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Rainman Umbrellas

— Closing Our Warehouse —
12-62” Fiberglass Shaft Umbrellas $120.00
12-60"” Metal Shaft Umbrellas $84.00

Silkscreen Available

800-695-2678 Hsk /[oz gua/y

Rainman Umbrellas 7632 Sayne Ln. Knox, TN 37920

BioLife of Orange County focuses on
Plant Health through Organic Soil

Maintenance Program
ORANGE,CA— Even ifland- e

scaping is green, it’s not neces-
sarily “green.” Chemical pesti-
cides, herbicides, and fertiliz-
ers can result in soil and water
pollution. But there is an all-
natural organic way to keep
landscapes and golf courses
green. BioLife of Orange
County has developed an
all-natural soil enhancement
program that keeps plants
healthy and prevents exces-
sive water use in landscaping
while nourishing the soil.
“Conventional or linear sys-
tems of fertilizers do not ad-
dress the root of the problem,
instead they focus on superfi-
cial issues leaving the soil un-
healthy and ready for more
problems,” says Jeff Wallace,

EternalSpace™ Online Memorials
shape the way Society celebrates,
honors and remembers Lives
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General Manager, BioLife of
Orange County. “Our cir-

lialreated

Before (Top) and After (Above) Treatment using the BioLife System.
from the roots up. The BioLife system starts with incorporating
beneficial microorganisms (bacteria, protozoa, fungi, etc.) that
bring a necessary nutrient balance to the soil. The introduction
of microorganisms also helps with the soil’s ability to retain water
and promotes robust root growth while resisting compaction.

The BioLife method allows for a healthy, natural circle of life

within the treated soil, whereas conventional methods of fer-

EternalSpace memorials, the world’s first dimensional
online memorials, transcend time, distance and technology

cular approach addresses the
problems and brings the soil
back to a healthy state.” Bi-
oLife is not a fertilizer; it is a
unique soil management sys-
tem which brings life to the
soil promoting healthy plants

o rs2sen VISCHER FUNERAL SUPPLIES

tilization use unnatural additives that treat superficial prob-
lems but leave the soil in disarray. “The green revolution is not
just about renewable energy. It’s a revolution that should begin
with the soil beneath our feet,” according to Wallace. BioLife is
available for use in commercial applications and large residen-
tial communities. For more information on BioLife of Orange

County go to www.bio-lifeus.com or call (714) 771-6040.

LOS ANGELES,CA— EternalSpace™ re-
cently unveiled a completely new type of
online memorials, an immersive, multidi-
mensional experience, that allows family,
friends, colleagues, and well-wishers to con-
nect emotionally while sharing and preserv-
ing the cherished memories of departed fam-

ily members or friends — forever. Personal
memorials at EternalSpace.com are peace-
ful, serene online environments for sharing
thoughts or uploading photos and videos
that celebrate a life for the days, months and
years to come. EternalSpace memorials can

CONTINUED ON PAGE B6

Fax

15) 6759706

** Your Ferno Washington Distributor ** www.vischerfuneralsupplies.com

15) 9579601

... OPERATING TABLE
... MANUFACTURER
... SERVICE

Ferno® Model # 34 & 36
Dressing Tables (34 Folding*)

Ferno® Model # 87
Church Trucks

BEST Price
3789

Ferno® Model # 101-H
Hydraulic Operating Table

For THE CompPLETE FERNO® LINE AND MORE
Visit OurR WEBSITE AT
WWW.VISCHERFUNERALSUPPLIES.COM

Industry Leading 1000 Ib.
Ferno® Mini Maxx Mortuary Cot

Ferno® Model # 103 &102
Operating Tables

Don’t be fooled by imitations
there is only 1 Ferno-Washington




Page B2

FUNERAL HOME & CEMETERY NEWS Section B
Beautifulurns.net showcases Elegant

of Events

CONVENTIONS

South Carolina FDA - Jun
6-8, Myrtle Beach Resort at
Grande Dunes, Myrtle Beach,
SC. Exhibits. (800)445-3427.

North Carolina and South
Carolina Cemetery Associa-
tions - Jun 7-9, Embassy Suites,
Kingston Plantation, Myrtle
Beach, SC. Exhibits. (803)419-
0768 or (336)874-2974.

Tennessee FDA - Jun 7-9,
Marriott Hotel, Franklin, TN.
Exhibits. (800)537-1599.

West Virginia FDA - Jun
7-11, Marriott Hotel, Charles-
ton, WV. Exhibits. (800)585-
2351.

Funeral Directors & Morti-
cians Assoc of North Caroli-
na-Jun 8-11, Embassy Suites,
Winston-Salem, NC. Exhibits.
(877)639-1400.

Texas FDA - Jun 8-12, Hyatt
Regency & Palmer Event
Center, Austin, TX. Exhibits.
(800)460-8332.

Independent Funeral Direc-
tors of Florida - Jun 11-14,
Renaissance Resort World Golf
Village, St. Augustine, FL. Ex-
hibits. (850) 222-0198.

Louisiana FDA - Jun 14-16,
The Bourbon Orleans Hotels,
New Orleans, LA. (337)289-
5950.

Virginia FDA - Jun 14-17,
Hotel Roanoke, Roanoke, VA.
Exhibits. (804)264-0505.

Georgia FDA - Jun 14-17,
Hyatt Regency Hotel, Savan-
nah, GA. Exhibits. (770)592-
8002.

Pennsylvania FDA - Jun 15-
17, Holiday Inn Harrisburg/
Hershey, Grantville, PA. Exhib-
its. (717)545-7215.

Wisconsin FDA - Jun 15-18,
Kalahari Resort, Wisconsin
Dells, WI. Exhibits. (800)648-
5580.

Maryland State FDA - Jun
20-25, Clarion Resort, Ocean
City, MD. Exhibits. (888)459-
9693.

Alabama FDA - Jun 21-24,
The Grand Hotel, Point Clear,
AL. (334)956-8000.

Virginia Morticians Assoc
- Jun 21-24, Williamsburg
Marriott, Williamsburg, VA.
Exhibits. (804)732-4190.

Florida Morticians Assoc -
Jun 21-25, Ramada Inn and
Conference Center, Tallahas-
see, FL. (850)224-2139.

Funeral Directors Assoc of
Kentucky - Jun 22-24, Hyatt
Regency Louisville, Louisville,
KY. Exhibits. (800)866-3211.

Western Pennsylvania FDA
-Jun 22-25, Bel Air Hotel, Erie,
PA. Exhibits. (412)462-2288.

Idaho Funeral Service As-
soc - Jun 28-Jul 1, Whitetail
Resort, McCall, ID. Exhibits.
(208)888-2730.

Illinois FDA - Jun 28-Jul 1,
Crowne Plaza Hotel, Spring-
field, IL. Exhibits. (800)240-
4332.

Independent Funeral Direc-
tors of Georgia - Jun 29-30,
The Ramada Plaza, Macon,
GA. (770)445-3180.

Cemetery Assoc of Tennes-
see and Georgia Cemetery
Assoc - Jul 26-28, Double
Tree Hotel, Chattanooga, TN.
Exhibits. (615)714-9605.

NFDMA - Aug 1-5, Detroit
Marriott & COBO Convention
Center, Detroit, MI. Exhibits.
(800)434-0958.

CANA - Aug 19-22, Marriott
City Center Hotel, Denver, CO.
Exhibits. (312)245-1077.

Washington State FDA
- Aug 23-25, Campbell’s Re-
sort, Chelan, WA. Exhibits.
(253)588-7111.

New York State Assoc of
Cemeteries Fall Conference
- Sep 13-16, Sagamore Resort,
Bolton Landing, NY. Exhibits.
(518)783-1134.

New Jersey State FDA - Sep
29-Oct1, The New Taj, Atlantic
City, NJ. Exhibits. (800)734-
3712.

Washington Cemetery &
Funeral Assoc - Sep 23-27,
Coeur d'Alene Golf & Spa
Resort, Coeur d'Alene, ID.
Exhibits. (888)522-7637.

Pennsylvania Cemetery,
Crematory & Funl Hm As-
soc - Sep 27-29, Pittsburgh
Institute of Mortuary Science,
Pittsburgh, PA. (717)236-
9970.

Catholic Cemetery Confer-
ence - Sep 29-Oct 2, Chicago
Hilton & Towers, Chicago, IL.
Exhibits. (888) 850-8131.

Selected Independent Fu-
neral Homes - Oct 7-10, Hard
Rock Hotel, San Diego, CA.
Exhibits. (800)323-4219.

NFDA - Oct 25-28, 2009,
Boston Convention & Expo
Center, Boston, MA. Exhibits.
(800)228-6332.

Professional Grounds Man-
agement Society - Oct 28-
31, 2009, Louisville, KY. Ex-
hibits. (800)609-7467.

CFSA Fall Conference - Nov
16-17, 2009, Crowne Plaza,
Indianapolis, IN. Exhibits.
(847)295-6630.

2010
ICCFA - Mar 10-13, 2010,
Grand Hyatt & San Antonio
Convention Center, San An-
tonio, TX. Exhibits. (800)645-
7700.

Kansas, Missouri and Ne-
braska Funeral Directors
Associations Tri-State Con-
vention - May 2-5, 2010,
Overland Park Convention
Center, Overland Park, KS.
Exhibits. (785)232-7789 or
(573)635-1661 or (402)423-
8900.

West Virginia FDA - Jun
6-10, 2010, Marriott Hotel,
Charleston, WV. Exhibits.
(800)585-2351.

Virginia FDA - Jun 13-16,
2010, Newport News Marriott
at City Center, Newport News,
VA. Exhibits. (804)264-3260.

Catholic Cemetery Con-
ference - Sep 14-17, 2010,
Omaha Hilton, Omaha, NE.
Exhibits. (888) 850-8131.

SEMINARS/MEETINGS

The Funeral Service Profes-
sional Association - meets
every Sunday night online at
8pm for discussion at www.
embalmer.com.

The Academy Training
Dates - Jun 8-9,Boomers and
Beyond; Jun 10-11, Commu-
nity Presentations; Jul 21-24,
AFP 101; Sep 10-11, Boom-
ers and Beyond; Sep 15-16,
Family Service Follow-up Pro-
grams; Oct 20-23, AFP 101;
Oct 27-28, Financial Aspects
of Advance Funeral Planning;
Jan 19-22, 2010, AFP 101.
The Academy Training Center,
Franklin, OH, unless otherwise
noted. (800)331-6270.

Mt. Ida College and ADEC
Online Courses - Jun 8-Jul
3,Complementary Therapy
Integration in End of Life Care;
Sep 14-Oct 9, Drawing Lines
in the Sand; Oct 19-Nov 13,
Spiritual Issues at the End of
Life; Nov 16-Dec 18, Training
Facilitators for Children’s Pro-
grams and Bereavement Sup-
port Groups. (617)928-4649
or www.mountida.edu/ncde

Life Appreciation 2009 Baby
Boomer Weekend Intensive
Training - Jun 13-14, St Paul,
MN, Sioux Falls, SD, and Oma-
ha, NE; Jun 27-28, Denver, CO,
Santa Fe, NM, and Salt Lake
City, UT. (800) 877-8905.

Catholic Cemetery Confer-
ence School of Leadership
& Management Excellence
- Jul 12-16, John Carroll Uni-
versity, Cleveland, OH. (888)
850-8131.

Assoc of California Crema-
tionists Operators Training -
Jul 14-15, Best Western Pepper
Tree Inn, Santa Barbara, CA.
(562)596-0464.

ICCFA University - Jul 17-22,
Mid South Convention Center
and Veranda Hotel, Tunica,
MS. (800)645-7700.

NFDA Leadership Confer-
ence - Jul 26-29, Chateau on
the Lake Resort, Branson, MO.
(800)228-6332.

ICCFA Fall Management
Conference - Oct 7-10, 2009,
Washington, DC. (800)645-
7700.

Jewish Funeral Directors
of America Seminar - Nov
1-5, 2009, St. Regis Monarch
Beach Resort, Dana Point, CA.
(781)477-9300.

2010

ICCFA Wide World of Sales
Conference - Jan 13-15,
2010, Riverside Hilton, New
Orleans, LA. (800)645-7700.

West Virginia FDA Midwin-
ter Meeting - Feb 9-11, 2010,
Marriott Hotel, Charleston,
WV. (800)585-2351.

CFSA Winter Seminar - Mar
25-27, 2010, Charleston
Place Hotel, Charleston, SC.
(847)295-6630.

NFDA Professional Women'’s
Conference - Apr 8-10, 2010,
The Mulberry Inn, Savannah,
GA. (800)228-6332.

If you have a Convention,
Meeting or Seminar you
would like to see listed here,
send information to:

PO Box 5159, Youngstown, OH 44514
Fax 1-800-321-9040
E-mail info@nomispublications.com
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PUBLICATIONS, INC.

Biodegradable Urns

LAGUNA NIGUEL,CA— Beautiful Urns
proudly announces the launch of its website,
beautifulurns.net, featuring its full line of el-
egant eco-friendly cremation urns.

Urns by Beautiful Urns are hand-crafted
in the USA from unfired clay using environ-
mentally friendly materials. They are finished
with water-soluble metallic colors which are
completely non-toxic. The urns are suitable for
temporary display and both land and sea buri-
al. When used for land burial, they will com-
pletely break down in two to three months,
depending upon the climate. When dispersing
the cremated remains at sea, the bio urn will
begin to sink in ten to fifteen minutes and will
fully degrade in approximately 30 minutes.

Inventor of the Bio Clay Urn in the early
1990s, the company has expanded its offer-
ings to meet the increasing demand for at-
tractive biodegradable urns. Consumers now
may choose from styles such as Praying Hands,
Lilies, and Dolphins. While there are standard
colors for each style, all are available in any
variety. Special requests are quickly processed

and shipped. For more information, visit www.
beautifulurns.net or phone (949)218-3405.

JUNE 2009

Whitmer’s Porta-Morgue’s New 2009
Portable Mortuary Refrigeration Units

The late Robert L. Whitmer, Il is shown with the Standard Model from 2007.

SAND SPRINGS,OK— The Whitmer’s Por-
ta-Morgue, a self-contained, portable mortu-
ary refrigeration unit, has introduced several
new units for 2009. All of these units can be
powered with a stationary 110 volt, a mobile
(vehicle/sea/air) power supply, or in emergen-
cy field use with a generator or 12 volt power
inverter. A 220 Volt Step Down Converter to
110 Volts is available for usage overseas.

The units are designed to be compact and
lightweight, and to suit the needs of the
mortuary and medical fields. The Whitmer's
Porta-Morgue offers excellent protection to
safely hold remains during coroner/medical
examiner death investigation. The four new

models introduced for 2009 include End
Door only, End Door and Side Door, End
door with Top Glass View and new Top or
Side Glass Door.

Whitmer’s Porta-Morgue has a distin-
guished history of designing and producing
the finest portable mortuary refrigeration
units available; packed with innovative fea-
tures, engineered to the highest standards and
manufactured for durability.

For more information, visit www.Porta-
Morgue.com, or contact Robert L. Whit-
mer, II, CEO, PO Box 5, Sand Springs, OK
74063. Phone (918) 852-5466 or email rlw-

ceowhitpm@aol.com.
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From Our Family To Your Family - Factory Direct
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All New -
2009 Chrysler Town & Country

M [ A\CTORY
o DIRECT

$3 'I ,500 00 PRICING

Purchase for *538% per month

for 72 months

__ 1

2008 Silver Chrysler Town & Country Touring 1999 Black Dodge Grand Caravan

with Conversion with Full Conversion
37,000 miles, Floor with rollers, Removable Landau Panels, 126,000 miles, Floor with rollers
Chrome Package, Ready to Use! $23,500.00 Ready to Use! $4,995.00

Landau Panels .4 First Call Vans
$7 5000 : Chevrolet Suburban Conversions

o Cadillac Escalade Conversions
plus shipping Parts and Accessories

—— Attention Funeral Dinectors ——
Jason Kellerman formerly head of
Eagle Coach Specialty Vehicle Division

“The same van | made at Eagle Coach for thousands less,
with Factory Direct Pricing!”

[-800-559-5018

Prestige Vehicle Corp. » 2030 St Rt 125 « Amelia OH 45102 « www.prestigeveh.com
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Rob-Win Press celebrates

From This Day Forward...
We Will Bloom!

The Tree In A Box along with “From This Day Forward”

LITTLE FALLS,MN— Mohr
Inspirations is introducing
creative products that soothe
the aching heart and inspire
the soul. These unique prod-
ucts help keep a loved one’s
memories cherished, while
giving a sense of peace so that,
“From This Day Forward...
We Will Bloom!”

The poem “From This Day
Forward” given with the “Tree
In A Box” is an amazing heal-
ing process. It is a wonderful
way to memorialize anyone
who has passed on. Planting
the tree in honor of a loved
one creates a heartfelt bond
that lasts forever. Anyone who
is grieving can find the poem,
along with the planting of a
memorial tree, to be extreme-
ly helpful in moving past the
struggle of losing their loved
one. The poem explains the
journey and the tree becomes

the symbol of their time with
us. Nurturing and caring for
the tree allows it to grow...as
the tree grows, a connection is
born, a new beauty is created
with your loved one...and to-
gether you bloom!

Funeral homes are creating
an entire theme based on the
poem for their funerals, wakes
and even a memorial service
at the one year anniversary of
the funeral. Planting the tree
outdoors on the anniversary
with family and friends tak-
ing part is a very moving cer-
emony.

To view the entire line of
memorial products visit the
store at mohrinspirations.
com. You can e-mail with
any questions, or request
login information to access
the wholesale section of the
website by e-mailing ginger@
mohrinspirations.com.

UndergroundHumor.com
offers “Classic American

Limousines”

CLASSIC AMERICAN LIMOUSINES

1955 - 2000 PHOTO ARCHIVE

12 Years of exclusive
Lena Liu Designs

Lena Liu

ALLENTOWN,PA— Rob-Win Press, a funeral industry leader
providing highest-quality products to funeral directors nation-
wide since 1938, is celebrating 12 years of offering exclusive
funeral product designs by renowned artist Lena Liu. Since
1997, Rob-Win Press has featured over 25 Lena Liu designs
on register books and other printed funeral products, includ-
ing the very popular Guardian Angel, considered by many as
the most beautiful angel design in the industry.

Recipient of numerous awards, as well as recognition at na-
tional shows and exhibits, Lena Liu expresses her love for na-
ture through her paintbrush. With her broad background in
traditional Chinese art and exposure to Western culture, she
has created a unique style of her own by combining modern
printing techniques with clas-
sic brushwork. There is an
unusual quality of peace and
tranquility that radiates from
her work, which explains its
unparalleled popularity in the
funeral industry. M. Liu says,
“I enjoy nature. I enjoy light,
air, color and every beautiful
thing around me. I look at
something and paint what I
feel about it, rather than just
the image it projects. I let
what touches my heart pass
through my fingers.”

Rob-Win Press was the first company in the funeral industry
to introduce art from a licensed artist when co-owner Edwin
Jarvis applied designs from Lena Liu in 1997 to the company’s
register books and stationery products, including acknowledg-
ment cards, prayer cards and service folders. President Robin
Cook adds, “Since then, competitors have followed with other
well known artists, trying to imitate Lena Liu’s unique style,
but she’s still the best. We are extremely proud to have exclu-
sive production and distribution rights to these beautiful de-
signs she has provided to us during the past 12 years. We look
forward to working with Lena in the future creating contem-
porary versions of these classic designs. In addition, she will be
helping us use her existing work on complimentary products
to our books and cards.”

For information about Rob-Win's Lena Liu products or oth-
er our other fine funeral products call 800-327-0940 or e-mail
Selena at selena@robwin.com. Visit www.robwin.com.

Liu's Guardian Angel Design

F.A.C. Marketing launches
Redesigned Website

WILTON,CT— UndergroundHumor.com is pleased to
announce that Richard Conjalka’s book, Classic Ameri-
can Limousines: 1955-2000 Photo Archives, is now avail-
able in its bookstore.

Whether you've never been in alimo, or even if a limo takes
you to work each day, you will be fascinated by this compre-
hensive history. High-quality photos of American limousines
take you on a luxurious tour from the development of the
limousine in the 1950s to today.

In days past, the limousine belonged only to the elite, the
wealthy, and the dead on their way to the cemetery. Now
anyone with a little extra spending cash can rent one and be
the mystery rider behind the tinted glass. The book includes
Cadillac, Lincoln and Chrysler limousines, as well as Secret
Service and Presidential limos. It is great buy for professional
car buffs, auto lovers, and anyone fascinated by this luxurious
mode of transportation and the people who use it.

UndergroundHumor.com is the funeral service profession’s
subterranean source for gifts and novelties, featuring books,
videos, t-shirts, scale models, antiques and more. Catalogs
are mailed upon request or can be downloaded from their
website at any time. For further information, visit www.Un-
dergroundHumor.com or call toll-free at 1-800-961-6132.

BURLINGTON,IA— FA.C.
Marketing has launched a
complete redesign of their
website, www.facmarket-
ing.com.

Although the agency’s site
had seen updates from time
to time, this is the first full re-
design since the site’s original
launch. Visitors will find a
fresh new look with updated
information on EA.C. Mar-
keting’s services and the latest
samples of their work.

“Over the years our site
had gotten cluttered from
adding information here and
there,” said Mindy Kraus,
Business Manager and Cre-
ative Director of FA.C.
Marketing. “It was time to
simplify the site and make
it easier for visitors to find
what they are looking for.”

The site also includes a new
feature, eEA.C., an online
marketing newsletter with
articles and tips written by
the marketing profession-
als at EA.C. Marketing.
Visitors can sign up for the
newsletter through the web
site. It is a free publication
and subscribers are able to
cancel at any time.

EA.C. Marketing is a full-
service marketing agency.
With years of experience and
concentration in the funeral
industry, the professionals at
EA.C. Marketing are dedi-
cated to providing custom
marketing solutions to each
individual funeral home. For
more information on any
of their services, please visit
www.facmarketing.com or

call 800-800-5809.

JUNE 2009
The Last Quilt Company
Continental Coverlet

Continental Coverlet by The Last Quilt Company

DERRY,NH— The Last Quilt Company, LLC is proud to
announce the new Continental Coverlet™. Known for their
quality, The Last Quilt Company is expanding their product
line to include a lovely coverlet. The Continental Coverlet™
now allows the funeral home more options for Identification
Viewing offered to families.

With the increased demand for cremations in North Ameri-
ca, more funeral homes are offering their families an opportu-
nity for a viewing prior to cremation. It is much easier to offer
them this service if the setting for this viewing can be more
comfortable and less institutional.

Until now, there were few choices. With the creation of the
Continental Coverlet™, you can now offer your families an el-
egant look for less cost.

The Continental Coverlet™ is made from an elegant brocade or
jacquard textile weight fabric and does not contain batting like a
traditional quilt. The Continental is decoratively top stitched for
elegance and durability, and is lighter in weight, more modern
looking, and less expensive, while maintaining the user-friendly
cleaning method of a washing machine and dryer.

The Coverlet is specifically sized for use during an Identi-
fication Viewing. It is not as long as a removal cot cover and
it is slightly wider to gently cover folded arms and elbows. It
is made of 100% cotton and matches all of the Walkabout™
skirts. As with all of The Last Quilt Company’s products,
the Continental Coverlet™ is proudly made in the USA.

For more information please contact Marty Kovacs, CFSP
by phone 603-887-5411, email Marty@lastquilt.com or visit
www.lastquilt.com for the latest information and color selec-
tion or to receive a free catalog.

PSI appoints Heffner to

Board of Advisors
DALLAS,TX— PSI Funds,

the largest exclusive lender to
the death care industry in the
United Sates, announced the
appointment of Ernie Heff-
ner to its Board of Industry
Advisors. According to Phin
W. Stubbs, PSI Funds’ own-
er and Chairman, “We are
pleased to have the benefit
of Ernie’s vast experience as
an owner/operator of mul-
tiple funeral homes in the
Northeast. Ernie is a respect-
ed leader in the industry that
owners across the United States call upon for advice.”

The son of a funeral director, Mr. Heffner became a li-
censed funeral director in 1975. He is active in the industry
as a member, speaker, and writer. On a state level, he is past
president and current board member of the Pennsylvania Cem-
etery, Cremation & Funeral Association (PCCFA). On a na-
tional level, Heflner serves on the Board of the /nzernational
Cemetery, Cremation & Funeral Association (ICCFA), where
he also serves as a Dean of the ICCFA University.

Over the years, Heffner has been published in the American
Funeral Director, ICCFA Magazine, Mortuary Management
and NFDASs, 7he Director. Reuter’s and other newspapers
have interviewed him outside his market area.

Mr. Hefner states: “With the financial support of PSI Funds,
my business was able to grow to a dozen locations with over
100 full time and part-time associates.” When asked to serve on
the PSI Funds Board of Industry Advisors, Heflner responded
by saying, “I believe it critical that independent firms have ac-
cess to flexible capital from an informed source.”

“I have frequently called for straight talk and advice, which
was provided with a detailed, real understanding of our busi-
ness, something no traditional banker could ever come close
to providing. In my experience, PSI Funds understands finan-
cial performance and how it relates to serving families in their
time of need. They offer providers flexible terms of 5 to 25
years and everything in between. PSI Funds does not request
real estate appraisals as they truly are cash flow lenders.”

“I consider PSI Funds absolutely referable,” he continues. “They
dowhat they say. They finish what they start. Establishing a relation-
ship with the people at PSI Funds was one of the best things I ever

did for my business, my associates and the families we serve.”

Ernie Heffner
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Leading premier funerals all over the world...

for over 130 years!
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S&S Majestic Lincoln

THE S&S COACH COMPANY

The Standard of Excellence Since 1876

www.SS CoachCompany.com
(888) 324-7895
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Doric develops New
Consumer Fact Brochure

MARSHALL,IL— Doric Products has developed a new Con-
sumer Fact Brochure. The eye-catching brochure provides im-
portant information for families who are purchasing a burial
vault. As with any industry, there are aspects of the burial vault
industry that consumers cannot be expected to know on their
own. The Consumer Fact Brochure tries to highlight these ar-
eas for the consumer.

One of the most important facts consumers will learn: what it
takes for a product to be considered a true burial vault accord-
ing to the National Concrete Burial Vault Association. A key pur-
pose of the vault is to prevent groundwater from entering and
harming the casket. To accomplish this, a vault must be sealed
and contain no drainage holes. The anatomy of a vault graphic
identifies several other key features such as the steel reinforced
cover and the poly-ribbed inner liner of a Doric vault.

Consumers often are unaware of the effects of equipment that
is necessary in the everyday workings of a cemetery. A common
piece of cemetery equipment, a backhoe, weighs approximate-
ly six-tons. A burial vault must be manufactured to withstand
this weight as well as the additional weight of soil. These are
a few of the areas discussed in the Consumer Fact Brochure.
Please contact your local dealer for a copy of the brochure or
visit www.doric-vaults.com to locate the dealer nearest you.

Doric Products Inc. is proud to be involved with our family
of manufacturing plants. Each Doric licensee is independent-
ly inspected and certified by a field inspector of the National
Concrete Burial Vault Association (NCBVA). This certification
ensures the consistent manufacturing of quality burial vaults
that meet or exceed industry standards. Doric is the only vault
manufacturer that requires this independent audit.

Homesteaders honors
Agents at Leaders

Conference
DES MOINES,IA— Homesteaders Life Company honored its

top marketing organizations, counselors and agents for achieve-
ments in 2008 at the recent Homesteaders Leaders Confer-
ence held at the Hilton Waikaloa Village Resort in Waikaloa,
Hawaii.

The Leaders Conference attendees included funeral service pro-
fessionals who work with Homesteaders throughout the year to
support the success of funeral home customers and preserve the
value of funeral service. One hundred twenty-three agents were
honored during the event, and the following individuals and
organizations received special awards for their 2008 efforts.

‘The Daniel M. Voecks Sales Achievement Award Net Volume
was awarded to The Outlook Group Inc,, Franklin, OH, and
accepted by Charles Anderson. The Outlook Group achieved
the highest sales volume among Homesteaders’ affiliated mar-
keting organizations.

The Daniel M. Voecks Sales Achievement Award Net Paid
Annualized Premium was awarded to PreNeed System, Gar-
land, TX and Des Moines, IA, and accepted by Mark Iles
and Mike Iles. PreNeed Systems achieved the highest annu-
alized premium among all marketing organizations athliated
with Homesteaders.

The James O. Wilson Personal Achievement Award Net Volume
was awarded to Floyd Akins of PreNeed Systems, Omaha, NE.
Akins had the highest net volume sales achievement among funeral
service professionals associated with Homesteaders in 2008.

The James O. Wilson Personal Achievement Award Net Paid
Annualized Premium was awarded to Roger Seay of Preneed
Funeral Program Inc., Richmond, VA. Seay had the highest
net paid annualized premium among agents who handle busi-
ness with Homesteaders in 2008.

‘The Graham J. Cook Preserving the Value of Funeral Service®
Award was given to Floyd Akins of PreNeed Systems, Omaha,
NE. Akins won this award that is named for current Homestead-
ers Chairman and President Graham Cook. The honor goes to
the Leaders Conference VIP qualifier who tops four major per-
formance criteria that demonstrate dedication to preserving the
value of funeral service.

The Dennis G. Kerschen Persistency Award was given to
Heather Brockway of The Outlook Group Inc., Hillsdale,
MI. Brockaway was honored for having the highest 12-month
persistency in 2008 among Leaders Conference qualifiers.

The Rising Star Award Net Volume was given to Jamie Sarver
of The Outlook Group Inc., Rothschild, WI. Sarver was rec-
ognized as the agent with the highest sales volume in 2008.

The Rising Star Net Paid Annualized Premium was also given
to Jamie Sarver of The Outlook Group Inc., Rothschild, W1.
Sarver earned this honor for having the highest paid annualized
premium among agents in 2008.

Homesteaders Life Company has a singular commitment to
the success of its funeral home customers and to preserving the
value of funeral service. Founded in Des Moines, Iowa in 1906,
the company is a national leader in providing funeral insurance
funding and support for more than 100 years. For more infor-
mation about the company or its services, visit Homesteaders
on the Web at www.homesteaderslife.com.

Bass-Mollett introduces
the Green Box Set

f_“le-;ﬁﬁwr-;m”r*'r‘r introduces
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The box itself serves as
a 100% biodegradable
mentorial urn!

‘,____'!h’

Bass-Mollett’s Green Box Set

GREENVILLE, IL— The IC-
CFA Convention in Las Ve-
gas provided the opening
stage for Bass-Mollett’s new
“Green” Box Set. 'The box it-
self serves as an urn! This new
urn contains a water soluble
bag and tie, making it suit-
able for water or “green”
burial in the ground. Avail-
able in three designs, the box
set comes complete with a
register book, acknowledg-
ment cards, service folders,
floral card envelope, grief
pamphlet, blooming heart,
pen and the bag and tie for
the urn.

The need for eco-conscious
products in the marketplace
is apparent. Being green isnt
just a trend anymore; it’s a
necessity. The public is be-
coming increasingly aware
of the carbon footprints they
are making on our planet
even when it comes to their
funeral stationery products.

It is Bass-Mollett’s hope that
their natural products fulfill
the growing needs of today’s
company and most of all, ex-
ceed the clients” expectations
for an earth-friendly option.
All products in Bass-Mol-
lett’s green line are FSC certi-
fied by the Forest Stewardship
Council, supporting the con-
servation of forests and help-
ing people lead better lives.
The collection features: Pa-
pers crafted of 100% recy-
cled cotton and abaca fibers,
both acid and chlorine free.
Envelopes from 100% cer-
tified post consumer waste.
Inks which are water soluble
and natural based. When you
choose this collection, you
are contributing to aware-
ness; taking a step towards a
“greener” earth; and showing
concern for generations to
follow. For more information
call (800) 851-4046 or visit

www.bass-mollett.com.

Eagle’s Wings Air soars
despite Struggling

Economy

FORT WAYNE,IN— Due to the overwhelming response from
funeral homes and shipping services nationwide, Eagle’s
Wings Air has made plans for expansion and growth. With
their call volume and business transactions growing rapidly
month over month, they plan to increase their customer ser-
vice staff. To handle the additional staff, EWA has secured a
new office space twice the size of their current location.

“In these tough economic times, EWA’s complimentary
service offering is being widely embraced by both single-lo-
cation independent funeral homes and larger organizations
like Flanner & Buchanan Funeral Centers (Indianapo-
lis, IN); French Mortuary Services (Albuquerque, NM);
and Schoedinger Funeral and Cremation Service (Co-
lumbus, OH). EWA is honored to serve the entire death
care community with our unique and innovative service
model,” comments Frank Kaiser, president of EWA.

EWA's centralized airline reservation center for human
remains and transportation management expertise has been
proven to save funeral homes time while also increasing
the level of service being provided to the client families.

“Eagle’s Wings Air offers our firm a turn-key transpor-
tation department at no additional cost. This allows us to
keep our licensed employees focused on funeral service vs.
managing the air transportation process. We are very satis-
fied with our partnership with EWA,” states Tom Antram,
General Manager, French Mortuary Services.

Eagle’s Wings Air was established in 2007 as the travel
agency for funeral service. The headquarters are located in
Fort Wayne, IN, out of which they service funeral profes-
sionals nationwide. EWA offers concierge services for the
air transportation of human remains, while also offering
personalized travel assistance for the bereaved.

For additional information, contact Eagle’s Wings Air at
(866) 550-1392 or visit www.eagleswingsair.com.
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EternalSpace™ Online
Memorials shape the
way Society honors Lives

be started or added to any
time and passed to future
generations who can learn
about their heritage and ex-
perience first-hand accounts
of their ancestors.

“EternalSpace is complete-
ly changing the way online
memorials are perceived in
the deathcare industry. Their
memorials are the first of their
kind, enabling people to build
a meaningful online destina-
tion that creates a personal
connection with a loved one,”
said Alan Creedy, President,
Trust 100. “Unlike anything
available on the Internet,
EternalSpace is dynamically
interactive, allowing users to
build an ongoing social com-
munity long after the death
has occurred. It’s a place fam-
ily and friends will want to
visit again and again.”

EternalSpace memorials fea-
ture tranquil landscapes that
can be customized to reflect
and honor an individual’s life
and legacy. Accessible any-
time from anywhere, family,
friends and well-wishers can
capture, preserve and share
their experiences as they are
recalled. A living, growing
tribute, thoughts, photos and
videos can be added as they
are discovered, or on special
days as they recur.

Additionally, well-wishers
may dedicate and place vir-
tual tribute gifts in the Eter-
nalSpace memorial, selecting
from a diverse range of items
including flowers, trees, can-
dles, hobby and sports memo-
rabilia, and other unique gifts
that reflect the personality, in-
terests and life of each indi-
vidual. EternalSpace memori-
als are 100% advertising-free,
ensuring the memories of ev-
ery family will be treated with
reverence for eternity.

Every EternalSpace me-
morial provides a place for a
Friends and Family commu-
nity. This social networking
feature, unique to Eternal-
Space, helps friends and fam-
ily connect to ease the griev-
ing process and share memo-
ries. Within the community,
members can complete sim-
ple profiles for themselves
and communicate in real-
time. This social community
makes sharing more personal
when people are separated by
geography and time zones,
whether sending private mes-
sages or communicating with
the entire group.

According to Compete.
com’s site analytics, more than
400 million online visits were
made to basic, antiquated on-
line memorial and obituary
sites in 2008. This growth
has been fueled in part by
the growing trend in crema-
tion, changes in the economic
climate, the rapid growth in
broadband Internet access,
and the pervasiveness of on-
line social communities. The
Pew Internet & American
Life Project’s December 2008
tracking survey reported that
the share of adult Internet us-

Continued from Page Bl

ers who have a profile on an
online social network site has
more than quadrupled in the
past four years — from 8%
to 35%. In addition, in Q1
2009 Swivel Business report-
ed that 163 million people
in the United States have ac-
cess to broadband Internet,
an increase of more than 100
million people since 2006.
The growth is expected to
continue, due in part to the
$7.2 billion broadband bud-
get recently approved by Con-
gress.

“As the funeral industry fac-
es new challenges, our part-
ners are looking for ways to
add more value and differ-
entiate their services as they
seek additional sources of
revenue,” said EternalSpace
President Jay Goss. “Eternal-
Space helps the funeral indus-
try address these changing dy-
namics and delivers a service
that meets the growing need
for families to support each
other and stay connected over
greater distances.”

Funeral homes, cremato-
ries, and cemeteries are em-
bracing EternalSpace to meet
this growing need for sophis-
ticated, intuitive online me-
morials. EternalSpace is an
everlasting, intuitive memo-
rial service that complements
existing services and can gen-
erate perpetual income.

“EternalSpace memorials
are a welcome addition to the
services we offer families, and
they demonstrate our com-
mitment to meet each fam-
ily’s individual needs and truly
personalize our services,” said
Scott Meierhoffer of Meier-
hoffer Funeral Home &
Crematory in Saint Joseph,
MO. “EternalSpace is easy to
set up, generates recurring in-
come, and facilitates commu-
nication with pre-need fami-
lies, as well as families served
in the past. It is really helping
us build a cross-generational
bond with the families we
serve.”

Headquartered in Los An-
geles, EternalSpace is the pre-
mier online memorial service
for the funeral industry. The
company’s immersive Eternal-
Space memorials are changing
the way society pays tribute to
loved ones by providing a per-
sonalized online destination
where lives are celebrated,
honored, and remembered.
By leveraging EternalSpace.
com, funeral homes, crema-
tories and cemeteries can
meet the evolving needs of
their families while securing
an opportunity to generate
perpetual income. Eternal-
Space memorials are distrib-
uted through the company’s
funeral industry partners. The
EternalSpace sales and man-
agement teams are comprised
of funeral and technology in-
dustry veterans, supported by
an Advisory Council of expe-
rienced deathcare experts. For
more information, visit www.
EternalSpace.com or call 323-
284-5300.
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Unique Love Ashes Cremation Jewelry launches Nationally

MAQUOKETA,IA— The grieving now have
a special way to keep their loved ones close
at heart through Love Ashes cremation jew-
elry. These one-of-a-kind creations are as vi-
brant as the lives they represent, and are being
launched by artist Silvia Engel on a national
level through a new partnership with funeral
homes and crematoriums.

Since 2007, Love Ashes has produced pendants
and framed memorials using ashes of cremated
loved ones and pets. Each piece is made of stun-
ning dichroic glass and includes ashes of the de-
ceased, which are placed in the artwork and then
kilned. The artwork is made into a pendant to
be worn as a necklace with the ashes visible from
the back of the pendant, or hidden inside. The
artwork can also be mounted and framed to cre-
ate a hanging or tabletop memorial.

Engel was inspired by her beloved dog, Kiki,
who was a precious part of Engel’s family for
years. The loss of the pet was devastating. A
memorial pendant would be a way to keep a
dear one, like Kiki, close at heart forever.

“I want people who are grieving to be able
to wear their pendants and remember their
loved ones with a smile,” said Engel. “These
pendants allow my clients to be comforted at
a difficult time, in a beautiful way.”

Since her national launch, response for Love
Ashes products has been overwhelming. Each
piece is hand-made upon request, and due to
the delicate nature of the glass, no two pieces
look alike. Engel is proudly dealing with the
demand for these keepsakes, taking time to
create each piece with care as a way to honor
the deceased.

Love Ashes keepsakes are unique largely be-
cause of the beautiful design. Clients may
choose from seven vibrant color styles, ranging
from purples to blues to oranges and reds. These
brilliant color combinations allow the deceased
to be remembered with vibrancy and life—a gift
to those who are grieving.

Pendant before firing in the Kiln

Corinthian Catafalques introduces

TV/DVD Pedestal

HASTINGS,MI—Mark Schmidt, owner, designer, cabinetmaker
for Corinthian Catafalques, announces an additional model of
TVIDVD Pedestal for the funeral trade.

Throughout the winter, Mark has prototyped a number of new
products to compliment his existing line. The new series of chapel
furnishings and related devices is being called 7%e Skyline Series. The
complete series features simple crisp straight linesand hasan uncom-
plicated contemporary look.

The economy, cremation
rate, and the need for furnish-
ings that are reasonably priced,
yet durable, functional, and
stylish have driven Mark to
this new series design.

Corinthian Catafalques
products include Urns, as well
as an Urn Litter (Ark), TV/
DVD Pedestal, and a Cre-
mation Table/Child Casket
Bier—a full sized bier will be
released shortly. These prod-
ucts have been extremely well
received by funeral directors.
In fact, the products were
so well liked for their looks,
function, price, and value that
over 80% of the directors who
have seen the products have
ordered immediately.

The current and previous model TV/DVD Pedestal featuring
a fluted wood column, DVD player compartment, and casters
has been well received; however many have expressed desire for a
simpler looking and lower cost version.

‘The New Skyline Series, clad in laminate answers these wishes.
It features a clean contemporary look to complement a flat screen
television. The 48” height for maximum seated audience viewing
ideal, and casters for rapid and fluid placement are a necessity. The
DVD player compartment, as well as cord accessibility and stor-
age round out its features. All products are handmade to perfec-
tion and detail in Michigan with American materials.

While black laminate is the most popular, the pedestal is offered
in any of the laminate colors or wood tones. The stand will accept
26” to 42” flat screen televisions.

It is a sharp looking piece for considerably less money than drop
screens or wall mounts that seem to always be in the wrong place.
‘The unit can be crated and shipped ready for service within justa

TV/DVD Pedestal

couple of weeks. No assembly
is required for any Corinthian
Catafalques products.

See the TV/DVD Pedestal,
along with the rest of The Sky-
line Series and all other prod-
ucts at www.catafalques.com or
call Mark for more information
at (269) 908-1258.

After being raised in Mexico, Engel is now an
artist based out of Maquoketa, lowa, specializing
in dichroic glass jewelry as vibrant as her Hispanic
culture. After beingapproached repeatedly to cre-
ate memorials for grieving clients, Engel devel-
oped Love Ashes, a beautiful way to keep loved
ones close at heart.

“I have been privileged to work with dozens of

clients who have trusted me to create memorials
for them,” Engel said. “I have found that these
pendants provide my clients with great comfort
during a time of grief.”
Clients agree. “T was so pleased with my pen-
dant,” stated one dlient. “Silvias talent has given
me a most precious keepsake of my loved one
and I am so thankful — it is a lasting reminder I
can wear close to my heart. I am so glad to have
the opportunity to reach up and hold a part of
my late husband — how comforting.”

To make these vibrant keepsakes a part of
home, Engel has created a beautiful framed me-
morial using a glass tile as the centerpiece. The
memorial can be hung or displayed on a tabletop,
and has a personalized name-
plate to honor the deceased.
The tile contains ashes, and is
mounted into the memorial.

“My framed memorials pro-
vide grieving families an uplift-
ing and creative way to honor
their loved ones while holding
cremains,” said Engel. “People
find the framed creations to be
acomforting part of theirhome
after the loss of a loved one.”

The framed memorials pro-
vide a new option for grieving
families. “I wanted a different
way to display the ashes of my loved one,” a cli-
ent of Engel’s stated. “For me, it was not com-
fortable to wear a pendant, but the framed me-
morial was perfect! The color combination was
stunning. This made a beautiful tribute and Iam
so pleased.”

Engel now offers Love Ashes nationally, allow-
ing funeral homes across the country to refer their
clients who choose cremation to her personalized
company for treasured keepsakes. The pendants
and framed memorials are offered at an afford-
able price point, making them widely available
for the public.

Funeral homes may partner with Love
Ashes as a part of an incentive plan. Part-
ners receive wholesale pricing on all products
while becoming an order site. Partners will
receive sample pendants to have on display,
as well as an order kit, Love Ashes catalogs,

Love Ashes Framed Memorials

Love Ashes Pendants

and order forms to use at their businesses.

Engel is known throughout the Midwest as
a jewelry maker with exceptional products and
a care for her customers. Now;, as she becomes
known for cremation jewelry; it is her exquisite
workmanship and also her caring demeanor for
her clients that make it a pleasure to work with
Silvia Engel and Love Ashes.

“My line of cremation jewelry and framed
memorials is very special to me.” Engel said. “I
am honored to work with my clients to create
pieces that help keep the memory of their loved
ones close at heart, and I take great pride in the
integrity I show all my clients during this diffi-
cult time in their lives.”

Love Ashes samples may be viewed at www.
loveashes.com. Funeral homes may receive prod-
uct catalogs and more information by calling
1-888-452-7278.

BAINES

Professional Vehicles '

Sales ¢ Service ¢ Financing * Leasing

o

For complete Up-To-The-Minute Inventory...

4dhearse.com gﬁ

2006 Eagle Cadillac Ultimate Elite Hearse w/table
dark blue, dark blue top, blue leather

2009 S & S Cadillac Medalist Hearse
black, black top, black leather

2004 Eagle Cadillac Ultimate Hearse
white diamond, black top, neutral leather

2004 Eagle Cadillac Ultimate Hearse
silver; black top, black leather

2000 Eagle Lincoln Ultimate Hearse
white, while top, blue leather

2002 Eagle Cadillac Ultimate Hearse
white diamond, white diamond top, neutral leather

2003 Eagle Cadillac Ultimate Hearse
dark blue, dark blue top, blue leather, stainless band

Urn Enclaves
Cot Mates

Van Panels
Flag Staffs

1998 S & S Cadillac Victoria Hearse
dark blue, dark blue top, blue leather

ﬂz Chicago

2006 Eagle Cadillac Ultimate Elite Hearse witable
academy gray, black top, blue leather

1999 Eagle Cadillac Ultimate Hearse
gold firemist, gold top, burgundy leather

1-800-4-HEARSE
847-577-8400

2002 Eagle Cadillac Ultimate Hearse
black, black top, blue leather, exterior chrome package

SEVERAL TO CHOOSE FROM!
CLEARANCE PRICED!

ﬁ: Twin Cities
1-800-639-0604
763-576-3934

FUNERA

LCOACH.com

ACCEPTED
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EAGLE

COACH COMPANY

We bought our first Eagle Coach ten months ago. Initially, | liked the EXCEPTIONAL FIT & FINISH on the
car. They customized it to my exact specifications, including limo-style windows. After driving it for almost a year, I’m
so impressed by the quality of this vehicle. I’ve never
had an issue with it, and it is by far the MOST
VERSATILE VEHICLE WE' VE DRIVEN.
Cremations are becoming more common, and I’ve
used the urn enclave for a number of funerals. Any
funeral director who wants to set himself apart
should look into an Eagle Coach. [ TS
CHANGED HOW WE DO BUSINESS:

JEFFREY WAGES, WAGES & SONS FUNERAL HOME
IN LAWRENCEVILLE, GA

Cremation Solutions

We’ve been buying Eagle Coaches for 10 years. We made the switch to Eagle because of their STYLE AND THE
VALUE FOR YOUR DOLLAR. We’ve found our vehicles to be RELIABLE AND QUALITY in every sense
of the word. Maintenance has been extremely low—these vehicles easily pay for themselves in maintenance alone. Eagle
Coach Company stands out from the competition in
their dedication to fulfilling all the needs and requests
of the funeral director. OUR COACHES
PERFORM FLAWLESSLY, and | would definitely

recommend Eagle Coaches to another director.

CHRIS MILLER, BARON-MILLER FUNERAL HOME
IN CHEEKTOWAGA, NY

Dignity and Elegance

CADILLAC
MASTER
COACHBUILDER
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We’ve been buying Eagle Coaches for twelve years. We
know the people at Eagle Coach well, and they’re
always VERY PROFESSIONAL AND
RESPONSIVE to our needs. Aside from their
service, | love the STYLISH INTERIOR AND
ELEGANT DESIGNS. We would absolutely
recommend an Eagle Coach to another

funeral director.

DONALD JORDAN SR., THOMPSON HALL
& JORDAN FUNERAL HOMES
IN CINCINNATI, OH Distinctive Styling

| just received my new Echelon hearse, and | just
have to say—unbelievable. I’ve seen a lot of coaches
in the past 62 years through my grandfather’s
business, and THIS CAR IS A WORK OF
ART. Myself, my family and my staff are so proud to

have an Eagle in our fleet. What a great job, and a

BREATHTAKING DESIGN:

ROBERT L. OLTHOF, 3RD GENERATION
PRESIDENT OF OLTHOF FUNERAL HOME
IN ELMIRA, NY

Select from 12 Premium models

S~——

EAGLE

COACH COMPANY

LOG ON TO WWW.EAGLECOACH.COM TO REQUEST
OUR FREE 2009 INFORMATION PACKET.

3344 STATE ROUTE 132 - AMELIA, OHIO 45102 - 800-537-2963 - 513-797-4100 - 513-797-6833 FAX - WWW.EAGLECOACHCOMPANY.COM



Page B10

FUNERAL HOME & CEMETERY NEWS Section B

Candle Perfection® releases Light of
Comfort™ Catalog

SCOTTSDALE,AZ— Candle
Perfection, a renowned man-
ufacturer of permanent nylon
candle products throughout
the funeral, church and gift
industries has announced
the release of their first print
media catalog to the funeral
industry.

The 2009 ‘Light of Com-
fort’ catalog will provide a
valuable resource to funeral
directors who want to offer
families unique cremation
products and personalized
memorial gifts. The catalog
will feature Candle Perfec-
tion’s handcrafted “Light of
Life™” Candle Cremation
Urns and Keepsafes™, prayer
cards, memorial gifts and
jewelry. Additionally, the
catalog will offer chapel and
reception area candles, candle
lighting ceremony supplies
and cemetery lights.

Candle Perfection has been
serving the funeral industry
since 2003. In 2005, Can-
dle Perfection was award-
ed an Honorable Mention
in the International Cem-
etery and Funeral Associa-
tion’s 2005 KIP (Keeping It
Personal) Awards, recogniz-
ing the best in personaliza-
tion in the cemetery and fu-
neral service profession for
the “Light of Life” Candle
Cremation Urn. The candle
urn is designed to replicate
the appearance of a tradi-
tional beeswax pillar candle.

The urn has a handcrafted

nylon memorial candle that
rests atop the urn base. It
will never melt or change its
pristine appearance and will
become a precious heirloom
to be passed through gen-
erations as a symbol of love
and honor. The urns can be
optionally personalized with
custom engraving or decora-
tive appliqués.

In June 2008, Candle Per-
fection established a license
arrangement with Will and
Baumer Candle Company
to expand growth in the re-
ligious industry. Established
in 1855, Will and Baumer is

the oldest candle maker in
America.

“The completion of our first
funeral industry catalog repre-
sents a substantial step in our
strategy to reach out to funer-
al professionals and strength-
en existing relationships,” said
Phyllis James, Candle Perfec-
tion President. “Our goal is to
continue exemplary customer
service, assurance of quality
and lead the industry with a
unique offering of memorial
products.” For more informa-
tion or to request a catalog,
call (480)515-0808 or visit

www.candleperfection.com.

“Bandages for Your Heart"” is released
on DVD and CD

NANDARA ENTERTRISES PRESERTS:

BANDAGES

For Your HEART I'
with NANGERVEL ’

L —
lechnigues
to help you feel
better now.

16x9 WideScreen [ Stereo

ovo
. me

146 Minutes

BUFFALO,NY— Help your client families experience immedi-
ate relief from the emotional pain that grief can bring with this
new approach to grief support. Filled with specific techniques

to harness their own inner healing power, the Bandages for

Your Heart program gives them the strategies to stop hurting
— day or night and weeks or years after the loss.

Bandages for Your Heart contains two parts. Part one is a talk
about the grieving process and an introduction into the inter-

active techniques that can help raise energy and receive relief

from the intense pain that grief brings. Part two has six experi-
ential programs, each with an introductory explanation. These
range from the sedentary to active, so that every person can find
something they can do. Techniques covered include relaxation

meditation, yogic breathing
and postures, healing music,
ecstatic dance, drumming
and therapeutic laughter. The
DVD totals over two hours
of healthful healing. The CD
includes the full talk and in-
cludes those activities which
can be followed through au-
ditory instruction, such as the
meditation and music.

As a bonus, each purchase
includes A Brief Exploration of
Grief. This booklet is designed
to give a short overview of
some of the common physical
and emotional aspects of grief.
Filled with resources that can
support your client as their
heart heals.

Nancy Weil enlightens her
clients on how laughter and
humor can be used to ease
suffering and enhance one’s
life. Nancy works at Mount
Calvary Cemetery where she
serves as a Funeral Celebrant,
is Director of Aftercare as well
as a Certified Grief Manage-
ment Specialist. As part of her
work, Nancy runs the only
laughter club held at a cem-
etery anywhere in the world.

Products can be purchased
separately as an addition to
your grief lending library or at
adiscountwith abulk purchase
to provide to those families
you serve. For more informa-
tion go to www.thelaughacad-
emy.com or call Nancy Weil at
716-908-9154.

JUNE 2009

Graystone Associates appoints Streiff
as Business Development Coordinator

MARLBOROUGH,MA—
Lisa Streiff of Graystone
Associates has been pro-
moted to the position of
Business Development Co-
ordinator. Streiff has worked
for Graystone for the past 13
years as a Project Specialist.
Before joining Graystone,
Streiff was a Corporate Ac-
count Manager for Enterprise
Rent-A-Car. She pioneered
the Corporate Account Pro-
gram for Enterprise in the
New England area. Streiff
significantly increased the
corporate business segment
for the Boston Group. Previ-
ously, she was a Branch Rent-
al Manager where she was re-
sponsible for the daily opera-
tions for a branch location.
Graystone provides mea-

surement tools, leading edge
training and incentive com-
pensation programs to many

Lisa Streiff
of the leaders in the funeral

service industry. According to
Streiff, “We work with inde-
pendently owned firms in 38

states and 2 Canadian prov-
inces which in the aggregate
serve over 51,000 families
annually. We help our clients
deliver the best service in their
markets. We constantly de-
velop new strategies and tech-
niques which enable our cli-
ent firms to add value for cli-
ent families. Additional value
converts to increase word-of-
mouth referrals and increased
market share for our clients.”
Streiff earned a Bachelor of
Arts degree in English from
Mount Holyoke College in
South Hadley, MA. She works
outof her office in Barrington,
IL assisting Frank Sessions,
President of Graystone in
Business Development. She
can be reached at lisa@gray-
stoneassociates.com.

Woodfold Mfg. announces FSC
Hardwoods for Roll-Up Doors and new
features for Bookcase Doors

Woodfold Bookcase Door when Closed

FOREST GROVE,OR— Woodfold Mfg. is
pleased to announce that its Manufacturing
Facility is now FSC Certified. Woodfold was
granted FSC Chain of Custody Certificate
Code #SCS-COS-001663.

In addition, Woodfold Roll-Up Doors and
Plantation Shutters are now available with
FSC (Forest Stewardship Council) certified
hardwoods which may qualify for LEED™
credits and other green building programs that
require certified sustainable wood products.

The epitome of functionality, yet graceful as
the finest furnishing, Woodfold Roll-Up Doors
add both security and aesthetics to any setting,
residential or commercial. Sometimes referred
to as counter shutters, each piece is precision
handcrafted of solid hardwoods and painstak-
ingly finished to match or compliment any dé-
cor or architectural detail. Whether at home
serving to camouflage a wet bar, or working
to ensure security in a bank or
hotel, wood overhead coiling
doorsadd an elegant finishing
touch.

Nothing adds more style
and character to a home or
office than custom-crafted
hardwood shutters, and no
one offers greater choice or
finer quality than Woodfold.
The classic elegance of Planta-
tion Shutters, assures the fin-
est in furniture-quality mate-
rials made to last a lifetime.

Woodfold Bookcase Doors
are now available in an ex-
panded range of finishes, in-
cluding three new woodgrain
vinyl lams, oak, maple and
cherry, white vinyl lam and

Woodfold Bookcase Door when Opened

a new paper overlay paint grade. In addition,
Woodfold bookcase doors are now offered in
a complete array of custom sizes ranging from
36” to 66” wide and up to 96” tall.

Distinctly attractive and extremely function-
al, Woodfold’s Bookcase Door System offers a
smart, space-saving option for everything from
closets, pantries and wall safes in homes, to pri-
vate areas and divided rooms in schools, banks
and offices. A perfect fit for both residential
and commercial applications, it is custom-
crafted for strength, able to support up to 500
pounds. Yet, thanks to the heavy-duty roller
system, it opens and closes smoothly, quietly
and easily. Carefully wrapped and palletized
for shipment, fully assembled and ready to
install, the Bookcase Door is the strong, silent
type. Only better looking,

For more information, contact Woodfold at
(503)357-7181 or visit www.woodfold.com.

Woodfold Roll-Up Door
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Matthews International
announces Second
Quarter Earnings,
Quarterly Dividend

PITTSBURGH,PA— Mat-
thews International Cor-
poration (NASDAQ GSM:
MATW) has announced
earnings for the quarter end-
ed March 31, 2009. Net in-
come for the Company’s fis-
cal 2009 second quarter was
$12,742,000, representing
earnings per share of $0.42.
The fiscal 2009 second quar-
ter results included unusu-
al charges of approximate-
ly $5,300,000 (pre-tax), or
$0.11 per share, which pri-
marily consisted of costs re-
lated to the consolidation
of certain production opera-
tions within the Company’s
Bronze segment, severance
costs in connection with cost
structure initiatives in certain
of the Company’s other busi-
nesses and asset adjustments
resulting from current mar-
ket conditions. Net income
for the quarter ended March
31, 2008 was $20,283,000,
or $0.65 per share.

In discussing the results for
the second quarter and first
six months of the fiscal year,
Joseph C. Bartolacci, Presi-
dent and Chief Executive
Officer, stated: “Our con-
solidated results for the fiscal
2009 second quarter were in
line with our internal projec-
tions and the updated earn-
ings guidance that we pro-
vided in March 2009. How-
ever, fiscal 2009 continues to
be a very challenging year for
Matthews. The tough eco-
nomic climate is affecting
all of our businesses, both in
Memorialization and Brand
Solutions. Unit volume, net
pricing and product mix have
been impacted in our Bronze
and Casket businesses. In ad-
dition, there was a decline in
the death rate in the most re-
cent quarter in many of our
markets. These factors ad-
versely impacted the operat-
ing results for both of these
Memorialization segments.
However, sales for our Cre-
mation segment increased
from a year ago, due primar-
ily to the recent acquisition of
a small European cremation
equipment manufacturer.”

“The current recession also
continues to impact unit vol-
ume and pricing in our Brand
Solutions businesses. While
reported sales for our Graph-
ics Imaging business were
supported by the impact of
last year’s acquisition of Sau-
eressig, sales in the existing
businesses declined year-over-
year. Our Merchandising So-
lutions business reported a
slight improvement in sales
for the most recent quarter,
but the order rate as we move
into the second half of the fis-
cal year is difficult to project.
Our Marking Products busi-
ness continues to be the most
economically sensitive of our
segments due to the nature of
its products and, as expected,
reported a significant decline
in sales and profits for the fis-
cal 2009 second quarter.”

M. Bartolacci further stat-
ed: “Matthews is a Company
that historically has been able
to consistently deliver higher
earnings on a year-over-year
basis and, even though the
current results can be attrib-
uted in large part to the se-
verity of the recession, we
are not satisfied with our re-
cent operating performance.
Our Board and management
teams are continuing to chal-
lenge our businesses to im-
prove cost structures, as evi-
denced by the level of unusual
charges this year. In addition,
we are challenging our sales
and marketing teams to find
top-line growth opportuni-
ties in this increasingly dif-
ficult and price-competitive
climate. As a result, we fully
expect to exit this recession
a stronger company. At this
time, we are maintaining the
updated guidance we pro-
vided in March 2009, but we
continue to remain cautious
in this economic environ-
ment. This guidance projects
only a modest decline (less
than 8%) in earnings per
share from last year, exclud-
ing the impact of the unusual
items from both periods.”

The Board of Directors of
Matthews International Cor-
poration also declared at its
regularly scheduled meeting a
dividend of $0.065 per share
on the Company’s common
stock for the quarter ended
March 31, 2009. The divi-
dend is payable May 18,2009
to stockholders of record May
4, 2009.

Matthews International Cor-
poration, headquartered in
Pittsburgh, Pennsylvania, is
a designer, manufacturer and
marketer principally of me-
morialization products and
brand solutions. Memorial-
ization products consist pri-
marily of bronze memorials
and other memorialization
products, caskets and crema-
tion equipment for the ceme-
tery and funeral home indus-
tries. Brand solutions include
graphics imaging products and
services, marking products,
and merchandising solutions.
‘The Company’s products and
services include cast bronze
memorials and other memo-
rialization products; caskets;
cast and etched architectural
products; cremation equip-
ment and cremation-related
products; mausoleums; brand
management; printing plates
and cylinders, pre-press ser-
vices and imaging services for
the primary packaging and
corrugated industries; mark-
ing and coding equipment
and consumables, and indus-
trial automation products for
identifying, tracking and con-
veying various consumer and
industrial products, compo-
nents and packaging contain-
ers; and merchandising display
systems and marketing and
design services. A complete re-
porting can be found at www.
matw.com.

Reynoldsville Casket
awards Outstanding
Sales Representatives

Outstanding Sales Reps (L to R) Eileen Tuffy and Gordon Deible

REYNOLDSVILLE,PA— The sales force of Reynoldsville
Casket Company met recently and awarded Outstanding
Sales Representative to Eileen Tuffy and Gordon Deible
for their performances during 2008. Eileen is a resident of
Jenkintown, PA and serves funeral homes in the Philadel-
phia area. Gordon is a resident of DuBois, PA and serves
funeral homes in western Pennsylvania.

Reynoldsville Casket Company is a full service casket
manufacturer located in the northwestern Pennsylvania
community of Reynoldsville. The company has distribu-
tion centers in Allentown, Pittsburgh, and Reynoldsville,
PA and in Youngstown, OH, Clarksburg, WV, Buffalo, NY
and Syracuse, NY. For more information on Reynoldsville

caskets contact your local Reynoldsville sales representa-
tive or call 1-800-441-8224. You can also find out more
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Grief Process, Children
and Teens need to know
how to deal with Grief

EDINA,MN— Here’s a
quick-read booklet that
deals with the death of a
parent, grandparent, or oth-
er close relative or friend
written so that adults can
better understand the needs
of children and teens at this
critical time. There are even
a couple of pages written
directly to teenagers. Pa-
tricia L. Papenbrock and
Robert F. Voss wrote this
booklet titled LOSS — How
Children and Teenagers Can
Cope With Death and Other
Kinds of Loss. The subjects
covered include terminal
illness, preparing for a com-
ing death, sudden and un-
expected death, the funer-
al, the grieving process (ac-
cording to a child’s age), and
warning signs of abnormal
grief. Italso encourages teens
to actively work through
their grief. Because children
and teenagers deal with grief
differently than adults, this
is a booklet that helps par-
ents and other adults bet-
ter understand the needs

of children and teenagers
who are experiencing grief.
Medic Publishing Com-
pany publishes this quick-
read booklet.

The grief literature arena
currently includes lots of
advice for adults — especial-
ly widows, so the availabil-
ity of a booklet designed to
help children and teenagers
is uniquely important. LOSS
is one of fifteen inexpensive
little grief booklets available
on line from the Grief Re-
sources Catalog (www.grie-
fresourcescatalog.com).

For additional information
or a free, printed catalog of
the more than 50 grief book-
lets, books, DVDs and tapes
available on the website
catalog or to order materi-
als, contact Grief Resources
Catalog on the Internet at
www.griefresourcescatalog.
com. Write to Grief Re-
sources Catalog at 5021 Ver-
non Avenue, #209, Edina,
MN 55436. Call (952) 922-
3469. E-mail: williams@

grieﬁ‘esourcescatalog.com.

on their web page at www.reynoldsvillecasket.com.

Legacy.com launches Funeral Industry Initiatives

Ground-breaking ObitNetwork™
program to build bridges
connecting newspapers, funeral
directors and the public

EVANSTON,IL— Legacy.com, the
leader in online memorialization, is
launching a broad set of initiatives en-
abling funeral directors everywhere to
leverage the growing user base of Leg-
acy.com and its newspaper partners
in more than 750 markets. Bundled
under the name ObitNetwork™, these
initiatives consist of innovative appli-
cations, including world-class online
obituary sections, state-of-the-art on-
line Guest Books, and next-generation
personal memorial sites — all linked to
leading local newspaper obituary sec-
tions powered by Legacy.com and all
of which can easily be integrated into
existing funeral home Web sites.

“At a time when aspiring newcom-
ers to the online obituary category are
trying to drive wedges between news-
papers and funeral homes, Legacy.
com sees significant opportunity for
all parties to benefit from each other’s
unique strengths,” said Stopher Bar-
tol, president and CEO of Legacy.
com. “We've reached an exciting point
where newspapers and funeral homes
can strengthen their franchises by col-
laborating in new ways — and Legacy.
com is in a unique position to help
create value for them, and the fami-
lies they collectively serve.”

ObitNetwork™, which will be avail-
able in hundreds of markets served by
Legacy.com, includes:

o World-Class Online Obituary
Sites: Funeral homes now will be
able to have obituary sites of the
same caliber as the world-class
sites of Legacy.com newspaper
afhiliates. The sites will feature
obituaries and Guest Books, as
well as other valuable content in-
cluding access to nearly 100 mil-
lion obituary records, Legacy.com
Memorial Websites, LegacyCon-
nect discussions and more.

o State-of-the-art Online Guest Books:
Funeral directors now can incor-
porate their logo and Web site link
into the online Guest Book of every
obituary they place with a Legacy.
com newspaper affiliate, and link
directly to these Guest Books from
their Web site. This eliminates the
need for funeral homes to maintain
online Guest Books separate from
the ones on their local newspaper
Web site. Legacy.com will screen
all entries for appropriateness, and
friends and family can access the
Guest Books from both the newspa-
per and funeral home Web sites.

*  Legacy.com Memorial Websites: Al-
ready being offered on more than
500 newspaper Web sites, these
popular personal memorial sites
now can be offered by funeral
homes. This rich content is among
the many site features that will at-
tract users and keep them returning
to the funeral home’s Web site.

“The concept is fantastic and all fu-
neral homes should utilize it,” said

Jason Goldstein, funeral director of

Roth-Goldsteins’ Memorial Chapel

in Adantic City, NJ, and president of

Kavod — The Independent Jewish Funeral

Chapels. Goldstein is among a growing

number of funeral homes with varying

profiles that are embracing the Legacy.
com ObitNetwork™ initiatives.
Newspapers, which have experienced
significant growth in online obituary
traffic in recent years, also recognize the
potential of the program. “This is an ex-
citing and valuable new program that
will further strengthen our longstand-
ing relationships with funeral directors
in our market,” said Jamie Flaws, vice
president classified advertising, Star

Tribune, Minneapolis-St. Paul.

Traffic to Legacy.com-powered news-
paper online obituary sections has in-
creased significantly, with its largest

25 sites growing 60 percent over that

last three years. At the core of Legacy.

com’s business model are deep relation-
ships with newspapers online. Funeral

homes now will be able to tap the enor-
mous newspaper traffic base with these
new initiatives.

“While we believe that readers will
continue to look first and foremost
to their local newspaper Web sites for
community content like obituaries,
we think that funeral home Web sites
can play an important role as well, and
that newspapers and funeral homes,
through greater collaboration, can
strengthen their respective businesses,”
said Bartol.

For an example of an ObitNetwork™
Web site, visit http://www.legacy.com/
funerals/rothgoldsteins-atlanticcity/.

Founded in 1998, Legacy.com (http://
www.legacy.com) is the world’s most
timely and comprehensive resource for
online obituaries and the undisputed
leader in Web-based memorialization.
One of the Web’s most visited sites,
Legacy.com and the Web sites of its
newspaper affiliates attract more than
13 million unique visitors each month.
This innovative online media company
collaborates with many of the world’s
largest media organizations, including
more than 750 newspapers in the Unit-
ed States, Canada, the United King-
dom, Ireland and Australia to provide
ways for readers to express condolences
and share remembrances of loved ones.
Through these afhliations, Legacy.com
features obituaries and Guest Books for
more than two-thirds of people who
die in the United States and makes this
content accessible directly via the Web
sites of its newspaper partners. Users also
can create interactive Legacy Memorial
Websites that allow others to post and
share photos, video and other memo-
ries of their loved ones. The company
has expanded to host “Celebrations” for
newspaper affiliates, including birth,
marriage, commitment, graduation and
other announcements. A privately held
company, Legacy.com is headquartered
in the Chicago suburb of Evanston, IL.
Learn more about Legacy.com by visit-
ing hetp://www.legacy.com/NS/About/.
Legacy.com: where life stories live on.
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CONNECTICUT

HARTFORD TRADE SERVICE
ON SITE CREMATORY

Kevin K. Riley, Funeral Director

Convenient To All 24 Hr Professional
Local Hospitals Service

Area Convalescent 860-282-4500 Full Shipping and
Homes Cell 860-559-7728 Cremation Services
Connecticut Hospice Fax 860-282-0393 Service in the Trade

Inc. In Branford Service for 23 Years

Serving the Chief Medical Examiner’s Office
and All of Connecticut

456 Tolland St., East Hartford, Connecticut 06108

FLORIDA

When you select Scarano Shipping
you receive prompt, personal service
without the risk.

o First-rate, on-site embalming procedures
that ensure remains arrive from Florida
in quality condition.

e The promise that you will never lose
your rightful casket sale to a Florida
funeral home.

* One guaranteed price without the risk of
hidden charges, add-ons or extra fees.

Joseph A. Scarano
Owner

- NO CASKET SALE -

24 hours a day, 7 days a week
Joe Scarano will answer your call
personally!

1-800-423-5901
www.scaranoshipping.com
Family owned and operated

Anywhere
in Florida!

7’/ FORT MYERS
1N Memonal Gardens
“S W. Florida’s Finest and Most

Trusted Shipping Service”

North Fort Myers, Estero,

We Work With YW» Bonita Springs, Lehigh Acres, Naples,
Not Against You! Port Charlotte, & Punta Gorda

SOUTHWEST FLORIDA

877-936-0555
Fax 239-425-9233

Serving
Fort Myers, Cape Coral,

Independently

Owned and

Operated }:FDA .

Since 1954 NED"I Glenn Pomerantz

Managing Director
FORT MYERS, FLORIDA 33907

THE SHIPPING DIRECTORY
IS CONTINUYED
ON THE' NEXT PAGE

FLORIDA Continued

Orlando

Serving ONLY the Central Florida Area.

So you can tell your families,
“Yes, I have a friend there!”

RoOBERT BRYANT
A shipping service you can depend on.

toll free 87T T-SHIP2YOU
877-744-7296
hi pl g or

Family Owned and Operated.
A Robert Bryant Funeral and Cremation Chapel
321 E. Michigan Street, Orlando, FL 32806

NEW YORK

=¥ R p
Northeast Funeral Service, Inc.
“One Call Takes Care Of It All”

(718) 683-2710 (=%
*“

Ship Out * Ship In
Direct Cremations * Direct Burials
Remoual + Embalming

101-07 101st Avenue
a_|Ozone Park, NY 11416

Matthew Fantasia
Anthony D’Angelol_E

NORTH CAROLINA

ILLINOIS]

L3

Funeral Director/Embalmer

Serving Chicago and
Surrounding Area

Complete Shipping Package
No Casket Sale ¢ Prompt Retrieval

RALEIGH - DURHAM - CHAPEL HILL - BURLINGTON

ooy DIRECTOR SERVICES

SERVING NORTH CAROLINA & NEIGHBORING STATES
EMBALMING * REMOVALS « SHIPPING
TRANSPORT * CREMATION SERVICES

AFFORDABLE SERVICES

SERVING
GREENSBORO - RALEIGH - CHARLOTTE
AIRPORTS

i}?ﬁ 336-679-8871
336-751-1107 FAX

LET US BE YOUR CAROLINA CONNECTION
Providing Quality Service for the Funeral Director for over 25 Years

336-751-3111
336-655-9654 CELL

ASHEVILLE - MORGANTON - HICKORY - STATESVILLE
NIMT3 - INOO4G - AdIV LA - OHO0gSHTIM - ITIASTHOON

GREENSBORO - WINSTON SALEM - HIGH POINT - MOCKSVILLE

L www.kepourosfuneralservice.com 3

MARYLAN

DREW REMOVAL SERVICE
(301) 218-4329

CALL US WHEN YOUR IMAGE MATTERS...
SERVING WASHINGTON DC ® MARYLAND ® NORTHERN VIRGINIA
e Embalming ¢ Ship-Outs
* Removals * Refrigeration

¢ Arlington Cemetery Drop-Offs
* Transport up to 400 Miles

* Dulles Airport « BWI Airport « Reagan Airport
 DCMEO / Baltimore MEO / Virginia MEO

e Complete Shipping starting at $795.00

(Excludes Airfare and Permit Fees)

Not ArrILIATED WiTH ANY PuBLic FUNERAL HOME

Topp W. DrRew
LiceENSED DIRECTOR & EMBALMER

MASSACHUSETTS

Boston

OHIO

“Southwest Ohios Most Dependable Trade Service”
Storer Mortuary Transport
PO. Box 33 - Jamestown, Ohio 45335
Phone (937) 302-0306 www.storermortuarytransport.com
Michael A. Storer and Gretchen L. Kell, Owners
24 Hour - Quality Trade Embalming and Removals
Minutes form Cincinnati, Columbus and Dayton, Ohio

Cleveland

ANTHONY PALMIERI
1T CALL SERVICES LLC

Removals all over the Greater Cleveland Area
Fully Insured e Six First Call Vehicles

Call 216=-701-8880 247

FAGGAS
EMBALMING SERVICE

Nick Faggas, CFSP ¢ Adrianne & George Faggas

1-800-222-2586
(617) 923-0416

551 Mt. Auburn St. - Exit 17 Off Mass. Pike
P.O. Box 169 Watertown, MA 02471

Columbus
N\ CoLumBus Trape & LivERY
T Central Ohio’s Most Trusted Trade Service

L/ 24 Hour Pager 1-800-309-4548

John E. Simeone
President and Owner
Phone 614-403-0295

* Quality Embalming
» Graveside Services
* Full Service Shipping and Cremation
* Removals/Transfers to and from Any Location

Minutes to Port Columbus International Airport

Service from the Franklin County Coroner’s Office, as well as any nursing home
or private residence located in Franklin County and central Ohio.
Convenient to the following Hospitals:

Children’s Hospital Mt. Carmel West Medical Center
Doctors Hospital North Ohio State University Hospital East
Doctors Hospital West Ohio State University Medical Center
Fairfield Medical Center Riverside Hospital
Grady Memorial Hospital Mt. Carmel/St. Ann’s Hospital

Mt. Carmel East Hospital

Reliable  Professional * Reasonable

CONTINUED ON NEXT PAGE...
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SOQOUTH CAROLINA VIRGINIA
ANDRE SANDERS & SONS

Removals * Embalming MORTUARY SERVICES

Transportation

Graveside Directing
Cremains Scattering

vax 703-339-5230
pcx 202-583-0009

94 HOURS ® 7 DAYS

$695""

Excluding airfare, filing
and permit fees.

Reliable 24 hour Service!
= Providing Excellent Service Since 1995

. P.O. Box 12684 P.O. Box 1861
Charleston, SC 29422 Greenville, SC 29602

Fax (843) 762-2572  Fax (864) 278-0190

WWW. CarohnaFuneralServwes com

Serving:
Washington, DC e Maryland e Northern Virginia

Embalming ¢ Removals e Ship-outs e Transporting
All Military Cemetery Drop-off

MORTUARY SERVICES Licensed Embalmers (DC ® MD ¢ VA)

1-800-604-9576

Specializing in Infectious Disease Cases — Call for Price

DRrREwW REMovAL SERVICE (301) 218-4329
SERVING WASHINGTON DC © MARYLAND ® NORTHERN VIRGINIA
SEE OUR AD IN MARYLAND

24 Hour Service

PROFESSIONAL SERVICES

VIRGINI A Continued

J \
SLoAN TRANSFER SERVICE, INC.

Fully Licensed Service « Ship In « Ship Out

David ). Sloan, Sr., Owner and Operator
David J. Sloan, Il, LFD
4340 Granby Rd, Dale City, VA 22193

ToLL FREe (877) 580-7481 » (703) 580-7480
Fax (703) 580-8485

Ronald Reagan Washington National Airport (DCA)
Washington Dulles International Airport (IAD)
Richmond International Airport (RIC)

We are honored to provide military interments at
Arlington, Quantico and Culpeper National Cemeteries.

We provide traditional funeral services, cremation services, long
distance ground transportation, shipping and receiving services,
disinterments/reinterments, videograph and photograph services.

Located just south of our nation’s capital.

For FUNERAL DIRECTORS TO PLACE YOUR AD HERE CALL 1-800-321-7479

r 5
Customize Your

Direct Mail Program
Call

NOI\}IS

g 1-800-321-7479

PUBLICATIONS, INCJ

\ Serving the Washington, DC/Virginia Area. Ve

WIS CONSIN

MILLER MORTUARY SERVICES

NEAR AIRPORT + HospriTaLs + M.E. OFFICE
Most cases shipped in 24 hours.
The quality of our work speaks for itself.

Your FUNERAL DIRECTOR IN SOUTHEASTERN WISCONSIN

1-866-605-1524

WE WILL MEET OR BEAT ANY PRICE

www.miller-reesman.com

NOI\}IS

PUBLICATIONS, INC.

FUNERAL HOME & CEMETERY NEWS

ANNUAL SUBSCRIPTION
] $20.00 Subscription

] $40.00 First Class

] $50.00 Canada & Mexico

] $65.00 Outside North America

Ai M: ER::AN!
Express Card
® //

Name
Address

City
State
Phone

Zip

Signature

)

Master Card, Visa, American Express and Discover Orders:

1-800-321-7479
Fax 1-800-321-9040

Youngstown, OH 44514

E—
VISA

Return To:

NOI\}IS

PUBLICATIONS, INC.

FUNERAL HOME &
CEMETERY NEWS

PO Box 5159
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FINANCING!

ON ALL'NEW/ORDERS
FOR 12 MONTHS!

AU
Wlth apploved credit.
- -A

GETYAYJUVIPIONRYOUR

CIASSIEIEDJAD)VERTISING

To place an ad or to view ads
prior to publication in

FUNERAL HOME &
CEMETERY NEWS

visit our website at
www.nomispublications.com

Prices Subject to Change without notice.
No Refunds.

DEADLINE IS
THE 5* OF THE
PREVIOUS MONTH

PLEASE NOTE:
We do not take responsibility for
our boxholders. We hope they will
respond promptly in a responsible
manner. PLEASE! DO NOT ask us to
contact Boxholders. Contact can only
be made in writing. NO information
will be given regarding boxholders.

The Funeral Home & Cemetery News does not
guarantee that the items, positions or services
advertised ave still available, or that the person
inquiring about the ad will obtain a response.

visit the new website

Eureka

‘05 FEDERAL LINCOLN HEARSE

$532,500

Robert P.Durant

Your Funeral Coach & Limousine Dealer

“I hope you’ll give me a
chance to serve you!”

New & Previously Used
Funeral Coaches & Limousines!

301 Alan Wood Rd.,
Conshohocken, PA 19428

*Plus applicable state tax & fees.

215-570-7839

DERPARTMENT [NDEX

Business Opportunities

Wanted to Buy

Antique Cars/Equipment
Business Equipment ......

Consultation Services....
Funeral Business For Sale
Funeral Business Wanted
Hearses/Limousines.......
Help Wanted ................
Miscellaneous...............
Position Wanted ...........

Antique Cars/Equipment 1

Business Equipment 2

Transport your horse-
drawn hearse without
spending thousands of
$$$ on an enclosed trailer.
Custom made covers are
the answer. These covers
are waterproof and have a
soft backing to protect the
finish on your hearse. | have
transported restored hearses
through heavy thunder-
storms and wind, without
any damage. Table orna-
ments for a horse-drawn
S&S, and horse-drawn
hearses for sale. For more
information, contact Art
Pagel - 262-675-6471 or
262-339-9300. 1AM)

CREMATION EQUIPMENT
FOR SALE: New and pre-
owned cremation equip-
ment, cremated remains
processor, power casket lift
table and crematory replace-
ment parts. Permit, shipping
and installation assistance as
well as commissioning and
operator training. Phone:
800-507-0978. Email ter-
ry@universalcremation-
equipment.com. 20A

FUNERAL HOME &
CEMETERY NEWS

NEW IN STOCK
UNERAL EQUIPMENT!

CALL FOR SPECGIAL PRICING!

v

09 SUPERIOR PREMIER Black

‘04 S&S CADILLAC HEARSE - Siler w/Oval Window

'S37.999




JUNE 2009

FUNERAL HOME & CEMETERY NEWS Section B

Classifie

Page B15

Funeral Business For Sale 5

lllinois Northwest Suburbs.
Over 100 calls. Funeral Home
for lease with business sale.
Must show letter of endorse-
ment. 847-458-1700. 5)

Funeral Home and
Business For Sale
Upscale Manayunk-Philadel-
phia. Across from Catholic
Church. 3 BR, marble bath and
kitchen, DR, LR, 7 closets. Only
$375,000. Reply 609-748-
1369 or 215-483-3512.  sia

Family owned funeral home
in Phoenix Arizona for sale.
Approximately 700 cases per
year in a growing market.
Sale includes all furnishings,
autos, stock and real estate
in prime central Phoenix. High
cremation market. Funeral
home is fully computerized
for making arrangements. E-
mail for more information
at azfuneral4sale@aol.com.
Must be willing to sign confi-
dentiality agreement. 5)

Established for over 75
years, this beautiful his-
toric funeral home does
50-70 cases per year and
carries less than 3% ac-
counts receivable. Has over
a million dollars in pre-
need contracts. Live, work
and play in the beautiful
Sangre de Cristo Moun-
tains of northern New
Mexico. Real estate can
be included in the price
if buyer so desires, how-
ever funeral home space is
available for lease. Serious
inquiries only, please
email mainoffice505@
yahoo.com or phone
(505)328-5864.

5BAMJ

IS YOUR
MAILING
LABEL
CORRECT?

If not, please contact us.
Our Mailing List helps to
update the Funeral Home
and Cemetery Directory.
If your Mailing Label IS
NOT CORRECT your
firm’s listing in the Funer-
al Home and Cemetery
Directory may be incor-
rect. Send your mailing
label along with changes
and phone number to:

NOI\}IS

PUBLICATIONS, INC.

PO Box 5159
Youngstown, OH 44514
www.nomispublications.com

HANLEY COACH SALES
1-800-424-9093

COACHES
Wht/Wht Ext/Blue Int
Blk/ Blk Ext/Blue Int
BIk/Blk Ext/Blue Int
Blk/Blk Ext/Blue Int
Wht/Wht Ext/Blue Int
Wht/Wht Ext/Blue Int
BIk/Blk Ext/Blue Int
Blk/Blk Ext/Blk Int.
Wht/Wht Ext/Blue Int
Blk/Blk Ext/Burg Int

LIMOUSINES
Wht/Wht Ext/Blue Int
Wht/Wht Ext/Blue Int
Wht/Wht Ext/Blue Int
Wht/Wht Ext/Blue Int
Blk/Blk Ext/Blue Int
Blk/Blk Ext/Blk Int

SPECIALTY VEHICLE
Wht Ext/Neutral Int

We will /end you money on your
Insurance Assignments
Immediately! Our rate is

3%

2005 Cadillac S&S Coach
2005 Cadillac S&S Coach
2005 Cadillac S&S Coach
2004 Cadillac S&S Coach
2003 Cadillac S&S Coach
2001 Cadillac Superior Coach
1998 Cadillac M&M Coach
1996 Cadillac Federal Coach
1992 Cadillac Federal Coach
1990 Cadillac S&S Victoria

39,000 mi
39,000 mi
44,000 mi
37,000 mi
42,000 mi
19,000 mi
48,000 mi
48,000 mi
24,000 mi
72,700 mi

Serving Funeral Directors Since 1988

Mortuary Financial Services, Inc.
(972) 238-7700

1750 N Collins Blvd #114 ¢ Richardson, TX 75080

( \

Customize
Your Direct

NO IS Mail

PUBLICATIONS, INC. Program

2005 Cadillac S&S 6-Door Limo
2003 Cadillac S&S 47" 6-Door Limo
2003 Cadillac S&S 47” 6-Door Limo
1999 Cadillac Eureka 6-Door Limo
1997 Cadillac M&M 6-Door Limo

1996 Cadillac Superior 6-Door Limo

22,000 mi
13,000 mi
9,200 mi
39,000 mi
68,000 mi
78,500 mi

2005 GMC Denali XLT

72,000 mi

Authorized Dealer for

FINANCING AND
LEASING AVAILABLE

1-800-424-9093

WE HAVE SEVERAL
2004 & 2005 COMING IN

St Louis, MO

'1-800-321-7479

CONAWAY'’S

P.O. BOX 1132, UNIONTOWN, PA 15401

800 333 2533
724 439 8800 / FAX: 724 439 6404
VISIT OUR WEB PAGE AT:

www.conawaysales.com

Please Visit Our Website at www.hanleycoach.com

IF YOU ARE CONSIDERING LEASING:

FINANCING THROUGH TCF EQUIPMENT FINANCE
WE ARE ABLE TO STRUCTURE YOUR FINANCE
TO SUIT YOUR NEEDS.

2008 CADILLAC S&S MASTERPIECE COACH W/38 MILES
WHITE BODY, BLUE TOP, BLUE INTERIOR

2006 LINCOLN S&S 6-DOOR W/21,403 MILES
BLACK EXTERIOR, BLACK INTERIOR

ORDER ANEW
2009 S&S MEDALIST FOR $1040 p/m

2004 CADILLAC FEDERAL 6-LIMOUSINE W/33,408 MILES
SILVER BODY, BLACK TOP, BLACK INTERIOR

2005 CADILLAC S&S MEDALIST COACH W/18,627 MILES
BLUE EXTERIOR, BLUE INTERIOR & ELECTRIC TABLE

2009 CADILLAC ESCALADE W/FULL CONVERSION
BLACK EXTERIOR, GRAY INTERIOR

TIME TO BUY INTEREST IS DOWN!

2009 TAX LAW - BUY NOW -
CAN DEDUCT UP TO $133,000.00
FOR VEHICLE PURCHASE!

2003 CADILLAC S&S 47" 6-DOOR LIMOUSINE

2003 CADILLAC S&S MEDALIST COACH W/39,527 MILES
WHITE EXTERIOR, BLUE INTERIOR W/25,408 MILES

BLUE EXTERIOR, BLUE INTERIOR

FINEST USED VEHICLES IN THE COUNTRY!!!

SERVING THE FUNERAL INDUSTRY
FOR 42 YEARS!!!

WILL SHIP ANYWHERE IN THE COUNTRY
REASONABLE RATES.....WE ALSO SHIP OVERSEAS
WORLD WIDE SUPPLIERS SINCE 1971
LET US HELP YOU WITH YOUR LETTER OF
CREDIT AND FREIGHT FORWARDING NEEDS

2005 DODGE GRAND CARAVAN W/FULL CONVERSION
BLACK EXTERIOR, BLUE/GRAY INTERIOR W/28,705 MILES

2003 LINCOLN FEDERAL COACH W/40,279 MILES
BLACK EXTERIOR, BLACK INTERIOR

ONE STOP FOR EVERYTHING - SERVICE
AND REPAIRS - RESTORATION AND
CONVERSIONS - IN HOUSE STATE OF
THE ART BODY SHOP - LOANER UNITS

800 333 2533
BUY HERE & PAY HERE
NOT PICTURED
1998 CADILLAC SUPERIOR, BLACK EXTERIOR, BLACK INTERIORW42000MLES NOQ NEED TO LOOK ANYWHERE ELSE -

1998 CADILLAC EUREKA BLACK EXT, BLACK INT W/55,285 MILES
1994 LINCOLN SUPERIOR, SILVER BODY, BLUE INT WE H AV E IT AI-I-!!

CALL FOR INFORMATION ON THE VEHICLES SHOWN AND FOR OUR COMPLETE LIST OF ADDITIONAL LOW MILEAGE UNITS

2000 CADILLAC SUPERIOR COACH W/54,153 MILES

WHITE EXTERIOR, TAN INTERIOR WHITE EXTERIOR, BLUE/GRAY INTERIOR W/64,400 MILES

NOT PICTURED-BLACK EXT & BLUE INT, ONE OWNER

NOT PICTURED
1999 CADILLAC S&S 6-DR LIMOUSINE, BLK EXT & BURGUNDY INT W/12.420 MILES
1996 CADILLAC 6-DOOR W/FLIP SEAT, SILVER EXT W/33,500 MILES
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We understand
the needs of the Limousine

ASE Certified Technicians and Funeral Industries

We honor most Coach Builder Warranties
MIKE URDA - OWNER
31920 Vine Street ® Willowick, Ohio 44095 © (440) 516-5466 (LIMO)
www.limotecserv.com

New 9000 sq. ft. state-of-the-art
Diagnostic and Total Repair Facility
designed for you

HEARSES WANTED!

LATE-MODEL HEARSES WANTED
Selling Outright?¢ Trading? TRAC Lease Ending?

BENNETTj

Grand Rapids, MI
PH: 888-432-7737 or 616-538-8100

or, offer on-line at www.hearseswanted.com

ADVERTISING DEADLINE IS THE
5t OF THE PREVIOUS MONTH

DON'T LET IT PASS YOU BY!

PLEASE NOTE: We do not take
responsibility for our box holders.
We hope they will respond promptly
in a responsible manner. PLEASE!
DO NOT ask us to contact Box
holders. Contact can only be made
in writing. NO information will
be given regarding box holders.

Hearses/Limousines 8

FOR SALE: 1962 Cadillac S&S
Hearse. Limo style, side loader
(rare), black, low miles. Call (717)
653-8962 or email afreymer@
embargmail.com. B

2003 CADILLAC 6-DOOR
LIMOUSINE. Black with black
leather, like new, one owner,
with only 30,826 miles, NSC
Coach Builders, $17,900. 2006
LINCOLN TOWN CAR. Signa-
ture black with black leather,
like new, low miles, moonroof,
loaded, $14,900. Call Todd at
716-523-6000. 8IA

TCT Coach Sales ~ 508-581-9268

HEARSES IN STOCK

2001 CADILLAC S&S MASTERPIECE BLK /BLUE
50,000 MILES COMMERCIAL GLASS

2000 CADILLAC S&S MASTERPIECE BLK /GRAY
ONLY 39,000 COMMERCIAL GLASS

1999 CADILLAC FEDERAL BLK / BLUE 46,000 MILES
CLEAN AS A WHISTLE! CALL FOR A QUOTE !

LIMOUSINES IN STOCK

2006 CADILLAC 6 DR SILVER / BLK RAISED CLOTH TOP,
15,000 MILES SHARP PAINTED POST,
SAVE THOUSNADS OVER NEW !

2002 CADILLAC 47”6 DR BLACK /BLACK 3 TO CHOOSE
FROM MILES ARE BETWEEN 28 AND 39K JUST IN'!

BENNETT FUNERAL COACHES
KRYSTAL COACHES & LIMOUSINES
EXECUTIVE LIMOUSINES

Visit our web site ~ www.tctcoachsales.com

Hearse: 2001 Eureka. 58,000
miles, Blk/Blk/Blue leather inte-
rior, $23,000. Limousine: 2003
6-Door 24-Hour Limousine.
70,000 miles, Blk/Blk/Blk leather
interior, $15,000. Both cars ga-
raged and well maintained. Ask
for Nick 201-501-0650. 8

1993 Matching Cadillac
Hearse and two six-door lim-
ousines. Excellent condition.
$12,000 for all three. Call (402)
467-5200. 8AM

S—r=

Richard Palandech

2009 Chevy Express Van w/casket
table & entry ramp

2009 Chevy Suburban w/custom
casket tbl w/8 built in rollers w/
entry ramp

2004 Chev Astro Van wicasket thl, blu

2000 Chevy Suburban w/casket table
& entry ramp

1999 Cadillac 6-Door Limo

1998 Cad S&S Masterpiece Coach, blu

1997 Cad Eureka Coach, blk

1994 Cad Eureka Coach, blk, 36k mi

1994 Chevy Suburban, blue/silver

1990 Cadillac Funeral Coach, blk

1988 Cadillac Superior 00th shvr/sivr

8BJ

Call (708) 423-4747 '
=

SAYERS & SCOVILL

office

770-419-0690

<</ HOUSTON BROTHERS, Inc.

.~ PROFESSIONAL FUNERAL CARS - SALES & LEASING

KRYSTAL ENTERPRISES

1-800-477-0646

Cadillac - Lincoln

Hearses - Limousines - First Call Cars

FINANCE AND
AVAILABLE!
With Approved Credit

For more details contact
HARRIS RADFORD

Nationwide Sales & Finance Manager

Visit us online at:
www.houstonhearse.com

249 Cobb Parkway Marietta, GA 30060

Email: houstonhearse@comcast.net

(DC(LB ,?ml{Buiidm

1993 CADILLAC S&S MASTERPIECE

PULL-OUT TABLE

770-919-2003

Visit our all new Website! New Look! Expanded Features! Improved Online Directories!

WWW.NOMISPUBLICATIONS.COM

NOI\%IS

PUBLICATIONS, INC.
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Hearses/Limousines Cont'd

8 Help Wanted

REDUCED!
HEARSE & LIMOUSINE
MATCHED SET
Matching set 2001 Eu-
reka Cadillac Hearse with
37K miles and 2001 Ca-
dillac 65" 24-hour car
with 46K miles with flip
seats. Both black vinyl
roofs on silver. South-
west PA funeral home.
Excellent condition, no
defects. Serious inquiries
only. Hearse: $26,900.
Limo: $22,900. Email
plh@h-fs.com or call
412-580-3586.

8CJIA

SALES MANAGERS
Twelve Florida locations. Sales man-
agers needed. Independent owner.
Leads, direct mail. Great commis-
sion, excellent facilities. Come Grow
With Us. 386-235-8045. 9AM)

SALES & DISTRIBUTION
OPPORTUNITIES

If you are presently calling on
funeral homes, or if you are a
casket distributor in Indiana, II-
linois, Kentucky, Ohio or Michi-
gan, and you would like an
opportunity to earn substantial
additional income by taking on
an additional product line, we
would like to talk to you.

Sycamore Casket Company

pays generous commissions
and provides protected sales

2004 Lincoln Eagle
Elite Hearse. Hearse
with electric table, half-
crown roof, wig-wags,
strobes, under 16K miles.
Southern California. One
owner, car garaged. Pris-
tine, current model and
in new condition. Priced
to move! For more in-
formation and pictures
go to www.tributeen-
terprises.com and click
"inventory” or call 562-
715-4594.

8CAMJ

territories. Additionally, most
distributors qualify for a totally
investment-free way to add a
selection of market-proven im-
ported caskets to their product
line.

Sycamore Casket Company,
located in Indianapolis, In-
diana, is a leading importer
of metal and hardwood cas-
kets. For more information,
please reply in complete
confidence to: Sycamore
Casket Company, LLC, PO
Box 665, Indianapolis, IN
46206. Or call toll-free 866-
363-5505.

9CAMJ

FuneralStaff, LLC Offers
Opportunities In Funeral Service
FuneralStaff, the industry leader in
recruiting and staffing, has imme-
diate openings for Managers, Fu-
neral Directors/Embalmers, Arrang-
ers, and Sales Reps Nationwide. If
you are career minded and looking
for opportunities for advancement,
then visit our website and com-
plete a free Job Seekers Profile
at www.FuneralStaff.com. We
are always accepting new client
companies in need of quality tal-
ent! We Now Offer Pet Cremation

Consulting! oA

SALES REPRESENTATIVE
WANTED
Thacker Caskets, Inc., the nation’s
fastest growing casket manufac-
turer, is seeking skilled sales pro-
fessionals to join our expanding
sales team. If you have proven
sales abilities, enjoy hard work,
and are motivated to succeed then
we encourage you to learn more
about our straight commission
opportunities. We offer unlimited
earning potential, a fast paced and
supportive sales environment, and
the backing of a three-generation,
family owned company with a
new, state-of-the-art casket fac-
tory. Some overnight travel is
required. Sound Good? Fax or
email your resume, and a cover
letter to Michael Beardsley,
VP, Sales & Marketing at 315-
687-7428 or mike.beardsley@
thackercaskets.com 9AMJ

Sales Pros Wanted!

Rob-Win Press, a 70 year
old supplier of highest qual-
ity printed and other funeral
supplies, is expanding their
National Sales Team into sev-
eral high potential territories
including, but not limited to,
Georgia, Alabama, Tennes-
see, Ohio and New Jersey.

If you're a proven sales
pro, preferably with funeral
industry experience, come
grow with us! We want
highly motivated, person-
able, professionals with great
communication skills.

This is a commission based,
independent sales repre-
sentative position requiring
weekly travel throughout
the territory. Our products
include register books, ac-
knowledgement cards, ser-
vice folders and other funeral
related products. We provide
the sales leads, new prod-
ucts, training, advertising/
promotion support, leader-
ship and unlimited income
potential. You provide the
sales expertise.

Visit our web site at
www.robwin.com. Quali-
fied candidates should
e-mail a cover letter and
resume attachment to
Pete@Robwin.com or fax
both to 610-776-1433, at-

tention Pete Bennett. o

Y

“Specialists in Funeral Coach
Conversion Work”

%W@, INC.

5715 Manchester Ave., St. Louis, MO 63110

Hearses - Limousines - Conversion Coaches

2009 Superior Cadillac Statesman Hearse

2003 Federal Cadillac Renaissance, oval window, black w/black top.
2001 Superior Cadillac, 47” 6-dr, black, Sharp!

2001 Federal Cadillac Coach, silver w/black vinyl top, Sharp!
2001 & 2000 Superior Cadillac Statesman Supreme, dark blue.
2000 Superior Lincoln Diplomat, black, low miles.

1999 Eagle Cadillac Ultimate, dark blue.

1999 Federal Cadillac Renaissance, silver.

1999 Superior Cadillac, 49” 6-dr, black w/black top.

1998 S&S Cadillac Masterpiece, Commercial Glass, white, Sharp!
1994 Superior Cadillac Sovereign, Commercial Glass, white.
1994 Superior Cadillac Statesman Landau, black.

1992 Superior Cadillac Crown Sovereign, white w/black roof.

Fon the

Ctassic €

serious inquiries only

Call Joe or Tony Molina
1-800-506-1983
(314) 781-1500 - St. Louis, MO
Fax (314) 781-1507

/ 1984 Superior Cadillac Crown Sovereign
allectod’ White/Blue Int., Only 11,800 miles, Like New!

25 Used Hearses & Limousines from 1984 on up.

WWW.NOMISPUBLICATIONS.COM

Family Owned and Operated for Three Generations
HEARSE & LIMOUSINE

SPECIALT

SALES CORP.

PHONE 800-349-6102 * FAX 516-349-0482 180 DUPONT STREET * PLAINVIEW, NY 11803

W

2005 CADILLAC

E HAVE

Price: $31,495
Stock No: 6399

Miles: 33,666

Color: Black

Vinyl Roof Color: Black
Body Type: Limousine

] Price: $19,900
Stock No: 6482

Miles: 91,994

Color: Black

Vinyl Roof Color: Black
Body Type: Hearse

LARGEST INVENTORY

Internet Manager - Maurizio "MOQO" Misilli

New Jersey Office — Joe Vasta

ACCUBUILT

Volume Dealer of the Year

2008

THE LOWEST PRICES!

2005 CAD

ILLAC

a

Price: $31,495
Stock No: 6400

Miles: 39,630

Color: Black

Vinyl Roof Color: Black
Body Type: Limousine

Price: $13,900
Stock No: 6470

Miles: 47,773

: { Color: Black

Vinyl Roof Color: Black
Body Type: Hearse

SUPERIOR HEARSE

Price: $52,900
Stock No: 6522

-f Miles: 12,079

Color: Black

Vinyl Roof Color: Black
Body Type: Hearse

FREE DELIVERY

E-mail maurizio@shasco.com Cell 516-816-9065

E-mail jv4203@verizon.net

Jj Price: $31,495
Stock No: 6318

Miles: 39,314

Color: Black

Vinyl Roof Color: Black

W5005 CADIIAC

Body Type: Limousine

Price: $12,900
Stock No: 6420

Miles: 70,550

Color: Silver

Vinyl Roof Color: Black

Body Type: Hearse

ACCUBUILT
Dealer of the Year
2008

Phone 201-851-7492

SPECIALTYHEARSE.COM

AH3AINTEAA AAIMNOILYN
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Colonial Professional Cars Ltd

Visit our website
www.colonialcars.net

Family Owned
and Operated

1-800-438-9329

Coaches

2004 Eagle “Ultimate”/Cadillac
white exterior/blue leather
only 18,000 miles!

2000 Eureka/Cadillac
black exterior/black leather

1998 S & S Masterpiece/Cadillac
silver exterior/black top
low miles!

1992 Eureka “Concours/Cadillac”
black exterior/black top
commercial glass!

Limousines

(2) 2004 LCW/Cadillac 6-Door
white exterior/blue leather
3” raised roof

2000 Eureka/Cadillac 6-Door
black exterior/black leather, flip-seat
only 30,000 miles!

All pre-owned vehicles are garage kept, serviced and safety inspected.
Flexible financing and walk away leases available.
Order your 2009 Eagle first call van
or first call suburban TODAY!!

" CALL NOW! 1-800-438-9329

Help Wanted Cont'd 9

Funeral Director/Embalmer
Independent Stark County
funeral home currently inter-
viewing for a licensed funeral
director/embalmer. Seeking
reliable, well organized indi-
vidual to share in all aspects
of funeral service including
embalming, funeral directing,
dressing, cosmetology, cas-
keting, transportation, inven-
tory and care of facilities and
equipment. Great opportunity
to participate in all facets of
funeral service. Competitive
salary and benefits. Send
cover letter and resume to
PO Box 7356, Canton, OH
44799. E.O.E. M/F/DIV A

Behrens Design & De-
velopment specializes in
architectural and interior
design services for the
funeral industry. We are
currently seeking sales con-
sultants for various parts of
the country. If you have an
interest in real estate devel-
opment, architecture, and
interior design, and like sell-
ing to funeral homes, please
contact Brent at 320-253-
5374. M)

Actively seeking a licensed fu-
neral director for a South Bay,
CA area funeral home. Please
fax resume to: (310) 978-8866
or email: mckaysmortuary@
sbcglobal.net. oMy

SEND US YOUR NEWS
PO Box 5159, Youngstown, OH 44514
Fax (800)321-9040
press_releases@nomispublications.com

NO >IS

PUBLICATIONS, INC.

Classic Metal Vaults, a
leader in the Funeral Service
Industry located in Corbin,
KY, is looking to fill a Sales
Position. Candidates need
a strong sales background
and must be willing to travel.
Please send resume including
references and salary history
to: Sales Position, PO Box
10, Marshall, IL 62441. o,

Funeral Director/Embalmer
Wanted
Family owned business doing
removals, embalming, crema-
tions, international shipping,
etc. Bassetts A to D Mortuary
Services is looking to relocate
an experienced director/em-
balmer to Amarillo, Texas to
assist with and grow with our
business. Salary negotiable
DOE. Please send resume
to bassettsatod@sbcglobal.
net or call 806-570-5695 for
information. 9AM)

2005 CADILLAC S&S 6-DOOR LIMO

COACH SALES
CLEVELAND OFFICE

1-888-321-6613

11723 Detroit Avenue - Cleveland, Ohio 44107

-~y

Cadillac Eagle Flower Car. black/gray leather
Cadillac S&S Hearse blue/black leather
Lincoln Eagle Hearse (2 in stock)........ white/black top/black leather
Cadillac S&S Victoria........ blue/blue leather
Cadillac S&S Victoria........ black/blue leather

a Fresh Look

AL

Take Fl&ﬁ/ﬁmfﬁye 0][ Today's
Low Interest Rates

2003

Lincoln S&S Hearse black/black leather
2001

Cadillac Eagle Hearse silver/blue leather
2000

Cadillac S&S Hearse ........ccoccecrverrererennas silver/black top/blue leather
1999

Cadillac S&S Masterpiece black/black leather
1998

Cadillac S&S Hearse black/blue leather
1996

Buick Superior Hearse.........couvrmnrnnnssnnnsisnnnnns silver/blue interior

i lack wi 1
blue with blue leather 216-228-2290 - Fax 216-226-3624 black with gray leather
HEARSES LIMOUSINES

2009 / ', 2007
Lincoln Eagle Hearse...........covnnnninnrssesessnnnenes black/black leather (] Cadillac DaBryan 5-door..........ccccoiciicinncinns white/black leather

Cadillac S&S Imperial.. black/black leather _S lme 2006
2005 Cadillac DaBryan 5-d0or ... white/black leather

; 2005

Cadillac S&S Hearse blue/blue leather 2 - P . . .

Cadillac Eagle Hoarss o ety f 0 ! i/' l n I n f 0 Cadillac S&S 6-A00F (4 iN SLOCK) werroerrrevrrrerrrserere blue/blue leather

2004
2004 Cadillac DaBryan 5-door (2 in stock)......silver/gray top/gray leather

Cadillac Federal 6-door..........c.ccccenne

Cadillac LCW 24-hour

2004 CADILLAC EAGLE FLOWER C

.................... black/black leather

black/black leather

Cadillac DaBryan 5-door...........cccu...

Cadillac LCW 6-door

——— black/black leather

black/black leather

Cadillac S&S 6-door........ccccerrrerennnne
Cadillac S&S 6-door ........cccererrerernnns

....white/black top/black leather
..... gold/black top/black leather

2002
Cadillac Federal 6-door blue/blue leather
2001
Lincoln S&S 24-hour black/blue leather
1998
Cadillac S&S 6-d0Oor .........ccccceeurmeereeieenes white/burgundy leather
1997
Cadillac S&S 6-door white/blue leather
FIRST CALL
2009
Chrysler Eagle 1st Call.........cccoceerurenene silver/black top/gray interior
008 N
Chrysler Eagle 1st Call black/gray interior

Chevy Eagle 1st Call

white/gray interior

2004 CADILLAC S&S VICTORIA HEARSE
blue with blue leather

2004 CADILLAC S&S VICTORIA HEARSE
black with blue leather

2004 CADILLAC DABRYAN 5-DOOR LIMO
silver with gray top and gray leather (3 in stock)

OVER 80 USED VEHICLES AT OUR CINCINNATI OFFICE 1-888-321-6613

HEARSES
2000 Cadillac Eagle ARMORED Flower Car, Two Thousand Actual Miles................... $29,000
1998 Cadillac S&S, Masterpiece, Gold, 55k mls, Not Nice
1998 Cadillac M&M, 47k mls, BlacK .........ccccvvvveeeeeecciiieeeeeen,
1996 Cadillac Superior, 75k mls, One Owner, Minor Rust
1994 Cadillac S&S, Commercial Glass, Blue, Some Rust
1994 Cadillac Federal, 71k mlIs, Navy BlU€.........ccccoiiiiiiiiiiii e
1993 Cadillac Superior, Silver, 58K MIS .........cccieiiiiie e
1980 Cadillac S&S, White, 5K MIS .....ccueiiiiiiiiiiie e

2000 Lincoln DaBryan, Black, 162k mls, 90", Some Rust

LIMOUSINES

2000 Cadillac Federal, Black, 101k mls, “EDGY"............

1999 Cadillac DaBryan, 5-Door, 90", Silver, 62k mls

1998 Cadillac S&S, Commercial Glass, Gold, 58k mls, Not Nice

1998 Cadillac Superior, Silver, 82k mls, One Owner, Overheats! ............c.ccoooeeiiieenns $2250
1996 Cadillac Superior, 65", Navy, Flip Seat, 26k mls
1993 Cadillac Superior 65”, Navy, 72k mls
1992 Buick Eureka, Navy, 27k mls, Like New

Visit our website at www.americancoachsales.com
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............................. A39  Kelco Supply Company........cccceveuinne
AdANIEY e A24 Lim-O-Tec Limousine & Auto Repair
Air-Flite Containers Inc ......cccccoveiiniieennieiinieeenne. A41  Lindsay Cadillac of Alexandria...............
Always On Call Answering Service LLC.................. A21  Lynch Supply Company Inc........ccoc...e.
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2003 Federal Raised Roof Dark Blue (Pair)

2004 Cadillac Federal Renaissance

2004 Cadillac Masterpiece w/ a Viewing
Window
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2009 Cadillac Federal Renaissance
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Veterans & Family Memorial Care

The Mid-Atlantic’s largest full service
Livery and Funeral Vehicle Dealer,
featuring Federal and Accubuilt.

Phil Mathis, Manager
Professional Vehicles Dept
1525 Kenwood Avenue
Alexandria, VA 22302

Office (703) 647-8836
Cell (703) 906-4576
Toll (866) 370-4515
Fax (703) 998-6062

pmathis@lindsaycadillac.com
lindsaycadipvd@aol.com

eLINDSAY.com
Master GM Dealer
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We have several
2009 Cadillac & Lincoln
Hearses & 6-Doors
IN STOCK & READY TO GO!

Take Advantage of HUGE Rebates & Many
Lease & Finance Programs Available To
SAVE You Money!!

The Parks Family of Professional Vehicles Take Advanta elt'sA

—= © it ¥ wwn  BUYER'S MARKET!

o bs

CALL TODAY!

S DOV DO IPANY

2006 S&S Coach 65" 6-Door Limousine Cadillac

All Black - Rev. Center Seat - Electric Glass Partition - Dual A/C & Heat -
3.5"Raised Roof - Like New Condition

Lease For $975.00/month+TTL £4« Factory Warranties

2000 S&S Coach Cadillac“Masterpiece”

All Black w/Blue Interior - Chrome Wheels - LOW Miles - AWESOME Car!

2007 Superior Coach Cadillac Hearse
Silver w/Blue Interior - Crown Band - Chrome Wheels - LOW Miles - Full
Factory Warranty - Ready To Go!
Lease For $935.00/month+TTL ’ [ |

2007 Eagle Coach Cadillac“Ultimate” Hearse 2005 S&S Coach Cadillac “Medalist” Hearse 2005 LCW Lincoln 65” Cohort 24 hr. Limousine

All Black - Half Top w/Crown Band - Gold Pkg. - Chrome Wheels - VERY All Black - Only 13,000 Miles - Very Clean - Factory Warranty - Chrome Silver - 3.5 Raised Roof - Reverse Center Seat - Electric Partition - 6-Doors -
LOW MILES - Full Factory Warranties - Extend-A-Sill Bumper Protection Wheels - Flag Staffs & Strobes Excellent Shape

Lease For $995.00/month+TTL Lease For $750.00/month +TTL Purchase For $27,900.00

2004 S&S Coach Lincoln Hearse 2001 Eureka Coach Cadillac Hearse

2004 Superior Coach Cadillac Hearse
All Black w/Chrome Wheels - Lower Chrome Moldings - (B) & (C) Pillar All Black w/Black Leather - Only 21,000 Miles - Flagstaffs - Lower All Black w/Blue Leather - Only 63,000 Miles - Car Runs &
Chrome Moldings - Only 23,000 Miles - Very Clean Chrome - Excellent Shape Looks Fantastic! - Serviced & Ready To Go!

Lease For $635.00/month+TTL Lease For $645.00 +TTL Purchase For $25,900.00

2003 S&S Coach Cadillac Hearse 2002 Federal Coach Cadillac 46” 6-Door 2001 S&S Coach Cadillac Medalist
All Black - Higher Mileage @ 56,000 Miles - Very Clean - One Owner - Was All Silver w/Blue Leather - Chrome Wheels - 28,000 Miles - Very Clean - All Black w/Oval Window - Chrome Wheels -
Serviced In Our Shop - Ready To GO! Serviced & Ready To Go! - Two Matching In Stock! This Is A Very Clean Southern Car

Lease For $599.00 +TTL Lease For $359.00/month+TTL Lease For $499.00/month+TTL

NOPDollar:

ing

:
0
S
©
D
S
—|
S
=
2

1996 Superior Coach Cadillac Hearse 1994 S&S Coach Lincoln Hearse 1993 S&S Coach Comm. Glass Buick Hearse
Silver w/Black Top & Blue Interior - One Owner - 27,000 Miles - Silver w/Black Top - Only 29,000 Miles - Very Clean Inside & Out - All Silver - Only 63,000 Miles - Runs & Looks GREAT! - This Is A Commercial
Clean Inside & Out One Owner Glass Hearse
Purchase For $10,900.00 Purchase For $7,900.00 Purchase For $6,900.00




