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“During the celebration, many long-time
members were honored for at least 25 years of

service to the JFDA and to the Jewish funeral
industry.”

See “Jewish Funeral Directors
of America celebrates 80 Years”
on Page A40

SurPLIERS CONTINUE TO
INTRODUCE
Eco-FriENDLY OPTIONS

“The Champion Company introduces
ENIGMA Line of Green Ecobalming
Chemicals” Page A40

“Aurora’s New “Green” Casket
approved by Green Burial Council”
Page A40

“Deaton-Kennedy announces release of
the Green Earth Memorial Line™"
Page A40

New Date and Location for the
New Jersey State Funeral Directors
Convention and Exposition

Tuesday, September 29-Thursday, October 1
at the New Taj in Adlantic City

See Page A40
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Perry Funeral Home has been serving
Centre, Alabama since 1937

CENTRE,AL— Riley O. Perry and
his wife Dorothy (Dot) Perry
moved to Centre, AL in April of
1937 and established Perry Fu-

neral Home. Its first location was
in a small residence on North River
Street, later moving to a new build-
ing on Main Street. Riley’s son Bill

Perry joined the business with his
father in 1949. In 1956 the Perrys

again moved to a new location on

CONTINUED ON PAGE A2

Atlanta Mortuary Service celebrates 40 years of
service, completes construction of New Facility

John A. Fitzgerald

ATLANTA,GA— The owner
and staff of Atlanta Mor-
tuary Service are pleased
to announce their 40th an-
niversary of service to fu-
neral directors throughout
the country. Owner John
Fitzgerald is proud to pre-
side over Georgia’s original
embalming and shipping
service, but emphasizes this
milestone would not be pos-
sible were it not for the fore-

m

The new facilities of Atlanta Mortuary Service

sight of Ed W. Williams, a
pioneer in Georgia funeral
service and the founder of
the company in 1969. “Ed
had to build funeral direc-

tors trust in an era when

funeral homes were reluc-
tant to allow anyone outside
their own firms to assist in
the preparation of remains
for the families they served,”
said Mr. Fitzgerald.

Dgh.vu ! Cor@

Since Georgia does not
make a distinction about
establishment licensing
requirements between

embalming services and
CONTINUED ON PAGE A24

Partner with Judean Dﬂﬁvs:yarﬂuﬁsrﬂﬁs unique maﬁmn’alb:ation
to the families you serve. (Includes certificate mailed from Israel)

i
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Endangered Missing

HALEIGH ANN MARIE
CUMMINGS

Date of Birth: 8/17/2003
Date Missing: 2/10/2009
Missing From: Satsuma, Florida
Age at Disappearance: 5 Yrs
Age Now: 5 Yrs
Sex: Female
Race: White
Height: 3°0”
Weight: 39 lbs
Hair: Blonde
Eyes: Brown

Circumstances: Haleigh was last
known to be sleeping in her home, in
the area of Hermit’s Cove in Satsuma,
Florida, on the evening of February
9, 2009. She was discovered missing
during the early morning hours of Feb-
ruary 10, 2009. She may still be in the

Endangered Runaway

CHANTAL IMONI-DERAYA
CAMP

Date of Birth: 1/15/1993
Date Missing: 4/4/2007
Missing From: Anna, Texas
Age at Disappearance: 14 Yrs
Age Now: 16 Yrs
Sex: Female
Race: Black
Height: 5°4”
Weight: 125 Ibs
Hair: Lt. Brown
Eyes: Brown

Circumstances: Chantal may still
be in the local area or she may travel
to Oakwood or Arlington, Texas.
When she was last seen, her hair was
dyed red. Chantal has braces on her
teeth. She may go by the nickname

HAVE YOU SEEN THESE CHILDREN?Z

The photographs below have been provided by the National Center for Missing and Exploited Children.
Please help locate these children by posting in your lobby, office, on your bulletin board, etc.

Endangered Runaway

ERINN ROGERS

Date of Birth: 2/11/1992
Date Missing: 1/8/2007
Missing From: Modesto, California
Age at Disappearance: 14 Yrs
Age Now: 17 Yrs
Sex: Female
Race: White/Hispanic
Height: 527
Weight: 108 lbs
Hair: Black
Eyes: Brown

Circumstances: Erinn was last seen
on January 8, 2007. She may still be
in the local area. Erinn has a scar on
her forehead and a scar on her lower
back. She has a mark above the right
side of her upper lip.

Your Firm
could be pictured on the
front cover of the

2010 Funeral Home &
Cemetery Directory

TO SUBMIT -

Include your firm’s name, address, phone
number(s) and name of contact person on
your company letterhead, along with your
photograph or line drawing. Include a short
description of your facility.

SEND TO
2010 FRONT COVER
c/o Nomis Publications, Inc
PO Box 5159

Chipmunk, Shanti, or Shay.

local area. Haleigh’s ears are pierced.

Youngstown, Ohio 44514

Deadline is May 15, 2009
For more information, call Kim at 800-321-7479
www.nomispublications.com
kim@nomispublications.com

Anyone with information should immediately contact the National Center for
Missing and Exploited Children at 1-800-843-5678 or (703)235-3900

Perry Funeral Home has been
serving Centre since 1937

¥
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Cedar Bluff Road in Cen-
tre, where it operated for
41 years. In 1981, Bill’s
son Bob Perry joined the
firm and began the third

foot facility to meet the
needs of the families they
serve. In 2007, they pur-
chased Jordan Funeral

CONTINUED ON PAGE A16

generation of Perrys oper-
ating the funeral home.
On March 9, 1997, Bill
and his son Bob opened
their new 17,000 square




FUNERAL HOME & CEMETERY NEWS Section A Page A3

%

FINANCING

for up to 12 months”

MAY 2009

LIMITED TIME

EQUIPMENT FINANCE
ACCUBUILT = /

Accubuilt and TCF Equipment Finance, Inc. have teamed up to offer 0% financing for up to 12 months

on all of our funeral vehicles. This offer is for a limited time and ends June 30, 2009.

Call your local dealer for details or call Accubuilt to locate the dealer nearest you.
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Since 1923 WCORACHES N\~
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SAYERS & SCOVILL

PROUDLY FEATURES

s & vy Vi
VEHICLES

f@ |
(888) 324-7895 - www.accubuilt.com

CADILLAC
MASTER
COACHBUILDER

*TCF Equipment Finance is not a manufacturer, seller or distributor of any equipment and makes no representation or warranty whatsoever with respect to the condition, specifications, operation, performance,
value, design, durability, suitability and/or fitness for a particular purpose, of any such equipment. All terms are subject to credit approval with TCF Equipment Finance, Inc. 0% financing does not include
applicable sales tax. First payment and doc fee due upon delivery of vehicle. Terms and conditions are subject to change without notice. Accubuilt must have a complete dealer-signed production order in hand

on or before June 30, 2009 to qualify.
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McKay’s South Bay Mortuaries participate in Seminars

LOS ANGELES,CA— On
March 1, 2009, McKay’s
South Bay Mortuaries
hosted a pre-planning sem-
inar at the University Sev-

) Sizes Availsble enth Day Adventist Church

_ _‘- Full Couch  Half Couch in Los Angeles, CA. The
26 e .

b e purpose of this event was

o w to encourage people to

www.cherokeechildeaskets.com 800-535-8667] plan ahead and to make ar-

ey, Funeral Home &

‘enjteg News readers

r

~ Mention code FHCNOS and get 10% off
creative fees on the “Disguised As...” series
through May 31, 2009. Available as billboards,
postcards and newspaper ads.

© adfinity

1-877-251-1222 ext. 1 « adfinity.net

rangements for themselves
and/or their loved ones in
a timely manner. The room
was decorated like a Ha-
waiian cruise ship with the
themed tagline “Are YOU
ready?” The delectable all
vegetarian breakfast was
catered by Have Pots Will
Deliver.

Jim Ruester, the public
affairs officer representing
Riverside National Cem-
etery, spoke about the ben-
efits of having a family vet-
eran and immediate fam-
ily member of that veteran
placed in Riverside Nation-
al for interment. He was
well received and provided
much useful information
about what the cemetery
had to offer.

Gary Parker represent-
ed Pacific Hospice Care, an
amazing facility that pro-
vides care specific to the
patient’s wishes and desires.
He addressed many con-
cerns about hospice care,
and why and how it would

(L to R) Pastor Dent, Shannan Guillory, Lydia Friend, Joshua Creecy, and Mark McKay Jr.

benefit anyone who utilized
their services.

The keynote address was
delivered by Mark McK-
ay himself, who discussed
all of the different options
and services that McKay’s
South Bay Mortuary had
to offer. This includes their
recession proof package
complete with a funeral
service, including an en-
vironmentally safe casket,
chapel service, a death cer-
tificate, burial permit, use
of the viewing room (if
embalming option is se-
lected), transfer to ceme-
tery within a 30 mile radi-

McKay's Media Representative Shannan Guillory debriefs Jim

Reuster on the order of events.

was shown on a continuous loop at the funeral visitation
and saw how it made people laugh and cry together. I saw
how that video helped people tell stories and give each
other memories they would not have had if it had not
been for that experience.

I saw people congregating around picture boards and
sharing stories as they laughed and remembered and cried
together. I saw people gather around the coffee urn and
share the cookies you provided as they comforted one an-
other. I saw how people expressed themselves as you asked
them to share stories about my friend. You provided a card
for friends and family to write down favorite memories
for the family. You arranged for a balloon release to help
the grandchildren of my friend have a special part in the
celebration of their “Pappy Ron’s” celebration. You helped
us all celebrate his life, not get stuck in the experience of
his death.

Please always remember that what you do is not about
the proverbial “Box” but it is about life. Don't let the fi-
nancial worries of the world cause you to shortchange a
family that needs to know that their loved one’s life mat-
tered and that their loved one’s death was a reason for
many to be able to celebrate knowing them. Please don't
forget the value of what you do and please, please give
society a reason for continuing to trust in you, “The Fu-
neral Director.”

Thanks to all of you who are so dedicated to this pro-

fession.

I have just returned to my office after attending the fu-
neral of a very dear friend. So, today I am writing this ar-
ticle with a heavy but joyful heart. It is because, you the
dedicated, under-praised funeral directors that I know, a
very difficult day for me was a very positive experience.

Because of all of you who serve in this profession, I was
able to honor and celebrate the life of a man who has
meant a lot to me and so many others. Because of you,
a large group of people were able to step outside of their
grief; if only for a few minutes to honor a life well lived
and a life that will always be loved and remembered. Be-
cause of you, everyone in attendance was reminded once
again how fragile life is and how important it is to say
on a daily basis the things you want people to know. Be-
cause of you everyone was once again reminded that life
is short and that relationships are really what count in
this world.

I wanted to use this forum to commend all of you for
what you do to help people honor and celebrate life. You
do not just take care of the dead; you are responsible for
the most important ritual in our society. Today and ev-
ery day, I want to lift you up for the wonderful job you
do. I want also to remind you that yours is not a profes-
sion that is to be taken lightly. You bring meaning to life
and to death in a way that helps society know what really
matters in this crazy world of ours.

This is a fragile time in our world. The economy is rather
shaky; people are uncertain more than ever about their
future. People are wondering on a daily basis if they will
have jobs and if they will be able to care for their families.
It is a time when it could become easy to cut services, to
try to hold down expenses, but please don’t do that. The
services you provide are the most important things you

Sherry L. Williams, RN, BA, GMS, GRS, is the president and founder
of New Leaf Resources a division of Sherry Williams Enterprises, Inc.
She was the co-founder of Accord Inc. and has been involved in grief
and bereavement training and services for the past twenty-two years.
She has an Associate Degree in Nursing from the University of Ken-
tucky Extension Program and a Bachelor of Arts degree in Psychology
from Bellarmine College in Louisville, KY. Sherry is a nationally certi-
fied Grief Management Specialist and has advanced certification as a
Bereavement Facilitator from the American Academy of Bereavement
and is certified by the Grief Recovery Institute as a Grief Recovery Spe-
cialist.

An audience member takes notes at the seminar.

us, and usage of the funeral ~ On December 1, 2008,

do. The casket and care of the body are only secondary.
Today, at a time that I was most vulnerable, I witnessed
firsthand just how important the services are. I witnessed
the extra things that you can do to help families face the
reality of death and celebrate a life. I viewed a video that

She has been a featured speaker for numerous organizations in-
cluding the National Funeral Directors Association and the Associa-

tion for Death Education.

She can be reached by email at sherry@newleaf-resources.com.
Visit New Leaf Resources and Sherry Williams Enterprises, Inc. at

www.newleaf-resources.com

coach. The direct crema-
tion option is also available
for those who desire. The
event came to a close with
door prizes being raffled
off to four lucky winners.

Kansas Ave Seventh Day
Adventist church host-
ed a World AIDS Day
event. Several representa-
tives from McKay’s Family

CONTINUED ON PAGE A25
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Where 1s your business heading?

With cremation requests continuing to increase nationwide it makes good
financial sense to consider the purchase of a crematory.

. Reliable, even conservative statistics tell us that
cremation is on the rise; rapidly in states that
o of Deaths have resisted this change and in a measurable

recentas 4
pPercentaf ., Cremation

Resulting 1 progression in those currently showing more

moderate growth.

For firms relying on third party providers,
the difference in the cost for this service
and that of financing or leasing
equipment may amount to a few hundred
dollars a month. Why not take advantage
of the opportunities cremation offers?

* Build equity in your business

* Improve cash flow

i to the Year 20257 =16
P::Z:f'f\zzust 6.9, 2008 * Secure “custody of care” for your families

rth America

6 Statistics and
tion, Montreal, Ca
Association of No

n the CANA “Final 200
90th Annual Conven
© CANA Cremation

\/

As repaﬂed i
presented\ at the

* Limit liability exposure

* Become a full service facility

The projections shown in the chart above
make a strong case for action now. Learn more
about the advantages of ownership by calling
Cal Wilkerson at 321.282.7357or visit us at

Www.uscremationequipment.com.

There is no obligation and it would be our
pleasure to answer any questions you may have
about our equipment, services and the feasibility
of adding this dynamic opportunity to your
bottom line.

Model US 100 “Classic” Cremator

The performance and value leader in cremation systems.

Cremation
Equipment

A Dhinipios of %1&'

370 S. North Lake Blvd., Ste. 1004 ¢ Altamonte Springs, FL 32701 e Ph: 321.282.7357 e Fax: 321.282.7358
www.uscremationequipment.com © E-mail: info@uscremationequipment.com
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Fixed pricing

No need to call for changing prices!

Our prices are printed in our brochures to keep | .
it simple for you and the families you serve! | .

* Fixed pricing keeps it simple & includes;
- Engraving (mo additional charge for extra letters)
- Shipping and Handling
- Velvet Gift Box for Your Customers
- Personalized Presentation Box
for Funeral Directors
- Permanent Archival Storage of Imprint
for Additional Orders or Replacements

Contact us for mon
informeation or d

FREE display kit!

includes everything!

27 L ’
 Decious.
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Send Us
Your
News!
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We,
Aemeries
QUALITY = CUSTOM = KEEPSAKES IN SILVER & CGOLD

1-800-774-0306

email: pmkeepsakes@aol.com

press_releases@nomispublications.com
www.nomispublications.com
|

BRUTE II°

The Very Best All Stainless Steel
Embalming Table on the Market!

DOUBLE TUBED

100% STAINLESS STEEL

1000 LB

CAPACITY

DESIGN COPYRIGHTED

T e,

MANUAL $1527
HYDRAULIC $199

CREDIT CARDS
ACCEPTED

PATENT
PENDING

QUALITY ¢ VALUE AT A REASONABLE COST

d%%‘@\ﬁlgj

e locking chromed wheels d
e Double support bars
e only 5"deep when folded

ALL PRICES DO NOT INCLUDE S&H.
WHILE QUANTITIES LAST!

A Proactive
. Approach

-~ to Advance

. Funeral
i; Planning
By Christopher Kuhnen

Internet Pre-Need Leads

Many funeral homes today have tried unsuccess-
fully to grow their pre-need business utilizing in-
ternet leads. They complain that the leads are not
as profitable as leads derived from other traditional
lead sources. I would suggest that these leads really
are not as unprofitable as some may think. In fact,
they can be very profitable in terms of ROI, cost
effectiveness and predictability.

A recent analysis of a select group of funeral homes
I know that use internet leads clearly show that in-
ternet leads are quality leads that close when worked
in the proper manner. Here are some things learned
from the analysis of these firms that will hopefully
help you.

Purchase your leads from a reputable lead provid-
er. You would not think of purchasing direct mail
leads from just anyone. Chances are you do busi-
ness with a national provider that scrubs their lists
monthly to ensure accuracy. Make sure the quality
of leads you are receiving are the best they can be.
Lead quality is almost 60% of closing a sale while

having the right sales process in place accounts for
40%.

Contact all the leads you receive just as soon as
possible. The analysis we did shows that the soon-
er you get back with the prospect the better your
chances of closing a pre-need contract. Consum-
ers that respond to an on-line offer are looking to
purchase now, not tomorrow. They generally are
not as loyal to any funeral home and will do busi-
ness with anyone who offers to meet with them as
soon as possible.

Stay in touch with those leads that do not buy
right away. Marketing studies have always shown
that your prospects need to be exposed to your
message at least 7 times before they’ll take any ac-
tion! That’s why you need to build and maintain
relationships with your list. This is where ezines,
e-course and autoresponders work like a charm.
They will follow up for you automatically. It’s like
putting your marketing on autopilot, so you can
just set it and forget it! The point is, stay in touch
with persistent and diligent follow-up and you will
never neglect a lead again.

Christopher Kuhnen is Vice President of Marketing for The Out-
look Group, Inc., Franklin, Ohio. Mr. Kuhnen has considerable
experience in the field of funeral prearrangement planning sales,
training and marketing. He provides comprehensive consultation
and support to funeral directors nationwide to help them coordi-
nate and develop their funeral prearrangement advertising, mar-
keting, image, sales and public relations strategies.

He is a Kentucky Licensed Funeral Director, Life Insurance Agent
and member in good standing Funeral Directors Association of
Kentucky. Additionally, Chris is a recognized Certified Preplanning
Consultant (CPC) as bestowed by the Funeral Service Foundation
and a recognized Certified Marketing Specialist as bestowed by
the National Marketing Academy.

He has presented numerous continuing education, advertis-
ing, marketing and pre-need seminars to a variety of national,
state and regional funeral associations. Chris can be reached at
(800)331-6270 or ckuhnen@theoutlookgroup.com.

MAY 2009
Veterans & Family
Memorial Care Providers
become “0Old Glory

Collection Centers”
SANIBEL,FL— Mark Davis, President/CEO of Val-

Mark Memorial Group, announced that its Veterans
& Family Memorial Care division has rolled out an-
other community outreach program aimed at driving
visitors through the front doors of its over 500 VFMC
Provider locations nationwide. Exclusive VEMC Pro-
viders in 44 states and Guam have now become Old
Glory Collection Centers. “This is just one of the
many programs underway designed to stimulate public
awareness and increase activity for our providers,” said
Mark Davis. “The company focus is on driving visitors
through the front doors of our member funeral homes
for reasons other than attending a funeral service or
visitation.” National Hospice & Palliative Care Orga-
nization recently published the following eye opening
statistic: There are 50,000 Veterans deaths each month
which represents 28% of all deaths in the United
States. The Veterans & Family Memorial Care Brand
is the funeral industry’s leading provider of commu-
nity outreach and public relations programs designed
to increase at-need case volume. “Families will bypass
heritage in another funeral home to use a VFMC Ex-
clusive Provider that has distinguished their firm to be
the “Veterans Choice’ in their community,” said Mark
Davis. “The bottom line is that Veterans reach out to
companies that reach out to them.”

As the United States continues to prosecute the War
on Terror, across the nation, Americans continue to
display their pride and patriotism to a degree not wit-
nessed since the World War II era. Our nation’s flag
flies boldly from homes, offices, and automobiles. As
time passes, however, many of these flags begin to show
the ill effects of exposure to wind and weather. As they
are replaced, their owners are faced with the dilemma
of what to do with them.

The Flag Code states: “The flag, when it is in such
condition that it is no longer a fitting emblem for dis-
play, should be destroyed in a dignified way, preferably
by burning.”

The Flag Code does not actually give specifics on
how to destroy the flag. One should use common sense
making sure the procedure is in good taste and shows
no disrespect for the flag. VFMC Providers nation-
wide perform a flag retirement ceremony in conjunc-
tion with their local: American Legion, Veterans of
Foreign Wars, Boy Scouts of America, Girl Scouts of
America, City Hall or other patriotic organizations.

The National Flag Foundation recommends the fol-
lowing as the proper ceremonies for retiring and de-
stroying a worn Flag.

Ceremony of Final Tribute

This ceremony should be conducted at a private, non-
public location. Only one Flag, representing all those to
be destroyed, should be used in the ceremony.

Two color guards should be used at evening retreat, one
for the Flag currently in use and a special color guard for
the Flag to be permanently retired.

Just before sunset, the Flag that has been flying all day is
retired in the normal, ceremonial procedure for the group
or site.

The color guard responsible for the Flag receiving the final
tribute moves front and center. The leader should present
this color guard with the Flag that has been selected for its
final tribute and subsequent destruction. The leader then
should instruct the color guard to “hoist the colors”.

When the Flag has been secured at the top of the pole,
the leader comments:

“This Flag has served its nation long and well. It has worn
to a condition to which it should no longer be used to
represent the nation. This Flag represents all of the Flags
collected and being retired from service today. We honor
them all as we salute one Flag.”

The leader then calls the group to attention, orders a sa-
lute, leads the entire group in the “Pledge of Allegiance”
and orders the Flag retired by the color guard.

CONTINUED ON PAGE A20

“the shorter the supply line the better off you are”

Faneral Deinectons Research, Juc.

AMRA INSTRUMENT, LLC
623 N. Tower (RO. Box 359)

Centralia, WA 98531
Www.amrainstruments.com®
www.preproomdirect.com ™
®

WEB DIRECT GIFT & PRICING
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MANUFACTURING INC.

Stainless Steel
Embalming Station
Model 1036-9M

FUNERAL HOME & CEMETERY NEWS Section A

Three Body Refrigerator
Model 1036-R114

DISTRIBUTORG———
MANUFACTURER

of Premium Mortuary Equipment-Family Owned
and Servicing the Industry for over Twenty Years

]

S

-

Two Body Roll-in Refrigerator
Model 1036-R115

Page A7

Units ship fully assembled, simply plug it into an outlet and they are operational. All quality
stucco galvanized steel construction with a flush mounted door. Units include thermometer, door
closer, switch and vapor proof light fixture. The three body interior is provided with rolling racks
and high density plastic storage boards to match body capacity. The two body unit has one shelf
and space for your cot. Other styles and capacities available, please Inquire.

Flush Embalming

" Cadaver Storage Racks
- .2, 3, 4, & 5 Tier Capacities R

- "
’ ¥ = '

Cotton, White / Brown, 1 Ib.
Only $ 23.00 each

Polyester, White, 4 oz.
Only $ 11.00 each

Headrest
Molded plastic, stur:

Only $ 33.00 each

, reusable

Plastic Undergarments
Clear, S - XL for most items

Unionalls........cccceuee..... $12.00 ea
Shirt/Jacket.................... $10.00 ea
Pants ....cccoeveveeeeeeeeeene, $3.00 ea
Capri Pants.......cccoeeeeene. $6.00 ea
CoverallS.......ccoeevveeeeereennnns $3.00 ea
Stockings $3.00 ea
Sleeves... $2.00 ea

Infant Unionall

Free ground shipping on plastic
undergarments orders over $300
Continental US ONLY

Model T3603
Carrier Chassis Tray v

Post-Mortem TI*e'a'd —~—

Disposable Headrest
Styrofoam, sturdy, disposable

Latex PF Textured ................ $ 65.00 case

Nitrile Powder-Free............... $ 69.00 case
(Shown left)......cccoeviinririerieene 7.99 box

Station Model
1036-13

Model T3624 ==
Laminated Body %
Storage Board

Model T3626
Stainless Steel
Body Tray

| Battery Operated
| Cadaver Lift
" Model M678

SPEGIAL OFFER

Temporary Urns
Capacity - 220 Cubic Inches
with Snap Lid

Includes Sturdy Plastic
Bags and Ties

$.99 each

WHILE THEY LAST

! Packed 48 per case
(Case Orders Only)

t

Complete
Water Control Unit
Model 1036-1

(Available in left
or right versions)

head'and arm rest

Only $ 25.00 per case
24 per case

Premium Gloves

S-XL 10 bx/case 100/bx
(One size fits all)

.................................... 7.49 box

Pall Bearer Gloves
Quality, Cuffed, White

Only $11.99
per dozen

Three Piece
Sterilization Sets

Solid Pan, Perforated
Pan & Cover

Plastic Body
Boards
Set of 3

Only $ 129.00
per set

20.0” x 12.0” x 4’H
Only $79 each
12.75” x 10.375” x 4”H
Only $45 each

EVERYDAY MORTUARY

SUPPLIES

Stainless Steel Hypodermic Needles
Luer Hubs with long lasting points

20 Gauge 15 Gauge 13 Gauge 12 Gauge
1.5” long......... $1.65ea 3.5”long......... $425ea 4.5”long......... $5.50ea 3.0” long......... $3.75 ea
2.5”long......... $1.95ea 4.0”long......... $4.95 ea
5.0” long......... $5.75ea 10.0” long
19 Gauge 6.0” long......... $6.75 ea
3.0” long......... $2.25 ea

Stainless Steel Instruments
Dressing Forceps

6.0” long $3.95 ea
8.0” long $7.95 ea
10.0” long $10.95 ea
Scissors

Ends: Sharp-Sharp, Sharp-Blunt, Blunt-Blunt
5.5”7 10NG cuveivierecreereereeie e $3.95 ea
6.5” 10NG ceveveereeieeieeeee e $4.95 ea
Artery Forceps

Straight or Curved

(S 253 T Vo (S $8.95 ea
25T (o] e H $9.95 ea
F 01 (oY e R $11.95 ea

Order $100 worth of instruments
and receive free ground freight.
Continental US ONLY

MORTECH MANUFACTURING COMPANY
4711 NORTH AEROJET AVENUE, AZUSA, CA 91702
TEL (626) 334-1471 e FAX (626) 334-1704

Call us at (800) 410-0100 or Email us at info@mortechmfg.com
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Keepsake Pendant®
Madelyn Keepsake Pendants

can be worn as a necklace,

bracelet, or displayed in a dome.
Large Sterling Heart

The opportunity to choose a Keepsake Pendant

presents itself only once —

the comfo

Sterling Dove
14K Gold Infinity

800-788-0807 Fax 608-752-3683 www.madelynpendants.com e-mail madelynco@charter.net
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Fourth
generation

Licensed

Large 14K Gold Cross
by Special Order

1t a Keepsake Pendant offers,

lasts a lifetime.

service and quality care.

Goodman is

MEQUON,WIl— Charles
Goodman, a 2008 graduate
of the University of Minnesota
Medical Schools program of
Mortuary Science, has com-
pleted national and state re-
quirements to become a li-
censed funeral director for the
state of Wisconsin. He joins
his father Blane and grandfa-
ther Burton at Blane Good-
man Funeral Service LLC,
where he is the fourth gen-
eration in the business. This
community minded business
is focused on individualized

AFFORDABLE ELEGANCE

IN ATOUGH ECONOMY

These are tough economic times.
And we are committed to doing our
share by combining product, style,
and service—with affordable pricing .

Now is the time to ask your funeral
supplier about America’s #1 urn line.
Or call us today, and an ELEGANTE
distributor will contact you.

QUALITY CAN BE AFFORDABLE.

% nle

BRASS “COMPANY

800-252-7277
www.EleganteBrass.com

OMIIS

PUBLICATIONS, INC.

FUNERAL HOME &
CEMETERY NEWS

Name

Address

City

State

Zip

Phone

Signature

ANNUAL
SUBSCRIPTION

] $20.00 Subscription

] 940.00 First Class

1 950.00 Canada & Mexico

] $65.00 Qutside North America

Return To:

Master Card, Visa, American Express

and Discover Orders:

1-800-321-7479

Fax 1-800-321-9040

NV

PO Box 5159
Youngstown, OH 44514
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The New Opportunity
“Arrangement Web Sites”
By Brian Young

Undoubtedly the greatest ongoing change in death-
care is the growing shift towards cremation. Whether
you have, are or will be adjusting to this change, now
is the time to recognize a key opportunity to benefit
from it.

This opportunity itself results from another recent
and increasing change in the particular way so many
families approach death-care planning — via the Inter-
net.

Let’s consider the opportunity that both high-end
and budget death-care providers have already begun
leveraging in various ways: online cremation and ser-
vices arrangement.

Let me say right here that having an arrangement-
capable Web site doesn’t mean forsaking the quality
face-to-face customer service you might be known for.
Many people have never embraced robotic phone op-
erators. Likewise, many will never willingly give up
substantial face-to-face arrangement and assistance
time with a funeral director.

Also, providing an arrangement-capable Web site
doesn’t mean you lessen your opportunity to promote
the value of a funeral ceremony. In fact, a properly
built Web site can guarantee that nearly every person
exploring its pages is made aware of, and usually expe-
riences, a short video explaining the value of ceremony
— probably a more compelling medium then even you
personally explaining it in your arrangement room. (If
you have not seen it, view Anderson-McQueen’s “Val-
ue Of A Ceremony” video in the Choices section of
their Website. It is available for licensed play on other
Websites.)

So what should you know about Web sites that allow
complete or near complete arrangement and payment
online for cremation services?

First: Cremation Arrangement Websites save you time
and money by winning business from the people that
want to arrange partially or completely online. You
save time through all or nearly of the needed paper-
work and detail gathering being completed electroni-
cally, some states even accepting digital signatures. You
save money by doing more business with the same or
less staff.

Second: Cremation Arrangement Websites make you
money. Obviously, doing more calls with little or no
increase in staffing equals greater revenue with higher
profit margins. How many more calls? That depends
on how well your marketing is driving people to your
Web site. I can tell you that the most progressive Web-
leveraging man I know of in the industry has captured
about 25% of his state’s business, and has done it in
significant part by driving people to his Web sites, one
of which is a Cremation Arrangement Web site.

Third: Even newly launched Cremation Arrangement
Websites can sell several cremations in the first month
after going live. In such cases an effective marketing
plan is working. But, the fact that it is happening
means there is a demand seeking a supply. If you are
the first supplier in your region to reach out to those
that are Web oriented, what kind of advantage are you
procuring? And, if you are in a market hit sooner rath-
er then later by the toughening economy, how much
sooner will a cremation-focused Web site be connect-
ing with a rapidly growing demand?

Want to see some of these Cremation Arrangement
Web sites? There are really only two approaches so far,
choose a package or build-your-own package. Here are
three somewhat different examples of those approach-
es: Affordable Cremation Services of New York, Cre-
mation Society of New Hampshire, and Cremation
Society of Hampton Roads. Take a few minutes to ex-
plore these sites. The ease of use is self evident from
the moment you arrive.

It is true that change is usually accompanied by op-
portunity. As you know, being first to market is also
usually a good opportunity. As death-care deals with
the continuing changes dealt by increasing demand for
cremation services, don’t miss the accompanying op-
portunity to supply that demand in the newest of ways
- the Cremation Arrangement Web site. It’s a change

whose time has arrived.

Brian Young is the Marketing Director at FuneralNet, the original
and largest provider of custom Web sites to the deathcare industry.
Brian received his Bachelors degree in Mass Communications from the
University of Central Oklahoma. He has worked both nationally and in-
ternationally in public relations, marketing and sales roles. Before com-
ing to FuneralNet, Brian was a leading health insurance representative
for a national subsidiary of HealthMarkets®. Since coming to the indus-
try, Brian has focused on helping death-care businesses recognize and
leverage their Web sites as multi-function business tools. He has writ-
ten and delivered Web-related presentations and articles for such orga-
nizations as the ICCFA, CFDA, IFDA, WSCA, and several trade publica-
tions. You may contact Brian at brian@funeralnet.com.
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S TAKMORE

The folding chair with the permanent look?®

FLEXIBILITY, COMFORT, VALUE—  STAKMORE offers a seating option that provides client comfort,
three words that are synonymous with  service flexibility and compliments your interior decor.

the quality folding chairs STAKMORE,  contact your funeral supply distributor today to learn more
the INDUSTRY LEADER, has been 404t STAKMORE's product offerings.

manufacturing since 922,

For a list of funeral supply distributors contact our corporate
CHOICE S—the key word describing the numerous chair styles,  offices. Phone: 607-687-1616; Fax: 607-687-0049; E-mail:
wood finishes and upholstery options offered by STAKMORE.  customerservice@stakmore.com

STAKMORE ¢ PO. Box 309 Elm Street « Owego, NY 13827
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TIRED OF THE OLD WAYS?
READY FOR SOMETHING NEW?

Let Print-A-Plate modernize your method of making plates
for urns, caskets, grave markers, and vaults.

N\

PRINT-A-PLATE

OFFER

HP1006
Call for Details

Limit one per customer

USA PATENT PENDING
12/176,609

Our system is completely FREE
with your first order of plate materials

e Uses Your Computer And Laser Printer
e Attractive And Durable

e Easy And Economical

LIMITED TIME

FREE Printer

You can create a beautiful marker for the next family that needs your professional service.
Give them that personal touch. They will remember and thank you for it!

CALL TODAY! 1-888-663-6050

The Power of a Personal Touch

1-888-663-6050
www.printaplate.com

/
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Jennifer Seger honored
by Women Aware

Jennifer Seger receives the Young Woman of Excellence Award

SIOUX CITY,IA— Jen-
nifer Seger was among
seven women honored lo-
cally for their leadership,
character and contribu-
tions during the 25th an-
nual Sioux City Women
of Excellence recognition
banquet.

A panel of judges select-
ed the women from a field
of nominees. The women
were nominated by ser-
vice organizations, busi-
nesses, civic clubs, schools
and family members for
their volunteer and per-
sonal contributions to
their communities.

Katie Colling, execu-
tive director of Women

The women were honored
in seven categories.
Honored in the Young
Women of Excellence cat-
egory was Jennifer Seger,
23. Jennifer was nominated
by her father, Daniel Seger.
After graduating from high
school in O’Neill, NE,
where she already had re-
ceived college credits, she
received a scholarship to
attend the Kansas City
(Kansas) Community Col-
lege Mortuary Program.
At the age of 21, she be-
came the youngest wom-
an in the history of the
state of lowa to receive
her Iowa funeral director’s
license in 2006. She has

obtained her Nebraska li-
cense and works at Meyer
Brothers Colonial Cha-
pel in Sioux City.

Aware, said the event is a
fundraiser for the agen-
cy, which helps displaced

homemakers and women.

Legal
i Sj)geak

By Atty. Harvey . Lapin

Illinois Funeral
Directors
Association Insurer

Refuses to Defend Lawsuits

There have been numerous stories and reports about
the problems of the Illinois Funeral Directors Associ-
ation (“IFDA”) and the Pre-need Master Trust Fund
(“MTF”) that it established in the 1980’ in a profit
subsidiary, IFDA Services, inc. (“Services”). According
to the media reports the MTF was investigated by the
Comptroller of the State of Illinois who determined in
2006 that the condition of MTF was intolerable be-
cause the fund had a $39 Million deficit, Services had
collected $8.5 Million in excessive fees and some of
the funds in MTF had been used to purchase and pay
premiums on key man life insurance on IFDA officers
and directors. The investigation led to the temporary
freezing of payments from MTF so that funeral direc-
tor participants had to front the costs for funerals that
occurred that were supposed to be funded by MTE

While IFDA was attempting to correct the problem
one group of funeral directors that were participants
in MTF filed a lawsuit in Chicago against the current
and past officers and directors that were believed to be
involved. Another lawsuit was filed shortly before in
Kane County, Illinois on behalf of consumers. Since
IFDA was covered by insurance, they apparently re-
quested the insurance company to defend the lawsuits
and cover the potential liabilities.

However, on March 16, 2006, the insurance company;,
Federal Insurance Co., filed a lawsuit for a Declaratory
Judgment against IFDA and the individual defendants
in the Federal Court in Chicago requesting a decision
that it did not have to defend the lawsuits or cover the
liabilities. The primary basis for its position was that
IFDA did not promptly notify it of the claim in 2006
and because damages may result from the wrongful
conduct of the IFDA officers and directors that were
involved. It is difficult to predict what the court will
decide with regard to the insurance company’s claim.
However, the fact that it was filed should give every in-
dustry member the incentive to follow advice that the
author has frequently given in presentations to national,
state and local groups.

READ YOUR INSURANCE POLICIES. Make sure
that you know what is covered and what is not. If you
are not sure about coverage then ask your insurance
agent or the company for a written explanation in plain
English. One suggestion is to list some situations that
could result in a claim and ask the agent or insurance
company to confirm in writing that you or your busi-
ness will be covered. For example, a wrongful burial
situation, a wrongful cremation, and an embalming
error are the types of problems that should be covered.
Make sure you know what is excluded from coverage in
a policy, and if the exclusion excludes something that
should be covered, add an endorsement to the policy
for that coverage.

Make sure that you understand the rules for making
a claim and when the claim should be filed. This is not
always an easy thing to determine. For example, if a con-
sumer is unhappy about something and indicates that
they are going to file a lawsuit, should you contact your
insurance agent? Probably not in most situations, but if
the complaint involves something very serious, then it
would be prudent to notify the agent or the insurance
company. It usually is better to notify the agent or in-
surance company even if no claim is ever filed, than to
be in the situation of the IFDA officers and directors.
It cannot be a happy situation to be required to de-
fend two lawsuits at your own expense and to also pay

a lawyer to assist you in third lawsuit by the insur-
ance company to determine if it has to defend you.
Obviously, the IFDA situation will continue to de-
velop and when appropriate the author will report
on events with suggestions to follow for avoiding
similar problems.

Harvey I. Lapin, P.C., is a member of the lllinois Bar and Flori-
da Bar. He is a member of the faculty at the John Marshall Law
School in Chicago and is presently teaching the subject of Tax
Exempt Organizations.

He has written numerous articles on the subject of taxation, fu-
neral and cemetery law.

The subject discussed in this article and future articles resulted
from the questions from readers. If you have any questions about
the topics covered in this column or in obtaining professional as-
sistance, please contact the author c/o Harvey I. Lapin, P.C., PO
Box 1327, Northbrook, IL 60065-1327. Phone (847)509-0501 or
fax to (847)509-1027.

The author also prepares material for CB Legal Publishing Cor-
poration CB Legal Publishing Corporation’s Release Form Kit,
which was prepared by the author, contains Release and Hold
Harmless forms for Funeral Homes to use in situations where it
has resolved a complaint with a customer, such as a problem oc-
curring in a ship in, and wants to be sure that there will be no
further action by the customer or their relatives. Other situations
that are covered are obtaining Releases and Hold Harmless Agree-
ments in advance from family members who insist on viewing
an unembalmed or disfigured body or who may be identifying
the body. The Funeral Home Kit contains 9 Special Releases for
specific funeral home situations and a General Release form to
be used for other situations not specifically covered. There are Re-
lease Kits for Crematories, Cemeteries and Combination Funeral
Home/Cemetery Operations. The forms can be purchased on a
custom basis with your business name and address preprinted at
the top of each form. Call Cheryl Lapin at the number below for
information.

The author also writes more extensive articles on subjects of in-
terest to the industry in a newsletter, the Cemetery and Funeral
Service Business and Legal Guide. Subscriptions to the Guide cost
$110 per year for ten issues on different topics. New subscribers
are usually eligible for introductory rates. Anyone interested in sub-
scribing can contact Cheryl Lapin, CB Legal Publishing, P.O. Box
1327, Northbrook, IL 60065-1327, fax to (847)509-1027 or call
(847)509-0501.
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PINNACLE
FUNERAL SUPPLY

CARMEL, NY

Independently Owned

We will match or beat most

competitors prices
The Mark F. Rinker Funeral Home & Memorial Service

P—‘-‘-I_-l-"__;—____. ..:-T - —

We deal direct with the manufacturer
— No “middle man”

We ship our products from different
warehouses around the country to keep

« 't P Q blr . .
Quite Possibly our shipping charges low

E RM A ,D RO America’s Finest
Line of Professional .
D MORTUARY Cosmetics” Call to request your FREE flier today
COSMETICS and receive 10% OFF

« COVER CREMES « LIP COLOR as a thank you for your first order

* LIQUID TINTS | POWDER TOLL FREE 1-888-688-2788

« BRUSHES « WAX
CALL FOR OUR CATALOG 1-800-531-9744 7 DAYS A WEEK
8:00 AM - 10:00 PM EASTERN TIME

Fax 903-641-0383 E-Mail: dermapro@wtrt.net
www.derma-pro.com

Does Your Vault Presentation
Ever Spring Leaks?

Mark F. Rinker

CUBA,NY— The Mark F.
Rinker Funeral Home &
Memorial Service, Inc.
opened recently in Cuba,
NY. A lifelong resident of
Cuba, Mark E. Rinker at-
tended Jamestown Com-
munity College and re-
ceived an Associate’s De-
gree in Mathematics and
Science.

Having learned the pub-
lic side of funeral service
from Rex A. Mclntosh,
Rinker decided to enroll
in the Simmons Institute
of Funeral Service and in
August of 2004 graduat-
ed Mu Sigma Alpha. Re-
turning to Cuba, he com-
pleted his residency un-
der Mr. Mclntosh’s direct
supervision. After com-
pleting the residency, he

Market research has confirmed that many families making

passed the NYS Funeral
Directors Law examina-
tion, becoming a fully li-
censed funeral director.

In January of 2008, after
a forty-four year career,
Mr. Mclntosh decided to
retire. Rinker decided this
was the best time to open
his own funeral home.
After many hours of care-
ful planning and with the
help of close friends, he
designed a layout for the
new funeral home.

After contracting the exte-
rior of the building, Rink-
er, along with many close
friends and family, com-
pleted the interior work.

CONTINUED ON PAGE A12

funeral arrangements don’t know they’ll need to select an
outer burial container.

-

They are also not aware of the burial vault’s role and
purpose in protecting the casket and its contents
from subsoil elements and immense overhead weight.

To reinforce your presentation with the most compelling
facts, Wilbert has developed support materials and display
graphics that show the value of a lined burial vault to the
families you serve.

iilhornt:

Uncompromised service. Concrete solutions.”

For more information, contact your local Wilbert Licensee today.

Wilbert, the Wilbert script logo, and Wilbert. Uncompromised service. Concrete solutions. are registered trademarks or service marks of Wilbert Funeral Services, Inc. © Copyright 2009 by Wilbert Funeral Services, Inc. Al rights reserved. ADV-09010538 FHC-May09

Visit our all new Website! New Look! Expanded Features! Improved Online Directories! 5
WWW.NOMISPUBLICATIONS.COM N

PUBLICATIONS, INC.
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New England Cremation Supply Co.
Supplier to the Cremation & Funeral Industry
Wood Base Shipping Containers

ATA Certified/Tested
Combo Tray Minimum Otv: 3

IPPC Stamp
Available
Three Sizes
Available

Air Tray

Visit our Web Site for other Products
www.necremation.com
Call Now to Order: 800-664-8365

SOLID BRAS
CRUCIFIX

BRIGHT GOLD FINISH
STANDARD SIZE 10”

5500
EACH

80 pieces per case e

Men'’s Suits

FOR FUNERAL HOME PERSONNEL
BLACK NAVY GREY BROWN
SOLIDS AND CONSERVATIVE PINSTRIPES

00 s3surr

EACH MINIMUM

— QUANTITY DISCOUNTS AVAILABLE —

SmartChoice Distrihution, Inc.
(917)862-0548 CELLULAR
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Lohmans recommend Proclamation

Pictured in front of the newly erected shrine to St. Francis that was completed through the aus-
pices of Lohman Funeral Homes, under the guidance of Nancy Lohman are (L to R) Mayor Costello,

Fr. John Ryan, Stan Zerkowski, Nancy and Lowell Lohman.

ORMOND BEACH,FL— Ormond Beach
Mayor Fred Costello presented a Procla-
mation from the city to Fr. John Ryan,
Pastor and Stan Zerkowski, Director of
Qutreach, as well as the Parishioners of
St. Brendan Parish for their outstand-
ing outreach program that spans from

Ormond Beach to New Orleans, from
Kentucky to Jamaica. Nancy and Lowell
Lohman, of Lohman Funeral Homes,
informed the mayor regarding the ac-
tivities at St. Brendan where they have
been tremendously generous in assisting

MAY 2009

Mark F.
Rinker
Funeral
Home
opens in
Cuba, NY

Continued from Page A11

The entire process was tru-
ly a community effort and
Rinker states, “The word
thank you doesn’t seem
enough.” He went on to
say, “The best part was that
I was involved in every as-
pect of the project, learning
firsthand what it feels like
to have your dream come
true.”

In November of 2008
the Mark F. Rinker Fu-
neral Home & Memo-
rial Service, Inc. became
fully licensed by the state
of New York to operate
as a funeral home. “As I
look to the future, I look
forward to being able to
serve the community in
which I live, and I prom-
ise to serve the commu-
nity with the same respect
it has shown me through-
out my entire life,” Rinker

in many projects.

concluded.

By Steven Palmer

Lessons from

the Dead

“To philosophize, then, is to learn to have death in
your mouth, in the words you speak, the food that you
eat and the drink you imbibe. It is in this way that we
might begin to confront the terror of annihilation, for
it is, finally, the fear of death that enslaves us and leads
us towards temporary oblivion or the longing for im-
mortality.”

—Simon Critchley

Jeremy Bentham, a British philosopher, jurist and so-
cial reformer, is probably best known through Ripley’s
Believe It or Not for having his remains placed at the
University College London. This cynic of normal reli-
gious views and disposition had his body dissected and
stuffed. A favorite suit was selected and complete with
walking stick, he is seated in a chair appearing in a glass
fronted wooden cabinet. Bentham had studied the New
Zealanders’ method of mummification and wanted
his head preserved in this manner. Unfortunately, the
method was not successful for Bentham’s head and a
wax replica was made as the real decomposing head sat
at his feet. The head was stolen several times and was
even used for football practice by University students.
It was once held for ransom after its paid return it was
placed in refrigeration in the vaults of the University.

This is one of the many interesting and telling tales
of The Book of Dead Philosophers by Simon Critchley
(Vintage Books, 2008).

Why is this important? For one, it is fascinating his-
torical fact and trivia. Two, it is a rare look at famous de-
veloped minds as they face mortality and in the methods
that they died. From Plato to St. Augustine to Thoreau
to Marx; to see their thoughts during their dying and
their circumstances when they died gives us an uncom-
mon look at the death process. To understand this is to
understand the needs of the survivors and to be sensi-
tive of where the decedent and those left behind have
traveled in their journey to this loss. It doesnt matter
whether it was centuries ago or yesterday; the fears and

Observations

boasts of facing death transcend the centuries and teach
us to listen to their experiences. It is then we can begin
to offer advice on their next steps toward healing.

Charles Darwin’s last book was 7he Formation of the
Vegetable Mould through the Action of Worms, with Ob-
servations on Their Habits. Critchley observes, “It is poi-
gnant that Darwin should interest himself in worms on
the way to becoming worm food.” Darwin looked upon
his earthen grave near his home as “the sweetest place
on earth.” On his death he was placed in Westminster
Abbey, away from the worms, against his wishes.

Edith Stein (1891-1942), an Orthodox Jew, became
an atheist in 1904. On a vacation, she read the autobi-
ography of the mystic St. Teresa of Avila in 1921 that
caused her conversion. She was baptized in the Catho-
lic faith on January 1, 1922. She served as a Carmel-
ite Nun, and continued writing. The Nazi threat had
her transferred to the Netherlands, but the Nazi reach
captured all non-Aryans, especially, Jewish born Ro-
man Catholics. She and her sister, Rosa, who was also a
convert, were gassed in Auschweitz-Birkenau concentra-
tion camp. The survivors of that camp gave testimony
to her compassion to fellow prisoners. She was canon-
ized by Pope John Paul II as Sister Teresa de Bendicta
of the Cross in 1998.

We look at philosopher’s desires for final tributes. Ber-
trand Russell who was a prominent anti-war activist,
championing free trade between nations and anti-im-
perialism, had definite views of his demise. Russell was
imprisoned for his pacifist activism during World War
I, campaigned against Adolf Hitler, for nuclear disar-
mament, and criticized Soviet totalitarianism and the
United States of America’s involvement in the Vietnam
War. His belief upon death was, “I believe that when I
die I shall rot, and nothing of my ego will survive.”

His instructions were for no funeral service and not
to tell of the place of his cremation.

“At his death, Russell left two embittered ex-wives, an
estranged schizophrenic son and three granddaughters
who felt themselves haunted by the ‘ghosts of maniacs,
as Russell described his family back in 1893,” wrote Ray
Monk, his biographer.

Voltaire, the famous French philosopher, fought his
Catholicism until his death. He died in conflict with
his religion in 1778. Because of his well-known criti-
cism of the church, which he had refused to retract be-
fore his death, Voltaire was denied a Christian burial,
but friends managed to secretly bury his body at the
abbey of Scellieres in Champagne before this prohibi-

tion had been announced. When asked on his deathbed
by a priest to renounce the devil and turn to God, he is al-
leged to have replied, “Now is no time to be making new
enemies.” His last words are said to have been, “For God’s
sake, let me die in peace.” (http://en.wikipedia.org/wiki/
Voltaire)

In 1791 he was allowed to be placed in the Pantheon.
The funeral procession was led by an entire cavalry troop,
four men carrying Voltaire’s statue, followed by members
of the Academie Francaise and a golden casket containing
his published collected works in ninety-two volumes.

Supposedly, some members of a royalist religious group,
the “Ultras,” reportedly stole Voltaire’s remains in 1841 and
dumped them in a garbage heap. This has been refuted.
However, the heart had already been removed from Vol-
taire’s corpse and can be found today at the Bibliotecheque
Nationale in Paris.

Critchley adds in his “Last Words,” that “Death is the
Last Taboo.” We don't want to be a burden, we want to
die painlessly, but few do. The lesson is it must be dealt
with.

In his introduction, Critchley quotes Socrates: “Now
it is time that we are going. I to die and you to live; but
which of us has happier prospect is unknown to anyone
but God.”

This thought is on the mind of those who seek final ser-
vices and to those who supply it.

“Till now I thought
That death befell
The untalented alone.
If those with talent, too,
Must die
Surely they make
Better manure
—Kyoriku’s death po-em

Steven Palmer entered funeral service in 1971. He is an honors gradu-
ate of the New England Institute of Applied Arts & Sciences. Licensed
on both coasts, he owns the Westcott Funeral Homes of Cottonwood
and Camp Verde, AZ. Steve offers his observations on current funeral
service issues. He may be reached by mail at PO Box 352, Cottonwood,
AZ 86326, by phone at (928)634-9566, by fax at (928)634-5156, by
e-mail at westcott@commspeed.net or through his website at www.
westcottfuneralhome.com.
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Freedom Funeral Service: A New Funeral Home for
Virginia Beach

Freedom Funeral Service spacious preparation room.

VIRGINIA BEACH,VA—
“Freedom Funeral Ser-
vice was born out of a mis-
sion by the owners to offer
the community an alter-
native to services available
elsewhere,” states Johnna
Smaw. A licensed funer-
al director and embalmer,
Ms. Smaw oversees man-
agement of the newly built
funeral home for owners,
Mike Joynes, Les Lascari
and Walter Ewell.

In December of 2007,
when the trio of owners
began construction to con-
vert an existing building
into a funeral home, their
criteria for a modern em-
balming room led them
to select Duncan Stuart
Todd, Ltd., the Preparation
Room Specialists. By choos-
ing the company’s Premier
Source design program,
they achieved their goal of
a state-of-the-art room that

IS YOUR

was compliant with OSHA
mandates.

“We like the space,” Ms.
Smaw comments. “We have
room to open another sta-
tion. The custom cabine-
try provides lots of storage.
And the PrepAir ventilating
system creates a comfort-
able and safe atmosphere
for our embalmer.”

What was once a mattress
store is now a lovely funer-

al home, a well lit spacious
setting with a chapel, offic-
es, two conference rooms
and an additional visitation
room.

Freedom Funeral Ser-
vice is a Tidewater District
member of the Virginia Fu-
neral Directors Association.
They are located at 5369
Virginia Beach Boulevard,
Virginia Beach, VA 23462.
Telephone 757-486-9944.

o

g Always On Call

ANSWERING SERVICE, LLC

CARING. COMPASSIONATE. COMMUNICATIONS.

o First class service by caring, trained funeral professionals
sensitive to your needs and the needs of the families you serve.

o Owned and operated by a Licensed Funeral Director and
NHFDA Executive Board Member.

o Providing personalized service to hundreds of funeral directors
and funeral industry professionals throughout North America.

e ALL CALLS ANSWERED LIVE IN THE UNITED STATES!

o Complete customization with exceptional attention to detail.

o Same day setup available with NO CONTRACTS!

Awarded the 2008 Award of Excellence for Outstanding Service

by The Association of TeleServices International and The Canadian Call Management Association

www.alwaysoncall.com (800) 974-5197

Over the past 70 years Kelco
has developed a series of quality
bbrands to aid in all aspects of
the deathcare industry:

THANAITECH

PREPROOM PRODUCTS =

BY KELCO®

v
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ONE SIZE =
| DOESNT FITALD

When it comes to memorializing a loved one,

every story is different. That's why at Trigard, we're
proud to offer a wide array of beautiful, strong and
innovative products—from vaults and urns to bronze
memorials and column niches—all designed with
you and your customers in mind. Because while
there are many different needs, everyone still needs

something special.

Serving the Deathcare

In our role as a supplier our main goal
is to form a partnership with our clients
to help them, help those who have [
called upon them in their time of need.

All stocked merchandise is shipped
within twenty four hours of placement. —
We strive to keep our pricing competitive
and continuously research the ever -

elco

SUPPLY COMPANY (
A

Profession Since 1939
Kelco Supply Company is your |
comprehensive source, committed \
to providing quality products and
superior customer service. Py

MAILING LABEL
CORRECT?

If not, please contact us.
Our Mailing List helps to
update the Funeral Home
and Cemetery Directory.
If your Mailing Label IS
NOT CORRECT your
firm’s listing in the Funer-
al Home and Cemetery
Directory may be incor-
rect. Send your mailing
label along with changes
and phone number to:

NOI\}IS

PUBLICATIONS, INC.

PO Box 5159
Youngstown, OH 44514
www.nomispublications.com

Thanatometics'
Q@ by Kelco®

CREMATIONgallery

Infinit

BY KELCO®

_0uiesco
(Keleo)

Pet Remembrance Products by (K<)

To learn more about our quality brands visit:
www.kelcosupply.com
www.infinitycremationurns.com
WwWw.quiescopeturns.com

changing deathcare industry to provide
clients with the best possible products
to aid them in building a prosperous
and successful business.

Kelco Supply Company has been serving

To place an order or for information call or email:

800-328-7120

order@kelcosupply.com e info@kelcosupply.com

P

the deathcare profession since 1939. i
Our mission is not to just maintain,
but to improve and evolve with the
changes that lie ahead; to continue .
. . v
to serve every client with the ‘,
highest quality, most up to date i
products and the accomplished,
prompt service they deserve.
4



Time may be only a
moment so keep a
‘| memory

Urns hold a portion of the cremains. % W/
Sterling Silver and Gold pieces instock.

° CREMATION KEEPSAKES °

ORDERS OR CATALOG:

www.cremationkeepsakes.com

cremationkeepsakes@comcast.net
877-303-3144

Necklace Urn Pendants

for an Everlasting Keepsake.
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Mandel brings Funeral Service into the 21st Century

VALLEJO,CA— Hi-Tech, Contemporary and Portable
are words normally not applied to funeral service. Start-
up Mandel Funeral Services of Northern California has
changed that.

First opening in August of 2006, Mandel Funeral Ser-
vices has reinvented the way funeral homes serve families.
As they approach their third anniversary more and more
families are learning about all the offerings Mandel Fu-
neral Services brings to them.

Daniel Mandel, a 28 year veteran of the funeral profes-
sion, founded a new funeral home 100 years after his great-
grandfather did the same. Wishing to focus their skills on
serving the Jewish Community meant they would need
to serve a large area to support their efforts.

Technology was the answer to how they could ac-
complish this. Lap-top computers with air-cards and

By Gary Finch

Organization,
Politics, and a

Financial Windfall
Organization

Last month, I wrote about the newly published CJD
guidelines for funeral home that were posted on the Cen-
ters for Disease Control and Prevention. In March, that
article caused an unnamed funeral home some embar-
rassment. It wasn't necessarily their fault either.

They picked up the deceased at a nursing home and
were not advised that this was a CJD case. As an aside,
this nursing home just made my top five in places I would
never work. Their washing those sheets and putting them
back in service. Try that case on for size OSHA. Back to
the story, the funeral home explained that it was their
company policy to not embalm CJD cases. They looked
for other firms that would be willing to embalm but could
not find anyone willing. They explained it was their com-
pany policy to handle such cases by a direct burial. That
is how it was handled.

A few days later, they received complaints. The fam-
ily of the deceased had read the CDC guidelines and
felt they could have embalmed the deceased. He would
have been willing to pay the $400 to $500 extra charge
to replace instruments that would have to be destroyed.
I was asked to talk to the family. I explained that there
are other factors at play here. One of them is an OSHA
mandate that no employee can be required to do a job
he or she feels is unsafe. None of the embalmers felt it
was safe to embalm a CJD case. I agree with them. The
direct burial probably isn’t necessary but every funeral
home has a right to set their own policies.

The moral here is that when you have company policy
that is different from public guidelines, it behooves you to
have it in writing and available to show to a family. Oth-
erwise, it will seem to them that you pulled it out of your
hat. Good planning can prevent this kind of incident.

In an earlier article, I warned about increased enforce-
ment under a Democratic administration. In March,
NFDA issued a similar warning. Here is some inside
information for everyone. By the end of February, our
clients had already been subjected to more inspections
then they did in all of 2008. Go ahead. Sit there. Keep
putting it off. You'll see.

Financial Windfall

Contrary to what commercial waste companies want
you to believe, a typical funeral home generates a tiny
amount of infectious waste over the course of a year. As
waste pick up contracts prices are reaching an all time
high, you should know that $5 of Clorox” is enough to
disinfect most of your infectious waste for a year.

We have been an advocate of in-house waste treatment
for 15 years. Every day, hospitals wash bloody sheets and
then put them back on a fresh bed. If they can do that,
you should be able to put render waste harmless enough
for a dumpster. We are now working with Maryland so
that every firm on our program is automatically cleared
to treat waste in house. The blanket approval is unusu-
al, but we have customers that have used in house waste
treatment in over thirty states without any problems.

A few years ago, I estimated that 20,000 funeral homes
were paying over a million dollars a year for third party
waste haulers to cart off mostly non-infectious waste. The
way prices are, 'm sure it would be a lot more now. That
probably equates to around $800 of bleach. Businesses
don’t get many breaks today. When they do, “Carpe
diem” seems to be in order. To find out how you can
“seize the day,” I invite your calls.

Gary Finch is a licensed funeral director and embalmer in Texas.
He founded Compliance Plus in 1992. Today, they represent over
700 funeral homes and cemeteries in 37 states. Compliance Plus
also serves as an advisory consultant for the International Order of
the Golden Rule. For more information on Compliance Plus visit
www.kisscompliance.net. Contact Gary by phone at (800) 950-
1101 or by e-mail at gfinch@kisscompliance.net.

portable printers make it
possible to meet with fam-
ilies anywhere in North-
ern California. A battery
operated Bose sound sys-
tem enables them to con-
duct funerals in a wider
range of environments.
Portable scanners allow
their staff to collect pho-
tographs and documents
from families without ever
removing them from the
family home. Many people
are learning about Man-
del’s presence on the web.
They offer live streaming of funeral services over their
website from anywhere the service is held.

Contemporary families look for ways to make funeral
services more personal and individual. Mandel Funeral
Services has answered this by arranging for many personal-
ized settings throughout Northern California for services.
They offer car museums, yacht clubs, historical mansions,
golf courses and many other venues including traditional
funeral and cemetery chapels. Custom printed guest books,
service folders and thank you cards along with photo mon-
tage videos make everything personal.

Portability is probably one of the greatest innovations
that Mandel has developed. Mandel Funeral Services has
a 6,000 square-foot fully equipped state of the art facility,
but their focus from the beginning has been portability.
They bring everything to the family to plan the funeral. In
the family’s home, or other convenient location, they bring
photographs of caskets with finish and interior samples to
make the selection process easy. Families can even begin
planning on their website.

The services are also portable. Mandel Funeral Services
brings easels; antique candle stands podiums and other
equipment to make any environment, indoors or out, an
appropriate setting for a funeral.

Mandel Funeral Services has already served families lo-
cally in Sonoma, Sacramento, Contra Costa, Alameda,
San Francisco, Santa Cruz, Santa Clara, Monterey, Napa,
Placer, Marin, San Mateo and Solano Counties.

“When we look at the way people have been doing wed-
dings for over 40 years it’s obvious that funeral homes have
a lot of catching up to serve the current population.” said
founder Dan Mandel.

Recently some wedding planners have started working
with families planning funerals but Mandel maintains
that funeral directors can still hold the edge because
of their experience with the rapid turnaround needed
for funerals.

For further information contact Daniel A. Mandel at
(866) 962-6335 or visit www.mandelfuneralservices.
com.

Daniel Mandel

That's
when
Your Ad
will be
working
for you!

24 (7

FUNERAL HOME
& CEMETERY
DIRECTORY

NOMIIS

PUBLICATIONS, INC.

The Funeral Industry’s #1
Trade Directory

FAMILY OWNED AND OPERATED SINCE 1974

For complete advertising rates contact
Nomis Publications, Inc.

800-321-7479 « Fax 800-321-9040
E-mail kim@nomispublications.com
www.nomispublications.com
PO Box 5159 < Youngstown, Ohio 44514
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Dyer-Lake Staff Caribbean Cruise

FINDING YOU CAN'T SERVE FAMILIES
AND CONDUCT A JOB SEARCH
AT THE SAME TIME?

Our search consultants at GRN Batesville understand. We know
the time and energy you’ve committed to caring for families.
That’s why we’re here. We're the nation’s preferred choice
in management search for funeral and cemetery service. We're
in touch daily with owners nationwide who are seeking talented
funeral professionals to serve their families and manage opera-
tions and sales.

Might we help you achieve your career goals?... move up?
.. move home? We welcome your call and your resume for
a confidential consultation. We can help you begin realizing
your career ambitions today.

NORTH ATTLEBORO,MA— Staff members of the Dyer-Lake Funeral Home and | GLOBAL RECRUITERS OF BATESVILLE

Cremation Services in the Village of Attleboro Falls, North Attleboro were recent- 374 Northside Drive. Batesville. IN 47006 GLOBAL
ly awarded with an eight-day vacation aboard the Royal Caribbean’s Adventure of ! ! : A
the Sea that cruised throughout the Southern Caribbean. The cruise was part of 812-932-1290 ItrLRI::Tl’IRH
the firm’s “Cruising Beyond Expectations” incentive employee award program for www.grnbatesville.com Sl
2008. This program recognizes employees for their commitment to the firm, the
community and the families Dyer-Lake is privileged to serve.

[
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" —— exclusively from Messenger

2009 _ e 'L 3 —
1\}0&15 b D #,‘%/, -’Jﬁ\vuﬁ Style & Sensibility

Funerad Home and Cemetery Direciory

]

Messenger is proud to introduce
our new Earthwise series.

Earthwise offers you
and the families you serve
a remarkably attractive
stationery product that

| ,_‘:» - : ~ O~ is also €arth-triendly.

Closed: 8.25" x 10"
- Recycled paper

- Renewable cotton

—w, "‘5"1- - Soy-based inks

- Paper made with
hydro-€lectric enerqy

O BEm

oy T

full line of coordinated stationery

1'800'321'7479 WithHIMESSengen; Uouican be envirenmeniallJicConsCIious
o o WithouisSacrificing aualifurandisiyle!
or visit %
o 00-827-5151 VSSSHSINSERS
www.nomispublications.com A O A www.messengerline.com
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NEW, JUST RELEASED - SKYLINE SERIES TV-DVD PEDESTAL

4 © 48" tall for maximum seated audience viewing
 Display 26"— 42" flat screen TV

I * 16" x 4" DVD player compartment

=== 6 furniture casters - move anywhere

e Corner guards
* Open back for cord storage
* Contemporary black laminate finish
e Other colors — wood grains by request
 Just $599.00 F.O.B. Grand Rapids, Ml

“Corinthian Catafalques vuionaise snipping

Builders and Designers of Stately Chapel Furniture  Made in Michigan
Mark G. Schmidt 269-908-1258 www.catafalques.com

FUNERAL HOME & CEMETERY NEWS Section A MAY 2009
Perry Funeral Home has been serving
Centre, Alabama since 1937 Continued from Page A2

W FUN AT —

IN THE LATE
NINETEENTH CENTURY,
furniture makers
designated shop
space for caskets,
and soon took over
the coordination of
funeral services.

More Funeral Facts at
IndependentAdvantage.com

ge Group Member

We offer a complete line of caskets, funeral stationery,
cremation urns and personalization products.

S0UTHLANDCASKET.COM
TOLL FREE 800-241-0032

Home of Centre, and com-
bined all operations into
their one facility.

The new facility has four
large parlors and a chapel
with the capacity to seat
250 people. The facility also
boasts a large lobby with a
fireplace, as well as a large
office complex with a con-
ference room and casket dis-
play room, showing 24 units
and a cremation area. Other
features include a four ve-
hicle garage and casket stor-
age area, a two station prep-
aration room and dressing
room, a family lounge, and a
covered area for family park-
ing. The funeral home has
ten staff members and serves
over 250 families each year.

Customize Your Direct Mail Program >
Call 1-800-321-7479 N

PUBLICATIONS INC

J

Satisfacti”

h

Model #34
Folding Dressing Table
w/ Top
$1,203.68

ar

2= AMERICAN CEMETERY SUPPLIES %

\
= \\ \
\ L g
Model #124
Model #27-1 Casket Table Model #24-MAXX
First Call Cot Model #101-H wio Bier Pins Mortuary Cot, Heavy Duty
(without Side-Arms) Hydraulic Operating Table $5651 0 (ask about Side-Arms or Side-Lift Handles)

Call us with all of your Funeral Home
& Cremation Supply needs!!!

FERNO

Service

o

Model #87

- Church Truck
@ Model #24-Mini MAXX $824.60

Mortuary Cot, Heavy Duty,

$2 ,067.36 Narrow Body

$3,792.37
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WEBCASTING C

ENTRAL

With Our Triple Play Package You Can

e Produce DVDs from recordings of services
held at your chapel, the church or cemetery

e Offer the option of live webcasting a service

e Provide live + archived webcasting options

For more information contact Colin at:

Legacy of a Fat Undertaker

You probably think that the “new” low-carbohydrate
diet regimes were pioneered by far-seeing and learned
medical people like Dr. Atkins. Well, this is totally
incorrect. The truth is that the low-carbohydrate diet
was developed by a 19* century English undertaker
by the name of William Banting.

1-866-851-5809
E-mail colin@webcastingcentral.com
www.webcastingcentral.com

Today, the Atkins diet is a household name and Wil-
liam Banting is forgotten (in most places). However,
Banting is not forgotten altogether. Today in Sweden

the term “banting” is still the word most commonly

About the speaker . ..

Jim Rudolph is a licensed
funeral director with nearly
thirty years of experience in
the funeral service industry.
After graduation from the
Gupton Jones College in At-
lanta Jim worked with family
owned funeral homes for 5
years and Service Corpora-
tion International for 9 years.
During his time with SCI he
served as a location manager in the funeral service
division, corporate field trainer and served as Vice
President of the National Cremation Society.

In 1992 Jim founded Nationwide Cremation Con-
sulting & Training in Clearwater, FL. The company
consults to over 75 funeral service firms including
cremation societies, traditional funeral homes and
cemeteries.

Nationwide Cremation Counsulting & Training
offers a training center for firms who want an orien-
tation to the cremation society industry.

Jim was the Keynote speaker at the prestigious
Cremation Association of North America’s Interna-
tional Convention, has provided continuing educa-
tion training in 46 states, serves on the Board of
Directors of many cremation societies across the
country and is a member of First Assembly of God
in Clearwater.

Jim can be reached at his Clearwater office at
(727) 467-0922.

LA L

Nationwide
Cremation Consulting & Training

15381 Roosevelt Blvd.
Clearwater, Florida 33760

(727) 467-0922

www.cremationconsulting.com

LA L L “If éou om;n

. . a Cremaitory,
Natlon“nflde . s e tohrlg fgr:l)r;a r
Cremation Consulting & Training s musr

Invites you to attend:

“How to Start and Run
a Successful Cremation Society”

You will Learn:

» How to start a cremation society or service

« How to market directly to people interested in cremation

« The profile of the cremation customer
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By 1odd W. Van Beck

used for dieting to achieve
weight loss. In Swedish
‘Att banta’ means to bant,
or to diet. Only three men
in history have been im-
mortalized by having their
names enter the English
language as verbs. The
first was the Irishman,
Captain Charles C. Boy-
cott. Another was Louis
Pasteur, and the third is
the focus of this article —
William Banting.

William Banting was
born in London in 1797 into an upper middle class
family of funeral directors who for four generations
held the Royal warrant as the undertaker to Great Brit-
ain’s royalty. The Banting firm held the Royal warrant
until 1928.

The London Directories indicate that a firm known
as France & Banting appeared at 101 St. Martin’s Lane
in 1780 and continued at that location until 1799
(the year in which George
Washington died!). In
1806 William France is
listed as an undertaker in
Pall Mall and was work-
ing with Thomas Banting,.
The firm of Banting &
France also served as cab-
inet makers and uphol-
sterers to the Royal fam-
ily. In fact the prestigious
auction house “Mallett”
of London and New York
is at the time of this writ-
ing auctioning off a King
William IV mahogany
breakfast table made by the firm of Banting & France.
The auctioneer instructs any potential buyer to “please
contact Mallett” for the price!

The history of the France Undertaking firm can be
traced back to c. 1713 (this firm is still in business
today known as A. France & Son). It was Banting

CONTINUED ON PAGE A20
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He's too big, he has bad

breath and he snores...
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..hes also his best friend.

So what’s it worth to your business to offer his owner a little peace of mind once he’s gone?

For over 50 years, Matthews Cremation has been the leading manufacturer of crematory
equipment, supplies and service. Today, we are witnessing one of the fastest, untapped
service trends within the death care industry — pet loss memorial care. Discover the amazing
extension of services for your community through our comprehensive offer of state-of-the-art
equipment, merchandise and marketing solutions. We provide a “turnkey” approach to

PET LOSS CARE i successfully assist anyone in embracing this growing market opportunity.

1 866 400PET S Call us toll free at 800-327-2831 or visit www.matthewscremation.com to learn more about

faithfulforeverpets.com the full resources of cremation solutions available only at Matthews Cremation Division.

Eloer Davis
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T.C. Polystyrene

DURABLE

(It's Polystyrene)

VERSATILE

(4 Heights for head, arm or leg-
stabilizes, supperts and positions
remains for easier, faster
embalming, dressing and
shipping.)

DISPOSABLE

(So inexpensive you never need
worry about loss from negligence
or theft; ideal for AIDS, Hepatitis
and Herpes cases.)

REUSABLE

(As low as $1.50 each in minimum

quantities of 36 or more; ask for
special discount rates on large
guantities.) F.O.B. shipping point.

T.C. HeadRests are offered by
the makers of internationally used

TransContainaire ® Shipping Units
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Buy direct

NAME

~

ANY QUANTITY! Now funeral directors can order any quantity of
T.C. Polystyrene HEADRESTS — from 36 to 1,000 + — direct from
us. For specific prices, call us, or fill out the coupon and send

it to: TransContainaire, Inc., at the address shown, or e-mail your
order to: order@transcontainaire.com.

FUNERAL HOME

ADDRESS

ciTy STATE

QUANTITY BEING CONSIDERED

ZIP

Send to:

727-391-7498

if no answer call 800-321-0566
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TRANS $CcONTAINAIRE® INC.

3833 Darston Street, Palm Harbor, Florida 34685
order@transcontainaire.com

THE FAN MAN, INC.
John Mannion
www.iccfasupplylink.com

1-800-671-8280 Cell: 803-417-2940
Thefanman@comporium.net
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“WHATEVER YOU NEED”

Veterans & Family
Memorial Care Providers
become “0Old Glory
Collection Centers”

Slowly and ceremoniously,
the flag is lowered, then re-
spectfully folded in the cus-
tomary triangle. The Flag
is delivered to the leader
and then the group is dis-
missed.

This concludes the Cer-
emony of Final Tribute.
Ceremonial Burning of
the Flag

This ceremony should be
conducted at a private, non-
public location.

Fire and Flag Prepara-
tion:

The burning of a Flag
should take place ata camp-
fire in a ceremony separate
from the Ceremony of Fi-
nal Tribute. The fire must
be sizable (preferably hav-
ing burnt down to a bed
of red hot coals to avoid

\

\-_-----------------,

By Kristan Dean

Wow can you believe it is May already? Soon we will
be celebrating what so many now think of as the unofh-
cial start of summer, Memorial Day weekend. Amazing
to think that the day we reserve to honor, thank, and
remember those who have given their lives to protect
our country is now almost over shadowed by a three
day weekend to begin our summer fun.

Leading me to ask: How can you help your commu-
nity celebrate the original meaning of Memorial Day
while encouraging them to enjoy the picnics, barbeques,
and get togethers so many of us now make the primary
focus of our Memorial Day? Are there ways you can get
your community together to honor our fallen soldiers
and keep their fun alive with no time to plan? Yes there
are and thankfully many organizations already have the
ball rolling.

Churches, veterans’ groups, and community orga-
nizations host memorial services, picnics, barbecues,
and some even arrange trips to our national cemeter-
ies and monuments. I bet that they would love to hear
from you. So if planning an event seems just a bit too
much to do this month please consider contacting your
community organizers to ask what you can do to help
make the true spirit of Memorial Day come to life at
their event. Now if you want to jump in with both feet
the question is, can you organize an event, invite your
guests, and execute the get together with little or no
time.

You are funeral directors and cemetery managers. You
are the best in the world at creating memorable events
when there is little or no time to prepare. Looking for
a few ideas? A quick visit to ask.com with the ques-
tion: “How to celebrate Memorial Day” brings pages
of possibilities. Some suggestions from the Answerb-
ag.com are attend a public memorial, and participate
in the “National Moment of Remembrance” at 3 p.m,
and pledge to aid the widows, widowers, and orphans
of our fallen soldiers and to aid the disabled veterans.

The possibilities for including one or more of these
ideas in an event are endless. Three that came to my
mind are: inviting the families you serve who have lost
a veteran or who are veterans themselves to a barbecue
to get to know one another. Reach out to your local
VFW, Veterans Hospital, and military organizations to
ask if they know a few veterans and families who have
loved ones currently serving in the military that may
enjoy a simple picnic, or, if you want to go bigger, you
could open the event and ask your community to join
in your day of fun and thanks. Maybe you can suggest
that they bring a letter of thanks to send to the men and
women who are serving our country today in honor of
those who we will celebrate this Memorial Day.

I can’t wait to hear about your Memorial Day festivi-
ties. Please give me a ring at 781-331-5308 or, if you
prefer, email me at kristan@mooneytunco.com.

having bits of the Flag be-

ing carried off by a roaring

In 2000 Kristan Dean began working with her family to bring
Merry Christmas From Heaven® to all who need the gifts’ mes-
sage of Comfort, Love, and Faith. Today she is the Vice President
of Marketing and one of the primary members of her family’s
Bereavement Ministry.

Thanks, in great part, to the thousands of funeral directors and
retailers nationwide who make Merry Christmas From Heaven® a
part of their communities, countless numbers of families reach out
to their family every year. Their bereavement ministry helps families
realize that those in Heaven live forever in our hearts. Their love is
with us always.

Prior to Mooney TunCo, Inc. Kristan worked with companies na-
tionwide helping them build revenues by creating greater sales op-
portunities through the use of sales intelligence and marketing
alignment.

Continued from Page A6

fire), yet be of sufficient in-
tensity to ensure complete
burning.

Before the ceremony be-
gins, the color guard as-
signed to the Flag opens up
its tri-corner fold and then
refolds it in a coffin-shaped
rectangle.

When all is ready:

All assemble around the
fire. The leader calls the
group to attention.

The color guard comes
forward and places the Flag
on the fire.

All briskly salute.

After the salute, but while
still at attention, the leader
should conduct a respect-
ful educational program as
the Flag burns: e.g. singing
of “God Bless America”;
offering an inspiring mes-
sage of the Flag’s meaning
followed by the “Pledge
of Allegiance”; performing
a reading about the Flag;
reciting the “American’s
Creed”; etc.

When the Flag is con-
sumed, those assembled,
with the exception of a
leader and the color guard,
should be dismissed. They
should be led out in single
file and in silence.

The leader and color guard
should remain to ensure
that the Flag is completely
consumed, and to burn ad-
ditional Flags, if any.

The fire should then be
safely extinguished.

Exclusive VEMC Provid-
ers are all family owned &
operated and range in size
from small firms serving
40-50 families per year to
big firms with multiple lo-
cations serving hundreds,
even thousands of fami-
lies per year. Funeral home
owners that would like to be
considered for this unique
opportunity should visit
the VEMC website at www.
VeteransFuneralHomes.
com and click on “Become
a Provider” or call toll free,

(866) 770-6791.
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Legacy of a Fat
Undertaker
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& France who organized
the spectacular state fu-
neral for Lord Horatio
Nelson in 1806. The ma-
hogany coffin for Nelson,
which cost 800 pounds,
was made from the main-
mast of the Orient, the
flagship of the defeated
French during the Battle
of the Nile. The coffin
was 6’8” long and 267
wide and weighed one
ton! The coffin was cre-
ated by Mr. Chester Chit-
tenden, who was the cof-
fin maker and trimmer
for France & Banting.
(The name of the firm
flips back and forth over
the years from Banting
& France to France &
Banting.)

Even though the Banting
& France firm had been
responsible for the funer-
als of royalty for many
years it was not until
June 10, 1811 when King
George Il issued the Roy-
al Warrant to the firm and
henceforth to be formally
recognized as the Royal
Undertakers. The Banting
family would hold the
Royal Warrant until 1928
— 117 years!

Thomas Banting’s son,
William Banting, the fo-
cus of this article, was the
second generation to hold
the royal warrant. In sub-
sequent generations Wil-
liam Banting 1826-1901
and his son William West-
brook Banting 1857-1932
likewise served under war-
rant to the Royal Fam-
ily when any death oc-
curred.

By the time Thomas
Banting retired and Wil-
liam took over the family
undertaking business the
family had done very well.
The Banting family lived
in a Georgian town house
in Kensington, which
was lavishly decorated
and furnished. William
Banting’s wife had an im-
pressive jewelry collection
worth several thousands
of dollars, and in the base-
ment of their four story
property William kept
an enviable wine cellar
which he passed on to his
eight children (two boys,
six girls) in his will. It is
estimated that William
Banting’s estate in 1878
would be worth 4.4 mil-
lion dollars today.

William Banting was a
good humored man with
a distinctive chin beard

CONTINUED ON PAGE A21
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and a puckish sense of humor. However, Mr. Banting
suffered from a major life disability — he was fat. Stand-
ing only 5’ 5” Banting in 1863 tipped the scales at 205
Ibs. Banting had been miserable for a long, long time,
and now in semi-retirement he was depressed and in
poor health. Banting’s daily routine would depress a
hyena.

Every morning Banting would heave himself out
of bed at 8:00 a.m. hoist a corset around his bulging
stomach as he struggled to get into his three piece fu-
neral suit. He could not tie his shoes, and he had to
walk down the stairs of his home backwards in order
not to place too much weight on his knees. He also
suffered from boils and two carbuncles, he was losing
his hearing because of his weight, his sign was fuzzy
because of the weight, and on top of all this he also
had an umbilical rupture because of the weight.

None of Banting’s family on either parent’s side had
any tendency towards obesity. However, when William
was in his thirties he started to become overweight.
His physician prescribed exercise, so William would
go rowing in his boat on the Thames, but all this did
was cause him a tremendous appetite and he put back
on more pounds than ever — so much for exercise.

Banting went into the hospital more than twenty
times because of his obesity. He tried swimming, walk-
ing, riding and taking the sea air. He drank gallons of
physic and liquor potassae (this was a Victorian con-
coction of the juice from a nut, and liquefied herbs
which created a cathartic — it did not work), took the
spa waters, tried low-calorie foods, tried starvation
diets, took up to three Turkish baths a week for one
calendar year and lost only 6 pounds.

The worst however for
Mr. Banting, as it is for
most people with weight
problems, was the cruelty
of society. Banting tried
to laugh off the weight
jokes, he tried to be thick
skinned and not let the
comments sting, he tried
not to have his feelings
damaged, but neverthe-

CONTINUED ON PAGE A22
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A change in perspective can make a huge difference.

Texas Funeral Service
Commission appoints
Evenwel

AUSTIN, TX— Gov. Rick Perry has named Sue Even-
wel of Mount Pleasant presiding officer of the Texas
Funeral Service Commission.

The board oversees the licensing of funeral directors
and embalmers and their compliance with state stat-
utes and regulations regarding funeral services, cem-
eteries and crematories.

Evenwel is the Texas Republican Assembly state secre-
tary and convention chair. She chairs the Titus County
Republican Party and helped form the East Texas Re-
publican Assembly in 1999.

She is owner of Designin’ Women Custom Embroi-
dery, a member of the Titus County Historical Com-
mission and is also past vice president of the Mount
Pleasant Country Club Ladies Golf Association.

Evenwel attended Harper College and replaces Lau-
rens Fish of Austin as presiding officer.

. Family Medical History = 2nd Opinion Autopsies * Exhumation Autopsies * Malpractice Autopsies

“An autopsy may provide the proof necessary ta prove or fo disprove
legal issues and disputes.”

Independent

AUTOPSIES

by Bo.ard-Certl.f ’eg Patgfltog B of Alzheimers Disease, Asbestosis
Licensed in Your State & Black Lung Disease, etc.
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*Hasson, J.. Schneiderman, H.. News Notes. Arch Path Lab Med. 1995

Prompt, courteous, discreet and
professional postmortem
examination services for any
reason. Services also available for
organ/tissue retrieval, postmortem
biopsies for DNA/HIV, confirmation
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COFFINS WERE created to
keep the spirit of the corpse
trapped heneath the earth, out
of fear that the
spirits would
haunt the living.

More Funeral Facts at
IndependentAdvantage.com
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Is your firm the
“Veterans Funeral Home”

in your community?

The most inexpensive,
cost-effective way to:

% Increase Revenue

v Grow Market Share

% Stimulate Community
Awareness

% Drive Visitors to your Website

Become a VFMC “Exclusive”
Certified Provider Today!
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‘ Menwal Care™

* www.VeteransFuneralHomes.com

Toll Free: (866) 770-6791

FUNERAL HOME & CEMETERY NEWS Section A

Legacy of a Fat Undertaker

less he felt, as all overweight people do, the inevitable
sting of such anti-fatism. The Victorian myth that if
you were fat you were extremely attractive because you
could afford good food and drink simply wilts when
one examines the literature on the subject available
in the 1860’s. Overweight people were the object for
scorn, even 140 years ago. One publication “The Lon-
don Examiner” refers specifically to Banting’s dilemma

THE SLOW PACE of a funeral procession is
left over from the days when caskets and
carriages were adorned with candles (that
blew out during quick movement).

More Funeral Facts at
IndependentAdvantage.com

®
Independent Advantage Group Member

Serving wood and metal casket manufacturing markets in PA,
NJ, NY, WV and MD, with distributors across the US.

HAVENLINE.COM
TOLL FREE 800-222-3431

Cremation
Issues and

By Ronald Salvatore

Matthews

CREMATION DIVISION

Special Operating Procedures
for the Cremation of Infants

and Young Children

The cremation of an infant or a young child poses
some unique problems for the crematory operator.
Although the development of the skullcap occurs
rapidly in an embryo and long bones between the
7% and 12 weeks of prenatal life, a newborn in-
fant doesn’t have much developed bone at birth but
rather cartilage (a tissue like substance) and unlike
bone, may be consumed during the cremation pro-
cess. A young child has a more developed skeletal
structure, but the bones are relatively small.

When cremating an infant or young child, it is im-
portant to understand that even if all precautions are
taken, there may not be any remains to retrieve and
return. This must be communicated to the fam-
ily making arrangements for cremation, and must
be properly noted in the Cremation Authorization
Form or attached as an addendum.

The infant or child should be placed in a casket
or container for proper handling and to provide
fuel to begin the cremation process. For cremators
with an overhead cremation burner, the use of a
round infant pan is recommended. If the cremator
has a front fired cremation burner, use a rectangu-

lar pan placed it on its side. The pan helps keep
the remains in place and prevents them from be-
ing spread across the chamber from the velocity
of the burner flame or air.

You may wish to perform this cremation in a
warm cremator to allow radiant heat to ignite the
container and begin the process. If radiant heat
is insufficient to start the cremation, position the
pan or tray so that the flame from the cremation
burner fires on it. Allow the flame to ignite the
casket or container, and then move the pan or tray
off to the side to slow the cremation process. It
may be necessary to reposition the pan or tray to
allow flame contact to complete the cremation.

The cremation of an infant or young child should
never be performed as if it were a normal crema-
tion. If the operator is unsure of how to perform
this cremation, they should contact the manufac-
turer of their equipment for specific instructions
and have an experienced technician walk them
through the steps to ensure that all precautions

are taken.

If you have cremation related questions you would like ad-
dressed in this column, please contact Ron Salvatore at Matthews
Cremation Division, PO Box 547248, Orlando, FL 32854, (800)327-
2831 or via e-mail at Rsalvatore@matw.com.

Ron has been with the Matthews Cremation Division, consisting
of Industrial Equipment & Engineering (IEE) and ALL Crematory
(ALL) for 20 years.

He is a certified crematory operator trainer and has trained thou-
sands of crematory personnel through both Matthews’ and CANA's
Crematory Operator Training and Certification Program. Ron has
published numerous cremation related articles and is a frequent
speaker at industry trade shows and meetings.

With over 100 years of combined experience and nearly 3000
installations, the Matthews Cremation Division is acknowledged
world wide as the foremost experts in the cremation industry set-
ting standards in cremation equipment design, manufacture, ser-
vice and supplies. This column is dedicated to the further education
of cremationists, funeral directors, cemeterians and other industry
professionals.
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with his corpulence problem in this sarcastic piece of
writing:

“...at the end of 1863 these serious matters were set
off by one that provided merriment for many a day
and year. A Mr. Banting, who was so fat that he could
not tie his shoestrings, had to descend stairs backwards
and involuntarily provided cheap entertainment for
street boys, wrote to the papers (and afterwards also
published a pamphlet) that, after taking innumerable
Turkish baths, drenching himself at mineral springs
and rowing until he was not only fat but dripping,
all in vain and more, he had rid himself of a fabulous
number of stones by following a simple course of diet.
A big discussion followed, many imitators adopted his
plans with varied results, and “doing Banting” became
a household expression. I doubt whether it is quite ex-
tinct yet. The comic papers and signers made them-
selves merry; every burlesque and pantomime scored it
joke, and Banting found himself great in fame as well
as in person, rivaling (for a time) even those weighty
immortals, Falstaff and Sancho Panza.”

The Royal Undertaker being compared to Falstaff
and Sancho Panza! Mr. Banting was so stung by the
sniggers and snide aside remarks of friends and strang-
ers as he waddled to his undertaking shop at 27 St.
James’s Street off Piccadilly, that he eventually avoided
social gatherings and public transport altogether just
to escape “the sneers and remarks of the cruel and in-
judicious.” Banting even started to refuse to appear
at royal funerals preferring to leave exposure at such
monumental public events to his son.

Banting was extremely vulnerable, in trouble, and he
knew it. He wrote in a desperate tone “If fat is not an
insidious creeping enemy, I do not know what it is.”

Here is William Banting’s diet before he wrote “The
Letter.” For breakfast he would eat bread and milk, a
pint of tea ladled with plenty of milk and sugar, and
slices of buttered toast. For dinner he would eat meat,
drink beer, and end up with bread and pastry. For tea
time he would eat a meal similar to breakfast, and for
supper he would eat fruit tarts or bread and milk.

Finally William Banting read of a physician from
Paris who had promoted the idea that starches and
sugars accounted for weight gain not simply fat. The
pioneering physician in Paris was hooted off the stage

CONTINUED ON PAGE A24
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Stewart Enterprises Reports Results
for the First Fiscal Quarter of 2009
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NEW ORLEANS,LA— Stewart Enter-
prises, Inc. (Nasdaq:STEI) reported its
results for the first quarter ended January
31, 2009.

The Company reported net earnings for
the quarter ended January 31, 2009 of
$5.7 million, or $.06 per diluted share,
compared to net earnings of $8.9 million,
or $.09 per diluted share, for the quarter
ended January 31, 2008.

Thomas J. Crawford, President and
Chief Executive Officer, stated, “Despite
current economic conditions, we were able
to achieve solid growth in average revenue
per funeral service, grow funeral segment
gross profit and increase overall cash flow.
Additionally, we were able to achieve this
increase in funeral gross profit despite a
decline in funeral events and trust related
revenue. Our liquidity position remains
strong with $71.5 million in cash on hand
as of January 31, 2009, no amounts drawn
on our $125 million revolv-
ing credit facility and no
near-term significant debt
maturities. We generated

took actions during fiscal 2008 to strength-
en our cemetery sales organization to pro-
duce solid gains by improving the length
and quality of our training and improving
the caliber of new employees joining our
Company. We are optimistic that our in-
vestments in this area will produce stronger
returns in the future.”

Complete results can be found at the
company website www.stewartenterprises.
com. Founded in 1910, Stewart Enterprises
is the second largest provider of products
and services in the death care industry in
the United States. The Company current-
ly owns and operates 220 funeral homes
and 140 cemeteries in the United States
and Puerto Rico. Through its subsidiaries,
the Company provides a complete range
of funeral merchandise and services, along
with cemetery property, merchandise and
services, both at the time of need and on a
preneed basis.

Stewart Enterprises, Inc.

$7.3 million in operating
cash flow during the quarter
which is an increase of $3.2
million over the prior year,
primarily due to a decrease
in our net tax payments in
the current year. Our cash
flow is not even through-
out the year. In fact, due to
the timing of our insurance,
property tax and other an-
nual payments made on or
around year end, we have
historically had negative to
slightly positive cash flow in

declares Quarterly Dividend

JEFFERSON,LA— Stewart Enterprises, Inc. (Nasdaq:
STEI) reported that its Board of Directors has declared
a quarterly cash dividend of $0.025 per share. The divi-
dend is payable on April 29, 2009 to holders of record
of Class A and Class B Common Stock as of the close
of business on April 15, 2009.

Founded in 1910, Stewart Enterprises, Inc. is the
second largest provider of products and services in the
death care industry in the United States, currently own-
ing and operating 220 funeral homes and 140 ceme-
teries. Through its subsidiaries, the Company provides
a complete range of funeral merchandise and services,
along with cemetery property, merchandise and services,
both at the time of need and on a preneed basis.

the first quarter while gen-
erating greater amounts of

cash in later quarters.”
Mr. Crawford continued,
“The difficult economic en-

Wr i‘«‘a'n) Makes g II:Ilodels”

CREMATORY EQUIPMENT CO.
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vironment has been chal-
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lenging for our Company.
Our cemetery segment has
felt the largest impact from
the weak economy, with
property sales down $7
million from the first quar-

(800) 396-2254  Fax (562) 222-28
www.americancrematory.com 1
P.O. Box 4087 » 9828 Arlee Ave. » Santa“&kprings;'& 90670

Office: (562) 222:BURN

ter of last year. In this eco- “SERVICE IS EVERYTHING”
nomic environment, there

is a segment of the market
that will postpone purchas-

ing cemetery property on FUN

a preneed basis. While no
one can predict when the
economy will begin to re-
cover and consumer con-
fidence will improve, we
believe the postponement
of the decision to buy pre-
need cemetery property to-
day remains an opportunity
for our Company in the fu-
ture. With that in mind, we
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Now you can monitor and carefully
control the rate of flow of arterial injections.

e Determine proper pressure setting
Indicate changes in vascular resistance
Reduce chances of unnecessary swelling
Indicate improperly inserted arterial tube
Indicate mechanical failure of embalming

Simmons Institute

Home of the Flowmeter:
1828 South Avenue, Syracuse, N.Y. 13207
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other funeral homes.

MarkThomas

Elegant cultured marble urns
and keepsakes from Chapel
Craft by Mark Thomas

Sentry Chapel Craft urns feature a clean
contemporary look. Crafted in the U.S.A,,
these beautiful urns are available in adult
and keepsake sizes in Gold on Green, Gray
on White and White on Black.

To order call: 800-437-2635

www.markthomasco.com

New Keepsake

The Mark Thomas Spring 2009 Catalog is now available as well as a catalog of our new
Chapel Craft® products. Call today and we’ll send a free copy of each.

Prelude to
the Science
of Temporary
Containment
Preservation

(Part 45)

By John A. Chew

There are many ways to dispose of human bodies.
These ways range from reverent to expedient. Prac-
tices vary widely depending on culture, religion and
specific needs. Death is a universal experience and
final disposition is based on specific needs of the
times.

Today, in many parts of the world, disposal is a
social economic venture based on fear that all dead
bodies are dangerous. In Part Forty-Four we dis-
cussed the concerns that individuals given the task
of dealing with care of the sick or disposal of the
dead are not schooled in the basics of personal pro-
tection. Even in health care there are double stan-
dards. The most common example is the wearing
of scrubs outside the working environment.

As previously mentioned, all bodies have a possi-
bility of being dangerous to handle. The keyword
being POSSIBILITY. Contrary to early thoughts of
the importance of drainage, modified concepts have
emerged. Early practitioners felt removal of blood
elements, medications and excess moisture was es-
sential to effective and successful preservation.

The same concept has been passed down through
the years by tunnel visionaries who may not have
had the opportunity or exposure to new procedures
or products. Information that was taught in the past
does not meet current needs. The use of pre-injec-
tion of compatible chemicals may be something
new.

When a human dies and the body starts to decom-

pose, it emits foul odors and provides a breeding
ground for various microbes. For these reasons,
bodies must be disposed of properly. The problem
of body decomposition happens in two parts. The
first is the breakdown of the soft tissues which will
rapidly undergo decomposition. Pre- injection re-
tards, prevents and controls decomposition and
the adverse visual physical and chemical changes
therefore retaining naturalness.

The second part is skeletonizing where the basic
structural unit will remain intact for thousands
of years under the right conditions. This creates a
natural state of identification for cultural and his-
torical value.

The process of embalming interacts with the tis-
sues of the body by converting the cells, tissue and
organs (Body) into inert substances that does not
support life or destructive enzymatic reactions as-
sociated with the life and death processes.

Prelude Forty-Six will deal with the final disposi-
tion of the dead human remains from a historical
point of view.

John A. Chew is a Funeral Service Education Specialist, Con-
sultant, Tutor, Thanatogeneticist, and a Licensed Funeral Direc-
tor and Embalmer. He is a retired former Associate Professor and
Director of Funeral Service Education at Miami Dade Community
College as well as the Institute for Funeral Service Education and
Anatomy at Lynn University (1967-1997). He is presently Director
of Education at Embalmers Supply Company, Recinto De Ciecias,
Medicic, UPR, ESCO/OMEGA, and the Academy of Restoration
and Embalming.

Atlanta Mortuary Service
New Facility

Continued from Front Page

full-service funeral homes, it takes a funeral home
owner with a complete dedication and love for the art
of embalming to choose to focus primarily on serving

Mr. Fitzgerald purchased the business from Mr. Wil-
liams in 2001 after working under his guidance for sev-

en years. He shares his pas-
sion for perfecting his em-
balming skills and main-
taining the company’s
focus on serving funeral
directors. This specialized
business approach direct-
ly reflects on the skills of
the staff and licensed em-
balmers employed by the
company. “My embalm-
ers are exposed to a high
volume of cases consisting
of a vast variety of situa-
tions so that their level of
experience is beyond re-
proach.”

Embalming expertise,
however, is only one com-
ponent of the company’s
ability to be successful for
40 years. “I still emulate
Mr. William’s business
philosophy, but it isn’t
just about embalming.
It’s about maintaining the
trust of funeral directors,
keeping prices affordable,
and constantly exceed-
ing funeral directors ex-
pectations.”

This specialized em-
balming niche remains
the foundation of Atlanta
Mortuary Service’s opera-
tions. “As an operator of
a licensed funeral estab-
lishment, we don’t turn
away any family that re-
quests our services,” says
Mr. Fitzgerald, “but it is
the loyal support of thou-
sands of funeral directors
throughout the country
over the past four de-
cades that has driven and
continues to drive our
growth.”

The company’s growth
continues, as evidenced
by the recently completed
construction of a new re-
placement facility which
doubles the footprint of
the previous structure
while creating one of the
largest prep rooms in the
state. The company has
also added new remov-
al vehicles and updated
equipment. “This new
facility and other invest-
ments in the business not
only allow us to more ef-
ficiently handle the grow-
ing number of calls we re-
ceive each year, but pro-
vide plenty of room for
growth well into the fu-
ture.” For more informa-
tion on services available

call (800) 821-2339.

MAY 2009
Legacy of a Fat
Undertaker

Continued from Page A22

by the medical fraternity.
So much for a new idea!
Banting decided that he
would develop a new type
of diet. This is what he
came up with. For each
meal Mr. Banting allowed
himself the following: up
to six ounces of bacon,
beef, mutton, venison,
kidneys, fish or any form
of poultry or game; the
‘fruit of any pudding’ —
he was denied the pastry;
any vegetable except po-
tato; and at dinner, two
or three glasses of good
claret, sherry, or Madeira;
tea without milk or sugar;
Champagne, port, beer
were forbidden; only one
ounce of toast a day.
Banting jumped into the
diet. On this diet Banting
lost nearly 1 b per week
from August 1862 to Au-

CONTINUED ON PAGE A27
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McKay’s South Bay Mortuaries

participate in Seminars

Mortuary were present including Mark McKay, who fa-
cilitated an interactive workshop. The event’s chairper-
son, Nirma Usher was interviewed about her experience
with having McKay’s perform a demonstration at this
particular event.

According to Ms. Usher, the basis of AIDS DAY was to
raise awareness amongst the community. Many people
do not realize the severity of HIV/AIDS and it is impor-
tant to let people know. McKay’s did a workshop focus-
ing on how to cope with losing a loved one due to the
HIV/AIDS virus. Mr. McKay did a breakdown of steps
to assist people on dealing with such a difficult time.

When asked how she felt about how McKay’s conveyed
their information to those in attendance, Usher replied

Continued from Page A4

“It was very nice. They were well prepared and got their
points across very clearly. Their workshop had the highest
attendance and people were pleased with their presenta-
tion. They have been known to be very contributive to
the needs of the community.”

The purpose of these seminars is to ensure that everyone
is properly prepared in the event that something unfor-
tunate was to happen to them. Many times death comes
unexpectedly and leaves the loved ones of the deceased
to do what they can to raise money and scrape pennies
together to try and have a respectable service.

McKay’s South Bay Mortuary is located at 3918 Marine
Ave Lawndale, CA 90260. They also have three additional
locations in Fontana, Riverside, and San Bernardino.

FASTER

DELIVERY

PUBLICATIONS, INC.

FUNERAL HOME &
CEMETERY NEWS

CALL TODAY TO ORDER YOUR

First
Class

FIRST CLASS
SUBSCRIPTION

Only 340 per year! (12 issues)

1-800-321-7479

Page A25

“the shorter the supply line the better off you are”

Zaneral Dinectors Reseanch, Tuc.

AMRA INSTRUMENT, LLC
623 N. Tower (PO. Box 359)

Centralia, WA 98531
\AANw.amrainstruments.com@
Www.preproomdirect.com ™
®

WEB DIRECT GIFT & PRICING

FUN: | FACTS.

ACTOR BELA
LAGOSI was
buried in his
favorite black
Dracula cape.

More Funeral Facts at
IndependentAdvantage.com

FFMAN

~ BURIAL SUPPLIES, INC.

®
Independent Advantage Group Member

Providing high quality, competitively priced products and fast
service for IL, IA, W1, IN and MO.

HOFFMANBURIAL.COM
TOLL FREE 800-397-1567

SOUTHLAND
MEDICAL

CORPORATION

800-959-9160 \
AIR INTERCEPTOR BY GREEN PLANET N;;|t=e= m!

+ environmentally friendly « unique odor neutralizer/vapor absorber

: May Specials

Prices Good Through June 20,2009 « For Promo Pricing - Reference YB509

[ ~SAVE~

}s 50

Buy any cot and get a )
$50.00 credit per order
on freight charges

« very effective against mold, mildew, smoke and stale odors
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+ works by gaseous de-adsorption of mal-odors from surfaces
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gust 1863. After 38 weeks Banting felt better than he
had for the past 20 years. By the end of the year he
had much more vitality and had lost 46 lbs in weight
and 12 % inches off his waist. He suffered no incon-
venience whatever from the new diet, and was able to
come downstairs forward naturally with perfect ease,
go upstairs and take exercise freely without the slightest
inconvenience. Banting even started working funerals
again and going to the office in public. His umbilical
rupture was greatly improved, his sight was restored,
his hearing improved. Banting was delighted and he
was able to maintain the new eating habit.

William Banting was so thrilled with his “new diet”
that he wanted to share the good news with others.
The news of the Banting diet started with a small pam-
phlet or booklet which Banting wrote entitled “Letter
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Legacy of a Fat Undertaker

on Corpulence Addressed to the Public.” It is an inter-
esting footnote in history that the first diet instruction
book was not written by a dietician or a medical doc-
tor, but by an undertaker. It became one of the most
famous works on obesity ever written. First published
in 1863, it went into many editions and continued to
be published long after Banting’s death.

A hundred and forty years later Dr. Atkins reaped
millions from his diet, while William Banting asked
for no recompense for his publications. Indeed, the
elderly undertaker saw it as a public duty to pass on
the “cure” for obesity and gave all the profits from
the many editions of “Letter on Corpulence” to hos-
pital charities. The Banting Letter sold 63,000 copies
in Great Britain alone. In 1868 Banting published a
proposal and started a fund from the Letter’s profits

Convert your next removal
vehicle with Link equipment.

Cargo Management Products

Page A27
Continued from Page A24

to found and endow a new institution for the service
of humanity — the Middlesex County Convalescent
Hospital. Banting’s dream was to have an institution
for working-class people who could not afford to con-
valesce but had to return to work to make ends meet
thus allowing no time to get over their hospital treat-

CONTINUED ON PAGE A28
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ment and hence succumbed to relapses. The hospital
opened in 1868.

Predictably William Banting’s greatest detractors were
as Atkins’ is today, the medical establishment. Some
physicians in Banting’s time even started the rumor
that Bantings own diet had killed him. The result
was a severe howl of protest and a bitter controversy
and Banting’s papers, character and book were ridi-
culed and distorted. Center to the attack was that Mr.
Banting was just an “undertaker.” The medical people
asked this question: “What does an undertaker know
about the workings of the human body?” The medi-
cal community looked their noses down, way down on
the undertaking profession. Again Bantings was hurt
and stunned by the attack, however the public was im-
pressed. Many desperate, overweight people tried the
Banting diet and found that it worked. Like it or not
the undertaker had shown the physicians something
new!

So popular was the Banting diet that a popular song
made the music hall rounds:

Some time ago where €’er I strayed

I heard the observation made,

To which I close attention paid,

‘How very stout you're getting.’

Said one, ‘Dear me, you waddle, quiet,
You bid fair to become a fright.’
Another said, ‘you’re such a sight,
You're like a bladder blown out tight.
And only see where ¢’er you go

How youre compelled to puff and blow.
You surely soon will bust your clo’.

If you don’t follow Banting,

If you continue thus so stout,

You'll fall a victim to the gout,

You really must try Banting.

William Banting died in 1878 at the age of 81 years.
He was buried in Brompton Cemetery a short distance
today from Harrods’s Department Store. A few years
ago I visited William Banting’s grave in the Brompton
Cemetery. I was in London doing a series of seminars
for the Funeral Directors Association of Great Britain.
Finding Banting’s grave was short of impossible and if
it had not been for the charming sexton of the cem-
etery I would never have located the stone. The area

CONTINUED ON PAGE A29
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Women of Distinction

The 100 Black Women of Funeral Service
honor our female funeral professionals
who have impacted the profession in their
respective communities, their state and
on the national level. They have accept-
ed the challenges of being a female in
a non-traditional profession in one of
this nation’s most demanding indus-
tries. They have exhibited profession-
alism, leadership, longevity and class.
Because they continue a strong legacy and
make a commitment to the funeral service
profession, women
are at the forefront. Many of these
women were honored as 100BWFS
Women of Distinction, receiving
the M. Athalie Range Trailblazer
Award. For the next several months
these fine women will be featured
in this column. If you would like
more information on the 100 Black
Women of Funeral Service go to
www. 100Blackwomenoffuneralse
rvice.com or email Hundredbwfs@
aol.com.

By Elleanor Davis Starks, CFSR
Founder and Executive Director of the 100 BWFS, Inc.

Madonna: Funeral Service Diva

Madonna brings her own unique style and
entrepreneurial spirit to serve others and make
an impact in the profession.

New World dictionary defines diva as a prima donna, a
goddess, and a leading lady. I will go a step further to add,
“A diva is a woman who makes a difference in all that she
does and gives unselfishly of herself. When she walks in a
room, you can hear a pin drop and when she speaks there
is complete silence as those anticipate what will happen
next.” I met Madonna about 20 years ago and just like
then, she leaves an indelible impression whenever I see
her. She has created a bond of friendship that I hope will
continue for many more years. She surprises me each year
because her smile, her warm spirit and her talents are lim-
itless. Her style is distinguishable and her friendship is ev-
erlasting. Her competency
in funeral service is always
on the higher level and she
dissects the information she
receives in seminars and
conventions and takes it to
another level.

Madonna is truly a gem of
the Nile and is a reflection
of the wonderful funeral
service history she recently
experienced on her Epsilon
Nu Delta Fraternity trip to
Egypt. Madonna states, “It
was a trip of a lifetime. Our
professional history makes
so much more sense after
the trip and you under-
stand where embalming got
it roots. Words like Osiris,
Anubis, and sarcophagus
have more meaning. It’s a
trip that all of our funeral
service and embalming col-
leagues need to experience
for themselves because it will impact your life and give
more meaning to the profession.”

Madonna is the operator and owner of the Madonna
Multinational Home for Funerals established in 1985
in Passaic, NJ. I had heard of Passaic, NJ when I started
in funeral service in 1982 but it was because Granddad-
dy Starks and Grandma Inez were friends with Carnie
Bragg, Sr. and did business with that firm. Madonna had
not started her firm back then. After meeting her, I found
myself creating a new network and Madonna would
definitely be included. In the early 1990s I opened up a
Multicultural firm and Madonna and I worked specifi-
cally with the Hispanic Community. We were exchanging
ideas and valuable information about translation issues
and finding ways to make sure this unique group of cli-
ents was comfortable in a Hispanic setting and allowing
them to grieve in the tradition of Spanish funeral service
in their native environment.

Madonna
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Legacy of a Fat Undertaker
Continued from Page A28

where the Banting’s are interred is somewhat grown
over (due to lack of maintenance funds) but the large,
dark impressing stone still stands straight. I was hon-
ored to pay my respects to this great funeral director.

William Banting’s papers, his letters, his diary, de-
tails of where he was educated, and most importantly
his notes concerning Royal funerals and the history of
the Banting Undertaking Establishment were inher-
ited by his great granddaughter-in-law who after ex-
periencing a major depression in the late 1950’s and
who for some odd reason thought William Banting a
“horrid little man,” destroyed ALL the documents by
burning them. Unforgivable!

William Banting was truly a philanthropist, he did
not profit monetarily from the “Letter”, he simply
wanted, by having a good heart, to share his great dis-
covery. Banting wanted the world to know. I suspect
that William Banting would be extremely pleased to
know that 140 + years later, his diet really is known
worldwide to thousands, millions, albeit under another
name.

Throughout the many years that the Banting firm
served as the Royal Undertakers the firm survived
through many social changes like transportation of
remains by the railroad, the advent of embalming and
the extremely lavish and opulent royal funeral décor.
Banting’s client list reads like a Who’s Who of Eng-
lish Royalty (Prince Albert — 1861, Queen Alexandra
— 1925, Prince Alfred — 1782, Queen Anne — 1714,
Kind Edward VII — 1910, Kind George I — 1727,
Kind George I - 1760, King George III — 1820, King
George IV - 1830, Lord Mountbatten — 1922, Queen
Victoria — 1901). In 1852 Bantings were responsible
for the Duke of Wellington’s funeral. While Welling-
ton’s funeral was not “royal” in the strict sense of the
word it was the grandest public event of the century,
likened perhaps only to the funerals of Lord Nelson
in 1806 or Sir Winston Churchill in 1964.

In 1900 Bantings had arranged just 16 funerals in
the whole year. By 1903 that number had doubled.
Bantings were expensive, very expensive. The firm was

CONTINUED ON PAGE A30

Wiy 1o
Horiésteaders? '

¢¢ Homesteaders rem s focused on the:
betterment of the funeraliprofessioniand on
being an up-frontiand honest! pmuld:-m})

Huajmt ke Higima >
, »
| .J.

Find out what your colleagues are saying about
Homesteaders! View our gallery of “Why Join
Homesteaders?” ads at homesteaderslife.com

FUNERAL HOME & CEMETERY

NEWS Section A Page A29

“Finest in Funeral Fashions” \

« Independently Owned « Same Day Service Available
» Over 75 Years Service to Funeral Homes

Tell them
you saw
their Ad

FUNERAL HOME
& CEMETERY

NEWS

{u mﬁ;], BURIAL DRESSES AND MEN’S SUITS

www.ethelmaid.com « E-mail: ethelmaid @aol.com
1-800-228-8552 Fax: 1-800-255-5411

Box 211, Schuylkill Haven, PA 17972

A Divison of Gardinier Assoc., Inc.

Artistry
that’s

affordable

The Meadow Lane Urn Series

NEWMAN BROTHERS INC.

5609 CENTER HILL AVE. CINCINNATI, OH 45216
TEL: (513) 242-0011 ¢ FAX: (513) 242-0015 o TOLL FREE: 800-447-1072

e-mail: newman@supern.com « www.newmanbrothers.com

“Family owned and operated since 1882”

®  Call for a FREE color catalog featuring our entire Urn Selection.

CRES

= aurens Fishili;
Weead-Corley-Fish Funerat Home
AUStinT Y exas’ M (g,/?
At a time when many companies
are abandoning the services and
programs funeral home owners
‘ and their families demand and
deserve, the people of

Homesteaders are even more
committed to your success.

As a result, more funeral home
owners, like Laurens Fish III, are
turning to us for thought-leading
solutions that protect and enhance
profits. These strategies help funeral
homes like yours to endure regardless
of economic conditions.

Homesteaders has a singular commitment
to your success — but don’t just take our word
for it. Let your colleagues tell you why they trust
Homesteaders to act with integrity and provide
the support you need to meet your families’
demand for secure prearranged funeral
funding. Visit homesteaderslife.com and
find out why funeral home owners
join with Homesteaders.

%HOMESTEADERS

LIFE COMPANY

Preserving the Value of Funeral Service'
800-477-3633



Page A30

Farnsworth Gowns

Pittsburgh, PA

412-881-4696

After Hours 412-480-5777

View our Catalog at
www.farnsworthgowns.com

Oversizes up to 4X

Custom Designs Available
in all Styles at all Times

Overnight Delivery

FUNERAL HOME & CEMETERY NEWS Section A

Legacy of a Fat Undertaker

able to accept only the cream, the carriage trade of Lon-
don society. During this period of time the firm was
headed by the last of the Banting line of undertaker’s
William Westbrook Banting. On February 27, 1902
William Westbrook Banting reissued his grandfather
William’s now famous Letter on Corpulence from the
address of the Banting firm 27 St. James’s Street. The
family had used 26 and 27 St. James’s Street for over 50
years. Queen Victoria’s funeral procession had passed
right in front of Bantings from Pall Mall to Piccadilly.
In later years W.W. Banting lavishly refurbished the
shop-front in pink marble, which can still be seen to
this very day.

By the beginnings of the 1920’s W.W. Banting was
rarely involved himself in conducting any funerals, ex-
cept royal funeral occasions. The firm basically con-

Premium Hardwood

Send Us

- Figurine Urns

- Photo Urns

- Horse Urns

- Doghouse Urns

- Celtic Cross Urns

- Lifesize Figurine Urns
- Marble Vase Urns

- Velvet Bags

- Burial Markers

Forever Pets
1-888-450-7727

FREE Wholesale Catalog

" Pet Cremation Urns

www.foreverpets.com

Family owned and operated
since 1996

Your
News!

NOI\}IS

PUBLICATIONS, INC.

FUNERAL HOME &
CEMETERY NEWS

PO Box 5159
Youngstown, OH 44514
Fax 1-800-321-9040
press_releases@nomispublications.com
www.nomispublications.com

THE ULTIMATE 1000 LIFT.,

e Lifts caskets and remains.

e Ceiling mounted - no storage required.
¢ 1000 pound lifting capacity.
e Simple installation.

ALL-IN-ONE
LIFTING SYSTEMm!

* One person operation!

Fully Retractable Straps

ULTIMATE 1000
LIFTw shown

with NEw

FREEDOM PIVOTu

(upgrade feature)

Casketing Lifting & Dressing

MORTUARY LIFTim COMPANY
800-628-8809 or (319) 364-4910
FAX: (319) 364-4930

FREE gift at www.mortuarylift.com

WORSHAM COLLEGE OF MORTUARY SCIENCE

FOUNDED
1911

Different Customs
Different States

Different Traditions

One Level of Comfort
Nationwide.

Find out why Worsham graduates
more students than any other
Funeral Service Program in
the country*

THE PRACTICAL EDUCATIONAL EXPERIENCE

495 Northgate Parkway e

(847) 808-8444 o
www.worshamcollege.com

Wheeling, Illinois 60090

Fax (847) 808-8493

MAY 2009
Continued from Page A29

tracted out every service to other companies, howev-
er always ensuring the very best and costliest quality.
A number of other top-ranking London undertakers
looked to attract the “Banting” type of funeral prac-
tice however they were never able to match the mas-
tery of funeral rituals and ceremonies which was the
hallmark of a Banting service.

In 1928 W.W. Banting was 71 years of age and it was
time to retire. Upon his retirement the royal warrant
was terminated. There were no Banting descendants
to continue the tradition of the “Banting Service.” W.
W. Banting never married and his brothers had died or
moved. One Banting brother moved to Canada and his
child became Dr. Frederick Grant Banting who in 1923
won the Nobel Prize in Medicine for the discovery of

CONTINUED ON PAGE A31

Madonna: Funeral Service Diva
Continued from Page A28

Madonna attended the American Academy McAllister
Institute in New York City. She graduated Cum Laude
and was the recipient of the Thomas Quinn Award for
Outstanding Achievement at graduation. She knew the
importance of a good solid education and continued on
at Montclair State College where she received her BS De-
gree.

Madonna has served as a positive role model and men-
tor to numerous successful funeral service students who
have gone on to become licensed. I receive so many won-
derful and upbeat comments from all the students I have
referred to her and I recently matched her with a young
lady who is a current student at her alma mater. I re-
ceived a note from Madonna after her trip to Egypt and
she was not too exhausted to tell me she got her mentor
information and she is excited to talk and meet her new
student. That’s because Madonna genuinely cares about
others and cares about women coming in and making a
positive impact in the funeral service profession.

Madonna is actively involved in numerous civic, com-
munity and political organizations in Passaic and around
the state. She will tell you that the greatest moment, po-
litical and otherwise, in her lifetime happened recently:
working on the campaign of President Barack Obama,
seeing him elected and attending the Inaugural Ball and
the Swearing In Ceremony. “The moment was surreal for
me and the millions of people there. This was an event
in history that I was a part of and I will be able to share
this for generations to come. I had been overwhelmed
10 years ago,” states Madonna, “when I met the great
poet, Maya Angelou. I love her gift of expression and
I was deeply honored to be photographed next to her.
But I must say, President Obama’s inauguration was the
icing on the cake for me and other caring Americans
ready for change.”

Madonna is actively involved with numerous funeral
service professional organizations and has held many
offices. In addition to being elected as the first black
president of the Passaic County Funeral Directors Asso-
ciation in 1997, her involvement includes the National
Funeral Directors Association, the Garden State Funeral
Directors Association, the 100 Black Women of Funeral
Service, Epsilon Nu Delta Mortuary Fraternity, Inc. and
the National Funeral Directors and Morticians Associa-
tion, Inc., to name a few.

Madonna is the recipient of many funeral service,
professional leadership and volunteer awards. The 100
Black Women of Funeral Service, Inc. has recognized her
as the Funeral Service Woman of the Year and her firm
as Outstanding Non-Traditional Funeral Home of the
Year, and last year she received a 2008 Woman of Dis-
tinction Trailblazer Award in Indianapolis, IN. Other
awards include NAACP Community Service Awards on
two different occasions, the Alpha Kappa Alpha Sorority
Membership-Leadership Award, Union Baptist Church
Community Service Award and, because of her dedica-
tion and commitment to the Hispanic community, she
has received the prestigious You-Puerto Rico Award.

You would think with all that Madonna has going on,
she wouldn’t be able to come up with another great idea
but with funeral service focusing many events, periodicals
and training seminars regarding tributes to pet care and
death, it raised an eyebrow from her. Animals are truly,
“Man’s Best Friend” so why not treat them like that? If
you ever owned a pet, you know that they become fam-
ily and we treat them like our children because we care
for them on a daily basis. Yes, Madonna’s gray matter is
always working. She recently created “Chewy Vitton” Pet
Day Care. The rest is history. We salute Funeral Service
Diva Madonna on all her accomplishments.
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insulin. The Banting Institute located on the campus
of the University of Toronto is named in his honor,
and for years the Canadian School of Embalming was
headquartered in the Banting Institute building.

The long history of Banting conducting funerals for
the crown was now at an end. A bid for the royal fu-
nerals was made by J. D. Field (who had done much
of Banting’s contract work) but in the end the royal
warrant went to the better socially connected firm of
J. H. Kenyon. Kenyon’s were to hold the royal war-
rant for many years, and Michael Kenyon conducted
Sir Winston Churchill’s funeral in 1964. Today, how-
ever, the royal warrant has not been reissued.

William Westbrook Banting died on December 9,
1932 at 158 West Hill, Wandsworth. The death certifi-
cate records one brother present and the cause of death
as anuria and pulmonary infarct, and carcinoma of the
bladder. His estate was valued at some 92,000 pounds.
Mr. Banting’s remains were deposited in the Kensal
Green Cemetery in the Banting tomb on December
14 after a funeral service in the chapel of St. John the
Evangelist, Notting Hill at 12 noon. Mr. Banting was
described as a man of “independent means.”

What a fascinating legacy! From funeral service to
the royal family for nearly 300 years to the creation
of a diet which is still used today, the Banting fam-
ily has certainly left their mark. Still no matter how
impressive the funeral history of the Banting firm is,
the true historic endurance for the survival of the old
English name is and probably will always be the diet
and also the possibility of suspicion that Dr. Atkins,
rest his soul, just might have had a ghost writer!

A fitting end to this interesting story is found in the
closing paragraph of William Banting’s “Letter on Cor-
pulence to the Public.” It reflects Mr. Banting’s hope
for those who suffer from obesity.

“I have now finished my task, and trust my hum-
ble efforts may prove to be good seed well sown, that
will fructify and produce a large harvest of benefit to
my fellow-creatures. I also hope the faculty generally
may be led more extensively to ventilate this ques-
tion of corpulence or obesity, so that instead of a few
able practitioners, there may be hundreds distributed
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in the various parts of the United Kingdom. In such
case, | am persuaded that these diseases will be very
rare.” William Banting, May, 1869.

DATELINE: DECEMBER 7, 2005, 1:31 PM. EST.
HEADLINE YAHOO INTERNET NEWS: “STUDY:
A BIG CULPRIT IN CHILDHOOD OBESITY -TV
COMMERCIALS PROMOTING JUNK FOOD.”

Mr. Banting’s seeds have certainly been sown by
others who “forgot” to give him any credit, but un-
fortunately it seems clear that his hope that the “dis-
ease (obesity) will be very
rare” is still unrealized
one hundred and forty
two years later. Of course
I personally suspect if
Mr. Banting were here
today he would be under-
standing and sympathetic
to the person who dai-
ly battles the bulge. Mr.
Banting I imagine would
very kindly state the fact
that he had been there,
had walked in those shoes,
and then just maybe he
would smile and hand the
sufferer a “Letter.”

Todd W. Van Beck is one of the
funeral profession’s most prolif-
ic authors and presenters. From
simple staff development at the
smallest funeral home to clergy
seminars to keynote addresses
at the largest of gatherings, Mr.
Van Beck tailors each presenta-
tion to suit any occasion.

Todd W. Van Beck has written
over 200 articles and 65 books
and manuals covering every
possible topic of interest to fu-
neral directors, cemeterians and
clergy. His extensive training and
experience spans over 35 years
at every level of the funeral and
cemetery profession and the
church. For more information

or to contact Mr. VanBeck visit
www.vanbeckseminars.com.
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Gupton-Jones College holds Graduation Exercises

DECATUR,GA— Com-
mencement exercises were
recently held for the August
2008 graduating students
of Gupton-Jones College
of Funeral Service at the
Berean Christian Church
in Stone Mountain, GA.
The graduation speaker was
Ms. Dana Lemon of Mc-
Donough, GA. Ms. Lem-
on is co-owner of W.D.
Lemon and Sons Funeral
Home in McDonough. She
is also a Board Member of
the Georgia Department of
Transportation. Her speech,
“The Best of Times During
the Worst of Times” was
very inspiring and enjoyed

by all.
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Gupton-Jones President
Patty S. Hutcheson pre-
sented awards to the stu-
dents having the top two
scholastic averages dur-
ing their quarters of study.
The Valedictorian Award
was presented to Kelsa L.
Jones. The Salutatorian
Award was presented to
Apollinair Darius Miller.

The Bill Pierce Award was
presented by the Board of
Trustees Vice Chairman,
Mrs. Nancy Pierce Bar-
ber, to that graduate who,
by vote of the members of
the graduating class, best
represents the funeral ser-
vice profession in terms of
professionalism. The hon-
ored recipient was Apolli-
nair Darius Miller.

The Distinguished Ser-
vice Award was presented
by Gupton-Jones College
President Mrs. Patty S.
Hutcheson, to Ms. Dana
Lemon for her outstanding
contributions to the funeral
service profession.

The Academic Achieve-
ment Awards were present-
ed to those students who
maintained a 93 percent or
above average. The follow-
ing were recipients of this
award: Anthony Eugene
Brooks of Fayetteville, GA;
Kelsa L. Jones of Sacra-
mento, CA; and Apollinair
Darius Miller of Winston-
Salem, NC.

The Mu Sigma Alpha
Award went to the top ten
percent of the graduating
class. These honored in-
dividuals were: Anthony
Eugene Brooks, Kelsa L.
Jones, and Apollinair Dar-
ius Miller.

Other outstanding stu-
dents were honored also.
The Academy of Graduate
Embalmers awarded their
Richard Stewart Award to
Anthony Eugene Brooks.
In addition, the Russell
Millison Award went to
Apollinair Darius Miller.

During the ceremony, cer-
tain members of the grad-
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Academic Achievement Award and Mu Sigma Alpha recipients. (L
to R) Apollinair Miller, Kelsa Jones, and Anthony Brooks.

Perfect Attendance Awards were earned by Kelsa Jones and

Howard Sherrill.

Bill Pierce Award recipient Apollinair Miller with Mrs. Nancy
Pierce Barber.

uating class, who distin-
guished themselves through-
out the school year, were rec-
ognized with Perfect Atten-
dance Awards. These awards
were presented to Kelsa L.
Jones of Sacramento, CA,
and Howard R. Sherrill of
Kannapolis, NC.

During the ceremonies,
thirty-one students were
recipients of the Associate
of Science Degree in the
Funeral Service ceremony.
They were: Jennifer Al-
timirano of Jasper, GA;
Shareeta Lavasha Beatty
of Canton, GA; Anthony
Eugene Brooks of Fayette-
ville, GA; Samuel Chase
Croft of Buchanan, GA;
Amber Nicole Deyton of
Dahlonega, GA; Walter
Dion Files, Sr. of New-
port News, VA; Patricia
Fountain of Locust Grove,
GA; Michelle R. Furbert
of Sandys, Bermuda; Mar-
shall Arnold Garrett, Jr. of
Columbus, GA; Mitchell
Hammond of Atlanta, GA;
Brandy McDaniel Hol-
brook of Atlanta, GA; Syl-

via Jetaun Johnson of Chi-
cago, IL; Kelsa L. Jones of
Sacramento, CA; Spencer
A. Knotts of Sanford, NC;
Cedrick LeTron Lawson
of Columbia, SC; Apol-
linair Darius Miller of
Winston-Salem, NC; Ro-
mas Lamont Mitchell of
Omaha, NE; David Phillip
Poole, Jr. of McRae, GA;
Carl LeRhaun Powell, Jr.
of Beaufort, SC; Matthew
W. Powell of Decatur, GA;
Mack Louvianacheck Rice
of Laurens, SC; Brandon
Craig Roberts of Moun-
tain City, TN; Howard
R. Sherrill of Kannapo-
lis, NC; Jessycah Michal
Shoemaker of Sacramento,
CA; LaToya Mechelle Ste-
phens of Cartersville, GA;
Belinda J. Strickland of
Palmetto, GA; Ryan James
Swann of Winter Haven,
FL; Arthur J. Terry, Jr. of
East Point, GA; Brandon
Elliott Thornton of Atlan-
ta, GA; Jodie Wesley Turn-
er of Broadway, VA; and
Derwin Tremayne Wil-
liams of Battlesboro, NC.
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lvy Tech Mortuary Students attend Embalmers Ball

Rachelle White of White Funeral Home and
Michelle Katsaros of Geisen Funeral Home.

Adjunct professor Monica Gray with students

EAST CHICAGO,IN— Mor-
tuary students, faculty,
graduates and board mem-
bers with the mortuary sci-
ence program at Ivy Tech
Community College of
Indiana Northwest attend-
ed the Embalmers Ball. A
barn on property in Indi-
ana was transformed into
the haunted barn equipped
with caskets, spider webs,
ghosts and goblins. All

guests signed a register book
as they entered the barn.
The evening was filled with
food, drinks, and dancing.
A disc jockey was hired to
entertain the guests. Stu-
dents from as far as Fort
Wayne and Chicago en-
joyed the evening which
included pictures in front
of a casket. “We wanted to
provide an opportunity for
first year and second year
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Little Red Riding Hood (Belinda Metzger)
and the Big Bad Wolf (Melisa Katona)
both with Rees Funeral Homes.

students to meet each oth-
er in a fun setting,” adds
school dean Rick Soria. In
addition, students mingled
with graduates and board
members.

“The evening gave the stu-
dents an opportunity to re-
lax and take our minds off
of their studies,” states Mi-
chelle Katsaros. Michelle
remembers when she was
in mortuary school and the
demands of studying. Mi-

Sarah Palin (Sheila Nuss) and Hilary
Clinton (Shellie Williams) both with
Carlisle Funeral Home.

chelle serves on the mortu-
ary program’s board and is a
funeral director with Geis-
en Funeral Homes (Geisen
and Hebron).

One of many of the high-
lights included the cos-
tumes. Sarah Palin (Sheila
Nuss) and Hilary Clinton
(Shellie Williams) made an
appearance. Sheila is a fu-
neral director with Carlisle
Funeral Home in Michi-

CONTINUED ON PAGE A34
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Nadene

Cover-Up Cosmetics Ltd.

A name you know . . .
... Products you trust

800-531-9744 Fax 903-641-0383

Catalogs Available e-mail: cosmetic@wirt.net

FUN

ANCIENT ROMANS
believed that flaming
torches guided
departing souls

to eternity.

More Funeral Facts at
IndependentAdvantage.com

eynoldsville
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@ Independent Advantage Group Member

Serving PA, NY and WV, we employ the latest technology to
maximize selection and value for our customers.

REYNOLDSVILLECASKET.COM
TOLL FREE 800-441-8224

FUNERAL HOMES & CEMETERIES

Eliminate Your
Accounts Receivable
Problems

& Increase Your Cash Flow

American Capital Funding offers you a fast and reliable method to
obtain at no cost to you, immediate payment for all services
rendered where an assignable life insurance policy exists.

e Fast Turn Around Time

Most Cases You get your $ in 24-48 hours!

* No Promissory Notes or Charge Backs
You take NO RISK! when using American Capital Funding.

* NO Headaches Dealing With Insurances Companies
We handle all communication with the insurance companies!

« Simple and Easy Process
Our friendly and knowledgeable claims department makes
the process simple and easy for you with little paper work!

www.acfunding.com

“A Quality Life Insurance
Funding Company”
Dedicated to Excellent Service

Increase Your Cash Flow...

Call Today (800)296-5053
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THE SUMERIANS of
4000 BC buried their
dead in baskets woven
of braided twigs.

lvy Tech Mortuary
Students celebrate the
Halloween Season

More Funeral Facts at
IndependentAdvantage.com

Concrete—Vaults

®
Independent Advantage Group Member

MOKE OF THESE!

PO Box 5159
Youngstown, O 44514
800.321.1419
800.321.9040 Fax

Serving CO, KS and NB, we distribute concrete burial vaults
and wholesale cremation and memorialization products.

CONCRETE-VAULTS.COM
CALL 316-263-3790

(L to R) Terri Valtierra, Rick Soria, and Chancellor J. Guadalupe
Valtierra.

BOARDMAN

www.boardmanprinting.com

NOWls

PUBLICATIONS, INC.

FUNERAL HOME &
CEMETERY NEWS

CORPORATION

The Kee 54,45
S, L‘anﬂ/arﬂ/

Families across the country are asking
for the Meadow Hill’'s Thumbies® by name.
Today’s funeral directors know that Meadow
Hill’s fingerprint keepsakes bring comfort
and lessen families’ grief. This is why they

Suyﬂasf Thumbies.

SEND Us Your NEws!

PO Box 5159, Youngstown, OH 44514
Fax (800)321-9040
press_releases@nomispublications.com

T AR

——

(L to R) Michelle Hanrahan ('07) an intern with Kuiper Funeral
Home in Highland and Raquel Santos ('07), adjunct professor.

EAST CHICAGO,IN— Mortuary students, faculty and
administrators with the mortuary science program at Ivy
Tech Community College of Indiana Northwest took
time out of their busy schedules for dinner and a tour of
a haunted mansion and forest.

Students gathered at a local Mexican restaurant, El Taco
Real, for dinner before the night of terror. Chancellor J.
Guadalupe Valtierra and his wife Terri joined the fearless
group for dinner. After dinner, the group made their way
to the Haunted Mansion. The Haunted Mansion, operated
by Reapers Realm, has three floors of terror. From ghouls
to goblins, the mortuary science group made it through
the haunted mansion and forest.

lvy Tech Students attend

the Embalmers Ball
Continued from Page A33

Marji Kuch with Chapel Lawn and Kuiper Funeral Homes dancing
with a partygoer Andrea Araujo to Michael Jasckosn'’s Thriller.

gan City. Shellie graduated
from Ivy Tech in 2007 and

Metzger) and the Big Bad

See us on-line at www.meadowhillco.com Wolf (Melisa Katona) en-

or call and become an associate today!

877.848.6243

to receive your free start-up kit.

Print

Everyone.

A second
opportunity may
never present itself.

is also an associate with
Carlisle.

Team Rees Funeral
Homes were well repre-
sented at the Ball. Little
Red Riding Hood (Belinda

tertained the crowd. Belin-
da serves with Rees as an
administrative assistant and
Melisa as a funeral director.
Melisa is a graduate of Ivy
Tech, class of 2007.
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PIMS Students hold
Annual Blood Drive
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BLACK CLOTHING was
worn by mourners

as camouflage to
prevent the

prowling spirit of

the dead from
reentering the

bodies of the living.

PIMS receives Wal-Mart
Foundation Grant

More Funeral Facts at
IndependentAdvantage.com

THACKER CASKETS, INC.
——preoC——

@
Independent Advantage Group Member

PIMS Students and Faculty are presented with the Grant Check PITTSBURGH,PA— Pittsburgh Institute of Mortuary

PITTSBURGH,PA— The Pittsburgh Institute of
Mortuary Science (PIMS) was recently presented a
$1000.00 grant from the Wal-Mart Foundation.

The Wal-Mart Foundation awarded the grant to PIMS
for their commitment and volunteer service to the
community. PIMS conducts an annual Christmas food
drive for the needy and annual Halloween and Easter

Parties for the patients at the Rehabilitation Institute
of Pittsburgh.

Science (PIMY) recently held its annual Blood Drive. The
function was held at PIMS and was conducted by the Cen-
tral Blood Bank. Students, faculty and administrative staff
donated to make this year’s drive another huge success.

As part of their extra-curricular activities, PIMS also holds
an annual Christmas Food Dive for the Needy, a Hallow-
een and Easter Party for the children at the Rehabilitation
Institute of Pittsburgh, and numerous other activities to
promote community involvement.

The Wal-Mart Founda-
tion strives to create op-
portunities to improve the
lives of individuals in their
communities, including
customers and associates.
Wal-Mart has also been
recognized for two years in
a row by the Chronicle of
Philanthropy as the largest
corporate cash contributor
in America.

On hand to present the
grant check were assistant
managers Tony and Ed,
Ms. Kris Owens - Good
Works Coordinator at Wal-
Mart, and a number of Wal-
Mart associates. On hand
to receive the grant check
were numerous PIMS stu-
dents, faculty member M.
Roger Walker, and PIMS
Dean of Faculty and Stu-
dents, Joe Marsaglia. PIMS
is grateful to the Wal-Mart
Foundation for their gener-
ous contribution.

IS YOUR
MAILING
LABEL
CORRECT?

If not, please contact us.
Our Mailing List helps to
update the Funeral Home
and Cemetery Directory. If
your Mailing Label IS NOT
CORRECT your firm’s list-
ing in the Funeral Home and
Cemetery Directory may be
incorrect. Send your mailing
label along with changes
and phone number to:

NOI\}IS

* Y
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For the IMSA Members at the ICCFA Conference

Ace Caskets

Aeon Manufacturing Company, Inc.

AGM Memorials, Inc.

American Cemetery Supplies, Inc.
American Cemetery/Mortuary Consultants
Arcadian Memorial Products

Architectural Stone Imports, Inc.

Axiom Business Systems

B&L Cremation System
Batesville Casket Company
Biondan North America
Biondan S.PA,, ltaly

Bonstone Materials Corporation

Carrier Mausoleum Construction, Inc.
Cemetery Development Association, Inc.
Cemetery FunerarSupp|y Company
Cemetery Planning Resource Alliance
Christy Vault Company

Church & Chapel Metal Arts, Inc.

Clark Grave Vault Company

Cold Springs Granite Memorial Group
Conrad Picie| Studio Inc.

Crematory Manufacturing & Service Inc.
Cressy Memorial/Crowne Vault Company
Custom Air Trays

Dakota Granite Company
Doric Products

E.C. Wesner Associates, Inc.
Eickhof Columbaria LLP

Elberton Granite Association, Inc.
Ensure-A-Seal

Everlasting Granite Memorial Company, Inc.

Facultatieve Technologies
Forsten and Associates
Franklin Wrap, LLC

i

TARS!

General Sealants, Inc.
Granite Resources Corporation
Grever & Ward, Inc.

Halo Infernational Corp.
Hamlin Hydraulic Lift Company
Heirloom Bible Publishers
Holland Supply, Inc.

I.CCFA.

Ingram Construction Company, Inc.

J. Stuart Todd, Inc.
Joseph B. Sankovich & Associates

Kates-Boyleston Publishing
Kelco Supply Company

KMI Columbaria

KNF Flexpak Corporation
Koppenberg Enterprises, Inc.

Lecon, Inc.

Matthews Bronze

Matthews Cremation

McCleskey Mausoleum Company
MeierJohan-Wengler, Inc.

Mekus Studios, Ltc.

Memorial Business Systems, Inc. (MBS, Inc.)
Mid Atlantic Contractors, Inc.

Mullen Construction Company

We are America’s fourth largest casket maker and
proudly serve the eastern half of the US.

THACKERCASKETS.COM
TOLL FREE 800-637-8891

The best,
the brightest,

the most dedicated suppliers
servicing the needs of the death
care professionals worldwide can
be found on this page.

Nomis Publications, Inc.
Norvell Tent-Puckett Supply Company
Norwalk Vault Company/Kryprotek

Ralph J. D’Amato Jr. Associates
Rock of Ages Corporation
Rossato Giovanni S.rl., ltaly

Sinner Brothers, Inc.

Star Granite Company, Inc.
States West Cemetery Services
Suhor Industries, Inc.

Techniserve, Inc.

The Barre Granite Association, Inc.
The Dodge Company, Inc.

The Landplan Design Group, Inc.
The Philadelphia Trust Company
The Roosevelt Investment Group
The Tribute Companies

Triguard

Triple H Company

U.S. Metalcraft

U.S. Cremation Equipment
UndergroundHumor.com
United Memorial Products, Inc.

Western Sequoia Corporation
Wilbert Funeral Services

Now is the best time ever to join IMSA! Plan on attending the
2009 IMSA General Membership Meeting,Tuesday, April 21, 2009
at 8:00 A.M. to 9:00 A.M. in the Bunyan Room, C & D Mandalay
Bay Resort. The ICCFA has arranged for Dean Lindsay to make an
exclusive presentation to IMSA suppliers and guests from 9:00
AM to 10:00 AM. “He is the author of “Cracking the Networking
CODE: 4 Steps to Priceless Business Relationships.”

PUBLICATIONS. INC. Frigid Fluid Company
PO Box 5159 - ) "
Youngstown, OH 44514 For membership information, contact Lynn lllig

International Memorialization Supply Association
Two NorthShore Center, Suite 100 ¢ Pittsburgh, PA 15212
412-325-8430 www.imsa-online.com

www.nomispublications.com

[~ INTERNATIONAL MEMORIALIZATION
SUPPLY ASSOCIATION
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DNR INDUSTRIES LIMITED

Removal Roller Bed

Length Width Weight
82" 22" 24lbs

e
\ o ks

22" 261bs
-

Fits various sized vehicles and
will accommodate infant and
child caskets.

—
)

Bier Pins sold
separately ..
Constructed from Aluminium.

Fits a standard 7/16" Bier Pin.

A cot and the bed will fit in most
mini vans.

Urn Holder

DNR Industries is pleased to introduce an economical approach
to transporting urns in preexisting funeral coaches. Our new
urn holder is attractively chrome plated and adapts easily to the
existing hardware in your coach.

The urn holder comes in a convenient carrying case and has been
carefully designed to accommodate all urn shapes.

PO Box 42014, Conestoga Mall
Waterloo, Ontario, Canada N2L 6K5
Phone 519-746-0194 Fax 519-884-8319 Toll Free 877-345-2097
E-mail dnr@hearseparts.com
www.hearseparts.com

THE MOST ATTENDED
dog’s funeral was

in honor of Lazarus,
belonging to Emperor
Norton |, in San
Francisco, in 1862.
More than 10,000
people paid

their respects.

More Funeral Facts at
IndependentAdvantage.com

MIDWEST

CASKET COMPANY

@
Independent Advantage Group Member

We are also a wholesale distributor of funeral supplies to
funeral directors in CO, ID, MT, NV, UT and WY.

MIDWESTCASKET.COM
CALL 801-328-3843
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Allegheny County Funeral Directors Association
installs Officers at recent Meeting

WILMERDING,PA— The Allegheny County Funeral
Directors Association (ACFDA) recently installed of-
ficers for 2009. The newly installed officers are:

President Karen West-Butler, West Funeral Home,
Wylie Ave, Pittsburgh; Vice-President Mark L. Do-
nato, English Funeral & Cremation Services, Inc.,
Oakmont; Secretary Fara Falvo-Garretson, Brusco-
Falvo Funeral Home, Mt. Washington; and Trea-
surer Kevin R. Dieterle, Readshaw Funeral Home
Inc., Carrick.

Also installed, to begin three year terms on the Board
of Trustees, were: Rose Carfagna Au, Ralph Schugar
Inc. Funeral Chapel, Shadyside; Jeffrey L. Maist,
John E. Slater Funeral Home Inc., Brentwood; and
Lynn Teck, Hershberger-Stover, Inc. Funeral Home,
Crafton.

Continuing on the Board of Trustees are: Anthony
J. Bekavac, Paul Bekavac Funeral Home, Elizabeth;
Wayne D. Collins, Savolskis-Wasik-Glenn Funeral

Home, Munhall; William B. Schleifer, Maloy-Schle-
ifer Funeral Home, Duquesne;Paul J. Urban, Savol-
skis-Wasik-Glenn Funeral Home, Munhall; and Im-
mediate Past President Johnpaul Bertucci, Giunta-
Bertucci Funeral Home, Arnold.

Mr. Bertucci was also honored at that meeting as out-
going president.

ACFDA is the largest county-level funeral directors
association in Pennsylvania, and has more members
than some state-level associations. Organized in 1895,
this voluntary association strives to promote the high-
est standards of professionalism and public service. In
addition to member services, ACFDA provides con-
sumers with information, referrals, grief seminars, The
Highmark Caring Place -A Center For Grieving Chil-
dren, a grievance resolution process and an organized
volunteer effort to aid during disasters.

NFDA'’s 2009 Asia Funeral Expo & Conference to offer
more Suppliers, Cultural Exchange Opportunity

BROOKFIELD,WI— The
National Funeral Direc-
tors Association (NFDA)
will co-host its 2009 Asia
Funeral Expo & Conference
(AFE) at the Hong Kong
Convention & Exhibition
Centre May 13-15. AFE will
provide the opportunity for
funeral professionals from
every walk of life to share
their customs, culture and
information with their pro-
fessional peers worldwide. In
addition, AFE 2009 will of-
fer an invaluable opportuni-
ty for suppliers to showcase
their products, innovations
and ideas for an internation-
al audience of funeral profes-
sionals and buyers in order
to better serve families.
Nearly 160 companies on
several continents will par-
ticipate in NFDA’s 2009
AFE exhibition—a marked
increase from the 100 com-
panies that exhibited at AFE
2008, NFDA’s first hosted
event abroad. Companies
that have already commit-
ted to exhibit at AFE 2009
include: United Memorial

Products, featuring York
Caskets (United States); The
Dodge Company (Unit-
ed States); TerryBear Urns
and Memorial Keepsakes
(United States); Legacy Cas-
kets (United States); Facul-
tatieve Technologies and
Hygeco International (The
Netherlands, France); Algor-
danza (Switzerland); Anubis
(France); Nantong Million-
aire Furniture Ltd. (China);
and Saint Kit Woods Art In-
dustrial Ltd. (Hong Kong);
as well as dozens of other
suppliers.

NFDA’s 2009 AFE exhi-
bition will again provide a
global showcase of funer-
ary products and services,
including;: caskets and urns
made from a variety of ma-
terials; tombstones, monu-
ments and other gravemark-
ers; equipment and machin-
ery used in cemetery, mor-
tuary and crematory opera-
tions; keepsake and memori-
al products; experts who can
assist attendees with comput-
er- and Internet-based tech-
nologies; advance funeral

DUNCAN/STUARTY TODD

THE PREPARATION ROOM

DESIGN
PRODUCTS
VENTILATION

SPECIALIZING IN

Call today for a
free brochure.

877.832.6898

dstlimited.com

info@dstlimited.com

SPECIALISTS

planning solutions; repatria-
tion sources; and many other
business-building ideas—es-
pecially important given the
state of today’s global econ-
omy.

Moreover, in addition to
the largest funeral product
and service exhibition of its
kind on the continent, NF-
DA’s 2009 Asia Funeral Expo
and Conference will offer at-
tendees the opportunity to
share/learn from funeral pro-
fessionals from around the
world about their customs,
culture and information
through workshops, tours of
funeral homes and cemeter-
ies and other social events.

“There are now many
Asians living in our part of
the world, at the foot of Af-
rica, and it’s an opportune
time to learn how to best
serve them when it comes to
funerals and repatriation,”
said Elsabe Basilio, presi-
dent of the National Funeral
Directors Association of South
Africa, who attended AFE
2008.

Said NFDA Director of In-
ternational Relations Deb-
orah Andres: “At NFDA’s
AFE 2008, we had 2,000
attendees from 36 countries
and regions worldwide en-
gage in meaningful dialogue

CONTINUED ON PAGE A38

- FUN FACTS

THE ENGLISH WORD

“funeral” comes from the Latin word
“funus,” which means torch.

More Funeral Facts at
IndependentAdvantage.com

sUMTER

CASKET COMPANY

Q
Independent Advantage Group Member

Offering caskets for the most elegant funeral and for those
where economy must be a consideration.

SUMTERCASKET.COM
TOLL FREE 800-552-5251




MAY 2009 FUNERAL HOME & CEMETERY NEWS Section A Page A37

Great Web Sites

INCREASE
Business

68% /5%

of online shoppers agree of Web users admit
they will distrust a Web making judgements
site that does not have a about the credibility of
professional appearance. an organization based on
(eMarketer 2006) the design of its Web site.

(Stanford University 2003)

Are you confident that your Web site stands out, offers valuable services, and
shows the quality of your business? Does it make such an impression that you
usually win the first call from someone shopping online?

Call FuneralNet now to find out about our cutting edge technologies that help
you attract and service your families. With FuneralNet, you get the advantage
of custom solutions, proven programs, technology innovations, and a partner
in growing your business.

Visit FuneralNet.com/samples. Then call us today! See what we can do for you!

FuneralNet\[> sz,

CONNECTING YOU TO YOUR COMMUNITY
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GENE RODDENBURY
and Timothy Leary
were the first
celebrities to have
their ashes sent into
space (for $4,800
per ash capsule).

More Funeral Facts at
IndependentAdvantage.com

J & R Mfs.

Independent Advantage Group Member

Serving New York City and its metropolitan area with
customized caskets and many other funeral products.

INDEPENDENTADVANTAGE.COM
CALL 718-723-4555

UNCLE HARRY
NEVER HAD VERY
GOOD TIMING.

—

Inman’s exclusive
Trans-Containaire™
shipping unit.
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CANA Makeover: Certification Edition

CHICAGO,IL— 2009 will be a year of change for the
Cremation Association of North America’s (CANA)
renowned certification program. Interactive sessions
have been added to enhance the learning experience
of attendees as well as new designations for crematory
operators that successfully complete the program.

In a new section titled, “You Make the Call”, attend-
ees are given real life scenarios that challenge them to
process the situation and make a decision. This helps
them sharpen their evaluation and resolution skills.
In addition, an interactive video presentation tests at-
tendees on their familiarity with cremation law, pro-
cesses and ethics. It will take their understanding of
cremation to a new level of excellence.

STYLISH MATCHING TIES
FOR PROFESSIONALS
ANY SIZE GROUP OR ORGANIZATION

www.tiesforyou.com

Phone: 877-770-TIES (8437)
Fax: 276-466-3474
E-mail: customerservice@tiesforyou.com

When Uncle Harry passed away out of the country, his family
was anxious about the time it would take to bring him home.
But Inman Shipping Worldwide’s timely handling of all the
details—at one low price-brought the family peace of mind.

Thoughtfulness. Consideration. Sensitivity. And efficiency.

Keep Inman in mind.

Inman.

" SHIPPING WORLDWIDE®

1605 Merwin Ave., Cleveland, OH 44113 » 1-800-321-0566

www.inmanshippingworldwide.com

CANA has designed three programs for the crematory
operator certification. The first designation will be a
CANA Certified Technician. This designation will be
for those who are taking the certification program for
the first time and receive a passing grade.

The second and third designations were designed
for the operator with more experience in mind. These
new programs recognize the operators’ dedication and
service by creating higher levels of classification. The
CANA Senior Certified Technician designation is for
an operator that has 5 to 10 years of experience or
has cremated over 5,000 decedents. It requires an ad-
ditional hour of course review and successful comple-
tion of 15 to 20 additional test questions. The CANA
Master Certified Technician designation is for an op-
erator that has more than 10 years experience or has
cremated over 10,000 decedents. It requires additional
course review and successful completion of 20 to 25
additional test questions.

For more information
on this exciting program,
call CANA headquarters
at 312-245-1077 or email
at CANA@smithbucklin.

com. Visit www.crematio-

NFDA'’s
2009 Asia

nassociation.org for pro- Funeral
gram dates and locations. Expo &
Conference

offers more
Suppliers,
greater
Cultural
Exchange
Continued from Page A36

about the future of funeral
service and how to better
serve families. I am excited
to see participation in AFE
grow this year.”

“Funeral service is no lon-
ger just about serving your
neighbors,” Andres added.
“Countries are growing
more diverse, and funeral
directors find themselves
serving families that come
from other countries with
vastly different funeral cus-
toms and traditions. AFE
2009 will help funeral di-
rectors learn about these fu-
neral traditions and collab-
oratively explore the global
challenges facing funeral
service in order to best-serve
families, no matter where
they come from.”

Funeral professionals with
questions about NFDA
AFE 2009 or wishing to
register should visit www.
asiafuneralexpo.com or
contact Andres at +1-262-
789-1880 or dandres@
nfda.org.

NFDA is the world’s lead-
ing funeral service associa-
tion, serving 19,000 indi-
vidual members who rep-
resent more than 10,200
funeral homes in the United
States and internationally.
From its headquarters in
Brookfield, W1, and its Ad-
vocacy office in Washing-
ton, DC, NFDA informs,
educates and advocates to
help members enhance the
quality of service they pro-
vide to families. For more
information, visit www.

nfda.org.
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Iraitional wepsites Just became nm

Get growing with the web system you really need.

Smart is in.

Work smarter and faster while saving time and money.
Introducing the Revolutionary Matthews IMS—Integrated
Management System. More than a website, a complete
all-in-one online solution designed to help your firm
reach further and excel in today’s changing market.

The Starter System.
= Get started with the profession’s most advanced website
: AP L S solution on the market—then add the features and
* g gm& . - _ functions you want. The Matthews IMS is poised to
'ﬁmm:, v . replace all of your existing funeral home software solutions.

Its versatility and “one-write” logic is unsurpassed.

Includes the
Book of Memories;™
the ultimate online tribute.

Not only does the Book of Memories contain service
details, maps, local area information, condolences,
photographic memories, but the Book of Memories
goes beyond, way beyond with features like a secure
donations handler and virtual candle lightings; there
begins the foundation for online tributes for future
generations. This is a service that you can offer to any
family, even those served by your competitors.

Curren! Services

Paid too much
and got too little?

So you've made some bad decisions when it
came to choosing your current website? You're
not alone. We can help. If you made a large
investment in your current website and are
regretting that decision, we have an offer that
you won't regret: Just show us a copy of your
invoice from your current website, and we'll
waive the cost of the Starter System to get you
on the right track. Call us for details.

Think about it. Give us a call.

Complete

one-time fee

POWERED BY FREONTRBUNNER PROFESSIONAL uermn/lzmns°”°UrbUdgetP'a"

. CUPGRADED, Smart Technology. Very Smart. *plus $79.95 monthly licensing & hosting

®) Matthews dbdSs R[5S

For your free demo, contact your local Matthews sales representative or call us at 1-866-748-3625 « MatthewsIMS.com

©2009 FrontRunner Professional
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o (Boston @ra\zer Card Compa‘mz

Specializing in Custom Designed Portrait Cards...

in time for calling hours the next day
JUST CALL: 1-800-PRAY-FOR (800-772-9367)
check out our catalog at:
s www.bostonprayercard.com

Vi A
100 color photo
memorial cards = 4 -
In Loving Memory of
Your cost: Michael Long
March 29, 1974
S$I79.(:C)d April 8, 2008
uggeste
gg . We miss you Mike
Retail: with each passing day
Your memory will
$399'OO live forever.

Prayer Cards » Portrait Cards * Acknowledgments « Bookmarks

THE MOST EXPENSIVE
FUNERAL was that of
Alexander the Great,
which would equal
about $600,000,000
in today’s money.

More Funeral Facts at
IndependentAdvantage.com

MSCC

M. SOLOMON CASKET COMPANY

®
Independent Advantage Group Member

We are the largest independent casket
distributor in the northeast.

S0LOMONCASKET.COM
TOLL FREE 800-571-1006
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New Date and Location for the New Jersey State
Funeral Directors Convention and Exposition

MANASQUAN,NJ— The New Jersey State Funeral Di-
rectors Association, Inc. (NJSFDA) announced a change
to the dates and location of the 2009 Funeral Directors
Convention and Exposition. The convention will now be
held on Tuesday, September 29-Thursday, October 1 at
the New Taj, 1000 Boardwalk at Virginia Avenue in At-
lantic City, NJ. This locale change allows for registration,
seminars, networking, and exhibit events to all occur in
one convenient space-the newly refurbished third-level
convention floor.

A long-standing tradition of providing high-quality con-
tinuing education for industry professionals, the conven-
tion and exposition offer attendees the ideal mix of semi-

Instant Walls When Needed !

Custom-made folding doors by Woodfold allow you
to make maximum use of your valuable space.
Create two rooms from one, allowing simultaneous
services. Or make one large room smaller when a
more private service is desired. The look and feel
of our hardwood veneer or vinyl lam finishes will
enhance and compliment your décor. Several door
series are available for use as sight or acoustic
dividers. Woodfold doors are available through an
extensive network of specialty building product
distributors. Your inquiry is welcome.
Woodfold Mfg., Inc.

www.woodfold.com
P O Box 346, Forest Grove, OR 97116

PH: (503) 357-7181 FAX: (503) 357-7185

Klicker’s

Krosswords

Learning does not have to be a
chore, it can even be fun!

By Ralph L. Klicker, Ph.D.

Paradisical island

of the dead
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license renewals.
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6. _ _______ :
Mortgage holder
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f)e_gr_ee_ of brilliance
8. : e a r o t 1 d e r c f
Vague fear or premonition
9. ______ P g h e m o p t vy s i S
Ways of responding
10. _ _ _ _ _ _ :
Yarmulke
11. . Ralph L. Klicker, Ph.D., has authored the books A Student Dies, A School Mourns...Are You Pre-
M_ Td_ - pared? and Kolie and the Funeral. He has also written the textbooks Funeral Directing & Funeral Ser-
as) vice Management and Ethics in Funeral Service, and his newest textbook Restorative Art & Science.
12, ____ _ _ : Dr. Klicker is founder and president of Thanos Institute, which offers funeral directors home study

courses approved throughout the United States and Canada for continuing education credit for their

For information, contact him at Thanos Institute, PO Box 1928, Buffalo, NY 14321, (800)742-8257
or send an e-mail to Thanosinst@aol.com.

nars, speakers, and social events on such contemporary,
industry-specific topics as customer service, bereavement,
embalming, and employee relations. The convention’s
education programs are designed to give funeral service
providers what they need to enhance and improve their
day-to-day operations while earning the CEUs necessary
to renew funeral directing licenses in up to six states.

Registration will begin this summer and is open to all li-
censed funeral directors, with other registrations subject to
management discretion. Exhibitor information was made
available in March. Overnight accommodations will be re-
served in the new Chairman Tower, just steps away from
the excitement.

For additional information on the 2009 Funeral Direc-
tors Convention and Exposition contact Emily A. Mosc-
etti, convention manager, at (800) 734-3712 or via email
at convention@njsfda.org. Visit www.njsfda.org/conven-
tion for more details as they become available.

The New Jersey State Funeral Directors Association
(NJSFDA) is nationally recognized for providing funeral-
related services and programs, including education and in-
formation, and an array of funeral prefunding options to
the public and its members. Founded in 1902, the NJSE-
DA is a not-for-profit trade organization that is commit-
ted to ensuring that communities receive professional and
ethical funeral care. The NJSFDA helps professionals and
the public with funeral related issues every day, from di-
recting families to funeral payment resources to mediating
funeral home-client disputes.

Jewish Funeral Directors
of America celebrates
80 Years

Longtime Members Honored for Dedication

(L to R) Honored for more than 60 years of service to the JFDA
were Herbert Paperman and H. Seymour Weinstein.

LYNN,MA— The Jewish Funeral Directors of America
(JEDA), the international association of funeral homes that
assist people of the Jewish faith in arranging meaningful fu-
nerals in the Jewish tradition, recently held its 80® anniver-
sary celebration. During the celebration, many long-time
members were honored for at least 25 years of service to the
JFDA and to the Jewish funeral industry.

The following JFDA members were honored for more
than 25 years of membership: Leila Paperman, Paperman
and Sons, Montreal, Quebec, Canada; Robert Weil, Weil

CONTINUED ON PAGE A45
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Funeral and Memorialization Information Council

elects 2009 Officers

BROOKFIELD,Wl— The Funeral and Memorializa-
tion Information Council (FAMIC) elected its 2009
officers at their December 2008 meeting. Robert J.
Biggins, CFSP, CPC, representing the National Fu-
neral Directors Association, will serve as president; Kaye
Starnes, representing the Casket and Funeral Supply
Association of America, will serve as president-elect;
Stephen Hatfield, representing the National Con-
crete Burial Vault Association, will serve as treasurer;
and Ernest Adams, representing the National Funeral
Directors and Morticians Association, will serve as sec-
retary.

FAMIC is a membership organization comprised of
organizations in nearly all areas of the death care pro-
fession. Members include the Cremation Association of
North America, the Funeral Service Foundation, Casket
& Funeral Supply Association of America, International
Order of the Golden Rule, Monument Builders of North
America, National Concrete Burial Vault Association,
National Funeral Directors Association, National Fu-
neral Directors and Morticians Association, and Selected
Independent Funeral Homes.

Kavod and Matthews
Casket Division join
together for Kavod'’s
Spring Meeting of

Members

FAIRFIELD,CT— Kavod —
The Independent Jewish
Funeral Chapels is proud to
announce its Spring Meet-
ing, sponsored by Matthews
Casket Division, to be held
Tuesday evening, May 5
through Thursday, May 7
in York, PA.

Joining Kavod will be
Richard Adlman, Market
Manager, AWC Products
and an honorary member
of Kavod, Joseph Bar-
tolacci, Chief Executive
Officer and President, and
Lisa Anderson and Bill
Shaffer, Head of Prod-
uct Development. Doug
Gober, also representing
Matthews, will continue
his presentation on the Fu-
ture of Funeral Service. The
three day event will allow
Kavod members to learn
and discuss the various is-
sues that face the funeral
industry and continue to
show Kavod’s support to
the Independent Jewish fu-
neral provider.

“We are very privileged
to have the wonderful sup-
port of Matthews and a
dedicated member of their
staff, Richy Adlman, who
helped us plan this won-
derful meeting,” says Ja-
son Goldstein, president
of Kavod. “Besides con-
ducting our normal busi-
ness affairs, where more
than half our members will
be attending, we will be
getting a tour of the York
Wood Plant and learning
more about the product we
offer to our families.”

Founded in 2002, the Na-
tional Independent Jew-
ish Funeral Directors are
providers of Jewish fu-

neral services. We formed
this group to create a net-
work of independent fam-
ily owned Jewish funeral
providers to support one
another in this changing
environment and where
many have expressed a
need to have an individu-
al service provider who is
independent and will fa-
cilitate as an advocate for
the families that we are all
privileged to serve.

In 2006, the organiza-
tion changed its name to
KAVOD - The Indepen-
dent Jewish Funeral Cha-
pels. KAVOD.. .honor, re-
spect, esteem, strong mor-
al principles, and a source
of pride. It is with these
ideals that this organiza-
tion has dedicated itself
to having only the high-
est level of family owned
Jewish firms as part of its’
organization. The organi-
zation became recognized
by other national orga-
nizations, including the
National Funeral Directors
Association, Selected Inde-
pendent Funeral Homes,
the International Confer-
ence of Funeral Service
Examining Boards, and
the International Order of
the Golden Rule, as consul-
tants for Jewish funerals.

Membership to KAVOD
is by Invitation. For
more information about
KAVOD, please visit their
website at www.kavodjew-
ishfunerals.com. For in-
formation on the spring
meeting contact Samuel A.
Green, Executive Director,
203-255-8993 or Jason S.
Goldstein, President, 609-
344-9004.

FAMIC’s mission is to: be a catalyst in developing and
sustaining cooperative relationships throughout the
funeral and memorial service associations; encourage
the interchange of ritualization and memorialization
ideas, resources and information, using the highest eth-
ical and legal standards with the public interest as its
primary consideration; and pursue, when feasible, co-
operative efforts to provide educational programming
to members of FAMIC-
related industries.

FAMIC is best known for
commissioning the “Amer-
ican Attitudes and Values
Affected by Death and
Deathcare Services” survey
by Wirthlin Worldwide,
which has been conducted
every five years since 1990.
This survey has yielded im-
portant information about
all aspects of the profession,
including perceptions, fu-
nerals, monuments, ceme-
teries, cremation and pre-
arrangements.

The next FAMIC meet-
ing is slated for late-2009.
Funeral service associa-
tions that would like more
information about joining
FAMIC should contact
Amy Graham at 800-228-
6332 or asgraham@associ-
ationexcellence.com.
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mation & Funeral Association launched the ICCFA
Cremation Coaching Center®™ at www.cremation-
coach.com. Led by coaches Julie A. Burn, CCrE, CSE,
and Poul Lemasters, Esq., the center is the world’s
most extensive source of cremation-related informa-
tion and support for cemeteries, crematories and fu-

The Cremation Coaching Center includes three com-

+ Resources—Visitors will find thousands of cre-
mation-related articles, videos and audio files, in-
cluding material amassed in the ICCFA archives
throughout its 122-year history as well as feeds to
articles from the Library of Congress and continu-
ally updated mass media news reports.

+ Tools—Both for industry members who are oper-
ating their own crematories and those who work
with third-party providers, this section includes

recommended crema-
tion guidelines and
procedures as well as
sample contracts, mod-
el guidelines for state
laws and regulations re-
garding cremation and
the Transportation Se-
curity Administration’s
rule regarding urns as
carry-on luggage.

« Support—Coaches
Burn and Lemasters
answer visitors’ ques-
tions regarding crema-
tion policies, proce-
dures, operations, ser-
vice and sales. Visitors

Tell them
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ICCFA Cremation Coaching Center provides access to
resources, support from Industry’s Top Experts
STERLING,VA— The International Cemetery, Cre-

are welcome to share their own challenges and solu-
tions in the “comments” section of each post.
Julie A. Burn, CCrE, CSE, is ICCFA director of cre-
mation services. Poul Lemasters, Esq., serves as IC-
CFA’s special cremation counsel. He is a licensed fu-
neral director and is an attorney with Rosenacker &
Associates in Cincinnati, OH.
For complete details, visit www.cremationcoach.com.

ICCFA University expands

STERLING,VA— In a time
when many programs are
contracting, the ICCFA
University (ICCFAU), a
five-day educational pro-
gram conducted each July
by the International Cem-
etery, Cremation and Fu-
neral Association, is ex-
panding to a new facility.
The 2009 session of 1C-
CFAU, July 17-22, will be
the program’s first year at
the Mid-South Convention
Center and Veranda Hotel
in Tunica, MS.

For the past 25 years, IC-
CFAU had been held at
the Fogelman Conference
Center on the campus of
the University of Mempbhis.
“We greatly enjoyed our
tenure at the Fogelman,”
said ICCFAU Chancellor
Mike Burke, executive vice
president of Palm Memo-
rial Parks & Mortuaries
in Las Vegas, NV. “How-
ever, the time has come for
us to take this program to a
new level and a larger facil-
ity. In the past several years,
we have added two new col-
leges to our curriculum and
have seen an increase in en-
rollment. Our new home
in Tunica will enable us to
keep all of our program-
ming in adjacent rooms and
house all of our students in
one hotel, allowing the fac-
ulty and students to spend
more quality time together.
Our ICCFAU deans and
professors are very excited
and ready for a great session
this year.”

ICCFAU offers cemetery,
cremation and funeral ser-
vice professionals a unique
experience that blends in-
tensive, practical classroom
training with continual in-
formal idea sharing. Stu-
dents attend one of six “col-
leges,” or tracks of study,
and spend the entire five
days learning about that
area of the profession. The
six colleges are:

College of 215t Century Ser-
vices — This college offers in-
struction on how to serve
families who say they don’t
want a “traditional” funer-
al service. Students receive
several days of celebrant
training from the In-Sight
Institute and become certi-
fied celebrants.

to new Facility

College of Administration
& Management — This col-
lege offers business train-
ing for owners and man-
agers and up-and-coming
staff, taught by top experts
within the industry as well
as faculty from the Univer-
sity of Memphis College of
Business & Economics.

College of Cremation Ser-
vices — The most compre-
hensive cremation educa-
tion program in the world,
this college provides stu-
dents with training and cer-
tification as crematory op-
erators, cremation arrangers
and cremation administra-
tors.

College of Funeral Home
Management — Based on
the Dr. W. Edwards De-
ming principles of quality
management and taught by
top funeral service educator
Todd Van Beck, CFuE, this
college provides students
with a blueprint for making
quality service a priority at
their locations.

College of Land Manage-
ment and Grounds Opera-
tions -- This college com-
bines classroom training
with hands-on exercises
designed to help students
taking their cemeteries and
memorial parks to new lev-
els of aesthetics, efficiency
and profitability.

J. Asher Neel College of
Sales & Marketing — Taught
by an all-star slate of cem-
etery, cremation and funeral
sales and marketing experts,
this college offers real-world
experiences and best prac-
tices for building and main-
taining a successful preneed
sales program.

The Mid-South Conven-
tion Center and Veranda
Hotel are located 35 miles
from the Memphis Interna-
tional Airport, and the IC-
CFA has arranged for free
shuttle service to and from
the airport during students’
peak travel periods.

Registration for ICCFAU
is now open. Registration
includes all classroom train-
ing as well as all meals,
which students share to-
gether in their own exclu-
sive dining area. For a com-
plete program and to regis-
ter, visit www.iccfa.com or

call 1-800-645-7700.
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ICCFA inducts Robert A. Gordon Sr. into Hall of Fame
at 2009 Convention & Exposition

STERLING,VA— The International Cemetery, Cre-
mation and Funeral Association (ICCFA) has named
Robert A. Gordon Sr., CCFE, CCrE, CSE, recipient
of its prestigious Hall of Fame Award. Gordon is a past
president of the ICCFA and is owner, managing direc-
tor and secretary/treasurer of Eternal Hills Memorial
Gardens & Funeral Home in Klamath Falls, OR. He

1989, when it was known as the American Cemetery
Association. He was chancellor of ICCFA University
from 2002 to 2004 and served as dean of the ICCFAU
Graduate School from 1995 to 2002. In 2008, Gor-
don was awarded an honorary doctorate degree from

ICCFAU.

He has served numerous terms on the association’s

was presented the Hall of
Fame Award during the
ICCFA 2009 Convention
& Exposition, April 20-
23 at Mandalay Bay Re-
sort in Las Vegas.

Prior to joining Eternal
Hills in 1987, Gordon
held executive positions at
several cemeteries and fu-
neral homes in California
and Washington state, in-
cluding serving 30 years as
executive vice president of
Oakdale Memorial Park
& Mortuary in Glendo-
ra, CA, a company with a
sales organization of more
than 200 counselors. He
also served as president
of Abbey View Ceme-
tery in Seattle, WA, from
1990 to 2005 and was on
the Board of Directors of
Evergreen-Washelli Me-
morial Park and Funer-
al Home in Seattle from
1985 to 2005, serving as
chairman of the board in
2005. In 1980-1983, he
served a governor’s ap-
pointment as vice chair-
man of the Washington
State Cemetery Board.

Gordon developed fi-
nancial, record-keeping
and mapping software
for cemeteries and funeral
homes, as well as OSHA
compliance manuals. He
is a certified funeral cel-
ebrant.

He served as president
of the ICCFA in 1988-

Allen Dave Jr. appointed
chairman of ICCFA Allied

Industry Committee
STERLING,VA— The International Cemetery, Crema-

tion and Funeral Association has named Allen Dave Jr.
chairman of its Allied Industry Committee, responsible for
outreach to industry associations, organizations and indi-
viduals. Dave is president of Allen Dave Funeral Direc-
tors & Cremation Tribute Center in Houston, TX.

Dave is currently ICCFA secretary, a position he has held
since March 2008. ICCFA President-Elect Gregg Wil-
liamson, CCE, asked him to transition into his new po-
sition at the ICCFA’s 2009 Convention & Exposition.

“I want to help the orga-
nization grow,” Dave said.
“I have benefited so much
in my six years as a mem-
ber and so I want to go
out and share my message
and give my testimonial
to encourage more par-
ticipation in the ICCFA
and its programs.”

Prior to graduating from
mortuary school in 2003,
Dave had worked for
27 years in print media
and broadcasting, and he
owned a wedding plan-
ning business. He was a
pioneer in introducing broadcast video productions
to the wedding industry.

“I was completely new to funeral service,” Dave said.
“I have since opened three funeral establishments, and
I built my entire organization based upon the ICCFA
programs.”

Dave has spoken at numerous industry events about
how funeral directors can develop the skills and tech-
niques required of a wedding planner to improve ser-
vice to families.

Allen Dave

Board of Directors and has
been chairman of the IC-
CFA Certification Com-
mittee since 1991. He has
served on and chaired nu-
merous additional ICCFA
committees, including the
Executive Committee,
Hall of Fame Commit-
tee, Inter-Allied Commit-
tee and Future Directions
Committee. He served on
the association’s Strate-
gic Planning Committee
for 18 years, including
three terms as chairman.
Eternal Hills has received
four prestigious ICCFA
Keeping It Personal (KIP)
Awards for providing ex-
ceptional personaliza-
tion to the families they
serve.

Gordon held three terms
as president of the Funer-
al and Memorial Informa-
tion Council (FAMIC), an
organization made up of
members of numerous as-
sociations from through-
out the death care pro-
fession. He also is a past
president of the Cemetery
& Mortuary Association of
California, and he served
several years on the Wash-
ington Cemetery, Crema-
tion and Funeral Associa-
tion Board of Directors.
He has been a presenter
at many cemetery, crema-
tion and funeral educa-
tional events and has au-
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Golden Rule Firms earn near-perfect satisfaction
score from Families

ST. LOUIS,MO— Among
15,000 families surveyed last
year, 99 percent said they
would recommend a Golden
Rule funeral home to oth-
ers, according to a report
recently published by the
International Order of the
Golden Rule (OGR). This
glowing statistic is one of a
number of favorable factors
found in OGR’s 2008 Fam-
ily Contact Annual Report.
The full report was com-
piled and sent in February
to OGR members partici-
pating in the program. The
data was extracted from re-
sponses to survey forms sub-
mitted from families served
last year by Golden Rule
firms and which formed the
basis for the report.
“Family Contact has prov-
en an invaluable tool for
our members,” says Guy
Linnemann, CFSP, OGR
president. “It allows fami-
lies to evaluate the quality
of service received, while
in turn helping our mem-
bers to gain a greater under-
standing of families’ needs
and to recognize areas for
improvement.”

REMOVABLE SILHOUETTE
LANDAU BARS

and removable Lexan name plates
« Bars are durable laser cut 18-gauge stainless steel.
* New mounting innovation provides professional car
identification for vans, suburbans, and SUVs

* No side panels « NO BLIND SPOT

« Easy removal when vehicle is used for other purposes.

Visit our NEW website www.gburnscorp.com

Build a van floor using
your local craftsman,
plywood and formica.

We can supply slide strips,
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and information.
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Box 169, Spencerville, Ohio 45887
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“This good news comes
as no real surprise,” notes
Kevin Opsahl, 2008-09
membership committee
chair. “Our members know
the service they provide is
superior. It is meaningful,
though, to get this feedback
directly from the families.”

“Besides being a timely
and effective way to moni-
tor areas for improvement,
Family Contact is also used
by owners and managers to
applaud employees for supe-
rior service,” Opsahl added.
“This service is also a pri-
mary opportunity to contact
families who are interested
in pre-planning.”

In fact, the survey revealed
that 83 percent of respond-
ers said they would pre-
plan a funeral service. Plus,
it indicated a better-than-
average overall rating for
products and services se-
lected, and most frequently
cited reputation, previously
served the family, attended
other services conducted by
the firm, that the firm is in-
dependent/locally owned,
and location as reasons for
choosing a funeral home.

In addition to a break-
down of satisfaction with
the particular funeral home,
the report illustrates perfor-
mance statistics of all mem-
ber firms participating in the
program, enabling them to
compare their performance
with that of the other par-
ticipants. To learn more
about Family Contact or

about OGR membership,
contact the membership de-
partment, (800) 637-8030,
membership@ogr.org.
Headquartered in St. Lou-
is, the International Order
of the Golden Rule (OGR)
is one of the world’s largest
professional associations of

local, family owned Golden
Rule funeral homes whose
members are dedicated to
offering reliability, fair pric-
ing, and dignified, caring
service to families. OGR’s
mission is to make indepen-
dent funeral homes excep-
tional.

ICCFA inducts Gordon
into Hall of Fame

at 2009 Convention

& EXPOSItion couined fom Page 443

thored numerous articles
for industry trade publi-
cations.

Gordon also has held
active roles in local com-
munity and service or-
ganizations over the past
45 years, including three
terms as president of the
Glendora (California)
Chamber of Commerce,
10 years as president of
the Glendora Welfare As-
sociation and seven years
on the California Hospital
Association Governance
Board. He has served on
the boards of several hos-
pitals in the past 20 years
and is currently chairman
of the East Valley Hospi-
tal and Medical Center in
Glendora.

Gordon has earned the
designation of Certified
Cemetery Funeral Ex-
ecutive (CCFE), Certi-

fied Cremation Execu-

tive (CCrE) and Certified
Supplier Executive (CSE),
which are awarded by the
ICCFA to individuals
who have demonstrated
a high degree of compe-
tence and a high level of
management experience
and skills.

The Hall of Fame award
is the ICCFA’s highest
honor. Since its creation in
1965, it has been awarded
to 29 individuals.

Founded in 1887, the
ICCFA is the only inter-
national trade association
representing all segments
of the cemetery, funeral
service, cremation and
memorialization profes-
sion. Its membership is
composed of more than
7,200 cemeteries, funeral
homes, crematories, me-
morial designers and re-
lated businesses world-
wide.

Answers to Klicker’s Krossword

Epistaxis : Nose bleed

A N

Functional : Outdated pricing method
Galvanized : Coated steel

Hemoptysis : Blood in sputum
Enteritis : Inflammation of intestines

Creditor : Mortgage holder

Puzzle on Page A40

7. Vividity : Degree of brilliance

8. Anxiety : Vague fear or premonition

9. Coping : Ways of responding

10. Kippah : Yarmulke
11. Mosque : Masjid

12. Avalon : Paradisical island of the dead
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ELVIS PRESLEY WAS
buried in Memphis,

Jewish Funeral Directors of America

celebrates 80 Years

Honorees for their years of service to the JFDA. (L to R) Herbert Paperman, Leila Paperman, Franklin O.L. Steinberg, Julian Weinstein,

Robert Weil, Richard Stein, Alan Yaffe, Sonny Levitt, and Jill Glasband.

Funeral Home, Cincinnati,
OH; Jill Glasband, Hillside
Mortuary, Los Angeles, CA;
and Sonny Levitt, Riverside
Gordon Memorial Chapels,
Aventura, FL.

The following members
were honored for 40 years of
membership: Franklin O.L.
Steinberg, Sunset Cha-
pels, Manhasset, NY; Ju-
lian Weinstein, Goldstein’s
Rosenberg’s Raphael-Sacks,
Philadelphia, PA; and Rich-
ard Stein, Berger Memorial
Chapel, St. Louis, MO.

Alan Yaffe, Piser Funer-
al Services, Skokie, IL, was
honored for 50 years of
membership and service to
JFDA and the Jewish funeral
industry.

For more than 60 years of
membership, the following
individuals were honored:
Herbert Paperman, Paper-
man and Sons, Montreal,
Quebec, Canada; and H.
Seymour Weinstein, Wein-
stein Garlick Kirschen-
baum Funeral Chapels,
Brooklyn, NY.

“We are so pleased to rec-
ognize our longstanding,
distinguished members who
have been dedicated to ad-
vancing the Jewish funeral
industry while continuing to
maintain the dignity of hon-
oring someone’s life,” said
Mark Friedman, president,
JFDA.

With 200 members across
North America, JFDA has
served as the authority for
traditional Jewish funerals
since it was established in
1928. Its educational pro-
grams, meetings and semi-
nars enable members to ad-
here to the organization’s
Code of Conduct and main-
tain professional accredita-
tions while providing com-
fort and dignity to the fami-
lies they serve.

The Jewish Funeral Direc-
tors of America (JFDA) assists
people of the Jewish faith in
arranging meaningful funer-
als in the Jewish tradition.
Its mission is to guide, aid
and support its members in

honoring the deceased and  practicing the customs and ~ Lynn, MA. For additional in-
comforting the bereaved by traditions of the Jewish funer-  formation, call 781-477-9300
preserving, promoting and  al. JEDA is headquartered in  or email info@jfda.org.

Continued from Page A40

next to his mother, !
but after grave (‘
robbing attempts
and lack of security,'i-'- )
their remains were
reburied at Graceland

two months later.

More Funeral Facts at
IndependentAdvantage.com

" ASSOCIATES INC.

Independenr Advantage Group Member

We specialize in bringing visual value caskets to
Ontario and Western Quebec.

INDEPENDENTADVANTAGE.COM
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AVAILABLE NOW!

1:18 Scale

$139°

Includes Shipping
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Limited number available
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1959 Cadillac Limousine
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4.5 wide and 3.5" High

Lapel Pins and Watches

Eal 1

Beautiful, classy lapel pins
and watches help you quietly
state your presence in any situation.

www.mortuarymanagement — Death Care Web Store

Traversing the Minefield is recommended as a “must read
by experts and authorities in the field. Order directly from
Abbott and Hast — go to www.abbottandhast.com and click
on “Death Care Web Store.” Traversing the Minefield — Best
Practice: Reducing Risk in Funeral-Cremation Service.
Authors: Michael Kubasak and Dr. William Lamers, Jr.,
M.D.; LMG Publishing, 476 pgs., $99.95

NGortury NCanagement

With our main office in Michigan, sales office in New Jersey and editorial offices in California, Wisconsin and
Mississippi — and commentary from funeral professionals like you — we bring a well-balanced perspective
of what’s happening in the funeral profession in the U.S. and around the world. But it’s not just facts; it’s
information pertinent to you and your business.

Subscribe Today!
Call 1(800) 453-1199 or go on line at

WW W.mortuarymanagement.com

US. 1 year $39
2 year $65
3 year $91
Foreign* 1 year $46
2 year $77

*United States funds please

O VISA O MasterCard O Discover O American Express

2361 Horseshoe Drive, West Bloomfield, M1 48322
(800) 453-1199 « FAX (248) 737-9296

info@abbottandhast.com ¢ www.abbottandhast.com
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= Death Notices ==

Send obituary information to Funeral Home & Cemetery News, PO Box 5159, Youngstown, OH 44514 e Fax (800) 321-9040 e E-mail info@nomispublications.com

RICHARD F. "DICK" THOMAS of Oakdale, PA died April
1, 2009 at the age of 70. A fourth generation funeral direc-
tor, he was owner of his family firm, the Richard Thomas
Funeral Home, and also co-owned the Thomas-Little
Funeral Home as well as two additional locations. He
graduated from the Pittsburgh Institute of Mortuary Sci-
ence in the early 1960s.

BYRON DUANE AMUNDSON of
Grand Forks, ND died March 6,
2009 at the age of 84. He gradu-
ated from Cleveland College of
Mortuary Science and received
his North Dakota funeral di-
rectors license in 1947, earn-
ing his Minnesota license in
1952. He was affiliated with
the Hanson-Anderson Mor-
tuary in Grand Forks until
1976. He and his wife opened
Amundson Funeral Home in
Grand Forks on February 1, 1977.

Courtesy North Dakota Funeral Directors Association, Mentor, MN.

CAROL BOSSUOT WRIGHT of Copenhagen, NY and for-
merly of Carthage, NY died March 25, 2009 at the age of
78. She assisted her husband in the operation of the for-
mer Bossuot Funeral Home, now the Bossuot-Lundy
Funeral Home, Inc. After retiring in 1978 they worked
for thirty years selling directories to other funeral homes
throughout the United States.

TOMBSTONES were
originally used to
seal a grave, to
prevent the dead
from roaming the
earth. It wasn’t
until much later
that names were
engraved on them.

More Funeral Facts at
IndependentAdvantage.com

E. G. MANGER and SON COMPANY
Independent Advantage Group Member

Casket Supplier to funeral homes in Wisconsin and
the Upper Peninsula of Michigan.

INDEPENDENTADVANTAGE.COM
TOLL FREE 800-626-4377

Don’t Buy Expensive Software Just To...

CHAUNCEY C. STOKES, JR. of Rocky Mount, NC died
March 27, 2009 at the age of 79. He owned and operated
Stokes Mortuary, founded in 1923 by his parents. In the
early 1950s Stokes received a degree from the San Fran-
cisco School of Mortuary Science before returning to Rocky
Mount to join the family business.

CAROLYN J. STAGGS of Bloomfield, MO died March 11,
2009 at the age of 64. She and her husband owned and

operated Chiles-Cooper Funeral Home in Bloomfield.
Reprinted from The Dead Beat, Golden City, MO.

SAMMY LEE “SONNY” THOMPSON of Oakdale, LA died
March 24, 2009 at the age of 67. In 1982 he and his wife
Zenora Thompson purchased the Progressive Funer-
al Home in Oakdale and founded Thompson Funeral
Home, Inc. He graduated from Commonwealth College
of Mortuary Science in Houston, TX.

WILLADEAN WARREN TURNER of Brooklyn, NY died
January 21, 2009 at the age of 81. She was a funeral di-
rector, organist, piano teacher, as well as Minister of Mu-
sic for 35 years.

TIMOTHY R. KYLE of Hubbard, OH died March 12,2009
at the age of 52. He graduated in 1978 from the Pizzsburgh
Institute of Mortuary Science. He was a third generation fu-
neral director and embalmer and co-owner and Vice Presi-
dent of Stewart-Kyle Funeral Home for many years. He
was also Vice President of Western Reserve Leasing Liv-
ery Company for over 10 years, which provides specialty
funeral vehicles to funeral homes in Northeastern Ohio
and Western Pennsylvania. He was an active member of
the Mahoning- Trumbull-Columbiana Counties Funeral Di-
rectors Association, former president of OFDA District 15,
as well as a member of Obio Funeral Directors Association.
National Funeral Directors Association, and Obio Embalm-
ers Association.

ELEANOR ANN NEELD of Xenia,
OH died March 17, 2009 at the age
of 69. She was a licensed funeral di-
rector with Neeld Funeral Home,
Inc. for the past 20 years, and
worked with her husband, Thom-
as R. Neeld, and son, Michael T.
Neeld, in their fifth generation fam-
ily business. She was a member of the
Montgomery County Funeral Direc-
tors Association, the Ohio Funeral Di-
rectors Association, and the National
Funeral Directors Association.

WILLIAM JOSEPH LONDERGAN of Philadelphia, PA died
February 10, 2009 at the age of 95. He was a licensed fu-
neral director for over 50 years and co-owner of the Kirch-
ner-Londergan Funeral Home in Philadelphia.

Courtesy Mancini Funeral Home, Philadelphia, PA.

FRANK E. SCHMIDT of Hampton Township, PA died
March 22, 2009 at the age of 55. He was a funeral direc-
tor for more than 33 years with the Herbert R. King,
Jr. Funeral Home, Inc. in Hampton Township. He was
past district governor and on the legislative committee of
the Pennsylvania Funeral Directors Association, and he was
also past secretary/treasurer of the Butler County Funeral

Directors Association.
Courtesy Clem’s Livery Service, Pittsburgh, PA.
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WILLIAM V. POWELL, JR. of Knoxville, TN died March
18, 2009. He was co-founder, president and chief finan-
cial officer of Unity Mortuary in Knoxville. He was for-
mer chairman of the Zennessee State Funeral Directors and
Morticians Association; former chairman of East Tennes-
see Funeral Directors and Morticians Association, and was
appointed by Governor Sunquist to the Tennessee State

Board of Funeral Directors.
Courtesy Gentry-Griffey Chapel, Knoxville, TN.

RACHEL M. HUB of Grant Park and Chicago Heights, IL
died March 24, 2009 at the age of 89. She was the original
founder and owner of Hub Funeral Chapel in Chicago
Heights for almost 60 years and also owned Hub Funeral
Chapel in Grant Park for over 30 years.

ERIC C. WIRTH of Las Vegas, NV and formerly of the
Boston area died March 9, 2009 at the age of 50. A 1979
graduate of New England Institute, he worked for P.E.
Murray Funeral Home in West Roxbury, MA Keohane
Funeral Homes in Quincy,
MA and Richardson Funer-
al Home in Scituate. For the
second half of his career, he
represented the Batesville
Casket Company, and lat-
er the Wilbert Burial Vault
Company. His territory in-
cluded Boston and Eastern
Massachusetts. He relocated
to Chicago when he was ap-
pointed national sales man-
ager for Wilbert.

ROBERT W. ROARK of Fort Worth, TX died February
27, 2009 at the age of 88. He was owner of Roark Cas-
ket Company, which he founded in 1974. He was also
past president of the Casker and Funeral Supply Associa-

tion of America.
Courtesy Casket and Funeral Supply Association, Lake Bluff, IL.

JAMES M. HURST of Peru, IL died March 16, 2009 at
the age of 71. He was a second generation funeral direc-
tor of The Hurst Funeral Homes in LaSalle-Peru, Ladd,
Tonica and Wenona. A 1956 graduate of Worsham Col-
lege of Mortuary Science, he was a member of the /llinois
Funeral Directors Association and the National Funeral Di-
rectors Association.

NEWTON HUNTER “BILL" CULBERTSON, JR. of Estill
Springs, TN died March 31, 2009 at the age of 88. He
was former owner for 41 years of Daves-Culbertson Fu-
neral Home in Tullahoma, TN. He was a member of the
Tennessee Funeral Directors Association and the National
Funeral Directors Association. He was also a graduate of

Gupton-Jones College of Funeral Service.

BILL LINDSEY of Harrisonburg, VA died April 5, 2009 at
the age of 91. His parents started Lindsey Funeral Home
Harrisonburg and Weyers Cave, VA in 1929 and he and
his brother, Harold, took over the family business in the
1940s. Following his brother’s death in 1990, he retired
and sold the business in 1993. He was also a graduate of
Eckels Mortuary School in Philadelphia.

FREDERICK E. MATTISON of Falconer, NY died April 2,
2009 at the age of 93. Mr. Mattison and his father pur-
chased the Falconer Funeral Home in 1936, which he
owned and operated until his retirement in 1978. A 1936
graduate of Simmons School of Mortuary Science, he re-
ceived his funeral director’s license in 1937. He was a past
president and member of the Chautanqua County Funeral
Directors Association and life member of the New York State
Funeral Directors Association. He also served as a Chautau-
qua County coroner from 1952 to 1958.

If you have an Obituary
ou would like to see

listed here, send NO IS

information to:
PUBLICATIONS, INC.

PO Box 5159, FUNERAL HOME &
CEMETERY NEWS

Youngstown, OH 44514
Fax 1-800-321-9040
E-mail info@nomispublications.com
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