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MISHAWAKA,IN— To fi ll a void in the off erings of durable, reasonably priced cre-
matory urns, EckCo Products is introducing the I Remember Urn line of personal-
ized urns for families to celebrate their deceased family member’s life.
 “Our mission is to provide an attractive, low-cost urn for that portion of the mar-
ket that is leaving the funeral home without purchasing any product because they 
can’t aff ord an expensive urn or because they plan to scatter their loved one’s ashes 
and therefore do not want to invest in what they consider to be a temporary con-
tainer,” according to Gary Eck, president of EckCo Products.
 Th e I Remember Urn allows family members to select 
an urn to celebrate their loved one’s life in sev-
eral ways. Whether they choose to bury the 
urn with their loved one’s ashes intact or 
to display it in a meaningful place in their 
home, the I Remember Urn serves as an 
uncomplicated, respectful way to person-
alize and pay tribute to their loved one.
 “By selecting pictures from photo albums 
or scrapbooks, families may choose up to 
four permanent photos to display on their 
urn or, if they prefer, change the selection 
of photos displayed from time to time,” says 
Eck. “If they choose to scatter their loved 
one’s ashes at a later time, they may 
decide to keep additional 
photographs and/or me-
mentos inside the urn.”
 Discrete latches on two 
sides of the I Remember Urn 
allow the top to be opened – for 
the enclosure of ashes or of photo-
graphs and mementos. Or the urn may be 
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Trappist Caskets are available 
Nationwide 

EckCo Products introduces
the I Remember Urn

The I Remember Urn, 
shown in sandstone fi nish.

permanently sealed with an exclusive glue 
(included with each urn). Th ese durable 
polymer urns come in four standard fi nishes: sandstone, pearl, walnut or black marble. 
 Two additional options with the I Remember Urn allow families to add up to four 
personalized, engraved nameplates to their urn and/or to select a military emblem rep-
resenting a veteran’s service in one of the United States’ fi ve military branches: the U.S. 
Army, Air Force, Navy, Marines or Coast Guard. 
 “By honoring a deceased loved one through cremation and the enduring preservation 
of ashes in an urn, families are observing a time-honored, centuries-old tradition,” states 
Eck. “With the personalized I Remember Urn, they are not only paying tribute to their 
loved one…they are creating once-in-a-lifetime memories to last forever.”
 To learn more, go to the company’s website at www.EckCoproducts.com.
 To receive information on order quantities, pricing – and marketing support materials for Fu-
neral Director professionals, contact Eck at 574-968-0679 or garyeck@eckcoplastics.com.

PEOSTA,IA— Th eirs is an uncon-
ventional business model with 
an improbable workforce and 
a “boss” of the highest order. 
Blend these distinctions with 
a deep-rooted work ethic and 
the result is a product that many 
regard as, quite literally, a blessing. 
 Trappist Caskets is the ten-year-old enterprise 
of the Trappist monastery of New Melleray Ab-
bey in eastern Iowa. At this monk-owned and 
operated company, handcrafted caskets, made of 
solid wood harvested from the abbey’s 1,200-acre 
sustainable forest, are prayerfully constructed and 
shipped to every state in the U.S. 
 Th e monks’ approach to doing business is 
founded on their belief that crafting caskets is 
a corporal work of mercy. Surrounded by the 
peaceful environment of the monastery, monks, 
along with hired lay workers, craft caskets and 
cremation urns as an expression of their life of 
prayer and their belief that death is the fi nal step 
along the path to God. 
 Each year, demand has grown as more people 
learn of these simple, authentic caskets. “With 
10 years of consistent growth, we now have a 

wholesale program in 
place, enabling cemeteries and funer-
al homes throughout the country to 
off er Trappist Caskets to the families 
they serve,” comments Sam Mulgrew, 
manager of Trappist Caskets. 
 Funeral service providers who off er the 
Trappist Caskets line fi nd that families 
are drawn to the caskets on several levels. 
First is the outward diff erence. Th e qual-
ity, as well as the simple, unique design, 
distinguishes them from assembly-line 
products. “I’ll put their workmanship 
up against anyone’s,” states Dan Ciha
of Gay & Ciha Funeral & Cremation 

CONTINUED ON PAGE B6
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CONVENTIONS/
CONFERENCES

Arizona Funeral Cemetery & 
Cremation Assoc - Jun 02-04, 
2010, Scottsdale Plaza Resort, 
Scottsdale, AZ. Exhibits. 480-649-
1144. www.afcca.org afcca@q.com

West Virginia FDA - Jun 06-10, 
2010, Marriott Hotel, Charleston, 
WV. Exhibits. (800) 585-2351.

Tennessee FDA / TFSSC - Jun 
06-08, 2010, Embassy Suites 
Hotel & Conference Center, 
Murfreesboro, TN. Exhibits. 
800-537-1599. www.tnfda.org 
tnfuneral@xspedius.net

Georgia FDA - Jun 06-09, 2010, 
Sea Palm Resort, St. Simons, GA. 
770-592-8002. www.gfda.org ex-
ecdirector@gfda.org

Indiana FDA - Jun 07-10, 2010, 
Lucas Oil Stadium, Indianapo-
lis, IN. Exhibits. 800-458-0746. 
www.indiana-fda.org info@indi-
ana-fda.org

Independent Funeral Directors 
of Florida - Jun 10-13, 2010, 
Grand Hyatt Tampa Bay, Tam-
pa, FL. Exhibits. 800-386-8778. 
www.ifdf.org jscheff @ifdf.org

New Mexico FSA - Jun 10-12, 
2010, Marriott Pyramid North, 
Albuquerque, NM. 505-842-
7158. www.nmfsa.org sdleish-
man@msn.com

Virginia FDA - Jun 13-16, 2010, 
Newport News Marriott at City 
Center, Newport News, VA. Ex-
hibits. (804)264-3260.

South Carolina FDA - Jun 13-
15, 2010, Myrtle Beach Resort 
& Spa at Grande Dunes, Myrtle 
Beach, SC. 800-445-3427. www.
scfda.org scfda@aol.com

Assoc of California Cremation-
ists Conference - Jun 14-15, 
2010, Bahia Resort Hotel, San 
Diego, CA. Exhibits. 562-596-
0464. www.accinfo.org kmtacc@
hotmail.com

Wisconsin FDA - Jun 14-17, 
2010, Marriott Madison West, 
Middleton, WI. Exhibits. 608-
256-1757. www.wfda.org info@
wfda.org

Texas FDA - Jun 14-18, 2010, 
Moody Gardens Hotel & Confer-
ence Center, Galveston, TX. Ex-
hibits. 800-460-8332. www.tfda.
com admin@tfda.com

California FDA - Jun 14-16, 
2010, Bahia Resort, San Diego, 
CA. Exhibits. 800-255-2332. 
www.cafda.org cfda@amgroup.us

Pennsylvania FDA - Jun 14-16, 
2010, Holiday Inn Harrisburg/
Hershey, Grantville, PA. Exhib-
its. 800-692-6068. www.pfda.org 
john@pfda.org

Funl Dirs & Morticians As-
soc of North Carolina - Jun 14-
17, 2010, Crowne Plaza-Hicko-
ry, Hickory, NC. Exhibits. (877) 
639-1400. www.fdmanc.org fd-
manc@aol.com

Wisconsin Cemetery & Crema-
tion Assoc - Jun 16-18, 2010, 
Country Springs Hotel & Con-
ference Center, Waukesha, WI. 
Exhibits. 414-727-3050. www.
wicemeteries.org

Oregon FDA - Jun 16-19, 2010, 
Shilo Inn Suites Oceanfront Ho-
tel, Seaside, OR. Exhibits. 800-
304-5095. www.ofda.org mark@
ofda.org

Michigan Assoc of Municipal 
Cemeteries - Jun 17-19, 2010, 
Bavarian Inn Lodge, Franken-
muth, MI. Exhibits. 269-471-
1006.

Maryland State FDA - Jun 19-
24, 2010, Clarion Resort, Ocean 
City, MD. Exhibits. 888-459-
9693. www.msfda.net msfda@
msfda.net

Idaho, Montana & Wyoming 
Tri State Convention - Jun 
20-23, 2010, Snow King Re-
sort, Jackson Hole, WY. Exhib-
its. 208-888-2730. www.ifsa.us 
ifsa@ifsa.us

Alabama FDA Midsummer 
Convention - Jun 20-22, 2010, 
Grand Hotel , Point Clear, AL. 
334-956-8000. www.alabamaf-
da.org afda06@bellsouth.net

Florida Morticians Assoc - Jun 
20-23, 2010, Tampa Westshore 
Marriott, Tampa, FL. Exhibits. 
813-477-2020. lfdekatina@aol.
com

Western Pennsylvania FDA - 
Jun 21-24, 2010, Bel-Aire Clar-
ion Hotel and Convention Cen-
ter, Erie, PA. Exhibits. 412-931-
5497. rob@schellhaasfh.com

Illinois FDA - Jun 22-24, 2010, 
Hotel Pere Marquette & Peoria 
Civic Center, Peoria, IL. Exhib-
its. 800-240-4332. www.ifda.org 
info@ifda.org

Virginia Cemetery Assoc - Jun 
24-27, 2010, Ramada on the 
Beach, Virginia Beach, VA. Ex-
hibits. 804-379-0627. www.vir-
giniacemeteryassociation.org 
dimunn@asscmgmt.com

Virginia Morticians Assoc - Jun 
27-30, 2010, Fairview Park Mar-
riott, Falls Church, VA. 804-
469-9544. www.virginiamorti-
ciansassociation.com vmainc@
msn.com

FDA of Kentucky Convention 
& Midwest Regional Trade 
Show - Jun 28-30, 2010, Lou-
isville Marriott Downtown & 
Key International Convention 
Center, Louisville, KY. Exhibits. 
800-866-3211. www.fdaofky.
com info@fdaofky.com

Southern Cemetery Cremation 
& Funl Assoc, North Carolina 
Cemetery Assoc & South Car-
olina Cemetery Assoc - Jul 11-
13, 2010, Kingston Plantation 
Resort & Conference Center, 
Myrtle Beach, SC. Exhibits. 251-
634-3434. www.scfa.info sccfa@
bellsouth.net

Assoc of Independent Funeral 
Homes of Virginia - Jul 23-25, 
2010, Hilton Oceanfront Ho-
tel, Virginia Beach, VA. Exhib-
its. 804-643-0312. www.ifhv.org 
ifhv@aol.com

Florida FDA and Florida Cem-
etery Funeral & Cremation As-
soc - Jul 29-31, 2010, Boca Ra-
ton Resort & Club, Boca Raton, 
FL. Exhibits. 800-226-3332 or 
407-896-1015. www.ff da.org

NFD&MA - Jul 31 - Aug 05, 
2010, Harbor Beach Marriott Re-
sort & Spa, Fort Lauderdale, FL. 
Exhibits. 800-434-0958. www.
nfdma.com nfdma@nfdma.com

Ohio Assoc of Cemetery Su-
perintendents and Offi  cials - 
Aug 02-04, 2010, Holiday Inn, 
Boardman, OH. Exhibits. 614-
885-5933. oacsosecretary@
gmail.com

Cremation Assoc of North 
America (CANA) - Aug 04-07, 
2010, Sheraton Waikiki Hotel, 
Honolulu, HI. Exhibits. 312-
245-1077. www.cremationasso-
ciation.org cana@smithbucklin.
com

Fountain Academy Internation-
al Conference - Aug 05-08, 2010, 
Holiday Inn Convention Center, 
Springfi eld, MO. 417-833-5130. 
vrfountain@earthlink.net

Assoc of Alabama, Mississippi 
and Louisiana Cemeteries Tri-
State Convention - Aug 15-18, 
2010, Perdido Beach Resort, Or-
ange Beach, AL. Exhibits. 256-
820-4611. www.alabamacemeter-
ies.org alcemeteries@aol.com

New York State FDA - Aug 22-
25, 2010, Saratoga Hilton, Sara-
toga Springs, NY. Exhibits. 800-
291-2629. www.nysfda.org info@
nysfda.org

Colorado FDA & Colorado As-
soc of Cemeteries - Sep 08-10, 
2010, Embassy Suites Hotel & 
Conference Center, Loveland, 
CO. Exhibits. 303-791-2336. 
www.cofda.org mail@cofda.org

Catholic Cemetery Conference 
- Sep 14-17, 2010, Omaha Hil-
ton, Omaha, NE. Exhibits. (888) 
850-8131.

Independent Funeral Directors 
of Georgia - Sep 19-21, 2010, 
Hyatt Regency Savannah, Savan-
nah, GA. 770-445-3180. www.
ifdg.org ifdg@aol.com

Preferred Funeral Directors In-
ternational - Sep 25-28, 2010, 
Ritz-Carlton Highlands, Lake Ta-
hoe, CA. 727-524-8100. www.
pfdi.org info@pfdi.org

New Jersey State FDA - Sep 
28-30, 2010, New Taj, Atlan-
tic City, NJ. Exhibits. 800-734-
3712. www.njsfda.org wbeebe@
njsfda.org

Illinois Cemetery & Funeral 
Home Assoc - Sep 29-30, 2010, 
Marriott Hotel & Conference 
Center, Normal, IL. 866-758-
7731. www.icfha.org icfha@hot-
mail.com

Selected Independent Funeral 
Homes - Sep 29 - Oct 02, 2010, 
Walt Disney World Grand Florid-
ian Resort & Spa, Orlando, FL. 
800-323-4219. www.selectedfu-
neralhomes.org info@selectedfu-
neralhomes.org

Washington Cemetery & Funer-
al Assoc - Sep 30 - Oct 02, 2010, 
Skamania Lodge, Stevenson, WA. 
Exhibits. 888-522-7637. www.
wcfa.us info@wcfa.us

Jewish Funeral Directors of 
America - Oct 03-06, 2010, In-
tercontinental, Chicago, IL. 781-
477-9300. www.jfda.net

NFDA - Oct 10-13, 2010, New 
Orleans, LA. Exhibits. 800-228-
6332. www.nfda.org nfda@nfda.
org

Associated Cemeteries of Mis-
souri Fall Seminar - Oct 22-23, 
2010, Th e Resort at Port Arrow-
head, Lake Ozark, MO. Exhibits. 
636-550-7723.

Casket & Funeral Supply As-
soc (CFSA) - Nov 15-16, 2010, 
Crowne Plaza Union Station, In-
dianapolis, IN. 847-295-6630. 
www.cfsaa.org mallen@cfsaa.org

Connecticut FDA - Dec 02, 
2010, Th e Hartford Marriott 
Rocky Hill, Rocky Hill, CT. Ex-
hibits. 800-919-2332. www.ctf-
da.org connfda@aol.com

Catholic Cemetery Conference - 
Oct 05-08, 2011, Gaylord Opry-
land Resort & Convention Cen-
ter, Nashville, TN. Exhibits. 888-
850-8131.

Catholic Cemetery Conference
- Aug 27-31, 2012, Gaylord Na-
tional Resort & Convention Cen-
ter, Washington, DC. Exhibits. 
888-850-8131.

MEETINGS/SEMINARS

New Hampshire FDA & Ver-
mont FDA Twin State Meet-
ing - Jun 22-23, 2010, Ashworth 
by the Sea, Hampton, NH. 877-
886-4332. www.nhfda.org nhf-
da1@gmail.com

Th e Academy Training Dates - 
Jun 22-25, 2010 Advanced Fu-
neral Planning; Jul 12, 2010 Con-
tinuing Care Program Develop-
ment; Jul 13-14, 2010 Continu-
ing Care for the Advance Plan-
ner or Aftercare Specialist; Jul 20-
21, 2010 Green Leads; Aug 24-
27, 2010 Advanced Funeral Plan-
ning; Sep 21-22, 2010 Communi-
ty Connections; Oct 19-22, 2010 
Advanced Funeral Planning; Oct 
25, 2010 Continuing Care Pro-
gram Development; Oct 26-27, 
2010 Continuing Care for the Ad-
vance Planner or Aftercare Special-
ist; Nov 02-03, 2010 Financial As-
pects of Advance Funeral Plan-
ning, Th e Academy Training Cen-
ter, Franklin, OH. 800-331-6270. 
www.theoutlookgroup.com

Michigan FDA and Th e Out-
look Group - Jun 29, 2010 
MAPP - Michigan Advance Fu-
neral Planning Professional, 
Michigan FDA, Okemos, MI. 
800-331-6270. www.theoutlook-
group.com

NFDA Leadership Conference
- Jul 11-14, 2010, Hyatt Regen-
cy Chesapeake Bay Resort, Cam-
bridge, MD. 800-228-6332. 
www.nfda.org nfda@nfda.org

MKJ Marketing Seminars - Jul 
26-27, 2010, Westin Verasa Ho-
tel, Napa Valley, CA; Jul 28-29, 
2010, W Hotel, San Francisco, 
CA. 888-655-1566. www.mkj-
marketing.com

Funeral Service Business Forum
- Nov 17-19, 2010, Palazzo at the 
Venetian, Las Vegas, NV. 732-
730-2586. katesboylston.com/
bizforum tparmalee@katesboyl-
ston.com

CALENDARCALENDARof Events

FUNERAL HOME & 
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If you have a Convention, Meeting or 
Seminar you would like to see listed 
here, send information to:

PO Box 5159, Youngstown, OH 44514
Fax 1-800-321-9040

E-mail info@nomispublications.com

Bass-Mollett introduces 
2010 Catalog of New 
Products

Website offers help 
making obituaries

TALLAHASSEE,FL—Two sisters who went through a tragic 
ordeal are reaching out to help others.

Xenia Bailey and Lydia Sanders lost Jason Bailey in 
2006 to cancer. Th e family, in shock, found it diffi  cult to 
write about his life while they were mourning. Th ey had 
to fi gure who to include and how to incorporate all his 
hard work, making sure details were correctly written for 
an obituary. Th e sisters decided to help make the grieving 
process a little less stressful for others by creating an on-
line business called Legacy of Life LLC.
 Th e website, www.legacyofl ifeobituaries.com, asks a list of 
questions and at the end it creates an obituary. Th e website 
submits you an electronic copy of the obituary through email 
or it can be printed directly from the website, which can then 
be submitted to the funeral home or newspaper directly, de-
pending on the local submission standards in your city or town. 
Legacyofl ifeobituaries.com has also included contact informa-
tion including email address, fax and phone number, to the 
individual newspapers in all fi fty states so the family can con-
tact them directly for pricing on publishing the obituary.
 Th e website is available in Spanish and off ers discounts 
to hospice patients who may want to pre-prepare their leg-
acy. Th e site also off ers bulk obituary creations for funeral 
homes and online advertising for small and large businesses 
at rates that are 45% below the national advertising rate. 
 For more information, visit the website at www.legacy-
ofl ifeobituaries.com, call toll free at 1-866-483-2926 or 
email the sisters at info@legacyofl ifeobituaries.com.

GREENVILLE,IL— Bass-
Mollett introduces a brand 
new catalog for 2010, featur-
ing all of their latest memo-
rial products. Bass-Mollett’s 
register book series are pro-
fessionally designed show-
casing the art of Terry Red-
lin, Charles White, Al Agnew
and many more. Th e catalog 
includes something for every 
budget and every interest, in-
cluding a full line of Spanish 
products. Bass-Mollett strives 
to create memorial products 
that will leave heartfelt mem-
ories for everyone.

 Th e new 2010 catalog in-
cludes a special section show-
casing all of Bass-Mollett’s 
Reflections of Life software 
programs. Th ese programs 
aid in creating the most 
unique custom personalized 
funerals, including programs 
for register book interiors, 
prayer cards, service fold-
ers, memorial candles, grave 
markers, parlor/directory 
signs and more. For more 
information about Bass-Mol-
lett’s complete line of funeral 
products or to receive a copy 
of the 2010 catalog please 
call 800-851-4046 or call the 
sales dealer in your area.
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For complete Up-To-The-Minute  Inventory...

4HEARSE.com

www.4HEARSE.com

Chicago 1-800-4-HEARSE Twin Cities 1-800-639-0604

2010 Eagle Cadillac Ulti mate Premier Elite Hearse
silver, black crown top, black leather, electric table

2010 Eagle Chrysler T&C Funeral Van
black, black top, gray cloth

2006 Eagle Cadillac Ulti mate Hearse
black, black top, black leather, manual table

2003 Eagle Cadillac Ulti mate Hearse
dark blue, dark blue top, blue leather

2003 Eagle Cadillac Ulti mate Elite Hearse
dark blue, dark blue top, blue leather, electric table

2002 Federal Cadillac Six Door Limo
white, blue leather

2005 Eagle Cadillac Ulti mate Elite Hearse
dark blue, dark blue top, blue leather, electric table

2001 Eagle Cadillac Ulti mate Hearse
black, black top, gray leather

2004 Superior Cadillac Statesman Hearse
black, black top, black leather

Two
Available

Sea-Urn is Water Soluble for a Controlled Release 
Scattering at Sea

LONG ISLAND,NY— Th e Sea-Urn was introduced at the Inter-
national Cemetery Cremation and Funeral Association Convention 
in San Antonio, TX and received rave reviews by industry leaders. 
“Sea-Urn” has a uniquely patented design that allows for cremat-
ed remains to be disposed of in water that is time released. 
 For many families scattering at sea is an emotional and fi t-
ting tribute. “Unfortunately, that tribute can be spoiled by high 
winds or rough seas resulting in the cremated remains blowing 
back into the vessel or onto the shore,” says Peter Moloney. 
 Th e Sea-Urn was created to provide a better sea scattering ex-
perience for families through its unique features. Its controlled 
release manages the scattering in a dignifi ed way. It is water 
soluble—it fl oats for approximately fi ve minutes then sinks 

and is quickly dissolved. It has also been certifi ed by the Green 
Burial Council so it is environmentally safe. It also has secure 
packaging to keep the cremated remains safe while transport-
ing to the area of scattering. 
 Sea-Urn comes in six diff erent colors with white and sapphire 
being the most popular choice. 
 Th e original owner of Sea-Urn Ltd. was a licensed funeral di-
rector from Long Island, NY who began manufacturing them 
for parts of the east coast in 1995, but never really marketed the 
product. In November 2009 Ralph DelGatto and Peter Molo-
ney both of Long Island, purchased the business. Sea-Urn Ltd. 
now has a new website, marketing and point of purchase mate-
rials and ads for trade magazines to introduce this product on a 
national level to both the funeral industry and to the public. 
 “With the continued rise in cremation and diminishing returns 
for funeral directors we believe that through our unique market-
ing and point of purchase material we can add value to both the 
funeral director and the consumer,” says Mr. DelGatto. 
 Another advancement of the product is the Sea-Urn website, 
www.SeaUrn.com. It was designed to drive consumers to the 
providers listed on the site so that the funeral director can per-
haps further establish value and a relationship with the con-
sumer. “It is our goal to establish relationships and add value 
with funeral industry leaders and fi rms that have embraced 
that fact that cremation is here to stay,” says Mr. Maloney. 
  “We are confi dent that we have a superior product to any-
thing that is presently on the market for scattering at sea” says 
Mr. Delgatto. “By getting our product to the consumer through 
various marketing and media channels we will establish our 
brand “Sea-Urn” as the choice in sea scattering throughout the 
US and abroad.”

Starmark Funeral Products announces new Changes and Expansion
RICHMOND,IN—A por-
tion of the new expansion 
at Starmark Funeral Prod-
ucts is housing a new 144-
inch wide fl at bed die cutting 
press. Th e oversize bed of the 
press is perfect for cutting the 
large components of gener-
ously dimensioned crema-
tion products. 
 Along with the expansion 
of the production area, Star-
mark continues to listen to 
customers and to make prod-
uct improvements. Th ey re-
cently increased the depth 
(height) of their popular 
cloth covered units (Har-
mony, Harmony Deluxe, 

Starmark Funeral Products headquarters in Richmond, IN.

Carol Hensel, left and Corina Hahn, right, working in the offi ce 
of Starmark Funeral Products. 

Kinsman and Nature’s Way™ 
Natural Line) by 1.5 inches. 
Th is allows customers to ac-
commodate the ever growing 
population of larger persons. 
Th e extra depth is also nice 
for the emerging trend of 
private family services with 
body present viewing.
 At its current rate of growth, 
Starmark expects to gain 
more than 800 new Funeral 
Home Customers in 2010. In 
anticipation of their growth 
new Starmark Customer ser-
vice staff  members have been 
added. In addition to can-
didates from outside of the 
company, Starmark has also 

compact shipment and stor-
age to its fast secure assem-
bly that can be completed 
by one funeral director dur-
ing body preparation.
 Safeway Cremation Con-
tainer™ customers have com-
mented on the ease of use. 
Th ey especially enjoy how 
the product ships unassem-
bled allowing them to place 
the body on it fl at and fold 
the walls up around the de-
ceased during body prepara-
tion. Sides are secured with 
four nylon ratcheting ties.
 Still only 15lbs. in weight 
the Safeway Cremation 
Container™ sides and han-
dles are reinforced with ply-
wood strips. Carrying the 
unit is easier thanks to han-
dle cutouts that are located 
to allow for the most even 
weight distribution. Every 
Safeway also contains a leak 
resistant polyethylene liner 
and full size corrugated lid. 
A strap is included to hold 
the lid in place…no more 
duct tape.
 Safeway Cremation Con-
tainer™, shipped beginning 
April 2010, off ers a fi rst of 
its kind “Head Riser” pack-
aging system that is made 
from the products packag-
ing boot. Simply remove 
the packaging boot and 
follow the printed instruc-
tions on the package. Th e 
packaging boot makes four 
Head Risers; one for each 
Safeway in the pack.
 Safeways ship in “four 
packs” for a total thickness 
of about 5 inches. Multiple 
packs can be added to or-
ders including TransPort-
ers, Rental Inserts, Air & 
Combo Trays or any of our 
cloth covered products like 
the Harmony and Kinsman. 
Th e Safeway is the perfect 
kraft box replacement. Th e 
Safeway is also well suited for 
body removal and storage.
New e-commerce 
purchasing
 In addition to new per-
sonnel, caskets and crema-
tion containers, Starmark 
has added something new 

moved a valuable Produc-
tion Supervisor into a new 
Customer Service position to 
help new staff  acclimate eas-
ier. Corina Hahn brings 18 
years of casket interior com-
ponent production and expe-
rience to the position. Th ey 
also welcome Carol Hensel
to the Starmark team. Carol 
brings years of Customer Ser-
vice experience from outside 
the Casket Industry.
Starmark’s new 
Cremation Container
 Starmark doesn’t limit 
their merchandise to cas-
kets. Although the Safeway 
Cremation Container™ has 

only been on the market na-
tionwide for a few months, 
initial response from Safe-
way Cremation Container 
customers has been over-
whelming. From low cost, 

to their business. At the 
end of 2009 Starmark Fu-
neral Products launched 
its all new e-commerce 
site, www.starmarkfp.com, 
with little fan fare. In the 
months since, over 100 fu-
neral home and crematory 
customers have registered 
and now purchase online.
 Registration is simple and 
secure. Provide basic in-
formation (Funeral Home 
Name, location and an 
email address). Once your 
information has been ver-
ified, you will be sent a 
unique password via email. 
Shoppers can always browse 
the e-commerce site with-
out a password but won’t 
see pricing for any of the 
products until they are reg-
istered.
 Starmark offers factory-
direct shipments to funer-
al homes and crematories 
throughout the United 
States. Th ey choose to ver-
ify a registrant as a Funer-
al Care Provider to ensure 
their factory direct pricing 
isn’t made available to the 
general public.
 As with offl  ine orders, you 
must purchase a minimum 
of 4 units (not applicable on 
cremation supplies). Units 
can be mixed and matched 
until a desired combination 
is reached.
 Upon registering any ma-
jor credit card can be used 
during checkout. Current 
Starmark customers that 
are pre-approved for Net 
30 Day Terms will also be 
able to use that payment 
option when checking out. 
New customers who would 
like to apply for Net 30 Day 
Terms please call (888)366-
7335 and ask for a credit 
application to be mailed, 
faxed or emailed. Th ere is 
also a link to the credit ap-
plication on the fi rst page 
of the e-commerce site.
 For more information on 
Starmark Funeral Products, 
visit their website at www.
starmarkfp.com or call toll 
free at (888)366-7335.
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From Our  Family To Your Family - Factory Direct

1-800-559-5018
Prestige Vehicle Corp. • 2030 St Rt 125 • Amelia OH 45102 • www.prestigeveh.com

GARMIN 
GPS Unit 

FREE 
with purchase 

All New 
2010 Chrysler Town & Country

Landau Panels
$75000

plus shipping

$6,00000

REBATE 
AVAILABLE

By Jason KellermanBy Jason Kellerman

FACTORY 
DIRECT 

PRICING

2008 Silver Chrysler Town & Country Touring 
with Conversion, 37,000 miles

Floor with rollers, Removable Landau Panels,
Chrome Package, Ready to Use! $23,500.00 

2003 Chevy Venture Extended
with Full Conversion, 49,750 miles

Black/Grey Interior, Floor with rollers, Removable Landau Panels 
Ready to Use! $8,395.00

First Call Vans
Chevrolet Suburban Conversions
Cadillac Escalade Conversions

Parts and Accessories 

ConnectingDirectors.com launches Video 
Advertising Platform 

Lundgren Monuments 
presents The Architect 
and the Urn ZANESVILLE,OH— Ryan Th ogmartin, founder of Connect-

ing Directors, was very candid recently when he admitted that 
he should have sent out a press release six months ago. “Af-
ter all, it was September, of 2009 when we launched our new 
Website platform – one which signifi cantly enhanced the site 
experience for our members. But, you know how it is; I got so 
caught up in the transitional activities – and then, of course, 
it was time for the NFDA Convention that next month. So, 
here it is Spring of 2010. For those of you who aren’t aware of 
the changes to the look, feel, and features of www.connecting-
directors.com, it’s time you took a look!” 
 In fact, the site bears little resemblance to its predecessor. Th e 
‘new’ Connecting Directors still off ers site visitors the option 
to join for free; that’s true. But what you get with your free 
membership has grown exponentially. Incorporated into the 
new site, which is a funeral industry fi rst, are social network-
ing features that allow members to create profi les within the 
site and also “friend” other members like other popular main-
stream social networking sites. 
 “With our membership of over 4,500 funeral professionals, 
you can just imagine how engaging and interactive the site is 
becoming,” shared Ryan. “Our membership base has almost 
doubled since the launch of the new platform. I think people 
are really ready to connect with each other online; after all, not 
everyone can attend state or national conventions – especially 
in this economy; and our growth proves the point. We’re fi ll-
ing a critical need in the industry.” 
 Th e new and improved Connecting Directors makes it pos-
sible for members to post job openings, and peruse the current 
listing of industry-related positions. “Not only that, job seek-
ers can post their resume online for prospective employers to 
review. Th at was my idea to help reduce the stresses on both 
ends: looking for work and hiring qualifi ed employees.” 
 Ryan is continually thinking of ways to serve his community, 
and one of those ways is to give members the latest information 
on new products and services – in a new, cutting-edge way. 
“Th e funeral industry is changing – every day there are things 
a funeral director needs to become acquainted with. And that 
need spurred me to develop a new video advertising platform. 
Th is makes it possible for advertisers to showcase their off er-
ing, through a 30 second video presentation. 
 “Th e idea grew out of our CDTV, what I like to think is the 
world’s most fun funeral industry webshow,” said Ryan. “I strive 
for a very relaxed and personal feel as I share my thoughts on 

the progression of the funeral industry. I bring a lot of myself 
– my own experiences, and perspectives to the table.”
 Aside from funeral industry news and articles, Ryan also does 
hands-on reviews of some of today’s most popular funeral in-
dustry products. “Our CDTV ‘Company Spotlight’ feature 
gives viewers the opportunity to really get to know a funeral 
industry company from the inside-out; to better learn what 
they need to know to make an educated decision about funeral 
home-related purchases.
 When a member clicks on a “Company Spotlight” ad, a pop-
up window will display the related video. “Funeral industry 
companies have never before been able to take their customers 
deep inside their organization without them (the customer) 
actually being physically present,” shared Ryan. “But, we’re 
changing that; now companies can engage their prospects – 
our members – through the video medium, and we all know 
how well that works. Video really initiates the ‘sales relation-
ship;’ it jumpstarts it in a way that no print media can. And 
we all know the critical importance of building these relation-
ships – without them, the sales conversation stops.” 
 Advertisers can supply their own videos, or Ryan and his team 
will take part in the production process. “It’s up to them, and 
the great thing is that this feature will help them to quickly 
launch a new, or updated, product. Th e videos can be changed 
at any time during the advertising cycle, allowing advertisers 
to build on-going relationships.” 
 ConnectingDirectors.com is a progressive online publication/
networking site for funeral professionals. Launched in Octo-
ber 2007, ConnectingDirectors.com is now a thriving global 
membership base of the industry’s most elite and progressive 
funeral professionals. Founder and CEO Ryan Th ogmartin 
has a vision for where the funeral industry is headed, and has 
used that vision to position the site as the leader in online fu-
neral industry news and information. 
 In addition, to running ConnectingDirectors.com, Mr. 
Th ogmartin works in sales for his family’s burial vault com-
pany, Hupp Stiverson Wilbert Vault Inc., Ryan has a back-
ground in sales and marketing, which gives him the ability to 
give funeral professionals the ideas and strategies to help in-
crease their bottom line through the off ering of quality Wil-
bert burial vaults. 
 To learn how you can get your company featured in an up-
coming “Company Spotlight” please contact Ryan Th ogmartin 
at 740-617-0599 or by email: ryan@connectingdirectors.com.

SEATTLE,WA— Lundgren 
Monuments is proud to 
present Th e Architect and the 
Urn - a west coast exploration 
of the cremation urn as archi-
tectural object, June 3 - July 
18, 2010. Over thirty archi-
tects from Seattle to Los An-
geles approach the design and 
concept of housing human 
ash in this complex and con-
ceptually rich exhibition. 
 Americans have an un-
healthy relationship with 
death and remembrance. 
“Death care” has become a 
multi-billion dollar indus-
try almost devoid of artists, 
designers and architects. 
Instead it is clogged with 
mass produced plastic urns 
from China and heavy, un-
inspired blocks of polished 
granite. With the choice of 
cremation on the rise, more 
and more of our friends and 
family are turning away from 
traditional burial. In the de-
sign savvy culture that we 
live in, it is amazing how few 
choices exist in the realm of 
urns. Th e Architect and the 
Urn exhibition is assembled 
to approach this social trend 
and help fortify the ideas and 
forms that defi ne our very 
last residence. 
 Th e Architect and the Urn 
exhibit will open in down-
town Seattle on June 3, 2010. 
Th is exhibit is signifi cant in 
that it represents the first 

time in history that a group 
of architects have focused 
their talents on the crema-
tion urn as an architectural 
object. On exhibition will 
be full-scale, functional urns, 
prototypes, renderings, tech-
nical drawings and other 
conceptual-based works.

Participating architects in-
clude Iole Alessandrini, Josh 
Brevoort and Lisa Chun, Ian 
Butcher, Brian Cavanaugh, 
Lisa Chadbourne and Daren 
Doss, Brendan Connolly and
Ron Van der Veen, Alec Dun-
can, Kevin Eckert and An-
drew Van Leeuwen, Prentis 
Hale, Rob Hutchison and
Tom Maul, Larry Rouch, Alex 
Schweder and Khadija Z. 
Carroll, George Suyama and
Jay Deguchi, Taiji Miyasaka, 
Randy Higgins, Carrie Schil-
ling, Jennifer Gilman, Coy 
Howard, Tarek Naga, Lorcan 
O’Herlihy, Eric Kahn and Rus-
sell N. Th omsen.
 Curated by Greg Lun-
dgren, Th e Architect and the 
Urn is on exhibition at the 
Lundgren Monuments bou-
tique in downtown Seattle 
June 3 – July 18. An open-
ing reception will be held 
Th ursday, June 3. Lundgren 
Monuments Seattle boutique 
is located at 1011 Boren Av-
enue, Seattle WA 98104.
 For more information 
please email info@lundgren-
monuments.com.
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Mark Thomas introduces Value Line 
Memorialization Products

Trappist Caskets are available 
Nationwide
Services in Iowa City, IA, 
who admits that he is pas-
sionate about the product. 
“Th e craftsmanship is so ex-
ceptional that we have actual-
ly had several clients purchase 
them pre-need and use them 
as coff ee tables.” 
 Everything is genuine in 
these solid-wood caskets, 
fi nished with beeswax and 
upholstered by hand. “Each 
requires 18-19 hours of work 
and refl ects the monks’ re-
gard for authentic craftsman-
ship and the time-honored 
way of doing things,” notes 
Mulgrew. John McHugh, 
director of the Francis J. 
Collins Funeral Home in 
Silver Spring, MD, notes 
that, “Others don’t make cas-
kets to look like this.” 
 Beyond the quality, fami-
lies are intrigued and com-
forted by the sacramental 
component at the heart of 
each casket. Detached from 
the hectic world, these men 
of God impart the sanctity 
of a life of prayer into their 
manual labor. Th e result is 
a casket of the purest qual-
ity. Each casket and urn is 
blessed and each person bur-
ied in a Trappist Casket is 
remembered in a memorial 
mass off ered by the monks. 
As a tangible symbol, a keep-
sake cross recessed in the 
casket or urn is given to the 

Continued fr om Page B1

Celestial Products discontinues 
Consumer-Direct Casket Sales in 
Oregon and Washington

family. In crafting these sa-
cred vessels the monks hope 
to bring a sense of peace to 
the families they serve. “Th e 
monks are proud of what 
they are doing and honored 
to be sharing in a family’s 
grief,” observes Ciha. 
 Although the “green” move-
ment seems a contemporary 
concept, the New Melleray 
Abbey has practiced responsi-
ble stewardship for 160 years. 
Monks craft each casket from 
lumber harvested from their 
award-winning forest which 
is painstakingly managed to 
be a diverse and sustainable 
eco-system. For each tree 
used, a replacement is plant-
ed in its stead, as a living me-
morial to the deceased.
 Funeral service provid-
ers recognize the benefits 
of making Trappist Caskets 
as an option for the fami-
lies they serve. While the 
audience for Trappist Cas-
kets originally consisted of 
priests and other religious, 
now the demand is greater, 
beyond the boundaries of 
religious affi  liations. “I have 
seen a growing awareness of 
Trappist Caskets from the 
families I serve,” comments 
McHugh. Although he be-
gan displaying them in his 
selection room at the begin-
ning of the year, he’s pleased 
by the somewhat unexpected 

sales volume and attributes 
the success to three features. 
“I believe people are drawn 
by the reasonable price, sim-
ple design and the meaning-
ful way in which the products 
are made.” 
 Dan DeVries, vice presi-
dent of Halligan, McCabe, 
DeVries Funeral Home in 
Davenport, IA, fi nds that 
not only the product but 
also the service set Trappist 
Caskets apart. “One Christ-
mas I needed a quick de-
livery and Sam (Mulgrew) 
personally met me at the 
warehouse to make certain 
I could get exactly what I 
needed,” recalls DeVries. 
Ciha agrees. “Support is ab-
solutely incredible, beyond 
what is expected.”
 “We provide the funeral in-
dustry with a unique prod-
uct, one which their com-
petitors likely don’t have,” 
notes Mulgrew. Th ere is also 
a residual benefi t. “Funeral 
directors who carry our line 
find that families have an 
immediate trust in them be-
cause of the connection to 
the monks.”
 Information about Trappist 
Caskets is available at 888-
433-6934. All models are 
kept in stock, so orders are 
shipped immediately, usually 
arriving in one to two busi-
ness days.

VANCOUVER,WA— Celestial Products, 
a Pacifi c Northwest-based funeral products 
company that currently off ers caskets to fu-
neral homes through CelestialCaskets.com 
and direct to consumers through24HourCas-
kets.com, discontinued direct sales to Oregon 
and Washington residents on April 30 to fo-
cus exclusively on serving funeral homes in 
these states. 
 Celestial Products was founded and fund-
ed in June 2009 by brothers Mark and Vito 
Tishenko, who successfully operate IT and 
commercial construction businesses, respec-
tively. Th e company currently sells premi-
um-quality caskets at factory direct prices to 
customers in North America. Its caskets are 
available for delivery within 24 hours to any-
where in the U.S. and Canada, with distri-
bution centers strategically located in Seattle, 
Portland, OR, and Salt Lake City. 
 “Our product sourcing and distribution 
strategies matured over this year and result-
ed in a new understanding of how to best 
serve consumers through our busiest hubs, 
Portland and Seattle,” said Mark Tishenko, 
Operations Manager for Celestial Products. 
“Value, quality and service remain forefront, 
but in states where we can maintain a supe-
rior degree of value because of our distribu-
tion infrastructure, we are well-positioned to 
serve funeral homes. In those cases, we want 
to focus on being a supplier and service pro-
vider helping funeral professionals focus on 
what they do best.” 
 Th e average funeral in the U.S. today costs 
about $7500, with caskets representing 30 
to 50 percent of the cost. Th e goal for most 
online casket and urn sellers is to reduce the 
cost of these products, typically the most 
expensive in a funeral, and reduce overall 
funeral costs. 
 “While reducing funeral costs for families 

remains a company goal for both our funer-
al home and consumer-direct business units, 
we recognize that our consumer is a grieving 
family, often making their largest single pur-
chase of the year, and that funeral directors 
with licensing and training provide a num-
ber of benefi ts in that process,” said Tishenko. 
“As our direct-to-consumer business grows 
through 24HourCaskets.com, we will eval-
uate opportunities to work exclusively with 
funeral homes on a state-by-state basis.” 
 Th e Tishenkos, whose father is a pastor in 
a church community in Southwest Washing-
ton, are very familiar with emotions, logistics, 
and care needed when dealing with family 
milestones like death. As a result, Celestial 
Products is highly focused on quality assur-
ance and customer service. Th ey have an aver-
age user rating of 4.5 out of 5 for 24HourCas-
kets.com and will deliver the same level of 
service to funeral professionals. 
 Shortly after Celestial Products was found-
ed, Wal-Mart announced that it would enter 
the online market for funeral products in Oc-
tober 2009 to compete with Costco, Amazon.
com and others who had begun selling cas-
kets and urns direct to consumers in recent 
years. Th ese new entrants to the market are 
motivated by projections that the funeral in-
dustry will grow by as much as 20 percent in 
the coming decade behind the aging popula-
tion of baby boomers. 
 Celestial Products is a wholesale provider of 
quality funeral merchandise and services with 
headquarters in Vancouver. Th e company of-
fers a fi ne selection of beautifully crafted cas-
kets for every need. Its low overhead and high 
volume buying power enables the company 
to off er superior products at the fraction of 
the cost. Th e company was founded in 2009 
and can be found online at www.celestialcas-
kets.com and www.24hourcaskets.com.

New State-of-the-Art Crematorium 
Selects U.S. Cremation Equipment 
HOLLYWOOD,FL— When Everglades Cre-
matorium prepared to off er service to funeral 
professionals in southeast Florida, a key de-
cision was the purchase of equipment. Th ey 
required a cremator that would handle a siz-
able workload effi  ciently, reliably and cost-
eff ectively. But there were unique require-
ments, too. For example, accommodating a 
standard unit was a challenge because of the 
room confi guration. And because Everglades 
Crematorium off ers the option of witness cre-
mations, a model with a pleasing aesthetic was 
the preference. U.S. Cremation Equipment 
provided the Classic, with impressive perfor-
mance and features which come standard, 
yet customized to fi t the unique space and 
in a shade of green exclusive to Everglades 
Crematorium. 
 “I have never done business with a bet-
ter company,” states David Krohn, CEO 
of Everglades Crematorium, who facilitat-
ed the purchase of two Classic cremators. “I 
shopped all the major manufacturers and was 
immediately impressed with U.S. Cremation 
Equipment’s personnel and product. Th ere 
was never a time that they said, ‘No’ or, ‘We 
can’t do that.’” U.S. Cremation Equipment 
worked with Everglades on the design of the 
space and based on the layout repositioned 
major components on the side, rather than 
the rear. Th ey created a rectangular stack 
when a standard round would not work.
 What might seem like special treatment is 
actually business as usual. “With this project, 
as with others, we went to the drawing board 
and created the solution to a customer’s chal-
lenge.” says Cal Wilkerson, U.S. Cremation 
Equipment’s Vice President of Sales and Mar-
keting. “Customer service is our obsession, so 

we always off er the personal, customized at-
tention where other companies cannot.” 
 Everglades Crematorium was created to be 
unlike any other in the country – brand new, 
professionally decorated and beautiful. So it 
was important that the equipment be state-of-
the-art, too. “We are able to operate the units 
through the Internet, so we can electronically 
monitor operation from a remote area,” notes 
Geronimo Mena, LDD, Chief Operating 
Offi  cer of Everglades Crematorium. “Th e 
touch-screen is aesthetically pleasing and ev-
erything is updated.” Overheating, which can 
lead to visible emissions, is not a problem with 
the Classic, enabling them to run the 12- to 
16-hour days they anticipate.
 “Because families come to our facility as a 
fi nal step in their journey with a loved one, 
we view our facility as an extension of the fu-
neral homes that do business with us,” notes 
Mena who has 37 years in the funeral service 
industry and who previously managed a fa-
cility that performed the largest number of 
cremations in the nation. “Ours is the only 
facility in Florida – and perhaps in the U.S. 
– to off er such an elaborate witnessing pro-
cess, which gives families true closure.” 
 Plans include an eventual total of four Clas-
sic units. Two have been installed and are op-
erational, and the management team is pre-
paring to order another within 90 days.
 “It is our commitment to ensure that we 
treat each human remains with the utmost 
care and compassion, whether the family 
is present or not. Each life is sacred,” vows 
Mena. 
 Professional personnel may tour Everglades 
Crematorium and inquiries are welcome at 
(954) 381-8888.

Matthews International acquires 
Reynoldsville Casket Company
PITTSBURGH,PA—On April 
12, 2010, it was reported that 
Matthews International 
Corporation acquired Reyn-
oldsville Casket Company. 
Reynoldsville is headquar-
tered in Reynoldsville, PA, 
and manufactures and dis-
tributes caskets primarily in 
the Northeast region of the 
United States. Reynoldsville 
reported sales of approxi-
mately $13 million in calen-
dar 2009.
 President and Chief Execu-
tive Offi  cer of Matthews, Jo-
seph C. Bartolacci, said Mat-
thews is pleased to have the 

well-respected Reynoldsville 
company join them. Now 
that the companies have com-
bined, they can off er custom-
ers an expansive list of mer-
chandise.
 Matthews International Cor-
poration, headquartered in 
Pittsburgh, PA, is a designer, 
manufacturer and marketer 
principally of memorialization 
products and brand solutions. 
The memorialization prod-
ucts are primarily made up of 
bronze memorials and other 
memorialization products, 
caskets and cremation equip-
ment for cemeteries and funer-

al homes. Graphics imaging 
products and services, marking 
products and merchandising 
solutions are some brand solu-
tions made by the companies, 
as well as cast bronze memo-
rials, caskets, cast and etched 
architectural products, granite 
memorials, cremation equip-
ment and cremation-related 
products, mausoleums, brand 
management, printing plates 
and cylinders, and pre-press 
services and imaging services 
for the primary packaging and 
corrugated industries. 
 For more information, visit 
www.matw.com.

SLEEPY EYE,MN— Mark Thomas Co. 
and Caring Times recently introduced the 
Value Line, a selection of memorialization 
products that includes a register book, four 
acknowledgement designs and four memo-
rial folder designs that off er prices below the 
regular line of Mark Th omas products. Th e 
Value Line products are featured in an in-
sert to the Mark Th omas, Caring Times and 
Chapel Craft Spring 2010 catalog.
 “Th ere are times when our clients are look-
ing for a bargain. Th ey need good quality 
at a very competitive price,” said Mark Be-
ito, president, Mark Th omas Co. “Since 
we have an opportunity to acquire paper in 
small quantities at close-out prices we can 
pass these saving on to our clients with the 
Value Line products. Generally the Value 
Line products use the same paper stock as 
our regular line whenever our special pur-
chases allow.  We print the Value Line on 

the same presses and take the same care as 
with our regular line of products.  Th e only 
diff erence is price.”
 Acknowledgements are off ered in boxes of 
25; memorial folders are available one-up or 
two-up micro-perfed.
 To obtain a copy of the Mark Th omas Co. 
and Caring Times Spring 2010 catalog, call 
800-437-2635.
 Headquartered in Sleepy Eye, MN, Mark 
Th omas Co. has been dedicated to serving 
America’s funeral directors since 1991. Mark 
Th omas carries a full line of products includ-
ing memorial folders, acknowledgments, reg-
ister books, prayer cards, bookmarks, service 
bulletins, funeral director thank you cards, 
and the Chapel Craft line of urns, crosses and 
crucifi xes. We also off er our grief information 
series as well as other memorialization items.  
To view our product off ering visit our web 
site: www.markthomasco.com.
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The S & S Coach Legacy of Leadership has 

been more than a slogan for over 130 years – 

it’s been earned by responding to the demands 

and desires of directors like you who know that 

nothing less than the best quality will do for the 

families you serve.

Our 2010 models respond to your demand with 

refinements both outside and inside. Exterior trim 

details true to the Cadillac heritage make this the 

most seamless conversion on the road. 

Upgraded interior trim features add beauty, 

quality and functionality, which give you the most 

luxurious compartments in the industry today.

Lead with prestige, dignity and good taste. 

Lead with S&S. 

 

Options You Desire.
Details You Demand.

Coach Company

door ever produced. These doors open to the most generous 

floor plan available of any funeral coach.
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UK’s Sentimental Connections makes 
US Debut

Sentimental Connections Ashes Pendants

Sentimental Connections Hair Pendant

NOTTINGHAM,ENGLAND— Sentimental Con-
nections Ltd. has developed a way to memorialize 
loved ones by using their ashes to create a personal 
memento. Th e unique process allows for the man-
ufacture of pendants, brooches, cuffl  inks, picture 
frames and plaques incorporating either a small 
sample of ashes or lock of hair.
 UK-based Sentimental Connections is working in 
partnership with leading U.S. funeral company, Pas-
sages International of Albuquerque, NM, to bring 
this technology to the United States.
 Each item is individually handmade; by fi xing the 
ashes in a transparent polymer, an appearance simi-
lar to granite is achieved. Jewelry can be set in gold 
or silver and a name plate can be affi  xed to plaques 
and picture frames. All keepsakes created by Senti-
mental Connections can also be engraved.
 “When someone is bereaved and they want to keep 
their loved one’s ashes, the traditional box of cremat-
ed ashes has pretty much always been the only op-
tion,” says Nick Cranham, Managing Director of 
Sentimental Connections. “Th ese mementos off er 
a new choice and a very special way for people to 
remember those who are no longer with us.”
 With production facilities now established in New 
Mexico, Sentimental Connections can process orders 
quickly. Most orders are ready two to three weeks af-
ter receipt of the ashes. For more information visit 

www.sentimentalconnections.com.
 Sentimental Connections Ltd is 
headquartered in Nottingham, Eng-
land and was founded in 2007. Th e 
company was formed to off er a one-
of-a-kind, everlasting, high quality 
and very personal keepsake for those 
mourning the loss of a beloved friend.  
Sentimental Connections’ newly ap-
pointed agent, Passages International 
Inc., specializes in environmentally 
friendly and green funeral products. 
Call Passages at 1-888-480-6400 or 
visit www.passagesinternational.com 
for more information.

Wilbert Marketing Communications 
Efforts win Design Awards

BROADVIEW,IL— Wilbert Funeral Ser-
vices, Inc. announced that two of its mar-
keting communications eff orts have re-
ceived 2010 American In-House Design 
Awards from Graphics Design USA. Th e two 
print eff orts recognized with an award were 
the 2010-2011 Cremation Choices catalog 
and the Wilbert 2008 Annual Report.

“Receiving a 2010 American In-House De-
sign Award is a great honor,” stated Joe Wei-
gel, Wilbert Vice President of Sales and Mar-
keting. “Th ese awards are one sign among 
many that our marketing communications ef-
forts are eff ective and paying dividends for our 
licensees and the funeral homes they serve.”
 Each year the competition receives more than 
4,000 entries, but only a handful receives a 

certifi cate of excellence. Th e awards are open 
to everyone in the design community—from 
graphic design fi rms to corporate in-house de-
partments—in the areas of print and collateral 
design, corporate identity and logos, broadcast 
and motion graphics, Internet and interactive 
design, advertising and sales promotion and 
packaging and point-of-purchase.
 Wilbert Funeral Services, Inc. is the lead-
ing single-source supplier of burial vaults 
and cremation-related products and services 
to North American funeral homes. From its 
offi  ces in Broadview, the company licenses 
the right to manufacture burial vaults under 
the Wilbert trademark to a network of over 
200 licensees and sub-licensees throughout 
North America. 

CK Candles “They Broke the Mold”

SPOKANE VALLEY,WA— 
CK Candles, the original 
in-house photo personalized 
candle supplier, recently re-
ceived notice from their can-
dle manufacturer that the 
glass they use for their person-
alized candle kits would no 
longer be available. Th e news 
caused owner, Chris Nerison, 
to scramble to fi nd a new sup-
plier and retool quickly. Ac-
cording to Nerison, “Th e pro-
cess is complete and results are 
stunning!” 
 “We decided to improve 
the product rather than 
fi nd something that would 
just help us to get by,” said 
Nerison. Th e new glass is a 
much higher quality spun 
glass, as compared to the oth-
er glass which was molded. 

Spun glass is much clearer 
and does not have the seams 
left by the mold. Th e new 
glass is 3/8” wider than the 
other glass. Th e extra width 
provides a more stable candle 
holder and allows a slightly 
larger portrait of the deceased. 
Also, the pressed candle was 
replaced by a dipped candle 
with a much fi ner fi nish than 
the pressed candle. “We are 
certain funeral directors will 
notice the markedly enhanced 
quality of our new product,” 
said Nerison. “And best of all, 
we made the transition with 
no interruption in our service 
or increase in price.” 
 CK has also completed a 
software upgrade to accom-
pany their new glass. Th e soft-
ware will now allow the users 

to put additional text on both 
sides of the product. Th e am-
ple size of the new text areas 
will accommodate an obitu-
ary or lengthy poem. Also, the 
software now provides an area 
for the funeral home name 
to be discreetly placed on the 
back of the candle. Th ere are 
currently 60 backgrounds for 
the new software with plans 
to add more by the end of the 
year. 
 Th e candle kits still include 
gift boxes, a variety of labels 
for optimal print results, tis-
sue paper and the glass can-
dle holders and the candles. 
Contact CK Candles, Inc. @ 
888-304-3457 or your Mes-
senger or Hilton Funeral Sup-
ply Representative for more 
information.

Canterbury Series Provides Unique 
Photo Customization 
EASTHAMPTON,MA— The Memorial 
Collection now off ers solid wood chests 
with a glass covered opening to secure per-
sonal photo arrangements. With the ad-
dition of the Canterbury Series, the com-
pany continues to expand on one of the 
most unique lines of chests and urns in 
the industry. 
 Th e Canterbury Series is the newest cre-
ation from the Memorial Collection, which 
strives to fi nd new ways to personalize a 
standard chest. Crafted in solid cherry, ash, 
and walnut, these keepsake chests feature 
an 8”x10” glass covered opening that is de-
signed for a user-selected portrait or collage. 
Designed perfectly to fi t an 8”x10” indi-
vidual photo, or an arrangement of 5”x7” 
photos, the opening can also support a va-
riety of other collage-style photos. 
  “Th is emerged as a fi tting way to give 
funeral directors a most unique solution,” 
stated Jim Thompson, Vice President, 
Th e Memorial Collection. “Let families 
customize their memorials with the most 
personable memories.”
 All chests are provided with a maroon vel-
vet matte to help frame smaller sized photos 
and may be oriented vertically or horizon-
tally. Th e interior dimensions are made to 
hold a standard cremation container. Th ese 
American-made handcrafted chests also in-

clude brass key locks and a soft velvet inte-
rior. 
 Th e Memorial Collection is a division of 
the October Company, an Easthampton, 
MA based company that has been making 
products of lasting value for the American 
furniture industry for over 50 years. Th e 
Memorial Collection is available through 
a national representative network. To learn 
more and to fi nd a rep in your area, call 
(800) 628-9346 or visit www.Memorial-
Collection.com.

SEND US YOUR NEWS!
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Zontec™ announces 
addition of New Project 
Manager

PITTSBURGH,PA—Matthews International announced the 
appointment of Michael Eddy as vice president, national ac-
counts and international sales for the Memorialization Group. 
Eddy has more than 25 years experience as a funeral director 
and has also served in a sales and marketing capacity at Mat-
thews for several years. He will report directly to Rob New-
combe, president of Matthews Cemetery Products. 
 Eddy will work closely with cemetery and funeral home product 
management as well as with the Matthews sales force to develop 
and implement share growth programs that allow consolidator and 
combo customers to capitalize on Matthews’ full line of products 
and services. He will also be responsible for securing new govern-
ment contracts such as bronze memorials for U.S. veterans and 
overseeing international sales of funeral and cemetery products.
 Newcombe said Eddy brings both a strong network of in-
ternational and governmental contacts as well as superior cus-
tomer service and communication skills to the company. 
 Eddy has served as eastern district manager for Matthews 
before being named vice president. For more than 25 years 
he has been a licensed funeral director, assisting consumers 
throughout New York and Florida in selecting memorializa-
tion options for themselves and loved ones. He has also served 
as the director of sales and marketing at the Osceola Memory 
Gardens located in Kissimmee, FL, a network of four funeral 
homes and one cemetery.
 Eddy said he looks forward to continuing to work at Mat-
thews and off ering customers solutions to positively impact 
their bottom lines.

Nicholas Fasano has been appointed as eastern district sales 
manager of the Matthews International Bronze Division. 
He has more than 20 years of high-level sales and marketing 
experience. He will report directly to Rob Newcombe.
 Nick has a strong background in the death care industry, 
Newcombe said, and his knowledge and experience will pro-
vide exceptional customer service and personalized support.
 Most recently, Fasano served as area sales manager for Kon-
ica Minolta Business Solutions. He has held various sales and 

Arterial, Cavity, Pre-Injection and Specialty Fluids 
from Trinity Fluids available on MortuaryMall.com

WILTON,CT— MortuaryMall.com, the innovative online 
shopping site owned and operated by funeral professionals 
for funeral professionals, is proud to announce that it is now 
off ering Trinity Fluids, LLC’s full line of arterial, cavity, pre-
injection and specialty fl uids.
 “Trinity Fluids is a refreshingly progressive company whose 
products are helping funeral homes around the world to in-
crease quality and productivity while also helping them to save 
money at the same time,” stated Edward Bergin, President of 
MortuaryMall.com. “We are thrilled to be able to off er Trin-
ity’s innovative line of embalming fl uids to our customers.”
 According to Mike Wessels, President of Trinity Fluids, 
“Dealing with Ed and his team of marketing professionals has 

been a wonderful experience. MortuaryMall.com is a great 
place to sell and promote our products, and we look forward 
to MortuaryMall.com becoming a valuable revenue stream 
for Trinity.”
 Trinity Fluids’ formulas are designed to enable funeral homes 
to better manage inventory and reduce costs while improving 
quality. Trinity Fluids’ formulas come ready to use in revolu-
tionary recyclable cube dispenser boxes, a fi rst of its kind in 
the industry. Th e Trinity Fluids product line includes: AF Se-
ries Arterial Embalming Fluid, CF Series Cavity Embalming 
Fluid, PI Series Pre-Injection Embalming Fluid, and SF Series 
Specialty Fluid.
 Trinity Fluids’ embalming fl uids can be found in the Prep 
Room category on MortuaryMall.com.
 Based in Michigan, Trinity Fluids, LLC is a family owned and 
operated business that makes the most advanced pre-mixed 
embalming formulas available for funeral homes. Trinity’s full 
line of arterial, cavity, pre-injection and specialty fl uids are pre-
mium products that are delivered and stored in revolutionary 
recyclable cube packaging, making ordering and storing much 
more effi  cient, cost eff ective and economically friendly.
 Based in Connecticut, MortuaryMall.com is a family owned 
business run by members of the Bergin family, whose funeral 
homes have served Connecticut families for more than 135 
years. MortuaryMall.com currently off ers more than 13,000 
products, ranging from traditional funeral supplies to an un-
paralleled selection of name brand products important to to-
day’s funeral homes, including fl at panel TVs, DVD players, 
GPS devices, computers, software, portable PA systems, furni-
ture and decorative items. MortuaryMall.com is a member of 
the NFDA Business Exchange and the International Memo-
rialization Supply Association (IMSA). For more information 
or to place an order 24 hours a day, please visit MortuaryMall.
com’s website at www.mortuarymall.com.

Matthews International names new Staff Additions

Michael EddyNicholas Fasano

marketing positions in sever of the industry’s largest death care 
companies including experience both on the manufacturing/
supplier side and as a funeral professional. 
 After two decades in the industry he is eager to work for the full-
service provider of memorialization solutions, said Fasano, adding 
he looks forward to working with customers one-on-one.
 Matthews International Corporation, headquartered in Pitts-
burgh, PA, is a designer, manufacturer and marketer principally 
of memorialization products and brand solutions. Th e memo-
rialization products are primarily made up of bronze memori-
als and other memorialization products, caskets and cremation 
equipment for cemeteries and funeral homes. Graphics imaging 
products and services, marking products and merchandising 
solutions are some brand solutions made by the companies, 
as well as cast bronze memorials, caskets, cast and etched ar-
chitectural products, granite memorials, cremation equipment 
and cremation-related products, mausoleums, brand manage-
ment, printing plates and cylinders, and pre-press services and 
imaging services for the primary packaging and corrugated in-
dustries. For more information, visit www.matw.com.

Apex introduces The Lotus Golden 
Memory Casket 

POMONA,CA— Apex Cas-
kets is pleased to announce 
Th e Lotus Golden Memory 
casket. Th e Golden Memory 
lotus casket features full pol-
ished high gloss fi nish with 
lotus corners and bronze 
hardware and a luxurious 
light Champagne velvet in-
terior. Th is casket gives fu-
neral homes a luxurious cas-

ket off ering at a price that is 
aff ordable for even the most 
budget minded family.
 Apex continues to bring a 
full line of aff ordable qual-
ity caskets, both traditional 
and innovative, to our fu-
neral directors. We have a 
continued commitment to 
provide the funeral indus-

try with quality products in 
conjunction with competi-
tive pricing. 
 To see Apex’s entire prod-
uct line, go to www.apex-
casket.com. Email any ques-
tions to sales@apexcasket.
com. To request a catalog 
call 1-888-680-6800. 

eliminates the need for spray-
ing chemical deodorizers and 
cleaners, and instead, off ers a 
“green solution” to mausole-
ums. “It is better for the fam-
ilies, and for the earth, and 
this something that I know 
is right, and something that 
gives me a feeling of satisfac-
tion at the end of the day.”
 Zontec™ has been in busi-
ness since 1986, and is a 
member of the ICCFA and 
the Catholic Cemetery Con-
ference. Th e company enjoys 
its outstanding reputation 
in the death care industry, 
as well as many other indus-
tries. To reach Rodgers, for 
more information about the 
Zontec™ system, to see testi-
monials from many satisfi ed 
customers, or to request infor-
mation on this solution, you 
may contact the company 
directly at their headquarters 
in Tampa. Or, you may visit 
them online at www.zonte-
cozone.com/mausoleum or 
email them at info@zonteco-
zone.com.

TAMPA,FL—  Zontec™ re-
cently hired Doug Rodgers
as a new addition to its Mau-
soleum Project Department 
to oversee the marketing ef-
forts for the Zontec System So-
lution which kills crypt/cof-
fi n fl ies. Rodgers said, “I am 
excited to be on board with 
a company whose purpose is 
to rid the death care indus-
try of some of its most dis-
gusting problems and work-
ing to prevent diseases which 
the phorid fl ies can spread.” 
Th e company has been mar- Doug Rodgers

keting a compact machine which mausoleums all over the 
North America are using successfully to control coffi  n/crypt 
fl ies. Along with controlling the fl ies, this small machine also 
eliminates the odors associated with the decomposition pro-
cess. Rodgers continued, “Now, families can pay their respects 
to their deceased loved ones and have a peaceful and serene 
experience, free from pests and odors.”
 Rodgers was recently a sales manager for Ford Orange, and 
brings over 25 years of marketing background to the fi rm. “It 
is a wonderful opportunity to be on a team that has the only 
proven solution to fi x these problems, and at the same time, 
save the mausoleums money and increase their pre need sales.” 
Rodgers is also excited to be part of a company whose product 

“Secure Burial 
Alternative” alternative 
Memorial Invented 
PITTSBURGH,PA— InventHelp announces that two of its cli-
ents, inventors from West Point, MS, have designed a memo-
rial that would provide an alternative to traditional burials.
 Th e Secure Burial Alternative would enable deceased indi-
viduals to be housed above the ground in a distinctive fashion. 
Th is invention could prevent rainwater and soil from compro-
mising a casket and would allow for convenient placement of 
fl oral arrangements and engravings. Additionally, the Secure 
Burial Alternative may provide family members of deceased 
individuals with peace of mind.
 Th e inventors conceived the idea for the Secure Burial Alter-
native so people would have another option for burial. “We 
saw the concerns some people had about underground burials 
and came up with a viable alternative,” one inventor said. 
 Th e original design was submitted to the Birmingham of-
fi ce of InventHelp. It is currently available for licensing or sale 
to manufacturers or marketers. For more information, write 
Dept. 07-BHA-2178, InventHelp, 217 Ninth Street, Pitts-
burgh, PA 15222, or call (412) 288-1300 ext. 1368. Learn 
more about InventHelp’s Invention Submission Services at 
http://www.InventHelp.com.



Page B10 JUNE 2010FUNERAL HOME & CEMETERY NEWS S ec ti on  B

RATES: 1/2” ad $170   •   3/4” ad $205   •   1” ad $245   •   2” ad $405   •   3” ad $535   •   4” ad $635   •   5” ad $745
COLOR: 1/2”, 3/4”, 1” and 2” ads, add $75    •    3”, 4” and 5” ads, add $100

All Shipping Directory ads run for 12 months and are to be prepaid. 
Deadline is the 5th of the previous month. Ad rates are for camera ready copy.

Mail to: Funeral Home & Cemetery News, PO Box 5159, Youngstown, OH 44514  •  Call 800-321-7479  •  Fax 800-321-9040  •  E-mail info@nomispublications.com

DIRECTORYDIRECTORYShipping

CONNECTICUTCONNECTICUT

FLORIDA FLORIDA Continued

THE SHIPPING DIRECTORY THE SHIPPING DIRECTORY IS IS 
CONTINUED ON THE NEXT PAGECONTINUED ON THE NEXT PAGE

SCARANO SHIPPING

• First-rate, on-site embalming procedures  
that ensure remains arrive from Florida 
in quality condition.

• The promise that you will never lose 
your rightful casket sale to a Florida 
funeral home.

• One guaranteed price without the risk of 
hidden charges, add-ons or extra fees.

1-800-423-5901
www.scaranoshipping.com

When you select Scarano Shipping 
you receive prompt, personal service 

without the risk.

Family owned and operated

- NO CASKET SALE -
Joseph A. Scarano

Owner

Anywhere 
in Florida!

24 hours a day, 7 days a week
Joe Scarano will answer your call 

personally!

FLORIDAFLORIDA

SOUTHWEST FLORIDA

Fort Myers 
Memorial Gardens
“S.W. Florida’s Finest and Most 

Trusted Shipping Service”

Serving

FORT MYERS, FLORIDA 33907

FFDA

We Work With You,
Not Against You!

877-936-0555
Fax 239-425-9233

Independently 
Owned and 
Operated 
Since 1954

Fort Myers, Cape Coral,
North Fort Myers, Estero,

Bonita Springs, Lehigh Acres, Naples, 
Port Charlotte, & Punta Gorda

Glenn Pomerantz
Managing Director

HARTFORD TRADE SERVICE
ON SITE CREMATORY

Kevin K. Riley, Funeral Director

860-282-4500
Cell 860-559-7728
Fax 860-282-0393

Serving the Chief Medical Examiner’s Offi ce
and All of Connecticut

623 Main St., East Hartford, Connecticut 06108

Convenient To All
Local Hospitals
Area Convalescent
Homes
Connecticut Hospice
Inc. In Branford

24 Hr Professional
Service
Full Shipping and
Cremation Services
Service in the Trade
Service for 23 Years

AIRLINE RESERVATIONS AIRLINE RESERVATIONS 
FOR HUMAN REMAINSFOR HUMAN REMAINS

(866) 550-1392(866) 550-1392
www.eagleswingsair.comwww.eagleswingsair.com

®

CONNECTICUT 
TRADE SERVICE LLC
Chris A. Pender, Licensed Funeral Director

Convenient to all Hospitals,
Nursing Facilities and Airport

24 Hour Professional Embalming 
and Removal Service

Complete Shipping and 
Cremation Services

Local (203) 808-2226
Toll Free (866) 736-3379

Contracted by the Chief Medical Examiners Offi ce

FUNERALS BY T.S. WARDEN
1-888-765-1236

  $595.00  STANDARD
SHIP-OUT

STANDARD
CREMATION

JONES-GALLAGHER 
FUNERAL HOME

Reasonably Priced Shipping & Cremation Services
Serving North & Central Florida

Call 904-964-6200 for Quote
Independently Owned & Operated by 

Joe Gallagher, Licensed Funeral Director
Licensed in FL, MA & PA

www.jonesgallagherFH.com

Serving ONLY the Central Florida Area.

So you can tell your families, 
“Yes, I have a friend there!”

ROBERT BRYANT
A shipping service you can depend on.

877-SHIP2YOU
877-744-7296

24/7
Shipping or 

Cremation

Family Owned and Operated. 
A Robert Bryant Funeral and Cremation Chapel

321 E. Michigan Street, Orlando, FL 32806

toll free 

Orlando

FLORIDA SHIPPING
$79500

SHIPPING OR CREMATION

BEST SERVICE – BEST PRICE – GUARANTEED
• No casket sale
• No add-on charges – one price guaranteed
• All remains come direct to OUR FACILITY

FUNERAL & CREMATION SERVICES INC.

Michael P. Gendron
Funeral Director

Mi h l P G d

WE ARE FLORIDA’S FINEST!

877-251-0088
www.gendronfuneralhome.com

INDEPENDENTLY OWNED AND OPERATED

24 Hour Service

1-800-604-9576

Rest Assured.

International  •  Domestic All 50 States
www.internationalmortuaryshipping.com

(404) 691-5550 offi  ce (404) 691-5549 fax

1-877-375-5550 toll free

Serv ing  all  of  Georgia  and  Surrounding  Areas

EMBALMING • REMOVALS • SHIPPING & TRANSPORT

Fully Licensed and Insured  •  Call for Price Quote

When they put their trust in you, you can put 
your trust in Mortuary Transport Service

www.mortuarytransportservice.com

MORTUARY TRANSPORT SERVICE
Th e New Standard in the Mortuary Transport Industry

GEORGIAGEORGIA

1-800-321-7479
CALL FOR COUNTS & COSTS TO CUSTOMIZE YOUR MAILING PROGRAM TODAY!

Customize Your
Direct Mail Program

Customize Your
Direct Mail Program

Database Files • Reports     
Mailing Lists • Email Addresses

Database Files • Reports     
Mailing Lists • Email Addresses 
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Boston

FAGGAS
EMBALMING SERVICE

1-800-222-2586
(617) 923-0416

551 Mt. Auburn St. - Exit 17 Off Mass. Pike
P.O. Box 169  Watertown, MA 02471

Nick Faggas, CFSP  •  Adrianne & George Faggas

MARYLANDMARYLAND

DREW REMOVAL SERVICE
(301) 218-4329

CALL US WHEN YOUR IMAGE MATTERS...
SERVING WASHINGTON DC • MARYLAND • NORTHERN VIRGINIA

• Embalming • Ship-Outs
• Removals • Refrigeration
•  Arlington Cemetery Drop-Offs

•  Transport up to 400 Miles
•  Dulles Airport  •  BWI Airport  •  Reagan Airport

•  DCMEO / Baltimore MEO / Virginia MEO
•  Complete Shipping starting at $795.00

(Excludes Airfare and Permit Fees)

NOT A PUBLIC FUNERAL HOME

TODD W. DREW
LICENSED DIRECTOR & EMBALMER

MASSACHUSETTSMASSACHUSETTS

DIRECTORYDIRECTORYShipping CONTINUED

TEXASTEXAS

SOUTH CAROLINASOUTH CAROLINA

VIRGINIAVIRGINIA

SPROW
MORTUARY SERVICES

1-800-604-9576
24 Hour Service

PROFESSIONAL SERVICES 
FOR FUNERAL DIRECTORS

Removals • Embalming
Transportation

~
Graveside Directing
Cremains Scattering

~
Reliable 24 hour Service!

P.O. Box 1861
Greenville, SC 29602
Fax (864) 278-0190

( 8 7 7 )  8 0 8 - 3 8 4 1

www.Carol inaFuneralServices .com

Providing Excellent Service Since 1995

P.O. Box 12684
Charleston, SC 29422

Fax (843) 762-2572

Serving
Dallas/Ft. Worth Metro

East Texas        North Central Texas

Ship-outs, Cremation, Gravesides, Overland Transportation

www.globalmortuaryaffairs.com
877.216.2708

Care, Compassion & Integrity

RALEIGH - DURHAM - CHAPEL HILL - BURLINGTON
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GREENSBORO - WINSTON SALEM - HIGH POINT - MOCKSVILLE

DIRECTOR SERVICES
SERVING NORTH CAROLINA & NEIGHBORING STATES

EMBALMING  •  REMOVALS  •  SHIPPING
TRANSPORT  •  CREMATION SERVICES

AFFORDABLE SERVICES

DS

SERVING
GREENSBORO - RALEIGH - CHARLOTTE

AIRPORTS

336-751-3111
336-655-9654 CELL

336-679-8871
336-751-1107 FAX

LET US BE YOUR CAROLINA CONNECTION
Providing Quality Service for the Funeral Director for over 25 Years

25
YEARS

NORTH CAROLINANORTH CAROLINA

DREW REMOVAL SERVICE  (301) 218-4329
SERVING WASHINGTON DC • MARYLAND • NORTHERN VIRGINIA

SEE OUR AD IN MARYLAND

SLOAN FUNERAL SERVICE, INC.SLOAN FUNERAL SERVICE, INC.
Fully Licensed Service • Ship In • Ship Out

David J. Sloan, Sr., Owner and Operator
David J. Sloan, II, LFD

4340 Granby Rd, Dale City, VA 22193

TOLL FREE (877) 580-7481 • (703) 580-7480(877) 580-7481 • (703) 580-7480
FAX (703) 580-8485(703) 580-8485

www.sloanfuneralservice.com

Ronald Reagan Washington National Airport (DCA)
Washington Dulles International Airport (IAD)

Richmond International Airport (RIC)

We are honored to provide military interments at
 Arlington, Quantico and Culpeper National Cemeteries.

We provide traditional funeral services, cremation services, long 
distance ground transportation, shipping and receiving services, 

disinterments/reinterments, videograph and photograph services.

Located just south of our nation’s capital. 
Serving the Washington, DC/Virginia Area.

ELITE TRANSPORT INC
R E M OVA L S  AT  I TS  B E S T

336-817-3104   •   336-880-4859
ONLY MINUTES FROM WAKE FOREST BAPTIST MEDICAL CENTER 
DUKE MEDICAL CENTER  •  DOUGLAS INTERNATIONAL AIRPORT
SERVING 7 STATES: NC, SC, GA, TN, VA, WV, MD

Winston-Salem

MEXICOMEXICO

COLUMBUS TRADE & LIVERY
Central Ohio’s Most Trusted Trade Service

John E. Simeone
President and Owner
Phone 614-403-0295

Minutes to Port Columbus International Airport
Service from the Franklin County Coroner’s Offi ce, as well as any nursing home 

or private residence located in Franklin County and central Ohio.
Convenient to the following Hospitals:

Children’s Hospital  Mt. Carmel West Medical Center
Doctors Hospital North  Ohio State University Hospital East
Doctors Hospital West  Ohio State University Medical Center
Fairfi eld Medical Center  Riverside Hospital
Grady Memorial Hospital  Mt. Carmel/St. Ann’s Hospital
Mt. Carmel East Hospital

•  Quality Embalming
•  Graveside Services
•  Full Service Shipping and Cremation
•  Removals/Transfers to and from Any Location

  C

T

  L

Reliable • Professional • Reasonable

24 Hour Pager 1-800-309-4548 

OHIOOHIO
Columbus

La Paz-Perches
Funeral Homes

& Shipping Services
SHIP-OUTS TO MEXICO, SAME DAY SERVICE

Door to Door Delivery to any City or Town in Mexico

3331 Alameda Avenue
El Paso, TX 79905

915-532-2101 Fax 915-532-2780
Salvador Perches (F.D.I.C)

We own funeral homes in Juarez & Monterrey Mexico
“Let us help you in your time of need”

SHIPPING / EMBALMING / CREMATIONS

WILMINGTON 
MORTUARY SERVICE

SERVING NEW HANOVER, BRUNSWICK, PENDER, 
ONSLOW, CRAVEN AND CARTERET COUNTIES

SERVING THE JACKSONVILLE MEDICAL EXAMINERS 
OFFICE DAILY

TOLL FREE (888) 350-2975
Fax (910) 350-2923

Wilmington, NCNCFDA

A full-service, independent funeral home serving Las Vegas,  
North Las Vegas, Henderson and all of southern Nevada .   

ONE CALL DOES IT ALL! 
We make your shipping easy.   

Quick Turn-Around. 

(702) 485-6500  

NEVADANEVADA

NEW YORKNEW YORK

24 HOUR SERVICE - 7 DAYS A WEEK Including Holidays
In The City That Never Sleeps - Neither Does

MAJESTIC
FUNERAL SERVICES

(800) 511-3569  (718) 521-0095
Fax (718) 529-0316

Domestic and International Shipping Specialists
Closest Funeral Trade Service to JFK and LaGuardia Airports

Removals - Embalming - Delivery
Direct Burials - Direct Cremations

Independently Family Owned & Operated
189-06 Liberty Avenue

Saint Albans, Queens, NY 11412
E-Mail: MAJESTICFUNERALS@aol.com

NORTH CAROLINANORTH CAROLINA
Continued

Local & Long Distance Transports  •  Removals and Transfers
Death Certificate Service  •  Safety Consultations

A Dignifi ed and Compassionate 
Support Service for Funeral 

Directors

24 HOUR PROFESSIONAL SERVICE

Serving Eastern Pennsylvania with
service into surrounding states.

Contracted with the 
Commonwealth of 

Pennsylvania

Family Owned and Operated

(570) 443-7313 / (570)233-3083
www.mj-jones.com

PENNSYLVANIAPENNSYLVANIA

SOUTH CAROLINASOUTH CAROLINA
Continued

T O  P L A C E  Y O U R  A D  I N  T H E T O  P L A C E  Y O U R  A D  I N  T H E 
S H I P P I N G  D I R E C T O RYS H I P P I N G  D I R E C T O RY
C A L L  1 - 8 0 0 - 3 2 1 - 7 4 7 9C A L L  1 - 8 0 0 - 3 2 1 - 7 4 7 9
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It ’s i n t heIt ’s i n t he

C l a s s i f i ed sC l a s s i f i ed sC l a s s i f i ed sC l a s s i f i ed s

Looking to purchase your own business or recruit help?
Selling a funeral business, hearse, limousine or business equipment?

NEWS
FUNERAL HOME & CEMETERY

Family Owned and
Operated Since 1974

P r e v i o u s l y  P u b l i s h e d  a s  t h e  Y B  N e w s  •  S t i l l  t h e  P l a c e  f o r  Yo u r  N e w s !

It ’s i n t heIt ’s i n t he

Free Online Link(s) - Complete if Applicable

E-mail: _____________________________________________________

Website: ___________________________________________________

 Antique Cars/Equipment     Business Equipment     Business Opportunities     Consultation Services     Funeral Business For Sale  

 Funeral Business Wanted     Hearses/Limousines     Help Wanted     Miscellaneous     Position Wanted     Wanted To Buy

It ’s i n t he

C l a s s i f i ed sC l a s s i f i ed s
To place your ad in the Funeral Home & Cemetery News, complete the form below. Rates shown are for ads containing 50
words or less. For larger ads write, call or e-mail to receive quote. Deadline is the 5th of the previous month of publication.
All ads will also appear in the Classifi eds Online, including E-mail or Website links if applicable. Online advertising will appear
on our website at www.nomispublications.com within 5 working days from receipt of ad and payment. Sorry, no refunds
are given for ads cancelled after appearing in the Online Classifi eds.

1 Issue $50.00  . . . . . . . . . . . . . . . . . . . . . . . . . . . . . ____________

Online Photo $20.00 . . . . . . . . . . . . . . . . . . . . . . . . . ____________

Online and In Print Photo $35.00 . . . . . . . . . . . . . . . ____________

Ad Border $5.00 . . . . . . . . . . . . . . . . . . . . . . . . . . . . ____________

Reply Number $8.00 . . . . . . . . . . . . . . . . . . . . . . . . . ____________

Color Background (includes ad border) $10.00 . . . . . ____________

                                                                       TOTAL ____________  

Name ________________________________________________________

Address ______________________________________________________

City ______________________________St ____ Zip __________________

Phone _______________________________________________________

 M/C  Visa  AmEx  Discover  Check

Card # _____________________________________Exp. Date _________

Signature ____________________________________________________
Required on all orders

Return to: Nomis Publications, Inc., PO Box 5159, Youngstown OH 44514
800.321.7479 • Fax 800.321.9040 • www.nomispublications.com

Ad copy:

3 Issues $125.00 . . . . . . . . . . . . . . . . . . . . . . . . . . . . ____________

Online Photo $35.00 . . . . . . . . . . . . . . . . . . . . . . . . . ____________

Online and In Print Photo $65.00 . . . . . . . . . . . . . . . ____________

Ad Border $15.00 . . . . . . . . . . . . . . . . . . . . . . . . . . . ____________

Reply Number $24.00 . . . . . . . . . . . . . . . . . . . . . . . . ____________

Color Background (includes ad border) $30.00 . . . . . ____________

                                                                       TOTAL ____________

If photo option has been chosen, please attach a quality photo or e-mail jpg fi le, resolution 
72 dpi for online only or 300 dpi for online and in print to: cindy@nomispublications.com    
subject line: Classifi ed Ad Photo

It ’s i n t he

From selling a funeral business to miscellaneous products 
Funeral Home & Cemetery News Classi  eds have it all!

Classified Categories:
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Rates

Prices Subject to Change without notice.
No Refunds.

PLEASE NOTE:
We do not take responsibility for our 
boxholders. We hope they will respond 
promptly in a responsible manner. 
PLEASE! DO NOT ask us to contact Box-
holders. Contact can only be made in 
writing. NO information will be given 
regarding boxholders.

Th e Funeral Home & Cemetery News does not guarantee that the 
items, positions or services advertised are still available, or that the 

person inquiring about the ad will obtain a response.

FUNERAL HOME & CEMETERY NEWS

DEADLINE IS THE 5th OF 

THE PREVIOUS MONTH

GET A JUMP ON YOUR GET A JUMP ON YOUR 
CLASSIFIED ADVERTISINGCLASSIFIED ADVERTISING

To place an ad or to view ads 
prior to publication in the 

Funeral Home & 
Cemetery News, 

visit our website at 
www.nomispublications.com

1 Issue .......(up to 50 words)  ....... $ 50.00
 Add Photo ............................ $  35.00
3 Issues ......(up to 50 words)  ....... $125.00
 Add Photo ............................ $  65.00

ADDITIONAL COSTS
PER ISSUE

Additional Words ....................... $  .30
Box Reply Number ..................... $ 8.00
Boxed Border .............................. $ 5.00
Color Background ...................... $10.00

(Color Background Includes Boxed Border)

All ads appear online at 
www.nomispublications.com

       Mail to: 

PO Box 5159, Youngstown, Ohio 44514

Fax to: 1-800-321-9040
Call: 1-800-321-7479

E-Mail: info@nomispublications.com

Order online at: 
www.nomispublications.com

Antique Cars/Equipment ................................. 1
Business Equipment ........................................ 2
Business Opportunities .................................... 3
Consultation Services ...................................... 4
Funeral Business For Sale ................................. 5
Funeral Business Wanted ................................ 6
Hearses/Limousines ......................................... 8
Help Wanted .................................................. 9
Miscellaneous ............................................... 10
Position Wanted ........................................... 12
Wanted to Buy .............................................. 13

DEPARTMENT INDEXDEPARTMENT INDEX

ARE YOU LOOKING FOR 
ADDED INCOME??

JOIN IN ON THE GROWING 
TREND – OFFER A BEAUTI-
FUL HORSE DRAWN HEARSE, 
ALONG WITH YOUR MO-
TORIZED HEARSE, AS A DRA-
MATIC PLUS. VERY APPRO-
PRIATE FOR A DIGNIFIED 
MILITARY FUNERAL. THREE 
HORSE DRAWN HEARSES 
FOR SALE – ALL CAN BE 
USED AS IS – THEY ARE IN 
BEAUTIFUL ORIGINAL CON-
DITION. THEY ALL ACCOM-
MODATE A MODERN CAS-
KET.  WE ALSO OFFER NEW 
WHITE OR BLACK HEARSES. 
ART PAGEL 262-675-6471 
OR CELL 262-339-9300. 1J

HORSE DRAWN HEARSE

FOR SALE
Beautiful Victorian, mu-
seum quality horse drawn 
hearse. Built around 1860. 
Antique beveled glass sur-
rounds front, back and sides. 
Gorgeous dome roof is sup-
ported by four fl uted carved 
wooden columns. A true 
showpiece, would make an 
exquisite acquisition. 

Orlando, Florida
Larry Ray 

 (407)248-8100 1J

Antique Cars/Equipment 1
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CLEVELAND  OFFICE

1-888-321-6613
11723 Detroit Avenue • Cleveland, Ohio 44107

216-228-2290 • Fax 216-226-3624

 Visit our website at www.americancoachsales.com

2006 CADILLAC S&S HEARSE
black with black leather

 HEARSES  LIMOUSINES
2008

Cadillac LCW 6-door ..............................................black/black leather
2005

Cadillac Superior 6-door .........................white/black top/blue leather
Cadillac S&S 6-door .................................................white/blue leather

2004
Cadillac LCW 6-door ................................................white/blue leather

2000
Cadillac Superior 24 Hour......................................black/black leather
Cadillac Superior 24 Hour........................................silver/blue leather
Cadillac M&M 6-door ..............................................black/black leather
Cadillac Federal 6-Door (2 in stock) .... white/black top/black leather

1999
Cadillac Superior 6-Door .........................................black/blue leather

1997
Cadillac M&M 6-Door (2 in stock) ..........................black/black leather

1995
Cadillac S&S 6-Door ...............................................white/black leather
Cadillac S&S 6-Door ...............................................black/black leather

2010
Cadillac Eagle Ultimate ........................silver/black top/black  leather

2009
Cadillac Imperial Hearse ........................................black/black leather
Cadillac Eagle Flower Car......................................black/black leather

2007
Cadillac S&S Hearse ..............................................black/black leather

2006
Cadillac S&S Hearse (3 in stock) ..........................black/black leather

2003
Cadillac Eagle Oval Window Ext Table .................black/black leather

2002
Lincoln Eagle Hearse ...............................................black/gray leather

2001
Cadillac Eagle Hearse ..............................................black/gray leather

2000
Cadillac S&S Hearse ................................................silver/blue leather
Cadillac M&M Hearse .............................................black/black leather
Lincoln Federal Hearse ............................................white/blue leather

1999
Cadillac S&S Masterpiece..........................................blue/blue leather
Cadillac Superior Hearse Ext Table ........................black/gray leather

1995
Cadillac S&S Victoria Ext Table ..............................white/blue leather

2000 Cadillac Eagle ARMORED Flower Car, Two Thousand Actual Miles ..................$21,888
1997 Cadillac Eureka, Navy Blue, Repaint, Black Vinyl Roof, 46k mls ...........................$5888
1996 Cadillac Superior, 75k mls, One Owner, Minor Rust ..............................................$4788
1995 Cadillac S&S Victoria, Commercial Glass, Silver, 75k mls .....................................$3888
1995 Cadillac M&M, Navy Blue, 53k mls.........................................................................$4888
1995 Cadillac Masterpiece, 49k mls, Dark Blue, SHARP!...............................................$6888
1994 Cadillac Federal, 71k mls, Navy Blue .....................................................................$4288
1991 Cadillac S&S, FWD, Blue, 79k mls, Minor Rust .....................................................$2488

2000 Cadillac Krystal, White, 79k mls, From Texas ........................................................$8288
2000 Cadillac S&S, 6-Door, Black, Over 100k mls  ........................................................ Rough
1999 Cadillac S&S Presidential, Black, 57k mls..............................................................$5988
1999 Cadillac Superior, 65”, 6-Door, Light Blue, 36k mls ................................................$5788
1998 Cadillac S&S, Commercial Glass, Gold, 58k mls, Not Nice ...................................$3588
1998 Cadillac Superior, Silver, 82k mls, One Owner, Overheats! ...................................$1388
1998 Cadillac M&M, Black, 56k mls, Clean .....................................................................$4588
1992 Lincoln S&S, 6-Door, Silver, 54k mls, Flip Seat, SHARP! ......................................$3988

 HEARSES  LIMOUSINES

–CRAZY 8 SALE CELEBRATING 8 YEARS AT OUR CINCINNATI OFFICE 1-888-321-6613

FIRST CALL

2003
Chevy Eagle 1st Call  ..................................white/gray interior

It’s Time It’s Time 
to Spring into to Spring into 
a Fresh Looka Fresh Look

Take Advantage of Today’s Take Advantage of Today’s 
Low Interest RatesLow Interest Rates

2003 CADILLAC EAGLE OVAL WINDOW HEARSE
black with black leather

2000 CADILLAC M&M HEARSE
black with black leather

2000 CADILLAC M&M 6-DOOR LIMO
black with black leather

2005 CADILLAC S&S 6-DOOR LIMO
white with blue leather

ADSADSClassified

Cool-Pak Morgue Coolers
http://daeco.net/morgue.htm

813-264-2273 2AMJ

CREMATION EQUIPMENT 
FOR SALE: New crema-
tion equipment, processors, 
power casket l ift tables, 
parts and service. Pre-owned 
cremation equipment when 
available. Phone: (407)620-
2897. Email terry@univer-
salcremationequipment.
com. 2JJA

Business Equipment 2

New 9000 sq. ft. state-of-the-art 
Diagnostic and Total Repair Facility 
designed for you

31920 Vine Street  •  Willowick, Ohio 44095  •  (440) 516-5466 (LIMO)
MIKE URDA - OWNER

We understand 
the needs of the Limousine 

and Funeral Industries
ASE Certifi ed  Technicians 

We honor most Coach Builder Warranties

www.limotecserv.com

FUNERAL HOME & 
CEMETERY NEWS

To Place Your Classifi ed Ad 
Call 1-800-321-7479 or visit www.nomispublications.com

Customize 
Your Direct 

Mail Program
Database Files • Reports 

Mailing Lists
Email Addresses

Call 
800-321-7479
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For Sale: Batesville 48 oz. 
Omega Seneca Bronze 
with red velvet interi-
or. Approximately 8 years 
old. New $9,400, will take 
$6,000. North Carolina. Call 
Mike at 252-536-1185. 2J

Business Equipment Cont’d 2

Please Visit Our Website at www.hanleycoach.com

Authorized Dealer for

1-800-424-9093 St Louis, MO

HANLEY COACH SALES
1-800-424-9093

FINANCING AND
LEASING AVAILABLE

WE HAVE SEVERAL 
2004 & 2005 COMING IN

COACHES

2004 Cadillac M&M Coach .................................................. Wht/Wht Ext/Gray Int ........................................39,500 mi

2004 Lincoln S&S Coach ...................................................... Blk/Blk Ext/Blk Int ................................................35,000 mi

2002 Cadillac Superior Coach ............................................ Blk/Blk Ext/Blk Int ................................................39,000 mi

1998 Cadillac S&S  Masterpiece ........................................... Blk/Blk Ext/Blk Int ................................................66,000 mi

1998 Cadillac M&M Coach .................................................. Blk/Blk Ext/Blue Int ..............................................52,000 mi

1997 Cadillac M&M Coach .................................................. Wht/Wht Ext/Burg Int ........................................66,000 mi

1996 Cadillac Federal Coach ............................................... Blk/Blk Ext/Blk Int ................................................47,750 mi

1996 Cadillac M&M Coach .................................................. Wht/Wht Ext/Blue Int .........................................62,000 mi

1992 Cadillac Federal Coach ............................................... Wht/Wht Ext/Blue Int .........................................24,000 mi

LIMOUSINES

2002 Cadillac M&M 5-Door 90” Limo .............................. Blk Ext/Blk Int........................................................54,400 mi

1999 Cadillac Eureka 6-Door Limo ................................... Wht/Wht Ext/Blue Int .........................................39,000 mi

1996 Cadillac Superior 6-Door Limo ................................ Blk/Blk Ext/Blk Int ................................................78,500 mi

2007 Superior Lincoln Hearse
black/black top/black leather interior, 11,000 miles

Has Matching Limousine

2006 Superior Cadillac Statesman Hearse
black/black top/black leather interior, 15,000 miles 

AT PROFESSIONALS CARS, INC.

1-800-797-4142
CALL 
DAVE STULTZ

2005 Federal Lincoln Hearse
black/black top, 38,000 miles

Great Price $37,799

HEARSE SPECIALS
2007 Superior Lincoln Limousine 6-Door

black/black top/black leather interior, 31,000 miles
 Great Price $39,000

2004 Superior 68” 24hr Cadillac Limousine
black/black top/black leather interior, 44,000 miles 

Great Price $25,900

2003 Lincoln LCW 65” Limousine
dark blue, 68,000 miles

$14,995

1999 Federal Cadillac 6-Door Limousine
silver/silver top/beige leather interior, 31,000 miles

Great Price $9,500

1996 Cadillac 6-Door Limousine
black/black top/black leather interior, fl ip seat, 25,000 miles

Great Price $8,500

2005 Superior Cadillac Hearse 
black/black top/black leather interior, 36,000 miles • Great Price $39,799 Like New!

1985 Eldorado Biarritz Convertible
burgandy/white top/burgandy leather interior, 84,000 miles

Only 2,300 Made, Great Condition 
Steal it Now $11,900

 SUPER 
DEAL

LIMOUSINE SPECIALS

HOME OF 
TRIM 

MOTORS

CLASSIC COLLECTIBLE

1997 Krystal Lincoln Hearse
silver, $9,995

1996 Cadillac M&M 
black/black top, 55,000 miles

$7,995

PLEASE NOTE: We do not take responsibility 
for our box holders. We hope they will respond 
promptly in a responsible manner. PLEASE! 
DO NOT ask us to contact Box holders. 
Contact can only be made in writing. NO 
information will be given regarding box holders.

To place your Classifi ed Ad
Call 1-800-321-7479 

or visit our website at 
www.nomispublications.com

FUNERAL HOME & CEMETERY NEWS
CLASSIFIEDS ONLINE
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2005 CADILLAC S&S MEDALIST COACH W/25,000 MILES, SILVER EXTERIOR
1999 CADILLAC EUREKA MEDALIST COACH W/40,200 MILES, BLACK EXT, NEW PAINT

1997 CADILLAC S&S COACH W/33,000 MILES, SILVER EXT & BLACK TOP

 CONAWAY’s
P.O. BOX 1132, UNIONTOWN, PA 15401

8 0 0  3 3 3  2 5 3 3
724 439 8800 / FAX: 724 439 6404

VISIT OUR WEB PAGE AT:
www.conawaysales.com

FINANCING THROUGH TCF EQUIPMENT FINANCE
WE ARE ABLE TO STRUCTURE YOUR FINANCE 

TO SUIT YOUR NEEDS. 

FINEST USED VEHICLES IN THE COUNTRY!!!

SERVING THE FUNERAL INDUSTRY 
FOR 42 YEARS!!!

WILL SHIP ANYWHERE IN THE COUNTRY
REASONABLE RATES.....WE ALSO SHIP OVERSEAS

WORLD WIDE SUPPLIERS SINCE 1971
LET US HELP YOU WITH YOUR LETTER OF

CREDIT AND FREIGHT FORWARDING NEEDS

ONE STOP FOR EVERYTHING - SERVICE
AND REPAIRS - RESTORATION AND

CONVERSIONS - IN HOUSE STATE OF
THE ART BODY SHOP - LOANER UNITS

NO NEED TO LOOK ANYWHERE ELSE -
WE HAVE IT ALL!!

CALL FOR INFORMATION ON THE VEHICLES SHOWN AND FOR OUR COMPLETE LIST OF ADDITIONAL LOW MILEAGE UNITS

8 0 0  3 3 3  2 5 3 3

2010 CADILLAC ESCALADE W/FULL CONVERSION
BLACK EXTERIOR, GRAY INTERIOR

IF YOU ARE CONSIDERING LEASING:

2004 CADILLAC S&S COMM GLASS 6-DOOR LIMO
BLACK EXTERIOR & GRAY INTERIOR W/8,108 MILES

2006 LINCOLN S&S 46” 6-DOOR LIMO W/23,708 MILES
BLACK EXTERIOR & BLACK INTERIOR

2000 LINCOLN FEDERAL 6-DOOR LIMO W/27,000 MILES
WHITE EXTERIOR & BLUE INTERIOR

NOT PICTURED NOT PICTURED
2001 LINCOLN S&S 6-DOOR LIMOUSINE, BLACK EXT, BLACK INT, W/48,420 MILES

1999 CADILLAC 4-DOOR VIP, BLACK EXT W/35,500 MILES

2006 CADILLAC S&S 47” 6-DOOR LIMO W/17,408 MILES, 
BLACK EXTERIOR & BLACK INTERIOR

1999 CADILLAC EUREKA 6-DOOR LIMO W/17,408 MILES
BLACK EXTERIOR & BURGANDY INTERIOR

NOT PICTURED-BLACK EXT & BLUE INT, ONE OWNER

2008 CADILLAC S&S MEDALIST COACH W/19,700 MILES
BLACK EXTERIOR & NEUTRAL INTERIOR

2003 CADILLAC S&S MEDALIST COACH W/25,527 MILES
BLACK EXTERIOR & GRAY INTERIOR

ORDER A NEW 
2010 S&S MEDALIST FOR $1240 p/m

(2) 2008 CADILLAC S&S MEDALIST COACH W/19,000 MILES
SILVER EXTERIOR & BLACK INTERIOR

2010 TAX LAW - BUY NOW -
CAN DEDUCT UP TO $135,000.00

FOR VEHICLE PURCHASE!

2003 CADILLAC S&S COACH W/59,853 MILES
BLACK EXTERIOR & BLACK INTERIOR

2004 CADILLAC S&S MEDALIST COACH W/30,327 MILES
SILVER BODY, BLACK TOP & BLUE INTERIOR

2009 HEARSES STILL AVAILABLE
GREAT DEALS!

ADSADSClassified

  The Funeral CarStoreThe Funeral CarStore

1.800.785.2830

LARGEST SELECTION OF 
NEW AND PREͳOWNED 
FUNERAL VEHICLES

Flexible Financing is Available! www.thefuneralcarstore.comwww.thefuneralcarstore.com

Denver, Colorado: 
Established Pet Cremation 

Business For Sale
Great Business for Owner/
Operator who loves pets.  
Sale Includes: two B&L re-
torts and equipment, 2008 
van, inventory, yellow page 
advertising, sales aides and 
franchise training. Email 
inquires to: lray@suhor.
com subject line: Denver 
Pet Crematory. 3MJJ

Southwest Pennsylvania 
Funeral Home For Sale. 
25-35 calls per year, off 
street parking, pre-paid trust 
accounts, Three occupied 
apartments. $315,000. Call 
(724) 462-8084. 5J

Business Opportunities 3

Funeral Business For Sale 5

To place your 
classifi ed ad

FUNERAL HOME & 
CEMETERY NEWS

Call 
1-800-321-7479 

or visit our 
website at 

www.nomispublications.com

CLOSEOUT 
SPECIALS 

ON THE 
2010
EDITIONS

Call 
1-800-321-7479
or visit

www.nomispublications.com
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“Specialists in Funeral Coach
Conversion Work”

Hearses - Limousines - Conversion Coaches

25 Used Hearses & Limousines from 1984 on up.

Call Joe or Tony Molina
1-800-506-1983

(314) 781-1500  - St. Louis, MO
www.royalcoachworks.com

2010 Superior Cadillac Statesman Hearse

2005 Superior Cadillac Statesman, black w/black vinyl top.
2004 Eureka Cadillac, 47” 6-dr, black – Coming!

2003 Eagle Cadillac Ultimate, black w/black vinyl top.
2001 Superior Cadillac Statesman Supreme, dark blue.
2000 Superior Cadillac Statesman Supreme, dark blue.

1999 Eagle Cadillac Ultimate, dark blue.
1999 Superior Cadillac, 49” 6-dr, black w/black top.

1998 S&S Cadillac Masterpiece, Commercial Glass, white, Sharp!
(2) 1996 M&M Cadillac, 6-dr, black, Low Miles!

1996 M&M Cadillac LeClassic Landau, black, Sharp!
1994 Superior Cadillac Sovereign, Commercial Glass, white.

1994 Superior Cadillac Statesman Landau, black.
1992 Superior Cadillac Crown Sovereign, white w/black roof.

Order Yours

Today

ADSADSClassified

43-60 Northern Blvd., Long Island City, New York 11101

Why not give your families more for less? You can

Federal Heritage Coach69,990

Rick Eichner • 877-299-7775

41” & 46” 6-Door Limousines

 WE DISCOUNT!

All New 2010 ½ Heritage Hearse 
By Federal Coach

FUNERAL COACHES • LIMOUSINES

CADILLAC ESCALADES • CADILLAC DTS SEDANS

FULL LINE 
CADILLAC, GMC & BUICK DEALER

$39,900 FOR BOTH
Matching set 2001 Eureka 
Cadillac Hearse with 47K 
miles and 2001 Cadillac 
65” 24-hour car with 
53K miles with fl ip seats.  
Both black vinyl roofs 
on silver. Southwest PA 
funeral home. Excellent 
condition, no defects. 
Serious inquiries only. 
Email plh@h-fs.com or 
call 412-580-3586. 8CJJA

FUNERAL HOME
FINANCING

Our loans preserve capi-
tal, maximize cash fl ow 
and deliver fast, depend-
able fi nancing options for 
funeral home acquisition 
or refi nancing. Call Ken 
Kaplan at 215-230-1885 
to discuss your scenario 
with no cost or obli-
gation. www.Funeral-
HomeLoan.com. 5CMJJ

Hearses/Limousines 8

Funl Busn For Sale Cont’d 5

“A Classic is always in Style”
Professional Cars, Hearses 
and Limousines For Sale

“In the Green” for $39,900 
or “Turn-key” for $89,900
Call Prinzing Motor Cars 
www.prinzingmc.com

888-800-0092 ask for Max
 8BAMJ

2001 Eagle Ultimate 
Elite Funeral Coach. 37K 
miles, very good condi-
tion, clear title. Black with 
grey leather interior. Half 
vinyl roof with chrome 
band, electric table. Pho-
tos available via email. 
$31,500 OBRO. Contact 
Jim at littlegyz@aol.com 
or 413-584-0412. 8MJJ

YEARLY SUBSCRIPTIONS:
R $20.00 Subscription   R $40.00 First Class     

R $50.00 Canada & Mexico   R $65.00 Outside North America 

Name _________________________________
Address  ______________________________

 _______________________________
City __________________________________
State ______________ Zip _______________
Phone  ________________________________
Signature  _____________________________

Return to: 
Funeral Home & Cemetery News

PO Box 5159, Youngstown, OH 44514

1-800-321-7479
Fax 1-800-321-9040

Master Card, Visa,  American Express & Discover Orders:

SUBSCRIPTIONSUBSCRIPTION
FUNERAL HOME & 
CEMETERY NEWS
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Funeral Service Supply 
business based in New 
Jersey is seeking highly 
motivated full time sales 
representatives. We are 
looking for professional, 
energetic sales people to 
build new business while 
maintaining existing rela-
tionships in NY, NJ and PA. 
Compensation is salary and 
commissions. Paid benefi ts 
include health plan and va-
cation. Please respond in 
confi dence to: Sales Posi-
tion, PO Box 642, Point 
Lookout, NY 11569-0642. 
Or email your resume to 
funeralsupplies@Ymail.
com. 9MJJ

Family Owned Funeral 
Home in Tarboro, North 
Carol ina is  seeking a 
highly motivated Funer-
al Home Professional to 
manage firm. Potential 
for growth. Email resume 
to mbaker@bakerfuner-
alhomenc.com or fax to 
(252) 823-2658. 9J

FuneralStaff, LLC
Offers Opportunities 

In Funeral Service
FuneralStaff, the industry 
leader in recruiting and staff-
ing, has immediate openings 
for Managers, Funeral Direc-
tors/Embalmers, Arrangers, 
and Sales Reps Nationwide. 
If you are career minded and 
looking for opportunities for 
advancement, then visit our 
website and complete a 
free Job Seekers Profile 
at www.FuneralStaff.com. 
We are always accepting 
new client companies in 
need of quality talent! We 
Now Offer Pet Cremation 
Consulting! 9JJA

Help Wanted 91998 S&S CADILLAC MASTERPIECE HEARSE
NAVY BLUE WITH BLUE INTERIOR, 58K MI.

1997 EUREKA CADILLAC HEARSE

BLACK/BLACK WITH BLACK 
INTERIOR, 54K MI.

ALSO AVAILABLE: 
2004 CHEVY ASTRO 1ST  CALL VEHICLE 

1996 EUREKA HEARSE, 36K MI

Richard Palandech
1-312-259-8434

Hearses/Limousines Cont’d 8

1993-2009 Funeral 
Coach and Limousine Parts

Shipped Nationwide

Mullen Coach, LLC 
800-548-4040 

www.MullenCoach.com
 8CFMAMJJ

CALL NOW! 1-800-438-9329

All pre-owned vehicles are garage kept, serviced and safety inspected. 
Flexible fi nancing and walk away leases available.

Order your 2010 Eagle fi rst call van 
or fi rst call suburban TODAY!!

1-800-438-9329 Visit our  website
www.colonialcars.net

Family Owned & Operated
for Over 30 Years!

Colonial Professional Cars Ltd

Coaches

Limousines
2000 Eureka/Cadillac 6-Door
black exterior/black leather

1997 S&S Presidential Lincoln 6-Door
white exterior/blue leather 

very low miles!

2005 Krystal/Lincoln
white exterior/blue leather

Low Miles!

2005 Eagle/Cadillac
“Ultimate Elite Model” 

dark blue exterior/blue leather
very low miles, August Availability

2004 Eagle/Kingsley Cadillac
silver exterior/blue leather

Low Miles!

1998 Eureka Cadillac
black exterior/blue leather

26,500 actual miles!

1-800-321-7479
CALL FOR COUNTS AND COSTS

Customize Your
Direct Mail Program

Database Files • Reports
Mailing Lists • Email Addresses

FUNERAL HOME & 
CEMETERY NEWS

Introducing the New Federal Smooth Top
We specialize in the  
entire Federal Coach  
line of vehicles and the  
2010 models are the 
most elegant to date. 
We also have a unique 
selection of previously  
owned vehicles. 
Lindsay Cadillac is your  
source for Cadillac 
Professional Vehicles.

2003 Six Door Ambassador. 
(Previously Owned Vehicle)

Smooth Top Renaissance

Phil Mathis has offered superior service  
to the industry for over 40 years. 
Phil Mathis, Manager 
Professional Vehicles Dept
Toll Free  1-866-370-4515 | Cell  301-448-9528 | pmathis@lindsaycadillac.com
1525 Kenwood Avenue, Alexandria, VA 22302 | eLindsay.com
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FAMILY FAMILY 
OWNED AND OPERATED OWNED AND OPERATED 

FOR FOR 
THREE GENERATIONSTHREE GENERATIONS

PHONE 800-349-6102PHONE 800-349-6102  ••  FAX 516-349-0482 180 DUPONT STREETFAX 516-349-0482 180 DUPONT STREET  ••  PLAINVIEW, NY 11803PLAINVIEW, NY 11803

SPECIALTYHEARSE.COMSPECIALTYHEARSE.COM

WE WE  HAVE THE LOWEST PRICES!HAVE THE LOWEST PRICES!

Stock #6663
2005 Lincoln Hearse

$37,900

Internet Manager - Maurizio "MO" Misilli   E-mail maurizio@shasco.com   Cell 516-816-9065
New Jersey Offi ce – Joe Vasta    E-mail jv4203@verizon.net   Phone 201-851-7492  

Stock #6689
2005 Cadillac Hearse

$37,900

Stock #6631
2005 Cadillac Hearse

$26,900

Stock #6696
2005 Cadillac Hearse

$39,900

Stock #6694
2005 Cadillac Hearse

$28,900

Stock #6679
2001 Cadillac Hearse

$19,900

Stock #6688
1997 Cadillac Hearse

$7,900

Stock #6615
1995 Cadillac Hearse

$7,900

Stock #6538
1997 Cadillac Limousine

$2,900

WE HAVE 
PLENTY OF OTHER 

HEARSES & LIMOUSINES 
AVAILABLE
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COMING SOON
2007 SUPERIOR 6-DR

LIMOUSINE
LOW MILEAGE

ADSADSClassified Index of Advertisers

www.allamericangifts.com
1-800-344-8421

100% Hand Made in the USA

Laser Engraving • Solid 
Oak, Walnut, Cherry and 

Mahogany Woods • Double 
Strength Glass Front

Laser Engraved Glass
Burial Flag Cases 

Personalized Plaques 
Shadow Boxes • Flags 

Personalized Gifts

To receive a discount off of 
your fi rst order, mention this 
promotion code: MEMORIAL 
FLAG 10AMJ

CREMATORY ROLLERS
Cardboard crematory roll-
ers at 69¢ each. Roll-
ers measure 18 inches 
long by 2 inches diam-
eter. Shipped FOB Min-
neapolis, MN. Loftsgard 
Monument & Supply 
Company, New Brigh-
ton, MN 55112. 651-
636-4960. 10MJJ

SALES MANAGERS
Twelve Florida locations. 
Sales managers needed. In-
dependent owner. Leads, di-
rect mail. Great commission, 
excellent facilities. Come 
Grow With Us. 386-235-
8045. 9AMJ

Funeral Director/Embalm-
er Immediate Opening: 
Large, beautiful, well estab-
lished family owned funeral 
home and cemetery organi-
zation, East Coast Florida, 
seeks a highly motivated 
licensed funeral director/
embalmer or intern. Suc-
cessful candidate must be 
able to work independently, 
multi task, and demonstrate 
exceptional integrity and 
customer service. Alternat-
ing weekends, easy on call 
schedule, no night or week-
end removals, and limit-
ed prep-room work. Must 
be able to obtain a Florida 
Funeral Directors License. 
Please contact Pamela at 
386-267-1100, fax your 
resume to 386-267-1101 or 
email daytonafd@lohman-
inc.com. 9MJJ
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Abbott & Hast Publications ........................................ A45
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CALL TODAY!

VISIT US
ONLINE! www.parkssuperior.com
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2006 S&S Coach Cadillac “Medalist” Hearse
All Black w/Gray Leather - Just Turned 20,000 Miles - 

This Car is In Like NEW Condition - Just Came In Off Lease
Lease For $859.00/month plus TTL

2006 Federal Coach Cadillac Hearse
All Black w/Blue Leather - Only 18,000 Miles - Full Factory Warranties

Lease For $929.00/month plus TTL

2005 S&S Coach Cadillac Hearse
All Black w/Black Leather Drivers Compartment - Gray Casket Compartment 

- Chrome Crown Band & Wheels - Factory Warranties
Lease For $724.00/month plus TTL

2005 LCW Lincoln 6-Door w/Raised Roof
All Silver w/Black Leather Interior - Rev. Center Seat - Partition w/TV And 

Overhead Console - Very Clean - Great Family Car w/Lots Of Room!
Lease For $479.00/month plus TTL

2002 S&S Coach Cadillac “Masterpiece”
All Black w/Black Leather - Only 23,000 Miles - Just Came In Off Lease And Ready 

To GO! - Looks Great Inside & Out
Lease For $599.00/month plus TTL

2004 Superior Coach Cadillac 47” 6-Door Limousine
All Black w/Black Leather - Chrome Wheels - Very Clean - One Owner Funeral 

Home Owned Vehicle - All Serviced & Ready To GO!
Lease For $439.00/month plus TTL

2004 S&S Coach Cadillac Hearse
All Black w/(B) & (C) Pillar Chrome Molding - 
This Car Is Extremely Clean & Is Ready To Go!

Lease For $625.00/month plus TTL

2003 Federal Coach Cadillac Hearse
All Black w/Blue Leather Interior - Chrome Wheels -

This Is The Renaissance Model And Is Top Of The Line!
Lease For $599.00/month plus TTL

2002 Eagle Coach Cadillac Hearse
All Silver - Very Clean Inside & Out - Just Came In On Trade - 

A Southern Car
Lease For $549.00.00/month plus TTL

2000 Eureka Coach Cadillac Six Door Limo
All silver with a blue leather interior with only 68K miles

Very clean car inside and out, and is ready to go.
Lease For $260.00.00/month plus TTL

1999 Superior Coach Cadillac Hearse
Silver w/Black Top - Very Clean One Owner Car - Just Came In This Week -

 Ready To GO!
Lease For $339.00/month plus TTL
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2004 LCW Cadillac 6-Door Limousine 48”
All Black w/Blue Leather - 3.5 Raised Roof - Flat Floor - Sunk In Spare Tire - 

Excellent A/C - Like NEW Condition - Chrome Wheels
Lease For $275.00/month plus TTL

2010 Funeral Coaches & Limousines In Stock With LARGE 
Rebates From Cadillac & Lincoln - CALL TODAY!

2000 Eagle Coach Cadillac “Elite”
Academy Gray - 1/2 Top w/Crown Band - Electric Extend Table - 
Extremely Clean - All Service Records Came In With This Trade

Lease For $489.00.00/month plus TTL

2000 Superior Coach Cadillac Hearse
Black Top w/Gray Body - Black Leather Interior - Nice Car Inside & Out! - 

Just Serviced
Purchase For $19,900.00

2000 Superior Coach Lincoln 6-Door
All Black w/Black Leather - Only 32,000 Miles - Very Clean - One Owner - 

Same As 2010 Lincoln
Lease For $349.00/month plus TTL

2007 Superior Coach Cadillac Hearse
All Silver w/Blue Leather - Only 14,000 Miles - Factory Warranties - 

One Owner - Like NEW!
Lease For $929.00/month plus TTL

Early Summer Specials!!

Special of 

the month

Beat the heat with our
Cooooool Pricing!

 


