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BK Umbrella Industries

1-800-522-5743

BKBK    Umbrella IndustriesUmbrella Industries

1-800-522-57431-800-522-5743

VISCHER FUNERAL  SUPPLIES (800) 752-8767
(215) 957-9601

FAX 
 (215) 675-9706

www.vischerfuneralsupplies.com** Your Ferno Washington Distributor **

FOR THE COMPLETE FERNO® LINE AND MORE
VISIT OUR WEBSITE AT

WWW.VISCHERFUNERALSUPPLIES.COM

Ferno® Model # 87
Industry Leading 1000 lb.

Ferno® Mini Maxx Mortuary Cot

Don’t be fooled by imitations there is only 1 Ferno-Washington 

Ferno® Model # 101-H Hydraulic Operating Table

BEST
PRICE 

 $377500

   ... OPERATING TABLE

     ... MANUFACTURER

        ... SERVICEBEST  

Roberts & Downey 
Chapel Equipment

Stakmore 
Folding Chairs

START THE YEAR OFF RIGHT BY SAVING MONEY!

BEST PRICE 
 $74800

BEST PRICE 
 $209000

Call Us
to Save

Call Us
to Save

American Crematory Equipment 
Company Expands 

Urnsbycanneto.com creates Urns with 
a Journey

In 2003 the Lucasville Memorial was designed by Stephen Canneto in honor of the lives lost in the 
Lucasville Prison riot.  To create the memorial Stephen worked with prison inmates and staff from 
the Ohio Department of Rehabilitation and Corrections. 

Dance of Life Cremation Urn

WHITEHALL,OH— Urnsbycanneto.com
launches its cremation urns with a very 
attractive off er unlike any on the market. 
In fact, the company prides itself on what 
it sells: healing. With no “ordinary” urns, 
the president, Stephen Canneto responds 
with a smile, “Th ere is healing in every one 
of our memorial art urns and we guarantee 
it.” But truly, what is so special about these 
memorial art urns and why? 
 Stephen Canneto’s name is on more pub-
lic sculptures in Ohio than any other art-
ist, not to mention the many memorials he 
has built and numerous prestigious awards 
and honoraria that he has received. Stephen 
is recognized as one of Ohio’s most well 
known artists according to the Executive 
Director at the Columbus Museum of Art, 
Nanette Macie Jeunes. But the truth of the 
matter is that people don’t buy his urns be-
cause he is an artist. In fact, the owners of 
many of Canneto’s urns have never seen his 
sculpture. What draws people to purchase 
his urns is as mysterious and compelling 
as the healing and restorative power of his 

CONTINUED ON PAGE B8

Glenn Lyle

SANTA FE SPRINGS,CA— 
Glenn Lyle of Saint Peters-
burg, FL has joined Ameri-
can Crematory Equipment 
Company as a Managing 
Partner and Vice President 
of Sales for the company. 
Prior to Glenn joining forces 
with American, he held nu-
merous management posi-
tions with global leaders in-
cluding American Express, 
Proctor & Gamble, and 
VSI. For the past 14 plus 
years, Glenn has been in-
volved in the sales, market-
ing, and expansion of one of the world lead-
ers in the cremation industry today.
 American is excited about their future 
growth potential and is proud to have 
Glenn as a business partner and a vital part 
of their management team.
 American is the premier manufacturer of 
hot hearth pet and human cremation equip-
ment on the West Coast today and they have 
been manufacturing, servicing, and repair-

ing cremation equipment in 
California since 1974 as well 
as other markets through-
out the Western Regions of 
the United States, including 
Hawaii, Canada and South 
America.
 American is an indepen-
dent and family owned com-
pany that has been servic-
ing every type of cremation 
equipment that is manufac-
tured in the world today. 
American was built on the 
premise of providing great 
products for reasonable pric-

es, excelling in customer service and loyalty 
and always putting the customer fi rst.
 American’s fi ve year expansion plan came 
early due to steady increase in the demand 
for cremation and it was only natural that 
they put together a strong team of cremation 
professionals to meet the future demands for 
the steady increase for cremation worldwide. 
It was obvious that American needed to fo-

CONTINUED ON PAGE B2
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CALENDARCALENDARof Events
CONVENTIONS/
CONFERENCES

North Dakota FDA - Apr 04-
06, 2011, Ramada Plaza, Fargo, 
ND. Exhibits. 701-360-3118. 
www.ndfda.org thenriksen1@
cox.net

Oklahoma FDA - Apr 04-06, 
2011, Hardrock Hotel, Tulsa, OK. 
Exhibits. 405-843-0730. www.
okfda.com ofda@wavelinx.net

International Order of Th e 
Golden Rule - Apr 07-09, 2011, 
Loews Atlanta Midtown, Atlan-
ta, GA. Exhibits. 800-637-8030. 
www.ogr.org info@ogr.org

Utah FDA - Apr 13-14, 2011, 
Downtown Salt Lake Marriott, 
Salt Lake City, UT. Exhibits. 
801-467-9661. www.ufda.org 
ufda@ufda.org

Texas Cemeteries Assoc - Apr 
17-19, 2011, Moody Gardens 
Hotel & Conference Center, 
Galveston, TX. 817-336-0584. 
www.txca.us lberger@txca.us

Catholic Cemeteries of Th e 
West - Apr 25-29, 2011, Zer-
matt Resort, Midway, UT. Ex-
hibits. 408-296-4656. www.
ccwecare.org dsylva@pacbell.net

Nebraska FDA - Apr 26-28, 
2011, Younes Conference Center 
Hampton Inn, Kearney, NE. Ex-
hibits. 402-423-8900. www.nef-
da.org nefda@assocoffi  ce.net

Ohio FDA - Apr 26-28, 2011, 
Hyatt Regency, Columbus, OH. 
Exhibits. 800-589-6332. www.
ofdaonline.org diana@ofdaon-
line.org

Kansas Funl Dirs & Embalmers 
Assn - May 01-04, 2011, Wichi-
ta Marriott, Wichita, KS. Exhib-
its. 785-232-7789. www.ksfda.
org kfda@kfda.kscoxmail.com

South Carolina Morticians As-
soc - May 09-12, 2011, Radis-
son Hotel Columbia, Columbia, 
SC. Exhibits. 866-711-3103. sc-
mainc@gmail.com

South Dakota FDA - May 12-
13, 2011, Ramkote Hotel & 
Conference Center, Sioux Falls, 
SD. Exhibits. 605-246-9466. 
www.sdfda.org tkerr@triotel.net

North Carolina FDA - May 16-
18, 2011, Grove Park Inn Resort 
& Spa, Asheville, NC. Exhibits. 
800-616-2332. www.ncfda.org 
larry@ncfda.org

Minnesota FDA - May 17-
18, 2011, Embassy Suites Earle 
Brown Heritage Center, Brook-
lyn Center, MN. Exhibits. 763-
416-0124. www.mnfuneral.org 
info@mnfuneral.org

Iowa FDA - May 17-19, 2011, 
Iowa State Center & Gateway 
Hotel, Ames, IA. Exhibits. 800-
982-6561. www.iafda.org ad-
min@iafda.org

Arizona Funl Cemetery & Cre-
mation Assn - Jun 01-03, 2011, 
Scottsdale Plaza Resort, Scotts-
dale, AZ. Exhibits. 480-649-1144. 
www.azfda.org afcca@q.com

Massachusetts FDA - Jun 04-
05, 2011, Ocean Edge Resort & 
Golf Club, Brewster, MA. 781-
335-2031. www.massfda.org 
info@massfda.org

Tennessee FDA - Jun 05-07, 
2011, Embassy Suites Hotel & 
Conference Center, Murfrees-
boro, TN. Exhibits. 800-537-
1599. www.tnfda.org tnfuner-
al@xspedius.net

Oregon FDA - Jun 05-08, 2011, 
Th e Riverhouse Resort, Bend, 
OR. Exhibits. 800-304-5095. 
www.ofda.org mark@ofda.org

Missouri Funl Directors & Em-
balmers Assn - Jun 06-07, 2011, 
Holiday Inn Select, Columbia, 
MO. Exhibits. 573-635-1661. 
www.mofuneral.org info@mofu-
neral.org

Texas FDA - Jun 06-10, 2011, 
Sheraton & Arlington Conven-
tion Center, Arlington, TX. Ex-
hibits. 800-460-8332. www.tfda.
com admin@tfda.com

Indiana FDA - Jun 07-09, 2011, 
Lucas Oil Stadium, Indianapo-
lis, IN. Exhibits. 800-458-0746. 
www.indiana-fda.org info@indi-
ana-fda.org

Southern Cemetery Crem & 
Funl Assn, Kentucky Cemetery 
Assn, Indiana Cemetery Assn 
and Cemetery Assn of Tennes-
see (Joint Convention) - Jun 
08-10, 2011, Brown Hotel, Lou-
isville, KY. Exhibits. 251-634-
3434. www.scfa.info sccfa@bell-
south.net

Independent Funeral Directors 
of Florida - Jun 09-12, 2011, 
Buena Vista Palace, Lake Bue-
na Vista, FL. Exhibits. 850-222-
0198. www.ifdf.org jscheff @ifdf.
org

Montana FDA & Wyoming 
FDA Joint Convention - Jun 12-
14, 2011, Billings Hotel & Con-
vention Center, Billings, MT. Ex-
hibits. 406-449-7244. www.mfda.
net or www.wyfda.org mfda@sy-
key.com or wyfda@sy-key.com

Mississippi FDA - Jun 12-14, 
2011, Embassy Suites, Ridgeland, 
MS. Exhibits. 601-978-1920. 
www.mississippifuneraldirectors.
com mfda@netdoor.com

Alabama Funl Dirs & Mor-
ticians Assn Inc - Jun 12-15, 
2011, Riverview Plaza Hotel, 
Mobile, AL. Exhibits. 334-347-
2371. www.alabamafdma.org 
info@alabamafdma.org

North Carolina & South Caro-
lina Cemetery Assn Joint Con-
vention - Jun 12-14, 2011, 
Kingston Plantation Embas-
sy Suites, Myrtle Beach, SC. Ex-
hibits. 336-874-2974. artysor@
gmail.com

West Virginia FDA - Jun 13-15, 
2011, Marriott Hotel, Charleston, 
WV. Exhibits. 800-585-2351. 
www.wvfda.org rprice0851@aol.
com

Assoc for Gravestone Studies 
Annual Conference - Jun 14-19, 
2011, Colby College, Waterville, 
ME. 413-772-0836. www.grave-
stonestudies.org info@graveston-
estudies.org

Wisconsin Cemetery & Crema-
tion Assoc - Jun 15-17, 2011, 
Th e Cove Resort, Lake Geneva, 
WI. 414-727-3050.

Michigan Assn of Municipal 
Cemeteries Inc - Jun 15-17, 
2011, ODAWA Casino Resort, 
Petosky, MI. Exhibits. 989-814-
0670. www.michamc.org

Alabama FDA - Jun 19-21, 
2011, Marriott Grand Hotel, 
Point Clear, AL. 334-956-8000. 
www.alabamafda.org afda06@
bellsouth.net

Florida Morticians Assoc - Jun 
19-22, 2011, Rosen Plaza Hotel, 
Orlando, FL. Exhibits. 813-477-
2020. lfdekatina@aol.com

Western Pennsylvania FDA 
- Jun 20-23, 2011, Bel-Aire 
Clarion Hotel and Conven-
tion Center, Erie, PA. Exhib-
its. 412-931-5497. rob@schell-
haasfh.com

Wisconsin FDA - Jun 20-
23, 2011, Th e Osthoff  Resort, 
Elkhart Lake, WI. Exhibits. 
608-256-1757. www.wfda.org 
info@wfda.org

Illinois FDA - Jun 21-23, 2011, 
Crowne Plaza, Springfi eld, IL. 
Exhibits. 800-240-4332. www.
ifda.org info@ifda.org

ADEC - Jun 22-25, 2011, In-
ter Continental Miami, Miami, 
FL. 305-577-1000. www.adec.
org info@adec.org

Maryland State FDA - Jun 26-
30, 2011, Clarion Resort & 
Conference Center, Ocean City, 
MD. 410-553-9106. www.msf-
da.net msfda@msfda.net

Virginia Morticians’ Associ-
ation - Jun 26-29, 2011, Th e 
Hotel Roanoke Conference 
Center, Roanoke, VA. Exhib-
its. www.virginiamorticiansas-
sociation.org

Idaho Funeral Service Assn - 
Jun 26-28, 2011, Shore Lodge, 
McCall, ID. Exhibits. 208-888-
2730. www.ifsa.us ifsa@ifsa.us

Virginia FDA - Jun 26-28, 
2011, Th e Cavalier Hotel, Vir-
ginia Beach, VA. Exhibits. 
804-264-0505. www.vfda.net 
1whittaker@vfda.net

Louisiana FDA - Jun 26-28, 
2011, Paragon Casino Resort, 
Marksville, LA. Exhibits. 225-
767-7640. www.lfdaweb.org 
info@lfdaweb.org

FDA of Kentucky - Jun 27-
29, 2011, Louisville Marriott 
Downtown, Louisville, KY. Ex-
hibits. 800-866-3211. www.
fdaofky.com info@fdaofky.com

California FDA - Jun 27-
28, 2011, Monterey Mar-
riott, Monterey, CA. Exhibits. 
800-255-2332. www.cafda.org 
cfda@amgroup.us

Florida Cemetery Cremation 
& Funl Assn - Jul 14-16, 2011, 
Hilton Daytona Beach Hotel, 
Daytona Beach, FL. Exhibits. 
800-226-3332. www.thefccfa.
com knopke@curlewhills.com

Assn of Independent Fnl Hms 
of Virginia - Jul 22-24, 2011, 
Hilton Hotel, Virginia Beach, 
VA. Exhibits. 804-643-0312. 
www.ifhv.org ifhv@aol.com

Associated Cemeteries of Mis-
souri - Jul 22-23, 2011, Port 
Arrow, Lake of the Ozarks, 
MO. Exhibits. 314-863-3011.

National Funeral Dirs & 
Morticians Assn Inc - Jul 31 - 
Aug 05, 2011, Th e Omni Ho-
tel at CNN Center , Atlanta, 
GA. Exhibits. 800-434-0958. 
www.nfdma.com nfdma@nfd-
ma.com

Assn of AL Cemeteries, LA 
Cemeteries Assn & MS Cem-
etery Assn Tri State - Aug 07-
09, 2011, Imperial Palace Ca-
sino & Resort, Biloxi, MS. Ex-
hibits. 601-898-8565. lchedo-
tal@comcast.net

NY State FDA - Aug 14-17, 
2011, Th e Crowne Plaza Con-
vention Hotel, Niagara Falls, 
NY. Exhibits. 800-291-2629. 
www.nysfda.org info@nysfda.
org

Washington State FDA & 
Washington Cemetery, Crema-
tion & Funeral Assn Joint Con-
vention - Aug 24-27, 2011, Sun-
cadia Lodge, Roslyn, WA. Ex-
hibits. 253-588-7111. www.wsf-
da.org jewell@wsfda.org

Catholic Cemetery Conference 
- Aug 27-31, 2011, Gaylord Na-
tional Resort & Convention 
Center, Washington, DC. Ex-
hibits. 888-850-8131.

Colorado FDA & CAC Com-
bined Convention - Sep 07-09, 
2011, Denver Marriott South at 
Park Meadows, Littleton, CO. 
Exhibits. 303-791-2336. www.
cofda.org mail@cofda.org

New Jersey State FDA - Sep 26-
28, 2011, Th e New Taj, Atlantic 
City, NJ. Exhibits. 800-734-3712. 
www.njsfda.org njsfda@njsfda.org

Catholic Cemetery Confer-
ence - Oct 05-08, 2011, Gaylord 
Opryland Resort & Convention 
Center, Nashville, TN. Exhibits. 
888-850-8131. www.catholic-
cemeteryconference.org

Cemetery Assoc of Oregon 
Fall Conference - Oct 06-07, 
2011, Village Green Resort, Cot-
tage Grove, OR. 503-651-1724. 
www.cemeteryassociationofore-
gon.com cemeteryassociationo-
foregon@gmail.com

NFDA & CANA Joint Conven-
tion - Oct 23-26, 2011, McCor-
mick Place, Chicago, IL. Exhib-
its. 800-228-6332. www.nfda.
org nfda@nfda.org

Casket & Funeral Supply Assn 
Fall Conference & Trade Show 
- Nov 14-15, 2011, Crowne Pla-
za Hotel, Indianapolis, IN. Ex-
hibits. 847-295-6630. www.cf-
saa.org mallen@cfsaa.org

FDSA of Greater Chicago - Nov 
16, 2011, Przybylo’s Th e White 
Eagle Restaurant and Banquets, 
Niles, IL. Exhibits. 630-980-
4740. www.fdsachicago.com of-
fi ce@fdsachicago.com

MEETINGS/SEMINARS

NFDA Professional Women’s 
Conference - Apr 01-03, 2011, 
Hotel Monaco, Alexandria, VA. 
800-228-6332. www.nfda.org 
nfda@nfda.org

Th e Academy Training Dates - 
Apr 05, 2011 Continuing Care 
Program Development for the 
FH Owner or Manager; Apr 12-
13, 2011 Financial Aspects of 
AFP; Apr 14, 2011 Green Leads/
Referrals; Apr 19, 2011 Continu-
ing Care for the AFP/Continu-
ing Care Specialist; May 10-13, 
2011 Advance Funeral Planning; 
Jul 12, 2011 Continuing Care 
Program Development for the 
FH Owner or Manager; Jul 19, 
2011 Continuing Care for the 
AFP/Continuing Care Specialist; 
Jul 26-29, 2011 Advance Funer-
al Planning; Sep 13-16, 2011 Ad-
vance Funeral Planning; Sep 20, 
2011 Continuing Care Program 
Development for the FH Owner 
or Manager; Oct 11, 2011 Con-
tinuing Care for the AFP/Con-
tinuing Care Specialist; Oct 13, 
2011 Green Leads/Referrals; Oct 
18-21, 2011 Advance Funeral 
Planning; Nov 01-02, 2011 Fi-
nancial Aspects of AFP; Jan 17-
20, 2012 Advance Funeral Plan-
ning, Th e Academy Training 
Center, Franklin, OH. 888-655-
1566. www.mkjmarketing.com

NFDMA House of Represen-
tatives - Apr 30 - May 03, 2011, 
Hilton Memphis, Memphis, 
TN. 800-434-0958. www.nfd-
ma.com nfdma@nfdma.com

Selected Independent Funl 
Hms Spring Management 
Summit - May 11-13, 2011, 
Columbia Club, Indianapolis, 
IN. 800-323-4219. www.select-
edfuneralhomes.org info@se-
lectedfuneralhomes.org

Maryland State FDA Spring 
Golf Outing - May 18, 2011, 
Compass Pointe Golf Course, 
Pasadena, CA. 410-553-9106. 
www.msfda.net msfda@msfda.
net

Selected Independent Funl 
Hms European Group Meet-
ing - May 27-31, 2011, Grand 
Hotel Fasano, Lake Garda, Ita-
ly. 800-323-4219. www.select-
edfuneralhomes.org info@se-
lectedfuneralhomes.org

Cemetery Directors Confer-
ence - Kates-Boylston Publi-
cations - Jun 10, 2011, Loews 
Philadelphia Hotel, Philadel-
phia, PA. 800-500-4585. www.
katesboylston.com/cdc

Virginia Cemetery Assn Annu-
al Meeting - Jun 22-25, 2011, 
Tides Inn, Irvington, VA. 804-
675-7502. www.virginiaceme-
teryassociation.org dimunn@
asscmgmt.com

MKJ Marketing Seminars - 
Jun 25 - Jul 02, 2011 Funer-
al Service Challenges Here and 
Abroad, Mediterranean Cruise 
888-655-1566. www.mkjmar-
keting.com

New England Cemetery Assn 
Seminar - Jun 28-30, 2011, 
Radisson Plymouth Hotel, 
Plymouth, MA. 203-874-8998. 
www.newenglandcemetery.org 
rcscholl627@gmail.com

NFDA Leadership Confer-
ence - Jul 10-13, 2011, Coeur 
d’Alene Golf & Spa Resort, Co-
eur d’Alene, ID. 800-228-6332. 
www.nfda.org nfda@nfda.org

Professional Car Society Meet-
ing - Jul 12-16, 2011, Clari-
on Inn and Conference Center, 
Hudson, OH. 973-729-8083. 
www.professionalcarsociety.org

Assoc of California Crema-
tionists General Meeting - Jul 
21, 2011, Embassy Suites, Ox-
nard, CA. 877-936-7222. www.
accinfo.org kthomas@accinfo.
org

OGR Fall Forum - Sep 18-20, 
2011, Loews Coronado Bay, 
San Diego, CA. 800-637-8030. 
www.ogr.org

Selected Independent Funer-
al Homes - Sep 21-24, 2011, 
Westin Kierland Resort & Spa, 
Scottsdale, AZ. 800-323-4219. 
www.selectedfuneralhomes.org 
info@selectedfuneralhomes.org

California Assn of Public 
Cemeteries Seminar & Area 
Meeting - Oct 07-08, 2011, 
Crowne Plaza Beach Hotel, 
Ventura, CA. 888-344-9858. 
www.capc.info publiccemeter-
ies@aol.com

Th e American Society of Em-
balmers Conference & Meet-
ing - Oct 21, 2011, Chicago 
South Loop Hotel, Chicago, IL. 
800-728-9185. www.amsoce-
mbalmers.org AmSocEmbalm-
ers@sbcglobal.net

If you have a Convention, Meeting or Seminar 
you would like to see listed here, 
send information to:

PO Box 5159, Youngstown, OH 44514
Fax 1-800-321-9040 • E-mail info@nomispublications.com

FUNERAL HOME & 
CEMETERY NEWS

cus on these ever expand-
ing markets, and the need 
to expand to the East Coast 
and off er the same level of 
great service that they are so 
well known for on the West 
Coast.
 Glenn will be the respon-
sible for expanding Ameri-
can’s sales eff orts in the USA, 
Canada and Internationally. 
Glenn will continue to re-
side in the Tampa Bay Area 
with his family. For more 
information, please visit 
www.americancrematory.
com or call toll-free 800-
396-2254 for your crema-
tion needs. Glenn can be 
reached through the toll-free 
number, locally at 727-230-
8890 or via e-mail at glenn@
americancrematory.com.

Continued fr om Page B1

American 
Crematory 
Equipment 
Expands

Hannah’s 
Light Solar 
Powered 
Candle 
has been 
Improved
W E B S T E R  C I T Y, I A — 
Thompson Monuments, 
Inc. of Webster City, Iowa 
is pleased to announce their 
new improved Hannah’s 
Light Solar Powered Candle 
for placement into ceme-
tery light housings of many 
brangds. The candle has 
been named after Denis and 
Deb Th ompson’s daughter 
Hannah who, at the age of 
eight years, died as a result 
of an accident in 1986.
 Hannah’s Light Solar Pow-
ered Candle eliminates the 
need to continually light 
wax candles at the cemetery. 
Th e candle is made of strong 
PVC plastic with the solar 
panel recessed in the side to 
make it a very attractive al-
ternative. Th e sun charges 
the rechargeable battery dur-
ing the daytime which allows 
the “fl ame” to glow brightly 
at night. Th e candle’s white 
“fl ame” fl ickers much like a 
real candle would. Th e high 
quality solar panel effi  cient-
ly charges the battery even 
though it is inside the col-
ored housing of the eternal 
light. Th e new version has a 
much more sensitive solar 
cell that charges the battery 
through even the dark blue 
cylinders. One day of sun-
shine will actually charge 
the unit enough to shine for 
three full nights. Th ere are 
several other improvements 
including a brighter fl ame, 
thicker wiring, wider body, 
and a better battery holder.
 For more information 
and pricing call Th ompson 
Monuments, Inc. at 1-800-
947-8232. 
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Paper infant casket. Our customers have come 
to expect and appreciate this based on positive 
feedback from their families.”
 Blooming Remembrances are handcrafted 
in the USA.
 Passages International, Inc. is the largest sup-
plier of green and eco-friendly funeral prod-
ucts. Since 1999, it has led the funeral industry 
with innovative and environmentally-friendly 
urns, caskets and memorial products. Passages 
provides urns for water and earth burial as well 
as for scattering. Th e eco-friendly, woven cas-
kets are used for cremation or burial and are 
available for adults, children and infants.
 For more information on Passages’ biode-
gradable product lines and to see photos of 
all products, visit www.PassagesInternational.
com, email amwehr@passagesinternational.
com, or call (888) 480-6400.

Specialty Pet Products introduces two 
New Pet Urn Styles

Oval Photo Urn Ceramic Tile Urn
NARBERTH, PA— Specialty 
Pet Products announces the 
addition of two new pet urn 
styles and several new styles 
of Color Ceramic Tile Photo 
Urns to their already exten-
sive off erings.
 Th e Heart and Oval Photo 
Urns are made of red alder 
and are engraved with name, 
date, decorative paw prints 
and a short sentiment at no 
additional charge. Th e pho-
to is placed in the urn by the 
recipient, which does not re-
quire opening the vessel.

 Additionally, several styles 
of Color Ceramic Tile Pho-
to Urns are now available. 
New proprietary, perma-
nent photographic ceramic 
technology utilizes inor-
ganic ceramic pigments to 
guarantee permanent (life-
time) resistance to fading 
from ultraviolet exposure 
and acid rain, while guar-
anteeing the highest photo-
graphic standards for qual-
ity of image, and clarity.
 Specialty Pet Products has 
been in the business of man-

ufacturing pet memorials, 
grave markers and urns since 
1975. Th eir extensive off er-
ings include lovingly crafted 
pet memorials and urns in a 
variety of media, including: 
red alder, river rock, granite, 
slate, Tennessee golden fl ag-
stone, Pennsylvania blue-
stone, vanilla cream Italian 
marble, bronze and brass.
 For more information, Spe-
cialty Pet Products may be 
reached by phone at 1-800-
873-7387 or online at 
www.4everinmyheart.com.

The Flower Gripper is an Innovative 
Vase Insert

Flower Grippers In Use at a Cemetery

for graves in some of Texas’ oldest cemeteries, 
agreed that much of the diffi  culty in prepar-
ing a site lies in cleaning up disintegrated sty-
rofoam, gravel and fl oral putty. Cindy knew 
there had to be a better way, and set to work 
designing a solution that could hold fl owers 
securely, without scattering debris. Her solu-
tion is called the Flower Gripper.
  Th e Flower Gripper is an innovative vase 
insert designed to hold silk fl owers, fl ags and 
balloons in memorial vases without the mess 
of crumbling foam or gravel. Th e Flower Grip-
per is 100% recyclable, manufactured out of 
durable Santoprene, and, with proper use, is 
designed to last for years. Santoprene possesses 
the fl exibility and durability of natural rubber 
compounds, yet lasts longer in extreme hot and 

cold environments. Th us, the Flower Grip-
per’s fl exible holes will hold most any size of 
silk fl ower or fl ag, while two side attachments 
facilitate tying balloons. Th e Flower Gripper 
is available in various sizes to fi t most vases. 
Cemetery caretakers and fl orists will love how 
it can eliminate the need to clean up scattered 
foam and fl owers, reduce unsightly messes 
at memorial sites and allow for easy change 
out of fl owers, fl ags and balloons. You will be 
pleasantly surprised how the Flower Gripper 
simplifi es the task of changing silk fl owers and 
fl ags without the hassle of scattered gravel and 
disintegrating foam.
 For more information, contact Cindy 
Grammer Cover at (210)606-4243, or visit 
their website at www.fl owergripper.com.

Puppy Paws Inc. Jewelry adds Memory 
Horseshoe Pendants to their Collection

Puppy Paws Pendant

Memory Horseshoe Pendant
BRIDGEVILLE,PA— Puppy Paws Inc. – 
paw-shaped jewelry for people who love 
animals – is pleased to introduce the Mem-
ory Horseshoe pendant. 
 Designed to hold a small amount of cre-
mains of a beloved horse, the Memory 
Horseshoe pendant, was created after re-
quests from both individuals and cremation 
boutiques. Th ey had seen or sell the original 
Puppy Paws® Memory Paw™ pendant and 
wanted something that could celebrate the 
memory of their horses. 
 “Th e original Memory Paw™ was designed to 
hold a small amount of cremains of a beloved 
dog or cat. Th at design led us to the creation of 
Memory Lockets that can hold a photo as well 
as cremains, a lock of hair or even a puppy’s 
tooth,” explained Pamela Meltzer, president 
and jewelry designer for Puppy Paws Inc. “So 
creating a Memory Horseshoe pendant was a 
natural addition to our Memory Jewelry.”
 Th e Memory Horseshoe pendant mea-
sures about 9/16” x 5/8” x 3/32” and can 
hold a small bit of cremains. Th e cremains 
are sealed in place with clear resin enamel. 
Only one Memory Horseshoe can be cre-
ated by Puppy Paws® at a time to insure 
that absolutely no cremains are mixed up 
or misplaced. Any cremains not sealed in 
the pendant are returned to the owner for 

safe keeping. Th e back of the pendant is fl at 
for engraving which is done at no cost.
 Th e Memory Paw™ pendant measures ap-
proximately 5/8” x 5/8” x 3/16” (close to 
the size of a penny in circumference) that 
can hold a small bit of cremains. 
 Th e Puppy Paw® Memory Horseshoes and 
Memory Paw™ pendants are available in 
sterling silver and 14k gold and include a 
simple 18” chain. Th ey can also be worn on 
a bracelet, as a pin or even as cuffl  inks.
 Puppy Paws, Inc. is a Pittsburgh-based 
designer of jewelry for animal lovers. Pup-
py Paws® are paw-shaped jewelry that fea-
tures a simple paw in 14k or sterling silver. 
Th ey are often accented with gemstones or 
crystals that represent the dog or cat’s birth 
month. For rescue pets the actual birth 
date is not necessary because Puppy Paws 
believes that rescue pets are ‘re-born’ once 
they go home with their forever family. Th e 
month they go home off ers them entirely 
new life thus a new ‘birth month.’ 
 Puppy Paws® Memory Lockets and Pen-
dants are available online at www.pup-
pypaws.com, and in select jewelry stores 
and pet boutiques throughout the United 
States, Canada, UK and the UAE.

Blooming Remembrances from 
Passages International
ALBUQUERQUE,NM— You, as a consumer, 
appreciate it when someone goes above and 
beyond to please you, right? Th e same is true 
with your families. One way to do that is 
with Passages’ selection of Blooming Remem-
brances. Th ese are great to include in select 
packages or are very aff ordable for families to 
personalize. 
 Blooming Remembrances are crafted from re-
cycled and handmade paper. Each one is inlaid 
with fresh fl ower petals and wildfl ower seeds. 
When planted and watered, they will bloom 
into wildfl owers, creating a living memorial for 
someone special or a cherished pet.
 Mini Blooming Remembrances are often at-
tached to bookmarks or small, square cards to 
be handed out to family, friends and memorial 
service attendees. Blooming ornaments come 
packaged in a cello bag complete with raffi  a 
tie and planting instructions. Th ese make great 
gifts during the holidays.
 If you are looking for something to easily 
and aff ordably use as a promotional item at 
community events or open houses, blooming 
remembrances are perfect. Personalized with 
your funeral home name, the card or book-
mark keeps you top-of-mind with families.
 “Blooming Remembrances add a nice touch to 
any service. With many shapes to choose from, 
there is something for everyone. Compared to 
other similar products, Passages’ bloomers are 
substantial and loaded with fl ower petals and 
wildfl ower seeds to grow a nice, hearty wild-
fl ower garden,” says Darren Crouch, president 
of Passages International. “We include a mini 
Bloomer with each purchase of a Handmade 

SAN ANTONIO, TX— Cindy 
Grammer Cover, of La Ver-
nia, Texas, like many people, 
fi nds comfort in dressing the 
headstones of her mother, 
sister and brother with new 
flowers every season. Two 
years ago, she purchased new 
fl owers and styrofoam for the 
granite vases attached to her 
loved ones’ headstones, but 
was dismayed at the mess the 
crumbling styrofoam made 
as she worked. Her father 
and step-mother, who ob-
tain historical markers and 
Texas Ranger Bronze stars 
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Adage Technologies Partners with JPJ, 
Inc. to launch fi rst ever Website that 
creates Memorial Service Booklets 

LDI Corporation introduces NatureEarth®

Website allows users to create four, eight, or twelve page custom 
commemorative booklets for memorial services with personal photos

CHICAGO,IL— Adage Technologies an-
nounced a partnership with JPJ, Inc. to 
launch Grateful Memories, the first ever 
website that creates personalized bereavement 
booklets for funeral services 100% online. In 
just a few minutes, users can design and create 
a funeral booklet that will honor and celebrate 
the life of a loved one. Booklets and prayer 
cards can be made by uploading pictures or 
using one of the provided templates.
 Adage created this site to include features 
such as page fl ipping, text editing and back-
ground control without requiring Flash. Us-
ers can also select from a library of images, 
readings, and poems to produce the complete 
funeral program. “We enhanced the Grate-
ful Memories site by making it accessible to 
anyone with an HTML browser,” said Roy 
Chomko, president of Adage Technologies. 
“Creating an eff ortless, easy to use site was the 
key to success with this project. In this specifi c 
case, creating a Flash website did not meet the 
needs of the users as some of the machines 
may not have Flash, so we were able to build 
a site that has all the same features while still 
being user-friendly.”
 Th e Grateful Memories website can be used 
by family members creating a funeral pro-
gram at home, by the church bereavement 
committee working with the family, or by 
funeral directors assisting the family. Th e 
tool, which is initially focused on the Catho-
lic Mass and has been endorsed by the Arch-
diocese of Chicago, will support additional 
religious services in the future.
 Users also do not pay until they preview and 
are satisfi ed with their work. Once a user de-
cides the design is ready, they pay and receive 
a printable fi le that they can print at home, or 
with a professional printer.

 “We are thrilled that Adage was able to 
create the Grateful Memories website with 
so many important features while still be-
ing easy to use by families going through a 
diffi  cult time,” said Pat Ostry, President of 
Grateful Memories. “Th e website exceeds 
our expectations and we are very happy 
with the fi nal product.”
 Adage Technologies was formed in 2001 
with a specifi c focus on driving business 
value through web technology. Today, Ad-
age off ers a wide variety of business technol-
ogy solutions, including custom software, 
content management, and mobile applica-
tions. Th e company specializes in providing 
solutions for across a variety of industries, 
including healthcare/medical, entertain-
ment, and insurance. To learn more, visit 
www.adagetechnologies.com.

PORTSMOUTH,NH— LDI Corporation an-
nounces the launch of its new NatureEarth® brand 
of environment friendly and health safety products 
for the death care industry. Th is new initiative pro-
vides a convenient, one-stop source for innovative 
“green” funeral and tissue bank supplies.
 Th ere is a growing trend in the industry to seek 
out and off er green products that are better for 
the environment and human health. Whether it 
is the ability to off er green burial options to fami-
lies, or a desire to be protected from exposure to 
toxic chemicals in the prep room, more and more 
people are interested in learning what they can 
do to make better choices. NatureEarth® by LDI 
provides a wealth of information and products to 
help with those choices.
 At NatureEarth® by LDI’s website, www.green-

mortuary.com, funeral homes and tissue banks can shop 
for green burial products and prep room supplies. Cus-
tomers can also read about health and safety topics, in-
cluding information related to formaldehyde exposure and 
the potential for toxic emissions due to PVC (vinyl) use.
 LDI Corporation is an industry leader in providing envi-
ronmental, health and safety solutions. “We feel there is a 
lot of confusion surrounding how death care professionals 
should approach sustainability. Our goal is to bring clarity 
and off er trusted solutions that can help improve employee 
health and safety while doing something better for the en-
vironment,” said Joshua Dame, Vice President for LDI.
 All funeral directors are invited to visit NatureEarth® by 
LDI at the NFDA Convention in Chicago, IL on Octo-
ber 23-26, 2011. 
 For further information, please call LDI at 866-332-
0700 or visit their web site at www.greenmortuary.com.

Trinity Fluids announces New Trio of 
Products for 2011
LAPEER,MI— Trinity 
Fluids’ president Mike 
Wessels announced a trio 
of exciting new additions 
to their increasingly pop-
ular mortuary fluids line-
up: Trini-cide Antibacte-
rial Liquid Soap, Trin-
ity’s Moisturizing Massage 
Cream and Tri-Loc Au-
topsy Drying and Preser-
vation Compound. These 
new products further the 
company’s goal of becom-
ing a complete source for 
every funeral director. 
 Trini-cide Antibacterial 
Liquid Soap kills bacteria 
and breaks up dirt and 
grime. It can be used as a 
full body and hair sham-
poo with a fresh orange/
citrus fragrance. It was 

created to be gentle on 
skin and to avoid drying 
and chapping.
 Trinity’s Moisturizing 
Massage Cream is truly a 
safe blend of ingredients. 
The formula contains 
polygodial, a natural an-
timicrobial with power-
ful antioxidant flavonoids 
- quercetin and taxifolin. 
The cream itself helps 
with some preservation 
while providing excellent 
moisturizing. All natural 
essential oils will absorb 
and protect the skin from 
harsh chemical dehydra-
tion while not hindering 
the application of cosmet-
ics.
 Tri-Loc Autopsy Drying 
and Preservation Com-

pound has three unique 
compounds to quickly ab-
sorb liquids and moisture. 
Tri-Loc “locks” it all to-
gether to ensure the elim-
ination of any seepage. 
Tri-Loc gives the highest 
preservation value of any 
product on the market. 
 “We are constantly look-
ing at the marketplace 
and developing new prod-
ucts,” says Mike Wessels, 
president of Trinity Flu-
ids, LLC. “With every 
new product we offer, we 
are able to fulfill a need, 
giving funeral directors 
new and better options 
for their customers. We 
hope to have even more 
to offer in 2011.”
 Based in Michigan, Trin-
ity Fluids LLC is a fam-
ily owned and operated 
business that makes the 
most advanced embalm-
ing formulas available for 
funeral homes. Trinity’s 
full line of arterial, cavi-
ty, pre-injection and spe-
cialty fluids are premium 
products that are deliv-
ered and stored in revo-
lutionary recyclable cube 
packaging, making order-
ing and storing more ef-
ficient, cost effective and 
economically friendly.
 For more information 
about Trinity Fluids, con-
tact Mike Wessels at 810-
441-8006 or visit www.
trinityfluids.com.

From Our Family To Your Family - Factory Direct

1-800-559-5018
Prestige Vehicle Corp. • 2030 St Rt 125 • Amelia OH 45102 • www.prestigeveh.com

GARMIN 
GPS Unit 

FREE 
with purchase 

All New 
2011 Chrysler Town & Country

Landau Panels
$75000

plus shipping

By Jason Kellerman

2004 Chevrolet Venture Ext. Wb 
140,000 miles

Silver, Landau Panels, Link Roladeck Floor System
Nice Condition! $6,500.00 

2004 Chevrolet Venture Ext. Wb
34,000 miles

White, Full Vinyl Roof, Formica Floor with Rollers, 
Landau Panels Ready to Use! $11,495.00

First Call Vans
Chevrolet Suburban Conversions
Cadillac Escalade Conversions

Parts and Accessories 
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FrontRunner announces New Releases

Twin Tiers Technologies, Inc. introduces 
their new Crematory Information 
Management System (CiMS)

Tributes.com® and Remembered Voices 
launch Audio Memories

KINGSTON, ONTARIO— FrontRunner Pro-
fessional’s philosophy is simple: to constantly 
seek out new and better ways to serve the death 
care industry. Th ey continue their commit-
ment with the launch of three new products.
 First, FrontRunner Professional off ers a new 
solution that is already being hailed as the “best 
of both worlds” by funeral professionals and 
the “missing link” by leading Management 
Software Developers. 
 WebSuite 4.0 encompasses the profession’s 
most advanced website/kiosk/marketing cen-
ter, personalization software, and DVD engine 
integrated into a one data entry solution. 
 “It can be used as a powerful stand-alone so-
lution, or using the included WebSync API, 
it can instantly transform your existing man-
agement software into a complete “one-write” 
integrated solution. It gives you all the tools 
you need to succeed in today’s changing mar-
ket and opens the door to exceptional profi t 
opportunities”, says Kevin Montroy, Front-
Runner Professional Founder and CEO. 
 Next, FrontRunner Professional has launched 
ObitsForLife.com, a commercial-free online 
obituary and death notice posting site con-
trolled by funeral professionals to help protect 
the integrity of their profession, the dignity of 
the deceased and the trust their families and 
communities have placed in them. 
 Recently, funeral homes, obituaries and 
death notices have fallen prey to online di-
rectory schemes and local newspapers selling 
out their obituaries to third party marketers 
and aggressive preneed agents targeting fi rm’s 
families. 
 “As a funeral director myself, it appalls me to 
see the travesty of how the sanctity and respect 
of the deceased is being so abused under these 
directory schemes. With little to no regard for 
the respect to the deceased, these obituaries 
are being sold off  with the families and visi-
tors being left with the bill. Our families and 
those who still put trust in our profession de-
serve better and we need to take action. It is 
our reputation that is on the line and visitors 
coming to take part in these schemes only fu-
els the distain many have for our profession,” 
says Kevin Montroy.
 ObitsforLife.com is just one part of Front-
Runner’s commitment and dedication to help 
our great profession regain control. Other ini-
tiatives include tools to establish copyright 
with your notices and directional notifi ca-
tion to local newspapers as to how your no-
tices can be used. We have also retained the 
top legal fi rms specializing in copyright and 
infringement law. Th ey are ready and able to 
assist helping funeral professionals start tak-
ing back control. 
 Th e entire goal of Obitsforlife is to provide 
real and helpful information surrounding the 
time of the funeral, including maps and di-
rections, and to provide real time condolenc-
es, memorial donations and tributes through 
the funeral home where they can immediately 
provide comfort to grieving families. Direct-
ing families and the public back to the funeral 
home’s website where real information and real 

time condolences are available, avoids miscom-
munication that can cause additional stress on 
a grieving family.
 For clients using FrontRunner’s WebSuite 
or IMS solutions this service is provided at no 
cost and allows instant population of records 
to ObitsForLife. For non-FrontRunner users, 
you may register your fi rm and enjoy unlim-
ited uploads for a nominal fee. Records never 
go down, providing a permanent and ongoing 
connection directly back to your fi rm’s website 
with your families and your community. 
 Finally, with today’s changing media ad-
vancements, families want and expect more 
options to meet their changing needs. Th e 
new Digital Video Tributes (DVT), on the “Cel-
ebration of Life” tributes suite, eliminates “pay-
per-use” or credit programs, allowing funeral 
professionals to create an unlimited number 
of stunning world class DVD Tributes, On-
Demand Videos, and YouTube tributes. Th ese 
tributes can also be used for your fi rm’s website 
or Digital Playback Memorials during visita-
tion and services. 
 FrontRunner Professional has partnered with 
Animoto Productions, an award-winning 
online video creation service, to blend Holly-
wood special eff ects and an extensive library 
comprised of music from award winning art-
ists to create a video creation platform that 
generates memorial tributes at a level that you 
and your families have never experienced be-
fore. 
 Th e DVT program is just one of the solu-
tions in the “Celebration of Life” tributes suite 
and comes completely integrated in all Front-
Runner solutions. By utilizing our “one-entry” 
logic, funeral professionals not only save time 
and money, they gain control of their DVD 
Tribute program. Th e DVT comes complete 
with an extensive selection of personalized case 
sleeves, matching DVD labels, and DVD in-
serts. Th e available themes also have matching 
stationery allowing for the creation of ultimate 
packaging. 
 ”Th e new DVT program fi nally provides fu-
neral professionals with the caliber of Memo-
rial Video Tributes that are synonymous with 
the high standards and quality that families 
expect from them,” explains Kevin Montroy. 
“It instantly sets them apart from the rest. Th is 
new program is just one of many exciting new 
features and applications scheduled for release 
in 2011 that are designed to work in tandem 
with the IMS and our other technology solu-
tions.”
 Th e solution also allows funeral professionals 
to reach further into communities by off ering 
it for weddings, family reunions or other spe-
cial occasions. Sharing this service for joyous 
events, will help families remember and reach 
out to funeral professionals during their most 
diffi  cult times. 
 Funeral homes can register today at www.
ObitsForLife.com. For more information 
about ObitsForLife.com, the “Celebration of 
Life” tributes suite, or WebSuite 4.0 contact 
FrontRunner Professional at 1-866-748-3625 
or online at FrontRunnerProfessional.com. 

Two New England 
Technology Companies 

Join Forces to 
Help Friends and 

Family Permanently 
Remember Loved Ones 

In Their Own Words

BOSTON,MA— Tributes, 
Inc., the online resource for 
local and national obituary 
news, announced that they 
have formed a partnership 
with Remembered Voices® 
LLC, the audio archive ser-
vice for creating and preserv-
ing voice recordings, to enable 
family and friends to leave 
personalized audio messages 
within the memory books of 
obituaries and Eternal Tributes 
posted to the popular Obitu-
ary database to express their 
sympathy to the immediate 
family or recall special mem-
ories of the deceased. 
 With a traditional landline 
telephone or cell phone, users 
of the popular obituary brand 
will now be able to easily re-
cord an audio message from 
any U.S. location to express 
their personal thoughts to the 
family or to pay tribute to the 
memory of their lost loved 
one. Th e quality of the voice 
and the genuine emotions it 
conveys enable audio memo-
ries to provide the family with 
an authentic forever gift that 
delivers comfort during times 
of great sorrow.
 In addition to being avail-
able on Tributes fl agship des-
tination Tributes.com and 
the Tributes Network of tele-
vision partners, which now 
reach more than 1.6M con-
sumers monthly, the audio 
memory capability will also 
be available directly on the 
websites of those Tributes fu-
neral home partners that fea-
ture Tributes-powered obitu-
ary sections. 
 “Remembered Voices® is 
very pleased to be partnering 
with Tributes.com to enable 
consumers to take advan-
tage of the power of audio 

messages to deliver comfort 
and preserve memories in a 
manner that captures emo-
tion unlike any other,” said 
Al Brandano, President, Re-
membered Voices. “Th e an-
ticipated continued strong 
growth of the Tributes.com 
brand in 2011 will also en-
able Remembered Voices to 
reach more consumers with a 
variety of other products that 
we have available that enable 
them to conveniently and eas-
ily capture, protect, and share 
their lives through audio, cre-
ating and preserving their ver-
bal history in a Voice Library 
for generations to enjoy.” 
 “We are continually on the 
lookout for innovative tech-
nologies that can help us to 
deliver new and improved 
products for grieving fami-
lies and the funeral homes 
that serve them, and Remem-
bered Voices® provides us with 
a unique platform and the 
opportunity to partner with 
local talent that we expect to 
be able to extend and leverage 
to other applications in 2011 
and beyond,” said Elaine 
Haney, President, Tributes.
com.
 Audio memories will retail 
for $1.29, the minimal cost 
associated with the download 
of a popular song, transact-
ed via the PayPal for Digital 
Goods platform tailored to 
processing one-time micro-
payments.
 Tributes.com is the online 

resource for current local and 
national obituary news, lasting 
personal tributes and online 
community providing support 
during times of loss and griev-
ing. Th rough one centralized 
national web destination, with 
over 90 million current and 
historical death records dating 
back to the 1930’s, Tributes 
has made obituary and online 
memorial service information 
easily accessible so people can 
come together online and of-
fl ine to remember and share 
the treasured stories of the 
important people in their lives 
who have passed away. Mon-
ster.com founder Jeff  Taylor 
offi  cially launched Tributes.
com in February, 2008. For 
more information about Trib-
utes.com, please visit our web-
site at www.tributes.com or 
contact us at media@tributes.
com. 
 Remembered Voices® is a 
audio archive service pro-
vider. Th rough Th e Voice Li-
brary service subscribers can 
create, manage, and share 
voice recordings by landline 
phone, cell phone, and on-
line; their recordings are ar-
chived for the duration of 
their subscription. Th ere is 
no degradation in sound 
quality, and recordings are 
accessible 24/7 through any 
touchtone phone, cell phone, 
or internet connection. Th e 
service can be used to save 
voicemail messages, connect 
military families across time 
zones, dictating journals, and 
grandparent interviews. Visit 
www.rememberedvoices.com 
and keep your Verbal Family® 
Tree safe for generations. For 
further information, contact 
Al Brandano at al@remem-
beredvoices.com.

CORNING,NY— Twin Tiers 
Technologies, Inc., of Corn-
ing, an independently owned 
industry leader in informa-
tion management solutions 
are excited to have launched 
their much anticipated Cre-
matory Information Manage-
ment System (CiMS) at the 
CANA Cremation Market-
ing Symposium in Las Ve-
gas NV. 
 Twin Tiers Technologies, 
Inc. have been leaders in the 

Mortuary Information Man-
agement fi eld since 1991, the 
addition of CiMS to the range 
off erings only helps strength-
en their place in the informa-
tion management arena. Bri-
an Smith, CEO said, “With 
the cremation rate increasing, 
CiMS is ideally placed to help 
not only manage the workload 
of a growing industry, but also 
to put checks and balances in 
place to do everything possi-
ble to minimize the liability of 

your crematory operation. As 
one of the few independent-
ly owned software providers 
within the death care industry, 
this really helps us within our 
market, as we truly have the 
best interests of our cremato-
ry customers in mind, because 
software is all we do.”
 If you would like further 
information or to schedule a 
DEMO please contact sales@
twintierstech.com or call 
1-800-480-MIMS (6467).

C&J Financial joins OGR as Insurance 
Assignment Funding Provider
RAINBOW CITY,AL— C&J Financial, 
LLC, an affiliate of Security National 
Life Insurance Company, is pleased to 
announce its endorsement by the Interna-
tional Order of the Golden Rule (OGR) 
as a funeral home insurance assignment 
funding provider for the nearly 700 OGR 
independent Golden Rule funeral homes.
 “C&J is honored to have been given this 
important endorsement. We look forward 
to deepening our affi  liation with OGR and 
furthering our service to its members,” said 
Jamie Meredith, C&J Executive Vice Pres-
ident.
 “C&J is one of only a handful of OGR 
endorsed vendors and suppliers in the fu-
neral industry providing exceptional mem-
ber benefi ts,” said Meredith.
 OGR’s mission is to make independent fu-
neral homes exceptional, while C&J’s purpose 

is to relieve the independent funeral home of 
the hassle, headache and cash-fl ow delay in 
processing insurance death claims. Meredith 
added, “With OGR and C&J working to-
gether as partners, we can continue to serve 
and ensure the independent funeral home 
remains exceptional and profi table.”
 C&J Financial, LLC, a leading provider 
of insurance assignment funding in the 
United States, serves funeral homes and 
cemeteries throughout the U.S., District 
of Columbia, Puerto Rico and the U.S. 
Virgin Islands. For more information visit 
www.snlfastfunding.com. 
 Founded in 1928, Th e International Order 
of the Golden Rule (OGR) is the leading as-
sociation of nearly 700 independent funeral 
homes located throughout North America 
and around the world. For more information 
visit www.ogr.org.Astral Industries Sales Coordinator 

elected to CFSA Board of Directors 
LYNN,IN— Billy Emrick, Astral Industries, 
Inc. National Distributor Sales Coordinator 
was elected to serve on the Board of Directors 
of the Casket and Funeral Supply Association of 
America during the association’s annual Fall 
Conference in Indianapolis, IN.
 “I’m honored to take this leadership posi-
tion,” Emrick said. “I’ve enjoyed working with 
the offi  cers and board of directors at CFSA.”
 A board member since 2009, Emrick has also 
served on CFSA’s Membership Committee 
and the Conference Planning Committee.

 “Billy has made strong contributions to 
Astral during his seven year career here,” 
said Charlie Shaw, Astral’s Chairman of the 
Board and CEO. “It’s a pleasure to see some-
one take a leadership role in our industry.”
 Emrick oversees all of Astral’s sales to dis-
tributors throughout North America. 
 For more information about Astral and their 
products, visit the company’s website at www.
astralindustries.com, call the Customer Ser-
vice Department at 1-800-278-7252 or email 
sales@astralindustries.com.
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The Comfort Company launches Affi liate Program to 
offer Value Added Services for Funeral Homes

GENEVA,IL— Th e Comfort Company has 
launched an innovative new affi  liate program 
that allows funeral homes to provide addi-
tional value to their customers, while also 
providing a commission to funeral homes. 
Th e Comfort Company provides a range of 
meaningful gifts that acknowledge loss in a 
unique way, rather than attempting to mini-
mize that loss.
 Th e new affi  liate program from Th e Comfort 
Company allows funeral homes to place taste-
ful banners on their website and provide their 
customers with direct access to the unique gifts 
on off er. Th e funeral home receives a 10% 
commission on each sale generated by traffi  c 
they direct to Th e Comfort Company.
 Funeral homes will fi nd that this new af-
fi liate program off ers numerous benefi ts. For 
instance, a 60-day cookie is provided, and all 

qualifying sales generate a 10% commission. 
In addition, this program off ers a strong aver-
age conversion rate and the unique selection of 
keepsakes and sympathy gifts off ers true value 
for families and friends hoping to express their 
emotions or sympathy.
 Funeral homes will also fi nd seasonal promo-
tions and incentives, as well as a full product 
data feed. Th eir customers will enjoy a fully 
secured shopping experience, as well as indus-
try-best customer service.
 Th e Comfort Company is an innovative 
fi rm, genuinely concerned with providing 
the highest quality, most unique keep-
sakes and sympathy gifts, and has been 
featured on the Oprah Winfrey Show, in 
Good Housekeeping Magazine and by the 
Chicago Tribune, as well. 
 For funeral homes, this unique affi  liate pro-

gram provides the means to 
off er customers the sympathy 
gifts or heartfelt keepsakes they 
need, as well as generating an-
other stream of revenue. 
 In addition, Th e Comfort 
Company also off ers a means 
for funeral homes to provide 
vital after-care for families 
using their facilities. Funeral 
homes can send a keepsake 
gift to the families they serve, 
as a “thank you” and a re-
membrance of the individu-
al, ensuring the right care and 
service are provided during 
these trying times.
 To fi nd out more about the 
affi  liate program or to view 
the range of keepsakes and 
sympathy gifts available, call 
(888) 265-2822 or visit www.
Th eComfortCompany.net. 
 The Comfort Company 
was founded in 2000, when 
Renee Wood wanted to send 
a heartfelt sympathy gift to 
her sister-in-law on her fa-
ther’s death. Unable to fi nd 
something that evoked real 
sympathy, Renee created her 
own sterling silver pendant 
with the help of a local silver-
smith. Th e Comfort Compa-
ny was born shortly thereafter 
to provide “Gifts of Hope for 
Healing Hearts.”

FrontRunner Professional appoints George Caceres 
to Operational Development Team 

George Caceres

KINGSTON,ONTARIO— 
FrontRunner Professional
is pleased to announce that 
George Caceres has joined 
their team. FrontRunner con-
tinually strives to off er the 
best products in the market 
and is dedicated to bring the 
right people on board to en-
sure this happens.
 Mr. Caceres will manage 
and oversee product devel-
opment for the Tribute Video
system, websites, new demo-
graphic product launches, 

strategic marketing plans, and sales coaching.
 “We are excited to have Mr. Caceres join our team. George’s 
background has concentrated on product development, mar-
keting planning, and sales coaching and we believe he will play 
a vital role in shaping the ongoing development of Frontrun-
ner Professional,” said Kevin Montroy, Founder and CEO of 
FrontRunner Professional.
 George was born and raised in Los Angeles, CA. He earned 
his Bachelor’s Degree in Business Administration at California 
State University Northridge in 2006. 
 As a product manager at funeralOne for nearly three years, 
George spearheaded the development and implementation of 
creative marketing and sales plans, shifting the focus of product 
marketing from content selling to customer solutions and coach-
ing. He also provided hands-on leadership and active participa-
tion to introduce and transform products from US to North, 
Central and South America, Spain, the UK and Australia.
 At FrontRunner Professional, George will initially focus on 
enhancing the current product lines and streamlining processes. 
He will eventually move into a role of converting products for 
international markets and developing marketing plans.
 As both funeral professionals and technology leaders, FrontRun-
ner Professional knows all too well the issues facing our profession. 
Th ey have the answers that will help. Th ey set out with a simple 
vision—to use all of their experience and expertise to guide their 
colleagues through the most comprehensive and strategically fo-
cused initiative ever conceived for death care professionals. 
 Utilizing cutting-edge technology and sophisticated market 
drivers, FrontRunner Professional has devised a strategic long-
term plan to help all funeral professionals regardless of the size 
of their business or call volume. While their solutions today are 
seen as nothing short of revolutionary, they represent a mere 
fraction of what their customers will witness over the next 18 
months and beyond. 

Commonwealth Casket 
names Brian Ward as 
Account Executive 
WHITMAN,MA— Commonwealth Casket Company is 
proud to announce the addition of Brian Ward to their 
ever growing sales team.  Ward has been appointed Ac-
count Executive, Massachusetts Division. 
 Brian Ward comes to Commonwealth Casket with an 
extensive background in sales management, including ten 

years of executive level sales 
management at Aldrich 
Stone. Prior to that he had 
been the territory manager 
at MAI Alper Inc.
 Brian comes to Common-
wealth Casket eager to help 
expand the company’s grow-
ing market share in the Mas-
sachusetts region. “I know 
Commonwealth off ers a su-
perior product at competitive 
pricing, and I look forward to 
helping expand our business, Brian Ward

while helping our funeral professionals increase their bottom line,” 
said Ward. “Every industry has been aff ected by our economy, 
and we hope to help our clients through these tough times.”
 For more information on Commonwealth Caskets, visit 
www.commonwealthcasket.com.

 Th eir network approach will change the way families and 
communities interact with funeral homes and choose their 
funeral care professionals. It will also introduce funeral profes-
sionals to new standards, effi  ciencies and profi tability in areas 
they never thought possible.
 To help drive this initiative, surrounds themselves with great peo-
ple, great Integration Partners, and more importantly great custom-
ers. Th e strength of FrontRunner Professional combined with the 
resources, experience and channels of their partners, makes them 
poised to do incredible things for their customers. Th ey will con-
tinue to invest heavily in the future of our profession.
 Th ese are amazing times at FrontRunner Professional and 
they look forward to working with their new and existing cli-
ents to help them quietly and strategically dominate in today’s 
market, grow their business and realize their full potential.

www.4HEARSE.com

www.4HEARSE.com

2003 Eagle Cadillac Ulti mate Hearse
silver, black top, black leather, table

Two to Choose From!

2006 Federal Cadillac 41” Six Door
black, black top, black leather, raised roof

Lease Me... $799/mo

2003 Federal Cadillac 46” Six Door
black, black top, black leather

Two to Choose From!

2007 Eagle Lincoln Kingsley Hearse
white, white top, neutral leather, strobe bar

Two to Choose From!

Chicago Offi ce

1-800-4-HEARSE

Twin Cities Offi ce

1-800-639-0604

Parts & Accessories

1999 Eureka Cadillac Onyx Hearse
black, black top, blue leather

Fabulous Conditi on!
Authorized Master Distributor for

1-800-443-2773

Follow us @
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Tributes.com and ASD form partnership and 
announce Obituary Data Integration

Genesis Casket to open Manufacturing 
Facility in Indianapolis

Genesis president William Anthony (Tony) Colson chats with 
Indianapolis mayor Greg Ballard following the press conference 
announcing Genesis Casket‘s plans to locate a manufacturing 
and distribution facility on the city’s east side. 

Company expects to begin casket 
production later this summer

INDIANAPOLIS,IN— Indianapolis Mayor Greg Ballard joined 
executives from Genesis Casket Company recently to an-
nounce the company’s plans to open a manufacturing and distri-
bution operation at 3011 N. Franklin Road in Indianapolis and 
hire 300 employees by 2014. Th e fi rst 150 workers are expected 
to be on the job when the facility opens later this summer. 

“Th is announcement is signifi cant for many reasons, fore-
most of which is the creation of 150 manufacturing jobs on 
the east side of Indianapolis by this summer and another 150 
jobs by 2014,” said Mayor Ballard. “Additionally, anytime a 
company chooses Indianapolis over other locations, it rein-
forces the fact that we have an outstanding business climate 
with great workers, balanced budgets and low taxes.”
 Genesis Casket Company and its partner, Gestamp North 
America, Inc., based in Troy, MI, will invest $16.5 million in 
equipment to manufacture and distribute metal caskets made 
with 21st century technologies and processes that will be sold 

to customers throughout North America. Genesis expects to 
produce 30,000 caskets in its fi rst full year of operation.
 “Genesis Casket’s international ties give the company the 
ability to do business anywhere in the world,” said Governor 
Mitch Daniels. “Indiana competed and came out ahead in the 
company’s quest to fi nd the best-in-class workforce, business 
climate and transportation infrastructure and that is a huge 
win for hundreds of Hoosiers.” 

William Anthony (Tony) Colson has been named CEO of 
Genesis Casket Company and has relocated to Indianapolis 
to oversee the new operation. Colson has extensive experience 
in the funeral industry, most recently serving as the president 
and CEO of Wilbert Funeral Services in Chicago, a manu-
facturer and distributor of burial vaults and cremation prod-
ucts. He and his team chose to locate the company in India-
napolis after evaluating sites in Michigan and Kentucky.
 “Indianapolis is central in proximity to many major markets 
which makes it a preferred location from an operations and 
logistics perspective. My team and I considered several pos-
sibilities. When we became aware of the location at Franklin 
Road and the inherent attributes, combined with the business 
friendly culture and abundance of available talent, the total 
proposition created superior value for Genesis Casket Com-
pany and Indianapolis became the logical city of choice,” said 
Colson. “Indianapolis is my hometown and I can’t tell you 
how pleased I am to be ‘Back Home Again in Indiana’ and 
to be able to bring these jobs to Indianapolis.”
 Genesis Casket is a new entity in funeral service, founded 
in 2010. It is headquartered in Indianapolis, IN and created 
in partnership with Gestamp North America, Inc., a global 
supplier of structural steel components for the automotive 
industry. Genesis plans to manufacture and distribute a line 
of metal caskets later this year that will be produced in its In-
dianapolis plant to funeral homes throughout the US.

BOSTON,MA— Tributes, Inc., the online 
resource for local and national obituary 
news, announced that they have formed 
a partnership with ASD, the leader in an-
swering service and call support for funeral 
professionals. Th e two companies will be 
building a data bridge between the ASD 
and Tributes.com platforms allowing 
ASD funeral partners to streamline their 
processes by automatically pushing data 
coming in from families through the ASD 
answering services directly to the Tributes.
com database resulting in the creation of 
a basic obituary complete with interactive 
memory book ready for immediate pub-
lication on the funeral home website, on 
Tributes.com and across the Tributes.com 
Network of television partners – 100 sta-
tions strong and growing. 
 By only requiring that vital informa-
tion be entered once by funeral home 
staff , ASD is helping funeral home part-
ners lessen the chance that data entry 
errors will occur and are introducing a 
real, tangible solution that not only cuts 
costs but, depending on the Tribute.com 

program selected, can also help funeral 
home partners generate new revenue 
streams. Tributes has built a solid repu-
tation in the funeral service industry of 
providing funeral homes with tools that 
allow them to provide their families with 
state-of-the art online memorialization 
products and innovative and cost-eff ec-
tive online distribution while simultane-
ously leveraging the extensive local and 
national reach of Tributes.com and the 
Tributes.com Network to develop their 
brands and generate revenue.
 “ASD is very enthusiastic about its 
partnership with Tributes.com. We 
strive for the highest level of customer 
service in all client interactions and are 
proud to be affi  liated with the leading 
online obituary news provider,” said 
Kevin Czachor, Vice President, ASD. 

“Tributes’ products, services and time-
liness synch with ASD on multiple lev-
els. We know this partnership will be 
embraced by our 4800 funeral home 
and death care clients.” 
 “More and more funeral homes across 
the country are recognizing the value of 
the online obituary to both their fami-
lies and ultimately to their fi rms,” said 
John Heald, Vice President of Sales 
and Business Development for Trib-
utes, Inc. “ASD represents one of the 
most trusted brands in funeral service, 
and we are very proud to be working 
closely with them to seamlessly deliver 
the benefi ts of the Tributes.com obitu-
ary platform to their customers.” 
 Tributes.com is the online resource for 
current local and national obituary news, 
lasting personal tributes and online com-
munity providing support during times 
of loss and grieving. Th rough one central-
ized national web destination, with over 
90 million current and historical death re-
cords dating back to the 1930s, Tributes 
has made obituary and online memorial 
service information easily accessible so 
people can come together online and of-
fl ine to remember and share the treasured 
stories of the important people in their 
lives who have passed away. Monster.com 
founder Jeff  Taylor offi  cially launched 
Tributes.com in February 2008. For more 
information about Tributes.com, please 
visit our website at www.tributes.com or 
contact us at media@tributes.com. 
 ASD is the leader in answering service 
and call support for funeral professionals. 
As a full service provider, ASD empowers 
directors and staff  of funeral homes to of-
fer the highest caliber of service, both at 
and away from the offi  ce. ASD’s innova-
tive technology and call support expertise 
have made it a national leader in the death 
care space. Headquartered in Media, PA 
the fi rm off ers comprehensive call supt-
port for funeral homes and funeral related 
businesses of all sizes. For more informa-
tion about ASD, visit www.myasd.com or 
call the 24-hour customer service hotline 
at 1-800-868-9950.

Leading Answering Service 
Helps Funeral Home Partners 

Improve Effi ciencies with 
Direct Feed to National 

Obituary Platform

Continued fr om Page B1
vision in 1995, to create the Art For A Child 
Safe America Foundation (ArtSafe). 
 As Mary Jo Stackhouse, an owner of one of his 
urns has said, “Dance of Life brings me incred-
ible joy and peace…It has brought healing and 
comfort to me on my journey of grief.” What 
is the connection between Stephen’s work with 
ArtSafe and his cremation urns? A very personal 
purpose and passion to help people heal and re-
cover from loss. One of the foundation’s objec-
tives is to use the arts to help victims of violence 
recover and rebuild their lives. Another is to 
make aware and educate the population at large 
about the civic responsibilities that we all share 
in protecting and connecting with each other. In 
1996, ArtSafe’s fi rst violence prevention program 
was the Memorial to Our Lost Children, built 
in Stephen’s studio by prison inmates. Th rough 
his work with troubled and incarcerated youth, 
Stephen has come to know grief and pain in ways 

Urnsbycanneto.com creates Urns with a Journey
that many of us will never experience. Th rough 
the arts he has touched the lives of youthful in-
mates who have reformed and gone on to lead-
ing healthy and meaningful lives. 
 In most cases, traditional art therapy is gener-
ally an activity and type of convalescing process 
through which people can confront and process 
trauma. Stephen’s urns have imbedded within 
them the instruments, subliminal messaging, 
metaphoric and universal symbols that are eas-
ily understood and processed in the same way a 
metaphoric drawing is used. Each urn possesses 
its own story, its own journey, and is the embodi-
ment of what we would all like to imagine – a 
passage through which we grieve, heal, and grow. 
As ambiguous and hard to understand as this all 
might seem, according to the American Associa-
tion of Art Th erapy, healing through the power 
of art is real. Moreover, those with the gifted 
and trained techniques of providing it have the 

ability to restore and help rejuvenate trauma 
affl  icted individuals. With that said, each of 
Stephen’s urns is infused with what has come 
to be called Th e Healing Power of Art. “Th e 
success and meaning in both ArtSafe and my 
memorial art urns lies in their ability to help 
people feel whole and connected to each other,” 
Stephen writes. 
 Today Stephen is working to extend his art of 
healing through diff erent approaches. He in-
vites the thoughts and input from others who 
share his journey to add to what Stephen calls 
his Healing Art Urns. Moreover, his company 
Urns By Canneto is in the process of working to 
help the funeral director assist the grieving fam-
ily with visual tools and creative techniques that 
will ultimately help in their work of healing. 
 For more information about Stephen Can-
neto and his work please go to www.urns-
bycanneto.com.

Eagle One Spray Wax 
Introduced

not leave powder residue or 
discoloration on molding and 
seams. Additionally, Wax As-
U-Dry contains an anticor-
rosion additive that protects 
paint from rust, road salt, acid 
rain and bird droppings.
 After washing and rinsing, 
simply leave the vehicle wet 
and spray on Wax As-U-Dry. 
Dry the vehicle with a towel 
or chamois and the exclu-
sive carnauba based formu-
la, with twice the carnauba 
for long lasting protection, 
dries to a lustrous, show-
room shine that can last three 
months or longer.
 Wax As-U-Dry is available at 
leading auto parts stores and 
mass retailers. For more infor-
mation, visit www.eagleone.
com or call (800)354-9061.

LEXINGTON, KY— Eagle One, a leader in the development 
and manufacture of premium automotive appearance care 
products since 1978, has recently released an aerosol version 
of their popular Wax As-U-Dry spray wax. In aerosol or spray 
formula, Eagle One Wax As-U-Dry is a quick and easy way to 
keep professional vehicles looking refi ned. Wax As-U-Dry will 
not haze or streak, is safe to use on windows and trim, and does 

OFS Funding, LLC, is the 
fastest growing Funeral 
Funding Business in the 
Country
PARAMUS,NJ— OFS Funding, LLC is the fastest grow-
ing funeral funding business in the country. Unlike other 
funeral funding companies, clients who submit funding 
requests to OFS Funding, LLC deal directly with one of 
the two principals of the company, either Joel Ontell or 
Cristina Terc. Joel and Cristina are the owner and op-
erator of the business, and they are intimately involved 
in all cases. Cases are reviewed and evaluated on an ex-
pedited timeline, and, if approved, funding is provided 
faster than any other company in the business today. 
 As in any business, OFS Funding, LLC recognizes 
that all clients are different and their various fund-
ing needs vary. Problems arise on occasion, and OFS 
Funding, LLC is dedicated to providing the smooth-
est possible customer service experience coupled with 
the fastest possible speed of funding. To preserve these 
highest of standards, OFS Funding, LLC is a full ser-
vice funding company that maintains its own legal de-
partment to work with insurance companies on any 
issues involved in client cases.
 Because the staff  at OFS Funding, LLC understands 
the needs of its clients, it is successfully growing at an 
unparalleled rate through the word of mouth of satisfi ed 
clients. To off er its superior services to an even greater 
portion of the country, OFS Funding, LLC is running 
this limited-time fee reduction special. To fi nd out more, 
please visit www.ofsfunding.com. 
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Wilbert Burial Vaults of Georgia 
presents Grant to Children’s Healthcare 

The Eternal Light provides Peaceful 
and Continual Illumination

Statistics Guide Helps Funeral 
Directors Boost Profi tability

(L to R) Glen Bowen, Southeastern Wilbert; Keith and Mary Hawthorne, Bailey Monument and Vault 
(Waycross); Anne Peacock, BSN, RN, MSHRO, Director of Family Service, Children’s Healthcare of Atlanta; 
Coll Bowen, Southeastern Wilbert; Brenda K. Green, Chaplaincy Coordinator, Family Support Services, 
Children’s Healthcare of Atlanta; Wilma Wheeler, LCSW, Manager of Family Services, Children’s Healthcare 
of Atlanta; Lynn Weekly, Columbus Wilbert (Columbus); Charles DePue, DePue Wilbert (Savannah); 
Warren Chandler, Mastergrave Services (Bogart); and David Putnam, Southeastern Wilbert.

ATLANTA,GA— The Wil-
bert Foundation and Wil-
bert Burial Vaults of Geor-
gia have awarded a $5,000 
grant to Children’s Health-
care of Atlanta. Th e check 
was presented on February 
2 by representatives of Wil-
bert Burial Vaults of Geor-
gia (Atlanta, Tucker and 
Macon), Bailey Monument 
and Vault (Waycross), Co-
lumbus Wilbert (Colum-
bus), DePue Wilbert (Sa-
vannah), and Mastergrave 
Services (Bogart).
 Th e children’s hospital will 
use the funds to provide an 
annual memorial service 
at three Georgia facilities. 
Th e grant will also assist the 
purchase of special books, 

packets, and pamphlets that 
help siblings understand 
grief and loss.
 Formed by Wilbert Funeral 
Services, Inc. in September 
2002, the Wilbert Founda-
tion provides crucial funds 
and resources for children 
and their families coping with 
the trauma of grief, death, or 
preparation for surgery. 
 By the close of 2011, the 
foundation will have distrib-
uted $535,000 in total grants, 
including funds for the coun-
try’s most comprehensive 
training program for pediatric 
chaplains. Th e Wilbert Foun-
dation remains diligent in its 
journey to build an endow-
ment fund of $1,000,000. It 
has also given a total of 2,750 

teddy bears to grieving chil-
dren at 86 hospitals.
 Wilbert Burial Vaults of 
Georgia supports Georgia fu-
neral homes and cemeteries 
with the personalized burial 
and cremation products and 
services they need to provide 
meaningful graveside memo-
rials. Able to fulfi ll orders even 
on short notice, the fi rm de-
livers many cremation prod-
ucts to its customers person-
ally and offers continuing 
education for them as well. 
For more information, please 
call (800) 448-2858 or e-mail 
dcameron@sewilbert.com.
 To learn more about the 
Wilbert Foundation, please 
call Terry Whitlock at 
1-888-WILBERT.

WALL,NJ— A new handbook compiles some 
of the most relevant articles that show how 
focusing on statistics can help you improve 
your business today and in the future.
 “Th e Funeral Director’s Guide to Statistics: A 
Comprehensive Guidebook to on How Using 
Statistics Can Increase Your Profi tability,” pub-
lished by Kates-Boylston Publications, is the 
fourth volume in its Funeral Director Guide 
series. Previous volumes include “Th e Funeral 
Director’s Survival Guide,” “Th e Funeral Di-
rector’s Economic Recovery Guide,” and the 
“Th e Funeral Director’s Marketing Guide.”
 According to Th omas A. Parmalee, editorial 
director of Kates-Boylston Publications, “Th e 
Statistics Guide includes some of the latest 
and best data aff ecting the profession. Th ere is 
an analysis of the latest Cremation Association 
of North America statistics, data on the Funeral 
and Memorial Information Council’s 10-year 
study, detailed information from Funeral Ser-

vice Insider’s annual casket and compensation 
surveys and much more.”
 Other topics in the guide include:

Th e latest analysis of funeral service infl a-• 
tion by Dan Isard, founder and president 
of Th e Foresight Companies
How funeral homes can best handle the • 
sale or transfer of a business
How to apply demographic data to your • 
business plans 
Why getting involved in pet memorializa-• 
tion and “green” funeral service could be 
an important option for your fi rm.

 Dean Lambert, vice president of market-
ing of Homesteaders Life Co., which is the 
sponsor of all four guides, said this volume is 
fi ne fi t in the series. “Successful owners, man-
agers and employees of funeral homes and re-
lated industries will all benefi t from reading 
‘Th e Funeral Director’s Guide to Statistics,’ 
and I urge you to share it with everyone in 
your organization,” he said. “Th e people of 
Homesteaders are united in helping funeral 
directors and their associates grow in service 
to their communities, and we are thankful to 
enjoy the company of Kates-Boylston Publi-
cations and others in support of this idea.”
 Th e “Funeral Director’s Guide to Statistics” 
is 89-pages long and can be purchased by call-
ing 800-500-4585. All the books in the Fu-
neral Director Guide series can be purchased 
by visiting the Bookstore page at www.kates-
boylston.com.
 Kates-Boylston Publications publishes 
American Funeral Director and American 
Cemetery magazines as well as Funeral Ser-
vice Insider. Th e company also holds regular 
events to help death-care professionals boost 
their businesses. Learn more at www.kates-
boylston.com.

BOCA RATON,FL— A candle that always 
stays lit seems like an oxymoron: a candle 
will burn out. But this is not the case with 
the new Eternal Light. Th e Eternal Light is 
a LED light, powered by a solar panel and 
battery, housed in a candle veneer casing. 
Th e intent of the Eternal Light is to provide 
a safe, reliable and aff ordable candle that can 
be utilized for a multitude of purposes such 
as religious displays, church services, funeral 
services, and grave sites. It is safe and can be 
used during power outages. Th e fl ame can 
be used continually but can also be turned 
off  with a switch located in the base of the 
unit. Th e candle cylinder is constructed of 
a frosted acrylic and along with the fl ame, 
displays the perfect Eternal Light. 
 Th e Eternal Light was invented by Mar-
tin Maragni of Boca Raton. He said, “Th is 
unique candle has many uses, not the least 
of which is to serve as a spiritual reminder 

of a light that can never be extinguished. It 
can be placed at a grave site for a constant re-
minder of one’s loved one or it can be placed 
in a garden at home as a memory of the light 
a beloved family member casts over a fam-
ily. It can be used to illuminate a home for 
the holidays, decorate a window, or elegantly 
light up a porch, patio or walkway. Th e uses 
are unlimited for the Eternal Light.” 
 For complete information on the Eternal 
Light’s design features, advantages, bene-
fi ts, target markets and distribution chan-
nels, please visit www.inventionpublicity.
com/?id=2621 or www.sellidea.com/?id=2597 
or www.virtual-prototype.com/?id=2598.
 Development of this product is being han-
dled by Invention Resource Int’l. For more 
information about licensing or sale, contact 
the Licensing Department at Invention Re-
source International, 2929 E. Camelback 
Rd, Suite 230, Phoenix, AZ 85016. 

Memory Glass welcomes Kim Price as 
Co-Owner and Vice President of Sales 

Kim Price

SANTA BARBARA,CA— 
Memory Glass® announced 
that Kim Price has joined the 
company as a Co-Owner and 
Vice President of Sales. Price 
is responsible for vendor re-
lations, including consulting 
with current and prospective 
progressive cremation and fu-
neral organizations and pro-
viding Memory Glass prod-
uct displays, as well as train-
ing and sales techniques. A 
graduate of Indiana Univer-
sity, Price has over 20 years 
experience in the funeral in-
dustry including positions at 
Forethought and Prime Suc-
cession. Memory Glass is the 
premier provider of custom-
ized glass memorials in funer-
al service.
 “I am very excited to be a 
part of the Memory Glass 
ownership team. We truly are 
assisting families in creating a 
lasting treasured memory by 
off ering these artistic memo-
rials,” stated Price. ”In these 
more challenging financial 
times, this product provides 
operators incremental rev-
enue from clients while not 
jeopardizing their urn sales.”
  ”We are excited to have 
Kim on board,” said Loren 

Dion, Co-Owner and Artist, 
Memory Glass. “She is a well 
established professional with 
a great reputation within fu-
neral service. We believe that 
she will contribute signifi-
cantly in helping us achieve 
our company’s long term 
strategic plan.” Nick Sav-
age, Co-Owner and Artist, 
Memory Glass, added, “Our 
recent growth proves the cli-
mate is ripe with opportuni-
ty within our business space. 
With Kim’s expertise, we’ll 
expand our reach with the 
intent of generating new rev-
enue streams for operators.”
 A Memory Glass® is a 
unique, solid glass keepsake 
memorial that eternally pre-
serves cremated remains, soil 
from a burial site or sand, 
which are suspended within 
the glass. Each memorial is 
hand-blown to be as unique 
as the person it represents. 
Four customizable prod-
ucts are available, each hand-
blown using high-quality 
crystal glass and colored glass 
from a selection of 16 shades. 
An extremely small amount 
of cremated remains, soil or 
sand is required, giving fami-
lies the opportunity to create 

multiple Memory Glasses. 
When used with cremated 
remains, the family can still 
bury or scatter the remainder 
of the ashes.
 Established in 2002, Mem-
ory Glass® began as a family 
business inspired by the loss 
of a close friend. Its mission 
is to provide a creative, af-
fordable, alternative form of 
memorialization for those 
grieving the loss of family, 
friends or pets who are no 
longer with us. Memory 
Glass products are available 
in over 1,000 funeral homes 
and crematoriums in all 50 
states, each with samples on 
display in their facility.
 To become a vendor, contact 
Kim Price at (813) 765-7386 
or kim@memoryglass.com. 
To view all products, visit 
www.MemoryGlass.com.

Price Brings 20-plus Years of Funeral 
Industry and Sales Experience to 

Growing Glass Memorial Company
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Christy Gendalia joins Rand 
Commercial Services 

MortuaryMall.com is One of the 
Fastest-Growing Websites Serving the 
Funeral Profession

WILTON,CT— Edward Bergin, founder 
of MortuaryMall.com (www.mortuary-
mall.com), is pleased to share the news: “In 
the 14 months since the offi  cial launch of 
MortuaryMall.com, we’ve had 1,072,283 
page views. I think that number is pretty 
mindboggling. It proves we’re doing some-
thing right!” 
 Edward is really excited about the future 
of the website. “It is obviously fi lling a 
need for funeral service professionals and 
advertisers alike,” shared Ed. If you’ve not 

yet seen MortuaryMall.com, the site is de-
signed to off er funeral service a ‘one-stop-
shop’ for supplies and information on in-
novative products and services new to the 
marketplace. 
 In today’s consumer culture, everyone has 
their own vision of a shopping mall: it’s a 
purpose-driven complex of a wide diversi-
ty of shops. “If you could drive to a shop-
ping mall designed just for your profession, 
wouldn’t you go? You’d browse the aisles, 
and fi nd exactly what you’re looking for,” 
shared Edward.” Th at’s my vision for Mor-
tuaryMall.com – and you don’t even have 
to get in your car. Just sit down at your 
computer.” 
 But it’s not just physical products or ser-
vices. “Funeral professionals can learn more 
about local or national conventions, semi-
nars, online webinars and many other fu-
neral industry-related events,” said Edward. 
“We make it really easy for them to fi nd 
ways to enrich their knowledge-base, and 
grow their expertise.” 
 Visit MortuaryMall.com to see what the 
buzz is all about, or contact Edward directly 
with any comments. You can reach him at 
edward@mortuarymall.com.

Christy Gendalia

WHITE PLAINS,NY— Rand 
Commercial Services (RCS), 
an independent and leading 
commercial real estate bro-
kerage in the Hudson Valley, 
announced that Christy A. 
Gendalia has joined the fi rm 
as a licensed real estate sales-
person in the White Plains 
offi  ce.
 Gendalia is a commercial 
real estate specialist, with a 
knack for communicating 
complex buying and selling 
fi nancial matters to clients. 
Prior to joining Rand Commercial Services, 
she was a senior fi nancial analyst. Gendalia is 
a Certifi ed Buyer’s Representative and a Cer-
tifi ed Depressed Properties Expert (CDPE), 
which there are currently only 22,000 of na-
tionwide.
 “Christy is a fantastic addition to our team,” 
said Paul Adler, Vice President of Rand Com-
mercial Services. “She is experienced in busi-
ness, fi nancial analysis and negotiations – all 
essential strengths in the commercial real estate 
market. Christy’s wealth of knowledge is a true 
asset to buyers and sellers, and we’re thrilled 

that she has joined our White 
Plains offi  ce.”
 A resident of Rye Brook, 
NY, Gendalia has an MBA 
in Finance from Marymount 
University in Arlington, VA. 
 Additionally, Gendalia 
is beginning to focus on a 
niche market – funeral home 
sales. She recently sold a 
funeral home (owned by 
James A. Gunipero) at 325 
Westchester Ave. in Port 
Chester, NY, for $1.4 million; 
the sale was a swift one, as the 

building was competitively priced for the cur-
rent real estate market. 
 Rand Commercial Services (RCS) is an in-
dependent, full-service commercial real estate 
brokerage that serves the Greater New York 
area. Th e fi rm specializes in repositioning and 
redeveloping properties to improve their returns 
in addition to assisting clients with more con-
ventional sales and leasing. RCS has nearly 30 
agents in Orange, Rockland and Westchester 
counties, and also serves New York City, north-
ern New Jersey and Connecticut. Th e compa-
ny’s Web site is www.randcommercial.com.

EckCo Products introduces new 
Pet Urns in Three Sizes

MISHAWAKA,IN— EckCo Prod-
ucts, makers of the I Remember Urn, 
have just announced a new release 
designed specifi cally for the pet cre-
mation industry. “We had a number 
of pet crematory owners approach us 
for an attractive, aff ordable product 
to return the remains to their cus-
tomers,” stated EckCo President, 
Gary Eck. “Th ey had several con-
cerns about storage space, lids stay-
ing on, and the right size for the right 
pet,” he continued. “We had our en-
gineers listen to all the concerns and 
the solution they came up with I 
think is a defi nite ‘home run’!” 
 Th e EckCo Pet Urn is being of-
fered in three sizes: small at 26 cu-
bic inches, large at 69 cubic inches, 
and x-large at 85 cubic inches. Th e 
urns are made of various engineered 
resins and are available in a stan-
dard White Marble fi nish as well as 
two premium fi nishes of Pearl and 
Black Marble. Th e urns can be or-

dered with a “Paw Print” logo or a plain smooth top. 
EckCo Products can be contacted for orders or infor-
mation on introductory specials at 1-574-968-0679.

Mor-bid.com is the easy way to 
Auction your Funeral Supplies

MURFREESBORO,TN— 
Mor-bid.com has launched 
its multi-functional, fully au-
tomated website developed to 
facilitate the sale of new and 
used industry specifi c prod-
ucts. With nearly 30 years of 
combined funeral and cem-
etery experience, the staff  at 
Mor-Bid.com has a complete 

understanding of items need-
ed to fulfi ll the obligations of 
the funeral professional. 
 Mor-bid.com off ers a fun 
and safe place for funeral pro-
fessionals to come and shop 
for both new and used items. 
Everything needed to equip 
your funeral home, transport-
company, trade service, or 

cemetery is all conveniently 
placed on one website. Inven-
tory will change frequently, so 
check the site often. 
 Start bidding on items you 
want, or post items up for 
sale, trade or auction. You can 
also purchase from many on-
line stores or create your own 
store. Th e user has full con-
trol over auctions, retail sales, 
purchases, trades, classifi eds, 
advertising, and store fronts. 
All transactions are secure via 
PayPal. If you have any ques-
tions or suggestions, please 
feel free to email info@mor-
bid.com.

In the Light Urns announces Funeral 
Advice “App” for Android and iPhone 
THREE RIVERS,CA— In the Light Urns has 
announced the fi rst funeral resource mobile 
application for Android and iPhone. Th e mo-
bile application Funeral Advice off ers text, vid-
eo and shopping for funeral needs. 
“Now you can read about what is required 
from planning or attending a funeral on a 
mobile device.” Th e application has fi ve sec-
tions: Steps to take; At the funeral; Informa-
tion about funerals; Words of sympathy; and 
Casket and urn shop.
 Written by Nancy Burban, host of Funeral 
Director’s Chat, the mobile app. has specifi c 
information about common questions that a 
family may encounter. Funeral Advice includes 
two three-minute videos about green funerals 
and funeral celebrants (two growing trends in 
the funeral industry). Tyler Fraser, creator of 
Funeral Advice said, “Now you can read about 
what is required from planning or attending a 
funeral on a mobile device.” 
 “Steps to take” generally describes what needs 
to be done after losing a loved one. “At the fu-
neral” discusses what to expect at the funeral 
and wake and how you can plan for them. 
“Funeral information” talks about funerals 

in general and emerging trends. “Words of 
sympathy” gives common sayings that express 
sympathy. “Th e casket and urn shop” allows 
the user to compare prices and even purchase 
a casket or urn on their mobile device. 
 Off ered free of charge, Funeral Advice allows 
the user to increase the size of the text to make 
it easier to read. Th e user can fi nd questions 
about cremation and traditional burial as well 
as new approaches to funerals and common 
terminology within the funeral industry. 
 In the Light Urns is a cremation urn de-
signer and company that has been in busi-
ness since 2002 and is based in Th ree Riv-
ers, CA. Providing unique memorials, In 
the Light Urns is on the cutting edge of fu-
neral industry and cremation memorials. It 
is family owned and was founded by Susan 
Fraser. Recently releasing the Four Seasons 
Urns, a completely biodegradable line of 
urns, which focus on connecting a season 
with a person. Other cremation memorials 
that In the Light Urns has exclusively pro-
duced are the Boy Scouts of America® line, Art 
Urns by Starlight Originals and the Peaceful 
Pillow Biodegradable Collection. 

Zontec™ installed in three Northstar 
Memorial Group Properties

Memorial Park Funeral Home and Cemetery in Memphis

TAMPA,FL— Over the last three years the 
Zontec™ Solution has been installed in three 
diff erent properties of the Northstar Memo-
rial Group, LLC. “In 2007, Memorial Park 
Funeral Home and Cemetery in Memphis, 
TN was the fi rst location to install the Zon-
tec™ system, initially set up as a test location 
for our group,” Dennis Hamilton, Man-
ager of Memorial Park Funeral Home and 
Cemetery explains. “We started off  with six 
machines placed strategically throughout the 
mausoleum and now have eleven machines 
running each night. Th e units defi nitely work 
and are built to last. Th e best part about run-
ning the machines each night is in the morn-
ing when you fi rst open your mausoleum 
doors, the air smells fresh and clean. We’ve 
had diff erent families and visitors comment 
on the fresh scent and cleanliness of the mau-

the odor with chemical masking agents. It is 
Mother Nature’s own fresh air formula, says 
Lyndi Demers, Project Manager, Zontec™ 
International, Inc. 
 Zontec™ International, Inc. presently serves 
mausoleums and funeral homes throughout 
North America, and is a supplier member of 
the Catholic Cemetery Conference, ICCFA, 
NFDA, FACA, and OACFP. For over 25 years, 
Zontec™ has adhered to the highest quality 
standards in the industry manufacturing su-
perior products that are built to last. For more 
information about the Zontec™ system, to see 
testimonials from many satisfi ed customers, or 
to place an order, contact the company directly 
at their headquarters in Tampa. Or, visit them 
online at www.zontecsolution.com, call 1-800-
474-0105 and ask for the project department 
or email info@zontecsolution.com.

soleum. I’ll take these com-
ments over complaints any 
day. If they notice it, you 
can only imagine how the 
freshness in the mausoleum 
aff ects people that are con-
sidering purchasing a niche 
or crypt.”
 “Th e Zontec™ process is the 
most environmentally friend-
ly way to eliminate odors. It 
safely changes the odor mol-
ecule into inert elements elec-
tronically, killing all odors 
and controlling insect infes-
tation. It does not “mask” 
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CONNECTICUTCONNECTICUT
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SCARANO SHIPPING

• First-rate, on-site embalming procedures  
that ensure remains arrive from Florida 
in quality condition.

• The promise that you will never lose 
your rightful casket sale to a Florida 
funeral home.

• One guaranteed price without the risk of 
hidden charges, add-ons or extra fees.

1-800-423-5901
www.scaranoshipping.com

When you select Scarano Shipping 
you receive prompt, personal service 

without the risk.

Family owned and operated

- NO CASKET SALE -
Joseph A. Scarano

Owner

Anywhere 
in Florida!

24 hours a day, 7 days a week
Joe Scarano will answer your call 

personally!

FLORIDAFLORIDA

Serving ONLY the Central Florida Area.

So you can tell your families, 
“Yes, I have a friend there!”

ROBERT BRYANT
A shipping service you can depend on.

877-SHIP2YOU
877-744-7296

24/7
Shipping or 

Cremation

Family Owned and Operated. 
A Robert Bryant Funeral and Cremation Chapel

321 E. Michigan Street, Orlando, FL 32806

toll free 

Orlando

FLORIDA SHIPPING
$79500

SHIPPING OR CREMATION

BEST SERVICE – BEST PRICE – GUARANTEED
• No casket sale
• No add-on charges – one price guaranteed
• All remains come direct to OUR FACILITY

FUNERAL & CREMATION SERVICES INC.

Michael P. Gendron
Funeral Director

Mi h l P G d

WE ARE FLORIDA’S FINEST!

877-251-0088
www.gendronfuneralhome.com

INDEPENDENTLY OWNED AND OPERATED

AIRLINE RESERVATIONS AIRLINE RESERVATIONS 
FOR HUMAN REMAINSFOR HUMAN REMAINS

(866) 550-1392(866) 550-1392
www.eagleswingsair.comwww.eagleswingsair.com

®

24 Hour Service

1-800-604-9576

Rest Assured.

International  •  Domestic All 50 States
www.internationalmortuaryshipping.com

        Serving: 
Fort Myers, Cape Coral,       

North Fort Myers, Estero, Bonita Springs
Lehigh Acres, Naples, Port Charlotte & Punta Gorda 

Independently 
OOwned and  

OOperated Since 
1954   

“ KEEPING MEMORIES ALIVE”  

FFort Myers 
  MMeemmoorriiaall  GGaarrddeennss  

Funeral Home  

877-936-0555 
Fax: 239-425-9233 

We Work With You, Not Against You! 

SS O U T H W E S T  F L O R I D A  
SS H I P P I N G  E X P E R T S  

FFDA  
&  

 NNFDA 

““S.W. Florida’s  
FFinest and Most 
Trusted Shipping 

SService”  

Chris A. Pender, Licensed Funeral Director
Convenient to all Hospitals,
Nursing Facilities and Airport

24 Hour Professional Embalming 
and Removal Service

Complete Shipping and 
Cremation Services

Local (203) 808-2226
Toll Free (866) 736-3379

Contracted by the Chief Medical Examiners Offi ce

CONNECTICUT 
TRADE SERVICE LLC

JONES-GALLAGHER 
FUNERAL HOME

SHIPPING OR CREMATION $795
Serving North & Central Florida

Call 904-964-6200 for Quote
Independently Owned & Operated by 

Joe Gallagher, Licensed Funeral Director
Licensed in FL, MA & PA

www.jonesgallagherFH.com

Serving the Bay Area
24-Hour Professional/Embalming
Removal and “Shipping Service”

International ~ Domestic ~ All 50 States
Gregory W. Atkins, Owner

Toll Free 866-716-3436

BA Baker Atkins Mortuary
FD 449 ~ 980 8th Street, Oakland, CA 94607
Local (510) 836-3436 ~ Fax (510) 836-3405

CALIFORNIACALIFORNIA

MARYLANDMARYLAND

DREW REMOVAL SERVICE
(301) 218-4329

CALL US WHEN YOUR IMAGE MATTERS...
SERVING WASHINGTON DC • MARYLAND • NORTHERN VIRGINIA

• Embalming • Ship-Outs
• Removals • Refrigeration
•  Arlington Cemetery Drop-Offs

•  Transport up to 400 Miles
•  Dulles Airport  •  BWI Airport  •  Reagan Airport

•  DCMEO / Baltimore MEO / Virginia MEO
•  Complete Shipping starting at $795.00

(Excludes Airfare and Permit Fees)

NOT A PUBLIC FUNERAL HOME

TODD W. DREW
LICENSED DIRECTOR & EMBALMER

ILLINOISILLINOIS

GEORGIAGEORGIA

Serv ing  all  of  Georgia  and  Surrounding  Areas

EMBALMING • REMOVALS • SHIPPING & TRANSPORT

Fully Licensed and Insured  •  Call for Price Quote

(678) 217-7467    fax (678) 217-7468
 S. Cobb Dr.

Smyrna (Atlanta) GA 

Funeral Home
Cremation Services
“Setting the Standard”

DuPage Mortuary Service LLC
David Fisher, Jr., Funeral Director/Owner

800-670-8299
Professional care to the funeral home owner for over 20 years. 

Serving all of the Chicago Area.
Ship In or Ship Out  •  Direct Cremation

Any other service you or the family may need.

TO PLACE YOUR AD IN TO PLACE YOUR AD IN 
THE SHIPPING DIRECTORY THE SHIPPING DIRECTORY 

CALL 1-800-321-7479CALL 1-800-321-7479

HARTFORD TRADE SERVICE
ON SITE CREMATORY
Kevin C. Davidson, Funeral Director

860-282-4500
Offi ce 860-291-0393
Fax 860-282-0393

Serving the Chief Medical Examiner’s Offi ce
and All of Connecticut

623 Main St., East Hartford, Connecticut 06108

Convenient To All
Local Hospitals
Area Convalescent
Homes
Connecticut Hospice
Inc. In Branford

24 Hr Professional
Service
Full Shipping and
Cremation Services
Service in the Trade
Service for 25 Years
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Boston

FAGGAS
EMBALMING SERVICE

1-800-222-2586
(617) 923-0416

551 Mt. Auburn St. - Exit 17 Off Mass. Pike
P.O. Box 169  Watertown, MA 02471

Nick Faggas, CFSP  •  Adrianne & George Faggas

MASSACHUSETTSMASSACHUSETTS

DIRECTORYDIRECTORYShipping CONTINUED

SOUTH CAROLINASOUTH CAROLINA

VIRGINIAVIRGINIA

SPROW
MORTUARY SERVICES

1-800-604-9576
24 Hour Service

PROFESSIONAL SERVICES 
FOR FUNERAL DIRECTORS

RALEIGH - DURHAM - CHAPEL HILL - BURLINGTON
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GREENSBORO - WINSTON SALEM - HIGH POINT - MOCKSVILLE

DIRECTOR SERVICES
SERVING NORTH CAROLINA & NEIGHBORING STATES

EMBALMING  •  REMOVALS  •  SHIPPING
TRANSPORT  •  CREMATION SERVICES

AFFORDABLE SERVICES

DS

SERVING
GREENSBORO - RALEIGH - CHARLOTTE

AIRPORTS

336-751-3111
336-655-9654 CELL

336-679-8871
336-751-1107 FAX

LET US BE YOUR CAROLINA CONNECTION
Providing Quality Service for the Funeral Director for over 25 Years

25
YEARS

NORTH CAROLINANORTH CAROLINA

DREW REMOVAL SERVICE  (301) 218-4329
SERVING WASHINGTON DC • MARYLAND • NORTHERN VIRGINIA

SEE OUR AD IN MARYLAND

OHIOOHIO

SHIPPING / EMBALMING / CREMATIONS

WILMINGTON 
MORTUARY SERVICE

SERVING NEW HANOVER, BRUNSWICK, PENDER, 
ONSLOW, CRAVEN AND CARTERET COUNTIES

SERVING THE JACKSONVILLE MEDICAL EXAMINERS 
OFFICE DAILY

TOLL FREE (888) 350-2975
Fax (910) 350-2923

Wilmington, NCNCFDA

Local & Long Distance Transports  •  Removals and Transfers
Death Certificate Service  •  Safety Consultations

A Dignifi ed and Compassionate 
Support Service for Funeral 

Directors

24 HOUR PROFESSIONAL SERVICE

Serving Eastern Pennsylvania with
service into surrounding states.

Contracted with the 
Commonwealth of 

Pennsylvania

Family Owned and Operated

(570) 443-7313 / (570)233-3083
www.mj-jones.com

PENNSYLVANIAPENNSYLVANIA
Continued

Graveside Directing
~

Embalming
~

Removals
~

Transportation
~

Cremains Scattering
( 8 7 7 )  8 0 8 - 3 8 4 1

Providing Excellent Service Since 1995

NEW JERSEYNEW JERSEY

RELIABLE REMOVAL SERVICE
SERVING NEW JERSEY, NEW YORK & PENNSYLVANIA

(908) 688-4624 FULLY INSURED

J O H N S O N  &  S O N S  F U N E R A L  H O M E
206 4TH STREET, HIGH POINT, NC 27260

(336) 882-4724  Fax (336) 882-4725
www.johnsonandsonsinc.com

Excelling above and beyond in providing Quality Service since 1965.

NORTHROP-SASSAMAN
FUNERAL DIRECTORS

Serving Wayne, Oakland, Macomb & 
Washtenaw Counties Since 1910

Shipping, Cremations & Receiving
19091 Northville Road, Northville, MI 48168

248-348-1233

MICHIGANMICHIGAN

La Paz-Perches
Funeral Homes

& Shipping Services
SHIP-OUTS TO MEXICO, SAME DAY SERVICE

Door to Door Delivery to any City or Town in Mexico

3331 Alameda Avenue
El Paso, TX 79905

915-532-2101 Fax 915-532-2780
Salvador Perches (F.D.I.C)

We own funeral homes in Juarez & Monterrey Mexico
“Let us help you in your time of need”

MEXICOMEXICO

MARK J HUMMEL
TRADE SERVICES FOR FUNERAL DIRECTORS

Local & Long Distance Transfers • Embalming
Shipping Services • Cremation

Removal & Embalming $27500

24-Hour Phone 484-269-6714
19-Year Licensed Funeral Director

SERVING ALL OF PENNSYLVANIA
 Grace Street, Reading, PA 

www.mark jhumme l t r ade s e r v i c e s . com

NORTH CAROLINANORTH CAROLINA
Continued

PENNSYLVANIAPENNSYLVANIA

SUBSCRIPTIONSUBSCRIPTION
Name _________________________________________________

Address  ______________________________________________

 ________________________________________________

City __________________________________________________

State ___________________  Zip__________________________

Phone  ________________________________________________

Signature  _____________________________________________

Return To:

PO Box 5159, Youngstown, OH 44514

Master Card, Visa,  American Express and Discover Orders:

1-800-321-7479
Fax 1-800-321-9040

FUNERAL HOME & 
CEMETERY NEWS

FUNERAL HOME & CEMETERY NEWS

ANNUAL 
SUBSCRIPTION

 $20.00 Subscription
 $40.00 First Class
 $50.00 Canada & Mexico 
 $65.00 Outside North America 

Subscribe Online at www.nomispublications.com
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  The Funeral CarStoreThe Funeral CarStore

1.800.785.2830

LARGEST SELECTION OF 
NEW AND PREͳOWNED 
FUNERAL VEHICLES

Flexible Financing is Available! www.thefuneralcarstore.comwww.thefuneralcarstore.com

FOR SALE
National Nickel-plated, Seam-
less Copper Deposit Casket 
(1985). Moss pink velvet inte-
rior. Excellent condition. 217-
222-4907. 1AMJ

ARE YOU LOOKING FOR 
ADDED INCOME??

JOIN IN ON THE GROWING 
TREND – OFFER A BEAUTI-
FUL HORSE DRAWN HEARSE, 
ALONG WITH YOUR MOTOR-
IZED HEARSE, AS A DRAMATIC 
PLUS. VERY APPROPRIATE FOR 
A DIGNIFIED MILITARY FU-
NERAL. THREE HORSE DRAWN 
HEARSES FOR SALE – ALL CAN 
BE USED AS IS – THEY ARE IN 
BEAUTIFUL ORIGINAL CONDI-
TION. THEY ALL ACCOMMO-
DATE A MODERN CASKET. WE 
ALSO OFFER NEW WHITE OR 
BLACK HEARSES. ART PAGEL 
262-675-6471 OR CELL 262-
339-9300. 1A

DELUXE MODEL HORSE-DRAWN COACH

Built around the turn of the 19th Century by James Cunningham & Son Co.

A BEAUTIFUL ATTRACTION FOR YOUR FUNERAL PARLOR!

(256) 729-1980 or (256) 777-2436
sales@webejeeping.com  •  www.webejeeping.com

• Meticulous Craftsmanship

• Hand-Carved “Original” 
Wooden Curtains & Columns

• Heavy Beveled Glass Sides

• Highly Polished Mahogany 
Bier Table

• Brass Rollers and Bier Pins

• Original Nickel-Plated Brass 
Lamps by White Mfg. Co.

• Equipped with Bell System 
Intact and Usable

• Brass Cylinders for Smooth/
Quiet Door/Hatch Operation

• Wheels Banded with Heavy 
Rubber

• Will Accommodate a Modern Casket!

We have twelve gently 
used and new bi-level cas-
ket racks, we are looking for 
a good home. Call Linda D. 
White at 216-541-1111, fax 
216-541-1908. Cummings & 
Davis Funeral Home, 13201 
Euclid Ave, East Cleveland, 
OH 44112. 2AMJ

Chapel Chairs.  Sauder Unity 
Oak Chairs 330-6120 Uphol-
stered seat (neutral color).  
100 Available. Many with 
kneelers and book holders.
Please email chron1410@
gmail.com for more infor-
mation. These chairs are in 
great condition. You will not 
fi nd a better deal. Compare at 
over $200 each. Visit www.
SauderWorship.com for 
more info. $8,500 takes the 
lot. Have about a dozen with 
wood seats and backs.    2A

Antique Cars/Equipment 1 Business Equipment 2

1-800-321-7479

Customize Your 
Direct Mail Program
Email Addresses
Database Files
Mailing Lists

Reports
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215-570-7839

‘04 S&S CADILLAC 90” LIMO - Black

$$30,99530,995**

$$21,79521,795**

‘06 CADILLAC S&S 47” LIMO - Black

$$43,50043,500**

‘01 S&S CADILLAC 47” LIMO - Silver, Presidential Commercial Glass

$$17,99517,995**

‘05 S&S CADILLAC RAISED ROOF LIMO

$$28,59528,595**

301 Alan Wood Rd., Conshohocken, PA 19428

New & Previously Used Funeral Coaches & Limousines!
Remember the people of Haiti.

Heritage Coach Sales Partner * Plus applicable state tax & fees

SPECIAL!

27,000 Mi.27,000 Mi.

36 month 36,000 mi.
warranty available

LET ME HELP YOUR BUSINESS GROW! 

 ROBERTPDURANT.COM

I will send you a new APPLE iPAD!
Upon delivery of your new Hearse or Limo ordered before May 1, 2011

Visit my website for more information ‘04 Lincoln Limousine, 55,000 mi.

‘11 S&S CADILLAC HEARSE - White

‘05 SUPERIOR LINCOLN HEARSE - White, 55k mls

$$38,79538,795**

FOR IMMEDIATE DELIVERY

– IN STOCK –

ADSADSClassified

Funeral Business For Sale 5

Cool-Pak Morgue Coolers
www.daeco.net
813-264-2273 2FMA

CREMATION EQUIPMENT 
FOR SALE: New crema-
tion equipment, processors, 
power casket l ift tables, 
parts and service. Pre-owned 
cremation equipment when 
available. Phone: (407)620-
2897. Email terry@univer-
salcremationequipment.
com. 2MAM

A BEAUTIFUL MAUSOLEUM 
CEMETERY IS FOR SALE! THIS 
12 ACRE CEMETERY, IS LO-
CATED ON THE FOOT OF THE 
SCENIC DELAWARE RIVER IN 
THE HISTORIC CITY OF PHILA-
DELPHIA, PA. THERE IS A TWO 
STORY MARBLE AND GRANITE 
MAUSOLEUM WITH APPROXI-
MATELY 5,000 AVAILABLE 
CRYPTS FOR SALE AND AP-
PROVALS FOR 100,000 MORE. 
THE SELLER IS MOTIVATED 
AND WILL CONSIDER FINANC-
ING TO A QUALIFIED BUYER.
FOR MORE INFORMATION 
EMAIL YOUR QUESTIONS 
TO apalma3965@aol.com 
OR CALL TONY PALMA AT 
215-624-1505. 3A

Starmark Funeral Products 
of Richmond, Indiana is 
seeking to purchase exist-
ing US companies that are 
generally involved in the manu-
facturing and/or distribution 
of cremation containers, air/
combo shipping trays or other 
cremation related products. All 
responses will remain strictly 
confi dential. Starmark is also 
seeking qualifi ed managers for 
additional manufacturing and 
distribution locations. Call Ger-
ald Davis at 1-888-366-7335  
X245 or email at gerald.da-
vis@starmarkfp.com. 3AMJ

Business Opportunities 3Business Equipment Cont’d 2

CALL NOW! 1-800-438-9329

All pre-owned vehicles are garage kept, serviced and safety inspected. 
Flexible fi nancing and walk away leases available.

Order your 2011 Eagle fi rst call van 
or fi rst call suburban TODAY!!

1-800-438-9329 Visit our website
www.colonialcars.net

Family Owned & Operated
for Over 30 Years!

Colonial Professional Cars Ltd

Coaches

1994 S&S Victoria Cadillac
silver exterior/blue leather 

34,343 miles

2002 Eagle Ultimate Cadillac
white exterior/blue leather

Crown Roof, Mint Condition,
Low Miles!

2005 Krystal/Lincoln
white exterior/blue  leather
Mint Condition, Low Miles!

2005 Eagle Kingsley Cadillac 
silver exterior/blue leather
Right Hinged Load Door

2005 Eagle Ultimate/Cadillac 
black exterior/blue leather

Mint Condition, Low Miles!

PLEASE NOTE: We do not take responsibility for our 
box holders. We hope they will respond promptly in a 
responsible manner. PLEASE! DO NOT ask us to contact 
Box holders. Contact can only be made in writing. 
NO information will be given regarding box holders.

FUNERAL HOME
FINANCING

Our loans preserve capi-
tal, maximize cash fl ow 
and deliver fast, depend-
able fi nancing options for 
funeral home acquisition 
or refi nancing. Call Ken 
Kaplan at 215-230-1885 
to discuss your scenario 
with no cost or obli-
gation. www.Funeral-
Home Loan.com. 5CFMA

To Place Your Classifi ed Ad 

FUNERAL HOME & 
CEMETERY NEWS

Classifi eds 
Online

Call 1-800-321-7479 
or visit our website at 

www.nomispublications.com
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For Sale in Southern Wis-
consin. Funeral home real 
estate with furnishings and 
equipment. Historical archi-
tectural gem has been oper-
ated as a funeral home since 
1959. Turn-key operation. 
Possible sale of business 
also. Second building avail-
able next door if desired. 
Call 608-751-4149. 5MAM

FUNERAL HOME FOR 
SALE: Otsego County, 

New York 
Established funeral home 
with prominent location in 
small rural community. The 
fi rm has a tradition of strong 
commitment and excellent 
service to its immediate and 
surrounding communities. 
Turn-key real estate includes 
a large, meticulously-main-
tained, attractive and stately 
historic Victorian funeral 
home with elegant archi-
tectural features, multiple 
improvements and upgrades, 
and attractive landscaping. 
Spacious second- and third-
fl oor living quarters can be 
owner-occupied or rented 
for additional revenue. Other 
business assets include beau-
tiful period furniture, roll-
ing stock, up-to-date offi ce 
equipment, and inventory. 
Average annual call volume 
is approximately 60. Crema-
tory averaging about 460 
cremations annually gen-
erating additional revenue 
will be sold with funeral 
home. For more informa-
tion contact: Kathy D. 
Williams, CFO, American 
Funeral Consultants, (800) 
832-6232, email: Kathy@
teamafc.com. 5A

Arizona Funeral Home 
For Sale

Two locations in rural Arizona, 
1 hour from Phoenix. Family 
owned since 1950, 100-110 
cases per year, 2/3 traditional.  
Terms negotiable with minimum 
15% down, seller willing to fi -
nance with right buyer.  Serious 
inquiries only. For more infor-
mation, email azmortuary@
yahoo.com. 5AMJ

Business for Sale
Successful burial at sea busi-
ness for sale with or without 
boat. Established since 1965. 
Southern California loca-
tion. Excellent reputation. 
Established contracts. Turn-
key operation. Seller avail-
able to assist in transition if 
needed. Call 310-798-1675 
for more information. 5A

That’s when
Your Ad 
will be

working
for you!

For complete advertising rates contact
Nomis Publications, Inc.

800-321-7479   •   Fax 800-321-9040 
E-mail kim@nomispublications.com

www.nomispublications.com 
PO Box 5159   •   Youngstown, Ohio 44514

FAMILY OWNED AND OPERATED SINCE 1974

24/7

The Funeral Industry’s 
#1 Trade Directory

FUNERAL HOME 
& CEMETERY 
DIRECTORY

Funl Busn For Sale Cont’d 5

Please Visit Our Website at www.hanleycoach.com

Authorized Dealer for

1-800-424-9093 St Louis, MO

HANLEY COACH SALES
1-800-424-9093

FINANCING AND
LEASING AVAILABLE

WE HAVE SEVERAL 
2004 & 2005 COMING IN

COACHES

2006 Cadillac Eureka Coach .........................Blk Ext/Blue Int .....................65,000 mi

2006 Cadillac Eureka Coach .........................Wht Ext/Blue Int ..................17,000 mi

2002 Cadillac Superior Coach .....................Blk Ext/Blk Int .......................58,000 mi

2001 Cadillac S&S Coach ..............................Silv Ext/Blue Int ....................40,000 mi

2000 Cadillac Federal Coach ........................Blk Ext/Blk Int .......................38,000 mi

2000 Cadillac Superior Coach .....................Cash Ext/Neut Int ................41,000 mi

1995 Cadillac S&S MSTP Coach ..................Blk Ext/Blk Int .......................84,000 mi

LIMOUSINES

(2) 2005 Cadillac S&S 24-Hour Limos .......Wht Ext/Blue Int ................... 40,000 mi

2002 Cadillac M&M 5-Door 90” Limo .......Blk Ext/Blk Int ........................ 60,000 mi

2000 Cadillac Federal 6-Door Limo ...........Blk Ext/Blk Int ........................ 27,000 mi

(2) 1999 Cadillac Eureka 6-Door Limo......Wht Ext/Blue Int ................... 62,000 mi

2005 GMC Denali ...........................................Wht Ext/Neut Int ................. 86,000 mi

2006 Cadillac  
Eureka Coach

17,000 miles 
White/White Exterior, Blue Interior
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Turn-key funeral operation 
established 1932 for sale. 
Independently owned and op-
erated. Located in Southeast 
Iowa. Net annual sales $150-
175K, average calls 26-29 
– with growth opportunities. 
Pre-need revenues approxi-
mately 2 years sales. Two loca-
tions, all inventory, equipment, 
furnishings, vehicles and hous-
ing. Owner is motivated to sell 
and would consider contract 
sales if necessary. For more 
information contact: kre-
merfuneralhome@gmail.
com. 5MAM

Arizona Funeral Homes 
For Sale

Two well established funeral 
homes for sale in Miami 
(founded 1913) and Globe 
(founded 1930’s), Arizona. 
Great potential for growth. 
Will sell business, buildings 
or combination. Motivated 
seller willing to carry a por-
tion of the purchase price. 
Take advantage of this great 
opportunity! Contact Jackie 
Guthrie at Palo Verde 
Realty 520-560-4821 or 
jguthrie@jackieguthrie.
com. 5DJF

Crematorium For Sale
California

Stand alone crematorium for 
sale in the San Francisco Bay 
Area. All equipment new. 
Matthews PowerPkII retort, 
and associated equipment. 
2000+ square feet and can 
accommodate additional 
retorts. $275,000. We are 
open to terms and offers. If 
you would like to view, 
please call at (510) 418-
1552, or crematory88@
hotmail.com. 5A

Funl Busn For Sale Cont’d 5

SUBSCRIPTIONSUBSCRIPTION
Name _________________________________________________

Address  ______________________________________________

 ________________________________________________

City __________________________________________________

State ___________________  Zip__________________________

Phone  ________________________________________________

Signature  _____________________________________________

Return To:

PO Box 5159, Youngstown, OH 44514

Master Card, Visa,  American Express and Discover Orders:

1-800-321-7479
Fax 1-800-321-9040

FUNERAL HOME & 
CEMETERY NEWS

FUNERAL HOME & CEMETERY NEWS

ANNUAL 
SUBSCRIPTION

 $20.00 Subscription
 $40.00 First Class
 $50.00 Canada & Mexico 
 $65.00 Outside North America 

Subscribe Online at www.nomispublications.com

2005 CADILLAC S&S MEDALIST W/36,349 MILES, SILVER BODY, BLACK TOP  
2005 LINCOLN S&S MAJESTIS W/12,200 MILES, SILVER BODY, BLACK TOP

2003 CADILLAC S&S MEDALIST W/15,000 MILES, BLUE W/BLACK TOP

CONAWAY’s
P.O. BOX 1132, UNIONTOWN, PA 15401

8 0 0  3 3 3  2 5 3 3
724 439 8800 / FAX: 724 439 6404

VISIT OUR WEB PAGE AT:
www.conawaysales.com

FINANCING THROUGH TCF EQUIPMENT FINANCE
WE ARE ABLE TO STRUCTURE YOUR FINANCE 

TO SUIT YOUR NEEDS. 

FINEST USED VEHICLES IN THE COUNTRY!!!

SERVING THE FUNERAL INDUSTRY 
FOR 42 YEARS!!!

WILL SHIP ANYWHERE IN THE COUNTRY
REASONABLE RATES.....WE ALSO SHIP OVERSEAS

WORLD WIDE SUPPLIERS SINCE 1971
LET US HELP YOU WITH YOUR LETTER OF

CREDIT AND FREIGHT FORWARDING NEEDS

ONE STOP FOR EVERYTHING - SERVICE
AND REPAIRS - RESTORATION AND

CONVERSIONS - IN HOUSE STATE OF
THE ART BODY SHOP - LOANER UNITS

NO NEED TO LOOK ANYWHERE ELSE -
WE HAVE IT ALL!!

CALL FOR INFORMATION ON THE VEHICLES SHOWN AND FOR OUR COMPLETE LIST OF ADDITIONAL LOW MILEAGE UNITS

8 0 0  3 3 3  2 5 3 3

2011 CADILLAC ESCALADE W/FULL CONVERSION
SILVER EXTERIOR, BLACK INTERIOR

IF YOU ARE CONSIDERING LEASING:

2008 CADILLAC LCW 100” 5-DOOR LIMO W/39,408 MILES
SILVER EXTERIOR & BLACK INTERIOR

NOT PICTURED NOT PICTURED
2001 CADILLAC SUPERIOR 6-DOOR, SILVER EXT W/55,623 MILES

1999 CADILLAC 4-DOOR VIP, BLACK EXT W/35,500 MILES
1997 CADILLAC S&S 6-DOOR, BLACK EXT W/45,500 MILES

(2) 2009 CADILLAC S&S 47” 6-DOOR LIMO W/16,000 MILES
SILVER EXTERIOR & BLUE INTERIOR, 3” EXECUTIVE TOP

2005 CADILLAC LCW 5-DOOR LIMO W/55,687 MILES
BLACK EXTERIOR & BLACK INTERIOR

(5) 2008 CADILLAC S&S 47” 6-DOOR LIMO W/27,000 MILES 
BLACK BODY, SILVER TOP & BLACK INT, 3” EXECUTIVE TOP

(4) 2009 CADILLAC S&S MEDALIST W/23,500 MILES
SILVER EXTERIOR & BLUE INTERIOR

2008 CADILLAC S&S MEDALIST W/26,227 MILES
SILVER EXTERIOR & BLACK INTERIOR

ORDER A NEW 
2011 S&S MEDALIST FOR $1250 p/m

(2) 2009 CADILLAC S&S MEDALIST W/25,100 MILES
BLACK EXTERIOR & NEUTRAL SHALE INTERIOR

2011 TAX LAW - BUY NOW -
CAN DEDUCT UP TO $500,000.00

FOR VEHICLE PURCHASE!

2007 LINCOLN S&S MAJESTIC W/29,227 MILES
BLACK EXTERIOR & BLACK INTERIOR

(3) 2008 CADILLAC S&S MEDALIST W/27,100 MILES
BLACK EXTERIOR & BLACK INTERIOR

2007 CADILLAC LCW 90” 5-DOOR LIM W/45,408 MILES
SILVER EXTERIOR & BLACK INTERIOR 

BUSINESS FOR SALE
Southwest New Mexico, 
two funeral homes for sale. 
100+ calls, beautiful facilities, 
apartments. Call 575-388-
1912. MAM
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43-60 Northern Blvd., Long Island City, New York 11101

Why not give your families more for less? You can

Federal Heritage Coach69,990

 Rick Eichner • 877-299-7775

41” & 46” 6-Door Limousines

WE DISCOUNT!

ONLY ONE 2010 HEARSE LEFT
– ACT NOW! –

FUNERAL COACHES • LIMOUSINES

CADILLAC ESCALADES • CADILLAC DTS SEDANS

FULL LINE 
CADILLAC, GMC & BUICK DEALER

2011’s IN STOCK
READY TO GO

ADSADSClassified

Hearses/Limousines 8

“Specialists in Funeral Coach
Conversion Work”

Hearses - Limousines - Conversion Coaches

25 Used Hearses & Limousines from 1984 on up.

Call Joe or Tony Molina
1-800-506-1983

(314) 781-1500  - St. Louis, MO

2011 Superior Cadillac Statesman Hearse

2006 Superior Cadillac, 47” 6-dr, silver, high miles, Low Price.
2005 Superior Cadillac Statesman, black.

2005 S&S Cadillac Medalist, grey/black top, very clean, 18,000 Miles.
2004 Eureka Cadillac, 47” 6-dr, black, Sharp!
2003 Superior Lincoln Diplomat, black, Sharp!

2000 Eagle Kingsley, black, clean, Priced to Sell.
1999 Eagle Cadillac Ultimate, dark blue.

1999 Superior Cadillac, 49” 6-dr, black w/black top.
1996 M&M  Cadillac, 6-dr, black, Low Miles!

1996 M&M Cadillac LeClassic Landau, black, Sharp!
1994 Superior Cadillac Sovereign, Commercial Glass, white.

1994 Superior Cadillac Statesman Landau, black.
1992 Superior Cadillac Crown Sovereign, white w/black roof.

1992 M&M LeClassic Landau, white.
1988 S&S Cadillac Masterpiece FWD, white, Low Miles!

Black Coach

In Stock

VIEW OUR INVENTORY AT
www.royalcoachworks.com

2001 Cadillac 6-Door Su-
perior Limo. Black, 56K 
miles, excellent condition, 
new tires, rear heat and 
A/C, everything works, very 
clean, garage kept, located 
in Illinois, $9,995. Call Greg 
(815) 584-6541 or (815) 
343-0251. 8FMA

2003 and 2005 Lincoln 
6-door Limos. Black inside 
and out, excellent condi-
tion, 90K and 50K miles, 
respectively. Buy separate or 
together. Call for pricing 
718-276-6255. 8A

1999 Superior Cadillac 
Hearse. Black with black 
leather interior, 35,000 
miles, $12,000. Rendleman 
& Hileman Funeral Home 
in Anna, Illinois. 618-833-
2131. 8A

Hearses/Limousines is 
Continued on Next Page

FIRST CLASS 
SUBSCRIPTION 

 FASTER DELIVERY 

CALL TODAY TO ORDER YOUR 

Only $4000 per year! (12 issues)

1-800-321-7479

FUNERAL HOME & 
CEMETERY NEWS
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2006 5-Door 120” 24-
Hour Limousine. Federal 
Lincoln, custom, dark blue 
with black vinyl top, hid-
den TV, bar, etc. 32-34K 
miles, excellent condition, 
four to choose from. Will 
consider selling with a 
matching coach, 29-30K 
miles, fi ve to choose from. 
This is a funeral director 
operated livery fi rm. Please 
see photos on our website: 
www.goldcrosslimo.com. 
Contact Dan Becker at 
330-565-1206. 8CMAM

REDUCED!
1998 Superior 65” Com-
mercial Glass 6-Door Cor-
porate Limo with reverse 
seating. Silver/silver with 
blue leather interior. 35,000 
miles. 1999 S&S 49” Com-
merc ia l  Glass  6-Door 
Limo with reverse seat-
ing. Silver/silver with black 
leather inter ior.  30,000 
miles. Both limos have new 
correct white wall tires. 
Mechanically excellent. In-
terior/exterior in excellent 
condition and ready for 
immediate service. $10,000 
for each limo. Call (570) 
220-7788. 8FMA

Richard Palandech
2011 Chevy Express Van w/casket

table & entry ramp
2011 Chevy Suburban w/custom 

casket tbl w/8 built in rollers w/
entry ramp

2011 Cadillac DTS Sedan, silver
2007 Chevy Express Van w/casket 

table & entry ramp
2004 Chev Astro Van w/casket tbl, blu

EXCEPTIONAL VALUE
1998 Cad S&S Masterpiece Coach, blu
1997 Cad Eureka Coach, blk
1994 Cad Eureka Coach, blk, 36k mi
1994 Chevy Suburban, blue/silver
1990 Cadillac Funeral Coach, blk

Call (312) 259-8434
Cell (708) 423-4747

8CA

Hearses/Limousines Cont’d 8

To place your classifi ed ad in the 

FUNERAL HOME & 
CEMETERY NEWS

Classifi eds 
  Online

CLASSIFIEDS ONLINE 

Call 1-800-321-7479 
or visit our website at 

www.nomispublications.com

CLEVELAND OFFICE

1-888-321-6613
11723 Detroit Avenue • Cleveland, Ohio 44107

216-228-2290 • Fax 216-226-3624

 Visit our website at www.americancoachsales.com

2007 CADILLAC S&S HEARSE
black with black leather

 HEARSES  LIMOUSINES
2006

Cadillac S&S 6-Door (2 in stock) ............gold/black top/black leather

Cadillac S&S 6-Door (2 in stock) .............................. black/tan leather

2004

Cadillac S&S 6-Door .................................................silver/blue leather

2001

Cadillac DaBryan 5-Door .......................................black/black leather

Lincoln Superior 6-Door ........................................... black/tan leather

2000

Cadillac M&M 6-Door ..............................................black/black leather

2011
Cadillac Eagle Ultimate ......................................... silver/black leather
Cadillac Federal Heritage...................................... black/black leather
Cadillac Renaissance ............................................ black/black leather

2009
DTS Flower Car ...................................................... black/black leather

2007
Cadillac S&S Hearse ............................................. black/black leather
Cadillac Eagle Flower Car......................................black/black leather

2006
Cadillac Eagle Ultimate (2 in stock) ......................black/black leather
Cadillac S&S Hearse ................................................. black/tan interior
Cadillac S&S Oval Window .....................gold/black top/black leather
Lincoln Federal Hearse ......................................... black/black leather

2005
Cadillac Eagle Ultimate ......................................... black/black leather

2003
Lincoln S&S Hearse ...................................................white/tan leather
Lincoln Eagle Hearse ..............................silver/black top/gray leather
Cadillac Superior Hearse ...................................... black/black leather

2000
Lincoln Federal Hearse ....................................... black/neutral leather
Lincoln Eagle Hearse .............................................black/black leather
Cadillac Krystal Hearse......................................... black/black leather

1997
Lincoln S&S Hearse ............................... silver/black top/blue interior

1999 Cadillac Eagle, Navy, One Owner, 88k mls ............................................................$8800
1997 Cadillac Eureka, 82k mls, Clean.............................................................................$7500
1996 Cadillac Eagle, Blue, 95k mls .................................................................................$4500
1996 Cadillac Superior, 79k mls, One Owner, Minor Rust ..............................................$3975
1996 Cadillac Masterpiece, 36k mls, One Owner, Very Nice! .........................................$7500
1990 Cadillac S&S, FWD, 35k mls, Ext Table, As New ...................................................$4250
1990 Buick Eureka, Commercial Glass, Gray, 42k mls ...................................................$2500
1989 Buick Heritage, Tail Stretch, Black, 33k mls, As New .............................................$2975

2000 Cadillac Krystal, White, 79k mls, From Texas ........................................................$5900
1999 Superior, 6-Door, Black, 29k mls ............................................................................$5250
1999 Cadillac S&S Presidential, Black, 59k mls, Needs Headgaskets ...........................$2975
1998 Cadillac M&M, Black, 56k mls, Clean .....................................................................$3250
1995 Cadillac Eureka, 6-Door, Power Flip Seat, Silver, 13k mls .....................................$4900
1993 Cadillac Superior, 6-Door, 46” Stretch, Navy Blue, 45k mls ...................................$3250
1991 Cadillac FWD, Silver, 75k mls, New Tires ..............................................................$2250
1979 Cadillac, 6-Door, Navy, 80k mls ..............................................................................$1375

 HEARSES  LIMOUSINES

CELEBRATING 9 YEARS AT OUR CINCINNATI OFFICE 1-888-321-6613

2005 LINCOLN LCW 10-PASSENGER LIMO
black with black leather

2004 CADILLAC S&S 6-DOOR LIMO
silver with blue leather

1997 LINCOLN S&S HEARSE
silver with black top and blue interior

2006 CADILLAC S&S HEARSE
black with black leather

FIRST CALL
2010

Chrysler Eagle 1st Call................................black/gray interior

1998

Dodge Eagle 1st Call ..................silver/black top/gray interior

It’s Time It’s Time 
to Spring into to Spring into 
a Fresh Looka Fresh Look

Take Advantage of Today’s Take Advantage of Today’s 
Low Interest RatesLow Interest Rates
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Black/Black/Black, Fleet-
wood chassis, 5.7L V8, 
80K, GREAT shape! Eas-
ily accommodates oversize 
caskets and airtrays. This 
car looks really sharp and 
will pay for itself in no time! 
I also have an assortment 
of funeral/prep equipment 
including: biers, register 
stands,  Chrome folding 
church trucks, prep table, 
folding dressing tables, 750lb 
body lift, Dodge embalming 
machine, Badger airbrush 
make-up kit, etc. Inquire at 
BhamHearse4Sale@gmail.
com. 10AMJ

WANTED: 
Used Cremator and ac-
cessories. Please email 
all details to jvshff@
aol.com. 13A

Miscellaneous 10

Wanted to Buy 13

FuneralStaff, LLC
Offers Opportunities 

In Funeral Service
FuneralStaff, the industry lead-
er in recruiting and staffi ng, 
has immediate openings for 
Managers, Funeral Directors/
Embalmers, Arrangers, and 
Sales Reps Nationwide. If you 
are career minded and looking 
for opportunities for advance-
ment, then visit our website 
and complete a free Job 
Seekers Profile at www.
FuneralStaff.com. We are 
always accepting new client 
companies in need of qual-
ity talent! We Now Offer Pet 
Cremation Consulting! 9MAM

SALES MANAGERS
Thirteen Florida locations and 
still growing. Sales managers 
needed. Independent owner. 
Leads, direct mail. Great 
commission, excellent facili-
ties. Come Grow With Us. 
386-235-8045. 9AMJ

Help Wanted 9

www.nomispubl i cat ions . com
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FAMILY FAMILY 
OWNED AND OPERATED OWNED AND OPERATED 

FOR FOR 
THREE GENERATIONSTHREE GENERATIONS

PHONE 800-349-6102PHONE 800-349-6102  ••  FAX 516-349-0482 180 DUPONT STREETFAX 516-349-0482 180 DUPONT STREET  ••  PLAINVIEW, NY 11803PLAINVIEW, NY 11803

SPECIALTYHEARSE.COMSPECIALTYHEARSE.COM

Internet Manager
Maurizio "MO" Misilli   

E-mail maurizio@shasco.com   

Cell 516-816-9065
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2003 Cadillac Funeral Coach2003 Cadillac Funeral Coach

2007 Cadillac Limo2007 Cadillac Limo2006 Lincoln Limo2006 Lincoln Limo 2004 Cadillac Funeral Coach2004 Cadillac Funeral Coach

2004 Cadillac Limo2004 Cadillac Limo

2001 Cadillac Funeral Coach2001 Cadillac Funeral Coach

FOR FULL INVENTORY VISIT

$$21,90021,900 $$16,90016,900 $$24,90024,900

$$32,90032,900 $$24,90024,900 $$11,90011,900 $$45,90045,900

2004 Cadillac Funeral Coach2004 Cadillac Funeral Coach

2010 Transition Funeral Coach2010 Transition Funeral Coach

$$53,90053,900
New Jersey Offi ce

Joe Vasta   

E-mail jv4203@verizon.net   

Phone 201-851-7492

SPECIALSSPECIALS

2010 Metropolitan Flower Car2010 Metropolitan Flower Car

$$46,99946,999
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CALL TODAY!

T

VISIT US
ONLINE! www.parkssuperior.com
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2010 Chrysler Town &  Country Touring First Call
Black w/Gray Interior - Full Casket Floor With Rollers & Bier Pins - Full Vinyl Top - 

Removable Side Window Panels w/Chrome Bows - Only 20K Miles!
Call Today!  Purchase Price $27,900.00

2008 Eagle Coach Cadillac “Ultimate Elite”
Silver with 1/2 top - Top Is Dark Gray - Gray Leather Interior - Less Than 10,000 

Miles - Electric Extend Table - Crown Band - Lower Stainless Pkg - 4-Way 
Strobes, Remaining Balance Of 6 Year Warranty

Lease For $999.00/month plus TTL

2008 Superior Coach Cadillac “Statesmen”
All Black w/Black Leather - 11,000 Miles - Car Just Came In Trade - 

Looks Like NEW! 
Lease For $975.00/month plus TTL

2006 Eagle Coach Chrysler First Call Vehicle
All Black w/Gray Interior - After Market GPS Built In - Full Casket Floor With Rollers 

& Bier Pins - Full Vinyl Top - Removable Side Window Panels w/Chrome Bows
Call Today!  Purchase Price $16,900.00

2005 Federal Coach Cadillac 46” Limo
All Silver w/Dark Gray Top - Blue Leather Interior - Chrome Wheels - Flat 

Floor - Vehicle Has Been All Serviced And Ready To Go!!!
Lease For $399.00/month plus TTL

2006 Cadillac Flower
All Black w/Black Leather - Able To Seat 5 Passengers & 20-25 Baskets Of Flow-

ers - Strobe Lights - Lower Chrome - Chrome Wheels - Car In Like NEW Condition
Lease For $499.00/month plus TTL

2004 S&S Coach Cadillac “Medalist”
All Black w/Gray Interior - Chrome Wheels - Chrome “B” & “C” Pillars - 

Coach Lamps
Lease For $585.00/month plus TTL

2003 LCW Cadillac 48” 6-Door Limousine
All Black w/Blue Leather - 3.5 Raised Roof - Flat Floor - Lower Chrome - 

Recessed Spare Tire - Emergency Unlock - Tissue & Trash Chute
Lease For $389.00.00/month plus! TTL

2003 Federal Coach Cadillac “Heritage”
All Black w/Blue Leather - Manual Extend Table - Chrome Wheels - One 

Owner Car - Very Clean Car!
Lease For $549.00/month plus TTL

2005 Superior Coach Cadillac “Statesmen”
All Silver w/Blue Leather - 78,000 Miles - Very Well Maintained - 

Save Thousands $$$
Lease For $399.00/month plus TTL
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2008 Federal Coach Cadillac 46” Raised Roof Limo
All Silver w/Dark Gray Top - 3.5 Raised Roof - Lower Stainless Pkg. - Strobe Lights 

- Flat Floor - Full Spare Recessed In Trunk - Factory Warranties - 
Under 10,000 Miles - 

Lease For $925.00/month plus TTL

No One Has A Better Selection Of
Pre-Owned Funeral Cars!!!

2002 Federal Coach Cadillac 46” Raised Roof Limo
All Black w/Black Leather - 3.5 Raised Roof - Flat Floor - Chrome Wheels - 

Full Sized Spare Recessed In Trunk - One Owner Car
Lease For $365.00.00/month plus! TTL

2000 Dabryan Cadillac 90” 5-Door Limousine
White w/Black Top - Black Leather Interior - Very Clean 8 Passenger Limou-

sine - Loaded With All The Bells & Whistles!
Call Today!  Purchase Price $19,900.00

1996 Eagle Coach Buick “Ultimate” Hearse
Dk. Blue w/Blue Cloth - Very Clean Inside & Out - 

Just Came In On Trade And Is Looking For A New Home
Call For Pricing Today!

2008 Eagle Coach Cadillac 
“Ultimate Elite”

Silver w/Black Top - Electric Extend Table - Factory Warranties - 
Chrome Wheels - Strobes

Lease For $995.00/month plus TTL

2009 Superior Coach Cadillac “Statesmen”
Silver w/Black Top - Blue Leather Interior - Only 7,200 Miles - Very Clean Car 

- In NEW Car Condition - Chrome Wheels
Lease For $1,035.00/month plus TTL

22222000000000088888 EEEEEEaaggllllllee CCCCCCooaacchhhhhh CCCCCCaaddddddiiiiiillllllllllllaacc

We Need Your Pre-Owned Hearse Or Limo
The pre-owned market is red hot and we are running low on good pre-owned cars

Call Us Today!  We Need Your Trade!

EST. 1952


