on design fea-

tures, advantages, benefits, 
target markets and distribu-
tion channels of the Auto 
Rooftop for Magnetic Illumi-
nated Signs, go to the Web-
site at www.adventproduct.
net/23110/default.htm.
 Development of the prod-
uct is being handled by Ad-
vent Product Development
of Pawleys Island, SC. For 
more information about li-
censing or sale, contact the 
Licensing Department at 
APD (843-237-5915) at 313 
Commerce Drive, Pawleys 
Island, SC 29585 or contact 
the APD website at advent@
adventproduct.net.

SEND US YOUR NEWS!
Welcomes news of the industry.  

Send us information on your fi rm today! 

PO Box 5159
Youngstown, OH 44514

Fax (800)321-9040
press_releases@nomispublications.com

FUNERAL HOME & 
CEMETERY NEWS
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RATES: 1/2” ad $170   •   3/4” ad $205   •   1” ad $245   •   2” ad $405   •   3” ad $535   •   4” ad $635   •   5” ad $745
COLOR: 1/2”, 3/4”, 1” and 2” ads, add $75    •    3”, 4” and 5” ads, add $100

All Shipping Directory ads run for 12 months and are to be prepaid. 
Deadline is the 5th of the previous month. Ad rates are for camera ready copy.

Mail to: Funeral Home & Cemetery News, PO Box 5159, Youngstown, OH 44514  •  Call 800-321-7479  •  Fax 800-321-9040  •  E-mail info@nomispublications.com

DIRECTORYDIRECTORYShipping

Orlando

Serving ONLY the Central Florida Area.

So you can tell your families, 
“Yes, I have a friend there!”

ROBERT BRYANT
A shipping service you can depend on.

877-SHIP2YOU
877-744-7296

24/7
Shipping or 

Cremation

Family Owned and Operated. 
A Robert Bryant Funeral and Cremation Chapel

321 E. Michigan Street, Orlando, FL 32806

toll free 

Boston

FAGGAS
EMBALMING SERVICE

1-800-222-2586
(617) 923-0416

551 Mt. Auburn St. - Exit 17 Off Mass. Pike
P.O. Box 169  Watertown, MA 02471

Nick Faggas, CFSP  •  Adrianne & George Faggas

DREW REMOVAL SERVICE
(301) 218-4329

CALL US WHEN YOUR IMAGE MATTERS...
SERVING WASHINGTON DC • MARYLAND • NORTHERN VIRGINIA

• Embalming • Ship-Outs
• Removals • Refrigeration
•  Arlington Cemetery Drop-Offs

•  Transport up to 400 Miles
•  Dulles Airport  •  BWI Airport  •  Reagan Airport

•  DCMEO / Baltimore MEO / Virginia MEO
•  Complete Shipping starting at $795.00

(Excludes Airfare and Permit Fees)

NOT AFFILIATED WITH ANY PUBLIC FUNERAL HOME

TODD W. DREW
LICENSED DIRECTOR & EMBALMER

SERVING ALL OF COLORADO
INCLUDING THE ENTIRE DENVER METRO AREA

“Colorado’s Most Reliable Shipping Service Since 1986”

For 24-Hour Immediate Service Call:
1-866-786-3962

 Embalmers Facilities Crematory on Premises
 National Board Certifi ed OSHA Compliant 24 Hour Video Monitoring
 Licensed: NE, KS & WY Clean & Modern For Total Security

All Mortuary
Services, Inc.
All Shipping Services Available

Member of CFDA, NFDA, CANA, DFDA • Licensed in NE, WY, KS
1338 S Jason, Denver, CO 80223 • Fax (303) 722-0874

$695 Ship Out or 
Cremation

TOM KAMM, MSP, Owner  •  STEVE ZABEL, CFSP, Manager

THE SHIPPING THE SHIPPING 
DIRECTORY DIRECTORY IS IS 

CONTINUED ON CONTINUED ON 
THE NEXT PAGETHE NEXT PAGE

Complete Shipping Package
No Casket Sale • Prompt Retrieval

www.kepourosfuneralservice.com

(708) 388-0129
JASON A. KEPOUROS

Funeral Director/Embalmer

Serving Chicago and 
Surrounding Area

MORTUARY SUPPORT SERVICES LLC
PO Box 407, Waterbury, CT 06720  •  (203)233-1547
mortuary.services@sbcglobal.net  •  Wayne P. Seman  

HARTFORD TRADE SERVICE
ON SITE CREMATORY

Kevin K. Riley, Funeral Director

860-282-4500
Cell 860-559-7728
Fax 860-282-0393

Serving the Chief Medical Examiner’s Offi ce
and All of Connecticut

456 Tolland St., East Hartford, Connecticut 06108

Convenient To All
Local Hospitals
Area Convalescent
Homes
Connecticut Hospice
Inc. In Branford

24 Hr Professional
Service
Full Shipping and
Cremation Services
Service in the Trade
Service for 23 Years

TW TRANSPORT SERVICES
2578 Enterprise Rd, Ste 216, Orange City, Florida 32763

(386)316-4500
Transportation of Disinterments Out of Town or Out of State
Airport Receiving or Ship-Outs and Long Distance Removals

Lic. # FR178

RALEIGH - DURHAM - CHAPEL HILL - BURLINGTON
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GREENSBORO - WINSTON SALEM - HIGH POINT - MOCKSVILLE

DIRECTOR SERVICES
SERVING NORTH CAROLINA & NEIGHBORING STATES

EMBALMING  •  REMOVALS  •  SHIPPING
TRANSPORT  •  CREMATION SERVICES

AFFORDABLE SERVICES

DS

SERVING
GREENSBORO - RALEIGH - CHARLOTTE

AIRPORTS

336-751-3111
336-655-9654 CELL

336-679-8871
336-751-1107 FAX

LET US BE YOUR CAROLINA CONNECTION
Providing Quality Service for the Funeral Director for over 25 Years

25
YEARS

CALIFORNIACALIFORNIA

COLORADOCOLORADO

CONNECTICUTCONNECTICUT

FLORIDAFLORIDA

MASSACHUSETTSMASSACHUSETTS

NORTH CAROLINANORTH CAROLINA

ILLINOISILLINOIS

MARYLANDMARYLAND
SOUTHWEST FLORIDA

Fort Myers 
Memorial Gardens
“S.W. Florida’s Finest and Most 

Trusted Shipping Service”

Serving

FORT MYERS, FLORIDA 33907

FFDA

We Work With You,
Not Against You!

Michael P. Gendron
Funeral Director

877-936-0555
Fax 239-425-9233
Independently 
Owned and 
Operated 
Since 1954

Fort Myers, Cape Coral,
North Fort Myers, Estero,

Bonita Springs, Lehigh Acres, Naples, 
Port Charlotte, & Punta Gorda

Alacritas Inc.
Mortuary Transportation Services

“Professionals you can trust.”
Facility & Home Removals Sea Scattering
Long Distance Transfers Guaranteed Pricing!

Call 24 / 7
PHONE: 866-300-1492

RELEASE FAX: 510-436-2844

SCARANO SHIPPING

• First-rate, on-site embalming procedures   
 that ensure remains arrive from Florida 
 in quality condition.

• The promise that you will never lose 
 your rightful casket sale to a Florida   
 funeral home.

• One guaranteed price without the risk 
 of hidden charges, add-ons or extra fees.

1-800-423-5901

When you select Scarano Shipping 
you receive prompt, personal service 

without the risk.

Family owned and operated

- NO CASKET SALE -
Joseph A. Scarano

Owner

Anywhere 
in Florida!

24 hours a day, 7 days a week
Joe Scarano will answer your call 

personally!



Page B13 SEPTEMBER 2008 FUNERAL HOME & CEMETERY NEWS S ec ti on  B

DIRECTORYDIRECTORYShipping CONTINUED

Arlington

888-276-3378  www.MilitaryFuneralServices.com

DREW REMOVAL SERVICE  (301) 218-4329
SERVING WASHINGTON DC • MARYLAND • NORTHERN VIRGINIA

SEE OUR AD IN MARYLAND

Removals • Embalming
Transportation

~
Graveside Directing
Cremains Scattering

~
Reliable 24 hour Service!

P.O. Box 1861
Greenville, SC 29602
Fax (864) 278-0190

( 8 7 7 )  8 0 8 - 3 8 4 1

www.Carol inaFuneralServices .com

Providing Excellent Service Since 1995

P.O. Box 12684
Charleston, SC 29422

Fax (843) 762-2572

First
Call

of Washington, L.L.C.

Serving: SEATTLE, 
Tacoma, Everett & 

Western Washington

Removals Cremation
Embalming Ship in/out
1-800-823-3570
Offi ce: 253-893-0321  Fax: 253-893-0323

email: info@fi rstcallplus.com
www.fi rstcallplus.com

Member: WSFDA, CANA & WCFA
A Privately Owned Funeral Establishment serving Funeral 

Homes and Mortuaries with Professionalism and Pride

Seattle

WESTON, WEST VIRGINIA
Covering West Virginia and Surrounding States

CALL FOR PRICING

(304)269-1466 or (304)987-1465

RELIABLE TRANSPORT SERVICE

TO PLACE YOUR AD HERE 
CALL 1-800-321-7479

CENTRAL PENNSYLVANIA 
MORTUARY TRANSPORT
Local & Long Distance  — 24 Hour Service

(717) 930-0575
Pager (717) 213-5103

• Minutes from Harrisburg International Airport 
and Hershey Medical Center

• Serving all major Airports, Hospitals and 
Personal Care Facilities

Arrangements Made For:
Cremations • Embalming • Ship-Outs

Philadelphia

MRS
MORTUARY REMOVAL SHIPPING
PHILADELPHIA, PA • 215-713-7776

24 HOUR PROFESSIONAL SERVICE
BLACK FUNERAL LIVERY ALSO AVAILABLE

PENNSYLVANIAPENNSYLVANIA

SOUTH CAROLINASOUTH CAROLINA

WEST VIRGINIAWEST VIRGINIA

WASHINGTONWASHINGTON

VIRGINIAVIRGINIA

Columbus

COLUMBUS TRADE & LIVERY
Central Ohio’s Most Trusted Trade Service

John E. Simeone
President and Owner
Phone 614-403-0295

Minutes to Port Columbus International Airport
Service from the Franklin County Coroner’s Offi ce, as well as any nursing home 

or private residence located in Franklin County and central Ohio.
Convenient to the following Hospitals:

Children’s Hospital  Mt. Carmel West Medical Center
Doctors Hospital North  Ohio State University Hospital East
Doctors Hospital West  Ohio State University Medical Center
Fairfi eld Medical Center  Riverside Hospital
Grady Memorial Hospital  Mt. Carmel/St. Ann’s Hospital
Mt. Carmel East Hospital

•  Quality Embalming
•  Graveside Services
•  Full Service Shipping and Cremation
•  Removals/Transfers to and from Any Location

  C

T

  L

Reliable • Professional • Reasonable

24 Hour Pager 1-800-309-4548 

OHIOOHIO PENNSYLVANIA PENNSYLVANIA CONT’DCONT’D

PO Box 5159 •  Youngstown OH 44514 •  800.321.7479 •  Fax 800.321.9040 
www.nomispublications.com

The Catalog of Funeral Home and Cemetery Supplies has expanded and is now the BUYER’S GUIDE.

In addition to listing all service/supply companies by the product or service offered to the funeral and cemetery 
industries, the Buyer’s Guide also contains listings of fi rms dealing with Pet Deathcare. For reference purposes 
the US Daily Newspapers, Educational Services and Trade Associations are also included.

BUYER’S GUIDE

COMING IN OCTOBER

The National Yellow Book of Funeral Directors and the Cemetery Directory have combined.

The FUNERAL HOME & CEMETERY DIRECTORY contains listings of virtually every funeral home throughout the United States, as well as 
listings for over 3,000 active cemeteries. The directory also includes listings for Canadian and select International Funeral Homes, Trade 
Service Companies, Veterans Administration Facilities, Foreign Consulates, Foreign Shipping Regulations, and US Daily Newspapers.

The directory is published in both the 8.5”x 11” Standard Size and the 5”x 7” Pocket Size editions. The handy Pocket Size edition fi ts 
easily into your briefcase, in your nightstand or in your car glove box. Information in the two editions is identical.

FUNERAL HOME & CEMETERY DIRECTORY
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Antique Cars/Equipment 1

Rates

Prices Subject to Change without notice.
No Refunds.

PLEASE NOTE:
We do not take responsibility for 
our boxholders. We hope they will 
respond promptly in a responsible 
manner. PLEASE! DO NOT ask us to 
contact Boxholders. Contact can 
only be made in writing. NO in-
formation will be given regarding 
boxholders.

Th e Funeral Home & Cemetery News does not 
guarantee that the items, positions or services 

advertised are still available, or that the person 
inquiring about the ad will obtain a response.

1 Issue .......(up to 50 words)  ....... $ 50.00
3 Issues ......(up to 50 words)  ....... $125.00

ADDITIONAL COSTS
PER ISSUE

Additional Words ........................$  .30
Box Reply Number ..................... $ 8.00
Boxed Border .............................. $ 5.00
Color Background ...................... $10.00

(Color Background Includes Boxed Border)

All ads appear online at 
www.nomispublications.com

       Mail to: 

PO Box 5159, Youngstown, Ohio 44514

Fax to: 1-800-321-9040
Call: 1-800-321-7479

E-Mail: info@nomispublications.com

Order online at: 
www.nomispublications.com

ADSADSClassified

FUNERAL HOME & 
CEMETERY NEWS

DEADLINE IS 
THE 5th OF THE 

PREVIOUS MONTH

GET A JUMP ON YOUR GET A JUMP ON YOUR 
CLASSIFIED ADVERTISINGCLASSIFIED ADVERTISING

To place an ad 
or to view ads 

prior to publication 
in the 

Funeral Home 
& Cemetery News, 
visit our website at

www.nomispublications.com

Antique Cars/Equipment ................................................................................................................ 1
Business Equipment ....................................................................................................................... 2
Business Opportunities ................................................................................................................... 3
Consultation Services ..................................................................................................................... 4
Funeral Business For Sale ................................................................................................................ 5
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Hearses/Limousines ........................................................................................................................ 8
Help Wanted ................................................................................................................................. 9
Miscellaneous .............................................................................................................................. 10
Position Wanted .......................................................................................................................... 12
Wanted to Buy ............................................................................................................................. 13

DEPARTMENT INDEXDEPARTMENT INDEX

Wanted and For Sale: Horse 
Drawn Hearse. Lamps for 
horse drawn and early mo-
torized hearse. Early funeral 
items. Other horse drawn 
vehicles–Broughams and Rock-
aways. We also handle new 
reproduction hearses. Black 
or white. See us before start-
ing your museum. Photos 
available. Delivery is available. 
Horse Drawn appraisal also 
available. Wanted: table orna-
ments and roof fi nials or urns 
for horse drawn hearse. Call 
Art Pagel at (262)675-6471 
or email carauc@hotmail.
com 1JAS

TOPEKA CARRIAGE 
SALE

TOPEKA, INDIANA
OCTOBER 2-3, 2008
The two hearses pictured 
will be up for auction on 
Friday, October 3, 2008. 

Both hearses take a 
modern casket. 

The auction will begin 
at 10:00 AM.

If you have any 
questions, or want more 

information on the 
auction, please call the 

Carriage Rep. - Art Pagel 
1.262.675.6471

After Sept. 28, please call 
Art at 1.260.593.2522

We do take phone bids.

NO BUYERS PREMIUM

Tell them 
you saw 
their Ad 
in the 

FUNERAL HOME & 
CEMETERY NEWS

 “It’s easy at” elindsay.com

Your source for 
Cadillac Professional Vehicles.

Phil Mathis, Manager
Professional Vehicles Dept

1525 Kenwood Avenue
Alexandria, VA 22302

Office (703) 647-8836
Cell     (703) 906-4576
Toll    (866) 370-4515 
Fax     (703) 998-6062

pmathis@lindsaycadillac.com
lindsaycadipvd@aol.com

Stop by and say 
hello in Orlando.  

We will be featured at 

Federal Coach’s Booth # 442
Accubuilt’s Booth #1751
Cadillac Booth #2050

Congratulations to the NFDA on another great year 
and wishing you many, many more.

1-800-321-7479
CALL FOR COUNTS AND COSTS

Customize Your Direct Mail Program
Database Files  •  Reports  •  Mailing Lists
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6-Doors, 24-Hour Cars, 85”-5 Doors Available to meet your every need!

Cadillac Renaissance Hearse

NY
Sedans
SUV’s - 

Hearses  - Limousines 
“We Have It All!”

DISCOUNT
LARGEST

we

1-866-304-8663
43-60 NORTHERN BOULEVARD
LONG ISLAND CITY, NY 11101

WeService
 

WhatWe Sell

Minutes from LaGuarda Airport • Minutes from the 59th Street Bridge

Sales and Leasing
Apply on Line at 

www.citylimosales.com

Cadillac Service Department in 
NY • NJ • CT

Contact F. Rick Eichner

Cadillac Ambassador Six Door

Cadillac 24 Hour Car

Fax: 718-472-0113

Cadillac DTS

Visit us at Booth #442

ADSADSClassified

CREMATION EQUIPMENT 
FOR SALE: New and pre-owned 
cremation equipment, cremated 
remains processor, power casket 
lift table and crematory replace-
ment parts. Permit, shipping and 
installation assistance as well as 
commissioning and operator 
training. Phone: 800-507-0978. 
Email terry@universalcrema-
tionequipment.com. 2JAS

CREMATION/BURIAL 
SERVICE

Northern Ohio. Specializing 
in Direct Cremations and 
Immediate Burials. Business, 
building, retort, vehicle and 
large Pre-Need. Owner retir-
ing. Reply to: Nomis Publi-
cations, Inc., PO Box 5159, 
Dept. 653, Youngstown, 
OH 44514. 5ASO

FUNERAL HOME 
BUILDING FOR SALE 

Youngstown, Ohio. Origi-
nally built as a funeral home 
with 10,676 square feet of 
space. Two exquisite live-in 
suites. Twelve car garage, 
45 paved parking spaces on 
four lots. Some funeral items 
still remaining. $139,000.00. 
Burgan Real Estate Ltd. 
Leon Turek, Agent. 330-
783-0055 Ext. 244. 5CS

Business Equipment 2 Funeral Business For Sale 5

CALL NOW! 1-800-438-9329

1996 Plymouth Van
black w/black vinyl top, full removable casket fl oor w/hardware, removable panels

All pre-owned vehicles are garage kept and fully serviced. 
Flexible fi nancing and walk away leases available.

Order your 2009 Eagle fi rst call van 
or fi rst call suburban TODAY!!

1-800-438-9329 Visit our website
www.colonialcars.net

Family Owned 
and Operated

Colonial Professional Cars Ltd

Coaches

First Call Vehicles

Limousines

2002 Eagle “Ultimate”/Cadillac
white exterior/blue leather, crown roof w/polished band, only 1 remaining!

2002  Eagle/Cadillac
black exterior/blue leather, low miles

2002 LCW/Cadillac
white exterior/blue leather 

raised roof

2004 LCW/Cadillac
white exterior/blue leather 

raised roof

YEARLY SUBSCRIPTIONS:
 $20.00 Subscription      $40.00 First Class     

 $50.00 Canada & Mexico      $65.00 Outside North America 

Name _______________________________________________
Address  ____________________________________________

 _____________________________________________
City ________________________________________________
State ________________________Zip ____________________
Phone  ______________________________________________
Signature  ___________________________________________

Return To:
PO Box 5159
Youngstown, OH 44514

1-800-321-7479
Fax 1-800-321-9040

Master Card, Visa,  American Express and Discover Orders:

SUBSCRIPTIONSUBSCRIPTIONFUNERAL HOME & 
CEMETERY NEWS

FUNERAL HOME & 
CEMETERY NEWS
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2004 CADILLAC DABRYAN 5-DOOR LIMO
silver with gray top and gray leather 3 in-stock

2004 CADILLAC EAGLE HEARSE
silver with gray top and gray leather 4 in-stock

2003 LINCOLN FEDERAL 6-DOOR LIMO
silver with neutral leather 

CLEVELAND  OFFICE

1-888-321-6613
11723 Detroit Avenue • Cleveland, Ohio 44107

216-228-2290 • Fax 216-226-3624

 Visit our website at www.americancoachsales.com

2005 CADILLAC S&S 6-DOOR LIMO
blue with blue leather 4 in-stock

2005 CADILLAC S&S HEARSE 
blue with blue leather 4 in-stock

 HEARSES  LIMOUSINES

FIRST CALL

2008
Cadillac S&S 24-hour ............................................ black/black leather

2005
Cadillac S&S 6-door (4 in stock) ..............................blue/blue leather

2004
Cadillac DaBryan 5-door (3 in stock) ......silver/gray top/gray leather

2003
Lincoln S&S 6-door ............................................... black/black leather
Cadillac LCW 6-door (3 in stock) ......................... black/black leather

2002
Lincoln S&S 6-door ............................................ silver/neutral leather

2001
Cadillac Superior 6-door ....................................... silver/black leather
Lincoln S&S 24-hour ............................................... black/blue leather
Cadillac LCW 120” ........................................ parchment/shale leather

2000
Cadillac Federal 6-door ........................................... black/blue leather
Cadillac S&S 6-door .............................................. silver/black leather

1999
Cadillac DaBryan 5-door ....................................... silver/black leather

1997
Cadillac Superior 6-door ......................................gold/black top/black leather

2003
Dodge Eagle 1st Call .............................................. silver/gray interior
Chevy Eagle 1st Call .............................................. white/gray interior

2000
Dodge Eagle 1st Call ......................................... graphite/gray interior

2005
Cadillac S&S Hearse (4 in stock) .............................blue/blue leather

2004
Cadillac Eagle Hearse (2 in stock) ..........silver/gray top/gray leather
Cadillac S&S Victoria ................................................blue/blue leather
Cadillac S&S Hearse ...............................................silver/blue leather

2003
Lincoln S&S Hearse (2 in stock) .......................... black/black leather
Lincoln Federal Hearse ...................................... silver/neutral leather
Cadillac Superior Hearse ...................................... black/black leather
Cadillac Eagle Hearse ........................................... black/black leather
Cadillac S&S Masterpiece...................... silver/black top/blue leather

2002
Cadillac Eagle Hearse .............................................black/gray leather
Lincoln Superior Hearse .................................... silver/neutral leather
Cadillac S&S Victoria .............................................. black/blue leather

1999
Cadillac Eagle Hearse ............................................. black/blue leather

1998
Cadillac M&M Hearse .............................................. black/blue leather
Cadillac Eagle Hearse .............................. white/blue top/blue leather
Cadillac Eagle Hearse ........................................... black/black leather

1997
Cadillac Eagle Hearse ........................................... black/black leather

1995
Cadillac S&S Victoria .............................................. white/blue leather

1994 Cadillac S&S, Commercial Glass, Blue, Some Rust ..............................................$4500
1994 Cadillac Federal, White, 119k mls ..........................................................................$4500
1994 Cadillac S&S, Black, 44k mls, One Owner .............................................................$7900
1993 Cadillac S&S, FWD, Silver, CLEAN........................................................................$2900
1993 Cadillac Superior, Silver, 58k mls ...........................................................................$4500
1992 Buick Eureka, Black, 59k mls, CLEAN ...................................................................$4500
1980 Cadillac S&S, White, 59k mls .................................................................................$2700
1988 Cadillac Eureka, Flower Car, Maroon, 38k mls ......................................................$5900

1998 Cadillac Superior, Silver, 82k mls, One Owner, Overheats! ...................................$2975
1996 Cadillac S&S, Black, 53k mls .................................................................................$4500
1996 Cadillac S&S, Silver, 17k mls, AS NEW! ................................................................$6975
1996 Cadillac S&S, Dark Green, 69k mls, SHARP! ........................................................$5500
1995 Cadillac S&S, Black, 63k mls .................................................................................$4500
1995 Cadillac Krystal, Black, 31k mls, SHARP! ..............................................................$5975
1994 Cadillac S&S Commercial Glass, Black, Flip Seat, 1-owner ..................................$5975
1993 Cadillac M&M, 6-door, Black, 129k mls ..................................................................$2000

 HEARSES  LIMOUSINES

MAXIMIZE YOUR
TAX BENEFITS

when making Equipment Purchases . . .

TIME IS 
RUNNING OUT 

FOR TAX 
SAVINGS!

DON’T DELAY
CALL 1-888-321-6613

TODAY

OVER 80 USED VEHICLES AT OUR CINCINNATI OFFICE 1-888-321-6613

ADSADSClassified

TCT Coach Sales ~ 508-581-9268

Visit our web site ~ www.tctcoachsales.com

S & S Coach ~ Superior ~ Eureka
HEARSES IN STOCK

2002 CADILLAC S&S MEDALIST BLK / BLK LIKE NEW , SHARP !
40,000 MILES ,

2002 CADILLAC FEDERAL SILVER / BLUE ALWAYS GARAGED
22,000 MILES LOW MILES

2001 CADILLAC S&S MASTERPIECE BLK / BLUE 50,000 MILES
COMMERCIAL GLASS ~ LOOKING FOR A NEW HOME

2000 CADILLAC S&S MASTERPIECE BLK / GRAY ONLY 39,000
MILES, COMMERCIAL GLASS ~ SAVE THOUSANDS

2000 CADILLAC EUREKA BLK / BLUE ONLY 30,000 MILES
IN GREAT SHAPE, LOW MILES

1999 CADILLAC S&S MASTERPIECE BLK /BLK HALF ROOF
PULL OUT TABLE , LOADED ONLY 45,000 MILES

LIMOUSINES IN STOCK

2006 CADILLAC 6 DR SILVER / BLK RAISED CLOTH TOP, 15,000 MILES
SHARP PAINTED POST, SAVE THOUSNADS OVER NEW !

2005 LINCOLN 24HR 6 DR BLK /BLK LOADED 3/4 ROOF, FULL VINYL
WRAP, 43,000 MILES SHARP

2005 LINCOLN 24 HR 6 DR SILVER / BLK LOADED 3/4 ROOF FULL
VINYL WRAP, LOW MILES

WE HAVE THREE 2002 CADILLAC 6 DRS COMING IN AS SOON AS THE
2009’S ARE DELIVERED, ALL WITH LOWER CHROME AND LOW MILES

CHECK OUR WEB SITE FOR OLDER HEARSES AND LIMOUSINES

TRADES
WELCOMED

FINANCING
AVAILABLE

Funeral Home and 
Business For Sale

Upscale Manayunk-Philadel-
phia. Across from Catholic 
Church. 3 BR, marble bath 
and kitchen, DR, LR, 7 clos-
ets. Only $375,000. Reply 
1-609-748-1369. 5SON

Funeral home for sale 
in Arkansas. Over 50 
cases per year. Over one 
million in pre-need. Reply 
to: Nomis Publications, 
Inc., PO Box 5159, Dept. 
655, Youngstown, OH 
44514.     5S

Funl Business For Sale Cont’d 5IS YOUR MAILING 
LABEL CORRECT?

If not, please contact us. 
Our Mailing List helps to 
update the Funeral Home 
and Cemetery Directory. If 
your Mailing Label IS NOT 
CORRECT your fi rm’s list-
ing in the Funeral Home and 
Cemetery Directory may be 
incorrect. Send your mailing 
label along with 
changes and 
phone 
number to:

PO Box 5159
Youngstown, OH 44514

www.nomispublications.com
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1999 CADILLAC SUPERIOR, BLK EXT, BLK INT W/45,000 MILES
1998 CADILLAC KRYSTAL, BLK EXT, BLK INT W/27,100 MILES

1994 CADILLAC SUPERIOR HEARSE, WHITE EXT & BLACK INT 41,000 MILES 

 CONAWAY’s
P.O. BOX 1132, UNIONTOWN, PA 15401

8 0 0  3 3 3  2 5 3 3
724 439 8800 / FAX: 724 439 6404

VISIT OUR WEB PAGE AT:
www.conawaysales.com

FINANCING THROUGH TCF EQUIPMENT FINANCE
WE ARE ABLE TO STRUCTURE YOUR FINANCE 

TO SUIT YOUR NEEDS. 

FINEST USED VEHICLES IN THE COUNTRY!!!

SERVING THE FUNERAL INDUSTRY 
FOR 42 YEARS!!!

WILL SHIP ANYWHERE IN THE COUNTRY
REASONABLE RATES.....WE ALSO SHIP OVERSEAS

WORLD WIDE SUPPLIERS SINCE 1971
LET US HELP YOU WITH YOUR LETTER OF

CREDIT AND FREIGHT FORWARDING NEEDS

ONE STOP FOR EVERYTHING - SERVICE
AND REPAIRS - RESTORATION AND

CONVERSIONS - IN HOUSE STATE OF
THE ART BODY SHOP - LOANER UNITS

NO NEED TO LOOK ANYWHERE ELSE -
WE HAVE IT ALL!!

CALL FOR INFORMATION ON THE VEHICLES SHOWN AND FOR OUR COMPLETE LIST OF ADDITIONAL LOW MILEAGE UNITS

8 0 0  3 3 3  2 5 3 3

2008 CADILLAC ESCALADE W/FULL CONVERSION
BLACK EXTERIOR, GRAY INTERIOR

IF YOU ARE CONSIDERING LEASING:

2003 CADILLAC S&S 65” W/CEO PKG
BLACK EXTERIOR, BLACK INTERIOR W/25,313 MILES

2003 LINCOLN 100” 6-DOOR LCW
BLACK EXTERIOR, BLACK INTERIOR W/56,000 MILES

2001 CADILLAC S&S 47” 6-DOOR LIMOUSINE
BLACK EXTERIOR, BLACK INTERIOR W/16,462 MILES

NOT PICTURED NOT PICTURED
1999 CADILLAC S&S 6-DR LIMOUSINE, BLK EXT & BLUE INT W/38,420 MILES

1996 CADILLAC 6-DOOR W/FLIP SEAT, SILVER EXT W/33,500 MILES

2005 LINCOLN S&S 6-DOOR
BLACK EXTERIOR, BLACK INTERIOR W/23,953 MILES

1999 CADILLAC 24-HOUR 6-DOOR LIMOUSINE
SILVER EXTERIOR, BLACK INTERIOR W/56,000 MILES
NOT PICTURED-BLACK EXT & BLUE INT, ONE OWNER

2005 CADILLAC S&S MEDALIST COACH
BLACK EXTERIOR, GRAY INTERIOR W/18,500 MILES

2002 CADILLAC S&S VICTORIA W/MAN TABLE
BLACK EXTERIOR, GRAY INTERIOR W/17,340 MILES

2003 CADILLAC S&S MEDALIST COACH W/28,830 MILES 
BLACK EXTERIOR, BLACK INTERIOR

ORDER A NEW 2008 S&S MEDALIST FOR $999 p/m
OR A NEW 41” LIMOUSINE FOR 

$975 p/m (+TTL & DELIVERY)
APPROVED CREDIT - $3,900 DOWN 

2004 CADILLAC S&S MEDALIST COACH W/OVAL WINDOW 
SILVER BODY, GRAY TOP, BLUE INTERIOR W/18,300 MILES

2008 TAX LAW - BUY NOW -
CAN DEDUCT UP TO $128,000

FOR VEHICLE PURCHASE!

BUY HERE & PAY HERE

TIME TO BUY INTEREST IS DOWN!

2001 CADILLAC M&M COACH W/20,603 MILES
WHITE EXTERIOR, BLUE INTERIOR

ADSADSClassified

Authorized Dealer for

FINANCING AND
LEASING AVAILABLE

1-800-424-9093
COACHES

 HANLEY COACH SALES

Please Visit Our Website at www.hanleycoach.com

LIMOUSINES
2003 Cadillac Eureka 90” 5-Dr Limousines Wht/Wht Ext/Blue Int 51,500 mi
2003 Cadillac Eureka 90” 5-Dr Limousines (2) Drk Blue Ext/Blue Int 50,000 mi
2003 Cadillac Eureka 6-Dr Limousine Silver Ext/Gray Int 29,000 mi
1999 Cadillac Eureka 6-Dr Limousine Wht/Wht Ext/Blue Int 39,000 mi
1997 Cadillac M&M 6-Dr Limousine Blk/Blk Ext/Blk Int 68,000 mi
1991 Cadillac S&S 6-Dr Limousine Blk Top/Silv Ext/Blue Int 63,100 mi

WE HAVE SEVERAL 
2001 & 2002 COMING IN

1-800-424-9093 St Louis, MO

2003 Cadillac S&S Coach Blk/Blk Ext/Blk Int 38,000 mi
2003 Cadillac Superior Coach Blk/Blk Ext/Blk Int 38,000 mi
2002 Cadillac S&S Coach Blk/Blk Ext/Blue Int 59,000 mi
2002 Cadillac Superior Coach Blk/Blk Ext/Gray Int 53,500 mi
2000 Lincoln Eureka Coach Blk/Blk Ext/Blue Int 42,200 mi
1998 Cadillac M&M Coach Blk/Blk Ext/Blue Int 48,000 mi
1997 Cadillac Federal Coach Wht/Wht Ext/Blue Int 74,000 mi
1996 Cadillac Federal Coach Blk/Blk Ext/Blk Int 46,000 mi
1992 Cadillac S&S Victoria Coach Silv/Silv Ext/Blue Int 77,700 mi
1992 Cadillac Federal Coach Wht/Wht Ext/Blue Int 24,000 mi

SPECIALTY VEHICLE
2005 GMC Denali XLT Wht Ext/Neutral Int 69,000 mi

Sales Position Available
New and used funeral ve-
hicles. For states covering 
Maryland, Delaware and 
Virginia.  Base, expenses 
and commission. Reply to: 
Nomis Publications, Inc., 
PO Box 5159, Dept. 654, 
Youngstown, OH 44514. 
 9ASO

Licensed Funeral Director
Seeking experienced, indi-
vidual to provide exceptional 
service. Requires knowledge 
of products and services, col-
lecting receivables, managing 
documentation, leadership 
and ability to multitask. Will-
ing to license in VA.  Competi-
tive salary and benefi ts. Falls 
Church, VA. Cover letter and 
resume to laura.nemecek@sci-
us.com. E.O.E. M/F/D/V. 9S

Richard Palandech
2009 Chevy Express Van w/casket
 table & entry ramp
2009 Chevy Suburban
2002 Chev Astro Van w/casket tbl, blu
1995 Chev Astro Van, gray
1994 Cad Eureka Coach, blk, 36k mi
1994 Cad Fed 6-dr Limo, 24 hr car, blk/blk
1994 Chev Suburban, blue/silver
1992 Chevrolet Astro Van, blue
1991 Cad Eureka Senator Limo, blk
1990 Cadillac Funeral Coach, blk
1988 Cadillac Superior Coach, slvr/slvr
Call (708) 423-4747

8BS

Hearses/Limousines 8 Help Wanted 9

COMING 
SOON!

THE 
2009 
EDITIONS

Pre-Publication 
Specials!

Call 
1-800-321-7479
or visit

www.nomispublications.com
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It ’s i n t heIt ’s i n t he

C l a s s i f i ed sC l a s s i f i ed sC l a s s i f i ed sC l a s s i f i ed s

Looking to purchase your own business or recruit help?
Selling a funeral business, hearse, limousine or business equipment?

NEWS
FUNERAL HOME & CEMETERY

Family Owned and
Operated Since 1974

P r e v i o u s l y  P u b l i s h e d  a s  t h e  Y B  N e w s  •  S t i l l  t h e  P l a c e  f o r  Yo u r  N e w s !

It ’s i n t heIt ’s i n t he

Free Online Link(s) - Complete if Applicable

E-mail: _____________________________________________________

Website: ___________________________________________________

 Antique Cars/Equipment     Business Equipment     Business Opportunities     Consultation Services     Funeral Business For Sale  

 Funeral Business Wanted     Hearses/Limousines     Help Wanted     Miscellaneous     Position Wanted     Wanted To Buy

It ’s i n t he

C l a s s i f i ed sC l a s s i f i ed s
To place your ad in the Funeral Home & Cemetery News, complete the form below. Rates shown are for ads containing 50
words or less. For larger ads write, call or e-mail to receive quote. Deadline is the 5th of the previous month of publication.
All ads will also appear in the Classifi eds Online, including E-mail or Website links if applicable. Online advertising will appear
on our website at www.nomispublications.com within 5 working days from receipt of ad and payment. Sorry, no refunds
are given for ads cancelled after appearing in the Online Classifi eds.

1 Issue $50.00  . . . . . . . . . . . . . . . . . . . . . . . . . . . . . ____________

Online Photo $20.00 . . . . . . . . . . . . . . . . . . . . . . . . . ____________

Online and In Print Photo $35.00 . . . . . . . . . . . . . . . ____________

Ad Border $5.00 . . . . . . . . . . . . . . . . . . . . . . . . . . . . ____________

Reply Number $8.00 . . . . . . . . . . . . . . . . . . . . . . . . . ____________

Color Background (includes ad border) $10.00 . . . . . ____________

                                                                       TOTAL ____________  

Name ________________________________________________________

Address ______________________________________________________

City ______________________________St ____ Zip __________________

Phone _______________________________________________________

 M/C  Visa  AmEx  Discover  Check

Card # _____________________________________Exp. Date _________

Signature ____________________________________________________
Required on all orders

Return to: Nomis Publications, Inc., PO Box 5159, Youngstown OH 44514
800.321.7479 • Fax 800.321.9040 • www.nomispublications.com

Ad copy:

3 Issues $125.00 . . . . . . . . . . . . . . . . . . . . . . . . . . . . ____________

Online Photo $35.00 . . . . . . . . . . . . . . . . . . . . . . . . . ____________

Online and In Print Photo $65.00 . . . . . . . . . . . . . . . ____________

Ad Border $15.00 . . . . . . . . . . . . . . . . . . . . . . . . . . . ____________

Reply Number $24.00 . . . . . . . . . . . . . . . . . . . . . . . . ____________

Color Background (includes ad border) $30.00 . . . . . ____________

                                                                       TOTAL ____________

If photo option has been chosen, please attach a quality photo or e-mail jpg fi le, resolution 
72 dpi for online only or 300 dpi for online and in print to: cindy@nomispublications.com    
subject line: Classifi ed Ad Photo

It ’s i n t he

From selling a funeral business to miscellaneous products 
Funeral Home & Cemetery News Classi  eds have it all!

Classified Categories:
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New  9000 sq. ft. state-of-the-art 
Diagnostic and Total Repair Facility 
designed for you

31920 Vine Street  •  Willowick, Ohio 44095  •  (440) 516-5466 (LIMO)
MIKE URDA - OWNER

We understand 
the needs of the Limousine 

and Funeral Industries
ASE Certifi ed Technicians 

We honor most Coach Builder Warranties

www.limotecserv.com

8
8
8
8
8 

8
8
8
8
8
8
8

8 
8 
8 

www.fl eetprocars.com
bestcars@fl eetprocars.com

FLEET
751 N Linoln Ave.

Fremont, NE 68025

SYSTEMS, INC.

ADSADSClassified

Sales Managers
Two Florida funeral home Sales 
Managers needed. Indepen-
dent owner. Leads, direct mail. 
Great commission, excellent 
facilities. 386-235-8045. 9JAS

SALES REPRESENTATIVE 
WANTED

Thacker Caskets, Inc., the 
nation’s fastest growing cas-
ket manufacturer, is seeking 
skilled sales professionals to 
join our expanding sales team. 
If you have proven sales abili-
ties, enjoy hard work, and are 
motivated to succeed then we 
encourage you to learn more 
about our straight commis-
sion opportunities. We offer 
unlimited earning potential, 
a fast paced and supportive 
sales environment, and the 
backing of a three-generation, 
family owned company with 
a new, state-of-the-art casket 
factory. Some overnight travel 
is required. Sound Good? Fax 
or email your resume, and 
a cover letter to Michael 
Beardsley, VP, Sales & Mar-
keting at 315-687-7428 or 
casketeer@aol.com  9JAS

Licensed Embalmer
Experienced, reliable, individual 
required for embalming, dress-
ing, cosmetology, casketing, 
transporting, inventory, care of 
facilities and equipment. Well 
organized and excellent cus-
tomer service a must. Willing-
ness to license in VA. Includes 
evenings and weekends. Com-
petitive salary and benefits. 
Falls Church, VA. Cover letter 
and resume to laura.nemecek@
sci-us.com. E.O.E. M/F/D/V. 9S

Help Wanted Cont’d 9

FEATURE ARTICLES MONTHLY COLUMNS
CALENDAR OF EVENTS CLASSIFIED ADS

can be found online at 
www.nomispublications.com

FUNERAL HOME & CEMETERY NEWS
Th e New

Family Owned and Operated since 

Previously published as the YB News.

Tell them you saw 
their Ad in the 
FUNERAL HOME & 
CEMETERY NEWS

 

 



Page B20 SEPTEMBER 2008FUNERAL HOME & CEMETERY NEWS S ec ti on  B

MAILING ADDRESS 
Name _______________________________________________________________

Address _____________________________________________________________

____________________________________________________________________

City  ________________________________________________________________

State  __________________________________  Zip  _________________________

Phone  ______________________________________________________________

Ordered by __________________________________________________________

SHIPPING ADDRESS - IF DIFFERENT 
(must have physical address for UPS shipping)

Name _______________________________________________________________

Address _____________________________________________________________

____________________________________________________________________

City  ________________________________________________________________

State  __________________________________  Zip  _________________________

Phone ______________________________________________________________

Ship to ATTN: ________________________________________________________

PAYMENT INFORMATION
 Check      Money Order  

 MasterCard      Visa      American Express      Discover

Card # ______________________________________________________________

Exp. Date ____________________________________________________________

Signature ____________________________________________________________
(Required on Credit Card orders)

RETURN TO
Nomis Publications, Inc., PO Box 5159, Youngstown OH 44514

phone 800-321-7479   fax 800-321-9040   www.nomispublications.com

2009 FUNERAL HOME & CEMETERY DIRECTORY 
 (Quantity Discounts on orders of 10 or more - Call for pricing)

 QTY TOTAL

_______ 2009 STANDARD SIZE (8.5" x 11") $125.00 ea. . . . . . . . . . . . . . . . . . . . $ ___________

_______ 2009 POCKET SIZE (5" x 7") $85.00 ea.  . . . . . . . . . . . . . . . . . . . . . . . . $ ___________

2009 BUYER’S GUIDE

_______ $40.00 - without The Funeral Home & Cemetery Directory . . . . . . . . . . . $ ___________

_______ $30.00 - with The Funeral Home & Cemetery Directory  . . . . . . . . . . . . . $ ___________

TEDDY BEARS 

_______ I Love My Funeral Director Bear $11.95 ea  . . . . . . . . . . . . . . . . . . . . . . . $  ___________

SUB TOTAL  $  ___________

 Up to $40.00 add $5.00
 $41.00 – $85.00 add $8.00
 $86.00 – $150.00 add $9.00
  $151.00 – $215.00 add $10.00
  $216.00 –  $300.00 add $11.00
 Over $300.00 add $15.00

 Shipping / Handling $ ____________

 (Ohio only - Sales Tax) $ ____________

FUNERAL HOME & CEMETERY NEWS
_______1 Year (12 issues) $20.00 . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .$ ____________

_______First Class 1 Year (12 issues) $40.00 . . . . . . . . . . . . . . . . . . . . . . . . . . . .$ ____________

_______Canada/Mexico 1 Year (12 issues) $50.00 . . . . . . . . . . . . . . . . . . . . . . . .$ ____________

GRAND TOTAL $ ____________

$100.00 

P O  B o x  5 15 9     Yo u n g s t o w n  O H  4 4 514     8 0 0 . 3 21 . 74 7 9     f a x  8 0 0 . 3 21 . 9 0 4 0 
i n f o @ n o m i s p u b l i c a t i o n s . c o m     w w w . n o m i s p u b l i c a t i o n s . c o m        

Previously published as The National Yellow Book of Funeral Directors,
Cemetery Directory and Catalog of Funeral Home and Cemetery Supplies

2009 PRE-PUBLICATION SPECIAL
Publication Date November 2008

Over 2000 Death Care Industry Supply Companies 
are listed by the product or service offered to 
Funeral Homes and/or Cemeteries

 Also includes: Pet Funeral Homes, 
Cemeteries, Crematories and Supply Companies

U.S. Daily Papers including websites & email addresses

Funeral Service Education Programs

Industry Associations - national, state, local
 including websites & email addresses$3000

  PRE-PUB 
$2000

  PRE-PUB 

Without The Funeral Home
& Cemetery Directory

With The Funeral Home
& Cemetery Directory

U.S. Funeral Homes
 U.S. Cemeteries
Populations; State Boards; Air Shipping Points
Where to Get Certifi ed Certifi cates
Canadian Funeral Homes and Daily Papers
International Funeral Homes
Foreign Consulates with Phone
Foreign Shipping Regulations
Trade Service Companies
Veterans Administration Information
U.S. Daily Papers including websites & email addresses

$10000
  PRE-PUB

$6500
  PRE-PUBPOCKET SIZE

  (5” x 7”)  

STANDARD SIZE
  (8½” x 11”)  

$8500

New

SAVE NOW 
LIMITED TIME OFFER!

$65.00 

$30.00 

$20.00 

New

$12500
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ADSADSClassified

METEOR MOTOR  CAR CO., INC.

937-773-5840    Tom Caserta     

2008 MERCURY CARMELITA
Funeral Coach

®

 $59,95000

2009 CARMELITA • $62,950

Help Wanted Cont’d 9

TEXAS EMBALMER/
FUNERAL DIRECTOR

PORTER LORING MORTUAR-
IES, an established mortuary  
in San Antonio, Texas seeks 
a dual-licensed embalmer/fu-
neral director to work in our 
Prep Room. We offer a pro-
fessional environment and an 
excellent compensation pack-
age. EOE. Interested candi-
dates should send resume 
to HR Dept Fax (210)886-
9117, e-mail bgonzales@
porterloring.com, or mail 
to 1101 McCullough, San 
Antonio, TX 78212. 9JAS

FuneralStaff, LLC
Offers Opportunities 

In Funeral Service
FuneralStaff, the industry 
leader in recruiting and staff-
ing, has immediate openings 
for Managers, Funeral Direc-
tors/Embalmers, Arrangers, 
and Sales Reps Nationwide. 
If you are career minded and 
looking for opportunities for 
advancement, then visit our 
website and complete a 
free Job Seekers Profile 
at www.FuneralStaff.com. 
We are always accepting 
new client companies in 
need of quality talent! We 
Now Offer Pet Cremation 
Consulting! 9SON
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SPECIALTYSPECIALTY HEARSE & LIMOUSINE 
SALES CORP.

Family Owned and Operated for Three Generations 

PHONE 800-349-6102 • FAX 516-349-0482 180 DUPONT STREET • PLAINVIEW, NY 11803

Meet “MO” at the 
Accubuilt Booth #1751 in Orlando, FL

 – LARGEST INVENTORY –
– LOWEST PRICES –

– NATIONWIDE DELIVERY –

SPECIALTYHEARSE.COMSPECIALTYHEARSE.COM

ADSADSClassified

“Specialists in Funeral Coach
Conversion Work”

Hearses - Limousines - Conversion Coaches

25 Used Hearses & Limousines from 1984 on up.
Call Joe or Tony Molina

1-800-506-1983
(314) 781-1500  - St. Louis, MO

Fax (314) 781-1507

5715 Manchester Ave., St. Louis, MO 63110  

2008 Superior Cadillac Statesman Hearse

2003 Federal Cadillac Renaissance, oval window, black w/black top.

2001 Superior Cadillac, 47” 6-dr, black, Sharp!

2001 Federal Cadillac Coach, silver w/black vinyl top, Sharp!

2001 & 2000 Superior Cadillac Statesman Supreme, dark blue.

1999 Federal Cadillac Renaissance, silver.

1999 Superior Cadillac, 49” 6-dr, black w/black top.

1997 Superior Cadillac Crown Sovereign, black, Elegant.

1996 Federal Renaissance Coach & Federal 6-dr Limo, black. 

1994 Superior Cadillac Statesman Landau, black.

1994 M&M Cadillac Landau, black.

1992 Superior Cadillac Crown Sovereign, white w/black roof.

  BOX 488 LEXINGTON, MA 02420
TOLL FREE - 1-800- 445-4526...

Help Wanted Cont’d 9

Wanted:
Independent, multi-line Sales 
Representative to rep our 
extensive line of branded cas-
kets and urns, including Major 
League Baseball, Star Trek, Pre-
cious Moments, The Vatican Li-
brary, Collegiate among others. 
Demand continues to grow and 
we seek qualifi ed reps to grow 
our line in the following states: 
Washington, Oregon, Arizona, 
Texas, Oklahoma, Mississippi, 
Alabama, Florida, Wisconsin, 
Minnesota, Southern Califor-
nia, Colorado, Arkansas, North 
Carolina, Virginia and the coun-
try of Mexico. Our consumer 
driven marketing makes our 
products fast movers in the 
funeral homes you service. We 
pay excellent commissions on 
a sliding scale; the more you 
sell, the higher the rate. Bonus 
program available for top per-
formers. Please contact David 
DeAvila of Eternal Image at 
248-932-3333 to discuss. 9JAS

INDEPENDENT SALES 
AGENTS

Established company seeking 
Independent Sales Agents 
nationwide to market unique 
Cremation/Keepsake memo-
rial products. Handcrafted 
solid wood cherry, ash, walnut 
chest, urns, and presentation 
bases with standard or cus-
tom personalization create a 
quality heirloom memorial. 
Our Keepsake Series options 
include, printed tile selec-
tions, photographic reproduc-
tions and brass commemora-
tive plaques. Contact bobs@
octobercompany.com or call 
(800)628-9346 9JAS

The B.S. Jones Funeral Home 
in Philadelphia, Pennsylva-
nia is seeking an experienced 
funeral director/supervisor to 
help provide quality, profes-
sional service to our commu-
nity. Mail resume and cover 
letter to PO Box 14645, 
Philadelphia, PA 19134. 9S

SEND US 
YOUR NEWS

press_releases@nomispublications.com
FUNERAL HOME & 
CEMETERY NEWS

PO BOX 5159
YOUNGSTOWN, OH 44514

FAX (800)321-9040

PLEASE NOTE: We do not take 
responsibility for our box holders. 
We hope they will respond promptly 
in a responsible manner. PLEASE! 
DO NOT ask us to contact Box 
holders. Contact can only be made 
in writing. NO information will 
be given regarding box holders.

ADVERTISING DEADLINE IS THE 
5th OF THE PREVIOUS MONTH

DON’T LET IT 
PASS YOU BY!
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FEDERAL COACH for 2008 & Beyond - Escalade ESV-H

OVERSIZE CASKETS
ARE NEVER A PROBLEM!

48”
Only with a Federal ESV-H...

Cadillac Master Coachbuilder

1-866-304-8663
Fax: 718-472-0113

Visit us at Booth #442

ADSADSClassified

Check out our website: 
www.thedead-beat.com

The Dead Beat–
The Caregiver’s Soapbox
Dedicated to providing in-
formation about the people 
and places in the funeral 
industry. 10BJAS

Doctor of Mortuary 
Science

Earn your PhD from the 
National Academy of Mor-
tuary Science in about six 
months. In business since 
1987. You must be dual li-
censed and have conducted 
at least 1,000 funerals. We 
only accept six candidates 
per year. No classes, totally 
lifework based. Call Steph-
anie at 866-588-NAMS 
(6267). All requirements 
at www.DrKloss.com, 
or email Duke@DrKloss.
com. 10CASO

Wanted to buy: 96 hr. red 
glass candles. Measurements: 
7” tall 2 ½” at top, 3 ¼” at 
bottom, about 14” at largest 
diameter. Call 724-735-2671. 
Ask for Jim. 13S

HEARSES  WANTED!

LATE-MODEL HEARSES WANTED
Selling Outright? Trading? TRAC Lease Ending?

Grand Rapids, MI
PH: 888-432-7737 or 616-538-8100

or, offer on-line at www.hearseswanted.com

Miscellaneous 10

Wanted to Buy 13

Index of Advertisers
Abbott & Hast Publications ........................................... A44
Abdiel Caskets Inc ......................................................... A24
Air-Flite Containers Inc ................................................. A50
Always On Call Answering Service LLC.......................... A28
A-Medi-Legal National Autopsy Service ........................... A8
American Capital Funding LLC ..................................... A16
American Cemetery Supplies .......................................... A37
American Coach Sales .................................................... B16
American Crematory Equipment Co .............................. A18
Arthur Allen Mfg Company ........................................... A41
Artistic Expressions ....................................................... A17
Baines Professional Vehicles .............................................B7
Bass-Mollett Publishers Inc ............................................ A34
Behrens Design & Development Inc............................... A47
Bennett Funeral Coaches ............................................... B23
Beta Capital ................................................................... A26
Black Cadillac Olds Inc ................................................. B21
Boardman Printing ........................................................ A37
Boston Prayer Card Co .................................................. A33
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1994 Superior Coach Cadillac 6-Door
Black w/Black Leather - LOW MILES - Very Clean Vehicle - 

PURCHASE - $5,900.00 - Call or visit www.parkssuperior.com

1999 Federal Coach Lincoln Hearse
All Black w/Black Interior - Very Clean Inside & Out! -

Lease For $465+TTL - Call or visit www.parkssuperior.com

2001 S&S Coach Commercial Glass 6-Door
All Black - 35,000 Miles - Very Clean - One Owner - Just Came In On Trade 

CALL For Pricing! - Call or visit www.parkssuperior.com

2001 Superior Coach Cadillac Statesmen
All Black - Lower Chrome Molding - Nice Shape - Ready To GO! -
Lease For $499+TTL - Call or visit www.parkssuperior.com

2001 Cadillac Flower Car
All Black - Extra Large Stainless Steel Flower Bed - Adjustable Flower 

Rack - This Car Is In FANTASTIC Shape! - 
Lease For $479.00+TTL - Call or visit www.parkssuperior.com

2004 S&S Coach Cadillac 47” Six Door Limo
All Black w/Black Leather - Chrome Wheels - Very Clean! - 
Came In Trade With Matching 04 S&S Medalist Hearse - 

Lease For $590.00+TTL - Call or visit www.parkssuperior.com

Both Are Black w/Black Leather - 
Hearse Has Only 32K Miles - 
Limo Has Only 24K Miles - 

Just Traded In - Meticulously 
Maintained & Ready To GO!
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CALL TODAY!

VISIT US
ONLINE! www.parkssuperior.com

NO ONE OFFERS 
YOU MORE CHOICES!

2008 Superior Coach Cadillac “Statesmen”
All Silver w/Blue Leather - Wide Floor Feature - Chrome Wheels - 

Left Hand Hinge - Open Church Truck Well - 
Lease For $985.00+TTL - Call or visit www.parkssuperior.com

2008 Superior Coach Cadillac “Statesmen”
All Black w/Black Leather Interior - Chrome Wheels - Open Church Truck 

- Lest hand Hinge - Std. Floor - Bumper Protector Carpet - 
Lease For $975.00+TTL - Call or visit www.parkssuperior.com

2008 Superior Coach Cadillac “Statesmen”
All Black w/Gray Interior - Wide Floor Option - Bumper Protector Carpet 

- Chrome Wheels - Left Hand Hinge - 
Lease For $985.00+TTL - Call or visit www.parkssuperior.com

2008 Eagle Coach Cadillac Coupe deFluer
All Black w/Gray Interior - Very Rare Vehicle - Full Casket Comp. - All Stainless 
Steel - Flower Rack - Chrome Wheels - Customer’s Lose Is Your GAIN! - Call 
For Special Pricing TODAY! - Call or visit www.parkssuperior.com

2006 Federal Coach Cadillac Renaissance
All White w/Blue Leather - Only 8K Miles - One Of The First 2006 Body 

Style Hearses To Come In On Trade - Call Today!!! - 
Lease For $830.00+TTL - Call or visit www.parkssuperior.com

2005 Eagle Coach Cadillac Hearse
All Black w/Gray Interior - Only 17K Miles - Full Chrome Pkg. - Bumper 

Protector Carpet - Chrome Wheels - Just Off Lease & Ready To GO!
Lease For $785.00+TTL - Call or visit www.parkssuperior.com

2005 Superior Coach Cadillac “Statesmen”
All Black w/Gray Leather - Left Hand Hinge - Open Well - 

Chrome Wheels - Still Under Factory Warranty - 
Lease For $775.00+TTL - Call or visit www.parkssuperior.com

2004 S&S Coach Cadillac “Medalist”
All Black w/Black Leather - Only 24K Miles - Chrome Wheels - Left Hand Hinge 

- Under Floor Church Truck Storage - 
Lease For $770.00+TTL - Call or visit www.parkssuperior.com

1999 S&S Comm. Glass 6-Door Limo
All Black w/Black Leather - LOW Miles - 25,000 Miles - One Owner Car 
- PURCHASE - 17,900.00 - Call or visit www.parkssuperior.com 

1996 Superior Coach Cadillac 6-Door
Black Top w/Academy Gray Paint - Blue Interior - Very Clean Car - 

31,000 Miles -  $5,900.00 - 
Call or visit www.parkssuperior.com
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1999 S&S Coach Cadillac 49” 6-Door
All Black w/Blue Leather - 26,000 Miles - Very Clean - Ready To GO! - 
PURCHASE $11,900.00 - Call or visit www.parkssuperior.com 

1995 Eagle Coach Cadillac Hearse
All Black - 32,000 Miles - Very Clean Car - Amber Beacon Ray - 

PURCHASE - 11,900.00 - 
Call or visit www.parkssuperior.com 

1998 S&S Coach Cadillac 
Masterpiece & Matching 1998 

S&S Commercial Glass Limo

Special of The Month!

Special of The Month!

Clearing Out Remaining 2008’s!!!
Take Advantage Of End-Of-Year Incentives!!

All Pre-Owned Inventory MUST GO To Make Room For 2009’s!

NOW Taking Orders For2009’s 1998 S&S Coach Cadillac 
Masterpiece & Matching 1998 

S&S Commercial Glass Limo

LEASE FOR $270.00 +TTL

LEASE FOR $330.00 +TTL

 


