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Walnut Creek Now Offering Caskets

Allen Miller with some of the Walnut Creek Caskets inventory.

WALNUT CREEK,OH— Sch-
rocks of Walnut Creek has
crafted fine custom cabinetry
and furniture for customers
worldwide since 1918. Al-
though few knew, they have
also been crafting solid wood
caskets for the local commu-
nity for almost seven decades.
They have recently estab-
lished Walnut Creek Cas-
kets and are now offering
their caskets through select
funeral homes throughout
the country.

“We had been approached
by funeral homes that ex-
pressed the need for quality, solid wood cas-
kets. Most of what was available to them in
the price range they wanted was wood ve-
neer. Working with them, we made some
design changes and experimented with some
different finishes and fabric interiors to cre-
ate the expanded product line we now offer,”
said Allen Miller, Production Manager.

o rs26en VISCHER FUNERAL SUPPLIES

15) 9579601

The Mecklenburg Cherry Casket features hand-carved corners
and velvet interior.

All caskets, crafted by Walnut Creek Cas-
kets, feature hand-rubbed furniture finish-
es, in the Schrocks’ tradition. In addition
to traditional cherry and oak finishes, they
offer a painted and glazed finish. Fine fab-
ric interiors come in broadcloth, polyester
and velvet. All caskets feature hand-pol-

CONTINUED ON PAGE B10

** Your Ferno Washington Distributor **

BEST}

BK\Umbrellajindustries

64” Umbrella - All Fiberglass - Windproof
Embroidery and Silk Screen Available

Minimum Order: 6
Please call for colors and free quote

1380029225743

In Quantities, other sizes and styles available.

Rio Concho and LaFollett Services to
form Amerlcan Memorlal Restoration
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Duane LaFollett

can Memorial Restora-
tion LLC.

Judy and the late Michael
Southwick have been in
business for over 15 years
with the restoration of
bronze, marble and granite
for individuals, cemeter-
ies, communities, muse-
ums, and government en-

CONTINUED ON PAGE B4

An example of American Memorial Restoration’s work, a bronze
plaque before and after restoration.

GARLAND,TX— Judy Southwick, Elizabeth Conrad,
and Duane LaFollett are pleased to announce the for-
mation of the joint venture combining the resources of
Rio Concho and LaFollett Services to form Ameri-

@15) 675 9706

www.vischerfuneralsupplies.com
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Ferno® Model # 87
Church Trucks

Hardwood Chapel
Equipment

Roherts & Downey
Chapel Equipment

— Call Us and Save —

Industry Leading 1000 Ib.
Ferno® Mini Maxx Mortuary Cot

Hardwood Folding

Visit Our

Ferno® Model # 101-H
Hydraulic Operating Table

For THE CompPLETE FERNO® LINE AND MORE

WWW.VISCHERFUNERALSUPPLIES.COM

Chairs

Stakmore
Folding Chairs

WEBSITE AT

Don’t be fooled by imitations
there is only 1 Ferno-Washington

— Call Us and Save —
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COACH COMPANY

=XPECT eXCELLENCE

We bought our first Eagle Coach ten months ago. Initially, | liked the EXCEPTIONAL FIT & FINISH
on the car. They customized it to my exact specifications, including limo-style windows. After driving it for
S almost a year, I’m so impressed by the
quality of this vehicle. I’ve never had an
issue with it, and it is by far the MOST
VERSATILE VEHICLE WE'VE
DRIVEN. Cremations are becoming
more common, and |I’ve used the urn
enclave for a number of funerals. Any
funeral director who wants to set himself
apart should look into an Eagle Coach.

IT'S CHANGED HOW , ,
WE DO BUSINESS.

CREMATION SOLUTIONS JEFFREY WAGES, WAGES & SONS FUNERAL
HOME IN LAWRENCEVILLE, GA

1

We’ve been buying Eagle Coaches for 10 years. We made the switch to Eagle because of their STYLE AND
THE VALUE FOR YOUR DOLLAR. We’ve found our vehicles to be RELIABLE AND
QUALITY in every sense of the word. Maintenance has been extremely low—these vehicles easily pay for
themselves in maintenance alone. Eagle Coach Company stands out from the competition in their dedication
to fulfilling all the needs and requests of the funeral director. OUR COACHES

PERFORM FLAWLESSLY, and |

would definitely recommend Eagle

Coaches to another director. , ,

CHRIS MILLER, BARRON-MILLER
FUNERAL HOME IN
CHEEKTOWAGA, NY

DIGNITY AND ELEGANCE

EAGLECOACHCOMPANY.COM
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We’ve been buying Eagle Coaches for twelve

years. We know the people at Eagle Coach well,
and they’re always VERY PROFESSIONAL
AND RESPONSIVE to our needs. Aside
from their service, | love the STYLISH
INTERIOR AND ELEGANT
DESIGNS. We would absolutely recommend

an Eagle Coach to another , ,
funeral director.
DONALD JORDAN SR., THOMPSON HALL

& JORDAN FUNERAL HOMES
IN CINCINNATI, OH

1

Eagle Coach Company sets itself apart from their competitors in their service. | HEY'RE SO PERSONAL,

DISTINCTIVE STYLING

and they truly take care of their customers. We have owned other brands of coaches in the past, but when we
w1 | had problems with the vehicles they didn’t want to fix them.
I’ve driven Eagle coaches for 10 years and have had virtually
no problems with the vehicles. | HESE VEHICLES

ARE INCREDIBLY RELIABLE, with a sturdy
construction that translates into having little or no

maintenance. | would recommend an Eagle Coach to other

funeral directors in a heartbeat. , ,

TIM STEWART
TIM STEWART FUNERAL HOMES, ATLANTA, GA

COACH COMPANY

LOG ON TO WWW.EAGLECOACH.COM TO REQUEST
OUR FREE 2010 INFORMATION PACKET.

3344 STATE ROUTE 132 - AMELIA, OHIO 45102 - 800-537-2963 - 513-797-4100 - 513-797-6833 FAX - WWW.EAGLECOACHCOMPANY.COM
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of Events

CONVENTIONS/
CONFERENCES

New York State Assoc of Ceme-
teries Conference - Mar 01, 2010,
Millennium Airport Hotel, Buffalo,
NY. Exhibits. 518-783-1134. www.

nysac.com IlyS&C@l’lyS&C. com

Georgia FDA Funeral Service
Expo - Mar 01-02, 2010, Geor-
gia Railway Train Depot, Adanta,
GA. Exhibits. 770-592-8002. www.
gfda.org execdirector@gfda.org

ICCFA - Mar 10-13, 2010, Grand
Hyatt & San Antonio Convention
Center, San Antonio, TX. Exhibits.
(800) 645-7700. www.iccfa.org

Ohio Assoc of Cemetery Superin-
tendents and Officials - Mar 16-
17, 2010, Embassy Suites Dublin,
Dublin, OH. 614-885-5933. oac-

sosecretary@gmail.com

Washington Cemetery & Funer-
al Assoc Spring Conference - Mar
19, 2010, Embassy Suites, Lyn-
nwood, WA. 888-522-7637. www.
wecfa.us info@wcfa.us

Illinois Cemetery & Funeral
Home Assoc Spring Conference
- Mar 24-25, 2010, Willowbrook
Holiday Inn Hotel & Conference
Center, Willowbrook, IL. 866-
758-7731. www.ictha.org ictha@

hotmail.com

Cemetery & Mortuary Assn of
California Spring Conference -
Mar 24-26,2010, Laguna Cliffs Re-
sort & Spa, Dana Point, CA. Exhib-
its. 916-441-4533. www.cmaccali-

fornia.com cmac@usa.net

Finger Lakes Funeral Directors
Assoc. Mini Convention - Mar 30-
31, 2010, Harbor Hotel, Watkins
Glen, NY. (585) 356-4929. www.
fingerlakesfuneraldirectors.org sul-
livansfuneral@stny.rr.com

ADEC - Apr 07-10, 2010, Hyatt
Regency Crown Center, Kansas
City, MO. Exhibits. 847-509-0403.

www.adec.org info@adec.org

California Assoc of Public Cem-
eteries Conference - Apr 08-
10, 2010, Embasy Suites Hotel,
Monterey, CA. 888-344-9858.
www.capc.info publiccemeteries@
aol.com

NFDA Professional Women’s
Conference - Apr 08-10, 2010,
The Mulberry Inn, Savannah, GA.
(800)228-6332. www.nfda.com
nfda@nfda.org

North Dakota FDA - Apr 12-14,
2010, Ramada Plaza, Fargo, ND.
Exhibits. 701-360-3118. www.nd-
fda.org ndfda@gvtel.com

Texas Cemeteries Assoc - Apr 18-
20, 2010, Omni Hotel at South-
park, Austin, TX. Exhibits. 817-
336-0584. www.txca.us llberger@

txca.us

Catholic Cemeteries of the West -
Apr 19-23, 2010, Renaissance Ho-
tel Seattle, Seattle, WA. 408-296-
4656. www.ccwecare.org dsylva@
pacbell.net

Oklahoma FDA - Apr 19-21,
2010, Embassy Suites Hotel &
Convention Center, Norman, OK.
Exhibits. 405-843-0730. www.okf-

da.com ofda@wavelinx.net

International Order of the Gold-
en Rule (OGR) - Apr22-24, 2010,
‘The Broadmoor, Colorado Springs,
CO. Exhibits. 800-637-8030.
www.ogr.org info@ogr.org

Ohio FDA - Apr 27-29, 2010,
Hyatt Regency Columbus Conven-
tion Center, Columbus, OH. Ex-
hibits. 614-486-5339. www.ofda-

online.org diane@ofdaonline.org

Kansas, Missouri and Nebras-
ka FDAs Tri-State Convention -
May 02-05, 2010, Overland Park
Convention Center, Overland
Park, KS. Exhibits. (785)232-7789
or (573)635-1661 or (402)423-
8900.

North Carolina FDA - May 09-
11, 2010, Sheraton Imperial, Re-
search Triangle Park, NC. Exhib-
its. 800-616-2332. www.ncfda.org
larry@ncfda.org

Michigan FDA - May 10-13,
2010, MGM Grand Hotel, De-
troit, MI. Exhibits. 800-937-
6332. www.mfda.org pdouma@
mfda.org

Minnesota FDA - May 11-12,
2010, Kelly Inn, St. Cloud, MN.
Exhibits. 763-416-0124. www.
mnfuneral.org lhardin@mnfu-
neral.org

Iowa FDA - May 11-13, 2010,
Towa State Center & Gateway
Hotel, Ames, [A. Exhibits. 800-
982-6561. www.iafda.org admin@
iafda.org

South Dakota FDA - May 13-14,
2010, Ramkota Hotel & Confer-
ence Center, Sioux Falls, SD. Ex-
hibits. 605-246-9466. www.sdfda.

org tkerr@triotel.net

Arizona Funeral Cemetery &
Cremation Assoc - Jun 02-04,
2010, Scottsdale Plaza Resort,
Scottsdale, AZ. Exhibits. 480-649-
1144. www.afcca.org afcca@q.
com

West Virginia FDA - Jun 06-10,
2010, Marriott Hotel, Charleston,
WV. Exhibits. (800) 585-2351.

Tennessee FDA / TFSSC - Jun 06-
08, 2010, Embassy Suites Hotel
& Conference Center, Murfrees-
boro, TN. Exhibits. 800-537-
1599. www.tnfda.org tnfuneral@
xspedius.net

Georgia FDA - Jun 06-09, 2010,
Sea Palm Resort, St. Simons, GA.
770-592-8002. www.gfda.org ex-
ecdirector@gfda.org

Indiana FDA - Jun 07-10, 2010,
Lucas Oil Stadium, Indianapo-
lis, IN. Exhibits. 800-458-0746.
www.indiana-fda.org info@indi-
ana-fda.org

Independent Funeral Directors
of Florida - Jun 10-13, 2010,
Grand Hyatt Tampa Bay, Tam-
pa, FL. Exhibits. 800-386-8778.
www.ifdf.org jscheff@ifdf.org

New Mexico FSA - Jun 10-12,
2010, Marriott Pyramid North,
Albuquerque, NM. 505-842-
7158. www.nmfsa.org sdleish-
man@msn.com

South Carolina FDA - Jun 13-15,
2010, Myrtle Beach Resort & Spa
at Grande Dunes, Myrtle Beach,
SC. 800-445-3427. www.scfda.

org scfda@aol.com

Virginia FDA - Jun 13-16, 2010,
Newport News Marriott at City
Center, Newport News, VA. Ex-
hibits. (804)264-3260.

California FDA - Jun 14-16,
2010, Bahia Resort, San Diego,
CA. Exhibits. 800-255-2332.
www.cafda.org cfda@amgroup.us

Assoc of California Cremation-
ists Conference - Jun 14-15,
2010, Bahia Resort Hotel, San
Diego, CA. Exhibits. 562-596-
0464. www.accinfo.org kmtacc@

hotmail.com

Wisconsin FDA - Jun 14-17,
2010, Marriott Madison West,
Middleton, WI. Exhibits. 608-
256-1757. www.wfda.org info@
wida.org

Texas FDA - Jun 14-18, 2010,
Moody Gardens Hotel & Confer-
ence Center, Galveston, TX. Ex-
hibits. 800-460-8332. www.tfda.

com admin@tfda.com

Pennsylvania FDA - Jun 14-16,
2010, Holiday Inn Harrisburg/
Hershey, Grantville, PA. Exhib-
its. 800-692-6068. www.pfda.org
john@pfda.org

Oregon FDA - Jun 16-19, 2010,
Shilo Inn Suites Oceanfront Ho-
tel, Seaside, OR. Exhibits. 800-
304-5095. www.ofda.org mark@
ofda.org

Michigan Assoc of Municipal
Cemeteries - Jun 17-19, 2010, Ba-
varian Inn Lodge, Frankenmuth,

MI. Exhibits. 269-471-1006.

Maryland State FDA - Jun 19-
24, 2010, Clarion Resort, Ocean
City, MD. Exhibits. 888-459-
9693. www.msfda.net msfda@

msfda.net

Alabama FDA Midsummer Con-
vention - Jun 20-22, 2010, Grand
Hotel , Point Clear, AL. 334-
956-8000. www.alabamafda.org
afda06@bellsouth.net

Idaho, Montana & Wyoming Tri
State Convention - Jun 20-23,
2010, Snow King Resort, Jack-
son Hole, WY. Exhibits. 208-888-
2730. www.ifsa.us ifsa@ifsa.us

Western Pennsylvania FDA - Jun
21-24, 2010, Bel-Aire Clarion Ho-
tel and Convention Center, Erie,
PA. Exhibits. 412-931-5497. rob@

schellhaasth.com

Illinois FDA - Jun 22-24, 2010,
Hotel Pere Marquette & Peoria
Civic Center, Peoria, IL. Exhib-
its. 800-240-4332. www.ifda.org
info@ifda.org

Virginia Cemetery Assoc - Jun 24-
27, 2010, Ramada on the Beach,
Virginia Beach, VA. Exhibits. 804-
379-0627. www.virginiaceme-
teryassociation.org dimunn@ass-
cmgmt.com

Virginia Morticians Assoc - Jun
27-30, 2010, Fairview Park Mar-
riott, Falls Church, VA. 804-469-
9544. www.virginiamorticiansas-
sociation.com vmainc@msn.com

FDA of Kentucky Convention &
Midwest Regional Trade Show -
Jun 28-30, 2010, Louisville Mar-
riott Downtown & Key Interna-
tional Convention Center, Lou-
isville, KY. Exhibits. 800-866-
3211. www.fdaofky.com info@
fdaofky.com

Southern Cemetery Cremation
& Funl Assoc, North Carolina
Cemetery Assoc & South Caro-
lina Cemetery Assoc - Jul 11-13,
2010, Kingston Plantation Re-
sort & Conference Center, Myr-
tle Beach, SC. Exhibits. 251-634-
3434, www.scfa.info sccfa@bell-

south.net

Assoc of Independent Funeral
Homes of Virginia - Jul 23-25,
2010, Hilton Oceanfront Ho-
tel, Virginia Beach, VA. Exhib-
its. 804-643-0312. www.ithv.org
ithv@aol.com

NFD&MA - Jul 31 - Aug 05,
2010, Harbor Beach Marriott Re-
sort & Spa, Fort Lauderdale, FL.
Exhibits. 800-434-0958. www.
nfdma.com nfdma@nfdma.com

Ohio Assoc of Cemetery Super-
intendents and Officials - Aug 02-
04,2010, Holiday Inn, Boardman,
OH. Exhibits. 614-885-5933. oac-

sosecretary@gmail.com

Cremation Assoc of North Amer-
ica (CANA) - Aug 04-07, 2010,
Sheraton Whaikiki Hotel, Honolu-
lu, HI. Exhibits. 312-245-1077.
www.cremationassociation.org
cana@smithbucklin.com

Fountain Academy Internation-
al Conference - Aug 05-08, 2010,
Holiday Inn Convention Center,
Springfield, MO. 417-833-5130.

vrfountain@earthlink.net

Assoc of Alabama, Mississippi
and Louisiana Cemeteries Tri-
State Convention - Aug 15-18,
2010, Perdido Beach Resort, Or-
ange Beach, AL. Exhibits. 256-
820-4611. www.alabamacemeter-
ies.org alcemeteries@aol.com

New York State FDA - Aug 22-
25, 2010, Saratoga Hilton, Sara-
toga Springs, NY. Exhibits. 800-
291-2629. www.nysfda.org info@
nysfda.org

Colorado FDA & Colorado As-
soc of Cemeteries - Sep 08-10,
2010, Embassy Suites Hotel &
Conference Center, Loveland, CO.
Exhibits. 303-791-2336. www.cof-
da.org mail@cofda.org

Catholic Cemetery Conference
- Sep 14-17, 2010, Omaha Hil-
ton, Omaha, NE. Exhibits. (888)
850-8131.

Independent Funeral Directors
of Georgia - Sep 19-21, 2010,
Hyatt Regency Savannah, Savan-
nah, GA. 770-445-3180. www.
ifdg.org ifdg@aol.com

Preferred Funeral Directors In-
ternational - Sep 25-28, 2010,
Ritz-Carlton Highlands, Lake Ta-
hoe, CA. 727-524-8100. www.
pfdi.org info@pfdi.org

New Jersey State FDA - Sep
28-30, 2010, New Taj, Atlan-
tic City, NJ. Exhibits. 800-734-
3712. www.njstda.org wbeebe@
njsfda.org

Selected Independent Funeral
Homes - Sep 29 - Oct 02, 2010,
Walt Disney World Grand Florid-
ian Resort & Spa, Orlando, FL.
800-323-4219. www.selectedfu-
neralhomes.org info@selectedfu-
neralhomes.org

Illinois Cemetery & Funeral
Home Assoc - Sep 29-30, 2010,
Marriott Hotel & Conference
Center, Normal, IL. 866-758-
7731. www.ictha.org ictha@hot-

mail.com

Washington Cemetery & Funer-
al Assoc - Sep 30 - Oct 02, 2010,
Skamania Lodge, Stevenson, WA.
Exhibits. 888-522-7637. www.
wcfa.us info@wcfa.us

Jewish Funeral Directors of
America - Oct 03-06, 2010, In-
tercontinental, Chicago, IL. 781-
477-9300. www.jfda.net

NFDA - Oct 10-13, 2010, New
Orleans, LA. Exhibits. 800-228-
6332. www.nfda.org nfda@nfda.
org

Casket & Funeral Supply As-
soc (CFSA) - Nov 15-16, 2010,
Crowne Plaza Union Station, In-
dianapolis, IN. 847-295-6630.

www.cfsaa.org mallen@cfsaa.org

Connecticut FDA - Dec 02,2010,
The Hartford Marriott Rocky Hill,
Rocky Hill, CT. Exhibits. 800-
919-2332. www.ctfda.org connf-
da@aol.com

MEETINGS/SEMINARS

The Academy Training Dates
- Mar 02-03, 2010 Community
Connections; Apr 20-23,2010 Ad-
vanced Funeral Planning; Apr 26,
2010 Continuing Care Program
Development; Apr 27-28, 2010
Continuing Care for the Advance
Planner or Aftercare Specialist; May
04-05, 2010 Financial Aspects of
Advance Funeral Planning; Jun 22-
25, 2010 Advanced Funeral Plan-
ning; Jul 12,2010 Continuing Care
Program Development; Jul 13-14,
2010 Continuing Care for the Ad-
vance Planner or Aftercare Special-
ist; Jul 20-21, 2010 Green Leads;
Aug24-27,2010 Advanced Funeral
Planning; Sep 21-22, 2010 Com-
munity Connections; Oct 19-22,
2010 Advanced Funeral Planning;
Oct 25, 2010 Continuing Care
Program Development; Oct 26-
27,2010 Continuing Care for the
Advance Planner or Aftercare Spe-
cialist; Nov 02-03, 2010 Financial
Aspects of Advance Funeral Plan-
ning, The Academy Training Cen-
ter, Franklin, OH. 800-331-6270.

www.theoutlookgroup.com

NFDA Advocacy Summit - Mar
08-10, 2010, Renaissance May-
flower Hotel, Washington, DC.
800-228-6332. www.nfda.org
nfda@nfda.org

MK]J Marketing Seminars - Mar
08-10, 2010, Ritz-Carlton Beach
Resort, Naples, FL; Jul 26-27,
2010, Westin Verasa Hotel, Napa
Valley, CA; Jul 28-29, 2010, W Ho-
tel, San Francisco, CA. 888-655-
1566. www.mkjmarketing.com

Professional Grounds Manage-
ment Society Spring Seminar -
Mar 18-19, 2010, Charleston Mar-
riott Hotel, Charleston, SC. 800-
609-7467. www.pgms.org pgms@

associationhqts.com

CFSA Winter Seminar - Mar 25-
27,2010, Charleston Place Hotel,
Charleston, SC. (847) 295-6630.
www.cfsaa.org

Illinois FDA Spring Seminar - Apr
06-07, 2010, Hilton Garden Inn
& Thema Keller Convention Cen-
ter, Effingham, IL. 800-240-4332.
www.ifda.org info@ifda.org

Academy of Graduate Embalm-
ers of Georgia Annual Meeting
- Apr 12-14, 2010, Georgia Pub-
lic Safety Training Center, Forsyth,
GA. 770-445-3180. www.ageg.org
AcademyGA@aol.com

All Hazards Management Sympo-
sium - Apr 20-22, 2010, Tri-State
Fire Academy, Huntington, WV.
304-522-2006 or 304-525-8121.

New Hampshire FDA & Ver-
mont FDA Twin State Meeting
- Jun 22-23, 2010, Ashworth by
the Sea, Hampton, NH. 877-886-
4332. www.nhfda.org nhfdal@

gmail.com

Michigan FDA and The Outlook
Group - Jun 29, 2010 MAPP -
Michigan Advance Funeral Plan-
ning Professional, Michigan FDA,
Okemos, MI. 800-331-6270. www.
theoutlookgroup.com

NFDA Leadership Conference
- Jul 11-14, 2010, Hyatt Regen-
cy Chesapeake Bay Resort, Cam-
bridge, MD. 800-228-6332. www.
nfda.org nfda@nfda.org

Ifyou have a Convention, Meeting
or Seminar you would like
to see listed here, send
information to:

PO Box 5159, Youngstown, OH 44514
Fax 1-800-321-9040
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Rio Concho
and
LaFollett
Services
to form
American
Memorial
Restoration

Continued from Page B1

tities. Having developed a
specific process to restore
bronze and marble to origi-
nal quality Rio Concho is
the restoration choice of
many.

Upon the declining health
of Mr. Southwick, Eliza-
beth Conrad, a noted artist
and sculptor was brought
in to continue the restora-
tion business. Elizabeth has
taken customer ideas and
transformed them into re-
ality. She has worked in the
bronze and granite media
for the past 10 years.

Duane LaFollett has been
in the funeral, cemetery,
and memorial business
for over 20 years. He has
served as a general man-
ager for both Stewart En-
terprises and Service Cor-
poration International,
and developed a wholesale
granite company. In recent
years, he founded Ranch
Hand Logistics and La-
Follett Services to deliver
wholesale granite, instal-
lation, and consultant ser-
vices for cemeteries.

American Memorial Res-
toration will offer a com-
plete one stop shop for re-
pairs and restorations for
cemeteries, government
entities, monument deal-
ers, and non-profit orga-
nizations. sales representa-
tives in speciﬁc territories
in the United States will be
available to assist with the
firm’s offerings.

Judy Southwick will serve
as President of American
Memorial Restoration.
Elizabeth Conrad is the
Director of Operations
and Emergency Response
Duane LaFollett is the Di-
rector of Sales, Marketing,
and Fund Raising.

In addition to the regu-
lar restorations, an Emer-
gency Response Team can
be anywhere in the US in
less than 24 hours to assist
cemeteries, government
entities, and organizations
with disaster repairs, re-
building, and securing a
statue, mausoleum, build-
ing or museum. Part of the
team includes a structural
engineer, safety coordi-
nator and the principals
of the business. Ameri-
can Memorial Restora-
tions’ experience working
with insurance companies
makes them the preferred
provider of service for
many. They are the only
company in the US to of-
fer this service.

For additional informa-
tion call 972-276-1136
or visit the new website at
www.fixmybronze.com.
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MortuaryMall.com now
offering Funeral Home
Management Software
Solutions from ACS

WILTON,CT— Mortuary-
Mall.com, the innovative
online shopping site designed
for funeral professionals by
funeral professionals, is proud
to announce that it is now
offering 7he Professional Pro-
grams™ modular software
from Association Comput-
er Services, Inc. (ACS), the
premier provider of funeral
home management software
solutions since 1985.

“We are extremely excited to
be able to offer ACS” modu-
lar line of funeral home man-
agement software for sale on
MortuaryMall.com. ACS is
an industry leader whose af-
fordable, user-friendly soft-
ware solutions have helped
funeral service professionals
run their businesses more ef-
fectively and more efficiently
for over 25 years. Their lon-
gevity, great reputation and
unmatched customer service
speak volumes about ACS’
deep commitment to the fu-
neral service profession,” said
Edward Bergin, President of
MortuaryMall.com.

ACS President Frank
Cook stated “We are pleased
that funeral homes can now
purchase our software on-
line. MortuaryMall.com has
been very helpful and easy
to work with. Any supplier
interested in additional sales
channels should consider

MortuaryMall.com.”

For a limited time on Mor-
tuaryMall.com, customers
who buy more than one
ACS module at the same
time will receive discounts of
up to $600.00. In addition,
free demos of each module
are available by completing a
short online form at Mortu-
aryMall.com.

Based in Indiana, Associa-
tion Computer Services, Inc.
has been the premier provider
of funeral home software so-
lutions since 1985. Whether a
funeral home serves only a few
families a year or has multiple
homes in a region, ACS has
the right software. ACS’ line
of Professional Programs™
modular software includes
PrintPRO, LedgerPRO, A/R
PRO and P/N PRO. ACS’
four software modules can be
purchased individually so that
customers do not have to buy
or upgrade expensive pack-
aged software that includes
more than they want. ACS’
modules are configured to
handle one funeral home lo-
cation but can be configured
to handle multiple locations
for an additional fee.

Based in Connecticut, Mor-
tuaryMall.com is a family
owned business run by mem-
bers of the Bergin family,
whose funeral homes have
served Connecticut fami-
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Thacker Caskets, Inc. welcomes Two New Sales

Representatives
CLINTON,MD— C. J. Thacker, President, Thacker Caskets,

Inc. is pleased to announce that two new sales representatives
have been added to the growing Thacker Sales Team. Mr.
Thacker is especially proud to note that both new sales people
were hired from within the company. “Both Dennis Christian
and Larry Jones have worked at Thacker Caskets, Inc. on the
distribution side of our business for a number of years. They
have a deep understanding of funeral service and the needs of
our funeral director customers,” noted President Thacker.

Dennis has been active in the funeral profession since 1963.
He is a graduate of Virginia Commonwealth University, and
a 1966 graduate of the John A. Gupton School of Mortuary
Science. Dennis joined Spencer Casket Company in 1978,
and he became part of the “Thacker Family” in 1995 when
Thacker Caskets, Inc. acquired Spencer Casket. Before ac-
cepting the new sales position, Dennis managed the Thack-
er Customer Service Center in Richmond, VA. Dennis is a
32nd degree Mason, and a member of the Loyal Order of
Moose. In his spare time, Dennis enjoys fishing, hunting,
river activities, and just meeting people.

Like Dennis, Larry also managed a Customer Service Center
for Thacker Caskets, Inc. Larry joined Thacker in 1996 and
managed the distribution of caskets to loyal customers in New
Jersey, and in the Metropolitan New York City market from the
Distribution Center in Hackensack, NJ. As such, Larry pos-
sesses a hands-on knowledge of the industry, the Metropolitan

ture and decorative items.
Many of the products on

lies for more than 135 years.
MortuaryMall.com redefines

the way funeral service profes-
sionals shop for their funeral
homes and themselves. The
site currently offers more than
12,000 products, ranging
from traditional funeral sup-
plies to an unparalleled selec-
tion of name brand products
important to today’s funeral
homes, including flat panel
TVs, DVD players, GPS de-
vices, computers, software,
portable PA systems, furni-

MortuaryMall.com qualify
for free or low cost shipping,
and each purchase is protect-
ed by an A-to-Z Safe Buying
Guarantee. MortuaryMall.
com is a member of the In-
ternational Memorialization
Supply Association (IMSA).
For more information or to
place an order 24 hours a day,
please visit MortuaryMall.
com’s website at www.mor-
tuarymall.com.

Dennis Christian Larry Jones

market, and he enjoys a broad base of customer relationships.
Larry has been married to his wife Kathleen since 1995. They
have two daughters. Larry attended the University of Delaware.
When he’s not working or coaching his daughter’s sports teams,
Larry plays golf and enjoys rooting for the New York Giants.
Larry joins senior Thacker sales representative, Bob Cullen,
in providing attentive sales and merchandising support to our
valued customers in New York and New Jersey.

Mike Beardsley, Thacker Vice President of Sales & Mar-
keting, pointed out that the addition of Larry and Dennis to
the Thacker sales team is part of the ongoing expansion of the
Thacker Sales Force. “In spite of the economic downturn and
rising cremation, Thacker Caskets, Inc. continues to grow its
volume and expand its service radius. This is due to the hard
work of the Thacker office, sales, and factory associates, and
to the runaway success of the new Thacker “Value Line” of
caskets. The “Value Line” offers a selection of caskets with
high eye appeal at very competitive prices...so appropriate
for today’s economically challenged families and the funeral
directors who serve them”, says Beardsley.

Thacker Caskets, Inc. was founded in 1939 and is the funeral
director’s “Family-owned, Made in USA” casket alternative.
For more information about Thacker Caskets, Inc, and the
new Thacker “Value Line” of high eye appeal caskets at un-
beatable prices please contact the Thacker Customer Service
Office in Clinton, Maryland at 1-800-637-8891.
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2008 Silver Chrysler Town & Country Touring

with Conversion, 37,000 miles
Floor with rollers, Removable Landau Panels,
Chrome Package, Ready to Use! $23,500.00

A\

2003 Chevy Venture Extended
with Full Conversion, 49,750 miles
Black/Grey Interior, Floor with rollers, Removable Landau Panels
Ready to Use! $8,395.00

Landau Panels =

$7 5000
plus shipping

First Call Vans
Chevrolet Suburban Conversions
Cadillac Escalade Conversions
Parts and Accessories

1-800-559-5018

Prestige Vehicle Corp. « 2030 St Rt 125 « Amelia OH 45102 « www.prestigeveh.com
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DNA2Diamonds announces Memorial Diamond

Affiliate Program

FORT WASHINGTON,PA— DNA2Djiamonds, a premier cre-
ator of GIA-certified diamonds custom created from personal
carbon, is set to announce the expansion of its Memorial Dia-
mond Affiliate Program at the International Cemetery, Crema-
tion and Funeral Association (ICCFA) Show. During the show,
DNA2Diamonds will be speaking with representatives from
various corporations to introduce the DNA2Diamond Me-
morial Diamond Affiliate Program.

“The ICCFA show provides DNA2Diamonds an opportu-
nity to introduce memorial diamonds to ICCFA members and
other show attendees. We would like attendees to know that
we can provide cremation diamonds, cremation jewelry and
memorial diamonds which we create from a lock of hair or a
small amount of cremated remains. These unique memorials
are lab grown diamonds from the personal carbon source of one
or more family members (even the family pet), which makes
them not only an exceptional way to memorialize someone,
but it also means they are unlike any other diamond in the
world,” said Tom Bischoff, President of DNA2Diamonds.

“This unique memorial is also unlike any other memorial offer-
ing previously available. Not many consumers are aware of this
option and it can be a simple way to increase revenue for funeral
home owners, cremation providers, or even pre-need. Our cus-
tomers love our memorial diamonds, not only because they’re a
tangible memorial, but because they forever contain the essence
of their loved ones and encase the closeness of their memories.”

DNA2Diamonds creates genuine, GIA-certified diamonds that
are made from the signature carbon turning ashes into diamonds
from alock of hair or cremated remains, in 70 days or less. DNA-
2Diamonds keepsake memorial diamonds can be created in vari-
ous cuts and colors of stunning red, brilliant yellow-green, warm

SUPPLY ASSOCIATION

When you see the IMSA logo on a badge at a tradeshow,
on a booth, or in an ad, you know you are dealing with a

leader in the memorialization industry. Please patronize

the IMSA company members that suport the industry.

IMSA Members

Ace Caskets

Aeon Manufacturing Company, Inc.

American Cemetery Supplies, Inc.

American Cemetery/Mortuary
Consultants

Arcadian Memorial Products-Quick
Crete Pr

Architectural Stone Imports,Inc.

Axiom Business Systems PTY LTD

B & L Cremation System
Batesville Casket Company

Biondan North America
Biondan S.P.A (ltaly)

Carrier Mausoleums Construction, Inc.

Cemetery Development Assoc. Inc.

Cemetery Funeral Supply Company

Cemete{}/ Planning Resource Alliance
a

Christy Vault Company
Church & Chapel Metal Arts, Inc.
Clark Grave Vault Company

Cold Spring Granite Memorial Group

Conrad Pickel Studio Inc.

Crematory Manufacturing & Service, Inc.

Cressy Memorial/Crowne Vault
Company

Custom Air Trays

Dakota Granite Company
Doric Products

E.C. Wesner Associates, Inc.

Eagle’s Wings Air

Ecoffins USA

Eickhof Columbaria, Inc.

Elberton Granite Assn., Inc.
Ensure-A-Seal, Inc.

Everlasting Granite Memorial Co., Inc.

Facultatieve Technologies
Forston & Assoc.

Franklin Wrap, LLC

Genereal Sealants, Inc.
Granite Resources Corporation

cognac and dazzling blue. These personal diamonds are available
in sizes ranging from 0.25 carats to 2.0 carats and can be set into
aring, bracelet, and earrings or worn as a pendant. They are one-
of-a-kind heirlooms to be treasured for generations to come.

To find out more about our Memorial Diamond Affili-
ate Program, or to purchase a signature carbon memorial
diamond today, please visit their booth #238 at the ICCFA
show, visit their website at http://www.dna2diamonds.com
or call DNA2Dijamonds direct at 888-335-3630.

Destiny Casket adds
Church Trucks

CUPERTINO,CA— In order to meet demand from its cus-
tomers, Destiny Casket not only provides a full line of
caskets, but is also offering church trucks to funeral homes
and distributors, as well.

For more information on the product lines of Destiny Casket
please visit www.destinycasket.com or call 408-850-0082.
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Eagle and Federal Coach
Consolidate Funeral
Coach Production in

Cincinnati
CINCINNATI,OH— With

top funeral service vehi-
cle brands Federal Coach
and Eagle Coach gaining
a combined double-digit
market share increase in
2009, company leader-
ship is now poised to con-
tinue that growth with the
move of its Federal funeral
coach production from Fort
Smith, Arkansas to its man-
ufacturing facility in Cin-
cinnati, Ohio.

The transition of Fed-
eral funeral coaches to
Cincinnati will occur in
March 2010. The facility
will manufacture the Re-
naissance, Heritage and
Stratford models under the
Federal name, and the Ech-
elon, Ultimate, Kingsley
and Coupe de Fleur mod-
els under the Fagle name.
Each brand will maintain
its own unique identity and
will be sold and serviced

Grever & Ward, Inc.

Halo International Cor

Hamlin Hydraulic Lift Company
Heirloom Bible Publishers
Heritage Flower Company
Holland Supply, Inc.

.C.C.FA.
Ingram Construction Co., Inc.
Insight Books

J. Stuart Todd Architects

Jack Goodnoe Cemetery
Planning & Design

Joseph B. Sankovich & Assoc.

Kates-Boyleston Publishing

Kelco Supply Compan

Kootenay Monument Company
Incorporated

KNF Flexpak Corporation

Koppenberg Enterprises, Inc.

Kryprotek

Lecon, Inc.

Matthews Bronze

Matthews Cremation Division
McCleskey Mausoleum Assoc.
Mekus Studios, Ltd.

Memorial Business Systems, Inc.
Mid Atlantic Contractors, Inc.
Mullen Construction Company

Nomis Publication, Inc.
Norvell Tent-Puckett Supply Co.

Pontem Software

Ralph J. D’Amato Jr.Cemetery
Designer

Rock of Ages Corporation
Rossato Giovanni S.r.l.

Sheer Asset Management
Sinner Brothers, Inc.

Spardy Solutions, Inc.

Star Granite Company., Inc.
States West Cemetery Services
Suhor Industries, Inc.

Techni Serve, Inc.

The Barre Granite Association, Inc.

The Dodge Company, Inc.

The Lonc?pk:m Design Group, Inc.
The Tribute Companies

Trigard

Triple H Company

U.S. Metalcraft Company

U.S. Cremation Equipment

Undergroundhumor.Com
United Memorial Products,Inc.

Vast Data Concepts, LLC

Western Sequoia Corporation
Wilbert Funeral Services

For membership information, contact Gary Forston
International Memorialization Supply Association
P.O. Box 425 - West Bend, Wl 53095
800-375-0335 www.imsa-online.com

by the current Federal and
Eagle dealer networks. Fed-
eral and Eagle funeral lim-
ousines will be produced
in the Fort Smith facility
through 2010, then will mi-
grate to Cincinnati. The fu-
neral service vans, for each
brand, will continue to be
built in Ohio.

The Cincinnati plant is
well known in the funeral
service industry for manu-

The Specialty Vehicle
Group's top funeral
vehicle brands
leverage resources
to better serve
customers

facturing some of the in-
dustry’s best coaches and
specialty vehicles under the
Eagle brand. The move en-
ables the Specialty Vehicle
Group (SVG) to become
even more market driven,
providing its nationwide
dealer network and funer-
al directors with unrivaled
products and services.
“With the top names in
funeral cars coming to-
gether under one roof, we
can leverage our resources
in design, development and
manufacturing to provide
outstanding dealer sup-
port, greater product in-
novation and the absolute
highest quality funeral ve-
hicles available on the mar-
ket,” says Fred Wolfinger,
Eagle’s brand manager. “We
pride ourselves not only on
the cars we build, but also
on the relationships we've
built by being proactive and
responsive to the market.”
“The move is positive one
for our organization, our
dealer networks and most
importantly, funeral direc-
tors and livery profession-
als,” says Randy Garner,
brand manager of Federal
Coach. “The consolidation
will strengthen each brand —
a positive sign for both Fed-
eral and Eagle customers.”
SVG leadership says it ex-
pects to add numerous new
jobs in the Cincinnati facil-
ity in the coming year. The
move is part of an overall
corporate restructuring that
will position the company
for even greater success in
the future. The Specialty Ve-
hicle Group (SVG) is com-
prised of the Eagle Coach
and Federal Coach brands,
and is a business unit of J.B.
Poindexter & Co., Inc., of
Houston, TX (www.jbpoin-
dexter.com). J.B. Poindexter
& Co., Inc. is a diversified
manufacturing company
with 4,000 team members
in over 35 facilities from
Oregon to Florida and Sas-
katchewan to Mexico. Rev-
enues in three-quarter of a
billion dollar range are gen-
erated through four divi-
sions operating in the trans-
portation and industrial
product sectors.
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Tributes.com adds Robert
J. Biggins to Funeral
Service Advisory Board
BOSTON,MA— Tributes, Inc., the online resource for lo-

cal and national obituary news and multimedia tributes,
announced that they have added Robert J. Biggins, CFSD,
CPC and owner of Magoun Biggins Funeral Home in
Rockland, MA to their esteemed list of funeral service indus-
try advisors. The Tributes Funeral Service Advisory Board,
comprised of 12 of the most forward thinking leaders in the
funeral service profession, provides guidance to the Tributes’
management team on product and business strategies in the
ongoing development of Tributes.com into the brand on
the Internet for everything
obituary related.

Biggins has been a drivin;
force in the funeral service
industry serving in numerous
leadership roles in both the
National and local, Massa-
chusetts Funeral Directors As-
sociations, including as Presi-
dent of both organizations.

“Bob has informally been
collaborating with the Trib-
utes’ team since the very early days of the company’s in-
ception and we are very honored to be able to formalize
Bob’s role in the evolution of Tributes.com by making him
a member of the Advisory Board. Bob is well known in fu-
neral service for striving for the highest quality service and
products for families and we look forward to being able to
continue to draw on Bob’s insights into the industry, his
passion for excellence in funeral service and his industry
influence as we continue to build out our product offerings
and develop partnerships with funeral homes across the
country,” said John Heald, a fourth-generation licensed
funeral director and VP of Sales & Business Development
for Tributes.com.

As the company continues to experience rapid growth with
more than 1000 funeral homes that have now standardized
on Tributes’ online obituary solutions and distribution net-
work, which is quickly approaching 1M unique users per
month via its flagship siteTributes.com and the Tributes Net-
work of more than 70 television stations across the country,
the Tributes management team relies heavily on the input
of the Advisory Board, consisting of funeral home opera-
tors, marketing and consulting professionals in the field, as
it works to continue to evolve its platform to meet the needs
of funeral homes and the families they serve.

“Jeff Taylor and the Tributes team have harnessed the
power of the Internet, social networking and multi-media
technologies to create a platform which allows families to
truly tell, share and preserve the rich stories of their loved
one’s lives,” said Bob Biggins. “Witnessing the joy that
the creation of a tribute brings to families served by Ma-
goun Biggins Funeral Home, I expect the Eternal Tribute
to quickly become the new standard for the obituary as it
continues its swift migration from print to online. It’s ex-
citing for me to now be a formal member of a team so fo-
cused on revolutionizing such an important aspect of the
funeral service business in a way that truly benefits funeral
homes and the families they serve.”

The Tributes.com Funeral Service Advisory Board Con-
sists of the following members: Robert J. Biggins, Ma-
goun Biggins Funeral Home, Rockland, MA; J. Mark
Busch, Busch Funeral and Crematory Services, Cleve-
land, OH; Glenn Gould, MK] Marketing, Key Largo,
FL; Jake Johnson, Johnson Consulting Group, Phoe-
nix, AZ; Frank Joyce, Joyce Funeral Home, Waltham,
MA; John Keohane, Keohane Funeral Home, Quincy,
MA; Mark Matthews, Wiefel’s Cremation & Funer-
al Services, Palm Springs, CA; Dave McComb, D.O.
McComb & Sons Funeral Homes, Ft. Wayne, Indiana
(Advisory Board Chairman); Blair H. Nelsen, Nelsen
Funeral Home & Crematory, Richmond, VA; Buddy
Phaneuf, Phanuef Funeral Homes & Crematorium,
Manchester, NH; Michael Turkiewicz, FuneralNet,
Portland, OR; and Ken Varner, Cypress Lawn Cem-
etery & Mortuary, El Camino Real, CA.

Tributes.com is the online resource for current local and
national obituary news, lasting personal tributes and on-
line community providing support during times of loss and
grieving. Through one centralized national web destination,
with over 86 million current and historical death records
dating back to the 1930’s, Tributes has made obituary and
online memorial service information easily accessible so
people can come together online and offline to remember
and share the treasured stories of the important people in
their lives who have passed away. Monster.com founder Jeff
Taylor officially launched Tributes.com in February, 2008.
For more information about Tributes.com, please visit our
website at www.tributes.com or contact John Heald directly

at 617-337-9442 or john@tributes.com.

Past National Funeral
Directors Association
(NFDA) President
Brings 10+ Years
of Funeral Service
Leadership to Rapidly
Growing Internet
Obituary Brand
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Roberts & Downey Chapel Equipment introduce

New Urn Carrier

ARGENTA,IL— Rick and Elizabeth Roberts, owners of
Roberts & Downey Chapel Equipment are proud to re-
port the successful launch of their new Urn Carrier that
works in conjunction with their ever popular Large Baby
Bier/Cremation Altar.

“We are anxiously awaiting the March arrival of our
fourth grandchild and will not be able to exhibit at the
ICCFA show in San Antonio,” they said. “However, we
would like to extend to our customers and ICCFA attend-
ees the same show prices that would have been available
at the convention.”

With the Large Baby Bier/
Cremation Altar as the base
of the Urn Carrier, custom-
ers are getting multipurpose
functionality.

You will be able to use
your hearse and family car
instead of hand carrying the
urn into church, creating
new revenue streams from
your cremains services.

Using the bier base with
the altar top removed, you
can accommodate a youth
casket from 30” to 60”.
The height of the bier base
is designed to bring the
child to a more appropri-
ate viewing height.

With the open altar top
installed, the unit will pro-
vide a table area of 20” x
40”. This open altar can
be used for newborn or
stillborn caskets, display-
ing today’s ever growing
memorialization collages
(with the ability to roll the unit right up near the cas-
ket) and even an altar for Masonic Rites.

Ifyou are having a service with cremains, you can use the open
altar for visitations and or wakes. The open presentation of the
cremains allows friends and family members to approach the
urn and say their goodbyes, touching the urn if they desire.

The enclosed Urn Carrier provides a way to present the
cremains in a more formal manner for the funeral service.
You will utilize four pall bearers and visualize to friends
and family members that “even if I choose cremation, I
can have a formal funeral service,” producing more cre-
mation service revenue for your firm, including the use of
your hearse and possibly the family car as well.

Roberts & Downey provides a piece of plywood painted
black, on which you will place the Urn Carrier as you slide
it into the hearse. This plywood is slightly larger than the
outside dimensions of the handles. Thus the finished urn

Roberts & Downey Urn Carrier with Bier

carrier will never touch the metal bier pins in the hearse,
protecting the Urn Carrier from damage.

At the cemetery, the Urn Carrier will sit atop your church
truck for the committal service.

As a combination unit instead of just an Urn Carrier, you
have many different functions for your investment. For
customers who already own the Large Baby Bier/Crema-
tion Altar, you may purchase the Urn Carrier separately.

If during the cremation funeral service, even one future
client can be convinced that even if they choose cremation,
they can still have a formal
funeral service, we can start
to be more successful and
profitable from cremation
services.

Roberts & Downey is
evolving their furniture
lines to keep up with today’s
growing trends by offering
funeral homes elegant cha-
pel furniture with which to
service your families.

Roberts & Downey has
introduced a new white
linen pall cover, with a cross
on top for the Urn Carrier
and a matching runner for
the altar top. The Catholic
church covers the caskets
and cremains with pall cov-
ers during the mass. They
consulted with Father Rick
Weltin, at their home par-
ish in Decatur, IL. Father
told them that the most im-
portant thing missing with
cremains masses was a dig-
nified way to pall the ashes.
The runner will allow you to place the urn for the visita-
tion or wake on it and have a matching setup prior to the
pall cover.

The company offers five designs: Queen Anne, Prairie
Craftsman, Classic, Jamestown Colonial and Provincial.
Any of the styles can be made using: Oak, Cherry, Wal-
nut or African Ribbon Mahogany. Oak and cherry have
22 stain colors to choose from. Walnut and Mahogany are
both dark colored woods, which dictate the end results.

All Roberts & Downey furniture is hand crafted on a cus-
tom order basis by skilled craftsman in the family owned
and operated American shop.

The new Urn Carrier unit can be previewed on our web-
site: www.robertsanddowney.com, by clicking on the New
Products heading.

Call Rick or Elizabeth toll free at 1-800-331-9093 for
pricing info or to place your order.
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Funeral Innovations introduces First Completely

Open Case Manager

WEBSTER CITY,JA— The ability for
funeral directors to manage cases on-
line while integrating products from all
the major vendors just became a reality
with the introduction of the F7 Open
Manager by Funeral Innovations, a
leading provider of web-based software
solutions for the funeral industry.

Supported on all web browsers, the
FI Open Manager allows funeral direc-
tors to manage cases through an easy
to use online interface, while integrat-
ing with the funeral home’s website to
automatically publish obituaries and
online tributes.

Through its first-of-a-kind open archi-
tecture, the FI Open Manager incorpo-
rates the products of all the major ven-
dors in the industry, freeing the funeral
director from single vendor “lock-in”
and providing their clients with more
choices and better options. Using the
Manager Kiosk, a point-of-sale product
console included in the FI Open Man-
ager, a funeral director can sit with the
family to select products and services
provided by the funeral home or any of

their preferred vendors in an easy and
visual step by step manner.

“The FI Open Manager has been
designed to be an extremely flexible
and powerful tool - both administra-
tively and as a retail presentation of
goods and services,” according to Tom
Frisch, a licensed funeral director for
over 20 years and president of Memo-
rialization Advancement Specialists,
LLC. “Packaging together any and all
products has never been easier for a
funeral director.”

Built on cutting-edge web technolo-
gies, the FI Open Manager leverages
“the cloud” to provide funeral direc-
tors access to their cases at any time
from any browser. With limitless scal-
ability and automatic backups, funeral
directors are freed from worrying about
computer crashes or data loss.

“Until now, funeral directors were
stuck using obsolete technologies to
manage their business,” explains Greg
Young, CEO of Funeral Innovations.
“But now more than ever, funeral di-
rectors must embrace the web as a way

of reaching more customers and mak-
ing their business more effective.”

The FI Open Manager enables a fu-
neral director to: Manage cases via any
web browser; Publish obituaries and
online tributes to their website, on any
web host; Print all related forms; Browse
and select products in front of the family
with the Manager Kiosk; Choose prod-
ucts from any major vendor; and a free
trial to try before you buy! There are
several pricing packages of the FI Open
Manager available to fit all funeral direc-
tors’ needs and budgets.

Founded by Greg Young and Zach-
ary Garbow, two former IBM engi-
neers, Funeral Innovations provides
web-based software solutions for the
funeral industry. Funeral Innova-
tion’s cutting-edge suite of products
and services are proven to increase
funeral home’s revenue and customer
satisfaction. The company has offices
in Rochester, MN and Webster City,
IA. For more information, please visit
www.funeralinnovations.com or call

800-641-0173.

MKJ recognized for Client’s Open House Event

MARCH 2010
FrontRunner and
Matthews step up
support for Haitian Relief

LARGO,FL— MK] Marketing was recognized
for their creative design and promotion of
Ballard-Durand Funeral & Cremation Ser-
vices’ open house event in the 2009 “Keeping
it Personal” (KIP) Awards, sponsored by the
International Cemetery, Cremation and Funeral
Association ICCFA). Ballard-Durand Funeral
& Cremation Services received an Honorable
Mention award for these initiatives.

The funeral home’s campaign was creat-
ed by MKJ Marketing to promote a unique
open house event to help the families of
White Plains, NY cope with loss. The open
house event was titled “Embrace the Power of
Change” featuring guest speaker and author of
“The Zing,” Ron Villano. Sadly, Ron Villano
lost his 17-year-old son in an auto accident over
10 years ago. With his experience as a licensed
psychotherapist, he is an expert in showing
people how to work through change, and the
loss of a loved one, one moment at a time.

Matthew Fiorillo, funeral director and own-
er of Ballard-Durand commissioned MK]
Marketing to assist in launching the event.
A custom newspaper ad, community poster
and website banner promotions were created
to broadcast the details of the event. Ballard-
Durand also created a buzz for the event via

White Plains Times featured an article on the
event and Ron Villano as the guest speaker.

President of MK] Marketing, Marilyn Jones
Gould comments, “When you invest in fully
branding an open house event, and centering
the event around a few core messages, atten-
dance is always increased. In Matthew’s case,
we wanted to show how innovative and com-
passionate the firm is, which was communi-
cated in all the promotion.”

Gould continues, “Ballard-Durand was smart
to include social networking as part of their
marketing plan. Many funeral homes don't re-
alize the potential of this free marketing source.
MK] is actually hosting a seminar in San Fran-
cisco, CA July 28-29 on how funeral homes
can benefit from Internet and Social Network
Marketing. Anyone considering how to use this
for their own business should attend because
we will have the top authorities on Internet
marketing featured as our guest speakers.”

Glenn Gould, Chief Executive Officer of
MK]J comments, “MK]J Marketing celebrates
Ballard-Durand’s KIP Award and thanks them
for their confidence and trust in creating a truly
personalized campaign.” For more information
on MK]J’s seminars or other marketing prod-
o ucts, please visit www.mkjmarketing.com or

social networking promotion. In addition, the

Matthew Fiorillo

contact MK]J Marketing at 888-655-1566.

Homesteaders redesigns Company Web Site

DES MOINES,IA— Homesteaders Life Company has
launched its revised virtual presence, online at www.home-
steaderslife.com. The vision for the Web site is to promote
Homesteaders while also demonstrating the market leader’s
advocacy of funeral service and advance funeral planning.

According to Dean Lambert, Homesteaders vice presi-
dent of marketing, the Web site has been designed to align
closely with Homesteaders’ brand attributes including
“trustworthy,” “knowledgeable,” “reliable,” “committed
to the funeral business” and “service-oriented.”

“Visitors to the site will learn a great deal about our com-
pany such as its financial strength, products, company lead-
ership and commitment to providing pre-need insurance
funding through funeral homes,” says Lambert. “In addi-
tion, we felt strongly about portraying a positive image for
funeral service and advance funeral planning. This is con-
sistent with our well-established commitment to funeral
home success and preserving the value of funeral service.”

The home page achieves these goals with a short descrip-
tion of Homesteaders™ business and easy navigation to de-
tailed company news, information and resources such as a
funeral home locator driven by FuneralHomes.com. There
is also a funeral industry job search engine (FuneralJobs.
com), an online obituary and tribute search function (Trib-
utes.com) and a pet death care resource (TwoHeartsPetLoss-
Center.com). All are carefully selected to meet the needs of
consumers, policy owners, funeral directors and even job-

seekers who might consider funeral service as a career.

Kim Medici-Shelquist, Homesteaders director of mar-
keting communications further explains: “Three important
trends have been identified by recent industry and con-
sumer research: The lack of a well-qualified labor pool for
funeral service; increasing consumer preference for digi-
tal versus printed information delivery; and growing in-
terest in pet memorialization. Our home page provides a
jumping-off point to resources that provide answers and
solutions.” Medici-Shelquist says fresh content will con-
tinually be added to ensure the Web site remains current
and relevant to all intended audiences.

“It is very important that customers, funeral profession-
als and policy owners enjoy an experience as close to that
which they might when calling, visiting our home office,
or meeting with one of our account executives in the field,”
says Lambert. “We are confident our re-designed Web site
achieves this aim.”

The Web site was designed through a partnership between
Homesteaders Marketing and Des Moines-based Spindus-
try Interactive, one of the nation’s premier web strategy, web
design and web development firms (www.spindustry.com).

Homesteaders Life Company (founded 19006) is the pre-
need market leader focusing solely on funeral insurance
funding and support. It is associated with more than 3,000
funeral homes and 8,000 licensed agents across the United
States. Online at www.homesteaderslife.com.

KINGSTON,ONTARIO—
FrontRunner Professional
and Matthews International
announced that it will make a
donation of $5,000 from the
companies and on behalf of
its valued IMS customers to
OxFam. The donation will be
used to help the Haitian peo-
ple in their time of need.

“OxFam has long been re-
spected as a reputable, caring
organization with the exper-
tise and experience in helping
the people of Haiti during
this difficult time,” says Jim
Doyle, Matthews Interna-
tional Group President.

In addition to the imme-

diate donation, we will be
donating a further 10% of
proceeds from the Memorial
Candle program used by our
customers as a show of joint
support from mid-January
through February 28, 2010.

“We speak for all of our cus-
tomers when we extend our
sincerest thoughts and prayers
to everyone affected by this
global disaster,” says Kevin
Montroy, FrontRunner Pro-
fessional President.

For more information about
these efforts contact Front-
Runner Professional at 1-866-
748-3625 or online at Front-
RunnerProfessional.com.

FrontRunner and Matthews
release new QuickBooks
integration into the IMS

KINGSTON,ONTARIO—
FrontRunner Professional
and Matthews Internation-
al announced the release of
the accounting module that
fully integrates QuickBooks
Accounting software into the
powerful IMS solutions.
“The addition of this new
feature adds one more to the
already impressive list of capa-
bilities of the IMS solution,”
says Jim Doyle, Matthews In-
ternational Group President.
The new application al-
lows users to capture the
complete arrangement and
contract process and flow
all transactions over to their

QuickBooks software with
the push of a button. With
this advancement conclud-
ed, the FrontRunner pro-
gramming team is now mov-
ing ahead to integrate all of
the major accounting pack-
ages into the IMS.
“Customers have been ask-
ing for accounting features to
be added and as always, we
are pleased to be able to fulfill
their requests. The account-
ing integration further excels
this all-encompassing system
to level unmatched by any
solution on the market,” says
Kevin Montroy, FrontRun-
ner Professional President.

CFF partners with
Susanna Pau to offer new
Cemetery Trust Product
MADISON,CT— Cooperative Funeral Fund (CFF) has an-

nounced a collaborative partnership with Susanna Pau, Ceme-
tery Trust Consultant. “Susanna Pau brings an expertise in sub-
accounting from her extensive experience in managing trust
records for companies such as Loewen and Alderwoods. She
is also quite knowledgeable with regard to the current funeral
and cemetery regulations in the United States and Canada. We
are pleased that Susanna has agreed to join us in the creation of
anew cemetery trust product,” stated Mark Mannix, Founder
and President of CFE

This brilliant lady attended
the British Columbia Institute
of Technology and achieved
honors in the Management
Systems and Marketing Man-
agement programs. She has
more than 16 years of expe-
rience with funeral and cem-
etery trust management. Pau
has knowledge in all areas of
trust management including
administration, master trusts
and co-mingled accounts.
She has managed a $1.0 bil-
lion trust asset portfolio that included funeral, cemetery and
endowment trusts. Pau has also built and maintained a database
to manage over $1.2 billion in endowment and staff pension
plans held in over 50 funds for the University of British Colum-
bia Investment Management Trust. Additionally, she was a part
of the implementation team of a new system to manage over
600 member organizations for Healthcare Benefit Trust.

Pau stated that she is excited about the new venture, “Co-
operative Funeral Fund boasts over 300 Million in funeral
home trust assets. I look forward to building the cemetery
trust product to the same magnitude.”

CFF manages the investment, accounting, compliance and
payout of funeral home preneed funds. CFF is registered with
the United States Securities and Exchange Commission as

an Investment Advisor. For more information please contact
www.cflinc.com or call (800) 336-1102.

Susanna Pau
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Walnut Creek Now Offering Caskets

Continued from Page B1

ished hardware and liners.
Walnut Creek Caskets cur-
rently produces five styles
of caskets. Simple, clas-
sic designs are featured in
their flat-top Trachselwald
and curved-top Blanken-
burgand Waldenburg styles.
Carved corner detailing
highlights the Mecklenburg
line, while the Erlenbach
casket has a simple shaped
design. Casket styles are
available in cherry, oak,
poplar, and pine, and come
in a range of prices depend-
ing on the wood species and
complexity of the design.
“Our focus is on simple, elegant, well-
made caskets that fit in with the way people
think. We're going for the classic as opposed
to the trendy look,” states Miller.

All styles, except the Erlenbach casket, fea-
ture adjustable beds and mattresses. The Er-
lenbach is offered in natural pine and is mod-
eled after traditional Amish caskets with its
signature tapered ends. The Walnut Creek
Casket version includes side handles.

When deciding on the names of their
casket lines, Walnut Creek Caskets looked
toward their German heritage. Each line
is named for a place of significant history

Creek, Ohio.

Allen Miller at the Walnut Creek Caskets showroom in Walnut

in Germany. Blankenburg, Waldenburg,
Trachselwald and Mecklenburg are castles.
'The Erlenbach line is named for the birth-
place of the founder of the Amish reli-
gion, Jacob Ammann.

Walnut Creek Caskets carries an invento-
ry on all of their caskets and can fill in-stock
orders within 24 hours. They offer delivery
to funeral homes within a 200 mile radius of
Walnut Creek, Ohio and will ship to other ar-
eas. Companies interested in carrying caskets
by Walnut Creek Caskets can obtain more in-
formation at www.walnutcreekcaskets.com or

by contacting them at (330) 893-2142.
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Amplivox Sound Systems Introduces
the Innovative IPOD Remote
Controlled Wireless PA System

NORTHBROOK,IL— Am-
pliVox Sound Systems
is proud to introduce a
breakthrough PA system
that’s made for the way
today’s speakers create
multi-media presenta-
tions: the /POD Remote
Controlled Wireless PA Sys-
tem. This innovative sys-
tem includes a self-con-
tained IPOD docking
station that recharges the
IPOD as it amplifies mu-
sic and plays video.

This easy to use [IPOD PA
System, which is compat-
ible with all iPhone™ and
most iPod® models, deliv-
ers a multi-media venue
while it gives the presenter
a “personal” choice in mu-
sic and video selections. It
features 30 watts for a clear
sound for audiences up to
500 in a 2,500 square foot
room, and offers an 8”
full-range speaker. The de-
sign also includes a simple
to operate Voice Priority

The new Amplivox system includes a self-contained IPOD docking sta-
tion that recharges the IPOD as it amplifies music and plays video.

Switch which effortlessly

mutes the music when the
microphone is in use.

De

(800)453-1199

Order today only at: www.abbottandhast.com

ath Care Web Store

$13990

Includes Shipping

AVAILABLE NOW!
1959 Cadillac Limousine

Approximately 14" long,

Limited number available
Black = White « Silver » Maroon

1:18 Scale

4.5 wide and 3.5 High
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www.mortuarymanagement — Death Care Web Store

Lapel Pins and Watches .
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Beautiful, classy lapel pins
and watches help you quietly
state your presence in any situation.
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Traversing the Minefield is recommended as a “must re
by experts and authorities in the field. Order directly from
Abbott and Hast — go to wwaw.abbottandhast.com and click
on “Death Care Web Store.” Traversing the Minefield — Best
Practice: Reducing Risk in Funeral-Cremation Service.
Authors: Michael Kubasak and Dr. William Lamers, Jr.,
M.D.; LMG Publishing, 476 pgs., $99.95

=
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With our main office in Michigan, sales office in New Jersey and editorial offices in California, Wisconsin and
Mississippi — and commentary from funeral professionals like you — we bring a well-balanced perspective
of what's happening in the funeral profession in the U.S. and around the world. But it’s not just facts; it’s
information pertinent to you and your business.

Subscribe Today!
Call 1(800) 453-1199 or go on line at

WW w.mortuarymanagement.com

US. 1 year $39
2 year $65
3 year $91
Foreign* 1 year $46
2 year §77

*United States funds please

O VISA O MasterCard O Discover O American Express

2361 Horseshoe Drive, West Bloomfield, MI 48322
(800) 453-1199 * FAX (248) 737-9296

info@abbottandhast.com * www.abbottandhast.com

“The ever-growing pop-
ularity of the IPOD has
created a wide demand for
this wireless PA system.
We've designed the IPOD
PA specifically for the way
our market listens to mu-
sic and watches videos to
give them a wide choice
of multi-media selection
when they’re presenting,”
says AmpliVox spokesper-
son and CEO Don Roth.

Both powerful and por-
table, the lightweight 15
pound IPOD Remote
Controlled Wireless PA
System with carrying case
includes a built-in anti-
shock DVD/CD/MP3
disc player USB and vid-
eo-out that lets the audi-
ence watch DVDs with a
projector or on another
video device. It also in-
cludes karaoke capabili-
ties, a built-in UHF multdi-
channel wireless receiver,
a wireless hand held mic,
and a rechargeable battery
that runs up to 4 hours on
a single charge, or it can
run from the AC power
cord. For even more ben-
efits to the speaker, the
battery charges both the
IPOD and the PA system
while in use.

For more information
visit htep://www.amp-
li.com or call 800-267-
5486.

AmpliVox ° Sound Sys-
tems products are made in
the USA (with only a few
exceptions), meet strin-
gent UL standards, and
come with an up to 6-year
warranty. Our wide selec-
tion meets every speaker’s
sound coverage and style
needs. Whether you are
in a small meeting room
of 30 people or a large
20,000 square foot audi-
torium of up to 10,000
people, AmpliVox® Sound
Systems’ extensive range
of superior quality, sim-
ple to operate and reliable
electronics will provide
maximum satisfaction
and ensure a crystal clear
message.
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Rendering of High Relief Jerusalem
Cross Columbarium

CROOKSTON,MN— Eick-
hof Columbaria Inc. is
excited to announce a new

e
Iy
[
1 ==
— |
o
. —
—
b
et
—
o
[

wall style columbarium de-
sign under its High Relief Se-
ries Columbarium Category.

The High Relief columbar-
ium category encompasses
the following three designs:
High Relief Jerusalem Cross
Columbarium, High Relief
Greek Cross Columbarium,
and High Relief Latin Cross
Columbarium design. The
High Relief Jerusalem Cross
Columbarium is featured
above. This columbarium
can be finished in granite
for exterior applications,
or other appropriate stone
finishes for inside. To learn
more about the Eickhof
High Relief Columbari-
um designs please contact
Eickhof Columbaria Inc.
at their website www.eick-
hofcolumbaria.com, e-mail
info@eickhofcolumbaria.
com, or call 1-800-253-
0457.

Love Ashes Cremation Jewelry to be
featured at ICCFA Convention

Love Ashes Jewelry and Framed Memorials

MAQUOKETA,IA— Love
Ashes memorial pendants are
giving people across the coun-
try a special way to keep their
deceased loved ones close at
heart. These one-of-a-kind
creations will be featured at
the Love Ashes booth at the
ICCFA Convention in San
Antonio, March 10-13.

Launched by artist and
owner Silvia Engel on a na-
tional level in 2009, Love
Ashes cremation jewelry and
framed memorials are in high
demand. These products are
offered at an affordable price
point, making them widely
available for the public.

“My clients cherish Love
Ashes memorials because
they are as stunning as the
lives they represent,” said En-
gel. “Thave been privileged to
work with hundreds of clients
who have trusted me to create
memorials for them and pro-
vide them with great comfort
during a time of grief.”

Engel now offers Love Ash-
es nationally, allowing funer-
al homes and crematoriums
across the country to offer her
products to clients choosing
cremation.

Funeral homes may asso-
ciate with Love Ashes as a
part of an incentive plan.
Partners receive wholesale

pricing on all products
while becoming an order
site. They also receive a
partner order kit, Love Ash-
es catalogs, and order forms
to use at their businesses. A
second option is simply to
display catalogs and refer
interested clients to work
with Love Ashes directly.
At the ICCFA conven-
tion, attendees may visit the
Love Ashes booth (#140) to
learn more about becom-
ing a partner. All attendees
can experience the unique
Love Ashes display and see
firsthand the care that is
put into each hand-made
piece. Artist and owner Sil-
via Engel will be on hand
to answer questions. Regis-
ter as a partner and receive
a partner kit to make work-
ing with Love Ashes straight
forward and rewarding.
Additionally, Engel’s new
product line, Eternity by
Love Ashes, will premiere
at the ICCFA convention.
This beautiful line promis-
es to be more popular than
ever, blending current jew-
elry trends with a special
touch for the grieving.
Since 2007, Love Ash-
es has produced pendants
and framed memorials using
ashes of cremated loved ones

Love Ashes owner and artist Silvia Engel at work.

and pets. Each piece is made
of beautiful dichroic glass
and includes ashes of the de-
ceased, which are placed in
the artwork and then kilned.
The artwork is made into a
pendant with the ashes vis-
ible from the back of the pen-
dant, or hidden inside. The
artwork can also be mounted
and framed to create a hang-
ing or tabletop memorial.

Clients may choose from
many vibrant color styles,
ranging from purples to
blues to oranges and reds.
These brilliant color combi-
nations allow the deceased
to be remembered with vi-
brancy and life — a gift to
those who are grieving.

After being raised in Mex-
ico, Engel is now an artist
based out of Maquoketa,
Iowa. “I want people who
are grieving to be able to
wear their pendants and
remember their loved ones
with a smile,” said Engel.
“These pendants allow my
clients to be comforted at
a difficult time, in a beau-
tiful way.” All Love Ashes
samples may be viewed at
www.loveashes.com. Funer-
al homes may receive prod-
uct catalogs and more infor-
mation by calling 1-888-
452-7278.
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Mark Thomas and Caring Times
releases Spring 2010 Catalog

SLEEPY EYE,MN— Sleepy
Eye, Minnesota-based Mark
Thomas Co. and Caring
Times recently mailed its
new Spring 2010 product
catalog. In addition to Mark
Thomas and Caring Times
traditional memorialization
items and urns, the catalog
incorporates Chapel Craft
crosses and crucifixes and or-
ganizational emblems.

“We were determined not
to increase our prices in 2010,” said Mark
Beito, president, Mark Thomas Co. “We
realize the challenging economy has forced
people to be very careful with their spend-
ing and we wanted to ensure that both fu-
neral directors and their clients can contin-
ue to have access to the very best memorial
products while at the same time meeting
their budget requirements.”

‘The Mark Thomas and Caring Ways Spring
2010 catalog features several new products
available for the first time. Their own ceramic
urns: produced in their new ceramics studio
by their master potter, the new line of Vic-
tory ceramic urns are in a class by themselves.
Hand-thrown and hand-decorated, with solid
hardwood tops, these urns are of extremely
high quality, but reasonably priced.

New hardwood urn: the Chapel Craft
woodshop has created a new hardwood
urn that will capture attention. The hand-
crafted oak and walnut urns combine old-
fashioned wood working with the latest in

(N‘qui-.. Thomas
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No price increases
from 2009 and the
new catalog features
reduced prices on
some items

precision laser engraving.

New metal urns: There are
a dozen new designs devel-
oped exclusively for Mark
Thomas, with new shapes,
colors and finishes.

New folders and acknowl-
edgements: Fifteen new designs are featured,
appearing in the catalog for the first time.

New Memorial Flower™ products: There
are four new products to complement the
Memorial Flower™ Hearts. Customers can
now choose from Memorial Flower™ Angels,
Butterflies, Crosses and Doves all crafted
from hand-made paper with perennial wild-
flower seeds.

Headquartered in Sleepy Eye, MN, Mark
Thomas Co. has been dedicated to serving
America’s funeral directors since 1991. Mark
‘Thomas carries a full line of products includ-
ing memorial folders, acknowledgements,
register books, prayer cards, bookmarks, ser-
vice bulletins, urns, funeral director thank
you cards, crosses and crucifixes. They also
offer our grief information series as well as
other memorialization items. To view their
product offering visit www.markthomasco.
com. To obtain a copy of the Mark Thomas
Co. and Caring Times Spring 2010 catalog
call 800-437-2635.

Frazer Consultants introduces New Life
Journey Celebration Stationery

Frazer Consultant’s new Life Journey Celebration Stationery is customized to the individual and

can be printed on demand.

WAUNAKEE,WI— The way to do personaliza-
tion properly is to start with a blank piece of
paper. Then shared memories are turned into
words, and photographs are selected to create
an iconic image that is personal, unique and
specific. Frazer Consultant’s new Life Journey
Celebration Stationery leaves the generic behind
and allows a funeral home to work with a fam-
ily to commemorate a loved one’s life well lived
— all from that same blank piece of paper.

“The current state of printing technology and
our own research has created a perfect storm
that could revolutionize the funeral home sta-
tionery process,” says Matt Frazer, president of
Frazer Consultants. The company’s print-on-
demand concept reduces the need for a wide
variety of inventory and the funeral home will
realize a savings on printing costs.

The starting point for the Life Journey Cel-
ebration program is an easy-to-use software
package that offers more than 450 themes
available to capture a loved one’s interests, hob-
bies or occupation. Each theme includes a lay-
out for a register book, memorial folder, prayer
card, acknowledgement, bookmark, sign and
DVD packaging to allow funeral directors to
provide their families with personalized sta-
tionery that matches any interest, hobby, oc-
cupation or religious background.

These themes act as a frame to allow a fu-
neral home and a family to take the process a
step further and incorporate personal family
photos to create a truly unique expression that

reflects personal memories of a loved one. The
possibilities are endless.

To create the final product, a funeral home
has the option to use its own printing equip-
ment, or subscribe to one of Frazer’s three
printing solution packages. “We have fixed
low cost-per-page programs,” Frazer says.
“Each package is based on a per click charge
that requires the funeral home only pay per
page printed, which helps reduce expenses. In
a challenging economy, businesses that have
more control over their costs enjoy a competi-
tive advantage in the marketplace.”

The Life Journey Celebration program de-
livers the “wow-factor” for the family because
the package allows for endless design possibil-
ities. “When you talk about personalization,
how can a funeral home be happy if they only
have seven or eight themed packages? That’s a
pretty narrow spectrum when you think about
all the different interests, hobbies, occupations
or religious backgrounds,” Frazer says. “What
we've developed is a way for funeral homes to
get rid of all of their preprinted stock. The only
thing they have to inventory with us is blank,
perforated stock.”

For the family, they don't have to be confined
to a memorial template to create a personal
tribute to a loved one, Life Journey Celebra-
tion Stationery lets every family create their
own.

For more information, visit www.frazercon-

sultants.com or call 866-372-9372.
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Craig Flagler Palms Funeral Home and Memorial Gardens joins forces with
MobileHelp to become a referral Partner

BUNNELL,FL— Craig Flagler Palms Funeral Home and
Memorial Gardens is excited about joining forces with Mo-
bile Licensing Consultants and becoming a referral partner
for MobileHelp. Allen Whetsell, general manager of Craig
Flagler Palms Funeral Home and Memorial Gardens, is ea-
ger to use Mobile Help as a pre-need sales tool. He finds this
ground-breaking technology a great addition to his sales de-
partment. Being able to reach out to the community with
another resource is invaluable in his eyes. “People are not al-
ways ready to come in (to the funeral home) and pre-arrange
their or a loved one’s funeral. MobileHelp gives families a
reason to call us and therefore establish a relationship with
them” explained Allen.

One way Allen and pre-need manager Sal Passalaqua de-
cided to introduce Mobile Help to the community was dur-
ing the 2010 Flagler Home and Lifestyle Show. Craig Flagler
Funeral Home and Memorial Gardens became a vendor at the
show and displayed Mobile Help at their booth. The home
show gets approximately 20,000 visitors each year. Having
the MobileHelp unit displayed caught the eyes of many walk-
ing by and brought them to their booth when they may have
otherwise not stopped. The staff was able to show the unique

Craig Flagler Palms Funeral Home and Memorial Gardens

features of Mobile Help including the caregiver notification
element and e-mail and text message abilities.

MobileHelp is the only medical alert system with GPS tracking
and cellular communication, which allows you to care for your
loved ones in and out of their home at the same price as other
in-house only systems. The current systems on the market only

work for a few hundred feet inside the consumer’s home, but
MobileHelp has nationwide coverage on the AT&T network.
If the GPS/cellular help button is pushed the operator comes
on the 2 way speaker. The operator knows the person’s name
and medical conditions and can locate the person anywhere in
the United States. Even if the person cannot speak, help will
be sent to the person’s location. This is an invaluable tool when
your family member is disoriented or confused. An email or text
will also be sent out to a family member of the person to inform
them of the alert. This new technology not only protects the
loved one at home but also in the car, walking down the street,
visiting family members, or anyplace they may travel.

Craig Flagler Palms Funeral Home and Memorial Gardens,
along with many other funeral homes across the country,
can see how the referral partnership is a great way for funeral

omes to increase pre-arrangements and preneed sales, in-
crease market share, enhance their image in the community,
as well as another revenue source for their funeral home.

Your funeral home too can offer this product to your commu-
nity through Mobile Licensing Consultants. To get more infor-
mation on how MobileHelp can increase your pre-need business
call Mobile Licensing Consultants at 1-800-660-0352.

FUNERIA Urns are featured prominently in The Los Angeles Times

Photographed during FUNERIA's 2nd biennial Ashes to Art® exhibition at Fort Mason Center,
San Francisco, CA 2003. Artwork in foreground (L to R) Lichen Urn, ceramic with unique crawl

glaze by Randy O’Brien; Box #3, forged steel and stainless steel urn by Jennifer Gilbert; and Red

Sandblasted Carved Lidded Jar, ceramic urn by Jim Connell (partial view).

GRATON,CA— Contemporary funerary
urns made by a select group of FUNERIA’s
most imaginative artists were the cover story
in the popular Home & Design section of
the Los Angeles Times, 1/23/10, in “Funerary
urns as modern art” by writer Jeff Spurrier.
The lengthy article included an interview of
a FUNERIA client family as well as a photo
taken in the family room of their Southern
California home. The family had commis-
sioned a machined aluminum urn through
FUNERIA that holds the cremated remains
of their beloved son who, at 7 years-old, lost
his battle with brain cancer. For the family,
including their two other young children, the
urn design that was inspired by their boy’s love
of jet fighters and light sabers is a tactile and
loving reminder of his zest for life.
According to FUNERIA’s founder and
president, Maureen Lomasney, “We all re-
spond to visual references, particularly when
they inspire us to think differently about sub-
jects that are close to our hearts. Since 2000,
when we began organizing the first interna-
tional Ashes to Art” competition and public
exhibition to focus exclusively on original
artist-made urns and personal memorial ob-
jects, we've had an interesting story to tell,
and fascinating urn designs to show. We've
also persisted for 10 years in building a con-
temporary funerary art genre that is appealing
to design- and art-conscious consumers, and
particularly those who are increasingly choos-
ing cremation for their family members and
themselves. As a result, conversations around
the end-of-life experience have moved into
the mainstream. More people in the general
population are grasping the importance of
speaking out loud about death and dying,..

for others sakes as much as for their own.”

Adding, “This is particularly helpful in shar-
ing ideas and pre-planning end-of-life expe-
riences that can range from creating a living
trust to selecting music, readings, deciding
whether to bury or scatter ashes, and all of
the details any of us may want at a funeral.
Pre-planning removes an enormous burden
from other family members whose time may
be more preciously spent with each other as
they mourn and celebrate rather than make
what they can only hope are the best choices,
including purchasing decisions.” According
to Lomasney, more than half of all artist-made
urn sales in FUNERIA’s Northern California
gallery are sold pre-need and displayed as art-
work at home. Many of FUNERIA’s most
unique urns are sold to art collectors who
display them without ever revealing their ul-
timate purpose.

FUNERIA has enjoyed a boon in publicity
in the past several months that included the
re-broadcast of a 2009 CNN Small Business
Success feature story on the funerary arts agen-
cy’s gallery, Art Honors Life, a page devoted
to the gallery in last year’s publication of “7/e
Whole Death Catalog” by Harold Schechter
and Random House, and trendspotting and
art and design blog posts with global cachet.
Lomasney says, “We appreciate the visibility,
but its particularly gratifying that word of
mouth is still the driving force behind the at-
tention because it means that clients and gal-
lery visitors are our greatest champions. The
LA Times story, for example, can be traced to
one person having a positive experience in our
gallery, and offering to share it.”

Lomasney explains, “The seed for the story
was planted by Annie Wells, who is now one
of the Los Angeles Times many Pulitzer-prize
winning photographers, but had earned that

D’urn #1 by Tony Knapp, wood saturated with
Japanese ink, carved polymer clay.

distinction several years ago while working at
the Press Democrat, our local Northern Cali-
fornia daily.

Annie had heard of our opening the gallery
in 2007 and, while in the area with friends,
found a vibrant little urn here to help her honor
a life she loved dearly. It inspired her to share
her discovery with colleagues in Los Angeles.”
Adding, “This is the kind of publicity that we
would like to help generate in every town and
city where funeral homes are carrying FUNE-
RIA’s unique brand of urns and keepsakes.
And, with the introduction of our new Clas-
sics Collection, we've dedicated an entire seg-
ment of our business to support funeral service
provider urn sales for pieces that aren’t avail-
able for retail sale through any online urn sell-
ers... not even on our own site. High quality
American made products and original designs
hold great appeal to the public, and adding an
exclusive line of FUNERIA® urns to a funeral
home can be a good story in the local press.”

FUNERIA, along with Hillside Memo-
rial Park and Mortuary, were also featured
in 2008 in the Los Angeles Times thanks to
Hillside’s sponsorship of FUNERIAS 4th in-
ternational Ashes to Art® exhibition as well as
its on-going acquisition of some of FUNE-
RIA’s most spectacular and award-winning
urns.

FUNERIA was founded in 2000 and remains
the only arts agency and exhibitions organizer
of its kind. It is the acknowledged leader for
original, contemporary, museum-quality fu-
nerary urns, vessels and personal memorial art-
works made by established and emerging art-
ists. FUNERIA® artworks are promoted and
sold through its website, retail gallery, whole-
sale showroom, and forward-thinking funeral

Urn-a-matic vend by Darin Montgomery, vending
machine, plastic capsules, ash (burnt news stories).

Bio Rock by Jack Thompson, cast paper pulp
and binder.

service providers worldwide. FUNERIA is the
founder and organizer of the precedent-setting
and highly acclaimed Ashes to Art” interna-
tional juried exhibitions of funerary artworks
that continue to set new quality and aesthetic
standards in how we honor a life well-lived. In
2010, FUNERIA is celebrating its fifth biennial
Ashes to Art” funerary urn competition and ex-
hibition year. The Artists Call for Entries as well
as Sponsorship Prospectus will be available to
download from www.funeria.com by April 1.
The exhibition will open in October 2010 and
will be featured online, with finalists, invited
artists and award-winning work also featured
in public and private receptions at its Northern
California Wine Country gallery.

For more information visit www.funeria.

com, email arthonorslife@funeria.com or call
toll free 888-829-1966.
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Lifestyle Prayer Card Series from Halo adds Military Services

Arlington National Cemetery Hallowed Ground

TWINSBURG,OH— Halo
International proudly
announces its new line
of Military Service Prayer
Cards. In keeping with
the proud traditions of
the Marines, Army, Navy
and Air Force, Halo’s spe-
cifically themed series will
honor the deceased.

Highlights of famed
military battles and iden-
tifying images will ex-
press your consideration
of their sacrifice above
and beyond a simple flag
rendering. Additionally
images from Arlington
National Cemetery are
highlighted in the series
Hallowed Ground.

Be at the forefront of
personalization and offer
your families a truly indi-

vidual tribute by stocking
military prayer cards for
the four most recognized
services.

Since its inception Halo
has been the leader in the
development of life style
prayer cards. The Life
Style Series are appropri-
ate for both Protestant
and Catholic services. Ask
your Halo representative
for samples or go online
to request them at www.
halointlcorp.com. Halo
International Corp. lo-
cated in the Cleveland,
OH suburb of Twins-
burg is a national OEM
sourcer and procurer
of uniquely different
products for the Funeral,
Cemetery, and Religious
Goods markets.

Sumpter Cottage
introduces Fire and
Rescue Blanket

Sumpter Cottage Fire and Rescue Blanket

SUMPTER,OR— Sumpter
Cottage Memorial Keep-
sakes has announced the
addition of a Fire and Res-
cue Blanket for fallen fire-
fighters and rescue work-
ers. The new design adds to
the blankets already avail-
able for all five branches of
the US Military: Air Force,
Army, Navy, Marine Corps,
and Coast Guard.
Measuring an ample 48” x
607, these blankets are assem-
bled in the USA of imported
materials. For burial purposes,
they may be used in the casket
three ways: as a cover for the
deceased; asa wrap by placing

the body on top of the blanket

then drawing the sides around
it; or simply folded and placed
under the deceased’s hands.
‘The blankets are also suitable
as patriotic gifts and can be
used as throws or decorative
wall hangings.

After spending many
years in the funeral indus-
try as well as having served
our country, owner Frank
Vargas, Jr. wanted to help
honor our country’s veter-
ans and rescue workers.

For more information,
phone Frank Vargas, Jr. at
(541)894-2287, or write
Sumpter Cottage Memori-
al Keepsakes, PO Box 181,
Sumpter, OR 97877.

U.S. Air Force

AbsentFriends.com launches Web Site
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CINCINNATI,OH— Funeral service providers, from funeral
directors to celebrants to manufacturers, now have a one-
stop resource to attract new customers, connect with vendors
and keep current on industry news. AbsentFriends.com is
a dual-audience web site serving those in the funeral trade
as well as consumers of funeral services. This breakthrough
concept requires no software purchase and provides funeral
professionals with the only financially accessible site for ad-
vertising, marketing and operational tools.

AbsentFriends.com is the visionary effort of businesswoman
Jane Bourke and funeral director Richard Ireton. They created
the site to bring together trade professionals with each other
and with consumers. “AbsentFriends.com is a resource unlike
any other and truly on the cutting edge,” comments Bourke. “It
coordinates in one virtual location the elements for successfully
operating within the funeral trade.” It also gives the bereaved a
unique resource during a most difficult time by providing the
supports they need, such as access to information from trade
professionals, free obituaries and memorial sites with photo
galleries, videos, even archiving of funeral webcasts.

The site serves the funeral trade on several key levels. One
example is the Products and Services Directory, with more
than 70 categories. A premium listing allows advertisers to
create multiple web pages and photo galleries. Addition-
ally, they may submit an article on their new or innovative
products at no additional charge. “Other ventures require
the purchase of software and impose ongoing service fees,”
notes Bourke. “Our goal is to make absentFriends.com the
funeral industry’s most used — and useful — trade resource,
at a price that is affordable for all.”

Jane Bourke brings to the project her experience in sales
and marketing, product development, manufacturing
and distribution. Richard (Dick) Ireton, a funeral direc-
tor, owns two funeral homes and a crematorium. He has
much experience in international disaster response and
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has worked on many international tragedies, including
the Bali bombings and the tsunami in Thailand.
AbsentFriends Trade Association (AFTA) membership will
give members direct, web-based access to tools designed to in-
crease their revenue. “Technology has made it possible for ab-
sentFriends.com to serve the global funeral trade, giving people
around the globe equal and easy access,” states Bourke. Visit
absentFriends.com for more information on how you can take

advantage of the many business-boosting options available.

Save Time with ASD’s
FuneralSync™

MEDIA,PA— FuneralSync
is an innovative system de-
veloped by Answering Ser-
vice for Directors (ASD)
that will automatically trans-
fer funeral service informa-
tion from your funeral home
management program to
ASD both effortlessly and
efficiently.

“FuneralSync is a great fea-
ture,” says Joe Bivona, fu-
neral director of Sinatra Fu-
neral Home in Hastings on
Hudson, NY. “It makes our
lives a lot simpler. We enter
our service information in
to one program and are able
to disperse to ASD with one
click of a button.”

Vice President of ASD,
Kevin R. Czachor, says that
FuneralSync is revolutionary.
“Not only do funeral direc-
tors save time and eliminate
chances for error associated
with data duplication, but
they save money using this
automatic feature.”

As of January 1, 2010, ven-
dors such as SRS, Continen-
tal, MIMS and Terradise are

ENABLED'

FuneralSync enabled. Other
software providers are in the
process of adding this fea-
ture.

Founded in 1972 by Mar-
tin and Barbara Czachor,
ASD still has the entrepre-
neurial and perfectionist spir-
itofits founders. Working ex-
clusively with funeral profes-
sionals, every ASD employee
understands the great respon-
sibility entrusted in them.

The funeral director’s re-
lationship with callers can
be impacted for generations
with each call answered.
ASD’s systems, facility and
infrastructure will rival any
911 services or Fortune 500
communication centers.
ASD, now run by the sec-
ond generation of Czachors,
serves over a quarter of the
country’s funeral homes.

For more information on
FuneralSync, visit www.Fu-
neralSync.com or call ASD’s
24-hour customer service

hotline at 1-800-868-9950.
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Memorial Collection expands Urn

MKJ Releases “Marketing &
Advertising Reference Guide”

DA
(NS

Marketing and Advertising
Reference Guide

i

LARGO,FL— If marketing is defined as get-
ting more people to purchase more prod-
ucts (or services) more often; then market-
ing must be a lot more than just advertis-
ing. For a funeral business to accomplish its
marketing objectives, managers and owners
must examine every facet of their business
to find opportunities.

MK], the death care industry’s leader in
marketing, has created the MK] Marker-
ing & Advertising Reference Guide for use by
owners and managers to find solutions to
their marketing challenges. The reference
guide of products and services will become
decision makers’ single source for marketing
solutions. As the only comprehensive mar-
keting firm in the death care industry, MK]
serves clients in all areas of advertising: Print
Advertising, Television, Custom Television
Production, Radio, Billboard, Infomercial
Production and Media Buying.

But what makes the “Marketing & Ad-
vertising Reference Guide” different is that
it includes other areas of marketing: Web
Site Development, In-house Training Semi-
nars, Packaged Training Programs, Market
Research, and Public Relations Services &
Products.

The advantage a comprehensive market-
ing firm brings to a client is the ability to
coordinate and integrate all facets of mar-

NOI\}IS

keting into a comprehensive campaign.
Inconsistency is the primary reason small
business advertising fails; owners and man-
agers start a campaign, but before it has a
chance to succeed, they discontinue the
advertising and move to something else.
Sometimes because of budget constraints,
but sometimes they stop just because they
become bored with the advertising.

Marketing companies solve problems. Cli-
ents have opportunities and challenges they
want resolved, and they contact MK]J for an-
swers. Maybe the answer is advertising, but
often its training, research, public relations or
other forms of marketing.

For example, the objective of advertising
is to create contacts; in funeral service those
contacts are often consumers inquiring about
prices and services. If the staff is not trained
to recognize shoppers as opportunities, then
the advertising campaign will necessarily fail.
A marketing firm lends discipline to a cam-
paign, while at the same time monitoring re-
sults to assure success.

To receive a copy of MKJ’s “Marketing
& Advertising Reference Guide” visit
www.mkjmarketing.com or telephone

888-655-1560.

MARCH 2010

Customization Options

0 Lorving Meminy of

".-ﬁf.l Brian T;
;* ld awor

Ny 21, 1921
Deorher 4, 204

W vy,

1ol i i
v g AR o 3’.‘:".‘3
ol

w1 S e o
""“J"‘x ,r,.mmm,..,:“
T s i g

EASTHAMPTON,MA— The Memorial
Collection has expanded options to per-
sonalize their exclusive Memorial Tile™ in-
lays. The company now provides their cli-
ents with nearly unlimited options for cus-
tomization, including images, text, back-
grounds, orientation, and colors.

Apex introduces The Inspiration Casket

POMONA,CA— Apex Cas-

ket offering at a price that is
affordable for even the most
budget minded family.

Apex continues to bring a
full line of affordable quality
caskets, both traditional and
innovative, to funeral direc-
tors. They have a continued
commitment to provide the
funeral industry with quality
products in conjunction with
competitive pricing.

kets is pleased to announce
The Inspiration solid Mahog-
any casket. The Inspiration
casket features a full polished

ish with urn cut corners and
bronze hardware and a luxu-
rious soft almond ivory velvet
interior. This casket gives fu-
neral homes a luxurious cas-

To see Apexs entire product
line, go to www.apexcasket.com.
Email any questions to sales@
apexcasket.com. To request a

high gloss Mahogany fin-

PUBLICATIONS,

Database Files
Reports
Mailing Lists
Email Addresses

CALL For Counts & Costs To CustomizE Your MAILING PROGRAM

TODAY! 1-800-321-7479

catalog call 1-888-680-6800.

With this new offering, the Memorial Col-
lection provides funeral directors nationwide
with the tools to offer an extremely unique
memorial, customized for each individual.
Using an online process, the client can send
images and text directly to the Memorial Col-
lection. And a layout artist at the company
uses custom computer software to create a
unique look, just for that client.

“It’s truly remarkable to be able to provide
one-of-a kind memorials like this,” stated
Jim Thompson, Vice President, The Me-
morial Collection. “And the feedback so far
has been outstanding.”

A full line of pre-developed layouts is still
available for the client to choose from. And
each tile is permanently secured within the
top or front of an American-made hand-
crafted chest or urn, consisting of solid cher-
ry, solid ash, or solid walnut wood, with soft
velvet interiors and brass key locks.

The Memorial Collection is a division of the
October Company, an Easthampton, MA
based company that has been making prod-
ucts of lasting value for the American furni-
ture industry for over 50 years. The Memo-
rial Collection is available through a national
representative network. To learn more and to
find a rep in your area, call (800) 628-9346

or visit www.MemorialCollection.com.

Customize Your
Direct Mail Program

FORMATS AVAILABLE:

Self Adhesive Mailing Labels

Barcodes Available

USPS Cass Approved Paperwork Available

Reports

Include Name, Address & Phone
Can Be Ordered Alone or for Follow up to

Mailing Labels

CD-Rom or Email Files

One Time Usage or Multiple Usage Available

SELECT:

SORT BY:

Funeral Homes State
Cemeteries County
Crematories Zip Code

And More...
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CONNECTICUT

( )

CONNECTICAT
TRADE SERVICE LLC

Chris A. Pender, Licensed Funeral Director

Convenient to all Hospitals,
Nursing Facilities and Airport

24 Hour Professional Embalming
and Removal Service

Complete Shipping and
Cremation Services

Local (203) 808-2226
Toll Free (866) 736-3379

\Contracted by the Chief Medical Examiners Ofﬁce)

ELORIDA Continued

FUNERALS BY T.S. WARDEN

1-888-765-1236

STANDARD 595.00 STANDARD
SHIP-OUT <:| 3 ) I::>CREMATION
a

Gendron

FUNERAL & CREMATION SERVICES INC.

FLORIDA SHIPPING |

579500

SHIPPING OR CREMATION
BEST SERVICE - BEST PRICE - GUARANTEED

¢ No casket sale
¢ No add-on charges — one price guaranteed
e All remains come direct to OUR FACILITY

WE ARE FLORIDA’S FINEST!
877-251-003838 gy
— FamiLy OWNED AND OPERATED r

Michael P. Gendron
Funeral Director

www.gendronfuneralhome.com

HARTFORD TRADE SERVICE
ON SITE CREMATORY

Kevin K. Riley, Funeral Director

860-282-4500

Cell 860-559-7728
Fax 860-282-0393

Convenient To All
Local Hospitals
Area Convalescent
Homes

Connecticut Hospice
Inc. In Branford

24 Hr Professional
Service

Full Shipping and
Cremation Services
Service in the Trade
Service for 23 Years

Serving the Chief Medical Examiner’s Office
and All of Connecticut

623 Main St., East Hartford, Connecticut 06108

FLORIDA

e
'S‘\’@ FORT MYERS

“<" Memorial Gardens

R —
| I I
: North Fort Myers, Estero,

We Work mth You, Bonita Springs, Lehigh Acres, Naples,
Not Against You! Port Charlotte, & Punta Gorda

SOUTHWEST FLORIDA

877-936-0555
Fax 239-425-9233

“S.W. Florida’s Finest and Most
Trusted Shipping Service”

Serving
Fort Myers, Cape Coral,

Independently
gwm’d and FEDA
perated . .
Since 1954 NED"I Glenn Pomerantz

Managing Director
FORT MYERS, FLORIDA 33907

TO PLACE YOUR AD HERE

CALL 1-800-321-7479

JONES-GALLAGHER
FUNERAL HOME

Reasonably Priced Shipping & Cremation Services
Serving North & Central Florida

Call904-964-6200 for Quote

Independently Owned & Operated by
Joe Gallagher, Licensed Funeral Director
Licensed in FL, MA & PA

ILLINOIS]

Yy 27

Q\Q" Serving Chicago and
Surrounding Area

Complete Shipping Package
No Casket Sale ¢ Prompt Retrieval

L www.kepourosfuneralservice.com 3

MARYLAND)

DREW REMOVAL SERVICE
(301) 218-4329

CALL US WHEN YOUR IMAGE MATTERS...
SERVING WASHINGTON DC ¢ MARYLAND ® NORTHERN VIRGINIA

¢ Embalming ¢ Ship-Outs
* Removals * Refrigeration
¢ Arlington Cemetery Drop-Offs
e Transport up to 400 Miles
* Dulles Airport « BWI Airport » Reagan Airport
 DCMEO / Baltimore MEO / Virginia MEO
e Complete Shipping starting at $795.00

(Excludes Airfare and Permit Fees)

Not A PuBLic FUNERAL HOME
Topp W. Drew

www.jonesgallagherFH.com

1 I

SCARANO SHIPPING

When you select Scarano Shipping
you receive prompt, personal service
without the risk.

o First-rate, on-site embalming procedures
that ensure remains arrive from Florida
in quality condition.

e The promise that you will never lose
your rightful casket sale to a Florida
Sfuneral home.

* One guaranteed price without the risk of
hidden charges, add-ons or extra fees.

Joseph A. Scarano
Owner

- NO CASKET SALE -

24 hours a day, 7 days a week
Joe Scarano will answer your call
personally!

1-800-423-5901

www.scaranoshipping.com

Anywhere
in Florida!

Family owned and operated

Orlando

Serving ONLY the Central Florida Area.

So you can tell your families,
“Yes, I have a friend there!”

ROBERT BRYANT
A shipping service you can depend on.

toll free 8T T-SHIP2YOU
. i T 877-744-7296
hipping ©

Family Owned and Operated.
A Robert Bryant Funeral and Cremation Chapel
321 E. Michigan Street, Orlando, FL 32806

LiceENSED DIRECTOR & EMBALMER

MASSACHUSETTS

H Boston

FAGGAS
EMBALMING SERVICE

Nick Faggas, CFSP ¢ Adrianne & George Faggas

1-800-222-2586
(617) 923-0416

551 Mt. Auburn St. - Exit 17 Off Mass. Pike
P.O. Box 169 Watertown, MA 02471

NEVADA

A full-service, independent funeral home serving Las Vegas,
North Las Vegas, Henderson and all of southern Nevada .
ONE CALL DOES IT ALL!

PEACE OF MIND. WISHES FULFILLED.

We make your shipping easy.
kraft{/sussman
FUNERA S E

Quick Turn-Around.
L RVICES

ICCFA, JFDA, NFDA (702) 485-6500

AAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAALAA

THE SHIPPING
DIRECTORY IS
CONTINUED ON
THE NEXT PAGE
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NEW YORK

In The City That Never Sleeps - Neither Does

QUNERAL 4
g"-& cMAJESTIC
”u% FUNERAL SERVICES

(800) 511-3569 (718) 521-0095
Fax (718) 529-0316

Domestic and International Shipping Specialists
Closest Funeral Trade Service to JFK and LaGuardia Airports

Removals - Embalming - Delivery
Direct Burials - Direct Cremations

Independently Family Owned & Operated
189-06 Liberty Avenue
Saint Albans, Queens, NY 11412
E-Mail: MAJESTICFUNERALS@aol.com

[ 24 HOUR SERVICE - 7 DAYS A WEEK Including Holidays)

NORTH CAROLINA

RALEIGH - DURHAM - CHAPEL HILL - BURLINGTON

225 DIRECTOR SERVICES

SERVING NORTH CAROLINA & NEIGHBORING STATES

EMBALMING * REMOVALS « SHIPPING
TRANSPORT * CREMATION SERVICES

AFFORDABLE SERVICES

SERVING
GREENSBORO - RALEIGH - CHARLOTTE
AIRPORTS

DS

336-751-3111

336-655-9654 CELL

336-679-8871

336-751-1107 FAX

LET US BE YOUR CAROLINA CONNECTION
Providing Quality Service for the Funeral Director for over 25 Years

ASHEVILLE - MORGANTON - HICKORY - STATESVILLE
NIMT3 - INOOSG - AHIV LN - OHOgSHTIM - ITIASTJOO0N

GREENSBORO - WINSTON SALEM - HIGH POINT - MOCKSVILLE

Winston-Salem

ELITE TRANSPORT INC

REMOVALS AT ITS BEST

336-817-3104 * 336-880-4859
ONLY MINUTES FROM WAKE FOREST BAPTIST MEDICAL CENTER
DUKE MEDICAL CENTER + DOUGLAS INTERNATIONAL AIRPORT

SERVING 7 STATES: NC, SC, GA, TN, VA, WV, MD

7

NO IS Direct Mail

PUBLICATIONS, INC. Program

1-800-321-7479

) N
Customize Your

OHIO
Cleveland

ANTHONY PALMIERI
15T CALL SERVICES LLC

Removals all over the Greater Cleveland Area
Fully Insured e Six First Call Vehicles

Call 216=701-8880 24/7

Columbus

N\ CorLumBus Trape & LivERY
T Central Ohio's Most Trusted Trade Service

L 24 Hour Pager 1-800-309-4548

John E. Simeone
President and Owner
Phone 614-403-0295

* Quality Embalming
» Graveside Services
* Full Service Shipping and Cremation
* Removals/Transfers to and from Any Location

Minutes to Port Columbus International Airport

Service from the Franklin County Coroner’s Office, as well as any nursing home
or private residence located in Franklin County and central Ohio.
Convenient to the following Hospitals:
Children’s Hospital Mt. Carmel West Medical Center
Doctors Hospital North Ohio State University Hospital East
Doctors Hospital West Ohio State University Medical Center
Fairfield Medical Center Riverside Hospital
Grady Memorial Hospital Mt. Carmel/St. Ann’s Hospital
Mt. Carmel East Hospital

Reliable  Professional * Reasonable

SOUTH CAROLINA

-

(877) 808-3841

Removals + Embalming
uME Transportation
. é’_'ia t'\&d" P
o B
i 6’ - i

{:Pz. \C Graveside Directing
D Cremains Scattering
¥

~

Reliable 24 hour Service!
~ Providing Excellent Service Since 1995

. P.O. Box 12684 P.O. Box 1861
Charleston, SC 29422 Greenville, SC 29602
Fax (843) 762-2572  Fax (864) 278-0190

WWW. CarohnaFuneralServwes com

SPROW
MORTUARY SERVICES

1-800-604-9576

24 Hour Service

PROFESSIONAL SERVICES
For FUNERAL DIRECTORS

TEXAS

4 Care, Compassion & Integrity 2\
f'lﬂ..v'{d pﬂkf‘;nq 4

kﬂar}" .q,

Serving
Dallas/Ft. Worth Metro

East Texas North Central Texas

Ship-outs, Cremation, Gravesides, Overland Transportation

www.globalmortuaryaffairs.com

L 877.216.2708 )

VIRGINIA

DRrREW REMovAL SERVICE (301) 218-4329
SERVING WASHINGTON DC © MARYLAND ® NORTHERN VIRGINIA
SEE OUR AD IN MARYLAND

\ /

J \
SLoAN FUNERAL SERVICE, INC.

Fully Licensed Service « Ship In « Ship Out

David ). Sloan, Sr., Owner and Operator
David J. Sloan, Il, LFD
4340 Granby Rd, Dale City, VA 22193

TouL FREE (877) 580-7481 » (703) 580-7480
Fax (703) 580-8485

www.sloanfuneralservice.com

Ronald Reagan Washington National Airport (DCA)
Washington Dulles International Airport (IAD)
Richmond International Airport (RIC)

We are honored to provide military interments at
Arlington, Quantico and Culpeper National Cemeteries.

We provide traditional funeral services, cremation services, long
distance ground transportation, shipping and receiving services,
disinterments/reinterments, videograph and photograph services.

Located just south of our nation’s capital.
N\ Serving the Washington, DC/Virginia Area. Ve

MEXICO

La Paz-Perches

Funeral Homes

% Q & Shipping Services

SHIP-OUTS TO MEXICO, SAME DAY SERVICE
Door to Door Delivery to any City or Town in Mexico
3331 Alameda Avenue
El Paso, TX 79905
915-532-2101 Fax 915-532-
Salvador Perches (F.D.I.C)

2780

We own funeral homes in Juarez & Monterrey Mexico
“Let us help you in your time of need”
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Mail to: Direct Mail
NO XIS NOMIIS Program

PUBLICATIONS, INC.
PUBLICATIONS, INC. CREMATION EQUIPMENT

FOR SALE: N - .l
tion equipment,e;\;ogégsrgri, Database Fl es

power casket lift tables,

PO Box 5159, Youngstown, Ohio 44514 parts and service. Pre-owned R
cremation equipment when rt
Fax to: 1-800-321-9040 g‘g';‘bE'e- :plc;ze:y(gon_szeo- epo S
. _ _ _ . EmM ! rr ; univer- (Y 1) Y
Call 1 800 321 7479 :ca)lrzn:ematloneqmpmez:::h; Malllng Llsts
E-Mail: info@nomispublications.com
°
Order online at: Emall Addl'esses

Funeral Business For Sale 5

www.nomispublications.com
Partnership in CALL For Counts & Costs To

GETAVUNPIONN.OUR! Funeral Home CusTtomize Your MAILING PROGRAM
Own a funeral home...
@LAS‘SIFIEE ABVE:RTISING Work two weeks a month... TODAY.'

And make $100,000 a year!

st nitres 1-800-321-7479

Timothy (847) 875-0372SM

To place an ad
or to view ads
prior to publication
in the
Funeral Home
& Cemetery News,
visit our website at

RELIABILITY « SELECTION « QUALITY

COUNT ON US!

NEW ARRIVALS

www.nomispublications.com

@ /

Prices Subject to Change without notice.
No Refunds.

Superior Statesman

'07 S&S, Blue Medalist, 22K Miles, Chrome

Pkg, Band, Ext. Table.........cccccccoccccvveen $57,000°
06 Superior, Black Statesman, 38K Miles..$53,500"
06 Superior, Black, 6 Door, 37K Miles........ $49,000"

DEAELINE IS NEW STOCK 05 S8S, Black, Medalist, 29K Miles......... $44,000°
THE 5* OF THE '09 BLACK STATESMAN '05 Superior, 65”, Silver, Raised Roof, each $24,900"
PREVIOUS MONTH '09 WHITE STATESMAN 6 D0OrS, PaIr......ovvevvvvevvevveeersinnss $41,000°
PLEASE NOTE: ’10 BLACK MEDALIST
We do not take responsibility for ’40 BLACK STATESMAN CHECK OUR WEBSITE
respond promptly in 3 responcinie | | *10 BLACK & DOOR (inbound) | gl UL HAnLr
maf\ner- rP’LEASF,E!yDO NOT apSk us to *Plus tax, title & fees. 40+ VEHIGLES IN STocK'
contact Boxholders. Contact can WWW., A A AL ~

only be made in writing. NO in-

formation will be given regarding ‘*%ud* ’ O =
eritageCoac

The Funeral Home & Cemetery News does not g SUFEW@&@
C0Mm | i

guarantee that the items, positions or services
advertised ave still available, or that the person

indiring abous the ad il obiain a espose. 301 Alan Wood Rd. Conshohocken, PA ¢ 610-862-0560
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HANLEY COACH SALES

1-800-424-9093

Funl Busn For Sale Cont'd 5

COACHES

2006 Cadillac Federal Coach ‘Wht/Wht Ext/Blue Int

8,000 mi

2004 Cadillac Superior Coach Silv/Silv Ext/Black Int

35,000 mi

2003 Cadillac Superior Coach - We Have 2 Blk/Blk Ext/Blk Int

44,000 mi

2002 Cadillac Superior Coach Blk/Blk Ext/Gray Int.

Drk Blue Ext/Drk Blue Int

54,000 mi

2001 Cadillac Superior Coach
Wht/Wht Ext/Blue Int

37,500 mi

2001 Cadillac Masterpiece Coach
Wht/Wht Ext/Blue Int

28,000 mi

2001 Cadillac Eagle Coach

1998 Cadillac M&M Coach Blk/Blk Ext/Blue Int

43,100 mi
72,300 mi

FOR SALE
Southwestern Pennsyl-
vania Funeral Home. 40
calls/year. Includes: Funer-
al Coach Rental Business
(3 hearses), Extensive Pre-
paid Trust Accounts. Price:

Upstate New York Funeral
Home for Sale. Building
4600 sq ft with off street
parking for 75 cars. One
bedroom apartment included
in sale. Prearrangements are
in excess of $300k. Price
reduced to $550,000 with
some owner financing. Don't
let this opportunity pass you
by. Call today to set up ap-

$395,000. Phone: (724)
564-2010. SFMA

1997 Cadillac M&M Coach
1996 Cadillac Federal Coach
1996 Cadillac M&M Coach
1992 Cadillac Federal Coach

66,000 mi
47,750 mi
62,000 mi
24,000 mi

pointment to see property.
518-698-5883 Michael swvam

Wht/Wht Ext/Burg Int
BIk/Blk Ext/Blk Int
Wht/Wht Ext/Blue Int
Wht/Wht Ext/Blue Int

LIMOUSINES
Wht/Wht Ext/Blue Int
.Wht/Wht Ext/Blue Int
.Drk Blue Ext/Drk Blue Int
.Drk Blue Ext/Drk Blue Int
.Blk Ext/Blk Int
Wht/Wht Ext/Blue Int
BIk/Blk Ext/Blk Int

SPECIALTY VEHICLE
Wht Ext/Neutral Int

We will /end you money on your
Insurance Assignments
Immediately! Our rate is

3%

2005 Cadillac S&S 6-Door Limo
2004 Lincoln Eureka 65” 6-Door Limo ...
2003 Cadillac Eureka 90” 5-Door Limo ..
2003 Cadillac Eureka 90” 5-Door Limo
2002 Cadillac M&M 5-Door 90” Limo
1999 Cadillac Eureka 6-Door Limo
1996 Cadillac Superior 6-Door Limo

22,000 mi
32,000 mi
55,000 mi
57,000 mi
54,400 mi
39,000 mi
78,500 mi

2005 GMC Denali XLT 75,000 mi Serving Funeral Directors Since 1988

Mortuary Financial Services, Inc.
(972) 238-7700

1750 N Collins Blvd #114 ¢ Richardson, TX 75080

Authorized Dealer for

Please Visit Our Website at www.hanleycoach.com

FINANCING AND
LEASING AVAILABLE

1-800-424-9093

WE HAVE SEVERAL
2004 & 2005 COMING IN

St Louis, MO

CONAWAY'’S

P.O. BOX 1132, UNIONTOWN, PA 15401

800 333 2533
724 439 8800 / FAX: 724 439 6404
VISIT OUR WEB PAGE AT:

www.conawaysales.com

2009 HEARSES STILL AVAILABLE
GREAT DEALS!

IF YOU ARE CONSIDERING LEASING:

FINANCING THROUGH TCF EQUIPMENT FINANCE
WE ARE ABLE TO STRUCTURE YOUR FINANCE
TO SUIT YOUR NEEDS.

2008 CADILLAC S&S MEDALIST COACH W/15,300 MILES
BLACK EXTERIOR & BLACK INTERIOR

2008 CADILLAC S&S 47" COMM. GLASS, 6-DOOR LIMO

W/4,408 MILES, BLACK EXTERIOR & BLACK INTERIOR

ORDER ANEW
2010 S&S MEDALIST FOR $1240 p/m

(2) 2007 CADILLAC S&S MEDALIST COACH W/26,000 MILES
SILVER EXTERIOR & BLACK INTERIOR

2006 LINCOLN S&S 46" 6-DOOR LIMO W/20,408 MILES
BLACK EXTERIOR & BLACK INTERIOR

2010 CADILLAC ESCALADE W/FULL CONVERSION
BLACK EXTERIOR, GRAY INTERIOR

2010 TAX LAW - BUY NOW -
CAN DEDUCT UP TO $135,000.00
FOR VEHICLE PURCHASE! g -

FINEST USED VEHICLES IN THE COUNTRY!!! -

2003 CADILLAC S&S MEDALIST COACH W/24,027 MILES
BLACK EXTERIOR & GRAY INTERIOR

2004 CADILLAC S&S COMM GLASS 6-DOOR LIMO
BLACK EXTERIOR & GRAY INTERIOR W/8,108 MILES

F

SERVING THE FUNERAL INDUSTRY
FOR 42 YEARS!!!

_

2004 CADILLAC S&S 90" 5-DOOR LIMO W/36,408 MILES
BLACK EXTERIOR, BLACK INTERIOR

WILL SHIP ANYWHERE IN THE COUNTRY
REASONABLE RATES.....WE ALSO SHIP OVERSEAS
WORLD WIDE SUPPLIERS SINCE 1971
LET US HELP YOU WITH YOUR LETTER OF
CREDIT AND FREIGHT FORWARDING NEEDS

ONE STOP FOR EVERYTHING - SERVICE
AND REPAIRS - RESTORATION AND
CONVERSIONS - IN HOUSE STATE OF
THE ART BODY SHOP - LOANER UNITS

2001 CADILLAC S&S MEDALIST COACH Wi/45,027 MILES
BLACK EXTERIOR & BLACK INTERIOR

2001 CADILLAC S&S MASTERPIECE W/30,453 MILES
BLACK EXTERIOR & GRAY INTERIOR W/EXT TABLE

2004 CADILLAC FEDERAL 6-DOOR LIMO W/35,408 MILES
BLACK TOP, SILVER BODY AND BLACK INTERIOR

NOT PICTURED-BLACK EXT & BLUE INT, ONE OWNER

800 333 2533

NOT PICTURED
2000 LINCOLN FEDERAL COACH /40,000 MILES, SILVER EXT

NO NEED TO LOOK ANYWHERE ELSE -

WE HAVE IT ALL!
1997 CADILLAC EUREKA COACH W/46,000 MILES, WHITE EXT & BLACK TOP

CALL FOR INFORMATION ON THE VEHICLES SHOWN AND FOR OUR COMPLETE LIST OF ADDITIONAL LOW MILEAGE UNITS

NOT PICTURED
2001 LINCOLN S8S 6-DOOR LIMOUSINE, BLACK EXT, BLACK INT, W/48.420 MILES
1999 CADILLAC 6-DOOR, BLACK EXT W/17,500 MILES

GREAT OPPORTUNITY!
Long established funeral
home business and building
with two expansive parking
lots for sale. Family owned
enterprise with core neigh-
borhood base and solid re-
ferrals for over 63 years
in the northwest side of
Chicago. Assured business
with pre-need sales over
$450,000. Building features
include: approximately 5,000
sq. ft. chapel with three par-
titioning capabilities; origi-
nal chapel may be used as
fourth chapel; 9,000 sq. ft.
lower level with showroom,
storage and lounge. Three
apartments: owner three-
bedroom apartment on sec-
ond floor with 3,000 sq. ft.,
two-bedroom apartment
and additional one bedroom
apartment on main floor.
For more information,
contact: Nomis Publica-
tions, Inc., PO Box 5159,
Dept. 668, Youngstown,
OH 44514. 5M

BUYERS GUIDE

N 1.'§I.‘w

2010

1-800-321-7479
or visit
W nomispublications.com
|
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North West Pennsylvania
Funeral Home for sale, own-
er retiring. Family owned and
operated business for over
33 years. 25-plus quality calls
yearly and pre-arrangements.
Great opportunity to expand
the business. An outdoors-
man’s paradise, growing re-
tiring community, an ideal
place to raise a family. Seri-
ous inquiries only. Reply to:
Nomis Publications, Inc.,
PO Box 5159, Dept. 667,
Youngstown, OH 44514. su

Funeral Home and
Business For Sale
Upscale Manayunk-Philadel-
phia. Across from Catholic
Church. 3 BR, marble bath and
kitchen, DR, LR, 7 closets. Only
$375,000. Reply 609-748-
1369 or 215-483-3512. smvam

South Florida Funeral Home
for sale. Established lo-
cation, 450-500 annually.
Serious inquiries only to:
Nomis Publications, Inc.,
PO Box 5159, Dept. 664,
Youngstown, OH 44514. su

ADVERTISING DEADLINE IS THE
5t OF THE PREVIOUS MONTH

DON'T LET IT PASS YOU BY!

PLEASE NOTE: We do not take
responsibility for our box holders.
We hope they will respond
promptly in a responsible

manner.

PLEASE!

DO NOT

ask us to contact Box holders.
Contact can only be made in
writing. NO information will be
given regarding box holders.

BENNETT >

visit the

RobertPDurant. com
ES supeaggﬂaﬁ

w03 | A Legacy of Leadership

new website

Robert P. Durant

Your Funeral Coach & Limousine Dealer

‘05 SUPERIOR CADILLAC 65” LIMO - Silver

217495

il g, -

“I offer New Funeral
Equipment at the Best Price!”

17,000 Mi.
%

B

32 oao 1T ——

‘02 SUPERIOR CADILLAC HEARSE - Black ‘06 CADILLAC S&S 47” LIMO - Black

G 500 43'500]

‘00 CADILLAG FEDERAL HEARSE- Silver

HOUSTON BROTHERS, Inc.

PROFESSIONAL FUNERAL CARS - SALES & LEASING

1-800-477-0646

New & Previously Used Funeral Coaches & Limousines _
Available from Robert P Durant & Heritage Coach! “Pius applicable state tax & foes.
301 Alan Wood Rd., Conshohocken, PA 19428 215-570-7839
S B

KRYSTAL ENTERPRISES

Cadillac - Lincoln - Hearses - Limousines - First Call Cars

INTRODUCING THE LIMA COMMERCIAL COACH TRANSITION....
THE WIDEST FL@@R IN THE INDUSTRY?!

A new innovation
on an old tradition.

Finance & Lease Terms Available with Approved Credit

CHUCK HOUSTON -

office

770-419-0690

JIM HOUSTON -

249 Cobb Parkway Marietta, GA 30060

Email: houstonhearse@comcast.net

BRAD BROOKS - HARRIS RADFORD

Visit us online at:
www.houstonhearse.com

fax

770-919-2003
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Family Owned and Operated for Three Generations

SPECIALTY leirstiguous:

PHONE 800-349-6102 * FAX 516-349-0482 180 DUPONT STREET ¢ PLAINVIEW, NY 11803

WE HAVE THE LOWEST PRICES!

LIMOUSINE BLOWOUT

2000 CADILLAC 6-DR 2000 LINCOLN 6-DR
STOCK #6502 STOCK #6380
*5,900°° *5,900°°
2001 CADILLAC 6-DR 2002 CADILLAC 6-DR VIP
STOCK #6629 STOCK #6591
*7.,900°° *11,900°°
2003 CADILLAC 6-DR 65° 2004 CADILLAC 6-DR 65"
STOCK #6511 STOCK #6579
*13,900°° *15,900°°
2004 LINCOLN 6-DR 2006 CADILLAC 6-DR
STOCK #6637 STOCK #6477

*10,900°° *16,900°°

PLENTY OF
OTHER HEARSES
AND LIMOUSINES

AVAILABLE

Internet Manager - Maurizio "MO" Misilli
E-mail maurizio@shasco.com Cell 516-816-9065

New Jersey Office — Joe Vasta
E-mail jv4203@verizon.net Phone 201-851-7492

SPECIALTYHEARSE.COM
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Hearses/Limousines 8

Historic funeral home and
business for sale in West-
ern Maryland. Located
close to Baltimore and \Wash-
ington D.C., this 10,000 s.f.
facility includes two large
apartments, five car garage,
chapel, two visitation rooms,
a selection room, offices and
an elevator. 75-85 cases an-
nually with a pre-need trust
$1.1 million+. Some owner
financing may be available.
Please, serious inquiries
only to: bjmc32@gmail.
com 5CFMA

Funeral Home for sale in
the Northeast, 160 calls,
great facilities, please email
resume and interest to:
kclcds@yahoo.com. Must
have financial ability, own-
er will not finance. 5MAM

FUNERAL HOME
FINANCING
Our loans preserve capital,
maximize cash flow and de-
liver fast, dependable financ-
ing options for funeral home
acquisition or refinancing.
Call Ken Kaplan at 215-
230-1885 to discuss your
scenario with no cost or
obligation. www.Funer-
alHome Loan.com.  scrva

2006 Cadillac Superior States-
man. White with white top, blue
leather interior, crown molding
and coach lights, wig wags, 13K
miles, better than new, $43,900/
offer. Pacer Funeral Home
716-523-6000. 8MAM

REDUCED TO $39,900
FOR BOTH
Matching set 2001 Eureka
Cadillac Hearse with 47K
miles and 2001 Cadillac 65"
24-hour car with 53K miles
with flip seats. Both black
vinyl roofs on silver. South-
west PA funeral home. Ex-
cellent condition, no de-
fects. Serious inquiries only.
Email plh@h-fs.com or
call 412-580-3586. scviam

1994 Cadillac Hearse, Mill-
er/Meteor. Black with blue
interior, 60K miles, excellent
condition, asking $5,000. Lo-
cated in Pennsylvania. Call Jim
570-706-5434. 8IFM

Hearses and Limos
WWW.zrepo.com
2001 Lincoln Hearse Limo
Combo $17,900. 1999 Cadil-
lac 6-Door 66K miles $7,900.
1995 Buick Hearse $3,900. To
see all pictures go to www.
zrepo.com 407-366-0000. su

e

Richard Palandech

2010 Chevy Express Van w/casket
table & entry ramp

2010 Chevy Suburban w/custom
casket tbl w/8 built in rollers w/
entry ramp

2010 Cadillac Hearse, blk
2004 Chev Astro Van wicasket thl, blu

2002 Cadillac Superior Coach, blk,
35k mi

2000 Chevy Suburban w/casket
table & entry ramp

1998 Cad S&S Masterpiece Coach, blu
1997 Cad Eureka Coach, blk

1994 Cad Eureka Coach, blk, 36k mi
1994 Chevy Suburban, blue/silver
1990 Cadillac Funeral Coach, blk
1988 Cadillac Superior Coach, slvr/sivr

. 8BM

Call (708) 423-4747 |
==

WANTED:

BRriTisH or EUROPEAN
HEARSE

ANy CONDITION
Top DoLLAR PaiD

CaLL Mark HELLER

(386) 428-0807 Days |

1993-2009 Funeral
Coach and Limousine Parts

Shipped Nationwide

Mullen Coach, LLC
800-548-4040

www.MullenCoach.com
8CFMA

To place
your
classified
ad

NOMLIS

CEMETERY NEWS
CLASSIFIEDS
ONLINE

Call
1-800-321-7479
or visit our
website at

wwaw.nomispublications.com
|

LIMOUSINE SALES

43-60 Northern Blvd.,

Long Island City, New York 11101

Fully Equipped, with lots of options
e Crown Molding
e Processional Strobe Lights in the grille
e Chrome Wheels
e Upgraded to Renaissance Style Floor & Drapes
e Closed Church Truck Compartment

*69,990°

“Specialists in Funeral Coach
Conversion Work”

Hearses - Limousines - Conversion Coaches

2009 Superior Cadillac Statesman Hearse

Ready For Immediate Delivery

2009 Superior Cadillac Statesman, black, In Stock for Immediate Delivery.
2006 Superior Cadillac, 47” 6-dr, black w/black top.
2005 Superior Cadillac Statesman, black w/black vinyl top.
2003 Eagle Cadillac Ultimate, black w/black vinyl top.
1999 Eagle Cadillac Ultimate, dark blue.
1999 Superior Cadillac, 49” 6-dr, black w/black top.
1998 S&S Cadillac Masterpiece, Commercial Glass, white, Sharp!
(2) 1996 M&M Cadillac, 6-dr, black, Low Miles!
1994 Superior Cadillac Sovereign, Commercial Glass, white.
1994 Superior Cadillac Statesman Landau, black.

1992 Superior Cadillac Crown Sovereign, white w/black roof.

25 Used Hearses & Limousines from 1984 on up.

Call Joe or Tony Molina —

1-800-506-1983 g

(314) 781-1500 - St. Louis, MO el
www.royalcoachworks.com

INVENTORY
REDUCTION
SALE

EENERa

Rick Eichner ¢ 877-299-7775

* Denotes: United States Domestic Sale Only @ this price, all incentives/rebates assigned to the dealer, FOB: LIC, NY. One unit only at this price - subject to prior sale
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NEWSPAPER COLUMN ADVERTISING

The ““Image Building’” Way
To Increase Your Business

e This can be Your column -
published in Your local newspaper.
e With Your photo - Your byline -
Your closing message.
e |t builds identity - Increases prestige -
Always increases business.
e |t takes None of your time -

We do it all for you.
Call or write for a free brochure with
samples of published columns, cost and
details of the program.

Custom Column Service
BOX 488 LEXINGTON, MA 02420
TOLL FREE - 1-800-445-4526...

ouri ivor
o 5
aue 1 N en
s P ediae Chu
ek ering U ioutt 60
o case

ot

1 HOME

UNERA!

no\-“:z“m\n [
g72:49%

We understand
the needs of the Limousine

ASE Certified Technicians and Funeral Industries

We honor most Coach Builder Warranties
MIKE URDA - OWNER

31920 Vine Street ® Willowick, Ohio 44095 ® (440) 516-5466 (LIMO)
www.limotecserv.com

New 9000 sq. ft. state-of-the-art
Diagnostic and Total Repair Facility
designed for you

Mutual Distribution, a memo-
rial and funeral home prod-
ucts distributor, is looking to
add commissioned sales people
across the United States. We have
cremation vaults, urns, flagcase
tables, “green” urns, caskets
and jewelry. Applicants must
have experience in the memorial
industry. These products could
be a significant addition to other
memorial lines that you might al-
ready carry. Call Amy Grigsby at
866-603-2182 or email amy@
mutualdistribution.com

Help Wanted 9

Leading stationery man-
ufacturer in the funeral
service industry is looking
for dealers in the following
areas - California, Florida,
Ohio, Pennsylvania, New Jer-
sey, Delaware and Maryland.
Please send resumes to:
Nomis Publications, Inc.,
PO Box 5159, Dept. 669,
Youngstown, OH 44514. v

9MAM

2001 CADILLAC EAGLE HEARSE

COACH SALES
CLEVELAND OFFICE

1-888-321-6613

11723 Detroit Avenue - Cleveland, Ohio 44107
216-228-2290 - Fax 216-226-3624

— =

2000 CADILLAC M&M HEARSE
black with black leather

blue with blue leather
HEARSES
2009
Cadillac Imperial Hearse Ext Table..........c.ccccouveune. black/black leather
2006

Cadillac S&S Hearse black/black leather

2003
Cadillac S&S Masterpiece black/black leather
2001
Cadillac Eagle Hearse black/gray leather
Cadillac Superior Hearse silver/blue leather
2000
Cadillac M&M Hearse black/black leather
Cadillac Eagle Hearse white/blue leather
Lincoln Federal Hearse.........cccocoeunnnnnininnsinesssnnnnnns white/blue leather
1999
Cadillac S&S Masterpiece black/black leather
Cadillac S&S Masterpiece blue/blue leather
Cadillac Superior Hearse Ext Table............cccccoeuue. black/gray leather

For your
Savin of the Green...

— e "y -

LIMOUSINES
2005

Cadillac S&S 6-door (2 in stock) blue/blue leather

Cadillac S&S 6-door white/blue leather

2004

Cadillac LCW 6-door white/blue leather
2003

Cadillac S&S 6-door black/black leather

Cadillac S&S 6-door white/black leather
2000

Cadillac Superior 24 Hour. black/black leather

Cadillac Superior 24 Hour. black/blue leather

Cadillac M&M 6-door black/black leather
1998

Cadillac S&S 24 Hour ........ccconeienirnncnennninns white/burgundy leather
1997

Cadillac S&S 6-door white/blue leather

2000 LINCOLN FEDERAL HEARSE 2000 CADILLAC M&M 6-DOOR LIMO 2000 CADILLAC SUPERIOR 24-HOUR LIMO
white with blue leather black with black leather black with blue leather
] Lucky 7 Year Sale at our CINCINNATI OFFICE 1-888-321-6613 ]
HEARSES LIMOUSINES
2000 Cadillac Eagle ARMORED Flower Car, Two Thousand Actual Miles .................. $22,950 2000 Cadillac Krystal, White, 79k mis, From TeXas ............cccevueeiereeieseeiesieeeesie e $8950
1998 Cadillac M&M, 47Kk MIS, BIACK .......coiuiiiiiiiieiie e $5850 2000 Cadillac S&S, 6-Door, Black, Over 100k mis ............... ....Rough
1996 Cadillac Superior, 75k mls, One Owner, Minor Rust ... $4850 1999 Cadillac Chicago Armor, 5-Door, 90", Silver, 45K MIS........ccevvrivrerierieieeeesesieens $6450
1995 Cadillac Masterpiece, 49k mls, Navy BIUE .........cccccoviiieiiiiieiiieeeeee e $6850 1999 Cadillac DaBryan, 5-Door, 90, Silver, 62K MIS...........c.ccceevveevieieeeeiecieeeeee e $6450
1995 Cadillac Superior, 88k mIS, WhiIte..........cueiiiiiiiieii et $4850 1999 Cadillac Superior, 65", 6-Door, Light BIUE ...........c.cceeiiveiiiiiiecieeeeeeie e $5850
1994 Cadillac S&S, Commercial Glass, Blue, Some RUSt...........ccccoviiiiiiiiiiiiiiieeece, $3450 1998 Cadillac S&S, Commercial Glass, Gold, 58k mls, Not Nice ..........ccccccceeeireeneennn.. $3950
1994 Cadillac Federal, 71k mils, Navy BlUE.........cccciiiiiiiiiiiieiiieeeee e $4350 1998 Cadillac Superior, Silver, 82k mls, One Owner, Overheats! ..............cccccevveveenennnn. $1550
1993 Cadillac Superior, Silver, 58k mls, Some RUSt ..........cccccoviiiiiiiiiiciee e $3177 1996 Cadillac Superior, 65", Navy, Flip Seat, 28K MIS.........ccccceevieieiieiiiieie e $4250

Visit our website at www.americancoachsales.com
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Experienced Funeral Direc-
tor/Embalmer wanted to
work for small independent
funeral home in Broward
County, Florida. Contact
bbafd287@aol.com. oM

FuneralStaff, LLC
Offers Opportunities

In Funeral Service
FuneralStaff, the industry lead-
er in recruiting and staffing,
has immediate openings for
Managers, Funeral Directors/
Embalmers, Arrangers, and
Sales Reps Nationwide. If you
are career minded and looking
for opportunities for advance-
ment, then visit our website
and complete a free Job
Seekers Profile at www.
FuneralStaff.com. We are
always accepting new client
companies in need of qual-
ity talent! We Now Offer Pet
Cremation Consulting!  ovawm

SALES MANAGERS
Twelve Florida locations. Sales
managers needed. Indepen-
dent owner. Leads, direct mail.
Great commission, excellent
facilities. Come Grow With
Us. 386-235-8045. 9JFM

Director of Business
Development
Arnold-Wilbert, a premier
Wilbert Vault licensee serving
eastern North & South Caro-
lina is seeking a customer
relations professional. Posi-
tion involves public speaking,
initiating and implementing
training programs, develop-
ing merchandising plans.
Position requires a self-starter
with customer relations ex-
perience. Salary, plus bonus
opportunity; comprehen-
sive benefits package in-
cludes dental, 401K, car and
phone. Contact ggould@
mkjmarketing.com or PO
Box 335, Indian Rocks
Beach, FL 33785. oM

[ L3 o [
Customize Your Direct Mail Program
Database Files * Reports * Mailing Lists * Email Addresses

. Call 1-800-321-7479

Miscellaneous 10

Grandmother survives
cancer and becomes au-
thor. Press release Fu-
neral Home & Cemetery
News, August Issue, Page
A14. Preview Books at
www.frogstoriesinc.net.

Communicating Cancer
to Children

Helping Children
Through Grief

Good-Bye Grandpa Frog

65 books of your choice
with 50 boxes of crayons
$171.00 + 11.97 tax =
$182.97. We pay shipping
and handling. To Order:
Voicemail 812-283-1937
or E-mail frogstories@
att.net.

Mention Funeral Home &
Cemetery News and get
10 free books with first or-
der! 10FMA

Family Owned
and Operated

2005 Eagle/Cadillac
white exterior/blue leather

2002 Eagle “Kingsley” Cadillac

black exterior/blue leather

2000 Eureka/Cadillac 6-Door
black exterior/black leather

Colonial Professional Cars Ltd

1-800-438-9329

Coaches

Limousines

2005 Krystal/Lincoln
white exterior/blue leather

1998 Eureka Cadillac
black exterior/blue leather
Very Low Miles!!

2004 LCW/Cadillac 6-Door
white exterior/blue leather
3” raised roof

Visit our website
www.colonialcars.net

Low Miles!

e

EASLE

All pre-owned vehicles are garage kept, serviced and safety inspected.
Flexible financing and walk away leases available.
Order your 2010 Eagle first call van

or first call suburban TODAY!!

CALL NOW! 1-800-438-9329

Cattiee

$34,900

2005 Superior Cadillac Hearse

CALL

2007 Superior Lincoln Hearse
black/black top/black leather interior, 11,000 miles
Has Matching Limousine

2006 Superior Cadillac Statesman Hearse
black/black top/black leather interior, 15,000 miles

2003 Cadillac Statesman Hearse
black/black top/black leather interior, only 24,000 miles

2005 Federal Lincoln Hearse
black/black top, 38,000 miles
Great Price $37,799

2000 Cadillac Statesman Hearse
black/black top/black leather interior, 29,000 miles
$23,900

SUPER &z DEALS

FINAMNCING MOTORS LEASING
HEARSE SPECIALS

SUPER

black/black top/black leather interior, 36,000 miles * Great Price $39,799 Like New!

AT PROFESSIONALS CARS, INC.

\ DAVESTULTZ 1-800-797-4142 )

LIMOUSINE SPECIALS
2007 Superior Lincoln Limousine 6-Door
black/black top/black leather interior, 31,000 miles

Great Price $39,000

2004 Superior 68” 24hr Cadillac Limousine
black/black top/black leather interior, 28,000 miles

2002 Federal 65” 24hr Cadillac Limousine
presidential style raised roof, 59,000 miles
Great Price $19,750
1999 Federal Cadillac 6-Door Limousine
silver/silver top/beige leather interior, 31,000 miles
Great Price $9,500

1996 Cadillac 6-Door Limousine
black/black top/black leather interior, flip seat, 25,000 miles
Great Price $8,500

DEAL —— CLASSIC COLLECTIBLE ——

1985 Eldorado Biarritz Convertible
burgandy/white top/burgandy leather interior, 84,000 miles
Only 2,300 Made, Great Condlition
Steal it Now $11,900

N
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Be A GOLD Medal Winner...

A

CALL TODAY!

The Parks Family of Professional Vehicles gt Like NEW/

e — 9 Egg.ﬂ @ SUPERIOR Built In Urn Enclave - Full Chrome Package w/Lower Moldings & Crown
as conc st Band - Flag Staffs - Full Factory Warranties

Lease For $979.00/month 2 TTL

We have a fantastic selection of Pre-Owned vehicles
that just came in from a RECORD BREAKING NFDA Show!

2007 Eagle Coach Cadillac“Ultimate” Hearse

2006 Federal Coach Cadillac Hearse 2005 S&S Coach Cadillac Hearse
All Black w/Gray Interior - Full Removable Casket Floor w/Rollers - Stow & Go All Black w/Blue Leather - Only 18,000 Miles - Full Factory Warranties All Black w/Black Leather Drivers Compartment - Gray Casket Compartment
Seating - Removable Side Panels w/Chrome Bows - Full Vinyl Top - Deluxe Chrome Lease For $929.00/month zée TTL - Chrome Crown Band & Wheels - Factory Warranties
Pkg. - Cot Mate Stretcher Protection System - Urn Enclave & MORE! Lease For $724.00/month zéxe TTL

End-of-Year SAVINGS On This Vehicle CALL TODAY!

2005 Eagle Coach Cadillac “Ultimate” Hearse 2005 LCW Lincoln 6-Door w/Raised Roof 2004 Federal Coach Lincoln Hearse w/Oval Window
Silver w/Gray Leather - Only 28,000 Miles - Full Chrome Package - Al Silver w/Black Leather Interior - Rev. Center Seat - Partition w/TV And All White w/Neutral Leather - Oval Window Feature - This Car s In Like NEW
Full Factory Warranties Overhead Console - Very Clean - Great Family Car w/Lots Of Room! Condition & READY TO GO!
Lease For $729.00/month s TTL Lease For $479.00/month s TTL Lease For $629.00/month s TTL

2004 S&S Coach Cadillac Hearse 2004 Superior Coach Cadillac 47” 6-Door Limousine 2003 Federal Coach Cadillac Hearse

All Black w/(B) & (C) Pillar Chrome Molding - All Black w/Black Leather - Chrome Wheels - Very Clean - One Owner Funeral All Black w/Blue Leather Interior - Chrome Wheels -
This Car Is Extremely Clean & Is Ready To Go! Home Owned Vehicle - All Serviced & Ready To GO! This Is The Renaissance Model And Is Top Of The Line!

Lease For $439.00/month zée TTL Lease For $599.00/month zé. TTL

2002 Superior Coach Cadillac Hearse 2000 Eureka Coach Cadillac Six Door Limo 1999 Superior Coach “Crown Soveriegn” Hearse
All Black w/Black Leather - 54,000 Miles - This Is A One Owner Car & Very All silver with a blue leather interior with only 68K miles All Black w/Black Leather - This Is Superior Coach’s Top Of The Line Hearse -
Clean - We Have Serviced This Car & It Is All Set To GO! Very clean car inside and out, and is ready to go. Full Comm. Glass - Half Top w/Crown Band - Full Crown Pkg. - 25,000 Miles
Lease For $549.00.00/month zéx TTL Lease For $260.00.00/month st TTL Lease For $329.00/month zé. TTL
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2000 Eureka Coach Cadillac Hearse 2000 Superior Coach Cadillac Hearse 2000 Superior Coach Lincoln 6-Door
All Black w/Blue Leather - Chrome Wheels - Very Large Casket Black Top w/Gray Body - Black Leather Interior - Nice Car Inside & Out! - All Black w/Black Leather - Only 32,000 Miles - Very Clean - One Owner -
Compartment - Very Clean Car Just Serviced Same As 2010 Lincoln
Lease For $419.00/month st TTL Purchase For $19,900.00 Lease For $349.00/month zée TTL




