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C.J. Boots Casket Company Moves

By Aleasha Sandley, Herald Bulletin Staff Writer

The New Home of C.J. Boots Casket Company

ANDERSON,IN— In a 45-day whirlwind,
the building at 516 Meridian Street trans-
formed from an empty shell to a full-fledged
casket manufacturing plant as Anderson
company C.J. Boots Casket Co. moved
into its new home.

As company owner Chris Boots put i,
“Moving a casket company is quite the un-
dertaking.”

After outgrowing its 20,000-square-foot fa-
cility on 38th Street, C.J. Boots Casket Co.
began looking for other space, finding the
43,000-square-foot downtown building at the
beginning of August. The company moved
into its new digs the first week of November
and started production there the next week.

“It’s been amazing,” Boots said. “The sup-
port from the local businesses and contribu-
tors made it helpful.”

The new building had the right price and its
layout was conducive to Boots  business flow,
he said. It will allow the company to expand
production, particularly on its lines of green,
oversized and entry-level hardwood caskets,
and eventually to hire more workers.
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“We hope to be able to build our business in
such a way that we can create more jobs and
more opportunities for the city of Anderson
for years to come,” Boots said.

The new casket plant at the corner of Fifth
and Meridian streets was once a Ford deal-
ership, a distribution center, a skating rink
and a dance studio, said C.]. Boots Vice
President of Marketing and Merchandis-
ing Jim Rogers. Workers spent long days,
nights and weekends remodeling it to fit
the casket company’s needs.

“They worked very, very hard to make this
happen in a short amount of time,” Boots
said. “All of the roads led to Fifth and Me-
ridian.”

The company’s new offices have plush
navy carpet and warm tan walls, and the
production plant is separated into stations,
where each casket is handmade in a series
of steps. It takes about 34 hours to finish
one casket, Rogers said.

“We're into lean manufacturing,” he

said. “You won't see a ton of caskets sitting
CONTINUED ON PAGE B7

** Your Ferno Washington Distributor **

... OPERATING TABLE
... MANUFACTURER

BK\Umbrellajindustries

64” Umbrella - All Fiberglass - Windproof
Embroidery and Silk Screen Available

Minimum Order: 6
Please call for colors and free quote

1:800:922:5743

In Quantities, other sizes and styles available.

Eternal Branding’s Signature Services
provides Technology and Increases
Goodwill

Eternal Photo Memories
is being offered exclusively
to licensed funeral homes
at no charge and allows
families and guests to cre-
ate their own photo mem-
ory books and other photo
items online simply by add-
ing a link or banner to the
funeral home’s website di-
rected to the Eternal Photo
Memories website located
at heep://www.EternalPho-
toMemories.com. In addi-
tion to photo books, visi-
tors can print memorable
photos on mugs, calendars
and a wide variety of other
items. The entire ordering
process is accomplished eas-
ily and intuitively online
eliminating all paperwork,
inventory and overhead.

CONTINUED ON PAGE B5

SOUTH DAYTONA, FL— Eternal Branding, a division of
Premium Promotions & Imports, Inc, announced the
debut of the newest feature in their “Signature Services”
series for funeral homes, Eternal Photo Memories an online
service. PPI’s, Eternal Branding’s Signature Services feature
a complete line of branding strategies designed specifically
for the funeral industry that are proven to increase custom-
er goodwill while increasing revenues and profits.

Fax

15) 6759706

www.vischerfuneralsupplies.com

... SERVICE

Ferno® Model # 87
Church Trucks

Ferno® Model # 34 & 36
Dressing Tables (34 Folding*)

Ferno® Model # 101-H
Hydraulic Operating Table

For THE COMPLETE

FeErNO® LINE AND MoORE
Visit Our WEBSITE AT
WWW.VISCHERFUNERALSUPPLIES.COM

Industry Leading 1000 Ib.
Ferno® Mini Maxx Mortuary Cot

Ferno® Model # 103 &102
Operating Tables

Don’t be fooled by imitations
there is only 1 Ferno-Washington
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of Events

CONVENTIONS/
CONFERENCES

New York State Assoc of Cem-
eteries / Empire State Green
Industry Show - Jan 12-14,
2010, Radisson & Hyatt Re-
gency/Rochester Riverside Con-
vention Center, Rochester, NY.
Exhibits. 518-783-1134. www.
nysac.com nysac(@nysac.com

ICCFA Wide World of Sales
Conference - Jan 13-15, 2010,
Riverside Hilton, New Orleans,
LA. (800)645-7700. www.ic-
cfa.org

Alabama FDA Midwinter
Convention - Jan 18-19, 2010,
Marriott Hotel 280, Birmingham,
AL. Exhibits. 334-956-8000.
www.alabamafda.org afda06@
bellsouth.net

Alliance of Illinois Cemeter-
ies - Jan 21-22, 2010, Hotel
Baker, Galena, IL. Exhibits.
217-789-2340. luann.johnson@
cwlp.com

North Carolina FDA Mid-
winter Conference - Jan 23-
28, 2010, Royal Caribbean
Cruise, Tampa, FL. 919-876-
7886. www.ncfda.org larry@
ncfda.org

South Carolina FDA Midwin-
ter Conference - Feb 01-03,
2010, Columbia Hilton Cen-
ter, Columbia, SC. Exhibits.
800-445-3427. www.scfda.org
scfda@aol.com

National Concrete Burial
Vault Assoc (NCBVA) - Feb
02-04, 2010, Bellagio Hotel,
Las Vegas, NV. Exhibits. (407)
774-6751.

Funeral Directors Assn of Ken-
tucky Midwinter Conference
- Feb 09-10, 2010, Lexington
Downtown Hotel & Conference
Center, Lexington, KY. 502-223-
0622. www.fdaofky.com info@
fdaofky.com

Assoc of California Cremation-
ists Conference - Feb 10, Hilton
Ontario Airport, Ontario, CA.
562-596-0464. www.accinfo.org
kmtacc@hotmail.com

Indiana FDA Midwinter Con-
ference - Feb 16-17, 2010,
Crowne Plaza, Indianapolis, IN.
317-846-2448. www.indiana-
fda.org info@indiana-fda.org

New York State Assoc of Cem-
eteries Conference - Feb 23-24,
2010, Holiday Inn Suffern,
Suffern, NY. Exhibits. 518-783-
1134. www.nysac.com nysac@
nysac.com

International Conference of
Funeral Service Examining
Boards - Feb 25-26, 2010,
Doubletree Anaheim/Orange
County Hotel, Orange, CA.
479-442-7076. www.theconfer-
enceonline.org info@theconfer-
enceonline.org

New York State Assoc of Cem-
eteries Conference - Mar 01,
2010, Millennium Airport Hotel,
Buffalo, NY. Exhibits. 518-783-
1134. www.nysac.com nysac@
nysac.com

Georgia FDA Funeral Ser-
vice Expo - Mar 01-02, 2010,
Georgia Railway Train Depot,
Atlanta, GA. Exhibits. 770-592-
8002. www.gfda.org execdirec-
tor@gfda.org

ICCFA - Mar 10-13, 2010,
Grand Hyatt & San Antonio
Convention Center, San Anto-
nio, TX. Exhibits. (800) 645-
7700. www.iccfa.org

Ohio Assoc of Cemetery Su-
perintendents and Officials
- Mar 16-17, 2010, Embassy
Suites Dublin, Dublin, OH.
614-885-5933. oacsosecretary(@,
gmail.com

Washington Cemetery & Fu-
neral Assoc Spring Conference
-Mar 19,2010, Embassy Suites,
Lynnwood, WA. 888-522-7637.
www.wcfa.us info@wecfa.us

Illinois Cemetery & Funeral
Home Assoc Spring Confer-
ence - Mar 24-25,2010, Willow-
brook Holiday Inn Hotel & Con-
ference Center, Willowbrook,
IL. 866-758-7731. www.ictha.
org ictha@hotmail.com

Cemetery & Mortuary Assn of
California Spring Conference -
Mar 24-26, 2010, Laguna Cliffs
Resort & Spa, Dana Point, CA.
Exhibits. 916-441-4533. www.
cmaccalifornia.com cmac@
usa.net

ADEC - Apr 07-10, 2010, Hyatt
Regency Crown Center, Kansas
City, MO. Exhibits. 847-509-
0403. www.adec.org info@
adec.org

California Assoc of Public
Cemeteries Conference - Apr
08-10, 2010, Embasy Suites
Hotel, Monterey, CA. 760-746-
0662. www.capc.info public-
cemeteries@aol.com

NFDA Professional Women’s
Conference - Apr 08-10, 2010,
The Mulberry Inn, Savannah,
GA. (800)228-6332. www.nfda.
com nfda@nfda.org

North Dakota FDA - Apr 12-
14,2010, Ramada Plaza, Fargo,
ND. Exhibits. 701-360-3118.
www.ndfda.org ndfda@gvtel.
com

Texas Cemeteries Assoc - Apr
18-20, 2010, Omni South Park,
Austin, TX. Exhibits. 817-336-
0584. www.txca.us llberger@
txca.us

Texas Cemeteries Assoc - Apr
18-20, 2010, Omni Hotel at
Southpark, Austin, TX. Exhibits.
817-336-0584. www.txca.us
Iberger@txca.us

Oklahoma FDA - Apr 19-21,
2010, Embassy Suites Hotel
& Convention Center, Nor-
man, OK. Exhibits. 405-843-
0730. www.okfda.com ofda@
wavelinx.net

Catholic Cemeteries of the
West - Apr 19-23,2010, Renais-
sance Hotel Seattle, Seattle, WA.
408-296-4656. www.ccwecare.
org dsylva@pacbell.net

International Order of the
Golden Rule (OGR) - Apr
22-24, 2010, The Broadmoor,
Colorado Springs, CO. Exhibits.
800-637-8030. www.ogr.org
info@ogr.org

Ohio FDA - Apr 27-29, 2010,
Hyatt Regency Columbus Con-
vention Center, Columbus, OH.
Exhibits. 800-589-6332. www.
ofdaonline.org steve@ofdaon-
line.org

Kansas, Missouri and Ne-
braska FDAs Tri-State Con-
vention - May 02-05, 2010,
Overland Park Convention Cen-
ter, Overland Park, KS. Exhibits.
(785)232-7789 or (573)635-
1661 or (402)423-8900.

North Carolina FDA - May
09-11, 2010, Sheraton Imperial,
Research Triangle Park, NC.
Exhibits. 800-616-2332. www.
ncfda.org larry@ncfda.org

Michigan FDA - May 10-13,
2010, MGM Grand Hotel, De-
troit, MI. Exhibits. 800-937-
6332. www.mfda.org pdouma(@
mfda.org

Minnesota FDA - May 11-12,
2010, Kelly Inn, St. Cloud,
MN. Exhibits. 763-416-0124.
www.mnfuneral.org lhardin@
mnfuneral.org

Towa FDA - May 11-13, 2010,
Iowa State Center & Gateway
Hotel, Ames, IA. Exhibits. 800-
982-6561. www.iafda.org ad-
min@iafda.org

South Dakota FDA - May 13-
14,2010, Ramkota Hotel & Con-
ference Center, Sioux Falls, SD.
Exhibits. 605-246-9466. www.
sdfda.org tkerr@triotel.net

Arizona Funeral Cemetery &
Cremation Assoc - Jun 02-04,
2010, Scottsdale Plaza Re-
sort, Scottsdale, AZ. Exhibits.
480-649-1144. www.afcca.org
afcca@q.com

Tennessee FDA - Jun 06-08,
2010, Embassy Suites Hotel &
Conference Center, Murfrees-
boro, TN. Exhibits. 800-537-
1599. www.tnfda.org tnfuneral @
xspedius.net

West Virginia FDA - Jun 06-10,
2010, Marriott Hotel, Charles-
ton, WV. Exhibits. (800) 585-
2351.

Tennessee FDA / TFSSC - Jun
06-08, 2010, Embassy Suites
Hotel & Conference Center,
Murfreesboro, TN. Exhibits.
800-537-1599. www.tnfda.org
tnfuneral@xspedius.net

Georgia FDA - Jun 06-09, 2010,
Sea Palm Resort, St. Simons,
GA. 770-592-8002. www.gfda.
org execdirector@gfda.org

Indiana FDA - Jun 07-10, 2010,
Lucas Oil Stadium, Indianapolis,
IN. Exhibits. 800-458-0746.
www.indiana-fda.org info@
indiana-fda.org

French Mortuary Convention
-Jun 10-12, 2010, Marriott Pyra-
mid North, Albuquerque, NM.
800-719-6333. www.frenchmor-
tuary.com

Independent Funeral Direc-
tors of Florida - Jun 10-13,
2010, Grand Hyatt Tampa Bay,
Tampa, FL. Exhibits. 800-386-
8778. www.ifdf.org jscheff@
ifdf.org

Virginia FDA - Jun 13-16,
2010, Newport News Marriott at
City Center, Newport News, VA.
Exhibits. (804)264-3260.

South Carolina FDA - Jun 13-
15, 2010, Myrtle Beach Resort
& Spa at Grande Dunes, Myrtle
Beach, SC. 800-445-3427. www.
scfda.org scfda@aol.com

Texas FDA - Jun 14-18, 2010,
Moody Gardens Hotel & Con-
ference Center, Galveston, TX.
Exhibits. 800-460-8332. www.
tfda.com admin@tfda.com

Wisconsin FDA - Jun 14-17,
2010, Marriott Madison West,
Middleton, WI. Exhibits. 608-
256-1757. www.wtda.org info@
wfda.org

Assoc of California Crema-
tionists Conference - Jun 14-
15, 2010, Bahia Resort Hotel,
San Diego, CA. Exhibits. 562-
596-0464. www.accinfo.org
kmtacc@hotmail.com

California FDA - Jun 14-16, 2010,
Bahia Resort, San Diego, CA. Ex-
hibits. 800-255-2332. www.cafda.
org cfda@amgroup.us
Pennsylvania FDA - Jun 14-16,
2010, Holiday Inn Harrisburg/
Hershey, Grantville, PA. Exhib-
its. 800-692-6068. www.pfda.
org john@pfda.org

Oregon FDA - Jun 16-19, 2010,
Shilo Inn Suites Oceanfront
Hotel, Seaside, OR. Exhibits.
800-304-5095. www.ofda.org
mark@ofda.org

Michigan Assoc of Municipal
Cemeteries - Jun 17-19, 2010,
Bavarian Inn Lodge, Franken-
muth, MI. Exhibits. 269-471-
1006.

Maryland State FDA - Jun 19-
24,2010, Clarion Resort, Ocean
City, MD. Exhibits. 888-459-
9693. www.msfda.net msfda@
msfda.net

Idaho, Montana & Wyoming
Tri State Convention - Jun 20-
23, 2010, Snow King Resort,
Jackson Hole, WY. Exhibits.
208-888-2730. www.ifsa.us
ifsa@ifsa.us

Alabama FDA Midsummer
Convention - Jun 20-22, 2010,
Grand Hotel , Point Clear, AL.
334-956-8000. www.alabama-
fda.org afda06@bellsouth.net

Illinois FDA - Jun 22-24, 2010,
Hotel Pere Marquette & Peoria
Civic Center, Peoria, IL. Exhib-
its. 800-240-4332. www.ifda.org
info@ifda.org

Virginia Cemetery Assoc - Jun
24-27, 2010, Ramada on the
Beach, Virginia Beach, VA.
Exhibits. 804-379-0627. www.
virginiacemeteryassociation.org
dimunn@asscmgmt.com

Virginia Morticians Assoc -
Jun 27-30, 2010, Fairview Park
Marriott, Falls Church, VA. 804-
469-9544. www.virginiamorti-
ciansassociation.com vmainc(@
msn.com

FDA of Kentucky Convention
& Midwest Regional Trade
Show - Jun 28-30, 2010, Lou-
isville Marriott Downtown &
Key International Convention
Center, Louisville, K. Exhibits.
800-866-3211. www.fdaofky.
com info@fdaofky.com

Southern Cemetery Crema-
tion & Funl Assoc, North
Carolina Cemetery Assoc &
South Carolina Cemetery As-
soc - Jul 11-13, 2010, Kingston
Plantation Resort & Conference
Center, Myrtle Beach, SC. Ex-
hibits. 251-634-3434. www.scfa.
info sccfa@bellsouth.net

Assoc of Independent Funeral
Homes of Virginia - Jul 23-25,
2010, Hilton Oceanfront Hotel,
Virginia Beach, VA. Exhibits.
804-643-0312. www.ifhv.org
ithv@aol.com

NFD&MA - Jul 31 - Aug 05,
2010, Harbor Beach Marriott
Resort & Spa, Fort Lauderdale,
FL. Exhibits. 800-434-0958.
www.nfdma.com nfdma@nfd-
ma.com

Ohio Assoc of Cemetery Su-
perintendents and Officials
- Aug 02-04, 2010, Holiday
Inn, Boardman, OH. Exhibits.
614-885-5933. oacsosecretary@
gmail.com

Cremation Assoc of North
America (CANA) - Aug 04-07,
2010, Sheraton Waikiki Hotel,
Honolulu, HI. Exhibits. 312-
245-1077. www.cremationasso-
ciation.org cana@smithbucklin.
com

Fountain Academy Interna-
tional Conference - Aug 05-08,
2010, Holiday Inn Conven-
tion Center, Springfield, MO.
417-833-5130. vrfountain@
carthlink.net

Assoc of Alabama, Mississippi
and Louisiana Cemeteries Tri-
State Convention - Aug 15-18,
2010, Perdido Beach Resort,
Orange Beach, AL. Exhibits.
256-820-4611. www.alabam-
acemeteries.org alcemeteries@
aol.com

New York State FDA - Aug
24-29, 2010, Saratogo Hilton,
Saratogo Springs, NY. Exhibits.
800-291-2629. www.nysfda.org
info@nysfda.org

Colorado FDA & Colorado As-
soc of Cemeteries - Sep 08-10,
2010, Embassy Suites Hotel &
Conference Center, Loveland,
CO. Exhibits. 303-791-2336.
www.cofda.org mail@cofda.
org

Catholic Cemetery Confer-
ence - Sep 14-17, 2010, Omaha
Hilton, Omaha, NE. Exhibits.
(888) 850-8131.

Preferred Funeral Directors
International - Sep 25-28,
2010, Ritz-Carlton Highlands,
Lake Tahoe, CA. 727-524-8100.
www.pfdi.org info@pfdi.org
New Jersey State FDA - Sep
28-30, 2010, New Taj, Atlantic
City, NJ. Exhibits. 800-734-
3712. www.njsfda.org wbeebe(@
njsfda.org

Illinois Cemetery & Funeral
Home Assoc - Sep 29-30, 2010,
Marriott Hotel & Conference
Center, Normal, IL. 866-758-
7731. www.icfha.org ictha@
hotmail.com

Selected Independent Funeral
Homes - Sep 29 - Oct 02, 2010,
Walt Disney World Grand Flo-
ridian Resort & Spa, Orlando,
FL. 800-323-4219. www.se-
lectedfuneralhomes.org info@
selectedfuneralhomes.org

Washington Cemetery & Fu-
neral Assoc - Sep 30 - Oct
02, 2010, Skamania Lodge,
Stevenson, WA. Exhibits. 888-
522-7637. www.wcfa.us info@
wcfa.us

Jewish Funeral Directors of
America - Oct 03-06, 2010,
Intercontinental, Chicago, IL.
781-477-9300. www.jfda.net

NFDA - Oct 10-13, 2010, New
Orleans, LA. Exhibits. 800-228-
6332. www.nfda.org nfda@
nfda.org

Casket & Funeral Supply As-
soc (CFSA) - Nov 15-16, 2010,
Crowne Plaza Union Station,
Indianapolis, IN. 847-295-6630.
www.cfsaa.org mallen@cfsaa.
org

Connecticut FDA - Dec 02,
2010, The Hartford Marriott
Rocky Hill, Rocky Hill, CT.
Exhibits. 800-919-2332. www.
ctfda.org ctfda@aol.com

MEETINGS/SEMINARS

New Hampshire FDA Meeting
- Jan 16, 2010, The Margate on
Winnipesaukee, Laconia, NH.
877-886-4332. www.nhfda.org
nhfdal @gmail.com

The Academy Training Dates
- Jan 19-22, 2010 Advanced
Funeral Planning; Jan 26-27,
2010 Green Leads; Feb 01,
2010 Continuing Care Program
Development; Feb 02-03, 2010
Continuing Care for the Advance
Planner or Aftercare Special-
ist; Feb 23-26, 2010 Advanced
Funeral Planning; Mar 02-03,
2010 Community Connections;
Apr 20-23, 2010 Advanced
Funeral Planning; Apr 26, 2010
Continuing Care Program De-
velopment; Apr 27-28, 2010
Continuing Care for the Advance
Planner or Aftercare Specialist;
May 04-05, 2010 Financial
Aspects of Advance Funeral
Planning; Jun 22-25, 2010 Ad-
vanced Funeral Planning; Jul 12,
2010 Continuing Care Program
Development; Jul 13-14, 2010
Continuing Care for the Advance
Planner or Aftercare Specialist;
Jul 20-21, 2010 Green Leads;
Aug 24-27,2010 Advanced Fu-
neral Planning ; Sep 21-22,2010
Community Connections ; Oct
19-22, 2010 Advanced Funeral
Planning; Oct 25,2010 Continu-
ing Care Program Development;
Oct 26-27, 2010 Continuing
Care for the Advance Planner
or Aftercare Specialist; Nov
02-03, 2010 Financial Aspects
of Advance Funeral Planning.
The Academy Training Center,
Franklin, OH. 800-331-6270.
www.theoutlookgroup.com
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Michigan FDA and The Out-
look Group - Jan 26, 2010 and
Jun 29, 2010, MAPP - Michi-
gan Advance Funeral Planning
Professional, Michigan FDA,
Okemos, MI. 800-331-6270.
www.theoutlookgroup.com

MKJ Marketing Seminars -
Feb 08-11, 2010, Westin River-
front Resort, Beaver Creek, CO;
Mar 08-10, 2010, Ritz-Carlton
Beach Resort, Naples, FL; Jul
26-27,2010, Westin Verasa Ho-
tel, Napa Valley, CA; Jul 28-29,
2010, W Hotel, San Francisco,
CA. 888-655-1566. www.mkj-
marketing.com

West Virginia FDA Midwinter
Meeting - Feb 09-11, 2010,
Marriott Hotel, Charleston, WV.
(800)585-2351.

Mississippi FDA Winter Semi-
nar - Feb 14-16, 2010, The Inn
at Ole Miss, University, MS.
888-759-6332. www.mississip-
pifuneraldirectors.com mfda@
netdoor.com

CANA & NFDA Cremation
Symposium - Feb 17-19, 2010,
Harrah’s Hotel, Las Vegas, NV.
312-245-1077. www.crematio-
nassociation.org cana@smith-
bucklin.com

Monument Builders of North
America (MBNA) Meeting -
Feb 18-21,2010, Westin Crowne
Center, Kansas City, MO. 800-
233-4472. www.monument-
builders.org info@monument-
builders.org

Funeral & Cemetery Alli-
ance Sales Seminar - Feb 25,
2010, Radisson at Celebration,
Orlando, FL. 407-896-1015.
www.fcafl.org wandaclasse@
bellsouth.net

NFDA Advocacy Summit -
Mar 08-10, 2010, Renaissance
Mayflower Hotel, Washington,
DC. 800-228-6332. www.nfda.
org nfda@nfda.org

Professional Grounds Manage-
ment Society Spring Seminar
- Mar 18-19, 2010, Charleston
Marriott Hotel, Charleston, SC.
800-609-7467. www.pgms.org
pgms@associationhqts.com

CFSA Winter Seminar - Mar
25-27, 2010, Charleston Place
Hotel, Charleston, SC. (847)
295-6630. www.cfsaa.org

Ilinois FDA Spring Seminar -
Apr 06-07, 2010, Hilton Garden
Inn & Thema Keller Convention
Center, Effingham, IL. 800-
240-4332. www.ifda.org info@
ifda.org

Academy of Graduate Em-
balmers of Georgia Annual
Meeting - Apr 12-14, 2010,
Georgia Public Safety Training
Center, Forsyth, GA. 770-445-
3180. www.ageg.org Acad-
emyGA@aol.com

New Hampshire FDA & Ver-
mont FDA Twin State Meeting
- Jun 22-23, 2010, Ashworth by
the Sea, Hampton, NH. 877-886-
4332. www.nhfda.org nhfdal@
gmail.com

NFDA Leadership Conference
- Jul 11-14, 2010, Hyatt Re-
gency Chesapeake Bay Resort,
Cambridge, MD. 800-228-6332.
www.nfda.org nfda@nfda.org
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The Tradition of Excellence Continues...

@ THE S&S COACH COMPANY

The Standard of Excellence Since 1876
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Accubuilt announces Release of

20102 Models

Accubuilt S&S Medalist Wood Interior

LIMA,OH— Accubuilt, Inc. has an-
nounced the revamping of its line of Ca-
dillac funeral vehicles for 2010%%.
Accubuilt Chairman and CEO Greg Co-
rona pointed out that “since the OEMs de-
cided not to change the body style for 2010,
Accubuilt felt it was time to take control and
do something on our own. The chassis of
professional vehicles have been basically the
same for a number of years and we could tell

from talking to our customers that it was

time to do something new and exciting.”
Dennis Schlueter, Accubuilt’s VP of New
Product Development commented, “We
had discussions with our major dealers and
customers and came up with some things
we could do to our vehicles inside and out
to make them more appealing and give
them a more stylish, elegant look. Little
CONTINUED ON PAGE B9
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CFF hosts 20 Year Celebration on the
Boston Harbor
i

(L to R) Morgan Smith, Todd Hanson, Jenna Snelgrove, Mark Mannix, Catie Canetti, John Warner,
Lynn Tanner, Jamie Snelgrove, Ann Marie St. George, Joy Hubbard, Liz Robison and Wendy Harris.

MADISON,CT— Estab-
lished in July of 1989, Co-
operative Funeral Fund
Inc. (CFF) is relied upon
by more than 700 funeral
homes nationwide to man-
age the investment, account-
ing, compliance and payout
of their preneed funds.

To celebrate this momen-
tous occasion, CFF enjoyed
a client reception on the Bos-
ton Harbor aboard the Od-
yssey cruise line during the
Boston NFDA convention.

“It was a real treat to see
the faces of the voices we
know so well by telephone”
said Liz Robison, VP Trust
Administration, who has
been with CFF for the last
13 years. CFF offers both
trust and insurance prod-
ucts. Trust funds are invest-
ed in United States Treasury
bonds that are held to ma-
turity. United States Trea-
sury bonds are backed by

the full faith and credit of
the United States govern-

ment. CFF uses National
Guardian Life (NGL) for
its insurance product.

CFF has enjoyed signifi-
cant growth since its incep-
tion in 1989 and continues
to grow and expand its terri-
tory. CFF is registered with
the United States Securities
and Exchange Commis-
sion as an Investment Ad-
visor. For more informa-
tion please contact www.
cffinc.com or call (800)
336-1102.
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Landau Panels —

$75(000
plus shipping

First Call Vans
Chevrolet Suburban Conversions
Cadillac Escalade Conversions
Parts and Accessories

2008 Silver Chrysler Town & Country Touring

with Conversion, 37,000 miles
Floor with rollers, Removable Landau Panels,
Chrome Package, Ready to Use! $23,500.00

2003 Chevy Venture Extended
with Full Conversion, 49,750 miles
Black/Grey Interior, Floor with rollers, Removable Landau Panels
Ready to Use! $8,395.00

1-800-559-5018

Prestige Vehicle Corp. « 2030 St Rt 125 « Amelia OH 45102 « www.prestigeveh.com
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Grief Resources Catalog
offers four Booklets to

help those who care for
someone who has lost a

Loved One

EDINA,MN— It’s often a
thankless job, but fortunate-
ly someone usually steps up
to the task...and its usually
someone you didn’t expect.
Through thoughtful actions,
a care-giver can provide fam-
ily members, friends and
loved-ones of the deceased
with important grief support
and information.

In order to provide bereave-
ment support, funeral direc-
tors can rely on a few key
grief booklets from Grief
Resources Catalog that can
be very helptul - Adult Chil-
dren - How to Deal with the
Grief of a Surviving Parent,
Widowers - How They Grieve
and What You Can Do to Help
and Being a Friend to Someone
Who is Grieving. These book-
lets discuss very specific, and
often times thorny issues. In
Adult Children - How to Deal
with the Grief of a Surviving
Parent, the adult child and
surviving parent have both
experienced a major loss, but
are grieving for different rea-
sons. For widowers, machis-

mo and other cultural influ-
ences often dictate behavior.
In Being a Friend, the authors
stress the ability of the care-
giver to be able to withstand
the pressures of being there
for a grieving person. Also in-
cluded are very specific things
you can do and say and things
you shouldn’t do and say.

Barbara Moore and Den-
nis Williams wrote these
booklets. Each of the booklets
includes a checklist to help
the care-giver organize his or
her support efforts.

For additional informa-
tion about these quick-read
booklets or a free, printed
catalog or to order materi-
als, contact Grief Resources
Catalog on the Internet at
www.griefresourcescatalog.
com. Grief Resources Cata-
log carries more than 50 dif-
ferent grief booklets, books,
DVD’s and tapes. Grief Re-
sources Catalog, 5021 Ver-
non Avenue, #209, Edina,
MN 55436. Call (952) 922-
3469. E-mail: williams@gtie-

fresourcescatalog.com.

Eternal Branding’s
Signature Services

Continued from Page B1

By adding the Eternal Memories link to their website, funeral

homes will be taking the first important step toward developing
a new and important tool that simultaneously expands their
After-Care marketing opportunities while improving the vis-
ibility of their logo and brand, a critical but often overlooked
source of business in today’s competitive marketplace.

‘Through Eternal Branding’s multi-faceted Signature Services,
funeral homes are also creating their own “quick-turn” memo-
rial photo-books, and floral books branded with the funeral
home logo and a personal message. These books can be pre-
sented to the family following the service. This gesture cre-
ates immeasurable goodwill while introducing the family to
their entire line of After-Care products which the family can
access through their website. Further, the flexibility of Eternal
Branding’s Signature Services gives funeral homes the option
of ordering a single item such as a logo mug bulk purchasing
for specific promotional events or occasions. A complete list
of promotional products available for branding are available
on the company website. www.PPI-EternalBranding.com.

Commenting on Eternal Branding’s Signature Services, Nan-
cy Lohman, Chief Operating Officer of Lohman Family
Properties, located in Northern Florida, said “During sorrow-
ful moments in our lives, one of the most meaningful symbols
of our love for each other are through the gift of flowers we
send and, yet, so many families see them for such a brief mo-
ment in time. Now, thanks to PPI’s Eternal Branding division,
we are finding a way to give the gift of the floral remembrances
to a family to enjoy forever through the timeless photo book
we create quickly and simply after each service. It's one more
of our ‘signature services' that sets us apart from others.”

According to Patty Fay, Director of Eternal Branding, “For
20 years, we have worked closely with our clients helping de-
velop powerful but cost effective branding strategies that cre-
ate goodwill, brand awareness and, as a result, more business.
Our clients have come to appreciate how even the smallest
consideration can make a big difference in how a transaction
is remembered. This has never more true than in the funer-
al industry where consumer sensitivity is at its highest. I am
proud to be a part of a win-win process that brings added value
to the families and added value and goodwill to my clients. ..
forward thinking funeral directors.”

To obtain a free link to sample Eternal Brandings Signature
Services, to receive a complimentary memorial floral or pho-
to book for one of your families and to explore further how
Eternal Branding’s Signature Services will increase your prof-
its, contact Patty Fay, Eternal Branding 888-451-3905 Ext.
3225 or email pattyfay@ourppi.com.

Rich Sells to lead
Johnson Consulting
Group’s Newly Created
Cemetery and Funeral
Pre Need Sales Division
SCOTTSDALE,AZ— The Johnson Consulting Group, a To-

tal Solutions Company, and market leader adds a new divi-
sion due to the ever increasing need to assist clients across
the country and internationally in accelerating their pre need
cemetery and funeral sales. Rich Sells, a highly successful
and proven executive in cemetery and funeral pre need sales
and marketing will head up this newly created division.

Rich spent 27 years with Service Corporation Inter-
national holding key positions leading to the position
of Senior Vice President of Sales. He is currently on the
board of Fort Rosecrans Cemetery at Miramar Support
Foundation in California.
While at SCI, Mr. Sells con-
ceived and led the construc-
tion and implementation of
SCI's traveling replica of the
Vietnam War Memorial.
He also served as President
of the International Ceme-
tery and Funeral Association
which has over 6,000 mem-
bers. He is also a certified
public accountant (CPA).

Jake Johnson, President of
Johnson Consulting states,
“We felt it was a rare and
exceptional opportunity to
have an industry leader with
the abilities and excellent reputation of Rich Sells to lead
our new division. He is ideally suited and well qualified to
build and grow this division to the prominence of our other
divisions. Rich brings a new dimension to our company in
the area of funeral and cemetery sales. We are fortunate to
have him as part of our team.”

For more information contact Johnson Consulting
Group at 888-250-7747 or visit their web site at www.
johnsonconsulting.com.

Rich Sells

Homesteaders sponsors
Economic Recovery Guide

DES MOINES,IA— 7he Funeral Directors Economic Recovery
Guide: A Comprebensive Guidebook on How to Maximize Profits
When the Recovery Comesis a timely resource that every funeral
director needs on his or her shelf.

The book is a companion to 7he Funeral Directors Economic
Survival Guide, published earlier this year by Kates-Boylston
Publications. Homesteaders is the sponsor of both books,
and the company praised the latest compilation of high-qual-
ity content. “Once again, the editors of Kates-Boylston have
pulled together an anthology of articles from trusted industry
experts that are important to funeral home success in uncer-
tain economic times,” said Dean Lambert, vice president of
marketing. “We are pleased to present the second in a series
of guides with content that will not disappoint.”

“There is so much doom and gloom in the marketplace, and
we wanted to take a forward-looking view,” says Thomas A.
Parmalee, executive editor of Kates-Boylston Publications.
“The Economic Recovery Guide provides insights into where
the economic downturn has brought us but also offers funeral
home owners insights on decisions they can make to succeed
now and in the future.”

‘The Economic Recovery Guide includes new content from
experts such as Tom Johnson with Johnson Consulting
Group; Mayra Ruiz-McPherson of Ruiz-McPherson
Communications; Alan Creedy of Trust 100; and Lam-
bert, who explains why preneed is an important component
to economic survival. The book also includes Kates-Boyl-
ston’s popular 2008 Salary Survey and 2008 Casket Survey.
These reports dig into how the economy has affected pricing
and staffing and what moves you need to make to survive
difficult times while positioning yourself for a more profit-
able period that is just around the corner. But you have to
make the right moves to get there.

Focused solely on funeral insurance funding and support,
Homesteaders Life Company is a market leader associated
with more than 3,000 funeral homes and 8,000 licensed
agents across the United States. Visit www.homesteader-
slife.com for more information.

Kates-Boylston Publications has been helping funeral pro-
fessionals succeed and serve since 1877. For information on
how to get your Recovery Guide visit www.katesboylston.
com to learn more.
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A transparent hood, not shown, attaches to PrepArm.

INCLINE VILLAGE,NV— Duncan Stuart Todd, Ltd.,
the Preparation Room Specialists, introduces PrepArm,
a system for exhausting noxious fumes at the source in
the preparation room. PrepArm has a flexible extractor
arm with an attached transparent hood fitted with a
LED light strip. It can be mounted from the ceiling or
the wall and is standard in single or double configura-
tions. Custom configurations are also available.
PrepArm is maneuverable much like the overhead light
in a dental office. The two outermost joints in the arm
rotate and swivel through 360 degrees. This unique flex-
ibility makes it possible for the embalmer to locate the
hood exactly where it is required. By capturing fumes
at the source, PrepArm can prevent many airborne par-
ticles from entering the embalmer’s respiratory system.
The hood also protects the embalmer from splatters or

chemical bursts.

PrepArm, used in conjunction with an effective overall
heating, air conditioning and ventilating system, contrib-
utes to a safe and comfortable working environment.

For further information, www.dstlimited.com, info@
dstlimited.com or call 877-832-6898.

Stardust Art offers
Memorial Keepsakes on

Canvas
JANESVILLE,WI— Star-

dust Art is an original ar-
tistic way to memorialize
your departed loved one
or beloved pet. Longtime
artist Valerie Saxer, has de-
signed a vibrant collection
of giclee paintings that she
respectfully enhances with
asmall portion of cremains,
providing an extraordinary
visual reminder of a loved
one. “Perhaps they are not
stars, but rather the star-
dust in the heavens, shim-
mering to let us know they
are still with us.”

The collection is offered
on medium weight canvas,
in eight color combinations
and three sizes, completely
personalized for you. Each
piece is framed, and custom
sizes are also available.

A new addition to the
Stardust Art line is a “me-
morial photo enhance-
ment.” Keepsake art will
be created onto medium

weight canvas by reproduc-
ing a cherished photo and
then enhancing it with a
tiny portion of the loved
one’s cremains.

Another option is offered
for families wishing to hon-
or their pets. A canvas can
be enhanced with “paw
prints” made of an earth-
friendly compound and a
small amount of cremains.

Valerie Saxer, a former
nurse, is currently a hospice
volunteer and artist. She is
working with the funeral
industry nationwide and is
a member of the Cremation
Association of North Ameri-
ca. Stardust Art, LLC strives
to be as earth-friendly as
possible and uses “green”
or environmentally friendly
products. Visit www.stardu-
start.net to see how the art-
work is created or for fur-
ther information and order-
ing. Stardust Art can also be
reached at 608-756-1425.
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2009 Sales Award Winners for Doric

Doric installs new Board of Directors

(L to R) Front row: Chuck Foskey, Adair Payment, Bobby Smith, and Gerald Hardy. Back row: Mike
Crummitt, Asa Brewster, Steve Vincent, Jim Wiens, and Hubert McQuestion.

MARSHALL,IL— The 2009-2010 Board of
Directors were installed recently as Doric
Products Inc. hosted its shareholders at the
annual meeting held in LaCrosse, W1. Current
board members are Asa Brewster (Brewster
Vaults, Millville NJ), Michael Crummitt
(Crummitt & Son Vault, Martins Ferry
OH), Charles Foskey (Wicomico Vault,
Salisbury MD), Gerald Hardy (Hardy Doric
Inc., Chelmsford MA), Hubert McQuestion
(Lake Shore Burial Vault, Brookfield WT),
Adair Payment (Atlas Concrete Products,
Orlando FL), Bobby Smith (Eagle Burial
Vault, Ruston LA), Steven Vincent (J.P. Vin-
cent and Son, Galena IL) and Jim Wiens
(Concrete Vaults Inc., Newton KS).

The new Board held a meeting to vote ofhi-
cers into position for the 2009-2010 year. Those
elected were: President, Steve Vincent; Vice
President of Finance and Treasurer, Jim Wiens;
Vice President of Manufacturing, Mike Crum-
mitt; and Secretary, Gerald Hardy. The Execu-
tive Committee will again consist of Crummitt,
McQuestion, Vincent and Wiens.

Following elections, Board President Vin-
cent commented “I appreciate the continued
vote of confidence and support shown by the
shareholders and directors.” Other members
of the board echoed his comment and noted
that consistency of membership allows proj-
ects to continue without interruption.

New to the Doric Board of Directors is
Charles “Chuck” Foskey. Undoubtedly, the
name will sound familiar to you. Chuck was
voted into the seat that was left vacant when

his father, Charlie, passed away this summer.
He has been with the family vault business
since it began in 1975 and was also involved
with Wicomico Memorial Park Cemetery un-
til it was sold in 1998.

Chuck currently serves as President of
Wicomico Vault and also makes time to par-
ticipate in a variety of organizations. Among
them are the Delmarva Funeral Service Asso-
ciation, Greater Salisbury Chamber of Com-
merce, and the National Concrete Burial Vault
Association. He also serves as a Master Mason
with Centennial Lodge #221 A.E & A.M and
isactive in the Thomas J. Shryock Command-
ers of Knights Templar and the Maryland
chapter of Ducks Unlimited.

Chuck is also proud of his work as a volun-
teer firefighter with the Salisbury Fire Depart-
ment for 26 years. He has served in a num-
ber of leadership roles within the department
and is currently the Assistant Chief as well as
corporate president. Chuck looks forward to
his involvement with Doric and Classic Met-
al Vaults and continuing “the highest quality
standards” in the industry.

The Doric leadership requires all Doric li-
censed manufacturing plants undergo an in-
dependent inspection by a field inspector of
the National Concrete Burial Vault Association
(NCBVA). This requirement ensures that con-
sumers receive quality products that meet or
exceed industry standards. If you would like
contact information for the Doric location in
your area, please visit their website at www.
doric-vaults.com or call us at 800-457-0671.

Products Inc.
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Doug Evans (Left) and Jim Woods (Right) of Carolina-Doric Inc. receive the #1 Top Sales Award, pre-
sented by Board President Steve Vincent.

MARSHALL,IL— Dor-
ic Products, Inc. has an-
nounced the 2009 Sales
Award winners. Doric deal-
ers were recognized at the
Annual Dealer meeting in
La Crosse, WI. Steve Vin-
cent, President of Doric
Products Inc., addressed
the Doric dealers at a for-
mal dinner before present-
ing sales awards. “I want to
thank each of you for your
continued hard work” Vin-
cent noted. He went on to
thank them for their excel-
lent representation of the
Doric product line.
Congratulations to “#1
Dealer Sales Award” winner
Carolina-Doric Inc. (Flor-
ence, SC). Steve Vincent,
President of Doric Products
Inc., presented the award to
Jim Woods and Doug Ev-
ans, partners in Carolina-
Doric Inc. Jim and Doug
were asked to stay on stage
for the next award as well
as they pulled down the
“Greatest Number Sold”
award. These awards are
given to the Doric licensee

2006 Eagle Cadillac Coupe de Fleur Hearse
silver, silver, top, black leather

2003 Eagle Cadillac Ultimate Hearse
dark blue, dark blue top, blue leather

2010 Eagle Cadillac Ultimate Premier Elite Hearse
silver, black crown top, black leather, table

Urn Enclaves
Cot Mates

Van Panels

BAINES

2004 Eagle Cadillac Ultimate Hearse
silver, black top, black leather

2000 Eagle Cadillac Ultimate Hearse
black, black top, black leather

2009 Federal Cadillac Renaissance Hearse
black, black painted top, neutral leather

=
2004 Superior Cadillac Statesman Hearse
black, black top, black leather

2000 Superior Lincoln Diplomat Hearse
white, white top, blue leather

1996 Federal Cadillac Heritage Hearse
Jfawn gray, black painted top, gray leather

Chicago
1-800-4-HEARSE
847-577-8400

For complete Up-To-The-Minute Inventory...

4H EARSE com
Professional Vehicles * @ o

Sales * Service * Financing ® Leasmg

2004 Eagle Cadillac Ultimate Hearse

2002 Eagle Cadillac Ultimate Hearse

el

white diamond, white diamond top, neutral leather

white diamond, white diamond top, neutral leather

2002 Federal Cadillac 46" Six Door Limo
white, white top, blue leather

Twin Cities

1-800-639-0604

763-576-3934

BT Flag Staffs

FUNERALCOACH.com

ACCEPTED

with the largest sales total
for the prior fiscal year and
the greatest number of lin-
ers sold.

Additionally sales awards
were presented in the fol-
lowing categories: “Top
Cremation Product Sales
Award” - Concrete Vaults,
Inc. (Newton, KS); “Daisy
Chrisom Award” — Doric
of Tennessee (Cowan, TN);
“Overall Greatest Percent-
age of Increase” Division I
— American Concrete In-
dustries (Bangor, ME); Di-
vision II - C & M Precast
(Kerrville, TX); Division
IIT — Williams Vault Co.
(Emporia, VA); Division IV
— Precast Concrete Com-
pany (Blissfield, MI).

This year, Doric also
awarded “Rookie of the
Year” plaques in three divi-
sions. Division I — Vaults
and More (Baton Rouge,
LA); Division III — Baxter
Burial Vault Service (Cin-
cinnati, OH); and Divi-
sion IV — Panhandle Vaults
(Amarillo, TX).

Winners in the Phoenix
Category follow: “Great-
est Number Sold — Phoe-
nix”: Division I - Concrete
Vaults, Inc. (Newton, KS);
Division II - Rex Vault &
Mausoleum Service (New-
ton, IL); Division III —
Warga Concrete Products
Inc. (Fort Wayne, IN); Di-
vision IV — J.P Vincent &
Son (Galena, IL). “Great-
est Percentage of Increase
— Phoenix”: Division I -
Chesapeake Burial Vaults
(Barclay, MD); Division 11
- Jacson, Inc. (Henderson,
TX); Division III — Perfec-
tion Vault Co. (Woodson,
IL); Division 1V - Precast
Concrete Company (Bliss-
field, MI).

Patrician Category win-
ners were: “Greatest Num-
ber Sold — Patrician” Divi-
sion I - Carolina-Doric, Inc.
(Florence, SC); Division 11
— Atlas Concrete Products
(Orlando, FL); Division
IIT — Wicomico Vault Co.
(Salisbury, MD); Division IV
— Doric Vault of Connecti-
cut (North Haven, CT).
“Greatest Percentage of In-
crease — Patrician”: Division
I — Lake Shore Burial Vault
Company (Brookfield, WI);
Division II — Doric South

Inc. (Demopolis, AL); Divi-
sion [11 - Jefferson Concrete
(Watertown, NY).

In the Athenian Catego-
ry, winners were: “Great-
est Number Sold — Athe-
nian”: Division I — Con-
crete Vaults, Inc. (Newton,
KS); Division II — Deoric
Vault of Eastern New York
(Hudson, NY); Division III
- Warga Concrete Products
Inc. (Fort Wayne, IN); Di-
vision IV - Doric Vault of
Connecticut (North Haven,
CT). “Greatest Percentage
of Increase — Athenian” Di-
vision I — American Con-
crete Industries (Bangor,
ME); Division II — Ameri-
can Vault Co. (Cleveland,
OH); Division III — Doody
Burial Vaults (Winchendon,
MA); Division IV — Precast
Concrete Company (Bliss-
field, MI).

Winners in the Lydian
Category: “Greatest Num-
ber Sold — Lydian”: Division
I - Carolina-Doric, Inc.
(Florence, SC); Division II
— Sam Green Vault Co.
(Lynchburg, VA); Division
III — West Plains Vault Co.
(Pomona, MO) and Odon
Vault Co. (Odon, IN); Di-
vision IV — Western Michi-
gan Doric (Muskegon, MI).
“Greatest Percentage of In-
crease — Lydian” Division I —
American Concrete Indus-
tries (Bangor, ME); Division
II — Beck Vault (Rome, NY);
Division III — Harris Precast
(La Porte, IN).

Bronze Category winners:
“Greatest Number Sold —
Bronze” Division I — Caro-
lina-Doric Inc. (Florence,
SC); Division II - South-
ern Vault Services (Blakely,
GA); Division III - Harris
Precast (La Porte, IN); Di-
vision IV — Doric Vault of
Connecticut (North Haven,
CT). “Greatest Percentage of
Increase — Bronze” Division
I — Lake Shore Burial Vault
Co. (Brookfield, WT).

The Doric leadership re-
quires all Doric licensed
manufacturing plants under-
go an independent inspec-
tion by a field inspector of
the National Concrete Burial
Vault Association (NCBVA).
This requirement ensures
that consumers receive qual-
ity products that meet or ex-
ceed industry standards.
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Excel Industries, Inc.
debuts Big Dog Line at

GIE+EXPO

Big Dog Mower

KESSTON,KS— Excel In-
dustries, Inc., manufactur-
er of Hustler Turf Equip-
ment, is pleased to an-
nounce the introduction
of a new product line of
residential and commercial
zero-turn mowers. Big Dog
Mowers made its debut at the
2009 GIE+EXPO in Louis-
ville, KY.

“We developed the Big
Dog Mowers brand because
of the need in the distribu-
tion channel for a high qual-
ity, value priced, zero-turn
product line,” said Paul
Mullet, President and CEO
of Excel Industries.

Big Dog Mowers will be
sold through a new distri-
bution network set-up by
Excel Industries. These dis-
tributors will work with
their dealers to market and
sell Big Dog Mowers.

Big Dog Mowers will
showcase three series of
mowers for its value product
line. All mowers come with
fabricated decks and are
backed by the same quality,
technology, and customer
service that has helped make
Excel Industries a leader in
the industry.

C Series™ — The C Series
residential line of mowers
will be equipped with reli-
able 17.5 and 21 hp Briggs
& Stratton engines and
come with 42 and 46-inch
decks. These mowers feature
proven Hydro-Gear trans-
missions for smooth opera-
tion and extended life. The
C series mowers come with
a limited 2-year residential
warranty.

R Series™ — The R Series
is an upper end homeown-
er as well as commercial
mower. This series is pow-
ered by Kohler V-Twin and
Briggs & Stratton engines.
Kohler is available in a 48-
inch deck with 22 hp engine
or 54-inch deck with 24 hp
engine. Briggs & Stratton is
available in a 48-inch deck
with 21 hp engine or 54-
inch deck with 26 hp en-
gine. The R Series features
commercial grade Hydro
Gear ZT 3100 transmis-
sions that provide smooth
operation and durability.
Large 20-inch tires and 13-

inch caster tires provide a
smooth ride. Top speed is
7.1 mph. ROPS is available
for all R Series mowers. The
R Series is backed by a lim-
ited 2-year residential and
limited 1-year commercial
warranty.

X Series™ — The X Series is
a high quality commercial
line of mowers powered by
Kohler and Kawasaki com-
mercial V-Twin engines with
remote canister air cleaner
and Briggs & Stratton ELS
engines. Durable side dis-
charge decks feature multiple
reinforcements. The X-1052
model comes equipped with
a 24 hp Kawasaki, 25 hp
Kohler, or 26 hp Briggs &
Stratton engine and the
X-1060 model is equipped
with a 26 hp Kawasaki, 26
hp Briggs & Stratton, or 27
hp Kohler engine. Large 24-
inch drive and 13-inch front
caster tires provide a smooth
ride and optimal center of
gravity provides superior bal-
ance. Get the job done fast
with a top speed of 11 mph.
Has 10-gallon fuel capacity.
ROPS comes standard on all
X Series mowers. The X Se-
ries comes with a 2-year/1200
hour or 4-year/500 hour lim-
ited warranty.

The Big Dog Mowers
brand is a welcome and ex-
citing addition to Excel In-
dustries.

“Having two brands will
help fill our manufactur-
ing capacity,” added Mullet.
“This will help provide sta-
bility for our employees and
provide additional jobs dur-
ing these difficult economic
times.”

For more information on
Big Dog Mowers or its prod-
ucts, please contact us or vis-
it us online at www.bigdog-
mowers.com.

Founded in 1960 and
based in Hesston, KS, Excel
Industries is a leading man-
ufacturer of premium com-
mercial and residential lawn
care equipment. Excel intro-
duced the world’s first zero-
turn mower in 1964 and the
world’s first all-electric zero-
turn mower in 2008. Excel
Industries has a global dis-
tribution network of more
than 50 distributors.
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R&S Design Gallery launches New Website
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Marble Grave Marker

INDIANAPOLIS,IN— R&S Design Gallery has recently
launched their online e-commerce website which offers a
large selection of memorial products. The website can be
viewed at www.rsmemorialproducts.com.

This online store has been designed especially for funeral as-
sociations, distributors, and independently or corporate owned
funeral homes. The online catalog highlights more than 50 of
R&S exclusive urn designs and offers the ability to view and
buy marble cremation products at the same time. The discount-
ed pricing is accessible online by entering a unique user name
and password which is given to genuine companies after phone
verification. This process avoids end users taking advantage of
the discounted pricing. Funeral advisors/directors will be able
to select urns online based on the likeness of their client fami-
lies, buy matching urn mementos and also take advantage of
our personalization service. Also, by offering a huge selection
of pet urns R&S is playing an important role in providing fu-
neral industry the products they need to not only be prepared
for but to capitalize on this important market shift.

Rsmemorialproducts.com offers human urns, pet urns, in-
fant urns, keepsakes, biodegradable urns, grave markers and

Messenger introduces

Matching Teak Candleholders and Urn

mementos. For over 20 years R&S has been the leader in of-
fering unique patented designs, concepts and exclusive stones.
They were among the first direct manufacturers and whole-
salers and have since become the largest provider of memorial
products in America.

‘The company’s strength lies in its specific focus on providing
the highest quality product. R&S products have been sold to
many of the leading death-care businesses around the country.
“Even though our concepts and urn designs have been copied
and sold under different labels, that does not stop us from be-
ing innovative and continuing to introduce new value added
products to our customers,” states Rahila Robinson.

R&S now offers candleholders in the same color marble
as their urns. They can be used alone or can be lighted
right beside the urn at the time of service. They also of-
fer grave markers hand carved from antique white marble
that are perfect for engraving. It can take up to three lines
of inscription of 20 characters on each line. The letters
are deeply carved into the stone to last for generations to
come. The grave marker weighs only six pounds and can
be easily shipped to any location in the country. The R&S
Indianapolis warehouse maintains sufficient stock of al-
most all products. Each order is shipped same day.

For more information contact Rahila Robinson at 800-669-
5291 or visit www.rsmemorialproducts.com. You may also
email questions to rsdesigngallery@comcast.net.

Yazoo Mills introduces
Cremation Rollers to
their Product Line

AUBURN,IN— Messenger
Corporation, the leading
funeral stationery supplier
in North America, is pleased
to announce a new and im-
proved website at www.mes-
sengerstationery.com. The
new site is a reflection of the
company’s leadership status
in the funeral stationery in-
dustry. It offers visitors the
opportunity to learn about
the company and its histo-
ry, view detailed product in-
formation and features im-
proved navigation to ensure
visitors quickly find the prod-
uct theyre looking for.

“We are thrilled with the
results of the new design and
improved functionality,” stat-
ed Barrie Fleetwood, Mar-
keting Director at Messen-
ger. “More and more funeral
professionals are turning to
the Internet to source their
funeral stationery products.
We wanted to make the ex-
perience inviting for the fu-
neral professional as well as
resourceful. The new design
allows us to share our com-
pany’s 96-year history as the

leader in funeral stationery
supplies, which we hope will
make our customers feel clos-
er to the Messenger brand.”

Additional updates and
resources will be available
on the site in the coming
months.

For more information,
please visit Messenger’s web-
site at www.messengersta-
tionery.com or call 800-827-
5151.

Messenger, headquartered
in Auburn, IN, has been in
business since 1913 and has
grown to be the most innova-
tive manufacturer of funeral
stationery products in North
America. Among a long list
of their innovations include
an extensive line of funeral
stationery products featuring
the art of Thomas Kinkade,
known as the “Painter of
Light.” Messenger also intro-
duced the industry to the Box
Set for merchandising, the
highly personalized LIFE fu-
neral stationery product line
and Stationery Builder Soft-
ware for printing stationery
products.

NEW OXFORD,PA— Yazoo
Mills Inc., a leading manu-
facturer of paper tubes and
cores, has added cremation
rollers to their line of prod-
uct offerings. Yazoo now
offers a 2-1/2” O.D. x 18”
long heavy duty cremation
roller. The rollers are de-
signed to reduce floor abra-
sions, aid in casket loading,
and withstand 1000 pounds

of weight. Hundreds of cre-
matories across the U.S. are
now using Yazoo's cremation
rollers at a considerable cost
savings. These rollers are in
stock for immediate ship-
ment. For more information
about Yazoo’s cremation roll-
ers, please visit their website
at www.yazoomills.com/cus-
tom-paper-tubes/cremation-
rollers.aspx.

C.J). Boots Casket

Company Moves
Continued from Page B1

around. Everything we do comes from raw lumber. We
do everything in-house.”

The caskets are made from lumber, 80 percent of which
comes from Indiana. Each casket is handmade from its
wooden exterior to its fabric interior, which can be cus-
tomized with embroidered or photo panels. Rogers recalled
one casket made for a young boy with cancer that had an
interior made from Indiana Pacers jerseys and a logo of
the Fishers Police Department painted on the outside.

The company has made about 20,000 caskets in its 10
years in business. It ships caskets around Indiana and to
14 other states.

Boots said he wanted to keep the company in Anderson
because all of its employees live there.

“We're glad to say that a casket company can help bring

more life to downtown Anderson,” he said.

Copyright © 1999-2008 cnhi, inc. Reprinted with permission The
Herald Bulletin, Anderson, IN. www.theheraldbulletin.com. Contact
Aleasha Sandley, aleasha.sandley@heraldbulletin.com.
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BURLINGTON,IA— EA.C.
Marketing has recently re-
designed their web site at
www.facmarketing.com.

“We see our website as a
fluid tool,” said Derek Bak-
er, Account Executive for
the agency. “It is important
to provide our clients with
pertinent information in a
simple manner with good
design. This is exactly what
our new site does.”

Beyond the fresh design,
visitors will also notice new
samples available on the site.

FUNERAL HOME & CEMETERY NEWS Section B
F.A.C. Marketing unveils New Website,
Newspaper Campaigns

Many of the agency’s prod-
ucts are featured including
newspaper ads, logo design,
web development, TV com-
mercials and radio spots.

EA.C. Marketing has also
utilized their website to
showcase their new news-
paper campaigns, marking
the first time the agency has
offered ready-to-use newspa-
per campaigns. These cam-
paigns cover a multitude of
funeral topics from preneed
to pet services.

EA.C. Marketing is a full-

service marketing agency.
With years of experience and
concentration in the funeral
industry, the professionals at
EA.C. Marketing are dedi-
cated to providing custom
marketing solutions to each
individual funeral home.

For more information on
EA.C. Marketing’s news-
paper campaigns, or any
of their services, please call
800-800-5809. A monthly
e-newsletter is also available.
Sign up at www.facmarket-
ing.com.
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2010 Showcase is a huge success for
Baines Professional Vehicles

New Officers appointed by
The Emblematic Company

Thomas F. Fritz

BUFFALO,NY— The Emblematic Compa-
ny, Inc., of Buffalo, announces new corporate
officers. Thomas E Fritz, formerly president,
moves up to chairman of the board. Mike
Bolo, formerly vice president for sales and
marketing, has been appointed president.
James V. Cox, formerly a vice president, as-
sumes the duties of secretary-treasurer.

Mr. Bolo is a retired DuPont sales execu-
tive and small business owner since 1993.
He joined Emblematic in 2007. He resides
in Eden, NY. Mr. Fritz, a retired Kodak ex-
ecutive and a Marine Corps veteran from
the Korean War, resides in Rochester, NY.
Mr. Cox, a World War II U.S. Navy offi-
cer, has had a long career in Western New
York as the founder of several companies
in the plastics industry. He resides in West
Seneca, NY.

At 89 years old, Mr. Cox came out of re-
tirement in response to a nationwide demand
for military-related items to show support for
U.S. troops and anti-terrorist activities. He
developed a technique featuring a dynamic,
silver embossed vinyl printed with special
U.V. inks which resist fading in direct sun-
light. Custom-designed and copyrighted mil-

Mike Bolo

James V. Cox

itary emblems, representing the Army, Navy,
Air Force, Marine Corps, Coast Guard and
National Guard are laminated to a heavy-duty
magnetized rubber which can be mounted on
any magnetic metal. Using an optional Mag-
Mount device, Emblematic’s emblems can be
displayed indoors in offices, lobbies, family
rooms, dens, etc.

Shortly after the introduction of the mili-
tary service branch emblems in 2004, funeral
homes across the country began mounting
the memorial emblems on their hearses and
coaches in recognition of a deceased veteran’s
service. At the request of funeral directors,
Emblematic extended its family of emblems
to include a group of public service memo-
rial magnets which honor deceased fire/res-
cue and law enforcement personnel. There
are now over 1,900 funeral directors across
North America using Emblematic’s magnets
on their vehicles.

Further information can be obtained
from The Emblematic Company, 9998
Clarksburg Rd., Eden, NY 14057. Call
866-300-0407 or 716-992-9407. Fax 716-
992-8917. Email info@emblematicco.com
or visit www.EmblematicCo.com.

WHEELING,IL— On No-
vember 12, 2009 Baines
Professional Vehicles held a
2010 Showcase at their facil-
ity in Wheeling, IL. “We real-
ly wanted to show people sev-
eral exciting hearses and the
options that are available,”
said John Baines of Baines
Professional Vehicles. A total
of nine new vehicles, includ-
ing two Eagle Cadillac Ech-
elon hearses, an Eagle Cadil-
lac Coupe de Fleur hearse, an
Eagle Cadillac Ultimate Pre-
mier Elite hearse and the one-
of-a-kind Federal Cadillac
Renaissance with a painted
top and special interior that
was displayed at the NFDA
Convention in Boston, MA.
Five of the nine hearses were
pre-sold and one was sold
at the Showcase. “We really
wanted to not only show fu-
neral directors the exciting

options available, but that
funeral directors are buying
them,” said Patrick Baines,
President of Baines Profes-
sional Vehicles. Some of the
other options on display were
portable urn enclaves, limou-
sine-style windows with pri-
vacy drapes, cot mates and
electric tables.

Over 70 funeral directors
who attended were treated
to lunch. Licensed Illinois
funeral directors also had
the opportunity to earn two
hours of CE credit. Speaking
at the showcase were Angela
Jurson from Cadillac Pro-
fessional Vehicles, Randy
Garner of Federal Coach,
Craig McCutcheon of Mc-
Cutcheon Insurance, Bill
Henak of TCF Equipment
Finance and Fred Wolfin-
ger of Eagle Coach Com-
pany. “There are a lot of

questions about the future
of the funeral coach. This
was a wonderful opportuni-
ty for the funeral director to
hear directly from Cadillac
and the coachbuilders about
their plans for the future and
ask them questions,” pointed
out Daniel Baines of Baines
Professional Vehicles. It also
highlighted the available leas-
ing, financing and insurance
options available to them.
About two years ago Baines
Professional Vehicles moved
to their current and larger
facility in Wheeling, IL. “We
wanted to host a showcase
sooner, but with the econo-
my and the re-structuring of
GM, we decided to wait for
the right time. This worked
out perfectly,” said Patrick
Baines. Photos of the 2010
Showecase can be seen on their
website www.4hearse.com.

Tributes.com exhibits Strong Growth

in First Year

Brandon Byerly joins Rob-Win Press

ALLENTOWN,PA— Rob-
Win Press is proud to an-
nounce that Brandon By-
erly has joined the Com-
pany as Sales Representa-
tive for North Carolina and
South Carolina.

Robin Cook, Rob-Win
President, noted that “Bran-
don’s extensive knowledge of
the funeral industry, both as
alicensed funeral director and
asa sales professional provid-
ing preneed insurance prod-
ucts to funeral homes, ensures
his meeting our customers’
highest product quality and
service requirements.”

Mt. Byetly isa Summa Cum
Laude graduate of High Point
University and also graduated

from the Funeral Director’s
program at Fayetteville Tech-
nical Community College. He
has been active in the funeral
industry since 1994 and a li-
censed funeral director in the
state of North Carolina since
1998. Brandon, his wife Ter-
ri, and their children reside in
Thomasville, NC.

Rob-Win Press, headquar-
tered in Allentown, Penn-
sylvania has been supplying
the funeral industry since
1938 with highest quality
register books, service fold-
ers, acknowledgment cards,
portfolio bags and many re-
lated products. The Com-
pany’s long-term success re-
flects meeting the changing

Brandon Byerly

product requirements of fu-
neral homes while offering
old fashioned dedication to
quality and outstanding cus-
tomer service.

BOSTON,MA— Tributes, Inc., the online
resource for local and national obituary news
and multimedia tributes, announced strong
performance in its first official year of busi-
ness since the launch of 7ributes.com in the
fall of 2008. More than 1000 funeral homes
now rely on the Tributes obituary platform in
direct partnership with Tributes or via strate-
gic Tributes partners such as Aurora Casket,
FuneralNet, MK] Marketing and Stewart
Enterprises. Over 50 television and radio sta-
tions across the U.S. have new localized and
customized obituary sections on their websites
powered by Tributes.com and more than half
a million consumers and growing visit Trib-
utes.com and the Tributes Network of media
partners each month for obituary news.

“We have seen tremendous growth in the
Tributes business in all of the areas that will
ultimately drive our success — funeral home
partnerships, media partnerships and con-
sumer engagement,” said Elaine Haney, Pres-
ident of Tributes.com. “Funeral Homes across
the country are realizing that they now have
an opportunity to improve their obituary pro-
gram to deliver better and more cost effective
products for their families while at the same
time generating new revenue streams for their
businesses, driving traffic to their websites and
leveraging the obituary as an important mar-
keting vehicle to promote their offerings lo-
cally and nationally.”

“Tributes.com provides obituaries for our
new web site, but they do much more than
that. Their eternal tribute product helps fami-
lies leverage multi-media capabilities to create
a permanent record that truly communicates
and celebrates their loved ones lives through

—

pictures, video, music, and more —a comfort-
ing solution to the cold, costly and tempo-
rary newspaper obituary,” stated Brandon W.
Burningham CFSP, CPC, Memorial Mor-
tuaries, Cemeteries & Cremation Services.
“By providing this product to my families
at a fraction of the cost of a print obituary,
I also generate revenue for my business and
promotion of my brand and service offerings
throughout the Tributes Network.”

For more information about Tributes.com
visit http://www.tributes.com/global/abou-
tus. Download the Tributes White Paper —
Evolution of the Obituary at http://www.
tributes.com/pdf/Evolution%200{%20
the%200bituary.pdf.
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Becoming a specialist in products and services for the death-
care industry was never the goal of Kanet Advertising. But like
most journeys in life, the fork in the road often leads to excit-
ing, satisfying destinations, places where you suspect you were
meant to be, even though you arrived there by accident.

My journey had an ordinary first step. A leading manufac-
turer of caskets retained our agency to create a coordinated,
multi-faceted campaign to help their customers — funeral home
owners and directors — sell effectively when families choose
cremation. We immersed ourselves in learning not only about
our client’s business but also about their clients’ businesses. We
researched, conducted phone
interviews with their custom-
ers across the country, brain-
stormed ideas, came up with
a plan and implemented it.

Such roll-up-our-sleeves
efforts brought a deep un-
derstanding not only of the
challenges facing our client
and their clients, but of those
shared throughout the death-
care industry. Along the way, I
recognized the challenges of a
changing industry, an indus-
try faced with:

+ Increased competition.
Not just from the likely competitors but even big-box stores,
membership clubs and the Internet.

+ The changing attitude of families who often fail to appreci-
ate and embrace the traditional end-of-life traditions.

+ The aggressive growth of cremation’s popularity.

+  Narrow profit margins, making the creation of new streams
of revenue so important.

I'm not certain why, but these challenges would not let go
of me. Perhaps I had grown weary of spending my time and
talent on frivolous accounts like tanning salons, furriers and
retailers of high-end trinkets. Instead, I became drawn to the
task of figuring out how to create advertising, marketing and
public relations to help businesses in the death-care industry
overcome their challenges.

My search led me to many places. I satin on classes at the na-
tionally acclaimed Cincinnati College of Mortuary Science and
struck up relationships with the professors. I attended trade
shows for the death-care industry where I had a chance not
only to learn of innovative products but also meet the entre-
preneurs behind the products. Before long, a healthy portion
of our agency’s accounts were businesses that provide either
innovative items for funeral home owners and directors to of-
fer to their families, or services which help those in the funeral
industry achieve success.

Kanet Advertising’s position as the ad agency of choice for
products for the death-care industry blossomed. Businesses
started turning to us for our expertise that focused on bring-
ing together manufacturers and sellers of products with funer-
al home owners and directors. It did not hurt that our multi-
tiered campaign for our casket-making client not only was a
significant success but also that one element of the campaign,
the consumer brochure, earned a national award.

Kanet Advertising is a good fit for these clients in many ways.
Most of them are small, hardworking businesses with a creative
product to sell. Our agency has always respected and appreci-
ated the creativity and pluck of America’s small business owners
and we have worked diligently to create efforts to keep them
competitive. Some of these clients had previously engaged the
services of large advertising agencies, only to find disappoint-
ment in being a small fish in a big pond. Others had attempted
to tackle their advertising themselves, but found thata limited
knowledge of advertising coupled with too many other tasks
to juggle was a formula for ineffective marketing or, worse yet,
no marketing at all. With competition increasing daily, many
recognized that professional advice and implementation of ad-
vertising is needed.

So our agency was a welcome option: an award-winning full-
service agency with a comprehensive understanding of the

Charlie Kanet

By Charlie Kanet

death-care industry and a commitment to being as careful about
spending your money as you are. Without the Madison Avenue
overhead and endless staff of junior executives, Kanet Advertis-
ing turns out creative, effective advertising every day. With more
than 30 years in the advertising business, I have developed a net-
work of specialists to turn to as needed. So my clients can be as-
sured of access to some of the best in the business without the
cost typically associated with such a high level of skill.

And just as the funeral industry is built on strong relation-
ships and unmatched service, we focus on making the expe-
rience of working with us not just productive but easy. Gabe
Fikes agrees. He is the owner of Eternal Light, innovative so-
lar-powered cemetery and memorial markers. “When I started
dealing with Charlie and the staff at Kanet Advertising it was
one of the easiest things that I have done to market my busi-
ness. I told them my dream scenario and what I wanted to hap-
pen, and they went about putting a plan into action,” explains
Fikes. “One step always leads to the next. Charlie and his staff
think outside the box, which is what I was looking for. They
are always up to date on any and all new ideas to market not
only my product but my company name as well.”

Our most important measure of a job well done is customer
satisfaction, but when industry organizations want to give us a
paton the back, we will gladly accept it. So when a print cam-
paign for international crematory manufacturer Facultatieve
won both a Stevie Award and a Hermes Creative Award in
2007, we admit to feeling a sense of pride, probably because it
confirms our efforts to create advertising, marketing and pub-
lic relations that truly work. But the most important endorse-
ment comes from our satisfied clients. “It has been a pleasure
working with Charlie and his staff ac Kanet Advertising,” says
Blake Kelley, president and CEO of Timeless Memories,
creators of customized Book of Memories photo albums and
Tribute Videos. “They have a real passion for helping me grow

STEVIE AWARD &
HERMES CREATIVE AWARD

WINNERS

Ll
.

Bt o=
’?AVI:
MToRSs

W COMEETITRO

HAVE
ETITORS

HAUT W AV RO CORe e TITIn | ST COMPETITION

Kanet's Advertising Awards

my business. Their approach goes beyond creating profession-
al ads; they work to identify best practices for marketing my
products.”

Sometimes fate has a way of altering the path on your jour-
ney. My own journey took me places I hadn’t intended to trav-
el, but on arriving I feel right at home. It is my agency’s goal
to guide the way for our death-care clients so that the path to
their success has as few twists and turns and unexpected de-

tours as possible.

Charlie Kanet is president of Kanet Advertising, a Cincinnati-based
agency specializing in marketing, advertising and public relations for
the death-care industry. He can be contacted at (513) 241-2874 or at
ckanet@kanetadvertising.com.

Accubuilt announces Release of 20102 Models

tweaks like improving body lines and adding warm wood
accents really make a big difference.”

Mr. Corona continued, “We focused our efforts on the
S&S and Superior branded Cadillac vehicles because these
are the most popular products we offer. We think our cus-
tomers, as well as the general public, will notice the improve-
ments and see the results in these fresh, new vehicles.”

The new models will be available starting in January of
2010. Interested parties can locate a dealer in their area by
visiting Accubuilt.com or calling 888-324-7895.

Accubuilt’s industry-leading funeral vehicles include the

Continued from Page B4

S&S Coach, Superior Coaches and Eureka brands, as well
as other high-quality, specialty vehicles manufactured under
the DaBryan, Tuscany and Accubuilt brand names.

Accubuilt, Inc. has manufacturing facilities in Lima, OHj;
Springfield MO; and Elkhart, IN. The Company’s specialty
vehicle offerings are certified and approved by the Cadil-
lac Master Coachbuilder program, Lincoln Quality Vehicle
Manufacturer program, Ford Truck Quality Program and
the National Mobility Equipment Dealers Association. For
more information on Accubuilt, Inc. and its extensive ve-
hicle offerings, please visit www.accubuilt.com.
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HOPE Greetings adds
Customization to its

Products

HOPE Sympathy Tissue Packet

o

HOPE Sympathy Handkerchief
O Tho Tond life up his
countenance upon theo,
and give thoo poace.’

Nam 6126

HOPE Peace Handkerchief

JACKSONVILLE,FL—HOPE
Greetings is off to a great
start, since launching at the
National Funeral Directors and
Morticians Association Con-
vention. HOPE (Handker-
chiefs Of Prayer and Encour-
agement) Greetings provides
embroidered handkerchiefs
and tissue greetings custom-
ized with encouraging scrip-
tures and quotes designed to
be given as a unique and prac-
tical gift in lieu of or in addi-
tion to paper cards.

Created in response to a less-
than-fulfilling funeral experi-
ence for their late uncle, Jean-
ine and Cleveland Ferguson
established HOPE Greet-
ings with a desire that fami-
lies receive comfort through a
keepsake that has a more per-
sonal touch. In 2009, HOPE
Greetings launched its website
(www.hopegreetings.com) and
its clientele began to grow.

“My customers love them,”
stated Oscar Rollins, of Law-
son & Rollins Purple Shield
Funeral Home, Inc., Gonza-
les, LA. “The HOPE Greet-
ings products have provided
me with a new and unique
way to customize and improve
the quality of the services we
provide,” he continued.

While many funeral direc-
tors expressed the same senti-
ment, they wanted more from
HOPE Greetings.

“I found through market re-

search and dozens of conver-
sations with funeral owners
across the country, that while
funeral directors saw value in
our innovative products, it
was most important that the
keepsake they provided to
families allowed them to also
promote their services and
business name, serving a dual
purpose,” stated Jeanine Fer-
guson, co-owner of HOPE
Greetings, Inc.

As a result, for wholesale
customers, HOPE Greetings
will individually customize
each handkerchief with the
name of the funeral home.

“What better way to en-
sure that the client, as well as
their family and friends, are
continually reminded of the
excellent service that the fu-
neral home provided,” stated
Cleveland Ferguson, co-own-
er of HOPE Greetings, Inc.

Tissue packets, designed with
four color images and encour-
aging quotations, which are
the other line of custom gifts
HOPE Greetings retails, are
also being offered with an op-
tion to have the funeral homes
name placed on the package.
The tissue packets can be re-
sealed as well as refilled.

For more information on
HOPE Greetings products,
wholesale pricing and offer-
ings, contact 866-998-4299,
or visit www.hopegreetings.
com.
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Rob-Win Press announces New
Products for 2010

Lena Liu Wooden Woodland
Path Urn

ALLENTOWN,PA— Rob-
Win Press, a funeral indus-
try leader providing highest
quality products nationwide
for over 70 years, is proud
to announce its 2010 new
products, the most extensive
in Company history. Rob-
Win President, Robin Cook,
noted, “Our extensive market
research concluded custom-
ers are looking to Rob-Win
for three major new product
lines, reflecting their chang-
ing needs to successfully meet
challenging funeral industry
and economic conditions.”
“Most important, our funer-
al home customers want prod-
ucts based on a proven track
record they know will sell.
Our new Lena Liu American
Rose register book meets this
need, as renowned artist Lena
Lui’s latest addition to her fa-
mous line of successful de-

signs. These include the popu-

New Economical Memorial
Registry Book

lar Guardian Angel, considered
by many as the industry’s most
beautiful angel design. The
American Rose captures the
striking color and intensity of
our national flower, with rich
gold foil accenting this stun-
ning design. Our America The
Beautiful register book series,
successfully celebrating the
American landscape, has been
expanded to include Southern,
Western and Tropical photo-
graphs, increasing the appeal
of this series to people in all
areas of our country.”
Secondly, Cook says, “Fu-
neral homes want more prod-
ucts which meet the needs
of their increasingly budget-
minded families, without sac-
rificing style and beauty. In
response, we have expanded
our line of Economy Regis-
ter Books, adding five new
designs, now available in four
colors for the first time. In

Destiny Casket offers

CUPERTINO,CA— The cre-
mation rate is high and in-
creasing every year. In order to
help funeral homes to increase
profit margins Destiny Cas-
ket has introduced a new line
of Value Caskets. Constructed
with Veneer wood this line
carries a low price tag.

In addition to the Value
Casket line and popular Hy-

Veneer Line

brid line, Destiny Casket also
provides metal and wood cas-
kets as well as other products
such as church trucks and cots
to funeral homes and distrib-
utors. For more information
on the product lines of Des-
tiny Casket please visit www.
destinycasket.com or call 408-
850-0082.

L

America The Beautiful Register Book

™
—

Lena Lui Cultured Marble
American Rose Urn

addition, our new Memorial
Registry book line is perfect
for those seeking the most
economical yet stylish funeral
register book. This new prod-
uct has been exceptionally
well received since its intro-
duction at the NFDA Con-
vention in Boston.”

“Thirdly, our customers rec-
ognize the increasing role cre-
mation will play in the funeral
industry and are demanding
urn products high in quality
and value. Rob-Win’s new
line of Lena Liu Wooden
and Cultured Marble Urns
does both, successfully re-
flecting the quality of Lenas
new American Rose design
at prices meeting the needs
of families seeking economic
cremation services.”

For more information about
Rob-Win’s exciting new prod-
ucts, or existing line of fine fu-
neral products, call Rob-Win
Customer Service at 800-
327-0940 or email Selena at
selena@robwin.com or visit
www.robwin.com.
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L. Huffman Studios partners with
Atneed.com as a national online
distributor for their Memory
Pendants® Line

EVERETT, WA—L. Huffman
Studios, an artist owned and
family operated business lo-
cated in the Pacific North-
west, proudly announce that
Atneed.com, a Chicago, IL
based funeral supply com-
pany, has agreed to become
a national distributor of the
L. Huffman Studios trade-
marked brand of Memo-
ry Pendants® which offers a

— —

timeless way to remember
loved ones who have passed
on with their line of unique
cremation jewelry and lock
of hair keepsakes. “This is
an exciting time for us,”
said Linda Huffman, artist/
owner of L. Huffman Stu-
dios, “as Atneed.com will be
adding Memory Pendants®
to their new merchandising
platform that allows funeral
directors to instantly create a
sophisticated, fully branded
virtual display room and of-
fer the families they serve a
multitude of choices in me-
morial items, merchandise
and services.”

As Daniel Goldman, presi-
dent of Atneed.com explains,
“Good merchandising is fun-
damental to good service. Itis
a customer satisfying process,
and in this industry, serving
customers well is both more
challenging and more impor-
tant than in any other indus-
try I can think of. Our free
on-line format allows Funer-
al Directors to quickly and
gracefully discover, and then
instantly meet the unique
needs of each individual fam-
ily.”

The use of computers and
the internet are becoming
more and more apparent and
is allowing the funeral indus-

try to embrace new technol-

ogy and new business tech-
niques. Atneed.com delivers
both. “We listen carefully to
what funeral directors need
and what families want. We
are constantly adding new
products to the catalog and
developing new features on
the site in response to Funer-
al Director feedback,” Gold-
man says. “We help Funeral
Directors use technology to
enhance their business.”

Linda Huffman, the guid-
ing force behind Memory
Pendants® which are hand-
crafted out of colorful di-
chroic glass, reflect a vibrant
and lively array of colors, and
can be customized to securely
hold memorial ashes, a pre-
cious lock of hair, or both.
Works of art in and of them-
selves, they are a discreet and
elegant way to memorialize
relatives, friends and cher-
ished pets. Since 2003, over
2,000 pendants have been
uniquely crafted with care.
It is Linda’s first-hand under-
standing of the grieving pro-
cess that makes her so sensi-
tive and compassionate to her
customer’s needs.

With a keepsake of their
loved one close at hand, the
bereaved experiences a sense
of comfort and peace through
the grieving process. As beau-
tiful as they are meaningful,
Memory Pendants® keepsakes
are all one-of-a-kind memo-
rials that come in a variety
of styles — many of which
incorporate sterling silver.
Customers select the colors
to be used in their piece and
decide whether or not they
would like the ash and/or hair
keepsakes to be made visible
or non-visible. In addition to
the lock of hair or ash keep-
sake, which is worn around
the neck, non-wearable keep-
sakes include a worry stone,
hanging memorial and a me-
morial ornament with an op-
tional stand.

Atneed.com, Inc. was
founded in 2009 and
launched at the 2009 NFDA
convention in Boston, MA.
The Chicago based compa-

ny provides Funeral Direc-

tors with an easy way to offer
families all the options avail-
able in funeral merchandise
and services. The free, web
based service offers a wide
selection of memorial prod-
ucts specializing in cremation
offerings and allows funeral
directors to have an on-line
store customized with their
own logo, company infor-
mation and images. For more
information about Atneed.
com, contact Dan Goldman
at (866) 449-4495, email
dan@atneed.com or visit
the web site at http://www.
atneed.com.

L. Huffman Studios is a
family-owned and operat-
ed business. Established in
1992, the studio stands be-
hind every Memory Pen-
dant® created with a total

commitment to quality and
the highest possible level
of customer service. Linda
Huffman, the artist/owner
of L. Huffman Studios and
an internationally acclaimed
artist, cartoonist, educator
and fused glass artist in her
own right, is one of the first
few glass artists in the coun-
try to design and create fused
dichroic glass cremation pen-
dants. Driven by a sincere
desire to offer a quality and
unique memorial, each piece
is crafted with a high degree
of sympathy and respect for
the families that they serve.
For information on L. Huff-
man Studios or Memory
Pendants, contact Chuck
Huffman at chuck@huffm-
anstudios.com, call 425-252-
2742 or visit their web site
at http://www.memorypen-
dants.com.

Messenger introduces new Expressions Note Cards

AUBURN,IN— Messenger Corporation, the leading funer-
al stationery supplier in North America, recently launched a
new line of blank note cards entitled Expressions by Messenger.
The note cards are an elegant and professional way for funeral
homes to send a personal message to their families. The cards
measure 5” w x 77 h folded and feature six popular designs
by Thomas Kinkade and Rick Kelley. The 4-color artwork is
beautifully accented with a gold foil stamped border. The cards
are printed on white linen card stock with matching linen en-
velopes. Cards may be requested with a verse.

For more information or to request product samples, please
call Messenger at 800-827-5151.

Messenger, headquartered in Auburn, IN, has been in busi-
ness since 1913 and has grown to be the most innovative man-
ufacturer of funeral stationery products in North America.
Among a long list of their innovations include an extensive
line of funeral stationery products featuring the art of Thomas
Kinkade, known as the “Painter of Light.” Messenger also in-
troduced the industry to the Box Set for merchandising, the
highly personalized LIFE funeral stationery product line and
Stationery Builder Software for printing stationery products.
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AIRLINE R

MARYLAND)

7 DREW REMOVAL SERVICE
aglesiingaircomt 1-888-765-1236 (301) 218-4329
STANDARD <:| $595.00 |::> STANDARD CALL US WHEN YOUR IMAGE MATTERS...

cS @ NI NJ E5 @-IJ-, IJ Cf_j UJ-IT, SHIP-OUT (o 13 Na[e]\] |SERVING WASHINGTON D.C . MARYLAI\.ID * NORTHERN VIRGINIA

* Embalming < Ship-Outs

* Removals * Refrigeration

¢ Arlington Cemetery Drop-Offs
* Transport up to 400 Miles

4 ) i
CONNECT]CUT gm’z} * Dulles Airport « BWI Airport * Reagan Airport

TRADE SERVICE LLC FONERAL & CREATION SERVICES NC. - DCMEO / Baltimore MEO / Virginia MEO

Chris A. Pender, Licensed Funeral Director FLORIDA SHIPPING 1 « Complete Shipping starting at $795.00
S 7 9 5 00 L — - (Excludes Airfare and Permit Fees)
Convenient to all Hospitals ichael . Gendron
. eyepe . SHIPPING OR CREMATION Funeral Director
Nursing Facilities and Airport Nort A PusLic FUNERAL HOME
, _ BEST SERVICE - BEST PRICE - GUARANTEED Tobb W. DREW
24 Hour Professional Embalming * No casket sale LicenseDp DIRECTOR & EMBALMER

and Removal Service

* No add-on charges — one price guaranteed
Complete Shlppmg and ¢ All remains come direct to OUR FACILITY

Cremation Services WE ARE FLORIDA’s FINEST! ,,
Local (203) 808-2226 877-251-0088 i | NASSACHUSETTS)

. dronf lh .
Toll Free (866) 736-3379 www.gendronfuneralhome.com Boston
Contracted bu the Chi fM dical E , Ofﬁ 'I FamiLy OwWNED AND OPERATED r
ontracted by tne Lhief Medical Cxaminers ce
\ J FAGGAS
1 L
] =
IO R AL HSHER EMBALMING SERVICE
HARTFORD TRADE SERVICE Nick Faggas, CFSP ¢ Adrianne & George Faggas
ON SITE CREMATORY Reasonably Priced Shipping & Cremation Services
Kevin K. Riley, Funeral Director Serving North & Central Florida 1 -800-222-2 586
Conuenient‘ To All 24 Hr Professional - -
e, 860-282-4500 G, [ | C3l904-964-6200 for Quote (617) 923-0416
omes , & CEES Semalicaleerviced Independently Owned & Operated by : :
Connecticut Hospice Fax 860-282-0393 Service in the Trade . N 551 Mt. Auburn St. - EXlt 17 Off MaSS. Plke
nc. In Branfor ervice for ears J Gall h 7 L dF I D t
e Frenferd Seeefor 231 o e ensed in L. MA & PA o P.O.Box 169  Watertown, MA 02471
Serving the Chief Medical Examiner’s Office
and All of Connecticut - www.jonesgallagherFH.com -

623 Main St., East Hartford, Connecticut 06108

NEVADA

LAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAALS
A full-service, independent funeral home serving Las Vegas,
North Las Vegas, Henderson and all of southern Nevada .
ONE CALL DOES IT ALL!

PEACE OF MIND. /~ WISHES FULFILLED. We make your shlppmg easy

»> kr f m Quick Turn-Around.
F U \atg AL p§}§\ 1 &I} (702) 485_6500

ICCFA, JFDA, NFDA
NAZAAAAAAZAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAL

SCARANO SHIPPING
= ) Wh lect S Shippi
FLORIDA When you select Scarano Shipping

without the risk.

o First-rate, on-site embalming procedures
that ensure remains arrive from Florida

. | \‘ y’) F ORT MYE RS in quality condition.

The promise that you will never lose
| v ||

VYVVVVVVVVE

)
AAA

AAAA
HAZAALAARAAZAALAAN

M e m O I'l al G ar d e n s ;Z:Z;fz:,f;le .casket sale to a Florida

* One guaranteed price without the risk of

« ida’ Fi hidden ch , add- 1 A
S.W. Florida’s Finest and Most idden charges, add-ons or extra fees Joseph A. Scarano NJ EW}' Yf @ R K
24 hours a day, 7 days a week

Joe Scarano will answer your call

; s N
Fore M fr‘; o Conl personally! Anyuhere 24 HOUR SERVICE - 7 DAYS A WEEK Including Holidays
yers, &ap ’ 1-800-423-5901 In The City That Never Sleeps - Neither Does
North Fort Myers, Estero, www.scaranoshipping.com NERAL
VV@ I/I/ork I/Vlfh YOu, Bonlta Sprlngs Lehlgh Acres Naples, Famlly owned and opemz‘ed (}Q
Not Against You! Port Charlotte, & Punta Gorda g" M A J E s T I c
“h

— & FUNERAL SERVICES
SOUTHWEST FLORIDA ULLIJ)NJQJIJS: T

(800) 511-3569 (718) 521-0095
Fax (718) 529-0316

8 77‘ 9 3 6‘ O 5 S 5 - : A)O (708) 3 8 8"01 29|'L Domestic and International Shipping Specialists

Closest Funeral Trade Service to JFK and LaGuardia Airports
Fax 239-425-9233

Independently

Removals - Embalming - Delivery
Direct Burials - Direct Cremations

Independently Family Owned & Operated

Funeral Director/Embalmer

Owned and Serving Chicago and ~ 189-06 Liberty Avenue
OPerated FFDA P Surrounding Area E-h/sls;l?f\ﬂ'é'\ljbsg'a(%teﬁgéxl\l_;%;:I1.c20m
Since 1954 NEDA Glenn Pomerantz Complete Shipping Package ) g
Managing Director No Casket Sale ¢ Prompt Retrieval TO PLACE YOUR AD HERE
FORT MYERS, FLORIDA 33907 L www.kepourosfuneralservice.com 3 CALL 1-800-321-7479

THE SHIPPING DIRECTORY IS CONTINUED ON THE NEXT PAGE
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NORTH CAROLINA

SOUTH CAROLINA

-

RALEIGH - DURHAM - CHAPEL HILL - BURLINGTON

DIRECTOR SERVICES

SERVING NORTH CAROLINA & NEIGHBORING STATES
EMBALMING * REMOVALS « SHIPPING
TRANSPORT * CREMATION SERVICES

AFFORDABLE SERVICES

SERVING
GREENSBORO - RALEIGH - CHARLOTTE
AIRPORTS

g;{)%

LET US BE YOUR CAROLINA CONNECTION
Providing Quality Service for the Funeral Director for over 25 Years

EARS

336-679-8871

336-751-1107 FAX

336-751-3111
336-655-9654 CELL

ASHEVILLE - MORGANTON - HICKORY - STATESVILLE
NIMT3 - INOOEG - AdIV LA - OHOgSHTIM - ITIASTHOON

GREENSBORO - WINSTON SALEM - HIGH POINT - MOCKSVILLE

(877) 808-3841

Removals * Embalming
uhlb' Transportation

+’ti- u""“ P

Aoy

I 3

é"{:x

D
g

Graveside Directing
Cremains Scattering

Reliable 24 hour Service!
~ Providing Excellent Service Since 1995

. P.O. Box 12684 P.O. Box 1861
Charleston, SC 29422 Greenville, SC 29602
Fax (843) 762-2572  Fax (864) 278-0190

WWW. CarohnaFuneralServwes com

SPROW
MORTUARY SERVICES

Winston-Salem

ELITE TRANSPORT INC

REMOVALS AT ITS BEST

336-817-3104 °* 336-880-4859
ONLY MINUTES FROM WAKE FOREST BAPTIST MEDICAL CENTER
DUKE MEDICAL CENTER + DOUGLAS INTERNATIONAL AIRPORT

SERVING 7 STATES: NC, SC, GA, TN, VA, WV, MD

OHIO)

“Southwest Ohios Most Dependable Trade Service”
Storer Mortuary Transport
PO. Box 33 - Jamestown, Ohio 45335
Phone (937) 302-0306 www.storermortuarytransport.com
Michael A. Storer and Gretchen L. Kell, Owners
24 Hour - Quality Trade Embalming and Removals
Minutes form Cincinnati, Columbus and Dayton, Ohio

Cleveland

ANTHONY PALMIERI
15T CALL SERVICES LLC

Removals all over the Greater Cleveland Area

Fully Insured ¢ Six First Call Vehicles
Call 216=701-8880 24/7

1-800-604-9576

24 Hour Service

PROFESSIONAL SERVICES
For FUNERAL DIRECTORS

TEXAS

Care, Compassion & Integrity
M{d{ pﬂkf‘;nq

'*'»"‘U a ry ‘qf
: f?

Serving
Dallas/Ft. Worth Metro

East Texas North Central Texas

Ship-outs, Cremation, Gravesides, Overland Transportation

www.globalmortuaryaffairs.com

877.216.2708

- J

VIRGINIA

( DREW REMOVAL SERVICE (301) 218-4329 |

SERVING WASHINGTON DC © MARYLAND ® NORTHERN VIRGINIA
SEE OUR AD IN MARYLAND

J \
SLoAN FUNERAL SERVICE, INC.

Fully Licensed Service « Ship In « Ship Out

David ). Sloan, Sr., Owner and Operator
David ). Sloan, Il, LFD
4340 Granby Rd, Dale City, VA 22193

ToLL FREE (877) 580-7481 » (703) 580-7480
Fax (703) 580-8485

www.sloanfuneralservice.com

Ronald Reagan Washington National Airport (DCA)
Washington Dulles International Airport (IAD)
Richmond International Airport (RIC)

We are honored to provide military interments at
Arlington, Quantico and Culpeper National Cemeteries.

We provide traditional funeral services, cremation services, long
distance ground transportation, shipping and receiving services,
disinterments/reinterments, videograph and photograph services.

Located just south of our nation’s capital.
Serving the Washington, DC/Virginia Area.

A\ 4

MEXICO

S

Y

La Paz-Perches

Funeral Homes
& Shipping Services

SHIP-OUTS TO MEXICO, SAME DAY SERVICE

Door to Door Delivery to any C

y or Town in Mexico

3331 Alameda Avenue
El Paso, TX 79905
915-532-2101 Fax 915-532-2780
Salvador Perches (F.D.I.C)
We own funeral homes in Juarez & Monterrey Mexico
“Let us help you in your time of need”

Customize Your Direct Mail Program
Database Files * Reports * Mailing Lists « Email Addresses

Call 1-800-321-7479

NOI\}IS

PUBLICATIONS, INC.

FUNERAL HOME &

CEMETERY NEWS

ANNUAL SUBSCRIPTION
L1 $20.00 Subscription

[] $40.00 First Class

[] $50.00 Canada & Mexico

] $65.00 Outside North America

Name

Address

Zip

Signature

Master Card, Visa, American Express and Discover Orders:

1-800-321-7479
Fax 1-800-321-9040

Return To:
NO 8IS

PO Box 5159, Youngstown, OH 44514
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All ads appear online at
www.nomispublications.com

Mail to:

FUNERAL HOME &
PO Box 5159, Youngstown, Ohio 44514

Fax to: 1-800-321-9040
Call: 1-800-321-7479

E-Mail: info@nomispublications.com

Order online at:
www.nomispublications.com

GETYAYJUMIPJONRYOUR
CI*ASSIEIED, ABVERTISIN

To place an ad

or to view ads
prior to publication

in the

Funeral Home
& Cemetery News,
visit our website at
www.nomispublications.com

,A

Prices Subject to Change without notice.
No Refunds.

DEADLINE IS
THE 5* OF THE
PREVIOUS MONTH

PLEASE NOTE:

We do not take responsibility for
our boxholders. We hope they will
respond promptly in a responsible
manner. PLEASE! DO NOT ask us to
contact Boxholders. Contact can
only be made in writing. NO in-
formation will be given regarding
boxholders.

The Funeral Home & Cemetery News does not
guarantee that the items, positions or services
advertised ave still available, or that the person
inquiring about the ad will obtain a response.
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dtes ANtique Cars/EQUIDMENT .. ..o e e 1
BUSINESS EQUIDIMENT L. e 2
1lIssue....... (up to 50 words) ....... $ 50.00 BUSINESS OPPOITUNITIES ..o it 3
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Additional Words..........c.ceceurenee $ .30 WANTEA 10 BUY ..o
Box Reply Number..........cc......... $ 8.00
Boxed Border........ccceeeeerrricnnnennn. $ 5.00 PTET—— >
Color Background ............cccc...... $10.00 A

Cool-Pak Morgue Coolers
http://daeco.net/morgue.htm
813-264-2273 2P

1\} Customize Your
NO I Direct Mail

e Program

CREMATION EQUIPMENT
FOR SALE: New crema-
tion equipment, processors,
power casket lift tables,
parts and service. Pre-owned
cremation equipment when
available. Phone: (407)620-
2897. Email terry@univer-
salcremationequipment.
com. 2DJF

Database Files
Reports
Mailing Lists

Email Addresses

Funeral Business For Sale 5

CALL For Counts & Costs To
CusTtomize YouR MAILING PROGRAM

TODAY!
1-800-321-7479

RobertPDurant.com
SUPERIOR'

A Legacy of Leadership

Funeral Home and
Business For Sale
Upscale Manayunk-Philadel-
phia. Across from Catholic
Church. 3 BR, marble bath
and kitchen, DR, LR, 7 clos-
ets. Only $375,000. Reply
609-748-1369 or 215-483-
3512. SDJF

visit the
new website

Robert P. Durant

Your Funeral Coach & Limousine Dealer

‘99 SUPERIOR LINCOLN HEARSE - White

$12 495

“f hope you d7] giVe me a ‘05 SUPERIOR CALLIAC 65” LIMO - Silver

chance to serve you!”

‘99 EAGLE COUPE DE FLEUR - White ‘00 GADILLAG FEDERAL HEARSE - Sllver ‘06 CADILLAC S&S 47” LIMO - Black

531505 231795 1121500

New & Previously Used Funeral Coaches & leou31nes
Available from Robert P Durant & Heritage Coach!

215-570-7839

*Plus applicable state tax & fees.

301 Alan Wood Rd., Conshohocken, PA 19428
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NEWSPAPER COLUMN ADVERTISING

The ““Image Building’” Way
To Increase Your Business

e This can be Your column -
published in Your local newspaper.
e With Your photo - Your byline -
Your closing message.
e |t builds identity - Increases prestige -
Always increases business.
e |t takes None of your time -
We do it all for you.
Call or write for a free brochure with
samples of published columns, cost and
details of the program.
Custom Column Service
BOX 488 LEXINGTON, MA 02420
TOLL FREE - 1-800-445-4526...

ot

ha

s cf 0
e

Y n“DS';";‘: ot there . HOME.

e e oo PO

2 o i prantdin s

New 9000 sq. ft. state-of-the-art
Diagnostic and Total Repair Facility
designed for you

We understand
the needs of the Limousine

ASE Certified Technicians and Funeral Industries

We honor most Coach Builder Warranties
MIKE URDA - OWNER

31920 Vine Street ® Willowick, Ohio 44095 ® (440) 516-5466 (LIMO)
www.limotecserv.com

Funl Busn For Sale Cont'd 5

Central New Hampshire
Funeral Home For Sale
Well established funeral
home, serving 50-plus fami-
lies per year. Extensive pre-
paid trust accounts. In busi-
ness at present location for
over 50 years. Call (603)
435-8329. SNDJ

FUNERAL HOME
FINANCING
Our loans preserve capi-
tal, maximize cash flow
and deliver fast, depend-
able financing options for
funeral home acquisition
or refinancing. Call Ken
Kaplan at 215-230-1885
to discuss your scenario
with no cost or obliga-
tion. www.FuneralHome

Loan.com. 5CND)

Funeral Home for sale in
the Northeast, 160 calls,
great facilities, please email
resume and interest to:
kclcds@yahoo.com. Must
have financial ability, own-
er will not finance. SDIF

ARIZONA FUNERAL
HOMES IN COPPER
COUNTRY
One-plus hour away from
Tucson or Phoenix. Mainly
traditional services at 100
annual average. Two loca-
tions in area, a monopoly.
Huge preneed files and well
kept buildings. Family owned
for about 60 years. Potential
unlimited for expansion and
growth. Have your bucks and
financing organized to make
an offer: become qualified by
using Ken Kaplan or whoev-
er! When ready, call (520)
363-5353 or AZMortuary-
4Sale@yahoo.com. SDIF

43-60 Northern Blvd.,

Long Island City, New York 11101

Fully Equipped, with lots of options

e Crown Molding

e Processional Strobe Lights in the grille

e Chrome Wheels

e Upgraded to Renaissance Style Floor & Drapes
* Closed Church Truck Compartment

*69,990°

Funeral Business Wanted 6

Hearses/Limousines

Pennsylvania Licensed Fu-
neral Director, 12 years ex-
perience, seeks opportunity
to purchase a funeral home
in eastern Pennsylvania.
Interested in firms doing 50+
calls. If you are currently con-
sidering the sale of your busi-
ness or may consider a sale of
your firm in the near future,
please contact me. All replies
will be held in strict confi-
dence. Reply to: Nomis Pub-
lications, Inc., PO Box 5159,
Dept. 665, Youngstown, OH
44514, 12)

I
TO PLACE YOUR
CLASSIFIED AD...

Call 1-800-321-7479
or visit
www.nomispublications.com
|

EENERa

1993-2009 Funeral
Coach and Limousine Parts

Shipped Nationwide

Mullen Coach, LLC
800-548-4040

www.MullenCoach.com
8CNDJ

REDUCED TO $41,900
FOR BOTH
Matching set 2001 Eureka
Cadillac Hearse with 47K
miles and 2001 Cadillac
65" 24-hour car with 53K
miles with flip seats. Both
black vinyl roofs on sil-
ver. Southwest PA funeral
home. Excellent condition,
no defects. Serious inquiries
only. Email plh@h-fs.com
or call 412-580-3586. scoir

INVENTORY
REDUCTION

Rick Eichner ¢ 877-299-7775

* Denotes: United States Domestic Sale Only @ this price, all incentives/rebates assigned to the dealer, FOB: LIC, NY. One unit only at this price - subject to prior sale

The New

FUNERAL HOME & CEMETERY NEWS

Previously published as the YB News.

Famiry OwNED AND OPERATED SINCE 1974

NOMIS

PUBLICATIONS, IMNC.

VISIT OUR ALL NEW WEBSITE!

New Look! Expanded Features! Improved Online Directories!

WWW.NOMISPUBLICATIONS.COM
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Hearses/Limousines Cont'd 8

2006 Cadillac Federal
Renaissance Hearse
9,950 miles
Oval Window — Wig Wag
Flag Holder — Urn Enclave
Baby Casket Area
60-Month Lease Available
$7,500.00 down
$599.00 + tax / month

2004 Federal Cadillac
24-Hour Limo
Silver/Black with Flip Seat
60-Month Lease Available
$7,500.00 down
$329.00 + tax / month
S — —

Call Mike or Susan
610-353-2310
1-800-564-2886  sor

)

1999 Cadillac 6 door 47in.
Stretch, black over white,
beige interior. Very clean no
rust 25,000 miles. $7,000.
Phone 1-877-237-3863

I = = .
i.gm l-f

|

2003 Cadillac 6 door 47 in.
Stretch, beige interior, sil-
ver over silver 20,500 miles,
$26,000. Phone 1-877-237-
3863

2003 Lincoln, 100 in. Stretch,
black with black interior, 6
door, 2 drop down TVs, very
clean. 61,700 miles, new tires
and battery. $28,000. Phone
1-877-237-3863

ﬂ':s-ivﬂ- _

2004 Lincoln 100 in. Stretch,
silver with black interior, 6
door, 2 drop down TVs, very
clean new tires and battery.
50,000 miles, $31,000. Phone
1-877-237-3863 8)

Tell them you

saw their Ad

FUNERAL HOME
& CEMETERY

NEWS

HANLEY COACH SALES
1-800-424-9093

COACHES
Wht/Wht Ext/Blue Int 8,000 mi
Silv/Silv Ext/Black Int 35,000 mi
Blk/Blk Ext/Blk Int 44,000 mi
Blk/Blk Ext/Gray Int. 54,000 mi
Drk Blue Ext/Drk Blue Int 37,500 mi
Wht/Wht Ext/Blue Int 28,000 mi
Wht/Wht Ext/Blue Int 43,100 mi
BIk/Blk Ext/Blue Int 72,300 mi
Wht/Wht Ext/Burg Int 66,000 mi
BIk/Blk Ext/Blk Int 47,750 mi
Wht/Wht Ext/Blue Int 62,000 mi
Wht/Wht Ext/Blue Int 24,000 mi

LIMOUSINES
Wht/Wht Ext/Blue Int
Wht/Wht Ext/Blue Int

rk Blue Ext/Drk Blue Int

rk Blue Ext/Drk Blue Int
....Blk Ext/Blk Int
Wht/Wht Ext/Blue Int
BIk/Blk Ext/Blk Int

SPECIALTY VEHICLE
‘Wht Ext/Neutral Int

ADVERTISING DEADLINE IS THE
5t OF THE PREVIOUS MONTH

DON'T LETIT
PASS YOU BY!

2006 Cadillac Federal Coach
2004 Cadillac Superior Coach
2003 Cadillac Superior Coach - We Have 2
2002 Cadillac Superior Coach
2001 Cadillac Superior Coach
2001 Cadillac Masterpiece Coach
2001 Cadillac Eagle Coach
1998 Cadillac M&M Coach
1997 Cadillac M&M Coach
1996 Cadillac Federal Coach
1996 Cadillac M&M Coach
1992 Cadillac Federal Coach

PLEASE NOTE: We do not take
responsibility for our box holders.
We hope they will respond
promptly in a responsible
manner. PLEASE! DO NOT
ask us to contact Box holders.
Contact can only be made in
writing. NO information will be
given regarding box holders.

2005 Cadillac S&S 6-Door Limo
2004 Lincoln Eureka 65” 6-Door Limo
2003 Cadillac Eureka 90” 5-Door Limo
2003 Cadillac Eureka 90” 5-Door Limo
2002 Cadillac M&M 5-Door 90” Limo

1999 Cadillac Eureka 6-Door Limo
1996 Cadillac Superior 6-Door Limo

22,000 mi
32,000 mi
55,000 mi
57,000 mi
54,400 mi
39,000 mi
78,500 mi

2005 GMC Denali XLT 75,000 mi

FINANCING AND Authorized Dealer for
LEASING AVAILABLE
1-800-424-9093 s

Please Visit Our Website at www.hanleycoach.com

WE HAVE SEVERAL
2004 & 2005 COMING IN

St Louis, MO

CONAWAY'’S

P.O. BOX 1132, UNIONTOWN, PA 15401

800 333 2533
724 439 8800 / FAX: 724 439 6404
VISIT OUR WEB PAGE AT:

www.conawaysales.com

2009 HEARSES STILL AVAILABLE
GREAT DEALS!

IF YOU ARE CONSIDERING LEASING:

FINANCING THROUGH TCF EQUIPMENT FINANCE
WE ARE ABLE TO STRUCTURE YOUR FINANCE
TO SUIT YOUR NEEDS.

2008 CADILLAC S&S MEDALIST COACH W/15,300 MILES
BLACK EXTERIOR & BLACK INTERIOR

2006 LINCOLN S&S 46" 6-DOOR LIMO W/20,408 MILES
BLACK EXTERIOR & BLACK INTERIOR

ORDER ANEW
2010 S&S MEDALIST FOR $1240 p/m

2005 CADILLAC S&S 47" 6-DOOR LIMO W/56,308 MILES

(3) 2007 CADILLAC S&S MEDALIST COACH W/24,000 MILES
BLACK EXTERIOR & BLACK INTERIOR

SILVER EXTERIOR & BLACK INTERIOR

2010 CADILLAC ESCALADE W/FULL CONVERSION
BLACK EXTERIOR, GRAY INTERIOR

2010 TAX LAW - BUY NOW -
CAN DEDUCT UP TO $135,000.00
FOR VEHICLE PURCHASE!

FINEST USED VEHICLES IN THE COUNTRY!!!

2004 CADILLAC S&S 90" 5-DOOR LIMOUSINE W/36,408 MILES
BLACK EXTERIOR & BLACK INTERIOR

2007 CADILLAC S&S MEDALIST COACH W/25,027 MILES
BLACK EXTERIOR & BLACK INTERIOR

SERVING THE FUNERAL INDUSTRY
FOR 42 YEARS!!!

WILL SHIP ANYWHERE IN THE COUNTRY
REASONABLE RATES.....WE ALSO SHIP OVERSEAS
WORLD WIDE SUPPLIERS SINCE 1971
LET US HELP YOU WITH YOUR LETTER OF
CREDIT AND FREIGHT FORWARDING NEEDS

ONE STOP FOR EVERYTHING - SERVICE
AND REPAIRS - RESTORATION AND
CONVERSIONS - IN HOUSE STATE OF
THE ART BODY SHOP - LOANER UNITS

2004 CADILLAC FEDERAL 6-DOOR LIMO W/35,408 MILES
BLACK TOP, SILVER BODY, BLACK INTERIOR

2006 CADILLAC S&S MEDALIST COACH W/17,027 MILES
WHITE BODY, BLACK TOP & BLUE INTERIOR

2003 CADILLAC M&M 6-DOOR LIMO W/29,140 MILES
WHITE EXTERIOR AND BLUE INTERIOR

800 333 2533

BLACK EXTERIOR & GRAY INTERIOR

NOT PICTURED-BLACK EXT & BLUE INT, ONE OWNER

NOT PICTURED
2001 LINCOLN S&S 6-DOOR LIMOUSINE, BLACK EXT, BLACK INT, W/48.420 MILES
1996 CADILLAC 6-DOOR W/FLIP SEAT, SILVER EXT W/33,500 MILES

NOT PICTURED
2001 CADILLAC S&S MEDALIST COACH W/45,000 MILES, BLACK EXT

NO NEED TO LOOK ANYWHERE ELSE -

WE HAVE IT ALL!
1997 CADILLAC EUREKA COACH W/46,000 MILES, WHITE EXT & BLACK TOP

CALL FOR INFORMATION ON THE VEHICLES SHOWN AND FOR OUR COMPLETE LIST OF ADDITIONAL LOW MILEAGE UNITS
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1994 Cadillac Hearse, Mill-
er/Meteor. Black with blue
interior, 60K miles, excellent
condition, asking $5,000.
Located in Pennsylvania. Call
Jim 570-706-5434. 8IFM

1998 Cadillac Hearse
$6900; 2001 Cadillac
Limo $6900; 2001 Lin-
coln Limo/Hearse Com-
bo, seats 6 plus cas-
ket $18,900. See all Pix:
www.zrepo.com. 407-
366-0000. 8)

Cadillac Superior Hearse,
43,000 miles. Cadillac Limo
Eureka 6-Door, 10,300
miles. Both 1999, excellent
condition, garage kept, cus-
tom paint light burgundy.
Must see! Both vehicles
$24,900. 610-876-5237. s

7

SUPER

FINANCING

HOME OF
TRIM

MOTORS

DEALS

LEASING

2\

FASTER DELIVERY

NoWNs

PUBLICATIONS, INC.

FUNERAL HOME SEDE

HEARSE SPECIALS

LIMOUSINE SPECIALS

2007 Superior Lincoln Hearse
black/black top/black leather interior, 11,000 miles
Has Matching Limousine

2007 Superior Lincoln Limousine 6-Door
black/black top/black leather interior, 31,000 miles
Great Price $39,000

2004 Superior 68” 24hr Cadillac Limousine
black/black top/black leather interior, 28,000 miles

2002 Federal 65” 24hr Cadillac Limousine
presidential style raised roof, 59,000 miles
Great Price $19,750

CEMETERY NEWS
CALL TODAY TO ORDER YOUR

2006 Superior Cadillac Statesman Hearse
black/black top/black leather interior, 15,000 miles

2003 Cadillac Statesman Hearse
black/black top/black leather interior, only 24,000 miles
$34,900

2003 Eagle Lincoln Hearse
black/black top/black leather interior
Great Price $29,900

1999 Federal Cadillac 6-Door Limousine
silver/silver top/beige leather interior, 31,000 miles
Great Price $9,500

T8 FIRST CLASS
L8 SUBSCRIPTION

Only $40”” per year! (12 issues)
1-800-321-7479

Family Owned and Operated for Three Generations

HEARSE & LIMOUSINE
SALES CORP.

1996 Cadillac 6-Door Limousine
black/black top/black leather interior, flip seat, 25,000 miles
Great Price $8,500

SUPER
DEAL —— CLASSIC COLLECTIBLE ——

2000 Cadillac Statesman Hearse
black/black top/black leather interior, 29,000 miles
$23,900

1985 Eldorado Biarritz Convertible
burgandy/white top/burgandy leather interior, 84,000 miles
Only 2,300 Made, Great Condition
Steal it Now $11,900

2005 Superior Cadillac Hearse
black/black top/black leather interior, 33,000 miles * Great Price $39,799 Like New!

CALL AT PROFESSIONALS CARS, INC.

DAVE STULTZ 1-800-797-4142

SPECIALT

PHONE 800-349-6102 * FAX 516-349-0482 180 DUPONT STREET * PLAINVIEW, NY 11803

WE HAVE THE LOWEST PRI(':ESl

Stock #6591

Stock #6597 Stock #6511 Stock #6579
2002 Cadillac Limousine 2002 Cadillac Limousine 2003 Cadillac Limousine 2004 Cadillac Limousine
$21,150 $21,150 $18,150 $21,150

Stock #6531

LARGEST INVENTORY
AH3AINEA JAIMNOILVYN

Stock #6532 Stock #6415 Stock #6476
2005 Cadillac Limousine 2005 Cadillac Limousine 2005 Cadillac Limousine 2005 Cadillac Limousine
$26,150 $26,150 $23,150 $23,150
PLENTY OF OTHER
HEARSES AND LIMOUSINES
ACCUBUILT ACCUBUILT
AVAILABLE - - Volume Dealer Dealer
Stock #6477
FREE DELIVER 2005 Cadillac Limousine of the Year of the Year
$23,150 2008 2008

E-mail maurizio@shasco.com Cell 516-816-9065

E-mail jv4203@verizon.net Phone 201-851-7492

Internet Manager - Maurizio "MQO" Misilli

New Jersey Office — Joe Vasta

SPECIALTYHEARSE.COM
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NEWTOWN MOTORS

2003 Federal Cadillac
Hearse
2003 Federal Cadillac
6-Door Limo

Matching Pair — Silver/Blue
60-Month Lease Available

$10,000.00 down on

the pair of vehicles
$849.00 + tax / month

- — e

W _‘_,-3;_.-__ i __IJ o

Pt : E g TR ﬂ gI:
Call Mike or Susan

610-353-2310
1-800-564-2886 s

&

fos=ea

Richard Palandech

2010 Chevy Express Van w/casket
table & entry ramp

2010 Chevy Suburban w/custom
casket tbl w/8 built in rollers w/
entry ramp

2010 Cadillac Hearse, blk

2004 Chev Astro Van wicasket tbl, blu

2002 Cadillac Superior Coach, blk,
35k mi

2000 Chevy Suburban w/casket
table & entry ramp

1998 Cad S&S Masterpiece Coach, blu

1997 Cad Eureka Coach, blk

1994 Cad Eureka Coach, blk, 36k mi

1994 Chevy Suburban, blue/silver

1990 Cadillac Funeral Coach, blk

1988 Cadillac Superior Coach, slvr/sivr

e 8BJ
Call (708) 423-4747

NEWTOWN MOTORS

2006 Federal Cadillac
Hearse — Silver/Black

2006 Federal Cadillac 24-hr
Limo - Silver/Black
2004 Federal Lincoln 24-hr/
6-Dr Limo — Black/Black

2004 Federal Cadillac 24-
hr/6-Dr Limo - Silver/Black

2003 Federal Cadillac
Hearse - Silver/Blue
2003 Federal Cadillac 6-Dr
Limo - Silver/Blue
1996 Fleetwood Cadillac
Limo - Grey/Black
Call Mike or Susan
610-353-2310
1-800-564-2886

8DJF

CLASSIFIEDS
ONLINE
Call
1-800-321-7479
or visit
www.nomispublications.com

We will /end you money on your
Insurance Assignments
Immediately! Our rate is

3%

Serving Funeral Directors Since 1988

Mortuary Financial Services, Inc.
(972) 238-7700

1750 N Collins Blvd #114 ¢ Richardson, TX 75080

Customize Your Direct Mail Program
Call 1-800-321-7479

s

NO

2005 CADILLAC EAGLE HEARSE

COACH SALES
CLEVELAND OFFICE

1-888-321-6613

11723 Detroit Avenue - Cleveland, Ohio 44107

el
2004 CADILLAC EAGLE OVAL WINDOW HEARSE

Page B17

PUBLICATIONS, INC. J

black with gray leather hite wi lue leather
gray 216-228-2290 - Fax 216-226-3624 white with blue leathe
HEARSES LIMOUSINES
2009 . »;%%’Z« ' 2005
Cadillac Imperial Hearse Ext Table..........c.ccccoureune. black/black leather t‘r ;ﬁ M Lincoln S&S 6-door black/black leather
Cadillac Imperial Hearse...........cccoovvurrninnnensssnnnnns black/black leather Cadillac $&S 6-door (2 in Stock) wuvwmmwrrssessnssnsenss blue/blue leather
2005 MID _WINT!R Cadillac S&S 6-UOOF .....vvvvvveresssesrernerressnees white/blue leather
2004
Cadillac Superior Hearse.............ocouvvnennncrneseriennenns black/blue leather Cadillac LCW 6-d hitelblue leath
adillac B (1) CFR white/blue leather
i black/
Cadillac Eagle Hearse ackigray leather CI'E ARANC! Lincoln LCW 24 Hour (2 in tocK) .........gold/black top/black leather
2004 2003
. . . a3 %
Cadillac Eagle Oval Window............ccccouseeerssnee white/blue leather %‘g We Have A Cadillac S&S 6-40O0F ...rocevrvrrreerrerrsenreen gold/black top/black leather
2002 . Cadillac S&S 6-door..........cccvvururrrrrunnns white/black top/black leather
Great Selection Of
Cadillac Superior Hearse.........cccccevrrverernnesenennnnes black/black leather L t M d I C A 2000
2001 ) ate oae ars i Cadillac Superior 24 Hour.........cccceeveererensens black/blue leather
i 1998
Cadillac Eagle Hearse black/gray leather TO C hoose From i .
Cadillac S&S 6-dOOr .........ccorurererrrssesesssinens white/burgundy leather
o CALL TODAY 1”
Cadillac Eagle Hearse white/blue leather Cadillac S&S 6-0OOT ........cevrmmmmrrrmrrrrrrerseseens white/blue leather
1999 ngg« %
Cadillac S&S Hearse ..........cccoeoeeeeecnseneneseeseeenes black/blue leather FIRS;[(;O(;ALL

Chrysler Eagle 1st Call black/gray interior

blue/blue leather

Cadillac S&S Masterpiece

2004 CADILLAC LCW 6-DOOR LIMO
white with blue leather

2000 CADILLAC SUPERIOR 24-HOUR LIMO
black with blue leather

2000 CADILLAC EAGLE HEARSE
white with blue leather

] Lucky 7 Year Sale at our CINCINNATI OFFICE 1-888-321-6613 ]
HEARSES LIMOUSINES
2000 Cadillac Eagle ARMORED Flower Car, Two Thousand Actual Miles .................. $23,777 1999 Cadillac Chicago Armor, 5-Door, 907, Silver, 45K MIS ...........ccccoveveiiiieiieieieeens $6777
1998 Cadillac M&M, 47K MIS, BIACK .......ceiiiiiiiiiiiiieeee e 1999 Cadillac DaBryan, 5-Door, 907, Silver, 62K MIS..........ccoiiiiaiiiiieie e $6777
1996 Cadillac Superior, 75k mls, One Owner, Minor Rust 1998 Cadillac S&S, Commercial Glass, Gold, 58k mls, Not Nice .........cccccceevvveeviireennen. $4477
1995 Cadillac Masterpiece, 49k mls, Navy BIUE ..........ccccoiiiiiiiiiiiiiiei e 1998 Cadillac 6-Door, Light BIUE.........cciiiiiiiiiiiiie e $4977
1994 Cadillac S&S, Commercial Glass, Blue, Some Rust............cccoooiiiiiiiiiiiiiicces $3577 1998 Cadillac Superior, Silver, 82k mls, One Owner, Overheats! ...........cccccoovvcvreiieninene $1677
1994 Cadillac Federal, 71k mls, Navy Blue............ccccoeeerenne 1996 Cadillac Superior, 65”7, Navy, Flip Seat, 26K MIS.........ccccooiiiiiiieiieeee e $4477
1993 Cadillac Superior, Silver, 58k mls, Some Rust 1993 Cadillac, 6-Door, Black, 129k mls, Dependable ...........cccccceeeiiiiiiiiiiiiiiiie s $1977
1980 Cadillac S&S, White, 5K MIS .....ccueiiiiiiiiiiie i 1992 Buick Eureka, Navy, 27k mis, Like NEW .........ccoiiiiiiiiiiiiiieiie e $3277

Visit our website at www.americancoachsales.com




Page B18

FUNERAL HOME & CEMETERY NEWS Section B

Classified

JANUARY 2010

RELIABILITY « SELECTION « QUALITY

COUNT ON US!

s

’09 S&S & SUPERIORS IN STOCK
FOR IMMEDIATE DELIVERY!

NEW ’09 WHITE
SUPERIOR STATESMAN - $73,900*

*Plus tax, title & fees.
WWW.

NEW ARRIVALS

HeritageCoach -

‘01 Eureka, Black, 44K Miles ..................... $25,500°
01 Federal Hearse, White, 15K Miles..........$26,900"
04 Lincoln Federal Hearse, Black, 35K Miles.$41,000"
add a'05 Lincoln, Black, 6 Door.....pkg $69,000°
add a second 05 6 Door............... pkg $89,000°

15 Limos 2000-2003
PRICED $13,000-527,500'
GHECK OUR WEBSITE FOR DETAILS!

com [ A Legacy of Leadership
] —

301 Alan Wood Rd. Conshohocken, PA ¢ 610-862-0560

2003 CADILLIAC SUPERIOR STATESMAN
==

FE 4

1995 CADILLAC S&S MASTERPIECE

e
i

office

770-419-0690

L AN WS\ CHUCKHOUSTON
BRAD BROOKS

249 Cobb Parkw

1-800-477-0646

Cadillac - Lincoln

Hearses - Limousines - First Call Cars

FINANCE AND
AVAILABLE!

With Approved Credit

For more details contact

HARRIS RADFORD

Visit
www.hou

ine at:
rse.com

JIM HOUSTON Aﬂ/
OLEN MORRISON &,

Help Wanted 9

SALES MANAGERS
Twelve Florida locations. Sales
managers needed. Indepen-
dent owner. Leads, direct mail.
Great commission, excellent
facilities. Come Grow With
Us. 386-235-8045. 9IFM

Funeral Director
FL. FO Lic. FD Manager
Great Salary
Multi. Locations
Fax resume to 386-615-0073

To place Your
Classified
Ad...

NO > IS

PUBLICATIONS, INC.

CEMETERY NEWS
Call
1-800-321-7479
or visit
www.nomispublications.com

HOUSTON BROTHERS, Inc.

PROFESSIONAL FUNERAL CARS - SALES & LEASING

2002 FORD E-250 VAN

Sales and Distribution
Pros Wanted!

Rob-Win Press, a 70 year
old supplier of highest qual-
ity printed and other funeral
supplies is expanding their
Sales and Distribution Team.
If you are currently selling
to funeral homes or have
funeral director experience,
and want the opportunity to
earn significant additional in-
come by selling our product
line, we want to talk to you.
Territories available include,
New England, Ohio, Tennes-
see, Kentucky, West Virginia,
several Gulf States, and mul-
tiple opportunities west of
the Mississippi River.

This is a commissions
based, independent sales
position requiring weekly
travel throughout your ter-
ritory. Our products include
register books, urns, ac-
knowledgment cards, ser-
vice folders and many other
funeral products. We provide
sales leads, training, advertis-
ing/promotion support and
leadership. You provide the
sales expertise.

Qualified candidates
should e-mail a cover
letter and resume attach-
ment to Pete@Robwin.
com or fax both to 610-
776-1433, attention Pete
Bennett. Visit our website
at www.robwin.com. o

2008 CADILLAC KRYSTAL

1999 CADILLAC SUPERIOR HEARSE

K

KRYSTAL ENTERPRISES

T e TR ]

=, 0

770-919-2003

arietta, GA 30060
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ND OF THE YEAR SAVINGS

START THE

car” Yedr

With A NEW Hearse or Limo!

CALL TODAY!

1952

The Parks Family of Professional Vehicles

— . 2005 EAGLE COACH CADILLAC“ULTIMATE"”
LS (‘) M i@ suPeReR Silver with a gray leather interior and only 27K miles

Lease for $729.00 Plus TTL

We have a fantastic selection of Pre-Owned vehicles
that just came in from a RECORD BREAKING NFDA Show!

CELERIETR LT S

2009 Eagle Coach 1st Call Vehicles 2009 Eagle Coach Cadillac “Echelon” 2009 S&S Coach Cadillac Medalist
All Black w/Gray Interior - Full Removable Casket Floor w/Rollers - Stow & Go Al Black w/Black Leather Driver’s Compartment - Gray Casket Compartment All Black w/Gray Casket Compartment - Bumper Portector Carpet - Back Up
Seating - Removable Side Panels w/Chrome Bows - Full Vinyl Top - Deluxe Chrome - Electric Extend Table - Urn Enclave - Slick Top (No Vinyl Top) - Alarm Sensor - Chrome Wheels & MUCH MORE!
Pkg. - Cot Mate Stretcher Protection System - Urn Enclave & MORE! Limo Style Windows w/Casket Compartment Moon Roof CADILLAC REBATE $3,500.00-Call For Pricing!
End-of-Year SAVINGS On This Vehicle CALL TODAY! CADILLAC REBATE $3,500.00-Call For Pricing!
i Hudy "

2007 Eagle Coach Cadillac “Ultimate” 2006 Federal Coach Cadillac 46" Raised Roof 2006 Superior Coach Cadillac Statesmen
All Black w/Gray Casket Compartment - Um Enclave - Crown Band - Lwr. Chrome All Black w/Black Leather - Recessed Full Size Spare Tire - Emergency All Black w/Blue Leather - High Mileage 64,000 Miles - Car s In GREAT SHAPE -
Band - Flag Staffs - Flag Storage Compartment - Extend-A-Sill Bumper Protector - Unlock Button - Flat Floor Feature - Factory Warrantie SAVE Tens Of Thousands Over A NEW Car

“B”Pillar Chrome - Left Hand Hinge - Factory Warranties Lease For $759.00/month szt TTL Call For Pricing - This Car Won't Last!

2005 Eagle Coach Cadillac “Ultimate” 2005 LCW Lincoln 65” Cohort 24 Hour 6-Door 2005 Superior Coach Cadillac Statesmen

All Black w/Blue Leather - Extend-A-Sill - Rear Bumper Portector - Lower Al Silver w/Blue Leather - Raised Roof - Rev. Center Seat - Partition - AM/ All Black w/Blue Leather Interior - Chrome Wheels -
Chrome - Crown Band - “B” Pillar - Only 22,000 Miles FM/CD - Flat Screen On Partition - All Serviced & Ready To Go! Factory Warranties - All Serviced And Ready To GO

Call For Pricing - This Car Won't Last! Lease For $599.00/month zée TTL

2001 Krystal Coach Cadillac Hearse 2000 Eureka Coach Cadillac Six Door Limo 1994 S&S Coach Cadillac “Victoria” Hearse
All black with only 29,000 miles on it. All silver with a blue leather interior with only 68K miles Allsilver with only 43K miles, % top and a custom
Very clean car, chrome wheels, left hand hinge Very clean car inside and out, and is ready to go. Burgundy interior. Car is very nice and is ready to go.
Lease For $445.00.00/month zéx. TTL Lease For $260.00.00/month st TTL Purchase For $4,500.00

OfferingiliOP Dollar
For Your Late/Model lrade

' -
2003 Federal Coach Cadillac Hearse 2000 Superior Coach Cadillac Hearse 2000 Superior Coach Lincoln 6-Door
All Black w/Chrome Wheels - Very Clean - Only 28,000 Miles Black Top w/Gray Body - Black Leather Interior - Nice Car Inside & Out! - All Black w/Black Leather - Only 32,000 Miles - Very Clean - One Owner -
Lease For $639.00/month zéxe TTL Just Serviced Same As 2010 Lincoln
Purchase For $19,900.00 Lease For $349.00/month s TTL




