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VISCHER FUNERAL  SUPPLIES (800) 752-8767
(215) 957-9601

FAX 
 (215) 675-9706

www.vischerfuneralsupplies.com** Your Ferno Washington Distributor **

FOR THE COMPLETE FERNO® LINE AND MORE
VISIT OUR WEBSITE AT

WWW.VISCHERFUNERALSUPPLIES.COM

Ferno® Model # 87
Church Trucks

Industry Leading 1000 lb.
Ferno® Mini Maxx Mortuary Cot

Ferno® Model # 34 & 36
Dressing Tables (34 Folding*)

Ferno® Model # 103 &102
Operating Tables

Don’t be fooled by imitations 
there is only 1 Ferno-Washington 

Ferno® Model # 101-H
Hydraulic Operating Table

BEST Price 
 $379900

   ... OPERATING TABLE

     ... MANUFACTURER

        ... SERVICEBEST  

 

– Closing Our Warehouse –
12-62” Fiberglass Shaft Umbrellas $120.00

12-60” Metal Shaft Umbrellas $84.00

Silkscreen Available

,

Thompson Monuments introduces 
Hannah’s Light Solar Candle

Link Manufacturing, Inc. introduces 
VistaMounts Remote Controlled 
Television Mount

The VistaMount by Link Manufacturing

S IOUX CENTER, IA— 
Link Manufacturing, 
Inc. the makers of Cargo 
Management Products, 
is bringing a new solu-
tion to funeral directors: a 
freestanding remote con-
trolled television mount 
with casters. Jim Hoss, 
Business Unit Manager 
for VistaMounts states, 
“We saw a need in the fu-
neral industry for alterna-
tive TV mounting meth-
ods. With tribute videos 
on the rise, and more 
families requesting the 
use of AV equipment, we 
decided to tailor a solu-
tion which brings elegant 
design, with unparalleled 
functionality.” 
 The VistaMount is de-
signed to transport a 63” 
fl at screen TV to a loca-
tion on 5” casters. When 
in the proper location the 
TV can be elevated by re-
mote to over 7 feet in the 
air. Th e TV swivel and tilt 
can also be adjusted by 
remote. Hoss states, “We 
really wanted an out of 
sight, out of mind product 
for the industry. Th e fam-
ily wants the video tribute 
to be the focal point. Mak-
ing adjustments for glare 
and height needed to be 
as discreet as possible.”
 One of the key benefits 
is increased utilization of 
one TV. Normally you 

W E B S T E R  C I T Y, I A — 
Thompson Monuments, 
Inc. of Webster City is 
pleased to announce their 
new Hannah’s Light So-
lar Powered Candle for 
placement into eternal 
light housings of many 
brands. The candle has 
been named after Denis 
and Deb Thompson’s 
daughter Hannah who, at 
the age of eight years, died 
as a result of an accident 
in 1986.
 Hannah’s Light Solar 
Powered Candle elimi-
nates the need to con-
tinually light wax can-
dles at the cemetery. The 
candle is made of strong 
PVC plastic with the so-
lar panel recessed in the 
side to make it a very at-
tractive alternative. The 

sun charges the recharge-
able battery during the 
daytime which allows the 
“flame” to glow brightly at 
night. The candles come 
with either a red or a white 
“flame” that flickers much 
like a real candle would. 
The high quality solar 
panel efficiently charges 
the battery even though it 
is inside the colored hous-
ing of the eternal light. 
 For more information 
and pricing go to this web-
site: www.cemeterylights.
com. The page will ask for 
a user name and password. 
Type in the word custom-
er as your user name and 
then type wholesale for 
the password. This page 
will give you much more 
information on this inno-
vative memorial candle. 

would need multiple TVs 
for several rooms. With 
the VistaMount one per-
son can lower and trans-
port the TV and stand to 
multiple locations.
 The VistaMount is also 
designed to fit through 
doorways, and roll over 
cords or door jams. It is an 
all in one package for the 
Funeral Industry. With 

accessories like shelves, 
attached powerstrips, and 
several control features, 
the VistaMount brings an 
impressive level of profes-
sionalism to someone who 
may not be familiar with 
the audio/video world. 
For more information on 
VistaMount call 1-866-
968-4782 or visit www.
vistamounts.com.
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CONVENTIONS

Georgia FDA Midwinter 
Expo - Mar 2-3, Georgia Rail-
way Train Depot, Atlanta, GA. 
Exhibits. (770)592-8002.

California Assoc of Public 
Cemeteries - Mar 26-28, 
Embassy Suites Hotel, San 
Luis Obispo, CA. Exhibits. 
(888)344-9858.

Washington Cemetery & 
Funeral Assoc Spring Con-
ference - Mar 27, Embassy 
Suites Hotel, Lynnwood, WA. 
(888)522-7637.

Preferred Funeral Directors 
Intl - Mar 28-31, The Parker, 
Palm Springs, CA. (888)655-
1566.

North Dakota FDA - Apr 6-8, 
Ramada Plaza Suites, Fargo, 
ND. Exhibits. (701)360-3118.

Oklahoma FDA - Apr 6-8, 
Doubletree Hotel & Tulsa Con-
vention Center, Tulsa, OK. 
Exhibits. (405)843-0730.

Iowa FDA - Apr 14-16, Gate-
way Hotel & Iowa State Con-
vention Center, Ames, IA. 
Exhibits. (800)982-6561.

Catholic Cemeteries of the 
West - Apr 14-17, Sheraton 
Park Anaheim, Anaheim, CA. 
Exhibits. (408)296-4656.

ADEC - Apr 15-18, Hyatt 
Regency Dallas, Dallas, TX. 
Exhibits. (847)509-0403.

Oregon FDA - Apr 16-19, 
Phoenix Grand Hotel, Salem, 
OR. Exhibits. (800)304-5095.

NFDA Professional Wom-
en’s Conference - Apr 17-19, 
Sheraton Austin Hotel, Austin, 
TX. (800)228-6332.

ICCFA - Apr 20-23, Manda-
lay Bay Resort & Casino, Las 
Vegas, NV. Exhibits. (800)645-
7700.

OGR - Apr 22-25, 2009, Gay-
lord Opryland Resort and Con-
vention Center, Nashville, TN. 
Exhibits. (800)637-8030.

Texas Cemeteries Assoc 
- Apr 26-28, The Omni Fort 
Worth Hotel, Fort Worth, TX. 
(817)336-0584.

Kansas Funeral Directors 
& Embalmers Assoc - Apr 
26-29, Capitol Plaza Hotel, 
Topeka, KS. Exhibits. (785)232-
7789.

Nebraska FDA - Apr 27-
29, Embassy Suites Down-
town, Lincoln, NE. Exhibits. 
(402)423-8900.

Michigan FDA - May 4-7, Soar-
ing Eagles Resort, Mt. Pleasant, 
MI. Exhibits. (800)937-6332.

Minnesota FDA - May 5-7, 
The DePot, Minneapolis, MN. 
Exhibits. (763)416-0124.

South Dakota FDA - May 
11-12, Rapid City, SD. Exhibits. 
(605)246-9466.

North Carolina FDA - May 
11-13, Twin City Quarter, 
Winston-Salem, NC. Exhibits. 
(800)616-2332.

South Carolina Morticians 
Assoc - May 11-14, Charles-
ton, SC. Exhibits. (866)711-
3103.

California FDA - May 18-20, 
Dolce Hayes Mansion, San 
Jose, CA. Exhibits. (800)255-
2332.

Ohio FDA - May 20-22, Hyatt 
Convention Center, Columbus, 
OH. Exhibits. (800)589-6332.

Arizona Cemetery, Crema-
tion & Funeral Assoc - May 
28-30, Chapparal Suites, 
Scottsdale, AZ. (623)362-
3255.

South Carolina FDA - Jun 
6-8, Myrtle Beach Resort at 
Grande Dunes, Myrtle Beach, 
SC. Exhibits. (800)445-3427. 

North Carolina and South 
Carolina Cemetery Asso-
ciations - Jun 7-9, Embassy 
Suites, Kingston Plantation, 
Myrtle Beach, SC. Exhibits. 
(803)419-0768 or (336)874-
2974.

Tennessee FDA - Jun 7-9, 
Marriott Hotel, Franklin, TN. 
Exhibits. (800)537-1599.

West Virginia FDA - Jun 
7-11, Marriott Hotel, Charles-
ton, WV. Exhibits. (800)585-
2351.

Funeral Directors & Morti-
cians Assoc of North Caroli-
na - Jun 8-11, Embassy Suites, 
Winston-Salem, NC. Exhibits. 
(877)639-1400.

Texas FDA - Jun 8-12, Hyatt 
Regency & Palmer Event 
Center, Austin, TX. Exhibits. 
(800)460-8332.

Independent Funeral Direc-
tors of Florida - Jun 11-14, 
Renaissance Resort World Golf 
Village, St. Augustine, FL. Ex-
hibits. (850) 222-0198.

Louisiana FDA - Jun 14-16, 
The Bourbon Orleans Hotels, 
New Orleans, LA. (337)289-
5950.

Virginia FDA - Jun 14-17, 
Hotel Roanoke, Roanoke, VA. 
Exhibits. (804)264-0505.

Georgia FDA - Jun 14-17, 
Hyatt Regency Hotel, Savan-
nah, GA. Exhibits. (770)592-
8002.

Pennsylvania FDA - Jun 15-
17, Holiday Inn Harrisburg/
Hershey, Grantville, PA. Exhib-
its. (717)545-7215.

Wisconsin FDA - Jun 15-18, 
Kalahari Resort, Wisconsin 
Dells, WI. Exhibits. (800)648-
5580.

Maryland State FDA - Jun 
20-25, Clarion Resort, Ocean 
City, MD. Exhibits. (888)459-
9693.

Alabama FDA - Jun 21-24, 
The Grand Hotel, Point Clear, 
AL. (334)956-8000.

Florida Morticians Assoc - 
Jun 21-25, Ramada Inn and 
Conference Center, Tallahas-
see, FL. (850)224-2139.

Funeral Directors Assoc of 
Kentucky - Jun 22-24, Hyatt 
Regency Louisville, Louisville, 
KY. Exhibits. (800)866-3211.

Western Pennsylvania FDA 
- Jun 22-25, Bel Air Hotel, Erie, 
PA. Exhibits. (412)462-2288.

Idaho Funeral Service As-
soc - Jun 28-Jul 1, Whitetail 
Resort, McCall, ID. Exhibits. 
(208)888-2730.

Illinois FDA - Jun 28-Jul 1, 
Crowne Plaza Hotel, Spring-
field, IL. Exhibits. (800)240-
4332.

Cemetery Assoc of Tennes-
see and Georgia Cemetery 
Assoc - Jul 26-28, Double 
Tree Hotel, Chattanooga, TN. 
Exhibits. (615)714-9605.

NFDMA - Aug 1-5, Detroit 
Marriott & COBO Convention 
Center, Detroit, MI. Exhibits. 
(800)434-0958.

CANA - Aug 19-22, Marriott 
City Center Hotel, Denver, CO. 
Exhibits. (312)245-1077.

Washington State FDA - 
Aug 23-25, Campbell’s Re-
sort, Chelan, WA. Exhibits. 
(253)588-7111.

New York State Assoc of 
Cemeteries Fall Conference 
- Sep 13-16, Sagamore Resort, 
Bolton Landing, NY. Exhibits. 
(518)783-1134.

New Jersey State FDA - Sep 
21-24, Bally’s Atlantic City, 
Atlantic City, NJ. Exhibits. 
(800)734-3712.

Washington Cemetery & 
Funeral Assoc - Sep 23-27, 
Coeur d’Alene Golf & Spa 
Resort, Coeur d’Alene, ID. 
Exhibits. (888)522-7637.

Catholic Cemetery Confer-
ence - Sep 29-Oct 2, Chicago 
Hilton & Towers, Chicago, IL. 
Exhibits. (888) 850-8131. 

Selected Independent Fu-
neral Homes - Oct 7-10, Hard 
Rock Hotel, San Diego, CA. 
Exhibits. (800)323-4219.

Pennsylvania Cemetery, 
Crematory & Funl Hm Assoc 
- Sep 27-29, 2009, Pittsburgh 
Institute of Mortuary Science, 
Pittsburgh, PA. (717)236-
9970.

NFDA - Oct 25-28, 2009, 
Boston Convention & Expo 
Center, Boston, MA. Exhibits. 
(800)228-6332.

Professional Grounds Man-
agement Society - Oct 28-31, 
2009, Louisville, KY. Exhibits. 
(800)609-7467.

CFSA Fall Conference - Nov 
16-17, 2009,  Crowne Pla-
za, Indianapolis, IN. Exhibits. 
(847)295-6630.

2010
ICCFA - Mar 10-13, 2010, 
Grand Hyatt & San Antonio 
Convention Center, San An-
tonio, TX. Exhibits. (800)645-
7700.

Kansas, Missouri and Ne-
braska Funeral Directors 
Associations Tri-State Con-
vention - May 2-5, 2010, 
Overland Park Convention 
Center, Overland Park, KS. 
Exhibits. (785)232-7789 or 
(573)635-1661 or (402)423-
8900.

West Virginia FDA - Jun 
6-10, 2010, Marriott Hotel, 
Charleston, WV. Exhibits. 
(800)585-2351.

Virginia FDA - Jun 13-16, 
2010, Newport News Marriott 
at City Center, Newport News, 
VA. Exhibits. (804)264-3260.

Catholic Cemetery Con-
ference - Sep 14-17, 2010, 
Omaha Hilton, Omaha, NE. 
Exhibits. (888) 850-8131. 

SEMINARS/MEETINGS 

The Funeral Service Profes-
sional Association - meets 
every Sunday night online at 
8pm for discussion at www.
embalmer.com.

Georgia FDA Legislative 
Reception - Mar 3, Georgia 
Railway Train Depot, Atlanta, 
GA. (770)592-8002.

West Virginia FDA Midwin-
ter Meeting - Mar 3-5, Mar-
riott Hotel, Charleston, WV. 
(800)585-2351.

LIfe Appreciation 2009 Baby 
Boomer Weekend Intensive 
Training - Mar 7-8, Little Rock, 
AR, Memphis, TN, and Jackson 
MS; Mar 28-29, Flint, MI, To-
ronto, ON Canada, Toledo, 
OH, and Pittsburgh, PA; Apr 
11-12, Boston, MA, Hartford, 
CT, and Syracuse, NY; Apr 25-
26, Ft Lauderdale, FL, Tampa, 
FL, and Atlanta, GA; May 
9-10, Seattle, WA, Los An-
geles, CA, and Chicago, IL; 
May 23-24, Oklahoma City, 
OK, Kansas City, MO, and 
Des Moines, IA; Jun 13-14, 
St Paul, MN, Sioux Falls, SD, 
and Omaha, NE; Jun 27-28, 
Denver, CO, Santa Fe, NM, 
and Salt Lake City, UT. (800) 
877-8905.

MKJ Marketing Seminars 
- Mar 9-10, “Receptions” 
Naples Grande Beach Re-
sort, Naples, FL; Mar 11-12, 
“Event Planning” Naples, FL. 
(888)655-1566.

The Academy Training 
Dates - Mar 24-25, Boom-
ers and Beyond, Indiana; Mar 
26-27, Community Presenta-
tions; Apr 21-24, AFP 101; 
Apr 28-29, Financial Aspects 
of Advance Funeral Planning; 
Jun 8-9,Boomers and Beyond; 
Jun 10-11, Community Pre-
sentations; Jul 21-24, AFP 
101; Sep 10-11, Boomers and 
Beyond; Sep 15-16, Family Ser-
vice Follow-up Programs; Oct 
20-23, AFP 101; Oct 27-28, 
Financial Aspects of Advance 
Funeral Planning; Jan 19-22, 
2010, AFP 101. The Acad-
emy Training Center, Franklin, 
OH, unless otherwise noted. 
(800)331-6270.

NFDA Advocacy Summit - 
Mar 30-Apr 1, Renaissance 
Mayfl ower Hotel, Washington, 
DC. (800)228-6332.

NFDA Family Business Con-
ference - Apr 5-7, Thunderbird 
School of Global Management, 
Phoenix, AZ. (800)228-6332.

Mt. Ida College and ADEC 
Online Courses - Apr 6-May 
1,Psychosocial Needs at the 
End-of-Life; May 4-29, Be-
reavement Care: Current Con-
cepts and the Application to 
Practice; Jun 8-Jul 3,Comple-
mentary Therapy Integration 
in End of Life Care; Sep 14-Oct 
9, Drawing Lines in the Sand; 
Oct 19-Nov 13, Spiritual Is-
sues at the End of Life; Nov 
16-Dec 18, Training Facilita-
tors for Children’s Programs 
and Bereavement Support 
Groups. (617)928-4649 or 
www.mountida.edu/ncde

Academy of Graduate Em-
balmers of Georgia Clinic 
- Apr 20-22, Holiday Inn, For-
syth, GA. (877)840-6060.

All Hazards Management 
Symposium - Apr 21-23, 
Tri-State Fire Academy, Hun-
tington, WV. (304)522-2006 
or (304)525-8121.

CALENDARCALENDARof Events
Catholic Cemetery Con-
ference Smaller Cemetery 
Seminar - Apr 23-26, Philadel-
phia, PA. (888) 850-8131.
NFDMA House of Repre-
sentatives - Apr 25-28, Ho-
tel DuPont, Wilmington, DE. 
(800)434-0958.
American Board of Funeral  
Service Education Meeting 
- Apr 29-May 2, Crowne Plaza, 
Springfield, MO. (816)233-
3747.
New York State Assoc of 
Cemeteries Public Affairs 
Seminar - May 4-5, Desmond 
Hotel, Albany, NY. (518)783-
1134.
Catholic Cemetery Confer-
ence School of Leadership 
& Management Excellence 
- Jul 12-16, John Carroll Uni-
versity, Cleveland, OH. (888) 
850-8131.

Assoc of California Crema-
tionists Operators Training - 
Jul 14-15, Best Western Pepper 
Tree Inn, Santa Barbara, CA. 
(562)596-0464.

ICCFA University - Jul 17-22, 
Mid South Convention Center 
and Veranda Hotel, Tunica, 
MS. (800)645-7700.

NFDA Leadership Confer-
ence - Jul 26-29, Chateau on 
the Lake Resort, Branson, MO. 
(800)228-6332.
ICCFA Fall Management 
Conference - Oct 7-10, 2009, 
Washington, DC. (800)645-
7700.
Jewish Funeral Directors 
of America Seminar - Nov 
1-5, 2009, St. Regis Monarch 
Beach Resort, Dana Point, CA. 
(781)477-9300.

2010
ICCFA Wide World of Sales 
Conference - Jan 13-15, 
2010, Riverside Hilton, New 
Orleans, LA. (800)645-7700.

West Virginia FDA Midwin-
ter Meeting - Feb 9-11, Mar-
riott Hotel, Charleston, WV. 
(800)585-2351.

If you have a 
Convention, Meeting 

or Seminar  you would 
like to see listed here, 
send information to:

Funeral Home & Cemetery News
PO Box 5159

Youngstown, OH 44514

Fax 1-800-321-9040
E-mail info@nomispublications.com

FUNERAL HOME & 
CEMETERY NEWS

Pocket 
Reference 
Journals 
“My Life” 
useful as a 
Handout or 
Marketing 
Tool

FOUNTAIN VALLEY,CA— 
Pocket Reference Jour-
nals, a publishing company 
specializing in pocket-size 
informative record keeping 
journals, has found its niche 
in emergency documents 
management. In such pre-
carious times a book that 
fi ts into the palm of your 
hand when you’re out the 
door is a lifesaver. Th e “My 
Life Journal” helps you to 
fi nd and locate important 
documentation after, and 
during, a crisis. Written 
with the help of an Estate 
Planner, a C.P.A. and a Cer-
tifi ed Financial Planner, it is 
a must have.
 Information on docu-
ments such as wills, powers 
of attorney, bank and cred-
it card accounts registra-
tions, insurance, stocks and 
bonds, organ donations, pet 
trusts, and personal proper-
ty data for insurance claims 
are all discussed, and ad-
dressed, with places to re-
cord data. It’s one of the 
most comprehensive tools 
available, enabling someone 
to identify, and access infor-
mation on their life’s most 
important issues. Th e jour-
nal measures 3” x 6”, is 48 
pages, with a sewn stitched 
binding, and comes insert-
ed in a poly vinyl sleeve for 
safe- keeping.
 It is well thought out, 
going from birth through 
death, and everything in 
between. It has successfully 
been used by many banks, 
funeral homes, insurance 
providers, mortgage bro-
kers, loan offi  cers, retire-
ment communities and 
professional organizers. 
It is the perfect “security 
blanket” to have in times of 
emergency or referral. It is 
also useful for transferring 
information to loved ones 
when you can’t be there. 
 Th e My Life Journal may 
look ordinary, but it is a 
life preserver in disguise, 
and is priceless when kept 
and referred to for a life-
time. For further informa-
tion and pricing visit www.
pocketreferencejournals.
com. Quantity discounts 
are available for custom im-
printed orders.
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S&S Majestic Lincoln

PROUDLY FEATURES

VEHICLES

www.SSCoachCompany.com
(888) 324-7895

                      for over 130 years!

Leading premier funerals all over the world...
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Ordered by __________________________________________________________

SHIPPING ADDRESS - IF DIFFERENT 
(must have physical address for UPS shipping)
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2009 FUNERAL HOME & CEMETERY DIRECTORY 
 (Quantity Discounts on orders of 10 or more - Call for pricing)

 QTY TOTAL

_______ 2009 STANDARD SIZE (8.5" x 11") $125.00 ea. . . . . . . . . . . . . . . . . . . . $ ___________

_______ 2009 POCKET SIZE (5" x 7") $85.00 ea.  . . . . . . . . . . . . . . . . . . . . . . . . $ ___________

2009 BUYER’S GUIDE

_______ $40.00 - without The Funeral Home & Cemetery Directory . . . . . . . . . . . $ ___________

_______ $30.00 - with The Funeral Home & Cemetery Directory  . . . . . . . . . . . . . $ ___________

TEDDY BEARS 

_______ I Love My Funeral Director Bear $11.95 ea  . . . . . . . . . . . . . . . . . . . . . . . $  ___________

SUB TOTAL  $  ___________

 Up to $40.00 add $5.00
 $41.00 – $85.00 add $8.00
 $86.00 – $150.00 add $9.00
  $151.00 – $215.00 add $10.00
  $216.00 –  $300.00 add $11.00
 Over $300.00 add $15.00

 Shipping / Handling $ ____________

 (Ohio only - Sales Tax) $ ____________

FUNERAL HOME & CEMETERY NEWS
_______1 Year (12 issues) $20.00 . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .$ ____________

_______First Class 1 Year (12 issues) $40.00 . . . . . . . . . . . . . . . . . . . . . . . . . . . .$ ____________

_______Canada/Mexico 1 Year (12 issues) $50.00 . . . . . . . . . . . . . . . . . . . . . . . .$ ____________

GRAND TOTAL $ ____________
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Previously published as The National Yellow Book of Funeral Directors,
Cemetery Directory and Catalog of Funeral Home and Cemetery Supplies

2009 EDITIONS — ORDER TODAY! 

Over 2000 Death Care Industry Supply Companies 
are listed by the product or service offered to 
Funeral Homes and/or Cemeteries

 Also includes: Pet Funeral Homes, 
Cemeteries, Crematories and Supply Companies

U.S. Daily Papers including websites & email addresses

Funeral Service Education Programs

Industry Associations - national, state, local
 including websites & email addresses$4000

ONLY
$3000

ONLY

Without The Funeral Home
& Cemetery Directory

With The Funeral Home
& Cemetery Directory

U.S. Funeral Homes

 U.S. Cemeteries

Populations; State Boards; Air Shipping Points

Where to Get Certifi ed Certifi cates

Canadian Funeral Homes and Daily Papers

International Funeral Homes
Consulates and Shipping Regulations

Trade Service Companies

Veterans Affairs Facilities

U.S. Daily Papers including websites & email addresses

$12500
ONLY

$8500
ONLYPOCKET SIZE

  (5” x 7”)  

STANDARD SIZE
  (8½” x 11”)  

New

New
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ConnectingDirectors.com 
unveils Site Changes

Eternal Image announces 
National Distributors 

Eternal Image Makes Its 
Movie Debut in Indie 
Short “What About Sal?”

Eternal Image announces 
Youth Casket Line

ZANESVILLE,OH— Ryan Thogmartin, founder of 
Connecting Directors (www.connectingdirectors.com) 
unveiled changes to his innovative social networking 
site for funeral service professionals. “Recently we’ve 
incorporated many changes to current features, and 
added new ones, based on membership feedback. It’s 
our goal to make Connecting Directors the ‘hot spot’ 
on the Web for funeral directors, as well as those in re-
lated funeral industry fi elds.” 
 Th e Connecting Directors discussion board has always 
been a popular feature, but the activity on the board has 
been increasing steadily. “Funeral professionals can post 
questions, and receive timely responses from a cross-
section of our members,” declared Ryan, proudly. “No 
one has to wait for the annual NFDA convention or 
the state association gatherings to get the professional 
support they need. And, let’s face it, in this challenging 
economy; it’s not often possible to attend these events, 
due to the expenses involved. Th e team at Connecting 
Directors has developed the perfect solution for the 
pressing problem of ‘working in relative isolation.’” 
 Th e site now includes an online store, partnering with 
Underground Humor, to bring a touch of levity. Th ey 
also make it possible for members who are published 
authors to promote their books, or information prod-
ucts within this virtual retail outlet. 
 Ryan continued in his outlining of site features by 
adding, “A really valuable resource has proven to be our 
Job Openings page. We’ve partnered with FuneralStaff.
com who provides us with a list of the top positions in 
the industry. Connecting Directors is really a one-stop 
shop for professionals in our fi eld. Not only that, other 
industry companies are supplying us with openings as 
well.”
 Th is “one-stop” mentality brought about the Connect-
ing Directors Resume page, where members can submit 
their resume for review by prospective employers. In-
terested funeral homes and industry-related companies 
can download the resume quickly and easily, when they 
fi nd a prospective hire that fi ts their criteria. 
  “Our Press Release section provides an avenue for in-
dustry-related vendors to submit their releases, thereby 
keeping our members current on what’s new in prod-
ucts and services,” Ryan stated. “We want our mem-
bers to be the best informed and the most supported 
professionals in funeral service. Th at’s why I regularly 
ask members what they would like to see added or ex-
panded within the site.” 
 Connecting Directors features daily blog articles, writ-
ten by leaders in their respective fi elds: Kizer and Bend-
er, Tim Totten of Final Embrace, and Robin Heppell, 
known by his peers as the Funeral Futurist, just to name 
a few. And with mobile technology, the Connecting Di-
rectors blog can be accessed over your Internet-capable 
mobile device, through the URL, http://www.connect-
ingdirectors.mofuse.mobi. “Th ere’s no reason anymore 
to be disconnected from what’s new in the fi eld—even 
if you can’t spend time in front of your computer, you 
can reach out and fi nd what you need here at Connect-
ing Directors.” 
 Ryan also produces monthly podcasts for those who 
want their information ‘on the go.’ Th ey can be down-
loaded easily from iTunes or directly from the Connect-
ing Directors site. “Our video and MP3 gallery brings in 
a lot of traffi  c, says Ryan. Currently they are featuring 
a series done by the Columbus Dispatch, Death Percep-
tions. Th is is a fascinating cross-study of death in soci-
ety—I’m really pleased to off er that to our members.” 
 Connecting Directors is also the place to get indus-
try-related news, through the Google News feature in-
corporated into the home page. Th ey also partner with 
Indus   try leaders, such as FuneralHomes.com, and Hill-
top.net, who provide discounts to their membership. 
“We’re bringing on partners every day,” declared Ryan, 
“so members need to visit often to see what savings they 
can reap from their membership.” 
 Currently the site has over 1,300 members, with a 
strong international base. “We’ve got members from 
Canada, China, Australia, Europe, UK, Puerto Rico, 
and of course, the U.S.—this is the place to connect 
with your peers in other countries, and share your ex-
periences,” said Ryan with a smile. “We even have a pri-
vate messaging feature, where members can “talk” back 
and forth privately. Professional relationships, and deep 
friendships will grow from this site, I just know it.” 
 “Not every funeral director can attend state or national 
conventions. My goal is provide a gathering place, where 
funeral professionals can be informed and continue their 
professional and personal development.” Ryan invites 
all funeral professionals to visit the site, and become a 
member. “Memberships are free; there’s no reason not 
to register!”

FARMINGTON HILLS,MI— Eternal Image, Inc. (OTC:ETNL.
PK), has announced that its baseball themed casket and urn 
products have been featured in the live-action short fi lm “What 
About Sal?” which was produced and directed by Neil Leifer. 
 “When the time is right we will submit the fi lm to diff erent 
festivals and see if it is accepted,” said Neil Leifer. “I am hope-
ful that ‘What About Sal?’ will be featured in many festivals 
around the country and even the world.” 
 Th e movie focuses on Ralph, who promised his best friend, Sal, 
that he would spread his ashes in Fenway Park. An Eternal Im-
age product plays an active part in the story line, proving a perfect 
place to store the Sal’s ashes until Ralph can fulfi ll his promise. 
 “Th e movie ‘What About Sal?’ celebrates the devotion so 
many sports fans have for their team,” said Clint Mytych, 

FARMINGTON HILLS,MI— Eternal Image, Inc. has an-
nounced that it will begin selling its fi rst line of youth 
caskets early in the second quarter of this year. Prototype 
production has already commenced. 
 “Th ere is nothing more agonizing for a parent than 
burying a child, yet until now there have been no funer-
ary products designed to refl ect the child’s life – every-
thing has been very staid and stoic,” said Clint Mytych, 
CEO, Eternal Image. “Our Precious Moments products 
will refl ect the innocence and beauty of childhood and 

Product Line to 
Debut Nearly a Year 
Ahead of Schedule

allow families to person-
alize how they say good-
bye to their own precious 
young family member.” 
 Due to demand from dis-
tributors and funeral homes, the line will launch about 
10 months earlier than planned. 
 “Because we have been able to completely design and 
manufacture these products within the United States, we 
have been able to bring them to market far more quickly,” 
added Mytych. 
 Th e line will include caskets that are gender specifi c and 
will be available in all traditional youth sizes. 

president of Eternal Image. 
“From the moment we be-
gan selling products (at the 
end of 2006) we have heard 
dozens of stories from peo-
ple who feel strongly that 
their deaths should celebrate 
the passions of their life. Th e 
movie reaffi  rms that the re-
mains important to people 
of all walks of life.” 
 Neil Leifer was a profes-
sional photographer for four 
decades, his pictures regu-
larly appearing in every ma-
jor national magazine, in-
cluding Sports Illustrated, 
Time, LIFE, Newsweek, 
Th e Saturday Evening Post, 
and Look, shooting fi rst as a 
freelancer and later as a staff  
photographer for Sports Il-
lustrated and Time. 
 During the early 1990s Le-
ifer became an independent 
fi lm producer. “What About 
Sal?” will be his seventh fi lm. 
Other fi lms include “God’s 
Gift,” “You Write Better Th an 
You Play: the Frank Deford 

FARMINGTON HILLS,MI— Eternal Image, Inc. has an-
nounced that Church & Chapel Metal Arts, Inc. has 
become a national distributor of Eternal Image licensed 
sports urns as well as pet urns. 
 “We are very excited to welcome Church & Chapel as our 
newest distributor,” said Clint Mytych, President, Eternal Im-

Church & Chapel 150 
Person Sales Team to 

Provide Introduction to 
More Than 10,000 Active 

Funeral Businesses

plies to the funeral home in-
dustry that includes torchiere 
lamps, lecturns, kneelers and 
cremation urns. Church & 
Chapel has a team of 150 
sales representatives working 
across North America, Can-
ada and Mexico to distribute 
products to an active mem-
bership of more than 10,000 
funeral homes. 
 “We commend the thor-
ough design process Eternal 
Image undertakes during the 
manufacture of each branded 
cremation urn,” said Frank 
Taddeo, Vice President of 
marketing and sales, Church 
& Chapel Metal Arts, Inc. 
“In addition to a well crafted 
line of products, the prop-
er licensing methods Eter-
nal Image employs will pro-
vide distributors and funeral 
homes with confidence in 
both the packaging and the 
promotion of the line.” 
 Eternal Image urns will 
be featured in the newest 
Church & Chapel Metal 

age. “Working with a funeral 
products distributor of more 
than seventy years, dedicated 
to supplying quality products 
is what will make this a suc-
cessful business relationship 
far into the future.” 
 Church & Chapel Metal Arts, Inc. was established in 1933 
and has thrived under the ownership of three generations of 
the Taddeo family. Th e company off ers a complete line of sup-

Story,” “Yesterday’s Hero,” “Trading Hearts,” “Th e Great White 
Hype,” and “Portraits of a Lady.” He has also published nine 
books, four of which are collections of his sports photography. 
For more information visit www.NeilLeifer.com. 
New Casket Lines Help Company 
Reach Signifi cant Milestone 
 For the two-day period of December 2 and 3, 2008, a 
company sales order record was set due in part to its newly 
introduced line of Major League Baseball™ caskets. 

Arts, Inc. product catalog that will be available in the 
first quarter of 2009.
Pierce Chemicals Royal Bond Sales Team to Provide 
Introduction to More Th an 11,000 Funeral Homes 
 Eternal Image Inc has also entered into an agreement with 
Pierce Chemicals Royal Bond Inc. to distribute Eternal 
Image licensed urns. 
 “Th is is an opportune moment for Eternal Image, being 
connected with a state of the art funeral supply company,” 
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Thacker announces Sales Expansion

Bass-Mollett adds new Catholic Boxed 
Sets available in two Designs 

FuneralNet partnership aims to 
increase Service Calls for Clients

Where Next Generation Web Sites Are Going

Bob Dyer Regina Reams-PriggBill Moore

CLINTON,MD— Th acker Caskets, Inc, the 
nation’s second largest family-owned casket 
maker, has announced important sales ex-
pansion plans and the hiring of three addi-
tional sales associates. Th acker Vice Presi-
dent of Sales & Marketing Mike Beardsley, 
said “the hiring of these three new associates 
is concurrent with the initiation of a second 
shift at the new Th acker Casket Manufac-
turing facility in Florence, AL. Th e result-
ing boost in production makes Th acker’s 
sales expansion possible all while insuring 
uninterrupted service to Th acker’s growing 
customer family.” 
 Company President C. J. Th acker, shared 
that “employment at the Alabama factory 
has risen to 189 workers hailing from both 
Alabama and Tennessee.” Th acker went on 
to say that he and the Th acker family are 
proud to be adding American jobs at a time 
when the larger American casket companies 
are closing US factories, and outsourcing 
production to Mexico.

Bob Dyer comes to Th acker Caskets, Inc. 
with a rich background in Funeral Service. 
Bob is a graduate of Tennessee Technological 
University with a Bachelor’s Degree in Busi-
ness Administration. He is also a graduate 
of John Gupton College in Nashville where 
he earned an Associates Degree in Mortu-
ary Science. Bob worked in a Funeral Home 
before joining Batesville Casket Company
where he worked for 15 years. Just prior to 
joining Th acker, Bob was in Medicare In-
surance Sales for Humana. Bob will pioneer 
a new territory for Th acker which includes 
Central Tennessee and Northwestern Geor-
gia. Bob enjoys renovating homes as a hob-
by.

Regina Reams-Prigg will provide sales 
attention to Th acker’s valued funeral home 
accounts in the Central and Tidewater ar-
eas of Virginia. Regina is a native of Pow-
hatan, VA. She is a graduate of the Univer-

sity of Richmond with Bachelor of Science 
degrees in Business Administration, and in 
Biology. She also earned a Business Fellow-
ship at Magdalen College of Oxford Uni-
versity, England. Regina possesses a strong 
and diverse sales background. Most recently 
she has been a Regional Sales Manager for 
Rothenberger-USA and for Makita USA 
selling industrial quality tools to industrial 
and commercial retailers. Regina enjoys rid-
ing both motorcycles and horses in her spare 
time.

Bill Moore will be charged with opening a 
new sales territory for Th acker Caskets, Inc. 
that will encompass Northern and Central 
Alabama, and a portion of Eastern Mississip-
pi. As such, both Bill Moore and Bob Dyer 
will have access to the vast resources and sup-
port of the Th acker factory, and massive new 
Distribution Center in Florence, AL. Bill is 
originally from Huntsville, AL. He and his 
family now live in Moody, AL. Bill brings 
to Th acker over 15 years of successful sales 
experience. Bill worked in the recreational 
vehicle industry and prior to that he spent a 
number of years selling institutional furnish-
ings. Bill is a graduate of the University of 
Alabama-Huntsville with a degree in Busi-
ness Administration. Bill’s two sons are both 
involved in school sports and weekends fi nd 
Bill cheering on the Crimson Tide.
 Th acker Caskets, Inc. is America’s fastest 
growing casket maker. As noted by Audrey 
Th acker, company Vice President, “Th acker 
provides a welcome alternative to those fu-
neral directors who are tired of paying the 
big casket prices charged by the big corpo-
rate casket companies. Th acker’s low over-
head, high quality approach to the market 
resonates with funeral directors in these chal-
lenging economic times.”
 For more information on Th acker Caskets, 
Inc., please call the Th acker Customer Ser-
vice Offi  ces at 1-800-637-8891. 

GREENVILLE,IL— Bass-
Mollett has added to their 
line of boxed sets by creating 
a series designed specifi cal-
ly for Catholics. Th ese box 
sets not only include the 
traditional register book, 
acknowledgment cards, 
bookmark, grief pamphlet, 
blooming heart, fl oral card 
envelope and ink pen; but 
also a keepsake double pic-
ture frame with the Madon-
na and child print and Hail 
Mary prayer, a beaded ro-

sary and prayer cards. Th is 
entire set is available in their 
Treasured in Her Heart se-
ries and their latest Good 
Shepherd design.
 A software program has 
been designed to further 
enhance these sets by per-
sonalizing the double frame 
with the deceased’s photo 
and a more personal prayer 
or poem chosen by the fam-
ily. Blank perfed sheets are 
also included in the boxed 
set for this option.

 Bass-Mollett continues to 
introduce software programs 
to aid in creating the most 
unique custom personal-
ized funerals, including pro-
grams for register book in-
teriors, prayer cards, service 
folders, memorial candles, 
grave markers and more. 
For more information about 
Bass-Mollett’s complete line 
of funeral products call 800-
851-4046 or visit our newly 
updated web site at www.
bass-mollett.com. 

By Brian Young

 A critical revelation regarding the future 
role of Web sites in death-care unfolded 
further during the NFDA’s 2008 Orlan-
do Expo. A number of fi rms came asking 
about new features for Web sites, like Web 
broadcasting and obituary e-mail notifi -
cations. For those paying attention, these 
particular areas of interest expose a deeper 
realization by leading funeral homes at-
tuned to their market. Based on rapidly 
changing consumer behaviors, these fi rms 
see new opportunities to increase their vis-
ibility and generate revenue while earning 
much praise and thanks from their com-
munity. 
 Th is article considers examples of the fun-
damental shift that these tech-forward fu-
neral homes are making in the way they use 
their Web sites to increase their visibility 
and proximity within their community.
 When one recognizes where death-care 
Web sites come from, it makes this shift in 
use stand out like the proverbial elephant 
in the room.
 First generation deathcare Web sites were 
a source of phone numbers, location in-
formation and a few pages of sparse facts, 
mostly about the fi rm. Second generation 
sites had grown into small online librar-
ies of information dressed in more attrac-
tive graphics. Some of these Web sites of-
fer limited means for the community to 
act supportively towards grieving families 
through online guest books and fl ower 
programs. Also, most of these Web sites 
off ered online at-need and pre-need forms 
by which families could provide the fu-
neral home basic information. But, while 
the quality of graphics has increased, the 
primary purpose of most deathcare Web 
sites today remains unchanged and un-
expanded: provide information in an at-
tractive static way that hopefully leads to 
business.
 Now, let’s look at new generation uses of 
Web sites by leading fi rms. See how they 
perform multiple functions with various 
types of profi table returns.
 Consider obituary e-mail notifi cations, 
just one of a growing number of tools 
savvy funeral homes have started using. 
Th ese family-requested e-mails from your 
business arrive daily in scores or hundreds 
of individual e-mail boxes, bearing your 
Current Services list and Web site brand-
ing. It’s pro-active, service oriented, and 
creates brand visibility. Th at’s non-intru-
sive advertising.

 Consider Send-A-Meal catering programs 
that let guest-book signers purchase and 
send a catered meal to a grieving family. It 
is a practical, appreciated opportunity for 
well-wishers that earns a profi t and builds 
one’s reputation for service. 
 Consider other uses for Web broadcast-
ing equipment beyond service broadcast-
ing. Some fi rms are letting families and 
friends send holiday messages and the like 
to troops overseas. Th ese charitable acts 
strengthen the community and one’s vis-
ible role in it.
 Consider dedicated pages within your 
Web site where families can fi nd a list of 
recommended/approved caterers to pro-
vide meals in your reception facility. You 
save the family searching time, expand your 
services, and turn a profi t on the Web page 
where you sell advertising space to caterers 
wanting to serve your families.
 Consider Web site home pages outfi tted 
with eye-stopping multimedia tools, de-
signed to make your fi rm’s image stick in 
the minds of the thousands of people com-
ing to your site just to read an obituary. 
Th at’s an advertising bill you aren’t paying 
repeatedly.
 Consider Web sites equipped with grief-
counselor chat-boards or grief videos that 
allow your community to fi nd genuine sup-
port under your branding 24 hours a day. 
It engenders gratitude and further recogni-
tion of your brand.
 Th ere is so much more to consider that is 
already being done, usually to the large ad-
vantage of the progressive fi rm. It all starts 
by asking, “what all are we doing through 
other means that we could also do from 
our Web site?”
 As you plan your strategy to win more 
market share and improve your service this 
coming year, don’t forget to build the tool 
that increasingly impacts your ability to 
procure business. Whether it’s marketing, 
advertising, customer service, community 
service, PR, e-commerce, family support or 
grief support, your Web site can play a ma-
jor role. Th e return will be profi table com-
munity gratitude as well as a strong position 
from which to leverage new technological 
opportunities as they arise.
 Brian Young is the Marketing Director at FuneralNet, 
the original and largest national provider of custom 
Web sites to the death-care industry. Brian received his 
Bachelors degree in Mass Communications from the 
University of Central Oklahoma. He has worked both 
nationally and internationally in public relations, market-
ing and sales roles. You may e-mail Brian at brian@fu-
neralnet.com, or call him at (800) 721-8166 ext. 536.

PORTLAND,OR— In order 
to increase service calls for 
funeral homes by providing 
them more engaging Web 
sites, FuneralNet, the origi-
nal Web site design compa-
ny for death-care Web sites, 
has partnered with Celebri-
tas, a design and advertis-
ing fi rm specializing in ad-
vanced multi-media tools 
for Web sites.
 “We see this as a great op-
portunity for our clients to 
achieve a competitive ad-
vantage due to the fact that 
people today shop around 
online before deciding who 
to call,” says FuneralNet 
President Michael Turkie-
wicz.
 FuneralNet accepted the 
partnership off er after see-
ing the quality of Celebri-
tas’ work with the movie-
like video tribute for Dave 
Daly, former President and 
CEO of Evergreen Washel-
li Funeral Home.
 FuneralNet has been 
watching the behavior shift 

among shoppers towards 
deciding which funeral 
homes to consider based 
on the Web-site experiences 
they have. “Our partnership 
with Celebritas lets us pro-
vide far more engaging Web 
pages for clients through 
the use of interactive, multi-
media presentations that are 
much less costly to create 
than video presentations,” 
Turkiewicz says.
 Th ese interactive, multi-
media features, called eMo-
tion Graphics, look like vid-
eo screens embedded within 
a Web page. Rather than 
video, the eMotion Graphic 
adds motion, narration, and 
music to pictures. Video 
clips or animation can be 
added as well. In addition, 
hot buttons or text links 
can be embedded within 
the video frame or outside 
its edges. Th ese allow view-
ers to access more informa-
tion or go to a desired area 
of the Web site during or at 
the end of presentations.

 “The eMotion Graphic 
provides the perfect means 
to engage and impress Web 
visitors with your servic-
es as soon as they land on 
a Web page,” Turkiewicz 
says. “Better still, the inter-
active elements increase the 
chances of leading visitors 
onto more of your Web site 
pages or even generating an 
arrangement or transaction 
right on the spot.”
 FuneralNet, the fi rst com-
pany to build Web sites ex-
clusively for the death-care 
industry, was founded by 
Michael Turkiewicz in 1996 
and has since grown to be-
come the largest provider 
of Web sites to death-care 
businesses in America. Fu-
neralNet has invented or 
made common many of 
the programs and functions 
that have become industry 
standards, such as online 
obituaries, online forms, e-
commerce programs, A-Z 
cremation Web sites, and 
more.
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By Jason KellermanBy Jason Kellerman

New Online Technology provides a 
tangible way to remember Loved Ones

Apex Casket introduces Round Top 
Carving Casket

Memorial Book from Light Years Ltd.

HUMBLE,TX— Light Years Ltd, a UK com-
pany, has created a way for groups of people 
to join together and contribute their photos, 
memories, and comments to produce a me-
morial book that can be viewed online and 
ordered as a keepsake. Photover.com acts as 
an editor, pulling information together from 
a variety of sources, and presenting it in a pro-
fessional layout online, available for delivery 
as a beautifully simple leather-bound book. 
 Light Years’ Memorial Books are simple to 
make; there are only fi ve steps from signup 
to completion. After a user joins photover.
com he simply uploads photos, copies of 
letters and anything else he wishes to be in-
cluded in the book. Next it is simple to start 
creating pages using a drag-and-drop tool 
which ensures everything fi ts properly on 
the page. Finally, the user can invite people 
to contribute to the book with the click of 
a button, which automatically sends out e-
mail invitations. When the book is com-
plete the user can order a printed copy and 
invite others to view the online version and 
leave their comments.
 “Our memorial books off er people a way 

to celebrate the life of a loved one, with all 
of their friends and family,” says Gary Hos-
mer, director of Light Years Ltd. “Photover.
com allows users to create a personalized, 
tangible, one-of-a-kind piece that can be 
viewed online and passed down through 
generations of a family.” 
 Memorial books are printed landscape (8” 
x 11”), single-sided on photo quality paper. 
Each book is bound in a cover made from 
single skin genuine leather and embossed 
with the words, ‘Celebration of Life.’ All 
photobooks are produced and shipped 
within the United States.
 Memorial books are not the only type of 
photobooks that users can create on photover.
com. Yearbooks and wedding books are also 
easily made with the Light Years system. For 
more information visit www.photover.com.
 Light Years Ltd is a privately owned IT 
company specializing in developing new 
online technology. Th e company is based 
in England with a US offi  ce in Humble, 
Texas. Light Years Ltd created its photover.
com technology after two years of research 
and development.

POMONA,CA— Apex 
Casket is pleased to an-
nounce the Round Top 
Carving Casket, model 
#H-CS41. The Round 
Top Carving casket has 
a hand rubbed high gloss 
finish, bronze hardware 
and a floral carved design. 
This casket gives funeral 
homes a luxurious casket 
offering at a price that is 
affordable for even the 
most budget minded fam-

ily. This casket features 
light champagne velvet, 
tailored spread and full 
lining and a tailored pil-
low that is suitable for 
male and female alike.
 In addition to the Round 
Top Carving casket, Apex 
continues to bring a full 
line of affordable quality 
caskets, both traditional 
and innovative, to funeral 
directors. Apex has a con-
tinued commitment to 

provide the funeral indus-
try with quality products 
in conjunction with com-
petitive pricing. Watch 
for more new product 
releases in the coming 
months.
 To see Apex’s  entire 
product line, go to www.
apexcasket.com. Email 
any questions to sales@
apexcasket.com. You can 
also call to request a cata-
log at 1-888-680-6800.

LET US KNOW!

Do you have a New 
Email Address or Website?

1-800-321-7479
info@nomispublications.com

FUNERAL HOME & 
CEMETERY NEWS
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“Secrets of the Dead – Tomb of Christ” 
available at UndergroundHumor.com

DES MOINES,IA— Des 
Moines-based American 
Enterprise Group, Inc. and 
Homesteaders Life Com-
pany announced they have 
signed a letter of intent for 
Homesteaders Life Compa-
ny to join American Enter-
prise Mutual Holding Com-
pany subject to the conclu-
sion of a satisfactory due 
diligence process and regu-
latory approvals.
 “Th is is an exciting diver-
sification opportunity for 
American Enterprise,” said 
Michael E. Abbott, chief 
executive offi  cer of Ameri-
can Enterprise. “Home-
steaders holds a premier 
leadership position in a sig-
nifi cant and very specialized 
marketplace—pre-need in-
surance funding. Th eir com-
mitment to their funeral 
home owner customers is 
consistent with our com-
mitment to our customers 
in our individual health and 
senior markets. Homestead-
ers provides insurance prod-
ucts and support services de-
signed to help their funeral 
home customers meet the 
needs of their client families, 
while American Enterprise is 
committed to providing its 
customers with high-quali-
ty, health insurance and re-
lated products and services. 
We believe the combination 
of these two strong, estab-
lished mutual organizations 
will enhance the long-term 
security of our customers 
and provide increased capi-
tal strength to leverage the 
growth opportunities that 
exist in each of these very 
separate and distinct mar-
ketplaces.”
 Homesteaders chairman 
and president Graham 
Cook said joining with an-
other mutual organization 
is important because the 
mutual structure supports 
a fi nancial commitment to 
long-term security as op-
posed to short-term gains.
 “American Enterprise 
shares our vision to sup-
port funeral home owners’ 
eff orts to meet their client 

Lifelong Memories releases Free 
Printing Software enhanced with new 
Additions

Homesteaders Life Company to join 
American Enterprise Group

Michael E. Abbott Graham Cook

Joint commitment benefi ts funeral home owners 
seeking to meet consumer demand for pre-need 

insurance funding from a provider that is focused 
on long-term policy owner security.

families’ demand for safe 
and secure prearranged fu-
neral funding,” said Cook. 
“As a member of this orga-
nization Homesteaders will 
have access to resources that 
will support and amplify our 
company’s position as the 
pre-need insurance funding 
provider of choice.”
 Following successful com-
pletion of a merger, Home-
steaders would operate as a 
distinct company under its 
current management lead 
by Cook. 
 “Each of our insurance 
companies will continue to 
operate independently and 
no changes in staff  are an-
ticipated or planned as a re-
sult of the merger,” said Ab-
bott. 
 Based on fi nancial state-
ments as of Sept. 30, 2008, 
the combined organization 
would have revenues of 
$833.4 million, surplus of 
$424.8 million and assets of 
$2.26 billion.
 American Enterprise Mu-
tual Holding Company, 
through its affi  liated com-
panies, Des Moines-based 
American Republic Insur-
ance Company (founded 
in 1929) and Omaha, Ne-
braska-based World Insur-
ance Company (founded 
in 1903), provides custom-
ers with fi nancial security 
through affordable health 
insurance and related ser-
vices while preserving free-

dom of choice in the senior 
and individual health mar-
kets. Both World Insurance 
Company and American 
Republic Insurance Com-
pany are rated A- (Excellent) 
by A.M. Best Company. Th e 
company has approximately 
548 employees working in 
Des Moines, 313 in Oma-
ha, and 83 assigned to oth-
er locations; and more than 
30,000 independent sales 
representatives, managing 
general agents, independent 
marketing organizations and 
career agents. Visit www.
americanenterprise.com for 
more information.
 Homesteaders Life Com-
pany (founded in 1906) is 
an insurance company fo-
cused solely on funeral in-
surance funding and sup-
port. Based in Des Moines, 
the company has 129 em-
ployees working at the Des 
Moines home office with 
33 fi eld personnel across the 
U.S. Homesteaders is associ-
ated with more than 3,000 
funeral homes and 8,000 
licensed agents across the 
United States. Th e compa-
ny has more than tripled its 
assets to $1.7 billion in the 
past decade while securing a 
market-leading position in 
the funeral insurance fund-
ing industry. Homestead-
ers is rated B++ (Good) by 
A.M. Best Company. Visit 
www.homesteaderslife.com 
for more information.

WILTON,CT— UndergroundHumor.com is 
pleased to announce that PBS Home Video’s 
Secrets of the Dead – Tomb of Christ is now 
available on DVD in its video store.
 At the center of Christianity, in one of 
Earth’s holiest cities, an ancient mystery is 
close to being solved. Two respected Oxford 
archaeologists may have the proof that Jeru-
salem’s Church of the Holy Sepulcher houses 
the site of Jesus Christ’s crucifi xion and burial. 
Martin Biddle and Birthe Kjolbye-Biddle have 
unearthed astonishing facts about the church 
with cutting-edge technology: thermal map-
ping, 3-D computer models, and keyhole 
cameras.
 UndergroundHumor.com is the funeral ser-
vice profession’s subterranean source for gifts 
and novelties, featuring books, videos, t-shirts, 
scale models, antiques and more. Catalogs are 
mailed upon request or can be downloaded 
from their website at any time. For further 
information, visit www.UndergroundHumor.
com or call toll-free at 1-800-961-6132. 

The Memorial Balloons Introduced
OZONE PARK,NY— Th e invention of the 
Memorial Balloons are a line of decora-
tive mylar balloons specially designed for 
memorializing lost loved ones. Th e design 
intent is to off er consumers a simple and 

ing by a headstone, monument or marker 
in commemorating the special days of lost 
loved ones, such as birthdays, holidays, 
etc. and never forgetting the special days 
we once celebrated together. Flowers never 

unique means of celebrat-
ing the lives of those who 
have passed on. Just like the 
traditional mylar balloons, 
the Memorial Balloons are 
fashioned from a durable 
refl ective material but what 
sets this product line apart is 
found in the printed messag-
es. A series of messages and 
images convey commisera-
tion and sympathy. Personal 
salutations for holidays such 
as Merry Christmas, Happy 
Birthday and Happy Easter 
paired with ...in Heaven...
will also be available. Addi-
tional balloons feature Th e 
Lord’s Prayer, Hail Mary and 
He Whispered Pray, just to 
name a few. Th e balloons 
contain illustrated render-
ings of angels and similar 
themes and come with a 
durable stake that allows the 
balloon to be securely sus-

last too long but the Memo-
rial Balloon will withstand 
many more days. They 
are attractive and distinc-
tive and provide a tangible 
memory of a parent, sib-
ling, friend or a pet, off ering 
a three-dimensional saluta-
tion that is personal. Con-
sumers will fi nd the Memo-
rial Balloons an inspiration-
al outlet for mourners and 
appreciate the sentiments 
off ered.” 
 For more complete infor-
mation on design features, 
advantages, benefi ts, target 
markets and distribution 
channels, please go to the 
product Website at www.
adventproduct.net/24276/
default.htm. 
 Development of the prod-
uct is being handled by 
Advent Product Develop-
ment of Pawleys Island, SC. 

pended next to a grave or memorial site.
 Th e Memorial Balloons were invented by 
Mary Jacob of Ozone Park, NY. She said, 
“I can visualize visiting the cemetery and 
seeing numerous Memorial Balloons fl y-

For more information about licensing or 
sale, contact the Licensing Department at 
APD (843)237-5915 or 313 Commerce 
Drive, Pawleys Island, SC 29585 or email 
advent@adventproduct.net.

PORTAGE,WI— Lifelong 
Memories has announced 
the release of Version 11.0 
of their free personalization 
printing software for the fu-
neral home market. With 
this new and improved 
software version, users will 
be able to access the fea-
tures and fi les through the 
funeral home’s computer 
network. Another enhance-
ment is the duplex printing 
capability which is time sav-
ing for the funeral director. 
Th is upgrade also includes 
two new products, a Square 
Tribute Candle and a Large 
Format Register Book, and 
many new layout styles for 
more personalization op-

touch the families today 
expect and appreciate.
 For additional informa-
tion on the Lifelong Mem-
ories Printing Program soft-
ware Version 11, contact 
Dave Petrie, 888-454-3356 
or visit www.lifelongmemo-
ries.net.
 Demo versions of the soft-
ware are available. Current 
user updates are available 
immediately. 
 Lifelong Memories is a 
division of FM Solutions,
founded in 1995, and be-
gan serving the funeral 
home industry 1998 with 
funeral management soft-
ware. In 2000 Lifelong 
Memories created and in-
troduced the Original Trib-
ute Candle with picture 
based personalization. Over 
the past nine years Lifelong 
Memories has continued to 
develop the highest quality 
and innovative personaliza-
tion products and software 
for the funeral home indus-
try including candles, regis-
ter books, paper products, 
casket panels, key chains, 
wood plaques, memory 
chests and DVD cases and 
labels.

tions. Lifelong Memories 
Printing Program Version 
11.0 update is in direct re-
sponse to funeral home us-
er’s requests. 
 Lifelong Memories Print-
ing Program Version 11.0 
is the culmination of hours 
of discussion with users and 
comparison and review of 
products in the funeral ser-
vice industry. Custom per-
sonalization is the main fo-
cus of the products that are 
printed with this program. 
Th ese new additions along 
with the many standard fea-
tures will continue to help 
funeral directors through-
out North America to pro-
vide the special personal 
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Continued fr om Page B5

Eternal Image 
Movie Debut 
 “We always knew that when the caskets reached the mar-
ket there would be strong acceptance, but this sales order 
record beat even our own expectations,” said Clint Mytych, 
president, Eternal Image. “After fi lling all the pre-orders, we 
worked on the waiting list, distributing nearly every casket 
in inventory to funeral homes and distributors. By the time 
those two days were over, we had booked sales orders into the 
six-fi gures and it’s worth noting that December sales orders 
alone exceed total sales from the entire third quarter!” 
 Th e initial MLB™ casket line includes twenty of the 
thirty teams. Th e balance of the team caskets will enter 
production in the next three to four months. Caskets are 
also currently in production for several Collegiate Licens-
ing Company™ schools. 

Continued fr om Page B5
Eternal Image 
Distributors 
said Clint Mytych, CEO, Eternal Image. “Th is opportu-
nity will provide greater national exposure for our licensed 
urns and our company name.” 
 Pierce Chemicals Royal Bond Inc. was established in 
1935 and is the nation’s second largest manufacturer of 
embalming chemicals. Th ey serve as a comprehensive sup-
plier for funeral homes, selling machinery, instruments, 
and memorial products like registration books and ac-
knowledgement cards. A thirty person sales team works 
to sell and distribute funeral products to more than half 
of the 22,000 funeral homes across the United States. 
 Founded in 2002 Eternal Image is the fi rst and largest manu-
facturer and marketer of licensed brand image funerary prod-
ucts. Currently, the company off ers urns and caskets that fea-
ture licensed images from Major League Baseball™, STAR 
TREK™, Collegiate Licensing Corporation™ and other well-
known brands, as well as pet urns and garden memorial stones 
featuring the American Kennel Club™ and Cat Fancier’s As-
sociation™. For more information about EI, visit www.Eter-
nalImage.net or call 1-888-6-CASKET.

Duncan Stuart Todd, Ltd. 
at ICCFA Convention

Brochure gives 
suggestions for the 
Caregivers of those who 
are Grieving

Famento launches Web 
Service to take Death 
Care Partners Online 

Mooney-Keehley 
announces no price 
increase for 2009
ROCHESTER,NY— Mooney-Keehley took a bold step on 
October 23, 2008 when they sent a letter to funeral direc-
tors nationwide. Ken Hampson, President of Mooney-
Keehley took a stand against the upwardly spiraling pric-
es and fuel surcharges that funeral directors are becoming 
accustomed to. In his letter, Ken stated, “We have care-
fully evaluated market conditions and economist predic-
tions for our raw material costs and believe that it would 
be imprudent to raise your prices at this time.
 “As a privately held independent company we are not driv-
en by short term results at the expense and sacrifi ce of our 
customers. Rather than focus on short term pricing gains, 
we will continue to work on off ering the classic, elegant fu-
neral products our customers have come to expect.”
 Quality engravers, printers and publishers, Mooney-Kee-
hley has been serving the needs of funeral directors since 
1930. Mooney-Keehley is headquartered in Rochester, 
New York and off ers a wide assortment of register books, 
acknowledgement cards, prayer cards, clergy records and 
forms, carry bags, crucifi xes, laminating materials and other 
related accessories. In addition, Mooney-Keehley provides 
letterhead and business card printing for one-stop service.
 For sales information or to request a catalog, call 1-800-
451-6736 or visit www.mooneykeehley.com.

EDINA,MN— “Is Th ere Any-
thing I Can Do To Help?” is 
a brochure that is inexpen-
sive and provides important 
suggestions for caregivers of 
someone who is grieving. Th is 
inexpensive little brochure of-
fers nineteen diff erent sugges-
tions of what you and others 
can do to help a survivor of 
loss deal with his or her grief. 
It’s a quick, easy to read list 
of practical things you can 
do that just might save a life. 
Th e various suggestions in-
clude attitudes, words and 
acts that can be very helpful. 
Th is is the kind of basic infor-
mation that everyone would 
like to have at the tip of his 
or her fi ngers when tragedy 
strikes. Here is a typical sug-
gestion: Accept silence. If the 
mourner doesn’t feel like talk-
ing, don’t force conversation. 
Silence is better than aimless 
chatter. Th e mourner should 
be allowed to lead.
 Th e booklet is published 
by Medic Publishing and 

is available from Grief Re-
sources Catalog (www.grie-
fresourcescatalog.com). It’s 
6 panels, 3 5/8” x 7 1/8” in 
size. Funeral directors and 
cemetery managers have 
found these brochures to 
be ideal marketing tools. 
 Th e Grief Resources Cat-
alog carries more than 50 
diff erent grief books, book-
lets and tapes. Books and 
booklets for children and 
adults can have a big impact 
on those who receive them. 
For a free sample copy of “Is 
Th ere Anything I Can Do 
To Help?” brochure or addi-
tional information or a free, 
printed catalog or to order 
materials, contact Grief Re-
sources Catalog on the In-
ternet at www.griefresourc-
escatalog.com. Write to Grief 
Resources Catalog at 5021 
Vernon Avenue, #209, Edi-
na, MN 55436. Call or fax 
Dennis Williams at (952) 
922-3469. E-mail: williams@
griefresourcescatalog.com.

INCLINE VILLAGE,NV— 
Duncan Stuart Todd, Ltd., 
the Preparation Room Spe-
cialists, will exhibit at the 
2009 ICCFA Convention 
and Exposition in Las Vegas, 
NV, April 20-23.
 Attendees are invited to 
visit Booth 123 to meet with 
Marjori and Duncan Todd 
and learn how DST can take 
the stress out of creating a 
modern preparation room. 
A video presentation of em-
balming rooms designed and 
equipped by DST will be on 
view. Th e company’s fl agship 
off erings are Premier Source 
Design packages and OSHA 

compliant PrepAir ventilat-
ing systems.
 Th e company was founded 
in 1993 by J. Stuart Todd, 
with ownership and manage-
ment assumed by Duncan 
and Marjori Todd in 1999. 
 Th e Todds welcome calls at 
877 832 6898 or emails at 
info@dstlimited.com. The 
web site, www.dstlimited.
com, features full descrip-
tions of the company’s prod-
uct line, technical product in-
formation, testimonials from 
clients, articles published in 
trade magazines, and sto-
ries highlighting preparation 
room installations.

Service Makes It 
Possible for Small 

Businesses to Create a 
Professional Website in 

Minutes

SAN FRANCISCO,CA— Famento Inc., a website for recording 
personal life stories and family history, launched a new web-
site creator service developed specifi cally for the death care in-
dustry. Th e new service allows businesses to create their own 
professional website in minutes. 
 Th e website comes with powerful features like multimedia 
online memorials and photo galleries.
 “Famento is dedicated to helping families record their life sto-
ries, and share them with current and future generations,” said 
Lauren Kwan, the company’s co-founder. “Our partners in 
the death care industry are at the forefront of helping families 
celebrate and record the life stories of loved ones. We devel-
oped this tool for them so that they can now bring their busi-
ness online and create, manage and update their own website, 
with features that use the lat-
est web technology, like on-
line memorials.”
 “We are a family owned 
business, so families are im-
pressed that I can off er Fa-
mento online memorials. I 
am even going back to previous customers to create online me-
morials for them. It is easy to set up, and my customers have 
all been enthusiastic” said Don van Straaten, owner, Byrgan 
Cremation & Burial.
 “Th ere are many businesses in the death care industry that are 
still not online. We want to make it easy for these businesses 
to do that. Th e internet is where people across all ages search 
for information fi rst. According to the newly released ‘Gen-
erations Online in 2009’ report by Pew Internet & American 
Life Project, older Americans are also increasingly turning to 
the internet. Compared to 26% in 2005, 45% of people age 
70-75 are now online. Businesses that are not online are miss-
ing a huge opportunity,” said Kwan.
 “In 2009, we are looking forward to the upcoming launch 
of other services that will help families record and share their 
personal and family stories” said Kwan. 
 For more information, visit http://famento.com/part-
ner_index.aspx.
 Famento is a place for you to record personal and family 
history. Famento lets you keep in touch with people you 
care about, and tell them about your life using photos, 
videos, stories, and more. Famento is a privately funded 
company based in San Francisco. For more information, 
please visit www.famento.com.
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CALL FOR COUNTS 
AND COSTS TO 

CUSTOMIZE YOUR 
MAILING PROGRAM

FORMATS AVAILABLE:
Self Adhesive Mailing Labels
• Barcodes Available
• USPS Cass Approved Paperwork 
 Available

Reports
• Include Name, Address & Phone
• Can Be Ordered Alone or for follow 
 up to Mailing Labels

CD-Rom or E-mail Files
• One Time Usage or Multiple Usage 
 Available

SELECT:
Funeral Homes

Cemeteries
Crematories

SORT BY:
State

County
and more...

Customize
Your

Direct Mail
Program

Customize
Your

Direct Mail
Program

TODAY!

Database Files
Reports

Mailing Lists  

Database Files
Reports

Mailing Lists  



Page B10 MARCH 2009FUNERAL HOME & CEMETERY NEWS S ec ti on  B

DREW REMOVAL SERVICE  (301) 218-4329
SERVING WASHINGTON DC • MARYLAND • NORTHERN VIRGINIA

SEE OUR AD IN MARYLAND

Removals • Embalming
Transportation

~
Graveside Directing
Cremains Scattering

~
Reliable 24 hour Service!

P.O. Box 1861
Greenville, SC 29602
Fax (864) 278-0190

( 8 7 7 )  8 0 8 - 3 8 4 1

www.Carol inaFuneralServices .com

Providing Excellent Service Since 1995

P.O. Box 12684
Charleston, SC 29422

Fax (843) 762-2572

SOUTH CAROLINASOUTH CAROLINA

VIRGINIAVIRGINIA

Columbus

COLUMBUS TRADE & LIVERY
Central Ohio’s Most Trusted Trade Service

John E. Simeone
President and Owner
Phone 614-403-0295

Minutes to Port Columbus International Airport
Service from the Franklin County Coroner’s Offi ce, as well as any nursing home 

or private residence located in Franklin County and central Ohio.
Convenient to the following Hospitals:

Children’s Hospital  Mt. Carmel West Medical Center
Doctors Hospital North  Ohio State University Hospital East
Doctors Hospital West  Ohio State University Medical Center
Fairfi eld Medical Center  Riverside Hospital
Grady Memorial Hospital  Mt. Carmel/St. Ann’s Hospital
Mt. Carmel East Hospital

•  Quality Embalming
•  Graveside Services
•  Full Service Shipping and Cremation
•  Removals/Transfers to and from Any Location

  C

T

  L

Reliable • Professional • Reasonable

24 Hour Pager 1-800-309-4548 

OHIOOHIO

VA# 703-339-5230
DC# 202-583-0009

24 HOURS • 7 DAYS

Serving:
Washington, DC • Maryland • Northern Virginia

Embalming • Removals • Ship-outs • Transporting
All Military Cemetery Drop-off

Licensed Embalmers (DC • MD • VA)

Specializing in Infectious Disease Cases – Call for Price

$69500
Excluding airfare, fi ling

and permit fees.

ANDRE SANDERS & SONS
MORTUARY SERVICES

RATES: 1/2” ad $170   •   3/4” ad $205   •   1” ad $245   •   2” ad $405   •   3” ad $535   •   4” ad $635   •   5” ad $745
COLOR: 1/2”, 3/4”, 1” and 2” ads, add $75    •    3”, 4” and 5” ads, add $100

All Shipping Directory ads run for 12 months and are to be prepaid. 
Deadline is the 5th of the previous month. Ad rates are for camera ready copy.

Mail to: Funeral Home & Cemetery News, PO Box 5159, Youngstown, OH 44514  •  Call 800-321-7479  •  Fax 800-321-9040  •  E-mail info@nomispublications.com

DIRECTORYDIRECTORYShipping

Orlando

Serving ONLY the Central Florida Area.

So you can tell your families, 
“Yes, I have a friend there!”

ROBERT BRYANT
A shipping service you can depend on.

877-SHIP2YOU
877-744-7296

24/7
Shipping or 

Cremation

Family Owned and Operated. 
A Robert Bryant Funeral and Cremation Chapel

321 E. Michigan Street, Orlando, FL 32806

toll free 

Boston

FAGGAS
EMBALMING SERVICE

1-800-222-2586
(617) 923-0416

551 Mt. Auburn St. - Exit 17 Off Mass. Pike
P.O. Box 169  Watertown, MA 02471

Nick Faggas, CFSP  •  Adrianne & George Faggas

DREW REMOVAL SERVICE
(301) 218-4329

CALL US WHEN YOUR IMAGE MATTERS...
SERVING WASHINGTON DC • MARYLAND • NORTHERN VIRGINIA

• Embalming • Ship-Outs
• Removals • Refrigeration
•  Arlington Cemetery Drop-Offs

•  Transport up to 400 Miles
•  Dulles Airport  •  BWI Airport  •  Reagan Airport

•  DCMEO / Baltimore MEO / Virginia MEO
•  Complete Shipping starting at $795.00

(Excludes Airfare and Permit Fees)

NOT AFFILIATED WITH ANY PUBLIC FUNERAL HOME

TODD W. DREW
LICENSED DIRECTOR & EMBALMER

HARTFORD TRADE SERVICE
ON SITE CREMATORY

Kevin K. Riley, Funeral Director

860-282-4500
Cell 860-559-7728
Fax 860-282-0393

Serving the Chief Medical Examiner’s Offi ce
and All of Connecticut

456 Tolland St., East Hartford, Connecticut 06108

Convenient To All
Local Hospitals
Area Convalescent
Homes
Connecticut Hospice
Inc. In Branford

24 Hr Professional
Service
Full Shipping and
Cremation Services
Service in the Trade
Service for 23 Years

CONNECTICUTCONNECTICUT FLORIDA FLORIDA Continued

MASSACHUSETTSMASSACHUSETTS

MARYLANDMARYLAND

THE SHIPPING THE SHIPPING 
DIRECTORY DIRECTORY IS IS 

CONTINUED ON CONTINUED ON 
THE NEXT PAGETHE NEXT PAGE

SCARANO SHIPPING

• First-rate, on-site embalming procedures  
that ensure remains arrive from Florida 
in quality condition.

• The promise that you will never lose 
your rightful casket sale to a Florida 
funeral home.

• One guaranteed price without the risk of 
hidden charges, add-ons or extra fees.

1-800-423-5901
www.scaranoshipping.com

When you select Scarano Shipping 
you receive prompt, personal service 

without the risk.

Family owned and operated

- NO CASKET SALE -
Joseph A. Scarano

Owner

Anywhere 
in Florida!

24 hours a day, 7 days a week
Joe Scarano will answer your call 

personally!

FLORIDAFLORIDA

Northeast Funeral Service, Inc.
“One Call Takes Care Of It All”

(718) 683-2710
Ship Out • Ship In

 Direct Cremations • Direct Burials
Removal • Embalming

101-07 101st Avenue Matthew Fantasia
Ozone Park, NY 11416 Anthony D’Angelo

NEW YORKNEW YORK

SOUTHWEST FLORIDA

Fort Myers 
Memorial Gardens
“S.W. Florida’s Finest and Most 

Trusted Shipping Service”

Serving

FORT MYERS, FLORIDA 33907

FFDA

We Work With You,
Not Against You!

877-936-0555
Fax 239-425-9233

Independently 
Owned and 
Operated 
Since 1954

Fort Myers, Cape Coral,
North Fort Myers, Estero,

Bonita Springs, Lehigh Acres, Naples, 
Port Charlotte, & Punta Gorda

Glenn Pomerantz
Managing Director

TO PLACE YOUR AD 
IN THE SHIPPING 

DIRECTORY
CALL 1-800-321-7479

“Southwest Ohio’s Most Dependable Trade Service”

Storer Mortuary Transport
P.O. Box 33 - Jamestown, Ohio 45335

Phone (937) 302-0306 www.storermortuarytransport.com
Michael A. Storer and Gretchen L. Kell, Owners

24 Hour - Quality Trade Embalming and Removals
Minutes form Cincinnati, Columbus and Dayton, Ohio
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DIRECTORYDIRECTORYShipping CONTINUED

TO PLACE YOUR AD HERE
CALL 1-800-321-7479

SLOAN TRANSFER SERVICE, INC.SLOAN TRANSFER SERVICE, INC.
Fully Licensed Service • Ship In • Ship Out

David J. Sloan, Sr., Owner and Operator
David J. Sloan, II, LFD

4340 Granby Rd, Dale City, VA 22193

TOLL FREE (877) 580-7481 • (703) 580-7480(877) 580-7481 • (703) 580-7480
FAX (703) 580-8485(703) 580-8485

Ronald Reagan Washington National Airport (DCA)
Washington Dulles International Airport (IAD)

Richmond International Airport (RIC)

We are honored to provide military interments at
 Arlington, Quantico and Culpeper National Cemeteries.

We provide traditional funeral services, cremation services, long 
distance ground transportation, shipping and receiving services, 

disinterments/reinterments, videograph and photograph services.

Located just south of our nation’s capital. 
Serving the Washington, DC/Virginia Area.

VIRGINIAVIRGINIA  Continued WISCONSINWISCONSIN

MMILLER ILLER MMORTUARY ORTUARY SSERVICESERVICES
NEAR AIRPORT + HOSPITALS + M.E. OFFICE

Most cases shipped in 24 hours.

Th e quality of our work speaks for itself.

Your Funeral Director in Southeastern Wisconsin

1-866-605-15241-866-605-1524
WE WILL MEET OR BEAT ANY PRICE

www.miller-reesman.com

SUBSCRIPTIONSUBSCRIPTION

Name _________________________________________________

Address  ______________________________________________

  ________________________________________________

City __________________________________________________

State ___________________  Zip __________________________

Phone  ________________________________________________

Signature  _____________________________________________

Return To:

PO Box 5159
Youngstown, OH 44514

Master Card, Visa,  American Express 
and Discover Orders:

1-800-321-7479
Fax 1-800-321-9040

FUNERAL HOME & 
CEMETERY NEWS

FUNERAL HOME & 
CEMETERY NEWS

ANNUAL SUBSCRIPTION
 $20.00 Subscription
 $40.00 First Class
 $50.00 Canada & Mexico 
 $65.00 Outside North America 

1-800-321-7479
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It ’s i n t heIt ’s i n t he

C l a s s i f i ed sC l a s s i f i ed sC l a s s i f i ed sC l a s s i f i ed s

Looking to purchase your own business or recruit help?
Selling a funeral business, hearse, limousine or business equipment?

NEWS
FUNERAL HOME & CEMETERY

Family Owned and
Operated Since 1974

P r e v i o u s l y  P u b l i s h e d  a s  t h e  Y B  N e w s  •  S t i l l  t h e  P l a c e  f o r  Yo u r  N e w s !

It ’s i n t heIt ’s i n t he

Free Online Link(s) - Complete if Applicable

E-mail: _____________________________________________________

Website: ___________________________________________________

 Antique Cars/Equipment     Business Equipment     Business Opportunities     Consultation Services     Funeral Business For Sale  

 Funeral Business Wanted     Hearses/Limousines     Help Wanted     Miscellaneous     Position Wanted     Wanted To Buy

It ’s i n t he

C l a s s i f i ed sC l a s s i f i ed s
To place your ad in the Funeral Home & Cemetery News, complete the form below. Rates shown are for ads containing 50
words or less. For larger ads write, call or e-mail to receive quote. Deadline is the 5th of the previous month of publication.
All ads will also appear in the Classifi eds Online, including E-mail or Website links if applicable. Online advertising will appear
on our website at www.nomispublications.com within 5 working days from receipt of ad and payment. Sorry, no refunds
are given for ads cancelled after appearing in the Online Classifi eds.

1 Issue $50.00  . . . . . . . . . . . . . . . . . . . . . . . . . . . . . ____________

Online Photo $20.00 . . . . . . . . . . . . . . . . . . . . . . . . . ____________

Online and In Print Photo $35.00 . . . . . . . . . . . . . . . ____________

Ad Border $5.00 . . . . . . . . . . . . . . . . . . . . . . . . . . . . ____________

Reply Number $8.00 . . . . . . . . . . . . . . . . . . . . . . . . . ____________

Color Background (includes ad border) $10.00 . . . . . ____________

                                                                       TOTAL ____________  

Name ________________________________________________________

Address ______________________________________________________

City ______________________________St ____ Zip __________________

Phone _______________________________________________________

 M/C  Visa  AmEx  Discover  Check

Card # _____________________________________Exp. Date _________

Signature ____________________________________________________
Required on all orders

Return to: Nomis Publications, Inc., PO Box 5159, Youngstown OH 44514
800.321.7479 • Fax 800.321.9040 • www.nomispublications.com

Ad copy:

3 Issues $125.00 . . . . . . . . . . . . . . . . . . . . . . . . . . . . ____________

Online Photo $35.00 . . . . . . . . . . . . . . . . . . . . . . . . . ____________

Online and In Print Photo $65.00 . . . . . . . . . . . . . . . ____________

Ad Border $15.00 . . . . . . . . . . . . . . . . . . . . . . . . . . . ____________

Reply Number $24.00 . . . . . . . . . . . . . . . . . . . . . . . . ____________

Color Background (includes ad border) $30.00 . . . . . ____________

                                                                       TOTAL ____________

If photo option has been chosen, please attach a quality photo or e-mail jpg fi le, resolution 
72 dpi for online only or 300 dpi for online and in print to: cindy@nomispublications.com    
subject line: Classifi ed Ad Photo

It ’s i n t he

From selling a funeral business to miscellaneous products 
Funeral Home & Cemetery News Classi  eds have it all!

Classified Categories:
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   BOX 488 LEXINGTON, MA 02420
TOLL FREE - 1-800-445-4526...

Rates

Prices Subject to Change without notice.
No Refunds.

PLEASE NOTE:
We do not take responsibility for 
our boxholders. We hope they will 
respond promptly in a responsible 
manner. PLEASE! DO NOT ask us to 
contact Boxholders. Contact can 
only be made in writing. NO in-
formation will be given regarding 
boxholders.

Th e Funeral Home & Cemetery News does not 
guarantee that the items, positions or services 

advertised are still available, or that the person 
inquiring about the ad will obtain a response.

1 Issue .......(up to 50 words)  ....... $ 50.00
3 Issues ......(up to 50 words)  ....... $125.00

ADDITIONAL COSTS
PER ISSUE

Additional Words ........................$  .30
Box Reply Number ..................... $ 8.00
Boxed Border .............................. $ 5.00
Color Background ...................... $10.00

(Color Background Includes Boxed Border)

All ads appear online at 
www.nomispublications.com

       Mail to: 

PO Box 5159, Youngstown, Ohio 44514

Fax to: 1-800-321-9040
Call: 1-800-321-7479

E-Mail: info@nomispublications.com

Order online at: 
www.nomispublications.com

ADSADSClassified

FUNERAL HOME & 
CEMETERY NEWS

DEADLINE IS 
THE 5th OF THE 

PREVIOUS MONTH

GET A JUMP ON YOUR GET A JUMP ON YOUR 
CLASSIFIED ADVERTISINGCLASSIFIED ADVERTISING

To place an ad 
or to view ads 

prior to publication 
in the 

Funeral Home 
& Cemetery News, 
visit our website at

www.nomispublications.com

Antique Cars/Equipment ................................................................................................................ 1
Business Equipment ....................................................................................................................... 2
Business Opportunities ................................................................................................................... 3
Consultation Services ..................................................................................................................... 4
Funeral Business For Sale ................................................................................................................ 5
Funeral Business Wanted ............................................................................................................... 6
Hearses/Limousines ........................................................................................................................ 8
Help Wanted ................................................................................................................................. 9
Miscellaneous .............................................................................................................................. 10
Position Wanted .......................................................................................................................... 12
Wanted to Buy ............................................................................................................................. 13

DEPARTMENT INDEXDEPARTMENT INDEX

Antique Cars/Equipment 1

Business Equipment 2

Transport your horse-drawn 
hearse without spending 
thousands of $$$ on an en-
closed trailer. Custom made 
covers are the answer. These 
covers are waterproof and 
have a soft backing to protect 
the fi nish on your hearse. I have 
transported restored hearses 
through heavy thunderstorms 
and wind, without any dam-
age. Table ornaments for 
a horse-drawn S&S, and 
horse-drawn hearses for 
sale. For more information, 
contact Art Pagel – 262-675-
6471 or 262-339-9300. 1JFM

CREMATION EQUIPMENT 
FOR SALE: New and pre-owned 
cremation equipment, cremated 
remains processor, power casket 
lift table and crematory replace-
ment parts. Permit, shipping and 
installation assistance as well as 
commissioning and operator 
training. Phone: 800-507-0978. 
Email terry@universalcrema-
tionequipment.com. 2MAM

Funeral Business For Sale 5

ALABAMA FUNERAL HOME 
AND CEMETERY FOR SALE

OWNER MUST SELL this great 
small funeral home and cem-
etery in Northeast Alabama.  
Funeral home handles 55 cases 
per year and fi fty year old 17 
acre cemetery handles 45 in-
terments. Email me today 
for more information: clift-
dempsey@gmail.com. 5FMA

1-800-321-7479
CALL FOR COUNTS AND COSTS

Customize Your 
Direct Mail Program

Database Files
Reports  

Mailing Lists

 



Page B14 MARCH 2009FUNERAL HOME & CEMETERY NEWS S ec ti on  B

Please Visit Our Website at www.hanleycoach.com

Authorized Dealer for

1-800-424-9093 St Louis, MO

HANLEY  COACH SALES
1-800-424-9093

FINANCING AND
LEASING AVAILABLE

WE HAVE SEVERAL 
2004 & 2005 COMING IN

COACHES
2005 Cadillac S&S Coach ......................................................................Wht/Wht Ext/Blue Int ......................................................... 39,000 mi
2005 Cadillac S&S Coach ......................................................................Wht/Wht Ext/Blue Int ......................................................... 37,000 mi
2004 Cadillac S&S Coach ......................................................................Blk/Blk Ext/Gray Int.............................................................. 37,000 mi
2003 Cadillac S&S Coach ......................................................................Wht/Wht Ext/Blue Int ......................................................... 42,000 mi
2000 Cadillac Superior Coach .............................................................Wht/Wht Ext/Blk Int ........................................................... 42,000 mi
2000 Cadillac Superior Coach .............................................................Blk/Blk Ext/Blue Int .............................................................. 51,000 mi
1998 Cadillac M&M Coach ...................................................................Blk/Blk Ext/Blue Int .............................................................. 48,000 mi
1992 Cadillac Federal Coach ................................................................Wht/Wht Ext/Blue Int ......................................................... 24,000 mi
1992 Cadillac Federal Coach ................................................................ Silver/Blk Top/Blue Int .......................................................... 62,000 mi
1990 Cadillac S&S Victoria ....................................................................Blk/Blk Ext/Burg Int .............................................................. 72,700 mi

LIMOUSINES

SPECIALTY VEHICLE

2005 Cadillac S&S 6-Door Limo ..........................................................Wht/Wht Ext/Blue Int ......................................................... 38,000 mi
2004 Cadillac S&S 6-Door Limo ..........................................................Wht/Wht Ext Blue Int ......................................................... 38,000 mi
2003 Cadillac S&S 47” 6-Door Limo ..................................................Wht/Wht Ext/Blue Int ......................................................... 13,000 mi
2003 Cadillac S&S 47” 6-Door Limo ..................................................Wht/Wht Ext/Blue Int ............................................................9,200 mi
2003 Cadillac Eureka 6-Door Limo ....................................................Gray/Gray Ext/Gray Int ....................................................... 29,000 mi
1999 Cadillac Eureka 6-Door Limo ....................................................Wht/Wht Ext/Blue Int ......................................................... 39,000 mi
1997 Cadillac M&M 6-Door Limo .......................................................Blk/Blk Ext/Blk Int ................................................................. 68,000 mi
1996 Cadillac Superior 6-Door Limo .................................................Blk/Blk Ext/Blk Int ................................................................. 78,500 mi

2005 GMC Denali XLT ..........................................................................Wht Ext/Neutral Int ............................................................ 72,000 mi

ADSADSClassified

Afro American Funeral 
Home in Central Missouri. 
70+ cases. Excellent loca-
tion and facilities. (660) 
584-7000. 5FMA

Funeral Home and 
Business For Sale

Upscale Manayunk-Philadel-
phia. Across from Catholic 
Church. 3 BR, marble bath 
and kitchen, DR, LR, 7 clos-
ets. Only $375,000. Reply 
609-748-1369 or 215-483-
3512. 5MAM

Funl Busn For Sale Cont’d 5
FUNERAL BUSINESS FOR 

SALE IN SW FLORIDA
Mom & Pop funeral business in 
Southwest Florida. Great po-
tential for someone who wants 
to own their own business at 
an affordable price. Price in-
cludes real estate. $375,000. 
Call 239-691-6627. 5M

To Place Your Classifi ed Ad 

FUNERAL HOME & 
CEMETERY NEWS

Call 1-800-321-7479 
or visit our website at 

www.nomispublications.com

 

 

CALL NOW! 1-800-438-9329

All pre-owned vehicles are garage kept, serviced and safety inspected. 
Flexible fi nancing and walk away leases available.

Order your 2009 Eagle fi rst call van 
or fi rst call suburban TODAY!!

1-800-438-9329 Visit our website
www.colonialcars.net

Family Owned 
and Operated

Colonial Professional Cars Ltd

Coaches

Limousines

2004 Eagle “Kingsley”/Cadillac
black exterior/blue leather, low miles!

April Availability

1995 Henry Brothers/Cadillac
white exterior, black top

2004 LCW/Cadillac
white exterior/blue leather 3” raised roof

1998 S & S Masterpiece/Cadillac
silver exterior/black top, low miles!

2004 Eagle “Ultimate”/Cadillac
white exterior/blue leather, only 18,000 miles!

2000 Eureka/Cadillac
black exterior/black leather
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Upstate New York Funer-
al Home for sale. Fam-
ily owned, 4 bedroom family 
quarters upstairs, excellent 
one person business, quali-
fi ed, fi nancially responsible in-
quiries only. Email fddekalb 
@gmail.com. 5FMA

Vacant Funeral Home avail-
able in Lantana, Florida. 
Free standing building with 
full prep room, back offi ces, 
2-3 chapels, garages, handi-
capped accessible. Building 
also includes second story 5 
bedroom residence plus ad-
ditional garages. Location on 
major highway in the County 
of West Palm Beach. Call 
Brian 561-212-3014. 5M

Funl Busn For Sale Cont’d 5

RURAL ARIZONA 
FUNERAL HOMES

Two funeral homes and four 
bedroom family residence. 
One hour from Phoenix area 
with excellent growth poten-
tial. 100 cases yearly, extensive 
pre-need sales, mostly tradi-
tional services. Family owned 
for 58 years. Qualifi ed fi nan-
cially responsible inquiries 
to 520-363-5353 or e-mail 
azmortuary4sale@yahoo.
com. 5MAM

PLEASE NOTE: 
We do not take 
responsibility for 
our box holders. 
We hope they will 
respond promptly 
in a responsible 
manner. PLEASE! 
DO NOT ask us 
to contact  Box 
holders. Contact 
can only be made 
in  wr i t ing .  NO 
information will 
be given regarding 
b o x  h o l d e r s .

ADVERTISING 
DEADLINE IS THE 

5th OF THE 
PREVIOUS MONTH
DON’T LET IT 

PASS YOU BY!

 

 

SPECIALTYSPECIALTY HEARSE & LIMOUSINE HEARSE & LIMOUSINE 
SALES CORP.SALES CORP.

Family Owned and Operated for Three GenerationsFamily Owned and Operated for Three Generations

PHONE 800-349-6102PHONE 800-349-6102  ••  FAX 516-349-0482 180 DUPONT STREETFAX 516-349-0482 180 DUPONT STREET  ••  PLAINVIEW, NY 11803PLAINVIEW, NY 11803

SPECIALTYHEARSE.COMSPECIALTYHEARSE.COM

WE HAVE THE LOWEST PRICES!WE HAVE THE LOWEST PRICES!

FREE DELIVERYFREE DELIVERY

N
A

T
IO

N
W

ID
E D

ELIV
ER

Y
N

A
T
IO

N
W

ID
E D

ELIV
ER

Y
L
A

R
G

E
S

T
 I

N
V

E
N

T
O

R
Y

L
A

R
G

E
S

T
 I

N
V

E
N

T
O

R
Y

Price: $31,900
Stock No: 6399

Miles: 33,666

Color: Black

Vinyl Roof Color: Black

Body Type: Limousine

Price: $31,900
Stock No: 6319

Miles: 41,224

Color: Black

Vinyl Roof Color: Black

Body Type: Limousine

Price: $26,900
Stock No: 6353

Miles: 81,328

Color: Black

Vinyl Roof Color: Black

Body Type: Hearse

Price: $31,900
Stock No: 6400

Miles: 39,630

Color: Black

Vinyl Roof Color: Black

Body Type: Limousine

Price: $29,900
Stock No: 6402

Miles: 36,666

Color: Blue

Vinyl Roof Color: Blue

Body Type: Limousine

Price: $26,900
Stock No: 6466

Miles: 94,923

Color: Black

Vinyl Roof Color: Black

Body Type: Hearse

Price: $31,900
Stock No: 6318

Miles: 39,314

Color: Black

Vinyl Roof Color: Black

Body Type: Limousine

Price: $29,900
Stock No: 6403

Miles: 33,620

Color: Blue

Vinyl Roof Color: Blue

Body Type: Limousine

Price: $34,900 (pair)
Stock No: 6422 - 6423

Miles: 88,520 - 71,556

Color: Gold

Vinyl Roof Color: Brown

Body Type: Hearse - Limousine

2005 CADILLAC2005 CADILLAC 2005 CADILLAC2005 CADILLAC 2005 CADILLAC2005 CADILLAC

2005 CADILLAC2005 CADILLAC 2005 CADILLAC2005 CADILLAC 2005 CADILLAC2005 CADILLAC

2003 CADILLAC2003 CADILLAC 2003 CADILLAC2003 CADILLAC 2000 CADILLAC2000 CADILLAC

Internet Manager - Maurizio "MO" Misilli   E-mail maurizio@shasco.com   Cell 516-816-9065
New Jersey Offi ce – Joe Vasta    E-mail jv4203@verizon.net   Phone 201-851-7492  

Volume Dealer of the Year 2008 Dealer of the Year 2008

GOLDEN SPECIALGOLDEN SPECIAL
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Flower Cars For Sale
2006 and newer ready for 
delivery. Starting at $35,500. 
Or your 2006 sedan or newer 
plus $18,500. Call 718-747-
1301. 8MAM

1996 Cadillac Fleetwood 
Coach. 47K miles, white 
with blue vinyl top and inte-
rior, good condition, $6,500 
or best offer. Call Shane at 
409-727-2227 for more in-
formation. 8M

Funl Busn For Sale Cont’d 5

WESTERN NEW YORK 
FUNERAL HOME FOR SALE
Well established Livingston 
County funeral home serv-
ing 28+ families. Turnkey 
operation. Extensive pre-
paid funeral trust accounts. 
Approximately 7,000 sq. 
ft., two-story colonial. Two 
large chapels. Spacious liv-
ing quarters on second fl oor. 
Four rental apartments. Lead 
car and hearse included in 
sale. Owner will hold small 
second mortgage for quali-
fi ed buyer. Call (585) 658-
2026. 5M

Established for over 75 
years, this beautiful his-
toric funeral home does 
50-70 cases per year and 
carries less than 3% ac-
counts receivable. Has over 
a million dollars in pre-
need contracts. Live, work 
and play in the beautiful 
Sangre de Cristo Moun-
tains of northern New 
Mexico. Real estate can 
be included in the price 
if buyer so desires, how-
ever funeral home space is 
available for lease. Serious 
inquiries only, please 
email mainoffice505@
yahoo.com or phone 
(505)328-5864. 5BJFM

Hearses/Limousines 8

Customize Your Direct Mail Program        Database Files • Reports • Mailing Lists
Call Today for Counts and Costs 1-800-321-7479

IS YOUR 
MAILING 

LABEL 
CORRECT?

If not, please contact 
us. Our Mailing List 
helps to update the 
Funeral Home and 
Cemetery Directory. If 
your Mailing Label IS 
NOT CORRECT your 
fi rm’s listing in the Fu-
neral Home and Cem-
etery Directory may be 
incorrect. Send your 
mailing label along 
wi th changes and 
phone number to:

PO Box 5159
Youngstown, OH 44514
www.nomispublications.com

TCT Coach Sales ~ 508-581-9268

Visit our web site ~ www.tctcoachsales.com

Executive Limousines ~ Bennett Coach ~ Krystal Coach
HEARSES IN STOCK

2001 CADILLAC S&S MASTERPIECE BLK / BLUE 50,000 MILES
COMMERCIAL GLASS ~ LOOKING FOR A NEW HOME

2000 CADILLAC S&S MASTERPIECE BLK / GRAY ONLY 39,000
MILES, COMMERCIAL GLASS ~ SAVE THOUSANDS

1999 CADILLAC FEDERAL BLK / BLUE 46,000 MILES
CLEAN AS A WHISTLE! CALL FOR A QUOTE !

1998 CADILLAC S&S MASTERPIECE , BLACK/TAN

LIMOUSINES IN STOCK

2006 CADILLAC 6 DR SILVER / BLK RAISED CLOTH TOP, 15,000 MILES
SHARP PAINTED POST, SAVE THOUSNADS OVER NEW !

2002 CADILLAC 47” 6 DR BLACK / BLACK 3 TO CHOOSE FROM
MILES ARE BETWEEN 28 AND 39K JUST IN !

Large discounts from
Cadillac & Lincoln

Order now for spring delivery!

TRADES
WELCOMED

FINANCING
AVAILABLE

 

 

 

2000 LINCOLN EAGLE BLACK EXT, BLACK INT W/49,600 MILES
1998 CADILLAC EUREKA BLACK EXT, BLACK INT W/55,285 MILES

1994 CADILLAC SUPERIOR HEARSE, WHITE EXT & BLACK INT 41,000 MILES 

CONAWAY’s
P.O. BOX 1132, UNIONTOWN, PA 15401

8 0 0  3 3 3  2 5 3 3
724 439 8800 / FAX: 724 439 6404

VISIT OUR WEB PAGE AT:
www.conawaysales.com

FINANCING THROUGH TCF EQUIPMENT FINANCE
WE ARE ABLE TO STRUCTURE YOUR FINANCE 

TO SUIT YOUR NEEDS. 

FINEST USED VEHICLES IN THE COUNTRY!!!

SERVING THE FUNERAL INDUSTRY 
FOR 42 YEARS!!!

WILL SHIP ANYWHERE IN THE COUNTRY
REASONABLE RATES.....WE ALSO SHIP OVERSEAS

WORLD WIDE SUPPLIERS SINCE 1971
LET US HELP YOU WITH YOUR LETTER OF

CREDIT AND FREIGHT FORWARDING NEEDS

ONE STOP FOR EVERYTHING - SERVICE
AND REPAIRS - RESTORATION AND

CONVERSIONS - IN HOUSE STATE OF
THE ART BODY SHOP - LOANER UNITS

NO NEED TO LOOK ANYWHERE ELSE -
WE HAVE IT ALL!!

CALL FOR INFORMATION ON THE VEHICLES SHOWN AND FOR OUR COMPLETE LIST OF ADDITIONAL LOW MILEAGE UNITS

8 0 0  3 3 3  2 5 3 3

2009 CADILLAC ESCALADE W/FULL CONVERSION
BLACK EXTERIOR, GRAY INTERIOR

IF YOU ARE CONSIDERING LEASING:

2003 CADILLAC S&S 47” 6-DOOR LIMOUSINE
WHITE EXTERIOR, BLUE INTERIOR W/25,408 MILES

2005 LINCOLN S&S 6-DOOR LIMOUSINE
WHITE EXTERIOR, BLUE INTERIOR W/9,408 MILES

2001 LINCOLN S&S 6-DOOR LIMOUSINE
BLACK EXTERIOR, BLACK INTERIOR W/48,305 MILES

NOT PICTURED NOT PICTURED
1999 CADILLAC S&S 6-DR LIMOUSINE, BLK EXT & BLUE INT W/38,420 MILES

1996 CADILLAC 6-DOOR W/FLIP SEAT, SILVER EXT W/33,500 MILES

2006 LINCOLN S&S 6-DOOR W/21,403 MILES
BLACK EXTERIOR, BLACK INTERIOR

1999 CADILLAC EUREKA 6-DOOR LIMOUSINE
BLACK EXTERIOR, BURGUNDY INTERIOR W/12,400 MILES
NOT PICTURED-BLACK EXT & BLUE INT, ONE OWNER

2008 CADILLAC S&S MASTERPIECE COACH W/38 MILES
WHITE BODY, BLUE TOP, BLUE INTERIOR

2003 LINCOLN FEDERAL COACH W/40,279 MILES
BLACK EXTERIOR, BLACK INTERIOR

2005 CADILLAC S&S MEDALIST COACH W/16,127 MILES
BLUE EXTERIOR, BLUE INTERIOR W/EXT TABLE

ORDER A NEW 
2009 S&S MEDALIST FOR $1040 p/m

2006 CADILLAC S&S MEDALIST COACH W/18,749 MILES
BLACK EXTERIOR, GRAY INTERIOR

2009 TAX LAW - BUY NOW -
CAN DEDUCT UP TO $133,000.00

FOR VEHICLE PURCHASE!

BUY HERE & PAY HERE

TIME TO BUY INTEREST IS DOWN!

2005 DODGE GRAND CARAVAN W/FULL CONVERSION
WHITE EXTERIOR, GRAY INTERIOR W/60,234 MILES
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New 9000 sq. ft. state-of-the-art 
Diagnostic and Total Repair Facility 
designed for you

31920 Vine Street  •  Willowick, Ohio 44095  •  (440) 516-5466 (LIMO)
MIKE URDA - OWNER

We understand 
the needs of the  Limousine 

and Funeral Industries
ASE Certifi ed Technicians 

We honor most Coach Builder Warranties

www.limotecserv.com

ADSADSClassified

2004 Lincoln Eagle Elite 
Hearse and Matching 
2003 LCW 6-Door. Hearse 
with electric table, half-
crown roof, wig-wags, 
strobes, under 16K miles. 
Limousine with 3” raised 
roof, under 6K miles. Both 
cars garaged. Southern 
California. Pristine, current 
model and in new condi-
tion. Priced to move! For 
more information and 
pictures go to www.
tributeenterprises.com 
and click “inventory” or 
call 562-715-4594. 8CJFM

1993-1999 Cadillac 
Coach and Limousine Parts

Shipped Nationwide
Mullen Coach, LLC 

800-548-4040 
www.MullenCoach.com
 8CFMA

2004 S&S Cadillac Six-
Door Family Car. Cotil-
lion White with Dark Royal 
Blue elk grain top. Blue 
leather. Includes center 
seat, comfort rear seat, 
chrome wheels, 47” center 
doors, vinyl on doors and 
sail panels, recessed full 
spare tire, plus much more. 
One owner, 9,700 miles. As 
new! (570) 368-1771. 8CFM

HEARSE & LIMOUSINE 
MATCHED SET

Matching set 2001 Eu-
reka Cadillac Hearse with 
37K miles and 2001 Cadil-
lac 65” 24-hour car with 
46K miles with fl ip seats.  
Both black vinyl roofs on 
silver. Southwest PA fu-
neral home. Excellent con-
dition, no defects. Seri-
ous inquiries only. Hearse: 
$29,900. Limo: $25,900. 
Email paul@h-fs.com or 
call 412-580-3586. 8CMAM

Richard Palandech
2009 Chevy Express Van w/casket

table & entry ramp
2009 Chevy Suburban w/custom 

casket tbl w/8 built in rollers w/
entry ramp

2004 Chev Astro Van w/casket tbl, blu
2000 Chevy Suburban w/casket table 

& entry ramp
1999 Cadillac 6-Door Limo
1995 Chevy Astro Van, gray
1994 Cad Eureka Coach, blk, 36k mi
1994 Chevy Suburban, blue/silver
1992 Chevrolet Astro Van, blue
1990 Cadillac Funeral Coach, blk
1988 Cadillac Superior Coach, slvr/slvr

Call (708) 423-4747
8BM

HEARSES WANTED!

LATE-MODEL HEARSES WANTED
Selling Outright? Trading?  TRAC Lease Ending?

Grand Rapids, MI
PH: 888-432-7737 or 616-538-8100

or, offer on-line at www.hearseswanted.com

SALES REPRESENTATIVE 
WANTED

Thacker Caskets, Inc., the 
nation’s fastest growing cas-
ket manufacturer, is seeking 
skilled sales professionals 
to join our expanding sales 
team. If you have proven 
sales abilities, enjoy hard 
work, and are motivated to 
succeed then we encourage 
you to learn more about our 
straight commission oppor-
tunities. We offer unlimited 
earning potential, a fast 
paced and supportive sales 
environment, and the back-
ing of a three-generation, 
family owned company with 
a new, state-of-the-art cas-
ket factory. Some overnight 
travel is required. Sound 
Good? Fax or email your 
resume, and a cover letter 
to Michael Beardsley, VP, 
Sales & Marketing at 315-
687-7428 or casketeer@
aol.com  9JFM

Funeral home seeking ex-
perienced manager for 
San Diego, California. Must 
have 5 years of hands on op-
erations management experi-
ence. Must be able to think on 
your feet and make decisions 
to solve assorted problems 
that may come up through-
out the day. Duties include, 
but are not limited to, the 
following: 
• Family Client Satisfaction
• Managing 4-5 Employees
• Hiring
• Scheduling
• Pre-Need
• Marketing and Sales
• Daily Duties of a Funeral 

Director, etc. 
Email resume to bsgfuneral@
yahoo.com. We will contact 
you if your experience level 
qualifi es you for the position. 9M

Help Wanted 9Hearses/Limousines Cont’d 8

FIRST CLASS 
SUBSCRIPTION FUNERAL HOME & 

CEMETERY NEWS

Call 1-800-321-7479 w w w . n o m i s p u b l i c a t i o n s . c o m

Phil Mathis, Manager

Professional Vehicles Dept

1525 Kenwood Avenue

Alexandria, VA 22302

Office (703) 647-8836

Cell     (703) 906-4576

Toll    (866) 370-4515 

Fax     (703) 998-6062

pmathis@lindsaycadillac.com

lindsaycadipvd@aol.com

The Mid-Atlantic’s largest full service 
Livery and Funeral Vehicle Dealer, 
featuring Federal and Accubuilt.

eLINDSAY.com
Master GM Dealer

Pre-Owned Professional 
Vehicles, all with under 
40,000 miles

As well as new Federal and 
Accubuilt lines in stock and 
ready for Immediate Delivery

2001 Cadillac Eagle Ultra
2002 Cadillac Federal Renaissance
2003 Cadillac Federal Ambassador
2004 Cadillac Federal Renaissance
2004 Federal Raised Roof Ambassadors 
2007 Cadillac Federal Renaissance
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SALES MANAGERS
Twelve Florida locations. 
Sales managers needed. In-
dependent owner. Leads, di-
rect mail. Great commission, 
excellent facilities. Come 
Grow With Us. 386-235-
8045. 9JFM

FuneralStaff, LLC
Offers Opportunities 

In Funeral Service
FuneralStaff, the industry 
leader in recruiting and staff-
ing, has immediate openings 
for Managers, Funeral Direc-
tors/Embalmers, Arrangers, 
and Sales Reps Nationwide. 
If you are career minded and 
looking for opportunities for 
advancement, then visit our 
website and complete a 
free Job Seekers Profile 
at www.FuneralStaff.com. 
We are always accepting 
new client companies in 
need of quality talent! We 
Now Offer Pet Cremation 
Consulting! 9MAM

Pre-need Sales
Raleigh, North Carolina

The Cremation Society of 
the Carolinas is in need of 
licensed funeral home direc-
tors to do full time pre-need 
sales. Our professional staff 
and high volume of business 
makes this a great place to 
build a career. Fax resume 
to Bill Junell at 423-614-
4791 or email to billjunell@
bellsouth.net for confi den-
tial interview.  9MAM

ATTENTION: JOBBERS 
WANTED IN ALL STATES!

Want to earn extra money? 
I am looking for people who 
might be interested in selling 
funeral supplies to mortuar-
ies and funeral homes in the 
area they live in. I have over 25 
products which I get directly 
from the manufacturer. Pretty 
much a “turn key” business. 
Drop shipping is available. For 
more details call 888-688-
2788. 9M

Help Wanted Cont’d 9

FUNERAL HOME & 
CEMETERY NEWS

FUNERAL HOME & 
CEMETERY NEWS

To Place Your Classifi ed Ad 
Call 1-800-321-7479 or visit www.nomispublications.com

 

 

2004 CADILLAC DABRYAN 5-DOOR LIMO
silver with gray top and gray leather 3 in stock

2004 LINCOLN EAGLE HEARSE
white with black top and black leather

2004 CADILLAC S&S VICTORIA HEARSE
blue with blue leather

CLEVELAND OFFICE

1-888-321-6613
11723 Detroit Avenue • Cleveland, Ohio 44107

216-228-2290 • Fax 216-226-3624

 Visit our website at www.americancoachsales.com

2005 CADILLAC S&S 6-DOOR LIMO 
blue with blue leather

2005 CADILLAC S&S HEARSE 
blue with blue leather

 HEARSES  LIMOUSINES
2005

Cadillac S&S 6-door (4 in stock) ..............................blue/blue leather
2004

Cadillac DaBryan 5-door (2 in stock) ......silver/gray top/gray leather
Cadillac Federal 6-door ......................................... black/black/leather
Cadillac LCW 24-hour ........................................... black/black leather

2003
Cadillac LCW 6-door (2 in stock) ......................... black/black leather
Cadillac S&S 6-door ..............................white/black top/black leather
Cadillac S&S 6-door ............................... gold/black top/black leather

2002
Cadillac Federal 6-door .............................................blue/blue leather

2001
Lincoln S&S 24-hour ............................................... black/blue leather

2000
Cadillac S&S 6-door .............................................. silver/black leather
Cadillac S&S 6-door ..................................blue & bronze/blue leather
Cadillac S&S 6-door ..................................................blue/blue leather

1998
Cadillac S&S 6-door .......................................white/burgundy leather

1997
Cadillac S&S 6-door ................................................ white/blue leather

1993
Cadillac Superior 6-door ...........................................blue/blue leather

2005
Cadillac S&S Hearse .................................................blue/blue leather

2004
Lincoln Eagle Hearse (2 in stock) ........white/black top/black leather
Cadillac S&S Victoria (2 in stock) ............................blue/blue leather
Cadillac S&S Hearse ............................................... blue/black leather

2003
Lincoln S&S Hearse .............................................. black/black leather
Cadillac S&S Hearse .............................. gold/black top/black leather

2002
Cadillac Eagle Hearse .............................................black/gray leather

2001
Lincoln S&S Hearse .............................................. black/black leather
Cadillac Eagle Hearse ...............................................blue/blue leather

2000
Cadillac S&S Hearse .................................................blue/blue leather
Cadillac Superior Hearse ........................................ black/blue leather
Cadillac Eagle Hearse ............................ silver/black top/blue leather

1998
Cadillac S&S Hearse .................................................blue/blue leather
Cadillac M&M Hearse .............................................. black/blue leather

1995
Cadillac S&S Masterpiece.........................................blue/blue leather
Cadillac Federal Hearse ........................................ black/black leather

1990
Cadillac S&S Victoria .....................................white/burgundy leather

1998 Cadillac S&S, Masterpiece, Gold, 55k mls, Not Nice .............................................$7450
1996 Cadillac Eagle, Ultimate, Black 56k mls .................................................................$6950
1994 Cadillac S&S, Commercial Glass, Blue, Some Rust ..............................................$4450
1994 Cadillac Federal, White, 119k mls ..........................................................................$3950
1994 Cadillac Federal, 71k mls, Navy Blue .....................................................................$6950
1993 Buick Eagle, Navy Blue, 76k mls ............................................................................$4450
1993 Cadillac Superior, Silver, 58k mls ...........................................................................$4450
1980 Cadillac S&S, White, 59k mls .................................................................................$2650

2000 Lincoln DaBryan, Black, 162k mls, 90”, Some Rust ...............................................$7450
2000 Cadillac Federal, Black, 101k mls, “EDGY” ............................................................$8950
1998 Cadillac S&S, Commercial Glass, Gold, 58k mls, Not Nice ...................................$7500
1998 Cadillac Superior, Silver, 82k mls, One Owner, Overheats! ...................................$2500
1996 Cadillac S&S, Silver, 17k mls, AS NEW! ................................................................$5975
1994 Cadillac S&S, Commercial Glass, Black, Flip Seat, 1-owner .................................$5450
1993 Cadillac M&M, 6-door, Black, 129k mls ..................................................................$1993
1992 Buick Eureka, Navy, 27k mls, Like New .................................................................$5950

 HEARSES  LIMOUSINES

OVER 70 USED VEHICLES AT OUR CINCINNATI OFFICE 1-888-321-6613

FIRST CALL
2009

Chrysler Eagle 1st Call.......................... silver/black top/gray interior
2003

Chevy Eagle 1st Call .............................................. white/gray interior

MAXIMIZE YOUR
TAX BENEFITS

when making Equipment Purchases . . .

MAXIMIZE YOUR
TAX BENEFITS

when making Equipment Purchases . . .
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“Specialists in Funeral Coach
Conversion Work”

Hearses - Limousines - Conversion Coaches

25 Used Hearses & Limousines from 1984 on up.

Call Joe or Tony Molina
1-800-506-1983

(314) 781-1500  - St. Louis, MO
Fax (314) 781-1507

5715 Manchester Ave., St. Louis, MO  63110 

2009 Superior Cadillac Statesman Hearse

2003 Federal Cadillac Renaissance, oval window, black w/black top.
2002 Superior Cadillac Statesman Supreme, white.

2001 Superior Cadillac, 47” 6-dr, black, Sharp!
2001 Federal Cadillac Coach, silver w/black vinyl top, Sharp!

2001 & 2000 Superior Cadillac Statesman Supreme, dark blue.
2000 Superior Lincoln Diplomat, black, low miles.

1999 Eagle Cadillac Ultimate, dark blue.
1999 Federal Cadillac Renaissance, silver.

1999 Superior Cadillac, 49” 6-dr, black w/black top.
1996 Federal Renaissance Coach & Federal 6-dr Limo, black. 
1994 Superior Cadillac Sovereign, Commercial Glass, white.

1994 Superior Cadillac Statesman Landau, black.
1992 Superior Cadillac Crown Sovereign, white w/black roof.

ADSADSClassifi ed

CUSTOM PRINTED TICKETS
for raffl es, lodge, church or 
any other event. Specializing 
in numbered tickets with tear 
stubs on heavy weight stock 
with choice of colors. Each 
order individually done. 30 
years experience. Send SASE 
for samples and first time 
discount. Chapel Printing 
Service, PO Box 94, Chi-
nook, WA 98614. 10FMA

China prices to your 
door at 30-50% of US 
wholesale prices, and 
are available for cas-
kets, urns, and monu-
ments! Bulk and individ-
ual orders available! We 
provide you: product qual-
ity assurance and inspec-
tion, logistics handling 
door to door, coordination 
of all documentation, etc.
Other product informa-
tion, photos, and prices, 
please contact us directly. 
(360) 283-5278. Email: 
camsonron@gmail.com 
or visit www.camjia.
com. 10MAM

Miscellaneous 10

There’s no better way
There’s no better way

To show them you care
To show them you care

Than to surprise them

With our sweet little bear
mm
bebeearear

    
Funeral Director   

   I lo
ve my

To order “I love my Funeral Director” 

bears fill out the form
 below 

and return to: 

Nomis Publications, Inc.
PO Box 5159

Youngstown, Ohio 44514

Phone 800-321-7479 

Fax 800-321-9040 

$11.95

CHECK

____   I Love my Funeral Director Bear (@$11.95 each)      $__________

     Ohio add sales tax                  $__________

Total Enclosed                  $__________

Acct # ______________ Exp Date _____

Signature (Required for Credit Card Orders) ____________________

CIRCLE:

Name ________________
Address _______________
___________________
City _________________
State _______ Zip ________
Phone ________________
Ordered by ______________

MAILING ADDRESS SHIPPING ADDRESS (if different)

Name ________________
Address _______________
___________________
City _________________
State _______ Zip ________
Phone ________________
Ordered by ______________

Abbott & Hast Publications .................................................................................................. A39
Adfi nity ................................................................................................................................. A43
Air-Flite Containers Inc......................................................................................................... A37
Always On Call Answering Service LLC ................................................................................ A24
A-Medi-Legal National Autopsy Service ................................................................................ A43
American Capital Funding LLC ............................................................................................ A26
American Cemetery Supplies ................................................................................................. A18
American Coach Sales ........................................................................................................... B18
American Crematory Equipment Co ..................................................................................... A34
Arthur Allen Mfg Company .................................................................................................. A11
Artistic Expressions ............................................................................................................... A31
Association Computer Services .............................................................................................. A34
Baines Professional Vehicles ..................................................................................................... B5
Behrens Design & Development Inc ..................................................................................... A28
Bennett Funeral Coaches ....................................................................................................... B17
Beta Capital .......................................................................................................................... A28
Blue Water Burial Case LLC .................................................................................................. A39
Boardman Printing ................................................................................................................ A24
Boston Prayer Card Co.......................................................................................................... A22
Cherokee Casket Company ..................................................................................................... A4
Church & Chapel Metal Arts ................................................................................................ A29
C & J Financial LLC ............................................................................................................. A44
C & L Containers ................................................................................................................. A23
Colonial Professional Cars Ltd .............................................................................................. B14
Conaway’s ............................................................................................................................. B16
Continental Computer Corp ................................................................................................. A13
Corinthian Catafalques by Mark G Schmidt ......................................................................... A14
Cremation Keepsakes ............................................................................................................ A30
Custom Air Trays .................................................................................................................. A32
Custom Column Service ....................................................................................................... B13
Deaton-Kennedy Co ............................................................................................................. A23
Derma-Pro Mortuary Cosmetics ........................................................................................... A38
DNR Industries Ltd .............................................................................................................. A46
Duncan Stuart Todd Ltd ....................................................................................................... A22
Eagle’s Wings Air ................................................................................................................... A40
Eckels and Company ............................................................................................................. A25
Elegante Brass Company ....................................................................................................... A16
Farnsworth Gowns ................................................................................................................ A16
Forever Pets Inc .............................................................................................................A28, A38
Funeral Directors Research ................................................................................... A12, A26, A44
FuneralNet ............................................................................................................................ A45
G Burns Corporation ............................................................................................................ A29
Hanley Coach Sales ............................................................................................................... B14
Heritage Coach Company ..................................................................................................... B13
Homesteaders Life Company ................................................................................................ A43
Houston Brothers Inc ............................................................................................................ B14
Inman Shipping Worldwide .................................................................................................. A42
Int’l Cemetery Cremation & Funeral Association .................................................................. A47
Int’l Memorialization Supply Association .............................................................................. A35
Joe Carney Funeral Supplies .................................................................................................. A10
Jos Scarano Shipping Service ................................................................................................. A40
Judean Delivery LLC ............................................................................................................... A9
Judith Roth Studio Collection ............................................................................................... A48
KEE Funeral Supplies ............................................................................................................ A46
Keepsake Floral Inc ................................................................................................................. A8
Kelco Supply Company ......................................................................................................... A37
Lim-O-Tec Limousine & Auto Repair ................................................................................... B17
Lindsay Cadillac of Alexandria .............................................................................................. B17
Link Mfg Cargo Management Products ................................................................................ A41
L. Pricer Company ................................................................................................................ A26
Lynch Supply Company Inc .................................................................................................. A33
Madelyn Company Inc ........................................................................................................... A6
Mark Th omas Company ....................................................................................................... A14
Matthews Cremation ............................................................................................................. A19
Matthews International ......................................................................................................... A15
McCord Products Inc ............................................................................................................ A32
Meadow Hill’s Th umbies® ...................................................................................................... A18
Messenger ............................................................................................................................. A27
MKJ Marketing ..................................................................................................................... A16
Mooney-Keehley ..................................................................................................................... A6
Mortech Mfg ........................................................................................................................... A7
Mortuary Financial Services Inc ............................................................................................ B18
Mortuary Lift Company ........................................................................................................ A20
Mortware .............................................................................................................................. A21
Nadene Cover-Up Cosmetics ................................................................................................ A44
Names Unlimited Corp ......................................................................................................... A36
Nature’s Passage Burial At Sea Service .................................................................................... A34
New England Cremation Supply Inc ..................................................................................... A31
Newman Brothers Inc ........................................................................................................... A30
Parks Superior Sales ............................................................................................................... B20
Passages International Inc ...................................................................................................... A12
Precious Memories ................................................................................................................ A32
Premier Funeral Supply Inc ..................................................................................................... A6
Prestige Vehicle Corp............................................................................................................... B7
Prinzing Motor Cars LLC .............................................................................................A20, A42
Rainman Umbrellas ................................................................................................................. B1
Robert P Durant ................................................................................................................... B15
Royal Coachworks ................................................................................................................. B19
Salam International Inc ......................................................................................................... A17
Simmons Institute of Funeral Service .................................................................................... A21
SmartChoice Distribution Inc ............................................................................................... A21
Southland Medical Corporation ............................................................................................ A31
Specialty Hearse & Limo Sales .............................................................................................. B15
S&S Coach Company ............................................................................................................. B3
Stakmore Company Inc ........................................................................................................... A3
Taylor Urns ........................................................................................................................... A25
TCT Coach Sales .................................................................................................................. B16
Terrybear Urns ...................................................................................................................... A36
Th e Fan Man ......................................................................................................................... A29
Th e Outlook Group ................................................................................................................ A4
Th ompson Monuments Inc ................................................................................................... A36
TiesForYou.com .................................................................................................................... A30
TransContainaire Inc ............................................................................................................. A41
Trigard Vaults/Liners ............................................................................................................. A14
Triple H Company ................................................................................................................ A34
US Cremation Equipment ...................................................................................................... A5
Vischer Funeral Supplies Inc ................................................................................................... B1
Webcasting Central ............................................................................................................... A36
Wilbert Funeral Services Inc .................................................................................................. A33
Worsham College of Mortuary Science.................................................................................. A35
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CALL TODAY!

VISIT US
ONLINE! www.parkssuperior.com
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2005 Eagle Coach Cadillac Hearse
Black - Only 17,000 Miles - Lower Chrome Crown Band - 

Chrome Wheels - Like NEW Condition - 
Lease For $760.00 +TTL

2006 Eagle Coach Town & Country First Call Van
All Black - One Owner - Like NEW Condition - Full Vinyl Top - Removable 
Panels w/Chrome Bow - Manual Extend Table (Completely removable) - 

Unique Vehicle  - $22,900.00 - Lease & Finance Pkgs. Available

2005 Eagle Coach Dodge First Call Vehicle
All Black w/Full Vinyle Top w/Removable Window Panels - Chrome Bows 
- Full Removable Casket Floor w/Roller & Bier Pins - One Owner Vehicle  - 

Purchase For $13,900.00

2005 Superior Coach Cadillac Hearse
Black - Only 24,000 Miles - Lower Chrome - Chrome Wheels - Very Clean - 

Left Hand Door Hinge
Lease For $749.00 +TTL

2005 LCW Lincoln 65” Cohort 24 hr. Limousine
Silver - 3.5 Raised Roof - Reverse Center Seat - Electric Partition - 6-Doors - 

Excellent Shape
Purchase For $27,900.00

2004 Federal Coach 46” Lincoln 6-Door
All Black w/Black Leather - LOW Miles - Approx. 18,000 Miles - 3.5 Raised 

Roof - Extremely Clean - One Owner
Lease For $499.00 +TTL

2004 Superior Coach 47” 6-Door Limousine
All Black - Chrome Wheels - Only 20,800 Miles - One Owner - Very 

Clean Inside & Out
Lease For $595.00 +TTL

2004 Superior Coach Cadillac Hearse
Black - Only 15,000 Miles - Chrome Wheels - Lower Chrome 
Molding - B&C Pillar Chrome - One Owner - Extremely Clean

Lease For $729.00 +TTL

2003 S&S Coach Cadillac Hearse
All Black - Higher Mileage @ 56,000 Miles - Very Clean - One Owner - Was 

Serviced In Our Shop - Ready To GO!
Lease For $599.00 +TTL

2003 S&S Coach Cadillac “Medalist”
Silver w/Black Vinyl Top - Very Clean - One Owner - Very LOW Miles - Came In 

Trade w/Matching 6-Door Limo (also LOW miles)
Lease For $645.00 +TTL

2002 LCW Cadillac 48” 6-Door
All Black w/Black Leather - 3.5 Raised Roof - Flat Floor - Tissue & Trash Chute - 

Spare Tire Recessed - Nice Shape - 82,000 Miles
Purchase For $17,900.00 GREAT DEAL!

2000 Superior Coach Lincoln 6-Door
All Black - 32,000 Miles - Very Clean - All Serviced & READY TO GO!!

Lease For $399.00 +TTL

1999 Federal Coach Lincoln Hearse
All Black - GREAT Shape Inside & Out! - Only 29,000 Mile - One Owner 

Car - Ready To GO
Lease For $435.00 +TTL

1997 Eureka Coach Cadillac Hearse
All Black - Only 36,000 Miles - 2 Owner Car - Fantastic Shape

Price $14,900.00 Lease & Finance Pkg. Available

Visit our website for a 
complete listing of our 

NEW & PRE-OWNED vehicles!
www.parkssuperior.com

Financing & Leasing 

Pkgs. Available On Both 

NEW & PRE-OWNED 

Vehicles Offered 

Exclusively through...

SPECIAL OF THE MONTH

2009 Eagle Coach Cadillac “Echelon”
All Black w/Gray Casket Compartment & Black Leather Driver’s Compartment 

- Lower Chrome - Slick Top - Urn Enclave - Moon Roof Over Casket Area - Extra 

Wide Casket Floor - Side Windows - This Vehicle Is In Stock & Ready To GO!   

Call Parks Superior Today And Be The FIrst To Have The All NEW Echelon 

(800)229-5008 Or Visit Us Online @ www.parkssuperior.com

BAIL OUT PROGRAM!!!BAIL OUT PROGRAM!!!

Visit Us Online & 

Sign Up For Our

NEWSLETTER &

MONTHLY SPECIALS

Visit Us Online & 

Sign Up For Our

NEWSLETTER &

MONTHLY SPECIALS

Update Your Funeral Car With High Quality 
Late Model Pre-Owned Vehicle And

We Have Money To Lend & Rates Are 

LOW On Both New & Pre-Owned 

Hearses & Limousines.

Simple Half Page 

Credit Application

Approval In Hours

BAIL OUT OF YOUR OLD CAR!!!

SUBJECT TO CREDIT APPROVAL

 


