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Eternal Image enters college and
university market through agreement
with Collegiate Licensing Company

Eternal Image’s Texas Tech University CLC Licensed Casket

FARMINGTON HILLS,MI— Eternal Image,
Inc. (OTC:ETNL.PK), a public company
engaged in the design, manufacturing and
marketing of licensed brand image funer-
ary products such as caskets and urns, an-
nounced it has executed an agreement to
design, manufacture and market a line of
university branded funeral products across
the United States. The line
will include collector-qual-
ity urns, caskets, markers/
memorials and vaults.
“This agreement came
about because we were
called by a university that wanted to ex-
pand its offerings to its alumni with a
higher quality product and had learned
about Eternal Image through the market-
ing of some of our other lines,” said Clint
Mytych, CEO Eternal Image. “Our sub-
sequent discussions with Collegiate Licens-
ing Company expanded the opportunity to

ViscHER FUNERAL SUPPLIES

** Your Ferno Washington Distributor **

(800) 752-8767
15) 9579601

Some of the first licensed
schools include Purdue,
Southern Methodist, West
Point, LSU, Arkansas,
Texas Tech and Syracuse

other colleges and universities, and here we
are with several licensing agreements that
form the bedrock of what we anticipate
will be a long-term relationship with in-
stitutions of higher learning.”

Universities rely on alumni investment
through donations and the marketing
of memorabilia to help fund operations,
scholarships and endow-
ments. It is estimated that
the retail market for colle-
giate licensed products will
surpass $3 billion in 2007.
Royalties from the sale of
these diverse products support many uni-
versity initiatives including scholarships,
operations and athletic departments.

“The market for collegiate licensed
products has expanded a great deal over
the past ten years,” said Missy Peterson,
CLC’s Non-Apparel Marketing Coordi-

CONTINUED ON PAGE B4

Quality & Service Proven Over the Ages

Ferno® Model # 24
Multi-Level, One Man® Mortuary Cot

Rainman Umbrellas

12-62" Fiberglass Shaft Umbrellas $156.00
12-60" Metal Shaft Umbrellas $120.00

Silkscreen available

500-005-2078

HAsk for Judy

Rainman Umbrellas 7632 Sayne Ln. Knox. TN 37920

Passages International, Inc. introduces
Green, Eco-friendly Caskets

ALBUQUERQUE,NM— As concerns about
the environment heighten and consumers
attempt to forget the record energy and
food prices of 2008, interest in green fu-
neral alternatives grows. As part of its mis-
sion to provide green funeral merchandise
to funeral homes and families, Passages
International Inc. is pleased to announce
the introduction of its unique line of Eco-
friendly Caskets.

“This type of casket has been widely used
in Europe for a decade,” says Passages Pres-
ident, Darren Crouch. The product has
been perfected in England where there are

over 200 green cemeteries in operation to-
day.”

These unique caskets are perfect for fami-
lies that often opt for “simple” alternatives
and have typically rejected traditional prod-
ucts and services. Until recently, there have
been few choices for these families that fre-
quently end up selecting direct services and
minimal products because they see little
value in traditional offerings.

Passages offers two new casket designs: Wil-
low and Seagrass each available in two sizes.
The small caskets are 5°9” long and 20” wide

CONTINUED ON PAGE B8
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Ferno® Model # 34 & 36

Dressing Tables (34 Folding*)

Industry Leading 1000 Ib.
Ferno® Mini Maxx Mortuary Cot

For THE CompPLETE FERNO® LINE AND MORE
VisiT Our WEBSITE AT
WWW.VISCHERFUNERAL SUPPLIES.COM

Don’t be fooled by imitations
there is only 1 Ferno-Washington
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of Events

CONVENTIONS

Empire State Green Indus-
try Show - Jan 7-9, Rochester
Riverside Convention Cen-
ter, Rochester, NY. Exhibits.
(518)783-1134.

Alliance of lllinois Cemete-
rians - Jan 22-23, 2009, Best
Western Prairie Inn, Galesburg,
IL. Exhibits. (217) 789-2340.

South Carolina FDA Mid-
winter Conference & Expo
- Feb 2-4, Columbia Met-
ropolitan Convention Cen-
ter, Columbia, SC. Exhibits.
(800)445-3427.

Intl Conference of Funl
Service Examining Boards -
Feb 26-27, Kings Mill Resort,
Williamsburg, VA. (479)442-
7076.

Georgia FDA Midwinter
Expo - Mar 2-3, Georgia Rail-
way Train Depot, Atlanta, GA.
Exhibits. (770)592-8002.

California Assoc of Public
Cemeteries - Mar 26-28,
Embassy Suites Hotel, San
Luis Obispo, CA. Exhibits.
(888)344-9858.

Washington Cemetery &
Funeral Assoc Spring Con-
ference - Mar 27, Embassy
Suites Hotel, Lynnwood, WA.
(888)522-7637.

Preferred Funeral Directors
Intl - Mar 28-31, The Parker,
Palm Springs, CA. (888)655-
1566.

North Dakota FDA - Apr 6-8,
Ramada Plaza Suites, Fargo,
ND. Exhibits. (701)360-3118.

Oklahoma FDA - Apr 6-8,
Doubletree Hotel & Tulsa
Convention Center, Tulsa, OK.
Exhibits. (405)843-0730.

lowa FDA - Apr 14-16, Gate-
way Hotel & lowa State Con-
vention Center, Ames, IA.
Exhibits. (800)982-6561.

Catholic Cemeteries of the
West - Apr 14-17, Sheraton
Park Anaheim, Anaheim, CA.
Exhibits. (408)296-4656.

ADEC - Apr 15-18, Hyatt
Regency Dallas, Dallas, TX.
Exhibits. (847)509-0403.

Oregon FDA - Apr 16-19,
Phoenix Grand Hotel, Salem,
OR. Exhibits. (800)304-5095.

NFDA Professional Wom-
en’s Conference - Apr 17-19,
Sheraton Austin Hotel, Austin,
TX. (800)228-6332.

ICCFA - Apr 20-23, Manda-
lay Bay Resort & Casino, Las
Vegas, NV. Exhibits. (800)645-
7700.

OGR - Apr 22-25, 2009,
Gaylord Opryland Resort and
Convention Center, Nashville,
TN. Exhibits. (800)637-8030.

Kansas Funeral Directors
& Embalmers Assoc - Apr
26-29, Capitol Plaza Hotel, To-
peka, KS. Exhibits. (785)232-
7789.

Nebraska FDA - Apr 27-
29, Embassy Suites Down-
town, Lincoln, NE. Exhibits.
(402)423-8900.

Michigan FDA - May 4-7,
Soaring Eagles Resort,
Mt. Pleasant, MI. Exhibits.
(800)937-6332.

Minnesota FDA - May 5-7,
The DePot, Minneapolis, MN.
Exhibits. (763)416-0124.

South Dakota FDA - May 11-
12, Rapid City, SD. Exhibits.
(605)246-9466.

North Carolina FDA - May
11-13, Twin City Quarter,
Winston-Salem, NC. Exhibits.
(800)616-2332.

South Carolina Morticians
Assoc - May 11-14, Charles-
ton, SC. Exhibits. (866)711-
3103.

California FDA - May 18-20,
Dolce Hayes Mansion, San
Jose, CA. Exhibits. (800)255-
2332.

Ohio FDA - May 20-22, Hyatt
Convention Center, Columbus,
OH. Exhibits. (800)589-6332.

South Carolina FDA - Jun
6-8, Myrtle Beach Resort at
Grande Dunes, Myrtle Beach,
SC. Exhibits. (800)445-3427.

North Carolina and South
Carolina Cemetery Asso-
ciations - Jun 7-9, Embassy
Suites, Kingston Plantation,
Myrtle Beach, SC. Exhibits.
(803)419-0768 or (336)874-
2974.

Tennessee FDA - Jun 7-9,
Marriott Hotel, Franklin, TN.
Exhibits. (800)537-1599.

West Virginia FDA - Jun
7-11, Marriott Hotel, Charles-
ton, WV. Exhibits. (800)585-
2351.

Funeral Directors & Morti-
cians Assoc of North Caroli-
na-Jun 8-11, Embassy Suites,
Winston-Salem, NC. Exhibits.
(877)639-1400.

Texas FDA - Jun 8-12, Hyatt
Regency & Palmer Event
Center, Austin, TX. Exhibits.
(800)460-8332.

Independent Funeral Direc-
tors of Florida - Jun 11-14,
Renaissance Resort World Golf
Village, St. Augustine, FL. Ex-
hibits. (850) 222-0198.

Arkansas and Louisiana Fu-
neral Directors Associations
- Jun 14-16, The Bourbon
Orleans Hotels, New Orleans,
LA. (337)289-5950.

Virginia FDA - Jun 14-17,
Hotel Roanoke, Roanoke, VA.
Exhibits. (804)264-0505.

Georgia FDA - Jun 14-17,
Hyatt Regency Hotel, Savan-
nah, GA. Exhibits. (770)592-
8002.

Pennsylvania FDA - Jun 15-
17, Holiday Inn Harrisburg/
Hershey, Grantville, PA. Exhib-
its. (717)545-7215.

Wisconsin FDA - Jun 15-18,
Kalahari Resort, Wisconsin
Dells, WI. Exhibits. (800)648-
5580.

Maryland State FDA - Jun
20-25, Clarion Resort, Ocean
City, MD. Exhibits. (888)459-
9693.

Alabama FDA - Jun 21-24,
The Grand Hotel, Point Clear,
AL. (334)956-8000.

Florida Morticians Assoc -
Jun 21-25, Ramada Inn and
Conference Center, Tallahas-
see, FL. (850)224-2139.

Funeral Directors Assoc of
Kentucky - Jun 22-24, Hyatt
Regency Louisville, Louisville,
KY. Exhibits. (800)866-3211.

Idaho Funeral Service As-
soc - Jun 28-Jul 1, Whitetail
Resort, McCall, ID. Exhibits.
(208)888-2730.

lllinois FDA - Jun 28-Jul 1,
Crowne Plaza Hotel, Spring-
field, IL. Exhibits. (800)240-
4332.

Cemetery Assoc of Tennes-
see and Georgia Cemetery
Assoc - Jul 26-28, Double
Tree Hotel, Chattanooga, TN.
Exhibits. (615)714-9605.

NFDMA - Aug 1-5, Detroit
Marriott & COBO Convention
Center, Detroit, MI. Exhibits.
(800)434-0958.

CANA - Aug 19-22, Marriott
City Center Hotel, Denver, CO.
Exhibits. (312)245-1077.

Washington State FDA -
Aug 23-25, Campbell’'s Re-
sort, Chelan, WA. Exhibits.
(253)588-7111.

New York State Assoc of
Cemeteries Fall Conference
- Sep 13-16, Sagamore Resort,
Bolton Landing, NY. Exhibits.
(518)783-1134.

New Jersey State FDA - Sep
21-24, Bally's Atlantic City,
Atlantic City, NJ. Exhibits.
(800)734-3712.

Washington Cemetery &
Funeral Assoc - Sep 23-27,
Coeur d'Alene Golf & Spa
Resort, Coeur d'Alene, ID.
Exhibits. (888)522-7637.

Catholic Cemetery Confer-
ence - Sep 29-Oct 2, Chicago
Hilton & Towers, Chicago, IL.
Exhibits. (888) 850-8131.

Selected Independent Fu-
neral Homes - Oct 7-10, Hard
Rock Hotel, San Diego, CA.
Exhibits. (800)323-4219.

Pennsylvania Cemetery,
Crematory & Funl Hm Assoc
- Sep 27-29, 2009, Pittsburgh
Institute of Mortuary Science,
Pittsburgh, PA. (717)236-
9970.

NFDA - Oct 25-28, 2009,
Boston Convention & Expo
Center, Boston, MA. Exhibits.
(800)228-6332.

Professional Grounds Man-
agement Society - Oct 28-31,
2009, Louisville, KY. Exhibits.
(800)609-7467.

CFSA Fall Conference - Nov
16-17, 2009, Crowne Pla-
za, Indianapolis, IN. Exhibits.
(847)295-6630.

2010
ICCFA - Mar 10-13, 2010,
Grand Hyatt & San Antonio
Convention Center, San An-
tonio, TX. Exhibits. (800)645-
7700.

Kansas, Missouri and Ne-
braska Funeral Directors
Associations Tri-State Con-
vention - May 2-5, 2010,
Overland Park Convention
Center, Overland Park, KS.
Exhibits. (785)232-7789 or
(573)635-1661 or (402)423-
8900.

West Virginia FDA - Jun
6-10, 2010, Marriott Hotel,
Charleston, WV. Exhibits.
(800)585-2351.

Virginia FDA - Jun 13-16,
2010, Newport News Marriott
at City Center, Newport News,
VA. Exhibits. (804)264-3260.

Catholic Cemetery Con-
ference - Sep 14-17, 2010,
Omaha Hilton, Omaha, NE.
Exhibits. (888) 850-8131.

SEMINARS/MEETINGS

The Funeral Service Profes-
sional Association - meets
every Sunday night online at
8pm for discussion at www.
embalmer.com.

ICCFA Wide World of Sales
Conference - Jan 13-15, Las
Vegas Hilton, Las Vegas, NV.
(800)645-7700.

National Center for Death
Education Online Courses
- Jan 12-Feb 6, Spiritual Care
for Patients with Dementia
and their Families; Feb 16-
Mar13, Caring for Children
and Families: Providing Psy-
chosocial and Spiritual Assis-
tance; Apr 6-May1, Psychoso-
cial Needs at the End of Life;
May 5-29, Bereavement Care:
Current Concepts and the Ap-
plication to Practice; Jun 8-Jul
3, Complementary Therapies;
Sep 14-Oct 9, Drawing Lines
in the Sand; Oct 19-Nov 13,
Spiritual Issues at the End of
Life. 617-928-4649 or ncde@
mountida.edu.

The Academy Training
Dates - Jan 20-23, Advanced
Funeral Planning 101; Jan
27-28, Family Service Follow-
up Programs, Michigan; Jan
30, Cremation Solutions,
Chicago, IL; Feb 3,Cremation
Solutions, Wisconsin; Feb
4-5, Boomers and Beyond,
Wisconsin; Mar 24-25, Boom-
ers and Beyond, Indiana; Mar
26-27, Community Presenta-
tions; Apr 21-24, AFP 101;
Apr 28-29, Financial Aspects
of Advance Funeral Planning;
Jun 8-9,Boomers and Be-
yond; Jun 10-11, Community
Presentations; Jul 21-24, AFP
101; Sep 10-11, Boomers and
Beyond; Sep 15-16, Family
Service Follow-up Programs;
Oct 20-23, AFP 101; Oct
27-28, Financial Aspects of
Advance Funeral Planning;
Jan 19-22, 2010, AFP 101.
The Academy Training Center,
Franklin, OH, unless otherwise
noted. (800)331-6270.

Alabama FDA Midwinter
Meeting - Jan 19-20, Birming-
ham Marriott, Birmingham,
AL. (334)956-8000.

South Carolina Cemetery
Assoc Winter Workshop -
Jan 25-26, Embassy Suites, Co-
lumbia, SC. (803)419-0768.

Maryland State FDA Mid-
winter Retreat - Feb 6-8,
Clarion Resort, Ocean City,
MD. (888)459-9693.
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Assoc of California Crema-
tionists Operators Train-
ing - Feb 11, Embassy Suites,
Sacramento, CA. (562)596-
0464.

MKJ Marketing Seminars
- Feb 9-12, “Receptions” Ski
Seminar, The Westin Riverfront
Resort, Beaver Creek, CO; Mar
9-10, “Receptions” Naples
Grande Beach Resort, Naples,
FL; Mar 11-12, “Event Planning”
Naples, FL. (888)655-1566.

CFSA Winter Seminar - Feb
26-28, Hilton Marco Island
Beach Resort, Marco Island,
FL. (847)295-6630.

Georgia FDA Legislative
Reception - Mar 3, Georgia
Railway Train Depot, Atlanta,
GA. (770)592-8002.

West Virginia FDA Midwin-
ter Meeting - Mar 3-5, Mar-
riott Hotel, Charleston, WV.
(800)585-2351.

NFDA Advocacy Summit -
Mar 30-Apr 1, Renaissance
Mayflower Hotel, Washington,
DC. (800)228-6332.

NFDA Family Business Con-
ference - Apr 5-7, Thunderbird
School of Global Management,
Phoenix, AZ. (800)228-6332.

Academy of Graduate Em-
balmers of Georgia Clinic
- Apr 20-22, Holiday Inn, For-
syth, GA. (877)840-6060.

All Hazards Management
Symposium - Apr 21-23,
Tri-State Fire Academy, Hun-
tington, WV. (304)522-2006
or (304)525-8121.

Catholic Cemetery Con-
ference Smaller Cemetery
Seminar - Apr 23-26, Philadel-
phia, PA. (888) 850-8131.

NFDMA House of Repre-
sentatives - Apr 25-28, Ho-
tel DuPont, Wilmington, DE.
(800)434-0958.

American Board of Funeral
Service Education Meeting
- Apr29-May 2, Crowne Plaza,
Springfield, MO. (816)233-
3747.

New York State Assoc of
Cemeteries Public Affairs
Seminar - May 4-5, Desmond
Hotel, Albany, NY. (518)783-
1134.

Catholic Cemetery Confer-
ence School of Leadership
& Management Excellence
- Jul 12-16, John Carroll Uni-
versity, Cleveland, OH. (888)
850-8131.

Assoc of California Crema-
tionists Operators Training -
Jul 14-15, Best Western Pepper
Tree Inn, Santa Barbara, CA.
(562)596-0464.

ICCFA University - Jul 17-22,
Mid South Convention Center
and Veranda Hotel, Tunica,
MS. (800)645-7700.

NFDA Leadership Confer-
ence - Jul 26-29, Chateau on
the Lake Resort, Branson, MO.
(800)228-6332.

ICCFA Fall Management
Conference - Oct 7-10, 2009,
Washington, DC. (800)645-
7700.

Jewish Funeral Directors
of America Seminar - Nov
1-5, 2009, St. Regis Monarch
Beach Resort, Dana Point, CA.
(781)477-9300.

2010

ICCFA Wide World of Sales
Conference - Jan 13-15,
2010, Riverside Hilton, New
Orleans, LA. (800)645-7700.

West Virginia FDA Midwin-
ter Meeting - Feb 9-11, Mar-
riott Hotel, Charleston, WV.
(800)585-2351.
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When Flood
Waters deluge
Mortuary Lift
Company,
Staff, Friends
and Strangers
accomplish
the Impossible

CEDAR RAPIDS,IA—
When the Cedar River
overflowed its banks, “busi-
ness as usual” slid to a halt
for Mortuary Lift Com-
pany. Hazardous floodwa-
ters brought an immediate,
police-enforced evacuation
of the company’s offices
and manufacturing facil-
ity, stranding on the sec-
ond floor five body lifts—
ordered by customers and
scheduled for delivery—
along with heavy manu-
facturing machines. With
the entire neighborhood
off-limits and guarded by
police, the staff of Mor-
tuary Lift faced a threat-
ening challenge: how to
get the lifts—designed to
lift and move up to 1,000
pounds—out of the build-
ing and shipped to custom-
ers with minimal delay.

President Katie Hill

The flood zone was in
chaos when Mortuary Lift
got clearance from police
to re-enter their headquar-
ters in the Cherry Building,
three blocks from the river.
Facing a window of just
eight hours, the staff had
to think creatively, move
quickly and depend on the
brawn of family, friends and
strangers. Conditions could
not have been worse—
power outages meant no
lights and no elevator in the
historic old building, and
as the floodwaters began
to recede they left behind
a slippery coating of mud.
With the same ingenuity
that has provided high-
quality, dependable body
lifts for 50 years, the staff
and anyone willing to help
went to work. They builta
makeshift ramp down the
narrow, unlit, and slippery
backstairs. And despite
the odds, they managed to
get all five machines from
the second floor to ground
level.

But the struggle wasn’t
over. With large trucks
banned from the flood
zone, the machines had to
first be loaded onto pickup
trucks and taken outside of
the flood zone to waiting
semis ready to complete the

delivery.
CONTINUED ON PAGE B9
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MASTER
COACHBUILDER

VEHICLES AS GOOD
ASITHE PEOPLE
BEHIND THEM.

Our story is one of reputation - not
ours, but yours. Your vehicles are an
extension of your image and your
organization. When it’s time for your
vehicles to perform, your clients will
probably never know who built the
coach, all they know is that they
expect you to perform flawlessly today.

At Eagle Coach, we understand that to
you, it may not be about the cars, it’s
about you, your business and your
reputation. Today, you won’t think
about us - because every day, all we
think about is you.

o The highest levels of craftsmanship
and expertise

» Customer service and satisfaction
second to none

« Industry leading warranties

TRUST. REPUTATION. INTEGRITY.
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3344 STATE ROUTE 132 - AMELIA, OHIO 45102 - 800-537-2963 - 513-797-4100 - 513-797-6833 FAX » WWW.EAGLECOACHCOMPANY.COM
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Complete Line of Major League
Baseball™ Medallion Headstone
Markers are now Available

FUNERAL HOME & CEMETERY NEWS Section B
Eternal Image offers Brand Name
Funerary Products for Pet Owners

Cat Fanciers’ Association™ and American Kennel Club™ Memorial Garden
Markers offer pet owners an affordable way to honor their family friends

FARMINGTON HILLS,MI— Eternal Im-
age, Inc. (OTC:ETNL.PK), a public
company engaged in the design, man-

ufacturing and marketing

brand image funerary products such as

caskets, urns, monuments

announced that Major League Baseball™
medallion headstone markers, represent-

ing all 30 teams, are now
available to customers,
distributors and funeral
homes.

The medallions are a

half pound of pure solid bronze. They
can be fixed to headstones and mon-
uments of all types. The markers are
painted in team colors with long last-

ing all weather paint.

“With intentions to dominate the
funeral industry with like products,
these medallions are a logical exten-
sion of the notorious MLB™ product
line,” said Clint Mytych, CEO, Eter-

of licensed

and vaults,

Medallions can be fixed to
headstones, markers and
monuments of all types.

nal Image. “When our customers ask for
a specific product, we take their requests
very seriously. With the extension of the
MLB line we are fulfilling the wishes of
the numerous sports fans out there that
are looking for a way to honor their love
of the game.

Eternal Image, founded in 2002, is

headquartered in Farm-
ington Hills, MI. The
company is the first and
only manufacturer and
marketer of licensed

brand image funerary products. Current-
ly, the company offers urns and caskets
that feature licensed images from Major
League Baseball,, STAR TREK, Precious

Moments, and the Vatican Library Col-

lection,, as well as pet urns featuring the
American Kennel Club, and Cat Fanci-
ers ™ Association. For more information
about EI, visit www.Eternallmage.net or

call 1-888-6-CASKET.

American Kennel Club™ Memorial Garden Marker

Cat Fanciers' Association™ Memorial Garden Marker

Eternal Image enters college and university market through
agreement with Collegiate Licensing Company

nator. “It has been grati-
fying to see the growth in
product offerings and dis-
tribution channels. For
many individuals, the col-
legiate experience is the
foundation of their post-

graduate life and their af-
finity for their university
lasts a lifetime—and be-
yond.”

EI expects the university
category to grow greatly in
the coming years.

“Colleges are seeking
to offer graduates high-
quality products and pro-
fessional services, and we
have the expertise they
need,” said Mytych. “Not

only do we expect our re-

lationship with CLC to
expand, we are speaking
with schools—some of
them major universities—
that do not currently have
representation but are in-
terested in offering simi-

BAINES

Professional Vehicles l

2006 Eagle Cadillac Ultimate Elite Hearse witable
dark blue, dark blue top, blue leather

1996 S & S Cadillac Medalist Hearse
dark blue, dark blue top, blue cloth

1999 Eagle Cadillac Ultimate Elite w/table
white, dark blue crown top, blue leather

1999 Eagle Lincoln Ultimate Hearse
light sage, light sage top, gray leather

For complete Up-To-The-Minute Inventory...

4dhearse.com

Sales ¢ Service * Financing * Leasing

2001 S & S Lincoln Six Door Limo
black, black top, black leather

2006 Superior Cadillac Statesman Hearse
black, black top, black leather

R_EE
B BN

1996 Eagle Cadilac Coupe de Fleur Elite Hearse witable
black, black top, black leather

1998 S & S Cadillac Victoria Hearse
dark blue, dark blue top, blue leather

Chicago

1-800-4-HEARSE
847-577-8400

1998 Eagle Cadillac Ultimate Hearse
gray, black top, blue leather

2000 Eagle Lincoln Ultimate Hearse

2002 Eagle Cadillac Ultimate Hearse

1996 S & S Cadillac Victoria Hearse

white, while top, blue leather

black, black top, blue leather

black, black top, black leather

Twin Cities
1-800-639-0604
763-576-3934

Come visit us on the web at www.4hearse.com

Continued from Page Bl

lar products to their own
alumni.”

Building Q, a licensing and
marketing firm headquar-
tered in Medford, NJ, repre-
sented Eternal Image in the
acquisition of the license.

JANUARY 2009

FARMINGTON HILLS,MI—
The Eternal Image pet line
includes products licensed
by the American Kennel
Club™ for dogs and the Cat
Fanciers’ Association™ for
cats. The American Kennel
Club™ urn, available now
for purchase, is the first pet
product offered by Eternal
Image. The Cat Fanciers’
Association urn was added
to the Eternal Image pet
product line in 2007. The
line was then expanded to
include the CFA™ Memo-
rial Garden Marker and the
AKC™ Memorial Garden
Marker.

The markers are crafted
from aluminum and mea-
sure 9”7 in diameter. The
Egyptian style design—an
echo of the urn design—
features two felines facing
each other, with the CFA
logo in the center of the
marker. Owners can have
the cat’s name engraved
on a plaque attached to
the marker. The AKC de-
sign includes a border of
paw prints around the
perimeter of the marker
with the American Kennel
Club logo in the top cen-
ter of the piece. For more
personalization, owners
can have their dog’s name
engraved on a plaque at-
tached to the marker.

Eternal Image, found-
ed in 2002, is headquar-
tered in Farmington Hills,
MI. The company is the
first and only manufac-
turer and marketer of li-
censed brand image fu-
nerary products. For more
information about EI, visit
www.Eternallmage.net or

call 1-888-6-CASKET.

PBS Video: “A Cemetery
Special” now available at
UndergroundHumor.com

WILTON, CT— UndergroundHumor.com is pleased to an-
nounce that PBS Home Videos A Cemetery Special is now
available on DVD in its video store.

In the nineteenth century it was common for Americans
to visit the local cemetery when they wanted to escape from
industrial cities. The cemeteries offered a green and natural
environment where visitors could relax, view art, and pay
respect to the dearly departed. Occasionally cemeteries got
so crowded that tickets were required for admission.

Today cemeteries arent such a popular destination, but these
beautiful places are full of surprises and stories. A Cemetery Spe-
cial goes beyond the tombstones, monuments, and mausoleums
to tour an assortment of graveyards from Key West to Alaska.

Along the way you will discover that family mementos,
funny epitaphs, annual celebrations, and local traditions

are only a small part of what
people leave behind.
UndergroundHumor.com
is the funeral service profes-
sion’s subterranean source for
gifts and novelties, featuring
books, videos, t-shirts, scale
models, antiques and more.
Catalogs are mailed upon
request or can be down-
loaded from their website at
any time. For further infor-
mation, visit www.Under-
groundHumor.com or call
toll-free at 1-800-961-6132.
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Askew Ambulance Die-cast Model to

Grief Resources Catalog includes those
who have Experienced Grief and Lived

to Write About It

EDINA,MN— For many of the folks who at-
tend grief support groups, the most impor-
tant part of the program is journaling—the
process of putting in writing your most pri-
vate thoughts about how you feel and about
what is happening to you and to those around
you. Many of these journals are eventually
edited and published as books.

Dennis Williams, manager of the Grief
Resources Catalog website (www.griefre-
sourcescatalog.com), found that many of the
people who had submitted grief books to the
website for inclusion had done just that—
started a journal during this intense period
of grief and then published it as a personal
statement about survival.

“Many of the books and booklets that we
currently have on our website catalog fit the
category of grieving people telling their own
stories” said Williams. “We decided that the
booklets and books that were written in the
first person tense should be put together un-
der the title of “Telling Our Story,” continued
Williams. “The category now includes twelve
different ‘stories’ from survivors, including
child loss (young children, teens and adult
children) and spousal loss, from both the
male and female perspective. These stories are
so personal they are sometimes very hard to
read,” said Williams. “But for someone who
has experienced a similar loss and is trying to
figure out how he or she is going to make it
through this terrible time, the importance of
books can't be over-stated.”

“When you think about the dedication, de-
sire and fortitude of these people to take on
the almost overwhelming challenge of getting
their journals published as books, it’s very in-
spirational. These booklets and books make
a great addition to a funeral home lending
library.”

Most of the books and booklets on the Grief
Resources Catalog website written by survi-
vors include practical suggestions and listings
of resources. Some of the books even include
remembrance tokens and rituals.
Here is a listing of the books currently in-
cluded in the “Telling Our Story” category:
o Healing - A Fathers Grief by William
Schatz

e Healing Griefby Amy Hillyard Jensen

o Curando E| Pesar (Spanish version of Heal-
ing Grief) by Amy Hillyard Jensen

e How 1o Recover From Grief by Richard
Lewis Detrich and Nicola J. Steel

o Letters To My Husband by Fern Field
Brooks

o Love never dies - A Mothers Journey from
Loss to Love by Sandy Goodman

o My Teen Angel - A Mothers Grief About
Heartache-Healing-Hope by Sally Silagy

o Parents Grief - Help and Understanding Af-
ter The Death of a Baby by Carol Parrott

*  Sibling Griefby Marcia G. Sherago

o Sit Down God. .. Iim Angry by R.E. Smith,
Jr.

 Trophies and Treasures by Rose Willis
Thompson

o Will Our Tears Forever Flow - A Fathers Sto-
ry of Grief and Hope by Ted L. Wampler

Grief Resources Catalog carries more than
50 different grief books, booklets, tapes and
DVDs—including the increasingly popular
little booklets that will provide comfort for
the grieving. For additional information or
a free, printed catalog or to order materials,
contact Grief Resources Catalog on the Inter-
net at www.griefresourcescatalog.com. Write
to Grief Resources Catalog at 5021 Vernon
Avenue, #209, Edina, MN 55436. Call or fax
Dennis Williams at (952) 922-3469. E-mail:

williams@griefresourcescatalog.com.

be available in January

]

Askew Ambulance 1957 Chevy Nomad

EBENSBURG,PA— The
eleventh professional car
in the Askew-Houser Fu-
neral Home series which
is scheduled to be avail-
able in January celebrates
the firm’s ambulance heri-
tage. Tim Houser recalls
“In the 50s, when my dad
was just a lad, our funeral
home provided ambulance
service to the local commu-
nities. We used combina-
tions and straight ambu-
lance units, but none had
the vast array of medical
instruments of their mod-
ern-day counterparts. ‘You
called, we hauled, as fast
as we could in any kind of
weather and at any hour.
My father often tells me
that he’s glad that those
ambulance days are gone.
To make along story shorrt,
in 1963, with costs on the
rise, and medical require-
ments on the increase,
our predecessor John W.

Askew took the ambu-
lance service checkbook
along with the ‘63 Cadil-
lac ambulance from the
garage and delivered them
both to the local borough
council suggesting that the
community form their own
ambulance association.
The Ebensburg Area Am-
bulance Association was
born and they still provide
this valuable service to our
community today.”

“The Professional Car Se-
ries,” now in its sixth year
has become an annual item
that is very much anticipat-
ed by toy-bank and die-cast
collectors. The 1957 Chevy
Nomad is highly detailed.
It sports the original Askew
Ambulance door badge,
single roof beacon and
industry-specific rear-side
window detailing. To add
to this model’s allure, it fea-
tures flip down seats, work-
ing side windows, opening
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rear, front doors and hood
and a detailed engine. With
the stock market tanking
and the politicians still
lining their own pockets,
you can be assured that the
Askew-Houser Profession-
al Car Series will remain
an affordable fun collect-
ible. This year’s model is
again limited to 504 units,
1/25th scale, measures ap-
prox. 9 inches by 3” by 3”.
The ‘57 Nomad ambulance
will make a great addition
to your fleet.

Timothy P. Houser, own-
er/president of Askew-
Houser Funeral Homes,
Inc. is an avid collector
who enjoys a life member-
ship to the Professional Car
Society, and membership
to Toy Train and Die-cast
model collector’s associa-
tions. He is also a member
of the Selected Independent
Funeral Directors and the
International Order of the
Golden Rule. “We consider
our Askew-Houser promo-
tional items an outreach of
our funeral business, which
has afforded us the oppor-
tunity to make friends on
a national level and in the
course of these friendships,
end much of the mystery
and fear surrounding the
death care industry.”

For more information or
to order visit www.asker-
houser.com.

First Call Vans « Chevrolet Suburban Conversions  Cadillac Escalade Conversions = Parts and Accessories

1-800-559-5018

Prestige Vehicle Corp. « 2030 St Rt 125 « Amelia OH 45102 « www.prestigeveh.com
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The Funeral Flag to be

Developed
LAURELTON,NY— The Funeral Flag is a specially designed

decorative flag to be easily secured to automobiles. The design
intent is to offer a clear and easily understood marker which
alerts passing motorists that one was driving in a funeral proces-
sion. It is manufactured of high quality weather resistant fabric
and is triangular shaped measuring several inches in length and
width. It is designed to provide a clear visual alert to passing
motorists that the vehicle is part of a funeral processional. The
Funeral Flag is solid white in color with the word FUNERAL
in bold block letters on either side of the flag. The letters will
be in bright purple hue with the same color serving as decora-
tive piping adorning the border of the flag. A rigid wire runs
through the piping ensuring the flag is visible at all times. An
elongated plastic clamp mechanism is positioned at the base
for use in securing to a vehicle window.

For more complete information on design features, advantages,
benefits, target markets and distribution channels, please go to the
product website www.adventproduct.net/23116/default.htm.

The Funeral Flag was invented by Joseph Skinner of Laurel-
ton, NY. He said, “I designed the Funeral Flag as a means to
identify vehicles in a funeral -
procession to other vehicle |
drivers. The flag designates
the need for others to concede | |
the right-of-way and also al-

lows them to show respect.
It will enable all drivers, par-
ticularly in a long cortege, to
arrive safe and timely at the

| Funerg)

Apex announces their
Solid Poplar Casket

POMONA,CA— Apex Casket is pleased to announce the
addition of the Solid Poplar (H-CS05). The Solid Pop-
lar casket has a hand rubbed high gloss finish and bronze
hardware. This casket gives funeral homes a luxurious cas-
ket offering at a price that is affordable for even the most
budget minded family. These caskets feature a light cham-
pagne velvet beaded spread, full lining, and a tailored pil-
low that is suitable for a man or woman.

Apex continues its commitment to quality and innovation
at an affordable price with the Solid Poplar casket. In addi-
tion, Apex brings a full line of affordable quality caskets, both
traditional and innovative, to funeral directors. They have a
continued commitment to provide the funeral industry with
quality products in conjunction with competitive pricing.

To see Apex’s entire product line, go to www.apexcasket.com.
Email any questions to sales@apexcasket.com. Call to request
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Passages introduces
Eco-friendly Caskets

(interior, at the shoulder) and
fit neatly inside the larger cas-
kets to reduce carbon emis-
sions and delivery costs. The
larger caskets measure 6’5”
long and 24” wide.

The Passages Eco-friendly
Caskets contain no plastic
or metal components and
can be utilized for either
cremation or green burial.
They are also suitable for
Jewish or Muslim burials.
No animal by-products are
used during the production
process and each is hand-
woven by skilled artisans.
The caskets feature a natu-
ral cotton interior, pillow
and shroud. A biodegrad-
able plastic interior lining is
also provided to contain any
potential fluid leakage.

Continued from Page Bl

In addition, the caskets
have a flat underside to pro-
vide extra stability and facil-
itate movement into funeral
vehicles and into the crema-
tion retort. Although the
caskets themselves weigh
only 50 Ibs, each is weight
tested to 300 lbs.

Founded in 1999, Pas-
sages continues to bring af-
fordable, profitable and in-
novative eco-friendly prod-
ucts to the funeral indus-
try. For more information
on their extensive product
line and merchandising
systems, visit www.earth-
urn.com or call toll free at
(888) 480-6400. Ask about
available casket discounts
and complimentary stan-

dard delivery.

Michael H. Ebmeier and

cemetery for the final tribute
to a loved one or friend.”

Development of the prod-
uct is being handled by Ad-
vent Product Development
of Pawleys Island, SC.

Cooperative Funeral
Fund names Harris as

Director of Marketing
MADISON,CT— Cooperative Funeral Fund, a pre-need fund

management company, has expanded its management team
with the addition of Wendy Clinton Harris as Marketing Di-
rector. Harris is excited to be in this position and stated “Co-
operative Funeral Fund (CFF) Inc. has attained over 700 client
funeral homes and 300 million in assets without actively mar-
keting itself.” Although the company feels this speaks volumes,
it intends to open up to new geographic markets.

“Funeral homes in other states deserve to have the CFF op-
tion for pre-need fund management,” stated Harris who in-
tends to assist in that regard. In addition, owner Mark Man-
nix wants to increase marketing opportunities for his client
funeral homes. Harris’ goal will be to increase the market
share of CFF clients via pre-need marketing and advertising.
She will market standard products, like advertisements as well
as encourage under-utilized marketing mediums such as press
releases, senior seminars and market research. She will create
new products to adjust to changes in the market.

Harris has experience in branding and marketing new prod-
ucts in advertising agencies as well as funeral industry market-
ing. She has also served as a management consultant to small,
family owned businesses and managed her own small market
research business. Her degree is in Industrial Psychology and
minor in Gerontology. She may be reached at wendy@cfhinc.
com or (800) 336-1102.

The Funeral Branding
Group Debuts

NEW HAVEN,CT— Accord-  der to help identify corpo-

ing to Alan Fletcher in 7he
Art Of Looking Sideways, a
lady, sitting next to Raymond
Loewy at dinner, struck up a
conversation.

“Why,” she asked, “did you
put two Xs in Exxon?”

“Why ask?” he asked

“Because,” she said, “I
couldn’t help noticing?”

“Well,” he responded, “that’s
the answer.”

The Funeral Branding
Group (FBG) is a compa-
ny working exclusively with
the death care industry that
specializes in assisting in the
creation of a custom brand
for companies at an afford-
able price. Clients receive a
personal consultation in or-

rate strengths, target markets,
operational values and goals.
FBG then commissions pro-
fessional graphic designers
to assemble a series of de-
sign proposals for the client
to review. Client feedback
and the refining of designs
continues until the client re-
ceives the perfect logo. FBG
also can customize station-
ary and marketing products
that will reinforce the brand.
Finally, funeral homes, cem-
eteries, crematories and other
companies who have had old,
unmemorable logos or no lo-
gos atall can receive top notch
services at an affordable price.
For more information, visit
www.FuneralBranding.com.

a catalog at 1-888-680-6800.

TheFuneralSite.com
Funeral Planning Guides
for Los Angeles and San

Francisco
SEATTLE,WA— Brides plan-

ning a wedding have over
seven online wedding guides
to help them explore ideas
and connect with San Fran-
cisco or Los Angeles vendors.
Families planning a funeral in
these areas have none—until
now. The new BayAreaFu-
neralGuide.com and LA-
FuneralGuide.com online
funeral-planning guides are
now available.

“We want to help people
consider all their options and
find vendors. Some people will
use our guide to find a funeral
home and have it take care of
everything. Others, will use
the funeral home only for di-
rect cremation and use our
guide to plan a memorial event
at a reception site with food,
music and a DVD tribute
to their loved ones life,” said
Anna Copley, cofounder.

There are 17 categories in
the BayAreaFuneralGuide.
com and 21 categories in
the LAFuneralGuide.com.
Some of these categories in-
clude Cemeteries, Scatter-
ing by Boat, Clergy, Flow-
ers, Dove Release, Reception
Sites, Reception Sites, and
Musicians.

Categories include options
such as bagpipe players, home
funeral guides (also known as
death midwives) and a listing
for High Sierra Gardens, a
service that hikes your loved
one’s ashes into the moun-
tains for scattering by hand
and provides photographic
evidence of the scattering.
Other categories include un-
usual options such as ash Scat-
tering by Balloon, and Trans-
portation, which includes a
listing for G & F Carriages’
horse drawn hearse.

Another unique category is
Grief Support. All vendors in

this category are nonprofit or-
ganizations providing free or
low-cost grief counseling.

Both guides feature an inter-
active map of all the funeral
homes in the area and a di-
rectory of all the cemeteries.
People can easily identify fu-
neral homes, compare services
and become more informed
of their funeral options.

Articles include Low Cost
Funeral Tips for the Bay Area,
Green Funerals and Burials,
and Scattering Remains in
the Bay Area. The Guide in-
cludes a complete directory
of the California state laws
regulating funeral homes
and cemeteries. Some of the
funeral homes are “featured”
with their own Web pages
containing photos and other
information.

In keeping with TheFuner-
alSite.com’s mission to help
people plan funerals, the site
offers a free online funer-
al-planning tool called MY
FUNERAL. MY FUNER-
AL covers all issues involved,
from major considerations
like, “Do I want to be buried
or cremated?” to details such
as what you want inscribed on
your headstone. The MY FU-
NERAL tool contains seven
steps, but users can skip steps
or stop at any time and all
their completed work will be
saved. MY FUNERAL helps
people consider their many
options, make informed de-
cisions, and pass these deci-
sions on to people who will
carry out their wishes.

Both guides are part of
www. TheFuneralSite.com,
a national funeral-planning
Web site based in Seattle. For
more information visit www.
TheFuneralSite.com, email
info@TheFuneralSite.com or

call (253) 854-7021.

Tony Torres become
Senior Vice Presidents at
Forethought

INDIANAPOLIS— Forethought Financial Group, Inc.
(“Forethought”), a leading provider of insurance and finan-
cial solutions for families managing retirement and end-of-
life needs in the United States, recently announced the hiring
of Michael H. Ebmeier, CFP, CLU, ChFC, as Senior Vice
President, Marketing,

Ebmeier, 42, brings extensive experience to Forethought,
having held multiple positions at Old Mutual Financial Life
Insurance Company, including product management and
marketing. Most recently Michael was the owner of Produc-
ers Choice East, an affiliate of one of the nation’s largest in-
dependent wholesalers of fixed annuities.

“Forethought is an extremely solid company, providing in-
dustry-leading products and services to the marketplace. Their
personnel include some of the most distinguished leaders in
the industry and the opportunity to join the organization and
work with them is very exciting,” commented Ebmeier.

Based in Indianapolis, Ebmeier will be responsible for annu-
ity sales and marketing support services for all of Forethought's
product lines. In addition, he will lead product development
efforts for the organization. Mike will report to Art Picker-
ing, Chief Marketing Officer.

“It is our goal at Forethought to continue to expand our dis-
tribution network to better serve consumers desiring innova-
tive insurance and financial solutions for managing retirement
and end-of-life needs. Mike’s addition to the Forethought team
will help us do just that,” noted John Graf, President, Chair-
man and CEO of Forethought.

In addition, Forethought recently announced Tony Torres
as the Senior Vice President, Financial Services. Torres brings
extensive experience to Forethought, with more than 35 years
in commercial lending. Prior to joining Forethought last year,
Tony served as the President of PSI Lending;, a business focused
on acquisition and succession planning loans to the death care
industry, a lender role that he has served for the last 15 years.

As Senior Vice President, Financial Services Torres will lead
Forethought Capital Funding, Inc. and Forethought Federal
Savings Bank. “Tony’s lengthy experience with funeral home
and cemetery business, banking and lending, provide a unique
background that will enable him to successfully lead these busi-
nesses,” noted John Graf, President, Chairman and CEO.

Forethought Financial Group, Inc., through its subsidiaries,
provides innovative insurance and financial solutions for fami-
lies managing retirement and end-of-life needs. Headquartered
in Indianapolis, their companies provide life insurance, trust
programs and annuities.

Forethought’s insurance subsidiaries have been consistently
recognized by A.M. Best for financial strength. Insurance affili-
ates include Forethought Life Insurance Company and Fore-
thought National Life Insurance Company. Collectively, the
insurance companies are licensed to sell in 49 states, the Dis-
trict of Columbia and Puerto Rico. Forethought also provides
trust services in 28 states and the District of Columbia.

Forethought, through its life insurance subsidiaries, has assets
owned and under management in excess of $3.7 billion, ap-
proximately $720 million in annual revenue, more than $5.0
billion of life insurance protection in force, and has served more
than 2 million policyholders since 1985. For more informa-
tion contact 1-800-331-8853.
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Tiedemann & Sons and Bev’s Threads
announce New Corporate Name

RICHMOND, IN— As of January 1, 2009,
Theo. Tiedemann & Sons and Bev’s
Threads are officially known as Tiede-
mann-Bev’s Industries. In July 2008,
owners Robert and Peter Galletly opened
a new 65,000 square-foot facility in Rich-
mond, IN where their three facilities were
combined into a centralized location. The
change in name and logo is complemented
by the adoption of a new corporate tag line,
“Quality is our common thread.”

“Our new name reflects the shared val-
ues and commitment of the two business-
es,” says Robert Galletly, co-owner of Tie-
demann-Bev’s Industries. “It symbolizes a
combination of the legacy of these two com-
panies and the expanding range of capabili-
ties and services we are able to offer custom-
ers.

Encompassing nine acres of land, the Rich-
mond facility houses the entire operations of
Tiedemann-Bev’s Industries, including the
textile distribution, embroidery, sewing and
interiors departments. The new building is
designed as a light “green” facility, emphasiz-
ing resource-efhicient lighting and integrated
design components.

The roots of Tiedemann date back to the
late 1860s when Theodore Tiedemann
immigrated to the United States from Ger-
many. He created several businesses, among

them textile products and fabrics designed
for the interiors and exteriors of caskets.
Bob and Pete’s grandfather, William (Bill)
Galletly, signed on with Theo Tiedemann
& Sons as a salesman in 1920. Bill Galletly
ultimately became president of Tiedemann
in 1951. He was joined in his endeavor by
his son, Bob Galletly, who soon became
manager of the company’s marketing and
sales departments and later president and
ownetr.

The third generation of Galletlys ap-
peared in 1974 when Bob, Jr. joined the
company. Later, in 1979, he was followed
by his brother, Peter. Bob, Sr. retired from
the business in June 1988. In 1999, Bob,
Pete and their sister, Anne, acquired the as-
sets and business of Bev’s Threads, Etc. By
2004, the brothers and Anne had secured
100% of the Tiedemann operations.

“The outreach and goodwill from the
Richmond community have been tre-
mendous,” says Pete Galletly, co-owner of
Tiedemann-Bev’s Industries. “Now we are
looking forward to the next chapter of the
business.”

Tiedemann-Bev’s Industries new contact
information is as follows: 4225 W. Industries
Rd., Richmond, IN 47374. For more infor-
mation, contact Pete Galletly at (765) 962-
4914 or at p.galletly@tiedemann-usa.com.
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Mike Holberg is featured in “The Crafts
Report” for his unique, handcrafted
line of Glass Memorial Urns

SEATTLE,WA— The cover
photo for the November is-
sue of “The Crafts Report”
is Renowned Seattle glass
artist, Mike Holberg’s Ve-
netia design, one of six dis-
tinct styles in his Personal
Temples collection. All the
designs are influenced by a
storied tradition of Italian
glass art, handcrafted and
signed by the artist. The
focus of the November is-
sue is modern memorials
highlighting the trend away
from the generic to more
artful and personal vessels.

When asked about the
trend toward more person-
al memorials, Holberg, who
is fast becoming the lead-
ing glass artist in the me-
morial art field, said, “The
fact that such a prominent
industry magazine has fo-
cused this issue on memo-
rial art, shows that the pub-
lic is demanding new and
more creative options in

glass that will last virtually

The Business Resource for Artists and Retailers

tion to creating memorial
art. In addition to his Per-

Gale Massey offers Grief Video

ST. PETERSBURG,FL— To
better serve those who are
grieving, Grief... Reminders
for Healing, has been refor-
matted into a beautiful heal-
ing video. The words were
written by Gale Massey,
and the piano composition
by Andrea Henning. This
video is appropriate for use
in schools, memorial services
and bereavement counseling
programs. Please see www.

grief-remindersforhealing.
com for details.

Gale Massey has been
a student of bereavement
since 1989. Formally edu-
cated (with a graduate de-
gree in Counseling) through
Georgia State University,
she has gained life knowl-
edge by communing with
many educators and spiritu-
al leaders of our time (Eliza-
beth Kubler-Ross, Stephen

Levine, Thich Nhat Hahn,
and others). Grief... Remind-
ers for Healing, has been dis-
tributed widely throughout
the US and Canada, and has
remained in constant circu-
lation since 1991. Currently
there are 500,000 copies in
print. This unique 3 x 3-inch
pocket book reaches across
religion, race, age and gen-
der to touch the very human
experience of loss.

F.A.C. Marketing hires Wynn as Junior
Graphic Designer

BURLINGTON,IA— F.A.C. Marketing is
proud to announce the addition of a Junior
Graphic Designer to their staff.

Megan Wynn was hired for the position
in November and has already begun work-
ing on multiple projects with the full-service
advertising agency including direct mail de-
sign and company marketing materials.

Wynn is a recent graduate of the Univer-
sity of Northern Iowa where she received her
degree in Graphic Design. Since graduating
in May, she worked on multiple freelance
projects before joining the EA.C. Market-
ing staff.

“We are excited to add such a talented
designer to our team,” said Mindy Kraus,
Business Manager and Creative Director of
EA.C Marketing. “The new position will
allow us to keep up with our growing cli-
entele while ensuring current clients receive

their materials in a timely fashion.”

The growing staff at EA.C. Marketing is
a testament to the dedication of their new
parent company, Woodward Communica-
tions, Inc., to keep the business growing.
The addition of Junior Graphic Designer
will allow the agency to continue fulfilling
the needs of current clients while continu-
ing to grow and offer more services to fu-
neral homes across the nation.

EA.C. Marketing is a full-service market-
ing agency. With years of experience and
concentration in the funeral industry, the
professionals at EA.C. Marketing are dedi-
cated to providing custom marketing solu-
tions to each individual funeral home. For
more information on the agency’s graph-
ic design services, or any of their services,
please visit www.facmarketing.com or call

800-800-5809.

When Flood Waters deluge Mortuary
Lift, Staff, Friends and Strangers

accomplish the Impossible

Continued from Page B2

which to honor the memo-
ries of their loved ones.” 1
am also working on some
new designs that incorpo-
rate photosensitive glass. It
will allow me to put a pho-
tographic image into the

forever.” There are very few
artists even using this tech-
nique and none in memo-
rial art.

Mr. Holberg worked un-
der noted glass artist Dale
Chihuly for several years
before turning his atten-

sonal Temples he also ac-
cepts private commissions
and shows his art in galler-
ies around the U.S. To see
a selected line of his other
designs please visit www.

holbergglass.com.

Anthony Funeral Supply expands

Product Line

LIVINGSTON,NJ— Anthony
Funeral Supply, LLC, exclu-
sive distributor of Photique
Tissue Box Covers by Mari-
lyn Claire, LLC is expanding
their line of products.

Due to the success of the
Photique Tissue Box Cov-
ers, Anthony Funeral Sup-
ply is now distributing a
complete line of clear plas-
tic garments to supplement
the white plastic garments,

along with the Kimberly-
Clarke Brand of “Purple”
hi-risk gloves that have be-
come highly requested from
medical examiners.

These new items join the
complete line of prep room
and paper goods that are
inventoried, which feature
brands such as Frigid Flu-
ids, Lovell Crosses & Cru-
cifixes and John Brandy
Prayer Cards.

A new catalog showing
the expanded offerings and
all item additions for 2009
will be available. For more
information and catalog
please contact Anthony
DiTringo, Anthony Funer-
al Supply, LLC, 20 Good-
hart Drive, Livingston, NJ
07039. Phone (862) 485-
6999 email aditr40199@
aol.com or fax (973) 992-
6593.

“It truly was an amazing
group effort,” notes Katie
Hill, president of Mortu-
ary Lift. “We were at the
mercy of nature, unfavor-
able conditions, the police
and the clock. Employ-
ees, friends and people we
didn’t even know tied ropes
to their waists while others

held and guided the large

equipment down the filthy,
stairway — in the dark. It’s
amazing what people can
accomplish together.”
Failure to deliver the
products could have been
a serious blow to the busi-
ness. Instead, delivery was
delayed by just one week
to customers who sympa-
thized with the circum-

stances. Mortuary Lift
located temporary work
space and within three
days of the move their op-
erations were back up and
running.

It took five months to re-
store the historic Cherry
Building, but Mortuary
Lift Company returned to
the building November 7.

Wilbert Funeral Services, Inc. Profiled
in Business Magazine

BROADVIEW,IL— Achieving Business Excel-
lence magazine, a respected global source of
information and knowledge for business
leaders, features Wilbert Funeral Servic-
es, Inc. in its current issue in an article en-
titled “The Business of Remembrance” by
staff writer John O’Hanlon.

In the article focused primarily on the
process improvements taking place at
Wilbert’s Broadview man-
ufacturing facility, Mr.
O’Hanlon writes, “ Tradi-
tion is a virtue, but in the
country’s premier supplier
of vaults, cremation urns
and memorials, it really has no place in
the back office. Realizing this, Denny
Knigga was brought in to affect change in
the manufacturing processes of the com-
pany and to introduce the concept of lean
manufacturing.”

Hanlon goes on to discuss the efforts un-
dertaken at Wilbert as the lean manufac-
turing journey begins. This includes the
relocation of urn production from a closed
plant to the Broadview facility and the cost
reductions realized by this action. The ar-
ticle can be found on the web at: htep://
www.bus-ex.com/index.php?option=com_
content&view=article&id=1116:the-busi-

Publication Features
Continuous Improvement
Efforts Underway at
Broadview Facility

ness-of-remembrance&catid=45:manufact
uring&Itemid=67

Denny Knigga, Wilbert’s Vice President of
Manufacturing, commented, “We are excited
that our early results in continuous improve-
mentand lean manufacturing have been high-
lighted in a respected publication like Achiev-
ing Business Excellence. While we still have
a way to go, its rewarding that the work of
our associates has been rec-
ognized.”

Wilbert Funeral Servic-
es, Inc. is the leading sin-
gle-source supplier of burial
vaults and cremation-related
products and services to North American fu-
neral homes. From its offices in Broadview,
the company licenses the right to manufacture
burial vaults under the Wilbert trademark to a
network of over 200 licensees and sub-licens-
ees throughout North America.

At the leading edge of new business thinking,
Business Excellence is where the bar is, report-
ing on the real-life achievements of world class
companies. The foundations of business excel-
lence provide a framework for independent
and authoritative editorial coverage. Every is-
sue carries articles relevant to business excel-
lence, to ensure readers are well informed to
achieve excellence in all aspects of business.
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Shipping

RATES: 1/2" ad $170 e 3/4" ad $205 e 1" ad $245 e 2" ad $405 e 3" ad $535 e 4" ad $635 e 5" ad $745
COLOR: 1/2",3/4", 1" and 2" ads, add $75 e 3", 4" and 5" ads, add $100

All Shipping Directory ads run for 12 months and are to be prepaid.
Deadline is the 5th of the previous month. Ad rates are for camera ready copy.

Mail to: Funeral Home & Cemetery News, PO Box 5159, Youngstown, OH 44514 e Call 800-321-7479 e Fax 800-321-9040 e E-mail info@nomispublications.com

ALABAMA FLORIDA MARYLAND)

Nationwide Ground Transportation W? FORT MYERS| ( DREwW REMOVAL SERVICE
/ Memonal Gardens (301) 218-4329

CALL US WHEN YOUR IMAGE MATTERS...

Full Ship Out via Huntsville International Airport| - STV Flrid's Finestand Most | |55 Washorox DG Mgy « Nosrwga Vs
24/7* Licensed * Fully Insured * Professional Transport, LLC Trusted Shipping Service” Rl R o
, ¢ Arlington Cemetery Drop-Offs
256 431 2992 Serving » Transport up to 400 Miles
( ) B Fort Myers, Cape Coral, « Dulles Airport « BWI Airport « Reagan Airport
North Fort Myers, Estero, « DCMEO / Baltimore MEO / Virginia MEO
We Wirk With You’ Bonita Springs, Lehigh Acres, Naples, e Complete Shipping starting at $795.00

: . Not Against You! Excludes Airfare and Permit Fees)
e N N Er (-rT I ad | T Port Charlotte, & Punta Gorda (Exc
C“’@ ) ‘I ) J ‘c‘ f JC“U‘) ‘r NoT AFFILIATED WITH ANY PuBLic FUNERAL HoMmE
SOUTHWEST FLORIDA Topo W. Drew

LicenseD DIRECTOR & EMBALMER

HARTFORD TRADE SERVICE
FORD TRADE SERVICE | | 877-936-0555

Kevin K. Riley, Funeral Director

Convenient To All 24 Hr Professional FaX 23 9'42 S - 923 3

S SACHUSETTS
Zﬁgglclt{;sﬂltgslzent 860-282-4500 iﬁ;fzzipping and ) -
Homes . ) Cell 860-559-7728 Cren'mtif:)n Services Iﬂdepfndenf[_y
ICun;lecéwutfH(;spwe Fax 860-282-0393 geru{ce in the Trade
nc. In Branfor ervice for 23 Years Owned d?’lﬂ’ FFDA
Serving the Chief Medical Examiner’s Office Opeﬂﬂ‘fd s *
and All of Connecticut Since 1954 NEDZI ¥ Michael P. Gendron FAG GAS
456 Tolland St., East Hartford, Connecticut 06108 FEuneral Director E M BAL M I N G S E RV I C E
FORT MYERS, FLORIDA 33907 Nick Faggas, CFSP ¢ Adrianne & George Faggas
MORTUARY SuUPPORT SERVICES LLC
PO Box 407, Waterbury, CT 06720 ¢ (203)233-1547 1—800—222—2586
mortuary.services@sbcglobal.net « Wayne P. Seman é TW TRANSPORT SERV|CES )
2578 Enterprise Rd, Ste 216, Orange City, Florida 32763 (6 17) 923_0416
FLORIDA ] (386)316-4500  wcsrmums | | 551 Mt. Auburn St. - Exit 17 Off Mass. Pike
ransportation of Disinterments Out of Town or Out of State P.O. Box 169 Watertown, MA 02471

\  Airport Receiving or Ship-Outs and Long Distance Removals J

SCARANO SHIPPING

When you select Scarano Shipping
you receive prompt, personal service
without the risk.

« First-rate, on-site embalming procedures
that ensure remains arrive from Florida

H Orlando

NEW YORK

Serving ONLY the Central Florida Area.

. rhzupil(i):ﬂzzrﬁzoy:u will never lose So Ll EElT tell y9ur fami“es’ * NO rtheaSt Funeral Se I’Vice, |nC *
your rightful casket sale to a Florida “Yes, | have a friend there!” “One Call Takes Care Of It All"
funeral home.
* One guaranteed price without the risk of
hidden charges, add-ons or extra fees. . ROBERT B RYANT (7 18) 683'2 7 10
Joseph A. Scarano A shipping service you can depend on.

- NO CASKET SALE - Owner Shlp out » Shlp In
24 hours a day, 7 days a week . . s Di .
toll free 87 7-SHIP2YOU Direct Cremations * Direct Burials

Joe Scarano will answer your call

personally! _Ang/lwhzrei Removal * Embalmlng
. V}Vf(g?a'ri‘z-h%;g%gg-om Sh\pp\ng or  877-744-7296 101-07 101st Avenue Matthew Fantasia
Family owned and operated C;rer’ﬁat On 24/7 11 Ozone Park, NY 11416 Anthony D Angelo |-F

Family Owned and Operated.
) A Robert Bryant Funeral and Cremation Chapel

C UStO m i Ze YO u r‘ 321 E. Michigan Street, Orlando, FL 32806 M @JR{IT I.FIJ @A Iiﬁ@llle JNJA_
D i reCt M ai I P rog ram RALEIGH - DURHAM - CHAPEL HILL - BURLINGTON

Database Files WME SMH@@HN@

Reports

Mailing Lists @[RE@T@RY ]S
INO\ZIN CONTINUED ON

CaLL For Counts AND CosTs

W R A2V IR THE N EXT PAGE

== DIRECTOR SERVICES

SERVING NORTH CAROLINA & NEIGHBORING STATES
EMBALMING « REMOVALS « SHIPPING
TRANSPORT « CREMATION SERVICES

AFFORDABLE SERVICES

SERVING
GREENSBORO - RALEIGH - CHARLOTTE
AIRPORTS

336-751-3111 i[\)% 336-679-8871
336-655-0654 CELL 336-751-1107 FAX

LET US BE YOUR CAROLINA CONNECTION
Providing Quality Service for the Funeral Director for over 25 Years

ASHEVILLE - MORGANTON - HICKORY - STATESVILLE

NIXT3 - INOO4 - AHIV LN - OHOgGSHIIM - ITTIASTHOON

GREENSBORO - WINSTON SALEM - HIGH POINT - MOCKSVILLE
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Shlp p lng CONTINUED

OHI 0O SOUTH CAROLINA  VIRGINVA: Coutinued
Calinb / \

SLOAN TRANSFER SERVICE, INC.
Removals « Embalming . . . .
C CorLumBuS TrADE & Livery « i_}lﬂl"-‘bu Transportation Fully Licensed Service = Ship In « Ship Out

T Central Ohio’s Most Trusted Trade Service

L/ 24 Hour Pager 1-800-309-4548

John E. Simeone
President and Owner
Phone 614-403-0295

David J. Sloan, Sr., Owner and Operator
David . Sloan, Il, LFD
4340 Granby Rd, Dale City, VA 22193

i icel
ity Embal - Reliable 24 hour Service! | 1o, g (877) 580-7481 « (703) 580-7480
¢ Quality Embalming ~ Providing Excellent Service Since 1995
* Graveside Services ' Fax (703) 580-8485
. % P.0.Box 12684 P.O. Box 1861
* Full Service Shipping and Cremation . -' - ) Charleston, SC 29422 Greenville, SC 29602 Ronald Reagan Washington National Airport (DCA)
» Removals/Transfers to and from Any Location ! op ettt Fax (843) 762-2572  Fax (864) 278-0190 Washington Dulles International Airport (IAD)

WWW. Caro linaFuneralServices.com Richmond International Airport (RIC)

We are honored to provide military interments at

Graveside Directing
Cremains Scattering

Z.
.-"s
'-E J

Minutes to Port Columbus International Airport
Service from the Franklin County Coroner’s Office, as well as any nursing home

_ , ¢ ) 3 Arlington, Quantico and Culpeper National Cemeteries.
or private residence located in Franklin County and central Ohio. V I RG I N I A ) - i i i

Convenient to the following Hospitals: N\ J 1\ J J =\ We provide traditional funer_al services, cremation services, long
Children’s Hospital Mt. Carmel West Medical Center distance ground transportation, shipping and receiving services,
Doctors Hospital North Ohio State University Hospital East disinterments/reinterments, videograph and photograph services.
Doctors Hospital West Ohio State University Medical Center . P .
Fairfield Medical Center Riverside Hospital AN D R E SAN D E RS & SO N S '-°°f"‘ted Just souEh of our nathn.s _capltal.
Grady Memorial Hospital Mt. Carmel/St. Ann’s Hospital \ Serving the Washington, DC/Virginia Area. Ve

Mt. Carmel East Hospital

MORTUARY SERVICES

WIS CONSIN

0 va+703-339-5230
PENNSYLVANIA c'\56950 oc+ 202-583-0009 | ¢ .
04 HOURS ® T DAYS MILLER MORTUARY SERVICES

Reliable  Professional  Reasonable

(CENTRAL PENNSYLVANI @ NEAR AIRPORT + HospiTAaLs + M.E. OFFICE
Serving: . .
MORTUARY TRANSPORT Washington, DC e Maryland ¢ Northern Virginia Most cases shipped in 24 hours.
. . ‘ . ‘ The quality of our work speaks for itself.
Local & Long Distance — 24 Hour Service Embalming ¢ Removals ¢ Ship-outs ¢ Transporting Your FUNERAL DIRECTOR IN SOUTHEASTERN WISCONSIN
(717) 930-0575 All Military Cemetery Drop-off
Pager (717) 213-5103 Licensed Embalmers (DC ® MD ¢ VA) 1 -866-605- 1 524
’ 2‘;3‘“&25’51{2;“ nﬁiﬂ’é:}” EZ%{Zﬁer“atw“al Airport Specializing in Infectious Disease Cases — Call for Price WE WILL MEET OR BEAT ANY PRICE
¢ Serving all major Airports, Hospitals and \ www.miller-reesman.com p
Personal Care Facilities DrRew REmovAL Service (301) 218-4329
, Arrangements Made For: SERVING WASHINGTON DC * MARYLAND ¢ NORTHERN VIRGINIA TO PLACE YOUR AD HERE
\Cremations * Embalming ¢ Ship-Outs / SEE OUR AD IN MARYLAND CALL 1-800-321-7479

NOMIS
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]
ANNUAL SUBSCRIPTION - S &) Visa
(] $20.00 Subscription Master Card, Visa, American Express

(] $40.00 First Class and Discover Orders:

] $50.00 Canad i

] $65.00 O?Jr:::idae 8I\(I2,tl'1:')|“;:r)nerica 1 -800-321 -7479
Fax 1-800-321-9040

Name

Address Return To:

City 1\}
State Zip N S

PUBLICATIONS, INC.

FUNERAL HOME &
Phone CEMETERY NEWS

Signature PO Box 5159, Youngstown, OH 44514
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Looking to purchase your own business or recruit help?
Selling a funeral business, hearse, limousine or business equipment?

1E%s (M the

FUNERAL HOME & CEMETERY

Family Owned and
Operated Since 1974

NOMIIS N EWS

Previously Published as the YB News ¢ Still the Place for Your News!

Classliilecs

To place your ad in the Funeral Home & Cemetery News, complete the form below. Rates shown are for ads containing 50
words or less. For larger ads write, call or e-mail to receive quote. Deadline is the 5th of the previous month of publication.
All' ads will also appear in the Classifieds Online, including E-mail or Website links if applicable. Online advertising will appear
on our website at www.nomispublications.com within 5 working days from receipt of ad and payment. Sorry, no refunds
are given for ads cancelled after appearing in the Online Classifieds.

Tlssue $50.00 .. ... ... . 3lssues $125.00. ... ...
Online Photo $20.00. .. ...................... Online Photo $35.00. . .. .....................
Online and In Print Photo $35.00 . .............. Online and In Print Photo $65.00 . ..............
Ad Border $5.00. .. ... ... Ad Border $15.00. . ........ ... ... .. ...
Reply Number $8.00. .. ................... ... Reply Number $24.00. . .............. ... ... ...
Color Background (includes ad border) $10.00 . . . .. Color Background (includes ad border) $30.00 . . . ..

TOTAL TOTAL

Classified Categories:
OAntique Cars/Equipment [OBusiness Equipment O Business Opportunities O Consultation Services OFuneral Business For Sale
OFuneral Business Wanted [ Hearses/Limousines OHelp Wanted [OMiscellaneous [OPosition Wanted [ Wanted To Buy

Ad copy:

Name

Address

City St__ Zip

Phone
If photo option has been chosen, please attach a quality photo or e-mail jpg file, resolution

OM/C OVisa OAmEx ODiscover OCheck 72 dpi for online only or 300 dpi for online and in print to: cindy@nomispublications.com

subject line: Classified Ad Photo

Card # Exp. Date Free Online Link(s) - Complete if Applicable

. E-mail:
Signature : Website:
Required on all orders

Return to: Nomis Publications, Inc., PO Box 5159, Youngstown OH 44514
800.321.7479 * Fax 800.321.9040 * www.nomispublications.com

From selling a funeral business to miscellaneous products
Funeral Home & Cemetery News Classifieds have it all!



All ads appear online at
www.nomispublications.com

: mNOl\}IS

PUBLICATIONS, INC.

FUNERAL HOME &
CEMETERY NEWS

PO Box 5159, Youngstown, Ohio 44514

Fax to: 1-800-321-9040
Call: 1-800-321-7479

E-Mail: info@nomispublications.com

Order online at:
www.nomispublications.com

GETYAYJUMPIONRYOUR
CIPASSIEIEDVADVERTISING

To place an ad

or to view ads
prior to publication

in the

Funeral Home
& Cemetery News,
visit our website at
www.nomispublications.com

| 1

Prices Subject to Change without notice.
No Refunds.

DEADLINE IS
THE 5* OF THE
PREVIOUS MONTH

PLEASE NOTE:

We do not take responsibility for
our boxholders. We hope they will
respond promptly in a responsible
manner. PLEASE! DO NOT ask us to
contact Boxholders. Contact can
only be made in writing. NO in-
formation will be given regarding
boxholders.

The Funeral Home & Cemetery News does not
guarantee that the items, positions or services
advertised ave still available, or that the person
inquiring about the ad will obtain a response.

Antique Cars/Equipment 1

Business Equipment 2

Wanted and For Sale: Horse
Drawn Hearse. Lamps for
horse drawn and early mo-
torized hearse. Early funeral
items. Other horse drawn ve-
hicles—Broughams and Rock-
aways. We also handle new
reproduction hearses. Black
or white. See us before start-
ing your museum. Photos
available. Delivery is avail-
able. Horse Drawn appraisal
also available. Wanted: table
ornaments and roof finials or
urns for horse drawn hearse.
Call Art Pagel at (262)675-
6471 or email carauc@

hotmail.com TFM

CREMATION EQUIPMENT
FOR SALE: New and pre-
owned cremation equipment,
cremated remains processor,
power casket lift table and cre-
matory replacement parts. Per-
mit, shipping and installation
assistance as well as commis-
sioning and operator training.
Phone: 800-507-0978. Email
terry@universalcremation-

equipment.com. 2NDJ
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Classified
R t PDEPARTMENT [ND®EX
d es ANtIQUE Cars/EQUIPMENT ..o 1
BUSINESS EQUIDIMENT L. e e 2
Tlssue....... (up to 50 words) ....... $ 50.00 BUSINESS O PP 0T TUNITIES ..o 3
3 Issues......(up to 50 words) ....... $125.00 CONSUIATION SEIVICES ... 4
ADDITIONAL COSTS FUNeral BUSINESS FOI Sale. . .. 5
PER ISSUE Funeral BUSINESS WaNTed ... ... 6
Additional Words.....ooveevevevnannns $ .30 HEAISES/LIMOUSINES ... e 8
Box Reply Number.........ccccuu.... $ 8.00 Hglp VAN A 9
Boxed Border $ 5.00 MISCEIANEOUS ... e 10
""""""""""""""""" ) POSHION WaANTEA ... 12
Color Background ..............c....... $10.00 V\(/);’I[ZS toaBnue
(Color Background Includes Boxed Border) Y

NEWSPAPER COLUMN ADVERTISING

The ““Image Building’” Way
To Increase Your Business

e This can be Your column -

published in Your local newspaper.
« \ @ With Your photo - Your byline -
- Your closing message.
e |t builds identity - Increases prestige -
Always increases business.
e |t takes None of your time -

We do it all for you.
Call or write for a free brochure with
samples of published columns, cost and
details of the program.
Custom Column Service

BOX 488 LEXINGTON, MA 02420

TOLL FREE - 1-800-445-4526...

AP aRRY DOLAN_ opecron ™

T
A BENEFI )
Ld

ot

Customize Your Direct Mail Program
Call 1-800-321-7479

NO 5IS

PUBLICATIONS, INC. /

We will /end you money on your
Insurance Assignments
Immediately! Our rate is

3%

Serving Funeral Directors Since 1988

Mortuary Financial Services, Inc.
(972) 238-7700

1750 N Collins Blvd #114 ¢ Richardson, TX 75080

visit the

new website

T

i_;x

New 9000 sq. ft. state-of-the- art
Diagnostic and Total Repair Facility
designed for you

We understand
the needs of the Limousine

ASE Certified Technicians and Funeral Industries

We honor most Coach Builder Warranties
MIKE URDA - OWNER
31920 Vine Street * Willowick, Ohio 44095 < (440) 516-5466 (LIMO)
www.limotecserv.com

RobertPDurant.com

- "Q

\.\||l|1

£ Ml ||¢,'|' 4L J

g Eureka

SUrPE

A Legacy ﬂj‘ Ll :,j.lrn_p

&

FII:I-IE

‘03 CADILLAC HEARSE )
New & Previously Used Funeral Coaches & Limousines

301 Alan Wood Rd., Conshohocken, PA 19428 215-570-7839

Robert P.Durant

Your Funeral Coach & Limousine Dealer

“I hope you’ll give me a
chance to serve you!”

*Plus applicable state tax & fees.

‘04 EUREKA LINGOLN HEARSE - White w/Electric Ext. Table

21599 5]
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HEARSES WANTED!

LATE-MODEL HEARSES WANTED
Selling Outright? Trading? TRAC Lease Ending?

BENNETTj

Grand Rapids, Ml
PH: 888-432-7737 or 616-538-8100

or, offer on-line at www.hearseswanted.com

Funeral Business For Sale

5

To place your

classified ad

NOI\%IS

PUBLICATIONS, INC

Call
1-800-321-7479
or visit
www.nomispublications.com

FUNERAL HOME REAL
ESTATE & BUSINESS
FOR SALE
Multi-Property Funeral
Home Real Estate and
Business For Sale. Aver-
age 750 cases per year
over the last six years.
Locations in Coachella,
Indio, and Palm Desert,
CA. Seller will consider
sale leaseback. Contact
Steve Speier, Broker at
sspeier@squarmilner.
com or 949-222-2999. 5,

Family owned funeral
home, real estate available.
Established 1994, located in
southwest Florida, wonderful
opportunity, 100+ calls, low
cremation rate, illness forced
sale. Reply to: Nomis Publi-
cations, Inc., PO Box 5159,
Dept. 656, Youngstown, OH
44514. SDJF

Atlantic County, New Jer-
sey Funeral Business for sale
with an option to purchase or
lease funeral home property.
Reply to: Nomis Publica-
tions, Inc., PO Box 5159,
Dept. 657, Youngstown,
OH 44514. 5)

For Sale: Funeral Business
in Kansas. 70 call average,
strong traditional area with
good sales, nice facilities and a
beautiful community to raise a
family. Reply to: Nomis Pub-
lications, Inc., PO Box 5159,
Dept. 658, Youngstown, OH
44514. 5)

Funeral Home and

Business For Sale
Upscale Manayunk-Philadel-
phia. Across from Catholic
Church. 3 BR, marble bath
and kitchen, DR, LR, 7 clos-
ets. Only $375,000. Reply
609-748-1369 or 215-483-
3512.

SDJF

2004 CADILLAC S&S VICTORIA HEARSE

COACH SALES
CLEVELAND OFFICE

1-888-321-6613

11723 Detroit Avenue « Cleveland, Ohio 44107

e

2003

CADILLAC S&S HEARSE

i 1d wi lack lack 1 Y
blue with blue leather 216-228-2290 « Fax 216-226-3624 gold with black top and black leathe:
HEARSES LIMOUSINES
2005 ) ) 2005
Cadillac S&S HEearse oo blue/blue leather Cadillac S&S 6-door (4 in StoCK) ......ccccovviiiiiciinine blue/blue leather
2004
2004 Cadillac DaBryan 5-door (2 in stock)......silver/gray top/gray leather
) Cadillac DaBryan 5-d0o0r..........ccccovvvivcniniinciniinnn, white/gray leather
Cadillac Eagle Hearse.........c.ccccovvcvciiccniscnne black/gray leather Cadillac Federal 6-d00r.........cccceviveeniircenieiene black/black/leather
Cadillac S&S Victoria (2 in stock) ....cccevvevevivrieeinnns blue/blue leather 2003
Cadillac S&S Hearse .........cccoccevciiciicccc silver/blue leather Lincoln S&S 6-d00r ........ccooveiiriiiiiiiiiici black/black leather
Cadillac LCW 6-door (2 in StoCk) ..ccoeevvceeriinriennne black/black leather
Cadillac S&S 6-d00r ........ccccvvvvricinan) white/black top/black leather
2003 Cadillac S&S 6-door (2 in stock)........... gold/black top/black leather
Cadillac Eagle Hearse .........cccceveevccriccrcccnne white/blue leather 2002
Lincoln S&S Hearse (2 in StoCk) .....coevevvvriciennne black/black leather %‘_ Lincoln S&S 6-00r .......ccovvevevieicreeeeeeeeeveeaae silver/neutral leather
Cadillac S&S Hearse ........ccccoecvvviiinen. gold/black top/black leather We Have A 2001
H Lincoln S&S 24-hour .........cccvvivviiiiicccee black/blue leather
2002 Great Selection Of
Cadillac Eagle Hearse............cccooevvvcnniennnenns white/blue leather Cadillac S&S 6-000T ... white/blue leather
Cadillac Eagle HEarSe .........cccoooooeeemreereeeeeeeccresreen black/gray leather I—ate MO d el Cal‘S Cadillac S&S 6-door ... silver/black leather
Cadillac S&S Victoria black/blue leather ;;?ﬁx/f;;&_ Cadillac S&S 6-d00r .......ccoveeiiviireriereinns blue & bronze/blue leather
"""""""""""""""""""""""" # To Choose From 1997
; Cadillac S&S 6-A00F .....c.ccucvriiiiiiiiiecieeccees white/blue leather
2001 3
Lincoln S&S Hearse ..o, black/black leather FIRST CALL
Cadillac Eagle Hearse ..., blue/blue leather CA L L TO DAY 2009
r Chrysler Eagle 1st Call.........cccccoevurunen. silver/black top/gray interior
1999 % 2008
Cadillac Federal Hearse........cccccocovinnnn. silver/black top/blue leather Chrysler Eagle 1st Call.......cooviviviiiiininiiiiiiinn black/gray interior
2003
1997 Dodge Eagle 15t Call .....oovvovveeeereeeeeceeseesesresseenn silver/gray interior
Lincoln S&S Hearse ........cccocvvevvieinias silver/black top/blue interior Chevy Eagle 1st Call .......ccoovevvrciiierrceens white/gray interior

2003 CADILLAC S&S 6-DOOR LIMO
gold with black top and black leather

OVER 70 USED VEHICLES AT OUR CINCINNATI OFFICE 1-888-321-6613

LIMOUSINES
2001 Cadillac S&S, Black, 102k mls, Average Overall
2001 Lincoln S&S, Black, Extra Low Miles.............cccee..

2000 CADILLAC S&S 6-DOOR LIMO
silver with black leather

2000 CADILLAC S&S 6-DOOR LIMO
blue and bronze with blue leather

HEARSES
1998 Cadillac S&S, Masterpiece, Gold, 55k mlIs, NOt NiCE .........cceeviiieiiiiiiiiiiie i $8950
1996 Cadillac Eagle, Ultimate, Black 56k mls .............ccceeeee
1994 Cadillac S&S, Commercial Glass, Blue, Some Rust
1994 Cadillac Federal, White, 119K MIS .........cccceviirvinnnene

1998 Cadillac Superior, Silver, 82k mls, One Owner, Overheats! ..........ccccceeeiiiiiiiieeenne $2750

1994 Cadillac Federal, 71k mIS, Navy BlUE.........ccooiiiiiiiiiiiiieeieee et

1993 Buick Eagle, Navy Blue, 76K MIS...........coiiiiiiiiiiiiiieiieeeie e 1996 Cadillac S&S, Silver, 17k mIs, AS NEW! ..ot $6450
1993 Cadillac Superior, Silver, 58k mis ... . 1994 Cadillac S&S, Commercial Glass, Black, Flip Seat, 1-owner .... ....$5450
1980 Cadillac S&S, White, 5K MIS .......cccoiiieiiiiiiece e 1993 Cadillac M&M, 6-door, Black, 129K MIS..........ccoiiierieiieieieeeceeee e $1950

Visit our website at www.americancoachsales.com
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Hearses/Limousines 8

RURAL ARIZONA

FUNERAL HOMES
Two funeral homes and four
bedroom family residence.
One hour from Phoenix area
with excellent growth poten-
tial. 100 cases yearly, extensive
pre-need sales, mostly tradi-
tional services. Family owned
for 58 years. Qualified finan-
cially responsible inquiries
to 520-363-5353 or e-mail
azmortuary4sale@yahoo.
com. 5DJF

Established for over 75
years, this beautiful his-
toric funeral home does
50-70 cases per year and
carries less than 3% ac-
counts receivable. Has over
a million dollars in pre-
need contracts. Live, work
and play in the beautiful
Sangre de Cristo Moun-
tains of northern New
Mexico. Real estate can
be included in the price
if buyer so desires, how-
ever funeral home space is
available for lease. Serious
inquiries only, please
email mainoffice505@
yahoo.com or phone
(505)328-5864. SBIFM

I
THE

2009
EDITIONS

NOI@IS E

i ||r|:lr.|l llum.l- |nd' i zrml!l'r h:r;-uurr

BUYER"S GUIDE

INON I‘i
n. @ ﬁ

2009
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Call
1-800-321-7479
or visit

www.nomispublications.com
T

MATCHING SET
2000 Lincoln Hearse (Krys-
tal). Bought new, silver and
black, 30,000 miles, perfect
shape. 2001 LCW 100" Stretch
Limousine. Silver and black,
9-passenger, perfect condition,
new electronics, DVD, stereos,
etc., 51,000 miles. Both cars
$38,900. Call (814) 539-5634
or email frank@ducafuner-
alhome.com for pictures. s

1999 S&S
CADILLAC LIMO
6 Door, Black, Black with
35,000 miles. The car is new
in every way. The interior
and exterior in like new con-
dition. The car runs perfect.
Just a fine car with white
wall tires. $10,500. Located
in Boca Raton, Florida. Call
Jim at 561-305-1623. ==

TCT Coach Sales - 508-581-9268

Executive Limousines ~ Bennett Coach ~ Krystal Coach

HEARSES IN STOCK LIMOUSINES IN STOCK

2002 CADILLAC S&S MEDALIST BLK/BLK LIKE NEW , SHARP !
40,000 MILES,

2001 CADILLAC S&S MASTERPIECE BLK/BLUE 50,000 MILES
COMMERCIAL GLASS ~ LOOKING FOR A NEW HOME

2000 CADILLAC S&S MASTERPIECE BLK/GRAY ONLY 39,000
MILES, COMMERCIAL GLASS ~SAVE THOUSANDS

1999 CADILLAC FEDERAL BLK / BLUE 46,000 MILES
CLEAN AS AWHISTLE! CALL FOR A QUOTE !

1998 LINCOLN FEDERAL BLACK / BLACK, 63,000 MILES

1998 CADILLAC S&S MASTERPIECE , BLACK/TAN

MILES ARE BETWEEN 28 AND 32K JUST IN'!

2006 CADILLAC 6 DR SILVER / BLK RAISED CLOTH TOP, 15,000 MILES
SHARP PAINTED POST, SAVE THOUSNADS OVER NEW !
2002 CADILLAC 47”6 DR BLACK/BLACK 3 TO CHOOSE FROM

Krystal Hearse left over!
2008 Black / Black Cadillac
Walk a way lease $962.50 / 5 years

Advertising Works! NOl\%s

PUBLICATIONS, INC.

TRADES - - FINANCING
USRIzl \/isit our web site ~ www.tctcoachsales.com EESGUR:IRS
FUNERAL HOME & CEMETERY

CONAWAY'’s

P.O. BOX 1132, UNIONTOWN, PA 15401

800 333 2533
724 439 8800 / FAX: 724 439 6404
VISIT OUR WEB PAGE AT:

2005 CADILLAC S&S MEDALIST COACH
BLACK EXTERIOR, GRAY INTERIOR W/18,500 MILES

WWW.COﬂ&W&!SBJGS.COITI

IF YOU ARE CONSIDERING LEASING:

FINANCING THROUGH TCF EQUIPMENT FINANCE
WE ARE ABLE TO STRUCTURE YOUR FINANCE
TO SUIT YOUR NEEDS.

ORDER A NEW 2008 S&S MEDALIST FOR $999 p/m
OR ANEW 41” LIMOUSINE FOR

2005 LINCOLN S&S 6-DOOR
BLACK EXTERIOR, BLACK INTERIOR W/24,953 MILES

2003 CADILLAC S&S MEDALIST COACH
SILVER EXTERIOR, BLUE INTERIOR W/53,300 MILES

$975 p/m (+TTL & DELIVERY)
APPROVED CREDIT - $3,900 DOWN

2003 LINCOLN 100" 6-DOOR LCW
BLACK EXTERIOR, BLACK INTERIOR W/57,423 MILES

2003 CADILLAC S&S MEDALIST COACH W/28,830 MILES
BLACK EXTERIOR, BLACK INTERIOR

2003 LINCOLN FEDERAL COACH
BLACK EXTERIOR, BLUE INTERIOR W/39,879 MILES

2005 DODGE GRAND CARAVAN W/FULL CONVERSION
WHITE EXTERIOR, GRAY INTERIOR W/56,000 MILES

NOT PICTURED
1999 CADILLAC SUPERIOR, BLK EXT, BLK INT W/45,000 MILES
1998 CADILLAC KRYSTAL, BLK EXT, BLK INT W/27,100 MILES
1994 CADILLAC SUPERIOR HEARSE, WHITE EXT & BLACK INT 41,000 MILES

CALL FOR INFORMATION ON THE VEHICLES SHOWN AND FOR OUR COMPLETE LIST OF ADDITIONAL LOW MILEAGE UNITS

2009 CADILLAC ESCALADE W/FULL CONVERSION
BLACK EXTERIOR, GRAY INTERIOR

TIME TO BUY INTEREST IS DOWN!

2008 TAX LAW - BUY NOW -
CAN DEDUCT UP TO $128,000
FOR VEHICLE PURCHASE!

FINEST USED VEHICLES IN THE COUNTRY!!!

SERVING THE FUNERAL INDUSTRY
FOR 42 YEARS!!!

(2) 2003 CADILLAC S&S 65" W/CEO PKG
BLACK EXTERIOR, BLACK INTERIOR W/18,408 MILES

WILL SHIP ANYWHERE IN THE COUNTRY
REASONABLE RATES.....WE ALSO SHIP OVERSEAS
WORLD WIDE SUPPLIERS SINCE 1971

1999 CADILLAC EUREKA 6-DOOR W/11,480 MILES
BLACK EXTERIOR, BURGANDY INTERIOR

LET US HELP YOU WITH YOUR LETTER OF
CREDIT AND FREIGHT FORWARDING NEEDS

ONE STOP FOR EVERYTHING - SERVICE
AND REPAIRS - RESTORATION AND
CONVERSIONS - IN HOUSE STATE OF
THE ART BODY SHOP - LOANER UNITS

800 333 2533
BUY HERE & PAY HERE

NO NEED TO LOOK ANYWHERE ELSE -
WE HAVE IT ALL!!

NOT PICTURED
1999 CADILLAC S&S 6-DR LIMOUSINE, BLK EXT & BLUE INT W/38,420 MILES
1996 CADILLAC 6-DOOR W/FLIP SEAT, SILVER EXT W/33,500 MILES

1999 CADILLAC 24-HOUR 6-DOOR LIMOUSINE
SILVER EXTERIOR, BLACK INTERIOR W/56,000 MILES

NOT PICTURED-BLACK EXT & BLUE INT, ONE OWNER
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NC} IS BUYER'S GUIDE 2009
"|||.r.|'r||.|f!lnﬂ'\! and ':w I FI'“ “ 'T I\H:) ]'-S
. 2ot U.S. Funeral Homes B ] . Over 2000 Death Care Industry Supply Companies
Us. C . r”‘% 6 i ﬁ! are listed by the product or service offered to
.S. Cemeteries .
&.* : '.;.é = Funeral Homes and/or Cemeteries
Populations; State Boards; Air Shipping Points u—qz— %
Where to Get Certified Certificates 1~ﬁ i . —— Also includes: Pet Funeral Homes,
. . W, —a = Cemeteries, Crematories and Supply Companies
Canadian Funeral Homes and Daily Papers ]
International Funeral Homes g = H“?;i:i: U.S. Daily Papers including websites & email addresses
Consulates and Shipping Regulations s o
STANDARD SIZE / ONLY Trade Service Companies Funeral Service Education Programs
(8%%°x117) $12500 . o ~ —
~ Veterans Affairs Facilities @ @ Industry Associations - national, state, local
POCKET SIZE / ONLY U.S. Daily Papers including websites & email addresses 30 40 including websites & email addresses
(5’x7) $8500 With The Funeral Home  Without The Funeral Home
& Cemetery Directory & Cemetery Directory
2009 FUNERAL HOME & CEMETERY DIRECTORY MAILING ADDRESS
(Quantity Discounts on orders of 10 or more - Call for pricing)
Name
QTY TOTAL
Address
2009 STANDARD SIZE (8.5" x 11") $125.00€a. . ... ......covvvn... $
2009 POCKET SIZE (5" X 7") $85.00 €8, ...\ ereeennns, $ Clty
State Zip
2009 BUYER’S GUIDE
Phone
$40.00 - without The Funeral Home & Cemetery Directory........... $ Ordered by
$30.00 - with The Funeral Home & Cemetery Directory ............. $ SHIPPING ADDRESS - IF DIFFERENT
(must have physical address for UPS shipping)
TEDDY BEARS
Name
| Love My Funeral Director Bear $11.95€a ....................... $ Address
SUB TOTAL $
City
Up to $40.00 add $5.00 State Zip

$41.00 - $85.00 add $8.00
$86.00 - $150.00 add $9.00 Phone
$151.00 — $215.00 add $10.00

$216.00 — $300.00 add $11.00 Ship to ATTN:
Over $300.00 add $15.00
Shipping / Handling $ PAYMENT INFORMATION
. O Check O Money Order
(Ohioonly-SalesTax) $__ O MasterCard [ Visa [0 American Express [ Discover
FUNERAL HOME & CEMETERY NEWS Card #
1 Year (12iSSUES) $20.00 . . ...\t $ Exp. Date
; ; Signature
First Class 1 Year (12 issues) $40.00 .............cviiieninnnns $ (Required on Credit Card orders)
Canada/Mexico 1 Year (12 issues) $50.00 . . ..........coovvvenn $
RETURN TO
GRAND TOTAL| $ Nomis Publications, Inc., PO Box 5159, Youngstown OH 44514

phone 800-321-7479 fax 800-321-9040 www.nomispublications.com

21))8
. . . . 2,
Im Previously published as The National Yellow Book of Funeral Directors, “
oo Cemetery Directory and Catalog of Funeral Home and Cemetery Supplies @
M E M B E R

PUBLICATIONS, INC. Silves
CFSA PO Box 5159  Youngstown OH 44514 800.321.7479  fax 800.321.9040 CPNA

CASKET & FUNERAL SUPPLY

ASSOCIATION OF AMERICA info@nomispublications.com www.nomispublications.com
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Hearses/Limousines Cont'd 8

2004 Lincoln Eagle Elite
Hearse and Match-
ing 2003 LCW 6-Door.
Hearse with electric table,
half-crown roof, wig-
wags, strobes, under 16K
miles. Limousine with 3"
raised roof, under 6K
miles. Both cars garaged.
Southern California. Pris-
tine, current model and
in new condition. Priced
to move! For more in-
formation and pictures
go to www.tributeen-
terprises.com and click
“inventory” or call 562-
715-4594. 8CIFM

HEARSE & LIMOUSINE
MATCHED SET
Matching set 2001 Eureka
Cadillac Hearse with 37K
miles and 2001 Cadillac
65" 24-hour car with 46K
miles with flip seats. Both
black vinyl roofs on silver.
Southwest PA funeral
home. Excellent condi-
tion, no defects. Serious
inquiries only. Hearse:
$33,900. Limo: $27,900.
Email paul@h-fs.com or
call 412-580-3586. scor

1995 Buick Roadmaster
Heritage SWB Hearse.
Good condition. 26,022
miles. Exterior color black.
Interior burgundy velour.
$11,995. Call 970-226-
3000 or 800-538-927g.m

e

Richard Palandech

2009 Chevy Express Van wi/casket
table & entry ramp

2009 Chevy Suburban w/entry ramp
2004 Chev Astro Van wicasket thl, blu

2000 Chevy Suburban wicasket table
& entry ramp

1995 Chevy Astro Van, gray

1994 Cad Eureka Coach, blk, 36k mi
1994 Chevy Suburban, blue/silver
1992 Chevrolet Astro Van, blue
1990 Cadillac Funeral Coach, blk
1988 Cadillac Superior Coach, sivr/sivr
Call (708) 423-4747

DEADLINE FOR ADVERTISING IS
THE 5TH OF THE PREVIOUS MONTH
DON’T LET IT PASS YOU BY!

RELIABILITY « SELECTION « QUALITY

COUNT ON US!

OVER 22 HEARSES NEW ARRIVALS

1990-2007! Special on 1997-1999 Limos - From...........56,995"
Superir Statesman 2005 Federal Lincoln Hearse, Black, Miles in 20's,

- Ext Table, Strobes, Band.. ... $47,500°

2006 Superior Limo, Silver, Low Miles...... $47,500"

2006 Superior Hearse, Black, Low Miles...$49,900"

2006 Superior Cadillac Hearse, Silver, Low Miles,

Oval Window, Band, Ext Table, Strobes....... $51,000"

12 Limos 2000-2002

PRICED $13,000-527,500°
CHECK OUR WEBSITE FOR DETAILS!

S&S IMPERIAL NOW IN STOCK!
1-2008 S&S MEDALIST HEARSE &
1-2008 SUPERIOR HEARSE LEFT!

*Plus tax, title & fees.

WWW.

HeritageGoach .

.CoOMm

301 Alan Wood Rd. Conshohocken, PA ¢ 610-862-0560

5 SUPERIOR

=i A Legacy of Leaders

Family Owned and Operated for Three Generations

SPECIALT

HEARSE & LIMOUSINE
SALES CORP.

PHONE 800-349-6102 - FAX 516-349-0482 180 DUPONT STREET - PLAINVIEW, NY 11803

WE HAVE THE LOWEST PRICES!

2002 Cadillac Superior Statesman Supreme Funeral Coach

2001 Cadlllac Superlor Statesman Funeral Coach

LARGEST INVENTORY

1998 Lincoln Federal Stratford Funeral Coach

: Price: $11,900
,I Stock No: 6437

Miles: 69,981

Internet Manager - Maurizio "MO" Misilli

New Jersey Office — Joe Vasta

| Price: $25,900
Stock No: 6431

Miles: 66,964

§ Color: Thunder Gray
Vinyl Roof Color: Black
Body Type: Hearse

Price: $24,900
Stock No: 6397

A Miles: 65,754

Color: Silver

Vinyl Roof Color: Black
Body Type: Hearse

Color: Green
Vinyl Roof Color: Green

Body Type: Hearse

1997 Cadillac Superlor Statesman Supreme Funeral Coach
‘ Price: $10,900

Stock No: 6374

f Miles: 87,948

I\

ACCUBUILT.

Volume Dealer
of the Year
2008

I\

ACCUBUILT
Dealer

Color: Thunder Gray
Vinyl Roof Color: Black

Body Type: Hearse

2005 Cadlllac Federal Six Door Limousine
W“ Price: $29,900
-' | Stock No: 6403

1 Miles: 33,620

Color: Blue
Vinyl Roof Color: Blue
Body Type: Limousine

2002 Cadillac LCW Luxor Six Door 70" Limousine

ﬂ Price: $23,900
E:J_! l k }/ Stock No: 6407
gL of the Year

Miles: 59,850
Body Type: 24H Limousine 2008

E-mail maurizio@shasco.com Cell 516-816-9065

E-mail jv4203@verizon.net Phone 201-851-7492

Color: Black

Ad3AITEd 3dIMNOILVN

Vinyl Roof Color: Black

SPECIALTYHEARSE.COM
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%!{ %W@, INC.

5715 Manchester Ave., St. Louis, MO 63110
“Specialists in Funeral Coach
Conversion Work”

Hearses - Limousines - Conversion Coaches

2008 Superior Cadillac Statesman Hearse

2003 Federal Cadillac Renaissance, oval window, black w/black top.
2002 Superior Cadillac Statesman Supreme, white.
2001 Superior Cadillac, 47" 6-dr, black, Sharp!

2001 Federal Cadillac Coach, silver w/black vinyl top, Sharp!
2001 & 2000 Superior Cadillac Statesman Supreme, dark blue.
2000 Superior Lincoln Diplomat, black, low miles.

1999 Eagle Cadillac Ultimate, dark blue.

1999 Federal Cadillac Renaissance, silver.

1999 Superior Cadillac, 49" 6-dr, black w/black top.

1996 Federal Renaissance Coach & Federal 6-dr Limo, black.
1994 Superior Cadillac Statesman Landau, black.

1992 Superior Cadillac Crown Sovereign, white w/black roof.

25 Used Hearses & Limousines from 1984 on up.

Call Joe or Tony Molina
1-800-506-1983
(314) 781-1500 - St. Louis, MO
Fax (314) 781-1507

G

{ ~C/
) SO (

{ < ™ 3
L -__'_b-\e;?*ﬁ_ﬂf

SAYERS & SCOVILL

= dr o L
2008 CADILLAC S&S MEDALIST
WITH LIMOUSINE STYLE WINDOW

2608 CADILEAC S&S 6/47"
EXECUTIVE RAISED ROOF

2001 CADILLAC S&S 6/47” COMM. GLASS

office

770-419-0690

Help Wanted

LICENSED FUNERAL
DIRECTOR
Great career opportunity for
the right person. We are an SCI
affiliated funeral home in Wilm-
ington, NC and are looking for
a licensed funeral director for
a Primary Arranger position.
We are a 450 call per year firm
with two locations. Regular
scheduled days off and excellent
benefits. Professional develop-
ment and continuing education
provided. Fax resume to 910-
392-4254. Equal Opportunity
Employer, M/F/D/V. 9NDJ

Licensed Funeral Director
Seeking experienced, indi-
vidual to provide exceptional
service. Requires knowledge
of products and services, col-
lecting receivables, managing
documentation, leadership
and ability to multitask. Will-
ing to license in VA. Competi-
tive salary and benefits. Falls
Church, VA. Cover letter and
resume to laura.nemecek@sci-
us.com. E.O.E. M/F/D/V. 9)

SALES MANAGERS
Twelve Florida locations. Sales
managers needed. Indepen-
dent owner. Leads, direct mail.
Great commission, excellent
facilities. Come Grow With
Us. 386-235-8045. 9JFM

SALES REPRESENTATIVE
WANTED
Thacker Caskets, Inc., the na-
tion’s fastest growing casket
manufacturer, is seeking skilled
sales professionals to join our
expanding sales team. If you
have proven sales abilities, enjoy
hard work, and are motivated to
succeed then we encourage you
to learn more about our straight
commission opportunities. \We
offer unlimited earning poten-
tial, a fast paced and support-
ive sales environment, and the
backing of a three-generation,
family owned company with
a new, state-of-the-art casket
factory. Some overnight travel
is required. Sound Good? Fax
or email your resume, and
a cover letter to Michael
Beardsley, VP, Sales & Mar-
keting at 315-687-7428 or
casketeer@aol.com 9FM

Cadillac - Lincoln

AND

AVAILABLE!

With Approved Credit

Email: houstonhearse@comcast.net

For more details contact
HARRIS RADFORD

Sales & Finance Manager

Visit us online at:
www.houstonhearse.com

249 Cobb Parkway Marietta, GA 30060

FuneralStaff, LLC
Offers Opportunities

In Funeral Service
FuneralStaff, the industry lead-
er in recruiting and staffing,
has immediate openings for
Managers, Funeral Directors/
Embalmers, Arrangers, and
Sales Reps Nationwide. If you
are career minded and looking
for opportunities for advance-
ment, then visit our website
and complete a free Job
Seekers Profile at www.
FuneralStaff.com. We are
always accepting new client
companies in need of qual-
ity talent! We Now Offer Pet
Cremation Consulting! 9DIF

Licensed Embalmer
Experienced, reliable, individual
required for embalming, dress-
ing, cosmetology, casketing,
transporting, inventory, care of
facilities and equipment. Well
organized and excellent cus-
tomer service a must. Willing-
ness to license in VA. Includes
evenings and weekends. Com-
petitive salary and benefits.
Falls Church, VA. Cover letter
and resume to laura.nemecek@
sci-us.com. E.O.E. M/F/DN. o

Hearses - Limousines - First Call Cars

Come Grow With Us
Nine Property Locations
Independent Corporation
seeking Licensed Funeral
Directors. Great Work Envi-
ronment. Professional Co-
workers. Competitive Salary.
Flexibility. Call 386-236-
1100 and/or Fax resume
to 386-441-1144. 9DJF

Designed specifically with
funeral homes in mind,
EternalSpace.com allows
people to pay respects to
those who have passed.
The website especially ben-
efits those who are unable
to attend the funeral ser-
vice — an occurrence that is
becoming more common.
We are seeking a talented
individual to join the com-
pany as its Natlonal Sales
Director. Qualified candi-
dates should please email
resume and cover letter to
jobs@eternalspace.com. snos

FUNERAL HOME &

CEMETERY NEWS

HOUSTON BROTHERS, Inc. DeBrjan

PROFESSIONAL FUNERAL CARS - SALES & LEASING

1-800-477-0646

2002 CADILLAC S&S 6/47”

770-919-2003
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GeneSaver®: DNA pres-
ervation pioneers, helping
funeral directors nation-
wide since 1996 to create
confidential family DNA
banks, using proven meth-
odology to resolve lineage,
identify inherited conditions
and improve family health.
Clients can select best labs
for appropriate genomic
analysis. NO REFRIGERA-
TION NEEDED. See www.
genesaver.com. 10DJF

NOI\}IS Classifieds

Online

CEMETERY NEWS
1o Place Your Classified Ad

Call 1-800-321-7479
or visit our website at
www.nomispublications.com

ADVERTISING DEADLINE IS THE
5t OF THE PREVIOUS MONTH

DON'T LET IT PASS YOU BY!

Doctor of Mortuary
Science
Earn your PhD from the
National Academy of Mor-
tuary Science in about six
months. In business since
1987. You must be dual li-
censed and have conduct-
ed at least 1,000 funerals.
We only accept six candi-
dates per year. No classes,
totally lifework based.
Call Stephanie at 866-
588-NAMS (6267). All
requirements at www.
DrKloss.com, or email
Duke@DrKloss.com. 1ocor

PLEASE NOTE: We do not take
responsibility for our box holders.
We hope they will respond promptly
in a responsible manner. PLEASE!
DO NOT ask us to contact Box
holders. Contact can only be made
in writing. NO information will
be given regarding box holders.

HANLEY COACH SALES

FINANCING AND - - - WE HAVE SEVERAL
LEASING AVAILABLE 1 800 424 9093 2001 & 2002 COMING IN
COACHES
2003 Cadillac S&S Coach BIk/Blk Ext/Blk Int 38,000 mi
2003 Cadillac S&S Coach Wht/Wht Ext/Blue Int 55,500 mi
2003 Cadillac S&S Coach Wht/Wht Ext/Blue Int 42,000 mi
2000 Cadillac Superior Coach Wht/Wht Ext/Blk Int 42,000 mi
1998 Cadillac M&M Coach BIk/Blk Ext/Blue Int 48,000 mi
1997 Cadillac Federal Coach Wht/Wht Ext/Blue Int 74,000 mi
1996 Cadillac Federal Coach BIk/Blk Ext/Blk Int 46,000 mi
1992 Cadillac S&S Victoria Coach Silv/Silv Ext/Blue Int 77,700 mi
1992 Cadillac Federal Coach Wht/Wht Ext/Blue Int 24,000 mi
LIMOUSINES
2003 Cadillac Eureka 6-Dr Limousine Silver Ext/Gray Int 29,500 mi
2002 Cadillac S&S 6-Dr Limousine Blk/Blk Ext/BIk Int 72,000 mi
2002 Cadillac Eureka 90" 5-Dr Limousine BIk/Blk Ext/BIk Int 59,000 mi
1999 Cadillac Eureka 6-Dr Limousine Wht/Wht Ext/Blue Int 39,000 mi
1997 Cadillac M&M 6-Dr Limousine Blk/Blk Ext/BIk Int 68,000 mi
SPECIALTY VEHICLE
2005 GMC Denali XLT Wht Ext/Neutral Int 69,000 mi
Authorized Dealer for
1-800-424-9093 & St Louis, MO
Please Visit Our Website at www.hanleycoach.com

Colonial Professional Cars Ltd

Visit our website
www.colonialcars.net

Family Owned
and Operated

1-800-438-9329

Coaches

2004 Eagle “Ultimate”/Cadillac
white exterior/blue leather, only 18,000 miles!

2002 Eagle “Ultimate”/Cadillac
white exterior/blue leather, crown roof w/polished band, only 1 remaining!

1998 S & S Masterpiece/Cadillac
silver exterior/black top, low miles!

Limousines

1995 Henry Brothers/Cadillac
white exterior
black top

2004 LCW/Cadillac
white exterior/blue leather
3” raised roof

All pre-owned vehicles are garage kept, serviced and safety inspected.

Flexible financing and walk away leases available. T
e i—— )

Order your 2009 Eagle first call van =
EAGLE or first call suburban TODAY!! Cith

: 2z
CALL NOW! 1-800-438-9329
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Visit our website for a
complete listing of our
NEW & PRE-OWNED vehicles!
www.parkssuperior.com

— g
1 .rtﬂuhn.r ¥

2009 Eagle Coach 1st Call Vehicle

Black w/Gray Interior - Full Vinyl Top w/Removable Side Windo Panels w/

Chrome Bows - Full Casket Floor - Lower Chrome - Flower Tray - In-Stock &
ReadyTo GO! - Call For Pricing & Lease Pricing!

2008 Federal Coach Lincoln “Stratford”

All Black w/Oval Window & Crown Band - Lower Chrome Moldings - Flag
Mounts - Strobes 0 Lincoln Rebates$$$ -

Brand NEW Model - Just Out All Black wy/Gray Leather - Slick Top w/Crown Lease Price To LOW To Advertise Call Parks Superior (800)229-5008
Brand & Hatchback Rear Door - Be The First In Your Area To Have The Car Of .. . .
The Future! - Special Leasing & Finance Plans Available Or Visit Us Online @ www.parkssu perior.com

2009 Superior Coach Cadillac “Premier”

2009 Eagle Coach Cadillac Hearse 2008 Eagle Coach Cadillac “Ultimate” 2007 S&S Coach Cadillac “Medalist”

All Black w/Gray Interior - Lower Chrome Molding - “B” Pillar Black Top Silver Body - Urn Enclave - Crown Band - Lower Chrome - ““B” Black w/Oval Window Option - Coming In On Trade Late January - Only
Chrome - EXTRA WIDE Floor Feature 45” - Best Lease Deal We Pillar Chrome - Extend-A-Sill - Much More - This Is Qur Demo SAVE!! 4,000 Miles - Not Pictured Above/No Oval Window Shown
Offer- TO LOW TO ADVERTISE...CALL TODAY! Call For Pricing & Lease/Finance Packages! Special Price $62,900.00
Financing & Leasing
Pkgs. Available On Both
NEW & PRE-OWNED
Vehicles Offered
Exclusively through...
I ' :F ~ 2005 Superior Coach Cadillac“Statesmen” 2002 Cadillac Flower Car 2002 Federal Coach Cadillac 46” 6-Door
y L/ All Black w/Gray Leather - Chrome Wheels - One Owner - Factory Black w/Full Stainless Steel Flower Bed - Adjustable Flower Silver w/Blue Leather - Very LOW Miles - One Owner Car -
EQUIFMENT FINANCE y Warranties - Extremely Clean Inside & Out - Rack - Very Clean Car - Right Miles This Car Is Veery Clean

Lease For $775.00 +TTL Lease For $479.00 +TTL Lease For $399.00 +TTL
A AL T "

2004 S&S Coach Lincoln “Majestic” 2003 S&S Coach Cadillac “Medalist” 2002 Eagle Coach Cadillac “Ultimate”

All Black w/Black Leather - Like NEW Condition - Very LOW Silver w/Black Vinyl Top - Very Clean - One Owner - Very LOW Miles - Came In Black w/Gray Leather - Very Clean - Well Maintained
Miles - Lease For $725.00 +TTL Trade w/Matching 6-Door Limo (also LOW miles) Lease For $539.00 +TTL

Lease For $645.00 +TTL

EXPERIENCE - VALUE
SELECTION!

2001 S&S Coach 47" Commercial Glass Limo 1999 Federal Coach Lincoln “Stratford” 1996 S&S Coach Cadillac “Medalist”
All Black w/Black Leather 0 Chrome Wheels - Very Nice Looking Limousine All White w/Black Vinyl Top - Nice Vehicle - Runs GREAT! Silver w/Black Top - Blue Interior - Extend Table -
- Extremely Well Maintained By Past Owner Special Price $13,900.00 ONLY 41K Miles
Lease For $485.00 +TTL Special Price $7,900.00

VISIT US

ONLINE!




