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Eternal Cross made from Cremains

CUMBERLAND,RI— Wind-
song Memorials recently
introduced a unique prod-
uct using cremation ashes in
the shape of a beautiful cross.
Named the Eternal Cross, it
measures 13 inches tall, 8
inches wide, and 1 inch thick.
Unlike traditional urns and
other keepsakes that act as a
vessel for storing cremains,
the Eternal Cross is construct-
ed using cremation ashes.

“While the concept of using
cremains to create a product
isnt completely unique, the
Eternal Cross is the first prod-
uct we've seen that contains
a large portion of ashes used
to make the product versus
making a product and then
adding a few ashes,” said Alex
Lynch, Founder of Windsong
Memorials.

The Eternal Cross is person-
alized with an engraving on
the back citing the departed’s name, date of
birth, death date, and serial number extracted
from the cremation tag. Additionally, the cross
includes a dated Certificate of Authenticity
stating for whom the Eternal Cross was made,
to whom it commemorates, and the cremation
tag number. The Eternal Cross ships standard
with a special device for hanging it on a wall.

As an option, customers can have their Eter-
nal Crosses delivered in a wooden display case
sealed with a glass front. “The display case
serves two functions,” said Mr. Lynch. “First
its to protect your memorial, and second to
provide you with a beautiful means for dis-
playing your Eternal Cross.”

As a beautiful piece of artwork memorial-
izing a loved one, the Eternal Cross easily be-
comes a family heirloom to be passed on from
one generation to the next. Not only warrant-
ing family pride in established heritage, dat-
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The Eternal Cross from Windsong Memorials

ed and rare artifacts like this cross increase in
personal and monetary value over years and
across generations.

“At Windsong Memorials, we understand that
most dearly departed are survived by more than
one person. Because of this fact, we make it
possible to share your loved one’s Eternal Cross
with other surviving family members by mak-
ing multiple crosses from the same cremains.
Each Eternal Cross we make can be shipped
anywhere in the world,” said Mr. Lynch.

The Eternal Cross uniquely honors by
artistically preserving the cremains beyond
the standard values instilled by using urns.
Choosing the Eternal Cross allows families
to continue honoring their departed’s final
wishes or family traditions of burying or
scattering cremains while keeping a portion
of their loved one close.

CONTINUED ON PAGE B6

** Your Ferno Washington Distributor **

... OPERATING TABLE
... MANUFACTURER

BK{Umbrellajindustries)

64” Umbrella - All Fiberglass - Windproof
Embroidery and Silk Screen Available

Minimum Order: 6
Please call for colors and free quote

1:800:922:5743

In Quantities, other sizes and styles available.

Elegante Receives U.S. Design Patent

e |

BROOKLYN,NY—Taking a
step away from ordinary, Ele-
gante Brass Company has re-
ceived a U.S. design patent for
their newly-designed urns.
The teardrop-shape symbol-
izes life, loss and the inevitable
tear. 'This concept has altered
the appearance of the tradi-
tional cremation urn. Man-
ufactured of 100% genuine
brass, the four piece series in-
cludes an adult urn, keepsake,
ultra-keepsake and a necklace
pendant. The urn also comes
in a variety of finishes by El-
egante’s designers. The grant-
ing of the patent status guar-
antees to all Elegante’s cus-
tomers exclusive access to the
urn through the company’s

distributors which service fu-
i) neral directors throughout the
§41 | United States and Canada.
Y o For more information call
Ay 1-800-252-7277 or visit

Elegante Brass adult urn that has recently been patented.

www.EleganteBrass.com.

Fax

15) 6759706

www.vischerfuneralsupplies.com

... SERVICE

Ferno® Model # 87
Church Trucks

Roberts & Downey
Chapel Equipment

— Call Us and Save —

Industry Leading 1000 Ib.

Ferno® Mini Maxx Mortuary Cot

Ferno® Model # 101-H
Hydraulic Operating Table

For THE CompPLETE FERNO® LINE AND MORE
Visit Our WEBSITE AT
WWW.VISCHERFUNERALSUPPLIES.COM

Stakmore
Folding Chairs

Don’t be fooled by imitations
there is only 1 Ferno-Washington

— Call Us and Save —
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CONVENTIONS/ Washington Cemetery & Funer-
CONFERENCES al Assoc - Sep 30 - Oct 02, 2010,
Southern Cemetery Cremation & Skamania Lodge, Stevenson, WA.
Funl Assoc, North Carolina Cem- Exhibits. 888-522-7637. www.

etery Assoc & South Carolina
Cemetery Assoc - Jul 11-13, 2010,
Kingston Plantation Resort &
Conference Center, Myrtle Beach,
SC. Exhibits. 251-634-3434. www.
scfa.info sccfa@bellsouth.net

Assoc of Independent Funer-
al Homes of Virginia - Jul 23-25,
2010, Hilton Oceanfront Hotel,
Virginia Beach, VA. Exhibits. 804-
643-0312. www.ithv.org ithv@aol.

com

Florida FDA and Florida Ceme-
tery Funeral & Cremation Assoc
- Jul 29-31, 2010, Boca Raton Re-
sort & Club, Boca Raton, FL. Ex-
hibits. 800-226-3332 or 407-896-
1015. www.flda.org

NFD&MA - Jul 31 - Aug 05,
2010, Harbor Beach Marriott Re-
sort & Spa, Fort Lauderdale, FL.
Exhibits. 800-434-0958. www.nfd-

ma.com nfdma@nfdma.com

Obhio Assoc of Cemetery Superin-
tendents and Officials - Aug 02-
04, 2010, Holiday Inn, Boardman,
OH. Exhibits. 614-885-5933. oac-

sosecretary@gmail.com

Cremation Assoc of North Amer-
ica (CANA) - Aug 04-07, 2010,
Sheraton Whaikiki Hotel, Honolu-
lu, HI. Exhibits. 312-245-1077.
www.cremationassociation.org
cana@smithbucklin.com

Fountain Academy Internation-
al Conference - Aug 05-08, 2010,
Holiday Inn Convention Center,
Springfield, MO. 417-833-5130.

vrfountain@earthlink.net

Assoc of Alabama, Mississippi
and Louisiana Cemeteries Tri-
State Convention - Aug 15-18,
2010, Perdido Beach Resort, Or-
ange Beach, AL. Exhibits. 256-
820-4611. www.alabamacemeter-
ies.org alcemeteries@aol.com

New York State FDA - Aug 22-
25, 2010, Saratoga Hilton, Sarato-
ga Springs, NY. Exhibits. 800-291-
2629. www.nysfda.org info@nysf-
da.org

Colorado FDA & Colorado As-
soc of Cemeteries - Sep 08-10,
2010, Embassy Suites Hotel &
Conference Center, Loveland, CO.
Exhibits. 303-791-2336. www.cof-
da.org mail@cofda.org

Catholic Cemetery Conference -
Sep 14-17, 2010, Omaha Hilton,
Omaha, NE. Exhibits. (888) 850-
8131.

Independent Funeral Directors
of Georgia - Sep 19-21, 2010,
Hyatt Regency Savannah, Savan-
nah, GA. 770-445-3180. www.
ifdg.org ifdg@aol.com

Preferred Funeral Directors Inter-
national - Sep 25-28, 2010, Ritz-
Carlton Highlands, Lake Tahoe,
CA. 727-524-8100. www.pfdi.org
info@pfdi.org

New Jersey State FDA - Sep 28-
30, 2010, New Taj, Adantic City,
NJ. Exhibits. 800-734-3712. www.
njsfda.org wbeebe@njsfda.org

Selected Independent Funeral
Homes - Sep 29 - Oct 02, 2010,
Walt Disney World Grand Florid-
ian Resort & Spa, Orlando, FL.
800-323-4219.  www.selectedfu-
neralhomes.org  info@selectedfu-
neralhomes.org

Illinois Cemetery & Funeral
Home Assoc - Sep 29-30, 2010,
Marriott Hotel & Conference Cen-
ter, Normal, IL. 866-758-7731.

www.ictha.org ictha@hotmail.com

wcfa.us info@wcfa.us

Jewish Funeral Directors of
America - Oct 03-06, 2010, In-
tercontinental, Chicago, IL. 781-
477-9300. www.jfda.net

NFDA - Oct 10-13, 2010, New
Orleans, LA. Exhibits. 800-228-
6332. www.nfda.org nfda@nfda.
org

Associated Cemeteries of Mis-
souri Fall Seminar - Oct 22-23,
2010, The Resort at Port Arrow-
head, Lake Ozark, MO. Exhibits.
636-550-7723.

Casket & Funeral Supply As-
soc (CFSA) - Nov 15-16, 2010,
Crowne Plaza Union Station, In-
dianapolis, IN. 847-295-6630.

www.cfsaa.org mallen@cfsaa.org

Connecticut FDA - Dec 02,
2010, The Hartford Marriott
Rocky Hill, Rocky Hill, CT. Ex-
hibits. 800-919-2332. www.ctf-
da.org connfda@aol.com

OGR Annual Conference - Apr
08-09, 2011, Loews Atlanta Mid-
town, Atlanta, GA. 800-637-
8030. www.ogr.org

Catholic Cemetery Conference -
Oct 05-08, 2011, Gaylord Opry-
land Resort & Convention Cen-
ter, Nashville, TN. Exhibits. 888-
850-8131.

Catholic Cemetery Conference
- Aug 27-31, 2012, Gaylord Na-
tional Resort & Convention Cen-
ter, Washington, DC. Exhibits.
888-850-8131.

MEETINGS/SEMINARS

NFDA Leadership Conference
- Jul 11-14, 2010, Hyatt Regen-
cy Chesapeake Bay Resort, Cam-
bridge, MD. 800-228-6332.
www.nfda.org nfda@nfda.org

The Academy Training Dates
- Jul 12, 2010 Continuing Care
Program Development; Jul 13-
14, 2010 Continuing Care for
the Advance Planner or After-
care Specialist; Jul 20-21, 2010
Green Leads; Aug 24-27, 2010
Advanced Funeral Planning; Sep
21-22, 2010 Community Con-
nections; Oct 19-22, 2010 Ad-
vanced Funeral Planning; Oct
25, 2010 Continuing Care Pro-
gram Development; Oct 26-27,
2010 Continuing Care for the
Advance Planner or Aftercare
Specialist; Nov 02-03, 2010 Fi-
nancial Aspects of Advance Fu-
neral Planning, The Academy
Training Center, Franklin, OH.
800-331-6270. www.theout-
lookgroup.com

MK] Marketing Seminars - Jul
26-27, 2010, Westin Verasa Ho-
tel, Napa Valley, CA; Jul 28-29,
2010, W Hotel, San Francisco,
CA. 888-655-1566. www.mkj-

marketing.com

The Foresight Companies - Oct
10, 2010 “The 21st Century Fu-
neral Home”, Marriott New Or-
leans Convention Center, New

Orleans, LA. 800-426-0165.

OGR Fall Forum - Nov 01-
02, 2010, Marriott Cincinnati
at Rivercenter, Cincinnati, OH.

800-637-8030. www.ogr.org

Funeral Service Business Fo-
rum - Nov 17-19, 2010, Palazzo
at the Venetian, Las Vegas, NV.
732-730-2586.  katesboylston.
com/bizforum tparmalee@kates-
boylston.com

If you have a Convention, Meeting or
Seminar you would like to see listed bere,
send information to:

FUNERAL HOME & CEMETERY NEWS
PO Box 5159, Youngstown, OH 44514
Fax 1-800-321-9040
E-mail info@nomispublications.com

BEAVERDAM,OH— Lima
Commercial Coach is a new
builder in the funeral coach
market. Their coach, The
Transition offers the largest
dimensions in the industry, a
full 50 inches between wheel
wells with 40 inches of head-
room; the rear compartment
is big enough to carry over-
sized caskets. The frame is not
cut and stretched like other
coaches; therefore, the gasand
brake lines are not spliced.
In addition, The Transition
is rear wheel drive and avail-
able in four wheel drive. Most
importantly, The Transition
is priced thousands of dollars
less than other coaches. The
chassis is fully warranted by GM for 3 years or 36000 miles, the
drive line is warranted for 5 years or 100,000 miles, whichever
comes first, and it can be serviced at any GM dealership.
LCCis a new builder but by no means do they lack coach
building experience. The President and CEO, Brad Smith
worked for Accubuilt for over 14 years; his last title was
Director of Operations. The VP, Mike Noble, has 30 years
of management experience in the funeral coach industry.
He served as VP of sales for Accubuilt from 1985 to 2000.
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The Interior of The Transistion

The team managers, Art Bicknell, Rick Davis and Den-
nis Brummitt have a combined 60 years of coach building
experience in all phases of production with Superior/S&S
of Ohio and Accubuilt. Every one of their employees has
gained a vast amount of coach building experience with
Superior/S&S of Ohio and/or Accubuil.

For the dealer nearest to you call Brad Smith at 419-236-
1726 or Mike Noble at 419-302-4927. For more informa-

tion visit their website at: www.limacommercialcoach.com.

Urn Pedestals Enhance Urn Sales

The Urn Pedestal in the Traditional Finish

MARENGO,IL— “I love David Orth’s
urns. They are pricey, but they sell. And
even when they don’t, they inspire my
families to consider nicer urns. David’s
urns are always working for me,” says
an unnamed funeral director. David’s
company, A Different Kind of Urn,
has added a unique product that en-
hances urns in two critical ways. The
concept is “a simple no brainer,” David
says. A no brainer perhaps, except that

David seems to be the one to think of
it and design it just right.

His Urn Pedestal or dais, first serves in
the funeral home as a simple, clever dis-
play which helps the families imagine the
urn in their own home — no small mar-
keting feat for an urn. Secondly, it serves
in the families’ homes as a place of honor
and imparts a special sense of sacred space
around it. It’s like a picture frame for an
urn. It provides room for a small flower or

o
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The Urn Pedestal in the Contemporary Finish

other keepsake to accompany the urn. “It
really gives the families an idea of what-to-
do-with-the-urn. People don't necessarily
know what to do with an urn,” David says.
The urn pedestal is available in two fin-
ishes —one traditional, one contemporary.
Directors can check out David’s products
at www.DifferentCremationUrn.com.
Contact David at 815-943-4099 or email
davidorth@OrthFurniture.com for your
password to “directors only” pages.

Covington Casket Company adds new

Legacy Caskets to Line

ANDALUSIA,AL— Covington Casket Company introduced
the new Legacy Line in February 2010. “Funeral directors
have been asking for a high quality 18 gauge casket at an af-
fordable price,” Covington's Vice President Alan Williamson
states. “We went right to work and designed a casket with
high eye appeal features that include brush finishes, swing bar
hardware, premium crepe interior and an outstanding shell
design. When manufacturing this casket we cut nothing but
the price.” Evidently it worked, since the Legacy line hit the
market in March, Covington’s sales have surged 7.5 percent.
“We had the best month in the company’s 86 year history,
we hit a home run with these,” said Williamson. Covington
offers 12 different colors in the new Legacy line.

Covington Casket Company is family owned and operated

and is located in Andalusia, AL. They serve most of the South-
east with warehouses in New Orleans, LA, McComb and Jack-
son MS, and Albany, GA. To view the new Legacy’s as well as

Covington’s complete line, go to www.covingtoncasket.com.
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INTELLIGENT BY DESIGN.

Standard glass windshield with a
commercial size roof for a smooth, quiet
ride and a large, spacious interior.

The front commercial style

headliner provides 4 inches of
additional interior head room.

A standard dual battery ensures /
that your vehicle will start should
the main battery fail.

As a funeral director, you understand the value of reliability. Our vehicles are built to last — made by a skilled
team and with the best materials. Designed with your funeral home in mind, Federal coaches are the model

of form and functionality. Make the smart choice for your business. Federal Coach — Intelligent By Design.

FEDERAL

COACH - LIMO

800/292-6210 . WWW.FEDERALCOACH.COM

MASTER
COACHBUILDER
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JANESVILLE,WIl— As a funeral professional you realize that
outstanding funeral service can never be achieved if you give
your families only “cookie-cutter” options in service and mer-
chandise, for funeral service is never a one-size-fits-all industry.
Instead, you satisfy your client families with customized efforts
to meet their individual needs and wants.

Providing families with enough options to satisfy those needs
can be a challenge. Today’s families are significant consumers
of goods and services. They come to the funeral experience
accustomed to their life which overflows with seemingly un-
limited choices. To meet their wishes are you giving them the
choices they expect — in service, merchandise, technology and
more? Are you recognizing the value these options can bring
to your bottom line?

Our family’s own personal journey of grief led us to discover
a need that was not being met, an option not being offered.

When my mother, Madelyn Saxer, passed in 1992, I wanted
something that kept the memory of her alive and always with
me, something that propelled and motivated me, just as she had
in life. I sought comfort from remembering her zest for living
and strength from her ability to embrace death. Importantly,
I wanted to honor her request to our family that we keep her
with us always, even after her passing.

My mother planted a seed and I acted on it in the form of
a fillable pendant. I designed a simple round pendant which
could hold a small portion of her cremated remains. I had a
local jeweler make the pendant as a Christmas gift for myself,
sisters and brother to keep our mother close to our hearts.
When wearing the pendants, we felt her presence with us.

My dear friend Joni Cullen and I began researching the fu-
neral market to see if anything similar was available. There was
nothing in the keepsake market. Joni and I started the busi-
ness, named Madelyn Co., in 1993. We are the originators of
Keepsake Pendant Jewelry in the funeral industry. The concept
of our pendant line was born to enable others to cope more
easily, to hold a source of comfort in their hands and to find
peace in their hearts.

We have expanded our line because we, too, face the same
challenge as you. We need to provide to our customers — fu-
neral professionals like you — the options families expect. Al-
though our first round pendant was exactly what I wanted,
we listened to funeral directors and now offer many designs
to meet your families’ needs.

Our designs include:

+ Traditional and contemporary

¢ Bracelets and pendants

+ Sterling silver, gold vermeil, 14K yellow or white gold, stain-
less steel, quartz crystal and titanium

* Designs for men, women and children

+ Engraved and able to be filled with cremated remains, a lock
of hair, ceremonial flowers or soil from the burial site.

And for those committed to the environment we offer a new
design, an enameled green leaf pendant, with 25% of the sales
of this design donated to Our Shared Planet. www.ourshared-
planet.org.

As funeral service providers have added Madelyn Compa-
ny’s keepsake pendant jewelry to their merchandise selections

FUNERAL HOME & CEMETERY NEWS Section B
You Serve the Most Active Consumers in History. Are You Prepared?

they see a higher client satisfaction as well as a measurable re-
sult in their bottom line. “We find that the families who like
the concept order multiple pieces,” comments Steve Storvik,

JULY 2010

By Lisa Saxer-Buros

funeral director at Schmidt & Bartelt Funeral & Cremation
Services, with locations throughout Wisconsin. “We were the
first to carry Madelyn Company jewelry — that’s nearly 20 years
ago —and have seen interest and sales increase as their product
line has expanded.”

“Baby boomers as well as Gen X and Y are drawn to the jew-
elry,” reports Valerie J. Wages, CFSP, president of Tom M.
Wages Funeral Service with two locations in Georgia. “Sales
have taken off and feedback is positive. We hear such comments
from families as, ‘I feel that I still have my son with me.”

With many funeral service providers feeling the financial
pinch caused by the growing preference for cremation, provid-
ing increased options, particularly cremation-related options,
is not just good service to families, it is good business.

Offering our keepsake pendant jewelry is one meaningful
option to consider. Remember that you are serving the most
active consumers in modern history. Their demands may be

great, and their potential is worth your effort.

Lisa Saxer-Buros and Joni G. Cullen are the owners of Madelyn Company,
which is more than a business; it is a commitment that is close to their
hearts. Headquartered in Janesville, Wisconsin, Madelyn Company is a glob-
al company serving the funeral service industry. They can be reached at
1-800-788-0807 or via email at Madelynco@charter.net. For more informa-
tion about their products and to download a brochure, visit www.madelyn-
pendants.com.

Wilbert Funeral Services holds Quality Control

School for Licensees

Wilbert Quality Control School Attendees

BROADVIEW,IL— Wilbert Funeral Services, Inc. recently
conducted its Quality Control (QC) School for plant person-
nel from throughout its licensee organization. Forty nine as-
sociates attended the three day event hosted at Arnold Wil-
bert’s Summerville, SC facility.

The event’s theme, “Mastering the Art of Excellence” helped
to reinforce the art of manufacturing Wilbert Burial Vaults, the
craft of properly maintaining the equipment that is used on a
daily basis in both the plant and at the graveside, the creativity
in enhancing services at the graveside and most importantly,

BAINES

For complete Up-To-The-Minute Inventory...

| 5 FEDERA cc:-ncnw
Professional Vehicles ' b EAGLE
Chicago 1-800-4-HEARSE

4HEARSE.com

CH COMPANY

Twin Cities 1-800-639-0604

Portable Urn Enclave
several styles & colors to choose from

2006 Eagle Cadillac Ultimate Hearse
gray, black top, black leather

2006 Eagle Cadillac Ultimate Hearse
black, black top, black leather, manual table

2003 Eagle Cadillac Ultimate Hearse
dark blue, dark blue top, blue leather

2003 Eagle Cadillac Ultimate Elite Hearse
dark blue, dark blue top, blue leather, electric table

2002 Federal Cadillac Six Door Limo
white, blue leather

2005 Eagle Cadillac Ultimate Elite Hearse
dark blue, dark blue top, blue leather, electric table

2001 Eagle Cadillac Kingsley Hearse
silver, silver top, gray leather

2004 Superior Cadillac Statesman Hearse
black, black top, black leather

| www.4HEARSE.com |

reminding each participant of the importance of what Wilbert
does for funeral professionals and the families they serve.

The school was formatted as a team challenge that used the
“hands-on” approach. At registration, the attendees were as-
signed to either the Red, Green, Blue or Black team and then
worked together to perform the tasks and challenges they en-
countered throughout the course of the two days.

The competitive events that each team took part in were the
Concrete Vault Form Stripping and Cleaning Relay, Unidex
Roll Off, Cover Brush Derby, Superseal Press, Vault High-
lighting Madness, Buff-A-Rama, the WilbertWay Sprint, and
finally the Graveside Service Tent-A-Thon.

All of the teams benefited from the competition over the
course of the two-day school and thoroughly enjoyed the fruits
of their labor at the closing Low Country Boil event.

Attending the event were Mark Bates, Raul Valentin and
Terry McFaden from Norwalk Wilbert Vault in Bridgeport,
CT; Aaron Lanscott and Riley Harris from Memorial Mon-
uments and Vaults in Meridian, ID; Dean Brandt and Chris
Barrett from American Wilbert Vault in Forest Park, IL; Bryant
Thompson and Quinton Woods from Richards Wilbert-Ro-
anoke Valley; Bob Reid and Raymond Hyatt from Richards
Wilbert-Hagerstown; Marc McEachnie and Chris Keast from
Century Wilbert in Scarborough (Toronto), ON; Jeff Sexton
from Wilbert Vaults of Somerset, KY; Mark Armstrong from
Wilbert Vault of Atlanta, GA; Paul Meeks and Stanley Smith
from DePue Wilbert Vault in Savannah, GA; Gerry Gonyea
and Darrell Gonyea from Elm-Cap Industries in West Hart-
ford, CT; Zach Yates from Yates Wilbert Vault in Charlotte,
NG; Bill Jackson, Travis Jackson, Jeff Stanley and Nick Nel-
son from Columbia Wilbert Vault Company in Cayce, SC;
Rickey Schweitzer, Sean Allen, Kurtis Adams and Jason Wade
from Gulf Coast Wilbert in Crestview, FL; Franklin Fitzpat-
rick and Eliseo Canales from Bolton Concrete Products in
Johnson City, TN; Alan Denton from Arkansas Wilbert Vault
in Charleston, AR; Joseph Jones and Woody Duncan from
Goria Enterprises in Greensboro, NC; Pete Stricker from
Suhor Industries in San Antonio; Jay Muller from Suhor In-
dustries in Grandview, MO; John Moran from Suhor Indus-
tries in Tulsa, OK; Steve Alexander and Jessica Ybarra from
Suhor Industries in Shreveport, LA; Scott Eisman from Terre
Haute (IN) Wilbert; Steve Roessler and James Graham from
Turner Vault in Northwood, OH; Keith Hawthorne, Alton
Bennett and Jake Fullard from Bailey Monument and Vault
Company in Waycross, GA; Adam Lohr and Steve Wade from
Markham Burial Vault in Richmond, VA; and Jeff McNider
from Gult Wilbert Vault Company in Mobile, AL
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Beyond Indigo Launches eNewsletter, Social Media and SEO Services

HANOVER,MN— Funeral industry marketer Beyond In-
digo Funerals is pleased to announce three significant new
services. They include a comprehensive eNewsletter pro-
gram, Search Engine Optimization (SEO) tactics, and social
media plans. All of these programs are designed to boost the
awareness, engagement, and connectivity between funeral
homes and grieving families.

The four tiers of Beyond Indigo Funerals’ eNewsletter pro-
gram, including a low-cost do-it-yourself option, help funeral
professionals position themselves as experts by fostering pow-
erful email communications. Every eNewsletter issue features
compelling information about individual businesses as well as
industry news, tips, and trends. All of the eNewsletter versions
include software that tracks detailed viewership statistics.

Beyond Indigo Funerals also offers a variety of SEO servic-
es to help funeral homes consistently rank on the first page
of such search engines as Google, Bing, and Yahoo. These

include performing keyword assessments to select strategic
words and phrases to be used in online content, writing in-
ternal and external website pages to increase organic website
page rankings, and providing training on valuable programs
like Google Analytics.

Lastly, Beyond Indigo Funerals social media strategies enable
clients to connect with thousands of area families through the
creation, maintenance, and measurement of Facebook and
Twitter accounts. Similar to the eNewsletter and SEO pro-
grams, these social media options are tiered in scope and price
to offer ample flexibility.

Beyond Indigo Funerals
offers an integrated line of
custom websites, interactive
tools, social media strategies,
and print marketing solutions
that encourage funeral home

professionals to maximize every channel of their brand. Our
funeral partners have experienced up to 30% more clients by
taking advantage of our round-the-clock resources. We con-
tinually provide trend education to funeral professionals at top
industry events and wholeheartedly believe in positioning our
clients as experts within their field. Located in Hanover, MN,
the Beyond Indigo family of companies includes Beyond In-
digo Pets, Beyond Indigo Equine, Beyond Indigo Funerals,
and Beyond Indigo Grief Support Community. For more

information, visit www.beyondfunerals.com.

Graham Cook selected for induction
into lowa Insurance Hall of Fame

Homesteaders’ Kleese named Director,
heads Marketing Information Division

DES MOINES,IA— Homesteaders Life
Company VP-Marketing Dean Lambert
announced that Pam Kleese is being pro-
moted to Director-Marketing Information.
Pam will head a new division called “Market-
ing Information.”

Under Kleese's direction, the division is pri-
marily responsible for market research; col-
lecting, analyzing and making
customer information more
accessible to customer-facing
personnel; and providing ad-
ministrative support and anal-
ysis for programs such as Part-
nerPoints” and Homesteaders
industry-leading casket price
protection programs.

“Pam has been instrumental
in helping me and other com-
pany leaders make decisions
based on good, solid data and
analysis. She has also led several
company initiatives designed

Pam Kleese

to help Homesteaders better serve its funeral
home customers through more effective use and
management of information,” said Lambert.
Kleese joined Homesteaders in May of 2005
as Senior Marketing Analyst and became Man-
ager-Market Research in 2008. Her previous
experience included senior positions in market
research and analysis with Maytag and Gate-
way. Since joining the funer-
al service community she has
been widely published and isa
frequent presenter at national
association conferences.
Homesteaders Life Com-
pany (founded 1900) is the
pre-need market leader fo-
cusing solely on funeral insur-
ance funding and support. It
is associated with more than
3,000 funeral homes and
8,000 licensed agents across
the United States. Online at
www.homesteaderslife.com.

DES MOINES,|JA— Homesteaders Life Com-
pany is proud to announce Chairman-Pres-
ident Graham J. Cook’s induction into the
lowa Insurance Hall of Fame.

Cook has devoted his entire professional ca-
reer to the insurance industry and Homestead-
ers, beginning in 1966 when he joined the com-
pany as a part-time print shop employee. After
earning his degree from Drake University Cook
began his journey through the leadership ranks,
appointed president by the board of directors in
1995. He was elected chairman of the board in
1999. He is a fellow in the Life Management
Institute (FLMI) and has served as President of
the National Alliance of Life
Companies, Chairman of the
Funeral Service Foundation
and President of the Federa-
tion of Towa Insurers. Cook
and his wife Catherine Ben-
nett live in Des Moines.

Homesteaders Chief Oper-
ating Officer Steve Lang has
known Cook more than 20
years as a competitor, an indus-
try peer and now as a member
CooKs senior leadership team
Lang commented:

“To all young people who

aspire to leadership positions in business, Gra-
ham’s career in the insurance industry demon-
strates that business success does not require a
compromise of moral behavior. He has shown
that loyalty and long term commitment can
still lead to personal career achievement. Finally,
he proves that nice guys can finish first.”

"The Iowa Insurance Hall of Fame was found-
ed in 1997 to recognize outstanding contribu-
tions to the lowa insurance industry. Honorees
are recognized based on their impact on the in-
surance industry and their lowa connections.
Additional criteria include serving as a role
model for young people and others in the insur-
ance industry as well demon-
strating the highest standards
of ethical conduct. For more
information log on to www.
ithof.org.

Homesteaders Life Com-
pany (founded 19006) is the
pre-need market leader focus-
ing solely on funeral insur-
ance funding and support. It
is associated with more than
3,000 funeral homes and
8,000 licensed agents across
the United States. Online at
www.homesteaderslife.com.
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Mark Thomas expands campus with
new building to house Chapel Craft

The new Chapel Craft Building

SLEEPY EYE,MN— Mark Thomas Co. recent-
ly completed construction of a new building
to house production of their Chapel Craft line.
The 5,000 square-foot Chapel Craft building
is the second major expansion in five years, a
period that has seen growth from one building
of 4,000 square feet to three buildings totaling
22,000 square feet. The Chapel Craft building
has a state-of-the-art woodworking operation
for hardwood urn production, a metal fabrica-
tion area to produce Chapel Craft crosses and
crucifixes, and a ceramic room for creating
hand-thrown Chapel Craft ceramic urns.
“Thanks to the continued support of our
long-time customers and to hundreds of new
customers we've added recently, we needed to

expand our production and storage space,”
said Mark Beito, president, Mark Thomas

Co. “With the new building we are confi-
dent that we are poised for growth and can
keep up with the increasing demand for our
products. We also have the capacity to devel-
op new products that address the changing
needs of funeral directors and their clients.”

Headquartered in Sleepy Eye, MN, Mark
Thomas Co. has been dedicated to serving
America’s funeral directors since 1991. Mark
Thomas carries a full line of products includ-
ing memorial folders, acknowledgments, reg-
ister books, prayer cards, bookmarks, service
bulletins, funeral director thank you cards,
and the Chapel Craft line of urns, crosses and
crucifixes. They also offer our grief informa-
tion series as well as other memorialization
items. To view product offerings visit www.
markthomasco.com.

Thacker Expansion leads to 40 New Jobs

CLINTON,MD— C.J. Thack-
er, President of Thacker
Caskets, Inc., is pleased to
announce the further expan-
sion of Thacker’s manufactur-
ing operations in Florence,
AL. On April 22, 2010 the
Shoals Industrial Develop-
ment Committee agreed to
give Thacker Caskets $50,000
toward a $1.65 million dollar
project that will ultimately re-
sultin the addition of 40 new
manufacturing positions over
a three year period.

The production initiatives
include Thacker’s efforts to
bring the manufacturing
of as many casket compo-
nents as possible “in house”.
Thacker’s competitors have
increasingly turned to Chi-
nese and Mexican casket
components threatening
American jobs. In contrast,
‘Thacker has begun to manu-

facture their own rubber gas-
kets, cardboard interior back-
ings, corner pieces, handles,
and much of their own hard-
ware.

More components are
planned for Florence pro-
duction including a dramatic
expansion of Thacker’s hard-
ware and handle making
capabilities. Thacker VP of
Manufacturing Operations,
Jim Spinks, adds that “the
more casket components we
can produce here in our own
factory, the greater control
we have over both the qual-
ity and the costs of the parts
produced. By the time this
project is complete we'll em-
ploy over 200 workers here
in Florence.”

Forest Wright, President of
the Shoals Economic Devel-
opment Authority said that,
“Thacker Caskets is a fine ex-

ample of what you hope in-
ducements create.” Thacker
Caskets, Inc. had the oppor-
tunity to buy these parts from
China. Instead, the company
wanted to keep their caskets
as “Made in the USA” as pos-
sible. This certainly is good
news for the people of the
Shoals area.

Thacker Caskets, Inc. start-
ed in 1939 in Washington,
DC. There are now three
generations of the Thacker
Family involved in the daily
management of the com-
pany. Thacker has grown
to serve leading funeral di-
rectors and casket distribu-
tors across 35 states, and are
America’s fourth largest cas-
ket producer.

For more information, please
call the Thacker Customer
Service Center in Clinton,
MD at 1-800-637-8891.

Directory of Website Design/Build
Firms available at Cremation.com
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FrontRunner announces Integrations

KINGSTON,ONT,CANADA—On May 1, 2010,
FrontRunner Professional announced the in-
tegration of ASD’s FUNERALSYNC 1.0 and
2.0 into all of its system offerings. FrontRun-
ner Professional’s core foundation logic of its
“one-write” logic twines perfectly with the log-
ic of ASD’s FUNERALSYNC. FrontRunner
Professional is currently the only funeral home
website and management funeral solution to
offer the FuneralSync 2.0 feature.

FrontRunner president Kevin Montroy stat-
ed, “The integration of these systems efficiencies
makes it a winning combination that raises the
bar even higher,” adding that their two great com-
panies will work together to unveil the Funeral-
Sync and the IMS logic to provide an unprec-
edented new level of service and conveniences.

The companies are both family-owned and
operated. Vice president of ASD, Kevin R.
Czachor, said, “FrontRunner’s vast funeral ex-
perience and expertise shines through in all the
solutions they develop for the market and we
look forward to a long standing relationship as
an integration partner with them.”

FrontRunner Professional also announced a
program that is designed to help funeral homes
get their website domain name back in the
rightful owner’s name, “Domain Check,” is
available.

The free service provides funeral homes with
a current status as well as an extensive review
of the history of their firms registered domain
name and makes recommendations on how
to regain control if they have fallen victim to
any suspicious activity.

FrontRunner introduced a comprehensive
feature that is included in all their current
website and IMS systems on May 10. The
Memorial Donation Handler is an integrated
component of “The Perfect Website™”, Ar-
ranging Director™ and IMS systems offered
by FrontRunner Professional. This allows the
funeral homes to facilitate complete fulfill-
ment of memorial donations from their fu-
neral homes website, optional Kiosk or Me-
morial Donation Desk configurations. This
new service provides a number of reporting,
auditing and fulfillment features to make the
handling of memorial donations at funeral
homes a more efficient and simpler process.

Partnering with Artez Interactive was key to
making the service available, said Montroy.
“The integrity of this solution was paramount
in our strife to bring this much sought after
solution to our customers.”

For more information about the integra-
tion, call 1-866-748-3625 or visit FrontRun-

nerProfessional.com.

MortuaryMall.com Teams Up with
Funeral Service Insider

WILTON, CT— MortuaryMall.com, the inno-
vative online shopping site owned and oper-
ated by funeral professionals for funeral profes-
sionals, is now selling subscriptions to Funeral
Service Insider through its website at www.
MortuaryMall.com. It’s just the latest product
to be featured on the growing site.

“We are proud to be partnering with Mortu-
aryMall.com to bring the latest news, analysis
and business tips to an even larger audience,”
said Thomas A. Parmalee, executive editor of
Funeral Service Insider. “We've worked hard to
ensure that people can order seamlessly through
the site, and satisfaction is guaranteed.”

Parmalee explained that Funeral Service Insid-
er is published weekly; at least 48 times per year.
Subscribers receive special offers to conferences
and webinars, and they also benefit from its an-
nual Casket Survey and Compensation Report.
“We also want MortuaryMall.com’s customers
to know that when they subscribe and supply
an e-mail address, theyll receive the issue each
week as a printable PDE” Parmalee said. “This
way, even those who live in Canada and else-
where can benefit from our guidance without
having to wait for their issue in the mail”

Edward Bergin, President of MortuaryMall.
com, is proud to be able to introduce his audi-
ence to the leading newsletter in funeral ser-
vice. “Asa member of the Bergin family, whose
funeral homes have served Connecticut fami-
lies for more than 135 years, 'm very familiar

Eternal Cross

with how much Funeral Service Insider ben-
efits the profession,” he said. “The newsletter
is just one of a wide array of products available
for sale on our site, but it is one that we know
our visitors will benefit from buying.”

Each weekly issue of Funeral Service Insid-
er provides the latest news and analysis and
business-building tips. Funeral Service Insider
is owned and published by Kates-Boylston
Publications, which has been serving death-
care professionals since 1877.

Based in Connecticut, MortuaryMall.com is
a family owned business run by members of
the Bergin family, whose funeral homes have
served Connecticut families for more than
135 years. MortuaryMall.com currently of-
fers more than 13,000 products, ranging from
traditional funeral supplies to an unparalleled
selection of name brand products important
to today’s funeral homes, including flat panel
TVs, DVD players, GPS devices, computers,
software, portable PA systems, furniture and
decorative items. Many of the products on
MortuaryMall.com qualify for free or low cost
shipping, and each purchase is protected by
an A-to-Z Safe Buying Guarantee. Mortuary-
Mall.com is a member of the NFDA Business
Exchange and the International Memorializa-
tion Supply Association (IMSA). For more
information or to place an order 24 hours a
day, please visit MortuaryMall.com’s website
at www.mortuarymall.com.

Continued from Page Bl

RALEIGH,NC— To help improve website
quality, Cremation.com has added a direc-
tory of death care website design/build firms.
According to George W. Bang, architecture
and content manager, www.cremation.com/
design-build includes links to pages describ-
ing the major services offered and examples
of websites built by these firms. Listings in
the directory are free to website design/build
firms as is access to the directory by funeral
home managers and owners.

When looking to create or update a web-
site be sure that your site has some life in
it. George has suggested several points that
will set your site apart. Start by focusing on
the needs of the consumer, not on having
a solemn site. While mahogany and black
may be enticing for your building and cars,
your website should use bright, but unob-
trusive colors and an airy, open layout that
invites involvement.

Be simple to navigate. Give clear informa-
tion including pricing. Increasingly visitors

expect to see pricing. The more information
you share, the more you build trust with
your audience.

Be findable. If your website cannot be found
itdoes not have a chance. Be sure your design/
build firm has a strategy for pointing traffic
to your site. Look for other websites, such as
Cremation.com, that offer services to expand
your market area and draw visitors you would
not otherwise have been able to reach.

Be updateable. There is no such thing as “set
it and forget it” with a website. Be sure your
designer/builder gives you the ability to up-
grade and modify your website.

Visit the design/build firms directory list-
ed on Cremation.com. Decide for yourself
which one is best qualified for your needs.
Every day funeral home websites become
more important to families not only in your
home town, but in surrounding communi-
ties as well. Our culture is changing. The
website which brings these families through
your door must change also.

When asked what prompted
Mr. Lynch to create the Eter-
nal Cross, he replied, “My
father passed away a year ear-
lier and my mother opted for
cremation. For months and
months, she satlooking at the
plastic box of ashes not know-
ing what to do with them. She
didn’t want to bury or scatter
them because she was married
to him for over 50 years and
took great comfort in having
him near. The thought of a
commercialized urn sitting on
the shelf was a little discon-
certing so I offered to help.
With in-depth research and
numerous trials behind me,
the spark of creative applica-
tion ignited brightly. Multiple
test cases and proven experi-
ments later, engineering the
cross was complete.

When presented with the
cross, my mother cried with
joy. Today, her Eternal Cross
hangs proudly above her bed.
Every time she sees it, she feels
as though her husband, my
father, is still with her. Shortly
after giving it to my mother,
my sister visited from Califor-
nia. Upon seeing and learning
of the Cross, she immediately
wanted one of her own.

As news of Mr. Lynch’s in-
novation is carried forward
by family and colleagues, re-
quests for the Eternal Cross
increase. Having worked
in product marketing and
global distribution for over
twenty years, Mr. Lynch felt
ready to “take the cross to
market.” He called upon his
former business partner and
contacts in the funeral in-

dustry. In fact, Earl Bright,
founder of Bright’s Funeral
Home, Providence, RI, was
the first in the industry to
see it. With sincere enthu-
siasm Mr. Bright remarked,
“Never in over 40 years have
I seen such a beautiful piece
of artwork made using hu-
man cremains.”

Since its introduction to
the funeral market in April
of 2010, 23 funeral homes
in New England are carry-
ing the Eternal Cross. That
number is growing on a daily
basis. For further information
on the Eternal Cross, con-
tact Alex Lynch at Windsong
Memorials, 401-578-8645
or email at info@windsong-
memorials.com. You can also
visit their web site at www.
windsong-memorials.com.
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Read What Our
Customers Have To Say...

“ Broussard’s Mortuary is a fifth generation business
and has been buying Superior coaches for as long as
anyone here can remember. My grandfather was a
man of perfection who demanded that we always be
the best in all facets of our business. As part of that
philosophy, he purchased only Superior funeral
coaches and limousines. We continue to do the same
today and feel that the craftsmanship, styling and

personal relationships found at Superior are always

in line with our pursuit of excellence. ),
— Jim Broussard

Broussard’s Mortuary
Beaumont, Texas

2010 Statesman

Elegant styling. Innovative engineering. Quality construction. It all adds up

to one word: Confidence. The confidence of knowing the coach that leads

your service is fruly Superior — in every respect!

2550 Central Point Parkway
Lima, OH 45804

® www.SuperiorCoaches.com
SUPERIOR
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Zachary Douglass Custom
PROVO,UT— Zachary Douglass, LLC, has launched their

patented award-winning software which enables funeral homes
to easily create custom in-house service folders, register books,
bookmarks, thank-you cards, and much more for less. The soft-
ware uses cutting edge photo-editing and blending technol-
ogy that will allow users to create custom products that truly
celebrate the life of the individual.

Zachary Douglass gives funeral homes all the necessary tools
to create beautiful custom products on site in minutes. No
other company offers this kind of custom solution in the fu-
neral industry. Instead of hiring outside artists or companies

FUNERAL HOME & CEMETERY NEWS Section B
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Printed Funeral Products are Easy and Cost Efficient

to produce their printed products, funeral homes may now
make their printed products on site in less time.

The software comes equipped with multiple backgrounds and
sentiments that will allow users to create 100% custom work
that the families will love. There is sure to be a background
to represent everyone. The database is constantly being added
to, and members always receive free updates to backgrounds,
sentiments, or any software upgrades.

The program is easy to use. Members simply open the Zach-
ary Douglass photo editor, copy and paste a background and
sentiment from the website, and insert as many photos as they

Polyguard introduces new vaults

New vault by Polyguard

AFTON,WY—Polyguard is announcing the newest design
in polymer burial vaults which gives emphasis to structural
strength, protection and personalization.

The vault comes in two variations, an airseal vault called
the Hercules and a topseal vault called the Atlas. The vaults
have been well-accepted by cemeteries. The strength of the
structure was achieved by testing a concrete vault at an in-
dependent lab, where test results were used in designing the
polymer vault to be structurally as strong as concrete.

Mortech Manufacturing™

Magnolia Cremations & Embalming Services

Cemetery maintenance is kept to a minimum due to the
ease in handling and setting the Polyguard vaults. A picture
frame top is molded into the vault and provides a simple
means of creating a positive lasting impression with indi-
vidual personalization. Cemeteries providing Polyguard
products have realized an increased profit as wholesale
costs are decreased.

For more information, call 800-654-1067 or visit the
website at www.polyguardvaults.com.

Completes Prep Room for

MONTGOMERY,AL— Mortech Manu-
facturing, Inc. recently completed ad-
ditions and modification to Magnolia
Cremations & Embalming Services
prep room.

Magnolia Cremations & Embalming
Services opened in April 2010 serving
funeral directors nationwide. Magnolia
Cremations & Embalming Services is
here to help funeral homes get their fam-
ilies loved ones home with dignity and
respect. Mortech Manufacturing Inc.
manufactured and installed the embalm-
ing room equipment. Three embalming

stations were placed and increased capa-
bility and serveability.

“Mortech has some great products.
This is my fourth unit I have purchased
from your company,” said Brady Mc-
Cimmon of Magnolia Cremations &
Embalming Service. More information
on their services can be found at www.
magnoliacremations.com

Mortech is one of the world’s leading
postmortem manufacturing companies,
supplying equipment, design solutions
and integrated project management
that optimize performance for our cus-

tomers. Mortech has been providing
premium quality pathology, autopsy,
funeral, necropsy, veterinary, anatomy
equipment and instruments for over 25
years. We strive for the ultimate in cus-
tomer assistance and service. Mortech
can help you with the smallest supplies
to complete redesign and layout of your
new or renovated facility.

For more information contact Mike
Tovatt, National Sales Manager at
800-410-0100 or 626-334-147. Visit
their website at http://www.mortech-
mfg.com.

like. When finished, the custom finished product is automati-
cally imported into Word. Once the document is in Word, the
prebuilt floating text boxes are easy to change, so little to no
formatting is required. Users may create 1-up or 2-up service
folders, bookmarks, prayer cards, register book covers and in-
serts, and CD and DVD labels in just the click of a mouse.
Our clients love the ease of going from the editor to Word.
Jared Clinger of Colonial Funeral Homes said, “These Zach-
ary Douglass folders have unbelievable impact. My families
just cannot believe that we can produce such high end work. ..
Thanks Zachary Douglass. YOU make me look good.”

By using the Zachary Douglass patented software, funeral
homes across the nation will be able to provide high quality
professional printed products to their clients. Anyone who is
interested is invited to explore the website, http://www.zacha-
rydouglass.com, where there are examples of what can be cre-
ated with the software.

Zachary Douglass (www.zacharydouglass.com) is an up and
coming company that is sure to become a household name in
the mortuary industry. Zachary Douglass strives to provide the
most intuitive and easy to use software for our clients. They
are committed to excellence, both in our software and in cus-
tomer service. By offering the best possible customer service
and providing the most advanced photo-editing technology,
they truly allow their users to celebrate life.

Stahls’ Hotronix®
partners with Always In
My Heart

CARMICHAEL,PA— Stahls’ Hotronix, manufacturer of the
world’s most innovative and technologically advanced heat
presses, announces that they have teamed up with Always in
My Heart to create personalized memorial markers.

The personalized memorial markers are made from decorative
metal and feature a sublimated image of a loved one or a pet
with a message. There are a number of different background de-
signs available featuring a variety of themes including patriotic,
floral, adult/children, pets, and religion. The ordering process is
easy. First, customers select their background design, then se-
lect a message from several different options, upload a picture
of their loved one and then add in the name and the date that
he/she passed. The images and messages are then sublimated
and heat applied onto the metal marker. Memorial markers take
7-10 days to receive once the order has been placed.

Stahls’ Hotronix laser cuts each marker. Always in My Heart
creates the template and then applies it with a heat press. Ben
Robinson, Managing Director of Hotronix stated, “Stahls’ Ho-
tronix is excited to be working with Always in My Heart. We
think that this is a great opportunity for people to realize that
a heat press can print on almost anything. We're excited about
this new opportunity to expand and introduce our heat presses
to a whole new market.”

Always in My Heart markers can be placed at gravesites, in gar-
dens or flowerbeds. Each marker features a clip on the back for
holding cards, flowers or other personal items. Extremely durable
the markers are made to withstand a variety of weather elements
including extremely hot and extremely cold temperatures.

According to Heath Williams, founder of Always in my
Heart, “The personal memorial markers were designed to pro-
vide comfort to those who have lost aloved one while providing
asense of peace. We hope that these artfully designed products
will give those who are struggling with a loss, a professionally
designed piece of art that they can look at and remember their
loved one.”

‘The entire line of Always in my Heart products is now available
online. Visit AlwaysinMyHeart.com for more information.

Stahls’ Hotronix is the world leader specializing the develop-
mentand manufacturing of heat presses for garment decorating
and logo personalization. Stahls’ Hotronix is located in Carmi-
chael, PA with GroupeSTAHL operations located throughout
North and South America, Europe, Asia, and Australia. Visit Ho-

tronix.com for more information. Dealer inquiries welcome.
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Apex introduces Presidential Casket

Whitmer’s Porta-Morgue Celebrates

23 Years in Business

—*_

The late Robert L. Whitmer, IIl is shown with the Standard Model from 2007.

SAND SPRINGS,O0K—Whitmer’s Porta-
Morgue is celebrating 23 years of service
in 2010. All Whitmer units are designed
to be compact and lightweight, and to
suit the needs of the mortuary and medi-
cal fields.

The Whitmer’s Porta-Morgue offers ex-
cellent protection to safely hold remains
during coroner/medical examiner death
investigation. The self-contained, por-
table mortuary refrigeration units can
be powered with a stationary 110 volg, a
mobile (vehicle/sea/air) power supply, or
for emergency field use with a generator
or 12 volt power inverter. A 220 Volt Step

Down Converter to 110 Volts is available
for usage overseas.

Whitmer’s Porta-Morgue has a distin-
guished history of designing and producing
the finest portable mortuary refrigeration
units available; packed with innovative fea-
tures, engineered to the highest standards
and manufactured for durability. Available
models include Top Glass View and the
new Top or Side Glass Door.

For more information, visit www.Porta-
Morgue.com, or contact Robert L. Whit-
mer, II, CEO, PO Box 5, Sand Springs,
OK 74063. Phone (918) 852-5466 or

email rlwceowhitpm@aol.com.

New Catalog for Cherokee Child
Casket Company

GRIFFIN,GA— Cherokee
Casket Company, Inc. an-
nounces the release of the new
Volume 7 edition of the Cher-
okee Child Casket catalog.
The PDF files of Volume 7 are

available for viewing or down-
load from Cherokee’s website
www.cherokeechildcaskets.
com. As Cherokee Casket
Company continues to strive
for excellence, numerous up-

dates have been made to each
style and the product line
continues to grow. For a new
catalog call 800-535-8667 or
email info@cherokeechildcas-

kets.com.

POMONA,CA— Apex Caskets is pleased to an-
nounce 7he Presidential Gold Trim casket. The
Presidential casket features full polished high gloss
mahogany finish with urn cut corners and bronze
hardware with light Champagne velvet interior.
This casket gives funeral homes a luxurious casket
offering at a price that is affordable for even the
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most budget minded family.

Apex continues to bring a full line
of affordable quality caskets, both
traditional and innovative, to our
funeral directors. We have a con-
tinued commitment to provide the
funeral industry with quality prod-
ucts in conjunction with competi-
tive pricing.

To see Apex’s entire product line,
go to www.apexcasket.com. Email
any questions to sales@apexcas-
ket.com. To request a catalog call

1-888-680-6800.

AmpliVox Sound Systems Goes Green

NORTHBROOK,IL— Doing their part to
protect the environment, AmpliVox Sound
Systems is now manufacturing and selling

PA systems and podiums thatare RoHS (Re-
striction of Hazardous Substance) and WEEE
(Waste Electrical and Electronic Equipment)
Compliant. AmpliVox, the 40 year-old audio
system specialist based out of the Chicago
area, meets these requirements in nearly all of
the wood products they manufacture.

To help stretch forest resources, AmpliVox’s
PA systems and lecterns are made with envi-
ronmentally friendly particleboard and use
recycled post-industrial wood residues. Ur-
ban or post-consumer recycled wood fibers
are used within the Tafisa panel production
mix, which enables the recycled fibers to have
an extended life.

Green Cross has certified AmpliVoxs raw
particle board panels as being 100% recycled
and recovered wood fibers.

“Our lecterns and podiums are forest friend-
ly—no trees were cut down to produce Am-
pliVox products. We believe that everyone can
positively affect their impact upon the envi-

Shine On Brightly adds New Urns that are Works of Art

ASHVILLE,NC— Shine On Brightly, the pre-
miere online gallery for memorial art at www.
shineonbrightly.com, welcomes new works
to the already outstanding collection of cre-
mation urns, memorial jewelry, handmade
books, memorial poetry and paintings, and
memorial glass-works by 30 artists featured
on the website.

Fabulous new urns by Steven Forbes de Soule
are now available. These urns have a new twist

Y 4
4

Urn by Steven Forbes de Soule

that isn't available anywhere else. The unique design features
a watertight flower insert, which can be used to hold natural
or silk flowers. The vessel is hollow, to hold ashes throughout,
and the flower insert can be siliconed into the slot to ensure
that the contents are secured within the piece. Mr. Forbes de
Soule’s work is collected internationally, and Shine On Brighdy
is honored to represent his newest work in memorial art.

Metal sculptor fulia Burr has developed a new line of keep-
sake urns, which are only featured on the Shine On Brighty
website. She offers two designs. The trademark inventiveness
of this artist’s work really shines through on these new pieces.
A cylindrical steel structure is surprisingly light, yet exception-
ally sturdy. Another piece is a lovely, elegant box, adorned with
smooth stone.

Going green? We've got you covered. Our new textile urns
by Julie Mullin are biodegradable, yet they're so attractive and
sturdy, you might want to keep them around. They use recycled
and natural materials, and they are free of any toxic substances
for those who seek to bury the urn and its contents. Alterna-
tively, they can be admired for many decades as a lovely textile
art piece. They are available in a variety of gorgeous colors and
textures.

Current trends are pointing to increased cremations, prefer-
ences for personal, unique ways to remember our loved ones,
and beloved pets who have passed. Sure, there are lots of com-
panies out there with the same claim, but here’s how this one

Urn by Julia Burr

is different — Ms. Crowther recently lost her
husband of 29 years unexpectedly. She under-
stands the emotional and logistical challenges
of her customers better than ever before. Her
insistence on compassion and exceptional ser-
vice has become paramount to the mission
of this unique company. One of our beloved
customers recently wrote: “Choosing an urn
is a depressing task because it confirms the fi-
nality of a person’s life. Working with a Shine
On Brightly artist on creating an urn actually
was a very positive, uplifting experience.”
The collection continues to grow as new art-
ists and works are added regularly. Shine On
Brightly ships nationally and internationally.
Both commissioned and non-commissioned
pieces are available. Orders can be placed on-
line, or by calling 828-348-0455 or toll free at
806-844-4469. Friendly, compassionate cus-
tomer service responds to all inquiries and sales
requests Monday — Friday, 9am-5pm EST.

Urn by Julie Mullin

ronment and were dedicated
to doing our part. We care
about the world around us,
so we have invested in prod-
ucts, people, and services that
exemplify that concern. At
AmpliVox, the quality of our
products and the protection
of our environment go hand-
in-hand,” says Don Roth,
CEO of AmpliVox.

Moreover, striving to do
their part to reduce, reuse
and recycle to conserve en-
ergy, AmpliVox has switched
to using recycled packaging
and biodegradable packing
peanuts.

AmpliVox® Sound Systems
products are made in the
USA (with only a few ex-
ceptions), meet stringent UL
standards, and come with an
up to G-year warranty. Our
wide selection meets every
speaker’s sound coverage and
style needs. Whether you are
in a small meeting room of
30 people or a large 20,000
square foot auditorium of up
to 10,000 people, AmpliVox®
Sound Systems’ extensive
range of superior quality,
simple to operate and reli-
able electronics will provide
maximum satisfaction and
ensure a crystal clear message.
For more information con-
tact Don Roth, CEO at 800-
267-5486, email droth@am-
pli.com, or visit http://www.
ampli.com.
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RATES: 1/2"” ad $170 e

3/4" ad $205 e
COLOR: 1/2",3/4", 1" and 2" ads, add $75 e

1" ad $245 e 2" ad $405 e

3” ad $535 e
3”,4" and 5" ads, add $100

4" ad $635 e 5" ad $745

All Shipping Directory ads run for 12 months and are to be prepaid.
Deadline is the 5th of the previous month. Ad rates are for camera ready copy.

Mail to: Funeral Home & Cemetery News, PO Box 5159, Youngstown, OH 44514 e Call 800-321-7479 e Fax 800-321-9040 e E-mail info@nomispublications.com

AIRLINE RESERVATIONS
FOR HUMAN REMAINS

\Eagle's Wings Air, b ) 59031 ;39'_)#
- .eagleswingsair.com®

Rest Assured.

€ IMS

INTERNATIONAL ¢ DOMESTIC ALL 50 STATES
www.internationalmortuaryshipping.com

INTERNATIONAL
MORTUARY
Surering, LLC

24 HOUR SERVICE

1-800-604-9576

CONNECTICUT

Ce—

( )

CONNECTICAT
TRADE SERVICE LLC

Chris A. Pender, Licensed Funeral Director

Convenient to all Hospitals,
Nursing Facilities and Airport

24 Hour Professional Embalming
and Removal Service

Complete Shipping and
Cremation Services

Local (203) 808-2226
Toll Free (866) 736-3379

kContracted by the Chief Medical Examiners Ofﬁce)

HARTFORD TRADE SERVICE
ON SITE CREMATORY

Kevin K. Riley, Funeral Director

860-282-4500

Cell 860-559-7728
Fax 860-282-0393

24 Hr Professional
Service

Full Shipping and
Cremation Services
Service in the Trade
Service for 23 Years

Convenient To All
Local Hospitals
Area Convalescent
Homes

Connecticut Hospice
Inc. In Branford

Serving the Chief Medical Examiner’s Office
and All of Connecticut

623 Main St., East Hartford, Connecticut 06108

ELORIDA Continued

GEORGIA

‘Gendrong

FUNERAL & CREMATION SERVICES INC.
FLORIDA SHIPPING |

879500

SHIPPING OR CREMATION
BEST SERVICE - BEST PRICE - GUARANTEED

¢ No casket sale
¢ No add-on charges - one price guaranteed
e All remains come direct to OUR FACILITY

WE ARE FLORIDA’S FINEST!

877-251-0088

www.gendronfuneralhome.com

Michael P. Gendron
Funeral Director

INDEPENDENTLY OWNED AND OPERATED

- |

(- 1\
MORTUARY TRANSPORT SERVICE
The New Standard in the Mortuary Transport Industry

ary Tray
"'i:lrm!;un'icgmh”

. -
Zz &
3, L&
W A

(404) 691-5550 office (404) 691-5549 fax
1-877-375-5550 coll free

SERVING ALL OF GEORGIA AND SURROUNDING AREAS

EMBALMING ¢ REMOVALS ¢ SHIPPING & TRANSPORT

Fully Licensed and Insured ¢ Call for Price Quote

When they put their trust in you, you can put
your trust in Mortuary Transport Service

www.mortuarytransportservice.com

JONES-GALLAGHER
FUNERAL HOME

Reasonably Priced Shipping & Cremation Services
Serving North & Central Florida

Call904-964-6200 for Quote

Independently Owned & Operated by
Joe Gallagher, Licensed Funeral Director
Licensed in FL, MA & PA

FLORIDA

FUNERALS BY T.S. WARDEN
1-888-765-1236

STANDARD<:| $595.00 E:>STANDARD

SHIP-OUT CREMATION

THE SHIPPING

www.jonesgallagherFH.com

-

-

SCARANO SHIPPING

When you select Scarano Shipping
you receive prompt, personal service
without the risk.

First-rate, on-site embalming procedures
that ensure remains arrive from Florida
in quality condition.

* The promise that you will never lose
your rightful casket sale to a Florida
funeral home.

e One guaranteed price without the risk of
hidden charges, add-ons or extra fees.

Joseph A. Scarano
Owner

- NO CASKET SALE -

24 hours a day, 7 days a week
Joe Scarano will answer your call
personally!

1-800-423-5901
www.scaranoshipping.com
Family owned and operated

Orlando
Serving ONLY the Central Florida Area.

Anywhere
in Florida!

So you can tell your families,
“Yes, I have a friend there!”

RoBERT BRYANT
A shipping service you can depend on.

toll free 87 7T-SHIP2YOU

Shipping O 877-744-7296
cremation 24/7

Family Owned and Operated.
A Robert Bryant Funeral and Cremation Chapel
321 E. Michigan Street, Orlando, FL 32806

DIRECTORY IS

CONTINUED ON THE NEXT PAGE

MARYLAND)

DREW REMOVAL SERVICE
(301) 218-4329

CALL US WHEN YOUR IMAGE MATTERS...
SERVING WASHINGTON DC ¢ MARYLAND ® NORTHERN VIRGINIA

e Embalming ¢ Ship-Outs

* Removals * Refrigeration

¢ Arlington Cemetery Drop-Offs
e Transport up to 400 Miles

* Dulles Airport « BWI Airport » Reagan Airport
 DCMEO / Baltimore MEO / Virginia MEO

e Complete Shipping starting at $795.00

(Excludes Airfare and Permit Fees)

Not A PuBLic FUNERAL HOME

Topp W. DrRew
LiceENSED DIRECTOR & EMBALMER

MASSACHUSETTS

Boston

FAGGAS
EMBALMING SERVICE

Nick Faggas, CFSP ¢ Adrianne & George Faggas

1-800-222-2586
(617) 923-0416

551 Mt. Auburn St. - Exit 17 Off Mass. Pike
P.O. Box 169 Watertown, MA 02471

NEW YORK

24 HOUR SERVICE - 7 DAYS A WEEK Including Holidays
In The City That Never Sleeps - Neither Does
((\)NERAL 19)

[ %
S adde': MAJESTIC
v, s 5 FUNERAL SERVICES
LIKE ROYALTY
(800) 511-3569 (718) 521-0095
Fax (718) 529-0316

Domestic and International Shipping Specialists
Closest Funeral Trade Service to JFK and LaGuardia Airports

Removals - Embalming - Delivery
Direct Burials - Direct Cremations

Independently Family Owned & Operated
189-06 Liberty Avenue
Saint Albans, Queens, NY 11412
E-Mail: MAJESTICFUNERALS@aol.com
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CONTINUED

NORTH CAROLINA

RALEIGH - DURHAM - CHAPEL HILL - BURLINGTON

2> DIRECTOR SERVICES

SERVING NORTH CAROLINA & NEIGHBORING STATES
EMBALMING « REMOVALS + SHIPPING
TRANSPORT * CREMATION SERVICES

AFFORDABLE SERVICES

SERVING
GREENSBORO - RALEIGH - CHARLOTTE
AIRPORTS

336-751-3111 i]?% 336-679-8871
336-655-9654 CELL 336-751-1107 FAX

LET US BE YOUR CAROLINA CONNECTION
Providing Quality Service for the Funeral Director for over 25 Years

ASHEVILLE - MORGANTON - HICKORY - STATESVILLE
NIMT3 - INOOE - AHIV LN - OHOISHTIM - ITIASTHOON

GREENSBORO - WINSTON SALEM - HIGH POINT - MOCKSVILLE

SHIPPING / EMBALMING / CREMATIONS

WILMINGTON
MORTUARY SERVICE

SErRVING NEw HANOVER, BRUNSwicK, PENDER,
OnNsLow, CRAVEN AND CARTERET COUNTIES

SERVING THE JACKSONVILLE MEDICAL EXAMINERS
OFFice DALY

ToLL Free (888) 350-2975

Fax (910) 350-2923
’} \Etﬂlrﬂl}ﬂ NCFDA Wilmington, NC

Winston-Salem

ELITE TRANSPORT INC

REMOVALS AT ITS BEST

336-817-3104 * 336-880-4859
ONLY MINUTES FROM WAKE FOREST BAPTIST MEDICAL CENTER
DUKE MEDICAL CENTER ¢+ DOUGLAS INTERNATIONAL AIRPORT
[ SERVING 7 STATES: NC, SC, GA, TN, VA, WV, MD

OHI0O

Columbus
N\ CorLumBus Trape & LivERY
T Central Ohio's Most Trusted Trade Service

L/ 24 Hour Pager 1-800-309-4548

John E. Simeone
President and Owner
Phone 614-403-0295

* Quality Embalming
» Graveside Services
* Full Service Shipping and Cremation
* Removals/Transfers to and from Any Location

Minutes to Port Columbus International Airport

Service from the Franklin County Coroner’s Office, as well as any nursing home
or private residence located in Franklin County and central Ohio.
Convenient to the following Hospitals:

Children’s Hospital Mt. Carmel West Medical Center
Doctors Hospital North Ohio State University Hospital East
Doctors Hospital West Ohio State University Medical Center
Fairfield Medical Center Riverside Hospital
Grady Memorial Hospital Mt. Carmel/St. Ann’s Hospital

Mt. Carmel East Hospital

Reliable * Professional * Reasonable

SOUTH CAROLINA

Removals * Embalming

# 'i G NE&M Transportation

, S LT ~

= é‘h M| {:Pz. \C Graveside Directing
i “'i'ri o Cremains Scattering

Reliable 24 hour Service!
= Providing Excellent Service Since 1995

. P.O. Box 12684 P.O. Box 1861
Charleston, SC 29422 Greenville, SC 29602
Fax (843) 762-2572  Fax (864) 278-0190

AVAVAS CarohnaFuneralServwes com

SPROW
MORTUARY SERVICES

1-800-604-9576

24 Hour Service

PROFESSIONAL SERVICES
For FUNERAL DIRECTORS

TEXAS,

4 Care, Compassion & Integrity )

ﬂw{ﬂf pﬂﬁ‘h;ﬂq i

Serving
Dallas/Ft. Worth Metro

East Texas North Central Texas

Ship-outs, Cremation, Gravesides, Overland Transportation

www.globalmortuaryaffairs.com

VIRGINIA

DrEw REMoOVAL SERVICE (301) 218-4329
SERVING WASHINGTON DC © MARYLAND ® NORTHERN VIRGINIA
SEE OUR AD IN MARYLAND

J \
SLoAN FUNERAL SERVICE, INC.

Fully Licensed Service « Ship In « Ship Out

David ). Sloan, Sr., Owner and Operator
David J. Sloan, Il, LFD
4340 Granby Rd, Dale City, VA 22193

TouL FREE (877) 580-7481 » (703) 580-7480
Fax (703) 580-8485

www.sloanfuneralservice.com

Ronald Reagan Washington National Airport (DCA)
Washington Dulles International Airport (IAD)
Richmond International Airport (RIC)

We are honored to provide military interments at
Arlington, Quantico and Culpeper National Cemeteries.

We provide traditional funeral services, cremation services, long
distance ground transportation, shipping and receiving services,
disinterments/reinterments, videograph and photograph services.

Located just south of our nation’s capital.
N\ Serving the Washington, DC/Virginia Area. Ve

MEXICO

La Paz-Perches

Funeral Homes

% Q & Shipping Services

SHIP-OUTS TO MEXICO, SAME DAY SERVICE
Door to Door Delivery to any City or Town in Mexico
3331 Alameda Avenue
El Paso, TX 79905

915-532-2101 Fax 915-532-
Salvador Perches (F.D.I.C)

2780

We own funeral homes in Juarez & Monterrey Mexico
“Let us help you in your time of need”

L 877.216.2708 )

TO PLACE YOUR AD HERE
CALL 1-800-321-7479

PENNSYLVANIA

Support Service for Funeral
Directors

24 HoUR PROFESSIONAL SERVICE

Serving Eastern Pennsylvania with
service into mrroundz’ng states.

M F Fones

LocaL & LonG DisTance TRANSPORTS ¢ REMOVALS AND TRANSFERS
DeatH CERTIFICATE SERVICE ® SAFETY CONSULTATIONS

Famiry OwNED AND OPERATED Contracted with the

(570) 443 7313 / (570)233 3083 Commonwealth of

\ WWW.mj-jones.com Pennsylvania

TO PLACE YOUR AD IN THE
SHIPPING DIRECTORY
CALL 1-800-321-7479

A Dignified and Compassionate A

NOWls

PUBLICATIONS, INC

FUNERAL HOME &
CEMETERY NEWS

Name

Address

City

State

Zip

Phone

Signature

ANNUAL
SUBSCRIPTION

1 $20.00 Subscription

] $40.00 First Class

] 950.00 Canada & Mexico

] $65.00 Qutside North America

Master Card, Visa, American Express

1-800-321-7479

Fax 1-800-321-9040

Return To:

Subscribe Online at www.nomispublications.com

and Discover Orders:

NV

S PO Box 5159
B Youngstown, OH 44514
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Looking to purchase your own business or recruit help?
Selling a funeral business, hearse, limousine or business equipment?

[itgspiintthie

FUNERAL HOME & CEMETERY

Family Owned and
Operated Since 1974
PUBLICATIONS, INC.

Previously Published as the YB News ¢ Still the Place for Your News!

Cllaggiliicds

To place your ad in the Funeral Home & Cemetery News, complete the form below. Rates shown are for ads containing 50
words or less. For larger ads write, call or e-mail to receive quote. Deadline is the 5th of the previous month of publication.
All ads will also appear in the Classifieds Online, including E-mail or Website links if applicable. Online advertising will appear
on our website at www.nomispublications.com within 5 working days from receipt of ad and payment. Sorry, no refunds
are given for ads cancelled after appearing in the Online Classifieds.

Tlssue $50.00 .. ... .. 3lssues $125.00. . ... ...
Online Photo $20.00. ... ..................... Online Photo $35.00. . .. .....................
Online and In Print Photo $35.00 . .............. Online and In Print Photo $65.00 . ..............
Ad Border $5.00. .. ........ ... Ad Border $15.00. . ........ .. ... ... ...
Reply Number $8.00. . .............. ... ... ... Reply Number $24.00. ... ................. ...
Color Background (includes ad border) $10.00 . . . .. Color Background (includes ad border) $30.00 . . . ..

TOTAL TOTAL

Classified Categories:
OAntique Cars/Equipment [OBusiness Equipment O Business Opportunities O Consultation Services OFuneral Business For Sale

OFuneral Business Wanted [Hearses/Limousines [OHelp Wanted [OMiscellaneous [ Position Wanted [ Wanted To Buy

Ad copy:

Name

Address

City St Zip

Phone
If photo option has been chosen, please attach a quality photo or e-mail jpg file, resolution

OM/C OVisa OAmEx ODiscover OCheck 72 dpi for online only or 300 dpi for online and in print to: cindy@nomispublications.com

subject line: Classified Ad Photo

Card # Exp. Date Free Online Link(s) - Complete if Applicable

. E-mail:
Signature ' wielsgiiay
Required on all orders

Return to: Nomis Publications, Inc., PO Box 5159, Youngstown OH 44514
800.321.7479 * Fax 800.321.9040 * www.nomispublications.com

From selling a funeral business to miscellaneous products
Funeral Home & Cemetery News Classifieds have it all!



JULY 2010 FUNERAL HOME & CEMETERY NEWS Section B Page B13
Classified
R PDERPARTMENT INDEX
dtes ANtique Cars/EQUIDMENT .. ..o e e 1
BUSINESS EQUIDIMENT L. e 2
1lIssue....... (up to 50 words) ....... $ 50.00 BUSINESS OPPOITUNITIES ..o it 3
Add PROTO weeeeee e e e veos $ 35.00 CONSUIATION SEIVICES ...ttt ettt e e e e eeneens 4
Funeral BUSINESS FOI Sale. . ... e 5
3 Issues......(up to 50 words) ....... $125.00 FUuNeral BUSINESS WaNTEA ... 6
Add Photo ...ecererenrereirnrenrnnens $ 65.00 HEAISES/LIMOUSINES ... 8
HEID WaNTOA ... 9
ADDITIONAL COSTS MISCEINEOUS e 10
PER ISSUE POSITION WANTEU ... 12
Additional Words..........c.ceceurenee $ .30 WANTEA 10 BUY ..o
Box Reply Number..........cc......... $ 8.00
Boxed Border......cccccovvumererrriiinnns $ 5.00 — P ——— ;
usiness uipmen usiness ortunities
Color Background ...........ccceeueunn. $10.00 AP e &
Ve

(Color Background Includes Boxed Border)

All ads appear online at
www.nomispublications.com

Mail to:

FUNERAL HOME &
PO Box 5159, Youngstown, Ohio 44514

Fax to: 1-800-321-9040
Call: 1-800-321-7479

E-Mail: info@nomispublications.com

Order online at:
www.nomispublications.com

37 A IR N YoUIR
CI’ASSIEIEDYADYVERTISING

To place an ad

or to view ads
prior to publication

in the

Funeral Home
& Cemetery News,
visit our website at
www.nomispublications.com

- |AMERIcaN .\!ER
MasterCard V[SA 2] care | O
| — o & ‘ |

Prices Subject to Change without notice.
No Refunds.

DEADLINE IS
THE 5* OF THE
PREVIOUS MONTH

PLEASE NOTE:

We do not take responsibility for
our boxholders. We hope they will
respond promptly in a responsible
manner. PLEASE! DO NOT ask us to
contact Boxholders. Contact can
only be made in writing. NO in-
formation will be given regarding
boxholders.

The Funeral Home & Cemetery News does not
guarantee that the items, positions or services
advertised ave still available, or that the person
inquiring about the ad will obtain a response.

Cool-Pak Morgue Coolers
www.daeco.net
813-264-2273 2As

CREMATION EQUIPMENT
FOR SALE: New cremation
equipment, processors, pow-
er casket lift tables, parts and
service. Pre-owned crema-
tion equipment when avail-
able. Phone: (407)620-2897.
Email terry@universalcre-
mationequipment.com. 24

PROFITABLE AND ESTAB-
LISHED FUNERAL SUPPLY
AND URN IMPORT BUSI-
NESS LOCATED ON THE
BEAUTIFUL WEST COAST
OF FLORIDA. SALE DUE
TO OWNER HEALTH. FOR
CONFIDENTIAL INFORMA-
TION, PLEASE CONTACT
STACY ALARIO AT AMERI-
CAN BUSINESS BROKER-
AGE 941-957-1414 OR
EMAIL STACYALARIO®@
AOL.COM 3)

e

Mailing Lists
Reports

Customize Your
Direct Mail Program

Email Addresses
Database Files

NOMIIS

1-800-321-7479

~

PUBLICATIONS, INC.

%WM, INC.

“Specialists in Funeral Coach
Conversion Work”

Hearses - Limousines - Conversion Coaches

2010 Superior Cadillac Statesman Hearse

2005 Superior Cadillac Statesman, black w/black vinyl top.
2004 Eureka Cadillac, 47” 6-dr, black, Sharp!
2002 Eagle Cadillac Ultimate, black, Low Miles!

2001 Superior Cadillac Statesman Supreme, dark blue.
2000 Superior Cadillac Statesman Supreme, dark blue.
1999 Eagle Cadillac Ultimate, dark blue.

1999 Superior Cadillac, 49” 6-dr, black w/black top.
1998 S&S Cadillac Masterpiece, Commercial Glass, white, Sharp!
(2) 1996 M&M Cadillac, 6-dr, black, Low Miles!

1996 M&M Cadillac LeClassic Landau, black, Sharp!
1994 Superior Cadillac Sovereign, Commercial Glass, white.
1994 Superior Cadillac Statesman Landau, black.
1992 Superior Cadillac Crown Sovereign, white w/black roof.

25 Used Hearses & Limousines from 1984 on up.

Call Joe or Tony Molina

1-800-506-1983 -

(314) 781-1500 - St. Louis, MO
www.royalcoachworks.com

RELIABILITY « SELECTION « QUALITY

COUNT ON US!

e

NEW STOCK

Superior Statesman

L

NEW ARRIVALS

A

WWW.

’09 BLACK STATESMAN
’10 BLACK MEDALIST
’10 BLACK STATESMAN
’10 BLACK 6 DOOR soung)

*Plus tax, title & fees.

HeritageGoach

'07 S&S, Blue Medalist, 22K Miles, Chrome

Pkg, Band, Ext. Table..........ccccccccoccveen $57,000’
'06 Superior, Black Statesman, 34K Miles..$49,500°
'06 Superior, Black, 6 Door, 19K Miles........544,750°
'06 Silver Hearse & Limo, Miles in the 30k’s

Getthe SEEOr ... $93,500"

CHECK OUR WEBSITE
FOR WEEKLY SPECIALS!
40+ VEHICLES IN STOCK.

A A A . W

5 SUPERIOR'

AL CEACY .u_li Leaaer

.CoOMm

301 Alan Wood Rd. Conshohocken, PA ¢ 610-862-0560
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visit the
new website

RobertPDurant.com
£ SUPERIOR’

toas | A Legacy of Leadevship

CoYC) -

] 1= I 47

Labnan_
i

g = b
Robert P. Durant

Your Funeral Coach & Limousine Dealer

‘01 &S CADILLAC 47" LIMO - Silver, Presidential Commercial Glass

20595}

“I offer New Funeral
Equipment at the Best Price!”

=
32’QM!'".AF -

‘02 SUPERIOR CADILLAC HEARSE - Black

Silver

'00 CADILLAC FEDERAL HEARSE-

‘06 CADILLAC S&S 47” LIMO - White, Low Miles!

*23' 795 33’500 45'000)

New & Previously Used Funeral Coaches & Limousines

Available from Robert P Durant & Heritage Coach/! "Plus applicable state tax & foes.
301 Alan Wood Rd., Conshohocken, PA 19428 215-570-7839

Busn Opportunities Cont'd 3

Funeral Business For Sale 5

Denver, Colorado:
Established
Pet Cremation Business
For Sale
Great Business for Owner/
Operator who loves pets.
Sale Includes: two B&L re-
torts and equipment, 2008
van, inventory, yellow page
advertising, sales aides and
franchise training. Email
inquires to: Iray@suhor.
com subject line: Denver
Pet Crematory. 3M

To place Your
Classified
Ad...

NOMIIS

PUBLICATIONS, INC.

CEMETERY NEWS
Call
1-800-321-7479
or visit
www.nomispublications.com

HOUSTON BROTHERS, Inc.

PROFESSIONAL FUNERAL CARS - SALES & LEASING

1-800-477-0646

Cadillac - Lincoln

Hearses - Limousines - First Call Cars

FINANCE AND

AVAILABLE!

With Approved Credit

For more details contact

CHUCK HOUSTON
BRAD BROOKS

. HARRIS RADFORD
2004 CADILLAC S&S MEDALIST

Visit us online at:
www.houstonhearse.com

office

JIM HOUSTON
RICK MORRIS

- . . e S
- e g
s R e e T =

FUNERAL HOME
FINANCING
Our loans preserve capi-
tal, maximize cash flow
and deliver fast, depend-
able financing options for
funeral home acquisition
or refinancing. Call Ken
Kaplan at 215-230-1885
to discuss your scenario
with no cost or obli-
gation. www.Funeral-
Home Loan.com.  scw

Funeral home business
and real estate for sale
in Southeast Pennsyl-
vania. Recently reno-
vated facility, plenty of
on-site parking. If you
have any questions or
would like additional in-
formation, please contact
LuAnn McHugh of Keller
Williams Real Estate. She
can be reached at 484-
889-1051 or email Lu-
Ann.McHugh@kw.com scis

FUNERAL RIOVIE
(@EVIEUTERY NEWS

- 4
KRYSTAL ENTERPRISES

1998 CADILLAC S&S 6/65"

770-419-0690

249 Cobb Parkway Marietta, GA 30060

770-919-2003
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Funl Busn For Sale Cont'd 5

Funeral Home and

Business For Sale
Upscale Manayunk-Philadel-
phia. Across from Catholic
Church. 3 BR, marble bath
and kitchen, DR, LR, 7 clos-
ets. Only $375,000. Reply
609-748-1369 or 215-483-
3512.

5JAS

For Sale: Southern Cali-
fornia well established
Ventura County Funeral
Home. 250 calls per year. 50
car parking lot. Updated fa-
cilities. Real estate, inventory
and rolling stock. Owner will
stay on for smooth transi-
tion. Reply to: Nomis Publi-
cations, Inc., PO Box 5159,
Dept. 673, Youngstown,
OH 44514.

Send Us
Your
News!

We welcome
news of the
industry.

5JAS

Send us any press
release related to
your firm which
would be of
interest to your
fellow industry
professionals. All
press releases are
published free of
charge and at the
discretion of the
publisher. Be sure
to include any
photographs.

NOI\}IS

PUBLICATIONS, INC.

FUNERAL HOME &
CEMETERY NEWS

PO Box 5159
Youngstown, OH 44514
Fax 1-800-321-9040
press_releases@nomispublications.com
www.nomispublications.com

FOR SALE
Funeral Home/Cemetery
combination in eastern
Washington State. Beauti-
ful growing market area.
135 cases average funeral
home and 60 average buri-
als in cemetery. Apartment
above funeral home. 11
acre memorial park with two
mausoleums. Growing busi-
ness with great potential.
Same owners for the last 23
years. Lots of pre-need sold.
Reply in confidence to:
Nomis Publications, Inc.,
PO Box 5159, Dept. 674,
Youngstown, OH 44514.,

ThedrinerediCoyr SEeme

LARGEST SELECTION OF
NEW AND PRE-OWNED
FUNERAL VEHICLES

Flexible Financing is Available!

FOR SALE: Southwest-
ern Pennsylvania Funeral
Home. 35-40 calls per year.
Includes: pre-paid trust ac-
counts, large parking lots,
hearse rental business. Call
(724) 564-2010.

www.thefuneralcarstore.com

5JAS

CONAWAY'’S

P.O. BOX 1132, UNIONTOWN, PA 15401

800 333 2533
724 439 8800 / FAX: 724 439 6404
VISIT OUR WEB PAGE AT:

www.conawaysales.com

2009 HEARSES STILL AVAILABLE
GREAT DEALS!

IF YOU ARE CONSIDERING LEASING:
FINANCING THROUGH TCF EQUIPMENT FINANCE
WE ARE ABLE TO STRUCTURE YOUR FINANCE
TO SUIT YOUR NEEDS.

2006 CADILLAC SUPERIOR STATESMAN COACH W/28,900 MILES
SILVER EXTERIOR & BLUE INTERIOR

2006 LINCOLN S&S 46" 6-DOOR LIMO W/25,708 MILES,
BLACK EXTERIOR & BLACK INTERIOR

ORDER ANEW
2010 S&S MEDALIST FOR $1240 p/m

— _al

2005 CADILLAC S&S 46" 6-DOOR LIMO W/59,708 MILES
BLACK EXTERIOR & BLACK INTERIOR

(2) 2005 CADILLAC S&S MEDALIST COACH W/35,000 MILES
SILVER EXTERIOR & BLUE INTERIOR

2010 CADILLAC ESCALADE W/FULL CONVERSION
BLACK EXTERIOR, GRAY INTERIOR

2010 TAX LAW - BUY NOW -
CAN DEDUCT UP TO $135,000.00
FOR VEHICLE PURCHASE!

2004 CADILLAC S&S COMM GLASS 6-DOOR LIMO
BLACK EXTERIOR & GRAY INTERIOR W/8,108 MILES

2004 CADILLAC S&S MEDALIST COACH W/30,327 MILES
SILVER EXTERIOR, BLACK TOP & BLUE INTERIOR

FINEST USED VEHICLES IN THE COUNTRY!!!

SERVING THE FUNERAL INDUSTRY
FOR 42 YEARS!!!

WILL SHIP ANYWHERE IN THE COUNTRY
REASONABLE RATES.....WE ALSO SHIP OVERSEAS
WORLD WIDE SUPPLIERS SINCE 1971
LET US HELP YOU WITH YOUR LETTER OF
CREDIT AND FREIGHT FORWARDING NEEDS

2000 LINCOLN FEDERAL 6-DOOR LIMO W/27,000 MILES

2003 CADILLAC S&S MEDALIST COACH Wi25,527 MILES
WHITE EXTERIOR & BLUE INTERIOR

BLACK EXTERIOR & GRAY INTERIOR

ONE STOP FOR EVERYTHING - SERVICE
AND REPAIRS - RESTORATION AND
CONVERSIONS - IN HOUSE STATE OF
THE ART BODY SHOP - LOANER UNITS

800 333 2533

2008 DODGE GRAND CARAVAN W/25,123 MILES
WHITE BODY, BLACK TOP & GRAY INTERIOR

NOT PICTURED-BLACK EXT & BLUE INT, ONE OWNER

2003 CADILLAC S&S COACH W/59,853 MILES
BLACK EXTERIOR & BLACK INTERIOR

NOT PICTURED
1999 CADILLAC 4-DOOR VIP, BLACK EXT W/35,500 MILES
1997 CADILLAC S8S 6-DOOR, BLACK EXT W/45,500 MILES

NOT PICTURED
1999 CADILLAC EUREKAMEDALIST COACH W/40,200 MILES, BLACK EXT, NEW PAINT

NO NEED TO LOOK ANYWHERE ELSE -
1998 CADILLAC M&M COACH W/55,200 MILES, WHITE EXT WE HAVE IT AI.I.!!
1997 CADILLAC S&S COACH W/33,000 MILES, SILVER EXT & BLACK TOP

CALL FOR INFORMATION ON THE VEHICLES SHOWN AND FOR OUR COMPLETE LIST OF ADDITIONAL LOW MILEAGE UNITS
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Funl Busn For Sale Cont'd 5
FUNERAL HOME FACILITY
KLAMATH FALLS, OREGON
Deluxe facility with zoning,
O IS apartment, chapel, office,
casket display, and confer-

PUBLICATIONS, INC. ence rooms, 5 bay garage,

FUNERAL HOME &

etc. Financing available, 10%

Name down. $950,000. Call or
CEMETERY NEWS A email for a full package.
ddress Mike Van, Mike Van Invest-

ment Real Estate. Office:
503-685-9283. Cell: 503-
Clty 807-7555. Email: mvinvest-

ment@comcast.net. 5IAS
State Zip

AN N UAL Phone Funeral Business Wanted 6
SUBSCRIPTION Signature Looking for an opportu-

nity to purchase a Funer-

D $2000 SUbSCHpUOﬂ al Home located in Tex-

Master Card, Visa, » preferably the Dallas/
540,00 st Class amercan Bgress 1-800-321-7479 ot e il o

, and Discover Orders: Fax 1 -800-321 -9040 150+ cases. Our family has
D $5000 Caﬂada & MeX|CO owned a Funeral Home for

Return TO: 20 years and would Iike
(] $65.00 Qutside North America XIS

to continue as a family

owned and operated Fu-

NQ CCCCCCCCCCCC neral Home. All responses
FUNERAL HOME & PO Box 5159 will be kept confidential.
EEYEEANETS Youngstown, OH 44514 Reply to: Nomis Publica-
tions, Inc., PO Box 5159,

Subscribe Online at www.nomispublications.com onazsi

S p E C I ALTY OWNED :?V“;IIS(PERATED
THREE G:EI):RATIONS

"Serving the [ndastry Since /929"
PHONE 800-349-6102 * FAX 516-349-0482 180 DUPONT STREET ¢ PLAINVIEW, NY 11803

WE HAVE THE LOWEST PRICESl

Stock #6711 Stock #6689 Stock #6719 Stock #6718

2006 Lincoln Limousine 2005 Cadillac Hearse 2005 Cadillac Limousine 2005 Cadillac Limousine

$31 900 $37,900 $21 900 $21,900

Stock #6694 Stock #6699 Stock #6679 Stock #6733

2005 Cadillac Hearse 2003 Cadillac Hearse 2001 Cadillac Hearse 2000 Cadillac Limousine
$28,900 $13,900

$22,900 $19,900

WE HAVE

COME SEE US AT THE

LARGEST INVENTORY
AH3AINEA JAIMNOILLVN

PLENTY OF OTHER NEW YORK STATE CONVENTION
HEARSES & LIMOUSINES IN SARATOGA, AUGUST 22-25
VAIL L 1997 cs?f." #?_?'38 . GREAT LATE SUMMER DEALS
A AI AB E a |$2a9coolmousme ‘|'° BE HAD!

Internet Manager - Maurizio "MO" Misilli E-mail maurizio@shasco.com Cell 516-816-9065
New Jersey Office — Joe Vasta E-mail jv4203@verizon.net Phone 201-851-7492

SPECIALTYHEARSE.COM
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Hearses/Limousines

1993-2009 Funeral
Coach and Limousine Parts
Shipped Nationwide

Mullen Coach, LLC
800-548-4040

www.MullenCoach.com
BCFMAMJJ

2001 Eagle Ultimate Elite
Funeral Coach. 37K miles,
very good condition, clear
title. Black with grey leather
interior. Half vinyl roof with
chrome band, electric table.
Photos available via email.
$28,500 OBRO. Contact
Jim at littlegyz@aol.com
or 413-584-0412. 8Ml

2003-2005 Cadillac Six
Doors for sale. Eight to
choose from, great condi-
tion and priced to sell fast.
Built by S&S Coach, black
with leather interior. Must
see and drive to appreci-
ate. Most with low miles.
Call Executive Coach East
856-662-5443. Check out
these cars and more at
our website www.pr-
eownedexecutivelimos.
com. 8C)

1939 Packarb) HEARSE;

¢ Newly restored inside and out  * Only 1200 originally made
¢ Original straight eight engine  * Runs like new

Prick:; $69,000 or, BEsT OFEER,

Ca LL, EOR, DETAILS;; J7,’4 -206-3242,
- ¥ b ol

Colonial Professional Cars Ltd

Visit our website
www.colonialcars.net

Family Owned & Operated
for Over 30 Years!

1-800-438-9329

Coaches
2005 Krystal/Lincoln

2005 Eagle/C Iac
white exterior/blue leather it
Low Miles! dark e Ieather
l

ver™lo August Availability

1998 Eureka Cadillac
black exterior/blue leather
26,500 actual miles!

2004 Eagle/Kingsley Cadillac
silver exterior/blue leather
Low Miles!

Limousines

2000 Eureka/Cadillac 6-Door 1997 S&S Presidential Lincoln 6-Door
black exterior/black leather white exterior/blue leather
very low miles!

All pre-owned vehicles are garage kept, serviced and safety inspected.

Flexible financing and walk away leases available.

Order your 2010 Eagle first call van
EASLE or first call suburban TODAY!!

CALL NOW! 1-800-438-9329

Tell Them You Saw Their Ad
FUNERAL HOME & CEMETERY NEWS

To place your Classified Ad
Call 1-800-321-7479

or visit our website at

www.nomispublications.com

NOI\}IS

PUBLICATIONS, INC.

FUNERAL HOME & CEMETERY NEWS
CLASSIFIEDS ONLINE

WE DISCOUNT!

FUNERAL COACHES « LIMOUSINES
CADILLAC ESCALADES « CADILLAC DTS SEDANS

FULL LINE
CADILLAC, GMC & BUICK DEALER

41" & 46" 6-Door Limousines

All New 201072 Heritage Hearse
By Federal Coach

Rick Eichner

877-299-T775
43-60 Northern Blvd., Long Island City, New York 11101




Page B18

Classified

FUNERAL HOME & CEMETERY NEWS Section B

JULY 2010

New 9000 sq. ft. state-of-the-art
Diagnostic and Total Repair Facility
designed for you

We understand
the needs of the Limousine

ASE Certified Technicians and Funeral Industries

We honor most Coach Builder Warranties
MIKE URDA - OWNER
31920 Vine Street ® Willowick, Ohio 44095 © (440) 516-5466 (LIMO)
www.limotecserv.com

We will /end you money on your
Insurance Assignments
Immediately! Our rate is

3%

Serving Funeral Directors Since 1988

Mortuary Financial Services, Inc.
(972) 238-7700

1750 N Collins Blvd #114 ¢ Richardson, TX 75080

Visit our Website! New Look! Expanded Features! Improved Online Directories!
WWW.NOMISPUBLICATIONS.COM

Help Wanted 9

Funeral Service Supply busi-
ness based in New Jersey is
seeking highly motivated full
time sales representatives.
We are looking for professional,
energetic sales people to build
new business while maintaining
existing relationships in NY, NJ
and PA. Compensation is salary
and commissions. Paid benefits
include health plan and vaca-
tion. Please respond in confi-
dence to: Sales Position, PO
Box 642, Point Lookout, NY
11569-0642. Or email your
resume to funeralsupplies@
Ymail.com. M

FuneralStaff, LLC
Offers Opportunities
In Funeral Service
FuneralStaff, the industry
leader in recruiting and staff-
ing, has immediate openings
for Managers, Funeral Direc-
tors/Embalmers, Arrangers,
and Sales Reps Nationwide.
If you are career minded and
looking for opportunities for
advancement, then visit our
website and complete a
free Job Seekers Profile
at www.FuneralStaff.com.
We are always accepting
new client companies in
need of quality talent! We
Now Offer Pet Cremation
Consulting! A

2007 CADILLAC S&S HEARSE
black with black leather

COACH SALES
CLEVELAND OFFICE

1-888-321-6613

11723 Detroit Avenue - Cleveland, Ohio 44107
216-228-2290 - Fax 216-226-3624

2005 CADILLAC EAGLE HEARSE
silver with black top and blue leather

HEARSES - LIMOUSINES
2009 Keep your Eye on Little Popper 2005
Cadillac Imperial Hearse black/black leather ) . .
Cadillac Eagle Flower Car black/black leather He ) I:|rEd Up and craCkmg ?Own Cadillac Superior 6-door...........cccoeeeenns white/black top/blue leather
. . |
2007 on ngh Prices 2\ < Cadillac S&S 6-door white/blue leather
Cadillac S&S Hearse black/black leather - =
2006 = Lincoln Superior 24 Hour...........cceu... silver/black top/neutral leather
Cadillac S&S Hearse (2 in stock) ........ccccvurererurennns black/black leather
Cadillac Federal Hearse black/black leather 2004
2005 Cadillac LCW 6-door white/blue leather
Cadillac Eagle Hearse...........cccccoevevrucnnns silver/black top/blue leather
2003 2000
Cadillac Eagle Oval Window Ext Table................. black/black leather
2002 Cadillac Superior 24 Hour. black/black leather
i black/
Lincoln Eagle Hearse ackigray leather Cadillac M&M 6-door black/black leather
2001
Cadillac Eagle Hearse black/gray leather 1997
2000
Cadillac S&S Hearse silver/blue leather I prepregrorr Cadillac M&M 6-Door (2 in stock).........cccorevemeeees black/black leather
Cadillac M&M Hearse black/black leather ke Advan tage of LoW 1995
1999 ~‘
Cadillac S&S Masterpiece blue/blue leather NO Mo‘jpeto 1 Cadillac S&S 6-Door white/black leather
1995 *** or Fman:%‘ X x
Cadillac S&S Victoria Ext Table ........ccc..ueeeervenserens white/blue leather Xk kX Cadillac S&S 6-Door black/black leather

e e
2000 CADILLAC M&M 6-DOOR LIMO
black with black leather

2005 CADILLAC SUPERIOR 6-DOOR LIMO
white with black top and blue leather

] —~CRAZY 8 SALE CELEERATING 2 YEARS AT OUR CINCINNATI OFFICE 1-888-321-6613

HEARSES

2000 Cadillac Eagle ARMORED Flower Car, Two Thousand Actual Miles
1996 Cadillac Superior, 75k mls, One Owner, Minor Rust
1995 Cadillac S&S Victoria, Ext Table, White, Like New.................

2003 CADILLAC EAGLE OVAL WINDOW HEARSE
black with black leather

LIMOUSINES

2000 Cadillac Krystal, White, 79k mls, From TeXas .........cccceieiiiieiiiiieiiiie e
2000 Cadillac S&S, 6-Door, Black, Over 100k mls
1999 Cadillac S&S Presidential, Black, 57k mis.................

1995 Cadillac Masterpiece, 49k mls, Dark Blue, SHARP!...........ccccoiiiiiiiiiiiiccees 1998 Cadillac Superior, Silver, 82k mls, One Owner, Overheats! ...........ccccccceviniieinenne $1288
1994 Cadillac Federal, 71k mils, Navy BlUE.........cccciiiiiiiiiiiieiiieeeee e 1998 Cadillac M&M, Black, 56k mls, Clean..............cccccooiiiiiiiieeeeeeeeee $4288
1992 Cadillac S&S, FWD, ClIEaN .........ceiiiiiec ettt 1992 Lincoln S&S, 6-Door, Silver, 54k mls, Flip Seat, SHARP! ..........cccoviiiiiiiiiieees $3888

Visit our website at www.americancoachsales.com
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SALES MANAGERS
Twelve Florida locations. Sales
managers needed. Indepen-
dent owner. Leads, direct mail.
Great commission, excellent
facilities. Come Grow With
Us. 386-235-8045. 9IS

Bradford Memorials, a sec-
ond generation, 50 year old
manufacturer of clocks, theater
seating and other custom wood
products, is now diversifying
its product line to human urns,
green urns, pet urns, and flag
cases. We are looking for expe-
rienced sales reps across the US.
Highest commissions paid. High-
est quality and all of our wood
products are 100% “Made in

Northeast Ohio firm seek-
ing licensed funeral di-
rector and embalmer to
become part of our fam-
ily oriented business. We
serve approximately 100
families per year from two
funeral homes. You will be
an integral part of our busi-
ness. You will be meeting all
families and making arrange-
ments with them so you get
to know our clientele. We are
looking for an individual who
is outgoing and is a people
person. Must possess good
verbal skills. Owner is look-
ing to retire in 7-10 years.
The proper candidate will
have the opportunity to pur-
chase the business. We will
provide housing, insurance
and salary commensurate

Funeral Director/ Embalmer
Immediate Opening: Large,
beautiful, well established
family owned funeral home
and cemetery organization,
East Coast Florida, seeks a
highly motivated licensed
funeral director/embalmer or
intern. Successful candidate
must be able to work inde-
pendently, multi task, and
demonstrate exceptional in-
tegrity and customer service.
Alternating weekends, easy
on call schedule, no night or
weekend removals, and lim-
ited prep-room work. Must
be able to obtain a Florida
Funeral Directors License.
Please contact Pamela at
386-267-1100, fax your
resume to 386-267-1101 or
email daytonafd@lohman-

USA.” Reply to Bradford Me-  With experience. Please mail inc.com. e
morials at 1-800-772-0178. resume to: Nomis Publica-
Ask for Dan or Leo. Email tions, Inc., PO Box 5159, -
leo@bradfordclocks.com or Dept. 672, Youngstown, Miscellaneous 10
dan@bradfordclocks.com. ons  OH 44514. 9IAS

CREMATORY ROLLERS

PLEASE NOTE: We do not take responsibility
for our box holders. We hope they will respond
promptly in a responsible manner. PLEASE! DO
NOT ask us to contact Box holders. Contact
can only be made in writing. NO information
will be given regarding box holders,

Cardboard crematory roll-
ers at 69¢ each. Rollers
measure 18 inches long by
2 inches diameter. Shipped
FOB Minneapolis, MN.
Loftsgard Monument &
Supply Company, New
Brighton, MN 55112.
651-636-4960. 10M1)

- A

SUPER @ PEALS

HEARSE SPECIALS

2007 Superior Lincoln Hearse
black/black top/black leather interior, 11,000 miles
Has Matching Limousine

LIMOUSINE SPECIALS

2007 Superior Lincoln Limousine 6-Door
black/black top/black leather interior, 31,000 miles
Great Price $39,000

2004 Superior 68” 24hr Cadillac Limousine
black/black top/black leather interior, 44,000 miles
Great Price $25,900

2006 Superior Cadillac Statesman Hearse
black/black top/black leather interior, 15,000 miles

2005 Federal Lincoln Hearse
black/black top, 38,000 miles
Great Price $37,799

2003 Lincoln LCW 65” Limousine
dark blue, 68,000 miles
$14,995

1999 Federal Cadillac 6-Door Limousine
silver/silver top/beige leather interior, 31,000 miles
Great Price $9,500

1997 Krystal Lincoln Hearse
silver, $9,995

1996 Cadillac M&M
black/black top, 55,000 miles
$7,995

1996 Cadillac 6-Door Limousine
black/black top/black leather interior, flip seat, 25,000 miles
Great Price $8,500

—— CLASSIC COLLECTIBLE ——
1985 Eldorado Biarritz Convertible
burgandy/white top/burgandy leather interior, 84,000 miles
Only 2,300 Made, Great Condition
Steal it Now $11,900

2005 Superior Cadillac Hearse
black/black top/black leather interior, 36,000 miles * Great Price $39,799 Like New!

AT PROFESSIONALS CARS, INC.

\ DAVESTULTZ 1-800-797-4142 )

HANLEY COACH SALES
1-800-424-9093

COACHES
Wht/Wht Ext/Gray Int

2004 Cadillac M&M Coach

39,500 mi

2004 Lincoln S&S Coach BIk/Blk Ext/Blk Int 35,000 mi

2002 Cadillac Superior Coach Blk/Blk Ext/Blk Int 39,000 mi

1998 Cadillac S&S Masterpiece Blk/Blk Ext/Blk Int 66,000 mi

1998 Cadillac M&M Coach BIk/Blk Ext/Blue Int 52,000 mi

1997 Cadillac M&M Coach Wht/Wht Ext/Burg Int 66,000 mi

1996 Cadillac Federal Coach Blk/Blk Ext/Blk Int 47,750 mi

1996 Cadillac M&M Coach Wht/Wht Ext/Blue Int 62,000 mi

1992 Cadillac Federal Coach Wht/Wht Ext/Blue Int 24,000 mi

LIMOUSINES
Blk Ext/Blk Int

2002 Cadillac M&M 5-Door 90” Limo
1999 Cadillac Eureka 6-Door Limo
1996 Cadillac Superior 6-Door Limo

54,400 mi
39,000 mi
78,500 mi

Authorized Dealer for

WE HAVE SEVERAL
2004 & 2005 COMING IN

St Louis, MO

FINANCING AND
LEASING AVAILABLE

1-800-424-9093

Please Visit Our Website at www.hanleycoach.com
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CALL TODAY!

2007 Eagle Coach Cadillac Hearse
Black w/Crown Band - Lower Chrome - “B” Pillar Chrome -
Factory Warranty - Only 11,000 Miles!

Lease For $929.00/month 2 TTL

2010 Funeral Coaches & Limousines In Stock With LARGE

S I

Rebates From Cadillac & Lincoln -

2009 Superior Coach Cadillac Hearse 2007 Federal Coach Cadillac 46” 6-Door 2007 Superior Coach Cadillac Hearse
Silver w/Black Top - 7,000 Miles - Factory Warranties - Raised Roof - Flat Floor - Recessed Spare Tire - Factory Warranties - Only Like NEW Condition - Only 14,000 Miles - Factory Warranties -
SAVE Thousands Of $$$ Over A 2010! 11,000 Miles - 3 In Stock Chrome Wheels
Lease For $999.00/month zée TTL Lease For $895.00/month zée TTL Lease For $929.00/month sz TTL

2006 Federal Coach Cadillac Hearse 2005 S&S Coach Cadillac“Limo Style” Hearse 2004 Eagle Coach Cadillac Hearse

All Black - 18,000 Miles - One Owner - Factory Warranties - Chrome Wheels All Silver - Only 9,000 Miles - Extremely Clean! - Factory Warranties - All Black - One Owner Car - Very Clean - Strobe Lights - Flag Staffs - Crown Roof
Lease For $895.00/month sz TTL One Owner Car - Like NEW Condition Lease For $619.00/month ¢ TTL

Lease For $799.00/month zée TTL

L ——
2004 S&S Coach Cadillac Hearse 2004 Superior Coach Cadillac 47” 6-Door Limousine 2003 Federal Coach Cadillac Hearse
All Black w/(B) & (C) Pillar Chrome Molding - All Black w/Black Leather - Chrome Wheels - Very Clean - One Owner Funeral All Black w/Blue Leather Interior - Chrome Wheels -
This Car Is Extremely Clean & Is Ready To Go! Home Owned Vehicle - All Serviced & Ready To GO! This Is The Renaissance Model And Is Top Of The Line!

Lease For $625.00/month zée TTL Lease For $439.00/month zé. TTL Lease For $599.00/month st TTL

2001 Eagle Coach Cadillac Hearse 2000 Eureka Coach Cadillac Six Door Limo 1999 Superior Coach Cadillac Hearse
All Black - Electric Extend Table - Crown Band - Lower Chrome - All silver with a blue leather interior with only 68K miles Silver w/Black Top - Very Clean One Owner Car - Just Came In This Week -
Chrome Wheels Very clean car inside and out, and is ready to go. Ready To GO!
Lease For $499.00.00/month zéx TTL Lease For $260.00.00/month st TTL Lease For $339.00/month zé. TTL

OfferingiliOP Dollar
ForYour LatelModellirade

2000 Eagle Coach Cadillac “Elite” 1998 Federal Coach Cadillac Hearse 2000 Superior Coach Lincoln 6-Door

Academy Gray - 1/2Top w/Crown Band - Electric Extend Table - All White - Very Clean Inside & Out - Just Came Off Lease Last Week All Black w/Black Leather - Only 32,000 Miles - Very Clean - One Owner -
Extremely Clean - All Service Records Came In With This Trade Call For Purchase Price! Same As 2010 Lincoln
Lease For $489.00.00/month ste TTL Lease For $349.00/month st TTL




