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– Closing Our Warehouse –
12-62” Fiberglass Shaft Umbrellas $120.00

12-60” Metal Shaft Umbrellas $84.00 

Silkscreen Available

,

ENGLEWOOD,FL— Sterling Design is pleased to intro-
duce its new line of fully personalized cremation urns. Th e 
urns are manufactured from 100% acrylic solid surface 
with a capacity of 230 cubic inches. Larger and smaller 
units are also available. Th ere are twelve standard appli-
qués, custom designs are also available. E-mail your cus-
tomer details and photograph and the urn will be on its 
way within 24 hours of confi rmation.
  Marble Concepts Inc. was incorporated in 1995 and 
has been in the commercial and residential countertop 

HOUSTON,TX— Joy Nix of 
Austin, TX, lost her father 
in 2005. She was always 
very close to her daddy 
and after he passed there 
was that void she couldn’t 
get over.
 “We liked to say we were 
like two peas in a pod,” said 
Joy. “But after he passed, I 

From Ash to Diamond: 
The Algordanza Story

Beautiful Algordanza Diamonds

Sterling Design introduces 
personalized Cremation Urns

business ever since. After 
researching many differ-
ent applications for their 
products, the owners, Jim
and Tina Smith, decided 
to off er the funeral indus-
try this exciting new con-
cept. By combining the two 
technologies of solid sur-
face fabrication and vinyl 
printing, Sterling Designs 
takes personalization to a 
new level.
 From their facility in En-
glewood, the staff  designs, 
fabricates, prints and ships 
direct to the customer. Not 
out-sourcing makes Ster-
ling Design responsible for 
all quality control issues 
and customer service. Every 
order is processed correct-
ly and shipped in a timely 
manner.
 For further information 
visit www.Sterling-Designs.
net or call (941)475-2985.

 Algordanza has made 
miracles like this for fami-
lies all around the world. 
Joy mentions what ev-
ery parent wants to do 
for their children, “Now 
I can have him with me 

through all of my life ex-
periences.”
 For more information 
on Algordanza USA call 
281-298-6691 or visit 
www.MyMemorialDia-
mond.com.

lost my pod-mate.” After 
contacting Algordanza, 
she learned of a new pro-
cess where she can have a 
real diamond complete-
ly made from her father’s 
ashes. “I think he would 
think it’s really cool,” Joy 
said. “He was very into be-
ing creative.”
 Algordanza extracts the 
carbon from the ashes, and 
using a “High Pressure and 
High Temperature” process 
they are able to crystallize 
the carbon into a real dia-
mond that can pass any 
test given to any “store-
bought” diamond. Now 
she has his diamond being 
placed in her engagement 
ring; even though he’s not 
here anymore, he can still 
walk her down the aisle just 
like every father dreams of 
doing for his little girl.

VISCHER FUNERAL SUPPLIES (800) 752-8767
(215) 957-9601

FAX 
 (215) 675-9706

www.vischerfuneralsupplies.com** Your Ferno Washington Distributor **

FOR THE COMPLETE FERNO® LINE AND MORE
VISIT OUR WEBSITE AT

WWW.VISCHERFUNERALSUPPLIES.COM

Ferno® Model # 87
Church Trucks

Industry Leading 1000 lb.
Ferno® Mini Maxx Mortuary Cot

Ferno® Model # 34 & 36
Dressing Tables (34 Folding*)

Ferno® Model # 103 &102
Operating Tables

Don’t be fooled by imitations 
there is only 1 Ferno-Washington 

Ferno® Model # 101-H
Hydraulic Operating Table

BEST Price 
 $378900

   ... OPERATING TABLE

     ... MANUFACTURER

        ... SERVICEBEST  
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CONVENTIONS

North Dakota FDA - Apr 6-8, 
Ramada Plaza Suites, Fargo, 
ND. Exhibits. (701)360-3118.
Oklahoma FDA - Apr 6-8, 
Doubletree Hotel & Tulsa Con-
vention Center, Tulsa, OK. 
Exhibits. (405)843-0730.
Iowa FDA - Apr 14-16, Gate-
way Hotel & Iowa State Con-
vention Center, Ames, IA. 
Exhibits. (800)982-6561.
Catholic Cemeteries of the 
West - Apr 14-17, Sheraton 
Park Anaheim, Anaheim, CA. 
Exhibits. (408)296-4656.
ADEC - Apr 15-18, Hyatt 
Regency Dallas, Dallas, TX. 
Exhibits. (847)509-0403.
Oregon FDA - Apr 16-19, 
Phoenix Grand Hotel, Salem, 
OR. Exhibits. (800)304-5095.
NFDA Professional Wom-
en’s Conference - Apr 17-19, 
Sheraton Austin Hotel, Austin, 
TX. (800)228-6332.
ICCFA - Apr 20-23, Manda-
lay Bay Resort & Casino, Las 
Vegas, NV. Exhibits. (800)645-
7700.
OGR - Apr 22-25, 2009, Gay-
lord Opryland Resort and Con-
vention Center, Nashville, TN. 
Exhibits. (800)637-8030.
Texas Cemeteries Assoc 
- Apr 26-28, The Omni Fort 
Worth Hotel, Fort Worth, TX. 
(817)336-0584.
Kansas Funeral Directors 
& Embalmers Assoc - Apr 
26-29, Capitol Plaza Hotel, 
Topeka, KS. Exhibits. (785)232-
7789.
Nebraska FDA - Apr 27-
29, Embassy Suites Down-
town, Lincoln, NE. Exhibits. 
(402)423-8900.
Michigan FDA - May 4-7, Soar-
ing Eagles Resort, Mt. Pleasant, 
MI. Exhibits. (800)937-6332.
Minnesota FDA - May 5-7, 
The DePot, Minneapolis, MN. 
Exhibits. (763)416-0124.
South Dakota FDA - May 
11-12, Rapid City, SD. Exhibits. 
(605)246-9466.
North Carolina FDA - May 
11-13, Twin City Quarter, 
Winston-Salem, NC. Exhibits. 
(800)616-2332.
South Carolina Morticians 
Assoc - May 11-14, Charles-
ton, SC. Exhibits. (866)711-
3103.
California FDA - May 18-20, 
Dolce Hayes Mansion, San 
Jose, CA. Exhibits. (800)255-
2332.
Jewish Funeral Directors of 
America - May 18-20, Mon-
treal, Quebec, Canada. (781) 
477-9300.
Ohio FDA - May 20-22, Hyatt 
Convention Center, Columbus, 
OH. Exhibits. (800)589-6332.
Arizona Cemetery, Crema-
tion & Funeral Assoc - May 
28-30, Chapparal Suites, 
Scottsdale, AZ. (623)362-
3255.
South Carolina FDA - Jun 
6-8, Myrtle Beach Resort at 
Grande Dunes, Myrtle Beach, 
SC. Exhibits. (800)445-3427. 
North Carolina and South 
Carolina Cemetery Asso-
ciations - Jun 7-9, Embassy 
Suites, Kingston Plantation, 
Myrtle Beach, SC. Exhibits. 
(803)419-0768 or (336)874-
2974.
Tennessee FDA - Jun 7-9, 
Marriott Hotel, Franklin, TN. 
Exhibits. (800)537-1599.
West Virginia FDA - Jun 
7-11, Marriott Hotel, Charles-
ton, WV. Exhibits. (800)585-
2351.
Funeral Directors & Morti-

cians Assoc of North Caroli-
na - Jun 8-11, Embassy Suites, 
Winston-Salem, NC. Exhibits. 
(877)639-1400.
Texas FDA - Jun 8-12, Hyatt 
Regency & Palmer Event 
Center, Austin, TX. Exhibits. 
(800)460-8332.
Independent Funeral Direc-
tors of Florida - Jun 11-14, 
Renaissance Resort World Golf 
Village, St. Augustine, FL. Ex-
hibits. (850) 222-0198.
Louisiana FDA - Jun 14-16, 
The Bourbon Orleans Hotels, 
New Orleans, LA. (337)289-
5950.
Virginia FDA - Jun 14-17, 
Hotel Roanoke, Roanoke, VA. 
Exhibits. (804)264-0505.
Georgia FDA - Jun 14-17, 
Hyatt Regency Hotel, Savan-
nah, GA. Exhibits. (770)592-
8002.
Pennsylvania FDA - Jun 15-
17, Holiday Inn Harrisburg/
Hershey, Grantville, PA. Exhib-
its. (717)545-7215.
Wisconsin FDA - Jun 15-18, 
Kalahari Resort, Wisconsin 
Dells, WI. Exhibits. (800)648-
5580.
Maryland State FDA - Jun 
20-25, Clarion Resort, Ocean 
City, MD. Exhibits. (888)459-
9693.
Alabama FDA - Jun 21-24, 
The Grand Hotel, Point Clear, 
AL. (334)956-8000.
Florida Morticians Assoc - 
Jun 21-25, Ramada Inn and 
Conference Center, Tallahas-
see, FL. (850)224-2139.
Funeral Directors Assoc of 
Kentucky - Jun 22-24, Hyatt 
Regency Louisville, Louisville, 
KY. Exhibits. (800)866-3211.
Western Pennsylvania FDA 
- Jun 22-25, Bel Air Hotel, Erie, 
PA. Exhibits. (412)462-2288.
Idaho Funeral Service As-
soc - Jun 28-Jul 1, Whitetail 
Resort, McCall, ID. Exhibits. 
(208)888-2730.
Illinois FDA - Jun 28-Jul 1, 
Crowne Plaza Hotel, Spring-
field, IL. Exhibits. (800)240-
4332.
Cemetery Assoc of Tennes-
see and Georgia Cemetery 
Assoc - Jul 26-28, Double 
Tree Hotel, Chattanooga, TN. 
Exhibits. (615)714-9605.
NFDMA - Aug 1-5, Detroit 
Marriott & COBO Convention 
Center, Detroit, MI. Exhibits. 
(800)434-0958.
CANA - Aug 19-22, Marriott 
City Center Hotel, Denver, CO. 
Exhibits. (312)245-1077.
Washington State FDA - 
Aug 23-25, Campbell’s Re-
sort, Chelan, WA. Exhibits. 
(253)588-7111.
New York State Assoc of 
Cemeteries Fall Conference 
- Sep 13-16, Sagamore Resort, 
Bolton Landing, NY. Exhibits. 
(518)783-1134.
New Jersey State FDA - Sep 
21-24, Bally’s Atlantic City, 
Atlantic City, NJ. Exhibits. 
(800)734-3712.
Washington Cemetery & 
Funeral Assoc - Sep 23-27, 
Coeur d’Alene Golf & Spa 
Resort, Coeur d’Alene, ID. 
Exhibits. (888)522-7637.
Catholic Cemetery Confer-
ence - Sep 29-Oct 2, Chicago 
Hilton & Towers, Chicago, IL. 
Exhibits. (888) 850-8131. 
Selected Independent Fu-
neral Homes - Oct 7-10, Hard 
Rock Hotel, San Diego, CA. 
Exhibits. (800)323-4219.
Pennsylvania Cemetery, 
Crematory & Funl Hm Assoc 
- Sep 27-29, 2009, Pittsburgh 
Institute of Mortuary Science, 

Pittsburgh, PA. (717)236-
9970.
NFDA - Oct 25-28, 2009, 
Boston Convention & Expo 
Center, Boston, MA. Exhibits. 
(800)228-6332.
Professional Grounds Man-
agement Society - Oct 28-31, 
2009, Louisville, KY. Exhibits. 
(800)609-7467.
CFSA Fall Conference - Nov 
16-17, 2009,  Crowne Pla-
za, Indianapolis, IN. Exhibits. 
(847)295-6630.

2010
ICCFA - Mar 10-13, 2010, 
Grand Hyatt & San Antonio 
Convention Center, San An-
tonio, TX. Exhibits. (800)645-
7700.
Kansas, Missouri and Ne-
braska Funeral Directors 
Associations Tri-State Con-
vention - May 2-5, 2010, 
Overland Park Convention 
Center, Overland Park, KS. 
Exhibits. (785)232-7789 or 
(573)635-1661 or (402)423-
8900.
West Virginia FDA - Jun 
6-10, 2010, Marriott Hotel, 
Charleston, WV. Exhibits. 
(800)585-2351.
Virginia FDA - Jun 13-16, 
2010, Newport News Marriott 
at City Center, Newport News, 
VA. Exhibits. (804)264-3260.
Catholic Cemetery Con-
ference - Sep 14-17, 2010, 
Omaha Hilton, Omaha, NE. 
Exhibits. (888) 850-8131. 

SEMINARS/MEETINGS 

The Funeral Service Profes-
sional Association - meets 
every Sunday night online at 
8pm for discussion at www.
embalmer.com.

NFDA Family Business Con-
ference - Apr 5-7, Thunderbird 
School of Global Management, 
Phoenix, AZ. (800)228-6332.

Mt. Ida College and ADEC 
Online Courses - Apr 6-May 
1,Psychosocial Needs at the 
End-of-Life; May 4-29, Be-
reavement Care: Current Con-
cepts and the Application to 
Practice; Jun 8-Jul 3,Comple-
mentary Therapy Integration 
in End of Life Care; Sep 14-Oct 
9, Drawing Lines in the Sand; 
Oct 19-Nov 13, Spiritual Is-
sues at the End of Life; Nov 
16-Dec 18, Training Facilita-
tors for Children’s Programs 
and Bereavement Support 
Groups. (617)928-4649 or 
www.mountida.edu/ncde
LIfe Appreciation 2009 Baby 
Boomer Weekend Intensive 
Training - Apr 11-12, Bos-
ton, MA, Hartford, CT, and 
Syracuse, NY; Apr 25-26, Ft 
Lauderdale, FL, Tampa, FL, and 
Atlanta, GA; May 9-10, Se-
attle, WA, Los Angeles, CA, 
and Chicago, IL; May 23-
24, Oklahoma City, OK, Kan-
sas City, MO, and Des Moines, 
IA; Jun 13-14, St Paul, MN, 
Sioux Falls, SD, and Omaha, 
NE; Jun 27-28, Denver, CO, 
Santa Fe, NM, and Salt Lake 
City, UT. (800) 877-8905.

Academy of Graduate Em-
balmers of Georgia Clinic 
- Apr 20-22, Holiday Inn, For-
syth, GA. (877)840-6060.

All Hazards Management 
Symposium - Apr 21-23, 
Tri-State Fire Academy, Hun-
tington, WV. (304)522-2006 
or (304)525-8121.

The Academy Training 
Dates - Apr 21-24, AFP 101; 
Apr 28-29, Financial Aspects 
of Advance Funeral Planning; 
Jun 8-9,Boomers and Beyond; 
Jun 10-11, Community Pre-
sentations; Jul 21-24, AFP 
101; Sep 10-11, Boomers and 
Beyond; Sep 15-16, Family Ser-
vice Follow-up Programs; Oct 
20-23, AFP 101; Oct 27-28, 
Financial Aspects of Advance 
Funeral Planning; Jan 19-22, 
2010, AFP 101. The Acad-
emy Training Center, Franklin, 
OH, unless otherwise noted. 
(800)331-6270.

Catholic Cemetery Con-
ference Smaller Cemetery 
Seminar - Apr 23-26, Philadel-
phia, PA. (888) 850-8131.

NFDMA House of Repre-
sentatives - Apr 25-28, Ho-
tel DuPont, Wilmington, DE. 
(800)434-0958.

American Board of Funeral  
Service Education Meeting 
- Apr 29-May 2, Crowne Plaza, 
Springfield, MO. (816)233-
3747.

New York State Assoc of 
Cemeteries Public Affairs 
Seminar - May 4-5, Desmond 
Hotel, Albany, NY. (518)783-
1134.

Catholic Cemetery Confer-
ence School of Leadership 
& Management Excellence 
- Jul 12-16, John Carroll Uni-
versity, Cleveland, OH. (888) 
850-8131.

Assoc of California Crema-
tionists Operators Training - 
Jul 14-15, Best Western Pepper 
Tree Inn, Santa Barbara, CA. 
(562)596-0464.

ICCFA University - Jul 17-22, 
Mid South Convention Center 
and Veranda Hotel, Tunica, 
MS. (800)645-7700.

NFDA Leadership Confer-
ence - Jul 26-29, Chateau on 
the Lake Resort, Branson, MO. 
(800)228-6332.

ICCFA Fall Management 
Conference - Oct 7-10, 2009, 
Washington, DC. (800)645-
7700.

Jewish Funeral Directors 
of America Seminar - Nov 
1-5, 2009, St. Regis Monarch 
Beach Resort, Dana Point, CA. 
(781)477-9300.

2010

ICCFA Wide World of Sales 
Conference - Jan 13-15, 
2010, Riverside Hilton, New 
Orleans, LA. (800)645-7700.

West Virginia FDA Midwin-
ter Meeting - Feb 9-11, Mar-
riott Hotel, Charleston, WV. 
(800)585-2351.

CALENDARCALENDARof Events

FUNERAL HOME & 
CEMETERY NEWS

If you have a Convention, 
Meeting or Seminar you 
would like to see 
listed here, send 
information to:

PO Box 5159, Youngstown, OH 44514
Fax 1-800-321-9040

E-mail info@nomispublications.com

Matthews introduces 
Natural Choice™ 
Collection of 
Earth-Friendly Caskets 

PITTSBURGH,PA— Matthews Casket Division is pleased to 
introduce the Natural Choice™ Collection, an earth-friendly 
line of caskets for the environmentally conscious consumer.
 Inspired by the natural splendor of the Appalachian Trail, 
the Natural Choice Collection features six caskets of varying 
price points, hand-crafted by the artisans at the Matthews 
hardwood plant in York, PA. Each casket is built of a re-
newable Northeastern wood species and contains no metal 
parts. Only organic polymer matrix fasteners and glues are 
used in construction, as well as biodegradable fi nishes free 
of formaldehyde and hazardous metals. In addition, the 
Natural Choice collection has earned the seal of approval 
from the Green Burial Council™ an organization dedicated 
to making burial sustainable for the planet, meaningful for 
families, and economically viable for the provider.
 Th omas Pontone, Matthews Casket Division Senior Vice 
President stated, “More than ever before, people are con-
cerned with reducing their impact on the environment after 
their death. Th e Natural Choice Collection is an excellent 
choice for those wanting a traditional-style burial in a green 
cemetery.” Mr. Pontone further commented, “We’re pleased 
to have earned the approval of the Green Burial Council, 
which is the assurance of harmony between one’s fi nal rest-
ing place and the natural environment.”
 Joe Sehee, executive director of the Green Burial Council, 
added, “Matthews is to be commended for becoming the 
fi rst major casket company to develop a product line for the 
growing number of Americans seeking more eco-friendly 
end-of-life rituals. We hope others will follow their lead.” 
 For over a century and a half, Matthews International has 
been a leader in memorialization products and funeral indus-
try services. Th e Matthews Casket Division, comprised of the 
brands York Casket and Milso, specializes in world-class cas-
ket manufacturing and distribution, YMS® casket selection 
room retailing systems and FRC® funeral service merchandise, 
plus the cutting-edge Matthews IMS™ Integrated Manage-
ment System. For more information, call 800-223-4964 or 
visit the Matthews website at www.matw.com.

Homesteaders 
Partnerpoints® Program 
celebrates Ten Years and 
One Million Points
DES MOINES,IA— A record 
1,606 Homesteaders-affi  liat-
ed funeral home owners have 
qualified to redeem more 
than one million Partner-
Points® in 2009. Homestead-
ers’ exclusive rewards program 
was conceived ten years ago as 
a way to off er greater value to 
loyal funeral home customers 
who write quality pre-need 
business with the company.
 “PartnerPoints® is truly ex-
ceeding our expectations,” 
says Dean Lambert, Home-
steaders VP-marketing. “Our 
funeral home customers tell 
us the program diff erentiates 
Homesteaders from other 
pre-need insurance funding 
providers and that they en-
joy the fl exibility to use Part-
nerPoints® in many ways, in-
cluding to augment product 
growth and compensation for 
their pre-need associates.”
 Th is is the fi rst year the an-
nual rewards have totaled 
one million PartnerPoints®. 

Qualifying funeral home 
owners redeem their earned 
PartnerPoints® in a variety of 
ways, including cash, market-
ing support, travel, gift cards 
and more. Since the program’s 
inception Homesteaders cus-
tomers have earned more than 
5.6 million PartnerPoints®. 
 To enroll in the program fu-
neral home owners must sign 
a Partnership Agreement and 
meet certain production cri-
teria. For more information 
contact your Homesteaders 
account executive or Th ere-
sa Schmidt, Ancillary Pro-
grams Coordinator, at 800-
477-3633.
 Homesteaders Life Com-
pany has a singular com-
mitment to the success of 
its funeral home customers 
and to preserving the value 
of funeral service. Founded 
in Des Moines in 1906, the 
company is a national leader 
in providing funeral insurance 
funding and support.

Greenbrier is one of six models in the Natural Choice™ Collection.
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From Our Family To Your Family - Factory Direct

First Call Vans • Chevrolet Suburban Conversions • Cadillac Escalade Conversions • Parts and Accessories 

1-800-559-5018
Prestige Vehicle Corp. • 2030 St Rt 125 • Amelia OH 45102 • www.prestigeveh.com

FACTORY 
DIRECT 

PRICING

GARMIN 
GPS Unit 

FREE 
with purchase 

All New 
2009 Chrysler Town & Country

Landau Panels
$75000

plus  shipping

$31,50000

Purchase for $53800 per month for 72 months

By Jason KellermanBy Jason Kellerman

Lawnwood Memorial Park installs 
Aeon’s URNArium System

The Henney Motor Company: A 
Complete History is Published

HUDSON,WI— Initially assembling its own complete vehicles, 
Henney mounted its premium-quality hearse and ambulance 
bodies on such diverse chassis as Essex, Ford, Lincoln, Pontiac, 
Pierce-Arrow, Oldsmobile, Velie—and at least one Austin.
 Th e harsh economic climate of the 1930s brought Henney 
and Packard together, Henney hitching its wagon to the Pack-
ard star to become the sole American professional car builder 
authorized to use the prestigious Packard commercial chas-
sis. Th is exclusive arrangement eventually evolved to a point 
where—in addition to its famed funeral coaches and ambu-
lances—the Henney Motor Company was also building sev-
en-passenger sedans, limousines and concept cars for Packard 
as well as special limousines for the White House.
 After the Freeport, Illinois plant closed in 1955, the Hen-
ney name was resurrected for use on the fi rst modern electric-
powered automobile in America—the Henney Kilowatt.

 The only definitive book 
ever published on Henney 
and its fabled relationship 
with Packard, Th e Henney 
Motor Company: A Com-
plete History is also the sto-
ry of a pioneering American 
company, its charismatic lead-
ers, wide array of products 
and the unique segment of 
the motor industry in which 
it was a major player.

Thomas A. McPherson’s
byline is well known to most 
professional car enthusiasts. 
Because he has been docu-
menting the history of the pro-
fessional car industry and its 
products for many years, he is 
considered by many to be the 
leading authority in the fi eld.
 A life-long car buff, Mr. 
McPherson has been collect-
ing automotive literature since 
the 1950s, has held product 
information and public rela-
tions positions with the Cana-
dian subsidiaries of Fiat/Lan-
cia, DaimlerChrysler, Hyun-
dai and Audi, has co-authored 
a few books on funeral cars 
and hearses, as well as self-pub-
lishing highly respected and 
authoritative books on Flxible, 
Eureka and Superior.

Th e Henney Motor Compa-
ny is available at book, hob-
by, and specialty stores or di-
rectly from the publisher by 
contacting: Iconografi x, Inc. 
Dept. PR, PO Box 446, Hud-
son, WI 54016. Call 1-800-
289-3504 or visit www.en-
thusiastbooks.com.

(L to R) Jim Davies, Aeon, and Judson Caldwell, owner, Lawnwood Memorial Park, with the URNArium.

COVINGTON,GA— Aeon Manufacturing 
Co., Harbor City, CA recently completed 
installation of a custom URNArium System
at Lawnwood Memorial Park in Coving-
ton, GA.
 Th e URNArium system combines a cre-
mation urn and columbarium system into 
a single shallow depth (3”) unit suitable for 
attachment to indoor and outdoor walls. 12 
x 12-inch image panels form the design on 
the front of the system. An infi nite choice 
of designs and themes are available in full 
color or laser engraved panels. Lawnwood 

selected color glass panels of a churchyard 
scene by famous artist Th omas Kincaid. A 
small bronze margin at the bottom of each 
panel allows for identifi cation and each urn 
contains 250 cubic inches.
 “We designed and patented a very unique 
product that is targeted to the cremation con-
sumer and also serves as a positive revenue 
enhancer for the cemeteries in our industry” 
said Jim Davies, V.P. of sales and marketing 
development for Aeon. Additional informa-
tion is available by calling (888) 812-6442 
or E-mailing at info@aeonmfg.com.
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Eco-Keep Environmentally 
Friendly Personalizable 
Keepsake Urns

Mooney-Keehley 
announces new Customer 
Satisfaction Tool

Names Unlimited 
introduces VETERAN sign 
for Funeral Coaches

CALEDONIA,OH— Names Unlimited Corp. has a new 
item available for use on funeral coaches. It is a VETER-
AN sign which can be used in pairs on either side of the 
coach or individually on the loading door. Th e sign is heavy 
duty magnetic vinyl and clear coated to enhance durabil-
ity and minimize fading. Th e signs provide an economi-
cal way of personalizing the service while honoring those 
who have served. Visit NamesUnlimitedCorp.com or call 
(877) 776-6263 for more information.

The Eco-Keep Urn

TIGARD,OR— In this day of 
environmental conscious-
ness, wouldn’t it be great to 
off er your clients a “green” 
alternative to what is nor-
mally available? Beitano
has developed an urn and/
or vault made from 100% 
recycled post consumer 
plastics. For the fi rst time 
ever, you can off er a stand-
alone urn or, in conjunction 
with partial scattering, an 
urn burial vault. Eco-Keeps
are made from 100% Amer-
ican waste materials. Con-
structed of ½” thick sheets 
of HDPE recycled plastics, 
this fi rst of its kind uses 6 
pounds of post consumer 
plastics (about 41 milk jugs 
worth) that could otherwise 
end up in our landfi lls.
 Eco-Keeps can be person-
alized by you or loved ones. 
As depicted, it comes in a 
blank white form so that 
one can add, apply, write on 
or decorate as desired. Be-
itano off ers a “blank canvas” 
so you can create a work of 
art befi tting the one that 
will occupy the Eco-Keep. 
Eco-Keeps are economical. 
Th eir large capacity, at over 
324 cubic inches, allows 
enough displacement for a 

person up to 300 pounds, 
or possibly two people, at 
less than the cost of most 
urns that are smaller.
 Eco-Keeps are suitable for 
human and/or pet crema-
tion remains, and are safe 
for burial, nook placement 
or home retention.
 Eco-Keeps are also a keep-
sake storage box. Many of 
us have keepsakes/memen-
tos such as locks of hair, 
baby teeth, corsages and 
other objects that mean so 
much to us but once we are 
gone are not appreciated by 
anyone else and are lost or 
thrown away. Whether or 
not you use the Eco-Keep 
as an urn is entirely up to 
you. Eco-Keeps will last 
until you decide and your 
precious mementos will be 
kept safe.
 Eco-Keeps are vertical 
load tested and certifi ed to 
1,400 pounds per square 
inch. Failure point was 
25,000 pounds per square 
inch. Eco-Keeps could also 
be used as vaults to place 
urns in for burial. Please 
visit www.beitano.com for 
further information, pric-
ing and other contact in-
formation.

ROCHESTER,NY— In an eff ort to assure their customers 
of complete satisfaction with their products and services, 
Mooney-Keehley is introducing a new on-line tool called 
Open-Line Customer Experience Improvement Tool™ (Open-
Line). Mooney-Keehley is the only company in the indus-
try that off ers this state-of-the-art satisfaction system.
 Open-Line will send you an email “check-in” to make 
sure that we are meeting your expectations. It’s a fast and 
easy process that funeral directors can use at their conve-
nience and allows us to respond quickly and effi  ciently to 
any problems—as well as to any compliments or sugges-
tions—you may have. If you have nothing to tell us, sim-
ply ignore or delete the check-in.

Ken Hampson, President of Mooney-Keehley stated “In 
today’s economic environment, it is increasingly impor-
tant to make sure that you are manufacturing the products 
and providing the customer service that your customers 
demand. Open-Line provides us with real time data and 
feedback to support our programs.” 
 Quality engravers, printers and publishers, Mooney-Kee-
hley has been serving the needs of funeral directors since 
1930. Mooney-Keehley is headquartered in Rochester, and 
off ers a wide assortment of register books, acknowledge-
ment cards, prayer cards, clergy records and forms, carry 
bags, crucifi xes, laminating materials and other related ac-
cessories. In addition, Mooney-Keehley provides letterhead 
and business card printing for one-stop service.
 For sales information or to request a catalog, call 1-800-
451-6736 or visit www.mooneykeehley.com. 

Grief Books from 
Funeral Home Lending 
Libraries and other 
Grief Literature provide 
Survivors with Hope

Under New Ownership, 
GRN Batesville grows 
with the Funeral Service 
Profession

Search Firm specializes 
in placing funeral 

directors and managers 
for funeral homes and 

cemeteries throughout 
North American markets

BATESVILLE,IN— Global Recruiters of Batesville (www.
grnbatesville.com), a recruiting and search fi rm focused on 
the funeral service and cemetery professions, was recently 
purchased by Mark Jorgensen, a former Vice President 
with Th e Forethought Group. Jorgensen brings thirty 
years of sales, marketing and general management experi-
ence to the organization. He succeeded company founder 
Steve Lang who was appointed Executive Vice President 
at Homesteaders Life last year.
 “Steve Lang identifi ed a unique way to serve the profes-
sion by helping qualifi ed candidates connect with lead-
ing providers nationwide,” according to Jorgensen. “I’m 
delighted to return to fu-
neral service and continue 
to build upon that solid 
foundation of service for 
our client fi rms, both large 
and small.” 
 Global Recruiters  of 
Batesville utilizes an exten-
sive network of funeral ser-
vice professionals to identify qualifi ed candidates for cli-
ent fi rms. “Unlike staffi  ng fi rms that simply gather and 
mail resumes, our search consultants are in touch daily—
screening, interviewing and reference checking candidates 
in order to provide the best talent in the business,” says 
Jorgensen. “Th is technique, known as “direct sourcing,” 
assures candidates and clients that when they do meet, 
both parties will be fully informed on the qualifi cations 
and job requirements. And it’s all managed to maintain 
confi dentiality for all parties.”
 While Global Recruiters of Batesville specializes in serv-
ing the funeral home and cemetery professions, it’s a part 
of the fastest growing professional search network in the 
United States. With more than 190 independently owned 
offi  ces in North America and Europe, the affi  liation creates 
opportunity for networking in a wide variety of industries 
and professions that could also provide outstanding can-
didates for management.

EDINA,MN— A book, 
booklet or even a brochure 
about how to deal with 
the loss of a loved one is a 
literal lifeline to someone 
who is dealing with grief. 
Funeral directors often see 
these components as part 
and parcel of the grieving 
process—a tangible ele-
ment in the often diffi  cult, 
personal grief journey and 
a way that funeral direc-
tors can show their con-
cern about how friends 
and family manage their 
grief.
 Some bereavement pro-
fessionals feel that the fu-
neral home lending library 
is the traditional approach 
to providing grieving fam-
ily members with some 
kind of support follow-
ing the funeral. Th ey see 
more progressive funeral 
homes utilizing elaborate 
“after-care” programs with 
scheduled mailings to the 
grieving family members 
with special telephone hot 
lines available from third-
party companies. Th ere are 
also programs that provide 
grieving survivors with 
password-protected access 
to grief information on the 
Internet that can be down-
loaded. 

 But many funeral direc-
tors are opting for quick-
read, little booklets that 
provide basic information 
about grief resolution and/
or support. Because these 
booklets are so inexpen-
sive, they can be made 
available free to attendees 
at viewings or funerals.
 Two the booklets most 
often ordered by funeral 
directors from Grief Re-
sources Catalog (www.
griefresourcescatalog.com) 
are “It’s OK. A Journey 
through Grief ” by Steve 
Mitchell (who is a fu-
neral director) and Gale 
Massey’s “Grief…remind-
ers of healing.” Both of 
these booklets and more 
than 50 other books, book-
lets and DVDs about grief 
are now available.
 For additional informa-
tion or a free, printed cat-
alog or to order materials, 
contact Grief Resources 
Catalog on the Internet 
at www.griefresourcescat-
alog.com. Write to Grief 
Resources Catalog at 5021 
Vernon Avenue, #209, Ed-
ina, MN 55436. Call or 
fax Dennis Williams at 
(952) 922-3469. E-mail: 
williams@griefresources-
catalog.com.

For complete Up-To-The-Minute Inventory...

4hearse.com

1999 Eagle Cadillac Ultimate Elite Hearse w/table 
 white, dark blue crown top, blue leather

2001 Eagle Cadillac Ultimate Hearse
 white, white top, black leather

2000 Eagle Lincoln Ultimate Hearse
 white, white top, blue leather 

2003 Eagle Cadillac Ultimate Hearse
 dark blue, dark blue top, blue leather, stainless band

2002 Eagle Cadillac Ultimate Hearse
 black, black top, blue leather, exterior chrome package

2006 Eagle Cadillac Ultimate Elite Hearse w/table
 academy gray, black top, blue leather

2007 Eagle Chrysler T&C Touring First Call Van
 silver, gray cloth

1998 S & S Cadillac Victoria Hearse
 dark blue, dark blue top, blue leather

2004 Eagle Cadillac Ultimate Hearse 
 white diamond, black top, gray leather

2006 Eagle Cadillac Ultimate Elite Hearse w/table
 dark blue, dark blue top, blue leather

2007 Eagle Chrysler T & C Touring Funeral Van
 white, white top, gray cloth

FUNERALCOACH.FUNERALCOACH.comcom

NEW Twin Cities
1-800-639-0604

763-576-3934

Chicago 

1-800-4-HEARSE
847-577-8400

NEW

Sales • Service • Financing • Leasing

SEVERAL TO CHOOSE FROM!
          CLEARANCE PRICED!

Low
Miles!

SPRING CLEANING!SPRING CLEANING! Save
$$$

Urn Enclaves
Cot Mates
Van Panels
Flag Staffs

ACCEPTEDACCEPTED
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LifeWay unveils next 
innovation in Digital 
Music: SongMap™ 

Trigard Enhances its own Marketing 
Muscle hiring Angel Jett

Angel C. Jett

DANVILLE,IL— Trigard welcomes their newest member, An-
gel C. Jett of Danville, to take on the newly added position 
of Marketing & Graphic Design Specialist. Jett plans to use 
an inventive and fresh perspective to the already existing mar-
keting department. Trigard marketing is always progressing 
with new ideas and will use her technical design background 
to strengthen its foundation and creative methodology to give 
a strong push forward.
 In 2005, Angel achieved a 
Bachelor of Arts Degree in 
Graphic Design from Eastern 
Illinois University in Charles-
ton, Illinois. She considers 
her most worthy achieve-
ments, previous to and out-
side of Trigard, the ones that 
are a result of donating her 
talent and knowledge of mar-
keting and design to church-
es and local business who can 
also benefi t from this addi-
tional graphic design special-
ists’ ‘muscle’.

  “We are very fortunate and 
excited to have Angel join 
Trigard’s marketing team. 
She began as the head graph-
ic designer at one of our lo-
cal funeral homes, and her 
creativity and talent is just 
what Trigard needs as we 
continue to grow,” says Su-
zanne DeRouchie, Trigard’s 
Marketing Coordinator.
 Angel is exciting and hon-
ored to have been given the 
opportunity to be a part of 
the Trigard team.
 Trigard is a family owned 
and operated business based 
in Danville. Th ey have ca-
tered to the varying needs 
of the death care industry 
since the 1960s. Trigard 
regularly hosts Trigard Uni-
versity, a program dedicated 
to assisting dealers and fu-
neral directors by providing 
the necessary tools to make 
their firms succeed in to-
day’s competitive environ-
ment. Trigard believes that 
by working closely with oth-
er death care providers, we 
enhance our knowledge of 
the industry and stay a step 
ahead in today’s changing 
marketplace.

Bass-Mollett expands Urn Line to meet 
growing needs of Cremation Industry

Quincy Memorials participates in 2009 Monument 
Industry Show in Indianapolis

Poirier named Sales and Marketing Manager

Bryan Poirier

and do what we can to bring 
the best products and services 
to the client. We will contin-
ue to reach out to the com-
munity and organizations to 
make them aware of the many 
unique services and benefi ts 
that we off er.”
 Quincy Memorials is a 
leading provider of endur-
ing, beautiful monuments, 
skillfully created to help me-
morialize a loved one. With 
locations in Quincy, Kings-
ton and Waltham, Quincy 

Memorials serves the needs 
of families in Eastern Massa-
chusetts and beyond. Quin-
cy Memorials has been oper-
ated under the ownership of 
the Poirier family since 1979, 
when Yves and Donna Poir-
ier purchased the business. 
Both Yves and Donna grew 
up in the granite industry in 
Barre, VT; and Quincy Me-
morials traces its roots back to 
1950. Today, Yves and Donna 
are joined in the business by 
sons Jeff rey and Bryan. Th e 
main headquarters for Quin-
cy Memorials is located at 18 
Willard Street, Quincy. Th e 
company provides monu-
ments, mausoleums, mark-
ers, colonial tablets, urns, 
cemetery lettering, bronze 
(historic) markers, and more. 
Quincy Memorials provides 
a variety of services to assist 
customers, including a pre-
need program. For additional 
information on Quincy Me-
morials, please visit their web-
site, www.QuincyMemorials.
com, or call 617-471-0250.

QUINCY,MA— Quincy Memorials, a leading provider of 
beautiful and enduring monuments, has named Bryan Poir-
ier of West Bridgewater to the position of Sales and Market-
ing Manager for the three-location company. In this role, he 
will help guide the growing business in its advertising, public 
relations and community outreach initiatives.
 A graduate of Bentley College with a Bachelor’s Degree in 
Marketing, he has been involved with the family-owned busi-
ness since “as far back as he can remember.”  He recently joined 
the company in a fulltime capacity.  His recent promotion will 
signal an expanded role at the company, which has been in the 
Poirier family since 1979. A former resident of Brockton and 
Abington, he enjoys many sporting activities including but not 
limited to basketball, soccer, and tennis.
 “Th is is a fast-changing time in the monument industry,” said 
Poirier, noting, “Our mission is to stay ahead of the changes 

QUINCY,MA— Quincy Memorials principals Jeff rey Poirier
of Quincy and Bryan Poirier of West Bridgewater recently rep-
resented their company at the 2009 Monument Industry Show, 
held in Indianapolis, IN from January 23 to January 26.
 Th is event is viewed in the industry as the premier North 
American showcase of mausoleums, monuments, equipment, 
and more, and attracted thousands of industry representatives 
from all across the United States. Th e event included exhib-
its featuring new products and services, educational seminars, 
and a chance to meet and work with others in the industry. 
Th e event was sponsored by parent organization Monument 
Builders of North America (MBNA) and it was the organiza-
tion’s 100th Annual Meeting.
 Jeff rey M. Poirier, Senior Manager at Quincy Memorials, said, 
“We are committed to providing the latest that our industry 
has to off er to our customers, and availing ourselves of indus-
try shows such as this one help 
us to achieve that goal.”
Kingston Location Relo-
cates
 In other news the Poirier’s 
have announced the reloca-
tion of their Kingston offi  ce 
to 1 Tarkiln Road.
 Th e family-owned business, 
which maintains headquar-
ters in Quincy, MA, has had 
a presence in Kingston since 
1992. Jeff rey Poirier, said that 
the company’s decision to 
move from its former location 
at 71 Evergreen Street, Kings-
ton, was based on the need for 
a larger display area, increased 
customer needs,  and for in-
creased visibility in the com-
munity.
  “We are pleased to have 
been a part of the Kingston 
business community for so 
many years,” said Poirier, add-
ing, “Our new location off ers 
greater convenience, handi-
cap access, and visibility for 
our customers, and we invite 
our neighbors in the Kingston 
area to come by and see our 
new location.”
 Quincy Memorials is a lead-
ing provider of enduring, 
beautiful monuments, skill-

fully created to help memorialize a loved one. With locations 
in Quincy, Kingston and Waltham, Quincy Memorials serves 
the needs of families in Eastern Massachusetts and beyond. 
Quincy Memorials has been operated under the ownership of 
the Poirier family since 1979, when Yves and Donna Poirier
purchased the business. Both Yves and Donna grew up in the 
granite industry in Barre, VT; and Quincy Memorials traces its 
roots back to 1950. Today, Yves and Donna are joined in the 
business by sons Jeff rey and Bryan. Th e main headquarters for 
Quincy Memorials is located at 18 Willard Street, Quincy. Th e 
company provides monuments, mausoleums, markers, colonial 
tablets, urns, cemetery lettering, bronze (historic) markers, and 
more. Quincy Memorials provides a variety of services to as-
sist customers, including a pre-need program. For additional 
information on Quincy Memorials, please visit their website, 
www.QuincyMemorials.com, or call 617-471-0250.

Bass-Mollett’s newly expanded Urn Line

GREENVILLE,IL— Bass-Mollett is aware of 
the growing popularity of cremation and has 
expanded their product line to fi ll this need.  
Th is newly expanded line includes new af-
fordable premium metal urns and tokens, 
high quality wooden urns, genuine and cul-
tured marbles, spun around metals, Bloom-
ing Biodegradables, cultured onyx, hand 
painted alloy, cremation jewelry, wooden 
scattering urns…and much more.
 Also included in their urn line, is Bass-
Mollett’s very own personalized cremation 
urn computer program. Th e software pro-

gram is designed to create a personalized 
cremation urn as a memorial tribute of the 
deceased for their loved ones. Bass-Mollett 
continues to introduce software programs 
to aid in creating the most unique custom 
personalized funerals, including programs 
for register books, interiors, prayer cards, 
service folders, memorial candles, picture 
frames and more.
 For more information about Bass-Mollett’s 
complete line of funeral products call 800-
851-4046 or visit our newly updated web 
site at www.bass-mollett.com.

NASHVILLE,TN— LifeWay Worship unveiled the latest in-
novation in digital music: SongMap™, a web-based application 
that allows users to create custom arrangements of songs and 
produce corresponding audio fi les and sheet music. SongMap™ 
was developed through the largest known recording project in 
Nashville history. Nearly 1,000 songs and 8,000 mixes were re-
corded in just 10 months by over 150 professional musicians, 
vocalists and engineers.
 Th e technology was unveiled at an inaugural ceremony at Life-
Way’s corporate headquarters in Nashville, which was attended 
by Christian and mainstream music industry executives; wor-
ship and music ministers; and government and civic leaders. 
 SongMap™ is the fi rst web-based technology that allows 
users to choose specifi c sections of songs: verses, choruses, 
transitions, and more—in the keys they prefer—and then 
download sheet music and audio fi les that correspond to 
the custom arrangement. Th e technology was developed 
specifi cally to meet the needs of worship leaders who want 
more fl exibility arranging songs for church services. At the 
same time, SongMap™ has broader implications through-
out the mainstream music world. 
 “SongMap is the fi rst technology that gives users the ability 
to change songs on the Internet to meet their own tastes,” said 
Mike Harland, director of LifeWay Worship. “Some churches 
need sheet music for a full rock band each week, while others 
rely solely on accompaniment tracks. We set out to fi nd a way 
to help these churches create music that suits their congrega-
tions. In doing so, we created a new music technology that 
does what none other has done before.”
 Th ree years in development, SongMap™ was created by a team 
of software engineers and music industry professionals. It is the 
signature product of the LifeWay Worship Project, a ground-
breaking set of new products that includes hymnals, PowerPoint® 
presentations, video and audio fi les, and sheet music.
 As part of the project, the LifeWay Worship team gathered a 
lineup of over 150 professional musicians, vocalists and sound 
engineers to produce recordings of up to 8 recorded formats 
of more than 900 of the most loved church songs in just 10 
short months. Th e selection ranges from traditional hymns 
to contemporary worship songs, as well as standards such as 
“America the Beautiful.” Th e production team then divided 
the arrangements into more than 500,000 individual segments. 
From these segments, the SongMap™ technology allows users 
to “map” custom mixes of individual songs.
 Th ough sophisticated on the back end, SongMap™ was de-
signed for use by anyone with an Internet browser; users sim-
ply register free of charge at www.LifeWayWorship.com. Once 
a song is purchased, the user has immediate access to the cor-
responding MP3 fi le and sheet music, and the custom fi le is 
stored in the user’s online media library for future use.
 LifeWay Worship will has over 100 songs available for map-
ping, and will continue to add “mappability” to its products 
on an ongoing basis, including new release titles. Registered 
users will receive regular updates as this occurs.
  LifeWay Christian Resources is one of the world’s largest 
providers of Christian products and services. As part of Life-
Way’s church resources division, LifeWay Worship developed 
the Worship Project to provide churches of all sizes a unique, 
cost-eff ective, holistic package of worship planning tools that 
includes hymnals, sheet music, accompaniment tracks and 
videos. For more information on SongMap™, and LifeWay-
Worship.com, please visit www.LifeWayWorship.com.
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Econo~Cremation Container and 
Oversize Casket are Low-Cost Solutions 
for Cremations or Burials

SCOTTSDALE,AZ— Johnson Consulting Group, a To-
tal Solutions Company and market leader, is proud to an-
nounce the opening of their offi  ces in Scottsdale, Arizona. 
Record organic and acquisitive growth over the past two 
years has necessitated the move to support the company’s 
growth, expanded product off erings, and market poten-
tial and demand.

Tom Johnson, Chairman, commented, “We believe in 
reinvesting in our businesses with state-of-the-art tech-
nology, innovative business solutions and modern facili-
ties. Our most important and valued asset is what walks 
through our front doors every day.”
 “Th ey are our valued associates and our clients,” he con-
tinued. “Our team has empathy for our Clients’ needs, they 

Johnson Consulting Group opens new offi ce in Scottsdale, Arizona

Tom Johnson Jake Johnson

are highly educated, experienced, and several are licensed 
funeral directors that have the practical experience.”

Jake Johnson, President, commented, “We are privileged 
to serve all sizes of businesses in the funeral and cemetery 
industry. Our goal is to listen fi rst to our client’s needs and 
then respond with solutions that are crafted and custom-
ized to meet and exceed their expectations. We also pride 
ourselves and are deeply committed to off ering all of our 
services at very competitive prices.”
 Th e Johnson Consulting Group would like to extend a 
personal and open invitation to visit us if your plans call 
for you to be in the Scottsdale area. For more informa-
tion, visit the website and sign up for a free newsletter at 
www.johnsonconsulting.com, or call 888-250-7747.

Anchor Audio Upgrades One of its 
Most Popular Sound Systems

Starmark Econo~Cremation Container 

Starmark Harmony Deluxe 29” Oversize

RICHMOND,IN— Starmark Funeral Prod-
ucts’ consumer research has consistently 
shown that even families seeking the most 
economical of cremations appreciate having 
a dignifi ed and attractive container.  If con-
sumers want it, Starmark makes sure that 
funeral directors can off er it. Th e new Star-
mark Econo~Cremation Container delivers 
extra interior width with a smart modesty 
skirt and leak resistant liner. It is available 
with or without an interior. Yet, both ver-
sions have been enhanced with a two-piece 
lid that includes the modesty skirt for min-
imal identifi cation viewings. Th e upgraded 
version includes a modest cotton interior 
that visually completes the background. 
 According to Starmark President Gerald 
Davis, “Funeral directors rarely feel com-
fortable charging cremation consumers 
$100 or more for a plain cardboard box. Our 
new Econo~Cremation Container, with or 
without the cotton interior upgrade, is spe-
cifi cally designed for modest cremation with 
identifi cation or minimal viewing. Best of 
all, funeral directors need not feel guilty. 
Th is product is perfectly suited to fi ll this 
need, aesthetically and economically. Th e 
Econo~Cremation Container meets the 
perception and price point of the consumer 
while providing value and profi tability for 
the funeral professional.” 

 It has long been a dreaded combination 
that created headaches for funeral direc-
tors—a larger person coupled with a need 
for an economy burial or cremation. Th ere 
simply wasn’t an aff ordable product to do 
the job. Starmark President Gerald Davis 
has often heard the problem expressed, “Ask 
a funeral director what the industry needs 
and a very economical oversize product that 
can be either cremated or buried will inevi-
tably be mentioned. So we listened to our 
customers. Our new 29” wide oversize is a 
low priced, cloth covered product created 
specifi cally to fi ll the void.”
 Th e Starmark Harmony Deluxe 29” Over-
size has an outside dimension of 33.75 inch-
es. It is covered in soft gray fl annel with an 
attractive ivory crepe interior and is con-
structed of lightweight laminated corru-
gated fi berboard for maximum strength at 
minimum empty weight. Convenient swing 
bar handles make transport easy for either 
burial or cremations. Th e Harmony Deluxe 
29” Oversize contains no metal and cremates 
quickly and effi  ciently—even the fully func-
tional swing bar handles. Yet, the Harmony 
Deluxe 29” Oversize handles have been test-
ed to over 1250 lb lift capacity, making them 
safe for burial or cremation. Further product 
details are available at www.starmarkfp.com 
or by calling 1-888-366-7335.

TORRANCE,CA— To fi ll the need for a highly portable, yet power-
ful, public address and music system in one inclusive package, An-
chor Audio, Inc., an industry leader in state-of-the-art audio sys-
tems, introduces the BEACON 7500, a new, fully-featured sound 
system within a completely self-contained, durable enclosure that 
brings hi-fi delity sound quality to any remote location. 
 An array of eight neodymium speakers and three neo sub-woof-
ers, a 150 watt AC amplifi er and mixer, a battery capable of de-
livering 125 watts, and the ability to accommodate two wireless 
microphones and a built-in MP3 player rounds out this complete, 
go-anywhere portable sound system. 

 An LED light alerts user the 
battery is drained and needs 
recharging. Th ree LED lights 
display battery charge status, 
and the charging time for 
completely drained batteries 
has been reduced to 7 hours. 
Th e Beacon 7500 can be used 
while charging and not inter-
rupt a presentation.
 Placing portability fi rst, the 
BEACON portable PA sys-
tem resides within a durable, 
airtight, sealed and lockable 
enclosure that aff ords maxi-
mum mobility via built-in 
rollers and a retractable exten-
sion handle. Th e patented case 
snaps open to reveal an array 
of eight midrange speakers 
mounted on an expandable housing that deploys to stand six 
feet tall, thus eliminating the need for a separate speaker stand.
 A built-in amplifi er supplies 150 Watts of power on AC, 
enough to cover a football fi eld with crystal clear sound. Th e 
Beacon public address system also includes a 110/220 VAC 
converter, making it possible to travel the world without wor-
rying about power conversion. Th e rechargeable, on-board 
DC battery packs 125 Watts of power for 6-8 hours, provid-
ing maximum fl exibility for setting up a portable PA system 
wherever needed.
 Two universal input jacks add to the Beacon’s capability as a 
public address system. A “voice over” function can automati-
cally lower the music volume when a microphone is activated, 
allowing clearer speech projection. 

 Applications for this porta-
ble public address system in-
clude: fi eld sporting events, 
county fairs, outdoor con-
certs, hotel banquet rooms, 
a school auditorium, pool 
side, a rally, the theater, cor-
porate meeting rooms, re-
ception halls, on the steps 
of city hall, church func-
tions, transit centers, wed-
dings, and even emergency 
situations such as a shelter 
or near a disaster area.
 For over thirty years Anchor 
Audio has enjoyed an excel-
lent reputation for manufac-
turing rugged, versatile and 
lightweight portable sound 
systems at an attractive price 
point. Anchor Audio sound 
systems are RoHS compliant 
per worldwide standards.
 Prestigious users include the 
White House, British Parlia-
ment, the Hague, all branches 
of the U.S. military, the Swiss 
Army, several renowned uni-
versities, national and regional 
parks, and major resort hotels 
including the Hotel D’Arts.
 For more information, 
you may visit www.an-
choraudio.com, call (310) 
784-2300 or email sales@
anchoraudio.com.

friendly and state-of-the-art. Th e built-in MP3 
player accepts multiple fi les and displays functions 
as used on an LCD screen all enclosed at the top 
of the Beacon case for easy viewing while in use.

 “Th e Beacon 7500 fi lls the need for a portable public ad-
dress system, that also plays music and doesn’t require an audio 
engineer to operate,” says Janet Jacobs, president of Anchor 
Audio. “With ‘plug and play’ design, you simply roll it into 
place, open it up, and start broadcasting high-quality sound 
with enough power to fi ll an auditorium or small stadium.”
 New features and functions make the Beacon 7500 user-
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Memory Pendants® Keepsake Jewelry offers Timeless Way to remember Loved Ones 

Opal Style Ash or Lock of Hair Keepsake

Dichroic Glass Worry Stone, Visible Style

Dichroic Glass Square, Non-Visible Style

Dichroic Glass Rectangle, Non-Visible Style

EVERETT,WA— L. Huff man Studios, an art-
ist owned and family operated business, off ers 
a timeless way to remember loved ones who 
have passed on with their line of Memory Pen-
dants® keepsake jewelry. Memory Pendants® 
are handcrafted out of colorful dichroic glass 
and can be customized to securely hold me-
morial ashes, a precious lock of hair, or both. 
Works of art in and of themselves, they are a 
discreet and elegant way to memorialize rela-
tives, friends and cherished pets.
 With a keepsake of their loved one close 
at hand, the bereaved experiences a sense 
of comfort and peace through the grieving 
process. As beautiful as they are meaningful, 
Memory Pendants® keepsakes are all one-of-
a-kind and come complete with a certifi cate 
of authenticity. 
 Made of fused dichroic glass which refl ects 
a vibrant and lively array of colors, Memory 
Pendants® come in a variety of styles—many 
of which incorporate sterling silver. Custom-
ers select the colors to be used in their piece 
and decide whether or not they would like the 
ash and/or hair keepsakes to be made visible.
 In addition to the lock of hair or ash keep-
sake, which is worn around the neck non-
wearable keepsakes include: Worry Stone, 

Hanging Memorial, and the Hanging Me-
morial/Ornament.
 Memory Pendants® were fi rst created in 2003 
by the artist behind L. Huff man Studios, Linda 
Huff man, after the passing of her cherished dog 
Daisy. Linda decided to create herself a wear-
able keepsake incorporating Daisy’s memorial 
ashes as a source of comfort during that diffi  -
cult time. Since 2003, over 1,200 pendants have 
been uniquely crafted with care. It is Linda’s 
fi rst-hand understanding of the grieving process 
that makes her so sensitive and compassionate 
to her customer’s needs. 
 Many satisfi ed customers are taking comfort 
in the peace of mind that Memory Pendants® 
bring them:
 “I just want to take another minute to tell 
you how much I appreciate all you have done. 
Th is being such an emotional issue, you could 
not have been more caring, sensitive and 
thoughtful. And your responsiveness and 
friendliness have really made this whole pro-
cess such a warm experience. In corresponding 
with you, it is so clear to me that you truly re-
spect your customers’ situation and handle it 
with the full understanding of what your pre-
cious jewelry means to each and every one of 
them. For this, my family and I cannot thank 

you enough,” said Nancy in Colorado.
 We received the sample and information in 
the mail today. Wow, am I impressed! I was sur-
prised; the pendant is truly amazing. We like it 
so much that we are placing the product on the 
fl oor. It’s a pleasure to work with you,” accord-
ing to Monarch Society, Inc., Denver, CO.
 “Mrs. Smith came and picked up the pen-
dant the other day. She (along with the three 
of us) absolutely loved it. She told me that the 
past week had been a very hard one on her but 
when my call came in that the piece was here 
she felt a sense of relief come over her. We all 
think that it turned out beautifully and were 
very impressed by the craftsmanship. I am sure 
that she is going to get many compliments on 
it. It really was a perfect tribute. Th ank you 
again for everything. We were impressed by 
your sensitivity, professionalism and felt com-
fortable with the ease of working with you,” 
wrote Jill Sherman, Frurip-May Funeral 
Home, LaGrange, IN.
 Linda Huff man’s work has earned her inter-
national acclaim as an artist. Her oil paintings 
have been exhibited across six continents. She 

has been represented with Simic Galleries in 
California and the QE II Gallery and Muse-
um in Maui and London, England. For the 
past fi ve years, she has been listed in Marquis 
“Who’s Who in America”, “Who’s Who in the 
World” and “Who’s Who of American Wom-
en.” Th e most meaningful accolades, however, 
are the testimonials provided by customers of 
her Memory Pendants® keepsakes.
 For additional information, contact Charles 
Huff man at chuck@huff manstudios.com or 
visit http://www.memorypendants.com.
  L. Huffman Studios is a small, family-
owned and operated business. Established in 
1992, the studio stands behind every Memo-
ry Pendant® created with a total commitment 
to quality and the highest possible level of 
customer service. Linda Huff man, the artist 
and owner of L. Huff man Studios, is one of 
the fi rst few glass artists in the country to de-
sign and create fused dichroic glass cremation 
pendants. Driven by a sincere desire to off er 
a quality and unique memorial, each piece is 
crafted with a high degree of sympathy and 
respect for the customer.

F.A.C. Marketing hires new Account Executive

Deaton-Kennedy announces 
Partnership with artist Lena Liu

Wilbert recognizes Top Sales 
Performers at Annual Conference

Matt Stewart 
Presented Wilbert’s 
Rookie of the Year 

Award

BROADVIEW,IL— Wilbert Funeral Ser-
vices, Inc. honored the top sales perform-
ers in its licensee network during the com-
pany’s annual sales meeting held recently 
in Chicago, IL. Vice President of Market-
ing Joe Weigel hosted the awards banquet 
which took place during the 
fi nal evening of the confer-
ence. 
 “Every Wilbert Licensee 
organization and every sales 
representative who works 
there is a top performer,” commented Wei-
gel. “But the organizations and the individ-
uals we are honoring tonight have set the 
standard for the rest of our network.”
 Th e following awards were presented dur-
ing the Awards Night ceremonies: Sales 
Rookie of the Year was given to Matt Stew-
art of Suhor Industries in Oklahoma City. 
Outstanding Sales Awards for Licensee or-

ganizations were given to Arnold Wilbert
of Goldsboro, NC; Bickes, Inc. of Decatur, 
IL and Yates Wilbert Vault Company of 
Charlotte, NC. Outstanding Sales for Li-
censee organizations in the Cremation seg-
ment were awarded to Legrand Wilbert of 

Los Angeles, CA; Elm Cap 
Industries of West Hart-
ford, CT and Christy Vault 
Company of Colma, CA.
 Wilbert Funeral Services, 
Inc. is the leading single-

source supplier of burial vaults and cre-
mation-related products and services to 
North American funeral homes. From its 
offi  ces in Broadview, the company licenses 
the right to manufacture burial vaults and 
distribute cremation products under the 
Wilbert trademark to a network of over 
200 licensees and sub-licensees through-
out North America.

JOLIET,IL— Deaton Kennedy, North 
America’s premier bereavement stationery 
provider is pleased to announce a partner-
ship with renowned artist, Lena Liu. “Th e 
wonderfully sensitive art of Lena Liu is both 
meaningful and moving. It touches our 
deepest heartfelt emotions. Th e Deaton-
Kennedy Company is honored to be asso-
ciated with Lena Liu and have the privilege 
of distributing her work throughout the in-
dustry,” said Robert Nobles, CEO of the 
Deaton-Kennedy Company. 
 Lena Liu is an artist of unparalleled popu-
larity. Art lovers around the world enjoy the 
universal yet personal character of her paint-
ings. Beautiful birds, tranquil landscapes and 
breathtaking fl oral and musical still lifes are 
among her collectors’ favorites. 
 Today, avid collectors of her work enjoy 
it across various media, including limited-
edition prints, porcelain collector plates, 

ornaments, fi gurines, music boxes, sculp-
tures, cards, tapestries, bookmarks and cal-
endars. Lena has achieved recognition at 
national shows and exhibits. Th e Collec-
tors’ Information Bureau (CIB) honored 
her as Best Plate Artist of the Year. Th e Na-
tional Association of Limited Edition Deal-
ers (NALED) honored her as Artist of the 
Year. She was named the Canadian Artist 
of the Year at the Canadian Collectible of 
the Year Awards. She was also an inaugu-
ral inductee into the prestigious Bradford 
Exchange Plate Artist Hall of Fame. 
 “I am pleased with the opportunity to 
work with the Deaton-Kennedy Compa-
ny,” said Lena Liu. “I hope that my work 
can provide comfort and inspiration to 
people.” 
 For more information, please contact 
your Deaton-Kennedy representative or 
call (800) 435-4068.

BURLINGTON,IA— F.A.C. 
Marketing is proud to an-
nounce the addition of 
Derek Baker as Account 
Executive.
 With 15 years experience 
owning and operating his 
own businesses, Baker pos-
sesses a wealth of marketing 
and business experience. His 
background encompasses 
many avenues of marketing 
including extensive knowl-
edge in ecommerce and on-
line advertising.
 “Marketing has always 
been a passion of mine,” 

Baker said. “Th is position 
allows me to work closely 
with clients and truly un-
derstand their needs. I’m 
a fi rm believer in personal 
relationship building and 
permission marketing. I 
am looking forward to get-
ting to know our clients and 
helping them fi nd market-
ing solutions that meet their 
needs.”
 “Derek has a unique un-
derstanding of our clients,” 
said Mindy Kraus, Busi-
ness Manager and Creative 
Director of F.A.C Mar-

keting. “As a past business 
owner himself, he is able to 
identify with our clients, 
most of whom are locally 
owned and operated funeral 
homes.”
 Th e growing staff  at F.A.C. 
Marketing is a testament to 
the dedication of their par-
ent company, Woodward 
Communications, Inc., to 
keep the business growing. 
With the recent addition of 
a Junior Graphic Designer 
and now with the Account 
Executive position filled, 
F.A.C. continues to grow 

and off er more services to 
funeral homes across the 
nation.
 F.A.C. Marketing is a full-
service marketing agency. 
With years of experience 
and concentration in the 
funeral industry, the profes-
sionals at F.A.C. Marketing 
are dedicated to providing 
custom marketing solutions 
to each individual funeral 
home. For more informa-
tion on the agency’s mar-
keting services please visit 
www.facmarketing.com or 
call 800-800-5809.

SEND US 
YOUR 
NEWS!

PO Box 5159, Youngstown, OH 44514
Fax (800)321-9040
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WILTON,CT— Under-
groundHumor.com is 
pleased to announce that 
Walter McCall’s new book, 
Funeral Service & Flower 
Cars: Photo Archive, is now 
available in its bookstore.
 Th roughout history, fl ow-
ers have accompanied the 
deceased to their fi nal resting 
place. At fi rst, fl owers were 
carried in the hearse with the 
casket, or in a separate car-
riage. With the advent of the 
automobile funeral, flow-
ers were transported to the 
church or cemetery in big 
touring cars with their tops 
let down. But in the 1930s 
an entirely new kind of fu-
neral vehicle—the Flower 
Car—blossomed in Amer-
ica. Flower cars were built 
on all makes of chassis, from 
luxury Packards, Cadillacs, 
LaSalles and Buicks to Pon-
tiacs and Chevy El Caminos. 
Th e only book ever dedicat-
ed to these unique profes-
sional cars documents the 
evolution of the fl ower car 
from the 1930s to the long, 
low coupes de fl eur still be-
ing built today. A bonus fea-
ture includes a section on 
the other workhorse of the 
funeral home fl eet, the Ser-
vice Car, which transported 
the deceased from home or 
hospital to the funeral parlor 
and hauled caskets and other 
funeral service paraphernalia 
to the church or cemetery.
 Walter McCall is one of 

Messenger introduces 
Earthwise, an 
Earth-Friendly series of 
Coordinated Stationery

Funeral Service Insider’s 
Annual Compensation 
and Casket Surveys is 
Now Open

The “Digital Ad Display” 
is a great way to enhance 
any Funeral Home

Funeral Service & Flower 
Cars: Photo Archive 
now available on 
UndergroundHumor.com

Earthwise series of Coordinated Stationery from Messenger

AUBURN,IN— Messenger 
Corporation, the leading 
funeral stationery supplier 
in North America, has in-
troduced a new earth-friend-
ly stationery series entitled 
Earthwise. Th is new line of 
coordinated stationery fea-
tures earth-friendly materi-
als throughout its design. 
Th e memorial register book 
cover features woven textured 
paper with a 100% renew-
able cotton spine. Th e pa-
per used for the interior and 
cards is made from recycled 
post-consumer fibers and 
is acid, chlorine and Lignin 
free. Th e paper is certifi ed 
by the Forest Stewardship 
Council which is devoted to 
encouraging the responsible 
management of the world’s 
forests. Natural soy-based 
inks are also used through-
out the series.
 “We have had countless 
requests from funeral direc-
tors asking us to create an 
eco-friendly stationery series” 
stated Bob Hoaglund, VP of 
Sales and Marketing at Mes-
senger. “While many of the 
products in our off ering fea-
ture recycled paper and nat-
ural inks, we wanted to de-
velop a product that is more 
in line with the ‘green initia-
tive.” Barrie Fleetwood, Di-

rector of Marketing added, 
“We have always been known 
for our quality and we rec-
ognized the need to provide 
an environmentally friendly 
stationery series without sac-
rifi cing the quality and style 
that our customers have be-
come accustomed to.” 
 Th e new Earthwise statio-
nery series is complete with 
three sizes of service fold-
ers, acknowledgement cards, 
prayer cards, two sizes of lam-
inated bookmarks and can be 
ordered in the popular box 
set. For more information 
about this new stationery se-
ries, please call Messenger at 
1-800-827-5151.
 Messenger, headquartered 
in Auburn, IN, has been in 
business since 1913 and has 
grown to be the most innova-
tive manufacturer of funeral 
stationery products in North 
America. Among a long list 
of their innovations include 
an extensive line of funeral 
stationery products featuring 
the art of Th omas Kinkade, 
known as the “Painter of 
Light.” Messenger also in-
troduced the industry to the 
Box Set for merchandising 
and the Stationery Builder 
Software – a simple-to-use 
tool for printing Messenger 
stationery products.

the most widely known 
and respected fi re appara-
tus historians and authors 
in North America. In addi-
tion to his highly regarded 
American Fire Engines Since 
1900—still considered the 
“bible” of the old fi re engine 
hobby—Walt McCall has 
authored ten Iconografi x fi re 
apparatus and profession-
al car books including the 
landmark Encyclopedia Of 
American Fire Engine Build-
ers. Walt served as Editor of 
Enjine!-Enjine!, the quarterly 
magazine of the Society for 
the Preservation and Appre-
ciation of Antique Motor 
Fire Apparatus in America 
(SPAAMFAA) for 25 years 
and edited Th e Visiting Fire-
man, the annual interna-
tional directory of fi re buff s 
for nine years. McCall has 
also written numerous ar-
ticles for fi re service and an-
tique vehicle publications 
and newsletters in the Unit-
ed States and Canada.
 UndergroundHumor.com 
is the funeral service profes-
sion’s subterranean source 
for gifts and novelties, fea-
turing books, videos, t-
shirts, scale models, an-
tiques and more. Catalogs 
are mailed upon request or 
can be downloaded from 
their website at any time. 
For further information, 
visit www.Underground-
Humor.com or call toll-free 
at 1-800-961-6132.

WALL,NJ— Funeral Service Insider recently opened its 
annual compensation and casket surveys, and the publica-
tion is asking funeral home owners and funeral directors to 
take some time to fi ll them out.
 “Our Casket Survey and Compensation Survey issues are 
two of our most popular issues,” said the newsletter’s execu-
tive editor, Th omas A. Parmalee. “Given the downturn in 
the economy, funeral service professionals are especially in-
terested this year to fi nd out how casket sales and pay levels 
are being aff ected. Th e more responses we get, the better.”
 While answers from the survey are tabulated to help por-
tray what’s going on in funeral service, no one is quoted by 
name unless they give the editor their permission.
 To complete the Annual Compensation Survey, please visit 
http://tinyurl.com/dzruo8.
 To complete the Annual Casket Survey, please visit http://
tinyurl.com/8z3vuu.
 To view a sample issue of Funeral Service Insider visit www.
katesboylston.com/fsi or call 800-500-4585 to subscribe.

HILTON,NY— For a more unique way to display images 
and photos at a memorial service, the Digital Ad Display 
indoor LCD digital signage by Digital Imaging Source 
LLC is a modern aff ordable solution. Th e Digital Ad Dis-
play is available in several sizes from 7” and larger to de-
liver a looped series of high resolution screens, which can 
contain words, photos and video.
 Stationed at a funeral home’s entrance, the digital board 
can direct visitors to the correct parlors. It can be used in 
the casket room as a silent “salesman” featuring your vari-
ous off erings and services. Th e system can also be placed 
in the parlor with a perpetual slideshow celebrating the 
deceased’s life in pictures.
 Available in table top, wall mount and fl oor standing 
confi gurations, the Digital Ad Display can be easily in-
stalled in minutes. Using a standard 110V outlet for op-
eration, either confi guration can easily be moved within 
the funeral home depending on the need.
 Images and video for the Digital Ad Display are stored 
on inexpensive, reliable and readily available fl ash cards. 
Users simply create JPEG and MPEG content using vir-
tually all imaging/video editing programs on the market. 
Once their content is created, they simply transfer (drag-
n-drop) those fi les to the fl ash cards using a standard USB 
read/write adapter. No custom software is required.
 Th e Digital Ad Display does not require a computer or 
network to operate. Th e system is 100% solid-state with 
no moving parts which allows for quiet ultra reliable opera-
tion. Because the system runs of fl ash cards, it eliminates the 
maintenance and complexity issues associated with comput-
er hardware, software, networks and operating systems.
 For more information, please call 585-305-1257, email 
sales@digitalimagingsource.com or visit their website at 
www.digitalimagingsource.com.

1-800-321-7479
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Removals • Embalming
Transportation

~
Graveside Directing
Cremains Scattering

~
Reliable 24 hour Service!

P.O. Box 1861
Greenville, SC 29602
Fax (864) 278-0190

( 8 7 7 )  8 0 8 - 3 8 4 1

www.Carol inaFuneralServices .com

Providing Excellent Service Since 1995

P.O. Box 12684
Charleston, SC 29422

Fax (843) 762-2572

SOUTH CAROLINASOUTH CAROLINA

Columbus

COLUMBUS TRADE & LIVERY
Central Ohio’s Most Trusted Trade Service

John E. Simeone
President and Owner
Phone 614-403-0295

Minutes to Port Columbus International Airport
Service from the Franklin County Coroner’s Offi ce, as well as any nursing home 

or private residence located in Franklin County and central Ohio.
Convenient to the following Hospitals:

Children’s Hospital  Mt. Carmel West Medical Center
Doctors Hospital North  Ohio State University Hospital East
Doctors Hospital West  Ohio State University Medical Center
Fairfi eld Medical Center  Riverside Hospital
Grady Memorial Hospital  Mt. Carmel/St. Ann’s Hospital
Mt. Carmel East Hospital

•  Quality Embalming
•  Graveside Services
•  Full Service Shipping and Cremation
•  Removals/Transfers to and from Any Location

  C

T

  L

Reliable • Professional • Reasonable

24 Hour Pager 1-800-309-4548 

OHIOOHIO

RATES: 1/2” ad $170   •   3/4” ad $205   •   1” ad $245   •   2” ad $405   •   3” ad $535   •   4” ad $635   •   5” ad $745
COLOR: 1/2”, 3/4”, 1” and 2” ads, add $75    •    3”, 4” and 5” ads, add $100

All Shipping Directory ads run for 12 months and are to be prepaid. 
Deadline is the 5th of the previous month. Ad rates are for camera ready copy.

Mail to: Funeral Home & Cemetery News, PO Box 5159, Youngstown, OH 44514  •  Call 800-321-7479  •  Fax 800-321-9040  •  E-mail info@nomispublications.com

DIRECTORYDIRECTORYShipping

Orlando

Serving ONLY the Central Florida Area.

So you can tell your families, 
“Yes, I have a friend there!”

ROBERT BRYANT
A shipping service you can depend on.

877-SHIP2YOU
877-744-7296

24/7
Shipping or 

Cremation

Family Owned and Operated. 
A Robert Bryant Funeral and Cremation Chapel

321 E. Michigan Street, Orlando, FL 32806

toll free 

Boston

FAGGAS
EMBALMING SERVICE

1-800-222-2586
(617) 923-0416

551 Mt. Auburn St. - Exit 17 Off Mass. Pike
P.O. Box 169  Watertown, MA 02471

Nick Faggas, CFSP  •  Adrianne & George Faggas

DREW REMOVAL SERVICE
(301) 218-4329

CALL US WHEN YOUR IMAGE MATTERS...
SERVING WASHINGTON DC • MARYLAND • NORTHERN VIRGINIA

• Embalming • Ship-Outs
• Removals • Refrigeration
•  Arlington Cemetery Drop-Offs

•  Transport up to 400 Miles
•  Dulles Airport  •  BWI Airport  •  Reagan Airport

•  DCMEO / Baltimore MEO / Virginia MEO
•  Complete Shipping starting at $795.00

(Excludes Airfare and Permit Fees)

NOT AFFILIATED WITH ANY PUBLIC FUNERAL HOME

TODD W. DREW
LICENSED DIRECTOR & EMBALMER

HARTFORD TRADE SERVICE
ON SITE CREMATORY

Kevin K. Riley, Funeral Director

860-282-4500
Cell 860-559-7728
Fax 860-282-0393

Serving the Chief Medical Examiner’s Offi ce
and All of Connecticut

456 Tolland St., East Hartford, Connecticut 06108

Convenient To All
Local Hospitals
Area Convalescent
Homes
Connecticut Hospice
Inc. In Branford

24 Hr Professional
Service
Full Shipping and
Cremation Services
Service in the Trade
Service for 23 Years

CONNECTICUTCONNECTICUT FLORIDA FLORIDA Continued

MASSACHUSETTSMASSACHUSETTS

MARYLANDMARYLAND

THE SHIPPING THE SHIPPING 
DIRECTORY DIRECTORY IS IS 

CONTINUED ON CONTINUED ON 
THE NEXT PAGETHE NEXT PAGE

SCARANO SHIPPING

• First-rate, on-site embalming procedures  
that ensure remains arrive from Florida 
in quality condition.

• The promise that you will never lose 
your rightful casket sale to a Florida 
funeral home.

• One guaranteed price without the risk of 
hidden charges, add-ons or extra fees.

1-800-423-5901
www.scaranoshipping.com

When you select Scarano Shipping 
you receive prompt, personal service 

without the risk.

Family owned and operated

- NO CASKET SALE -
Joseph A. Scarano

Owner

Anywhere 
in Florida!

24 hours a day, 7 days a week
Joe Scarano will answer your call 

personally!

FLORIDAFLORIDA

Northeast Funeral Service, Inc.
“One Call Takes Care Of It All”

(718) 683-2710
Ship Out • Ship In

 Direct Cremations • Direct Burials
Removal • Embalming

101-07 101st Avenue Matthew Fantasia
Ozone Park, NY 11416 Anthony D’Angelo

NEW YORKNEW YORK

SOUTHWEST FLORIDA

Fort Myers 
Memorial Gardens
“S.W. Florida’s Finest and Most 

Trusted Shipping Service”

Serving

FORT MYERS, FLORIDA 33907

FFDA

We Work With You,
Not Against You!

877-936-0555
Fax 239-425-9233

Independently 
Owned and 
Operated 
Since 1954

Fort Myers, Cape Coral,
North Fort Myers, Estero,

Bonita Springs, Lehigh Acres, Naples, 
Port Charlotte, & Punta Gorda

Glenn Pomerantz
Managing Director

“Southwest Ohio’s Most Dependable Trade Service”

Storer Mortuary Transport
P.O. Box 33 - Jamestown, Ohio 45335

Phone (937) 302-0306 www.storermortuarytransport.com
Michael A. Storer and Gretchen L. Kell, Owners

24 Hour - Quality Trade Embalming and Removals
Minutes form Cincinnati, Columbus and Dayton, Ohio

Complete Shipping Package
No Casket Sale • Prompt Retrieval

www.kepourosfuneralservice.com

(708) 388-0129
JASON A. KEPOUROS

Funeral Director/Embalmer

Serving Chicago and 
Surrounding Area

RALEIGH - DURHAM - CHAPEL HILL - BURLINGTON

A
S

H
E

V
IL

LE
 - 

M
O

R
G

A
N

TO
N

 - 
H

IC
K

O
R

Y 
- S

TA
TE

S
V

IL
LE

M
O

O
R

E
S

V
ILLE

 - W
ILK

S
B

O
R

O
 - M

T A
IR

Y - B
O

O
N

E
 - E

LK
IN

GREENSBORO - WINSTON SALEM - HIGH POINT - MOCKSVILLE

DIRECTOR SERVICES
SERVING NORTH CAROLINA & NEIGHBORING STATES

EMBALMING  •  REMOVALS  •  SHIPPING
TRANSPORT  •  CREMATION SERVICES

AFFORDABLE SERVICES

DS

SERVING
GREENSBORO - RALEIGH - CHARLOTTE

AIRPORTS

336-751-3111
336-655-9654 CELL

336-679-8871
336-751-1107 FAX

LET US BE YOUR CAROLINA CONNECTION
Providing Quality Service for the Funeral Director for over 25 Years

25
YEARS

NORTH CAROLINANORTH CAROLINA

ILLINOISILLINOIS
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DREW REMOVAL SERVICE  (301) 218-4329
SERVING WASHINGTON DC • MARYLAND • NORTHERN VIRGINIA

SEE OUR AD IN MARYLAND

VIRGINIAVIRGINIA

VA# 703-339-5230
DC# 202-583-0009

24 HOURS • 7 DAYS

Serving:
Washington, DC • Maryland • Northern Virginia

Embalming • Removals • Ship-outs • Transporting
All Military Cemetery Drop-off

Licensed Embalmers (DC • MD • VA)

Specializing in Infectious Disease Cases – Call for Price

$69500
Excluding airfare, fi ling

and permit fees.

ANDRE SANDERS & SONS
MORTUARY SERVICES

DIRECTORYDIRECTORYShipping CONTINUED

TO PLACE YOUR AD HERE
CALL 1-800-321-7479

SLOAN TRANSFER SERVICE, INC.SLOAN TRANSFER SERVICE, INC.
Fully Licensed Service • Ship In • Ship Out

David J. Sloan, Sr., Owner and Operator
David J. Sloan, II, LFD

4340 Granby Rd, Dale City, VA 22193

TOLL FREE (877) 580-7481 • (703) 580-7480(877) 580-7481 • (703) 580-7480
FAX (703) 580-8485(703) 580-8485

Ronald Reagan Washington National Airport (DCA)
Washington Dulles International Airport (IAD)

Richmond International Airport (RIC)

We are honored to provide military interments at
 Arlington, Quantico and Culpeper National Cemeteries.

We provide traditional funeral services, cremation services, long 
distance ground transportation, shipping and receiving services, 

disinterments/reinterments, videograph and photograph services.

Located just south of our nation’s capital. 
Serving the Washington, DC/Virginia Area.

VIRGINIAVIRGINIA  Continued WISCONSINWISCONSIN

MMILLER ILLER MMORTUARY ORTUARY SSERVICESERVICES
NEAR AIRPORT + HOSPITALS + M.E. OFFICE

Most cases shipped in 24 hours.

Th e quality of our work speaks for itself.

Your Funeral Director in Southeastern Wisconsin

1-866-605-15241-866-605-1524
WE WILL MEET OR BEAT ANY PRICE

www.miller-reesman.com

SUBSCRIPTIONSUBSCRIPTION

Name _________________________________________________

Address  ______________________________________________

  ________________________________________________

City __________________________________________________

State ___________________  Zip __________________________

Phone  ________________________________________________

Signature  _____________________________________________

Return To:

PO Box 5159
Youngstown, OH 44514

Master Card, Visa,  American Express 
and Discover Orders:

1-800-321-7479
Fax 1-800-321-9040

FUNERAL HOME & 
CEMETERY NEWS

FUNERAL HOME & 
CEMETERY NEWS

ANNUAL SUBSCRIPTION
 $20.00 Subscription
 $40.00 First Class
 $50.00 Canada & Mexico 
 $65.00 Outside North America 

1-800-321-7479

Customize Your 
Direct Mail 

Program
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Rates

Prices Subject to Change without notice.
No Refunds.

PLEASE NOTE:
We do not take responsibility for 
our boxholders. We hope they will 
respond promptly in a responsible 
manner. PLEASE! DO NOT ask us to 
contact Boxholders. Contact can 
only be made in writing. NO in-
formation will be given regarding 
boxholders.

Th e Funeral Home & Cemetery News does not 
guarantee that the items, positions or services 

advertised are still available, or that the person 
inquiring about the ad will obtain a response.

1 Issue .......(up to 50 words)  ....... $ 50.00
3 Issues ......(up to 50 words)  ....... $125.00

ADDITIONAL COSTS
PER ISSUE

Additional Words ........................$  .30
Box Reply Number ..................... $ 8.00
Boxed Border .............................. $ 5.00
Color Background ...................... $10.00

(Color Background Includes Boxed Border)

All ads appear online at 
www.nomispublications.com

       Mail to: 

PO Box 5159, Youngstown, Ohio 44514

Fax to: 1-800-321-9040
Call: 1-800-321-7479

E-Mail: info@nomispublications.com

Order online at: 
www.nomispublications.com

ADSADSClassified

FUNERAL HOME & 
CEMETERY NEWS

DEADLINE IS 
THE 5th OF THE 

PREVIOUS MONTH

GET A JUMP ON YOUR GET A JUMP ON YOUR 
CLASSIFIED ADVERTISINGCLASSIFIED ADVERTISING

To place an ad 
or to view ads 

prior to publication 
in the 

Funeral Home 
& Cemetery News, 
visit our website at

www.nomispublications.com
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Wanted to Buy ............................................................................................................................. 13

DEPARTMENT INDEXDEPARTMENT INDEX

HEARSES WANTED!

LATE-MODEL HEARSES  WANTED
Selling Outright? Trading? TRAC Lease Ending?

Grand Rapids, MI
PH: 888-432-7737 or 616-538-8100

or, offer on-line at www.hearseswanted.com

Transport your horse-
drawn hearse without 
spending thousands of 
$$$ on an enclosed trailer. 
Custom made covers are 
the answer. These covers 
are waterproof and have a 
soft backing to protect the 
fi nish on your hearse. I have 
transported restored hearses 
through heavy thunder-
storms and wind, without 
any damage. Table orna-
ments for a horse-drawn 
S&S, and horse-drawn 
hearses for sale. For more 
information, contact Art 
Pagel – 262-675-6471 or 
262-339-9300. 1AMJ

CREMATION EQUIPMENT 
FOR SALE: New and pre-
owned cremation equip-
ment, cremated remains 
processor, power casket lift 
table and crematory replace-
ment parts. Permit, shipping 
and installation assistance as 
well as commissioning and 
operator training. Phone: 
800-507-0978. Email ter-
ry@universalcremation-
equipment.com. 2MAM

Antique Cars/Equipment 1 Business Equipment 2

FUNERAL HOME & 
CEMETERY NEWS
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ALABAMA FUNERAL 
HOME AND CEMETERY 

FOR SALE
OWNER MUST SELL this 
great small funeral home 
and cemetery in Northeast 
Alabama.  Funeral home 
handles 55 cases per year 
and fifty year old 17 acre 
cemetery handles 45 inter-
ments. Email me today for 
more information: clift-
dempsey@gmail.com. 5FMA

RURAL ARIZONA 
FUNERAL HOMES

Two funeral homes and four 
bedroom family residence. One 
hour from Phoenix area with 
excellent growth potential. 
100 cases yearly, extensive pre-
need sales, mostly traditional 
services. Family owned for 58 
years. Qualifi ed fi nancially 
responsible inquiries to 520-
363-5353 or e-mail azmortu-
ary4sale@yahoo.com. 5MAM

Funeral Home and 
Business For Sale

Upscale Manayunk-Philadel-
phia. Across from Catholic 
Church. 3 BR, marble bath 
and kitchen, DR, LR, 7 clos-
ets. Only $375,000. Reply 
609-748-1369 or 215-483-
3512. 5MAM

CALL NOW! 1-800-438-9329

All pre-owned vehicles are garage kept, serviced and safety inspected. 
Flexible fi nancing and walk away leases available.

Order your 2009 Eagle fi rst call van 
or fi rst call suburban TODAY!!

1-800-438-9329 Visit our website
www.colonialcars.net

Family Owned 
and Operated

Colonial Professional Cars Ltd

Coaches 

Limousines

2004 Eagle “Kingsley”/Cadillac
black exterior/blue leather, low miles!

April Availability

1995 Henry Brothers/Cadillac
white exterior, black top, $3,995.00!

2004 LCW/Cadillac
white exterior/blue leather 3” raised roof

1998 S & S Masterpiece/Cadillac
silver exterior/black top, low miles!

2004 Eagle “Ultimate”/Cadillac
white exterior/blue leather, only 18,000 miles!

2000 Eureka/Cadillac
black exterior/black leather TCT Coach Sales ~ 508-581-9268

Visit our web site ~ www.tctcoachsales.com

HEARSES IN STOCK

2001 CADILLAC S&S MASTERPIECE BLK / BLUE
50,000 MILES COMMERCIAL GLASS

2000 CADILLAC S&S MASTERPIECE BLK / GRAY
ONLY 39,000 COMMERCIAL GLASS

1999 CADILLAC FEDERAL BLK / BLUE 46,000 MILES
CLEAN AS A WHISTLE! CALL FOR A QUOTE !

1998 CADILLAC S&S MASTERPIECE , BLACK/TAN

LIMOUSINES IN STOCK

2006 CADILLAC 6 DR SILVER / BLK RAISED CLOTH TOP,
15,000 MILES SHARP PAINTED POST,
SAVE THOUSNADS OVER NEW !

2002 CADILLAC 47” 6 DR BLACK / BLACK 3 TO CHOOSE
FROM MILES ARE BETWEEN 28 AND 39K JUST IN !

BENNETT FUNERAL COACHES
KRYSTAL COACHES & LIMOUSINES

EXECUTIVE LIMOUSINES
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Funeral Business For Sale 5

 SPECIALTYSPECIALTY HEARSE & LIMOUSINE HEARSE & LIMOUSINE 
SALES CORP.SALES CORP.

Family Owned and Operated for Three GenerationsFamily Owned and Operated for Three Generations

PHONE 800-349-6102PHONE 800-349-6102  ••  FAX 516-349-0482 180 DUPONT STREETFAX 516-349-0482 180 DUPONT STREET  ••  PLAINVIEW, NY 11803PLAINVIEW, NY 11803

SPECIALTYHEARSE.COMSPECIALTYHEARSE.COM

WE HAVE THE LOWEST PRICES!WE HAVE THE LOWEST PRICES!

FREE DELIVERYFREE DELIVERY
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Price: $31,495
Stock No: 6399

Miles: 33,666

Color: Black

Vinyl Roof Color: Black

Body Type: Limousine

Price: $31,495
Stock No: 6319

Miles: 41,224

Color: Black

Vinyl Roof Color: Black

Body Type: Limousine

Price: $31,495
Stock No: 6400

Miles: 39,630

Color: Black

Vinyl Roof Color: Black

Body Type: Limousine

Price: $29,495
Stock No: 6402

Miles: 36,666

Color: Blue

Vinyl Roof Color: Blue

Body Type: Limousine

Price: $25,900
Stock No: 6466

Miles: 94,923

Color: Black

Vinyl Roof Color: Black

Body Type: Hearse

Price: $31,495
Stock No: 6318

Miles: 39,314

Color: Black

Vinyl Roof Color: Black

Body Type: Limousine

Price: $29,495
Stock No: 6403

Miles: 33,620

Color: Blue

Vinyl Roof Color: Blue

Body Type: Limousine

2005 CADILLAC2005 CADILLAC 2005 CADILLAC2005 CADILLAC 2005 CADILLAC2005 CADILLAC

2005 CADILLAC2005 CADILLAC 2005 CADILLAC2005 CADILLAC 2005 CADILLAC2005 CADILLAC

2003 CADILLAC2003 CADILLAC

Internet Manager - Maurizio "MO" Misilli   E-mail maurizio@shasco.com   Cell 516-816-9065
New Jersey Offi ce – Joe Vasta    E-mail jv4203@verizon.net   Phone 201-851-7492  

Volume Dealer of the Year 
2008

Dealer of the Year 
2008

FEATURE ARTICLES
MONTHLY COLUMNS

CALENDAR OF EVENTS
CLASSIFIED ADS
can be found online at 

www.nomispublications.com

FUNERAL HOME & 
CEMETERY NEWS

Th e New

Family Owned and Operated Since 

Previously published as the YB News
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Upstate New York Funer-
al Home for sale. Fam-
ily owned, 4 bedroom family 
quarters upstairs, excellent 
one person business, quali-
fied, financially responsible 
inquiries only. Email fddeka-
lb@gmail.com. 5FMA

Afro American Funeral 
Home in Central Missouri. 
70+ cases. Excellent loca-
tion and facilities. (660) 
584-7000. 5FMA

Established for over 
75 years, this beautiful 
historic funeral home 
does 50-70 cases per 
year and carries less than 
3% accounts receivable. 
Has over a million dollars 
in pre-need contracts. 
Live, work and play in the 
beautiful Sangre de Cris-
to Mountains of northern 
New Mexico. Real estate 
can be included in the 
price if buyer so desires, 
however funeral home 
space is  avai lable for 
lease. Serious inqui-
ries only, please email 
mainoffice505@yahoo.
com or phone (505) 
328-5864. 5BAMJ

WESTERN NEW YORK 
FUNERAL HOME FOR SALE
Well established Livingston 
County funeral home serv-
ing 28+ families. Turnkey 
operation. Extensive prepaid 
funeral trust accounts. Ap-
proximately 7,000 sq. ft., 
two-story colonial. Two large 
chapels. Spacious living quar-
ters on second floor. Four 
rental apartments. Lead car 
and hearse included in sale. 
Owner will hold small second 
mortgage for qualifi ed buyer. 
Call (585) 658-2026. 5A

 

New 9000 sq. ft. state-of-the-art 
Diagnostic and Total Repair Facility 
designed for you

31920 Vine Street  •  Willowick, Ohio 44095  •  (440) 516-5466 (LIMO)
MIKE URDA - OWNER

We understand 
the needs of the Limousine 

and Funeral  Industries
ASE Certifi ed Technicians 

We honor most Coach Builder Warranties

www.limotecserv.com

ADSADSClassified

 

Funl Busn For Sale Cont’d 5

PLEASE NOTE: We do not take responsibility for our box holders. We 
hope they will respond promptly in a responsible manner. PLEASE! 
DO NOT ask us to contact Box holders. Contact can only be made 
in writing. NO information will be given regarding box holders.

ADVERTISING DEADLINE IS THE 5th OF THE PREVIOUS MONTH... DON’T LET IT PASS YOU BY!

To Place 
Your 
Classifi ed 
Ad ...

FUNERAL HOME & 
CEMETERY NEWS

Classifi eds 
Online

CLASSIFIEDS ONLINE 

Call 1-800-321-7479 
or visit our website at 

www.nomispublications.com
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West Virginia Funeral Di-
rector looking to purchase 
a funeral home in West 
Virginia. Buyer is looking for 
a funeral home that handles 
at least fi fty calls. Interested 
sellers should send contact 
information along with ask-
ing price, number of calls, 
and cremation rate to the 
following address. All in-
quires will remain confi den-
tial. Reply to: Nomis Publi-
cations, Inc., PO Box 5159, 
Dept. 661, Youngstown, 
OH 44514. 6A

Flower Cars For Sale
2006 and newer ready for 
delivery. Starting at $35,500. 
Or your 2006 sedan or newer 
plus $18,500. Call 718-747-
1301. 8MAM

MATCHING SET 
2000 Lincoln Hearse (Krys-
tal). Bought new, silver and 
black, 30,000 miles, perfect 
shape. 2001 LCW 100” 
Stretch Limousine. Si l-
ver and black, 9-passenger, 
perfect condition, new elec-
tronics, DVD, stereos, etc., 
51,000 miles. Both cars a real 
buy at $35,500. Call (814) 
539-5634 or email frank@
ducafuneralhome.com for 
pictures.  8A

1993 Matching Cadillac 
Hearse and two six-door 
limousines. Excellent condi-
tion. $12,000 for all three. 
Call (402) 467-5200. 8AMJ

Richard Palandech
2009 Chevy Express Van w/casket

table & entry ramp
2009 Chevy Suburban w/custom 

casket tbl w/8 built in rollers w/
entry ramp

2004 Chev Astro Van w/casket tbl, blu
2000 Chevy Suburban w/casket table 

& entry ramp
1999 Cadillac 6-Door Limo
1995 Chevy Astro Van, gray
1994 Cad Eureka Coach, blk, 36k mi
1994 Chevy Suburban, blue/silver
1992 Chevrolet Astro Van, blue
1990 Cadillac Funeral Coach, blk
1988 Cadillac Superior Coach, slvr/slvr

Call (708) 423-4747 8BA

Funeral Business Wanted 6 Hearses/Limousines 8

Tell them you 
saw their Ad 
FUNERAL HOME & 
CEMETERY NEWS

NOW IN 
STOCK!

THE 
2009 
EDITIONS

Call 
1-800-321-7479
or visit

www.nomispublications.com

 

2005 DODGE GRAND CARAVAN, WHITE EXT, GRAY INT W/61,600 MILES
1998 CADILLAC EUREKA BLACK EXT, BLACK INT W/55,285 MILES

1994 LINCOLN SUPERIOR, SILVER BODY, BLUE INT 

 CONAWAY’s
P.O. BOX 1132, UNIONTOWN, PA 15401

8 0 0  3 3 3  2 5 3 3
724 439 8800 / FAX: 724 439 6404

VISIT OUR WEB PAGE AT:
www.conawaysales.com

FINANCING THROUGH TCF EQUIPMENT FINANCE
WE ARE ABLE TO STRUCTURE YOUR FINANCE 

TO SUIT YOUR NEEDS. 

FINEST USED VEHICLES IN THE COUNTRY!!!

SERVING THE FUNERAL INDUSTRY 
FOR 42 YEARS!!!

WILL SHIP ANYWHERE IN THE COUNTRY
REASONABLE RATES.....WE ALSO SHIP OVERSEAS

WORLD WIDE SUPPLIERS SINCE 1971
LET US HELP YOU WITH YOUR LETTER OF

CREDIT AND FREIGHT FORWARDING NEEDS

ONE STOP FOR EVERYTHING - SERVICE
AND REPAIRS - RESTORATION AND

CONVERSIONS - IN HOUSE STATE OF
THE ART BODY SHOP - LOANER UNITS

NO NEED TO LOOK ANYWHERE ELSE -
WE HAVE IT ALL!!

CALL FOR INFORMATION ON THE VEHICLES SHOWN AND FOR OUR COMPLETE LIST OF ADDITIONAL LOW MILEAGE UNITS

8 0 0  3 3 3  2 5 3 3

2009 CADILLAC ESCALADE W/FULL CONVERSION
BLACK EXTERIOR, GRAY INTERIOR

IF YOU ARE CONSIDERING LEASING:

2003 CADILLAC S&S 47” 6-DOOR LIMOUSINE
WHITE EXTERIOR, BLUE INTERIOR W/25,408 MILES

2005 LINCOLN S&S 6-DOOR LIMOUSINE
WHITE EXTERIOR, BLUE INTERIOR W/9,408 MILES

2001 LINCOLN S&S 6-DOOR LIMOUSINE
BLACK EXTERIOR, BLACK INTERIOR W/48,305 MILES

NOT PICTURED NOT PICTURED
1999 CADILLAC S&S 6-DR LIMOUSINE, BLK EXT & BLUE INT W/38,420 MILES

1996 CADILLAC 6-DOOR W/FLIP SEAT, SILVER EXT W/33,500 MILES

2006 LINCOLN S&S 6-DOOR W/21,403 MILES
BLACK EXTERIOR, BLACK INTERIOR

1999 CADILLAC EUREKA 6-DOOR LIMOUSINE
BLACK EXTERIOR, BURGUNDY INTERIOR W/12,400 MILES
NOT PICTURED-BLACK EXT & BLUE INT, ONE OWNER

2008 CADILLAC S&S MASTERPIECE COACH W/38 MILES
WHITE BODY, BLUE TOP, BLUE INTERIOR

2003 LINCOLN FEDERAL COACH W/40,279 MILES
BLACK EXTERIOR, BLACK INTERIOR

2003 CADILLAC S&S MASTERPIECE COACH W/38,627 MILES
BLACK EXTERIOR, BLUE INTERIOR

ORDER A NEW 
2009 S&S MEDALIST FOR $1040 p/m

2005 CADILLAC S&S MEDALIST COACH W/18,749 MILES
BLACK EXTERIOR, GRAY INTERIOR

2009 TAX LAW - BUY NOW -
CAN DEDUCT UP TO $133,000.00

FOR VEHICLE PURCHASE!

BUY HERE & PAY HERE

TIME TO BUY INTEREST IS DOWN!

1994 CADILLAC SUPERIOR W/41,536 MILES
WHITE EXTERIOR, BLACK INTERIOR

Please Visit Our Website at www.hanleycoach.com

Authorized Dealer for

1-800-424-9093 St Louis, MO

HANLEY COACH SALES
1-800-424-9093

FINANCING AND
LEASING AVAILABLE

WE HAVE SEVERAL 
2004 & 2005 COMING IN

COACHES
2005 Cadillac S&S Coach ......................................................................Wht/Wht Ext/Blue Int ......................................................... 39,000 mi
2005 Cadillac S&S Coach ......................................................................  Blk/ Blk Ext/Blue Int ............................................................. 39,000 mi
2005 Cadillac S&S Coach ......................................................................Blk/Blk Ext/Blue Int .............................................................. 44,000 mi
2004 Cadillac S&S Coach ......................................................................Blk/Blk Ext/Blue Int .............................................................. 37,000 mi
2003 Cadillac S&S Coach ......................................................................Wht/Wht Ext/Blue Int ......................................................... 42,000 mi
2001 Cadillac Superior Coach .............................................................Wht/Wht Ext/Blue Int ......................................................... 19,000 mi
1998 Cadillac M&M Coach ...................................................................Blk/Blk Ext/Blue Int .............................................................. 48,000 mi
1996 Cadillac Federal Coach ................................................................Blk/Blk Ext/Blk Int ................................................................. 48,000 mi
1992 Cadillac Federal Coach ................................................................Wht/Wht Ext/Blue Int ......................................................... 24,000 mi
1990 Cadillac S&S Victoria ....................................................................Blk/Blk Ext/Burg Int .............................................................. 72,700 mi

LIMOUSINES

SPECIALTY VEHICLE

2005 Cadillac S&S 6-Door Limo ..........................................................Wht/Wht Ext/Blue Int ......................................................... 22,000 mi
2003 Cadillac S&S 47” 6-Door Limo ..................................................Wht/Wht Ext/Blue Int ......................................................... 13,000 mi
2003 Cadillac S&S 47” 6-Door Limo ..................................................Wht/Wht Ext/Blue Int ............................................................9,200 mi
1999 Cadillac Eureka 6-Door Limo ....................................................Wht/Wht Ext/Blue Int ......................................................... 39,000 mi
1997 Cadillac M&M 6-Door Limo .......................................................Blk/Blk Ext/Blue Int .............................................................. 68,000 mi
1996 Cadillac Superior 6-Door Limo .................................................Blk/Blk Ext/Blk Int ................................................................. 78,500 mi

2005 GMC Denali XLT ..........................................................................Wht Ext/Neutral Int ............................................................ 72,000 mi
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1993-1999 Cadillac 
Coach and Limousine Parts

Shipped Nationwide
Mullen Coach, LLC 

800-548-4040 
www.MullenCoach.com
 8CFMA

HEARSE & LIMOUSINE 
MATCHED SET

Matching set 2001 Eureka 
Cadillac Hearse with 37K 
miles and 2001 Cadillac 65” 
24-hour car with 46K miles 
with fl ip seats.  Both black vi-
nyl roofs on silver. Southwest 
PA funeral home. Excellent 
condition, no defects. Seri-
ous inquiries only. Hearse: 
$29,900. Limo: $25,900. 
Email paul@h-fs.com or 
call 412-580-3586. 8CMAM

2004 Lincoln Eagle Elite 
Hearse. Hearse with electric 
table, half-crown roof, wig-
wags, strobes, under 16K 
miles. Southern California. 
One owner, car garaged. 
Pristine, current model and 
in new condition. Priced to 
move! For more informa-
tion and pictures go to 
www.tributeenterprises.
com and click “inventory” 
or call 562-715-4594. 8CAMJ

Hearses/Limousines Cont’d 8
Sales Pros Wanted!

 Rob-Win Press, a 70 year 
old supplier of highest qual-
ity printed and other funeral 
supplies, is expanding their 
National Sales Team into sev-
eral high potential territories 
including, but not limited to, 
Pennsylvania, New Jersey 
and Virginia.
 If you’re a proven sales 
pro, preferably with funeral 
industry experience, come 
grow with us! We want high-
ly motivated, personable, 
professionals with great 
communication skills. 
 This is a commission based, 
independent sales repre-
sentative position requiring 
weekly travel throughout 
the territory. Our products 
include register books, ac-
knowledgement cards, ser-
vice folders and other funeral 
related products. We provide 
the sales leads, new prod-
ucts, training, advertising/
promotion support, leader-
ship and unlimited income 
potential. You provide the 
sales expertise.
 Visit our web site at 
www.robwin.com. Quali-
fied candidates should 
e-mail a cover letter and 
resume attachment to 
Pete@Robwin.com or fax 
both to 610-776-1433, at-
tention Pete Bennett. 9A

SALES & DISTRIBUTION 
OPPORTUNITIES

 If you are presently call-
ing on funeral homes, or 
if you are a casket dis-
tributor in Indiana, Illinois, 
Kentucky, Ohio or Michi-
gan, and you would like 
an opportunity to earn 
substantial additional in-
come by taking on an ad-
ditional product line, we 
would like to talk to you.
 Sycamore Casket Com-
pany pays generous com-
missions and provides 
protected sales territo-
ries. Additionally, most 
distributors qualify for a 
totally investment-free 
way to add a selection of 
market-proven imported 
caskets to their product 
line. 
 Sycamore Casket Com-
pany, located in India-
napolis, Indiana, is a lead-
ing importer of metal 
and hardwood caskets. 
For more information, 
please reply in com-
plete confidence to: 
Sycamore Casket Com-
pany, LLC, PO Box 665, 
Indianapolis, IN 46206. 
Or call toll-free 866-
363-5505. 9CAMJ

SALES REPRESENTATIVE 
WANTED

Thacker Caskets, Inc., the 
nation’s fastest growing cas-
ket manufacturer, is seeking 
skilled sales professionals 
to join our expanding sales 
team. If you have proven 
sales abilities, enjoy hard 
work, and are motivated to 
succeed then we encourage 
you to learn more about our 
straight commission oppor-
tunities. We offer unlimited 
earning potential, a fast 
paced and supportive sales 
environment, and the back-
ing of a three-generation, 
family owned company with 
a new, state-of-the-art cas-
ket factory. Some overnight 
travel is required. Sound 
Good? Fax or email your 
resume, and a cover letter 
to Michael Beardsley, VP, 
Sales & Marketing at 315-
687-7428 or casketeer@
aol.com  9AMJ

Help Wanted 9

SALES MANAGERS
Twelve Florida locations. 
Sales managers needed. In-
dependent owner. Leads, di-
rect mail. Great commission, 
excellent facilities. Come 
Grow With Us. 386-235-
8045. 9AMJ

www.nomispubl i cat ions . com

 

“Specialists in Funeral Coach
Conversion Work”

Hearses - Limousines - Conversion Coaches

25 Used Hearses & Limousines from 1984 on up.
Call Joe or Tony Molina

1-800-506-1983
(314) 781-1500  - St. Louis, MO

Fax (314) 781-1507

5715 Manchester Ave., St. Louis, MO 63110 

2009 Superior Cadillac Statesman Hearse

2006 Royal Chrysler Town & Country Multi-Purpose Coach, silver.
2003 Federal Cadillac Renaissance, oval window, black w/black top.

2001 Superior Cadillac, 47” 6-dr, black, Sharp!
2001 Federal Cadillac Coach, silver w/black vinyl top, Sharp!

2001 & 2000 Superior Cadillac Statesman Supreme, dark blue.
2000 Superior Lincoln Diplomat, black, low miles.

1999 Eagle Cadillac Ultimate, dark blue.
1999 Federal Cadillac Renaissance, silver.

1999 Superior Cadillac, 49” 6-dr, black w/black top.
1998 S&S Cadillac Masterpiece, Commercial Glass, white, Sharp!

1996 Federal Renaissance Coach & Federal 6-dr Limo, black. 
1994 Superior Cadillac Sovereign, Commercial Glass, white.

1994 Superior Cadillac Statesman Landau, black.
1992 Superior Cadillac Crown Sovereign, white w/black roof.

For the 

Classic Collec tors!
1984 Superior Cadillac Crown Sovereign 

White/Blue Int., Only 11,800 miles, Like New!
serious inquiries only
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2004 LINCOLN EAGLE HEARSE
white with black top and black leather

2003 CADILLAC S&S 6-DOOR LIMO
white with black top and black leather

2004 CADILLAC S&S VICTORIA HEARSE
black with blue leather

CLEVELAND OFFICE

 1-888-321-6613
11723 Detroit Avenue • Cleveland, Ohio 44107

216-228-2290 • Fax 216-226-3624

 Visit our website at www.americancoachsales.com

2004 CADILLAC EAGLE FLOWER CAR 
black with gray leather

2004 CADILLAC DABRYAN 5-DOOR LIMO 
silver with gray top and gray leather (3 in stock)

 HEARSES  LIMOUSINES
2005

Cadillac S&S 6-door (4 in stock) ..............................blue/blue leather
2004

Cadillac DaBryan 5-door (2 in stock) ......silver/gray top/gray leather
Cadillac Federal 6-door ......................................... black/black leather
Cadillac LCW 24-hour ........................................... black/black leather
Cadillac DaBryan 5-door ....................................... black/black leather

2003
Cadillac LCW 6-door  ............................................ black/black leather
Cadillac S&S 6-door ..............................white/black top/black leather
Cadillac S&S 6-door ............................... gold/black top/black leather

2002
Cadillac Federal 6-door .............................................blue/blue leather

2001
Lincoln S&S 24-hour ............................................... black/blue leather

2000
Cadillac S&S 6-door ..................................................blue/blue leather

1998
Cadillac S&S 6-door .......................................white/burgundy leather

1997
Cadillac S&S 6-door ................................................ white/blue leather

2005
Cadillac S&S Hearse .................................................blue/blue leather

2004
Cadillac Eagle Flower Car.......................................black/gray leather
Cadillac S&S Hearse ............................................... blue/black leather
Lincoln Eagle Hearse (2 in stock) ........white/black top/black leather
Cadillac S&S Victoria ................................................blue/blue leather
Cadillac S&S Victoria .............................................. black/blue leather

2003
Lincoln S&S Hearse .............................................. black/black leather

2001
Cadillac Eagle Hearse ...............................................blue/blue leather

2000
Cadillac S&S Hearse .................................................blue/blue leather

1998
Cadillac S&S Hearse .................................................blue/blue leather

1990
Cadillac S&S Victoria .....................................white/burgundy leather

1998 Cadillac S&S, Masterpiece, Gold, 55k mls, Not Nice .............................................$7450
1996 Cadillac Eagle, Ultimate, Black 56k mls .................................................................$6950
1994 Cadillac S&S, Commercial Glass, Blue, Some Rust ..............................................$4450
1994 Cadillac Federal, White, 119k mls ..........................................................................$3950
1994 Cadillac Federal, 71k mls, Navy Blue .....................................................................$6950
1993 Buick Eagle, Navy Blue, 76k mls ............................................................................$4450
1993 Cadillac Superior, Silver, 58k mls ...........................................................................$4450
1980 Cadillac S&S, White, 59k mls .................................................................................$2650

2000 Lincoln DaBryan, Black, 162k mls, 90”, Some Rust ...............................................$7450
2000 Cadillac Federal, Black, 101k mls, “EDGY” ............................................................$8950
1999 Cadillac M&M, Black, 54k mls ................................................................................$6950
1998 Cadillac S&S, Commercial Glass, Gold, 58k mls, Not Nice ...................................$7500
1998 Cadillac Superior, Silver, 82k mls, One Owner, Overheats! ...................................$2500
1994 Cadillac S&S, Commercial Glass, Black, Flip Seat, 1-owner .................................$5450
1993 Cadillac Superior 65”, Navy, 82k mls ......................................................................$4950
1992 Buick Eureka, Navy, 27k mls, Like New .................................................................$5950

 HEARSES  LIMOUSINES

OVER 70 USED VEHICLES AT OUR CINCINNATI OFFICE 1-888-321-6613

FIRST CALL
2009

Chrysler Eagle 1st Call.......................... silver/black top/gray interior

2008
Chrysler T&C Van ................................................... black/gray interior

2003
Chevy Eagle 1st Call .............................................. white/gray interior

MAXIMIZE YOUR
TAX BENEFITS

when making Equipment Purchases . . .
It’s Time 

to Spring into 
a Fresh Look

Take Advantage of Today’s 
Low Interest Rates

  BOX 488 LEXINGTON, MA 02420
TOLL FREE - 1-800- 445-4526...

ADSADSClassified

FuneralStaff, LLC
Offers Opportunities 

In Funeral Service
FuneralStaff, the industry 
leader in recruiting and staff-
ing, has immediate openings 
for Managers, Funeral Direc-
tors/Embalmers, Arrangers, 
and Sales Reps Nationwide. 
If you are career minded and 
looking for opportunities for 
advancement, then visit our 
website and complete a 
free Job Seekers Profile 
at www.FuneralStaff.com. 
We are always accepting 
new client companies in 
need of quality talent! We 
Now Offer Pet Cremation 
Consulting! 9MAM

Sales Position Available for 
a Leader in the Funeral Ser-
vice Industry. Candidates 
need a strong sales back-
ground and must be willing 
to travel. Please send resume 
including references and sal-
ary history to: Nomis Publi-
cations, Inc., PO Box 5159, 
Dept. 660, Youngstown, 
OH 44514. 9BA

Funeral Director/Embalmer 
Wanted

Family owned business doing re-
movals, embalming, cremations, 
international shipping, etc. Bas-
setts A to D Mortuary Services 
is looking to relocate an expe-
rienced director/embalmer to 
Amarillo, Texas to assist with and 
grow with our business. Salary 
negotiable DOE. Please send 
resume to bassettsatod@
sbcglobal.net or call 806-570-
5695 for information. 9AMJ

ATTENTION: JOBBERS 
WANTED IN ALL STATES!
Want to earn extra money? 
I am looking for people who 
might be interested in selling 
funeral supplies to mortuar-
ies and funeral homes in the 
area they live in. I have over 
25 products which I get di-
rectly from the manufacturer. 
Pretty much a “turn key” 
business. Drop shipping is 
available. For more details 
call 888-688-2788. 9A

Help Wanted Cont’d 9

Customize Your Direct Mail Program
Call 1-800-321-7479
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ADSADSClassified

Phil Mathis, Manager

Professional Vehicles Dept

1525 Kenwood Avenue

Alexandria, VA 22302

Office (703) 647-8836

Cell     (703) 906-4576

Toll    (866) 370-4515 

Fax     (703) 998-6062

pmathis@lindsaycadillac.com

lindsaycadipvd@aol.com

The Mid-Atlantic’s largest full service 
Livery and Funeral Vehicle Dealer, 
featuring Federal and Accubuilt.

eLINDSAY.com
Master GM Dealer

Pre-Owned Professional 
Vehicles, all with under 
40,000 miles

As well as new Federal and Accubuilt 
lines in stock and ready for Immediate 
Delivery

2001 Cadillac Eagle Ultra
2002 Cadillac Federal Renaissance
2003 Federal Raised Roof Dark Blue (Pair)
2004 Cadillac Federal Renaissance
2004 Cadillac Masterpiece w/ a Viewing                               
  Window
2007 Cadillac Federal Renaissance
2008 S&S Medalist
2009 Cadillac Federal Renaissance

CUSTOM PRINTED TICKETS
for raffl es, lodge, church or 
any other event. Specializing 
in numbered tickets with tear 
stubs on heavy weight stock 
with choice of colors. Each 
order individually done. 30 
years experience. Send SASE 
for samples and first time 
discount. Chapel Printing 
Service, PO Box 94, Chi-
nook, WA 98614. 10FMA

China prices to your 
door at 30-50% of US 
wholesale prices, and 
are available for cas-
kets, urns, and monu-
ments! Bulk and indi-
vidual orders available! 
We provide you: product 
quality assurance and 
inspection, logistics han-
dling door to door, coor-
dination of all documen-
tation, etc. Other product 
information, photos, and 
prices, please contact 
us directly. (360) 283-
5278. Email: camson-
ron@gmail.com or visit 
www.camjia.com. 10MAM

Doctor of Mortuary 
Science

Ea r n  your  PhD f rom 
the National Academy 
of Mortuary Science in 
about six months. In busi-
ness s ince 1987. You 
must be dual licensed 
and have conducted at 
least 1,000 funerals. We 
only accept six candi-
dates per year. No class-
es, totally lifework based. 
Call Stephanie at 866-
588-NAMS (6267). All 
requirements at www.
DrKloss.com, or email 
Duke@DrKloss.com. 10CAMJ

Miscellaneous 10

Pre-need Sales
Raleigh, North Carolina

The Cremation Society of 
the Carolinas is in need of 
licensed funeral home direc-
tors to do full time pre-need 
sales. Our professional staff 
and high volume of business 
makes this a great place to 
build a career. Fax resume to 
Bill Junell at 423-614-4791 
or email to billjunell@bell-
south.net for confi dential 
interview.  9MAM

Help Wanted Cont’d 9

Tell them you 
saw their Ad!
FUNERAL HOME & 
CEMETERY NEWS
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CALL TODAY!

VISIT US
ONLINE! www.parkssuperior.com
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2005 Federal Coach Cadillac Hearse
Silver w/Black Top - 31,000 Miles - Very Clean - Chrome 

Wheels - Factory Warranty
Lease For $735.00 +TTL

2006 Eagle Coach Cadillac “Ultimate”
Black w/Crown Band - Lower Chrome - 15,000 Miles - 

Like NEW Inside and Out - Full Warranties
Call Today For More Information 800-229-5008!

2005 Eagle Coach Dodge First Call Vehicle
All Black w/Full Vinyle Top w/Removable Window Panels - Chrome Bows 
- Full Removable Casket Floor w/Roller & Bier Pins - One Owner Vehicle  - 

Purchase For $13,900.00

2005 Superior Coach Cadillac Hearse
Black - Only 24,000 Miles - Lower Chrome - Chrome Wheels - Very Clean - 

Left Hand Door Hinge
Lease For $749.00 +TTL

2005 LCW Lincoln 65” Cohort 24 hr. Limousine
Silver - 3.5 Raised Roof - Reverse Center Seat - Electric Partition - 6-Doors - 

Excellent Shape
Purchase For $27,900.00

2004 Federal Coach 46” Lincoln 6-Door
All Black w/Black Leather - LOW Miles - Approx. 18,000 Miles - 3.5 Raised 

Roof - Extremely Clean - One Owner
Lease For $499.00 +TTL

2004 S&S Coach Lincoln Hearse
All Black w/Black Leather - Only 21,000 Miles - Flagstaffs - Lower 

Chrome - Excellent Shape
Lease For $699.00 +TTL

2004 Superior Coach Cadillac Hearse
Black - Only 15,000 Miles - Chrome Wheels - Lower Chrome 
Molding - B&C Pillar Chrome - One Owner - Extremely Clean

Lease For $729.00 +TTL

2003 S&S Coach Cadillac Hearse
All Black - Higher Mileage @ 56,000 Miles - Very Clean - One Owner - Was 

Serviced In Our Shop - Ready To GO!
Lease For $599.00 +TTL

2004 Eagle Coach Cadillac “Ultimate”
Dark Blue w/Blue Leather - Only 14,000 Miles - Excellent Shape

Lease For $679.00 +TTL

2002 LCW Cadillac 48” 6-Door
All Black w/Black Leather - 3.5 Raised Roof - Flat Floor - Tissue & Trash Chute - 

Spare Tire Recessed - Nice Shape - 82,000 Miles
Purchase For $17,900.00 GREAT DEAL!

2000 Superior Coach Lincoln 6-Door
All Black - 32,000 Miles - Very Clean - All Serviced & READY TO GO!!

Lease For $399.00 +TTL

1999 Federal Coach Lincoln Hearse
All Black - GREAT Shape Inside & Out! - Only 29,000 Mile - One Owner 

Car - Ready To GO
Lease For $435.00 +TTL

1997 Eureka Coach Cadillac Hearse
All Black - Only 36,000 Miles - 2 Owner Car - Fantastic Shape

Price $14,900.00 Lease & Finance Pkg. Available

Visit our website for a 
complete listing of our 

NEW & PRE-OWNED vehicles!
www.parkssuperior.com

Financing & Leasing 

Pkgs. Available On Both 

NEW & PRE-OWNED 

Vehicles Offered 

Exclusively through...

SPECIAL OF THE MONTH

$29,900.00
2004 Eureka Coach Cadillac Hearse

All Black w/Blue Leather - Very Clean Car With Higher Miles - SAVE $$$

BAIL OUT PROGRAM!!!BAIL OUT PROGRAM!!!

Visit Us Online & 

Sign Up For Our

NEWSLETTER &

MONTHLY SPECIALS

Visit Us Online & 

Sign Up For Our

NEWSLETTER &

MONTHLY SPECIALS

Update Your Funeral Car With High Quality 
Late Model Pre-Owned Vehicle And

We Have Money To Lend & Rates Are 

LOW On Both New & Pre-Owned 

Hearses & Limousines.

Simple Half Page 

Credit Application

Approval In Hours

BAIL OUT OF YOUR OLD CAR!!!

SUBJECT TO CREDIT APPROVAL


