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The Water Resolution machine from BioSAFE

BROWNSBURG,IN— The campaign for en-
vironmental responsibility is changing the
choices Americans make. They recycle in ever-
growing numbers. More choose organic foods
and demand products with all-natural ingredi-
ents in simplified packaging. “Green” is clearly
the color of choice among the largest group of
environmentally conscientious citizens — col-
lege-educated, affluent, empty-nesters.

Now they have an environmentally respon-
sible alternative to cremation and burial: Wazer
Resolution™ from BioSAFE Engineering.

Water Resolution accelerates the natural de-
composition process through alkaline hydro-
lysis, sympathetically returning the body to
ash. Unlike cremation it produces a natural,
contaminant-free byproduct. Water Resolu-
tion is an environmentally sustainable process
and the bio-responsible option.

o rs2sen VISCHER FUNERAL SUPPLIES
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Unlike cremation, with Water Resolution an
individual body is gently placed in a standard,
sanitary, nonporous vessel, preventing any com-
mingling of residual remains. The completely
automated process, operated by a single button,
then utilizes a combination of water pressure,
high temperature and alkalinity to accelerate
the natural course of tissue hydrolysis. The bone
shadows left after the Water Resolution pro-
cess are completely sterile white bones, brittle
enough to be easily powdered to ash.

The entire process is complete in three to
four hours, regardless of the size of the body.
Pacemakers can be left in place and titanium
implants can be recovered — intact and sterile.
The Water Resolution vessel requires limited
space and can be easily installed in a funeral
home or an existing crematorium.

CONTINUED ON PAGE B6

** Your Ferno Washington Distributor **

... OPERATING TABLE
... MANUFACTURER

Rainman Umbrellas

— Closing Our Warehouse —
12-62” Fiberglass Shaft Umbrellas $108.00
12-60" Metal Shaft Umbrellas $72.00

LAST CHANCE
800-695-2678 Hsk /[oz gua/y

Rainman Umbrellas 7632 Sayne Ln. Knox, TN 37920

AlturnaMATS, Inc. announces

TITUSVILLE,PA— AlturnaMATS opened
carly in 1994 in the garage of previous own-
er Jim Aaron. From Mr. Aaron’s garage, the
business moved to a warehouse building on
West Central Ave in Titusville, PA. With or-
ders rolling in and the continuing growth of

its 15th Anniversary

\
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the company, AlturnaMATS moved in 2003
to the Titusville Opportunity Park where it
remains today. With retirement on the minds
of Mr. and Mrs. Aaron, AlturnaMATS was
sold to Michael Gierlach in 2006. Now into

CONTINUED ON PAGE B7

Fax

15) 6759706

www.vischerfuneralsupplies.com

... SERVICE

Ferno® Model # 87
Church Trucks

BEST Price

Ferno® Model # 34 & 36

Dressing Tables (34 Folding*)

$3789%°

Industry Leading 1000 Ib.
Ferno® Mini Maxx Mortuary Cot

Ferno® Model # 101-H
Hydraulic Operating Table

For THE CompPLETE FERNO® LINE AND MORE
Visit OurR WEBSITE AT
WWW.VISCHERFUNERALSUPPLIES.COM

Don’t be fooled by imitations
there is only 1 Ferno-Washington

Ferno® Model # 103 &102
Operating Tables
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Emblematic introduces 12" Firefighter Magnetic
Emblem for Mounting on Hearses and Coaches

of Events

CONVENTIONS

Cemetery Assoc of Tennes-
see and Georgia Cemetery
Assoc - Jul 26-28, Double Tree
Hotel, Chattanooga, TN. Exhib-
its. (615)714-9605.

NFDMA - Aug 1-5, Detroit
Marriott & COBO Convention
Center, Detroit, MI. Exhibits.
(800)434-0958.

CANA - Aug 19-22, Marriott
City Center Hotel, Denver, CO.
Exhibits. (312)245-1077.

Washington State FDA -
Aug 23-25, Campbell’s Resort,
Chelan, WA. Exhibits. (253)588-
7111,

New York State Assoc of
Cemeteries Fall Conference
- Sep 13-16, Sagamore Resort,
Bolton Landing, NY. Exhibits.
(518)783-1134.

New Jersey State FDA - Sep
29-Oct1, The New Taj, Atlantic
City, NJ. Exhibits. (800)734-
3712.

Washington Cemetery &
Funeral Assoc - Sep 23-27,
Coeur d'Alene Golf & Spa Re-
sort, Coeur d'Alene, ID. Exhibits.
(888)522-7637.

Pennsylvania Cemetery, Cre-
matory & Funl Hm Assoc - Sep
27-29, Pittsburgh Institute of
Mortuary Science, Pittsburgh,
PA. (717)236-9970.

Catholic Cemetery Confer-
ence - Sep 29-Oct 2, Chicago
Hilton & Towers, Chicago, IL.
Exhibits. (888) 850-8131.

Selected Independent Funer-
al Homes - Oct 7-10, Hard Rock
Hotel, San Diego, CA. Exhibits.
(800)323-4219.

NFDA - Oct 25-28, 2009, Bos-
ton Convention & Expo Center,
Boston, MA. Exhibits. (800)228-
6332.

Professional Grounds Man-
agement Society - Oct 28-31,
2009, Louisville, KY. Exhibits.
(800)609-7467.

CFSA Fall Conference - Nov
16-17, 2009, Crowne Pla-
za, Indianapolis, IN. Exhibits.
(847)295-6630.

2010

ICCFA -Mar 10-13, 2010, Grand
Hyatt & San Antonio Convention
Center, San Antonio, TX. Exhib-
its. (800)645-7700.

Kansas, Missouri and Nebras-
ka Funeral Directors Asso-
ciations Tri-State Convention
- May 2-5, 2010, Overland Park
Convention Center, Overland
Park, KS. Exhibits. (785)232-
7789 or (573)635-1661 or
(402)423-8900.

West Virginia FDA - Jun 6-10,
2010, Marriott Hotel, Charles-
ton, WV. Exhibits. (800)585-
2351,

Virginia FDA - Jun 13-16,
2010, Newport News Marriott at
City Center, Newport News, VA.
Exhibits. (804)264-3260.

Catholic Cemetery Confer-
ence-Sep 14-17,2010, Omaha
Hilton, Omaha, NE. Exhibits.
(888) 850-8131.

SEMINARS/MEETINGS

The Funeral Service Profes-
sional Association - meets
every Sunday night online at
8pm for discussion at www.
embalmer.com.

Catholic Cemetery Confer-
ence School of Leadership
& Management Excellence
-Jul 12-16, John Carroll Uni-
versity, Cleveland, OH. (888)
850-8131.

Assoc of California Crema-
tionists Operators Training
- Jul 14-15, Best Western
Pepper Tree Inn, Santa Bar-
bara, CA. (562)596-0464.

ICCFA University - Jul 17-
22, Mid South Convention
Center and Veranda Hotel,
Tunica, MS. (800)645-7700.

The Academy Training
Dates - Jul 21-24, AFP 101;
Sep 10-11, Boomers and Be-
yond; Sep 15-16, Family Ser-
vice Follow-up Programs; Oct
20-23, AFP 101; Oct 27-28,
Financial Aspects of Advance
Funeral Planning; Jan 19-22,
2010, AFP 101. The Academy
Training Center, Franklin,
OH, unless otherwise noted.
(800)331-6270.

NFDA Leadership Confer-
ence - Jul 26-29, Chateau
on the Lake Resort, Branson,
MO. (800)228-6332.

Mt. Ida College and ADEC
Online Courses - Sep 14-Oct
9, Drawing Lines in the Sand;
Oct 19-Nov 13, Spiritual Is-
sues at the End of Life; Nov
16-Dec 18, Training Facilita-
tors for Children’s Programs
and Bereavement Support
Groups. (617)928-4649 or
www.mountida.edu/ncde

ICCFA Fall Management
Conference - Oct 7-10,
2009, Washington, DC.
(800)645-7700.

Jewish Funeral Directors
of America Annual Meet-
ing - Nov 1-5, 2009, St. Regis
Monarch Beach Resort, Dana
Point, CA. (781)477-9300.

2010

ICCFA Wide World of Sales
Conference - Jan 13-15,
2010, Riverside Hilton, New
Orleans, LA. (800)645-7700.

West Virginia FDA Mid-
winter Meeting - Feb 9-11,
2010, Marriott Hotel, Charles-
ton, WV. (800)585-2351.

CFSA Winter Seminar - Mar
25-27, 2010, Charleston
Place Hotel, Charleston, SC.
(847)295-6630.

NFDA Professional Wom-
en’s Conference - Apr 8-10,
2010, The Mulberry Inn,
Savannah, GA. (800)228-
6332.

BUFFALO,NY— In response to demand from
funeral directors, The Emblematic Compa-
ny, Inc. of Buffalo, has produced its popular
Firefighter Emblem in a full 12” diameter for
mounting on hearses and coaches. This larger
size was developed at the request of many of
the more than 1,400 funeral homes through-

out North America who have been using
Emblematic’s military memorial emblems on
their hearses.

Made in the USA, Emblematic’s emblems
feature silver embossed vinyl, printed with
quality U.V. inks which resist fading in di-

rect sunlight. For durability, the emblems
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are laminated to heavy-duty
magnetized rubber making
it easy to mount and remove
from any magnetic metallic
surface. They cannot blow
off and will not damage the
finish on a hearse.

A unique Magmount is also
available to display an emblem
indoors on a horizontal surface
or to hang on awall. This does
for the emblem what a frame
does for a picture.

For additional information
on the complete line of Mag-
netic Emblems for hearses,
now available in designs for
Army, Navy, Air Force, Marine
Corps, Coast Guard, and Fire-
fighters, contact The Emblem-
atic Company, Inc., PO Box
118, West Seneca, NY 14224.
Toll-Free: 1-866-300-0407.
Phone: 716-992-9407. Fax:
716-992-8917. Email: info@
emblematicco.com. Website:
www.EmblematicCo.com.

MKJ Marketing offers Cable Ads

As seenon TV

Television faces increasing competition from other media,
but consumers sl think that TV commercials are mane effective than other ads.

Magazines internet
Radio L
4. 1%

Hewspapers

LARGO,FL— One of the great misperceptions is that
the Internet is responsible for the demise of the nation’s
newspaper industry. In reality newspaper circulation has
been in steady decline for over 20 years, long before the
Internet became widely available. Although people do
get their news from sources other than the local news-
papers, subscription fees are not critical to the success
of a newspaper business; advertising income drives the
newspaper industry, and cable television began eroding
newspaper advertising revenues before most households
had their first computer. Television has been the most
productive advertising media since its inception in the
1950s, and technology has not changed that.

In fact, the growth of cable
television is a direct result
of the strength of television MK, ] ,S
advertising. Cable television
brought hundreds of new

networks into consumers’

Cable Advertising Rates Lowest in Years

Web site development and Training programs, has specialized
in producing quality television advertising since its inception
in 1982. According to Glenn Gould, MK] CEO, “MK] Mar-
keting was founded on the belief that television advertising
could be more successful for funeral homes than yellow page
and newspaper advertising combined and at lower cost. Over
the years this premise has proven true. For the cost of a single
newspaper placement, most funeral homes can run from 20
to 30 television advertisements on local cable. Because cable
television is segmented both geographically, as well as by au-
dience, cable advertising is a cost effective means of reaching
the family decision maker when selecting funeral homes.”

Research conducted for hospitals, physicians and funeral
homes demonstrate clearly that the female head of house-
hold is responsible for selecting all three. As a result, there
are many cable networks developed specifically for a female
audience. MK]J creates advertising that appeals to female
viewers. According to Marilyn Gould, MK]J President,
“MK]J makes a significant investment to develop television
advertisements that have a quality look, as well as an emo-
tional hook. People make many important decisions based
more on their heart than their head; they remember their
emotional response to an advertisement long after they have
forgotten a logical appeal.”

To receive a DVD of MK]J television advertisements,
contact MK]J Marketing at 888-655-1566 or visit www.
MK]JMarketing.com.

“Green Opportunity” Seminar
available on Audio CD
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homes, and reduced the cost
of television advertising to
a rate even small businesses
can afford.

The current economic en-
vironment has forced cable
companies to reduce rates
and to offer special incentives
to advertise now. Discounted
rates, as well as flexibility in
negotiating extended cam-
paigns, make the present
time the best in years for ad-
vertising on cable television.
The same applies for broad-
cast advertising but most fu-
neral businesses do not serve
an entire broadcast market,
which creates “media waste”
by advertising to consumers
that are unlikely to patronize
the advertiser’s business.

MK] Marketing, the death-
care industry’s leader in Mar-
ket Research, Advertising,

LARGO,FL— MK] Marketing, the
deathcare industry’s leader in marketing
and training seminar programs conduct-
ed the “Green Opportunity” Seminar at
the Mandalay Bay Hotel in conjunction
with the ICCFA convention in Las Ve-
gas in April 2009. The seminar atten-
dance was in excess of 50 funeral direc-
tors, cemetery owners and deathcare in-
dustry vendors.

The program featured presentations by:
Glenn Gould, with Consumer attitudes to-
ward green funerals and natural burial; Joe
Sehee, with How funeral homes and cemeter-
ies can become certified by the Green Burial
Society; and Marilyn Gould, with How 1o
take advantage of the public relations oppor-
tunities by offering “Green” alternatives.

The 3-CD package contains five hours
of seminar presentations and a work-
book. A contribution will be made to
the Green Burial Society for each CD
package sold.

To order the “Green Opportunity”
Seminar Audio Program, contact MKJ
Marketing at 888-655-1566 or visit

Don't miss the

GREEN
pp

www.mkjmarketing.com. MK] Marketing
serves a national clientele of funeral homes,
cemeteries and deathcare industry vendors in
areas of Market Research, Advertising, Web
Site Development, and Training Programs.
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From Our Family To Your Family - Factory Direct
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All New -
2009 Chrysler Town & Country

" - A\CTORY
o DIRECT

$ 3 -I , 500 00 PRICING

Purchase for *538% per month

for 72 months

__ 1

2008 Silver Chrysler Town & Country Touring 1999 Black Dodge Grand Caravan

with Conversion with Full Conversion
37,000 miles, Floor with rollers, Removable Landau Panels, 126,000 miles, Floor with rollers
Chrome Package, Ready to Use! $23,500.00 Ready to Use! $4,995.00

Landau Panels .4 First Call Vans
$7 5000 : Chevrolet Suburban Conversions

o Cadillac Escalade Conversions
plus shipping Parts and Accessories

—— Attention Funeral Dinectors ——
Jason Kellerman formerly head of
Eagle Coach Specialty Vehicle Division

“The same van | made at Eagle Coach for thousands less,
with Factory Direct Pricing!”

[-800-559-5018

Prestige Vehicle Corp. » 2030 St Rt 125 « Amelia OH 45102 « www.prestigeveh.com
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Bass Mollet’s Reflections of Life

Apex announces the Inspiration

POMONA,CA— Apex Cas-
ket is pleased to announce
the Inspiration Casker (H-
CS38) from the Presidential
line. The Inspiration casket is
asolid Elmwood that is hand
rubbed with a high gloss fin-
ish and bronze hardware. This
casket gives funeral homes a
luxurious casket offering at

a price that is affordable for

The Inspiration by Apex Casket

family. These caskets feature
light champagne velvet with a
tailored interior and a sun ray
panel. This makes it suitable
for male and female alike.

In addition to the Inspira-
tion casket Apex continues
to bring a full line of afford-
able quality caskets, both tra-
ditional and innovative, to
funeral directors. Apex has
a continued commitment to

provide the funeral industry
with quality products in con-
junction with competitive
pricing. Watch for more new
product releases in the com-
ing months.

To see Apex’s entire product
line, go to www.apexcasket.
com. Email any questions to
sales@apexcasket.com. Call

to request a catalog at 1-888-
680-6800

even the most budget minded

Imperial Group, Inc. launches

New Leaf Collection

CALGARY,ALBERTA,CANADA— Imperial
Group, Inc., one of Canadas largest private-
ly owned and operated distributors of caskets,
cremation receptacles, urns and funeral sun-
dries, is very pleased to announce the launch
of the New Leaf Collection of environmentally
friendly caskets. These caskets are manufac-
tured using environmentally sound business
practices; constructed using more natural and
fair trade materials; they reduce metal compo-
nents and use finishes formulated from a water
based or 100% vegetable oil bio product.
The New Leaf Collection compliments the
Belmont Birch cremation receptacle which is
a Certified Environmentally Preferable Prod-
uct, the Simplicity and Journey Bio Urns made
of biodegradable Mulberry bark, as well as the
Astral Line of powder coated metal caskets.

“Imperial Group has made a commitment
to reducing its carbon footprint and the New
Leaf Collection is the latest example of our en-
vironmental stewardship, we will continue to
lead the industry in offering ecologically sound
products,” said Joel Poissant, Vice President
of Imperial Group, Inc.

Imperial Group, Inc. is committed to pioneer-
ing product solutions for all types of ceremonies
and celebrations with personalized and profes-
sional service. With fully stocked and staffed
warehouse locations in Calgary, Edmonton, Re-
gina, Saskatoon and Winnipeg their products
have been serving the industry since 1913.

For more information on the New Leaf Col-
lection contact Joel Poissant, phone 403-243-
8122, email joel@theimperialgroup.ca or visit
www.theimperialgroup.ca.

JULY 2009

Version 5.0 is now available
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&

GREENVILLE, IL— Bass-Mollet has intro-
duced their latest version of Reflections of
Life — Version 5.0.

Version 5.0 enhancements include over 75
new verses for prayer card, service record,
church bulletin and bookmark templates, and
the verses can be modified by changing font,
color and individual words. All instructions
have also been updated to include Microsoft
Word 2007. The new version has the ability
to print personal images and verses for box
set picture frame, and the new verse library

Version 5.0 |

allows you to store your own custom verses.

Bass-Mollett continues to introduce and
update software programs to aid in creat-
ing the most unique custom personalized
funerals, including programs for register
book interiors, prayer cards, service fold-
ers, acknowledgments, memorial candles,
grave markers and more. For more infor-
mation about Bass-Mollett’s programs or
complete line of funeral products, call 800-
851-4046 or visit their newly updated web-

site at www.bass-mollett.com.

Scattering Tubes: A New Tradition

ZEELAND,MI— America
is creating its own crema-
tion traditions in a culture
that is changing from tra-
ditional burial. Many fami-
lies are choosing to “scatter”
the cremains of loved ones
in places that held special
memories for the deceased.
This “scattering” is a celebra-
tion of the loved one’s life
where family and friends
join together in tribute to
the deceased and at the same
time, can support each other
and experience a peaceful clo-
sure. Since this may be a fam-
ily’s first experience with cre-
mation, funeral directors can

The Scattering Tubes in Satin Nickel and Gold Chrome Finish

For complete Up-To-The-Minute Inventory...

4_hearse com
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Professional Vehicles l
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2004 Eagle Cadillac Ultimate Hearse

2009 Eagle Cadillac Echelon Hearse
white diamond, black top, neutral leather

W 2009 Eagle Cadillac Ultimate Hearse %

silver, black top, black leather, strobes

2004 Eagle Cadillac Ultimate Hearse
silver; black top, black leather

black, black leather, urn enclave

o
L > Rebate!
2009 Eagle Cadillac Kingsley Hearse

black, black top, black leather, band

2006 Eagle Cadillac Ultimate Elite Hearse witable
academy gray, black top, blue leather

e —
2009 S & S Cadillac Medalist Hearse “ g
black, black top, black leather

2002 Eagle Cadillac Ultimate Hearse
white diamond, white diamond top, neutral leather

2 B
1996 Eagle Cadillac Coupe de Fleur Elite Hearse
black, black top, black leather, electric table

ﬂ! Chicago ﬂt Twin Cities

1-800-4-HEARSE  1-800-639-0604
847-577-8400 763-576-3934

=
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2000 Eagle Lincoln Ultimate Hearse

white, white top, blue leather

2003 Eagle Cadillac Ultimate Hearse @

dark blue, dark blue top, blue leather, stainless band

2002 Eagle Cadillac Ultimate Hearse
white diamond, white diamond top, neutral leather

Urn Enclaves
| Cot Mates

Van Panels
Flag Staffs

ACCEPTED

FUNERALCOACH com

be helpful by giving sugges-
tions to the family to make
the service more meaningful
and personal.

The new Scattering Tubes
from Howard Miller give
dignity to the service and al-
low each person present to
actively participate in the
scattering. These very attrac-
tive tubes have an easily re-
movable cap which allows
for gentle scattering. After
the scattering, each family
member and friend will have
a beautiful memento from
the service in which to keep a
folded picture, a written trib-
ute, etc.

The funeral director serves
the family by having the tubes
ready for an at-need event.
Often, they are the extra
touch that can mean so much
in the expression of grief and
final farewell. They offer a
feeling of substance in this
new scattering tradition. In-
dividual scattering tubes can
be very comforting since all
family members participate
and everyone can have the
honor of scattering. It allows
for a very positive, inclusive

service. The tubes can also be
used as keepsakes.

The Scattering Tubes come
in individual felt bags and are
packaged in a box of six. There
isa choice of gold chrome fin-
ish or satin nickel finish. Each
tube is 8 1/2” long and has a
capacity of 6 cubic inches.

Howard Miller, an eighty-
year-old American clock
company in Zeeland, MI,
has been making memo-
rial products for over seven
years. Howard Miller uses its
woodworking skills to cre-
ate a unique line of Memori-
al Chest Urns, Mantel Clock
Urns and Keepsakes. The ele-
gant designs work well for ei-
ther at home or cemetery use.
In addition, Howard Mill-
er has wall and grandfather
clocks as well as curio cabi-
nets for funeral home décor.
They also market their Hek-
man furniture line for funeral
homes and cemeteries.

To view products, visit
www.howardmiller.com.
Ask your favorite distribu-
tor about this product or call
866-764-0485 for more in-

formation.
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Leading premier funerals all over the world...

for over 130 years!
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S&S Majestic Lincoln

THE S&S COACH COMPANY

The Standard of Excellence Since 1876

www.SS CoachCompany.com
(888) 324-7895
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CK Candles celebrates
Seven Years in business
with new Software

SPOKANE VALLEY,WA— CK Candles, Inc., established in
2002 and the original in-house photo personalized candle pro-
vider, celebrates its seventh year serving the funeral industry
with the roll out of their updated label wizard software.
Owner Chris Nerison, said that the improved software now
has an auto-format function that makes using the software easi-
er and faster than ever. The tool bar on the label wizard now has
a button labeled “Auto Formats”. This function allows a user
to select from two auto formats, one for backgrounds with a
name plate and another that formats the inscription for back-
grounds that do not have a name plate on the background.
For information on how get the updated software con-
tact CK Candles, Inc. at 888-304-3457 or email chris@

ckmemories.com

HMIS, Inc. launches new
Café Systems

NASHUA,NH— HMIS, Inc.
President/CEO Frank Han-
lon is pleased to announce the
addition of a new product:
Café Systems. HMIS has been
serving the death care indus-
try for more than 20 years and
is regarded as the best cem-
etery and mortuary software
solution in the industry.

“Like our signature product,
HMIS Advantage, Caté Sys-
tems is designed to support
business processes within the
death care industry. Itsasin-
gle database option complete
with customizable options,”
said Hanlon. “Funeral homes
and cemeteries who use Café
Systems benefit from the flex-
ibility, proficiency and simplic-
ity that the system offers.”

Café Systems is a web-based
program designed to deliv-
er superior performance ac-
cessible from multiple loca-
tions. Featuring EDO (en-
tering data once) technology,
users benefit from reduced
likelihood of error, increased
efficiency and the ability to
interface with multiple ac-
counting systems.

“No more redundant en-
try of information! c.a.fe.

systems cut down the time
spent on data entry, signifi-
cantly freeing up our time,”
commented Buddy Pha-
neuf, President and Director
of Phaneuf Funeral Homes
& Crematorium in Man-
chester, NH.

Funeral directors and cem-
eteries who use Café Systems
can generate revenue and
manage leads, create cus-
tomized packages and state-
ments, select from hundreds
of prayer cards and hand-
outs, and utilize powerful
back-office features includ-
ing pre-authorized debits,
lock box payments and pre-
loaded price revisions.

HMIS, Inc. has been serv-
ing the death care industry
for over 22 years by offering
the industry’s only fully in-
tegrated cemetery, mortuary
and crematory software solu-
tion. The HMIS Advantage
software is one of a kind and
can be used by mid-to large
sized funeral homes, ceme-
tery and/or crematory busi-
nesses. 'The company is lo-
cated in Nashua, NH. For
more information, please
visit www.hmisinc.com.

Best Friend Tribute, Inc.
enters Florida Funeral
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FrontRunner Professional announces its strategic
integration partnership with SympathyNet

KINGSTON,ONTARIO,CANADA—
FrontRunner Professional formally
announced its integration partner-
ship with SympathyNet.com.

FrontRunner Professional is an in-
dustry leader in advanced technol-
ogy solutions for the funeral profes-
sion and the developers of the revo-
lutionary Matthews IMS - an all-en-
compassing module based solution
built for and exclusively distributed
by Matthews International. Sympa-
thyNet.com is regarded as the nation-
wide leader in funeral broadcasts.

It was logical that these great com-
panies would come together and
forge one more piece of the ever
evolving strategy for the Matthews
IMS. This exclusive integration part-
nership has allowed SympathyNet’s
services and solutions to be complete-
ly integrated within the Matthews
IMS. It allows for Live Broadcasts/
Delayed Broadcast/DVD recording

and funeral services to be simulcast
to any other rooms or locations as
needed. It is affordable, flexible and
easy to use. All broadcasts are viewed
directly on the IMS customers inte-
grated website through the deceased’s
Book of Memories™ which is a very dif-
ferent approach than most companies
offering broadcast services.

“I am both excited and proud to
partner with a visionary compa-
ny like SympathyNet,” says Kevin
Montroy, FrontRunner Professional
founder and president. “As a 30 year
licensed funeral director, it is always
enjoyable to work with hard working
professionals who truly understand
both funeral directors and families
needs and who share a strong passion
for providing the best in class solu-
tions.”

Paul Generowicz, SympathyNet.
com president, adds, “The overall vi-
sion and philosophy of FrontRunner

Professional and Matthews Interna-
tional mimics that of SympathyNet.
I look forward to being part of this
team to help firms reach their high-
est potential and excel in providing
the exceptional services that sets their
firms apart with the families and
communities they serve.”

The Matthews IMS system has been
strategically engineered to continue
to evolve with new and exciting ap-
plications, plug-ins and sophisticated
market drivers designed to help Mat-
thews customers grow their business
and increase profitability. This is just
one more piece in that evolution.

To learn more about this exciting
new system contact Matthews In-
ternational technology support at
1-866-748-3625, online at www.
MatthewsIMS.com or speak to your
local Matthews sales representative.
Visit SympathyNet.com for details
on products and service offerings.

F.A.C. Marketing develops the new Interactive
Obituary Platform

BURLINGTON,IA— Indus-
try professionals at EA.C.
Marketing have announced
the launch of their new /-
teractive Obituary Platform.

“One of the top reasons
people visit a funeral home
website is to view the obit-
uaries,” said Derek Bak-
er, Account Executive at
EA.C. Marketing. “That’s
why you want your online
obituaries to be their best.
You want to impress fami-
lies while they are there and
give them a reason to keep
coming back.”

According to Baker, who
played a heavy hand in cre-
ating the new platform, fu-
neral home owners can uti-
lize this technology to allow
their website to become a
portal where families can

connect and share, no mat-
ter if they live down the
street or across the globe.
The Interactive Obitu-
ary Platform lives up to its
name by allowing visitors
to upload their own pho-
tos and condolences or sto-
ries along with the ability to
view the obituary and any
publicly uploaded files.
They are also able to choose
if they would like this infor-
mation to be public for ev-
eryone to view or private for
the family only. Old friends
looking to reconnect with
the family can also leave
their email addresses pri-
vately for the family.
Families are also given un-
precedented access. A secure
login allows them to upload
photos as well as review the

condolences and memories
uploaded as private.

Multiple photos can be
uploaded and public pho-
tos are displayed through
a slideshow. Tribute and
service videos are uploaded
and hosted right on the fu-
neral home site.

All information submit-
ted by the public must be
approved before it is post-
ed live on the site through
a simplified administration
panel. This allows funeral
staff to screen out any inap-
propriate material that may
come through.

Current EA.C. clients us-
ing the Legacy Obituary
Platform will find the new
option more user-friendly
with an easy to use admin-
istration panel. You do not

need to bea client of EA.C.
to reap the benefits of the
new platform. As a stand-
alone program, it can be
inserted into just about any
website.

EA.C. Marketing is a full-
service marketing agency.
With years of experience
and concentration in the
funeral industry, the profes-
sionals at FA.C. Marketing
are dedicated to providing
custom marketing solutions
to each individual funeral
home.

For more information on
EA.C. Marketing’s Inter-
active Obituary Platform,
or any of their services,
please call 800-800-5809. A
monthly e-newsletter is also
available. Sign up at www.
facmarketing.com.

An Environmentally Responsible Alternative
to Cremation and Burial

Continued from Page Bl

Supply Sales Market

BRADENTON, FL— Mr. A.V. “Augie” Bottiger V.I. of Best
Friend Tribute, Inc. in Bradenton, announced that as of
May 1, the company has established distributorship rela-
tions to provide Florida funeral homes with a full spec-
trum of supplies. BFT, Inc. representatives have over 75
years of collective related experience.

Best Friend Tribute, Inc. was formulated to reestablish the
personal service in the supply end of the industry. They have
recognized that the sterile feel of internet ordering has en-
croached into the industry. BFT, Inc. has aligned with estab-
lished companies such as Acme Graphics, Inc., Bogati Urn
Co., B&G Fluid Co., Halo International, Peerless Plastics,
Rose Solomon Co., Slaughter Instrument Co., Inc., Special-
ty Glove Co., Vischer Funeral Supply, and others, to provide
the personal representation that the industry was built upon.

The Central and Northwest portions of Florida will be sup-
ported by Allan H. Dygert, while Lester Koontz LED, will
provide his knowledgeable experience to the Southeastern
counties. Augie Bottiger will oversee the Southwestern divi-
sion of Best Friends Tribute, Inc. territories.

Over the past 40 yrs Augie Bottiger has owned and operated
four funeral home supply businesses in Florida and Missouri.
Additionally, he served as VP of sales for Belmont Casket
Co. His extensive knowledge and understanding of quality
for an affordable price has made each of his endeavors a suc-
cessful experience for clients and himself alike.

For more information, contact Best Friend Tribute, Inc.,
6611 Tailfeather Way, Bradenton, FL 34203. Phone 941-
752-4439, or emailAugieBo767@aol.com.

Internationally, alkaline hydrolysis has become the
standard, replacing incineration, and now Water Res-
olution is being introduced in the United States for
use with human bodies. BioSAFE’s alkaline hydrolysis
process, which is patented in 23 countries for cadavers,
has been used worldwide in laboratory and research
applications. U.S.-based research facilities and medi-
cal schools, including the prestigious Mayo Clinic,
successfully utilize BioSAFE’s innovative technology.

There are significant advantages to choosing Water
Resolution as an alternative to cremation and burial,
because of its environmental component as well as
its measurable cost savings.

As the eco-responsible choice, Water Resolution:
+ Creates no air pollution and emits no greenhouse

gases;

« Emits twenty times less CO2 than with a typical
cremation;

+ Uses only 10 percent as much energy per body
as cremation, making it the energy-eflicient op-
tion;

+ Neutralizes embalming fluid and cytotoxins, pro-
tecting soil and water from pollution;

* Results in organic elements safely released to the
ecosystem.

While Water Resolution provides responsible stew-
ardship of the environment, its economic conserva-
tion is an important factor, too.

+ Operation and maintenance costs of Water Reso-
lution are less expensive than cremation.

By using only 10 percent of the energy needed for cre-
mation, it both conserves energy and protects against
spiraling energy costs.
+ 'The Water Resolution machine requires minimal main-
tenance and has a lifespan of 20-30 years.
+ No air permits are required to operate the Water Reso-
lution process.
Information about Water Resolution from BioSAFE En-
gineering is available by calling 888-858-8099 or visiting
www.waterresolution.com.

Factors Watef Cremation | Burial
Resolution

Rel'eafe of harmful NO YES NO

emissions

Contaminants added NO NO YES

to underground water

Toxic drugs and

embalming fluid NO NO YES

released to soil

Excessive CO2

contributing to global NO YES NO

warming

Return of resolved YES NO YES

elements to the earth

Damage to titanium/ NO YES YES

metal implants

Take up valuable land NO NO YES

Least expensive YES NO NO

process
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Church & Chapel upgrades “The
Ultimate Guide to Cremation Urns”

CHICAGO,IL— Church &
Chapel has just updated
and upgraded its widely-ac-
claimed “Ultimate Guide to
Cremation Urns.”

“It’s an ideal selling tool; it
will help the bereaved family
easily sort through so many
options in high-quality urns,”
said Frank Taddeo, Church
& Chapel’s Vice President of
Sales and Marketing. “It’s de-
signed for funeral home advi-
sors to show family members
many urn varieties, and help
them choose what's most ap-
propriate for the deceased.”

“We've gone out of our way
to make this our easiest-to-use
catalog ever.” notes Taddeo.
“It’s particularly easy to find
just the right urn for any sit-
uation and preference. We've
even included a glossary in
the back that can help them
understand the differences
between types of urns and
the materials theyre made
from.”

‘The 100-page, full-color cat-
alog is available for free to all
licensed funeral professionals
upon request.

Included are a wide variety of
thematic urns, including those
celebrating veterans, sports
fans, hobbyists, and even po-
litical parties. A large number
of the urns are also available
in keepsake versions, allowing

The Ultimate Guide to

Cremation

Urns

Many of the catalog’s urns are available exclusively through Church
& Chapel. (L to R) the Majestic hand-carved brass urn, “Born to Ride,"
for motorcycle enthusiasts, and the Gold Copper Cloisonné series.

family members to share and
celebrate memories.

It also features earth-friend-
ly biodegradable urns, hand-
carved brass urns, more
bronze urns than ever be-
fore, and even pet urns. This
broad variety of urns is only
one of many reasons Church
& Chapel is known as the
“Master Urn Craftsmen.”

“This is the most compre-
hensive collection of urns
that we've ever offered,” said

Taddeo. “And many of these

products are available exclu-
sively from Church & Cha-
pel”

Also featured are urns in lit-
erally all styles and materials,
including porcelain, sterling
silver, wood, cultured marble,
ceramics, bronze, 14 kt. gold,
and pewter, among others.

In addition to urns, Church
& Chapel Metal Arts offers a
complete line of other sup-
plies to the funeral home in-
dustry, including a full line
of furniture, equipment, and

signage products. Currently
boasting many employees in-
house who work in such di-
verse areas as woodworking,
frame assembly, sales, market-
ing and warehousing, Church
& Chapel ships “same day”
nationwide.

‘The company has been serv-
ing the industry faithfully since
1933, and is headquartered at
2616 W. Grand in Chicago,
and can be reached at 800-
992-1234, or at its web site:
www.church-chapel.com.

Schuylkill Haven Casket Company
earns “Pennsylvania Preferred” Status

SCHUYLKILL HAVEN,PA— Schuylkill
Haven Casket Company is a Pennsylva-
nia based manufacturer as well as a user of
Pennsylvania agricultural products (90%
of green lumber used in production is har-
vested from forests in Pennsylvania). The
Pennsylvania Department of Agriculture
has granted to Schuylkill Haven Casket
Company “Pennsylvania Preferred” status.
The Pennsylvania Department of Agricul-
ture maintains a worldwide reputation of
strict quality regulation concerning, food
products and other agricultural products
(like lumber) that originate in the state.

One in every seven jobs in Pennsylvania
is related to agriculture. The Pennsylvania
Preferred program encourages consum-
ers to support the Pennsylvania workforce
and economy by purchasing Pennsylvania
Preferred products. Look for this label on
Schuylkill Haven hardwood caskets that
verify these units are manufactured with
Pennsylvania Hardwoods.

Pennsylvania has one of the largest and most
diversified hardwood reserves in the nation.
60% of Pennsylvania’s land mass is forests (17
million acres of forests) with more than 70
species of trees. Pennsylvania is committed to
sustainable forestry practices together with the
encouragement of Forest Stewardship.

v/ PA

REGISTERED PENNSYLVANIA
DEPARTMENT OF AGRICULTURE

Haven Line Industries, comprised of
Schuylkill Haven Casket Company and Co-
lumbia Caskets Corp (metal and cloth distri-
bution division) is celebrating its 90th year as
amanufacturer of high quality and affordable
hardwood caskets. Independently owned and
operated, Haven Line Industries distributes
caskets to funeral homes through an extensive
warehouse system that services Pennsylvania,
New York, New Jersey, Maryland, West Vir-
ginia, Delaware and Eastern Ohio.

On a national level, Schuylkill Haven hard-
wood caskets are available through a network
of independently owned and operated dis-
tributors. For more information concerning
Haven Line Industries: www.havenline.com
or 1-800-222-3431.
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The Regal Line Introduces “Good

Earth Series™”
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Good Earth Series of Funeral Stationery Products

CEDAR RAPIDS,IA— As youve probably
noticed, the concept of going green is ev-
erywhere today — from the local and na-
tional news, world politics, technology, our
vehicles, our food supply and even the light
bulbs which are to be regulated in the next
few years. Everywhere you look, a myriad
of publications and industries talk about
how they are doing their part in helping cut
down on the use of the earth’s natural re-
sources. This rising tide of demand for green
products makes it increasingly clear that the
funeral industry is being affected by these
same forces and we must learn to adapt.

“The funeral industry has known for many
years about the needs and wants of the baby-
boomer generation,” says Jeff Scherrman,
President of The Regal Line, “this genera-
tion, with its heralded power and wealth,
has changed the traditional thoughts on
conducting business throughout every in-
dustry — the funeral industry is not immune
to this pressure. The green movement began
with their generation and we intend to offer
a ‘green’ product to meet their demands.”

Industry seminars and lecturers have stat-
ed for years that baby-boomers are both
savvy and educated and are willing to shop
around for their products and services. Fu-
neral directors must be able to offer a se-
lection of products and services that com-
pliment the demands of the baby-boomer
generation, and one of these demands is
for green burials.

The Regal Line spent 18 months of re-
search and design before introducing its
Good Earth Series™ of funeral stationery
products. “We wanted to find the most ef-
ficient and forward-thinking approach in
order for funeral directors to provide new,
fresh and environmentally friendly statio-
nery products to the families they serve,”
said Mr. Scherrman. “After 4-5 months,
we discovered there was much more to this
project than simply printing ink on recycled
papers. We needed to also rethink our own
production methods in order for our Good
Earth Series™ products to qualify for Green
Seal Approval and Green Burial Council
certification. Regal Line products are now
manufactured using sustainable, lean-man-
ufacturing techniques.”

Research found that, while there were cer-
tainly many types of recycled paper in the
market, the quality and the visual properties
of many of these papers were not in keeping
to the quality standards of The Regal Line.
They contacted Bob Weinstein, advisory
board member to the Green Burial Council
and Green Consultant to the funeral pro-
fession, to discuss the quality standards and
demands set by baby-boomers and also the
product standards required to receive certi-
fication and approval from the Green Burial
Council. “Bob Weinstein was instrumental
in keeping us focused on presenting a truly
green family of products. Even our Nazures
Tribute Fern Lapel Pin was custom made for
us using only lead-free, recycled pewter rem-
nants discarded from larger factories. The
artists who designed our pins state that all
their products are manufactured using solar
power, wind power, or small hydroelectric
generators.”

After designing the Good Earth Series™ prod-
ucts, The Regal Line even went so far as to re-
manufacture the packaging used to display both
the acknowledgement cards and their Gift Box
Set. “While the use of such recycled products is
more expensive in the manufacture of the prod-
ucts,” said Mr. Weinstein, “I suggested to Jeff
Scherrman that the authenticity of a truly green
family of products would be appreciated more
by those families who will purchase Good Earth
Series™ funeral stationery. I'm happy to say, The
Regal Line truly understands the importance of
authenticity for the green consumer.”

“The Green Burial Council is proud to welcome
the good earth series of products into our network
of approved providers,” said Joe Sehee, Executive
Director of the Green Burial Council. “The ap-
proach they have taken, which avoids the use of
toxic/hazardous chemicals and maximizes the use
of recycled materials, is truly commendable.”

For further information regarding Good Earth
Series™ funeral stationery products, please visit
www.GoodEarth4u.com.

AlturnaMATS, Inc.
15th Anniversary

Continued from Page Bl

the year 2009, AlturnaMATS is celebrating its
15th year in business and is happy to report the
business continues to grow in domestic and in-
ternational avenues.

Since the beginning, AlturnaMATS has manu-
factured ground cover mats that virtually elimi-
nate expensive ground restoration costs. Altur-
naMATS are made of ¥2” thick recycled poly-
ethylene, range in sizes from 2’x8’ to 4x8’, can
withstand 60-ton loads and are guaranteed for a
full 6 years. The mats link together using Turn-
a-links, creating a continuous roadway or a large
working platform. The mats are ideal for use in
cemeteries as well as a very broad range of other
applications and are distributed worldwide.

AlturnaMATS announced the acquisition of
Mobile Matts in the fall of 2007. This has al-
lowed for a wider range of sizes and tread styles
of ground protection mats. Mobile Matts are
made from virgin plastic and are lighter in weight
and very durable for smaller machinery. Altur-
naMATS also offers VersaMATS, which are de-
signed for applications of both vehicle and foot
traffic. All variations of ground protection mats
are guaranteed for a full six years.

Visit the website at www.alturnamats.com for the
full product line and mats in action photos. Call
toll free 888-544-6287 for more information.
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EAGLE

COACH COMPANY

ENCE
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EXPECT EXCEL

We bought our first Eagle Coach ten months ago. Initially, | liked the EXCEPTIONAL FIT & FINISH on the
car. They customized it to my exact specifications, including limo-style windows. After driving it for almost a year, I’m
so impressed by the quality of this vehicle. I’ve never
had an issue with it, and it is by far the MOST
VERSATILE VEHICLE WE'VE DRIVEN.
Cremations are becoming more common, and I’ve
used the urn enclave for a number of funerals. Any
funeral director who wants to set himself apart
should look into an Eagle Coach. [ T'S
CHANGED HOW WE DO BUSINESS:

JEFFREY WAGES, WAGES & SONS FUNERAL HOME
IN LAWRENCEVILLE, GA

Cremation Solutions

We’ve been buying Eagle Coaches for 10 years. We made the switch to Eagle because of their STYLE AND THE
VALUE FOR YOUR DOLLAR. We’ve found our vehicles to be RELIABLE AND QUALITY in every sense
of the word. Maintenance has been extremely low—these vehicles easily pay for themselves in maintenance alone. Eagle
Coach Company stands out from the competition in
their dedication to fulfilling all the needs and requests
of the funeral director. OUR COACHES
PERFORM FLAWLESSLY, and | would definitely

recommend Eagle Coaches to another director.

CHRIS MILLER, BARON-MILLER FUNERAL HOME
IN CHEEKTOWAGA, NY

Dignity and Elegance

et

o

CADILLAC
MASTER
COACHBUILDER
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We’ve been buying Eagle Coaches for twelve years. We
know the people at Eagle Coach well, and they’re
always VERY PROFESSIONAL AND
RESPONSIVE to our needs. Aside from their
service, | love the STYLISH INTERIOR AND
ELEGANT DESIGNS. We would absolutely
recommend an Eagle Coach to another

funeral directorn

DONALD JORDAN SR., THOMPSON HALL
& JORDAN FUNERAL HOMES
IN CINCINNATI, OH Distinctive Styling

| just received my new Echelon hearse, and | just
have to say—unbelievable. I’ve seen a lot of coaches
in the past 62 years through my grandfather’s
business, and THIS CAR IS A WORK OF
ART. Myself, my family and my staff are so proud to

have an Eagle in our fleet. What a great job, and a

BREATHTAKING DESIGN:

ROBERT L. OLTHOF, 3RD GENERATION
PRESIDENT OF OLTHOF FUNERAL HOME
IN ELMIRA, NY

Select from 12 Premium models

S— i

EAGLE

COACH COMPANY

LOG ON TO WWW.EAGLECOACH.COM TO REQUEST
OUR FREE 2009 INFORMATION PACKET.

3344 STATE ROUTE 132 - AMELIA, OHIO 45102 - 800-537-2963 » 513-797-4100 - 513-797-6833 FAX - WWW.EAGLECOACHCOMPANY.COM
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Madelyn Co., originator of Keepsake
Pendants, adds two new Designs

JANESVILLE,WA— Madelyn Co. of Janes-
ville, is still the leader as well as the origina-
tor of the Keepsake Pendant concept.
This company’s line of product has ex-
panded from four designs to over fifty styles
in 14K white/yellow gold, silver, titanium,
stainless steel, vermeil plated, and bronze. All
of the products are designed to hold a small
portion of cremated remains, a clip of hair,
or other meaningful ceremonial materials,
such as soil or flowers. These stunning pieces
can be worn or displayed in a glass dome.
Recently Madelyn Co. has added two new
designs, including an enamel green leaf and
an enamel red heart, both with a smooth
back for engraving. The leaf will be added
to the nature series with a portion of all sales
donated to Our Shared Planet. This organi-
zation has an amazing nature exhibit where
wildlife artist Jim Ramsdell uses art to educate
people about environmental awareness. To

learn more about award winning artist Jim
Ramsdell, as well as his commitment, please
visit www.oursharedplanet.org. Our Shared
Planet is dedicated to raising awareness of the
importance of the natural world around us
and fostering a reverence for all its creatures.

Madelyn Co. has a mission statement that has
remained the same throughout 15 years of busi-
ness. “In creating our pendant line, we have a
simple purpose: to enable others to cope more
easily; to hold a source of comfort in their hands
and find peace in their hearts.”

For more information contact Madelyn
Co. at 1-800-788-0807, fax 608-752-
3683, or email madelynco@charter.net.
Visit their website at www.madelynpen-
dants.com. View the Madelyn Company
Collections: the CANA Convention in
Denver, CO, August 19-22, 2009, or at
the NFDA Convention, Booth #543 in
Boston, MA, October 26-28, 2009.
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Rob-Win Press hires Rusty Spencer as
Virginia Sales Representative

ALLENTOWN,PA— Rob-
‘Win Press, a funeral industry
leader providing highest qual-
ity products to funeral direc-
tors nationwide since 1938,
is pleased to announce that
Rusty Spencer has joined
the Company as Sales Rep-
resentative for the state of
Virginia.

Robin Cook, Rob-Win
President, noted that “Rusty’s
extensive knowledge of the
funeral industry and proven
sales professionalism ensure
his meeting our customers’
highest product quality and
service requirements in the
sale of our extensive line of
funeral supplies, including
register books, service fold-
ers, acknowledgment cards,

Rusty Spencer

portfolio bags and many re-
lated products.”

Mr. Spencer is a graduate
of Virginia Commonwealth
University with continuing
education from the Funeral
Service Education Founda-

tion. For years he was associ-
ated with Spencer Caskets,
including holding the posi-
tion of Vice President. He
also has extensive experience
in the sale of preneed servic-
es to funeral homes, covering
the state of Virginia. Rusty
lives in Richmond, Virginia
with his wife and daughter.
Rob-Win Press, headquar-
tered in Allentown, has served
the funeral industry for 70
years, successfully meeting
the changing product needs
of funeral homes while, at
the same time, offering an old
fashion dedication to quality
and outstanding customer
service. For more informa-
tion call 1-800-327-0940 or

visit www.robwin.com.

M. Solomon Casket Company has
provided Exceptional Service and
Products for over a Century

CRANSTON,RI— M. Solo-
mon Casket Company was
started in 1908 by Morris
Solomon. After over 100
years, the company is still
providing the same atten-
tion to service, quality and
value to New England funer-
al professionals that Morris
Solomon did over a century
ago when he started supply-
ing caskets to funeral homes
in Rhode Island and nearby
towns in Massachusetts.
“We are honored to be in
the position of thanking our
customers for over a hundred
years of allowing us to serve
them,” said Steven Lewis,
President of M. Solomon

Casket Company. “The com-
pany’s strength and ability to
evolve and serve the needs of
its customers over time can
be attributed to our founder’s
principles of providing reli-
able service, the best value in
the marketplace and a com-
plete product line to serve
any family’s needs.”

Having grown from a hum-
ble beginning in Cranston,
RI, M. Solomon now has 6
locations. Their territory has
expanded to service funeral
homes from Maine to Penn-
sylvania, and they are the
largest independent casket
distributor in the northeast.

“We're proud to be a fourth-

generation, family owned
company,” added Lewis. “We
look forward to continued
growth and serving our cus-

tomers for 100 more and be-
yond.”

M. Solomon Casket Com-
pany has been a family
business since its founding
in 1908, offering a quality
product and a fair value.
After over 100 years in the
industry, the business phi-
losophy has remained the
same. Solomon serves fu-
neral directors from six of-
fices in the Northeast. For
more information, call 800-
521-1006 or visit www.sol-
moncasket.com.

Heritage Memorial helps Fund
Funerals for Families, Directors

TUPELO,MS— Funeral costs around the
country are rising—and personal savings
accounts are shrinking fast. A new finan-
cial services company aims to help with
low-cost, no-risk funding.

Heritage Memorial Funding launched
from Tupelo, MS, in March, and immedi-
ately began funding funeral services for new
clients. Heritage President Joe Estess said his
newest venture meets an important need.

“The average cost of funeral services is about
$7,000,” Estess said. “Most Americans today
have a negative savings rate. When theyre
faced with a death in the family, they’re under
a lot of untimely pressure to scrape together
enough money to pay the funeral director. At
the same time, the funeral director usually has
to wait for payment. It’s not a good situation
for either of them.”

Heritage Memorial Funding helps solve this
problem, Estess said, by offering families a
cash advance on a verified insurance policy
to pay for final services. Without Heritage,
life insurance payments can take as long as
60 days or more, and usually involve detailed
paperwork. Heritage pays families and funeral
directors usually 24 hours after they submit
minimal paperwork to verify the policy.

Estess clarified that the funeral funding is
not a debt or a loan—families don’t have to
pay anything back. Heritage advances fund-
ing of the payment that is due the beneficia-
ries of the policy. If the policy is bigger than
the cost of the funeral, then families get ad-
ditional funding to pay for bills, travel to the
funeral, or pay off other debts.

In return for its services, Heritage assesses
a small fee that is deducted from the benefi-
ciary payment. Families and funeral homes
pay nothing else for the service.

Before launching Heritage Memorial
Funding, Estess did his homework with
market research, ethnographic studies, posi-
tioning, and pricing recommendations from
consultants at Southern Growth Studio.

“Based on the data and the feedback the
consultants received from funeral home
directors, we saw a real need in the indus-
try for a service like Heritage,” Estess said.
“Given that we have been successful with
this funding model in other industries, we
see this as a perfect fit. We have the expe-
rience to make it work.”

Heritage’s services will be used by funer-
al directors in thousands of funeral homes
around the country.

For 31 years, Tommy Wells of Wells Fu-
neral Home in Batesville, MS, has offered
prompt, personal service to his clients. Wells
said Heritage has made it even easier to give
his customers the best.

“The financial stress many families face
sometimes escalates when a loved one pass-
es away,” Wells said. “That’s why Heritage's
services are of great value to us. Our families
aren’t asked to produce funeral payment out
of their pockets, and we aren’t in a situation
with our suppliers that puts us at risk because
of unpaid debt. And the speed at which we
get funded fits our needs very well. Heritage
Memorial Funding allows us to operate with-
out the hassle of unpaid funeral costs.”

Heritage Memorial Funding is a family-
owned financial services company that meets
the needs of funeral directors and the fami-
lies they serve. With a verified life insurance
policy, grieving families can pay for funeral
services and sometimes received additional
beneficiary funding. For more details, visit
www.heritagememorialfunding.com.

Trigard to host Vault Dealers
Convention in Danville

DANVILLE, IL— Trigard's biennial convention
is taking place in Danville, IL this summer,
July 26-28. Danville is the hometown of Tri-
gard’s main office and manufacturing plants.
It is a location where Trigard’s vault dealers
can learn from and network with the entire
Trigard staff. While Trigard offers a program
called “Trigard University” and encourages
their dealers to visit their Danville facilities
often, the Trigard Convention will be a more
extensive learning experience complete with
plant tours, keynote speakers, and of course a
little fun with a Trigard golf outing and luau.

“Trigard University is more of a crash course,
while the Trigard Convention is a fun event to
bring the entire family to. We will share ideas
on how to survive during these hard econom-
ic times, and introduce our new Healing Tree
product to our dealers. Our goal is that our
vault dealers will walk away with a lot of ideas
on how to improve their businesses when they
leave the Trigard Convention,” says Trigard’s
CEO Linda Darby-Sempsrott.

Trigard dealers will also learn how to be-
come a leader with Trigard’s keynote speaker
Maureen O’Brien. Maureen is a motivational

speaker and a small business sales coach, and
is the author of “Get Your Big Girl Pants on
and Sell Something”.

“We know how hard the economy is right
now, and that is why there is no registration
fee to attend the Trigard Convention. We feel
that it is only when we give our best, that our
vault dealers are able to give theirs,” says COO,
Donna Darby-Walthall.

For more information on the Trigard Con-
vention, please contact Blake Swinford ac217-
304-2530, or contact a Trigard customer repre-
sentative at 1-800-637-1992. All Trigard dealers
may register online at www.trigard.com.

Trigard is a family owned and operated busi-
ness based in Danville, IL. They have catered
to the varying needs of the death care industry
since the 1960’s. Trigard regularly hosts Trigard
University, a program dedicated to assisting
dealers and funeral directors by providing the
necessary tools to make their firms succeed in
today’s competitive environment. Trigard be-
lieves that by working closely with other death
care providers, we enhance our knowledge of
the industry and stay a step ahead in today’s
changing marketplace.

FuneralResources.com chooses
Webcasting Central Preferred Provider

WINNIPEG,MANITOBA,CANADA— We-
bcasting Central has been chosen by Fu-
neralResources.com to be their Preferred
Provider of Webcasting programs.

Christopher P. Hill, founder of FuneralRe-
sources.com, had this to say about Webcast-
ing and their decision to choose Webcasting
Central as their Preferred Provider:

“Given our family-focus, if we recom-
mend any information or professional ser-
vices, we spend a great deal of time and ex-
tensive research to make sure this recom-
mendation will provide great value to our
families. It was an easy decision for us to
select Webcasting Central as our Preferred
Provider given their experience, high-qual-
ity services, and excellent reputation and
feedback from the Funeral Providers and
families they have helped.

“The reality is that there are many reasons
people simply cannot attend the Memorial
service of a loved one, so this innovative We-
beasting technology is becoming an increas-
ingly popular place on our website. Since We-
beasting Central can provides families with an
excellent option to participate in this special
Memorial service when they cannot be there
in person, we believe every Provider would
benefit by learning more about the benefits
of Webcasting Central and how they can help
them grow their business. I can assure you that
FuneralResources.com will be working hard to
make sure families are aware that this option
and technology exists.”

Although internet webcasting and stream-
ing is relatively new to the Deathcare indus-
try, Webcasting Central has been providing
this technology to various industries for many
years. Colin Hay, managing partner of Web-
casting Central admits:

“Our staff boasts many years of webcasting ex-
perience. I dont want to say how old some of us
are but we were providing webcasting before it
became a household word. The good news, it’s
that experience that allows us to provide Death-
care providers and their clients with reliable and
quality webcasting. We look forward to assisting
all FuneralResources.com clients in providing
this meaningful service to their families, and
through webcasting, helping the providers to
grow their individual businesses.”

FuneralResources.com is the Internet’s lead-
ing family-focused online resource, known for
their user-friendly website, excellent library
of helpful funeral planning information, re-
sources, merchandise, and services. Also, they
offer families Five Funeral Services Directo-
ries, which provides easy access to more than
20,000 of the industry’s best Funeral Homes,
Cemeteries, and Crematories for each of the
services they provide. Their leading role and
reputation in funeral industry, as well as their
exclusive “Pre-Screened and Qualified™” pro-
cess, is why the Senior Citizens Bureau, which
is the largest National Non-Profit for Seniors
with over 750,000 Members, chose Funeral-
Resources.com to be their National Partner
for their new Funeral Planning Division.
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AIRLINE RESERV/
FOR HUMAN REMAINS

\Eagle's Wings Fﬁr Uf)) JJUJJ‘J_'}_)F
==y

.eagleswingsair/com®

CONNECTICUT

HARTFORD TRADE SERVICE
ON SITE CREMATORY

Kevin K. Riley, Funeral Director

860-282-4500

Cell 860-559-7728
Fax 860-282-0393

Convenient To All
Local Hospitals
Area Convalescent
Homes

Connecticut Hospice
Inc. In Branford

24 Hr Professional
Service

Full Shipping and
Cremation Services
Service in the Trade
Service for 23 Years

Serving the Chief Medical Examiner’s Office
and All of Connecticut

623 Main St., East Hartford, Connecticut 06108

FLORIDA

When you select Scarano Shipping
you receive prompt, personal service
without the risk.

e First-rate, on-site embalming procedures
that ensure remains arrive from Florida
in quality condition.

e The promise that you will never lose
your rightful casket sale to a Florida
funeral home.

e One guaranteed price without the risk of
hidden charges, add-ons or extra fees.

Joseph A. Scarano
Owner

- NO CASKET SALE -

24 hours a day, 7 days a week
Joe Scarano will answer your call
personally!

1-800-423-5901

www.scaranoshipping.com

Anywhere
in Florida!

Family owned and operated

‘7’/ FORT MYERS
=N Memonal Gardens
-  “S.W, Florida's Finest and Most
Trusted Shipping Service”
North Fort Myers, Estero,
We Work With YW: Bonita Springs, Lehigh Acres, Naples,
Not Against You! Port Charlotte, & Punta Gorda
SOUTHWEST FLORIDA

877-936-0555
Fax 239-425-9233

Independently
Owned and
Operated
Since 1954

Serving
Fort Myers, Cape Coral,

FFDA |
" NFDA”

Glenn Pomerantz
Managing Director

FORT MYERS, FLORIDA 33907

TO PLACE YOUR AD HERE
CALL 1-800-321-7479

FLORIDA Continued

Orlando

Serving ONLY the Central Florida Area.

So you can tell your families,
“Yes, I have a friend there!”

ROBERT BRYANT
A shipping service you can depend on.

toll free 87T T-SHIP2YOU
877-744-7296
hi pl g or

Family Owned and Operated.
A Robert Bryant Funeral and Cremation Chapel
321 E. Michigan Street, Orlando, FL 32806

ILLINOIS]

L3

Funeral Director/Embalmer

Serving Chicago and
Surrounding Area

Complete Shipping Package

No Casket Sale ¢ Prompt Retrieval
L www.kepourosfuneralservice.com 3

MARYLAND)

DREW REMOVAL SERVICE
(301) 218-4329

CALL US WHEN YOUR IMAGE MATTERS...
SERVING WASHINGTON DC ® MARYLAND ® NORTHERN VIRGINIA
e Embalming ¢ Ship-Outs
* Removals * Refrigeration

¢ Arlington Cemetery Drop-Offs
* Transport up to 400 Miles

* Dulles Airport « BWI Airport « Reagan Airport
 DCMEO / Baltimore MEO / Virginia MEO

e Complete Shipping starting at $795.00

(Excludes Airfare and Permit Fees)

Not ArriLIATED WiTH ANY PuBLic FUNERAL HOME

Topp W. DrRew
LiceENSED DIRECTOR & EMBALMER

MASSACHUSETTS

Boston

NEVADA

A full-service, independent funeral home serving Las Vegas,
North Las Vegas, Henderson and all of southern Nevada .
ONE CALL DOES IT ALL!
We make your shipping easy.

PEACE OF MIND. WISHES FULFILLED.

k f Quick Turn-Around.
ra tCFA JFDA NFDA (702) 485-6500

AAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAALAA

NEW YORK

ussman
RV E S

HYVYVVVVVVVVVVVVVY
HAZAAAAAZAAZAALAAE

=¥ R p
Northeast Funeral Service, Inc.
“One Call Takes Care Of It All”

(718) 683-2710 (=%
*“

Ship Out * Ship In
Direct Cremations * Direct Burials
Remoual + Embalming

101-07 101st Avenue
a_|Ozone Park, NY 11416

Matthew Fantasia
Anthony D’Angelol_E

NORTH CAROLINA

RALEIGH - DURHAM - CHAPEL HILL - BURLINGTON

225 DIRECTOR SERVICES

SERVING NORTH CAROLINA & NEIGHBORING STATES
EMBALMING * REMOVALS « SHIPPING
TRANSPORT * CREMATION SERVICES

AFFORDABLE SERVICES

SERVING
GREENSBORO - RALEIGH - CHARLOTTE
AIRPORTS

i}?ﬁ 336-679-8871
336-751-1107 FAX

LET US BE YOUR CAROLINA CONNECTION
Providing Quality Service for the Funeral Director for over 25 Years

336-751-3111

336-655-9654 CELL

ASHEVILLE - MORGANTON - HICKORY - STATESVILLE
NIMT3 - INOOEG - AHIV LN - OHOgSHTIM - ITTASTHO0ON

GREENSBORO - WINSTON SALEM - HIGH POINT - MOCKSVILLE

OHI1O)

“Southwest Ohios Most Dependable Trade Service”
Storer Mortuary Transport
PO. Box 33 - Jamestown, Ohio 45335
Phone (937) 302-0306 www.storermortuarytransport.com
Michael A. Storer and Gretchen L. Kell, Owners
24 Hour - Quality Trade Embalming and Removals
Minutes form Cincinnati, Columbus and Dayton, Ohio

Cleveland

ANTHONY PALMIERI
15T CALL SERVICES LLC

Removals all over the Greater Cleveland Area
Fully Insured ¢ Six First Call Vehicles

Call 216=701-8880 24/7

FAGGAS
EMBALMING SERVICE

Nick Faggas, CFSP ¢ Adrianne & George Faggas

1-800-222-2586
(617) 923-0416

551 Mt. Auburn St. - Exit 17 Off Mass. Pike
P.O. Box 169 Watertown, MA 02471

THE SHIPPING
DIRECTORY
IS CONTINUED
ON THE
NEXT PAGE
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OHIN O Continued
Columbus

Central Ohio's Most Trusted Trade Service

24 Hour Pager 1-800-309-4548

John E. Simeone
President and Owner
Phone 614-403-0295

CoLumBus TrADE & LIVERY
T
L

* Quality Embalming
» Graveside Services
* Full Service Shipping and Cremation
* Removals/Transfers to and from Any Location

Minutes to Port Columbus International Airport

Service from the Franklin County Coroner’s Office, as well as any nursing home
or private residence located in Franklin County and central Ohio.
Convenient to the following Hospitals:

Children’s Hospital Mt. Carmel West Medical Center
Doctors Hospital North Ohio State University Hospital East
Doctors Hospital West Ohio State University Medical Center
Fairfield Medical Center Riverside Hospital
Grady Memorial Hospital Mt. Carmel/St. Ann’s Hospital

Mt. Carmel East Hospital

Reliable * Professional * Reasonable

SOUTH CAROLINA

SPROW
MORTUARY SERVICES

1-800-604-9576

24 Hour Service

PROFESSIONAL SERVICES
For FUNERAL DIRECTORS

VIRGINIA

ANDRE SANDERS & SONS
MORTUARY SERVICES

00 VA 703-339-5230
$695"" .- 209-583-0009

and permit fecs. 94 HOURS ® 7 DAYS

Serving:
Washington, DC e Maryland e Northern Virginia

Embalming e Removals e Ship-outs e Transporting
All Military Cemetery Drop-off
Licensed Embalmers (DC ¢ MD ¢ VA)

Specializing in Infectious Disease Cases — Call for Price

VIRGINI A Continued

N

SLoaN FUNERAL SERVICE, INC.
Fully Licensed Service ¢ Ship In « Ship Out

David ). Sloan, Sr., Owner and Operator
David J. Sloan, Il, LFD
4340 Granby Rd, Dale City, VA 22193

TouL FREE (877) 580-7481 » (703) 580-7480
Fax (703) 580-8485

Ronald Reagan Washington National Airport (DCA)
Washington Dulles International Airport (IAD)
Richmond International Airport (RIC)

We are honored to provide military interments at
Arlington, Quantico and Culpeper National Cemeteries.
We provide traditional funeral services, cremation services, long
distance ground transportation, shipping and receiving services,
disinterments/reinterments, videograph and photograph services.

( DREW REMOVAL SERVICE (301) 218-4329 )

SERVING WASHINGTON DC © MARYLAND ® NORTHERN VIRGINIA
SEE OUR AD IN MARYLAND

Located just south of our nation’s capital.
N\ Serving the Washington, DC/Virginia Area. Ve

WIS CONSIN|

Your Direct

NOMIS ,,  Mail

PUBLICATIONS, INC. Program

1-800-321-7479

.
Customize

4 N
MILLER MORTUARY SERVICES
NEAR AIRPORT + HospriTALs + M.E. OFFICE
Most cases shipped in 24 hours.
The quality of our work speaks for itself.

Your FUNERAL DIRECTOR IN SOUTHEASTERN WISCONSIN

1-866-605-1524

WE WILL MEET OR BEAT ANY PRICE

www.miller-reesman.com

NOI\}IS

PUBLICATIONS, INC.

FUNERAL HOME & CEMETERY NEWS

] $40.00 First Class

ANNUAL SUBSCRIPTION
] $20.00 Subscription

] $50.00 Canada & Mexico
] $65.00 Outside North America

Ai M: ER::AN!
Express Card
® //

Name

Address

City

State
Phone

Zip

Signature

)

Master Card, Visa, American Express and Discover Orders:

1-800-321-7479
Fax 1-800-321-9040

Youngstown, OH 44514

E—
VISA

Return To:

NOI\}IS

PUBLICATIONS, INC.

FUNERAL HOME &
CEMETERY NEWS

PO Box 5159
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Rates

1lIssue....... (up to 50 words) ....... $ 50.00
Add PhotO ..eeveeernerrnereneenenes $ 35.00
3 Issues......(up to 50 words) ....... $125.00
Add PhotO ..eereeernerrnerennsnenes $ 65.00
ADDITIONAL COSTS
PER ISSUE
Additional Words............ccc....... $ .30
Box Reply Number..........cc......... $ 8.00
Boxed Border.......ccccccereveerrrnennnne $ 5.00
Color Background ............cccc...... $10.00

(Color Background Includes Boxed Border)

All ads appear online at
www.nomispublications.com

PUBLICATIONS, INC.

CEMETERY NEWS
PO Box 5159, Youngstown, Ohio 44514

Fax to: 1-800-321-9040
Call: 1-800-321-7479

E-Mail: info@nomispublications.com

Order online at:
www.nomispublications.com

GETWAYUMPIONAM.OUR
CI’ASSIEIEDYADYVERTISING

To place an ad

or to view ads
prior to publication

in the

Funeral Home
& Cemetery News,
visit our website at
www.nomispublications.com

,A

Prices Subject to Change without notice.
No Refunds.

DEADLINE IS
THE 5* OF THE
PREVIOUS MONTH

PLEASE NOTE:

We do not take responsibility for
our boxholders. We hope they will
respond promptly in a responsible
manner. PLEASE! DO NOT ask us to
contact Boxholders. Contact can
only be made in writing. NO in-
formation will be given regarding
boxholders.

The Funeral Home & Cemetery News does not
guarantee that the items, positions or services
advertised ave still available, or that the person
inquiring about the ad will obtain a response.

Antique Cars/Equipment
BUSINESS EQUIDIMENT L. e
Business Opportunities
CONSUATION SOIVICES .. ..o
Funeral Business For Sale...
Funeral Business Wanted
HEAISES/LIMOUSINGS .. ...
HEID WWANTEA ... oo
IMHSCRITBNEOUS ...

POSItION VNV aANTOA ..o

WVANTEA 1O BUY ...t e

DERPARTMENT [NBDEK

Antique Cars/Equipment 1

Funeral Business For Sale 5

Transport your horse-drawn
hearse without spending
thousands of $$$ on an en-
closed trailer. Custom made
covers are the answer. These
covers are waterproof and
have a soft backing to protect
the finish on your hearse. | have
transported restored hearses
through heavy thunderstorms
and wind, without any dam-
age. Table ornaments for
a horse-drawn S&S, and
horse-drawn hearses for
sale. For more information,
contact Art Pagel - 262-675-
6471 or 262-339-9300. s

Business Equipment 2

CREMATION EQUIPMENT
FOR SALE: New and pre-
owned cremation equipment,
cremated remains processor,
power casket lift table and cre-
matory replacement parts. Per-
mit, shipping and installation
assistance as well as commis-
sioning and operator training.
Phone: 800-507-0978. Email
terry@universalcremation-
equipment.com. 20A

Funeral Home and
Business For Sale
Upscale Manayunk-Philadel-
phia. Across from Catholic
Church. 3 BR, marble bath and
kitchen, DR, LR, 7 closets. Only
$375,000. Reply 609-748-
1369 or 215-483-3512.  sia

Family owned funeral home
in Phoenix Arizona for sale.
Approximately 700 cases per
year in a growing market.
Sale includes all furnishings,
autos, stock and real estate
in prime central Phoenix. High
cremation market. Funeral
home is fully computerized
for making arrangements. E-
mail for more information
at azfuneral4sale@aol.com.
Must be willing to sign confi-
dentiality agreement. sIA

Tell them you
saw their Ad

FUNERAL HOME &
CEMETERY NEWS

We will /end you money on your
Insurance Assignments
Immediately! Our rate is

3%

Serving Funeral Directors Since 1988

Mortuary Financial Services, Inc.
(972) 238-7700

1750 N Collins Blvd #114 ¢ Richardson, TX 75080

HEARSES WAN'I'ED'

LATE-MODEL HEARSES WANTED
Selling Outright? Trading? TRAC Lease Ending?

BENNETTj

Grand Rapids, MI
PH: 888-432-7737 or 616-538-8100

or, offer on-line at www.hearseswanted.com

RELIABILITY « SELECTION « QUALITY

COUNT ON US!

WWW.

’09 S&S & SUPERIORS IN STOCK
FOR IMMEDIATE DELIVERY!

NEW '09 WHITE
SUPERIOR STATESMAN - $73,900*

*Plus tax, title & fees.

NEW ARRIVALS

HeritageGoach

Special on 1997-1999 Limos - From ............... $6,995'

'01 Cadillac M&M Hearse, White, 33K Miles......$33,000°
'04 Cadillac S&S Medalist, White, 31K Miles .....$41,500°
04 Lincoln Federal Hearse, Black, 35K Miles ..... $41, 000*

12 Limos 2000-2003

PRICED $13,000-527,500'
GHECK OUR WEBSITE FOR DETAILS!

= SUPERIOR

.CoOm L

301 Alan Wood Rd. Conshohocken, PA ¢ 610-862-0560
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Hearses/Limousines 8 2004 Limousine. Black,

& Poyal Conchuonks, we Classifieds ot o e

Non-smoking car. Asking

5715 Manchester Ave., St. Louis, MO 63110

miles with flip seats. Both

«Specialists in F | h . REDUCED! $13,000. Call Muster As-

P Comvarsion Work> o Oﬂllne HEARSE & LIMOUSINE | sociates (800) 274-3619.

Hearses - Limousines - Conversion Coaches NO IS MATCHED SET Ask for Michelle. g
2009 Superior Cadillac Stat H Matching set 2001 Eureka
. e PUBLICATIONS INC. Cadillachearse with 37K
Black Oovct FUNERAL HOME & miles and 2001 Cadillac

Pn S ' \ . CEMETERY NEWS 65" 24-hour car with 46K .
- 2 _ | 2001 Superior Six-Door

Limousine, 55,000 miles,

]b Place Your ClassiﬁedAd ks)l(?slir:/wgls;o?;s‘ ofr;;iLv:rari black with gray interior,

home. Excellent condi-| ¢ean. $14,000. 2002 Eu-

iate Deli - - - tion, no defects. Serious | Feka Six-Door Limousine,

Call 1-800-321-7479 om0 et encw | 44,000 miles, black with

2003 Eagle Cadillac Ultimate, black w/black vinyl top. or VISIt our WebSIte at $26.900 LimO'. $22 900' dark blue interior, $1 8,000.

2001 Superior Cadillac, 47” 6-dr, black, Sharp! . . . ' . .

. ) . . . . ; Can email photos. Call

2001 Federal Cadillac Coach, silver wiblack vinyl top, Sharp! Email plh@h-fs.com or h
2001 & 2000 Superior Cadillac Statesman Supreme, dark blue. WWW- nom Ispu bI Icatlons-com Ca" 412-580-3586. scin G reg 81 5'634'4040 (”Il'
2000 Superior Lincoln Diplomat, black, low miles. nOiS). 8JAS

1999 Eagle Cadillac Ultimate, dark blue.
1999 Federal Cadillac Renaissance, silver.
1999 Superior Cadillac, 49” 6-dr, black w/black top.
1998 S&S Cadillac Masterpiece, Commercial Glass, white, Sharp!

TCT Coach Sales ~ 508-581-9268

1994 Superior Cadillac Sovereign, Commercial Glass, white.
1994 Superior Cadillac Statesman Landau, black. 2001 CADILLAC S&S MASTERPIECE BLK/BLUE 2006 CADILLAC 6 DR SILVER / BLK RAISED CLOTH TOP,

2003 CADILLAC 6-DOOR

1992 Superior Cadillac Crown Soversign, white wiblack roof. 50,000 MILES COMMERCIAL GLASS 15,000 MILES SHARP PAINTED POST, LIMOUSINE. . Black with
o Lhe 1984 Superior Cadillac Crown Sovereign 2000 CADILLAC S&S MASTERPIECE BLK / GRAY 2002 CADILLAC 47" 6 DR BLACK / BLACK 3 TO black Ieather, like new, one
7 Dol 2on0! White/Blue Int., Only 11,800 miles, Like New! ONLY 39,000 COMMERCIAL GLASS CHOOSE FROM , MILES ARE BETWEEN 28 AND 39K Own er, with only 3 O ,826
6W serious inquiries only 1999 CADILLAC FEDERAL BLK / BLUE 46,000 MILES mi Ies, NSC Coach Buil ders,
25 Used Hearses & Limousines from 1984 on up. CLEAN AS A WHISTLE! CALL FOR A QUOTE ! 2008 Cadillac Krystal Hearse $17,900. 2006 LINCOLN
Call Joe or Tony Molina Exccutive Limousines Black / Black ~ Left over TOWN CAR. Signature black
1-800-506-1983 g Krystal Hearse ~ Bennett Hearse Save thousands ! with black leather, like new,
. low miles, moonroof, load-
(314) 781-1500 - St. Louis, MO e V' R b . hsal ed. $14.900. Call Todd at

Fax (314) 781-1507 1sit our web site ~ www.tctcoachsales.com

716-523-6000. 8IIA

s
" Wy,

'e5( HOUSTON BROTHERS, Inc. Py
A=l 7  PROFESSIONAL FUNERAL CARS - SALES & LEASING 4TI~

SAYERS & SCOVILL

KRYSTAL ENTERPRISES

1-800-477-0646

Cadillac - Lincoln
Hearses - Limousines - First Call Cars

FINANCE AND
AVAILABLE!

Y With Approved Credit

1996 CADILLAC S&S MASTERPIECE

Email: houstonhearse@comcast.net

For more details contact
HARRIS RADFORD

1993 CADILLAC S&S MASTERPIECE Nationwide Sales & Finance Manager

1993 CADILLAC S&S MASTERPIECE
PULL-OUT TABLE

Visit us online at:

.houstonh !
770-419-0690 149 Copy Parkway Marictia, GA 30050 7 70-919-2003

Visit our all new Website! New Look! Expanded Features! Improved Online Directories! >
WWW.NOMISPUBLICATIONS.COM NOMI

PUBLICATIONS, INC.
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FASTER DELIVERY

NOI\}IS

PUBLICATIONS, INC.

FUNERAL HOME &
CEMETERY NEWS

CALL TODAY TO ORDER YOUR

FIRST CLASS
" SUBSCRIPTION

Only 40" per year! s

1-800-321-7479
I

Hearses/Limousines Cont'd 8

el

Richard Palandech

2009 Chevy Express Van wi/casket
table & entry ramp

2009 Chevy Suburban w/custom
casket tbl w/8 built in rollers w/
entry ramp

2004 Chev Astro Van wicasket thl, blu

2000 Chevy Suburban w/casket table
& entry ramp

1999 Cadillac 6-Door Limo

1998 Cad S&S Masterpiece Coach, blu
1997 Cad Eureka Coach, blk

1994 Cad Eureka Coach, blk, 36k mi
1994 Chevy Suburban, blue/silver
1990 Cadillac Funeral Coach, blk
1988 Cadillac Superior Coach, sivr/sivr

Call (708) 423-4747

White Flower Car — 2008
Chevy HHR Panel Wagon.
Two hidden side doors with
rear hatch / 25-32 miles per
gallon / Like New, 6,000
miles. Does your flower car
need to increase in util-
ity, decrease in size and
fuel consumption? Save
$1000's off new price. Re-
constructed with seller war-
ranty. $10,750. Call 814-
385-6357 (Western Penn-
sylvania) stonelodge@
cescowildblue.com. 8)

FOR SALE: 1962 Cadillac
S&S Hearse. Limo style,
side loader (rare), black, low
miles. Call (717) 653-8962
or email afreymer@em-

bargmail.com. M)

2000 Limousine - S&S
Lincoln 6-Door. Black/dark
blue leather, with 58,800
miles in Suburban Chicago.
$16,000 or best offer. 312-
802-2656. 8)

. 1998 White/Blue
1 Federal Hearse
4 32K miles

1998 Black/Black
Flower Car |
52K miles

$14,900 each ¢ (617) 212-9288 » Located in MA

HANLEY COACH SALES

1-800-424-9093

COACHES

2005 Cadillac S&S Coach

Blk/Blk Ext/Blue Int 45,000 mi

2002 Cadillac Superior Coach

BIk/Blk Ext/Gray Int 54,000 mi

2000 Cadillac S&S Coach

‘Wht/Wht Ext/Blue Int 45,000 mi

1998 Cadillac M&M Coach

Blk/Blk Ext/Blue Int 48,000 mi

1996 Cadillac Federal Coach

Blk/Blk Ext/Blk Int 47,750 mi

1996 Cadillac M&M Coach

‘Wht/Wht Ext/Blue Int 62,000 mi

1992 Cadillac Federal Coach

‘Wht/Wht Ext/Blue Int 24,000 mi

1992 Cadillac Federal Coach

Silver/Blk Top/Blue Int 62,000 mi

LIMOUSINES

2005 Cadillac S&S 6-Door Limo.

Wht/Wht Ext/Blue Int 22,000 mi

2003 Cadillac Eureka 90” 5-Door Limo
2003 Cadillac Eureka 90” 5-Door Limo
1999 Cadillac Eureka 6-Door Limo

Drk Blue Ext/Drk Blue Int
Drk Blue Ext/Drk Blue Int
Wht/Wht Ext/Blue Int

55,000 mi
57,000 mi
39,000 mi

1996 Cadillac Superior 6-Door Limo

Blk/Blk Ext/Blk Int. 78,500 mi

SPECIALTY VEHICLE

2005 GMC Denali XLT

Wht Ext/Neutral Int 72,000 mi

FINANCING AND
LEASING AVAILABLE

1-800-424-9093

Authorized Dealer for

WE HAVE SEVERAL
2004 & 2005 COMING IN

St Louis, MO

Please Visit Our Website at www.hanleycoach.com

Family Owned and Operated for Three Generations

SPECIALT

HEARSE

& LIMOUSINE

SALES CORP.

PHONE 800-349-6102 * FAX 516-349-0482 180 DUPONT STREET * PLAINVIEW, NY 11803

2000 LIMOUSINES
2002 LIMOUSINES
2003 LIMOUSINES
2004 LIMOUSINES
2005 LIMOUSINES
2006 LIMOUSINES

starting as low as
starting as low as
starting as low as
starting as low as
starting as low as

starting as low as

SUMMER SALE
CADILLAC & LINCOLN LIMOUSINES

$8,900.00
$12,900.00

$17,900.00

$21,900.00
$27,900.00

$36,900.00

FREE DELIVERY

Internet Manager - Maurizio "MOQO" Misilli

New Jersey Office — Joe Vasta

SPECIALTYHEARSE.COM

AHIAITAA 3344

E-mail maurizio@shasco.com Cell 516-816-9065

E-mail jv4203@verizon.net Phone 201-851-7492
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BUYER'S GUIDE

Over 2000 Death Care Industry Supply Companies
are listed by the product or service offered to
Funeral Homes and/or Cemeteries

U.S. Funeral Homes

U.S. Cemeteries

Populations; State Boards; Air Shipping Points
Where to Get Certified Certificates
Canadian Funeral Homes and Daily Papers

Also includes: Pet Funeral Homes, Cemeteries,
Crematories and Supply Companies

International Funeral Homes U.S. Daily Papers including websites & email addresses

Consulates and Shipping Regulations

STANDARD SIZE / pre-rPU8 Trade Service Companies Funeral Service Education Programs
(87x11) $19500 3"500 _ - . -
) ) Veterans Affairs Facilities ;RE-Plgo ;RE'NoBo Industry Associations - national, state, local
. . includi ' I
POCKET SIZE /" PRE-PUB U.S. Daily Papers including websites & email addresses 20 30 including websites & email addresses
(5"x7") 37500 With The Funeral Home  Wiithout The Funeral Home
¢ & Cemetery Directory & Cemetery Directory

2070 PRE-PUBLICATION SPECIAL

Publication Date November 2009

2010 FUNERAL HOME & CEMETERY DIRECTORY MAILING ADDRESS
(Quantity Discounts on orders of 10 or more - Call for pricing)
Name
QTY TOTAL
Address
____ 2010 STANDARD SIZE (8.5" x 11") WO "5..09 ............... $
2010 POCKET SIZE (5" x 7") W7 $00 $ city
State Zip
2010 BUYER’S GUIDE
Phone
s
W 3 vﬁfhoogt The Funeral Home & Cemetery Directory........... $ Ordered by
$20.00 .
W - with The Funeral Home & Cemetery Directory ............. $ SHIPPING ADDRESS - IF DIFFERENT
(must have physical address for UPS shipping)
TEDDY BEARS
Name
| Love My Funeral Director Bear $11.95€a ....................... $ Address
SUB TOTAL $
City
= Up to $40.00 add $5.00 State Zip

$41.00 - $85.00 add $8.00
| $86.00 - $150.00 add $9.00 Phone
$151.00 - $215.00 add $10.00

$216.00 - $300.00 add $11.00 Ship to ATTN:
Over $300.00 add $15.00
Shipping / Handling $ PAYMENT INFORMATION
. O Check OO Money Order
(Ohioonly-SalesTax) § O MasterCard [ Visa [ American Express [ Discover
FUNERAL HOME & CEMETERY NEWS Card #
1 Year (12i85U€8) $20.00 . ...\ o ot $ Exp. Date
. . Signature
First Class 1 Year (12 issues) $40.00 . ........................... $ (Required on Credit Card orders)
Canada/Mexico 1 Year (12 issues) $50.00 .. ...................... $
RETURN TO
GRAND TOTAL | $ Nomis Publications, Inc., PO Box 5159, Youngstown OH 44514
phone 800-321-7479 fax 800-321-9040 www.nomispublications.com
e Ln8 Pa 71””"%]'/) ]‘3,0 "
Im Previously published as The National Yellow Book of Funeral Directors, VT aw s,
;"TEZN:“E"#igggfﬂfi'f‘rw" Cemetery Directory and Catalog of Funeral Home and Cemetery Supplies * NED‘I ¥
PUBLICATIONS, INC. Silonn
CFSA PO Box 5159 Youngstown OH 44514 800.321.7479 fax 800.321.9040 A

CASKET & FUNERAL SUPPLY

ASSOCIATION OF AMERICA info@nomispublications.com WWW.nomlSpUbllcatlonS.Com NA
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Classified
Help Wanted NEWSPAPER COLUMN ADVERTISING

Classic Metal Vaults, a
leader in the Funeral Service
Industry located in Corbin,
KY, is looking to fill a Sales
Position. Candidates need
a strong sales background
and must be willing to
travel. Please send resume
including references and
salary history to: Sales Po-
sition, PO Box 10, Mar-
shall, IL 62441. 98)

SALES & DISTRIBUTION
OPPORTUNITIES

If you are presently calling
on funeral homes, or if you
are a casket distributor in
Indiana, lllinois, Kentucky,
Ohio or Michigan, and you
would like an opportunity
to earn substantial addi-
tional income by taking on
an additional product line,
we would like to talk to
you.

Sycamore Casket Com-
pany pays generous com-
missions and provides
protected sales territories.
Additionally, most distribu-
tors qualify for a totally
investment-free way to
add a selection of market-
proven imported caskets to
their product line.

Sycamore Casket Compa-
ny, located in Indianapolis,
Indiana, is a leading import-
er of metal and hardwood
caskets. For more infor-
mation, please reply in
complete confidence to:
Sycamore Casket Com-
pany, LLC, PO Box 665,
Indianapolis, IN 46206.
Or call toll-free 866-363-
5505.

9CJAS

Sales Pros Wanted!

Rob-Win Press, a 70 year
old supplier of highest qual-
ity printed and other fu-
neral supplies, is expanding
their National Sales Team
into several high potential
territories including, but
not limited to, Georgia,
Alabama, Tennessee, Ohio
and several states west of
the Mississippi River.

If you're a proven sales
pro, preferably with fu-
neral industry experience,
come grow with us! We
want highly motivated,
personable, professionals
with great communication
skills.

This is a commission
based, independent sales
representative position
requiring weekly travel
throughout the territory.
Our products include reg-
ister books, acknowledge-
ment cards, service folders
and other funeral related
products. We provide the
sales leads, new products,
training, advertising/pro-
motion support, leader-
ship and unlimited income
potential. You provide the
sales expertise.

Visit our web site at
www.robwin.com. Qual-
ified candidates should
e-mail a cover letter and
resume attachment to
Pete@Robwin.com or fax
both to 610-776-1433, at-
tention Pete Bennett. o

The ““Image Building’” Way
To Increase Your Business

e This can be Your column -
published in Your local newspaper.
« \ @ With Your photo - Your byline -
. Your closing message.
e |t builds identity - Increases prestige -
Always increases business.
e |t takes None of your time -
We do it all for you.
Call or write for a free brochure with
samples of published columns, cost and
details of the program.
Custom Column Service
BOX 488 LEXINGTON, MA 02420
TOLL FREE - 1-800-445-4526...

Family Owned
and Operated

| Ry DOLAN e ™

ENEFITS
5 there

2004 Eagle “Kingsley”/Cadillac
black exterior/blue leather
only 19,000 miles!

ot

nnnnnnnn

1998 S & S Masterpiece/Cadillac
silver exterior/black top
$13,900.00

PLEASE NOTE: We do not take
responsibility for our box holders. We
hope they will respond promptly in a

(2) 2004 LCW/Cadillac 6-Door
white exterior/blue leather
3” raised roof

Colonial Professional Cars Ltd

1-800-

Coaches

Limousines

Visit our website
www.colonialcars.net

438-9329

2003 Eagle “Kingsley”/Cadillac
white exterior/blue leather

2000 Eureka/Cadillac
black exterior/black leather

2000 Eureka/Cadillac 6-Door
black exterior/black leather
only 30,000 miles!

responsible manner. PLEASE! DONOT ask
us to contact Box holders. Contact can
only be made in writing. NO information
will be given regarding box holders.

EAGLE

JACH COMPAN

All pre-owned vehicles are garage kept, serviced and safety inspected.
Flexible financing and walk away leases available.
Order your 2009 Eagle first call van
or first call suburban TODAY!!

" CALL NOW! 1-800-438-9329

CONAWAY'’S

P.O. BOX 1132, UNIONTOWN, PA 15401

800 333 2533
724 439 8800 / FAX: 724 439 6404
VISIT OUR WEB PAGE AT:

www.conawaysales.com

IF YOU ARE CONSIDERING LEASING:

FINANCING THROUGH TCF EQUIPMENT FINANCE
WE ARE ABLE TO STRUCTURE YOUR FINANCE
TO SUIT YOUR NEEDS.

2008 CADILLAC S&S MASTERPIECE COACH W/38 MILES
WHITE BODY, BLUE TOP, BLUE INTERIOR

ORDER ANEW
2009 S&S MEDALIST FOR $1040 p/m

2005 CADILLAC S&S MEDALIST COACH W/18,627 MILES
BLUE EXTERIOR, BLUE INTERIOR & ELECTRIC TABLE

2009 CADILLAC ESCALADE W/FULL CONVERSION
BLACK EXTERIOR, GRAY INTERIOR

TIME TO BUY INTEREST IS DOWN!

2009 TAX LAW - BUY NOW -
CAN DEDUCT UP TO $133,000.00
FOR VEHICLE PURCHASE!

2003 CADILLAC S&S MEDALIST COACH W/39,527 MILES
BLUE EXTERIOR, BLUE INTERIOR

FINEST USED VEHICLES IN THE COUNTRY!!!

SERVING THE FUNERAL INDUSTRY
FOR 42 YEARS!!!

WILL SHIP ANYWHERE IN THE COUNTRY
REASONABLE RATES.....WE ALSO SHIP OVERSEAS
WORLD WIDE SUPPLIERS SINCE 1971
LET US HELP YOU WITH YOUR LETTER OF
CREDIT AND FREIGHT FORWARDING NEEDS

2003 LINCOLN FEDERAL COACH W/40,279 MILES
BLACK EXTERIOR, BLACK INTERIOR

ONE STOP FOR EVERYTHING - SERVICE
AND REPAIRS - RESTORATION AND
CONVERSIONS - IN HOUSE STATE OF
THE ART BODY SHOP - LOANER UNITS

800 333 2533
BUY HERE & PAY HERE
NOT PICTURED
1998 CADILLAC SUPERIOR, BLACK EXTERIOR, BLACK INTERIORWi42000MLES NOQ NEED TO LOOK ANYWHERE ELSE -

1998 CADILLAC EUREKA BLACK EXT, BLACK INT W/55,285 MILES
1994 LINCOLN SUPERIOR, SILVER BODY, BLUE INT WE HAV E IT AI-I-!!

2000 CADILLAC SUPERIOR COACH W/54,153 MILES
WHITE EXTERIOR, TAN INTERIOR

CALL FOR INFORMATION ON THE VEHICLES SHOWN AND FOR OUR COMPLETE LIST OF ADDITIONAL LOW MILEAGE UNITS

2006 LINCOLN S&S 6-DOOR W/21,403 MILES
BLACK EXTERIOR, BLACK INTERIOR

CONAWAY

2004 CADILLAC FEDERAL 6-LIMOUSINE W/33,408 MILES
SILVER BODY, BLACK TOP, BLACK INTERIOR

2003 CADILLAC S&S 47" 6-DOOR LIMOUSINE
WHITE EXTERIOR, BLUE INTERIOR W/25,408 MILES

2005 DODGE GRAND CARAVAN W/FULL CONVERSION
BLACK EXTERIOR, BLUE/GRAY INTERIOR W/28,705 MILES

—— A
2005 DODGE GRAND CARAVAN W/FULL CONVERSION
WHITE EXTERIOR, BLUE/GRAY INTERIOR W/64,400 MILES
NOT PICTURED-BLACK EXT & BLUE INT, ONE OWNER

NOT PICTURED
1999 CADILLAC S&S 6-DR LIMOUSINE, BLK EXT & BURGUNDY INT W/12.420 MILES
1996 CADILLAC 6-DOOR W/FLIP SEAT, SILVER EXT W/33,500 MILES
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We understand
the needs of the Limousine

ASE Certified Technicians 210 Tuneral Industries

We honor most Coach Builder Warranties
MIKE URDA - OWNER

31920 Vine Street ® Willowick, Ohio 44095 ® (440) 516-5466 (LIMO)
www.limotecserv.com

New 9000 sq. ft. state-of-the-art
Diagnostic and Total Repair Facility
designed for you

Help Wanted Cont'd 9

SALES MANAGERS
Twelve Florida locations.

Sales managers needed. In-
dependent owner. Leads, di-

rect mail. Great commission,
excellent facilities. Come
Grow With Us. 386-235-
8045. 9IAS

Behrens Design & De-
velopment specializes in
architectural and interior
design services for the
funeral industry. We are
currently seeking sales con-
sultants for various parts
of the country. If you have
an interest in real estate
development, architecture,
and interior design, and like
selling to funeral homes,
please contact Brent at
320-253-5374. e

Actively seeking a li-
censed funeral director
for a South Bay, CA area
funeral home. Please fax
resume to: (310) 978-8866
or email: mckaysmortu-
ary@sbcglobal.net. M)

FuneralStaff, LLC
Offers Opportunities

In Funeral Service
FuneralStaff, the industry lead-
er in recruiting and staffing,
has immediate openings for
Managers, Funeral Directors/
Embalmers, Arrangers, and
Sales Reps Nationwide. If you
are career minded and looking
for opportunities for advance-
ment, then visit our website
and complete a free Job
Seekers Profile at www.
FuneralStaff.com. We are
always accepting new client
companies in need of qual-
ity talent! We Now Offer Pet
Cremation Consulting! WA

Funeral Director/Embalmer
Independent Stark County
funeral home currently inter-
viewing for a licensed funeral
director/embalmer. Seeking
reliable, well organized indi-
vidual to share in all aspects
of funeral service including
embalming, funeral directing,
dressing, cosmetology, cas-
keting, transportation, inven-
tory and care of facilities and
equipment. Great opportunity
to participate in all facets of
funeral service. Competitive
salary and benefits. Send
cover letter and resume to
PO Box 7356, Canton, OH
44799. E.O.E. M/F/DNV A

2004 CADILLAC S&S VICTORIA

COACH SALES
CLEVELAND OFFICE

1-888-321-6613

11723 Detroit Avenue - Cleveland, Ohio 44107

B— . .
B e
2004 LINCOLN EAGLE HEARSE

lack wi lue I hite wi lack 1 1
black with blue leather 216-228-2290 - Fax 216-226-3624 white with black leathe
HEARSES - LIMOUSINES
2004 Keep your Eye on Little Popper 2005
. . y . . Lincoln S&S 6-door (2 in stock) black/black leather
Cadillac S&S Hearse (4 in SOCK) ....c.oo..covrsvvrnen black/blue leather He’s Fired Up and Cl‘acklng Down Cadillac S&S 6-400F (3 i StOCK) vrererrrrrerrrrserrrssren blue/blue leather
Cadillac S&S Hearse ..........ccocvrrencninnsnenessesenennens blue/black leather on ngh Prices S\\!/é, 2004
Lincoln Eagle Hearse.........cccoeveninenenenenenencsencenenes white/black leather 7 Cadillac DaBryan 5-door............ccccvurueuene silver/gray top/gray leather
. o Cadillac Federal 6-dOOr..........ccconmrnerennssseresnnens black/black leather
Cadillac S&S Victoria............ blue/blue leather Cadillac LCW 24-hour black/black leather
2003
2002 Cadillac LCW 6-d0Or ........ccounmneinnnnnnicnnnienns black/black leather
Cadillac S&S 6-d0Oor .......cccoveeererrerernnnns white/black top/black leather
Cadillac Superior Hearse..........ccoovrrerereseresesssenenns silver/blue leather Cadillac S&S 6-d0Oor .........cccoevererccnraenes gold/black top/black leather
2001
2000 Lincoln S&S 24-hour black/blue leather
Cadillac S&S Hearse .........ccoeeveurerrernenne silver/black top/blue leather 1999
Cadillac Superior 6-door blue/blue leather
Cadillac S&S 6-door (2 in Stock) .......cccoveururucunnns black/black leather
1999 by, o 1998
Cadillac S&S Masterpiece black/black leather ke A: A A "'{ Low O Cadillac S&S 6-d0Or ........ccccerrererresersersereesenns white/burgundy leather
vantage ©
Lincoln Superior Hearse.........cccoevcniirncniccncnnnnnne black/black leather “ 0 “'c‘(‘"’ ,’(" 1997
No MONEt 012 \“‘; »x Cadillac S&S 6-000F w....revrerererrerserorsn white/blue leather
-+ or Finance UP © 5 X
1997 2 g b KA KK FIRST CALL
2009
Cadillac M&M Hearse black/blue leather Chrysler Eagle 1st Call.........ccccouvvinnne silver/black top/gray interior

2000 CADILLAC S&S HEARSE
silver with black top and black leather

2004 CADILLAC S&S HEARSE
black with blue leather

HEARSES LIMOUSINES
2000 Cadillac Eagle ARMORED Flower Car, Two Thousand Actual Miles .................. $29,000 2000 Cadillac Federal, Black, 101k mIS, “EDGY”.......uuiiiieee e
1998 Cadillac M&M, 47K MIS, BIACK .......ceiiiiiiiiiiiiieeee e $8500 1999 Cadillac Chicago Armor, 5-Door, 907, Silver, 45K MIS.........ccccovverierieerieneeieseeene
1996 Cadillac Superior, 75k mls, One Owner, Minor RUSt ............cccoiiiiiiiiiiiiiciicces $5950 1999 Cadillac DaBryan, 5-Door, 90", Silver, 62K MIS...........cccccovereeiriererierieieeeesesieeens

1998 Cadillac S&S, Commercial Glass, Gold, 58k mls, Not Nice .
1998 Cadillac Superior, Silver, 82k mls, One Owner, Overheats! ............cccccccceeviieennnee. $2250
1996 Cadillac Superior, 657, Navy, Flip Seat, 26Kk MIS...........cccociiiiiiiiiiiiiieeeeee

1993 Cadillac Superior 65”, Navy, 72k mls....................

1992 Buick Eureka, Navy, 27k mls, Like New

1995 Cadillac Masterpiece, 49k mls
1994 Cadillac S&S, Commercial Glass, Blue, Some RUSt...........ccccvvviiiiiiiiiiiiiieeceee, $4250
1994 Cadillac Federal, 71k mils, Navy BlUE..........cccoiiiiiiiiiiiei e $6500
1993 Cadillac Superior, Silver, 58k mls
1980 Cadillac S&S, White, 5IK MIS .......cocuiiiiiiieeiiei et

Visit our website at www.americancoachsales.com
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stimmer Gonvention SALE!

We have several
2009 Cadillac & Lincoln
Hearses & 6-Doors
IN STOCK & READY TO GO!

Take Advantage of HUGE Rebates & Many
Lease & Finance Programs Available To
SAVE You Money!!

The Parks Family of Professional Vehicles Take Advanta elt'sA

—= © it ¥ wen  BUYER'S MARKET!

: Sl DOV DS IPANY

CALL TODAY!

- ma ha

2006 S&S Coach 65" 6-Door Limousine Cadillac
All Black - Rev. Center Seat - Electric Glass Partition - Dual A/C & Heat -
3.5 Raised Roof - Like New Condition

Leaseor 75 manth TTL s Focryrents | Ty e @ dva ntage O HUGE Incentives
& Rebates On The Last Of The 09,s

Cadillac is shutting down the factory for the summer shutdown earlier this
year, and re-opening in late August to start building 2010’s. This means the
only 2009's available are now in stock, call today to make sure you get yours.

Call Today!!!

2007 Superior Coach Cadillac Hearse
Silver w/Blue Interior - Crown Band - Chrome Wheels - LOW Miles - Full
Factory Warranty - Ready To Go!
Lease For $935.00/month+TTL

2007 Eagle Coach Chrysler First Call Vehicle 2005 S&S Coach Cadillac“Medalist” Hearse 2005 LCW Lincoln 65” Cohort 24 hr. Limousine

All Black w/Gray Interior - Deluxe Chrome Pkg. - Full Vinyl Top w/Removable Side All Black - Only 13,000 Miles - Very Clean - Factory Warranty - Chrome Silver - 3.5 Raised Roof - Reverse Center Seat - Electric Partition - 6-Doors -
Window Panels & Chrome Bows - Full Casket Table w/Chrome Hardware That Is Wheels - Flag Staffs & Strobes Excellent Shape

Lease For $750.00/month +TTL Purchase For $27,900.00

Completely Removable - Purchase For $21,900.00

2004 Superior Coach Cadillac Hearse 2004 Eagle Coach Cadillac “Ultimate” 2001 Eureka Coach Cadillac Hearse
All Black w/Chrome Wheels - Lower Chrome Moldings - (B) & (C) Pillar All Black w/Gray Leather - Only 26,000 Miles - Full Chrome Pkg. All Black w/Blue Leather - Only 63,000 Miles - Car Runs &
Chrome Moldings - Only 23,000 Miles - Very Clean Wheel, Lower Molding, Crown Band Looks Fantastic! - Serviced & Ready To Go!

Lease For $635.00/month+TTL Lease For $719.00 +TTL Purchase For $25,900.00

NOPDollar:

2003 S&S Coach Cadillac Hearse 2002 Federal Coach Cadillac 46" 6-Door 2001 S&S Coach Cadillac Medalist
All Black - Higher Mileage @ 56,000 Miles - Viery Clean - One Owner - Was All Silver w/Blue Leather - Chrome Wheels - 28,000 Miles - Very Clean - All Black w/Oval Window - Chrome Wheels -
Serviced In Our Shop - Ready To GO! Serviced & Ready To Go! - Two Matching In Stock! This Is A Very Clean Southern Car
Lease For $359.00/month+TTL Lease For $499.00/month+TTL

Lease For $599.00 +TTL
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1999 Federal Coach Lincoln “Stratford” 1994 S&S Coach Lincoln Hearse 1993 S&S Coach Comm. Glass Buick Hearse
All Black w/Blue Leather - LOW Miles - One Owner Hearse - Excellent Silver w/Black Top - Only 29,000 Miles - Very Clean Inside & Out - All Silver - Only 63,000 Miles - Runs & Looks GREAT! - This Is A Commercial
Shape Inside & Out! - One Owner Glass Hearse
Lease For $450.00 +TTL Purchase For $7,900.00 Purchase For $6,900.00




