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Muster Funeral Homes have been a Kentucky 
Tradition Since 1855

Covington Funeral Home opens in New Jersey

Orlando Covington, Jr. outside Covington Funeral Home

ATCO,NJ— Dreams really do 
come true. Orlando G. Cov-
ington, Jr., CSFP, the owner 
and Executive Director, of 
Covington Funeral Home, 

John Henry MusterMuster Funeral Homes, Calhoun Chapel

McLEAN COUNTY,KY— Th e Muster family has been serving 
the people of McLean County and the surrounding commu-
nities of western Kentucky for more than 155 years. Operating 
through six generations of service, Muster Funeral Homes is 
one of the oldest family-operated funeral homes in the Com-

monwealth of Kentucky as well as the United States. During 
this time, many families have turned to the small town personal 
services and homelike atmosphere coupled with innovative ideas 
and well maintained facilities of Muster Funeral Homes.

755 White Horse Pike, Atco, 
New Jersey began with a 
dream of becoming an archi-
tectural-interior designer. He 
had an opportunity to foster 

his dream, but with the rise of 
the computer age his dream 
dissipated. He turned his at-
tention to funeral services. 
In 1999, Orlando graduated 

from Mercer County Com-
munity College, West Wind-
sor, NJ where he earned his 
Certifi cate of Profi ciency of 
Funeral Services and Associ-
ates in Business and Applied 
Sciences. After spending years 
working for an independent 
firm, he turned his atten-
tion to an African American 
funeral service corporation. 
His passion to be a funeral 
home owner resonated with-
in him.
 He set his eyes on his home-
town of Atco, NJ. His dream 
was taking shape when he 
decided to renovate a prop-
erty owned by his family. Th e 
home was built by the Pangia 
family in 1910; it had been 
vacant for years. A portion 
of the property is located in 
the pinelands. In December 
2003, Mr. Covington sub-
mitted his blueprints for Cov-
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See “UK’s Sentimental 
Connections makes US Debut” on Page B8

 “Th e unique process al-
lows for the manufacture 
of pendants, brooches, 
cuffl  inks, picture frames 
and plaques incorporat-
ing either a small sample 
of ashes or lock of hair.”

JOANN BALDWIN 
HONORED FOR 
OUTSTANDING 
CONTRIBUTIONS TO 
FUNERAL SERVICE 
AND RECEIVES 
NFDA’S 2010 
INITIATIVE AWARD

Articles and Photos 
from the Professional 
Women’s Conference 

begin on Page A36

Appalachian Funeral Home opens 
in Sylva, North Carolina  ..............Page A16

Todd Funeral Home new location 
in Rushville, Indiana ....................Page A15
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HAVE YOU SEEN THESE CHILDREN?HAVE YOU SEEN THESE CHILDREN?
The photographs below have been provided by the National Center for Missing and Exploited Children. 

Please help locate these children by posting in your lobby, offi ce, on your bulletin board, etc.

Anyone with information should immediately contact the National Center for 
Missing and Exploited Children at 1-800-843-5678 or (703)235-3900

Endangered Runaway

Circumstances:  Eric was last seen 
on May 30, 2009. He is Biracial. 
Eric is Hispanic and White.

Date of Birth:  1/5/1993
Date Missing:  5/30/2009

Missing From:
Aurora, Illinois

Age at Disappearance:  16 Yrs
Age Now:  16 Yrs

Sex:  Male
Race:  White/Hisp

Height:  5’4”
Weight:  130 lbs

Hair:  Brown
Eyes:  Brown

ERIC ROBINS

Date of Birth:  12/18/1992
Date Missing:  6/4/2009

Missing From:
Godwin, North Carolina

Age at Disappearance:  16 Yrs
Age Now:  16 Yrs

Sex:  Female
Race:  White/Hisp

Height:  5’1”
Weight:  110 lbs

Hair:  Black
Eyes:  Brown

AMELIA JOSE ANTONIO

Circumstances:  Amelia was last 
seen on June 4, 2009.

Endangered Runaway

Date of Birth:  5/11/1994
Date Missing:  11/20/2009

Missing From:
Chicago, Illinois

Age at Disappearance:  15 Yrs
Age Now:  15 Yrs

Sex:  Female
Race:  White/Hisp

Height:  5’2”
Weight:  112 lbs

Hair:  Red
Eyes:  Brown

SANDRA V. CRUZ

Circumstances:  Sandra was 
last seen on November 20, 
2009. She may still be in the 
local area.

Endangered Runaway

Correction

Commemorative’s Onyx Marble Casket

Th e photos appearing with the article “Commemorative Casket announces Injec-
tion Molded Th ermoplastic Caskets” on pages 1B and 7B of the May 2010 issue 
were improperly captioned. While all three photos were captioned as “Full Caskets,” 
this was not meant to imply full couch caskets. Th e entire line of Commemorative 
Caskets is designed with a half couch style top. For more information call W. Craig 
Dolby, VP Marketing and Sales at 248-797-2138.

128 Coach purchases 
Cadillac Flower Car

GracePointe Transport 
opens in Central Ohio

BOSTON,MA— 128 Coach of Boston accepts deliv-
ery of their Cadillac Metropolitan Flower Car built 
by Muster Coaches of Calhoun, KY. 128 Coach is a 
funeral livery operated by Sonny To, serving Boston 
and the surrounding area.

Rev. Steven L. Hensinger and 
Mrs. Susan Hensinger

COLUMBUS,OH—Owned 
and operated by Rev. Ste-
ven L. Hensinger and Susan 
Hensinger, GracePointe 
Transport is now open in 
central Ohio. 
 Open 24 hours a day and 
seven days a week includ-
ing holidays, GracePointe 
is a “fi rst call” removal and 
transport company providing their clients with several other 
services such as trade embalming by professional embalming 
staff , transporting remains to or from the crematory, hospi-
tals, coroner’s offi  ces, nursing homes, churches, airports or 
residences. GracePointe staff  is also available to area funeral 
homes to assist with support staff  or drivers as needed. 

  Rev. Steven L. Hensinger 
earned his Associates in Arts 
degree in 1994 and a Bache-
lor of Arts degree in Religion 
with a minor of Sociology in 
1997 from Ashland Univer-
sity in Ashland, OH. In 2008 
he earned his Master of Arts 
degree in Religion and Pasto-
ral Ministry from Northwest 
Nazarene University in Nam-
pa, ID. Steven worked for a 
Columbus funeral home for 
a number of years as a direc-
tor apprentice and then con-
tinued as fi ll-in staff  follow-

ing his apprenticeship. In January 2007 he became ordained 
in Christian ministry as an independent protestant pastor. 
 Susan Hensinger earned a Liberal Arts degree from Mount 
Vernon Nazarene University in Mount Vernon, OH. She is 
scheduled to graduate from the School of Social Work at Ohio 
State University in Columbus, OH in 2010. She is involved 
in a Social Work internship with the Columbus Prosecutor’s 
offi  ce, in the Domestic Violence/Stalking Unit.

 Trade Embalming servic-
es and Air Shipping service 
is provided to GracePointe 
through Jeff  Edwards of Ed-
wards Funeral Services in 
Columbus, OH. Mr. Edwards 
is a 2002 graduate of the Cin-
cinnati College of Mortuary 
Science. He served his appren-
ticeship with the Henderson 
VanAtta and Johnson Funer-
al Home in Newark, OH. He 
was also the managing funeral 
director with the Crosby Fu-
neral Home in Columbus 
from 2004-2006. 
 GracePointe Transport is 
proud to use the latest in Ferno 
equipment, as well as the Med 
Sled First Call. BioSeal System 
products will be added in the 
near future. For more infor-
mation on their services, con-
tact GracePointe Transport at 
(614)370-9094, gracepointe@
ymail.com or visit http://gra-
cepointetransport.webs.com.



Page A3 JUNE 2010 FUNERAL HOME & CEMETERY NEWS S ec ti on  A

800-413-4455

The Judith Roth Studio Collection is not affiliated with any other company or association.
To receive these calendars, your signed order form must be sent directly to our company.

Plus 15¢ each for shipping & handling
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CALENDARS
Promotional

The Judith Roth Studio Collection
The world's highest quality promotional calendars

Your personalized information is shown at the center of your calendar.

There are absolutely no other charges. Really.

2010-2011
5771

American Judaica

JEWISH
CALENDAR

the art of
APRIL HARRISON

BLACK
HISTORY

CALENDAR

2011

2011

CATHOLIC CALENDAR

o

ANGELS &

ARCHANGELS

TWELVE

MASTERPIECES

4 C

FPO

Catholic Calendar Also Available in Spanish
 



Page A4 JUNE 2010FUNERAL HOME & CEMETERY NEWS S ec ti on  A

Jarvis Incinerator Co ., Inc.

PO Box 1146
Lowell, MA 01853

Quality service since 1876

Specializing in refractory brickwork.
Based in Northeast = less travel 

and cost to you.

Phone: 617-957-6092
Fax: 978-458-5816

www.jarvisincinerator.vpweb.com

LOWER COST CREMATORY REPAIRS

SALES         SERVICE         REPAIR         SPARE PARTS
We repair all crematory makes and models

� � � �

 

 

Empathy Funeral Home receives Environmental 
Award from Chamber of Commerce

By Sherry L. Williams 

 Sherry L. Williams, RN, BA, GMS, GRS, is the president and 
founder of New Leaf Resources a division of Sherry Williams En-
terprises, Inc. She was the co-founder of Accord Inc. and has been 
involved in grief and bereavement training and services for the 
past twenty-two years. She has an Associate Degree in Nursing 
from the University of Kentucky Extension Program and a Bachelor 
of Arts degree in Psychology from Bellarmine College in Louisville, 
KY. Sherry is a nationally certifi ed Grief Management Specialist 
and has advanced certifi cation as a Bereavement Facilitator from 
the American Academy of Bereavement and is certifi ed by the 
Grief Recovery Institute as a Grief Recovery Specialist.
 She has been a featured speaker for numerous organizations in-
cluding the National Funeral Directors Association and the Asso-
ciation for Death Education. 
  She can be reached by email at  sherry@newleaf-resources.com. 
Visit New Leaf Resources and Sherry Williams Enterprises, Inc. at 
www.newleaf-resources.com

Th e Gift ofTh e Gift of
 Aftercare Aftercare

For those of you who have been doing Aftercare for 
some time now, it may seem like it is harder and hard-
er to come up with new ideas and creative things to 
do to expand your program.  It is important  however, 
to remember, even if you feel like you are doing and 
saying the same old things, it’s not repetitious for the 
families you serve.  Grief and the loss of a loved one is 
a new experience each and every time.  Even if there 
have been other losses, each relationship and situation 
is diff erent.  People still need the basics of grief work 
no matter how rote it may feel to you.
 In addition, you need to remember that it is impor-
tant to take care of yourself.  As a member of a caring 
profession, it is easy to give too much.  In doing so, you 
don’t leave anything for yourself.  When you continue 
to push to the max, you head straight for frustration 
and burnout.  Th is can lead to dissatisfaction with your 
program and job when you really are doing a wonder-
ful job.
 Before making drastic changes in your aftercare pro-
gram, be sure to ask yourself if your aftercare program 
is meeting the real needs of those you serve.  If you can 
answer yes to that question, then maybe you just need 
to fi nd creative ways to do the same things a little dif-
ferent.
 Are your desires to change things, wants or needs?  
Needs are essential for success and fulfi llment of goals.  

 Now you may be saying that I haven’t talked about 
how to change your program.  Well the gist of this 
whole article is that your basic program may not need 
to be changed.  It is probably meeting the needs of 
the families you serve.  What you need to do is meet 
some of your “wants” by thinking outside the box.  
Add some variety to your program by expanding your 
community service involvement and programming.  
Th is will add some variety to the work you do and 
expand your role as an aftercare coordinator.
 Very often we think our program is not working be-
cause we are bored.  So be aware of this and plan for 
it.  Your program may be working fi ne, it may be just 
you who needs the diversion from what seems to be 
routine.

Wants are wishes.  So you must continually ask yourself if 
you are focusing on the needed results of your program.
 Many times we jump to change things when they real-
ly don’t need to be changed just because “We” are bored.  
Sometimes “if it ain’t broke–don’t fi x it” is the best policy.  
It is also important to remember that trying to do every-
thing leads to stress and low productivity.
 If, however, you truly do need to give your program a lift 
because needs are not being met, here are some creative 
ideas to spice up your program:

Sponsor corporate training programs for “Grief in 1. 
the Workplace”
Provide training for school counselors and teach-2. 
ers on “Building Internal Crisis Support Teams for 
School Systems”
Do mall exhibits and billboards of self-help groups, 3. 
grief resources
Do some public service advertising regarding teen 4. 
drinking and drug use
Develop genealogy charts/family tree handouts for 5. 
your families 
Sponsor recognition day for “Outstanding Caregiv-6. 
ers/Volunteers” and sponsor an annual event/dinner 
where an award is given.  It could be called the “Circle 
of Care Award” or something similar
Host a “jointly” sponsored memorial or holiday program 7. 
with local hospices, hospitals or other support groups
Develop a Bereavement Support Coalition sponsored 8. 
by your funeral home.  Provide a meeting place and/
or refreshments
Provide grief support/facilitator training programs for 9. 
clergy and support groups
Sponsor a good grief community awareness day.  Pro-10. 
vide funeral home tours, open house reception, grief 
resource information, etc.

Trigard Bronze donates 
Plaque to Vietnam MIA 
Soldier
DANVILLE,IL— A soldier 
declared MIA in 1970 is be-
ing honored for his service 
in Vietnam. Ron Smith of 
Fountain County, IN, will 
be memorialized with two 
monuments on the VFW 
grounds featuring a custom, 
Brilliant Impressions™ color 
bronze marker by Trigard 
Bronze. 
 Th e marker has a collage of 
pictures of the soldier, which 
help tell the story of his life. 
“It is important to honor 
those who serve our coun-
try. We are glad to be a part 
of memorializing a local sol-
dier,” said Chief Operations 
Offi  cer Rich Darby.
 Some of the members of 
Ron’s troop returned home, 
but he never returned. He 
was later declared Killed 

in Action, even though 
his body still has not been 
found.
 Trigard Bronze is a division 
of Trigard, a family owned 
and operated business based 
in Danville, IL, that has ca-
tered to the varying needs of 
the death care industry since 
the 1960s. Trigard regularly 
hosts Trigard University, a 
program dedicated to as-
sisting dealers and funeral 
directors by providing the 
necessary tools to make their 
fi rms succeed in today’s fu-
neral industry. Trigard be-
lieves working closely with 
other death care providers 
enhances our knowledge of 
the industry and allows ev-
eryone to stay a step ahead 
in today’s changing market-
place.

Ivanhoe Fisher receives the Environmental Best-Practice award 
from the Portmore Chamber Of Commerce.

PORTMORE,JAMAICA— Ivanhoe Fisher, founder and 
director of Empathy Funeral Home received an En-
vironmental Best-Practice award from the Portmore 
Chamber Of Commerce. Empathy was founded five 
years ago and is located in Portmore, Jamaica, the only 

and first funeral home in Portmore.
 Initially trained in nursing in the early 1990s at Lynn 
University in Miami Florida, Fisher changed his profession 
and became a certifi ed funeral director and embalmer. 
 Empathy Funeral Home currently employs seven per-
manent workers and fi ve part time employees. When fi rst 
founded the fi rm handled fourteen funerals per month; the 
mortuary now conducts more than ten funerals weekly.
 Ivanhoe Fisher was truly surprised that he won this 
prestigious award, due to the fact that he was up against 
the Urban Development Corporation; but with his pol-
icy of cleanliness he knew he stood a great chance. The 
public health inspectors were truly impressed by the 
environmental practices of Empathy Funeral Home.
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E M B R A C E  T H E
CREMATION DIVISION

CREMATION CASKETS

O P P O R T U N I T Y

Taking Care  
Of The Environment 

Is In Our Nature.

In keeping with our ongoing commitment to “preserve, protect and educate”, we are proud to 
be the champion of “Cremation Green” for the death care industry. We remain committed to 
designing cremation equipment that protects our most valuable natural resources.

Our latest advancement in technology, the M-pyre™ system, lowers fuel consumption, reduces 
emissions and increases performance of cremation equipment. Let us educate you on the latest 
technology and the benefits to you and your environment.

To find out more about the latest technology in cremation equipment, please visit our website at  
www.matthewscremation.com or contact an equipment consultant at (800)-327-2831.   

Preserving The Environment – a Vital Part  
Of Matthews’ Culture For Over 50 Years.
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By Christopher Kuhnen

A ProactiveA Proactive
ApproachApproach

to Advanceto Advance
Funeral Funeral 

PlanningPlanning

2010 Can Still be the Great Sales 
Year You Want it to Be! Tips to 

Help Get You Back On Track
 How are your pre-need sales this year? Are they on track with 
where you need them to be at this halfway point in the year? 
Do you need to play catch-up? Rest easy, because some of 
the best selling months of the year are straight ahead. August 
through November are historically some of the best months 
to reach prospects and assist them in prearranging their fu-
nerals. Now is the time to prepare and make the necessary 
adjustments to get things back on track.
 Before heading off  doing the same things that got you this 
far, it helps to know where you’ve been this year and how 
things performed and/or didn’t perform. Identify which 
processes worked well and which didn’t. Has your mar-
keting been eff ective? Are you speaking with enough sales 
prospects each month or do you need considerably more 
people to speak with? Does your sales presentation need im-
provement? How are your closing skills? Are you asking the 
right type of open ended questions? Are you having trouble 
handling consumer’s objections? Are your lead generation 
eff orts working eff ectively? Is this year particularly trouble-
some in setting telephone appointments? Make sure you 
look at everything you’ve done, and said and presented thus 
far this year, and make adjustments to the things that are 
not working for you. Try a new telephone approach. Refresh 
your presentation materials. Try a new marketing approach 
and/or get a marketing campaign started. Do something 

diff erent and change it up. Seek advice or additional training 
from those you respect in the profession, who can help you 
improve your sales skills, prospecting, telephone and lead gen-
eration eff orts.

Develop action steps to reach each goal. Identify the steps 
that are necessary for you to take to reach and accomplish each 
goal and objective you set for yourself at the beginning of the 
year. Are all the steps you outlined being followed and accom-
plished eff ectively? Do they need improvement? Do they need to 
be changed and/or scrapped and something else implemented? 
If it was important enough for you to outline it at the begin-
ning of the year, are you following through with what you said 
you would do? Perhaps you have let a few things slide, because 
they are too diffi  cult and/or you simply are afraid to try them. 
Cast aside your unfounded fear and all the things that hold you 
back and move boldly forward with your goals and objectives. 
Let nothing (including yourself!) stand in your way. 

Create a monthly action plan. Based on your priorities, 
come up with a written action plan for each of the remaining 
months this year. Schedule a timetable for each step and stick 
to the plan. Regardless of what comes your way, make 100% 
sure you accomplish everything on your plan each month. If 
it was important enough to put on your plan, it’s important 
enough to accomplish. No excuses!

Are you communicating with your clients as eff ectively as 
you could be? Communication is the most important tool in 
eff ective selling. You must be able to listen and determine your 
prospective customer’s needs and feelings, as well as convey in-
formation about your product or service and how it will serve 
the customer. Be a “people person” – make sure that you build 
a good rapport with customers. Develop your open ended and 
discovery questioning skills.

Be confi dent. You must have confi dence in yourself and in 
your funeral home to instill confi dence in the customer. You 
can insure confi dence by knowing your services and merchan-
dise thoroughly and by knowing your own strengths and weak-
nesses. Present all your off erings with authority and enthusiasm. 
Learn from past mistakes and use them to your benefi t.

Keep persevering. Remember that you have to kiss a lot of 
frogs to uncover the handsome prince. One of the qualities all 
successful sales people possess is the ability to accept rejection 
and move on – moving on, both in the sense of going on to 
the next customer, and in making repeat calls on prospects. 
(Remember the 80/20 rule) 20% of the sales force brings in 

80% of the business. Th ese are the people who don’t give 
up too quickly. It takes a lot of activity to generate a few 
sales. So put rejection in perspective and keep moving for-
ward. Time is money, so don’t waste it.

Follow-up. Follow-Up, Follow-Up. Don’t forget the cli-
ent after the sale. Th ank them liberally and be sure they are 
pleased with the service you provided. Remember, it takes 
about six times longer to get a new customer than it does 
to maintain a good relationship and gain profi table sales 
recommendations and referrals from an existing one.
 Highly successful pre-need professionals do the following 
and so should you…beginning today!

Don’t take “no” personally or allow it to make you feel • 
like a failure. Naturally you may be disappointed, but 
don’t be devastated. Move onto the next person and daily 
keep putting one foot in front of the other.
Arrive early and stay late on the job. Yes, this even means • 
working some Saturdays (9:00am -1:00pm) or Sunday’s 
(2:00pm - 5:00pm). Strive for excellence and allow noth-
ing to stand in your way.
Accept 100% of the responsibility for your results. Don’t • 
blame the economy, the competition, the prospects, 
your manager and/or co-workers, or the funeral home 
for your less than desirable sales. When the going gets 
tough, dig deeper and work harder to turn negatives into 
positives. You can do it!

 Th ere is still plenty of time to turn your sales around and 
make this year the one you want it to be. Good selling!

 Christopher Kuhnen is Vice President of Marketing and Corporate 
Communications for The Outlook Group, Inc., Franklin, Ohio. 
 He has 25 years experience in the fi eld of funeral directing, prear-
rangement planning and training. He also has considerable experi-
ence in public relations, marketing, consumer and business to busi-
ness sales. He is a trusted advisor to those in the death care industry. 
As an insider into excellence Chris provides comprehensive consul-
tation, education and positive support to funeral directors nation-
wide to help them coordinate and develop their business strate-
gies.                                                                                                             
 Christopher is a Kentucky Licensed Funeral Director, Life Insurance 
Agent, Certifi ed Preplanning Consultant (CPC), In-Sight Institute 
Certifi ed Celebrant and Certifi ed Marketing Specialist. He can be 
reached at (800) 331-6270 or ckuhnen@theoutlookgroup.com.

OVERSIZED MORTUARY COTS              

CHURCH TRUCKS

PREMIER Funeral Supply Inc.

PRICES SUBJECT TO CHANGE.

PRICES DO NOT INCLUDE S&H.

PATENT PENDING

The Very Best 
All Stainless Steel
Embalming Table
on the Market!
Everyone else gives

you an 18-gauge

stainless steel top

with aluminum base.

We give you a 100%
304 stainless steel 
table with a thicker 

16-gauge top and 

a 14-gauge base 

at a much better price!

EASY ASSEMBLY
90% ASSEMBLED

OUT OF BOX

THE BEST PROPORTION OF SIZE & WEIGHT ON THE MARKET!

$957

$475 950 LB
CAPACITY

750 LB
CAPACITY

QUALITY &  VALUE AT A REASONABLE COST
CREDIT CARDS ACCEPTED

CEMETERY LOWERING 
DEVICES ON SALE NOW!

DOUBLE-LOCKING
SIX INCH WHEELS

TOP FEATURES CONVEX SURFACE
WITH SIDE TROUGHS

DESIGN COPYRIGHTED

BRUTE II®           MADE IN THE USA! TRUE USA QUALITY!

MANUAL $1567
HYDRAULIC $1997

1000 LB
CAPACITY

PH 561.602.3330  FX 352.458.4613  www.premierfuneralsupply.com

SUPERIOR
QUALITY! 
★★★★★★

NOT MADE 
IN CHINA

MULTI-LEVEL MORTUARY COTS $1350            

 

Outlook Group names 
Kent W. Tompkins Eastern 
Region Development 
Director 
FRANKLIN,OH— The 
Outlook Group, Inc. an-
nounced they have named 
Mr. Kent W. Tompkins of 
Dallastown, Pennsylvania 
as the new Eastern Region 
Development Director for 
the company.
 Prior to joining the Out-
look Group, Kent worked 
the past eleven years as 
a Sr. Account Executive 
for Homesteaders Life 
Company, Des Moines, 
Iowa serving Central Penn-
sylvania, Maryland, and 
Washington, D.C. In this 
position, Kent built rela-
tionships with many funeral 
homes and prided himself 
on working to help develop 
successful advance planning 
programs. Kent got his start 
in the funeral service pro-
fession in 1988, going to 
work for his hometown fu-
neral provider off ering sup-
port services to the director 
and staff  for more than ten 
years. Kent also has experi-
ence operating businesses 
as he was the former owner 
of fi ve diff erent medical re-
lated companies employing 
more than 45 people. 

 Kent and his wife Don-
na, reside in Dallastown, 
PA. Th ey have two daugh-
ters Madison and Chelsea. 
Kent and Donna enjoy 
travelling with their Rec-
reational Vehicle. Kent also 
enjoys competing in dif-
ferent forms of auto rac-
ing throughout the north-
east.  According to Kent, 
“It is my belief that every 
family deserves to know 
about an option that will 
help make the worst day 
of their life a little easier”. 
He went on to add, “I’m so 
excited to join the Outlook 
Group as I have worked 
with them for quite a few 
years now and have seen 
the successful programs 
they have implemented 
within the funeral homes. 
Every customer that has at-
tended the Outlook Acad-
emy has returned to their 
places of business and in-
creased awareness with the 
families they serve by edu-
cating them on the ben-
efits of advance funeral 
planning. I look forward 
to sharing the experiences 
of the Outlook Group.”

SEND US YOUR NEWS
PO Box 5159, Youngstown, OH 44514

Fax (800)321-9040
press_releases@nomispublications.com



Page A7 JUNE 2010 FUNERAL HOME & CEMETERY NEWS S ec ti on  A

A Touch of Technology
Introducing B&L’s newest

PLC with color touch screen

control. Our system provides

verification of the cremation

process. Changes can be 

initiated with just a touch 

of the screen, a feature 

which comes standard on

all Phoenix Systems 

(Available as an upgrade
on the N-20 series).

Phoenix II-1

• Capacity: Oversized cremations up to 850 lbs

• Record Keeping: Records time, date, temperature, weight,

deceased person’s name and ID # as well as operator name

•

• Downloadable Information: All records can be transferred to your PC through the

memory stick/USB port connection.

Features

First in Value • First in Design
From the World’s Largest Independent Manufacturer

When the question is cremation...
the solution is B&L Cremation Systems, Inc.

the operator with instant

Touch Screen Control: Color verification and troubleshooting

E-Mail: sales@blcremationsystems.com

7205 — 114th Avenue North  •  Largo, FL 33773  •  USA
Toll Free 1 (800) 622-5411 or (727) 541-4666  •  Fax: (727) 547-0669
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 With certifi cations as a Laughter Leader, Funeral Celebrant, Grief Services 
Provider and Grief Management Specialist, Nancy Weil is uniquely quali-
fi ed to bring new perspectives and new ways to help clients heal from the 
pain of grief as well as reduce stress for professionals in the industry. As 
Director of Aftercare at Mount Calvary Cemetery in Buffalo, NY, Nancy 
has developed one of the most comprehensive aftercare programs of any 
cemetery in the country in order to support families following the death of 
a loved one. 
 A professional public speaker, Nancy brings her passionate interest 
in the healing qualities and therapeutic benefi ts of laughter to groups 
across the country through her company The Laugh Academy. Nancy’s 
latest project is a collaborative scientifi c inquiry into the relationship be-
tween the use of humor and laughter while coping with the death of a 
loved one. She has also developed a DVD, Bandages for Your Heart, with 
techniques that can help ease the pain of grief immediately. 
 You can contact Nancy at nancyw@mountcalvarycemetery.com or visit 
her website at www.thelaughacademy.com.

By Nancy Weil

 A Hand in the Dark
 Imagine that you are in a small enclosed placed sitting 
on a cold, hard fl oor in total darkness. Th e heat begins 
to climb as you wonder how you will be able to take a 
breath. Th e fear begins to rise from within and all you 
can think about is how to escape. And you are aware 
that you have put yourself into this place precisely be-
cause it scares you. 
 Th is is the situation I found myself in when I took 
part in my fi rst sweat lodge a few weeks ago. A small 
tarped hut becomes a sauna of sorts, as you partake in 
an ancient ritual that is steeped in Native American 
traditions. Th e idea is to cleanse yourself – physically, 
mentally, emotionally and spiritually of all that no lon-
ger serves you. When I entered the lodge, all I thought 
was that darkness, heat and confi ned spaces don’t serve 
me. I was scared. Th en it happened. 
 As we began, the leader called out to me, “How are 
you doing, Nancy?” I answered back, “Freaking out.” 
In that moment, my partner in life reached out in the 
darkness and held my hand. Rather than run for the 
door, I took strength in his presence and I stayed. As 
the singing began, I realized that I was breathing and 
that this was actually, fun. Round after round I em-
braced the experience and realized that the fear was 
nothing more than that: False Evidence Appearing 
Real. Th e process freed me to know that most of the 
things that keep us from what we want are really inside 
ourselves. 
 When I returned to work following that experience, 
I began to look at my clients diff erently. Each was 
grieving their loss in their own way, but what they re-
ally needed in order to make it through the grief was 
simply a hand to hold on to until they emerged from 

the darkness. Th ey, too, had fears to wrestle with. “How will I 
make it through without my loved one?” they wonder. “What if 
…?” and “How can I ever ….?” Th ese thoughts come up again 
and again. Th ey are trapped by their sadness and unable to see 
the way to happiness and peace. 
 Th at is where we come in. We must be the hand that reaches 
out to them. Whether it is during the planning of the funeral or 
helping them select a fi nal resting place, we must extend both 
our hearts and our hands to our clients. In the days and weeks 
following the burial, we must remain available to help them un-
derstand this new world they have been thrust into. Grief can be 
bewildering and scary and mourners look to us, as professionals, 
to help them make sense of the non-sensical. Th is is our calling, 
this is our duty, this is our life. 
 
And a hand reaches out in the dark
And calms my worried soul.
It brings me comfort and takes me to a place within that is serene -
A place that I did not know existed in me.

I grasp your hand and know that I will survive whatever challenges 
lay ahead.

I grasp your hand and take strength from knowing that there is 
someone who cares.

I need a watchful eye over me while I wrestle my fears and 
Heal my hurting heart.

My soul feels safe with you beside me and I know
Th at as long as I hold onto you
 I will have new eyes that can see in the darkness 
And I will rise above the despair and embrace the light. 

Changing Changing 
Lives Lives 
Th rough Th rough 
LaughterLaughter

Elegante’s proudest achievement 
is available in five finishes with 
matching keepsake and necklace 
pendant. This collection is a funeral 
director’s dream — combining 
unique styling with greater profit 
potential.

Ask your funeral supplier about 
America’s #1 urn line. Or call us 
today, and an ELEGANTE distributor 
will contact you.

QUALITY CAN BE AFFORDABLE

800.252.7277
www.EleganteBrass.com

TM

Patent pend. 2009
PATENT PEND. 2009

 

Nation’s Oldest Funeral 
Home, Bucktrout of 
Williamsburg, becomes 
Veterans & Family 
Memorial Care Provider
SANIBEL,FL— Mark Da-
vis, founder & CEO of Vet-
erans & Family Memorial 
Care announced that Buck-
trout of Williamsburg, the 
nation’s oldest funeral home 
has become an exclusive Vet-
erans & Family Memorial 
Care Provider. “I am proud 
and honored that Greg Ar-
nold, owner of Bucktrout 
has joined the over 800 fam-
ily owned funeral home own-
ers nationwide who are mak-
ing a diff erence in the com-
munities they serve,” said 
Mark Davis. 
 For 250 years (1759-2009) 
Bucktrout of Williamsburg 
has brought dignity and 
compassionate care to be-
reaved families in the Wil-
liamsburg area. Founded in 
1759 by colonial cabinet-
maker Anthony Hay, it was 
turned over to Benjamin 
Bucktrout in the late 1700s. 
Horatio Bucktrout, son of 
Benjamin, was entrusted to 
care for the soldiers fatally 
wounded in the Civil War. In 
1928, Horatio sold the busi-
ness to Douglas M. Whita-
cre and in 1965 Clarence W. 
Page purchased Bucktrout 
Funeral Service, turning it 
over in 1984 to his son, Rob-
ert G. Page. In 1994 the Page 
family sold the business to 
the Loewen Group/Alder-
woods Corporation. Th en 
in May 19, 2007, the Man-
ager, Greg Arnold, bought 
the funeral home making it 
once again locally owned and 
operated.
 Having a familiar face and 
quality service brings a new 
tradition to an old heri-
tage. Dedicated to personal 
attention, the profession-
als at Bucktrout know that 
the most important part of 
funeral planning is under-
standing and care. Whether 
it’s careful pre-planning or 
the urgency of an unexpect-
ed death, your empathetic 
friends at Bucktrout respond 
with the courtesy and com-
passion that has instilled con-
fi dence in the Williamsburg 
community for more than 
two centuries.
 “Veterans & Family Memo-
rial Care’s strategic partner-
ships with Cell Phones for 
Soldiers and Wreaths Across 
America continue to shine 
the spotlight on our exclu-
sive providers nationwide” 
said Mark Davis. In addition, 
the VFMC signature public 
relations programs such as 
Sweaters for Veterans, Stock-
ings for Soldiers and Opera-
tion Valentine are stimulat-
ing quite a buzz through-
out communities all across 
America. Th ese are just some 

of the reasons that VFMC’s 
annual renewal rate is 92%. 
“We work hard to provide 
a diverse menu of diff erent 
programs that our provid-
ers can choose from. We are 
not about cheap funerals & 
cremation for veterans! Our 
primary mission is to give our 
fi rms a competitive edge. I 
talk with funeral home own-
ers every day,” said Mark Da-
vis. “Everyone boasts about 
having a beautiful facility, 
professional staff , unparal-
leled service and aff ordable 
prices. So what makes them 
different from the funeral 
home down the street? Th e 
answer is nothing.” 
 VFMC providers are infl u-
encing public perception and 
the result is increased at-need 
case volume and preneed 
sales. Growing at-need case 
volume is achieved by per-
suading families that have 
used another funeral home 
in the past to now use yours. 
Th e number of deaths in any 
given market area is divided 
by a fi nite amount of funeral 
homes. Whether a fi rm is the 
market leader or a bottom 
feeder the objective is always 
to increase market share. Cre-
ating opportunities is the way 
to achieve that objective.
 Exclusive VFMC Providers 
are a catalyst for the commu-
nity to demonstrate support 
and appreciation of our vet-
erans and active duty mili-
tary. As the United States 
continues to prosecute the 
War on terror, across the na-
tion Americans continue to 
display their pride & patri-
otism to a degree not wit-
nessed since the World War 
II era. The VFMC initia-
tives create unique oppor-
tunities. People visiting a fu-
neral home for reasons other 
than a funeral have a diff er-
ent mindset. Each visitor be-
comes an opportunity. Th e 
VFMC mission is to infl u-
ence public perception and 
perception is paramount.
 Membership includes an 
exclusive geographic terri-
tory, branding and market-
ing tools including: bro-
chures, press releases, ad 
copy, fl yers, inserts, obituary 
tag line, membership cer-
tifi cates, use of the VFMC 
logo in adv. and printed ma-
terial, participation in the 
VFMC Signature Public 
Relations Programs, a listing 
and link in the Veterans Fu-
neral Home Directory and 
much, much more. To learn 
more about becoming an Ex-
clusive VFMC Provider visit: 
VeteransFuneralHomes.com 
and click the Become a Pro-
vider tab.

VISIT OUR WEBSITE! 
New Look! Expanded Features!  Improved Online Directories! 

Online Ordering and Invoice Payment!

W W W. N O M I S P U B L I C AT I O N S . C O M

FUNERAL HOME & CEMETERY NEWS

Family Owned and Operated since 

Previously published as the YB News.
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Contact Us

Tel.    (800) 240-1016   (North America)
Tel.    (870) 932-0081   (Outside U. S.)

E-mail:  sales@continentalcomputers.com
FAX:  (870) 931-1273 

www.continentalcomputers.com

 The Crematory Manager

2008 Continental Computer Corp. All trademarks, trade names, service marks, and logos referenced herein belong to their respective companies.

The Director’s Assistant
The Cemetery Manager
The Leads Manager

Hardware
Accounting Software

Keepsake Publisher

Products:

 Memorial Designer

* Spanish Versions Available

By: Continental Computer

The Director's Assistant
The Crematory Manager
The Leads Manager

The Cemetery Manager

Introducing U Design and User Defined by Continental Computer. These 
exciting new tools  will allow the user to truly customize their own data 
input screens, and store fields that are not available in other areas. Using our 
software the only limit you have is your imagination

The Aftercare Manager

*

*
 The Aftercare Manager
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PRINT-A-PLATE L.L .C.
AMERICAN PATENT PENDING

TIRED OF THE OLD WAYS?
READY FOR SOMETHING NEW?
Let Print-A-Plate modernize your method of making plates 

for urns, caskets, grave markers, and vaults.

1-888-663-6050

You can create a beautiful marker for the next family that needs your professional service. 
Give them that personal touch. They will remember and thank you for it!

www.printaplate.com

CALL TODAY! 1-888-663-6050USA PATENT PENDING
12/176,609

Our 3-part offi ce system uses your computer and laser printer.

The Power of a Personal Touch

All plates and grave markers
are available in your choice of 

GOLD OR SILVER

Our casket plates and urn plates 
are also offered in a beautiful 

BRONZE color.

For a limited time, you can receive this 
system completely FREE!

Call now for details and join our 
growing family of satisfi ed funeral directors.

By Atty. Harvey I. Lapin

 Harvey I. Lapin, P.C., is a member of the Illinois Bar and Florida Bar. He 
is a member of the faculty at the John Marshall Law School in Chicago 
and is presently teaching the subject of Tax Exempt Organizations.
 He has written numerous articles on the subject of taxation, funeral 
and cemetery law.
 The subject discussed in this article and future articles resulted from 
the questions from readers. If you have any questions about the topics 
covered in this column or in obtaining professional assistance, please 
contact the author  c/o Harvey I. Lapin, P.C., PO Box 1327, Northbrook, 
IL  60065-1327. Phone (847)509-0501 or fax to (847)509-1027.
 The author writes articles for CB Legal Publishing Corporation also 
publishes the Release Form Kit, which was prepared by the author and 
has been recently updated and revised by the author. This Kit contains 
Release and Hold Harmless forms for Funeral Homes, Cemeteries and 
Crematories to use in situations where it has re-solved a complaint 
with a customer, and wants to be sure that there will be no further 
action by the customer or their relatives. The forms can be purchased 
on a custom basis with your business name and addressed preprinted 
at the top of each form. Call Cheryl Lapin and she will send you an 
order form that contains the current prices. See the number below. 
 The author also writes more extensive articles on subjects of inter-
est to the industry in the newsletter Cemetery & Funeral Business 
and Legal Guide published by CB Legal Publishing Corporation. 
Subscriptions to the combined Guide cost $110 per year for ten is-
sues on different topics, new subscribers are usually eligible for intro-
ductory rates. Anyone interested in subscribing can contact Cheryl 
Lapin, at the address of CB Legal Publishing Corporation, P. O. Box 
1327, Northbrook, Illinois 60065-1327, and fax to (847) 509-1027 or 
call (847) 509-0501. Please ask about new subscriber rates.

LegalLegal
 Speak Speak

FTC Issues 
Opinion Dealing 
with Th ird Party 

Casket Sellers
 Since the FTC Funeral Rule was enacted, the FTC Staff  
responds to requests about interpretations by issuing Advi-
sory Opinions. On April 19, 2010, the Funeral Rule Co-
ordinator issued an advisory opinion to Universal Casket 
Co. stating the FTC Staff ’s position under the Funeral Rule 
concerning practices engaged in by some Funeral Provid-
ers in connection with the delivery to them of caskets pur-
chased by consumers from 3rd party casket sellers.
 Th e opinion was issued in response to a request from Uni-
versal Casket Company who is the supplier of caskets to 
consumers that have purchased from Costco on an at need 
basis. Universal is also the supplier of caskets to Walmart. 
Th e opinion deals specifi cally with some acts or practice 
that funeral providers should avoid that the FTC Staff  feels 
violate the FTC Funeral Rule.
 Th e signifi cance of the opinion, however, is the general 
statement by the FTC that:
 “Restrictions by a funeral provider that unreasonably im-
pede the delivery of a third-party casket create an unrea-

Charging a fee for disposal of the container or pack-4. 
aging in which a third-party casket is shipped.

 Since it is probable that a funeral provider will be 
dealing with delivery of third-party caskets in the fu-
ture it is prudent to be familiar the FTC Staff ’s posi-
tions as you can be sure that the sellers will know the 
rules.

sonable burden on a consumer’s right to use such a casket in 
violation of §453.4(b)(1). As a general rule, a funeral provider 
should avoid acts or practices that treat third-party casket re-
tailers diff erently from the provider’s regular casket supplier”
 Th en the opinion continues by stating the following acts or 
practices would violate §453.4(b)(1) of the Funeral Rule:

Refusal to accept delivery of a third-party casket 1. more than 
a specifi ed number of days in advance of its use;
Refusal to accept delivery of a third-party casket 2. less than 
a specifi ed number of days in advance of its use;
Refusal to accept delivery of a third-party casket dur-3. 
ing regular business hours except by prior appointment; 
and 
Refusal to accept delivery of a third-party casket during 4. 
regular business hour at a particular date and time, unless 
the provider is unable to receive caskets from any supplier 
at that date and time (e.g., because the provider will be 
conducting a funeral).

 Th e FTC Staff  indicated that a funeral provider does not have 
to provide the staff  or pay the labor costs associated with unload-
ing a third-party casket or removing its packaging, particularly 
when small funeral providers may not have personnel who are 
physically capable of assisting in unloading a heavy and cum-
bersome casket. However, the FTC Staff  would consider it a 
violation if the funeral provider withheld the use of its standard 
equipment, such as a utility “church truck” to assist in bringing 
the casket into the funeral rule because use of that equipment 
is part of the funeral provider’s overhead cost paid by the con-
sumer as part of the non-declinable basic service fee.
 Th e opinion also references previous opinions in this area 
about the following act or practices that the FTC Staff  felt 
violated the Funeral Rule. 

Requiring a consumer’s presence at a funeral home at the 1. 
time of delivery of a third-party casket;
Refusing to sign an acknowledgment of delivery of a third-2. 
party casket in the consumer’s absence;
Charging a fee for storage of a third-party casket delivered 3. 
in advance of an at-need disposition; and

Michael Schoedinger 
is the fi rst Guest 
Blogger on 
MyLifeInDeath.com

Michael Schoedinger

SANIBEL,FL— Mark Davis announced that he is proud and 
honored that Michael Schoedinger has posted the fi rst guest 
blog on www.MyLifeInDeath.com. Mike speaks about the 
“Great Recession” and what aff ect, if any, it has had on the 
funeral industry.
 Michael Schoedinger is president of Schoedinger Funeral 
and Cremation Service in Columbus, OH.   He is a sixth 
generation owner of the fi rm, a licensed funeral director and 
embalmer, Certifi ed Preplanning Consultant (CPC), and Cer-
tifi ed Funeral Service Practi-
tioner (CFSP).  He graduat-
ed from Miami University in 
Oxford, OH with a B.S. in 
Organizational Behavior and 
a B.S. in Personnel and Em-
ployee Relations.  He is also 
a graduate of the Cincinnati 
College of Mortuary Science
where he was class President.
 Th e company is one of the 
largest privately owned funer-
al companies in the U.S. op-
erating 11 chapels, four cre-
matories, and a pet cremation 
service.  Schoedinger Funeral 
and Cremation Service has been awarded the Family Business 
of the Year Award for Central Ohio and was second runner-
up for the National Family Business of the Year Award.  Th ey 
have also won the Business Integrity Award from the BBB, 
and CEO Magazine’s Best Places to Work in Central Ohio.  
 Michael currently serves on the Boards of the Young Presidents 
Organization, American Red Cross (Past Chair), Junior Achieve-
ment (Past Chair), Center Of Science and Industry, the Family 
Business Center of Central Ohio, First Community Church, 
and Senior Independence.  He is married to Lisa and has a 13-
year old daughter, Katie, and a 10-year old son, Jack.
 In the weeks ahead Mark will be inviting industry profession-
als to express their thoughts and share their ideas and insight 
on the people, topics and issues of the day as they relate to the 
“business of death”. Included will be individuals spanning ev-
ery aspect of the death care industry. You will hear from funeral 
directors and owners, individuals on the merchandise and sup-
ply side as well as sales and marketing gurus. Topics will in-
clude business philosophy, industry trends, preneed, cremation, 
green burial, human resources, social networking, conglom-
erates and consolidators, websites, market conditions, public 
relations, life celebrations and tributes, celebrants, pet crema-
tion, technology, veterans, revenue building, and more.

Customize Your Direct Mail Program
Call 1-800-321-7479
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Welcome to the next generation of
online experience, and a new world
of simplicity, efficiency, and revenue
streams. 

More than a traditional website,
thePerfectWebsiteTM does not
simply get you on the Internet, it
integrates and thrusts your firm
with everywhere you need to 
be to succeed. 

The development that went
into this unique website allow it
to offer a plethora of features—
features only found in cutting-
edge software because it is
cutting-edge software.

Just look at all of the features
you’ll be able to quickly and
easily benefit from:

• Complete Self-
Administrable Website

• Ever-evolving applications
• Book of Memories™
• Memorial Donation 

Handler
• Pre-Arrange Online Form
• Optional Product/Services 
Catalog

• Maps/Directions
• Reminder Service

• Funeral Broadcast Module
• Family Login

• Marketing Center
• Extensive Resource Center

• Ready-to-Use Ad Library
• Customizable VPSS / KIOSK 
Feature

• Social Networking Enabled 
• Community Service Website 
Donation Program 

• Automatic Obit Posting Site 
• Much, much more

To learn more contact us at
1.866.748.3625 or online at
www.FrontRunnerProfessional.com

AUTHORIZED DISTRIBUTOR:

How can a website offer almost
$300,000 in potential revenue?

Social
Networking Enabled

$1,695
PLUS MONTHLY WEBSITE HOSTING,

ANNUAL UPGRADE, AND SUPPORT FEE.
BUDGET PLANS AVAILABLE.

Using ObitSafe.com Obituaries YEAR 1 YEAR 2 YEAR 3 YEAR 4 YEAR 5

Annual call volume 250 250 250 250 250
Families who buy a standard obituary 75% 60% 50% 40% 25%
Retail cost for families $40 $45 $50 $55 $60
Cost to Funeral Homes $0 $0 $0 $0 $0
Profit using ObitSafe.com strategy $7,500 $8,438 $9,375 $10,313 $11,250

Using Book of MemoriesTM
YEAR 1 YEAR 2 YEAR 3 YEAR 4 YEAR 5

Families who buy a standard obituary 40% 50% 60% 70% 85%
Retail cost per family $250 $275 $300 $325 $350
Unlimited Book of MemoriesTM (Monthly) $45 $45 $45 $45 $45
Profit with Book of MemoriesTM $24,460 $33,835 $44,460 $56,335 $69,460

Total Potential Annual Profit $31,960 $42,273 $53,835 $66,648 $80,710

Call volume and frequency assumptions based on recently published
chart prepared by Jeff Taylor of Tributes.com

Five-Year Total   $46,875

Five-Year Total   $228,550

Five-Year Total   $275,426

Based on 250 Call Volume Annually Scenario
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By Steven Palmer

  Steven Palmer entered funeral service in 1971. He is an honors gradu-
ate of the New England Institute of Applied Arts & Sciences. Licensed 
on both coasts, he owns the Westcott Funeral Homes of Cottonwood 
and Camp Verde, AZ. Steve offers his observations on current funeral 
service issues. He may be reached by mail at PO Box 352, Cottonwood, 
AZ 86326, by phone at (928)634-9566, by fax at (928)634-5156, by 
e-mail at westcott@commspeed.net or through his website at www.
westcottfuneralhome.com.

ObservationsObservations

Rush to 
Judgment

 Th e good we secure for ourselves is precarious and uncertain 
until it is secured for all of us and incorporated into our com-
mon life.  –Jane Addams

 Th e discovery of 200 to 300 bodies being illegally disin-
terred in Burr Oak Cemetery in Alsip, Illinois without family 
permission and dumped into a “weedy” area of the cemetery 
shocked local residents and the nation. Further investigation 
found interred remains pounded down to make space for fu-
ture burials. 
 United States Congressman Bobby Rush of Illinois’ fi rst 
district in which Burr Oak is located decided it was time to 
act. He held hearings in Illinois. His staff  began to investi-
gate other complaints in other fi nal resting places.
  “A little more than a month following our scheduled Chi-
cago fi eld hearing, fresh allegations of unlawful grave desecra-
tions and the resale of grave plots at Eden Memorial Park, 
a Jewish cemetery in Mission Hills, CA, and the Mellwood 
Cemetery in DeKalb County Georgia, also came to light,” 
Rush stated in a press release.
 He introduced House of Representatives 3655, known as 
the Bereaved Consumers’ Bill of Rights Act. Th is bill could 
have the same impact for some who render fi nal care servic-
es and products as the Federal Trade Commission’s Funeral 
Rule of 1984 did for funeral homes.
 Th e Rush bill requires “that providers of funeral goods or 
funeral services furnish accurate price information disclos-
ing the cost to the purchaser for each specifi c funeral goods 
or funeral services provided or off ered for sale.” 
 It requires “that contracts for funeral services or funeral 
goods be written clearly, stating the merchandise and ser-
vices that purchasers are buying and their prices.” 

services not covered by the funeral rule, as contemplated by 
H.R. 3655.”
 “Unfortunately, while every consumer who buys funeral 
goods or services from a funeral home is entitled to protec-
tion aff orded by the FTC Funeral Rule, no such safeguards 
are given to consumers who purchase funeral goods and/or 
services from non-traditional, third-party sellers not subject 
to the rule.”
 “While funeral consumers may be reluctant to switch fu-
neral homes, for most cemetery consumers, a switch is im-
possible.”
 “Most importantly, such a federal rule responds to the 21st 
century marketplace and off ers added protections for consum-
ers who do business directly with all sellers of funeral goods 
and services.”
 Th ose of us fi nal care providers (funeral directors, cemeter-
ies, crematories, etc.) must demonstrate to the public that we 
do not tolerate consumer abuse. No funeral home has gone 
out of business due to an FTC fi ne. Fines are mostly imposed 
on those who blatantly ignore the number one rule: present 
a price list when discussing services. 
 Do you present yourself in an honest manner to the con-
sumers? Th en do not fear HR #3655. 
 What should scare you is Wal-Mart, Costco, Overstock, 
Amazon selling caskets as an attraction for other sales com-
pletely unregulated. Th e local owned casket store, the other 
online casket, urn, vault, monument providers that have an 
unfair advantage over you are now asked to put their com-
merce on the same terms as the funeral home. 
 As more funeral homes enter the cemetery business and 
more cemeteries have a mortuary on-site, are we that diff er-
ent? We are the same to the consumer, we are the same to the 
legislators and we must present ourselves in similar regulated 
fashion. 

Ethics and equity and the principles of justice do not change 
with the calendar.  –David Herbert Lawrence 

 “A requirement that cemeteries provide to the consum-
ers, in a timely manner, all written rules and regulations 
of the cemetery, and a clear explanation in writing of the 
inurnment or entombment right that has been purchased, 
and any material terms or conditions of that purchase, in-
cluding any repurchase option by the cemetery and resale 
rights available to the consumer.”
 Th e two most infl uential associations have divergent views 
on this bill that seek to sunder their similar semblance to 
the public. National Funeral Directors Association (NFDA) 
supporting the bill and International Cemetery Crematory 
Funeral Association (ICCFA) in direct opposition to its 
passage.
 ICCFA, in an email sent to members on May 3, stated, 
“However, the centerpiece of the bill would require the 
FTC to enact a new trade rule requiring a variety of con-
sumer disclosures by any business selling any type of funer-
al merchandise or services…we understand violations are 
statutorily imposed at the rate of $16,000 per violation…
typically this amount could bankrupt a number of smaller 
cemeteries that operate with volunteer staff s and possibly 
one or two paid employees.” Is this really what ICCFA is 
worried about? Th e 26 year old law has worked with many 
very small and very large funeral homes without forcing 
any of them into bankruptcy.
 ICCFA also mentions that it is concerned that the bill 
may have “excessive penalties (that) would be imposed for 
some relatively minor omissions of disclosure in a manner 
suggesting that the punishment outweighs the off ense in the 
interest of the of consumer protection.” A 26 year history 
with the approximately 22,000 funeral homes aff ected by 
the rule will tell you if this is true; it is not. Clarifi cations 
are sometimes requested, at worst warning letters sent those 
who procrastinate, but fi nes only come all else fails. 
 Th e most cogent response from NFDA is in association 
Treasurer Randy Earl’s testimony before the subcommittee 
on Commerce, Trade and Consumer Protection in Janu-
ary 2010.
 “NFDA and its members strongly support retention of 
the FTC Funeral Rule as a uniform standard for funeral 
homes, as well as a rule that protects consumers served by 
funeral homes.”
 “It is therefore necessary, in our judgment, to establish a 
separate rule that addresses all sellers of funeral goods or 

Going home after a funeral  
can be tough.
Going home to paperwork  
can be even tougher.
The Executor’s Toolkit builds your business by 
building relationships with the families you serve. 
Branded with your logo, this kit helps families close 
an estate, protect against identity theft and reduce 
estate fraud. Your reputation extends beyond the 
service…ensure your support continues by providing 
The Executor’s Toolkit. 

Call 888-829-8362 today for your FREE DVD  
and see how you can add value and revenue  
to your business.

www.InevitableExodusInc.com

 

Double Celebration for 
Holloway Funeral Homes 
in Maryland 

Prep Room at Holloway Funeral Home, Pocomoke City

POCOMOKE CITY,MD— Holloway Funeral Homes, 
proud of their tradition of professionalism for four genera-
tions, is equally proud to celebrate two new major events 
in the fi rm’s long history.
 A completely new funeral home, now in operation in Po-
comoke City, was built to extend their operations in the 
Eastern shore of Maryland. Keith Downey, Mortician and 
General Manager, explains that in Pocomoke, two prop-
erties were purchased, gutted and replaced with a state-
of-the-art and fully OSHA compliant funeral home. For 
that, Mr. Downey called on Duncan Stuart Todd, Ltd.
 No sooner had the Pocomoke facility opened its doors 
than Mr. Downey turned his attention to Holloway Funer-
al Home in Salisbury, home base of the company business. 
Constructed in the 1960’s, that building was in line for a 
renovation in 2010 to bring the preparation room up to 
21st century standards. Th at accomplished, Mr. Downey 
calls the diff erence “phenomenal”.
 In both the Pocomoke and Salisbury locations, Mr. 
Downey’s primary concern was for the health and safety 
of embalmers and staff . Entrusted with both projects and 
employing the Premier Source design plan, DST supplied 
its fl agship PrepAir ventilation system. To further upgrade 
air quality, the Salisbury location was equipped with Pre-

CONTINUED ON PAGE A25
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Mark Davis appointed to 
Wreaths Across America’s 
Board of Directors

Mark Davis

SANIBEL,FL— Mark Davis, founder and CEO of 
Veterans & Family Memorial Care was recently ap-
pointed by unanimous vote to the Board of Directors 
of Wreaths Across America, a nonprofit 501-c3 organi-
zation. WAA was formed as an extension of the Arling-
ton Wreath Project. The Arlington Wreath program was 
started by Morrill Worcester in 1992 with the donation 
and laying of 5000 Christmas wreaths to Arlington 
National Cemetery. This became an annual journey 
for Mr. Worcester.
 It was relatively obscure 
until 2005 when a pho-
to of the stones adorned 
with wreaths and cov-
ered in snow circulated 
around the internet. Th e 
project received national 
attention. Thousands of 
requests poured in from 
all over the country from 
people wanting to emu-
late the Arlington project 
at their national and state 
cemeteries spurred the cre-
ation of “Wreaths Across 
America”. Unable to do-
nate thousands of wreaths 
to each state, Mr. Worces-
ter conceived the idea of 
sending seven wreaths 
(one for each branch of the 
military as well as POW/
MIA). In 2006 with the 
help of the CAP and oth-
er civic organizations, over 
150 locations held wreath 
laying ceremonies simul-
taneously.
 The Patriot Guard Rid-
ers volunteered as escort 
for the wreaths going to 
Arlington. This began the 
annual “Veterans Honor 
Parade” that travels the 
east coast in early De-
cember. By 2007 the re-
quests for more wreaths 
grew. The Worcester fam-
ily established the non-
prof i t  group Wreaths 
Across America to fur-
ther promote Veterans 
remembrance. The mis-
sion Remember, Honor 
and Teach characterized 
the projects goals per-
fectly. By 2008 over 300 
locations held wreath lay-
ing ceremonies in every 
state, Puerto Rico and 24 
overseas cemeteries. Over 
100,000 wreaths were 
placed on veterans graves. 
Over 60,000 volunteers 
participated.
 WAA reached out to 
thousands of children 
with the message of Re-
member,  Honor  and 
Teach. The importance 
of honoring each fallen 
serviceman as an individ-
ual is stressed.
 The wreath laying is now 
held annually on the sec-
ond Saturday of Decem-
ber. December 13, 2008 
was unanimously voted 
by the US Congress as 
“Wreaths Across Ameri-
ca Day”. Wreaths Across 
America would not be 
successful without the 
help of the volunteers, 
many active organizations 
and the generosity of the 
trucking industry.

Visit our Website!  New Look!  Expanded Features!  Improved Online Directories!   WWW.NOMISPUBLICATIONS.COM
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 Gary Finch is a licensed funeral director and embalmer in Texas. 
He founded Compliance Plus in 1992. Today, they represent over 
700 funeral homes and cemeteries in 37 states. Compliance Plus 
also serves as an advisory consultant for the International Order of 
the Golden Rule. For more information on Compliance Plus visit 
www.kisscompliance.net. Contact Gary by phone  at (800) 950-
1101 or by e-mail at gfi nch@kisscompliance.net. 

By Gary Finch

OSHA OSHA 
 Compliance Compliance

CD’s, also from Compliance Plus. I want readers to un-
derstand that my focus was: “Beyond the basics, how are 
you doing and what are your needs?”
 One of the problem areas was peripherals. When a funeral 
home gets into the monument business, it often involves 
new hazards (hoist, wenches, and forklifts) and new expo-
sures (silicosis). Sometimes funeral homes acquire a ceme-
tery (back-hoe and confi ned space training). We have had 
several monument shops expand into the custom granite 
countertop business (overhead cranes). 
 Remember recurring events is one problem I encoun-
tered. My suggestion here is for funeral homes to use the 
built in reminders in the email programs. Th ey can remind 
you when it is time for annual renewal training, monthly 
fi re extinguisher checks, etc. 
 Before going digital, we put a premium on the safety of-
fi cer being a skilled embalmer. Th is was because one of 
their duties was to give safety training to new embalmers. 
Now that we use CD’s to do the training, it might be ad-
vantageous for some to use a good administrative secre-
tary. 
 We have found that in some cases, they do a better job 
with the required documentation. It’s almost nostalgic to 
imagine licensed morticians spending their time prepar-
ing remains and serving families, and secretaries handling 
the recordkeeping. We are happy to reintroduce this old 
but very effi  cient concept. 
 We sometimes focus on developing new resources too 

A 500 Word Summary of a 
10,000 Mile Trip 

 I’ve just completed a twenty-two state road trip. I’m 
based in San Antonio. My customer base is national. 
Sometimes it is good to get out. It’s good to visit with 
customers and press the fl esh. Having returned, it is a 
good time for refl ection.
 What are the problem areas? What do customers say 
they need? As Compliance Plus has evolved into digital 
training, does it require a diff erent skill-set from a safety 
administrator? You don’t fi nd the answer by talking on 
the telephone. Road trips like this are as much for me 
as they are for our customers. 
 I will share some of my thoughts from that trip, subject 
to this caveat. I was not concerned about written safety 
programs. Each customer uses the Company Safety Plan 
by Compliance Plus. It is expressly designed for funeral 
homes. Employee safety training uses “Plug and Play” 

much. It does the funeral home no good to have these 
resources if they are not using them. We have provid-
ed our customers with easy ways to train secretaries, 
housekeepers, and maintenance employees. Th is next 
year, my focus will be more on getting my custom-
ers to use our expanded Plug and Play CD library to 
train these people. 
 Over the past year, we have run a number of boring 
stories in our ALERT newsletter about how funeral 
homes could save money by changing how they han-
dled regulatory matters. In my next ALERT newslet-
ter, I’ll report that one of our independent customers 
saved over $40,000 on his infectious waste disposal 
contract. Several other customers report savings in the 
$5000 range. I’m sure a lot of my customers are go-
ing to revisit those old articles. Some similar articles 
appeared in this publication within the last year. Did 
you keep them?
 “What’s Up With This” is the name of our new email report. It 
is free to anyone that wants to receive it. To register, go to www.
kisscompliance.net and click on “What’s Up With This”. The focus 
is on OSHA and the death care industry.

903-641-0383
e-mail: cosmetics@nctv.com

Etched In Time

To order, e-mail a photograph, the name , date of birth, date of death and a poem, prayer 
or scripture to photos@regalgraniteinscriptions.com, or mail your photo and information 
to; Regal Granite Inscriptions, P.O. Box 212, Troy, MI 48099.(photo will be returned with 

order).Please include a shipping address, contact name and phone number.

A laser etched photograph, with a prayer or poem 
on  8”x 6” high polished black marble. Each comes 
with felt backing, a decorative border, display easel 

and packaged in a sturdy black gift box.

(248) 740-1819   www.regalgraniteinscriptions.com

$40.00 plus shipping
That’s half off!

Ask about the “Regal Plan of Excellence” a marketing strategy to help build 

family loyalty and increase revenue.

We would love to send you a 
keepsake plaque of someone special 

to you, to display in your 
arrangement office, so we are 

making this very special offer...

Sell at retail, include in a package, or use as a thank you. This keepsake 
is always well received!

Hillside Memorial Park and Mortuary unveils new 
“Garden Of Solomon” Development

LOS ANGELES,CA— Hillside Memorial Park and Mortu-
ary, the prestigious Jewish cemetery and mortuary in South-
ern California, announces an addition of unparalleled beau-
ty and natural splendor to its already serene and picturesque 

grounds—the Garden of Sol-
omon. Designed with every 
detail in mind, this exqui-
site private oasis features ele-
gant landscapes, gardens and 
lawns; rare plants and fl ow-
ers; graceful water designs; 
lovely footbridges; beautiful 
Jerusalem stone; and stun-
ning architecture and art-
work—all playing in harmo-
ny to provide an enchanting 
and soothing experience for 
the spirit and the senses. 
 “Hillside Memorial Park 
and Mortuary has been serv-
ing Jewish families for more 
than 60 years—from Reform 
to Orthodox, blended fami-
lies to soul mates—with an 
approach to celebrating the 
lives of loved ones as unique 
as the individuals who lived them,” says Mark 
A. Friedman, Hillside Memorial Park and 
Mortuary’s CEO. “Garden of Solomon further 
evidences our continuing commitment to the 

local Jewish community, providing a remark-
able backdrop for memorials, tributes, quiet 
meditation and close connection with friends 

CONTINUED ON PAGE A18
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I Got  Mine At
www.easterncasket.com

©2010 MKJ Marketing

As a funeral home owner, you likely turn to one  
of two sources for accounting services. Your local tax 

accountant or your own internal staff of hired accountants.  
With both, you don’t have a tried and tested funeral 

industry chart of accounts, the ability to benchmark to 
other businesses, or timely monthly reconciled financials 

every 15th of the month. What’s more is the costs for 
both options are usually more than double that of a typical 

Johnson Consulting client. In these times of narrowed 
profits, there needs to be another option...

 Johnson Consulting offers you an alternative. We are  
the leader in cutting-edge funeral business accounting.  
All of our key people have owned, managed, or headed  
up accounting for funeral businesses their entire career.   

With our full management support module, we can  
show you how to use the financial information produced  
to maximize your profitability and success. In our eyes, 

your accountant should not just save you money,  
they should make you money.

 Start saving time and money today.  
Call Johnson Consulting Group for a free online demonstration.

888.250.7747
8095 N. 85th Way, Scottsdale, AZ 85258

Visit our website today & sign up for our free newsletter. 
www.JohnsonConsulting.com

“A Total Solutions Company”  
Mergers & Acquisitions  •  Valuations  •  Accounting  •  Management Services  •  Financing

It doesn’t take  an accountant  to see that our  accounting service  saves you time and money.

Todd Funeral Home announces new 
location in Rushville

James and Susan Todd

An artist rendition of the new Todd Funeral Home

donated to the Rushville Fire Department 
for training.  Following the RFD train-
ing schedule they burned the house and 
released the property back to Mr. & Mrs. 
Todd for construction.  Construction was 
scheduled to begin in April.  
 Th e vision of this endeavor is threefold.  First 
and foremost is the construction of a new 
funeral centre and convenient parking.  Th is 
spacious and modern facility will be oriented 
towards providing clients a comfortable and 
safe environment in their time of need.
 Also planned is the construction of a new 
cremation centre.  “Th e families we serve 
will benefi t from this, we believe,” states 
Jim.  “Not only will it be more cost eff ec-
tive for our clients, but it will be emotion-
ally benefi cial by reducing transportation 
of loved ones as well.”

neral home in San Francisco, CA.  Many 
people who visit a funeral home will often 
look to step outside or walk around looking 
for a diversion from the death experience.  
We hope to provide a meaningful place for 
people to visit and relax along the creek.”
 Mr. & Mrs. Todd have decided to live at 
805 N. Main St. for the near future.  “It has 
always been home to my family, and will re-
main so for now.  We hope to give it a more 
historic appearance as time goes along,” 
states Jim.    
 Finished construction and relocation to the 
new centre should be completed by Septem-
ber 2010.
 For more information on Todd Funeral 
Home, visit their website at www.toddfu-
neralhome.com or call (765)932-3070.

RUSHVILLE,IN— James 
and Susan Todd have an-
nounced that Todd Fu-
neral Home, a new funeral, 
cremation & memorial ser-
vices centre will be located 
at 1600 S. State Road 3 in 
Rushville. Th is new venture 
is an accumulated eff ort of 
research over several recent 
years, aided by traveling to 
the many National Funeral 
Directors Association and In-
diana Funeral Directors Asso-
ciation functions across the 
United States. Jim & Susan 
wish to bring Rush County 
the most modern and cost 
eff ective funeral, cremation 
and monument/memorial 
services available.
 The property was pur-
chased with a house on it 
which at one time served 
as the Indiana State Po-
lice barracks.  Soon after 
the purchase the house was 

 Finally, in the near future, 
there are plans to construct 
a nature walk which will 
feature an approximate one 
mile nature like creek side 
path with an evolving brick 
walkway. “We believe it will 
be a welcome diversion for 
those visiting the Funeral 
Centre,” states Susan.  “A 
few years ago we saw a sim-
ilar idea while visiting a fu-
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PO Box 5159, Youngstown, OH 44514
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Bay Memorials

Available in 10”, 20” and 30”
sizes allowing you to tastefully 
care for even the smallest baby 
with all the compassion
 every parent desires and
    for as low as $36.00

PROPORTIONALLY SIZED CASKETS
FOR MISCARRIED, STILLBORN
& NEWBORN BABIES

321 S. 15th St. • Escanaba, MI 49829
                       (906) 786-2609 • Fax (906) 786-2692

BURIAL  CRADLESSM

Zerbel’s
www.baymemorialsbabycaskets.com

Time may be only a 
moment so keep a 
memory

Necklace Urn  Pendants

for an Everlasting Keepsake.

Urns hold a portion of the cremains.

Sterling Silver and Gold pieces in stock.

ORDERS OR CATALOG:
www.cremationkeepsakes.com
cremationkeepsakes@comcast.net

877-303-3144

CREMATION KEEPSAKES

★ High Quality Velvet Interiors
★ Custom Piping Trim
★ Service Branch Emblem On Head Panel
★ Service Branch Chrome Emblem on 

Lid Exterior

★ US Flag Emblem at Both Ends
★ Stars on Front and Back
★ Service Flags and Accessories  

are also Available Upon Request.

Honoring Those Who Served

Appalachian Funeral Home opens in North Carolina 

A memorial put together by staff at Appalachian Funeral Home.

Lobby of the funeral home.

Appalachian Funeral Home

Conference room.

(L to R) Owners Eddie Cope and David Gates.

 David is a local businessman who has been in business for 
over 25 years. He and Carmaletta own Bradley’s General 
Store in Dillsboro, an old time general store which has been 
in business since 1888. David is unique in that he also has his 
commercial contractor’s license, the fi rst totally blind person 
to pass the contractor’s exam in the state of North Carolina, 
and possibly the entire nation. David sees his new venture 
into the funeral care industry as a challenge, but also an op-
portunity to serve his friends and neighbors in their time of 
need. He has a great love for people and enjoys greeting fami-
lies and friends and helping them talk about their loss.
 Carmaletta has spent her life in education, obtaining Bach-
elor’s and Master’s degrees in Secondary Mathematics Edu-
cation from Western Carolina University in Cullowhee, NC 
and a Doctorate in Adult Learning from NC State University 
in Raleigh, NC. She has worked with North Carolina public 
school teachers for the past 22 years, off ering development 
education programs. Her focus for the funeral home is to per-
sonalize the experience, working to make funerals, memori-
als, and visitations true celebrations of life, in an atmosphere 
of home and family. Mountain culture and life have always 
been of interest to her, and resulted in a book, Granny Stories: 
North Carolina Mountain Tales, containing stories from the 
local mountains. She and David have three daughters, two 
live locally and one resides in Las Vegas, NV.
 Appalachian Funeral Services is located in a 12,000 square 
foot building, designed specifi cally as a funeral home. Th e struc-

SYLVA,NC—Appalachian Funeral Services and Cremato-
rium is completely new to Jackson County and the surround-
ing area. Th e funeral home is locally owned and operated by 
David and Carmaletta Gates and Eddie and Peggy Cope.
 Eddie is the Managing Director of the funeral home, hav-
ing been involved with the funeral industry for over 25 years. 
He obtained his Funeral Director certifi cation from Fayette-
ville Community College. He enjoys meeting with the families, 
from the fi rst call to lingering at the gravesite. He feels it is his 
life’s avocation to serve families when they need him most. 
Eddie and his wife Peggy are locals, having lived in Jackson 
County all their lives. Th ey have two grown daughters.

ture includes a large covered 
porch in the front for family 
gatherings as well as a covered 
portico running the length of 
the building. Th is portico will 
allow for convenient loading 
of the family and rest of the 
funeral procession regardless 
of the weather. The chapel 
holds over 200 people and has 
a baby grand piano as well as 
a projector where memorial 
videos can be shown. Th e cha-
pel has two large stained glass 
windows, one representing a 
mountain and sunrise togeth-
er and the other a mountain 
and sunset. 
 Th e chapel is 2,400 square 
feet with chairs that can be 
moved and reconfigured, 
making the room multipur-
pose. A funeral service, a visi-
tation, or a morning meeting 
of local pastors with only mi-
nor changes can be accom-
modated in the multipurpose 
area. A modern sound booth 
adjoins the chapel, allowing 
videotaping and/or projec-
tion of services, as well as 
sharing these images over the 
World Wide Web.
 The lobby boasts leather 
couches, arranged before a 
huge gas fi replace. Th ere is 
ample space for conversation 
groups throughout the lobby 
and large hallway.
 Th ere are two large view-
ing rooms with comfortable 
couches and chairs to provide 
conversation areas for fami-
lies and friends. Each viewing 
room is equipped with a large 
fl at screen television to allow 
memorial tribute videos of 
loved ones to be shown dur-

CONTINUED ON PAGE A19
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Stainless Steel  
Instruments
Dressing Forceps
6.0” long .............$3.95 ea
8.0” long .............$7.95 ea
10.0” long .........$10.95 ea

Scissors
Ends: Sharp-Sharp,  
Sharp-Blunt, Blunt-Blunt
5.5” long .............$3.95 ea
6.5” long .............$4.95 ea

Artery Forceps
Straight or Curved
6.25” long ...........$8.95 ea
7.25” long ...........$9.95 ea
8.0” long ...........$11.95 ea

Premium Gloves
S - XL  10 bx/case  100/bx 
(One size fits all)
Latex PF Textured ....... $76.00 case
.......................................... $8.40 box 
Nitrile Powder-Free .. $120.00 case
(Shown above) .............  $13.25 box

Model M300
Portable Aspirator
Lightweight design for general 
suction, 1/8 hp motor, up to  
22 Hg vacuum and includes 
suction regulating valve

Plastic Body Boards
Set of 3 - Only $135.00 per set

LW5500 Scissor 
Sharpener
Two step process 
sharpening,100%  
diamond abrasive
Only $84.00

Disposable Headrest
Styrofoam, sturdy, disposable 
head and arm rest

Only $25.00 per case 
24 per case

Headrest Molded 
plastic, sturdy, reusable    
Only $38.00 each

Flowmeter
Monitor and control 
flow of arterial injections  
Only $169.00 each

Three Piece 
Sterilization Sets
Solid Pan, Perforated 
Pan & Cover
20.0” x 12.0” x 4”H
Only $79 each
12.75” x 10.375” x 4”H 
Only $45 each

20 Gauge
1.5” long .. $1.65 ea
2.5” long .. $1.95 ea

19 Gauge
3.0” long .. $2.05 ea

15 Gauge
3.5” long .. $4.25 ea
4.0” long .. $4.95 ea
5.0” long .. $5.75 ea
6.0” long .. $6.75 ea

13 Gauge
4.5” long .. $5.50 ea
8.0” long .. $7.95 ea
10.0” long $8.95 ea

12 Gauge
3.0” long .. $3.75 ea
4.0” long .. $4.95 ea
5.0” long .. $5.75 ea
6.0” long .. $6.75 ea

Pall Bearer Gloves
Quality, Cuffed, White

Only $12.75 
per dozen

Post-Mortem 
Thread
Cotton, White /
Brown, 1 lb. 
Only $21.50 each
Polyester, White, 
4 oz.
Only $10.70 each

Stainless Steel 
Hypodermic Needles
Luer Hubs with long lasting points

Plastic Undergarments
Clear, S - XL for most items
Unionalls ........................  $14.00 ea
Shirt/Jacket .....................$11.00 ea
Pants ...............................$10.00 ea
Capri Pants ........................$7.00 ea
Coveralls ............................$7.00 ea
Stockings ...........................$4.00 ea
Sleeves ..............................$3.00 ea
Infant Unionalls ................$10.00 ea

Free ground shipping on plastic 
undergarments orders over $300

Continental US ONLY 

EVERYDAY PRODUCTS

Cadaver lift will make transporting and transferring  
from carrier to rack systems simple and easy.

Battery Operated 
Cadaver Lift
Model M678

Model T3624
Laminated Body 

Storage Board

Mark IV or V 
Embalming 
Machine

 
 simply plug it into an outlet  
 and they are operational.

galvanized  
 steel construction. 

 
 accommodate larger cases.

 
 w/rolling racks & high density  
 plastic storage boards.

for mobility 

Stainless Steel
Embalming Station

Model 1036-9M

411 NORTH AEROJET AVENUE, 
AZUSA, CA 91702
TEL: (800) 410-0100
 (626) 334-1471
FAX: (626) 334-1704

Complete
Water Control Unit
Model 1036-1

 
or right versions)

SPECIAL PRICING
Economy Refrigerator 1036-R114EC

                 $4,799.00 + freight

Custom Cabinets
       for your Facility

Flush Embalming Station 
Model 1036-13

   DISTRIBUTOR&MANUFACTURER
of Premium Mortuary Equipment-Family Owned
and Servicing the Industry for over Twenty Five Years

MINIMIZE MANUAL LIFTING
CONTACT US FOR COMPLETE

BODY HANDLING SYSTEMS

Model T3603 
Carrier Chassis

Please call for other styles & capacities.
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Funeral Directors Research, Inc.
AMRA INSTRUMENT, LLC

623 N. Tower (P.O. Box  359)
Centralia, WA 98531

“the shorter the supply line the better off you are”

WEB DIRECT GIFT & PRICING

TM
®

www.amrainstruments.com
www.preproomdirect.com

 

Hear Every Word

Portable Wireless PA Systems

AC and Battery Operated

Use Indoor or Outdoor

System MA-101A System MA-705PA 

systems starting 
under $200

System MA-707PA 

Portable Sound Systems For Memorial Services

Wired & Wireless Pa Sytems

Contact your local Church & Chapel representative for details

 

terfl ies, dragonfl ies and hummingbirds whose color and life 
provide respite for the grieving.
 Hillside Memorial Park and Mortuary selected a “design-
build-maintain” project delivery plan that was completed by 
ValleyCrest Landscape Companies.
 “Working with Hillside’s visionary team to create this tran-
quil burial site for Jewish families was an amazing opportu-
nity to utilize the best resources available―with more than 
100 trees and 4,000 shrubs creating the plant palette,” said 
Burton S. Sperber, founder, Co-CEO and Chairman, Val-
leyCrest Landscape Companies. “Th e Garden of Solomon’s 
design is refl ective of Hillside’s desire to provide a peaceful, 
respectful and comfortable garden that elevates family burial 
estates to new heights.”
 Garden of Solomon’s expansive family estates feature beauti-
ful Jerusalem stone pillars, walls, benches and stunning foliage. 
Some estates accommodate up to four interments, while oth-
ers have an eight-person capacity. In addition, two spectacular 
waterfront, open-air pavilions have been designed to accom-
modate 12 interments. Each has its own beautiful fountain 
and cascading waterfall gently fl owing into the main pond. 
Double ground spaces and cremation spaces are located at 
various places throughout the area. Surrounding the pond are 
boulders into which cremated remains can be placed. Th e ar-
ea’s paramount elegance and design make the majestic setting 
an extraordinarily peaceful resting place. Whichever the selec-
tion, Th e Garden of Solomon provides a place where Jewish 
families can feel secure knowing they have their own corner 
of solitude surrounded by the graceful unfolding of nature. 
 Founded in 1942, Hillside Memorial Park and Mortuary has 
served as a place of memories for the Los Angeles Jewish com-
munity for more than 60 years, committed to providing fami-
lies with caring and sensitivity. Surrounded by beautiful gardens 
and lawns, fountains, stunning architecture, artwork and more, 
its exquisite grounds provide a dramatic yet serene backdrop to 
memorials and tributes. Vast and serene and quietly famous, 
Hillside off ers families pre-need planning for their loved ones, 
and expert assistance for all necessary arrangements, including 
ground spaces, garden estates, mausoleums, wall crypts, family 
rooms, cemetery services and fl oral, mortuary/funeral services. 
A community service of Temple Israel of Hollywood, Hillside 
is well-versed in Jewish mourning customs and traditions, and 
also off ers community education in the form of activities and 
events. To learn more about Hillside Memorial Park and Mor-
tuary, visit www.HillsideMemorial.org or call 800-576-1994.

Hillside unveils “Garden Of Solomon” Continued fr om Page A14
and family who have passed away; and it inspires us to look at 
future developments that enhance our beautiful grounds.” 
 Th e secluded, naturally enclosed grounds of the 1.5-acre 
Garden of Solomon features highly unusual trees, fl owers and 
plants imported to provide unparalleled beauty, aroma and 
color. Designers complemented the traditional rolling lawn 
areas of Hillside with a sophisticated and refreshing land-
scape plan that incorporates natural elements in a site that 
gently cascades down a hill into a “discovered” garden. Th e 
tranquil sound of cascading water emanates from waterfalls 
and two bridge-covered streams that begin at the edge of two 
new open-air pavilions, drop down two levels, travel 50 feet 
and fl ow into each end of a small lake. Th e quiet exuberance 
of the garden’s lush landscape embraces the attention of but-

www.nomispubl i cat ions . com
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A 
Charming
Display

Meadow Hill’s bracelets hold  
the memories of a lifetime. 

Those we love are always 
near—forming a life circle    
which connects each 
individual through
their print.

Add Thumbies to your keepsake center.

Call 877.848.6243
to receive your free marketing kit.

Print
Everyone.
When your

families ask, you
will be prepared to help.

Set up your account today!

Thumbies help you
help your families

of Family

 

Call for a catalog or visit us online at

www.southlandmed.com
Ph. 800.959.9160  or  714.456.9160 
Fx. 714.456.9094 • info@southlandmed.com

June Specials

800-959-9160

We offer a full line of:
• Protective Gloves • Protective Apparel • Other Apparel • Facial Protection • Prep Room Supplies • Funeral Service 

• Soaps & Disinfectants • Instruments • First Call • Coroner & Donor Service • Ferno® Mortuary Products • Church & Chapel
• Funeral Stationery • Mortuary Equipment • Crematory Products • NEW~Hair & Beauty ... and a whole lot more!

Prices Good Through Jul 20, 2010
For Promo Pricing - Reference YB610

EXTRA SAFE®

LAB COATS & LAB JACKETS
• soft 3 layer SMS fabric
• fluid resistant and breathable, meets OSHA requirements
• autoclavable, latex-free, static free, no clinging, fire retardant
• available in 10 colors: purple, cranberry, raspberry, light pink,

sky blue, medical blue, ciel blue, blueberry, teal, white 
(please specify color when ordering)

• available in XS - XL, packaged 10/pk, 10 pks/cs
• 2XL to 5XL also available, call for details

Lab Coat - knee length w/snap front, white knit cuffs and collar
Lab Jacket - hip length w/snap front, white knit cuffs and collar

XS - XL $270.00 cs

• (4) 6 inch wheels that swivel and lock for stability
• top available in grey or woodgrain
• replacement tops also available
• max load 500 lbs.

Model 34, Folding 76” L x 24-1/2” W $1,216.00 ea
Model 36 75” L x  24” W $1,119.00 ea

FERNO® MODEL 34  & 36 • DRESSING TABLES

NEW! CHURCH TRUCK DRAPE

FOR FERNO MODEL 87
• NO frame required
• folds up and expands with truck
• great way to dress up older trucks
• available in: forest green, burgundy, black,

navy blue, royal blue, charcoal, and light grey $350.00 ea

• easy to clean, strong, rectangular, aluminum tube with a 
protective, anodized finish

• six-inch, rubber wheels roll easily over carpet, sills and other
obstacles quietly finishes available: bronze, gold, blue-gray,
silver, and black

• max load - 1000 lbs; locks in 4 positions

fully extended 61-1/4” L x 21-1/2”W $794.00 ea

FERNO® MODEL 87 CHURCH TRUCKS

• impervious fabric 
• tear proof knee high protection 
• skid resistant soles
• fits up to men’s sz 13

PRO/SHIELD
HIGH TOP BOOTS

50 pr/cs $115.00 cs

• impervious fabric
• skid resistant w/polyolefin resin coating
• serged seams with elastic at opening
• one size fits all

PRO/SHIELD ANKLE
HIGH SHOE COVERS

100 pr/cs $105.00 cs

• 8 mil • pure aloe vera gel interior coating • textured
• soothing protection for your hands while you work 
• non-sterile • ambidextrous • single-use • beaded cuffs 

CURAD ALOETOUCH

POWDER-FREE LATEX GLOVES

XS - L, packaged 50 pr/bx, 10 bxs/cs $85.00 cs
XL, packaged 45 pr/bx, 10 bxs/cs $85.00 cs

 

ing the service. Th e prepara-
tion and embalming rooms 
are modern, clean and safe 
with emergency showers and 
eye washes. A three-body 
cooler and on-site cremato-
rium makes the Appalachian 
a full service facility. Th e cre-
matorium allows staff  to pro-
vide complete burial and cre-
matory services. 

Continued fr om Page A16
Appalachian Funeral 
Home Opens

SCI fi rst quarter reports
HOUSTON,TX—Service Corporation International has 
reported the results for the fi rst quarter 2010. 
 Tom Ryan, who is the company’s President and Chief Ex-
ecutive Offi  cer, said, “We are encouraged with the operat-
ing results achieved in the fi rst quarter as the positive trends 
that we saw in the second half of 2009 related to expense 
management, preneed sales and higher trust fund income 
continued.” He also said that the company is pleased to an-
nounce the successful closing of the Keystone North Amer-
ica acquisition in late March. “With a month of ownership 
completed, we are pleased so far with the integration prog-
ress and the quality of the businesses and their people. Even 
after fully funding the Keystone acquisition, SCI continues 
to have strong fi nancial fl exibility and is well-positioned to 
continue to pursue value-enhancing opportunities.”
  SCI is headquartered in Houston, TX, and is North Amer-
ica’s leading provider of death care products and services. As 
of March 31, 2010, they owned and operated 1,441 funeral 
homes and 387 cemeteries (of which 221 being combina-
tion locations). Th ey are located in 44 states, eight Cana-
dian provinces, the District of Columbia and Puerto Rico. 
Th rough their business, they market the Dignity Memorial® 
brand which off ers assurance of quality, value, caring service 
and exceptional customer satisfaction. For more informa-
tion about Service Corporation International, visit http://
www.sci-corp.com. For more information about Dignity 
Memorial®, visit http://www.dignitymemorial.com. 

 The Appalachian Funeral 
Services and Crematorium is 
designed to help families feel 
at home. Both the facilities 
and staff  are dedicated to serv-
ing clients and their families 
with respect, care, and dig-
nity. For more information, 
visit the website at www.ap-
palachianfuneralservices.com, 
or call 828-586-2444.
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www.VeteransFuneralHomes.com

Increase Revenue
Grow Market Share
Stimulate Community 
Awareness
Drive Visitors to your Website

Is your firm the 
“Veterans Funeral Home” 

in your community?

The most inexpensive, 
cost-effective way to: 

Become a VFMC “Exclusive” 
Certified Provider Today!

 

Education for the sake of Education By Todd Van Beck

Todd Van Beck

 In the last several weeks the 
subject of mortuary educa-
tion has again popped up. 
One of the professional jour-
nals did a survey of the state 
of mortuary education and 
the results were not favor-
able.
 A few good folks weighed 
in with thoughts (including 
myself), and there were some 
salient points made.
 One of the points made was 
the issue of requiring a Bache-
lor’s level degree for entry into 

average or poor student way too often the results of the nec-
essary curriculum packing results in less than successful per-
formance and many times failure. Let me state this: I believe 
that when mortuary science students do fail, it is not always 
the fault of the mortuary science instructors or even the stu-
dent; the “dump-truck” approach concerning the literal ton 
of information that must be taught in such a short time must 
be taken into account to be fair to everyone concerned.
 I know fi rsthand when I was teaching I most times took a 
sigh of relief when the quarter was over and I was successful in 
teaching all the required information which was necessary to 
insure that the students received what they needed and what 
they paid for.
 Add to this the glaring situation that the curriculum itself 
was not only crunched for time but the curriculum as a result 
was lop-sided. In other words, there were subjects that had 
few, if any, questions on the National Board being given the 
same amount of credit hour value as subjects that might have 
dozens of questions on the National Board.
 Looking back, it is amazing that the system works as well as 
it does. My hat goes off  to the mortuary science instructors 
who are relegated to basically the same amount of actual mor-
tuary arts and science teaching time that was used in 1930 but 
today add to this 1930 time hundreds more pages of required 
curriculum.
 So, what do I do? I want to suggest that the mortuary sci-
ence curriculum in order to be able to just breathe, in order 
for the professors to take their time in teaching, in order for 
the average or poor student to improve, in order for long-term 
learning (vs. stale memorization) to take place, in order to raise 
the professional standards of this great profession a serious, 
progressive, timely and long overdue movement of establish-
ing as a minimum a Bachelor’s degree in funeral service needs 
to take root and be allowed to grow and fl ourish.
 Minnesota and Ohio have done it. If those great states can do 
it, the possibility and reality exists that every state can do it.
 Th e other benefi t of requiring a Bachelor’s degree is that the 
curriculum can be given fresh life of academic freedom and 
philosophy. Instead of the education being taught to pass an 
extremely important examination, the teaching could also take 
place in the classroom or the Internet, refl ecting the nobility 
of the concept of education just for the time-honored sake of 
education—for human learning. 
 Education for the sake of education, my oh my, how many 
times in my career had I wished that in, say, funeral service 
ethics for instance, I might have spent another week on the 
philosophy of what the great thinkers of the Western world 
had to say about the ethical care of the dead? Trust me, my 
friends, they most all had something to say, and what they 
said was not the philosophy of immediate disposition of the 
dead—far from it. 
 However, I was not able to accomplish that teaching ideal 
and hope, “Is it not sad when a mortuary educator wants to 
teach more but does not have the literal time to do it because 
of ancient constraints?”
 Education for the sake of education. What a strong, liberat-
ing and forward-thinking position for the industry to adopt, 
because a profession is always gauged and ultimately evalu-
ated by the educational requirements that must be attained 
in order for entry into such work.
 When I was in Mortuary College I took a ton of chemistry 
and I hated it. I judged its daily relevancy in daily funeral ser-
vice/embalming work, and from that myopic position, chem-
istry lost out.
 However, today I don’t look at my chemistry studies in mor-
tuary college just based on its relevancy to embalming, because 
if I did, chemistry would again loose. I am damned happy I 
took chemistry even though it drove me nuts.
 Today I realize that I was educated in chemistry, not just for 
embalming as well as the quality of my life and for human 
learning. I don’t use chemistry when I embalm, per se, but 
I use it every day of my life, for little things. My father is an 
extremely bright person, but when he and I watch the Dis-
covery Channel I most often follow along when they are talk-
ing about chemistry. Th is is not the case for my father. Th is 
bright man would not know the atomic charge from a pipe 
organ. Th at, my friends, is a living example of education for 
the noble sake of education, no matter what I have an under-
standing of, which my father does not. I learned that mate-
rial in mortuary college as well as a whole lot more stuff , but 
even then we were slowed by the issue of no time.
 Today’s mortuary science instructors need more time, and I 
believe that can only be accomplished when the funeral indus-
try universally across the country adopt and protect the mini-
mum level academic requirement of a Bachelor’s degree.
 Anyway, that is one old undertaker’s opinion.
 Todd W. Van Beck is one of the funeral profession’s most prolifi c authors 
and presenters. From simple staff development at the smallest funeral 
home to clergy seminars to keynote addresses at the largest of gatherings, 
Mr. Van Beck tailors each presentation to suit any occasion. 
 Todd W. Van Beck has written over 200 articles and 65 books and manu-
als covering every possible topic of interest to funeral directors, cemeteri-
ans and clergy. His extensive training and experience spans over 35 years 
at every level of the funeral and cemetery profession and the church. For 
more information or to contact Mr. Van Beck visit his new website at www.
toddvanbeck.com. 

funeral service, no matter the position. I took that position 
and believe in my heart of hearts that this is an important is-
sue even though in most places this dream appears to have 
become the impossible dream. People need to dream, though, 
and funeral professionals these days need to dream about the 
future and take those dreams very seriously.
 First a quick word concerning what has become the im-
possible job of being an instructor and professor within the 
world of mortuary education. I have spent a few years of my 
career fulfi lling this type of job and I can tell anyone reading 
this that teaching mortuary science, whether it be in the arts 
or sciences or both, is not an easy task. In fact, it has gotten 
progressively more challenging and just plain diffi  cult over the 
years for one major reason—lack of time.
 Th e curriculums of each of the testable subjects on the Na-
tional Board exam that have to be taught in mortuary colleg-
es has consistently increased year by year, decade by decade, 
American Board meeting by American Board meeting. I be-
lieve this is a good thing. Reformation and expansion of any 
professional curriculum is a good thing no matter the profes-
sion.
 However, within the mortuary science area a major glitch 
exists. While the information concerning each subject area 
has grown, the amount of time that is given to teach this ad-
ditional academic information has not grown in tandem. Th e 
result is that in 2010 professors of mortuary science are liter-
ally scrambling to get all the information stuff ed into a quarter 
or semester. Th is curriculum crunch translates into students 
taking packed quarters or semesters.
 For the good student who would succeed under any aca-
demic condition, this is not a problem. However, for the low 

By Kristan Dean 

 In 2000 Kristan Dean began working with her family to bring 
Merry Christmas From Heaven® to all who need the gifts’ mes-
sage of Comfort, Love, and Faith. Today she is the Vice President 
of Marketing and one of the primary members of her family’s 
Bereavement Ministry.  
  Thanks, in great part, to the thousands of funeral directors and 
retailers nationwide who make Merry Christmas From Heaven® a 
part of their communities, countless numbers of families reach out 
to their family every year. Their bereavement ministry helps families 
realize that those in Heaven live forever in our hearts. Their love is 
with us always.    
 Prior to Mooney TunCo, Inc. Kristan worked with companies nation-
wide helping them build revenues by creating greater sales opportuni-
ties through the use of sales intelligence and marketing alignment.

 Happy Father’s Day! What a great day to acknowledge 
one of the most amazing and unique blessings our in-
dustry provides us: to realize how lucky so many of us 
are to work with multiple generations of our families. 
We are fortunate. When life brings success, failure, 
woes, or joys those we love and who love us most are 
right there to congratulate, support, cheer, and inspire 
us. I wish everyone was this lucky.
 Unfortunately many in our communities do not have 
the means, support, or opportunities that we are giv-
en. Some say they need our help. My Dad taught me 
that giving brings us far more than receiving, making 
it clear that they do not need us nearly as much as we 
need to give. We need the joy, fulfi llment, and yes love 
that comes from giving.
 Th e question is, how much can, should, and will we 
give? Th e answer comes from a surprising source. HSBC 
chairman, Stephen Green’s article “Crisis of Con-
science” in News Week’s May 3rd edition, he writes, 
“If we listen to the voice of conscience it reminds us 
that something is owed…that…giving should be at a 
level that is material to the giver. But no less important 
is the donating of time and talent…”
 Knowing how much people in our industry give of 
their time and resources I must say that I cannot imag-
ine how much you do for your families and your com-
munity. Yet this does not sway me from asking you to 
consider doing more. It inspires me.
 Please join my godchild, Lauren, whose simple ques-
tion helps me give more than just what I no longer 

want. Take a look around and ask “who will make better 
use…who will love this more…you or the person who 
receives your donation?” Th anks to Lauren’s question 
almost all of my suits, including my favorites, are now 
at the Salvation Army. Best of all, I fi nd myself looking 
to give in a new way. 
 Starting small, a friend and I went through our home 
to fi nd what would better serve the residents she works 
with. You see, she works at a nonprofi t that brings 
mothers and children who need housing to Hingham, 
MA where they receive: shelter, academic tutoring, sup-
port and parenting classes designed to help each woman 
become the best mom to their child. 
 Th ankfully, we are not alone. Just the other day a 
woman brought a dinner to the house and best of all 
she included the recipe and all the ingredients so that 
the residents can make the dinner for themselves in the 
future.
 Th is leads me to ask you to please take a moment 
and choose your perfect donation gift. Ask yourself, 
“What can I give to my community?” as though you 
were choosing a present for someone you love. I look 
forward to your thoughts. Please give me a ring at 781-
331-5308 or, if you prefer email me at kristan@mooney-
tunco.com.

Let’sLet’s
 Chat Chat
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1980 CENTERS AVE. LAKE HAVASU CITY, AZ 86403
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Multiple Companies     
& Locations 
CRM - Contact           
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Scheduling 
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Memorial Folders         
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Trust Management 
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Pre-Need Lot Sale 
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Financing & Payment       
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Export to QuickBooks        
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Just A Touch Away: Music for the Grief 
Community

ROCHESTER,NY— Monica Street Music, a company that 
creates healing music for grief resolution, is proud to an-
nounce the release of its new music CD, Just a Touch Away. 
Similar to the company’s fi rst release, In Abba’s Arms, Just a 
Touch Away is an attractive, professionally produced, digital 
recording. It contains a generous 75 minutes of orchestral, in-
strumental, healing music. One listener proclaims, “Th is CD 
recharges and soothes my spirit every time I listen to it.”
 Just a Touch Away also provides important benefi ts for fu-
neral directors as they search for unique, aff ordable avenues 
to eff ectively serve their clients and distinguish their business 
in an increasingly competi-
tive market.
 One way to serve the be-
reaved and make the fi rm 
highly visible is to off er the 
CD as an aftercare gift. “Just 
a Touch Away expresses your 
genuine gratitude to the in-
dividual who chose your 
service,” says Tony Falzano, 
President of Monica Street 
Music. “And because it is a 
unique gift, the CD distin-
guishes your business from 
competitors. Furthermore, 
and most importantly, the 
family can take home your 
practical gift and use it to 
go through a life changing 
event. Your off ering shows 
you care and that you’re 
concerned about their well 
being after your service is 
complete.”
 Th e album may also be of-
fered as a “gift of apprecia-
tion” with every inquiry or 
completion of a pre-arranged 
funeral. This will provide 
hours of soothing musical 
enjoyment for the individual, 
no matter what age.
 Just a Touch Away is per-
fect music to play in the 
background during view-
ing hours. It can play softly 
in visitation areas and cas-
ket showrooms. Selections 
off  the CD are perfect for 
prayer services. Further-
more, the music may be in-
corporated as a soundtrack 
for a memorial presentation 
and be available for grief 
support groups.
 Th e CD has a money back 
guarantee. And to tastefully 
promote the company, the 
funeral professional is en-
couraged to place a “com-
pliments of…” label on 
the CD with their name of 
their business. “Your fi rm 
will always be connected 
with the comfort the CD 
provided during this time 
in the family’s life,” says Fal-
zano. “In some cases people 
may pass the CD to some-
one else when they think it 
can help them.”

 Medical professionals con-
clude that listening to warm, 
relaxing, non-off ensive music 
such as this album can pro-
vide positive infl uences on 
families experiencing grief. 
Music boosts the immune 
system and will regulate the 
individual’s heart rate and 
pulse as well as the nervous, 
digestive and respiratory sys-
tems. It reduces muscle ten-
sion, anxiety and regulates 
stress levels as it eases depres-
sion. It can assist individuals 
to sleep. Along with family 
and friends, music can be an 
important ally to help those 
suff ering with grief.
 You are invited to read, see 
and hear music selections 
of Just a Touch Away by 
visiting, www.cdbaby.com 
and typing Tony Falzano 
in the search box. For more 
information or to discuss 
how the CD can be added 
to your marketing eff orts, 
please contact Tony Falzano 
of Monica Street Music at 
tonyfalzano@AOL.com. CUSTOMIZE YOUR DIRECT MAIL PROGRAM! CALL 1-800-321-7479
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 Ron has been with the Matthews Cremation Division, consisting 
of Industrial Equipment & Engineering (IEE) and ALL Crematory 
(ALL) for 20 years. 
 He is a certifi ed crematory operator trainer and has trained thou-
sands of crematory personnel through both Matthews’ and CANA’s 
Crematory Operator Training and Certifi cation Program. Ron has 
published numerous cremation related articles and is a frequent 
speaker at industry trade shows and meetings. 
 With over 100 years of combined experience and nearly 3000 
installations, the Matthews Cremation Division is acknowledged 
world wide as the foremost experts in the cremation industry set-
ting standards in cremation equipment design, manufacture, ser-
vice and supplies. This column is dedicated to the further education 
of cremationists, funeral directors, cemeterians and other industry 
professionals.

Cremation Cremation 
 Issues and  Issues and 
 Answers Answers

By Ronald Salvatore

Cremator Control Systems 
(Part 2)

 We left off  last month talking about air controls. 
 Most modern cremators have the ability to con-
trol when air is introduced. Hearth air is air sup-
plied to the primary chamber. Think of hearth 
air as an accelerant because it promotes faster cre-
mation. A timer is often used to delay the intro-
duction of hearth air during the beginning stages 
of the cremation cycle. This allows the body and 
container to release energy (heat) slower, which 
is critical to preventing upset conditions (smoke) 
especially when cremating large or obese cases. 
Once most of the heat has been released, hearth 
air is turned on to speed up the cycle and finish 
the cremation. 
 Throat air is air supplied to the secondary/after-
burner chamber. Its timer is set to provide air to 
this chamber during the beginning of the crema-
tion cycle when there is the greatest amount of 
combustion taking place. The timer then turns 
this air off to prevent a drop in temperature dur-
ing the latter stage of the cycle when there is little 
heat from the body and container remaining. Suf-
ficient throat air is necessary to “re-burn” the gas-
es generated during the cremation cycle to ensure 
a smoke and odor free operation and compliance 
with applicable environmental standards. 
 Along with air, burners can also be controlled 
through the use of timers. Generally, the after-

CREMATION DIVISION

burner is controlled by the master timer. When 
the master timer shuts off, the afterburner shuts 
off. With the main burner it’s a little different. De-
pending upon the case to be cremated, the opera-
tor may want to start the burner in what is called 
low-fire. Think of low-fire as simply a smaller 
flame. A timer or other device is used to keep the 
main burner in low fire start for a period of time 
before allowing it to go to high-fire. Like the af-
terburner, the main burner will turn off when the 
master timer times down.
 The more flexible the control system, the better 
it is. There is no “one size fits all” setting as there 
are few absolutes in the cremation process. By its 
very nature, the cremation process is dynamic. You 
have different body weights, percentages of body 
fat, varying container or casket types, and environ-
mental requirements to consider when deciding in 
what sequence to cremate each case and how to 
cremate them. Allowing greater operator control 
over the variables of the cremation cycle reduces 
energy consumption and operating costs, crema-
tion time and minimizes the potential for upset 
conditions.
 Part 3 next month.
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Viewing Room at Covington Funeral Home

(L to R) Orlando Covington, Jr., and Rev. Johnnie Palmer, Sr.

Merchandise Selection Room

ington Funeral Home to the 
NJ Pinelands Commission. 
“NJ Pinelands Commission’s 
objective is to preserve, pro-
tect and enhance the natural 
and cultural resources of the 
Pinelands Natural Resources.” 
During the years, there were 
several plans submitted for 
approval. A major hurdle was 
cleared when permission was 
granted in April 2008. Th e 
property’s location involves 
two municipalities which pre-
sented additional obstacles. 
Mr. Covington’s dream may 
have been delayed but it was 
not deferred. 
 On May 11, 2009, Coving-
ton Funeral Home became 
a reality. Covington Funeral 
Home is an independent Af-
rican American owned fa-
cility. The funeral home is 
situated on over 3 acres of 
land; the facility is complete-
ly handicapped accessible and 
equipped with an innova-
tive showroom which off ers 
twenty six caskets, urns and 
vaults to accommodate virtu-
ally every need. Th e arrange-
ment offi  ce is decorated in a 
home-style atmosphere. In 
addition two lounge areas are 
provided for the families to 
transition during the funeral 
ceremony.
 Orlando C. Covington, Jr., 
CSFP is licensed in NJ and 
PA; he is a board member 
of the New Jersey State Fu-
neral Directors Association; 

President of West Jersey Funeral Directors Association; Member 
of the National Funeral Directors and Morticians Association, 
Inc.; Member of Garden State Funeral Directors Association; 
Past President of Sigma Phi Sigma, NJ Chapter; member of 
the Academy of Professional Funeral Service Practice and locally, 
a member of the Atco Lions and St. John’s United Method-
ist Church, West Berlin, New Jersey.
 Assisting Mr. Covington with his goal of servicing the commu-
nity is Rev. Johnnie L. Palmer, Sr., CFSP, a 1995 graduate of
Mercer County Community College. He is a twenty year veteran 
in the death care industry. His professional career began in At-
lantic City; his career advancement as a supervisor and general 
manager has taken him to funeral homes in Camden County, 
Burlington County, NJ and Philadelphia, PA. Rev. Palmer is li-
censed in both NJ and PA. He is also a life insurance producer.
 Mr. Covington and Rev. Palmer are no strangers to the Atco 
area. Both of them were raised in W. Atco. Th ey are products 
of the community. Th eir goal is to provide a high level of ser-
vice to client families.

Covington Funeral Home Opens Continued fr om Front Page 
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Charleston Wilbert Vault presents $5,168 
Grant to MUSC Children’s Hospital 

(L to R) Volunteer George Pope; Manager of Grants and Governmental Affairs Pat Votava; Manager 
of Volunteer and Guest Services Christine Messick; Charleston Wilbert General Manager/Sales & 
Marketing Geoff Atkins; Children’s Hospital Administrator John Sanders; Jennifer Clark, M.D.; Pediatric 
Pain and Palliative Care Coordinator Sheri Stewart; and Child Life Specialist Megan Kunkel.

ton. Th e check was present-
ed by Charleston Wilbert 
General Manager/Sales & 
Marketing Geoff  Atkins. 
 Th e children’s hospital will 
use the grant to support 
“Gentle Journeys,” its re-
spite program for both pa-
tients with life-threatening 
illnesses and their families. 
Th e initiative is an internal 
collaborative eff ort among 
the Children’s Hospital Of-
fi ce, the Child Life Depart-
ment, Pastoral Care Servic-
es and the Palliative Care 
team.
 “Gentle Journeys” com-
prises two services provided 
by qualifi ed volunteers who 
undergo thorough addi-
tional training as well. Th e 
fi rst, Healing Hands, off ers 
relaxation and pain relief to 
patients and their families 
through massages given by 
the volunteers.
 Th e second program, MU-
SiC, likewise gives comfort 
to patients through the play-
ing of diff erent instruments 
for them. Patients also have 
access to a cart with journals, 
Bibles, music CDs, snacks, 
pictures, scrap-booking ma-
terials and other therapeutic 
items.
 “Th e Wilbert Foundation 
allows Wilbert licensees to 
give back to the communi-
ty in special ways,” said At-
kins. “Th e programs funded 
by these grants will have a 
positive impact on children 
and their families here in 
southeastern South Caro-
lina. We’re thrilled with the 
‘Gentle Journeys’ grant and 
the wonderful work it will 
achieve. We hope this pro-
gram will inspire similar 
initiatives in other children’s 
hospitals across the coun-
try.”
 Formed by Wilbert Fu-
neral Services, Inc. in Sep-
tember 2002, the Wilbert 
Foundation provides cru-
cial funds and resources for 
children and their families 

Advertising Works! FUNERAL HOME & CEMETERY 

NEWS

coping with the trauma of grief, death, or 
preparation for surgery.
 By the close of 2010, the foundation will 
have distributed $570,000 in total grants, in-

SUMMERVILLE,SC— Th e Wilbert Foun-
dation and Charleston Wilbert Vault 
Company have awarded a $5,168 grant to 
the Medical University of South Carolina 
(MUSC) Children’s Hospital in Charles- CONTINUED ON PAGE A26
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 John A. Chew is a Funeral Service Education Specialist, Con-
sultant, Tutor, Thanatogeneticist, and a Licensed Funeral Direc-
tor and Embalmer. He is a retired former Associate Professor and 
Director of Funeral Service Education at Miami Dade Community 
College as well as the Institute for Funeral Service Education and 
Anatomy at Lynn University (1967-1997). He is presently Director 
of Education at Embalmers Supply Company, Recinto De Ciecias, 
Medicic, UPR, ESCO/OMEGA, and the Academy of Restoration 
and Embalming.

By John A. Chew

 The basics of body preparation have not changed 
over the last hundred years. Education, equipment 
and methodology are the variables we face today 
in the 21st century. Over the years, a perpetual 
concept that embalming protects the health of the 
public has been the keystone to the art and science 
of embalming. CDC has disproved the danger of 
unembalmed bodies as a sound purpose for em-
balming.
 In some situations, this may be a half truth but not 
in all cases. Epidemics, wars and natural disasters 
where embalming is not available does not create a 
pandemic threat. It may cause environmental con-
tamination due to the breakdown of biochemicals. 
This is a natural recycling process.
 Today we can think back 60 years and despite our 
own short comings, see just how far we have come 
in the science of embalming. Believe it or not the 
science has not changed only the challenges brought 
about by medical sciences have changed. We still 
look at the basics in order to preserve a body for 
presentation.
 The Green burial movement today recommends 
alternative temporary preservation without using 
formaldehyde. This alternative will slow down cel-
lular and bacterial enzyme action allowing a body 
to retain a natural appearance for the funeralization 
process. 

Th e Basics of 
21st Century 

Temporary 
Preservation 

Technology 
(Part 8)

 Presently alternative chemicals lack the ability 
to firm protein tissue which is a necessity for ba-
sic feature adjustments and restorative treatments. 
Any alternative temporary preservative must have 
a compatible fixative agent. 
 Multi-purpose alternatives effectiveness is based 
on their ability to interact with all digestive en-
zymes, microbial or cellular, and disrupt their au-
tolyic action. Bacteria enzymes attack the proteins 
of the body, hydrolyzing them into peptides and 
amino acids. The amino acids are catabolized into 
simple acids and bases.
 Aerobic bacteria convert proteins to organic ac-
ids, carbon dioxide and ammonia. In general, deg-
radation products do not produce odors. 
 Degradation by anaerobic organisms pro-
duces carbon dioxide, hydrogen and organic 
polyamines—putrescine and cadaverine. These 
also are associated with the putrid odor of flesh 
caused in part by indole and skatole.
 To accomplish temporary preservation the prac-
titioner/embalmer has a wide range of specialized 
compounds (sundries) which, when used proper-
ly, inactivate destructive enzymes and temporarily 
stabilizes connective proteins to retain a natural 
anatomical structural appearance.
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The fi fth, sixth, and seventh generations of the Muster Family. (L to R) Lee, Susan, Elizabeth, 
Adrianna, J.W., Will, and John Muster.

Muster Funeral Homes, Livermore Chapel

Muster Funeral Homes: A Kentucky Tradition Since 1855 Continued fr om Front Page 

 Th e origins of the Muster 
family in the funeral busi-
ness date back to the early 
19th Century. The Filson 
Club of Louisville, KY has 
records and accounts from 
the cholera outbreak of 
1822 in Jeff erson County. 

This outbreak claimed a 
number of lives and greatly 
decreased the population 
of the booming new town 
of Louisville. John Mus-
ter of Jeff ersontown, KY is 
noted as being one of the 
two good Samaritans who 

was a carpenter by trade, and 
his craftsmanship was often 
requested in the building of 
caskets for area deaths. Th ere 
are currently three houses still 
standing on Main Street in 
Calhoun that were built by 
John Henry. He purchased 
two horse drawn hearses; a 

white one for ladies’ funeral 
services and a black one for 
men’s services. John Henry 
eventually became a full time 

undertaker as people request-
ed that he handle additional 
aspects of the funeral service.

helped tend to and bury the 
dead during this outbreak. 
 John Muster’s son, John 
Henry Muster, a carpenter, 
moved to the Guffi  e area of 
McLean County, during the 
early 1850s - ten years before 
the American Civil War. He 

CONTINUED ON PAGE A27

New England Burials 
at Sea offers new time 
released Sea-Urn™
MARSHFIELD,MA— New England Burials At Sea (NE-
BAS), recently announced that the company is now off ering 
the new Sea-Urn™ in all New England States for families re-
questing at sea burials.
 President Brad White said, “Th e Sea-Urn™ is a revolutionary 
new product that the families have been asking for—especial-
ly when they might be concerned about coming in contact 
with actual cremated remains 
before ocean deployment and 
for also honoring some time 
honored religious traditions 
that mandate sealed urns. 
Now the family can honor 
that tradition with a true bio-
degradable product. Th e bio-
degradable Sea-Urn™ helps 
comfort families as it will 
dissolve shortly after deploy-
ment in ocean waters versus 
their having to actually scat-
ter cremated remains. Th e 
Sea-Urn™ allows the family 
to gently fl oat the cremated remains of a loved one into the 
ocean currents, all together for a short while, before the urn 
slowly sinks to the ocean depths while dissolving allowing for 
the ashes to be gently time released into the ocean. (Denser 
remains may sink immediately).”
 White added, “We also off er the Sea-Urn™ for resale through 
all funeral providers on a drop ship program.”
 Founded in 2006, NEBAS has grown from one vessel to 
over 25 from Maine to Miami, and growing. Th e company 
is well known for respectful, dignifi ed and aff ordable burials 
at sea for ash scatterings and full body at sea committals. Sea 
Burials are aff ordable dignifi ed alternatives to traditional buri-
als. NEBAS provides your loved one a fi nal resting place at 
sea, while relieving families of signifi cant fi nancial burdens in 
their time of distress. Requests are accommodated within 24-
48 hours of the fi rst call, depending upon location, weather 
conditions and season. 
 For more info, please visit: New England Burials At Sea 
LLC, 149 Old Main St, PO Box 489, Marshfi eld Hills, MA, 
02051-0489, Direct: (781) 834-0112, cell: (617) 966-1986, 
toll free (877) 897-7700, Fax (781) 834-0113, www.New-
EnglandBurialsAtSea.com, email: OceanBurial@aol.com.
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Much like the emotional support provided by a 

funeral director to a family who has lost a loved 

one, a pediatric chaplain offers consolation to a 

child coping with the trauma of grief and death.

Today, in over 250 Children’s Hospitals throughout 

North America, pediatric chaplains are a resource 

that children and their families can lean on during 

their time of need, thanks in part to the grief 

training curriculum underwritten by the Wilbert 

Foundation.

The entire Wilbert family is proud of the work of 

the foundation and will continue to support its 

mission of making positive differences in the lives 

of children and their families.

For further information, or to make  
a donation, please contact us.
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P.O. Box 147 
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pArm, a capture-at-source 
air extractor that was not 
available at the time of the 
Pocomoke installation. 
 Speaking of both prepa-
ration rooms, Mr. Downey 
says, “Th e rooms are won-
derful and really functional 
with a layout that puts ev-
erything at your fi ngertips. 
In Pocomoke and in Salis-
bury, the embalmers can be 
in self-contained environ-
ments. Th e staff  loves it.”
 Since 1883 the Holloway 
family has provided families 
with caring service. Th e cur-
rent Holloway generations 
trace their tradition back to 
great-grandfather Samuel 
J.R. Holloway, grandfather 
Walter R. Holloway, and 
father Walter R. Holloway, 
Sr., who is Chairman of the 
Board. Representing the 
family today are John M. 
Holloway, Mortician and 
Company President and W. 
Richard (Rick) Holloway, 
Jr., Mortician and Vice-
President. All members of 
the organization participate 
in civic aff airs and commu-
nity activities.
 Holloway Funeral Home 
is a member of the National 
Funeral Directors Association 
and Selected Independent 
Funeral Homes. In Salisbury, 
Holloway Funeral Home is 
located at 501 Snow Hill 
Road. Phone 410-742-
5141. In Pocomoke City, 
Holloway Funeral Home is 
located at 107 Vine Street. 
Phone 410-957-0224. Both 
facilities are profiled on 
www.hollowayfh.com.

Double 
Celebration 
Holloway 
Funeral 
Homes in 
Maryland

Continued fr om Page A12

Carriage Services 
Announces 2010 First 
Quarter Results
HOUSTON,TX— Carriage 
Services, Inc.  (NYSE: 
CSV) has announced re-
sults for the first quarter 
ended March 31, 2010. 
Melvin C. Payne, Chair-
man and Chief Execu-
tive Offi  cer, stated, “Our 
first quarter diluted EPS 
increased 23% to $0.16, 
which is $0.03 higher than 
in the same period in 2009 
and highlighted the increas-
ing contribution to earnings 
that our repositioned trust 
fund portfolios will have 
in the future. Starting this 
quarter, we have separated 
four categories of funeral 
and cemetery fi nancial rev-
enue into a separate Total 
Financial Revenue section 
that will be shown in our 
quarterly and annual trend 
reports. As shown this quar-
ter, Total Financial Revenue 
increased $900,000 over 

2009 and accounted for all 
of our $0.03 increase in di-
luted EPS. While diffi  cult 
to forecast, we do expect 
higher financial revenue 
over time to have a materi-
al impact on our earnings, 
including over the balance 
of 2010.”
 “Additionally, we have 
geared up for increased ac-
quisition activity, as the 
current economic and tax 
climate has been a catalyst 
for independent owners to 
explore succession planning 
options. We expect to ac-
quire several businesses over 
the balance of 2010 and will 
continue to update our roll-
ing four quarter outlook ac-
cordingly as we close trans-
actions.”
 “Carriage’s near and lon-
ger term prospects have 
never been better. As a re-
sult, we are increasing our 
Rolling Four Quarter EPS 
Outlook range to $0.43 - 
$0.47 per share from the 

$0.42 - $0.45 per share pre-
viously forecast which com-
pares to our actual 2009 
EPS of $0.40.” 

 Carriage Services is a lead-
ing provider of death care 
services and products. Car-
riage operates 138 funer-

al homes in 25 states and 
32 cemeteries in 11 states. 
A copy of the Company’s 
Form 10-K, and other Car-

riage Services information 
and news releases, are avail-
able at www.carriageservic-
es.com.
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Strong Motivated Women Fulfi lling 
Lifetime Dreams: June R. Williams 

and Janice Matthews 

Awards of ExcellenceAwards of Excellence
The 100 Black Women of Funeral Service 
honor our female funeral professionals 
who have impacted the profession in their 
respective communities, their state and 
on the national level. They have accept-
ed the challenges of being a female in 
a non-traditional profession in one of 
this nation’s most demanding indus-
tries. They have exhibited profession-

alism, leadership, longevity and class. 
Because they continue a strong legacy and 
make a commitment to the funeral service 

profession, women 
are at the forefront. Many of these 
women were honored as 100BWFS 
Women of Distinction, receiving 
the M. Athalie Range Trailblazer 
Award. For the next several months 
these fine women will be featured 
in this column. If you would like 
more information on the 100 Black 
Women of Funeral Service go to 
www.100Blackwomenoffuneralse
rvice.com or email Hundredbwfs@
aol.com.

By Elleanor Davis Starks, CFSP, 
Founder and Executive Director of the 100 BWFS, Inc.

cluding funds for the country’s most comprehensive training 
program for pediatric chaplains. Th e Wilbert Foundation re-
mains diligent in its journey to build an endowment fund of 
$1,000,000. It has also given 2,375 teddy bears to grieving 
children at 71 diff erent hospitals.
 Charleston Wilbert Vault Company provides Wilbert burial 
and cremation products and services for funeral professionals 
in southeastern South Carolina. As an exclusive Wilbert dis-
tributor to South Carolina funeral homes, Charleston Wilbert 
Vault off ers funeral directors the choices they need to arrange 
meaningful memorials and funerals for families. To learn more 
about Charleston Wilbert Vault, please call (843) 873-1761.
 For more information about the Wilbert Foundation, please 
call Terry Whitlock at 1-(888) WILBERT.

Continued fr om Page A23

Charleston Wilbert 
presents Grant to Hospital

June R. Williams

 “Committed” best describes these successful, infl uential wom-
en of funeral service. Th ey are passionate about their profession, 
service to mankind and their business, and are also committed 
to their local, state and national associations. Th ey are mentors 
and role models and they understand that “to whom much is 
given, much is expected.” Th ese values greatly infl uence them 
to serve from the bottom of their hearts. Th ey are dedicated 
to serving their clients’ needs and their goal is 100% customer 
satisfaction. Th ey always strive to bring the best in quality ser-
vice, personal relationships and dignity to a life well-lived as 
well as giving personal attention to all who walk through the 
doors of their establishment. Th ey know their role of personal 
servant in times of need, and are well respected by their peers; 
there is no challenge that they will not try to remedy.
 As business women they take their jobs seriously and as part 
of a successful management team, they have successfully stayed 
on top of the changing directions over the last decade of the 
funeral industry. Th ey provide their staff  with the priceless tools 
of training and education and help them understand they are 
part of a team. Th ey know the importance of volunteering in 
their communities whether it’s mentoring children, being role 
models for youth or working with senior citizens. Th ey under-
stand that the community is their client and that at any given 
moment one may walk in the front door in need.
 Th is is just a small portion of two dynamic women in two dif-
ferent parts of the nation and today you can see why they were 
chosen and awarded by the 100 Black Women of Funeral Ser-
vice for their valuable service to the funeral service profession.

June R. Williams
2009-2010 Funeral Service Minority Business Entrepreneur

Stinson Funeral Home – Detroit, Michigan
 June R. Williams knows that funeral service relations are 
very important. We build them as we go along and that they 
can mean the diff erence between success and failure in good 
times and bad times. Some are all business and others have a 
social basis and they build lifetime relationships. She has a lot 
of class and a world of management experience behind that 
handshake and cunning smile 
that has made her move from 
one level to the next in her 
job and in her funeral asso-
ciations.
 In 1992, June started with 
Hospice of Michigan as a 
bereavement counselor. Th is 
was one of her best experienc-
es, because it gave her a dif-
ferent view of funeral service. 
Even though she had worked 
in funeral service since start-
ing with Cantrell Funeral 
Home of Detroit, her eyes 
were opened wide with Hos-
pice. Since funeral service was her passion, June left Hospice in 
1998 and returned with volumes of experience back to Cant-
rell. In 2002, she was off ered a chance to manage. She left 
her comfort zone and the rest is history. She is currently a key 
member of the management team of both Stinson Funeral 
Homes of Detroit and the Concord Family Services Group. 
She is the proud mother of two beautiful children, Aleigha 
and Wallace, III. She loves her family involvements as well as 
her civic, community, social and fraternal involvements. We 
applaud her in being selected the 100 BWFS Funeral Service 
Minority Business Entrepreneur of the Year.

CONTINUED ON PAGE A33
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Professional Vehicle Fleet by Federal Coach.

the locations is meant to feel 
like a residential-style funeral 
home. 
 The family still operates 
a Colonial era horse drawn 
hearse. Th is hearse is an earlier 
period hearse than that used 
by John Henry Muster but is 
still functional. It is used in 
several area parades and the 
Annual Battle of Sacramento 
– a local Civil War Re-Enact-
ment.
 Th e Muster family expand-
ed its professional operations 
in the funeral industry by 
starting the Muster Coach-
es Company in 1978. John 
W. Muster, IV has served as 
president of Muster Coaches 
since its incorporation and 
has aided thousands of fu-
neral homes across the United 
States, Puerto Rico, Jamaica, 
Canada, the Philippines, Bel-
gium, Africa, the Dominican 
Republic, Columbia, and 
Russia in the supply of qual-
ity professional vehicles at 
the best prices possible in the 
market. Muster Coaches is 
a Master Dealer for Federal 
Coach of Amelia, OH.
 At Musters, they not only sell 
Federal – they drive them as 
well. Muster Funeral Homes 

Muster Funeral Homes: A Kentucky Tradition Since 1855 Continued fr om Page A24

 During these days, there was 
not a need for what we today 
know as a “funeral home.” 
Th e embalming as well as the 
visitation or wake was all done 

at the home of the deceased. 
The funeral service would 
most likely have been held at 
a local church.
 Modern day funeral homes 

evolved during the mid-1930s 
in western Kentucky. Muster’s 
current location was built 
by John Henry Muster in 
1850 as a private residence 
for a doctor in Calhoun. It 
was purchased by the Muster 
Family in 1935 and converted 
into their Calhoun Chapel lo-
cation at 300 Main Street in 
Calhoun. Th e facility has had 
many renovations and expan-
sions, including the addition 
of a chapel and a newly added 
and expanded family lounge 
area. The new lounge area 
features an indoor as well as 
an outdoor covered lounge 
along with a large collection 
of pictorial history of McLean 
County.
 Muster Funeral Home add-
ed a second location at 212 
Broadway in Livermore, KY, 
in 1957. Th is funeral home 
is also located in McLean 
County and has a large for-
mal funeral service chapel 
like their Calhoun location. 
Both the Calhoun and Liver-
more Chapels have seating for 
more than 300 people, have 
a hand-cut stained glass win-
dow at the head of the chapel, 
and are equipped with drop-
down video screens for video 
tributes during a funeral ser-
vice. Decorated with Colonial 
family antique pieces, each of 

currently uses a custom Fed-
eral Cadillac Hearse that was 
built to resemble their horse 
drawn hearse with the large 
oval window along with two 
raised-roof Federal Cadillac 
limousines. Th e added benefi t 
of Muster Coaches is that it is 
operated by funeral directors 
for the funeral industry – not 
just another professional vehi-
cle dealer. For more informa-
tion on Muster Coaches visit 
www.mustercoaches.com.
 Today, Muster Funeral 
Homes is operated by the 
fi fth and sixth generations 
of the Muster family. John 
W. Muster, IV (John), John 
W. Muster, V (Will) and Lee 
M. Muster are all licensed fu-
neral directors and embalm-

ers and handle the daily op-
erations of the funeral home. 
Th e Muster family welcomed 
the arrival of John W. Muster, 
VI (J.W.) in November of 
2007. When J.W. follows in 
the family tradition of funeral 
service, he will be the seventh 
consecutive generation of the 
Muster family to operate the 
funeral home. 
 Th e primary goal of Mus-
ter Funeral Homes is to serve 
the people of the community 
with innovative ideas while 
maintaining funeral facilities 
that everyone will be proud 
to call their funeral home. 
Th is long history of service 
is a tradition that the Muster 
family “strives to live up to…
and not on.”

Stewart Enterprises fi rst 
quarter report
NEW ORLEANS,LA—Stewart 
Enterprises, Inc. reported its 
net earnings for the fi rst fi scal 
quarter, which ended January 
31, 2010.

Th omas J. Crawford, presi-
dent and Chief Executive Of-
fi cer, said the company has 
started the first quarter off 
with a strong start, with cem-
etery property sales growing 
10 percent and cemetery gross 
profit by 20 percent, a rise 
compared to the fi rst quarter 
in 2009. Due to the company’s 
tax planning strategies, they re-
ported a 60 percent increase of 
earnings per share. 
 Th e company has also seen 
progress with trust perfor-
mance, having a 29 percent 
return on merchandise and 
services trust as well as a 33 
percent return on perpetual 
care trusts over 12 months. 
 Corporate general and ad-

ministrative expenses decreased 
$1.0 million to $6.5 million 
due to a decrease in informa-
tion technology costs as well as 
a decrease in training costs. 
 Founded in 1910, Stewart 
Enterprises is the second larg-
est provider of products and 
services in the death care in-
dustry in the United States. 
Th e Company currently owns 
and operates 218 funeral 
homes and 140 cemeteries in 
the United States and Puerto 
Rico. Th rough its subsidiar-
ies, the Company provides 
a complete range of funeral 
and cremation merchandise 
and services, along, with cem-
etery property, merchandise 
and services, both at a time 
of need and on a preneed ba-
sis. For more information on 
the Stewart Enterprises, Inc., 
report, visit their website at 
www.stewartenterprises.com.
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DMACC Mortuary Science Students 
assist with Haiti Relief

DMACC Mortuary Science welcomes 
Matt Smith of Frigid Fluid Co.

AAMI recognizes Exceptional Students
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DMACC Students volunteering for Meals from the Heartland

ANKENY,IA— Following the Earthquake 
in Haiti, the students from the Des Moines 
Area Community College Mortuary Sci-
ence Program joined hundreds of others 
to package meals for Meals from the Heart-
land. During the February week of pack-
aging, volunteers packaged over two mil-
lion meals which were immediately sent to 
Haiti to feed those who were devastated by 
the earthquake.

Meals from the Heartland is an Iowa-
based charity which packages meals to be 
used by food pantries in the United States 
and in food relief throughout the world. 
Each packaged meal contains a nutritional-
ly balanced meal which can feed six people. 
During the hour session of packaging, the 

DMACC students prepared enough meals 
to feed nearly 6000 people.
 Th e following DMACC students and fac-
ulty participated in the community service 
of preparing meals from the heartland: Seth 
Anderson, Andrew Boeckman, Ginny 
Boeckman, Michael Boothby, Kati Deh-
ner, Marcus Deree, Rick Filmer, Chris 
Frank, Christina Good, Allison Hall, Mi-
chael Harper, Ben Hengesteg, Lee Mar-
ean, Scott Nelson, Sam Newkirk, Dave 
Prewitt, Taryn Quesnell, Chad Schilling, 
Heather Scott, Jason Slattery, Matt Syts-
ma, Trent Tillman, Misti VonEye, Travis 
Carrico and Kevin Patterson. For more in-
formation on Meals from the Heartland visit 
http://www.mealsfromtheheartland.org.

ANKENY,IA— On Wednesday, April 21, 
2010, Des Moines Area Community 
College Mortuary Science was privileged 
to host an embalming seminar on Recon-
structive Surgery and Pleasant Expression 
given by Matt Smith of the Frigid Fluid 
Company. Mr. Smith presented to the 
DMACC students and faculty many dif-
ferent techniques useful in restoring trau-
ma/diffi  cult cases and provided a fascinat-
ing slide show detailing his work on these 
cases. Also covered were techniques useful 
for creating a pleasant facial expression on 
the deceased. Feedback from the DMACC 
students was very positive with several stu-
dents stating how inspired they were by Mr. 

Smith’s dedication to funeral service and his 
passion for embalming. 
 Matt, a 1994 graduate of the John A. 
Gupton College of Mortuary Science, has 
embalmed over 9,000 cases and embalms 
for 15 funeral homes in his local area. He 
guest speaks at the Wayne State University 
School of Mortuary Science in Detroit and 
trains student embalmers. His scope, how-
ever, is far broader than local. He seeks to 
share his experience with embalmers and 
students everywhere and has an extensive 
national speaking schedule, culminating in 
2010 with a keynote presentation at the an-
nual National Funeral Directors Association
convention in New Orleans.

NEW YORK,NY—The 
American Academy McAl-
lister Institute in New 
York, NY, has announced 

recognition of students 
for their academic suc-
cess in the Fall 2009 Se-
mester. 

 In order to be named 
on the President’s List, 
a student must maintain 
a semester grade point 
average of 3.80 to 4.0. 
Achieving this goal are: 
Moriah Britt of Milford, 
CT; Suzanna Dodd of 
Bloomfield, NJ; Kristen 
Gaynor of Medford, NY; 
Joseph Graziano of Pitt-
son, PA; Cynthia Miller
of Hanover, PA; Marissa 
Nostramo of Maspeth, 
NY; Meghan Owens of 
Stockholm, NJ; Angelica 
Pavone of Holmdel, NJ; 
Shyane Howe of Jamaica, 
NY; Matthew Pinto of 
Staten Island, NY; Tye-
chia Soleyn of Brooklyn, 
NY; Rodney Tillman of 
New York, NY; Eric Van-
dross of Bronx, NY; and 
Richard Weisse, Jr. of St. 
James, NY. 
 To make Dean’s List one 
must maintain a semes-
ter grade point average of 
3.50 to 3.79. James Hu-
lahan of Lynbrook, NY; 
Sabrina Joynes of Brook-
lyn, NY; Patrick Leber
of Chester, NJ; Vanes-
sa Levano of Maspeth, 
NY; Brendon McGhee
of Southampton, PA; Sa-
mantha McKeon of Glen-
side, PA; Hugh Moriarty
of Montclair, NJ; Antho-
ny Pahopin of Staten Is-
land, NY; Shanay Salley
of Jamaica, NY; Cristi 
Cedeno of Staten Island, 
NY; Kelvin Graham of 
Brooklyn, NY; Veronica 
Klimek of Yaphank, NY; 
Jamilah Letterlough of 
Newark, NJ; and Nicole 
Torres of Elmhurst, NY 
were all named to the 
Dean’s List. 

ATTENTION CLASS OFFICERS 
AND ADMINISTRATORS
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MGCCC Student honored 
by Mississippi FD&MA 

Second-Career Scholarship now 
available through Educational Trust
DEERFIELD,IL— A new and 
unique scholarship program 
designed exclusively for in-
dividuals who desire to enter 
the independent funeral ser-
vice profession as a second ca-
reer has been launched by the 
Selected Independent Funeral 
Homes Educational Trust.
 “Th e career choice of in-
dependent funeral service is 
traditionally fi lled by genera-
tions of family members who 
have owned and operated fu-
neral fi rms for decades. How-
ever, we’ve seen an increase in 
the number of second-career 
practitioners who desire to 
work in funeral service,” said 
Rob Paterkiewicz, Adminis-
trative Trustee of the Educa-
tional Trust. “We recognized 
a lack of assistance programs 
designed for these future fu-
neral directors, so we estab-
lished this scholarship pro-
gram to off er our support.”

 Any individual currently 
enrolled in a Mortuary Sci-
ence program at an accred-
ited school and not related 
to an owner of a funeral fi rm 
currently in operation is eli-
gible to apply. Each scholar-
ship is worth $1,500, with up 
to three scholarships awarded 
by the Trust each year. While 
not a requirement, an appli-
cant’s demonstration of cur-
rent or future employment 
or involvement with an in-
dependently owned and op-
erated funeral home is highly 
preferred. Demonstration of 
genuine fi nancial need will be 
necessary to be considered for 
the scholarship.
 To be eligible, a completed 
application must be submit-
ted to the Educational Trust. 
An application can be ob-
tained by calling 1-800-323-
4219. All applications will be 
reviewed by the full Educa-

Walker conducts Education Seminars 

NEWSNEWSEducational
CONTINUED

tional Trust Board and voted 
on, with a majority approv-
al vote by the full Board re-
quired. All scholarship dol-
lars will be paid directly to the 
applicant’s school toward tu-
ition and associated expenses 
of the applicant. Membership 
in Selected Independent Fu-
neral Homes is not a require-
ment, and a submitted appli-
cation is not a guarantee of a 
scholarship award.
 Th e Selected Independent 
Funeral Homes Education-
al Trust was incorporated in 
1982 as a 501 (c)(3) Chari-
table Organization as recog-
nized by the IRS. Th e Select-
ed Educational Trust funds 
programs and activities of 
interest and importance to 
members of Selected Inde-
pendent Funeral Homes and 
all independently owned and 
operated funeral home pro-
fessionals.

MARSHALL,IL— Tim Walker, Director of 
Dealer Development and Sales for Doric 
Products, Inc. recently conducted a number 
of funeral service workshops. In conjunction 
with the Kansas Funeral Directors Association
(KFDA), Tim lead continuing education 
workshops which focused on “Funeral Service 
Trends and Challenges: 2010 and Beyond.” 
He discussed caskets and vaults as well as green 
burials, cremation and the infl uence of third 
party vendors. Th e use of technology in the 
funeral service industry, a continuously evolv-
ing fi eld, was also a part of the presentation. 
KFDA welcomed over 200 funeral directors 
to their four regional meetings held in Mayet-
ta, Hays, Dodge City and Wichita. Jim Wie-

on a variety of topics including burial vault 
production knowledge and presentation, 
cremation, funeral home websites, and per-
sonalization. 
 Tim’s rich history in the funeral industry 
provides him with a unique perspective and 
ability to understand a wide-range of audi-
ences. He began as a licensed funeral director 
and embalmer in the State of Florida. After 
more than twenty years, Tim moved on to 
serve as a regional vice president for a major 
vault company where he developed skills and 
insight into the manufacturing and market-
ing of burial vaults. Doric Products Inc. was 
pleased to bring Tim and his thirty-fi ve years 
of experience to their family in 2006. 

ns, President of Doric Con-
crete Vaults, Inc., (Newton, 
KS), was pleased to support 
the KFDA by underwriting 
the workshops. 
 Continuing education 
credits were provided to fu-
neral directors in the Lynch-
burg, Virginia area in March. 
Th e workshop was hosted by 
Sam Green Vault Company
(Lynchburg, VA). Tim ad-
dressed 32 funeral directors 

Alexandria Benton

PERKINSTON,MS— Al-
exandria Benton, a stu-
dent in the Funeral Ser-
vices Technology program 
at Mississippi Gulf Coast 
Community College, was 
named the 2010 Student 
of the Year by the Missis-
sippi Funeral Directors and 
Morticians Association dur-
ing their annual conven-
tion held in Jackson in 
March. Benton, a soph-
omore at the Perkinston 
Campus, graduated May 
13 during Gulf Coast’s 
graduation ceremony at 

the Mississippi Coast Col-
iseum in Biloxi. Benton is 
from Brooklyn.
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NFDA Holds the Line on 2010 
Convention Registration Fees

NEWSNEWSAssociation
National Funeral Directors Association adds New Criteria, Online Application 
Process to the 2009-10 Pursuit of Excellence Program
BROOKFIELD,WI— The 
National Funeral Direc-
tors Association (NFDA) 
has added several criteria 

options and a more user-
friendly online application 
process to its premier inter-
national recognition pro-

gram, Pursuit of Excellence®. 
These enhancements will 
allow participating funeral 
homes to fulfill program 
components that refl ect the 
latest funeral service issues 
and trends significant to 
families and their commu-
nities, and fi ll out and sub-
mit their Pursuit of Excel-
lence entry entirely online.  
 For more than a quarter of 
a century, NFDA’s Pursuit 
of Excellence program has 
recognized hundreds of fu-
neral homes worldwide for 
their dedication to main-

CONTINUED ON PAGE A31

BROOKFIELD,WI— Mindful that many funeral profes-
sionals are still keeping a close eye on business expenses 
and their bottom lines, the National Funeral Directors 
Association (NFDA) is keeping registration fees for its 
International Convention & Expo at their 2009 level; the 
2009 registration fees were, in most cases, less than the 
registration fees for both the 2007 and 2008 conventions. 
Hotels for the 2010 convention, which will be held Octo-
ber 10-13 at the Ernest N. Morial Convention Center in 
New Orleans, are also more aff ordable than ever, with per 
night rates starting at $129 plus tax. New this year, select 
registrations will include $10 food vouchers that may be 
redeemed at concession stands in the Expo Hall. 
 Th e theme of the 2010 NFDA International Convention 
& Expo is “Your business. Better.” Convention attendees 
will benefi t from nearly 40 engaging and interactive edu-
cational sessions led by the most knowledgeable, creative 
and resourceful minds in the profession. Th e convention 
features the widest variety of workshops anywhere, cover-
ing the issues that matter most: technical skills, cremation, 
business operations, profi tability, green funerals, preneed, 
pet services, cemetery management and more. Th e gather-
ing also features the world’s largest annual funeral service 
expo, which highlights the newest profi t-boosting prod-
ucts, services and business solutions.
 Th e city of New Orleans – with world-renown restau-
rants, nightlife, history and culture – is back and open 
for business. Th e authentic culture of New Orleans cre-
ates a dynamic experience that is vibrant and unlike that 
of any other American city. 
 For the latest news and information about the 2010 
NFDA International Convention & Expo or to register, 
visit www.nfda.org/neworleans2010. 

taining the highest profes-
sional and ethical standards, 
and continually evaluating 
and improving programs 
and services. 
 Because the preferences 
and values of families are 
always evolving, the Pur-
suit of Excellence Com-
mittee evaluates program 
criteria on an annual basis 
and, when necessary, up-
dates them to refl ect current 
funeral service issues. Th e 
new criteria also encour-
age program participants 
to explore emerging trends 

and discover new ways to 
meet the needs of those 
they serve. New criteria op-
tions for the 2009-10 Pur-
suit of Excellence program 
include online memorial-
ization, green funeral and 
natural burial options and 
environmentally-friendly 
business practices. 

 In a survey conducted 
by NFDA to measure sat-
isfaction of 2009 Pursuit 
of Excellence participants, 
92.5% of respondents felt 
the application process was 
“very easy” or “somewhat 
easy.” NFDA fi rst debuted 
an online entry option for 
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the 2008-09 program year. 
By increasing the ease and 
fl exibility of the entry pro-
cess, the modifi ed online 
Pursuit of Excellence ap-
plication option allows pro-
gram participants to fi ll out 
criteria, upload documents 
and pictures and submit 
their entire entry electroni-
cally. Participants can also 
submit their entries by mail 
as they have in the past. 
 The deadline to submit 
an entry for the 2009-10 
Pursuit of Excellence pro-
gram is July 15, 2010. To 
learn more about the pro-
gram and access registration 

NFDA adds New Criteria, Online Application Process to the 2009-10 
Pursuit of Excellence Program Continued fr om Page A30

the bereaved, community 
outreach, adherence to the 
highest ethical standards 
and active involvement in 
the funeral service profes-
sion. 
 Among the many benefi ts 
participation in the Pursuit 
of Excellence program pro-
vides, “contributes to an 
overall image of the funeral 
home and profession,” “el-
evates fi rm’s commitment 
to providing funeral service 
excellence” and “ignites in-
novation among staff ” were 
the top three reasons for 
participating in the pro-
gram, according to respon-

dents of the 2009 partici-
pant survey. 
 NFDA honors Pursuit of 
Excellence Award-winning 
funeral homes during its 
annual International Con-
vention & Expo. Award re-
cipients are also recognized 
in NFDA’s monthly maga-
zine, Th e Director, on NF-
DA’s Website and in other 
communications. 
 To help spread the news 
about earning a Pursuit of 
Excellence Award, funeral 
homes receive a compre-
hensive set of promotional 
materials, including a press 
release template; program 
logo to place on business 
documents, funeral home 
Website, etc.; publication-
ready advertisement; ra-
dio advertisement script; 
and consumer information 
handout to let families and 

communities read about the 
fi rm’s dedication to funeral 
service excellence. 
 For more information 
about NFDA’s Pursuit of 
Excellence program, visit 
www.nfda.org/pursuitofex-
cellence or call 800-228-
6332. 
 NFDA is the world’s lead-
ing funeral service associa-
tion, serving 19,000 indi-
vidual members who rep-

resent more than 10,200 
funeral homes in the Unit-
ed States and internation-
ally. From its headquarters 
in Brookfi eld, WI, and its 
Advocacy Division offi  ce in 
Washington, DC, NFDA 
informs, educates and ad-
vocates to help members 
enhance the quality of ser-
vice they provide to fami-
lies. For more information, 
visit www.nfda.org.

and application materials, 
including the online entry 
option, funeral directors 
should visit www.nfda.org/
pursuitofexcellence. Funer-
al professionals outside the 
United States should visit 
www.nfda.org/internation-
alexcellence for program 
information and materials 
related to international par-
ticipants.
 Pursuit of Excellence is 
an exclusive international 
award program that recog-
nizes the most exceptional 
funeral homes for their in-
novative programs and ser-
vices, outstanding service to 
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Professional Car Society to hold International Meet in Albany

Following a ground-up, 2,800-hour restoration, this awe-in-
spiring 1939 LaSalle – bodied by Sayers & Scovill of Cincinnati, 
OH for the Trull Burial Co. of Toronto – earned John & Patti 
McCulloch of Durham, Ontario the Funeral Directors Choice 
Award and First Place in the 1958-and-earlier Hearse catego-
ry at the 2009 PCS International. When Stan Uher, of Classic 
Coachworks in Blenheim, Ontario, started work in May, 2004, 
the rear side doors were lying on the casket fl oor, and a few 
rotted splinters were all that remained of the ash wood fram-
ing that supported the cast aluminum exterior carvings. 

The main car show and awards judging at the 2009 International Meet took place on the 
grounds of Flint, Michigan’s Cultural Center, where Second and First Place honors in the fl ow-
er car category were respectively presented to Dan Brintlinger’s 1970 Superior Cadillac from 
Decatur, IL and a standard-wheelbase 1997 Lincoln owned by Tim A. Fantin of Merrillville, IN. 
The latter was also signifi cant as the very last conversion built by McClain Sales & Leasing 
of Anderson, IN after 38 years in business. 

By Gregg D. Merksamer, PCS Publicity Chair 

WARWICK,NY— Situated at the con-
fluence of the Mohawk and the Hud-
son Rivers, the city of Albany, NY was 
a crucial transportation crossroads long 
before the 1825 opening of the Erie Ca-
nal made it the Main Way West for the 
intrepid millions who settled the Great 
Lakes and the Great Plains beyond. 
When the Professional Car Society

heads there for its 34th Annual Inter-
national Meet from Tuesday, July 27th 
through Saturday, July 31st, 2010, its 
accessibility and epic, 400-year history 
should prove similarly alluring to the 
owners and admirers of passenger car-
based ambulances, stately funeral hearses 
and classic limousines from all over the 
United States and Canada. 

 “One of the reasons we 
picked Albany is its cen-
tral location and proxim-
ity to attractions like the 
Saratoga horse track, Lake 
George and the Fire Mu-
seum in Hudson, N.Y., 
any one of which would 
be a vacation stop on its 
own, though we get to all 
three in our tours,” says 
PCS Upstate Chapter 

President Dan Herrick, 
who will co-host the meet 
in concert with the club’s 
New England Chapter. “If 
you can get here early or 
stay late,” he adds, “nu-
merous other destinations 
like the National Baseball 
Hall of Fame at Cooper-
stown, Howe Caverns, the 
Adirondack Museum and 
the Franklin Roosevelt 
home in Hyde Park are 
close by as well. The one 
thing I want to get across 
is that New York City, be-
ing 150 miles down the 
Hudson, is not the only 
thing that New York State 
is all about, even if it’s a 
great stopover for attend-
ees coming from points 
south.” 
 The host hotel for the 
2010 PCS International 
will be the Best Western 
Albany Airport Inn at 
200 Wolf Road, which is 
found off Interstate 87, 
Exit 4 less than two miles 
from a terminal tout-
ing “single plane” service 
from more than 25 North 
American cities via Air 
Canada, Cape Air, Con-
tinental Express, Delta, 
Northwest, Southwest, 
United or US Airways. 

For reservations at a spe-
cial nightly rate that in-
cludes breakfast, call the 
hotel directly at (518) 
458-1000 and mention 
the Professional Car So-
ciety. On top of a com-
plimentary airport shut-
tle, hi-speed Internet ac-
cess and a dome-enclosed 
swimming pool, Herrick 
notes that the Best West-
ern has given the PCS a 
hospitality suite directly 
adjacent to the show field 
“so you can sit in there 
and see the new cars as 
they come in. As this will 
be the first time the PCS 
has had an International 
Meet in the Northeast, 
we’re expecting several ve-
hicles that have never ap-
peared at one before. This 
year’s dashboard plaques, 
for example, show a Supe-
rior-bodied 1958 Cadillac 
ambulance/hearse combi-
nation owned by Joe Kel-
ley of Schenectady, NY, 
who also has a matching 
limousine with an eye-
popping pink-and-black 
color scheme.”
 Thankful for the plan-
ning assistance he re-
ceived from the Albany 

CONTINUED ON PAGE A38
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www.tiesforyou.com

           Phone: 877-770-TIES (8437)
                  Fax: 276-466-3474
E-mail: customerservice@tiesforyou.com
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KANSAS CITY,KS—100 
Black Women of Funer-
al Service is welcoming 
their newest member, Ms.
Prudence Robinson-Lee. 
She is the general man-
ager of Mrs. J.W. Jones 
Memorial Chapel. A na-
tive of Kansas City, Kan-
sas, Robinson-Lee gradu-
ated from Sumner High 
School. She has been in 
the funeral industry for 
over thirty years and in 
1993 she received her fu-
neral directors license. 

Janice Matthews
2009-2010 Cemeterian of the Year

Doris Miller Memorial Park – Waco, Texas
 Janice Matthews is a unique and charismatic profes-
sional who is making a positive impact in one of the 
most demanding industries. Janice has exhibited leader-
ship, longevity and social grace to the Waco community. 
Her leadership roles are demonstrated by being able to 
take charge and get the job done right; after all being a 
cemetery owner is no easy job. But then that is why she 
is the president-owner of Doris Miller Memorial Park
and co-owner of Dorsey-Keatts Funeral Homes. Jan-
ice’s leadership skills also consist of many involvements 
in her church, community and her local, state and na-
tional associations.
 Janice Matthews, aff ectionately known as “Mama Red” 
brings new meaning to the word Diva of Funeral Service. 
She is strong, independent and very hardworking and she 
expects the same from her staff . Janice has continued for 
23 years with honesty, integrity, and responsible ethical 
behavior, all while being a devoted wife, mother, men-
tor and upstanding citizen. She is a phenomenal woman 
in a non-traditional profession that represents a strong 
legacy and commitment to the funeral profession and 
the community of Waco, TX. 
 We applaud these beautiful prominent funeral profes-
sionals who are dedicated to the goals and objectives of 
the oath they took in funeral service. Th ey are dedicated 
members of the 100 Black Women of Funeral Service 
Organization and we are proud to call them sisters of 
the profession.

Strong Motivated Women Fulfi lling 
Lifetime Dreams: June R. Williams 
and Janice Matthews 

Continued fr om Page A26

New member of the100 Black Women of Funeral 
Service Announced

Prudence Robinson-Lee.

 Robinson-Lee is active 
in her community. She 
is a mentor for troubled 
teens as well as a commu-
nity activist. In addition 
to 100BWFS, she belongs 
to the N.A.A.C.P., Ameri-
can Business Women As-
sociation and the National 
Funeral Directors & Morti-
cians Association. 
 The 100 Black Women 
of Funeral Service, Inc. 
was established in 1993 
to provide a network for 
black women and minori-

ties who have chosen the 
funeral service as their 
profession or career.
 Today, women bring to 
the profession more edu-
cation and training than 
their predecessors. An eye 
for detail coupled with 
compassion and moth-
er-wit uniquely qualify 
women for the profession. 
Reaching out together, 
women and mortuary stu-
dents extend a welcome 
through the 100BWFS 
Leadership Program for 
Tomorrow. 
 For more information, 
contact: 100 Black Wom-

en of Funeral Service, 
Inc., P.O. Box 2652, Or-
lando, FL 32802-2652, 
Doretha F. Hector, CFSP, 
President, dfhcfsp812@
aol.com, (410)804-1044 
or Elleanor C. Starks, 
CFSP, Executive Direc-
tor, hundredbwfs@aol.
com (407)595-9277.

NEWSNEWSAssociation
CONTINUED
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$69.95$69.95
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$89.95$89.95

455 N. Cherokee Street
Muskogee, OK 74403
www.lynchsupply.com

800-777-3151

We gladly accept Visa MasterCard and AMEX

MAKE YOUR LIFE EASIER...
with the

LYNCH “EZ SLIDER ”

1-800-777-3151

EZ1772
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17” w x  72” l

$129.97 each

EZ1772-OS
Oversize

24” w x  72” l

$149.97 each

Optional Body Harness and Pull Strap Set – $35.00

International Order of the Golden Rule Conference

Bill Brock, left, receives the OGR Golden Light Award from OGR 
President Kevin Opsahl.

Koven Brown, left, congratulates Mike Kulbacki of the Brunswich 
Memorial Funeral home who received the award.

Mike Bovine, left, and George Darte of the George Darte Funeral 
Chapel, Inc.

Jessica UrbanKevin Opsahl Jeffrey Wages Michael Lewis 

NEWSNEWSAssociation
CONTINUED

AUSTIN,TX—The International Order of the Golden 
Rule (OGR) installed new officers and recognized sev-
eral members for outstanding service and performance 
during the 2010 Annual Conference at The Broadmoor 
Resort in Colorado Springs, Colorado.

Kevin Opsahl was in-
stalled as president for the 
2010-2011 year. Opsahl 
is a funeral director and 
owner of the Opsahl-Ko-
stel Funeral Home & Cre-
matory, Inc., in Yankton, 
SD. Outgoing president 
Koven Brown said Kevin 
is reliable on his commit-
ment and skill to head the 
association in the upcom-
ing year. Opsahl graduated 
from the University of Min-
nesota with a B.S. in Mor-
tuary Science in 1983, and 
a year later he became a li-
censed funeral director and 
embalmer in South Dakota 
and later in Minnesota in 
1985. In 1996 he became a 
licensed South Dakota Life 
Insurance agent. 
 After getting his license, 
Opsahl worked at the Ray 
Funeral Chapel in Yank-
ton until moving to Min-
neapolis, where he worked 
for two years at Hillside 
Funeral Home and Ceme-
tery. In 1991 he joined Ko-
stel Funeral Home where he 
worked until purchasing it 
in 1998. Opsahl-Kostel Fu-

VISIT OUR WEBSITE! 
New Look! Expanded Features! 

Improved Online Directories!

Online Ordering and Invoice Payment!

WWW.NOMISPUBLICATIONS.COM

FUNERAL HOME & CEMETERY NEWS

Family Owned and Operated since 

Previously published as the YB News.

neral Home & Crematory, 
Inc., has funeral homes in 
Yankton, Menno and Ta-
bor. He has held leadership 
positions in numerous com-
munity and civic organiza-

tions, as well as church and 
professional as well. OGR 
executive director, Dianne 
Hughes, said she is excited 
to work with Opsahl. 

CONTINUED ON PAGE A41
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Bachman, Kulik & Reinsmith Funeral Home
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I Got Mine At 
www.easterncasket.com

100 Black Women of Funeral Service100 Black Women of Funeral Service

Applicati ons available at Applicati ons available at 
www.100blackwomenoff uneralservice.comwww.100blackwomenoff uneralservice.com

MENTORING PROGRAM MATCHES 
STUDENT MEMBERS WITH A PROFESSIONAL 

FUNERAL SERVICE MEMBER

For more informati on email us atFor more informati on email us at
100bwfs@gmail.com100bwfs@gmail.com

ACCEPTING 2010 
FUNERAL SERVICE SCHOLARSHIP 

APPLICATIONS THROUGH JULY 1, 2010

Permits an above the ground seal 
Metal or Concrete Vaults 
Available in Painted or Stainless Steel 
Quality Materials & Construction 
Throughout            
Self-lock style Lid Clamp Available 
One Man Set-up 
Preferred by Funeral Directors 
Made with Pride in the USA 

P.O. Box 1166     Maquoketa, IA 52060 
Ph: 563-652-2510 

Email: tjmfg@qwestoffice.net 
Website: www.tandjmfg.com 

Order a 
 complete unit

by July 30, 2010
and receive an

extra set of cables
FREE!
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JoAnn Baldwin honored for 
Outstanding Contributions to Funeral 
Service and receives NFDA’s 2010 
Initiative Award 

JoAnn Baldwin

PO Box 5159
Youngstown, OH 44514

Fax 1-800-321-9040
press_releases@nomispublications.com

Send Us 
Your News!

BROOKFIELD,WI— JoAnn Baldwin, 
consultant to Aurora Casket Compa-
ny in Aurora, IN, has been recognized 
with the National Funeral Directors 
Association’s (NFDA) 2010 Initiative 
Award. Presented on an annual basis 
during NFDA’s Professional Women’s 
Conference, held April 9-11, in Savan-
nah, GA, the NFDA Initiative Award 
honors an exceptional woman who has 
made noteworthy professional contri-
butions to funeral service or a related 
field. Only 13 women have received this 
prestigious recognition, placing Baldwin 
among an elite group of forward-think-
ing professionals. 
 “JoAnn’s passion for enriching the fu-
neral experience for both funeral pro-
fessionals and families who have lost 
a loved one truly embodies the spirit 
behind NFDA’s Initiative Award,” said 
Connie Smith, senior vice president of 
NFDA’s Professional Development Di-
vision. “She inspires funeral directors to 
go beyond the expectations of those they 
serve, providing unforgettable services 
to grieving families, which is essential 
to the healing process.” 
 Baldwin’s commitment to creating 
meaningful funeral experiences began 
more than 20 years ago when she be-

came the first female funeral director for 
Schoedinger Funeral and Cremation 
Service in Columbus, OH; she then 
went on to serve as marketing director 

CONTINUED ON PAGE A44

PHOTOS FROM...

NFDA’S PROFESSIONAL WOMEN’S CONFERENCE
APRIL 8-10, 2010  •  SAVANNAH, GEORGIA 

MORE PHOTOS ON PAGE A37...
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Funeral Service Foundation announces 2010 PWC 
Scholarship Recipients

NEWSNEWSAssociation
CONTINUED

(L to R) Scholarship recipients Kristan McNames, Jessica Liston, Adriana Corral and FSF Executive Director Celi Clark Haga.

BROOKFIELD,WI— The Funeral 
Service Foundation (FSF) awarded 
three scholarships for attendance at 
the 2010 NFDA Professional Wom-
en’s Conference, held April 9-11 in 
Savannah, Georgia. 

 Recipients of the 2010 honors 
were Adriana Corral, a mortuary 
science student at Miami Dade Col-
lege; Jessica Liston, a mortician at 
the University of Wisconsin-Mad-
ison’s hospital; and Kristan Mc- CONTINUED ON PAGE A42

Names, owner and funeral director 
at Grace Funeral and Cremation 
Services in Rockford, IL.
 “The NFDA Professional Wom-
en’s Conference was a wonder-

MORE PHOTOS ON PAGE A42...

PHOTOS FROM...

NFDA’S PROFESSIONAL WOMEN’S CONFERENCE 
APRIL 8-10, 2010  •  SAVANNAH, GEORGIA 
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(877) 402-5900 
www.funeralservicefoundation.org

 Give back to a profession 
 that’s given so much.

Bob Arrington 
FUNERAL DIRECTOR

“My interest in funeral service began at a young age,  
and I have many mentors to thank for that.  Among  
them was my childhood neighbor, Ralph Jones, who owned the local  
funeral home.  After my grandmother’s death, I began visiting Mr. Jones  
each day at the funeral home after school. From there my passion  
for funeral service started. Mr. Jones and others opened my eyes to  
the opportunity to have a servant’s heart when assisting families during  
their most difficult times of loss. 

I want to show others the tremendous opportunity that exists in this profession, and 
the Funeral Service Foundation allows me to do that. Supporting the Funeral Service 
Foundation is my way of giving back to a profession I love, and encouraging others to 
join me in it.”

    Bob Arrington 
           Arrington Funeral Group, Jackson, TN 
                   $10,000 Donor 
               Tennessee State Honor Fund Volunteer Fundraiser  

NEWSNEWSAssociation
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A Professional Car Society International Meet typically concludes with an exciting “sound and 
light” show by the attending vehicles’ sirens and rooftop beacons. 

The 2009 International Meet was scheduled to coincide with the Fifth Annual Back to the Bricks 
Celebration that attracted a mile-and-a-half-long line of classics to the downtown business dis-
trict. The hearse contingent included Jim & Kim McDonald’s 1983 Collins Cadillac DeVille from 
Flushing, MI, as well as the 1969 Superior Crown Royale that earned Philip S. Rishel of Pt. Marion, 
PA the 2009 PCS Senior Award for its consistently-high judging scores.

Professional Car Society to hold International Meet in Albany Continued fr om Page A32
County Convention & Visitors Bureau, 
Herrick promises that the meet itiner-
ary, while presenting “a potpourri of 
exciting attractions when we visit a giv-
en area on a given day,” will still leave 
“plenty of fellowship time to catch up 
with old friends and admire their cars in 
the parking lot, especially in the morn-
ing and evening hours.” The first official 
tour on Tuesday, July 27th will see the 
PCS enjoying a luncheon cruise aboard a 
Lake George paddlewheel steamboat, af-
ter which attendees can savor the town’s 
eclectic shopping and “million dollar” 

beach; they also have the option of vis-
iting Fort William Henry, whose savage 
1757 shelling by the Marquis de Mont-
calm during the French & Indian War 
was immortalized in James Fenimore 
Cooper’s novel The Last of the Mohi-
cans. On Wednesday, July 28th, meet at-
tendees will be taking in the 141st season 
opening races at the world-renowned 
Saratoga horse track, where Herrick says 
“you just don’t know who you’ll bump 
into. You might see the Kentucky Derby 
winner, or famous movie stars and poli-
ticians enjoying the Sport of Kings in a 

country fair atmosphere you simply have 
to experience for yourself.”
 Downtown Albany, dominated by 
the Empire State Plaza and the New 
York State Museum, will be the PCS’ 
destination on Thursday, July 29th. 
“With five million artifacts, the New 
York State Museum is a week’s trip on 
its own,” Herrick emphasizes, explain-
ing “one simply has to see the Iroquois 
longhouse and the September 11th ex-
hibit, which includes a 1994 Seagrave 

pumper from FDNY Engine Company 
6 that was crushed and burned when the 
World Trade Center collapsed. There’s 
also a fully-working, early 1900s carou-
sel on the top floor for the young and 
the young-at-heart,” while the 42-sto-
ry Corning Tower overlooking Empire 
State Plaza boasts the highest observa-
tion deck between Manhattan and Mon-
treal. “At 5 PM,” Herrick continues, “our 
day will end on a high note with a free 
Alive at Five Concert in Riverfront Park. 

I’ve actually had a PCS 
member from Kingston 
(NY) call me to say he’s 
bringing his boat upriver 
for the evening.” Friday’s 
trip to the FASNY Muse-
um of Firefighting, mean-
while, “will be preceded 
by one of the longest con-
voys in PCS history us-
ing lights and sirens, last-
ing 17 miles down U.S. 
9 from the Columbia 
County line to the city of 
Hudson. We’ll be getting 
an escort from the Coun-
ty Sheriff, and we’re invit-
ing local fire companies to 
join us with their antique 
apparatus.” Aside from an 
English-built 1725 News-
ham verified to be the 
oldest fire engine in New 
York State, the Museum’s 
recently-expanded vehicle 
exhibit celebrates the con-
nection between firefight-
ing and ambulance ser-
vice with a 1974 Miller-
Meteor Cadillac Lifeliner 

CONTINUED ON PAGE A40
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Triple H
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Antique
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P.O. Box 5790 Ventura, CA 93005-0790  
Tel 800-252-3444 or FAX: 805-650-6444

www.triplehcompany.com

◆ Strongest Urn Vault of its Kind

◆ High-Impact Polystyrene

◆ Original & Oversized Lids are 
Interchangeable with the Common
Vault Base/Bottom

◆ Oversized Lid Manufactured with 
Top Connected to 4 Inch Extension
(Gives Operator One Seal Connection)

Original
9” x 9” x 14 1/2”

Over 900 cubic inches.
Accommodates most urns.

Oversized
9” x 13” x 14.5”

Over 1300 cubic inches.

Green Velour Lined
Tongue and Groove

Connection

Cemetery, Crematory and Mausoleum Supply Since 1950

The Path
To Success 

Please patronize the IMSA company members that support the industry. 
International Memorialization Supply Association

P.O. Box 425 • West Bend, WI  53095-0425 • www.imsa-online.com

Take the first step on 
the pathway to success…
Join IMSA today.

Your path to success 
as a supplier in the 
memorialization industry 
starts with membership 
in IMSA.   

The many benefits include:
• input on trade show locations, 
 agenda and schedules

• reception sponsorship at major 
 industry trade shows

• free newsletter with previews 
 of national trade show venues

• a review of past and future shows 
 to help you determine which would 
 best fit your marketing needs

• networking opportunities 

• free listing and advertising in 
 trade publications

• free web site listing
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North Dakota Funeral Directors Association elects 
Offi cers at Annual Convention 

(L to R) N.E. District Governor Philip Amundson, Grand Forks; Paul A. Sannes, NFDA Policy Board 
Representative, Linton; Jeffrey A. Nathan, Treasurer; Mark Mortimore, Thermopolis, WY, NFDA At 
Large Representative (Installing Offi cer); Jon Stevenson, Dickinson, President-Elect and Charles 
Armstrong, Lisbon, Immediate Past President. Not pictured is newly elected president Seth T. 
Coughlin, Williston, ND who was unable to attend because of his father’s death.

M E N TO R , M N —  T h e 
North Dakota Funeral 
Directors Association, 
Inc. concluded its 105th

annual convention on 
April 14 in Fargo, ND.  
Elected as leadership for 
the 2010-2011 year are 
the following: President 
Seth T. Coughlin, Willi-
ston, ND; President-Elect 
Jon L. Stevenson, Dick-
inson, ND; and Treasurer 
Jeffrey A. Nathan, Valley 
City, ND.
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MarkThomas

To order call: 800-437-2635
www.markthomasco.com

The Mark Thomas and Chapel Craft 
Spring 2010 catalog is available now. 
  

Chapel Craftand

Hand-made Ceramic Urn Our ceramic urns are hand 

thrown by Angie, our master potter, in our new ceramics 

studio. Each urn is a one-of-a kind work of art with unique color 

and subtle variations in shape. Ceramic urns feature a solid 

hardwood lid and include a free flannel urn bag and Tree of Life 

certificate. 

For our current selection of hand-crafted ceramic urns and 

special pricing go to: 

                            www.markthomasco.com/ceramicurnart.html.

100436

1. _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ : 
Process of freezing the dead

2. _ _ _ _ _ _ _ _ _ _ _ _ _ : 
MD Counselors

3. _ _ _ _ _ _ _ _ _ _ : 
Cancer causing agent

4. _ _ _ _ _ _ _ _ _ _ : 
Attribute feelings to another

5. _ _ _ _ _ _ _ _ _ : 
Wings of a church

6. _ _ _ _ _ _ _ _ : 
Wasting away of a body

7. _ _ _ _ _ _ _ _ : 
Psalms

8. _ _ _ _ _ _ _ _ : 
Anniversary of a death

9. _ _ _ _ _ _ _ : 
Rounded process on bone

10. _ _ _ _ _ _ : 
Massacre of helpless people

11.  _ _ _ _ _ _ : 
Optimal hardware

12.  _ _ _ _ _ _ : 
Memorial service

 Ralph L. Klicker, Ph.D., has authored the books A Student Dies, A School Mourns...Are You Pre-
pared? and Kolie and the Funeral.  He has also written the textbooks Funeral Directing & Funeral Ser-
vice Management and Ethics in Funeral Service, and his newest textbook Restorative Art & Science.
 Dr. Klicker is founder and president of Thanos Institute, which offers funeral directors home study 
courses approved throughout the United States and Canada for continuing education credit for their 
license renewals.
 For information, contact him at Thanos Institute, PO Box 1928, Buffalo, NY 14321, (800)742-8257 
or send an e-mail to Thanosinst@aol.com.

Klicker’s Klicker’s 
 Krosswords Krosswords

Learning does not have to be a Learning does not have to be a 
chore, it can even be fun!chore, it can even be fun!

By Ralph L. Klicker, Ph.D.
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The offi cial dashboard plaque for the 2010 International Meet 
depicts this 1958 Superior Cadillac Beau Monde “Combination 
Car” owned by Joe Kelley of Schenectady, N.Y. Its removable 
roof beacon, folding attendant seats and reversible casket roll-
ers recall the days when funeral directors, as opposed to com-
munity-run rescue squads, operated the ambulance service in 
many small towns on a part-time basis. 

The 2010 International Meet itinerary will include a “lights 
ablaze” ambulance convoy to the FASNY Museum of Firefi ghting 
in Hudson, NY, which exhibits this 1974 Miller-Meteor Cadillac 
Lifeliner that responded to 6,000 calls during 12 years on duty 
with the West Webster Fire District outside Rochester, NY. 

Continued fr om Page A38Professional Car Society to hold International Meet in Albany
that responded to 6,000 
calls during 12 years on 
duty with the West Web-
ster Fire District outside 
Rochester, NY.
 When the 2010 PCS In-
ternational meet’s main 
car show takes place from 
9 AM to 3 PM at the Best 
Western Albany Airport 
Inn on Saturday, July 
31st, local enthusiasts can 
display their classic ambu-
lance, limousine or funer-
al vehicle free-of-charge if 
they opt out of the inten-
sive, Concours-style judg-
ing that determines Best-

of-Show and the class 
awards. To keep the pub-
lic’s attention focused on 
the workmanship and aes-
thetics that distinguished 
leading hearse and ambu-
lance body builders like 
Eureka, Henney, Miller-
Meteor and Superior, of-
ficial PCS policy prohib-
its caskets, skeletons and 
other morbid decorations 
in any car admitted to the 
show field. As EMTs and 
morticians respectively 
vote on the ambulance 
and hearse that most de-
serve the meet’s presti-

gious Medics Choice and 
Funeral Directors Choice 
Awards, Herrick adds that 
“appropriate music will be 
provided by the ‘K-Man’ 
Kenneth C. Card, a local 
DJ who does most of the 
old car shows in the area. 
For those that have less 
than full-sized entrants, a 
tabletop-sized show field 
will be furnished in the 
hospitality suite.” Follow-
ing a buffet-style awards 
banquet on Saturday eve-
ning, PCS Albany 2010 
will officially conclude 
with a spectacular sound 

and light show by the at-
tending vehicles’ sirens 
and roof beacons. 
 A registration package 
for the PCS 34th Annual 
International Meet can 
be requested from Up-
state Chapter President 
Dan Herrick by phoning 
(518) 392-2807; e-mail-
ing dkherrick@juno.com 
(please use “2010 Meet” 
as the subject line); or by 
writing him at 130 Hud-
son Ave., Chatham, NY 
12037.
 General info on join-
ing the PCS, which costs 

$30 annually in the U.S., 
Canada & Mexico and 
$35 elsewhere, can be 
obtained by contacting 
Membership Secretary Jeff 
Hookway at (973) 729-
8083, hookjch@ptd.net or 

201 Glenside Trail, Spar-
ta, N.J. 07871-1249. An 
electronic application that 
can process PayPal is also 
accessible on the offi  cial 
PCS website at www.pro-
fessionalcarsociety.org.
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Independent & Family Owned
Since 1945

Call for color brochure:

1-800-782-8249
McCord Products, Inc.

Box 646, Bowling Green, OH 43402

Web Site: McCordproducts.com
Fax: 419-354-8075

McCord
“The Original” Infant Casket & Vault

* Sizes 12”, 18”, 30”, 36”, & 48”

* Vaults proportional to caskets

*  High-Impact Polystyrene 
 8,200 psi Flexural Strength

Uncle Harry :

“I’LL VISIT PARIS 
IF IT’S THE LAST
THING I DO!”

IT WAS.

1605 Merwin Ave., Cleveland, OH 44113 • 1-800-321-0566
www.inmanshippingworldwide.com

Unfortunately for Uncle Harry, seeing the Eiffel Tower was a
heart-stopping experience. Fortunately for his family, for one
low price, Inman Shipping Worldwide was there to handle
all the details of getting Uncle Harry back home. 

Thoughtfulness. Consideration. Sensitivity. And efficiency. 
Keep Inman in mind.

Inman’s exclusive
Trans-Containaire™
shipping unit.

®

®
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 Jeff rey S. Wages is a fu-
neral director, president and 
owner of Wages & Sons 
Funeral Home & Crema-
tory with locations in Law-
renceville and Stone Moun-
tain, GA. He was installed 
as the OGR president-elect 
while Michael S. Lewis was 
installed as the secretary-
treasurer. Lewis is a funeral 
director and co-owner of the 
Lewis Funeral Home, Inc., 
located in Milton, FL.
 Wages got his start hav-
ing grown up in the busi-
ness working summers and 
weekends. He graduated 
from Gupton-Jones College of 
Funeral Service in Atlanta in 
1985. He is licensed in the 
state of Georgia and has been 
a member of the OGR Board 
of Directors for the past four 
years. In 2009 he was in-
stalled as secretary-treasurer. 
He most recently has served 
as fi nance committee chair. 
His father, Billy K. Wages, 
is an OGR past president, 
having served in 2003.
 Lewis graduated from Gup-
ton-Jones College of Mortu-
ary Science in Atlanta, GA, 
and then returned to Milton 
where he obtained his Florida 
embalming license. He later 
obtained his funeral direc-
tor’s license. Before he and 
his brother Sam became co-
owners of the Lewis Funeral 
Home, they had taken over 
day-to-day operations with 
the decline of their father’s 
health and his death. For sev-
eral years the brothers oper-
ated the business along with 
their mother, and upon her 
passing, they became co-
owners in 1996. Th ey have 
continued to expand the fi rm 
with the recent addition of 
Lewis Funeral Home, Pace 
Chapel and Field of Faith 
Crematory and Tribute 
Center in Pace, FL. 
 Lewis is a past president of 
the Independent Funeral Di-
rectors of Florida, which his 
fi rm was asked to join short-
ly after that association’s in-
ception. Th e Lewis Funer-
al Home rejoined OGR in 
2000. Lewis has served as 
regional chair and as a mem-
ber of the board of directors. 
He is also active in various 
community, civic and church 
leadership positions. He said 
he believes those at OGR are 
a natural extension of the 
professionalism and camara-
derie that he has in the state 
organization.
Service and Performance 
Awards
 William Brock, Jr., of 
Vander Plaat Funeral Home 
in Wyckoff , NJ won OGR’s 
most prestigious award for 
individual achievement, the 
2010 Golden Light Award. 
He was recognized for his 
lifetime contributions to the 
association as well as the pro-

Continued fr om Page A34
International Order of the Golden Rule Conference

fession and his community. 
Opsahl stated the organiza-
tion was honored to recog-
nize Bill as this year’s Golden 
Light winner due to his dedi-
cation and professionalism. 
 Th e Golden Light Award 
salutes professional excel-
lence exemplifi ed by an in-
dividual member who has 
inspired others by his com-
mitment to service. 
 Brunswick Memorial 
Home from East Bruns-
wick, NJ won the Commu-
nity Service Award. Opsahl 
said the facility has demon-
strated a high level of service 
to the profession as well as 
the community. Th is year’s 
winner was selected for sev-
eral reasons, but largely due 
to the firm’s donation of 
150 $25 American Express 

gift cards from Home Front 
Hearts, which is an organi-
zation that supports families 
of service personnel com-
ing home after deployment 
overseas. Th e Golden Rule 
Community Service Award 
recognizes a member firm 
for outstanding service to the 
community performed dur-
ing the calendar year.
 Jessica Urban of St. Paul, 
MN, a student at the Uni-
versity of Minnesota Pro-
gram of Mortuary Science, 
received the 2010 Gold 
Award of Excellence, which 
is a $3,500 scholarship. 
Stephanie Andringa of 
Oconomowoc, WI, re-
ceived the $2,000 Silver 
Award of Excellence schol-
arship. She is a student at 
the Milwaukee Technical 

College Funeral Service Pro-
gram.
 Th ree North American in-
dependent funeral homes re-
ceived the Exemplary Service 
awards. Th e George Darte 
Funeral Chapel located in St. 
Catharines, Ontario received 
fi rst place. Th e Silver Winner 
was Bumpers Funeral Home 
from Butler, AL, and the 
third place facility which was 
awarded the Bronze Award 
was Barkdull Funeral Home 
of Shelby, OH. Exempla-
ry Service awards recognize 
those Gold Rule fi rms that 
have displayed outstanding 
professionalism and exem-
plary service. 
 OGR is the world’s lead-
ing independent funeral ser-
vice association. Th roughout 
North America and around 

the world, OGR is affi  liated 
with nearly 1,000 indepen-
dent funeral homes that share 
common goals: exemplary 

service, care and compas-
sion to families in their time 
of need. For more informa-
tion, visit www.ogr.org.
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“Finest in Funeral Fashions”
• Independently Owned • Same Day  Service Available

• Over 75 Years Service to Funeral Homes

BURIAL DRESSES AND MEN’S SUITS

www.ethelmaid.com

E-mail: ethelmaid@aol.com

1-800-228-8552    Fax: 1-800-255-5411

Box 211, Schuylkill Haven, PA 17972 
A Division of Gardinier Assoc., Inc.

 

(Memories of Jack’s Recipes)
Original Recipes from Dottie and Jack Frediani

Shared by Kate Frediani-Gorman 
Cremation Products Inc. 

800-837-0701
www.cremationproductsinc.com

SLICED FILET MIGNON IN RED WINE

1 ounce salt pork, chopped fi ne
1 large garlic clove, mashed
¼ cup sweet butter 
2 thick fi let mignons, sliced into halves
Salt and pepper
3 tablespoons burgundy wine
8 fresh parsley sprigs, chopped fi ne, leaves only

 Combine salt pork, garlic and butter in a skillet; 
heat. Add the steaks, cook on each side for 4 min-
utes. Add salt and pepper to taste. Add wine, cover 
and cook for 2 minutes. Add parsley and shake the 
skillet. Place 2 half fi lets on each warm plate and 
pour the sauce over them. Serve with Bibb lettuce 
with Italian Salad Dressing, a loaf of fresh Italian 
bread and café espresso. Serves 2.

KEY LIME PIE

Th e Crust:
3 cups + 2 teaspoons melted margarine, divided
1¼ cups crushed graham crackers
¼ cup sugar

Th e Filling:
2  14-ounce cans sweetened condensed milk
5 egg yolks
Grated zest of one lime
1 cup fresh lime juice (5-6 limes)

 Preheat oven to 350º F. Coat inside of a 9” pie pan with 
1 teaspoon melted margarine. In mixing bowl, combine 
crushed graham crackers, sugar and 1/3 C of the melted 
margarine. When ingredients are fully combined, use mix-
ture to line bottom and sides of pie pan. Place pie pan into 
preheated oven and bake for 10 minutes.
 While crust is baking, in mixing bowl make fi lling by 
whisking together condensed milk, egg yolks, lime zest 
and lime juice. When crust is baked, remove from oven 
and pour in the fi lling. Return fi lled pie crust to oven and 
bake for 10 minutes more. Let cool to room temperature. 
(Makes 6-8 servings)

 LIME TIPS: Squeeze or roll limes to break up fi bers in-
side and you’ll get about twice as much juice. When zest-
ing limes, make sure you get only the green outer skin 
and not the white tissue between skin and pulp.

Good Eating!

Memoires des Memoires des 
choix des Jacquechoix des Jacque
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ful opportunity to share 
ideas and information 
with other people in our 
profession,” scholarship 
recipient Kristan Mc-
Names said. “We were 
able to bounce ideas for 
improving our businesses 
off each other and share 
new ideas to take back 
to our businesses.  I was 
most impressed by the 
life experiences of the 
attendees and speakers 
– the environment al-
lowed women - whether 
students – or those with 
many years of experience 
– to enlighten and en-
courage each other.”
 “My participation at 
the NFDA Profession-
al Women’s Conference 
was truly an awe-inspir-
ing experience,” said Jes-
sica Liston. “I feel hon-

Funeral Service Foundation announces 
2010 PWC Scholarship Recipients Continued fr om Page A37

ored to have been a part 
of the conference and to 
have shared ideas with 
so many other talented 
women in funeral service. 
My spirit was renewed, 
my passion for my work 
awoken, and I left the 
conference ready to be a 
better professional.”
 Recipients were rec-
ognized by FSF Execu-
tive Director Celi Clark 
Haga at an awards lun-
cheon on April 10. Bios 
of scholarship winners 
are posted on FSF’s Web 
site, www.funeralservice-
foundation.org.
 This year’s Funeral Ser-
vice Foundation Profes-
sional Women’s Confer-
ence scholarships were 
made possible through 
the generous support of 
Messenger, Nomis Pub-
lications, Trigard, and 
Wilbert Funeral Servic-
es, Inc., as well as attend-
ees of FSF Fund Day, a 
pre-conference program 
that supports both the 
PWC scholarships and 
the FSF Women’s Fund.
 Applications for schol-
arships  to attend the 
2011 NFDA Profession-
al Women’s Conference 
in Washington, DC will 
be available from FSF in 
early 2011. 

 The Funeral  Service 
Foundat ion,  through 
grants, scholarships and 
research initiatives, sup-
ports career and profes-
sional development in 
funeral service, the ad-
vancement of  funeral 

service and allied profes-
sions, public awareness 
and education, and the 
improvement of  chi l-
dren’s lives.  For more in-
formation, visit www.fu-
neralservicefoundation.
org.

PHOTOS FROM...

NFDA’S PROFESSIONAL 
WOMEN’S CONFERENCE 

APRIL 8-10, 2010  •  SAVANNAH, GEORGIA 

MORE PHOTOS ON PAGE A47...
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Looking to purchase your own business or recruit help?
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Family Owned and
Operated Since 1974
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1. Cryopreservation : Process of freezing the dead
2. Psychiatrists : MD Counselors
3. Carcinogen : Cancer causing agent
4. Projection : Attribute feelings to another
5. Transepts : Wings of a church
6. Cachexia : Wasting away of a body

7. Tehillim : Psalms
8. Yahrzeit : Anniversary of a death

9. Condyle : Rounded process on bone
10. Battue : Massacre of helpless people

11.  Corner : Optimal hardware
12.  Yizkor : Memorial service
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�  Expands your Cremation Business

�  Expands your Market Area

�  Boosts your Income
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�  Affordable Advertising

�  Top Search Engines

�  Keeps you more Competitive

Take a Test Ride with us
for 4 months FREE

no cost and no obligation

“Drawing Cremation Customers Since 1997”

 Go to www.cremation.com/aa
or call Jill at 1-888-302-2893

to get started today!

Funeral Directors Research, Inc.
AMRA INSTRUMENT , LLC

623 N. Tower (P.O. Box 359)
Centralia, WA 98531

“the shorter the supply line the better off you are”

WEB DIRECT GIFT & PRICING

TM
®

www.amrainstruments.com
www.preproomdirect.com
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for Doric Products, Inc. 
In 2003, Baldwin joined 
Aurora Casket Company 
as manager of professional 
development. 

JoAnn Baldwin receives Initiative Award Continued fr om Page A36

CONTINUED ON PAGE A45

 Baldwin’s ability to con-
nect with grieving families 
and provide healing expe-
riences quickly evolved 
during her tenure with 

Schoedinger Funeral and 
Cremation Service. Real-
izing the significance of 
losing a loved one and the 
difficult time that follows, 

Baldwin took the initia-
tive to reach out to fami-
lies with compassion, dis-
cover their needs, and cre-
ate unique and thought-
ful funeral or memorial 
services. In addition to 
writing and illustrating a 
coloring book for children 
that explains death and 
funerals, Baldwin helped 
establish what is now the 
funeral home’s annual 
holiday candlelight me-
morial service. 
 As marketing director 
for Doric Products, Inc., 
Baldwin developed and re-
ceived patents for a variety 
of products, including an 
infant casket/vault com-
bination, known as the 
“Daisy Chrisom.” Provid-
ing a meaningful tribute to 
families who suff er the loss 
of an infant, those who 
purchase the “Daisy Chri-
som” also receive Baldwin’s 
published poem, Th e Leg-
end of the Daisy, and me-
morial seed packets. 
 In her previous position 
as manager of profession-
al development at Aurora 
Casket Company, Bald-
win pursued the value of 
a meaningful funeral by 
developing and present-
ing continuing educa-
tion programs for funeral 
service professionals. To 
strengthen the relation-
ship between funeral di-
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2010 NFDA Initiative Award recipient JoAnn Baldwin (Second from Right), joins fellow re-
cipients (L to R) Dana Jones Wynn, Jones-Wynn Funeral Home, Villa Rica, GA (2006); Elizabeth 
Januskiewicz, Rebello Funeral Home, East Providence, RI (2004); and Valerie Wages, Tom M. 
Wages Funeral Service, Snellville, GA (2000).

JoAnn Baldwin receives Initiative Award Continued fr om Page A44

rectors and the families 
they serve, Baldwin co-
developed and facilitated 
Aurora’s signature pro-
gram: Lifetimes – A Bal-
anced Funeral Arrange-
ment. Helping to ensure a 
successful funeral for both 
funeral directors and fam-
ilies, Lifetimes is a train-
ing tool that provides fu-
neral arrangers with the 
necessary skills to create 
a funeral that honors the 
life of a loved one and 
helps families transition 
through the grieving pro-
cess. Baldwin has also au-
thored and illustrated the 
book, Lifetimes – Making 
Connections, Building 
Trust, a valuable resource 
to help funeral service 
professionals build last-
ing relationships with ev-
ery family they serve. 
 Baldwin’s educational 
programs have been pre-
sented nationwide and 
abroad; in 2007, Baldwin 
devoted an entire week to 
educating Filipino funeral 
directors on ways to build 
relationships with families. 
She also speaks to civic or-
ganizations on the impor-
tance of participating in a 
funeral service as a way of 
acknowledging the reality 
of death and celebrating 
the life of a loved one.
 A certified funeral cel-
ebrant and children’s be-
reavement faci l i tator, 
Baldwin is committed to 
her profession on a local 
and national level. Bald-
win is currently a certified 
member of the Academy 
of Professional Funeral 
Service Practice, a mem-
ber of the American Soci-
ety of Training and Devel-
opment, and an advisory 
board member of the As-
sociation of Women Funer-
al Directors. She is also a 
certified Wilson Learning 
facilitator and an instruc-
tor for the International 
Cemetery, Cremation and 
Funeral Association. 
 For more information 
on NFDA’s Profession-
al Women’s Conference 
and Initiative Award, visit 
www.nfda.org/profession-
alwomensconference.    
 NFDA is the world’s lead-
ing funeral service associa-
tion, serving 19,000 indi-
vidual members who rep-
resent more than 10,200 
funeral homes in the Unit-
ed States and internation-
ally. From its headquar-
ters in Brookfield, WI, 
and its Advocacy Divi-
sion office in Washing-
ton, DC, NFDA informs, 
educates and advocates to 
help members enhance the 
quality of service they pro-
vide to families. For more 
information, visit www.
nfda.org.

Tell Them You Saw Their Ad
FUNERAL HOME & CEMETERY NEWS
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WILLIAM “BILL” CRANFILL of Louisville, KY died April 
29 at the age of 83. He was a retired funeral director, em-
balmer and public relations director of Arch L. Heady 
& Son Funeral Homes in Louisville, KY.

TAQUAN RAHEEM EVANS of Newark, NJ died February 
5, 2010. He was 31 years old. Mr. Evans obtained his as-
sociates degree at Th e Gupton-Jones College of Funeral Ser-
vice in Decatur, GA. He later earned a Funeral Director’s 
License in the states of New Jersey, New York and Geor-
gia. Taquan began his career in the funeral service industry 
as an intern at the Judkins Colonial Home in Plainfi eld, 
NJ. He was last employed with the Churchman Funeral 
Home in Newark, while providing funeral services to fu-
neral homes including Whigham, Cushnie, Armistead, 
Williamson Mortuary and May Funeral Homes.

HELEN G. GREEN of Munhall, PA, died April 27, 2010 at 
the age of 91. She was the co-owner of the George Irvin 
Green Funeral Home in Munhall. Mrs. Green graduated 
from Pittsburgh Institute of Mortuary Science in 1959. She 
then joined her husband, George Irvin Green, working in 
the funeral home in which he established in 1941. 
Courtesy Clem’s Livery Service, Pittsburgh, PA

ROBERT L. “DIGGER” JOHNSON of Plainview, MN, 
died April 7, 2010 at the age of 86.
 In 1947 Mr. Johnson graduated from the Worsham 
College of Mortuary Science in Chicago, IL. 
 Mr. Johnson was employed at various funeral homes 
in Chicago, IL and St. Paul, MN. In 1952 he and his 
wife, Jeanette, purchased The Foley and Lindsey Fu-
neral Home and Furniture Store in Plainview, where 
the business was operated as Foley and Johnson until 
1954. R. Nick Shriver purchased Mike Foley’s interest 
and it became the Johnson and Shriver Funeral Home 
and Furniture. Th ey also ran the ambulance service 
until the 1970s. William Schad obtained the Shriver 
portion of the business in 1982, forming the Johnson 
and Schad Funeral Home and Furniture. In 1986 
Mr. Johnson retired, selling his interest of the business 
to Theodore Zabel Jr., creating the Schad and Zabel 
Funeral Home and Furniture Store.

PERCY W. LAW of Donora, PA, died April 15 at the 
age of 90. 
 Mr. Law graduated from Eckles School of Mortuary Sci-
ence in Philadelphia. 
 After operating the Percy E. Law Funeral Home in 
Donora for many years, Mr. Law expanded his busi-
ness with his son, Dwight M., to Wilkinson in 1994. 
In 2005 the family opened the House of Law Funeral 
Home, located in Penn Hills. Th e family was also as-
sociated with Law Funeral Home of Brownsville and 
Law Funeral Home of Erie.
Courtesy Clem’s Livery Service, Pittsburgh, PA

JAMES J. REILLY of Carbondale, PA died April 23, 
2010. He was a licensed funeral director in the state of 
Pennsylvania for over 65 years. Reilly was a graduate 
of the American Academy of Embalming and Mortuary 
Research in New York, NY, and was the owner and op-
erator of the James J. Reilly Funeral Home and Reil-
ly Memorials, both located in Carbondale. Reilly was 
a member of the Lackawanna County Funeral Director 
Association.

FREIDA CATHERINE HUFFSTETLER SHEALY of Savannah, 
GA died Saturday, April 17. She was 85 years old. 
 Ms. Shealy worked at Hillcrest Abbey as a record 
keeper, implementing a records system and practice 
that is still used today. 

ERMAN L. SMITH of Pittsburg, TX, died March 31, 
2010 at the age of 87. 
 Mr. Smith was the owner and operator of Erman Smith 
Funeral Home in Pittsburg, TX from 1966 until 2001. 
He was a licensed funeral director for 60 years.
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DAVID RANDALL of Port 
Huron, MI, died April 19. 
He was 84 years old. 
 He owned and operat-
ed the Pollock-Randall 
Funeral Home in Port 
Huron, MI. He attend-
ed the Indiana College of 
Mortuary Science. Ran-
dall worked for the Albert 
A. Falk & Son Funeral 
Home in Port Huron in 
addition to the Schmalz-
reidt Funeral Home and 
R.G. & G.R. Harris Fu-
neral Homes in Detroit 
before purchasing the 
Pollock-Randall Funeral 

Home in 1971. Later he 
built the Marysville Fu-
neral Home.

If you have an Obituary  you would like to see 
listed here, send information to:

PO Box 5159, Youngstown, OH 44514
Fax 1-800-321-9040

E-mail info@nomispublications.com
FUNERAL HOME & 
CEMETERY NEWS
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Contact CK directly at  888-304-3457
www.ckmemories.com

or contact your Messengerline
or Hilton Funeral Supply

representative

Low Cost, 
High Impact: 

You’ll love 
the response 

from 
your families.

Removal Roller Bed
Fits various  sized vehicles and 
will accommodate infant and 
child caskets.

Constructed from Aluminium.

Fits a standard 7/16" Bier Pin.

A cot and the bed will fit in most 
mini vans.

Urn Holder
DNR Industries is pleased to introduce an economical approach 
to transporting urns in preexisting funeral coaches. Our new 
urn holder is attractively chrome plated and adapts easily to the 
existing hardware in your coach.

The urn holder comes in a convenient carrying case and has been 
carefully designed to accommodate all urn shapes.

PO Box 42014, Conestoga Mall
Waterloo, Ontario, Canada N2L 6K5

Phone 519-746-0194    Fax 519-884-8319    Toll Free 877-345-2097
E-mail dnr@hearseparts.com   

www.hearseparts.com

 Length Width Weight
 82" 22" 24 lbs 
 87" 22" 25 lbs
 92" 22" 26 lbs 

Bier Pins sold 
separately

DNR INDUSTRIES LIMITED
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