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Hiers-Baxley Opens Innovative Life Event Center 

THE VILLAGES,FL— Hiers-Baxley Funeral Services, a 
member of the Foundation Partners Group (FPG) fam-
ily, opened a new multi-purpose facility in The Villages 
active adult community in Central Florida this week. The 
12,000-sq. ft. building offers a versatile space that fea-

tures three multi-purpose rooms, able to host a variety of 
life’s celebratory events, including funerals.
 “One of the five unique truths of Foundation Partners 
Group is innovation,” commented Bob Bukala, FPG Presi-

COntInuEd On PagE a2

Baker-Stevens-Parramore Funeral Home opens 
Second Location

MIDDLETOWN,OH— Joseph R. Baker Sr. founded Jo-
seph R. Baker Funeral Home in 1923 on Central Av-
enue in Middletown, and moved it to its present loca-
tion on Manchester Avenue in 1927. He was known for 
his kindness and friendliness to everyone he met and his 
compassion to the families he cared for. He was a devot-
ed Red’s fan and would take the community kids to the 
Red’s baseball games.
 By the 1940’s, Joseph’s three children had joined him in his 
business. After serving in WWII, his son, Joseph R. Baker Jr. 
took over the firm and grew the business to what it is today. 

 In 1990, wanting to retire, Joseph sold his family’s busi-
ness to longtime friend Dan M. Stevens. Stevens contin-
ued to build the success of the funeral home by focusing 
on providing the best services possible. 
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HAVE YOU SEEN THESE CHILDREN?HAVE YOU SEEN THESE CHILDREN?
The photographs below have been provided by the National Center for Missing and Exploited Children. 

Please help locate these children by posting in your lobby, offi ce, on your bulletin board, etc.

Anyone with information should immediately contact the National Center for 
Missing and Exploited Children at 1-800-843-5678 or (703)235-3900

MARLON SARMIENTO

Circumstances: Marlon was last seen 
on August 23, 2016. He may travel 
to Mexico.

Missing Since:  8/23/2016

Missing From:  
Texas City, Texas

Date of Birth:  7/11/2000

Age Now:  16 Yrs

Sex:  Male

Race:  Hispanic

Hair:  Brown

Eyes:  Brown

Height:  5’8”

Weight:  140 lbs

CHRISTINE AGUIRRE

Circumstances: Christine may still be 
in the local area.

Missing Since:  5/31/2016

Missing From:  
Los Angeles, California

Date of Birth:  3/8/2000

Age Now:  17 Yrs

Sex:  Female

Race:  Hispanic

Hair:  Black

Eyes:  Brown

Height:  5’5”

Weight:  145 lbs

HENRYETTA CURRY

Circumstances: Henryetta was last seen 
on July 31, 2016.

Missing Since:  7/31/2016

Missing From:  
Dearborn Heights, Michigan

Date of Birth:  9/29/2001

Age Now:  15 Yrs

Sex:  Female

Race:  Black

Hair:  Black

Eyes:  Brown

Height:  5’6”

Weight:  170 lbs

Submit your photograph or line drawing 
and Include:
• your firm’s name, address, phone number(s)
• name of contact person 
• a short description of your facility

SEND TO
FRONT COVERFRONT COVER
c/o Nomis Publications, Inc

PO Box 5159 • Youngstown, Ohio 44514

For more information, call Kim 800-321-7479
kim@nomispublications.com
www.nomispublications.com

FEATURING

HEREHERE

The Sumter Room features includes a 12-ft. tall by 34-ft. wide 
projection screen, for use with FPG’s proprietary ShareLife®

multi-sensory technology platform.

The lobby and waiting areas provide a welcoming atmosphere for all who enter the facility.

Continued fr om Front Page
Innovative Life Event Center 

Hiers-
Baxley 
Opens 

dent and CEO. “We are al-
ways looking to create new 
ideas, tools and technolo-
gies that enhance the lives 
of those around us. Like our 
ShareLife® technology plat-
form, this new Life Event 
Center is a truly innovative 
idea that resonates with peo-
ple, especially families.”
 Th e Life Event Center fur-
ther expands Hiers-Baxley’s 
capability to provide families 
with a facility to host all of 
their important life-affi  rm-
ing events, not just funer-
als. It also off ers the surrounding business 
community an outstanding venue with top-
notch facilities and state-of-the-art amenities. 
Th e center was specifi cally designed with the 
fl exibility to hold meetings, celebrations and 
conferences for groups large and small. 
 Th e building, designed by KP Studio Ar-
chitects of Ocala, sits on 2.5 acres in the 
Buff alo Ridge area just east of Th e Vil-
lages. It is the fi rst new facility built by 
the Foundation Partners Group and is li-
censed as a funeral facility. 

 Th e Hiers-Baxley Life Event Center has 
been in the planning stages for more than two 
years and construction has been ongoing for 
almost a year. It boasts the latest in technology 
and includes a 12-ft. tall by 34-ft. wide pro-
jection screen, which is an important compo-
nent of FPG’s proprietary ShareLife® multi-
sensory technology platform.
 Every room in the Life Event Center off ers 
relaxed surroundings and inviting décor to 
make guests as comfortable as possible when 

CONTINUED ON PAGE A6
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Friday within the Octave 
of Easter
(SOL)

Saturday within the Octave 
of Easter
(SOL)

EASTER SUNDAY OF
THE RESURRECTION OF
THE LORD
(SOL)

Acts10:34a,37-43
Col 3:1-4 or 1 Cor 5:6b-8
Jn 20:1-9 (42) or Mk 16:1-7 (41)
or, at an afternoon or 
evening Mass,
Lk 24:13-35 (46)
Pss Prop

Monday within the Octave 
of Easter
(SOL)

Tuesday within the Octave 
of Easter
(SOL)

Wednesday within the Octave
of Easter
(SOL)

Thursday within the Octave 
of Easter
(SOL)

SECOND SUNDAY OF
EASTER (OR SUNDAY OF DI-
VINE MERCY) 
(SOL)

Acts 4:32-35
1 Jn 5:1-6
Jn 20:19-31 (44) 
Pss Prop

THE ANNUNCIATION
OF THE LORD
(SOL)

w St. Stanislaus, Bishop,
Martyr

w St. Martin I, Pope,
Martyr 

Third Sunday of Easter

Acts 3:13-15, 17-19
1 Jn 2:1-5a
Lk 24:35-48 (47)  Pss III

w St. Anselm, Bishop,
Doctor of the Church

w St. Peter Chanel,
Priest, Martyr

w St. Louis Grignion de Montfort, 
Priest

St. Mark, Evangelist
(F)

w St. Fidelis of 
Sigmaringen, Priest, Martyr

Fourth Sunday of Easter

Acts 4:8-12
1 Jn 3:1-2
Jn 10:11-18 (50) Pss IV

w St. George, Martyr

w St. Adalbert, Bishop, Martyr

Fifth Sunday of Easter

Acts 9:26-31
1 Jn 3:18-24
Jn 15:1-8 (53) Pss I

w St. Pius V, Pope
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April 2018

Sunday Monday Tuesday Wednesday Thursday Friday Saturday

April
2018

There is one God and
one mediator between
God and mankind, the
man Christ Jesus, who
gave himself as a ransom
for all people.

~ 1 Timothy 2:5-6 (NIV)

PHOTOGRAPHY:  Blue Flag Iris,
Finger Lakes District, New York
© Tim Fitzharris
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ST. JOSEPH CHURCH
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Mary Jones, Manager
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ASSIGNMENTS PAID WITHIN 24 HOURSASSIGNMENTS PAID WITHIN 24 HOURS

Yes, it’s that easy!

CALL TODAY FOR YOURCALL TODAY FOR YOUR
RISK-FREE CONSULTATIONRISK-FREE CONSULTATION

800-430-7935
www.betacapitalcorp.com

• Professional courteous service
• No chargebacks
• Training for you and your staff
• Frequent status updates
• Free overnight check or direct deposit

Contact Michael at
800-430-7935 and fi nd 

out how easy it is!
Don’t let assignments be the death of your 
business. Beta Capital simplifi es the challenge 
of collecting on  assignments so your business 
has the cash it needs... TODAY! 
Beta Capital makes it as easy as pie 
to eliminate receivables, avoid 
risk and increase cash fl ow.

L & G Funeral Supplies      1A Frassetto Way,  

(973)--832--7879                      Lincoln Park, NJ  

FFree Delivery!!!! 

 

By Nancy Weil

It’s Baseball 
Season, So What’s Your Pitch?

 A funeral home or cemetery handling a funeral or buri-
al is not newsworthy, unless something goes horribly 
wrong. So how can you get press coverage to raise com-
munity awareness about your business? Just like in base-
ball, you have to pitch it. Just like it baseball, there is a 
process from wind up to pitch to success. 
 Let me coach you through the process that I have used 
successfully:
• Plan a newsworthy event – Right now there is a fu-

neral home in Georgia that is arranging the arrival, 
wake, funeral and burial of a resident who was MIA 
since World War II and only recently found and iden-
tifi ed. Unless you have a service like this, you need 
to have something else to pitch. What events, work-
shops, and programs do you run? Start planning the 
event with the end game in mind. When I began my 
Before I Die board project, I was already planning my 
pitch with the Buff alo News and, not only did the 
story make the front page, the photo was just used 
again for a diff erent event I am involved in. So double 
the exposure and a great program as well!

• Press release – Write up a professional press release. 
Make sure all of the details are covered –date/time/

Random Random 
MusingsMusings

place, etc. Don’t forget your contact information for 
them to fi nd you wit h follow up questions. 

• Call send call – Media people are busy. Th ey have more 
faxes, emails, phone calls than they can handle. So I always 
call the newsroom or reporter fi rst and off er my quick 
overview of what is going on. I then ask them where I can 
send the press release. Th at way they know to watch for it 
and it goes to the correct person. Finally I follow up with 
a phone call a few days later to see if they have any other 
questions. 

• Presentation is everything – Every station has an adver-
tising department that would love to sell you air time or 
a printed ad. Th ey aren’t interested in giving you free ad-
vertising, so you have to pitch the local angle, the commu-
nity service aspect, the emotional pull, the “you’re help-
ing those in our community by letting them know about 
this” pitch. 

• Grow your connections – Reporters are people. Once 
you meet them, build a relationship. If you see they wrote 
a great article or ran an interesting story, shoot them an 
email and let them know. I now have a group of media 
contacts that I can call when I have something that is truly 
worthy of their attention and they will usually cover it, be-
cause they trust me.

• Follow up – If you get results, phone calls, letters, any type 
of response from the viewing public, let the reporter know. 
Th ey want to know that their work has made a diff erence. 

• Go big or go home – It is great for your business to get 
local coverage, but if you have something of national in-
terest, pitch it that way. Th is may be a long shot, but it is 
still worth an email inquiry. Th ey are looking for stories to 
cover, so why not give it a try? Good Morning America, 
the Ellen show, CNN – look on the website and see if they 
have a place to submit a story idea. 

• Th e important work starts when the story has run –
Once the story is out, capture a copy of it. Put it on your 
social media pages. Try to house the original story on your 
own server and place it on your website. Be careful of just 

putting a link on your website. If the station ever takes 
the story down, you have nothing to show. Play it at 
events, frame the newspaper story and hang it in your 
offi  ce, etc. Keep the story alive for as long as you can. 

• Th eir SEO vs. your SEO – One of the benefi ts of 
getting coverage may not be evident for years. Since 
they have a stronger search engine people may fi nd 
you during a google search through their story. I once 
received a call two years after a story had run from 
someone who was looking for grief support groups 
and found me. 

 So what are you going to pitch this summer?

 With certifi cations as a Grief Services Provider and Grief Management 
Specialist, Funeral Celebrant, as well as Laughter Leader, Nancy Weil 
is uniquely qualifi ed to bring new perspectives into how to best meet 
the needs of the families you serve. A professional speaker, Nancy 
travels the country bringing effective tools to reduce stress, combat 
compassion fatigue and handle grief to companies, associations and 
conferences large and small. With a passionate interest in the healing 
qualities of laughter, she is known for her energetic, entertaining and 
content rich programs. In addition to talks geared to the general 
public, she has also been brought in by funeral directors to offer 
(CEU) programs to funeral staff, nurses, chaplains and social work-
ers in their communities.
 Nancy has developed the most comprehensive aftercare program 
of any cemetery or funeral home in the country and is currently di-
recting aftercare programs, community outreach and marketing at 
Veterans Funeral Care. She consults with industry professionals in 
how they can develop or grow their own grief support program in 
order to maintain contact with the families they serve and develop 
stronger relationships within their community.  
 Her book, If Stress Doesn’t Kill You, Your Family Might, is fi lled with 
tools that work to reduce stress and fi nd your “inner happy.” For 
more information on how Nancy can help you and your business 
grow, visit her website: www.TheLaughAcademy.com or by email at: 
Nancy@TheLaughAcademy.com. 

www.nomispublications.com
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SAN ANTONIO,TX— Freedom Solar recently installed more 
than 530 kilowatts of solar power on seven locations of Mis-
sion Park Funeral Chapels and Cemeteries, the largest and 
oldest privately owned funeral company in San Antonio. 
 Powered by 1,634 high-effi  ciency solar panels, the new 
solar projects will off set more than 55 percent of Mis-

Historic Funeral Business leaps into 21st Century 
with Rooftop Solar Arrays on Seven Locations

Mission Park Funeral Chapel North 

Brookehill Funeral Home

Palm Heights Mortuary

Oak Hills Mortuary

Mission Park teams up with local contractor Freedom Solar to go green 

sion Park’s electricity needs 
at the seven locations: two 
mortuaries (Oak Hill and 
Palm Heights), its corpo-
rate offi  ce, three funer-
al chapels and cemeteries 
(North, South, and Do-
minion), and its funeral 
home (Brookehill). 
 Th e entire system is ex-
pected to pay for itself in 
less than four and a half 
years. 
 A generous local utili-
ty rebate covered roughly 
46 percent of total system 
costs. Mission Park will also 
receive the Federal Invest-
ment Tax Credit (ITC) for 
30 percent of the project’s 
total cost, saving the com-
pany a total of 76 percent. 

Robert “Dick” Tips, 
chairman and CEO 
of Mission Park, is the 
fourth-generation owner 
and one of San Antonio’s 
most prominent business leaders. While 
San Antonio’s landmark funeral company 
is more than a century old, Mission Park 
has grown dramatically in the past quarter 
century, thanks to Tips’ emphasis on pre-
planning and his vision for development. 

 “For us, the best part of solar energy is 
that doing the right thing environmen-
tally is also the right thing to do fi nan-
cially,” Tips says. “Solar reduces our long-
term operating costs and paves the way for 

CONTINUED ON PAGE A24
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Bay Memorials
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By Christopher Kuhnen

Th ere’s More Th ere’s More 
To It... To It... 

Advance Advance 
Funeral Funeral 

PlanningPlanning

on the internet. Have a response to anything that is 
absolutely incorrect, slightly misleading, or less than 
fl attering. You might be asked about it. In addition, 
encourage your customers to review you on Yelp, 
Google, Facebook, or any other popular website. Th e 
more good reviews you have, the better you look.

representatives properly licensed and trained? Do they 
keep their education current both with what they can learn 
at continuing education courses and with what your fu-
neral home has to off er? Baby Boomers don’t always want 
what their parents or grandparents received. Th ey want 
to do things distinctively “their way”. Is your fi rm fl exi-
ble enough and suitably prepared to handle any request? If 
not, now is the time to get ready. 
 What about your pre-need representative’s knowledge 
and training regarding state Medicaid rules and regula-
tions? Have they taken the time to learn what the current 
regulations dictate regarding those who wish to plan ahead 
for their fi nal expenses? Th e number of families walking 
through your door seeking to “spend down” in order to 
qualify for Medicaid eligibili ty will substantially increase in 
the next ten to fi fteen years. Are you accurately prepared to 
serve them? If not, they will go elsewhere and be lost to your 
fi rm forever. 
 Did you know that today’s age 65+ consumers check you 
out online before they check you out face to face? Th ey 
know more about the good, bad, and ugly of your fi rm 
than you might imagine. Your services, personnel, mer-
chandise, pricing structure, customer reviews (both good 
and bad!) and obituaries. It’s all online for them to read, 
review, and absorb. Believe me, they absorb it all! 
 Google your fi rm and really dig deep to see what people 
are sharing about you. You might be surprised to see what 
is posted on Twitter or Facebook or a blog. People will say 
things about your funeral home online that they would 
never share in person. Make it your mission to discover as 
much as you can about what is being written about you 

 Christopher Kuhnen of Edgewood, Kentucky is a 29 year vet-
eran of funeral service. He is perhaps best known as an industry 
go-getter and progressive leader. As an insider into excellence, 
he is a trustworthy advisor to many funeral home and industry 
professionals.
 Kuhnen spent a good portion of his career working for a family 
owned and operated funeral home and national pre-need sales 
and marketing organization. He additionally was the architect and 
founder of Funeral Profi t Protectors, LLC. Currently he serves as 
Vice President of Pre-Need Marketing for the Unity Financial Life 
Insurance Company, Cincinnati, Ohio.
 Chris is a Kentucky Licensed Funeral Director, Life Insurance 
Agent, Certifi ed Pre-Planning Consultant (CPC), Insight Institute 
Certifi ed Funeral Celebrant and Certifi ed Marketing Specialist, as 
bestowed by the former American Marketing Academy.
 Chris can be reached at (859) 307-7223 or cpkuhnen@gmail.com.

www.nomispublications.com
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Here Th ey Come!

 Get ready! Like it or not, funeral service is going to get 
extremely busy in the years ahead. Not only does that 
bode well for the profession as a whole, it also means job 
security for professional funeral pre-planners. 
 As most everyone knows, the front-end of the baby 
boomer generation began to turn 65 in 2011 and they 
will continue to turn 65 until 2029. Th e Social Securi-
ty Administration estimates that 10,000 Americans are 
turning 65 every single day. Th e number is going to be 
at least 1.5 million per year for at least the next fi fteen 
years. Th at equates to roughly a 60% increase to the cur-
rent market. Th at’s a whole lot of people who will re-
quire the best possible service we can provide them.
 Is your pre-need program structured in such a man-
ner as to off er families your very best? Are your pre-need 

they attend an event. Th e goal is for people to return to hold 
every meaningful family celebration in the facility, including 
weddings, parties, reunions and receptions. 
 “We are dedicated to being on the cutting-edge of fu-
neral service so that our partners have access to the new-
est concepts and latest expertise,” stated Justin Baxley, 
FPG’s Senior Vice President of Business Development. 
“Th is Life Event Center is just the latest example of us 
fulfi lling this promise to the members of the Foundation 
Partners Group family.”
 Foundation Partners Group (FPG) is a leading provider of 

The Lake Room provides a wonderful setting for a Celebration 
of Life gathering or a family’s other important milestone events.

Each arrangement conference room offers relaxed surroundings 
and inviting décor to make families as comfortable as possible.

Continued fr om Page A2Hiers-Baxley Opens Life Event Center

innovative funeral, cemetery and cremation experiences and 
products. As one of the largest privately owned funeral op-
erators, FPG owns and operates funeral homes, cremation 
centers and cemeteries in 16 states, and is actively seeking 
to expand its locations throughout the U.S. With headquar-
ters in Orlando, FL, Foundation Partners is com mitted to 
revolutionizing the funeral profession with a customer ex-
perience-centered approach that harnesses innovation and 
values the power of relationship and partnership. For more 
information about Foundation Partners Group, visit their 
website at www.foundationpartners.com.
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ALLSTATE 
BUSINESS SHIELD
for Funeral Homes 

Customized coverage your 
business deserves, so you can 

focus on what matters most...
the families you serve.

Alonzo Middleton
Serving 30+ Years
803-536-6185
amiddleton@allstate.com
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Folding 
Embalming Table

$119500

S&H: $9900

Slider Board
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S&H: $2000

Magnum 
Mortuary Cot
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1,000 lb. Capacity
S&H: $9900

Elite 
Mortuary Cot

$99500

600 lb. Capacity
S&H: $9900
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 Th ere is no doubt that accepting credit cards is a necessi-
ty for funeral homes. Credit card transactions can push the 
administrative cost of a case up. When you swipe a card for 
$5,000 it will probably cost about $17 in fees. Performing a 
phone transaction will cost even more. You need to be knowl-
edgeable about the way credit card processing fees work to 
completely understand what is negotiable and what is not.

Is It Really The Lowest Rate?
 Most funeral homes looking for the best rate will ask proces-
sors what their lowest rate is. Th e lowest rate quoted may not 
be a true cost. Say that you are quoted a rate of 1.59%. At the 
end of the month you might fi nd that you are really paying 
3.1% in what is known as an “eff ective rate”. Th e lowest rate 
really is 1.59 percent but that rate only applies to “qualifi ed 
transactions” which are based on processing history, types of 

Are You Really Getting Th e Lowest Credit Card Processing Rate?

Jeff Brodsly

By Jeff  Brodsly, CEO, Chosen Payments

cards accepted and how you 
process them. Never sign a 
contract that locks you into a 
long term relationship with a 
processor. 

Cost vs. Rates
 You might be inclined to 
believe that a low processing 
rate would equal low pro-
cessing costs. Th at’s not real-
ly true and here is why:
 Fees are based on four sepa-
rate parts: 
1. Th e card issuing bank’s 

cost
2. Th e card brand’s (Visa, Mastercard) cost
3. Th e back end processor’s cost
4. Th e “client facing” service provider (Merchant ser-

vices provider’s cost)
 Card-issuing banks (such as Chase, Capital One, Wells Far-
go) along with the card b rands, Visa, Mastercard and oth-
ers set the price for each type of transaction through an “in-
terchange rate”. Th e issuing banks collect the “interchange 
rate” as their piece of the pie. Th e card brands (Visa, Master-
Card) set an additional price for each transaction known as 
dues and assessments. Th e “back end processor” (such as First 
Data), charges the reseller of their services a fee to utilize their 
network and platform. Th e “client facing” provider (ie. Cho-
sen Payments) then charges a small fee to maintain your ac-
count which is on top of the other three fees. Th ere is no way 
around this no matter who your provider is.
 It is a common myth that processors control fees. In the be-
low example we will illustrate that is not the case at all.
 Using an “eff ective rate” of 3.0% here is an example of 
where that money goes:
• 2.50% - Card issuing bank (Wells Fargo, Citibank etc.)
• .20% - Card Brand (Mastercard, Visa etc.)
• .15% - Back end processor (First Data)
• .15% - Merchant Service Provider (Chosen Payments etc.)

What To Ask For
 When obtaining a quote, ask the processor to quote fees 
based on a pricing model called “interchange plus”. Inter-
change plus separates the processor’s markup from the whole-
sale cost described above. “Interchange plus” quotes do not 
need to meet any type of minimum sales volume.

Savings Quoted Don’t Always Materialize
 Don’t accept promised savings as a guarantee. Shop based 
upon total markup. Since each separate transaction is sub-
jective, one rate cannot be assumed for all transactions. You 
must ask how much each category of qualifi ed, mid-qualifi ed 
and non-qualifi ed transactions will cost. 
 Take your monthly sales volume and divide that by your to-
tal monthly fee. If the rate you come up with is lower with a 
new processor than your previous processor, you should make 
the switch.
 You should develop a relationship with your processor rath-
er than simply seeing them as a utility for your business. It is 
also wise to use a credit card processor that is associated by 
any state and national association you may belong to. When 
processors connect and specialize with a particular industry 
they become more tuned to what type of transactions the 
industry generally conducts and can more accurately quote 
based on statistical data of the entire group.

Simple Might Prove Foolish
 Th ere are very simple ways to process credit cards such as 
PayPal and Square but that simplicity may cost you in the 
long run. Th ese companies are not processing companies but 
known as “aggregators”. Aggregators provide fl at rates that ap-
pear attractive but will cost you more than a genuine credit 
card processor such as an industry provider like Chosen Pay-
ments. Th ey also have a treat you as a number rather than a 
true client with a dedicated account representative.
 Square charges a single rate of 2.75 percent for all swiped 
transactions while Stripe charges 2.9 percent + 30 cents. 
Remember the wholesale cost remains the same no matter 
which company you use. All processors pay the same inter-
change and assessment fees. Your goal is to pay the lowest 
cost for processing and it doesn’t make good business sense to 
process a qualifi ed transaction through Square. Why would 
you pay 2.9 percent on a qualifi ed card transaction when you 
could be paying 1.59 percent to process the same transaction?

Summary
 When shopping for credit card processors, avoid common 
pitfalls that can cost you in the long run. Th e closer you pay 
to wholesale, the lower your costs will be. Be wary of quotes 
that look too good to be true. Ensure the processor has solid 
references within the funeral industry.
For further information about credit card processing, please 
visit Chosen Payments website at www.chosenpayments.com 
or contact Jim Luff  at jim.luff @chosenpayments.com

 What makes Pay It Forward so powerful? Sure we all 
know the concept. Pay It Forward is when one per-
son does something good for someone and then that 
person does something good for someone else. Th e 
question is what makes these acts of support, encour-
agement, and kindness so powerful? If last month’s col-
umn is on your mind you may be thinking about how 
science and spirituality fuel my statement “…every act 
of k indness no matter how small creates an energy that 
will only grow the power of love and hope.” In this 
light it is easy to see that Pay it Forward might be able 
to grow love and hope exponentially, but how? 
 We can all see that one person’s good deed plus an-
other person’s good deed equals two acts of kindness. 
One plus one equals two right? Short answer: not al-
ways. We have almost all heard and many of us have 
said that one plus one doesn’t always equal two. In the 
case of Pay It Forward one good deed plus another 
good deed may almost always equal more than two. 
Th ink about it. If the fi rst person inspires the second 
to give how can we say that the second person does not 
inspire the third to continue the Pay It Forward chain? 
Is this exponential growth? Maybe, but it will take a 
very long time for one Pay It Forward Chain to reach 
the more than 7,511,000 people that live on our planet 
according to the world population clock.
 What if we look at Pay It Forward as a form of curren-
cy? Bear with me, I agree. Pay it Forward is the antith-
esis of a transaction because it demands each person to 
give without the expectation of receiving any return on 
their kindness investment for themselves. Pay It For-
ward is more like a giving tree where the trunk sup-
ports the growth of each branch and all of the tree’s 
leaves or, in the case of a pine tree, needles. However I 
am not an arborist and have no idea how to explore the 

Power of Pay It Forward using wood, bark, and foli-
age. Which brings us back to currency and the bank 
of kindness.
 Do you see how Pay It Forward might be the way to 
apply the power of compound interest to kindness? 
Seems simple: one person gives kindness to anoth-
er, then that same person does something good for 
yet another person. All the while the people receiv-
ing these good deeds turn around and do something 
good for more people. It kind of reminds me of the 
very, very old Prell commercial that goes “I told two 
people who told two people…” and the photos mul-
tiply by two then four then sixteen. Now that is how 
Pay It Forward grows kindness in multiple kindness 
accounts. 
 Who knew we could use math and science to ex-
plore the power of kindness? If only we could make 
giving as easy as exploring the Pay It Forward equa-
tion. Prayers you are smiling and thinking giving 
kindness is way easier than chaos theory, math, arbo-
riculture, and fi nance. I look forward to learning what 
you think the greatest power of kindness is and how 
we can all bring more hope and love to our world. 
Please join in the conversation on the Let’s Chat blog 
at www.nomispublications.com/blog.aspx, give me a 
ring at (781)331-5308, or if you prefer email me at 
kristan@mooneytunco.com.

By Kristan Dean 

Let’sLet’s
 Chat Chat

 In 2000 Kristan Dean began working with her family to bring 
Merry Christmas From Heaven® to all who need the gifts’ mes-
sage of Comfort, Love, and Faith. Today she is the Vice President 
of Marketing and one of the primary members of her family’s 
Bereavement Ministry.  
  Thanks, in great part, to the thousands of funeral directors and 
retailers nationwide who make Merry Christmas From Heaven® 
a part of their communities, countless numbers of families reach 
out to their family every year. Their bereavement ministry helps 
families realize that those in Heaven live forever in our hearts. 
Their love is with us always.    
 Prior to Mooney TunCo, Inc. Kristan worked with companies na-
tionwide helping them build revenues by creating greater sales op-
portunities through the use of sales intelligence and marketing align-
ment.
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Annual

RED HOT  
MARKETING SAVINGS 

• Facebook Ads
• Training Systems
• TV Ads
• Packages for Blogs &  

Newsletter Content
• Brochures

Check out hot deals and special prizes at mkjmarketing.com  
Prefer to call? 888-655-1566

Now through August 31st

To help funeral homes/cemeteries take advantage of Fall 
advertising, MKJ presents summer savings...and prizes!

Want to save money? Want the best marketing? Act now to 
receive valuable gifts.

• Website Upgrades and Add-ons
• Cremation E-Commerce Websites
• ...and more!

Get all the details at www.mkjmarketing.com/summersizzler

2 LOCATIONS:
1501 Belcher Rd. S.  |  Bldg B  |  Largo, FL 33771

7978 Coley Davis Rd.  |  Suite 102  |  Nashville, TN  37221©2017 MKJ Marketing
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Time may be  only a 
moment so keep a 
memory

Necklace Urn Pendants

for an Everlasting Keepsake.

Urns hold a portion of the cremains.

Sterling Silver and Gold pieces in stock.

ORDERS OR CATALOG:
www.cremationkeepsakes.com
cremationkeepsakes@comcast.net

877-303-3144
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“The Original Casket
& Vault Combo”& Vault Combo”

www.mccordcasketsandvaults.com  Email: mccordcasketsandvaults@yahoo.com
 PO Box 646, Bowling Green OH 43402

Independent & Family Owned
Since 1945

Independent & Family Owned
Since 1945

Order direct at:
1-800-782-8249

Free UPS Ground Shipping

1'  $140
2'  $290
3'  $350
4'  $460

 

By Atty. Harvey I. Lapin

LegalLegal
 Speak Speak

 Harvey I. Lapin, P.C., is a member of the Illinois Bar and Florida Bar. He 
is a member of the faculty at the John Marshall Law School in Chicago 
and is presently teaching the subject of Tax Exempt Organizations. He is 
also associated with Florida-based law fi rm Sachs, Sax & Caplan, leading 
the fi rm’s Funeral, Cemetery and Cremation Practice Group.
 He has written numerous articles on the subject of taxation, funeral 
and cemetery law.
 The subject discussed in this article and future articles resulted from 
the questions from readers. The author is licensed to practice law in 
Illinois, Florida and Wisconsin.  He has been involved with legal mat-
ters related to the industry in almost every state and can be reached by 
phone at 847-334-1983 or by email at harv4law@gmail.com.
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Ownership of 
Cemetery Space 

Problems (Part 2)

 Th e author discussed in part 1 of this column the prob-
lems that arise concerning the ownership and use of mul-
tiple unused cemetery spaces after the original owners die 
without providing for future ownership and use when 
there is no applicable state statutory law. Th e discussion 
will continue in this column with a review of the state law 
in Illinois on the subject.
 Some states have dealt with the problems discussed in 
Part 1 of this column with legislation. In Illinois, for ex-
ample, the state legislature enacted Section 765 ILCS 
835/16 of the Cemetery Protection Act that went into ef-
fect on January 1, 2002 allowing cemeteries to minimize 
the problems by obtaining an Heirship Affi  davit. Th e law 
provides that if a cemetery authority receives an Heirship 
Affi  davit from an executor, personal representative, surviv-
ing spouse or heir of the deceased owner of multiple inter-
ment rights, the cemetery can rely on the information in 
the affi  davit to determine the use of the unused interment 
rights without any liability. Th e law provides that an affi  -
davit would only be required if an owner had not specifi -
cally given the unused interment rights to heirs, provided 
a cemetery interment rights form to the cemetery or had a 
specifi c bequest in a will.
 Th e law specifi cally states that when the owner of multi-
ple interments rights dies any unused spaces not previous-

ly designated can only be transferred by a specifi c bequest of 
those spaces in a will. If there is no specifi c bequest or a life-
time transfer then the ownership of any unused spaces may 
be determined by a cemetery authority in accordance with 
the standard affi  davit of ownership and the right to use any 
spaces will be determined in the order of death of the persons 
listed on that standard affi  davit. Section 16 also provides that 
if all the living heirs are in agreement they can sell the unused 
interment rights and if two thirds of the living heirs agree a 
spouse of an heir may be allowed to use an interment right. 
 While the problems have been minimized in Illinois by the 
enactment of the law, problems can still occur if the owner 
of multiple interment rights dies without making a specifi c 
bequest in lifetime or by will or providing the cemetery with 
a written designation and the cemetery does not obtain an 
Heirship Affi  davit. 
 If the owner does not provide the information, make a be-
quest or the cemetery does not obtain an Heirship Affi  davit, 
the future right to use the space can get complicated. For ex-
ample, assume that “A” and “B”, husband and wife, purchase 
fi ve (5) interment rights in a cemetery. “A” and “B”, have 
three (3) children, “C”, “D”, and “E”. Th e cemetery does not 
have any rules and regulations on the subject of ownership 
rights after the original owner dies. “A” dies and uses one of 
the interment rights. “A” made no provision for the inter-
ment rights in his will or during lifetime. “B” dies and is in-
terred in a space and she made no provision for the interment 
rights in her will or during lifetime. “C”, “D”, and “E” now 
would be considered as owners of the remaining three (3) in-
terment rights as tenants in common. When “C”, “D”, and 
“E” die, they each can use one of the other interment rights. 
If “C” marries and then dies, one of the remaining interment 
rights can be used by “C” and “C”’s rights in the other two (2) 
interment rights would terminate. However, if “C” is interred 
elsewhere, then “C”’s interest as a tenant in common in the 
three (3) remaining interment rights will be owned by “C”’s 
spouse and any children they may have. It is at this point 
that the ownership can get even more complicated and there 
could be many possible claims for the remaining spaces. 
 Another factor that confuses the ownership is Dissolution of 
the Marriage without providing in the agreement for a trans-

fer of any interment rights held jointly by the spouses. In 
the event that ownership is held in joint tenancy, both 
parties will have an equal interest until one dies and then 
the surviving party will own any remaining unused inter-
ment rights. If there are problems after a divorce between 
the former spouses it is not uncommon for a cemetery to 
be involved in a dispute on the use of the unused inter-
ment rights.
 A lot of the confusion in this area has been caused be-
cause many attorneys who specialize in the estate plan-
ning and dissolution of marriage area are not familiar with 
the special requirements for the transfer of cemetery prop-
erty. Th e author believes it would be helpful for subscrib-
ers to alert local attorneys about the law in their state and 
suggest to the attorney they deal with the subject when 
preparing wills and trusts for clients.
 Th is article is for the information of subscribers and does 
not constitute legal advice about this subject. All subscrib-
ers should accordingly consult with their own attorney to 
make sure they are in compliance with the laws in their 
state. 

Associate Pastor Mandy Sanders

Ferncliff dedicates Weekend to Fallen Soldiers and 
All Who Have Died 

Releasing Candle Lanterns on the Pond at Ferncliff 

SPRINGFIELD,OH— During Memorial Day weekend, Fern-
cliff  Cemetery, Arboretum and Crematory paid tribute to 
deceased military and all who have died. Ceremonies and ac-
tivities brought together families, community members, mili-
tary and religious dignitaries as well as government offi  cials. 
 During Sunday’s fi fth annual Floating Lantern Ceremony, 
families inscribed personal messages to their deceased loved 
ones on candle lanterns, and when night fell they released them 
onto the pond on the grounds of Ferncliff . Inspirational words 
were shared by Mandy Sanders, Associate Pastor of New Hope 
Church in Springfi eld, and participants had time to remember 
and refl ect. Although families and friends were acknowledging 
loved ones no longer with them, the atmosphere was one of cel-
ebration. Refreshments were served and raffl  e prizes awarded 
including a TV and a girl’s and a boy’s bicycle.
 A parade marked Memorial Day, followed by Clark County’s 
Veterans’ Honor Service at the War Memorial on the grounds 
of Ferncliff . Th e cemetery is the fi nal resting place of more than 
5,000 military, dating back to 1863, and has been a longstand-
ing advocate of veterans and host of the honor service. Chaplin 
Jim Stewart, Jon Stewart of the Clark County Veterans Council 
and Springfi eld mayor Warren Copeland addressed the crowd. 
H. Eugene (Doak) Walker, Detachment 963 of the Marine 
Corps League, posted and retired the Colors.
 “Ferncliff  is honored to pay tribute to fallen military service 
men and women who sacrifi ced so much for our country,” re-
marked Stan Spitler, Ferncliff  Superintendent.
 Th e Superintendent also provided an update on Ferncliff ’s 
House of Refl ections, scheduled to open later this summer. 
Th e building, formerly the Superintendent’s House, circa 
1890, is being converted to accommodate 368 glass-fronted 
indoor niches where family and friends of loved ones can pri-
vately refl ect in comfortable, updated, tranquil surroundings.
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The Most User-Friendly First Call Pouch Ever!
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Designed by a Funeral Director 
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• Family Owned and Operated

• 20+ Years Industry Experience 
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• No Contracts... Free Recycling Tote

CREMATION METAL RECYCLING

800-664-8365

CREMATION METAL RECYCLING - RESPONSIBLE RECYCLING CHARITABLE FOUNDATION

cmr@metrocast.net
www. cremationmetalrecycling.com

864-509-9199
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sion. Trump has appointed Maureen K. Ohlhausen as chair-
man. She was appointed to the board in 2012, term ending in 
2018. Th e other commission member is Terrell McSweeny, a 
Democrat, whose term ends in December 2017. Immediately, 
the president needs to appoint two Republicans and one more 
Democrat.
 What is Acting Chairman Ohlhausen’s view on the responsi-
bility of the FTC? She told the Heritage Foundation:
 “Although well intentioned, the majority Commission un-
der President Obama at times pursued an antitrust agenda that 
disregarded sound economics. It imposed unnecessary cost on 
businesses, and substituted rigorous analysis of competitive ef-
fects for conclusory assertions of ‘unfair competition.’”
 Trump himself has faced the FTC twice. Once when he re-
portedly failed to disclose a stock purchase in a merger and 
when the agency heard complaints about Trump University.
 Th e Federal Trade Commission has already announced it had 
no intention to expand its scope to affi  liated businesses such as 
cemeteries, crematories, monument dealers and casket sellers. 
 Budget and government spending are big items in any admin-
istration, especially the Trump administration which has prom-
ises to keep. Congress also knows that unnecessary spending 
will lead to voter upheaval. Is this review of the Funeral Rule 
needed and necessary for the protection of the public (despite 
what the consumer groups bark)?
 Nothing is certain in Washington except for contention. Th e 
can that contains this review just got kicked way down the 
road.

 “Good people do not need laws to tell t hem to act responsibly, 
while bad people will fi nd a way around the laws.” –Plato

ObservationsObservations

Funeral Rule 
Rain Check

 “Never blame a legislative body for not doing something. 
When they do nothing, that don’t hurt anybody. When they 
do something is when they become more dangerous.”
 –Will Rogers

 What a diff erence an election makes.
 Prior to November 2016, all in funeral service were preparing 
for Congressional hearings as the Federal Trade Commission 
appeared to be poised for a review of the funeral rule. Th eir 
website stated a 2019 review. Th is was moved up to 2017.
 Consumer groups were putting pressure on the agency de-
manding that funeral home prices be listed on all funeral home 
websites. Th ey want to clarify misleading language. Th ey want-
ed heavier penalties for funeral homes cited for failure to dis-
close prices. 
 Cremation, with its ever growing popularity, gives consumer 
groups another complaint. Th ese groups claim that the funeral 
rule does not require funeral homes to include the third-par-
ty crematory fee in its advertised price. Th e FTC allows this 
charge to be listed as a “cash advance.” Consumer groups were 
not assuaged with that ruling. Urn price lists were also on their 
list of demands.
 Th e FTC concluded in their last review, eff ective 3/14/2008, 
“On the basis of the commentary received, the Commission 
has determined that the Rule continues to serve its intended 
purposes.” Th e law endured without any major modifi cations, 
which angered the consumer groups and was a considered a 

waste of tax payer dollars by watchdog groups. Th ere has 
been unease over how many of the consumer group’s wish list 
items would be fulfi lled.
 A Hillary Clinton victory would probably be welcome 
ground for this type of review. As Secretary Clinton said re-
cently in her Wellesley College commencement address, 
“You may have heard that things didn’t exactly go the way I 
planned.” 
 A Donald Trump victory has put many expected events on 
hold and has added a few unexpected ones.
 Trump issued an executive order in January 2017 for Re-
ducing Regulation and Controlling Regulatory Costs. It 
states, in part, “whenever an executive department or agen-
cy publicly proposes for notice and comment otherwise pro-
mulgates a new regulation, it shall identify at least two exist-
ing regulations to be repealed.” 
 At this time, we have no way of knowing for sure, what the 
Trump administration or the Congress or the Federal Trade 
Commission will do. However we can try to read the tea 
leaves by known facts and a little history.
 Th e Federal Trade Commission was formed under the Fed-
eral Trade Commission Act of 1914, where it assumed all of 
the staff  and duties of the former Bureau of Corporations. 
 President Woodrow Wilson wanted to end unfair trade 
practices, but mostly to break monopolies and trusts (a 
movement started by President Teddy Roosevelt). Th e agen-
cy explains the other duties they have assumed over the years: 
“unfair and deceptive acts or practices. Since then, the com-
mission also has been directed to administer a wide variety of 
other consumer protection laws, including the Telemarketing 
Sales Rule, the Pay-Per-Call Rule and the Equal Credit Op-
portunity Act.” 
 Th ere are fi ve commissioners for the agency, nominated by 
the president (and subject to the confi rmation of the Senate). 
It is a bipartisan group that can only accept three commis-
sioners from one party. Th eir terms are seven years and their 
terms are staggered to keep multiple appointments occurring 
in the short term.
 Unless there are several vacancies that now need to be fi lled. 
 As of this writing, there are three vacancies on the commis-

By Steven Palmer

 Steven Palmer entered funeral service in 1971. He is an honors grad-
uate of the New England Institute of Applied Arts & Sciences. He has 
been licensed on both coasts, he owns the Westcott Funeral Homes of 
Cottonwood and Camp Verde, AZ. Steve offers his observations on cur-
rent funeral service issues. He may be reached by mail at PO Box 352, 
Cottonwood, AZ 86326, by phone at (928)634-9566, by fax at (928)634-
5156, by e-mail at steve@westcottfuneralhome.com or through his web-
site at www.westcottfuneralhome.com or on Facebook.
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Allen Dave Funeral Directors and Cremation 
Tribute Center of Houston Received their 
Benchmark 1000th Death Service

Allen and Micca Dave

HOUSTON,TX— Allen Dave Funeral Directors and Cre-
mation Tribute Cente r Of Houston, Texas received their 
benchmark one thousandth death service on May 8, 2017. 
First generation funeral director Allen Dave established the 
fi rm in 2009. “We are honored to serve the residents of Hous-
ton and surrounding communities. We look forward to the 
next one thousand families for future growth. We should be 

able to achieve the next lev-
el in less than fi ve years,” said 
Dave, a National Board Cer-
tifi ed Funeral Director and 
Cremation Specialist. Allen 
Dave graduated from the 
Commonwealth Institute of 
Funeral Services in 2003 with 
high honors and received 
Todd W. Van Beck Presi-
dent’s Award in Funeral Ser-
vice Management as well as 
the Most Impressive Perfor-

mance Student Award. 
 Allen completed the 
educational programs of 
International Cemetery 
Cremation Funeral Asso-
ciation University (IC-
CFAU) at the Fogelman 
College of Business and 
Economics at the Uni-
versity of Memphis. In 
2003, College of Sales & 
Marketing, 2004 College 
of Funeral Home Man-
agement, 2005 College of 
Cremation Services and 2006 College of Cemetery Adminis-
tration and Management. Allen graduated as class valedicto-
rian in 2006 and continued completing the master’s program 
in 2007, becoming a Certifi ed Crematory Administrator and 
Certifi ed Crematory Counselor. In 2008, he attended the 
College of 21st Century Services and In-Sight Institute Funer-
al Celebrant Training becoming a certifi ed celebrant. In 2009, 
he completed the College of Cemetery & Land Management 
and in 2010 he accomplished fi nal academic requirements in 
death care education, the CEO program. He then joined the 
educational staff , becoming a professor at ICCFA University. 
 Allen Dave served as ICCFA Allied Industry Chairman 
from 2009-2011, was appointed Secretary of the Board of 
Directors of ICCFA under President Mark Krause and 
was elected to the Board twice from 2011-2016. ICCFA 
awarded Allen his certifi cation accreditation as a Certifi ed 
Funeral Executive at their 2014 national convention. 
 In 2014 Allen became a Texas Certifi ed Crematory Op-
erator and is a Louisiana and Texas life insurance agent, 
and became a featured speaker across the country. In Jan-
uary 2016 he received his approval from the Louisiana 
State Board of Embalmers & Funeral Directors to prac-
tice in the State of Louisiana.
 Allen is one of few funeral directors in the nation who 
completed this level of death care management education. 
Th erefore, he strongly believes he is of great value to con-
sumers and the death care industry. He promises to conduct 
business at the highest level of professional standards. 
 He and his wife Micca have three young adult children in 
college; Barrington (Baylor University), Jasmine (Texas Tech 
University and Alexandria (University of Houston).

http://www.nomispublications.com/blog.aspx
http://www.friendshipfuneralsupply.com/
http://www.kanga-woo.com/
mailto:cmr@metrocast.net
http://www.cremationmetalrecycling.com/
mailto:steve@westcottfuneralhome.com
http://www.westcottfuneralhome.com/
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EMBALMING INSTRUMENTS

FOLLOW US ON TWITTER

@MORTECHMFG 

Postmortem Thread
Waxed Nylon, White, 4 oz.
Only $13.00 each
Waxed Nylon, White /Brown, 1 lb. 
Only $25.00 each

Headrest  
Molded plastic,sturdy, reusable    
Only $44.00 each

Plastic Body Boards 
Only $ 166.00 per set 
(3) per set

Rochester-Pean Forceps  
(Artery Forceps) 
Straight forceps pricing shown

6.25” Long............$15.75
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8.0” long ...... $7.20 ea
10.0” long .... $8.95 ea
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NEW AND
IMPROVED
1036-2SE 
STAINLESS STEEL
WALL - MOUNTED
SERVICE STATION

1036 - 3CO
EMBALMING  TABLE
COLLECTOR
•Removable Strainer Drain 
•Variable Flow Control
•Sleek, low profile
•All Stainless Steel Construction

NEW ITEM
7009 - 4

DEPLOYABLE CADAVER 
STORAGE RACK 

•Available in 4 tier only
•(6) Locking Casters 

•Collapses to about 1 foot
•Gray powder coated Steel

n

•Double Scissor Lift
•(4) Locking Casters 
•Simple Hand Control 
•All stainless steel 
   construction
•Adjustable from 15.6”  
   to 60”

M691 
SCISSOR LIFT

•INCLUDED FREIGHT APPLIES TO INSTRUMENT ORDERS $100 OR MORE AND SHIPPED WITHIN THE CONTINENTAL US ONLY 
•SPECIAL PRICING VALID ONLY DURING MONTH OF ADVERTISEMENT•MINIMUM ORDER OF $25.00•

(800) 410-0100               www.mortechmfg.com      (626)334-1471 

$1,499.00  Rack Only                 $1,899.00 w/ 4 HD Plastic Storage                     

http://www.mortechmfg.com/
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Cosmetics”
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• LIQUID TINTS • POWDER
• BRUSHES • WAX

CALL FOR OUR CATALOG 1-800-531-9744
Fax 806-364-1425   E-Mail: dermapro@wtrt.net

www.derma-pro.net

 Let the period of a lean but even more meaningful 
OSHA begin. For funeral homes, it should reduce in-
spections to cases where employees fi le complaints. 
Even in those inspections, violations will focus on 
fi rms being required to institute corrections. Finan-
cial penalties will be reserved for the most egregious 
violators. For reasons I have never understood, em-
ployee complaints are rare in our industry. Th is is 
true even when employers are lapse in conducting re-
quired initial and annual safety training. 
 I am hoping that funeral home employers respond 
with more meaningful compliance. It is time for small 
independent family fi rms (so prevalent in our industry) 
to off er new employee safety training before those new 
employees are exposed to blood and other hazards. SCI 
and other conglomerates have been doing this for a de-
cade. Th ey are far more aware of liabilities when dis-
gruntled employees fi le mental anguish suits over their 
failure to meet minimum safety training guidelines. 
 Th e new era allows me to develop training that is 
more in-sync with real workplace safety issues and 
less bureaucratic. When safety offi  cers call with ques-
tions, I hope to give an answer that contains less ifs, 
ands, and buts. Th is will start to show with 2018 
training. All hail the new OSHA. Now there is even 
less excuse for non-compliance.

Th e Unveiling of a New OSHA, 
and It’s About Time

 Th ere was a fi ve-year period from 1989 to 1994 that 
OSHA was active with inspections in the funeral in-
dustry. Th is was understandable as OSHA enacted the 
hazard communications (MSDS) and formaldehyde 
(monitoring) standards in 1988 and the bloodborne 
pathogen (hepatitis B) standard in 1991. Starting in 
1995, funeral home inspection activity dropped sig-
nifi cantly in most states.
 It dropped again in 2010 when President Bush estab-
lished a system where random inspections would be lim-
ited to industries with the highest accident  and injury 
rates. Relief was immediate in states under federal OSHA 
but slower in states that operated their own enforcement 
programs. It has been particularly slow in North Carolina 
and Virginia where enforcement was tricked up to allow 
unnecessary frequent inspection activity. 
 I always felt like this was abusive to the funeral indus-
try in those states and a waste of time for state inspec-
tors. Certainly, there were other industries with higher 
accident rates that were ignored so their inspectors could 
allocate time for funeral home inspections mandated by 
their state authority. It always ends up with the targeted 
industries losing respect for OSHA and the agency hav-
ing few accomplishments to show for their eff ort.
 Why bother to inspect an insurance offi  ce or funer-
al home when you have a ship builder and a steel plant 
just down the road. To what greater good does it serve? 
I think very little. We are now on the verge of another 
transitionary period as unnecessary regulations are being 
reviewed and proposed for elimination. It cannot happen 
soon enough for me.

 Gary Finch is a licensed funeral director and embalmer in Texas. 
He founded Compliance Plus in 1992. Today, they represent over 
700 funeral homes and cemeteries in 37 states. Compliance Plus 
also serves as an advisory consultant for the International Order of 
the Golden Rule. For more information on Compliance Plus visit 
www.kisscompliance.net. Contact Gary by phone at (800) 950-
1101 or by e-mail at gfi nch@kisscompliance.net. 
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Manchester Avenue Location

First photo of the Baker Funeral Home

The award-winning seating area in the Roosevelt Avenue location.

Baker-Stevens-Parramore Funeral Home Continued fr om Front Page

 When Dan decided to retire, he sold the funeral home to 
Carriage Services in 1997 and remained on as a consultant. 
He appointed Pam Parramore as Managing Partner. After 
Dan retired in 2010, Pam’s name was added to the business. 
She has now been with the funeral home for 26 years. 
 Th e Baker-Stevens heritage of success solidifi ed Carriage 
Services’ decision to build a second location. Th e main fo-
cus was to provide convenience for the family members and 
friends who would be coming in from out of town. So this 
new location was built with easy access to the freeway, ho-
tels and restaurants. Th e new funeral home on Roosevelt 
Avenue provides spacious chapels, gathering areas and a re-
ception room for serving food, holding meetings or celebra-
tions. An open house was held for the community in April.
 “In our new building the foyer houses a spacious seating 
area and truly welcomes as you enter the front door,” said 
Pam. Th e Roosevelt Avenue location was beautifully de-
signed to be a comfortable, open space for families. Th e 
fi rm was the honored recipient of the fi rst Interior Design 
Award for Best Conversation Area. MaryAnne Scheuble, 
designer with Cressy Memorial, said “We applaud the 
relaxed seating which allows for paired or group conver-
sations. Th e versatility of design won our votes!” 
 Th e new location has the ability to live stream a funeral 
service to friends or family that might be living out of the 
area and cannot attend the service. Th ere are televisions 
in every room to show memorial picture DVD’s, or to 
show the service in several diff erent rooms. Th e funeral 
home can run two services at the same time on diff erent 
sides of the buildi ng.

CONTINUED ON PAGE A25

Send Us 
Your News!
PO Box 5159, Youngstown, OH 44514

Fax 1-800-321-9040
Email info@nomispublications.com

FUNERAL HOME & 
CEMETERY NEWS

http://www.nomispublications.com/blog.aspx
http://www.church-chapel.com/
mailto:dermapro@wtrt.net
http://www.derma-pro.net/
http://www.kisscompliance.net/
mailto:gfinch@kisscompliance.net
mailto:info@nomispublications.com


Page A15 JULY 2017 FUNERAL HOME & CEMETERY NEWS S ec ti on  A

www.astralindustries.com800.278.7252

White •                                           
Oyster Crepe •                                                         

Almond •                             
Rosetan Crepe •                                                         

lmond •                             
CrC epe ••

Black Metallic •                             
Oyster Crepe •                                                         

tataataalllllll icicicic ••••                             
CCrerereepepepepe ••••••

              White •                             
Pink Crepe •                                                         

WhWhWhWhWhitittititeeee ••••                            
Crepee ••

COLORS SHOWN MAY NOT BE AN EXACT REPRESENTATION.

Embossed Foil Decal

Bronze •                             
Rosetan Crepe •                                                         

              Orchid •                             
Pink Crepe •                                                         

OrOrrrcchchhidid •                             
CCCrereeppe •                                                         

Light Blue •                             
Blue Crepe •                                                         

BlBlueueu ••
reepepe ••                                                         

                 Silver •                             
Oyster Crepe •                                                         

• Metallic Blue                               
• Oyster Crepe                                                             

EEmmmmmbboboossssssededde FFFoooil Decal

20 Gauge Steel
Solace

                                  
Non-Gasketed                        
Or Gasketed

Look

http://www.astralindustries.com/


Page A16 JULY 2017FUNERAL HOME & CEMETERY NEWS S ec ti on  A

3” HEARSE NAMEPLATES
1-8 spaces         $80.50 per nameplate

9-13 spaces       $92.50 per nameplate

14-15 spaces      $109.00 per  nameplate

16-18 spaces      $119.00 per nameplate

Many Letter Styles and Sizes Available
DEDUCT $10.00 each for Satin Aluminum Finish

Triple H Company
P.O. Box 5790

Ventura, CA 93005-0790
(805) 650-6944 (800) 252-3444

Fax (805) 650-6444
www.triplehcompany.com

Oversized
9” x 13” x 14.5”

Original
9” x 9” x 14.5”

 Peace White
Antique Gold
Gray Granite

V
80

Triple H
Company

Cemetery, Crematory and Mausoleum Supply Since 1950

• Solid Jewelers Bronze
• Gold, Oxidized and Nickel Finishes

Empire
Design

Princess
Design

Resists UV Discolorationoration

MAUSOLEUM VASES • MADE IN THE USA

  Plastic Mausoleum
   Vases and Holders

ULTRA Flip-Top
Plastic Urn

SHEET BRONZE URNS
5 Sizes – Dozens of Styles

INFANT & CHILD 
PLASTIC URNS

32, 78 &125 Cubic In.
White

32, 78 &125 Cubic In.
White

‘utility urns’ ®
Original Hi-Impact Plastic

IN SIZES AND 
CONFIGURATIONS 
TO ALL NEEDS

®

S 

Cremation 
Identifi cation Discs

ation

Vase Lifters for
All Manufacturers

Vases

Cremation 
Rollers

Floral 
Lawn Vases

Dozens of Options

0

PPrinc
DDesig

Green Velour 
Lined • Tongue
and Groove
Connection

Excellent for 
Committal Services

 ®

 Vases

USA
Manufacturer

Triple H Company

Exclusive Originals Urns and Vases

 ®

‘utility urns’ ®
Original Hi-Impact Plastic

 ®
 ®

Plastic Mausoleum Vases

Solid Gray Granite texture 
inside and out for Consistent 

Appearance

feature the exclusive
Green and Gold Triple H Company Logo

AUTHENTIC 
e

L

®

114.4.5”5

OrOrigigii
9” x 

Antique Gold
Gray Granite G

L
a
CC

Solid Gray Gra
inside and out fo

y

Appeara

By Mark Pennington

ting them to work for you, and that’s where these spe-
cial organizations become invaluable. Th ey have the 
expertise, experience and patience to assist you in do-
ing what you pledge to do, honor vets and their fami-
lies in a meaningful way. You can become a liaison for 
veterans and their families by simply exploring the re-
sources available to you from these industry groups. 
Be the community resource for military families by 
providing knowledge, contacts, and support. Dem-
onstrating this deep respect for their service and sac-
rifi ces will place your fi rm in a preferential position 
when the time for selection arrives for the veteran and 
extended family.

Caring for 
Veterans and Th eir Families

 We are experiencing a confl uence of events that bring 
the importance of veterans funeral care to the fore-
front, the last of the World War II soldiers, the bulk of 
those who served in Korea, the end of the “draft,” and 
the heroes of Viet Nam who served amid the nation’s 
bitter controversy. Now the families of the men AND 
women of today’s multiple confl icts look to their com-
munity funeral directors for care and guidance. 
 Th ere are many questions which military families 
should be asking and getting answered. Th e funeral 
director who actively seeks to become a resource for 
veterans and their extended families will be one who 
grows his business. I’m familiar with a funeral home 
doing around 100 plus calls per year who added 80 
more calls by aligning themselves with a veterans’ fu-
neral care program. Th is is defi nitely an area of growth 
and one that deserves examination and assessment. 
 While most everyone confi rms. “Yes, we do veter-
ans’ funerals,” how many can expertly guide a family 
through the proper protocol, explain burial benefi ts, 
read a DD214 correctly, acknowledge various military 

commendations and service awards properly, and assist 
with additional “hidden benefi ts” that the veteran and 
family members may be entitled to? (More about this be-
low.) Lip service is one thing, positive action, quite an-
other. Additional information can be obtained directly by 
contacting local American Legion/VFW Posts. 
 Successful fi rms align themselves with an organization 
who specializes in providing information on how to serve 
military families. If you can’t spare the time to investigate 
these organizations yourself, assign a team member to do 
so. Working with a fi rm such as this can be a powerful 
marketing tool. Not only can you provide the expertise 
and support required for a military funeral, but your as-
sociation could exclude other area funeral directors from 
enjoying a similar relationship. Some of these organiza-
tions even provide identifi cation that singles out your fu-
neral home as experts in serving military families. Enlist-
ing a group like this will add calls…but you must “walk 
the walk, not just talk the talk.”
 After living through times when being a vet was fodder 
for scorn, or for those suff ering unrecognized ailments 
and mental challenges, we’re fi nally hearing “Th ank you 
for your service,” from people in all walks of life. Hon-
or this welcome change by truly serving them. Find out 
about “hidden benefi ts” the US government off ers when 
you dig for them – insurance and health benefi ts, dis-
ability awards, help with caregiver services, programs for 
children of vets – there are literally dozens of programs 
designed for both vets and their survivors. It’s nearly im-
possible to even discover all that’s available much less get-
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 Mark Pennington has a 45-year history in the cemetery and fu-
neral industries. His expertise in sales and marketing is without 
equal and by creating a unique legacy through innovative develop-
ment of products and services he has helped the industry grow and 
prosper. A 1973 Magna Cum Laude graduate of Memphis State 
University, Mark proudly served in the Marine Corp. He was a mem-
ber of the Honor Guard/Marine Barracks Eighth & I Washington, 
DC during the presidency of LBJ. Well known for his support of the 
funeral, cemetery, and cremation industries, he earned CCFE, CCrE 
and CSE designations from the International Cemetery, Crematory 
and Funeral Association (ICCFA). Mark served as Executive Vice 
President and COO for Superior Funeral Supply for 27 years re-
fi ning his management expertise before he left to found his own 
fi rm. A hands-on executive Mark has created a permanent position 
in our industry as an innovator, supporter and believer in the im-
mense value of funeral service. He also served as president of the 
Casket & Funeral Suppl y Association (CFSA) from 1999-2000.

and IT, and we have a formidable leadership team in place. 
I look forward to partnering with Paul and Mark to put 
StoneMor fi rmly back on the path to growth.”
 “I have committed substantive time to studying the death-
care industry and StoneMor’s situation in particular,” said 
Paul Grady. “We have fallen short in operational areas, have 
a salesforce to re-build and haven’t been eff ective enough 
with our fi nancial controls, leading to the delay of our recent 
quarterly fi lings. I am committed to fi xing these issues. De-
spite these challenges, I believe the future is bright. We are 
one of the leading players in a growing industry, and I see no 
reason we cannot capture that growth in the coming years.”
 “It has been a challenging year for StoneMor, but I look for-
ward to fi xing any historical errors and leveraging my strong 
track record building and leading teams that are focused on 
growth and execution,” said Mark Miller. “Like Paul, I am 
committed to open and transparent communication. We ex-
pect to be in a position to provide preliminary fi nancial results 
for the 2016 fourth quarter and 2017 fi rst quarter shortly and 
will fi le our complete fi nancial results as soon as we are able.”
 Mr. Grady began his career in 1978 in sales, marketing and 
corporate development roles at a number of consumer pack-
aged goods companies, including Campbell’s Soup Com-
pany. Most recently, Mr. Grady served as Interim Chief Ex-
ecutive Offi  cer of Rio de Janeiro-based NEOgas S.A.. Mr. 
Grady, a Philadelphia native, has spent the majority of his 
career at large companies in the Greater Philadelphia area. 
He brings more than two decades experience in the oil and 
gas industry and since 1995 has held Chief Operating Of-
fi cer positions at AmeriGas Propane, Heritage Propane and 
Titan Propane. He rose to become President of Heritage 

StoneMor Appoints R. Paul Grady President and CEO 
and Mark Miller Chief Financial Offi cer

R. Paul Grady Mark Miller

Executives Share Strong Track Records of Driving 
Growth and Extensive MLP Experience Together, 

Bring More Than Six Decades of Operations 
Leadership and Financial Expertise

TREVOSE,PA— StoneMor Partners L.P. (NYSE:STON) 
announced the appointment of R. Paul Grady as Presi-
dent and Chief Executive Offi  cer, eff ective May 17, 2017. 
Mr. Grady, who will also join the StoneMor Board of Di-
rectors, replaces Lawrence Miller, who is retiring as Chair-
man, President and Chief Executive Offi  cer. StoneMor 
also announced the appointment of Mark Miller as Chief 
Financial Offi  cer, eff ective immediately, and added that 
Bob Sick has joined its Board of Directors.
 “We are delighted to welcome seasoned executives Paul 
and Mark to StoneMor and believe that their extensive 
leadership experience and proven management skills make 
them the ideal choice for the Partnership,” said Robert B. 
Hellman, StoneMor’s lead director and Chairman of the 
General Partner. “StoneMor will benefi t from Paul’s prior 
work with master limited partnerships, his proven track 
record managing complex national businesses and his 
hands-on leadership style. Combined with Mark’s time as 
a publicly traded MLP CFO and his well-rounded func-
tional background in accounting, treasury, M&A, FP&A 

CONTINUED ON PAGE A23
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Sheesham 

Our popular hand-carved Rosewood urn 
now comes in a Jumbo size.  

This 260 cubic inch urn is perfect for families planning 
to scatter their loved one’s ashes or for those on a budget. 

The dimensions of this urn are 9.8” x 6.8” x 5.5” tall 
and they come 8 to a case and cost $20 each.

Sheeshamurns.com • 651-450-7727 • service@foreverpets.com

SCATTERING URN
 

 

By Jim Starks, CFuE, CCrE

Pre-Needs: Foreseeing Product 
Selection Changes

 Protecting clients who have purchased pre-needs written 
at your location is imperative: not only may the products 
and services selected change and become unavailable when 
the pre-need matures, but staff  may not know what was in-
cluded in a pre-need written more than ten years prior. 
 Th e casket is a common pre-need item that may change 
from the time the pre-need was written to the time it ma-
tures. For example, the casket company can drop the unit 
or discontinue it from particular distribution centers. 
 While some manufacturers will transfer a unit that was 
dropped from one particular distribution center when 
available, the option doesn’t exist if the unit was discon-
tinued. If it was discontinued, employees will need appro-
priate information to identify the casket and fi nd another 
of the same quality. Th e current employee will not likely 
know the gauge/species, type of fi nish and interior of the 
casket if only the name is listed. 
 To add to the issue, many fi rms are purchasing caskets 
made in other countries due to their lower purchasing cost. 
Matured pre-needs may call for a casket that is on back-

Protecting Protecting 
Your Families Your Families 
and Businessand Business

regardless of whether a fi rm is selling, caskets, urns, 
vaults, markers, etc.:
• Manufacturer of the product
• Product name or manufacturer identifi cation
• Type of interior
• Gauge or species and type of fi nish
• Copy of package in each pre-need
 Documenting th e following information with the 
pre-need reduces the chance a non-comparable prod-
uct is substituted when the originally-selected product 
is no longer available.

order from a foreign supplier. Th e question becomes 
whether a fi rm will need to replace that back-ordered 
unit with a similar but domestically-sourced casket 
that costs twice as much. 
 Similarly, providing urns on a pre-need may be-
come a problem. With cremation rates at more than 
50 percent nationwide, urns have become a major 
part of merchandising. Hundreds of fi rms distribute 
urns of all shapes and sizes to other fi rms in the death 
care industry. 
 If a pre-need specifi es a “bronze cube” urn, an 
employee will not know whether the specifi ed urn 
should be made from sheet, plate or cast bronze. But 
the wholesale cost could be signifi cantly more de-
pending on how the urn is made. And the customer 
should receive what they paid for. 
 Yet another challenge with pre-needs is the arrang-
er working with the client when the pre-need ma-
tures. Th at person should know what products have 
been replaced, as well as what products are compa-
rable when a selected one is no longer available. 
 Regarding services with pre-needs, many fi rms have 
developed packages including diff erent services and 
merchandise. And over time, fi rms have modifi ed the 
packages to better represent what the consumer is se-
lecting. However, the name of the package does not 
necessarily change when the content included chang-
es. 
 Th us, when a package is selected, a copy of the 
package contents should be included in the pre-need 
fi le to ensure the consumer receives what they pur-
chased. Th is likewise protects the fi rm from provid-
ing more than what was purchased when packages 
are upgraded over the years. 
 To protect both the fi rm and consumer, the follow-
ing information should be included in all pre-needs 

 Jim Starks, CFuE, CCrE, is President of J. Starks Consulting in Lutz, 
FL, and a nationally-recognized trainer on funeral home and crema-
tory risk management.
 He used his experience in both funeral home and crematory oper-
ations and risk management, combined with his involvement with 
funeral homes of all sizes and geographies, to become an author-
ity at controlling risk and loss in the death care industry, providing 
lectures and presentations to private fi rms, as well as regional, state 
and national associations. He also conducts private audits and risk 
assessments to independent funeral homes and crematories in the 
US and Canada, often identifying ways to save or generate thou-
sands of dollars of profi t.
 Jim is a Michigan and Indiana Licensed Funeral Director and 
Embalmer and ICCFA- and CANA-certifi ed crematory operator, as 
well as Dean of ICCFA University’s College of Cremation Services. He 
is a graduate of the University of Wyoming, the Mid-America School 
of Mortuary Science, and the ICCFA University. For more information 
on risk management in the death care industry, visit jstarksconsulting.
com. Contact Jim at (813) 765-9844 or jim@jstarksconsulting.com.
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AseraCare of Evansville Hosts National 
AseraCare Memorial Event “A 
Butterfl y to Remember”
EVANSVILLE,IN— AseraCare of 
Evansville, provider of hospice and 
palliative medicine services, invited 
former patient families and the local 
community on Thursday, June 8, 2017 
at Oak Hill Cemetery in Evansville.
 The “A Butterfly to Remember” me-
morial event is an annual AseraCare 
gathering to honor and remember 
loved ones who have passed away this 
year by families, friends and the Evans-
ville community.
 “Through this special memorial event, 
our families, community and office 
may honor the lives and memories of 
those who we loved. It is our privilege 
and commitment to serve and support 
our patients and their families with re-
spect and dignity,” said LaToya Hardi-
man Volunteer Coordinator of Asera-
Care of Evansville.
 “From our AseraCare family to yours, we 
invite you to warm your hearts and cele-
brate the gift of life through our ‘A But-

terfl y to Remember’ memorial event,” said 
Angie Hollis-Sells, President of Asera-
Care. “Th is event is a special time to re-
member those individuals AseraCare has 
cared for and those the community has 
cared for, celebrate their lives, and most 
importantly – support their families.”
 Butterfly encounters frequently are 
mentioned after the loss of a loved 
one and many think of this s ymbol 
as from the soul of the loved one who 
has passed giving us hope and healing 
while we grieve.
 With 53 hospice locations in 19 
states, AseraCare is one of the larg-
est providers of hospice and palliative 
medicine services in the United States. 
Aseracare Hospice is designed to pro-
vide the care, guidance and symptom 
management that patients need for an 
improved quality of life. AseraCare 
serves more than 14,000 patients an-
nually and is part of the Golden Living 
family of companies.

Like Us On Facebook!
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Memorial Clocks, Urn Chests and Furniture

To order products through a distributor,  

or request a 2016 Howard Miller Memorial Catalog, 

contact Cressy Memorial at 866-763-0485.

The Allegiance  
Photo Memorial Urn Chest  
800-192 

• Features a photo frame on the front and  
urn storage behind the rear back panel

• Finished in High Gloss Rosewood Hall
• 
• Accommodates a standard temporary container  

or the 800-135 bronze insert
• Picture frame size 5” x 7”
• H 10.75" x W 11.5" x D 7.25" 

Zeeland, Michigan        www.howardmiller.com

 

By MaryAnne Scheuble

Designing Designing 
WomanWoman

Blind Date

 Well before on-line dating sites were a possibility, we 
used old-fashioned ways to connect. A blind date set up 
by my friend Joan and her boyfriend had us dressing 
up for a night out. When she and the two young men 
appeared at my parents’ house, it was evident that my 
‘match’ had not gotten the memo. To keep him from feel-
ing awkward, I quickly changed to match his jeans look 
and we re-selected the restaurant. BTW – I have never 
felt comfortable in jeans.
 Often, I think of how blind dates and new sales opportu-
nities are similar. With each new meeting, we quickly eval-
uate how to read a customer and build a relationship. By 
understanding our customers, our behaviors (or business 
models) can be adjusted to meet to their needs and interests. 
 Bryan Duffi  eld and co-owner Michael Pastrick of 
Duffi  eld and Pastrick Funeral Home in Coloma, 
Michigan designed their business model to match the 
customers they serve – updated and casual. When they 
opened their funeral home 10 years ago, Bryan and Mi-
chael found that wearing golf shirts and khakis helped to 
put families from their beachy, casual hometown at ease. 
Th eir dog, Seger, a more recent addition, welcomes visi-
tors with a wag of the tail. People appreciate this business 
not only for the funeral directors’ exceptional profession-
alism and skills but also for the comfortable, relatable at-
mosphere with its relaxed, open feel.
 Anthony Biondi, Jr., Manager of Biondi Funeral 
Home in Nutley, New Jersey serves his predominately Ital-

 MaryAnne Scheuble, graduate of Wheeling Jesuit University, is 
the Hekman furniture specialist to the memorial industry. Her de-
sign experience began in the fabric industry which served as a great 
basis for the transition to Interior Decorator with Ethan Allen in 
Pittsburgh, PA. After 5 years in the education fi eld, she began her 
career with Cressy Memorial Group. For more than 10 years she 
has worked with funeral and cemetery business owners, managers 
and marketing directors as well as interior decorators. Her credits in-
clude presenter at ICCFA, two-time speaker at OFDA, author of ar-
ticles for The Independent, ICCFA Magazine, and regular columnist 
for Funeral Home & Cemetery News. A proud mother of two sons 
who are best friends, she currently resides Mishawaka, IN. Contact 
MaryAnne by email at MaryAnne@cressymemorial.com or call 866-
763-0485.
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Lighthouse Reception Room Beach Memorial Service

Brian Duffi eld & Mike Pastrick (seated) with 
Seger

Elegant Rest Room at Biondi Funeral Home

 John Kirk, President, Lighthouse Memorials & Receptions in Torrance, 
CA knows that tradition can be comforting. Th eir families range from a tra-
ditional Hispanic to a very diverse-thinking population. John is concerned 
that ‘old-fashioned’ decor silently suggests old-fashioned skills or ideas. An 
updated website off ers possibilities of memorial services held in unique ven-
ues such as the beach, in backyards, VFW’s or their own reception spaces. 
Th e soothing, California-style facilities are designed with generously-sized 
lobbies, understated catering/reception areas, upscale restrooms, large win-
dows and larger-sized furniture. Th e very personalized service is off ered in 
spacious, comfortably-appointed décor bathed in natural light.
 What do visitors to a funeral home really want? According to thriving 
businesses such as the ones mentioned above, families want customized 
services, seating comfort, attractive design of the facility, some amenities 
and generally, a less formal environment. Surroundings that set us at ease 
allow us to connect better with others. 
 If your community serves a population that prefers Victorian furniture, 
antiques and historical reminders, be sure to follow their lead with your 
décor. If the local population is comprised of hunters and outdoors peo-
ple, it could be very comforting for them to welcome visitors to a funeral 
home decorated with twig rockers and heavy pine frame sofas. Of course, 
you know how to meet people where they are. Great décor s erves to at-

decisions and judgements based on what 
we see. Blind dates might be a fun ad-
venture but you don’t want to be blind 
to community standards and how your 
funeral home’s décor honors the public 
you serve.
 Since I read the situation with my 
blind date well and adapted, it was the 
start of a lasting connection. He liked 
what he saw and I did, too. I physical-
ly changed (my clothes) to match his 
style that night. It was worth it. Over the 
years, our styles changed and we would 
review it at each anniversary. You could 
say we went into business together - and 
we sealed the deal with wedding rings.

ian Catholic family base 
by following a very tradi-
tional model. Th ird-gen-
eration funeral director 
Anthony, Jr. greets visi-
tors wearing a well-tai-
lored suit and surrounded 
by classic, traditional fur-
nishings such as beautiful 
stained glass art and heir-
loom quality woodwork. 
Even the restrooms carry 
the theme! Th e elegant in-
terior matches the décor 
of families he serves. A 
dignifi ed yet warm atmo-
sphere is enhanced by the 
very gracious personalities 
of their staff .

tract, comfort and honor.
 When we read our customers well, we can make a lasting 
connection that eff ectively promotes business and makes 
us positively memorable. It’s no surprise that we all make 

Homeward Bound 
Nationwide Shipping to 
Funeral Homes
OXFORD,MI— Homeward Bound Shipping, LLC, a na-
tionwide shipping company founded in 2016, is happy to 
announce nationwide shipping services to funeral homes. 
“Because Quality Embalming Matters,” is more than just a 
motto at Homeward Bound Shipping, it is the very founda-
tion that the business is built on and the key to Homeward 
Bound Shipping’s ongoing success. Even with the most 
challenging bodies, their goal is to provide the highest qual-

ity embalming and provide 
the best outcome possible.
 Homeward Bound Ship-
ping was founded by Matt 
Smith in response to com-
ments and complaints from 
funeral directors at seminars 
and conventions. All agents 

are vetted by Matt and are held to the highest quality 
standards. Homeward Bound stresses embalming and the 
condition of your client family’s loved one. Quality cus-
tomer services is the standard and their goal is to exceed 
your expectations each time.
 Homeward Bound off ers national and international ship-
ping services to funeral homes. Th e can handle all the trans-
portation details, from booking fl ights to ground transpor-
tation. Th ey also provide international shipping support 
with translation services for required documents, as well as 
help with communication with Consulates and Embassies. 
Homeward Bound can even help you out in pinch. Did your 
custom casket arrive at the wrong airport? Give them a call!
 For more information, or for your next ship-in call 866-
699-7447 (SHIP). 
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Promo Code:8924

 Recipient Teresa Givan always felt a draw to the funeral 
industry. Th is began early with the loss of her grandmother. 
Th rough her grandmother’s death, Givan was able to wan-
der the funeral home as her parents sat with the funeral di-
rector. Th is had a positive experience on her. Years later, she 
enrolled in the Cincinnati College of Mortuary Science. Gi-
van’s education at CCMS prepared her to be the very best 
she can be as she takes on this ministry to heal wounds of 
death that everyone needs when there is a loss of life. 

By Elleanor Davis Starks, CFSP-CCA-CCO, 
Founder of 100BWFS, Inc.

their footsteps in funeral service. They left a roadmap to success for family members who wanted to continue that 
legacy by encouraging our funeral colleagues to do the same for the next generation of caregivers through the gift 
of funeral education. The generation before us always believed that “We make a living by what we get, but 
we make a life by what we give. The fi rst job of leadership is to help people see their signifi cance.” 
 The 100 BWFS Scholarships are non-discriminatory and are for the benefi t for all mortuary students around the 
nation, who have completed half of their graduation requirements. Since 1993 we have given hundreds of schol-
arships to deserving students who are successfully licensed and working in various 
roles in the industry. They are owners, licensed funeral directors and embalmers, pre-
need counselors, sales and offi ce managers, and program directors. They have CFSP, 
CPC and lots of designations behind their names. So we want to say thank you to our 
Memorial Scholarship Donors, thank you Corporate Scholarship Donors, thank you 
to our Annual Scholarship Families, and thank you to our funeral colleagues who are 
not able to sponsor a scholarship but make a donation because they care about the 
future of the funeral service profession. They know that helping others achieve their 
goals helps us to achieve our personal goals as well. In the coming months we will 
introduce you to our wonderful and caring Scholarship Donors as well as our gifted 
and deserving mortuary science students from around the nation. 

Scholarship Donors Scholarship Donors 
& Recipients& Recipients

 The 100 Black Women of Funeral Service, Inc. was founded in 1993 with the pur-
pose of leadership recognition, scholarship donation for promising future Funeral 
Service/Mortuary Science students, and mentoring to build funeral service rela-

tions and a stronger network for women who had chosen Funeral Service as their 
Profession. The 100 BWFS Memorial Scholarship was created to honor the legacies 

left behind by professionals of the industry who made a difference for those following in 

CONTINUED ON PAGE A22

Teresa Givan

Rev. James N. Preston

Irene L. Preston

Nancy Pierce Barber

Ann McCollough

Tanya Y. Reid

serve and to help my community in a time when sensi-
tivity is needed. I believe I have the qualifi cations of a fu-
neral director because they must display great communica-
tion skills and be a good listener to deal with each case by 
need. While it’s important to be sympathetic, calm and ad-

with my background I will make a phenomenal impact on 
society, community and the families I serve in the profes-
sion as a licensed funeral director.”
 Recipient Ann McCollough didn’t choose to be a funer-
al director, it was who she was meant to be. She has em-
balmed, sat in on funeral arrangements, made removals, 

 Recipient Tanya Y. Reid
is expected to graduate 
from the Pittsburgh Insti-
tute of Mortuary Science in 
2018 as a licensed funeral 
director. “My desire is to 

dressing the issues at hand, 
I truly believe it is just as 
important to have a busi-
ness mind for organization-
al skills and details. I know 

she made in her life was leading her to where she is now. 
McCollough is expected to graduate from the Pittsburgh 
Institute of Mortuary Science in September of 2017. 

Donor: Preston Funeral Homes
Rev. James N. Preston graduated from the Simmons 

College of Mortuary Science in 1969. He and his wife, 
Irene L. Preston, who is 
also a licensed funeral di-
rector and embalmer, es-
tablished Preston Funer-
al Homes, which is one of 
the few and possibly the only African American owned 
and operated fi rms in Phoenix and Tucson, AZ. 
  In addition to serving as business owners and grief coun-
selors, Lady P and Rev. Preston serve on several prestigious 
boards and committees, locally and nationally. Together 

supervised visitations and 
funerals alone, and has nev-
er felt such a strong connec-
tion to a career more than 
she does now. Every choice 

they established the Pres-
ton Funeral Home Mortu-
ary Scholarship for the most 
outstanding graduating 
mortuary science senior at 
Mesa Community College. 

Donor: Nancy Pierce Barber
A lifelong resident of Texas, Nancy Pierce Barber is a grad-

uate of the Dallas Institute of Funeral Service. She is the daugh-
ter of the late William “Bill” Pierce who was president and 
chairman of the Pierce Companies in Dallas. After her father 
passed away in 1998, Barber became involved in her dad’s vi-
sion for excellence in all that she did. Bill was her role model 
and to continue his legacy, the best of the best receive the Wil-
liam H. Pierce Award at all three of the Pierce Colleges. 
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By Todd Van Beck

Avoidable 
Problems

 Th roughout my career I have worked hard to eliminate 
problems. Sounds utterly ridiculous doesn’t it? 
 In my early years in funeral service I was brain-washed, 
and I was admonished over and over again that the worse 
crime which lay upon the face of the earth was making a 
mistake on a funeral. If a problem arose it was grounds for 
severe consequences.
 Th ere was only one problem with this attitude: in reality, 
problems abounded on funerals. In fact, looking back at 
my career I don’t know if I ever conducted a funeral where 
everything went the way I planned it out. If it were just 
myself and the decedent, then possibly everything would 
be to my liking – but I usually had to open the doors of the 
funeral home, cemetery, church, or temple and let people 
in. When people showed up the problems began.
 Here is an example of problems people create: the fam-
ily’s personal car rear ending the funeral coach. I had this 
happen. Th e family had decided to drive their own car, 
which was following the hearse. I put the brake on, and I 
looked into the side mirror and had that horrible feeling 
of knowing I was going to be hit, and there was nothing I 
could do to avoid the collision. Th is is another instance of 
an unavoidable problem.
 Th e family member driving the car hit the hearse so hard 
that the back door was smashed in and we couldn’t get the 
decedent out to complete the burial service. We had to go 
to the auto body shop to get the back door taken off . You 
can just imagine how thrilled the chaps that worked in the 
auto body shop were when fi rst they saw me roll in, and 
second when they discovered that yes indeed there was a 

dead person in the back! Th at door came off  in record time!
 With all this said I would like to suggest that there are also 
AVOIDABLE PROBLEMS which with a little awareness 
and attention can be within the control of the funeral pro-
fessional to insure that they will not happen.
 External conditions in the funeral home that can and 
should be avoided include interruptions and interferenc-
es. 
 About these two I feel rather strongly. Th e funeral confer-
ence interview is a basically demanding experience of all the 
participants and so focus, privacy, and protection of this ex-
perience are very critical. 
 Here is an example. I worked in the management of a 
funeral home where a particular funeral arranger was em-
ployed who was just weak in their skills. Th eir weaknesses 
were primarily centered in their annoying addiction to cre-
ating interruptions on their own and tolerating interferenc-
es from others.
 I sat in on several conferences that this funeral director 
was responsible for and in one three hour session this per-
son jumped up, left the room, returned, and then jumped 
up again – 20 times!
 Not surprisingly this funeral director received so many 
negative family surveys that in time the employment was 
terminated.
 Th e funeral/cemetery interview demands, among other 
things, that the serving person concentrate as completely 
as possible on the present situation, thus establishing rap-
port and building trust. Jumping up and down, leaving the 
room and accepting messages that have nothing to do with 
the needs of the clients never will create an atmosphere of 
rapport and trust. 
 Outside interruptions, no matter their perceived legitima-
cy can only hinder the important goals of building trust 
and establishing rapport. I have long thought that the typi-
cal funeral/cemetery professional has a window of time of 
about 10 minutes to establish trust and respect. 
 In my humble opinion I believe one of the key substanc-
es of the funeral interview is that it is simply sacred. Th e 
funeral interview is also extremely personal and deserves 
and needs respect for both confi dentiality and privacy. 
 I have actually seen some gutsy and creative funeral profes-
sionals make a practice of putting on the door a sign read-
ing “Do Not Disturb” or something similar. Although this 
practice might be helpful, I feel it could also possibly have 

the opposite aff ect and frighten and/or intimidate the client 
family waiting outside or, at least, make them feel more anx-
ious than they already are.
 When you have an incompetent, licensed or not, behav-
ing this way when they are confronted with their counter-
productive approach endless excuses usually are provided. 
To be sure there are times in which we must leave the room, 
but 20 times in one funeral/cemetery interview is pressing 
the limits of the common sense approach to this sacred ex-
perience. 
 Funeral/cemetery professionals who are well prepared, 
highly interested in their performance, who have their cli-
ent families absolute best interests at heart, who are secure 
and grounded in who they are as human beings, and who 
have successfully established trust and respect with the client 
family do not behave in such a manner. 
 Disorganized, rattled and frazzled funeral/cemetery inter-
views are never the fault of the client family. Th is is always 
the fault of the funeral professional interviewing the client 
family and the good news is, the situation is totally avoid-
able.

Keys to Keys to 
ServiceService

 Todd Van Beck is a person who has had a half-century love affair 
with both funeral and cemetery service. He willingly admits that he is 
no “expert!” but also quickly admits that there is nothing about this 
work and life that he does not enjoy, and have intense interest in. 
Todd says: “I have never done a day’s work in my life, it has all been 
fun and interesting.” Todd has been an active writer and speaker 
internationally for many decades covering most every topic that is 
relevant to our profession. Mr. Van Beck grew up in Southwestern 
Iowa, and declared at the young age of 5 years old that he would 
become a funeral director when he grew up. He is still growing up, 
still learning, still trying to make some kind or worthy contribution to 
his beloved profession. Todd has operated funeral homes, cemeteries 
and mortuary colleges, and confesses that he has been a vagabond 
throughout his career, simply because he wanted to see the world. 
Todd is the Director of Continuing Education for the John A. Gupton 
College in Nashville, and his wife, Georgia, R.N., is a Clinical Director 
for Alive Hospice also in Nashville.
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2016-2017 Scholarship Donors and Recipients Continued fr om Page A21

Phil MathisDr. Hari P. Close

Donor: Dr. Hari P. Close
Dr. Hari P. Close, own-

er and founder of the Hari 
P. Close Funeral Servic-
es, PA in Baltimore, MD, 
is licensed in Maryland, 
the District of Columbia, 
Massachusetts and Dela-
ware. He has served as ex-
ecutive director for the Na-
tional Funeral Directors and 
Mortician Association. As 
president of the Interna-
tional Conference Board of 
Funeral Examining Boards, 
Dr. Close made a commit-
ment for preparing stu-
dents for their ministry in 
funeral service by encour-

vice Executive Council, Ed-
ucation, and Policy Board. 
Education and license is a 
top priority for Dr. Close, 
who assists the 100BWFS
with a mortuary scholar-
ship. 

Donor: Phil Mathis 
 Phil Mathis of Phil’s 
Coaches has faithful-
ly served the automobile 
business since the early 
1970’s and learned the art 
of merchandising and fi -
nancing vehicles in the 
Washington, DC area. He 
became one of the fi rst mi-
nority Cadillac represen-
tatives. In 1991, Moore 
decided to sell and con-
tract with Federal Coach
of Fort Smith, AR, serving 
as general manager of Fleet 
Sales, and in 1992, Cadil-
lac introduced the Profes-
sional Vehicle Group.
 In 2010 Phil became the 
fi rst minority distributor 
representing the Mid-At-
lantic Region. With the 
opening of the Funeral 
Car Store, he intended to 
bring the market place the 
same high integrity and 
professionalism that he has 
learned and acquired over 
the years. More than ten 
years ago, Phil donated his 
fi rst mortuary science schol-
arship. He  is always a will-
ing successful businessman 
who makes things happen 
for students through fi nan-
cial donations.

ticians and Funeral Direc-
tors of Maryland and has 
also worked on the Amer-
ican Board of Funeral Ser-

Send Us Your News!
PO Box 5159, Youngstown, OH 44514

Fax 1-800-321-9040
Email info@nomispublications.com

aging them to strive for 
excellence in all that they 
do. He served as president 
of the State Board of Mor-
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Now through
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Preneed program not available in all states.
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CUSTOMIZING 
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Ask us about our new Custom Product Series.

 

 FINGERPRINT KEEPSAKES
A  N E W  A P P R O A C H  T O

Become a Partner Today at LegacyTouch.com
$50 Off First Keepsake Display!   Promo Code: NM7LT

Comfort Your Families.  
Strengthen Your Business. 

Beautifully designed products with 24-Hr Turnaround in time for  
your families’ services is just part of the Legacy Touch advantage. 
Our new and improved eCommerce platform allows families to order 
when they’re ready, and funeral homes earn commission on every sale. 
Provide premium fingerprint keepsakes for your families while gaining  
a proven new revenue source, only with Legacy Touch. 

StoneMor Appointments

Propane prior to its acquisition by AmeriGas Propane in 
2012. During his time at these companies he was responsi-
ble for more than 12,000 employees and oversaw signifi cant 
growth in earnings at each of these organizations through 
execution of organic and acquisition strategies.
 Mr. Miller began his career at Deloitte & Touche in New 
York City. He has been working as a consultant for StoneMor 
in recent months. Prior to that he served as Chief Financial 
Offi  cer of Allentown-based CrossAmerica Partners, formerly 
Lehigh Gas Partners, a publicly listed MLP with $2.7 billion 
in revenue, where he oversaw a team of approximately 50 peo-
ple. He brings a 31-year fi nance career with a strong account-
ing foundation, followed by more recent M&A and fi nancing 
experience during CrossAmerica’s growth from private com-
pany to approximately $42 million of EBITDA in 2014. Mr. 
Miller took Lehigh public as an MLP in October of 2012.
 Mr. Grady graduated in 1975 from Stetson University 
in Deland, Florida, with a BA in Marketing and Man-
agement. He also earned a J. D. from Stetson College 
of Law. Mr. Miller graduated in 1984 from Northeast-
ern University, Boston, with a Bachelor of Science in Ac-
counting. Both men are Philadelphia natives.
 StoneMor also announced that Bob Sick has joined the 
Board of Directors. Mr. Sick has been a private equity investor 
for more than 20 years, performing transition CEO work in a 
wide variety of industries and with a large number of private 
equity and GP groups. He has been CEO of approximately 
35 companies through his management company, White Oak 
Capital, LLC. Most recently, he has been Operating Director 
at American Infrastructure Funds since 2015. Mr. Sick gradu-
ated from Stanford University with a Master of Science in In-
dustrial Engineering/Engineering Management.
 StoneMor Partners L.P., headquartered in Trevose, is an 
owner a nd operator of cemeteries and funeral homes in the 
United States, with 316 cemeteries and 100 funeral homes 
in 27 states and Puerto Rico. StoneMor is the only public-
ly traded death care company structured as a partnership. 
StoneMor’s cemetery products and services, which are sold on 
both a pre-need (before death) and at-need (at death) basis, 
include: burial lots, lawn and mausoleum crypts, burial vaults, 
caskets, memorials, and all services which provide for the in-
stallation of this merchandise. For additional information 
about StoneMor Partners L.P., please visit StoneMor’s website, 
and the investors section, at http://www.stonemor.com.

Continued fr om Page A16
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By Matt Black 

Embalming Embalming 
Tips & ToolsTips & Tools

Th e Importance 
of Hands (Part 7)

 In our last installment, we reviewed pre-embalming 
treatments of traumatized laceration wounds and su-
tures in the areas of the hands. 
 As we continue looking at pre-embalming techniques 
for the hands, we will focus on abrasions. As mentioned 
in prior installments, along with age comes thinning of 
epidermal layer of the hands, however, we see abrasions 
in all ages because the tissue of that area of the body is 
extremely delicate and very prone to abrasion.
 By defi nition, an abrasion is a wound caused by su-
perfi cial damage to skin, no deeper than the epider-
mis. Th ere are dry abrasions and wet abrasions. A dry 
abrasion is an area of dehydrated tissue that is dark and 
rough and resembles a scab. A moist abrasion is an area 
leakage. Th e area will be wet to the touch and can have 
some bruising present.
 When treating any type of abrasion, cleaning and dis-
infection are normal protocol. Th is should be followed 
by spraying the hands with humectant arterial injection 
accessory chemicals or massage cream. Th is helps pro-
tect the entire hand area and will prevent any crusting 
or dehydration. Most dry abrasions can be treated with 
these topical treatments followed by embalming process. 
If scabs are present, it is advised not to remove them. 
 Most abrasions are very superfi cial and normally only 
aff ect the epidermis layer of the skin. Wet abrasions of-
ten have seepage, raw skin or a small amount of bruis-
ing present. Spray the hands and the wet abrasion with 
humectant arterial injection accessory chemicals or 
massage cream. Th is helps protect the entire hand area 
and will prevent dehydration of the raw skin.
 Once we have topically conditioned the area, em-
balming can proceed. Normally embalming fl uid will 
reach these abraded areas and it will preserve the tissue. 
Small amounts of arterial leakage can be present dur-
ing the embalming procedure. Since we have topically 

 Many times a case analysis needs to be re-assessed 
to see if arterial preservation will reach these areas. A 
frequent complication with burn victims is diffi  culty 
with circulation and high preservation demands. We 
have to remember we need a preserved, fi rm and dry 
tissue for restoration and cosmetic treatment. 
 We are generally speaking of a 2nd degree localized 
burn of the hands. A popular treatment is painting 
the burned area with a formaldehyde preservative gel. 
Th is treatment should be planned as a multi-step ap-
proach and should be done prior, during and after 
embalming. Th is technique is an eff ective option and 
causes very little bleaching eff ect. 
 Another pre-embalming technique is using a phe-
nol/ non-phenol cauterant pack wrap or a non-phenol 
cauterant gel on the burned areas. Th e areas should 
then be covered. Th is technique will have a bleaching 
eff ect. 
 A popular technique used for damaged tissue in vari-
ous cases, including 2nd and 3rd degr ee burns on the 
hands and elsewhere, is painting the burned areas of 
the hands with a super gel mixture. Th e phrase su-
per gel has become well known in our industry and 
refers to a mixture of formaldehyde preservative gel 
and a phenol liquid cauterant mixed in stainless bowl. 
Th is mixture can be used as pack or painted over the 
burned area and covered. Th ese pre-embalming treat-
ments for abrasion and burns can help with preserva-
tion and cosmetic applications. 
 In our next installment, we will discuss pre-embalm-
ing treatments prior to embalming.

conditioned, the entire hands are protected from the small 
amount of leakage. A post embalming treatment may be 
necessary if leakage or preservation problems were not ful-
fi lled during embalming. 
 Burns to the hands caused by heat, chemicals, electric-
ity or radiation are classifi ed into 1st, 2nd and 3rd degree 
burns. Embalmer discretion and case analysis is impor-
tant. 
• 1st degree burns only cause redness of the epidermis. 

Th is type of a burn is very superfi cial.
• 2nd degree burns have blisters and swelling (edema) to 

the area. Th ere is destruction of the tissue of the epider-
mis and dermis.

• 3rd degree burns destroy layers of skin and tissue. A 
charring eff ect and destruction of the skin is present.

 Preservation is the primary concern when faced with 2nd 
and 3rd degree burns. Since we are dealing with pre-em-
balming techniques for burns of the hands only, we will 
only focus on generalized location of burn not the total 
system eff ects a burn can have on the body. Pre-embalm-
ing treatments depend on the degree of the burn. Burn 
victims frequently will survive the initial burn event and 
live for some time. Initial concerns are, depending on the 
severity: severe infection, localized edema, trauma, char-
ring and loss of tissue. 
 General guidelines for pre-embalming treatments for 
2nd degree burns include: 
• Th orough washing, cleaning and disinfection of the lo-

calized burns on the hands. Th is can be performed with 
a topical embalming spray and a germicidal soap.

• Spray the entire hand area with humectant arterial in-
jection accessory chemicals or massage cream. Th is will 
help condition skin that is not damaged from topical 
preservation treatment and will condition and protect 
the skin. Remove these conditioners from the burnt tis-
sue only. Re-spray with topical embalming spray. 

• If blisters are present, puncture pouches of liquid and 
allow to drain. Th is can be accomplished with a trans-
dermal needle injection into the blister in a fan like 
manner. Th is will allow drainage of liquid during arte-
rial injection. 

Matt Black has been a licensed funeral director and embalmer 
in the State of Pennsylvania for over 20 years. He represents The 
Dodge Company in Central and Western Pennsylvania. In addi-
tion to being a graduate of the Pittsburgh Institute of Mortu-
ary Science, Matt also holds degrees in Bio-Medical Engineering 
Technology and Industrial Management. Matt has also attended 
the Fountain National Academy of Professional Embalming Skills, 
Springfi eld, MO, and is licensed in eye and corneal enucleation. He 
has presented at Dodge Embalming Seminars as well as numer-
ous local seminars in Pennsylvania. He can be reached by email at 
mblack@Dodgeco.com.
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Mission Park to be more environmental-
ly friendly and responsible so we can con-
tinue serving the San Antonio community 
for many more generations to come.”
 Annually, Mission Park’s solar arrays will 
produce 778,735 kilowatt-hours of electric-
ity, which will off set more than 547 metric 
tons of carbon dioxide equivalents. Th is is 
comparable to eliminating the greenhouse 
gas emissions from 116 passenger vehicles 
driven for one year, recycling 174 tons of 
waste instead of taking that amount to the 
landfi ll, or powering 58 homes’ worth of 
electricity for one year. 
 Besides being environmentally friendly, 
Tips says the solar panels were a smart fi -
nancial investment, and that saving mon-
ey is especially important to him as he pre-
pares to eventually hand off  his business to 
his children.
 “We’re innovating, we’re taking the en-
vironment into account, and we’re think-
ing of the long term of the company.” 
Tips himself drives an electric vehicle, as 
do many of his employees. 
 Because funeral homes operate 24 hours 
a day seven days a week, electric bills are 
a large portion of their operating costs. 
Mission Park’s project features SunPower 
327-watt solar panels, which are the most 
effi  cient available today, with unmatched 
reliability and an expected life of more 
than 40 years. Freedom Solar Power is a 
SunPower Master Dealer, the only com-
pany with that distinction in Texas.
 Once the fi rst phase (the initial seven lo-

cations) of Mission Park’s solar project has 
paid for itself, Tips will begin phase two 
and have Freedom Solar design and install 
solar arrays on another set of its locations. 
 “Freedom Solar took care of everything. 
Th ey answered our questions, walked us 
through the process, and handled all permit-
ting paperwork associated with our installa-
tion, including the utility interconnection 
agreement and rebate incentive documents. 
It was a complete turnkey solution. In the 
end they under-promised and over-delivered, 
making us very satisfi ed customers,” Tips says.

Kyle Frazier, Freedom Solar’s director of 
sales, says: “We have an unmatched lev-
el of experience and profi ciency when it 
comes to helping businesses with multi-
ple locations transition to solar power. It’s 
our mission to meet the specifi c needs of 
every customer, and we understand that 
no two businesses are alike. We discus s the 
business owner’s fi nancial goals, budget, 
and unique circumstances; and work with 
them to create a customized plan that al-
lows their business to transition to solar at 
a pace benefi cial to their bottom line.” 
 “More and more business owners like 
Dick Tips are looking at their energy needs 
from a long-term perspective,” says Bret 
Biggart, CEO of Freedom Solar. “Mission 
Park is a great example of how any com-
pany can slash energy use and boost their 
bottom line with solar through innovative 
thinking and careful planning.”
 For more information, visit http://www.
freedomsolarpower.com/.

Historic Funeral Business leaps into 
21st Century with Rooftop Solar 
Arrays on Seven Locations Continued fr om Page A4
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SCI honors 2016 Service Excellence 
Award Winners

2016 SCI Service Excellence Award honorees and SCI executives. (L to R) Phil Jacobs, SCI Senior Vice President 
and Chief Marketing Offi cer; Michael Lehmann, Business Development Director, SCI Headquarters; Donald 
Cardell, Whitehurst Sullivan Burns & Blair Funeral Home, Fresno, CA; Jamie Len Woolfolk, Hillcrest Memorial 
Park & Mortuary, Bakersfi eld, CA; Anthony James, Caballero Rivero Southern, Miami, FL; Vincent Canzano, 
Sylvania Hills Memorial Park, Rochester, PA; and Michael R. Webb, SCI President and CEO.

HOUSTON,TX— Service Corporation In-
ternational (NYSE:SCI) and its brand, 
Dignity Memorial®, announced the com-
pany’s 2016 SCI Service  Excellence Award 
recipients. Th e program, created in 2007, 
recognizes and honors SCI and Dignity Me-
morial associates across the country for ex-
ceeding expectations through exemplary 
service toward others and fostering the com-
pany’s culture of service excellence.
 Anthony James, Assistant Grounds Man-
ager at Caballero Rivero Southern in Mi-
ami, FL, was named overall winner and pre-
sented with the Steve Mack Award for Service 
Excellence. Steve Mack, a 42-year veteran of 
SCI and former Senior Vice President of Op-
erations, lost his battle with cancer in 2015. 
His career was highlighted by his leadership 
and dedication to serving families.
 In addition, the following SCI associates 
were named 2016 SCI Service Excellence 
Award winners: Jamie Len Woolfolk, Fu-
neral Arranger, Hillcrest Memorial Park & 
Mortuary, Bakersfi eld, CA; Vincent Canza-
no, Superintendent, Sylvania Hills Memori-
al Park, Rochester, PA; Donald Cardell, Lo-
cation Manager, Whitehurst Sullivan Burns 
& Blair Funeral Home, Fresno, CA; and 
Michael Lehmann, Business Development 
Director, SCI Headquarters, Houston, TX.
 “Th is year’s SCI Service Excellence Award 
recipients display a commitment and dedi-
cation to our core value of service excellence 

for the families we serve,” said Michael R. 
Webb, President and Chief Operating Offi  -
cer of SCI. “It’s an honor to recognize their 
outstanding achievements in the funeral and 
cemetery professions and celebrate the work 
they do on behalf of our client families.”   
 All 2016 SCI Service Excellence Award re-
cipients were honored at a dinner held May 
4 and presented with their awards by mem-
bers of the SCI and Dignity Memorial lead-
ership teams.
 Service Corporation International 
(NYSE:SCI), headquartered in Houston, is 
North America’s leading provider of death-
care products and services.  As of March 31, 
2017, SCI owned and operated 1,500 funeral 
homes and 475 cemeteries (of which 283 are 
combination locations) in 45 states, eight Ca-
nadian provinces, the District of Columbia, 
and Puerto Rico. Th rough its businesses, SCI 
markets the Dignity Memorial brand which 
off ers assurance of quality, value, caring ser-
vice, and exceptional customer satisfaction.  
In January 2016, SCI was presented with the 
J.D. Power President’s Award in recognition 
of an ongoing dedication to service excellence 
including quality improvement, customer 
satisfaction and the development of endur-
ing client relationships. For more informa-
tion about Service Corporation International, 
please visit our website at www.sci-corp.com.  
For more information about Dignity Memo-
rial, please visit www.dignitymemorial.com.

Baker-Stevens-Parramore Funeral 
Home Second Location Continued fr om Page A14

Baker-Stevens-Parra-
more Funeral Home com-
munity events include a 
grief support group that 
meets every month at the 
funeral home, as well as a 
yearly community Holiday 
Hope Remembrance and 
Candle lighting ceremony 
every November. Th e fu-
neral home holds an annual 
Shred Day in June and the 
pre-arrangement planner 
holds Lunch and Learns 
several times a year. Also 
off ered are Hospice educa-
tional meetings.
 Th e wonderful staff  con-
sists of fi ve funeral direc-
tors, three administrative 
assistants, nine part time 
ambassadors and a pre-ar-
rangement planner. Th e 
staff  is very involved in 
the community with their 
churches, clubs, activities 
and through volunteering.

http://www.salamint.com/
http://www.sci-corp.com/
http://www.dignitymemorial.com/
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Homesteaders Certifi cate 
in Strategic Business 
Management Class

Mount Ida College 
honors Sarah Stopyra 
with Excellence in 
Teaching Award

PIMS Deans List

NEWSNEWSEducational

 NEWTON,MA— Mount Ida 
College in Newton present-
ed Funeral Service Educa-
tion Instructor Sarah Sto-
pyra with the prestigious 
Ronald J. Lettieri Award for 
Excellence in Teaching at 
commencement ceremonies 
held Saturday May 13. 
 Stopyra accepted the annu-
al award from Provost Ron-
ald Akie and will present a 
speech to the class of 2021 
during the Fall Convocation. 
With more than a decade of 
experience in funeral service 
in the capacities of funeral di-
rector, embalmer and insur-
ance agent conducting pre-
need sales, Stopyra brings her 
passion for her work to her 
students. As one of the fi rst 
licensed female funeral direc-
tors without family ties to fu-
neral service in her area, she 
feels fortunate to have had 
the ability to work autono-
mously, gain practical, hands 
on experience in most every 
aspect of the fi eld.
 “I am a funeral director be-
cause it is what I love. I am 
teacher because it is my pas-
sion. I feel like the luckiest 
person in the world to get to 
do what I do. Th e opportu-
nity to pass along my passion 
for this industry to my stu-
dents is something I have al-
ways dreamed of doing. I feel 
I am doing as much, if not 
more for my industry in this 
position by helping to culti-
vate compassion, humility 
and knowledge in future fu-
neral professionals.”
 Stopyra fi nds it an exciting 
time for her vocation. “Every 

day I am discovering a new 
service off ering, a new way 
of doing something or a new 
product that can enhance the 
way we serve families. I chal-
lenge my students every day 
to embrace these changes as 
opportunities.”
 Stopyra holds a Bachelor of 
Arts from Framingham State 
University and is pursuing 
her M.Ed., from Framing-
ham State.  In 2015, she was 
one of 50 funeral directors 
nationwide selected to par-
ticipate in the National Fu-
neral Directors Association’s
“Meet the Mentors” pro-
gram, supported by the Fu-
neral Service Foundation.
 Stopyra is a licensed fu-
neral director and embalmer 
in Massachusetts and New 
Hampshire. She is certifi ed 
by both the National Funer-
al Directors Association and 
the Crematory Association of 
North America as a Cremato-
ry Operator and Provider and 
is a Certifi ed Funeral Service 
Practitioner and a Certifi ed 
Preplanning Consultant.  
 Stopyra currently teaches 
Funeral Service Pathology, 
Funeral Service Merchandis-
ing and Management, Social 
Foundations of Funeral Ser-
vice, Restorative Art and Fu-
neral Directing I and II.
 “Many people go through 
the motions to become a fu-
neral director, whether they 
think it’s something unique 
to try out or their family con-
nection is pushing them in 
that direction. To truly BE a 
funeral director, however, can 
only come from the heart.”

PITTSBURGH,PA— Pitts-
burgh Institute of Mor-
tuary Science (PIMS) is 
pleased to recognize the fol-
lowing students who have 
been placed on the Dean’s 
List for the spring trimester 
ending May 12, 2017.
 Th is academic honor goes 
to those full-time students 
who have achieved a grade 
point average of 3.50 or bet-
ter in this trimester of studies. 
 From the Associate in Spe-
cialized Business Degree class: 
Daniel Davenport of Amity, 
PA; Maria Koontz of Eliza-
bethville, PA and Alexandra 

Natale of Reading, PA.  
 From Class #155: Chel-
sea Cush of Pittsburgh, 
PA; Taylor Evans of Street, 
MD; Juliana Fortuna-
to of Pittsburgh, PA; Lon-
dyn Hutson of Harrington, 
DE; Adrienne Kloecker of 
Erie, PA; Cierra Personius
of Somerset, PA and Holly 
Stavarski of Pittsburgh, PA. 
 From Class #156: Joseph 
Greenfi eld of Chattanooga, 
TN and Jessie Townsend of 
Parkersburg, WV. 
 Congratulations to PIMS 
honor students on their aca-
demic achievement. 

WEST DES MOINES,IA— Homesteaders Life Company has 
once again partnered with Drake University to off er the third 
annual Certifi cate in Strategic Business Management course 
for funeral professionals. Th e class will take place September 
19-21, 2017, in Des Moines, IA.
 Th e three-day course is designed to help funeral home own-
ers, managers and candidates for succession adopt the most in-
novative business practices. Topics that will be covered include 
strategy and business processes, fi nancial and legal strategies 
and marketing for the future. Th e upcoming course also fea-
tures a new section on succession planning and valuating your 
funeral home led by Homesteaders Chief Operating Offi  cer 
Steve Shaff er. Attendees will gain experience from case studies 
and interactive, application-oriented learning exercises.
 “We are excited to be partnering with Drake University to 
off er new strategies and best practices to funeral professionals,” 
said Judy Ralston-Hansen, Homesteaders Executive VP-HR 
& Administration. “We strongly believe in the value of help-
ing professionals develop business skills to become successful 
leaders in funeral service.”
 Th e faculty of Drake’s College of Business and Public Admin-
istration has worked with Homesteaders to discover the unique 
business opportunities and challenges of the funeral profession.
 “I had a business partner wh o passed away a few years ago, 
and it all kind of fell on my shoulders,” said Vincent Fried-
erich, owner and funeral director at Barnes Friederich Funer-
al Home in Midwest City, OK, and a graduate of the 2016 
Strategic Business Management course. “I always struggled 
with wondering if I’m doing things right. Th is class gave me 
tools to help me do things better and it confi rmed some things 
that I had been doing right.”
 Homesteaders is off ering a limited number of discounted 
rates for early registrants. Students who register before Septem-
ber 2 will receive a signifi cant discount. Plus, a limited number 
of fi rms that enroll two funeral professionals will only pay the 
cost of one registrant and may still qualify for the discount.
 Register for this event at https://www.eventbrite.com/e/
homesteaders-life-drake-university-certifi cate-in-strategic-busi-
ness-management-cpsems-registration-34196229844. Learn 
more about it at http://drake.edu/cps/events/ or at www.home-
steaderslife.com to learn more.

http://www.funeralhomesoftware.info/
https://www.eventbrite.com/e/homesteaders-life-drake-university-certificate-in-strategic-business-management-cpsems-registration-34196229844
https://www.homesteaderslife.com/
http://www.acsupplies.com/
http://m.ed/
https://www.eventbrite.com/e/
http://drake.edu/cps/events/
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Funeral Service Foundation announces Academic 
Scholarship and Career Development Awards

  June  Special
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Funeral Service Foundation Trustee and donor Jay Dodds (cen-
ter) president/COO, The Signature Group, and Foundation do-
nor David Falconer (right) senior vice president/Funeral and 
Cemetery Trust manager, Regions Bank, helped Foundation 
Executive Director Danelle O’Neill (left) draw names for the 
Foundation’s newly offered Career Development Awards.

Funeral Service Foundation do-
nor Barbara Mack (left) helped 
Foundation Executive Director 
Danelle O’Neill draw the fi rst-
ever Career Development 
Award recipients.

BROOKFIELD,WI— Bill 
Wappner, chair of the Fu-
neral Service Founda-
tion Board of Trustees, an-
nounced that the Foundation 
awarded this year’s fi rst group 
of academic scholarship win-
ners and Career Develop-
ment Award recipients. Th e 
scholarships and awards are 
part of the Foundation ’45 
Awards, which are designed 
to help funeral service profes-
sionals and students unlock 
their potential and take their 
careers to the next level. 
 In addition to the Ca-
reer Development Awards 
and academic scholarships, 
the Foundation ’45 Awards 
also include NFDA’s Meet 
the Mentors program, and 
NFDA Professional Women’s Conference scholarships. 
 “Th e Foundation ’45 Awards are central our mission to sup-
port funeral service in building meaning relationships with the 
families and the communities it serves,” said Wappner. “Th e 
scholarships, awards and opportunities help funeral service 
professionals access a great education throughout their career.”
 Since 1945, more than 6,000 funeral service professionals 
have benefi tted from the Foundation’s involvement in aca-
demic and continuing education.

Academic Scholarship Recipients
 Awarded twice a year, the Foundation off ers up to 12 
scholarships, ranging from $1,000-$2,500, to full- and part-
time students pursuing a degree in mortuary science from 
ABFSE-accredited schools. Available scholarships include 
the Foundation ’45 Academic Scholarship (new this year); 
the Shipley Rose Buckner, Joseph E. Hagan and Dennis 
Schoepp Memorial Scholarships; and the Memorial Classic 
Scholarship. Scholarships are awarded based on essays and 
videos submitted by the applicants. 
 Th e current slate of scholarship recipients is:
• Dennis Schoepp Memorial Scholarship: Mallory Jo 

Price, Batavia, OH (Cincinnati College of Mortuary Sci-
ence, Cincinnati, OH)

• Foundation ’45 Academic Scholarship: Rayna J. Bro-
phy, Joliet, IL (Worsham College of Mortuary Science, 
Wheeling, IL)

• Joseph E. Hagan Memorial Scholarship: Karoline Da-
vidson, Chandler, AZ (Chandler-Gilbert Community 
College, Mesa, AZ)

• Memorial Classic Scholarships: Rosemary Brinza, 
Countryside, IL (Worsham College of Mortuary Sci-
ence); Clyde Williams, Okolona, MS (East Mississippi 
Community College, Scooba, MS)

• Shipley Rose Buckner Memorial Scholarship: Brittany 
Carrington, Dallas, TX (Dallas Institute of Funeral Ser-
vice, Dallas)

 “Th ese six scholarship winners have strong records of 
achievement as evidenced by their thoughtful and focused 
submissions,” said Wappner. “Th ey truly demonstrate a pas-
sion for the funeral se rvice profession that sets them apart 
from other candidates.”
 Th e Foundation will again accept academic scholarship ap-
plications from September 1-November 30. Th ose interest-
ed may apply online at FuneralServiceFoundation.org.

Career Development Award Recipients
 New this year and available to all licensed funeral directors, 
Career Development Awards underwrite registration fees 
for a single National Funeral Directors Association (NFDA) 
Cremation Certifi cation, Arranger Training or Certifi ed 
Preplanning Consultant training seminar of the recipient’s 
choosing. Information about the seminars is available on the 
NFDA website, NFDA.org. Up to 60 awards are available; 
20 names are drawn at-random three times per year. 
 “We’re pleased to announce the fi rst-ever award recipi-
ents and look forward to helping even more licensed funer-
al directors from across the profession access these innova-
tive training programs,” said Foundation Trustee and Fund 
Development Chair, Jay Dodds, who, together with fellow 
Foundation donors Barbara Mack and David Falconer, 
drew the fi rst 20 names. “Enthusiastic donor support has 
allowed us to expand our capacity to serve funeral service 
through our Career Development Awards, and that enthusi-
asm carried through in the selection process. We were hon-
ored to play a role in helping to fuel the careers of funeral 
service professionals.”  
 Th e 20 fi rst-ever Career Development Award recipients are: 
Craig Buysse, Alexandria, MN; Moshe Goldsman, North-
ridge, CA; Crystal Gonzales, East Meadow, NY; Kevin Has-
son, New Orleans, LA; Dustin Hughes, Utica, MI; Christo-
pher Keyes, Decatur, MI; Jenna Leisner, Gladstone, MI; Dr. 
Joseph Marsaglia, Pittsburgh, PA; Mark Mier, Dubuque, IA; 
Douglas Nohava, Garretson, SD; Glen Novack, Somerset, 
WI; Alex Rydell, Fargo, ND; Kurt Sammons, Johnstown, 
OH; Craig Serfozo, Middlebury, VT; Carla Sims, Athens, 
AL; Sarah Stopyra, Leominster, MA; Linda Th rasher, Atlan-
ta, GA; Arvid Wiest, Beatrice, NE; Rana Wood, South Be-
loit, IL; and Justen Wright, Wilmington, DE.
 Th e Funeral Service Foundation collects names for the Ca-
reer Development Awards throughout the year. Licensed 
funeral directors interested in entering the drawing for an 
award may enter online at FuneralServiceFoundation.org.
 Since 1945, the Funeral Service Foundation has served as 
the profession’s philanthropic voice. As the charitable arm 
of the National Funeral Directors Association since 1997, 
the Foundation receives operational support from NFDA 
and donors across the profession to help advance its mission 
support funeral service in building meaningful relationships 
with the families and the communities it serves.

NEWSNEWSEducational
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Model contracts. Legal consultations. Sample forms. 
Discounts on multiple products and services  

such as performance surveys. 

ICCFA membership has its benefits.  
Reacquaint yourself with your association and see 

what benefits you can take advantage of by visiting 
www.iccfa.com/benefits

iccfa.com/join Membership That Matters.
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Another Successful Iowa FDA Convention 

The Premier Midwest Funeral Service Expo was well-attended by funeral directors on May 16-17 
in Altoona. The Expo was sold out again this year.

information so they may 
return home with new 
ideas that will allow them 
to better serve the families 
in their communities.
 Funeral directors arrived 
in nearby Pleasant Hill 
on Monday, May 15, for 
the 13th Annual IFDA 
Golf Outing at Toad Val-
ley Golf Course. Golfers 
were thrilled to experience 
a warm, sunny day and en-
joyed playing 18 holes with 
colleagues and friends. 
IFDA and other sponsors 
provided door prizes for at-
tendees and awarded cash 
to the top three teams. 
 Tuesday morning’s open-
ing ceremonies featured 
Governor Branstad’s Iowa 
Funeral Directors Week 
proclamation. Keynote 
speaker Marguerite Ham
shared her presentation, 
“Managing Multiple Gen-
erations Under One Roof,” 
a program which was de-
signed to create a better 
understanding of how dif-
ferent generations inter-
act. Ms. Ham continued 
discussion about this sub-
ject while tying the IFDA’s 
2017 Convention theme 
“Reclaiming Our Cultur-
al Authority,” during her 
breakout session Tuesday 
afternoon.
 Following the keynote 
presentation, funeral di-
rectors attended IFDA’s 
annual business meeting. 
Attendees were invited to 
a welcome luncheon and 
IFDA past presidents gath-
ered for a special lunch.
 Th e Premier Midwest Fu-
neral Service Expo opened 
Tuesday afternoon with 
a ceremonial ribbon cut-
ting. Sixty exhibitors pre-
sented everything new and 
improved in funeral service 
while funeral directors re-
searched the exhibitors and 
navigated the hall with the 
Guidebook app on their 
smartphones. 

WEST DES MOINES,IA— 
Over 700 people attended 
the 2017 Iowa Funeral Di-
rectors Association (IFDA) 
Convention last week in Al-
toona. Th is was the second 
consecutive year that the 
convention was held in Al-
toona at Prairie Meadows 
Hotel & Conference Cen-
ter. Th e change in location 
has been warmly received by 
attendees after IFDA moved 
its convention and the Pre-
mier Midwest Funeral Ser-
vice Expo from Ames. 
 Th e Convention has re-
ceived overwhelmingly pos-
itive reviews from funeral 
directors and exhibitors.
 Th e 2017 Annual IFDA Convention, which took place 
May 16-18, and featured a variety of expert speakers and 
the Premier Midwest Funeral Service Expo attracted ex-
hibitors from across the country. 
 Speakers at the 137th Annual Convention presented 

current information on bereavement education, business 
and management practices, regulatory updates, technical 
skills and training and additional topics related to the fu-
neral service profession. Th e IFDA Convention provides 
funeral directors with a forum to receive and exchange 

CONTINUED ON PAGE A34
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State Senator and 
Representative visit 
booth at North Carolina 
FDA Convention

MARIETTA,GA— Bill McKeithan (left) sales representa-
tive for Crain Sales / Armbruster-Stageway, had hon-
ored visitors on May 23, 2017 at the 130th North Caro-
lina Funeral Directors Association Convention in Raleigh, 
NC. State Senator and fourth generation funeral director 
Kelly Alexander (center) of Charlotte, NC, along with 
fellow funeral director and North Carolina State House 
of Representative Jamie Boles (right) of Boles Funeral 
Homes, Southern Pines, NC stopped by the booth and 
posed with McKeithan. 
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John Mannion

“WHATEVER YOU NEED”

1-800-671-8280   Cell: 803-417-2940
Thefanman@comporium.net
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Products provided through North Carolina Mutual Insurance Agency, LLC

Kenneth P. Floyd
Vice President of Pre-need Sales
Mobile:  757-817-7721
Work:   919-313-7812

North Carolina Mutual Life Insurance Company has more than a century of commitment to the funeral home 
industry. In 2011 we created our subsidiary, North Carolina Mutual Insurance Agency, LLC, and brought together 
a strong team of pre-need professionals. Our pre-need team has extensive experience as funeral directors and 
funeral home owners. We provide the solutions you need to expand your market share and increase your 
revenues. Through partnerships with top-rated carriers, North Carolina Mutual Insurance Agency, LLC offers:

• Best-in-class products
• A cutting-edge marketing program
• A skilled team of experts 

Let us start getting results for you. 
Contact us today.

Put Our Experience 
to Work for You

www.ncmutualpreneed.com    
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NFDMA holds Enrichment Leadership 
Summit

UNION CITY,GA— In February, the city of 
Atlanta was fl ooded with not only Super 
Bowl fans, but the best and brightest in the 

funeral service profession. Th e 2017 Enrich-
ment & Leadership Summit was hosted in 
Atlanta by the National Funeral Directors 

and Morticians Associa-
tion, Inc. 40 & Under Fu-
neral Directors. Th e event, 
held February 5-7, 2017, 
w as attended by over 100 li-
censees, apprentices/interns 
and mortuary students.
 Th e annual gathering of 
greatness was held at the 
Hampton Inn & Suites in 
downtown Atlanta. Th ere 
were attendees from every 

CONTINUED ON PAGE A31
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  Exquisite craftsmanship...Exquisite craftsmanship...
  Understated dignity...  Understated dignity...
Church & Chapel’s furniture sets are designed and built 
in our own factory, for total control over quality and 
craftsmanship. The matched sets – available in a wide 
variety of styles – contribute just the right sense of 
piety and tradition, 
to help your clients 
feel comfortable in 
their time of need. 
For details, contact 
your Church & Chapel 
representative. 

Furniture from Church & ChapelFurniture from Church & Chapel “The Bostonian”
One of Our Finest Collections

A S S I G N M E N T S  H A V E  Y O U R  C A S H F L O W  T I E D  U P ?
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NFDMA Leadership 
Summit Continued fr om Page A30

corner of the United States and beyond with the furthest at-
tendee arriving from Jamaica.
 On Sunday, February 5, 2017 the committee hosted a Su-
per Bowl Party/Welcome Reception. Th e summit contin-
ued Monday, February 6, 2017 with a morning fi lled with 
great educational off erings. Th e fi rst class was an Embalming 
Symposium facilitated by District 8 Governor, Anthony S. 
“Ted” Felder followed by a Brunch & Learn session taught 
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Funeral Directors Research, Inc.
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IMPACT
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MATCHING GIFT

DONATE ONLINE:
FuneralServiceFoundation.org 

“The reason 
Messenger 
supports 
the Funeral 
Service 
Foundation 

and Fund ‘45 
is simple. We 

want our profession 
to be the best it can be and ensure 
we have programs in place to educate 
and continually improve. This will 
make all of us better and impact our 
communities in a really positive way.

Please consider joining us in supporting 
the Foundation’s Fund ‘45 Giving 
Campaign. In turn, Messenger will 
double your gift’s impact by matching, 
dollar for dollar, the first $7,500 in 
gifts made by August 1, 2017!”

– Bob Hoaglund, Messenger 
  Vice President of Sales and Marketing
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WHY I GIVE

Your Fund ‘45 support will 
expand the Foundation’s capacity 

to fund scholarships, outreach 
and professional development 

opportunities that have a 
positive impact on funeral 

service and in our communities.
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loss, but a well-deserved respite for him to en-
joy time with his family. We look forward to 
the association’s continued success under Nadi-
ra’s guidance, congratulate her on her profes-
sional accomplishments and know that her 
progressive leadership will continue to keep the 
ICCFA at the forefront of our profession.”

New Co-Chairs for Government and 
Legal Affairs Appointed; Irwin W. Shipper 
becomes Chairman Emeritus
 ICCFA President Scott R. Sells, CCFE, has 
announced that Irwin W. Shipper, CCE, 
the long-time chair of the Government and 
Legal Aff airs Committee, has been appoint-
ed Chairman Emeritus. “For nearly a quarter 
century Irwin has adroitly helmed this im-
portant committee,” Sells stated, “and I can’t 
image the committee going forward without 
him. Irwin’s leadership has inspired trust and 
confi dence by all because he has no private 
agenda of his own and works for the interests 
of all ICCFA members.” 
 Sells also announced appointment of co-
chairs of the Government and Legal Aff airs 
Committee: Keenan Knopke and Poul Le-
masters. Knopke is President and CEO, 
Curlew Hills Memory Gardens and Fu-
neral Home, Palm Harbor, FL, and has been 
active in state and federal legislation for de-
cades. “I am honored to have been selected 
to follow ICCFA legend Irwin Shipper as co-
chair of the Government and Legal Aff airs 
Committee,” Knopke commented.
 Co-chair Poul Lemasters is Principal, Le-
masters Consulting, Cincinnati, OH, and 
is an attorney and a licensed funeral director 
who provides legal and operational support for 
all deathcare professionals and providers. “It’s 
great to be involved with ICCFA, an associa-
tion that is truly professional and encompasses 
all segments of ou r industry. It is an even great-
er honor to be asked to step in the shoes – or 
try to – of Irwin Shipper, who has been an in-
credible chairman on this committee.” 
 Sells stated, “Today there are a huge num-
ber of issues confronting our members and 
aff ecting the operations of funeral homes, 
cemeteries, crematories, and related business-
es. Th e combined experience of Keenan and 
Poul, who have served on the committee for 
many years, places the ICCFA is the stron-
gest possible position to advocate for the best 
interests of our diverse membership.”

ICCFA Executive Director Robert M. Fells Retires; 
Nadira Baddeliyanage named Executive Director
STERLING,VA— With deep gratitude for his leadership and vision, the Board 
and staff  of the International Cemetery, Cremation and Funeral Association
(ICCFA) announce the upcoming retirement of its Executive Director and Gen-
eral Counsel, Robert M. “Bob” Fells, Esq. Fells will be retiring as Executive Di-
rector eff ective July 1, 2017, but will continue in his role as General Counsel.

Nadira Baddeliyanage, ICCFA’s Director 
of Operations, has been named Executive 
Director. Fells’ retirement and the appoint-
ment of Nadira Baddeliyanage to Executive 
Director was approved by the ICCFA incom-
ing and outgoing Executive Committees on 
April 5, during the association’s 2017 Annual 
Convention & Exposition in Nashville, TN.
 Fells has worked on behalf of the cemetery 
and funeral service profession on legal and 
legislative issues since 1975 and joined the 
ICCFA staff  in 1983. He will continue to 
focus on the government relations activities 
of the Association including as staff  liaison 
to the Government and Legal Aff airs Com-
mittee, and responding to inquiries from the 
news media, government agencies, Congres-
sional offi  ces, and the public. Fells also con-
tinues writing the “Washington Report” 
column for ICCFA Magazine and as con-
tributing editor of the ICCFA Wireless, a bi-
weekly electronic newsletter that alerts mem-
bers to legal, regulatory and industry news 
aff ecting their businesses.
 In addition, Fells served as President and 
General Counsel of the ICCFA Service Bu-
reau, a for-profi t subsidiary of the association 
which administered the Credit Exchange 
Plan, and continues to serve in a volunteer 
capacity as Secretary of the ICCFA Educa-
tional Foundation, a tax-exempt charitable 
organization. In 2011, Fells was inducted 
into the ICCFA Hall of Fame for his contri-
butions to the cemetery, cremation and fu-
neral service profession.
 Baddeliyanage has a background in fi nance 
and has worked for the ICCFA since 1996. 
Before being appointed Director of Opera-
tions in 2011, she served in a variety of ca-
pacities within the association, where she ac-
quired experience in meetings management, 
accounting, advertising and exhibit sales, and 
database maintenance.
 “On behalf of ICCFA’s entire Board of Direc-
tors and its membership, I would like to recog-
nize Bob for his leadership and insight over the 
years and wish him all the best,” said ICCFA 
President Scott Sells. “Bob’s retirement is our 
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MOPEC INTRODUCES
QUALITY AND BUDGET-FRIENDLY
FUNERAL HOME SOLUTIONS.

*Promo code: Valid through 8/15/2017. One time use. Excludes quotes and equipment. Excludes tax and shipping. 
Cooler & Lift pricing excludes freight. Prices subject to change without notice.

• Cooler includes casters and three 
body boards

• Sealed lift battery and single scissor for 
increased safety and durability

• Handle-mounted lift controls for easier 
maneuvering

www.mopec.com

(800) 362-8491

COOLER: $5,900 $8,269
LIFT: $5,900 $7,795

COOLER & LIFT: $11,250 $16,064

SPECIAL FUNERAL HOME PRICING:

Made  
in the  
USA postmortem thread,  

   needles & instruments
headrests, body slats 
   & positioning tools

cleaners, disinfectants & 
stainless steel wipes

25% off supplies to celebrate our 25th Anniversary 
with promo code 25JULY
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NFDMA Leadership Summit

lunch in some of Atlanta’s most historic plac-
es. Th e annual retreat concluded on Tuesday 
night with a Masquerade Ball & Awards Cer-
emony. Th e committee is excited about what 
the future has for this committee and the 
members of NFDMA, Inc.
 Special thanks to all of the sponsors. Th e 
committee was also excited to have had in 
their presence many of the National Offi  -
cers including: Chairman Hall Davis, IV, 
National President Alexander C. Wynn, 

III, Vice-President Frankie L. Washing-
ton, Education Commissioner Rhonda 
Keyes Pleasants, District 1 Governor Kyle 
P. Ledford, Sr., District 5 Governor David 
L. Campbell, Sr., District 8 Governor An-
thony S. “Ted” Felder, District 9 Governor 
Cameka Campbell-Green and Past Nation-
al President Gregory B. Levett, Sr. A special 
thank you to association member, Elizabeth 
D. “Liz” Simmons, who has been a proud 
supporter and volunteer over the past years.

Continued fr om Page A31
by Jerri Reed from Chicago, 
IL. Jerri’s session was entitled 
“How to Establish Credibil-
ity as a Young Funeral Di-
rector.” Special thanks to as-
sociation members, Cedric 
Lawson and Ryan Swann
for chairing a mix and min-
gle social on Monday eve-
ning for all attendees. 
 Tuesday, February 7, 2017 
kicked off  with a wonderful 
education session facilitated 
by newly appointed co-chair, 
B. Charmaine Brown, en-
titled, “Are You Living or 
Existing: Th e Balance Be-
tween Life & Career.” Th e 
educational off erings end-
ed with an interactive ses-
sion with the title in mind, 
“Millennials: How To Serve 
Today’s Market” facilitated 
by Shawn’te Harvell, CFSP 
of New York. Th e attend-
ees then spent the day visit-
ing tourist sites and having 
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100% all natural cotton jewelry and presentation bags starting at $1.  each. Customers 
comment that our product never harms the finish on the urns they place inside. 10 bag 
minimum order quantity. Embroidery is generally sourced from your local provider. Several 
different sizes and colors available. Unfair competition will not be tolerated.

Best kept industry secret!
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®

Free Marketing Support for 
Today’s Funeral Professionals
The Funeral and Memorial Information Council (FAMIC) created 
Have the Talk of a Lifetime® – a national campaign that encourages 
people to find out what matters most to their loved ones, so they 
can celebrate life when the time comes. We’ve prepared free 
marketing materials for use in your community, including: 
print and digital ads, PR materials, social media, and more.

FAMIC members can download 
materials at: FAMIC.org 
Have questions? Email us at: 

HavetheTalkofaLifetime@gmail.com

 

The IFDA Past Presidents gather annually for lunch. 

Representatives of Oakcrest Funeral Services in Algona receive the Iowa Award of Funeral Service 
Excellence for a record 27th straight year.

Continued fr om Page A28Another Successful Iowa Convention

members and family mem-
bers who passed away within 
the last year took place Tues-
day evening. Representatives 
of the deceased were pre-
sented with a memorial can-
dle and ornament. Th e cer-
emony included a moment 
of silence and a video me-
morial. Later in the evening, 
the Presidential Banquet and 
Awards Ceremony occurred 
in a ballroom. Tickets for the 
banquet were sold out in ad-
vance of the Convention. 
 Th e Banquet honored 
the achievements of IFDA 
members throughout 2016-

NEWSNEWSAssociation
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 Tuesday afternoon includ-
ed four special breakout ses-
sions where funeral direc-
tors learned about how cope 
with compassion fatigue, 
creating cash fl ow solutions, 
working with multiple gen-
erations, and Facebook for 
funeral homes.
 A Celebration of Life cer-
emony honoring IFDA 

2017. Th ose honored in-
cluded three scholarship re-
cipients, 40-, 50-, 60-, and 
70-year licensees, and Award 
of Excellence recipients. 
Milestone licensees received 
a standing ovation for their 
service to the funeral profes-
sion and their communities.
 New offi  cers and governors 
for the 2017-2018 term were 
installed. Below is an updat-
ed list of the IFDA Offi  cers 
and District Governors after 
the inductions at Tuesday’s 
Presidential Banquet:
 IFDA Offi  cers are: Presi-
dent – David M. Fry, Fry 

Funeral Home, Tipton; 
President-Elect – William 
J. Armstrong, Armstrong 
Funeral Homes, Mount 
Ayr; Secretary-Treasurer 
– Charles J. Yoder, Yod-
er-Powell Funeral Home, 
Kalona; and Immediate 
Past President – Patrick A. 
Leonard, Leonard Funer-
al Home & Crematory, 
Dubuque.
 IFDA Board of Governors 
are: District 1 – Ryan G. 
Tucker, Kaiser-Corson Fu-
neral Homes, Denver; Dis-
trict 2 – Jacob Wittrock, 

CONTINUED ON PAGE A35
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2017 NFDA International 
Convention & Expo

October 29 – November 1 • Boston, Massachusetts
 • Engaging educational sessions 
 • The world’s largest funeral service expo 
 • Networking with professionals from more than 
    40 countries
 • And so much more! 

Stay through Wednesday evening for an exclusive dinner cruise 
aboard the Spirit of Boston!

Register Today  
nfda.org/boston2017

 

888-458-6546 
3121 Millers Lane • Louisville, KY 40216
Tel: 502-775-8303 • Fax: 502-772-0548S A F E T Y  A P P L I A N C E  C O M P A N Y
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MC-100-A-HD

New Heavy Duty Mortuary Cot

Built of sturdy anodized aluminum tubing 

that will not oxidize and will keep looking 

like new for years. Features an outstanding 

load capacity of 900 pounds!

Features
• Legs lock automatically when unloading

• One person can load and unload

• Multiple level adjustment for bed to  

 cot transfer

• Two locking swivel wheels

• Comes with heat-sealed mattress and  

 two restraint straps

Specifications
Dimensions 78" L x 21" W

Minimum Height 10"

Maximum Height 32½"

Shipping Weight 58 lbs.

Load Capacity 900 lbs.

MC-100-A-HD

PROUDLY MANUFACTURED IN THE USA
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Stewart Baxter Funeral & Memorial Services, Cedar 
Rapids; District 5 – Paul A. Fouts, Fouts Funeral Home, 
Woodbine; District 6 – Justin Rasmusson, Rasmusson-Ba-
con Funeral Home, Nevada; District 7 – Andy Joyce, Joyce 
Funeral Home, Emmetsburg; and District 8 – James M. 
Fullerton, Fullerton Funeral Home, Mason City.
 Wednesday was packed full of continuing education op-
portunities. Directors brushed up on Iowa laws and rules, 
shared experiences in roundtable discussions, learned 
how to help families who face confl ict in death care, and 
enjoyed a second visit to the Expo.
 In the afternoon, concurrent sessions again covered a 
variety of topics including; FTC & legal updates, laws 
and rules in regard to preneed fi ling, insurance ethics and 
a riveting session where funeral directors discussed the 
history of funeral service. Rounding out the afternoon 
sessions were the volume breakouts which allowed funer-
al homes of similar sizes the opportunity to share com-
mon issues and discuss business strategy. 
 Th e fi nal two sessions of the convention occurred 
Wednesday evening and Th ursday morning. Funeral di-
rectors attended a technical session Wednesday evening 
with Bernie Delaney. Delaney spoke about how to pro-
fessionally handle removals even in challenging circum-
stances. Th ursday’s three hour session was presented by 
Wally Hooker. Hooker’s session discussed various tips 
and techniques of the embalming process and provided 
demonstrations. 
 Th e Iowa Funeral Dire ctors Association “promotes and 
supports funeral service excellence” by representing over 
700 Iowa licensed funeral directors and promotes high 
standards within the fi eld of funeral service through con-
tinuing education programs, legislative representation 
and service to Iowa communities. For consumer infor-
mation regarding funeral service, please log on IFDA’s 
website at www.iafda.org. 

Continued fr om Page A34
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Him Jardy:  
He’s really, really, really 

ridiculously good looking. 

Link’s superior engineering for single and double 
deck systems make handling easier and safer, so 
you can focus on providing quality care.

With durable aluminum frames and sealed 
fi berglass surface, our deck system models install 
easily without vehicle modifi cation protecting your 
vehicle fl oor and bumper.

Our entire line of mortuary equipment includes 
fl ower handling, decks and ramps, show room 
systems, and accessories. Link provides skillfully 
engineered and tested, state-of-the-art solutions 
made in the USA.

Model Shown: 
SS150XL

Mortuary
Equipment

Deck
Systems

info@linkmfg.com800.248.3057 linkcmp.com

Get Ready to 
Provide Care
Without Worry

Visit Booth 3311

903-641-0383
e-mail: cosmetics@nctv.com
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Meeting the Needs of Your Families: NFDA to Host 
Certifi ed Celebrant Training Workshops
BROOKFIELD,WI— As families’ wishes continue to 
evolve, it is more important than ever for funeral direc-
tors to off er a variety of services to exceed their expecta-
tions. To help members meet the needs of families that 
are not affi  liated with a particular religion or church, the 
National Funeral Directors Association (NFDA) will 
partner with InSight Institute to host two Certifi ed Cel-
ebrant Training seminars in 2017. 

 A certifi ed celebrant works with the funeral director to 
provide families with a funeral, memorial service or trib-
ute that is personalized and tailored to refl ect the person-
ality and lifestyle of the deceased. 
 Americans today are, generally speaking, less religious 
than they were in the past. According to Pew Research 
Center, in 2010, 16.4 percent of people said that they 
were unaffi  liated with a particular faith tradition; that is 
expected to grow to 25.6 percent in 2050. 
 According to the 2017 NFDA Consumer Awareness & 
Preferences Report, 39.5 percent of people reported that 
religion was a “very important” component of a funeral, 
down from 49.5 percent fi ve years ago. 
 With fewer families incorporating religious rites into 
funeral and memorial services, many funeral directors see 
certifi ed celebrants as a way to meet the needs of non-reli-
gious families and those who may see themselves as spiri-
tual but are not affi  liated with a church or religion. 
 Th e Certifi ed Celebrant Training seminars hosted by 
NFDA will be conducted by InSight Institute’s Glenda 
Stansbury, MA, CFSP, and Doug Manning. In a cre-
ative and collaborative environment, attendees will de-
velop such skills as: Articulating the Value of the Funeral; 
Facilitating Family Meetings; Using Music and Readings 
Resources; Art of Ceremonial Writing; Presentation Skills; 
How to Serve as a Master of Ceremonies; Developing the 
Celebrant Concept in the Community; and much more.
 Th e seminars will be held: July 13-15 at NFDA head-
quarters in Brookfi eld, and October 27-29 in Boston, 
MA,  as a 2017 NFDA International Convention & Expo 
pre-convention seminar.
 For more information or to register for an NFDA-host-
ed Certifi ed Celebrant Training seminar, visit www.nfda.
org/celebrant or call 800-228-6332.
 NFDA is the world’s leading and largest funeral service as-
sociation, serving 19,700 individual members who represent 
more than 10,000 funeral homes in the United States and 
49 countries around the world. NFDA is the trusted lead-
er, beacon for ethics and the strongest advocate for the pro-
fession. NFDA is the association of choice because it off ers 
funeral professionals comprehensive educational resources, 
tools to manage successful businesses, guidance to become 
pillars in their communities and the expertise to foster fu-
ture generations of funeral professionals. NFDA is head-
quartered in Brookfi eld, and has an offi  ce in Washington, 
DC. For more information, visit www.nfda.org.

Your Real Source. Anywhere. Anytime.

Like Us On 
Facebook!

http://www.facebook.com/Nomis.Publications/
http://www.linkcmp.com/
http://www.nomispublications.com/
http://www.customairtrays.com/
mailto:info@linkmfg.com
mailto:cosmetics@nctv.com
http://www.nfda.org/
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www.blackbookfuneralresourceguide.comwwww.100blackwomenoffuneralservice.com

BLACK BOOK

of African American & Multicultural

FUNERAL HOMES

2016-2017

Professional Resource Guide

Special Edition Hard Cover

To order call: 407-595-9277 or 

Email: theblackbookoffuneralhomes@gmail.com

The Best Networking Tool Available!

FEATURING
• U.S. Funeral Homes & Crematories 

• International Funeral Homes 
• Consulates • Shipping Regulations 

• Trade Associations • Educational Facilities 
• African American Newspapers 

• Caribbean Newspapers
 • VIP Funeral Home Showcase

KEEP 
CALM 

AND 
BUY 
THE 

100BWFS
BLACK 
BOOK

YOUR MULTICULTURAL FUNERAL HOME PROFESSIONAL RESOURCE GUIDE

$89.95 Summer Special!

 $75.00

Join the 100BWFS during the NFDMA Convention July 30 - August 2, 2017
Myrtle Beach Convention Center, Myrtle Beach, SC

South Carolina’s Women of  
Power - Legacy - Leadership
Tuesday August 1, 2:30 p.m.

1938 - 1963
Alumni Event

 & Exhibit

Live 
Presentations

Honoring 
Great Legacies 

of  Funeral Service

I AM A WOMAN OF 
FUNERAL SERVICE 

Photo Exhibit
Ordinary Women, Making 

Extra Ordinary Decisions in the 
Funeral Service Profession: 

Past-Present-Future 

V.I.P. Guest Presenters

Photo Ops 

Book Signings

1 CEU Credit 
for Attendees
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2017 Gertrude L. Heyward Leadership Award2017 Gertrude L. Heyward Leadership Award
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Why Wait?  
Unlock Your Cash Now! 

Kevin Smith 
Vice President, 
Business Development 
256-504-2649 www.ncmutualfinancial.com    

Danny Smith
Director of  
Business Development 
757-714-7156

At North Carolina Mutual Financial, LLC, our funeral funding services 

unlock your access to fast cash for your insurance assignments.  

Contact us today for more information.

Selected Independent Funeral Homes 
7th Spring Management Summit

Selected members convene at Duke University during the Spring Management Summit in Raleigh, NC.

DEERFIELD,IL— On April 26-28, Selected 
Independent Funeral Homes hosted the 
seventh Spring Management Summit in Ra-
leigh, NC drawing more than 60 members 
from across the nation and Europe to experi-
ence thought-provoking presentations, hours 
of continuing education and peer-to-peer 
sharing of best practices.
 Calvin James of Morris-Baker Funer-
al Home, Inc. has attended six of the seven 
Summits and continues to be impressed by 
the meeting.
 “Each meeting has been valuable, but this 
one was outstanding!” said James.
 Other members used words like “energiz-
ing”, “relevant” and “worthwhile” to describe 
the lineup that included speaker John Cal-
laghan of Funeral Success Marketing who 
presented Seven Proven Marketing Strategies 
Th at Can Help You Win More Calls and Well-
ness Coach Dr. Eileen T. O’Grady who ad-

dressed the value of self-care with her presen-
tation, What Makes a Great Life?
 Summit participants also visited Duke Uni-
versity for a session with Dr. Gregory Dale 
of Excellence in Performance who is a pro-
fessor of Sport Psychology and Sports Eth-
ics at Duke. He focused on performance in 
high pressure situations with his highly-inter-
active discussion titled Creating a Champion-
ship Mindset for Your Staff  Team.   
 Two local Selected member fi rms, Bryan-
Lee Funeral Homes and Hall-Wynne Fu-
neral Service and Crematory, in Raleigh and 
Durham, respectively, off ered facility tours.
 To learn more about Selected’s Spring Man-
agement Summit visit the webpage and the 
Facebook album for event pho tos. For more 
information on Selected’s programs, becom-
ing a member or to locate a Selected member 
fi rm, visit Selected’s website or call 800-323-
4219.

NEWSNEWSAssociation
CONTINUED

New Ohio  FDA Offi cers Elected 
at Annual Convention

Photos by Elizabeth Roberts, Roberts & Downey Chapel Equipment, Argenta, IL

2017 - 2018 Executive Committee
President – Bradley Chute, CFSP, Newark

President-Elect – Lori Hicks, Mason
Treasurer – Gary Burr, CFSP, Bryan

Secretary – Devin Woodyard, Columbus
Immediate Past President – Benjamin Easterling, Jr., Canal Fulton 

For a complete list, please visit www.ofdaonline.org.

ADDITIONAL OFDA CONVENTION PHOTOS ON PAGE A39

http://www.ncmutalfinancial.com/
http://www.ofdaonline.org/
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PIMS Students attend 
Ohio Convention 

Continued fr om Page A38

Ohio  FDA Annual 
Convention

ADDITIONAL OFDA CONVENTION PHOTOS ON PAGE A42

PIMS students with Dr. Joe Marsaglia a PIMS exhibit booth

PIMS students anxiously awaiting the start of a program

PITTSBURGH,PA— Pittsburgh Institute of Mortu-
ary Science students recently attended the Ohio Fu-
neral Directors Association Convention in Columbus, 
Ohio. Th e students were guests of OFDA and all their 
expenses, including transportation, were covered by 
OFDA, PIMS, and other sponsors.
 A day of activities included a private program, lunch, 
and early attendance at the exhibits. Th e students also 
had the opportunity to network and sit-in on profes-
sional programs. PIMS thanks OFDA and 2017-2018 
president Brad Chute for the invitation.

National Funeral Directors & Morticians Association 
features Keynote Speakers at the 80th Annual 
National Convention & Exposition 

National Funeral Directors & Morticians Association, Inc. 
80th Annual National Convention & Exposition 80th Annual National Convention & Exposition 

July 29 – August 3, 2017 Myrtle Beach, SCJuly 29 – August 3, 2017 Myrtle Beach, SC

CONVENTION PREVIEWCONVENTION PREVIEW

NN

UNION CITY,GA— National Funer-
al Directors & Morticians Associa-
tion, Inc. will host Commitment: A 
Diverse Community, the 80th Annual 
National Convention & Exposition 
from July 29, 2017 through August 
3, 2017 at the Sheraton Convention 
Center Hotel in Myrtle Beach, SC.
 Th is celebration of the death care in-
dustry will bring over 1500 profession-
als together to learn from the world’s 
best educators and suppliers. We are 
proud to partner with the Ameri-
can Board of Funeral Service Educa-
tion, Arlington Chemicals, Bondol, 
Th e Piedmont Group, Mass Mutu-
al, Batesville Casket Company and 
the Academy of Professional Funeral 
Service Practice. With this wonder-
ful collaboration, we will off er over 30 
hours of continuing education.
 Keynote speakers include Congress-
man James Enos Clyburn, Dr. Edith 
Churchman, CFSP and Dr. Kath-
leen Hall. 
 Congressman Clyburn is the Assis-
tant Democratic Leader, the third-
ranking Democrat, in the United 
States House of Representatives. As 
a national leader he has championed 

rural and economic development and 
is a passionate supporter of histor-
ic preservation and restoration pro-
grams. In 2011, Jim received the Dis-
tinguished Service Award from the 
National Rural Electric Cooperative 
Association for his legislation that es-
tablished the Rural Energy Savings 
Program. His initiatives have also re-
stored scores of historic buildings and 
sites on the campuses of historically 
black colleges and universities. His 
legislation created the South Carolina 
National Heritage Corridor and the 
Gullah/Geechee Cultural Heritage 
Corridor and he authored legislation 
that elevated the Congaree National 
Monument to a National Park.
 Dr. Edith Churchman is a graduate 
of New England Institute of Embalm-
ing and Sanitary Science, and received 
a PhD in Interpersonal and Public 
Communication from Bowling Green 
State University, Bowling Green, OH, 
with a dissertation focused on Afri-
can American embalmers. In addition 
to being active in NFD&MA, Inc., 
Edith is also former National President 
of Epsilon Nu Delta Mortuary Frater-
nity. She currently serves NFD&MA, 

Inc. as its Education Commissioner 
and has broadened the programs of-
fered at National and State conven-
tions and District Seminars. She also 
holds memberships and various posi-
tions on other funeral service bodies: 
Garden State Funeral Directors Associa-
tion, NFDA, the Science Exam Com-
mittee of the International Conference 
of Funeral Service Examining Boards, 
the American Board of Funeral Service 
Education Accreditation Team, and 
the Funeral Ethics Association.
 Dr. Kathleen Hall will present “A 
Life in Balance: Nourishing the Four 
Roots of Happiness & Health” teach-
ing attendees how to reduce stress, be-
come resilient to stress while also cre-
ating both mental and physical health 
and happiness. She is the founder and 
CEO of Mindful Living Network® and 
Th e Stress Institute®. She is the author 
of four books: Mindful Living Every-
day, Uncommon HOPE; A Life in Bal-
ance: Nourishing the Four Roots of True 
Happiness; and Alter Your Life: Over-
booked? Overworked? Overwhelmed?.
 Please contact the NFDMA at 770-
969-0064, visit www.nfdma.com, or 
email nfdma@nfdma.com. 

Convention Preview is continued on Next PageConvention Preview is continued on Next Page

http://www.nfdma.com/
http://www.nfdma.com/
mailto:nfdma@nfdma.com
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National Funeral Directors & Morticians Association, Inc. National Funeral Directors & Morticians Association, Inc. 
80th Annual National Convention & Exposition 80th Annual National Convention & Exposition 

July 29 – August 3, 2017 Myrtle Beach, SCJuly 29 – August 3, 2017 Myrtle Beach, SC

CONVENTION HALL FLOOR PLAN and LIST OF EXHIBITORS

BE SURE TO VISIT OURBE SURE TO VISIT OUR
HIGHLIGHTED ADVERTISERS!HIGHLIGHTED ADVERTISERS!

4 Seasons Custom Clothiers ................................ 614
ABM Funding, Inc. .................................. 315
Accubuilt, Inc. ....................................... 513
Aftercare.com .................................................. 622
American Airlines TLC ...................................... 702
American Benefi t Life ........................................ 227
American Cemetery Supplies ...................... 716
American Coach Sales .............................. 110
Applied Lighting Solutions .................................. 707
Arlington Chemical ........................................... 805
Armbruster Stageway ........................................ 323
Artic Designs.................................................... 706
ASD - Answering Service for Directors ......... 715
Astral Industries, Inc. .............................. 729
Bass-Mollett Publishers ....................................... 610
Batesville ......................................................... 620
Beta Capital Corp ................................... 628
Blueburry Royale Custom Clothes ........................ 624
Bondol ............................................................ 800
Bright White Paper ............................................ 808
C&J Financial LLC ................................... 314
Casket Sales Inc ................................................  128
Celebration Covers ............................................ 623
Columbian Life Insurance Company ..................... 412
Continental Computer .............................. 717
Cravats’ Custom Clothiers .................................. 102
Crescent Sales .................................................. 309
Custom Air Trays .................................... 629
Custom Shoes by Louie...................................... 415

Doric Products, Inc ........................................... 709
Dunk Law Firm ................................................. 621
Eagle Coach ........................................... 299
Elite Funeral Funding Group, Inc. ........................ 217
Embrace Designs ............................................... 118
Empower Sound ............................................... 428
Express Funeral Funding ........................... 132
Federal Coach ........................................ 599
Ford Acceptance Corporation .................... 426
Funeral Home Gifts ................................. 723
FuneralShowroom.com ...................................... 810
Garfi eld Refi ning - Precious Metals ....................... 626
Griffi n Capital Funding ...................................... 616
Heritage Coach ....................................... 711
Heritage Memorial Funding ....................... 223
Homeward Bound Shipping ................................ 798
International Mortuary Shipping ................. 701
Kanga-Woo First Call Pouches .................... 413
Kates-Boylston Publications ................................. 229
Kelco Supply Company ............................. 430
Kelley Law Firm ........................................ 407, 409
Kendall & Associates ......................................... 809
Lake Washington Institute of Technology .............. 704
M. Kenny’s Fashions ......................................... 414
Mario Jackson .................................................. 106
Matthews - Funeral Home Products ..................... 324
Mattox Photography.......................................... 703
Michael’s Custom Clothes .................................. 424
Mobi Medical ................................................... 799
National Mortuary Shipping ...................... 618
NFDA .................................................. 124

Nomis Publications, Inc. ........................... 531
North Carolina Mutual ............................. 432
Passare ............................................................ 811
Phillip’s Printing ................................................ 199
Piedmont Technical College ................................ 797
Platinum Funeral Coach ............................ 112
Precoa .................................................. 612
Remembrance Keepsakes ................................... 708
Rest In Beauty, Inc. ........................................... 201
Roberts & Downey Chapel Equipment ......... 718
Sauder Funeral Products ............................. 803, 804
Shiva Shade ..................................................... 699
SmartChoice Distribution .......................... 700
Southwest Airlines................................... 529
Stewart, Seay & Felton Trial Attorneys ................ 416
The Champion Company ........................... 632
The Dodge Company, Inc. ......................... 795
The Engraving House ......................................... 411
The Whitmore Group ........................................ 710
The Witherspoon Law Group .............................. 311
Tie’d Up ......................................................... 807
TOD............................................................... 806
Triangle Atlantic Casket Company ....................... 801
Trigard ................................................. 316
Universal Benefi ts ............................................. 126
US Cremation Equipment .......................... 100
We Fund Funerals ............................................. 705
Wilbert Funeral Services, Inc. .................... 523

http://aftercare.com/
http://funeralshowroom.com/
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National Funeral Directors & Morticians Association, Inc. National Funeral Directors & Morticians Association, Inc. 
80th Annual National Convention & Exposition 80th Annual National Convention & Exposition 

July 29 – August 3, 2017 Myrtle Beach, SCJuly 29 – August 3, 2017 Myrtle Beach, SC

CONVENTION PREVIEWCONVENTION PREVIEW

Thursday, July 27, 2017
7:00am - 7:00pm American Board of Funeral Service Education Collaboration with the ABFSE

Friday, July 28, 2017
7:00am - 7:00pm American Board of Funeral Service Education Collaboration with the ABFSE
8:00am - 4:30pm Convention Early Bird Educational Presentation (8 CEUs) In Partnership with the 

National Funeral Directors Association, Inc. 

Saturday, July 29, 2017
8:30am - 10:45am Convention Early Bird Educational Presentation (Exam Day) In Partnership with the 

National Funeral Directors Association, Inc. 
10:00am - 8:00pm NFDMA Pre-Show Marketplace Open
1:00pm - 7:00pm NFDMA Convention Registration Open
4:00pm - 5:30pm Convention Early Bird Breakout Educational Presentation (1.5 CEUs) Presented By: 

Arlington Chemicals & Bondol Laboratories
4:00pm - 5:30pm Convention Early Bird Breakout Educational Presentation (1.5 CEUs)
5:00pm - 9:00pm Committee Meetings
9:00pm - ?? A White Party featuring DJ Gary Hosted By: South Carolina Morticians Association, 

Inc. with the National Funeral Directors & Morticians Association, Inc.

Sunday, July 30, 2017
8:00am - 11:00am NFDMA Convention Registration Open
8:00am - 5:00pm NFDMA Pre-Show Marketplace Open
8:00am - 8:00pm Committee Meetings
8:30am - 10:30am Executive Committee Meeting
9:00am - 10:30am NFDMA Choir Rehearsal
11:00am - 1:00pm Requiem: Annual National Worship & Service of Remembrance, Public Day (1 

CEU) Sponsored In Part By: Funeral Home Gifts
1:00pm - 2:00pm Lunch at Sandy Grove Baptist Church
2:00pm - 7:00pm NFDMA Convention Registration Open
4:00pm - 4:45pm New Members & First Time Convention Attendees Orientation (1 CEU)
5:00pm - 7:00pm Board of Directors Meeting
8:00pm - ?? Commitment: A Diverse Community Convention Welcome Reception Sponsored In 

Part By: Th e Dunk Law Firm

Monday, July 31, 2017: It’s Your Decision: Owners & Managers Day
7:00am - 8:00am Devotional Service
8:00am - 9:30am Annual President’s Breakfast Executive Committee, State Presidents & District Gover-

nors Only
8:00am - 12:00pm NFDMA Pre-Show Marketplace Open
8:00am - 4:00pm NFDMA Convention Registration Open (Closed from 10:00am-1:00pm for the 

Opening Ceremony)
10:00am - 12:00pm A Diverse Community Convention Opening Ceremony & Centennial Firm Recog-

nition (2 CEUs)
1:30pm - 3:00pm Keynote Educational Presentation (1.5 CEUs)
3:15pm - 4:45pm Breakout Educational Presentation (1.5 CEUs)
3:30pm - 4:30pm Breakout Educational Presentation (1 CEU) Presented By: Th e Piedmont Group & 

Mass Mutual
3:30pm - 4:30pm Past National Presidents Meeting
5:00pm - 7:00pm Offi  cial Exhibit Hall Grand Opening Ceremony
7:00pm - 8:00pm Candidate Chat  -  Round Table (1 CEU)
8:00pm - 12:00am Back 2 the 70’s With Live Entertainment by Jesse James & the Airtight Band Hosted 

By: South Carolina Morticians Association, Inc. Entertainment Sponsored In Part By: 
Rest In Beauty

Tuesday, August 1, 2017: Funeral Service in the 21st Century: Industry Hot Topics
7:00am - 8:00am Devotional Service
7:00am - 8:00am Breakfast with the Birdies Hosted By: Th e Birdies of NFDMA, Inc.
8:00am - 4:00pm NFDMA Convention Registration Open (Closed from 11:45am-1:00pm)
8:30am - 10:30am Opening Business Session
11:00am - 12:30pm Keynote Educational Presentation (1.5 CEUs) Sponsored By: Batesville Casket Company
12:30pm - 6:00pm Exhibit Hall Open (Only 1 CEU issued for both days)
12:30pm - 6:00pm Th e International & Funeral Service History Pavilion (Only 1 CEU issued for both 

days) Presented By: Th e One Hundred Black Women of Funeral Servicex
2:00pm - 3:30pm How To Become A Certifi ed Funeral Service Practitioner & the “CFSP” Recognition 

Celebration (1.5 CEUs) Sponsored By: North Carolina Mutual Financial
4:00pm - 6:00pm Voting Room Open
6:30pm - 7:30pm Th e International Honors Reception (Th is Event Is By Invitation Only)
8:00pm - 10:00pm Th e Annual NFDMA Robert H. Miller Professional of the Year Awards Dinner
10:00pm - 1:00am A Night with the NFDMA, Inc. 40 & Under Funeral Directors

Wednesday, August 2, 2017: The Funeral Profession on the Horizon and Mortuary Education Day
6:30am - 8:00am Th e PAC Health Walk Annual  Political Action Committee (PAC) Event Hosted By: 

NFDMA, Inc. Political Action Committee (PAC) 
7:00am - 8:00am Devotional Service
7:30am - 8:30pm Th e Expo Chew-N-Chat (Th is Event Is By Invitation Only)
8:00am - 9:30am Early Bird Breakout Educational Presentation (1 CEU)
8:00am - 12:00pm NFDMA Convention Registration Open
8:30am - 2:00pm Exhibit Hall Open (Only 1 CEU issued for both days)
8:30am - 2:00pm Th e International & Funeral Service History Pavilion (Only 1 CEU issued for both 

days) Presented By: Th e One Hundred Black Women of Funeral Service
9:00am - 12:00pm Voting Room Open
9:00am - 3:00pm Mortuary Education Day Hosted By: NFDMA, Inc. 40 & Under Funeral Directors
1:30pm Exhibit Hall Grand Prize Drawing (Winners will be chosen only from those present 

at the time of drawing.)
2:00pm - 3:30pm Breakout Educational Presentation (1.5 CEUs)
3:45pm - 5:00pm Closing Business Session
7:30pm - 8:00pm Th e Inaugural Ceremony of the 66th National President & 2017-2019 National 

Elected Offi  cers
8:00pm - 11:00pm Capital Campaign Gala with Silent Auction

Thursday, August 3, 2017
9:00am - 12:00pm Offi  cers & Committee Chairs Orientation (3 CEUs) Mandatory for Elected Offi  cers, 

Appointed Offi  cers, District Governors Committee Chairs & Headquarters Staff 

CONVENTION AGENDACONVENTION AGENDA
D e c i d e !  C o m m i t !  S u c c e e d !D e c i d e !  C o m m i t !  S u c c e e d !
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Argenta, IL 62501 • 800-331-9093 • robertsanddowney.com

For over thirty years Rick and Elizabeth Roberts, 
owners of Roberts &  Downey, 

have been supplying the funeral industry 
with superior quality handcrafted 

hardwood chapel furniture, on a custom built to order basis.

Queen Anne Collection

Large Baby Bier/Cremation Altar as the base of the Urn Carrier, 
offers multi-purpose functionality.

The enclosed Urn Carrier provides a way to present the cremains 
in a more formal manner for the funeral service.

Urn Carrier

Your authorized Howard Miller, Hekman and Woodmark dealer.

GUARANTEED 
1 UNIT IN STOCK 

ON THE 1ST OF EACH MONTH!

The National Museum of Funeral History
Houston, Texas

Museum Museum 
CornerCorner

23rd Annual Charity 
Golf Classic a Success

 The National Museum of Funeral History, located in Houston, Texas, 
houses the country’s largest collection of funeral service artifacts and 
features renowned exhibits on one of man’s oldest cultural customs. 
It belongs to YOU and everyone in the funeral industry. Visitors can 
discover the mourning rituals of ancient civilizations, see up-close au-
thentic items used in the funerals of US Presidents and Popes and ex-
plore the rich heritage of the industry which cares for the dead. 
 The museum is located at 415 Barren Springs Drive, Houston, 
TX 77090 and is open Monday-Friday from 10am-4pm, Saturday 
from 10am-5pm and Sunday from 12pm-5pm. Admission is $10 
for adults and children age 12 and older, $9 for seniors and vet-
erans; $7 for children 6-11 years old; and free for children age 
5 and younger. For more information, visit www.nmfh.org, “like” 
the museum on Facebook or call 281-876-3063. 

www.nomispublications.com

Funeral Home & Cemetery News 
Contributors share insights and 
exchange ideas.BlogsBlogs

 Celebrating its 25th Anniversary, the National Museum of Fu-
neral History welcomed supporters to its 23rd Annual NMFH 
Charity Golf Classic on Monday, May 22, 2017 at the Kingwood 
Country Club, in Kingwood, TX. Th e Charity Golf Classic is a 
fun-fi lled fundraiser created to support the Museum and its mis-
sion, enlighten visitors about one of man’s oldest cultural rituals 
and celebrate the rich history of funeral service.  Th is year’s Golf 
Classic was the Museum’s most successful fundraiser yet.
 As teams of business executives and funeral industry profession-
als arrived from across the country, rain showers did not dampen 
the spirits of those who took to the greens to raise funds for the 
Museum and its programs.
 Th e President of the National Museum of Funeral History Gen-
evieve Keeney stated, “Th e tournament was a huge success in 
spite of the rain. It’s a day that brings together so many great peo-
ple in the industry.”
 Th e morning began with breakfast. After the rain subsided, 
players competed in a fi ve-person golf scramble. On-course con-
tests with tee-prizes and professional long drive fundraising enter-
tainment were located throughout the course. Following the 18 
holes, players retreated to the clubhouse for an awards ceremony.
 Keeney stated, “I am very grateful to all who came out to sup-
port the museum; the sponsors, players, committee members, 
museum board of directors and the volunteers.”
 Platinum Sponsors included American Funeral Supply Co., 
Assurant Solutions, Batesville Casket Company, BrightView, 
Carrier Mausoleums Construction, Inc., Hauck Enterprises, 
Keith M. Merrick Company, Inc., Matthews International 
Corporation, Messenger, LLC, Teligistics and Wheels, Inc.

Sponsor Appreciation Night
 Th e evening before the Charity Golf Classic, the Museum 
held a Sponsor Appreciation Night. Sponsors and guests ex-
plored the Museum and a new special exhibit, A Tribute to 
George Barris.
 George Barris, known throughout the world as the orig-
inal King of Kustomizers, created iconic automobiles for 
shows including Th e Beverly Hillbillies, Th e Munsters and 
Knight Rider.
 Not only is a replica of the 1966 Batmobile on exhibit, 
there is a replica of the casket George Barris was buried in 
recreated by the original casket designer, Richie Valles, a me-
morial folder from Barris’ funeral along with other personal 
memorabilia. Th e replica Batmobile is owned by Museum 
Board Member Buck Kamphausen, who collects cars. 
 “Buck Kamphausen has an outstanding private collection 
of unique automobiles and has fascinating hearses that are 
on exhibition in the museum. Buck donated the replica of 
the casket designed by Richie Valles to the museum’s per-
manent collection,” said Keeney.
 Guests also caught a glimpse of a mock-up of the Museum’s 
Donor Niche Wall donated by Carrier Mausoleums Con-
struction, Inc., that provides an opportunity for the industry 
and visitors to support the upcoming History of Cremation 
Exhibit, whic h is set to open in late 2018. Th e Cremation 

Association of North America (CANA) and the National Mu-
seum of Funeral History have teamed up to create and present 
the fi rst every History of Cremation Exhibit documenting the 
birth and growth of cremation in North America.
 To view photos from the National Museum of Funeral His-
tory’s 23rd Annual Charity Golf Classic and Sponsor Appre-
ciation Night, go to www.nmfh.org
 Be sure to follow the museum on Facebook www.facebook.
com/funeralmuseum for the latest news and happenings. 

NEWSNEWS
Association

CONTINUED

Continued fr om Page A39

Ohio  FDA Annual 
Convention

ADDITIONAL OFDA CONVENTION PHOTOS ON PAGE A43

http://www.nomispublications.com/blog.aspx
http://robertsanddowney.com/
http://www.nmfh.org/
http://www.nmfh.org/


Page A43 JULY 2017 FUNERAL HOME & CEMETERY NEWS S ec ti on  A

www.nomispublications.com

Featuring quick links to
Death Notices, Feature Articles, Monthly Columns, News Alerts,
National RSS Feeds, Online Classifi eds, Calendar of Events

ONLINE DIRECTORIES: FUNERAL HOMES – CEMETERIES
DAILY NEWSPAPERS – BUYER’S GUIDE

Visit our website

NEWS
FUNERAL HOME & CEMETERY

onlineonline

Continued fr om Page A42Ohio Funeral Directors Association Annual Convention

NEWSNEWSAssociation
CONTINUED

http://www.hearsehub.com/
http://www.nomispublications.com/Event_Calendar.aspx
http://www.nomispublications.com/tributes.aspx
http://www.funeralbusinessforsale.com/
http://www.nomispublications.com/


Page A44 JULY 2017FUNERAL HOME & CEMETERY NEWS S ec ti on  A

 

IN THE DEATH CARE INDUSTRY

Dedicated and focused, Bill’s knowledge and experience of the 
death care industry provides you with value added services 
in connection with audited financial statements, trust fund 
compliance audits, multi-state taxation and much more.

Bill Newman, CPA 

Partner
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(Memories of Jack’s Recipes)
Original Recipes from Dottie and Jack Frediani

Shared by Kate Frediani-Gorman 
Cremation Products Inc. 

800-837-0701
www.cremationproductsinc.com

ZUCCHINI WITH PESTO SAUCE

6 small zucchini, cut julienne
2 cups chopped fresh basil 
½ cup olive oil 
3 Tbs pine nuts 
2 garlic cloves 
1 tsp salt 
1 cup freshly grated parmesan cheese 
2 Tbs (¼ stick) butter, room temperature

 Lightly salt zucchini in colander and let drain for 
30 minutes.
 Puree next 5 ingredients in processor or blender. 
Transfer to medium bowl. Add cheese and butter, 
mixing well.
 Melt butter in large heavy skillet over medium-
high heat. Add zucchini and sauté until heat-
ed thoroughly. Add sauce and toss, mixing well. 
Serve hot. Makes 6 servings.

MOROCCAN CHICKPEA SALAD
 Th is simple salad is hearty enough to stand on its 
own for a no-cook dinner

3 Tbs olive oil 
3 Tbs fresh lemon juice 
2 tsp ground cumin 
¼ tsp each sea salt and ground black pepper 
Pinch cayenne pepper 
3 cups BPA-free canned chickpeas ( garbanzo 

beans), drained and rinsed 
1 large carrot, peeled and julienned 
3 green onions, thinly sliced 
2 plum tomatoes, diced 
1 red bell pepper, diced 
¼ cup each chopped fresh cilantro and mint 
½ cup crumbled low fat feta cheese

 In a small bowl, whisk together oil, lemon juice, 
cumin, salt, black pepper and cayenne; set aside.
 In a large bowl, combine chickpeas, carrot, on-
ions, tomatoes, red pepper, cilantro, mint and 
feta.
 Pour lemon juice dressing over chickpea mixture 
and toss to combine. Serve immediately or cover 
and refrigerate for up to 24 hours.

Memoires des Memoires des 
choix des Jacquechoix des Jacque

Good Eating!

Funeral Directors Research, Inc.
AMRA INSTRUMENT , LLC

623 N. Tower (P.O. Box 359)
Centralia, WA 98531

“the shorter the supply line the better off you are”

WEB DIRECT GIFT & PRICING

TM
®

www.amrainstruments.com
www.preproomdirect.com ICCFA Elects New Offi cers and Directors
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Scott R. Sells, CCFE Christine Toson Hentges, CCE 

Paul Goldstein Jay Dodds, CFSP

Gary M. Freytag, CCFE  Robbie L. Pape

STERLING,VA— Th e International Cemetery, Crema-
tion and Funeral Association elected new leadership 
during its 2017 Annual Convention & Exposition, April 
5-8 in Nashville, TN.
 ICCFA offi  cers for 2017-2018 are: President – Scott R. 
Sells, CCFE, Service Corporation International, San Jose, 
CA; President-Elect – Christine Toson Hentges, CCE, Th e 
Tribute Companies Inc., Hartland, WI; Vice President, Ed-
ucation – Mitch Rose, CCFE, CCrE, Woodlawn Ceme-
tery, Bronx, NY; Vice President, Membership & Marketing 
– Paul Goldstein, Hillside Memorial Park and Mortuary, 
Los Angeles, CA; Vice President, Internal Aff airs – Andres 
Aguilar, Los Parques, Guatemala City, Guatemala; Vice 
President, External Aff airs – Jay Dodds, CFSP, Signature 
Group, Houston, TX; Treasurer – Gary M. Freytag, CCFE, 
Spring Grove Cemetery & Arboretum, Cincinnati, OH; 
and Secretary – Robbie L. Pape, Service Corporation In-

ternational, Houston, TX. 
 President Scott R. Sells, 
CCFE, is market director 
for Service Corporation In-
ternational. Prior to relocat-
ing to the San Francisco Bay 
area, he served as area vice 
president for SCI in Hawaii.
 Sells is a past president of 
the Colorado Association of 
Cemeteries and served on 
the Board of Directors of 
the Hawaii Allied Memori-
al Council and chaired the 
organization’s membership/
nomination, government 
& legal aff airs and political 
action committees.
 President-elect Chris-
tine Toson Hentges, CCE, 
is president of Th e Tribute 
Companies Inc. Hentges is 
a fourth-generation cem-
eterian and is active in the 
ICCFA leadership, having 

served as co-chair of the ICCFA Women’s Forum and as a 
member of the association’s ad hoc Dues Committee. She is 
a past president of the Wisconsin Cemetery & Cremation As-
sociation and the Central States Cemetery Association. 
 Treasurer Gary Freytag, CCFE, is president and chief ex-
ecutive offi  cer of the Spring Grove Family in Cincinnati, in-
cluding Spring Grove Cemetery, the Gwen Mooney Fu-
neral Home and Oak Hill Cemetery. Freytag joined Spring 
Grove in 2003 and is responsible for all aspects of the orga-
nization, which provides more than 1,600 cemetery and 800 
funeral services annually. Freytag has served as secretary of 
ICCFA and several terms on the Board of Directors. He was 
also co-chairman of the 2014 ICCFA Annual Convention.
 Secretary Robbie L. Pape is senior managing director of 
service and support for Service Corporation International. 
With more than 20 years in the cemetery and funeral in-
dustry, Pape is responsible for supporting all of SCI’s funer-
al homes, cemeteries, crematories and personal care centers 
with support in fi nance, human resources, compliance, pric-
ing, inventory and the development of processes. 
 Members elected to serve three-year terms on the ICCFA 
Board of Directors are: Th omas P. Daly, CCE, Cedar Knoll 
Cemetery, Taunton, MA; Mathew Forastiere, Johnson 
County Memorial Gardens, Overland Park, KS; Keenan 
L. Knopke, CCFE, Curlew Hills Memory Gardens, Palm 
Harbor, FL; John T. McQueen, CFSP, Anderson McQueen 
Funeral Homes & Cremation Centers, St. Petersburg, FL; 
Rick Miller, CCFE, Inglewood Park Cemetery, Ingle-
wood, CA; Gwen M. Mooney, CCFE, Cave Hill Cemetery, 
Louisville, KY; Blair H. Nelsen, CFuE, CCrE, CFSP, Nelsen 
Funeral Home, Richmond, VA; and Stephen L. Schacht, 
CCFE, Service Corporation International, Seal Beach, CA. 
Elected to serve a one-year term on the Board is Stephen E. 
Bassett, Legacy Funeral Group, San Antonio, TX.
 Past presidents elected to serve a one-year term on the 
Board are Ray Frew, CCFE, Green Hills Memorial Park, 
Rancho Palos Verdes, CA; Richard T. Sells, CCE, San Di-
ego, CA; and William L. “Bill” Wright, CCE, Greenwood 
Funeral Homes & Cremation, Fort Worth, TX.

CONTINUED ON PAGE A45
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 Th e International Memori-
alization Supply Association 
appointment to the Board 
is Jordan Yearsley, Ensure-
A-Seal, Brooklyn, NY. Th e 
presidential appointments to 
represent the ICCFA on the 
Cemetery Consumer Ser-
vice Council are: Th omas P. 
Daly, CCE, CHS Consult-
ing Group, Westwood, MA; 
and Stephen Burrill, CCE, 
CCrE, Mount Hope Cem-
etery, Bangor, ME.
 Members of the 2017-
2018 Executive Committee 
are as follows: ICCFA Presi-
dent Scott R. Sells, CCFE, 
Service Corporation Inter-
national, San Jose, CA; IC-
CFA President-Elect Chris-
tine Toson Hentges, CCE, 
Th e Tribute Companies 
Inc., Hartland, WI; IC-
CFA Immediate Past Presi-
dent Michael R. Uselton, 
CCFE, Gibraltar Remem-
brance Services, Palmetto, 
FL; Arlie T. Davenport, Jr., 
Greenwood-Mount Olivet, 
Fort Worth, TX (president’s 
appointment); Richard T. 
Sells, CCE, Johnson Con-
sulting Group, San Diego, 
CA (past presidents’ appoint-
ment); Jeff  Kidwiler, CCE, 
CSE, Blackstone Memorial, 
San Clemente, CA (ex-offi  -
cio); David J. Shipper, Fu-
tura Group, Buckingham, 
PA, (ex-offi  cio); and ICCFA 
Treasurer Gary M. Freytag, 
CCFE, Spring Grove Cem-
etery & Arboretum, Cincin-
nati, OH (ex-offi  cio).
 Founded in 1887, the In-
ternational Cemetery, Cre-
mation and Funeral Associa-
tion is the only international 
trade association represent-
ing all segments of the cem-
etery, cremation, funeral and 
memorialization profession. 
Its membership is composed 
of more than 9,100 rooftop 
locations and 20,000 pro-
fessionals in the cemetery, 
funeral home and cremato-
ry industries, as well as sup-
plier and related businesses 
worldwide. 

ICCFA 
Elects New 
Offi cers and 
Directors

Experience a Funeral Service Convention at 
its Finest: New Jersey State Funeral Directors 
Association

Continued fr om Page A44

WALL,NJ— Th e New Jersey State Funeral Directors 
Association, Inc. (NJSFDA) announced that registra-
tion for its annual convention is now available at www.
njsfda.org/events, or by mail, telephone or fax.
 Th e 2017 Funeral Directors Convention and Expo is re-
turning to Harrah’s Waterfront Conference Center in At-
lantic City’s thriving marina district from Tuesday, Sep-
tember 26 through Th ursday, September 28, 2017.
 “Convention is going to be a bigger and bolder experi-
ence than ever before,” states NJSFDA Executive Direc-

tor/CEO George R. Kelder 
Jr., CFSP. “We are expand-
ing our exhibit hall fl oor 
and have more than 25 
new exhibitors joining us so 
far. As the NJSFDA’s fl ag-
ship event, we encourage all 
members, NJ licensees and 
licensed funeral directors 
from other states to join us 
at Harrah’s to see fi rsthand 
how our Convention has 

become one of the largest regional events on the east coast.”
 Th e three-day convention is designed for funeral profes-
sionals, consisting of a special blend of continuing education, 
networking events and exhibits. Th ere are 22 opportunities 
to earn continuing education credits (CEUs), including a 
CEU in Funeral Directing Ethics and 2 CEUs in New York 
Law. Participants also have an opportunity to earn up to 4 
CEUs in the New Jersey mandated topics of Preneed and 
Law at a separate event also at the conference center. 
 Programming will cover topics ranging from embalming 
techniques to marketing with renowned industry speakers, 
including Wallace P. Hooker, CFSP; Todd W. Van Beck, 
CFSP; Justin Baxley; Matt Smith; Ryan Th ogmartin; and 
Jason Troyer, PhD. All programming has been accredited 
by the New Jersey State Board of Mortuary Science and the 
Academy of Professional Funeral Service Practice. Program-
ming has also been submitted for accreditation to other state 
funeral director licensing authorities.
 Th e NJSFDA is a not-for-profi t trade organization 
committed to advocating on behalf of its members, the 
families they serve and the funeral service profession as 
a whole. Founded in 1902, the NJSFDA provides fu-

neral-related services and products, continuing educa-
tion for industry professionals, community outreach 
programs, funeral prefunding options and business re-
lated tools to its members and the public. To learn more 
about this year’s event, visit www.njsfda.org/convention 
or call (800) 734-3712. 

http://www.childrengrieve.org/
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PATRICK FARRELL of Rochester 
Hills, MI died May 13, 2017 at the 
age of 79. He served a 41-year ca-
reer with the Mt. Elliott Cemetery 
Association, where he excelled to 
the position of CEO and gener-
al manager until his retirement in 
2004. 

STANLEY H. FRYCZYNSKI JR
of Bayonne, NJ died June 4, 
2017 at the age of 90. He was  
a licensed funeral director, 
owner and operator of the S. 
Fryczynski & Son Funer-
al Home for over 40 years, 
which was established by his 
father in 1917. He graduated 
from the American Academy 
McAllister Institute of Funer-
al Service. 

FRANCES E. MESSMER 
McCOMBS of Connersville, 
IN died May 13, 2017 at the 
age of 89. She worked along-
side her husband, Paul W. 
McCombs for several years 
as a secretary, who along with 
Gene and Jeannie Krepp
owned and operated Mac 
Machine & Metal Works. 

STEPHEN N. STEINBERG of Manhasset, NY died 
April 26, 2017 at the age of 74. He worked alongside 
his brother, Franklin O. L. Steinberg as the owner 
and operator of Sunset Chapels, Inc for 52 years. He 
graduated from the American Academy McAllister In-
stitute of Funeral Service in 1957. 

EDWARD J. WAITT of Brock-
ton, MA died May 29, 2017 
at the age of 98. He was Mas-
sachusetts’ oldest active li-
censed funeral director for al-
most 70 years, during which 
time, he established Waitt 
Funeral Home with his wife, 
Kay in 1928. He graduated 
from the New England Insti-
tute of Applied Arts and Sci-
ences in 1947.

KATHREN LOIS RITCHEY 
WILLIAMS of Redmond, 
OR died May 16, 2017 at 
the age of 77. She worked 
alongside her husband, Wal-
ly Williams as a licensed fu-
neral director. Together, they 
purchased the Driskill Me-
morial Chapel in John Day, 
OR after the death of Carl 
Driskill. In 1980, she moved 
to Bend, OR, where she start-
ed working for Paul Reyn-

olds at Niswonger Reynold Funeral Home and in 
1986 she moved to Bend, OR to manage Redmond 
Memorial Chapel. She was a member of the Oregon 
Funeral Directors Association.

JOHN DANIEL CARON of 
North Andover, MA died 
June 1, 2017 at the age of 
77. He was a licensed funer-
al director and embalmer in 
North Andover and Haver-
hill, having worked alongside 
his father at the R. George 
Caron Funeral Home and 
later the N. Power O’Connor 
Funeral Home. He then be-
came the owner and operator 
of the Caron Funeral Home 

in North Andover. He received a diploma in Sanitary 
Science, Embalming and Funeral Directing from the 
New England Institute of Anatomy in 1960. 

DORIS E. BAKER of Zanes-
ville, OH died May 15, 2017 
at the age of 98. She joined 
the staff of the Bateman Me-
morial Home where her fa-
ther, the late William De-
Long, was manager and 
part owner. A graduate of 
the Cleveland College of Em-
balming, she passed the Ohio 
State Board of Embalmers 
and Funeral Directors ex-
ams, receiving both licenses 

in 1939, making her the only women in the area to 
hold both licenses. In 1990, Baker was recognized by 
the Ohio Board of Embalmers and Funeral Director 
for her fifty years as a licensed person.  B.D. “BUD” HUNTER of 

Springfield, IL died May 14, 
2017 at the age of 87. He 
worked for the S. P. Wright 
Advertising Co. that pro-
vided advertising and con-
sulting services to the funer-
al industry. He purchased 
the company and expanded 
the scope of the business on 
an international scale. In the 
late 1960’s, Hunter found-
ed Amedco, Inc, which lat-

er became the second largest manufacturer of buri-
al caskets in the world. In 1986, Amedco merged 
with Service Corporation International. As part 
of the merger, Hunter, through one of his compa-
nies, Huntco, Inc, purchased the steel processing and 
healthcare equipment operations of Amedco. Hunter 
served as vice chairman on the board of directors of 
SCI (NYSE) and graduated from Truman State Uni-
versity in 1950. 

ROBERT G. SHORT of Arch-
bold, OH died May 15, 2017 
at the age of 90. In 1949, he 
joined his father, the late Jo-
seph L. Short, in the fam-
ily business, Short Funeral 
Home, as a licensed funeral di-
rector and embalmer. He re-
mained active in the funeral 
home for more than 65 years, 
making him one of the lon-
gest serving funeral directors in 

Ohio. A graduate of the Cincinnati College of Mortuary 
Science, he was a member of the National Funeral Direc-
tors Association and the Ohio Funeral Directors Association. 

JOHN “JACK” K. WATKINS
of Sylvania, OH died May 
19, 2017 at the age of 87. He 
worked at the Reeb Funeral 
Home as an embalmer, fu-
neral director and ambulance 
driver where he had been em-
ployed since he was twelve 
years old doing yard work 
and other errands. He retired 
as partner in 2012 and con-
tinued to help at the funeral 
home. He graduated from the 

Cincinnati College of Mortuary Science in 1959 and was 
a member of the Ohio Funeral Directors Association.

NORMAN DUGGAN HOL-
MAN SR of Headland, AL 
died April 30, 2017 at the 
age of 73. He served as Henry 
County Coroner for twenty-
four years and was president 
of the Headland & Abbev-
ille Mortuaries, Inc before 
retiring in 2016 as a licensed 
funeral director and embalm-
er in Alabama and Florida. A 
1965 graduate of the Cincin-
nati College of Mortuary Sci-

ence, he was a member of the Academy of Graduate 
Embalmers of Georgia where he received the Presi-
dent’s Award in 2001, the Service Award in 2015 and 
in 2011, he received a fifty year membership pin from 
the Alabama Funeral Directors Association. 

BILL DeBERRY SR of Den-
ton, TX died May 13, 2017 
at the age of 84. He served the 
funeral industry for over 64 
years as a licensed funeral di-
rector. He began working for 
the J. Levy Funeral Home
in Galveston before moving 
to Denton to work for J. B. 
Floyd at the Schmitz-Floyd-
Hamlett Funeral Home and 
later for Bob Schmitz at 
Jack Schmitz and Son Fu-

neral Home. At the time Schmitz retired, he went 
back to work for Floyd until 1988 when he choose to 
open DeBerry Funeral Home in 1990. He graduated 
from the Dallas Institute of Mortuary Science. 

DENNIS W. BOOM of Dal-
las, TX died May 20, 2017 
at the age of 77. He was a 
long-time owner of what 
is now known as the Hol-
comb-Henry-Boom-Purcell 
Funeral Homes and Cre-
mation Services. He pur-
chased the funeral home in 
St. Paul, MN in 1981 from 
Earl and Roswitha Hol-
comb and in 1993, he and 
his wife, Elaine, expanded 

the business to include a second location in Shorev-
iew, MN. The booms lived above the Midway funeral 
home and later, above the Shoreview funeral home. 
He stayed active with the funeral homes after selling 
the business to Richard Purcell. In 1962, he gradu-
ated from the University of Minnesota with a degree in 
mortuary science.

Death Notices
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��

If you have an obituary you would like to see listed here, 
please send information to:

PO Box 5159, Youngstown, OH 44514  •  Fax 1-800-321-9040  •  E-mail info@nomispublications.com

NEWS
FUNERAL HOME & CEMETERY

onlineonline

Featuring

mailto:info@nomispublications.com
mailto:info@nomispublications.com


Page A47 JULY 2017 FUNERAL HOME & CEMETERY NEWS S ec ti on  A

MAILING ADDRESS 
Name _______________________________________________________________

Address _____________________________________________________________

____________________________________________________________________

City  ________________________________________________________________

State  __________________________________  Zip  _________________________

Phone  ______________________________________________________________

Ordered by __________________________________________________________

SHIPPING ADDRESS - IF DIFFERENT 
(must have physical address for UPS shipping)

Name _______________________________________________________________

Address _____________________________________________________________

____________________________________________________________________

City  ________________________________________________________________

State  __________________________________  Zip  _________________________

Phone ______________________________________________________________

Ship to ATTN: ________________________________________________________

PAYMENT INFORMATION
 Check      Money Order  

 MasterCard      Visa      American Express      Discover

Card # ______________________________________________________________

Exp. Date ____________________ CID (3 or 4 digit code)  ____________________

Signature ____________________________________________________________
(Required on Credit Card orders)

RETURN TO
Nomis Publications, Inc., PO Box 5159, Youngstown OH 44514

phone 800-321-7479   fax 800-321-9040   www.nomispublications.com

2017 FUNERAL HOME & CEMETERY DIRECTORY 
 (Quantity Discounts on orders of 10 or more - Call for pricing)

 QTY TOTAL

_______ 2017 STANDARD SIZE (8.5" x 11") $125.00 ea.  . . . . . . . . . . . . . . . . . . . $ ___________

_______ 2017 POCKET SIZE (5" x 7") $85.00 ea. . . . . . . . . . . . . . . . . . . . . . . . . . $ ___________

_______ 2017 DIGITAL EDITION $125.00 ea. . . . . . . . . . . . . . . . . . . . . . . . . . . . . $ ___________

2017 BUYER’S GUIDE

_______ $40.00 - without The Funeral Home & Cemetery Directory . . . . . . . . . . . $ ___________

_______ $30.00 - with The Funeral Home & Cemetery Directory  . . . . . . . . . . . . . $ ___________

STUFFED ANIMALS 

_______“I Love My Funeral Director” - Choose Animal Below - $11.95 ea . . . . . . .$ ____________

_______“I Love My Cemeterian” - Choose Animal Below - $11.95 ea . . . . . . . . . .$ ____________
               Qty:

SUB TOTAL $ ____________

 Shipping / Handling $ ____________

 (Ohio only - Sales Tax) $ ____________

FUNERAL HOME & CEMETERY NEWS
_______1 Year (12 issues) $25.00 . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .$ ____________

_______First Class 1 Year (12 issues) $45.00 . . . . . . . . . . . . . . . . . . . . . . . . . . . .$ ____________

_______Canada/Mexico 1 Year (12 issues) $50.00 . . . . . . . . . . . . . . . . . . . . . . . .$ ____________

GRAND TOTAL $ ____________

P O  B o x  5 15 9     Yo u n g s t o w n  O H  4 4 514     8 0 0 . 3 21 . 74 7 9     f a x  8 0 0 . 3 21 . 9 0 4 0 
i n f o @ n o m i s p u b l i c a t i o n s . c o m    w w w . n o m i s p u b l i c a t i o n s . c o m 

Previously published as The National Yellow Book of Funeral Directors,
Cemetery Directory and Catalog of Funeral Home and Cemetery Supplies

CLOSEOUT SPECIALS — ORDER TODAY!
Publication Date October 2016

Over 2000 Death Care Industry Supply Companies 
are listed by the product or service offered to 
Funeral Homes and/or Cemeteries

Also includes: Pet Funeral Homes, Cemeteries, 
Crematories and Supply Companies

U.S. Daily Papers including websites & email addresses

Funeral Service Education Programs

Industry Associations - national, state, local
 including websites & email addresses

U.S. Funeral Homes

U.S. Cemeteries

Populations; State Boards; Air Shipping Points

Where to Get Certifi ed Certifi cates

Canadian Funeral Homes and Daily Papers

International Funeral Homes
Consulates and Shipping Regulations

Trade Service Companies

Veterans Affairs Facilities

U.S. Daily Papers including websites & email addresses

Check them Check them out atout at  www.nomispublications.comwww.nomispublications.com

 Up to $40.00  add $5.00
   $41.00 – $85.00  add $9.00
 $86.00 – $150.00 add $10.00
 $151.00 – $215.00  add $11.00
  $216.00 – $300.00 add $12.00
 Over $300.00 add $15.00

 ____ Lion  ____ Duck  ____ Donkey
 ____ Dalmation  ____ White Bear  ____ Monkey
 ____ Alligator  ____ Penguin  ____ Brown Bear

$11500
CLOSEOUT

$7500
  CLOSEOUTPOCKET SIZE

  (5” x 7”)  

STANDARD SIZE
  (8½” x 11”)  

$8500

$12500

$3000
CLOSEOUT

$2000
CLOSEOUT

Without The Funeral Home
& Cemetery Directory

With The Funeral Home
& Cemetery Directory

$115.00 

$75.00 

$30.00 

$20.00 

Digital Directory 
NOW AVAILABLE

CALL

1-800-321-7479Closeout!Closeout!
Only $100.00Only $100.00

$100.00 + No Shipping!

http://www.nomispublications.com/
http://www.nomispublications.com/


Page A48 JULY 2017FUNERAL HOME & CEMETERY NEWS S ec ti on  A

OCTOBER 4-7, 2017 INDIAN WELLS, CA

FALL.ICCFA.COM

owners, executives and high-level managers like you.

July 21–26, 2017
Fogelman Executive Center
University of Memphis
Memphis, Tennessee

www.iccfa.com/university

Earn up to 24.5 CE credits  

(pending state approvals)

Tuition prices include all classroom training 

materials, meals AND break refreshments

Five days of intensive education taught by 

subject matter experts

There is still time to register!
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VISCHER FUNERAL SUPPLIES(717) 453-4028 
(800) 752-8767

Email vischerfuneralsupplies@yahoo.com ** Your Authorized Ferno Washington Distributor **

FOR THE COMPLETE FERNO® LINE AND MORE 
PLEASE VISIT OUR NEW WEBSITE AT 

WWW.VISCHERFUNERALSUPPLIES.COM

Ferno®... Time Tested
 • Quality
     • Innovation
        • Experience  

Ferno®  101-H
Hydraulic Operating Table

BEST PRICE 
 $3,78500

TRUSTED FERNO QUALITY – ASK YOUR GRANDFATHER!

Industry Leading 1000 lb.
Ferno® Mini Maxx Mortuary Cot

BEST PRICE 
$2,49500

Why Buy Imports?

Blue Scrim 
12M w/6 handles

 $1300         
each  $995         

each

Blue Scrim 
12M 

 $750         
each

Standard White 
8M PVC

Sold individually or by the case.
Inquire for additional body bag options

Flexible Stretchersetchers

 $22500
         

 $29900
         

FLEX ONE FLEX FIVEIN-STOCK

&

READY TO SHIP

FFerno®  Model 34 Folding 
Dressing Table

Ferno®  Model 36
Dressing Table

SALE PRICE 
 $1,23500

SALE PRICE 
 $1,34500

64” ARC UMBRELLA
ALL FIBERGLASS  WINDPROOF

EMBROIDERY & 
SILK SCREEN AVAILABLE

Contact us today for colors and 
a free quote!

Minimum order of 6. Other sizes and styles 
available in quan es.

1.800.522.5743 bkumbrella@hotmail.com
www.bkumbrella.net

L & G Funeral Supplies opens new 
Distribution Center and Showroom

Toledo Woodcrafters offers Personal 
Service for Custom Urns
TOLEDO,OH— “It all 
started when I needed to 
change direction in what I 
would do to make a living. 
I became an amputee due 
to a motorcycle accident 
and the doctors said I was 
not able to work to provide 
for my family. Th is was not 
an option for me. I could 
not accept that I could not 
work,” says Jim Beardsley, 
owner at Toledo Wood-
crafters.
 “I started doing wood-
working and set up my 
wood shop so I could reach 
everything from my wheel-
chair. I chose to design 
and build cremation urns 
because they were small 
enough for me to do all the 
work from my wheelchair. 
As I continued to grow I 
purchased and learned to 
use a CNC machine which 
allowed me to do art work, 
2-D and 3-D designs and 
engraving. I was then able 
to create custom cremation 
urns that fi t into any décor, 
many do not even look like 
an urn,” continues Jim. 
 By partnering with To-
ledo Woodcrafters, funer-
al homes across the coun-
try can greatly expand the 
variety of custom designed 
urns available to the fam-
ilies they serve. Off ering 
professional design servic-
es, Jim and Toledo Woodcrafters work 
with the family to design and build a qual-
ity custom cremation urn. Customization 
includes 2-D or 3-D artwork, size, shape 
and engraving. Th ese choices allow Tole-

do Woodcrafters to create an urn person-
ally honoring the memory of their loved 
one. “Th e only contact we have with the 
customer is to design the urn. Th e funeral 

CONTINUED ON PAGE B11 Michael Balshin

LINCOLN PARK,NJ— L & G Funeral 
Supplies is announcing the opening of 
their new distribution center and show-
room. Michael Balshin has been on the 

casket side of the funeral home business 
for many years. Experienced in a variety 
of specialties, his operation in Northern 
New Jersey has a lot to off er. 

 His business model is 
based on insights he de-
veloped while working 
with funeral directors. His 
primary concerns center 
around making sure that 
his caskets are of great 
quality, arrive on time and 
are within cost conscious 
pricing. Th ese factors 
contribute to L & G run-
ning smoothly and profi -
ciently seven days a week.
 Uniquely found at only 
L & G is Michael’s per-
sonal concern for clients 
and the families they 
serve. Michael has gen-
uine curiosity about the 
perception of all those he 
meets.

CONTINUED ON PAGE B6

http://www.vischerfuneralsupplies.com/
mailto:vischerfuneralsupplies@yahoo.com
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http://www.bkumbrella.net/
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CALENDARCALENDARof Events
CONVENTIONS/
CONFERENCES

Associated Cemeteries Of 
Missouri Annual Convention - 
Jul 11-16, 2017, Tan-Tar-A Resort, 
Osage Beach, MO. Exhibits. 314-
863-3011. smzell@earthlink.net
Association Of California 
Cremationists Annual 
Convention - Jul 18-19, 2017, 
Courtyard by Marriott Oxnard, 
Oxnard, CA. Exhibits. 562-881-
1238. www.accinfo.org kmtacc@
hotmail.com
Int’l Cemetery, Cremation & 
Funeral Assn University - Jul 
20-26, 2017, Fogelman Executive 
Center at the University of 
Memphis, Memphis, TN. 800-
645-7700. www.iccfa.com
National Funl Dirs & 
Mortic ians Assn Inc 80th 
Annual Convention - Jul 29 - 
Aug 03, 2017, Sheraton Myrtle 
Beach Convention Center, Myrtle 
Beach, SC. Exhibits. 770-969-
0064. www.nfdma.com nfdma@
nfdma.com
Ohio Cemetery Association 
Annual Convention - Jul 31 - 
Aug 02, 2017, Hilton Garden Inn-
Cleveland East, Mayfi eld Village, 
OH. Exhibits. 937-885-0283. 
www.ohiocemeteryassociation.
com jburrowes@cemeterydata.
com
West Virginia Cemetery & 
Funeral Assn 2017 Annual 
Convention - Aug 04-05, 2017, 
Lakeview Resort, Morgantown, 
WV. Exhibits. 304-342-3769. 
www.wvcfa.org offi ce@wvcsi.
com
Cremation Association Of 
North America 99th Annual 
Convention - Aug 16-19, 2017, 
Grand Hyatt New York, New York, 
NY. Exhibits. 312-245-1077. 
www.cremationassociation.org 
jennifer@cremationassociation.
org
Washington State Funeral 
Directors Assn, Washington 
Cemetery Cremation & Fnl 
Assn (Joint Convention) - Aug 
17-19, 2017, Northern Quest 
Resort & Casino, Airway Heights, 
WA. Exhibits. 253-941-3370. 
www.wsfda.org jewell@wsfda.
org
New York State Funeral 
Directors Assn 2017 Annual 
Convention - Aug 20-24, 2017, 
The Saratoga Hilton & Saratoga 
City Center, Saratoga Springs, 
NY. 800-291-2629. www.nysfda.
org info@nysfda.org

Catholic Cemetery Conference 
68th Annual Convention & 
Expo - Sep 19-22, 2017, JW 
Marriott Las Vegas Resort 
& Spa, Summerlin, NV. 
Exhibits. 708-202-1242. www.
catholiccemeteryconference.
org info@
catholiccemeteryconference.org

Ontario Assn Of Cmtry & 
Fn Professionals Annual 
Convention - Sep 21, 2017, 
Caesar’s Windsor, Windsor, 
ON. 888-558-3335. www.
oacfp.com info@oacfp.com

Ontario Funeral Service 
Association - Sep 25-27, 2017, 
Deerhurst Resort, Huntsville, 
ON. Exhibits. 905-637-3371. 
www.ofsa.org info@ofsa.org

New Jersey State Funeral 
Directors Assn 2017 Funeral 
Directors Convention & Expo
- Sep 26-28, 2017, Harrah’s 
Waterfront Conference Center, 
Atlantic City, NJ. Exhibits. 
800-734-3712. www.njsfda.
org convention@njsfda.org

National Funeral Directors 
Association 2017 Annual 
Convention & Expo - Oct 
29 - Nov 01, 2017, Various 
Hotel Room Blocks, Boston, 
MA. Exhibits. 800-228-6332. 
convention.nfda.org/ nfda@
nfda.org

Funl Dirs Servs Assn Of 
Greater Chicago 12th 
Annual Trade Show - Nov 08, 
2017, White Eagle Banquets 
and Restaurant, Niles, IL. 
Exhibits. 630-980-4010. www.
fdsachicago.com offi ce@
fdsachicago.com

Int’l Cemetery, Cremation 
& Funeral Assn 2018 Annual 
Convention & Expo - Apr 
18-21, 2018, Mandalay Bay 
Resort & Casino, Las Vegas, 
NV. 800-645-7700. www.
iccfa.com kd@iccfa.com

Virginia Funeral Directors 
Association 130th Annual 
Convention - Jun 09-12, 2018, 
Boar’s Head, Charlottesville, 
VA. Exhibits. 804-264-0505. 
www.vfda.net lwhittaker@
vfda.net

Int’l Cemetery, Cremation 
& Funeral Assn University
- Jul 19-25, 2018, Fogelman 
Executive Center at the 
University of Memphis, 
Memphis, TN. 800-645-7700. 
www.iccfa.com

Catholic Cemetery 
Conference 69th Annual 
Convention & Expo - Sep 17-
21, 2018, Hilton Cincinnati 
Netherland Plaza, Cincinnati, 
OH. 708-202-1242. www.
catholiccemeteryconference.
org info@
catholiccemeteryconference.org
Int’l Cemetery, Cremation & 
Funeral Assn University - Jul 
18-24, 2019, Fogelman Executive 
Center at the University of 
Memphis, Memphis, TN. 800-
645-7700. www.iccfa.com

MEETINGS/SEMINARS

National Funeral Directors 
Association Leadership 
Conference - Jul 16-19, 2017, 
Coeur d’Alene Resort, Coeur 
d’Alene, ID. 800-228-6332. 
events.nfda.org/Leadership-
Conference/Overview nfda@
nfda.org
Association Of California 
Cremationists Crematory 
Operator Training Seminar - 
Jul 18-19, 2017, Courtyard by 
Marriott Oxnard, Oxnard, CA. 
562-596-0464. www.accinfo.org 
kmtacc@hotmail.com
Professional Car Society 41st 
Annual International Meet
- Jul 19-22, 2017, Lebanon, 
MO. 417-594-4061. www.
profess ionalcarsocie ty.org 
kennethhowe1933@gmail.com
Center For Loss & Life 
Transition Training Seminars 
by Dr. Alan Wolfelt - Jul 19-21, 
2017 Opening Your Community’s 
Eyes to WHY We Need Funerals, 
Center For Loss & Life Transition, 
Fort Collins, CO. 970-226-6050. 
www.centerforloss.com wolfelt@
centerforloss.com
Selected Independent Funeral 
Homes 99th Annual Meeting
- Sep 10-13, 2017, Radisson 
Blu, Chicago, IL. 800-323-4219. 
www.selectedfuneralhomes.org 
pattyn@selectedfuneralhomes.org
New York State Association 
Of Cemeteries 2017 Annual 
Fall Conference - Sep 16-19, 
2017, The Otesaga Resort Hotel, 
Cooperstown, NY. 518-434-1134. 
www.nysac.com info@nysac.com
National Hospice & Palliative 
Care Org 2017 Fall Conference
- Sep 18-20, 2017, San Diego 
Marriott Marquis and Marina, San 
Diego, CA. 703-837-1500. www.
nhpco.org dcherry@nhpco.org

Ohio Cemetery Association 
Fall Maintenance Seminar-
North - Oct 05, 2017, Perry, 
OH. 937-885-0283. www.
ohiocemeteryassociation.com 
jburrowes@cemeterydata.com
California Assn Of Public 
Cemeteries Educational 
Seminar & Area Meeting - Oct 
06-07, 2017, Holiday Inn Capitol 
Plaza, South Lake Tahoe, CA. 
888-344-9858. www.capc.info 
publiccemeteries@aol.com
Ohio Cemetery Association 
Fall Maintenance Seminar-
South - Oct 10, 2017, 
Greenwood Cemetery, Hamilton, 
OH. 937-885-0283. www.
ohiocemeteryassociation.com 
jburrowes@cemeterydata.com
Virginia Cemetery Association 
2017 Mid Atlantic State 
Conference - Nov 02-04, 2017, 
The Golden Nugget, Atlantic 
City, NJ. 804-675-7502. www.
virginiacemeteryassociation.com
Kates Boylston Publications 
Seventh Annual Cremation 
Strategies Conference - Dec 
06, 2017, Marriott Renaissance, 
Nashville, TN. 800-500-4585. 
www.katesboylston.com/events 
tparmalee@ucg.com
Kates-Boylston Publications 
Twelfth Annual Funeral Service 
Business Plan Conference
- Dec 07-08, 2017, Marriott 
Renaissance, Nashville, TN. 800-
500-4585. www.katesboylston.
com/events tparmalee@ucg.com
Funeral Service Association 
Of Canada 2018 Educational 
Cruise - Jan 06-13, 2018, 
Celebrity Summit Cruise 289-863-
7447. www.cruiseshipcenters.
com/OakvilleSouth
California Assn Of Public 
Cemeteries 60th Annual 
Conference - Feb 22-24, 
2018, Embassy Suite San Luis 
Obispo, San Luis Obispo, CA. 
888-344-9858. www.capc.info 
publiccemeteries@aol.com
National Hospice & Palliative 
Care Org 33rd Management 
and Leadership Conference - 
Apr 23-25, 2018, Washington 
Hilton, Washington, DC. 703-837-
1500. www.nhpco.org dcherry@
nhpco.org
National Hospice & Palliative 
Care Org 2018 Fall Conference
- Nov 05-07, 2018, Hyatt Regency 
New Orleans, New Orleans, LA. 
703-837-1500. www.nhpco.org 
dcherry@nhpco.org

Submit Your Convention, 
Meeting or Seminar

Online at 
www.nomispublications.com

or send to: 
PO Box 5159, Youngstown, OH 44514

Fax 1-800-321-9040
Email info@nomispublications.com

Timberland Urns 
introduces American 
Spirit Urn

EAGAN,MN— Timberland Urns introduces the 
American Spirit Urn as a new addition to their urn 
line. This majestic soaring eagle sculpture is inspired 
by the American heroes in our lives and represents 
true American patriotism. This urn can be person-
alized with a wide variety of cast medallions com-
memorating veterans, branches of the US military, 
law enforcement officers, firefighters and many oth-
er American institutions. Originally sculpted by Val 
Grinshpun, this eagle will proudly represent and hon-
or American spirit and service. For more information, 
visit www.timberlandurns.com or call 651-688-0875. 

Unity Financial Life 
Hires Kevin Smith as 
VP, Treasurer
CINCINNATI,OH— Th e 
Unity Financial Life In-
surance Company, Cin-
cinnati, announced that 
Kevin Smith was named 
a Vice President and Trea-
surer for the Company.
 Mr. Smith comes to 
Unity Financial Life after 
working for 19 years at 
the Cincinnati Life Insur-
ance Company, the life 
company owned by Cin-
cinnati Financial Corpo-
ration. Mr. Smith earned 
an Accounting degree 
from Miami Universi-
ty, Oxford, Ohio and an 
MBA from Xavier Uni-
versity, Cincinnati, Ohio.
 Mr. Smith will take over 
all the accounting du-
ties for the company, in-
cluding investment ac-
counting, general ledger 
accounting, and prepara-
tion of all fi led fi nancial 
results. Jay Hardy, Pres-
ident of Unity Financial 
Life, said of Mr. Smith: 
“His extensive experi-
ence makes him a great fi t 
for this role.” Mr. Hardy 

went on to add, “Kevin is 
a team builder and moti-
vator who will be a great 
addition to our leadership 
group.”
 Unity Financial Life 
continues to be one of the 
fastest growing national 
pre-need insurance com-
panies in America. Assets 
and net worth have grown 
every year since 2002. As 
reported by Inc. Maga-
zine, Unity Financia l Life 
has been the fastest grow-
ing privately owned life 
insurance company in 
the country every year 
from 2008-2013 among 
companies with at least 
$10 million of premium. 
Founded in 1964, Unity 
Financial Life is an Ohio-
based life insurance com-
pany, currently licensed 
in 48 jurisdictions, in-
cluding the District of 
Columbia.
 Th e company can be 
reached on their website 
contact us page at www.
ufl ife.com or by calling 
(877) 523-3231.
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Visit our NEW website www.gburnscorp.com

G. BURNS CORPORATION
Removable Silhouette Landau  Bars

and Removable Name Plates

Call Don McClintock 1-800-465-7718

No side panels Build a van floor

NO BLIND SPOT

Bars are durable laser cut 18-gauge stainless steel.

SAVE MONEY!

DESIGN
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720.583.1886 Visit our idea gallery | duncanstuarttodd.com

The Wood Mortuary in Greer, SC Celebrates Prep 
Room Renovation

CFS partners with Aftercare.com to offer Funeral 
Homes an Innovative Aftercare Solution

GREER,SC— Th e commu-
nity of Greer has looked to 
Th e Wood Mortuary for 
caring service since 1902 
when John D. Wood es-
tablished a funeral and un-
dertaking business on the 
second fl oor of his grocery 
and hardware store. Today, 
his grandson and President 
Richard H. Wood, Jr., 
continues the family tradi-
tion, keeping pace with the 
times.
 Greg Jones, Manager, 
credits Mr. Wood for his 
foresight in initiating a ma-
jor renovation to the prepa-
ration room.  With a goal 
of providing the embalm-
ers with a safe, comfortable 
and effi  cient work space 

Greg Jones, Manager, The Wood Mortuary 
Photos by Kris Decker/Firewater Photography Caption

G J M Th W d M t

with emphasis on air quality, Mr. Jones called on Dun-
can Stuart Todd, Ltd., to design and equip the space 
utilizing the Premier Source plan.
 Although he has been in funeral service for forty years 
and was confi dent that he was fully knowledgeable, Mr. 
Jones was pleased to learn about new up-to-date equip-
ment.  On completion of the  renovation, he was re-
warded, commenting that the staff  of ten funeral direc-
tors is “ecstatic.”
 Th e project was not without challenges, however. In a 
constricted 20-ft. by 20-ft. space, there was no room for 
expansion. Solid exterior brick walls protected the chapel, 
the loading dock and an area housing eight air condition-
ing units. Furthermore, it was necessary to build a tem-
porary embalming room elsewhere on the property while 
the new room was being built.  “Th e construction team,” 
Mr. Jones declared, “was the best of the best.”  With Dun-
can Todd, AIA, at one end of the telephone, and a well ex-
perienced contractor at the other, each respecting the other’s 
expertise, the outcome was a predictable success. 
 Completed in early 2017, the two-station room meets 
twenty-fi rst century standards for a modern preparation 
room.  Safe air that meets OSHA standards is assured for 
the general airstream with PrepAir G2, enhanced with 
PrepArm localized exhaust ventilation.   Speaking for the 
staff , Funeral Director and Embalmer Myron Paris had a 

word. “Awesome,” he said, “the result is far beyond what 
we could have imagined, even with such simple things as a 
foot pedals on the sinks. Th e water pressure on the hydro-
aspirator is phenomenal and the Mortuary Lift is so con-
venient.  Custom cabinetry with coordinated interior fi n-
ishes adds to the overall effi  ciency and aesthetics.
 Greer, situated between Greenville and Spartanburg, had 
originally been a cotton mill town, and there was some fear 
that it would become a ghost town.  Th e community was 
saved by an infusion of industry, led by BMW who hired 
8,000 employees.  Now it is a thriving area along the I-85 
corridor between Atlanta and Charlotte. 

NEEDHAM,MA— Con-
solidated Funeral Servic-
es announced a partnership 
with Aftercare.com, of-
fering their funeral homes 
an eff ortless aftercare pro-
gram. Funeral homes know 
they need to keep in touch 
with their families after the 
services are over, but often 
fi nd it diffi  cult and time-
consuming. While serving 
at-need families and run-
ning day to day operations, 

many funeral directors sim-
ply don’t have the time. 
 Aftercare.com off ers their 
popular Aftercare Card Pro-
gram which sends out four 
cards and a survey to the 
family during the fi rst year 
following their loss. Th e 
cards are personalized for 
the funeral home with their 
logo, signature and custom 
message, and sent out auto-
matically by Aftercare.com. 
Th e family receives a sym-

pathy card, a card on the 
birthday of their loved one, 
a holiday card and fi nally, a 
card marking the anniver-
sary of the loss. Th e family 
also receives a follow up sur-
vey which provides the fu-
neral home with important 
feedback as well as preneed 
leads.
 Funeral homes can quick-
ly and easily enroll families 
in the program directly from 
their CFS website with no 
contracts or commitments.

Directors Advantage, a 
technology and marketing 
partner to funeral homes, 
launched Aftercare.com af-
ter witnessing how diffi  cult 
it was for funeral homes to 
keep up with aftercare. Af-
tercare.com is solely focused 
on helping funeral homes 
stay in touch with their fam-
ilies and continuing those 
relationships.
 Founded in 2008 and Th e 
Offi  cial Technology Partner 

of Dodge since 2009, CFS 
pioneered fully-integrated 
e-commerce within funeral 
home websites. Serving over 
3,600 funeral homes, they 
continue to lead by build-
ing and maintaining custom 
websites with 24/7 support 
— all for zero cost. CFS 
does this by working direct-
ly with local fl orists, provid-
ing revenue for the funer-
al home by eliminating the 
need for wire services. CFS 
has a long history of strong 
partnerships, continuously 
adding technology to their 
sites from premiere service 
providers such as Tukios, 
ASD, Messenger, Passare, 
and now, Aftercare.com.
 Both companies are ex-
cited to bring this unique 
off ering to busy funeral 
homes, allowing them to 
serve their families during a 
time of need and continuing 
to remember them on diffi  -
cult days. 

Passare Announces 
Integration with Frazer 
Consultants 
ABILENE,TX— Passare®, Inc. is pleased to announce an in-
tegration with Frazer Consultants, a web design compa-
ny that off ers cutting-edge personalization and technology 
products to funeral professionals. 
 “Frazer Consultants has worked closely with us at Passare to 
develop a one-of-a-kind integration that is helping our mu-
tual clients save time and gain effi  ciency by eliminating re-
dundant data entry,” said Chris Baber, Vice President and 
Chief Product Offi  cer for Passare. “Our goal is to make the 
funeral planning process as simple and as seamless as possible 
for both funeral professionals and the families they serve, and 
this integration helps us provide that seamless experience.” 
 Passare off ers the only collaboration software in the funer-
al profession, which allows for real-time communication be-
tween funeral directors and family members. Passare’s cloud-
based platform is accessible anytime, anywhere, from any 
Internet-connected device. Th is platform allows funeral pro-
fessionals to manage cases and stay in close contact with the 
families that they serve. 
 With Passare’s integration with Frazer Consultants, funeral 
directors can send the data gathered on a case such as the obitu-
ary, vital statistics, friends & family, and much more straight to 
the funeral home’s Frazer website and Tribute Center with just 
the click of a button. Th e integration will save time spent on 
duplicate data entry and reduce errors for funeral home clients.
 “Frazer Consultants is excited to partner with Passare to 
provide funeral professionals and the families they serve with 
meaningful experiences,” said Matt Frazer, president of Frazer 
Consultants. “Both Frazer and Passare share a common goal 
of making the funeral planning process as effi  cient as possible 
for funeral professionals while providing more value to families, 
and this partnership is just one more way that we can do that.”
 “Frazer was great to work with,” added Baber. “Th ey went 
above and beyond to make this the best integration of its kind.” 
 Passare is helping funeral professionals all over the nation 
reimagine the funeral experience. Passare is the industry’s 
only collaboration system with integrated case management. 
Only Passare allows families and funeral directors to collabo-
rate on arrangements anytime, anywhere, from any Internet-
connected device. Passare helps families and funeral directors 
communicate better throughout the funeral planning pro-
cess, leading to increased customer engagement, higher lev-
els of satisfaction, and a better overall experience for funeral 
professionals and families alike. To learn more, contact us at 
info@passare.com or visit us online at provider.passare.com.
 Launched by Matt Frazer in 2003, Frazer Consultants de-
signs fully custom websites for funeral homes and off ers per-
sonalized stationary, DVD video tributes, holiday ornaments, 
temporary grave markers, webcasting, and other products 
and services. With innovative technological solutions, Frazer 
assists funeral homes in off ering the highest quality service to 
their families. Th eir staff  is made up of highly skilled profes-
sionals who ar e dedicated to making things easier on funeral 
professionals and the families they serve.

http://www.duncanstuarttodd.com/
http://www.aftercare.com/
http://www.aftercare.com/
http://www.gburnscorp.com/
http://aftercare.com/
http://aftercare.com/
http://aftercare.com/
http://aftercare.com/
http://tercare.com/
http://provider.passare.com/
mailto:info@passare.com
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S & S Coach Company

When you aspire for the BEST
Look forward to your own S & S.

 

http://www.superiorcoaches.com/
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Funeral Directors  Research, Inc.
AMRA INSTRUMENT, LLC

623 N. Tower (P.O. Box 359)
Centralia, WA 98531

“the shorter the supply line the better off you are”

WEB DIRECT GIFT & PRICING

TM
®

www.amrainstruments.com
www.preproomdirect.com

By Mike Jamar

dealers that make up HearseHub. We start with Mullen 
Coach, not because he is our biggest dealer, but because 
without Mullen Coach there would be no HearseHub, 
but more on that later. 

Mullen History
 Mullen Coach started in 1956 when Ralph E. Mullen
(John’s dad) entered the funeral coach industry after six years 
as Sales Manager of a Dodge-Plymouth dealership in Mis-
sion, Kansas, a suburb of Kansas City. He started with Th e 
Hess & Eisenhardt Company, covering a territory of Kan-
sas, Missouri, Arkansas, Oklahoma and Colorado.
 Ralph took on the Superior Coach Franchise in 1957, 
and in 1974 he became a dealer for Armbruster/Stageway 
Limousines, Ft. Smith, Arkansas. 
 In 1962, he was joined by Raymond E. Rawie, and in 
1981 by Clint Cole. His son John also joined the fi rm in the 
1980s and is sole owner of the operation today. Ralph may 
be gone, but is certainly not forgotten by the many of you 
who purchased vehicles from him and later from his son. 
Today Mullen Coach is still located in Kansas City and do-
ing very well. 

National Car Show for 
Professional Vehicles - July 22

 If you fi nd yourself close to Lebanon, Missouri on 
July 22 and love professional cars, as I do, make sure 
you stop by the Grand Concours d’Elegance at the Na-
tional and Premiere Professional Vehicle Show. 
 Th is car show is based around the annual meeting of 
the Professional Car Society (PCS), July 19-22. 
 Every year the PCS International Meet assembles 
their members together for several days of car fun and 
a little business too. Tours, lunches, dinners, parking 
lot chat, and the grand Concours d’Elegance Show al-
ways make for a great time! 
 Th e most exciting part of the meeting, for me, is 
the Concours d’Elegance Show. Th e show will include 
some of the fi nest examples of vintage and classic pro-
fessional vehicles. It is being held on Saturday, July 
22 from 10:00 A.M. - 3:00 P.M. and will be in the 
climate-controlled exhibition hall of the Kenneth E. 
Cowan Civic Center. Th e public is welcome and there 
is no charge to attend.
 I plan to be there, and many of my upcoming articles 
will feature some of what I see and learn at the show. 
Even if you can’t attend you’ll be able to experience 
many of the fascinating vehicles featured at the show.
 If you would like additional information about the 
Professional Car Society, check out their website at 
www.theprofessionalcarsociety.org.
 In this article, we begin our special series on the many 

Mullen Coach - HearseHub Connection
 Mullen Coach is located in Kansas City, as am I. In 
2006 my company was in the business of providing in-
ventory systems to used car dealers for showcasing their 
vehicles on their website. On a whim, I made a call on 
John Mullen, the owner of Mullen Coach. I most likely 
stopped by his establishment because I have a strange at-
traction to hearses, and simply went in to view them up 
close. John had a website, but it did not include an in-
ventory system, so his website visitors were unable to see 
his vehicles online. John immediately saw the value in 
what we had to off er. With some modifi cations to our 
system, we launched his website inventory system.
 As I mentioned, were it not for Mullen Coach, 
HearseHub wouldn’t exist. Working with John on his 
inventory, I learned about the funeral vehicle industry, 
not even aware there was such a thing. One day dur-
ing a meeting with John I noticed the Funeral Home 
and Cemetery News on his desk, which I didn’t know 
existed either. He told me about the publication and 
gave it to me, so I could look through it. 
 To make a long story short, so it fi ts in the article space, 
I approached the editor, Peggy Rouzzo, with the outland-
ish idea of creating a national advertising w ebsite for fu-
neral vehicles. She was thrilled with the idea and we were 
off  to the races. HearseHub is celebrating its fi fth year in 
business and shows an average of over 450 funeral vehi-
cles.

 Mike Jamar is founder and co-owner of Advanced Integration 
Technology.  Mike has been working with computers since the early 
80s and started Advanced Integration in 1994.  Advanced Integration 
specializes in Internet inventories designed for specialty vehicles and 
equipment. HearseHub was created through a collaboration between 
Advanced Integration and Nomis Publications, and is now in its fi fth 
year of service.  HearseHub brings together funeral vehicles from a 
number of dealerships that specialize in high quality funeral vehicles.  
HearseHub offers funeral directors a large, and easy to shop inventory, 
of funeral vehicles.  You can reach him at Mike@AITAdvantage.com.

www.nomispublications.com

Funeral Home & Cemetery News 
Contributors share insights and 
exchange ideas.BlogsBlogs

Muster Delivery to Hodapp Funeral Home

John Hodapp, Rev. Bob Highley, and George Ber-
gen of Hodapp Funeral Home take delivery of their new 
Cadillac Hearse built by Federal Coach and sold by John 
Muster (third from left) of Muster Coaches. Hodapp 
Funeral Home is a family owned and operated funeral 
home servi ng the Cincinnati area with four locations.

Live Oak Trust adds 
Mark Hall as Senior Vice 
President

L & G Funeral Supplies 
opens new Distribution 
Center and Showroom

 In the back of his offi  ce 
is a warehouse that holds 
hundreds and hundreds of 
caskets lined up in neat, 
tight rows, organized for 
easy mobility. When a fu-
neral director comes in, 
Michael casually strolls 
down past his large inven-
tory and treats them as if 
they’re the most important 
person in the world. Fu-
neral directors often come 
in having no idea that L 
& G existed. Whenever 
Michael is asked why few 
have heard of the great 
quality and prices of his 
caskets, he laughs. “We 
don’t need to spend mon-
ey on marketing. We pass 
on the savings to our cli-
ents. Many funeral direc-
tors already know about us 
and our reputation in the 
industry grows everyday 
on its own.”

 Michael’s steady net-
work is not restricted to 
the Northeast part of the 
United States. Michael has 
relationships with funeral 
homes all across the nation 
due to his products and a 
great reputation for quali-
ty.
 When asked why he de-
cided to open the new lo-
cation Michael responded, 
“A lot of the funeral direc-
tors I knew years ago often 
remarked, ‘it’s not like the 
good old days anymore.’” 
I thought it was time we 
gave that old school, per-
sonal relationship style 
back to them. Th e world is 
always changing, but good 
business is just that – good 
business.” 
 Give Michael a call any-
time to dis cuss how he can 
help you with his products 
at 347-244-2927.

Continued fr om Page B1

Nelson Thulin joins 
Johnson Consulting 
Group as Management 
Consultant
PHOENIX,AZ— Johnson Consulting Group (JCG) has 
appointed Nelson Th ulin to its Management Services 
team. Nelson brings over thirty years of experience in op-
erations, sales, marketing and fi nancial management of 
funeral homes both independent and corporately owned.
 Johnson Consulting Group, already known for their 
on-staff  team of funeral and cemetery Industry experts, 
provides services for all life cycle phases of a funeral busi-
ness, including business brokering (buy/sell), business 
valuations (appraisals), management consulting, business 
performance improvement, incentive programs, fi nancial 
accounting, training, lending, and their popular Perfor-
mance Tracker customer survey and sales analysis pro-
gram (www.JCGPerformanceTracker.com).
 Nelson Th ulin began his funeral service career at a fam-
ily owned funeral home in Wisconsin and over the course 
of 30 years, his work experience has included indepen-
dent ownership as well as corporate leadership roles. His 
management experience ranges from a single location 
serving approximately 100 families a year to multi-loca-
tion markets serving over 2600 families.
 As a mortuary science student, Nelson received the J.M 
Nolte Scholar Award and continues his education as a Cer-
tifi ed Funeral Service Practitioner through the Academy of 
Professional Funeral Service Practice as well as collaborat-
ing with and learning from other funeral professionals.
 Nelson emphasizes a keen focus on the importance of 
exceeding expectations of client families and providing a 
meaningful and memorable experience for their guests, 
resulting in a loyal advocacy of  our profession as well as 
continued growth of individual businesses.

Jake Johnson, President of JCG, said, “Nelson’s strong 
background in funeral home management and his prov-
en record of achieving increased operating performance 
are welcome additions to Johnson Consulting Group. 
With the growing interest in our services, we are pleased 
to have Nelson on our team to help deliver customer ser-
vice improvements, organizational effi  ciencies and sound 
fi nancial management principles to our clients.”
 For more information on Johnson Consulting Group’s 
services, contact Johnson Consulting at 888-250-7747. 
Contact via email at info@johnsonconsulting.com.

Mark Hall

WILMINGTON,NC— Live Oak Bancshares, Inc. (Nas-
daq: LOB) continues its leadership in trust services for 
funeral home and cemetery clients with the hire of 
Mark A. Hall. As Senior Vice President and Director 
of Trust Relationship Management for Live Oak Trust, 
Hall will provide administrative, operational, invest-
ment and consultative services to funeral and cemetery 
trust customers.
 Hall joins Live Oak Bank after 22 years with Sun-
Trust Bank in the fi nancial services industry, most re-
cently spending more than six years as head of funeral 
and cemetery trust servic-
es at the bank. 
 “Mark is a great addi-
tion to our Trust team as 
he understands the com-
plexities of funeral and 
cemetery trusts,” said 
Steve Jackson, CEO, 
Live Oak Bank Trust Ser-
vices. “His insights and 
experience ensure our fu-
neral home and cemetery 
trust customers the best 
access, options and ser-
vice for their accounts.”
 In addition to being fi -
nancial leaders in the funeral service industry, the Trust’s 
in-house legal team focuses exclusively on funeral and 
cemetery trust customers and understands the impor-
tance of ensuring trust accounts are in compliance with 
all the various state statutes, rules and regulations.
 “Th e transformation and consolidation taking place in 
the funeral service industry is leading to greater chal-
lenges and opportunities for our customers,” said Hall. 
“I’m thrilled to join other experienced leaders in the fu-
neral home and cemetery industry at Live Oak Trust as 
we help our customers navigate these changes.” 
 Live Oak Bank was founded to provide small business 
loans to professionals across the country looking to start 
or expand their businesses. Live  Oak is an FDIC-insured 
national footprint bank and one of the largest originators 
of small business loans in the country. To learn more about 
Live Oak Bank, please visit www.liveoakbank.com/trust. 

http://www.nomispublications.com/blog.aspx
http://www.amrainstruments.com/
http://www.preproomdirect.com/
http://www.theprofessionalcarsociety.org/
mailto:Mike@aitadvantage.com
http://www.jcgperformancetracker.com/
mailto:info@johnsonconsulting.com
http://www.liveoakbank.com/trust.
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Cremation Systems announces a New Distributor for 
Pacifi c Northwest 

RICHMOND,IN— Starmark® Cremation Products  has an-
nounced the introduction of the Sonnet, Starmark’s fi rst 
oversize metal ceremonial rental casket. Th e Sonnet model 
is available in both half couch and full couch and is off ered 
with either crepe or velvet interior. Th e 18-gauge steel cas-
ket features a metallic automotive grade fi nish, a generous 
27” interior width, extra abdominal room and fully adjust-
able bed as well as replaceable head panels. Th e Sonnet’s head 
panel can also accommodate personalized, standard-size dec-
orative pop-in center panels, readily available industry-wide.
 “Following our introduction of the Cadence round corner 
metal ceremonial rental casket, a number of funeral directors 
expressed a desire for an oversize model,” said Gerald Davis, 
President of Starmark Cremation Products. “We challenged 
our design team to develop an oversize metal rental casket 
and the Sonnet is the end result of their creativity.”
 Th e Sonnet is manufactured to the same high-quality 
standards and attention to detail as every Starmark prod-
uct. Th e casket’s secure foot end door latches and spring 
dampened hinge system are designed for years of use. Th e 
patented adjustable bed system includes multiple rollers 
for convenient loading and unloading. Th e bed features 
ball bearings for endless smooth crank operation. Th e 
rental insert designed for the Sonnet includes a foot-end 

Starmark® Introduces Oversize Metal Ceremonial 
Rental Caskets

The Sonnet Desert Sand is available in both half 
couch and full couch and is offered with either 
crepe or velvet interior. The 18-gauge steel cas-
ket features a metallic automotive grade fi nish, a generous 27” 
interior width, extra abdominal room and fully adjustable bed as 
well as replaceable head panels. 

The Sonnet Blue Mist joins the growing line of 
metal and hardwood ceremonial rental caskets 
offered by Starmark. Funeral directors can offer 
families a fully merchandised line of ceremonial rental caskets.

comfort grip handle for ease of loading and unloading. 
Customers will also appreciate the exclusive head-end lid 
support system available only on the Sonnet.
 “Like our Cadence models, the Sonnet feature an auto-
motive paint that can be touched up or entirely repainted 
by an automotive repair shop if necessary,” stated Davis. 
“Nearly every part on the Sonnet can be easily and eco-
nomically replaced, repainted or repaired. All Starmark 
rental casket are built-to-last and we fully expect funeral 
homes to economically benefi t from dozens, if not hun-
dreds, of uses before replacement is necessary.”
 Th e Sonnet joins the growing line of metal and hard-
wood ceremonial rental caskets off ered by Starmark. Fu-
neral directors can off er families a fully merchandised line 
of ceremonial rental caskets, providing a tremendous val-
ue for the consumer and greatly enhanced profi tability 
for the funeral home.
 Starmark® Cremation Products, a division of Vandor 
Corporation, was founded in 2004 and manufacturers 
in its 200,000 square foot space in Richmond. Th e com-
pany manufactures cremation products sold directly to 
funeral homes and crematories nationwide and through 
a growing network of distributors. For more information, 
visit the website at www.starmarkcp.com.

 

4HEARSE.com

Chicago

1-800-443-2773
Twin Cities

1-844-219-9643

MUST
SELL

2009 Eagle Cadillac Ultimate Hearse

2013 Midwest Mercedes Sprinter Limo Bus

2011 Eagle Cadillac Coupe de Fleur Hearse

2010 Eagle Cadillac Ultimate Hearse

2010 Eagle Cadillac Elite Hearse

2006 Federal Lincoln Stratford Hearse

2008 Superior Cadillac Statesman Hearse

2009 S&S Cadillac Medalist Hearse

2010 Eagle Chrysler T&C Funeral Van

FAMILY OWNED AND OPERATED FOR OVER 20 YEARS!

New - Used - Leasing - Financing

Homesteaders’ Kraus Recognized by National 
Alliance of Life Companies; Kelly-Whitaker 
appointed to Board of Directors

SOUTH HOLLAND,IL— Cremation 
Systems, a division of Armil CFS, Inc., 
is please d to announce their newest dis-
tributor, NW Industrial Mechanics, 
Inc., for the Pacifi c Northwest. 
 NWIM’s experience in serv-
ing a wide range of industries for 
more than 20 years will bring Pacif-

ic Northwest customers the highest 
quality services in supplying and in-
stalling the CFS 2300 cremation re-
tort, along with combustion, control 
and refractory services for your cre-
matory. 
 All NWIM mechanics are individ-
ually licensed to work on boilers, 

burners, fuel systems, controls, and 
now your cremation equipment. In 
addition to new equipment installa-
tion, NWIM off ers complete local 
crematory repairs, combustion and 
control, and refractory relines.
 For more information, visit www.
nwim.us or www.cremsys.com.

WEST DES MOINES,IA—
Tracy Kelly-Whitaker, Di-
rector of Compliance and 
Government Relations at 
Homesteaders Life Com-
pany, has been appointed 
to the board of directors of 
the National Alliance of Life 
Companies (NALC). Kelly-
Whitaker was unanimously 
elected last week at the or-
ganization’s spring meeting.
 “I am thrilled to join this 
exemplary board of life 
and health insurance pro-
fessionals,” stated Kelly-
Whitaker, who is also the 
co-chair of the Small Poli-
cy/Specialty Markets com-
mittee for NALC. “I look 
forward to continuing the 
tradition of past Home-
steaders representatives and 
working to make sure small 
to mid-size companies have 
a voice on important issues 
in the regulatory arena.”
 Kelly-Whitaker is also look-
ing forward to continuing re-

lationships with individuals 
from other companies and 
breaking down the competi-
tive barriers to work on issues 
that aff ect everyone.
 Homesteaders VP-Com-
pliance Gerry Kraus was 
also recently honored by 
NALC for more than three 
decades of service to the in-
surance industry. NALC 
Executive Director Jim 
Hodges recognized Kraus 
during the organization’s 
annual conference.
 “Gerry’s leadership on in-
surance issues is second-to-
none,” Hodges affi  rmed, 
citing Kraus’s tireless advo-
cacy on behalf of small life 
and health insurers. “He 
is a true professional with 
a strong commitment to 
good customer service and 
service to the community.” 
 Kraus has been actively in-
volved in NALC for the past 
25 years, including more 
than 15 years of service as 

a member of the NALC 
Board of Directors and 
terms as Secretary, Treasur-
er, Vice President and Presi-
dent. Th roughout his tenure, 
Kraus off ered frequent testi-
mony at legislative and reg-
ulatory hearings across the 
country, spearheading many 
of the NALC’s eff orts to bet-
ter monitor and advocate on 
behalf of its members.
 “I believe very strong-
ly in the NALC mission 
and its eff orts to repre-
sent the interests of small 
and mid-sized life and 
health insurers and their 
policy owners,” Kraus ex-
plained. “It’s been a privi-
lege to serve th e organiza-
tion and a true honor to see 
our eff orts eff ect signifi cant 
change on many key pieces 
of model legislation.”
 Kraus joined Homestead-
ers in 1982 and has since 
worked in several core ar-
eas of the company, includ-

ing accounting, marketing, 
compliance and government 
relations. He is expected to 
retire later this year.
 Homesteaders remains an 
infl uential member of NALC 
with the recent election to 
the board of Director-Com-
pliance and Government Re-
lations Tracy Kelly-Whitaker. 
Her three-year term will con-
tinue through 2020.
 Th e NALC is a life and 
health insurance trade 
group with more than 50 
insurance company mem-
bers and associates. Visit 
nalc.net to learn more.
 Homesteaders Life Com-
pany, a 110-year-old mu-
tual company, is a national 
leader providing life insur-
ance products and servic-
es to promote and support 
the funding of advance fu-
neral planning and end-of-
life expenses. Visit www.
homesteaderslife.com to 
learn more.

http://www.4hearse.com/
http://www.starmarkcp.com/
http://nwim.us/
http://www.cremsys.com/
http://nalc.net/
http://homesteaderslife.com/
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 MODERNIZE
Y O U R  E X I S T I N G  C O A C H

When it comes to your funeral fl eet, clients of the deceased expect new 
vehicles to be a part of their memorializing time. As you know, most of 
your coaches have very low mileage, along with a pristine interior. The only 
giveaway to its age is the older model/body style of the exterior.

Wolf Limo Conversions understands this, and provides you with a beautifully 
enhanced - Modernized Exterior Body Conversion. Simply put, we use your 
existing funeral coach, then apply our exclusive exterior conversion 
process with precision artistry. Once completed, your older transport will 
then sparkle as a late-model gem!

COST EFFECTIVE (74% SAVINGS) EXTERIOR BODY CONVERSIONS

After

Before
•

•

SALES: 800.921.1004 
SUPPORT: 314.484.3612
 EMAIL: WSLIMO@AOL.COM 
WEBSITE: WOLFLIMO.COM 

Before
••

Wolf Limo
C O N V E R S I O N S

VI GNGS) EXTEERIOR B
S) EXTE

Before

After

•
•

CALL FOR SPECIALS ON THE XTS CONVERSION

Messenger launches New Version of 
Personalization and Printing Software 

Mark Kaul

ucts. Th e new software utilizes the latest 
HTML5 web platform technology to opti-
mize user experience including compatibil-
ity with popular web browsers. Other im-
provements include enhanced navigation 
through the new Fast Track™ feature, im-
proved speed for generating printable fi les 
and responsive design for ease of usability. 
 “Since the launch of the original Make It! 
Personal program, we have been listening to 
user feedback and version 2 provided us the 
means to deliver a response to all the great 

AUBURN,IN— Messenger
has released a new version 
of their Make It! Personal
software. Make It! Person-
al is a cloud-based appli-
cation for personalization 
and printing memorial sta-
tionery and keepsake prod-

feedback we’ve received” 
states Barrie Fleetwood, 
Messenger’s e-Commerce 
Manager. “Th is program is 
free and provides an easy, 
convenient tool for funeral 
homes to create great look-
ing personalized products 
in-house.”

Mark Kaul joins the 
Messenger Sales Team
 Messenger has appointed 
a new sales consultant in 
Eastern Michigan. Mark 
Kaul has over twenty-fi ve 
years of experience as a licensed funeral di-
rector and comes from a family that has 
served the funeral profession for three gen-
erations. Inspired by his father’s passion for 
his profession, Mark knew at a young age 
he wanted to help people in their time of 
crisis. He is a 1992 Mortuary Science grad-
uate of Wayne State University in Detroit, 

MI. “My commitment to helping fami-
lies has never wavered since I graduated 
college and I am excited that my role at 
Messenger will allow me to do that in 
new ways,” stated Kaul.
 Kaul recently completed comprehen-
sive training at Messenger, attended the 
Michigan Funeral Directors Association
convention and has since begun serv-
 ing clients in the Eastern parts of Michi-
gan. “We are delighted to have Mark on 
our team. His experience, professional-

ism and commitment to 
making a diff erence com-
plements our mission to be 
best in class in all we do,” 
stated Bob Hoaglund, 
Vice President of Sales and 
Marketing at Messenger. 
 Messenger, headquar-
tered in Auburn, IN, has 
been in business since 
1913 and has transformed 
funeral registries and sta-
tionery. Today, Messenger 
leads with the best digital 
registry on the market and 
the most extensive line of 

funeral stationery available today. Mes-
senger invests in consumer research each 
year and is dedicated to helping funer-
al professionals stay relevant in an ev-
er-changing marketplace. Our ultimate 
goal has been and always will be to make 
a diff erence to grieving families through 
the products and services we provide.

I N V I TAT I O N S  I N V I TAT I O N S  •  YA R D  S I G N S   YA R D  S I G N S  •  P O S T E R S  P O S T E R S 

S TA M P E R S  S TA M P E R S  •  S E AT I N G  C H A R T S   S E AT I N G  C H A R T S  •  T I C K E T S T I C K E T S

B U S I N E S S  C A R D S  A N D  F O R M S  B U S I N E S S  C A R D S  A N D  F O R M S  •  •  L A B E L SL A B E L S

P R O M OT I O N A L  I T E M S  P R O M OT I O N A L  I T E M S  •  A C C E S S O R I E S A C C E S S O R I E S

8570 Foxwood Court
Youngstown, Ohio 44514 
800-321-7479
info@boardmanprinting.com
www.boardmanprinting.com

Now offering a Personalized Memorial Line
CUSTOM GREETING CARDS CUSTOM GREETING CARDS •  FUNERAL PROGRAMS  FUNERAL PROGRAMS •  •  MEMORIAL INVITATIONS MEMORIAL INVITATIONS •  T-SHIRTS T-SHIRTS

WINDOW DECALS WINDOW DECALS •  MAGNETS  MAGNETS •  PRAYER CARDS  PRAYER CARDS •  CANVA S PRINTS  CANVA S PRINTS •  •  FULL COLOR BANNERSFULL COLOR BANNERS

Members of the Funeral Industry Save 10% Every Day!Members of the Funeral Industry Save 10% Every Day!
Call today for your FREE Sample Kit

http://www.wolflimo.com/
http://www.facebook.com/pages/Youngstown-OH/Boardman-Printing/126626461940
mailto:info@boardmanprinting.com
http://www.boardmanprinting.com/
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Phone: 877-770-TIES (8437)
Fax: 276-466-3474

E-mail: customerservice@tiesforyou.com

www. tiesforyou.com

STYLISH MATCHING TIES
FOR PROFESSIONALS

Any Size Group or Organization

2004 Federal Cadillac Hearse #0558, Excellent Looking 2009 Federal Cadillac Hearse, Cool Mist

Maybe a 
new 

sales tactic 
for those 

old Hearses!

Your Authorized Dealer
INTELLIGENT BY DESIGN

2000 S&S Cadillac Limousine #0387

Located in 

Fremont, NE. USA

Call today for a 
Price Quote and 
Mileage on our 
huge selection 

of cars. 

(800) 776-9444 
tracy@fl eetprocars.com

Th ese Vehicles are ready for you to drive home today!

You can also 

check us out 

on the Web 

or Facebook

Proudly Serving the

Funeral Industry 

Since 1985

751 N. Lincoln Ave.
Fremont, NE 68025

FLEET SYSTEMS
IS SHREDDING 

THE 
COMPETITION

IN JUNE!

 

COLD SPRING, MN—
Coldspring has an-
nounced the promotion 
of Greg Flint to Presi-
dent and Chief Operations 
Offi  cer, eff ective June 5, 
2017. Flint is formerly the 
company’s Vice President 
of Operations and Strate-
gy and is a lifelong Cold-
spring employee with more 
than 34 years of service. 
 During his 16-year ten-
ure on the Coldspring ex-
ecutive team, Flint worked 
closely under the leader-
ship of current President 
and Chief Operations Offi  -
cer, John Mattke. Flint will 
continue carrying out the 
Coldspring vision of work-
ing to understand and then 
deliver on what custom-
ers and markets value. Lis-
tening to customers’ needs 
and then utilizing change 
management to improve 
Coldspring’s LEAN man-
agement system are Flint’s 
areas of special expertise. 
His deep knowledge and 
understanding of the busi-
ness, connections with the 
employees and members 
of the stone industry, along 
with his strategic back-
ground and focus, position 
him well for leading the en-
tire Coldspring organiza-
tion going forward.  
 “As a second-generation 
employee, it is an honor to 
be given the opportunity 
to lead Coldspring, an or-
ganization I’m proud to be 
a part of,” says Flint. “It’s 
especially humbling since 
Coldspring continues to 
play a leading and signifi -
cant role in the industry 
and markets we serve. I 
look forward to building 
on our current successes 
in the marketplace, driving 
continuous improvement 
and ensuring Coldspring 
thrives for another 100 
years by serving the unique 
needs of our customers.
 “As President and Chief 
Operations Offi  cer, my 
primary goal is the contin-
uous improvement of de-
livering value for our cus-
tomers by capitalizing on 
our vast capabilities and 
resources, including the 
great people who are part 
of the Coldspring fami-
ly. With a strong team in 
place, we’re well positioned 
to write the next chapter in 
the Coldspring story.” 
 John Mattke will move 
to Marble Falls, Tex-
as, where he will provide 
guidance as President of 

the new Coldspring sub-
sidiary, Stone Panels In-
ternational, LLC, during 
the next phase of its tran-
sition. Stone Panels Inter-
national is the Texas-based 
producer of the universally 
recognized StoneLite® so-
lution for interior and ex-
terior building cladding. 
 Mattke joined Coldspring 
in 1994 and has held vari-
ous management positions 
before being named Presi-
dent and Chief Operating 
Offi  cer in 2004. Th rough-
out his career, Mattke has 
been instrumental in de-
veloping and implement-
ing strategic changes and 
improvements through-
out Coldspring, including 
the relocation and devel-
opment of the company’s 
state-of-the-art foundry 
in 1998. He directed the 
strategic relocation and 
consolidation of all Cold 
Spring, MN, operations 
and corporate offi  ces into 
one location at the compa-
ny’s new LEED-gold certi-
fi ed headquarters in 2007. 
 Based on market input, 
Mattke led the strategic re-
branding of the company 
in 2013, bringing all di-
visions and brands under 
the single masterbrand of 
Coldspring from the for-
mer Cold Spring Granite, 
to better refl ect the com-
pany’s broad product of-
ferings, which far exceed 
granite. Under the Cold-
spring masterbrand, the 
company has created effi  -
ciencies for better serving 
customers while providing 
broader market acceptance 
and understanding of the 
vast resources available to 
customers. 
 As a past board member 
of the Natural Stone Coun-
cil, Mattke played an instru-
mental role in the stone in-
dustry’s recent adoption of 
a sustainability standard 
for stone, known as ANSI/
NSC 373 Sustainable Pro-
duction of Natural Dimen-
sion Stone. ANSI/NSC 373 
was a signifi cant accom-
plishment for the stone in-
dustry, as the rigorous and 
voluntary standard estab-
lishes criteria to determine 
the degree to which natural 
dimension stone is extract-
ed and manufactured sus-
tainably. Bringing this focus 
on environmental steward-
ship close to home, Mattke 
led Coldspring to achieve 
ANSI/NSC 373 certifi ca-
tion in 2016.  

New CD Peaceful Rest 
offers 33 Instrumental 
Hymns 

Flint Named President and COO of Coldspring® as 
Mattke becomes President of Stone Panels 

Greg Flint John Mattke

 Mattke will provide on-
going guidance and sup-
port to Greg Flint, incom-
ing President and Chief 
Operations Offi  cer of 
Coldspring, and the Cold-
spring executive team as 
he assumes a new role as 
a member of the Cold-
spring board of direc-
tors. Flint and Mattke will 
work closely in the coming 
months to ensure a smooth 
transition.
 “I look forward to ensur-
ing a smooth transition and 
continuing my service to 
Coldspring in my new role 
as President of Stone Panels 
International,” says Mattke. 
“Th e building communi-
ty has come to rely on the 
Coldspring brand for a su-
perior natural stone prod-
uct, delivered on time and 
with exact precision, ser-
vice and support. Although 
SPI will operate with au-
tonomy, these same Cold-
spring values will guide us 
as we serve StoneLite® cus-
tomers with responsiveness 
and fl exibility across the 
globe.  As a private, fam-
ily-owned company since 
1898, Coldspring under-
stands the value of relation-
ships and long-term dedi-
cation to customers. We 

eagerly anticipate bringing 
this market focused per-
spective, coupled with or-
ganic growth over time, 
to enhance the success of 
Stone Panels International.”

Tim Freidel will as-
sume the role of Executive 
Vice President, respon-
sible for sales, marketing 
and business development 
for Stone Panels Interna-
tional (SPI).  Beyond his 
more than eight years of 
experience at Stone Pan-
els Inc., prior to the acqui-
sition, Friedel brings 30 
years of leadership experi-
ence at various building- 
and manufacturing-relat-
ed companies throughout 
North America. 
 “I’m excited about the 
new opportunity in the 
marketplace for Stone Pan-
els International and am 
proud that we were able 
to bring existing employ-
ees along on this move to 
ensure key knowledge and 
expertise throughout the 
transition,” says Friedel. 
 To learn more about 
Coldspring, visit 
www.coldspringusa.com. 
For more informa-
tion about Stone Pan-
els International , visit 
www.stonepanels.com.

https://youtu.be/obwfVGN0SZUhhhhththththhhhhttthtththhhthtth tttttptttptppppppppptppppptttptptttttpttppptttppss:s:s:s:s:s:ssss://////////////// yyyoyoyooooyoyy ututtutttutttttuutuuuuuuuuuu.uuuu.u.uuuuuuuu.uuuuuuuuuuu.uuuuuuuuuuuuuuuuuuuuuuuuuuuuuuuuuuuu.uuuu.uuuuuuuuuuu.uuu...uu.uuuuu...uu..uuuuuuu..uu.uuuuu. ZZZZZZZUZUUUZUUZZUUUU

Watch the Video!Watch the Video!
FHCNews OnlineFHCNews Online

www.nomispublications.comwww.nomispublications.com

ALTOONA,PA— Sammy Lee Lykens has introduced 
Peaceful Rest, an instrumental collection of 33 all-
time favorite hymns. Th is double CD off ers sooth-
ing sounds ideal  for background music during funeral 
viewings or services.  Among the hymns is Amazing 
Grace, Th e Old Rugged Cross, and How Great Th ou 
Art. For a sample go to YouTube and search Sammy 
Lee Lykens: In Th e Presence Of Jehovah. For more in-
formation email samnchatter@gmail.com.

Like Us On Facebook!

http://www.facebook.com/Nomis.Publications/
http://www.fleetprocars.com/
mailto:customerservice@tiesforyou.com
http://www.tiesforyou.com/
mailto:tracy@fleetprocars.com
http://www.coldspringusa.com/
http://www.stonepanels.com/
https://youtu.be/obwfVGN0SZU
http://www.nomispublications.com/
mailto:samnchatter@gmail.com
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Free Dan
IMSA members get a free hour of consultation with 
funeral marketing guru Dan Katz of LA ads, plus other 
acclaimed industry experts in business, social media 
and law. All this and much more for just $175 annual 
membership. Join, unite and thrive.

Empowering Cemetery &
Funeral Service Suppliers

www.IMSA-Online.com

 

home makes the sale and sets the price. We ship only to 
funeral homes,” says Jim.
 At www.toledowoodcrafters.com funeral homes can 
show families the many diff erent urn shapes, sizes and 
artwork to aid them in designing the urn that best repre-
sents their loved one.
 Funeral homes can see the products available as well as 
wholesale pricing at www.toledowoodcraftersdealers.com. 
 “We off er excellent quality work at very competitive pric-
es. All of our urns are crafted right here in Toledo, Ohio 
and of fi ne solid wood from right here in the United States. 
We build from the plain board, to the custom designed 
and fi nished urn. Families feel honored to help create this 
fi nal tribute to their loved one,” concluded Jim.

Toledo Woodcrafters 
offers Personal Service 
for Custom Urns

Continued fr om Page B1

UPD Urns Adds Third Fulfi llment Location 
in Austin, Texas 

Funeral Director Todd 
Schrag Wins May Sich 
Casket Giveaway

Todd Schrag

McKenzie Sangria Casket

pressed with Sirius Chan, CEO of Sich Casket. Mr. 
Schrag was intrigued by Mr. Chan’s idea to transition 
his family’s furniture company into a casket manufac-
turer. “It’s clear to me that they understand wood and 
wood manufacturing,” he said.
 He noted that he especially liked the video of the 
“transforming shipping container” booth at this year’s 
ICCFA Convention in Nashville. He then went on 
to visit the main Sich website (www.SichCasket.com) 
where he learned about the “Year of the Funeral Direc-
tor” casket giveaway, which he entered.
  To learn more about the monthly drawing and to enter, vis-
it www.SichCasket.com or www.RethinkYourCaskets.com/
YearFD. Participants need only enter one time to be regis-
tered for all the drawings throughout the balance of the year.

NORTHRIDGE,CA— Sich Caskets has announced the win-
ner of their second monthly “Year of the Funeral Director” 
casket giveaway, Todd Schrag. Mr. Schrag is a funeral di-
rector at Roper and Sons Funeral Home in Lincoln, NE.
 Mr. Schrag will be receiving the Sich “McKenzie Sangria
solid Paulowina hardwood casket with a Rosetan Crepe in-
terior, delivery provided by Lake Forest Casket, Lombard, 
IL, a Sich Casket distributor.
 “I was really surprised,” 
said Mr. Schrag after learn-
ing he had won. “When I 
told my co-workers at the 
funeral home about it, no-
body believed me at fi rst. 
It was funny to learn that 
I’m the second ‘Todd’ in 
a row to win!” He follows 
last month’s winner Todd 
Howell of Woodfi n Fu-
neral Chapels in Murfrees-
boro and Smyrna, TN.
 Mr. Schrag came across 
Sich Casket’s YouTube 
channel and was im-

MANASSAS,VA— Ty-
ler Fraser, CEO of UPD 
Urns, has announced a new 
fulfi llment location in Aus-
tin, Texas. Th is location is 
the third location for UPD 
Urns and will be covering 
the central U.S. for most of 
UPD Urns’ line.
 Tyler said, “Th is new loca-
tion is pivotal to our com-
mitment to super-fast and 
free shipping to funeral 
homes. Multiple warehous-
es add a level of complex-
ity that we are committed 
to manage. Th ere’s nothing 
more important to us than 
getting the urn to the fam-
ily on time.”

forecasting and inventory 
tracking.
 Casey Duran, Account 
Manager at UPD Urns 
Manassas said, “We are 
very excited about the ad-
ditional fulfi llment location 
allowing us to provide fast-
er shipping to our funeral 
homes. Th is will also en-
hance customer service and 
effi  ciency.”
 Tyler Fraser concluded, 
“Th is is just the start, we’re 
going to continue to bring 
down the time for shipping 
to our customers.”
 UPD Urns off ers crema-
tion urns, jewelry and me-
morials to funeral homes and 

 Currently over 200 urns 
are warehoused and ready 
to ship, with over 2000 slat-
ed to arrive in the next 30 
days. Same day shipment is 
guaranteed on items avail-
able in Austin that are or-
dered before 11am CST.
 Th e new warehouse is the 
second unveiled so far this 
year; the fi rst being Manas-
sas, Virginia. UPD Urns 
now off ers fulfi llment in 
three locations: Visalia, CA, 
Austin, TX and Manassas, 
VA.
 UPD Urns is also mi-
grating to a new inventory 
management system, which 
will allow for advanced 

cemeteries worldwide. UPD 
Urns was founded 16 years 
ago, and greatly values integ-
rity and service to their cus-
tomers. Alongside off ering 
bestselling urns, UPD Urns 
focuses on having a unique 
collection to cater to the ev-
er-changing needs of crema-
tion. UPD Urns is headquar-
tered in greater Arlington 
and Washington, DC area, 
where CEO Tyler Fraser 
plays an active role in com-
munity  and business events.
 For more informa-
tion on UPD Urns, visit: 
http://updurns.com, email, 
or call Tyler Fraser at (703) 
348-7184.
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An Exclusive Event for Funeral Suppliers Seeking Customers, Distributors and Supply Partners 

2017 

CASKET AND FUNERAL SUPPLY ASSOCIATION OF AMERICA 

2017 FALL CONFERENCE & TRADE SHOW 
November 13-14, 2017 • JW Marriott Indianapolis 

 
 Six hours of conflict–free exhibit time  

 Intimate exhibit hall floor plan—space limited to 46 suppliers and distributors 
 Access to 250 prospective customer decision makers 

 Opportunities to exchange ideas with fellow industry business leaders 
 Monday night President’s Reception followed by dinner on your own  

 
Exhibitor and attendee registration NOW OPEN!   

Early-bird attendee rates expire October 13.   
Register at www.cfsaa.org. 

 

 

New Memorials Direct Announces New 
Personalized Charm Bangle

Los Angeles National Cemetery uses 
EZRoll Grass Paver

LOS ANGELES, CA— 
Spanning over 114 green 
acres, the Los Ange-
les National Cemetery 
is home to more than 
80,000 identical head-
stones of interred war vet-
erans. Dedicated in 1889 
and managed by the De-
partment of Veteran Af-
fairs (VA), the cemetery 
serves as the fi nal resting 
place of war veterans from 
the Civil War, the Span-
ish-American War, World 
War I & II, the Kore-
an War and several other 
American confl icts. 
 After withstanding the 
weight of 80,000 head-
stones and landscape 
equipment for several 
decades, the soil of the 
cemetery had gradually 
settled, causing the head-
stones to destabilize and 
sink at varied angles. In 
an attempt to restore the 
symmetry of the cem-
etery while remaining 
sensitive to its residents, 
Dial Engineering de-
sired the use of a product 
that was effective, mini-
mally invasive and blend-

ed naturally into the en-
vironment. 
 Dial Engineering found 
its solution with NDS, 
Inc.’s EZRoll Grass Pav-
er. Upon the fi rst instal-
lation, Dial Engineering 
was pleased with the out-
come and decided to com-
plete the project using the 
NDS product. Th e EZ 
Roll Grass Paver was cho-
sen because it was found 
to be signifi cantly stur-
dier, easier to install and 
made from a higher qual-
ity construction material 
compared to the competi-
tion. 
 Made from 100 percent 
recycled plastic, the EZ 
Roll Grass Paver is a sus-
tainable landscape stabili-
zation product that works 
by protecting the root 
zone to prevent soil com-
paction. Th e tool is de-
signed to withstand heavy 
vehicular traffi  c and goes 
beyond the needs of cem-
eteries dealing with the 
eff ects of ground desta-
bilization. With a com-
prehensive strength of 
57,890 psf, the NDS 

EZRoll Grass Paver is as 
strong as concrete and re-
quires up to 50 percent 
less maintenance than al-
ternative solutions. 
 NDS EZRoll Grass Pav-
ers allow healthy grass to 
thrive in areas that would 
traditionally have impervi-
ous hardscaping installed. 
Th ere are a variety of ap-
plications for the NDS 
EZRoll: Golf cart paths, 
service roads, jogging 
tracks, bike paths, resi-
dential driveways, park-
ing lots, overfl ow parking 
lots, roadways shoulders, 
emergency vehicle access 
roads, truck maintenance 
and equipment yards, 
construction entrance soil 
stabilization and cemetery 
headstone stabilization. In 
addition to these load ap-
plications, they are also an 
eff ective solution for ero-
sion control on slopes and 
in swales. NDS EZRoll 
grass pavers are less expen-
sive to maintain over time 
than traditional hardscap-
ing and are more aestheti-
cally pleasing. Learn more 
at www.ndspro.com. 

Terrybear introduces single and 
companion Modern Urns 

ST. PAUL,MN— Terrybear Urns & Me-
morials is pleased to announce its new 
Modern Urn featuring a single and dual-
capacity companion version.
 Th ese products are designed with beau-
tiful contrasting bamboo highlights and 
accommodate most standard return con-
tainers. Th e sliding panel at the top is de-
signed for easy insertion of containers. 
 Families can select from seven magnet-
ic panel options which include: Loving 

Couple, Dove, Butterfl ies, Mother and 
Child, Cardinals, Geometric Design, and 
a photo frame option. Th e magnetic pan-
el adds another level of personalization to 
the piece. Personalized engraving is avail-
able as well.
 Call Terrybear at 1-888-588-8767 to 
fi nd a distributor in your area, or visit 
www.Terrybear.com. 

GIG HARBOR,WA— New Memorials Direct is 
excited to release their new Personalized Charm 
Bangles. Th ese stunning, polished sterling sil-
ver bracelets feature a quality look and feel and 
endless versatility. Th e bracelet itself has a sleek, 
shiny surface and is easily adjustable to fi t any-
one. Th ey come with one or more personalized 
petite charms that accommodate fi ngerprint, 
photo and text engravings. One can choose mul-
tiple combinations of these charms, or even add 
on birthstones, making the set perfectly unique. 
Th e charms come in both ash holding and non-
ash holding options to provide families several 
ways to memorialize their loved one. 
 Th ese bangles have a simple, elegant design 
that can be worn alone or layered together 

with two or more of the bracelets for 
a stylish, tr ending look. Th eir classic 
style will compliment a wide variety 
of jewelry ensembles and outfi ts. Th e 
turn-around time is only 24 hours and 
satisfaction is guaranteed. For more in-
formation call 877-995-8767 or visit 
www.newmemorialsdirect.com.
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COLORADOCOLORADO

FLORIDAFLORIDA

first call & funeral director’s service

First Call & Funeral Director’s Service
1849 S. Acoma St. Denver, CO 80223

Phone: 303.777.0190
Fax: 720.570.0681 • E-mail: fi rstcallofco@gmail.com

• Largest transport service • Largest transport service 
in Coloradoin Colorado

• Compassionate, • Compassionate, 
professionally dressed staffprofessionally dressed staff

• Immediate response• Immediate response

• Transfer anywhere in the U.S.• Transfer anywhere in the U.S.

• Trade service only, • Trade service only, 
no public salesno public sales

• Cremation, embalming, • Cremation, embalming, 
DC/permit fi ling, storage DC/permit fi ling, storage 
and transferand transfer

• CANA certifi ed, fully • CANA certifi ed, fully 
bonded and insuredbonded and insured

One call for all 
your transport and 

trade needs.

Serving ONLY the Central Florida Area.

So you can tell your families, 
“Yes, I have a friend there!”

ROBERT BRYANT
A shipping service you can depend on.

877-SHIP2YOU
877-744-7296

24/7
Shipping or 

Cremation

Family Owned and Operated. 
A Robert Bryant Funeral and Cremation Chapel

321 E. Michigan Street, Orlando, FL 32806

toll free 

Orlando

SCARANO SHIPPING

• First-rate, on-site embalming procedures  
that ensure remains arrive from Florida 
in quality condition.

• The promise that you will never lose 
your rightful casket sale to a Florida 
funeral home.

• One guaranteed price without the risk of 
hidden charges, add-ons or extra fees.

1-800-423-5901

When you select Scarano Shipping 
you receive prompt, personal service 

without the risk.

Family owned and operated

- NO CASKET SALE -

Joseph A. Scarano
Owner

Anywhere 
in Florida!

24 hours a day, 7 days a week
Joe Scarano will answer your call 

personally!

DREW REMOVAL SERVICE
(703) 772-0730 • (301) 218-4329

CALL US WHEN YOUR IMAGE MATTERS...
SERVING WASHINGTON DC • MARYLAND • NORTHERN VIRGINIA

• Embalming •  Ship-Outs •  Removals
•  Refrigeration  •  Transport up to 400 Miles

NOT A PUBLIC FUNERAL HOME
TODD W. DREW, LICENSED DIRECTOR & EMBALMER

•  Dulles Airport  •  BWI Airport  •  Reagan Airport
•  Complete Shipping starting at $795.00

(Excludes Airfare and Permit Fees)

RATES: 1” ad $320   •   2” ad $490   •   3” ad $645   •   4” ad $745   •   5” ad $860

DIRECTORYDIRECTORYShipping
All Shipping Directory ads run for 12 months and are to be prepaid. Deadline is the 5th of the previous month. Ad rates are for camera ready copy.

Mail to: Funeral Home & Cemetery News, PO Box 5159, Youngstown, OH 44514  •  800-321-7479  •  Fax 800-321-9040  •  info@nomispublications.com

INTERNATIONALINTERNATIONAL INTERNATIONALINTERNATIONAL
Continued

E.C. Whitaker’s
FIRST CALL SERVICES

PROFESSIONAL MORTUARY TRANSFERS
EMBALMING • SHIPPING

301.322.4696
www.whitakersfirstcall.com

PROMPT & PROFESSIONAL STAFF • MODERN VEHICLES

SHIPPING DIRECTORY IS CONTINUED ON NEXT TWO PAGES SHIPPING DIRECTORY IS CONTINUED ON NEXT TWO PAGES 

DISTRICT OF COLUMBIADISTRICT OF COLUMBIA

Order Your Favorite Animal Today!Order Your Favorite Animal Today!

www.nomispublications.com www.nomispublications.com 
or 1-800-321-7479 or 1-800-321-7479 

With Perches & Associates,  
you can choose:
■ Personalized consultative services
■ Translation via phone or internet to help make 

arrangements with Hispanic clients
■ Business and market plan development 
■ Promotional ideas and materials

Call us today at to discuss how we can work together 
to make your business more profitable. 

915-373-7677
s.perches@grupoperches.com

Licensed funeral director in Texas, New Mexico and California

Want to Reach the Hispanic Market 
& Make Your Funeral Home More Profitable?

Salvador Perches, an internationally
recognized authority on Hispanic 
funeral marketing and an American 
Funeral Director of the Year recipient,
can help you to understand and 
expand your business to reach this
growing market.

Specializing in Ship-Outs to Mexico

PHOENIX
FUNERAL & CREMATION SERVICES

 602-441-1700 Fax 602-441-5415
 SHIP IN/SHIP OUT DIRECT CREMATION
 $995 $995

We Are Proud To  Be Family Owned & Operated
1327 E. McDowell Rd.   •   Phoenix, AZ 85006

SERVING ENTIRE PHOENIX AREA

ARIZONAARIZONA

http://www.internationalmortuaryshipping.com/
http://www.inmanshippingworldwide.com/
mailto:firstcallofco@gmail.com
mailto:info@nomispublications.com
http://www.whitakersfirstcall.com/
http://www.nomispublications.com/
mailto:s.perches@grupoperches.com
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KENTUCKYKENTUCKY DISTRICT OF COLUMBIADISTRICT OF COLUMBIA
Continued

DIRECTORYDIRECTORYShipping CONTINUED
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GREENSBORO - WINSTON SALEM - HIGH POINT - MOCKSVILLE

DIRECTOR SERVICES
SERVING NORTH CAROLINA & NEIGHBORING STATES

EMBALMING  •  REMOVALS  •  SHIPPING
TRANSPORT  •  CREMATION SERVICES

AFFORDABLE SERVICES

DS

SERVING
GREENSBORO - RALEIGH - CHARLOTTE

AIRPORTS

336-751-3111
336-655-9654 CELL

336-679-8871
336-751-1107 FAX

LET US BE YOUR CAROLINA CONNECTION
Providing Quality Service for the Funeral Director for over 30 Years

30
YEARS

NORTH CAROLINANORTH CAROLINA

PENNSYLVANIAPENNSYLVANIAMARYLANDMARYLAND

DREW REMOVAL SERVICE  (301) 218-4329
SERVING WASHINGTON DC • MARYLAND • NORTHERN VIRGINIA

SEE OUR AD IN DISTRICT OF COLUMBIA SOUTH CAROLINASOUTH CAROLINA

Local & Long Distance Transfers
Embalming • Shipping • Cremation

Removal & Embalming

Funeral home 610-370-1300
Mobile  484-269-6714

Over 25 years in Funeral Service

SERVING PENNSYLVANIA

All work done onsite by Mark J. Hummel, FD
 Carsonia Avenue, Reading, PA 

www.mark jhumme l fune r a lhome . com

SPROW
MORTUARY SERVICES

1-800-604-9576
24 Hour Service

PROFESSIONAL SERVICES 
FOR FUNERAL DIRECTORS

We are TSA Indirect Air Carriers 
(IAC) – booking domestic and 

international fl ights

Serving Pittsburgh and 
the Industry since 1963

Specializing in long distance 
ground and air transportation

Call Fenco for a quote to transport 
within a 500 mile radius of 

Pittsburgh, we will save you money!

Call Toll Free for long distance quotes

1-877-810-9177

Fenco Services, Inc.
Removals

~
Embalming

~
Transportation

~
Graveside Directing

( 8 4 3 )  7 6 2 - 4 3 3 0

Providing Excellent Service Since 1995

Serving London, Somerset, Lexington, Louisville,
Upper East TN and All of Eastern KY

• • •
Family Owned and Operated Company

• • •
Not affi liated with a funeral home. No casket, vault or service sales. 

• • •
Local and Long Distance Removal, Embalming & Transportation.

• • •
Death Certifi cate Preparation in Kentucky and Ohio Available. 

• • •
Cremation services available. 

• • •
Located Within Minutes of All Major Hospitals & Hospice

• • •
No Additional Charges for Holidays or Weekends. 

“CARING - QUALITY - PROFESSIONAL”

LOCAL: 859-536-3319 TOLL FREE: 855-491-3648

CENTRAL KENTUCKY 
FUNERAL TRADE SERVICES

SOUTHEASTERN KENTUCKY 
FUNERAL TRADE SERVICES

GENE & SHANNON GOODMAN, OWNERS

SHIPPING  DIRECTORY  IS  CONTINUED  ON  NEXT  PAGE SHIPPING   DIRECTORY   IS   CONTINUED   ON   NEXT   PAGE 

Did You Miss The Advertising DeadlineDid You Miss The Advertising Deadline
for The Funeral Home & Cemetery Directory?for The Funeral Home & Cemetery Directory?

SHIPPING DIRECTORY

Nomis Publications, Inc., PO Box 5159, Youngstown OH 44514
800.321.7479 •  Fax 800.321.9040

cindy@nomispublications.com •  www.nomispublications.com

FUNERAL HOME & CEMETERY 

NEWS
will get you EXPOSURE TODAY!!

  

http://www.protransportservice.com/
http://www.ma/
http://www.nomispublications.com/
mailto:cindy@nomispublications.com
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DIRECTORYDIRECTORYShipping CONTINUED

Mavis M. Mataranyika, General Manager
Tel/Fax 263-4-764309 / 250413

263-4-796329
Cell 263-772-220-979 / 0712-886-483

120 Herbert Chitepo Ave • PO Box 3250
HARARE ZIMBABWE AFRICA 

www.nyaradzofs.co.zw

AFRICAAFRICA

TOS Funerals
...harmonizing Life and Death

www.tosfunerals.com
Taiwo Ogunsola, Managing Director

24 Hour Tel: Gbagada +2341-8505666
 Ikeja +2341-2911501
 Alausa +2341-2955665

NIGERIA AFRICA

Privately Owned

T O  P L A C E  Y O U R  A D  H E R ET O  P L A C E  Y O U R  A D  H E R E
C A L L  1 - 8 0 0 - 3 2 1 - 7 4 7 9C A L L  1 - 8 0 0 - 3 2 1 - 7 4 7 9

TSA Certifi ed Cargo Screening Facilities at
Dallas/Ft. Worth (DFW/DAL)   -   Houston (IAH)

877.216.2708
www.trustgma.com

Global Mortuary Affairs, LLC
Shipping Domestic/International

Ser ving the State of Texas and Mexico

TEXASTEXAS

Brown
PROFESSIONAL SERVICES

Prompt - Professional - Reliable

R e m o v a l s  -  Tr a n s p o r t at i o n  -  S h i p p i n g

Emb a l m i n g  -  Fu n e r a l  D i r e c t i n g  -  Cr e m at i o n

Mobile 304-688-6208

Toll Free 888-253-0944

Fax 304-239-0928
Jeremy D. Brown

Funeral Director - Embalmer  - Owner

www.brownsvc.com

Charleston-Huntington-Beckley-Logan-Williamson-Madison-Danville

WEST VIRGINIAWEST VIRGINIA AFRICA AFRICA Continued

www.nomispublications.com

Featuring quick links to
Death Notices, Feature Articles, Monthly Columns, News Alerts,
National RSS Feeds, Online Classifi eds, Calendar of Events

ONLINE DIRECTORIES: FUNERAL HOMES – CEMETERIES
DAILY NEWSPAPERS – BUYER’S GUIDE

Visit our website

NEWS
FUNERAL HOME & CEMETERY

onlineonline

TENNESSEETENNESSEE

Serving Nashville and Middle Tennessee

Downtown - Convenient to Medical Examiner, 

all Major Hospitals and Vital Records

On-site Crematory

Trade Services - Shipping

210 McMillin Street

Nashville, TN 37203
(615) 256-1605
www.CallNFC.com

http://www.internationalmortuaryshipping.com/
http://www.hearsehub.com/
http://www.nomispublications.com/Event_Calendar.aspx
http://www.nomispublications.com/tributes.aspx
http://www.funeralbusinessforsale.com/
http://www.nyaradzofs.co.zw/
http://www.tosfunerals.com/
http://www.trustgma.com/
http://www.brownsvc.com/
http://www.nomispublications.com/
http://www.callnfc.com/
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Antique Cars/Equipment .................................................................................................. 1
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Miscellaneous ................................................................................................................ 10
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Wanted to Buy ............................................................................................................... 13

DEPARTMENT INDEX

Prices Subject to Change without notice.
No Refunds.

PLEASE NOTE:
We do not take responsibility for our 
boxholders. We hope they will re-
spond promptly in a responsible man-
ner. PLEASE! DO NOT ask us to contact 
Boxholders. Contact can only be made 
in writing. NO information will be giv-
en regarding boxholders.

Th e Funeral Home & Cemetery News does not 
guarantee that the items, positions or services 

advertised are still available, or that the person 
inquiring about the ad will obtain a response.

DEADLINE IS THE 5th OF 
THE PREVIOUS MONTH

To place an ad 
or to view ads 

prior to publication 
in the 

Funeral Home & 
Cemetery News, 

visit our website at 
www.nomispublications.com

GET A JUMP ON YOUR 
CLASSIFIED ADVERTISING

FUNERAL HOME & CEMETERY NEWS

1 Issue .......(up to 50 words)  ....... $ 55.00
 Add Photo ............................ $  35.00

3 Issues ......(up to 50 words)  ....... $140.00
 Add Photo ............................ $  65.00

ADDITIONAL COSTS
PER ISSUE

Additional Words ....................... $  .30
Box Reply Number ................... $ 10.00
Boxed Border .............................. $ 5.00
Color Background ...................... $10.00

(Color Background Includes Boxed Border)

All ads appear online at 
www.nomispublications.com

       Mail to: 

PO Box 5159, Youngstown, Ohio 44514

Fax to: 1-800-321-9040
Call: 1-800-321-7479

E-Mail: info@nomispublications.com

Order online at: 
www.nomispublications.com

Rates

New! 

Funeral Business

Real Estate Website 

Buy/Sell Nationwide!

One Stop 

Shopping for 

New & Used 

Professional 

Vehicles!

Cool-Pak Morgue Coolers
www.daeco.net
813-264-2273 2MJJ

CREMATION EQUIPMENT 
FOR SALE: New cremation 
equipment, processors, power 
casket lift tables, parts and 
service. Pre-owned crema-
tion equipment when avail-
able. Phone: (407)620-2897. 
Email  terry@universal
cremationequipment.com. 2JJA

2CJ

 FUNERAL SUPPLY STORE                                                                                                   
SAVE 20% ON 

FERNO & JUNKIN 
FINANCING FOR ALL YOUR 

FUNERAL EQUIPMENT
• FERNO MINI MAX SAVE 20%
• FERNO MAX SAVE 20%
• FERNO 24 COT SAVE 20%
• JUNKIN MC-100A COT 

SAVE 20%
• JUNKIN MC-100A-HD HEAVY 

DUTY COT SAVE 20%
• CHURCH TRUCKS FROM 

$495.00
• CASKET FACIAL LAMP 

$184.00
• CASKET SPRAY FLORAL 

RACK $284.00
• BONELLA & CROMO 

PRAYER CARDS SAVE 30%
Phone (800) 392-2936

www.funeralsupplystore.com

Clothing business with es-
tablished runs in Kentucky 
and Tennessee. Call on 
Funeral Homes selling suits, 
blazers, shirts, ties. 30 year 
business. Can be worked 
full or part time. Can expand 
anywhere. Includes truck and 
inventory. Contact: Bobby 
Sloan, Richmond, KY, (859) 
544-9317, bjlsloan@twc.
com. 3J

Business Opportunities 3

Business Equipment 2

Like Us On Like Us On 
Facebook!Facebook!

 “Specialists in Funeral Coach
Conversion Work”

Hearses - Limousines - Conversion Coaches

Call Joe or Tony Molina
1-800-506-1983

(314) 781-1500  - St. Louis, MO

2010 Superior Cadillac Statesman Coach, black/black vinyl top, only 32k miles, Elegant!
2008 Superior Cad Statesman Coach, dk blue, oval windows,Sharp! Like New!

2004 Eureka Cadillac Onyx Coach, black, Elegant!
2003 Superior Cadillac Statesman, black, Very Clean!

2001 Superior Cad Sovereign, Comm Glass, dk blue, only 37k miles! Gorgeous!
2001 Cadillac Federal Heritage Coach. silver w/black top.

2000 Superior Cadillac Coach, dk blue, Sharp.
1999 Cadillac Federal Heritage, black, Very Clean.

1996 Superior Chevrolet Chancellor Coach, black, Sharp!
1996 S&S Cadillac Coach, black, Runs Great.

Two – 1994 Superior Cadillac Statesman Landau, black.
1994 Superior Crown Sovereign, Comm Glass, black, Sharp! 

VIEW OUR INVENTORY AT www.royalcoachworks.com

Limousines
2011 Superior Cadillac, 47” 6-dr, silver.

2006 Superior Cadillac, 47” 6-dr, silver, $15,500 Same Style as 2011
2004 Eureka Cadillac, 47” 6-dr, black, Sharp!

2004 S&S Cadillac 47” 6-dr, triple black, Very Clean, Excellent Condition!
2003 Federal Lincoln, 65”, 6-dr, reversible center seat, black w/ black top

2001 Eureka Cadillac, 6-dr, black w/ black vinyl. Runs Great!
 1999 Superior Cadillac, 49” 6-dr, black w/black top.

1999 Lincoln 6-dr Limo, black w/black top. Sharp! Only 21,000 miles

Eureka Cadillac Coach w/oval window & 2 matching 6-dr Limos 
White with blue leather interior

This Elegant set has the same body style as the 2011This Elegant set has the same body style as the 2011
 and is larger than the newer XTS vehicles! and is larger than the newer XTS vehicles!

2006

Hearses

Special Deals!
CALL FOR

ROBERTPDURANT.COM

215-570-7839

“As always I am honored to serve you!”

ROBERT P. DURANT
 Your Funeral Coach & Limousine Dealer

New & Previously Used Funeral Coaches & Limousines!

* Plus applicable state tax & fees

(2) Superior Cadillac 24 hr Limo, 31,000 mls, $24,595

S&S Cadillac Limo, Black, 52,000 mls, $28,495 Victoria Florale , Black, $66,000

Cadillac Eagle Kingsley, Grey, 38,000 mls, $33,900  

20082008

20062006

Superior Hearse, Black, 37,000 mls, $74,500

Eagle Echelon, White, 30,000 mls, $59,995 

20082008

Superior Limo, $69,599, only $999/mo.*
*$4,000 down + tax and tags

20132013

Eagle Echelon 47” painted top limo, White, 20,000 mls, $64,990

20072007

20092009

SEE YOUR NEW 2016 XTS HEARSE DISPLAYED
Google Robert Durant Hearse and click on the YouTube Video

Robert Durant’s Stylin Hearse to view.

h  ps://www.youtube.com/watch?v=vE1cB0fejEw

“Let Us Continue To 
Pray For Peace In 

Our Communities”

20112011

20132013

Let Me Put Together

The Most Competitive Package

For Your New Fleet

of Funeral Cars 

2 Available2 Available

SpecialSpecial

Lincoln 100” White Limo, 30,000 mls, $25,795

20082008

2 Available2 Available

Monthly SpecialMonthly Special

http://www.robertpdurant.com/
http://www.facebook.com/Nomis.Publications/
http://www.funeralbusinessforsale.com/
http://www.hearsehub.com/
http://www.nomispublications.com/
http://www.nomispublications.com/
mailto:info@nomispublications.com
http://www.nomispublications.com/
http://www.daeco.net/
http://cremationequipment.com/
http://www.funeralsupplystore.com/
http://www.royalcoachworks.com/
http://www.youtube.com/watch?v=vE1cB0fejEw


Page B20 JULY 2017FUNERAL HOME & CEMETERY NEWS S ec ti on  B

 Antique Cars/Equipment     Business Equipment     Business Opportunities     Consultation Services     Funeral Business For Sale  

 Funeral Business Wanted     Hearses/Limousines     Help Wanted     Miscellaneous     Position Wanted     Wanted To Buy

It ’s i n t heIt ’s i n t he

C l a s s i f i ed sC l a s s i f i ed sC l a s s i f i ed sC l a s s i f i ed s

Looking to purchase your own business or recruit help?
Selling a funeral business, hearse, limousine or business equipment?

To place your ad in the Funeral Home & Cemetery News, complete the form below. Rates shown 
are for ads containing 50 words or less. For larger ads write, call or e-mail to receive quote. Deadline 
is the 5th of the previous month of publication. All ads will also appear in the Classifi eds Online, 
including E-mail or Website links if applicable. Online advertising will appear on our website at 
www.nomispublications.com within 5 working days from receipt of ad and payment. Sorry, no 
refunds are given for ads cancelled after appearing in the Online Classifi eds.

1 Issue $55.00  . . . . . . . . . . . . . . . . . . . . . . . . . . . . . ____________

Online Photo $20.00 . . . . . . . . . . . . . . . . . . . . . . . . . ____________

Online and In Print Photo $35.00 . . . . . . . . . . . . . . . ____________

Ad Border $5.00 . . . . . . . . . . . . . . . . . . . . . . . . . . . . ____________

Reply Number $10.00 . . . . . . . . . . . . . . . . . . . . . . . . ____________

Color Background (includes ad border) $10.00 . . . . . ____________

                                                                       TOTAL ____________  

Name ________________________________________________________

Address ______________________________________________________

City ______________________________St ____ Zip __________________

Phone _______________________________________________________

 M/C  Visa  AmEx  Discover  Check

Card # _____________________________________Exp. Date _________

CID (3 or 4 digit code) __________

Signature ____________________________________________________
Required on all orders

Return to: Nomis Publications, Inc., PO Box 5159, Youngstown OH 44514
800.321.7479 • Fax 800.321.9040 • www.nomispublications.com

Ad copy:

3 Issues $140.00 . . . . . . . . . . . . . . . . . . . . . . . . . . . . ____________

Online Photo $35.00 . . . . . . . . . . . . . . . . . . . . . . . . . ____________

Online and In Print Photo $65.00 . . . . . . . . . . . . . . . ____________

Ad Border $15.00 . . . . . . . . . . . . . . . . . . . . . . . . . . . ____________

Reply Number $30.00 . . . . . . . . . . . . . . . . . . . . . . . . ____________

Color Background (includes ad border) $30.00 . . . . . ____________

                                                                       TOTAL ____________

If photo option has been chosen, please attach a quality photo or e-mail jpg fi le, resolution 
72 dpi for online only or 300 dpi for online and in print to: cindy@nomispublications.com    
subject line: Classifi ed Ad Photo

It ’s i n t heIt ’s i n t he

Order online at www.nomispublicationss

Classified Categories:

Free Online Link(s) - Complete if Applicable

E-mail: _____________________________________________________

Website: ___________________________________________________

ORDER ONLINESAVE an additional 20%Enter Promo Code
NOMIS17

FUNERAL HOME & CEMETERY NEWS

P r e v i o u s l y  P u b l i s h e d  a s  t h e  Y B  N e w s  •  S t i l l  t h e  P l a c e  f o r  Yo u r  N e w s !

.com

http://www.nomispublications.com/FHCNClassified.aspx
http://www.nomispublications.com/
http://www.nomispublications.com/
mailto:cindy@nomispublications.com
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– COACHES –

2011 EAGLE KINGSLEY CADILLAC DTS
blue exterior/blue leather, urn enclave, purple strobes, Excellent Condition!

2011 EAGLE KINGSLEY LINCOLN TOWN CAR
black exterior/black leather, oval windows, chrome roof band, miles only in 

the teens! Beautiful car in Mint Condition!

2011 EAGLE KINGSLEY CADILLAC DTS
black exterior/blue leather, urn enclave, purple strobes, Mint Condition!

2005 S&S MASTERPIECE CADILLAC DEVILLE
black exterior/black leather, Commercial Glass! Last of the truly “big” cars, 

Well Maintained!

2007 EAGLE KINGSLEY CADILLAC DTS
black exterior/blue leather, strobe lights, Excellent Condition! 

1-800-438-9329 Visit our website
www.colonialcars.net

Family Owned & Operated
for Over 35 Years!

Colonial  Professional Cars Ltd

All pre-owned vehicles are garage kept, fully serviced and safety inspected. 
Flexible fi nancing and walk away leases available.

Order your 2017 Eagle fi rst call van or fi rst call suburban TODAY!!
CALL NOW! 1-800-438-9329

C-W COACH SALES   Since 1983
Hearses
2009 Lincoln Krystal, black/black top, $18,500, 49,000 miles
2006  Cadillac Eureka, silver/black top, $18,000, 143,000 miles
2002 Cadillac S&S Medalist, silver/silver top. $7,000, 72,000 miles
2001 Eagle Ultimate, black/black top, $7,900, 90,075 miles
2000 Cadillac S&S Medalist, black/black top, $5,500, 43,809 miles
1999 Cadillac Superior, white/white top, $2,775,  72,952 miles
1994 Cadillac Federal Heritage, blue/blue top, $2,175, 82,000 miles
1994 Cadillac Commercial Glass, silver/blue top, $3,500, 85,000 miles
Limos
2007 Cadillac Eureka, black/black top, $15,975, 30,433 miles
2006 Cadillac Eureka, black/black top, $13,000, 31,820 miles
2006 Lincoln LCW 120”, black/black top, $9,750, 210,000 miles
2005 Lincoln S&S, black/black top, $6,875, 46,000 miles
2002 Cadillac S&S, blue/blue top, $6,000, 26,045 miles
2002 Cadillac Superior, silver/black top, $5,675, 44,475 miles
1999 Cadillac S&S 65”, silver/silver top, $2,675, 20,423 miles
1998 Cadillac Superior, black/tan top, $1,875, 48,739 miles

513-821-0000 cwcoach.com

ADSClassified

If you are thinking of 
selling your funeral busi-
ness, we would like to 
talk to you. We have 
qualified buyers for 
small and medium sized 
funeral businesses and 
we also have financ-
ing available for buy-
ers. Please call Rogers 
and Associates, 406-450-
2675. 5BJAS

Funeral Home Business 
for Sale in Picturesque 
Portsmouth, New Hamp-
shire. Well established, fam-
ily owned and operated for 
generations, the J. Verne 
Wood Funeral Home, Inc 
– Buckminster Chapel is lo-
cated in the heart of historic 
and quaint Portsmouth, NH. 
This is an opportunity to own 
a piece of New Hampshire 
seacoast history dating back 
to the 19th Century. Unique-
ly New England, this beauti-
ful property boasts Victorian 
style and charm just minutes 
from the Portsmouth Traffi c 
Circle. The business includes 
two chapels, a parking lot, 
two owner/staff apartments, 
and a three car garage. 
Serious-minded Inquiries 
only may be directed to 
Attorney John P. McGee, 
Jr. at (603) 436-5360.  5JAS

Funeral Home for sale 
located in Western New 
York, south of Buffalo. Av-
eraging 140 calls per year. 
Owner wishes to retire and 
can help with fi nancing. Seri-
ous inquiries only. Reply to: 
funeralbusinessforsale@
gmail.com. 5JJA

Reasonably priced for the 
right person to keep our 
tradition. Beautiful land-
mark funeral home, 50-60 
calls, in small, park-like safe 
for kids town in Western PA,  
yet near  Pittsburgh. Turn-key 
operation, completely modern 
remodeled, with two living 
quarters and lighted parking 
lots. Large solid pre-needs.  
Fami lyfunera lhome1@
gmail.com. 5JJA

Albuquerque, NM - Well 
established completely 
turnkey mortuary service 
and funeral establishment 
with excellent reputation. 
Includes buildings, rolling 
stock, FFE and supplies. 
Exceptional opportunity 
for a funeral profession-
al wishing to get estab-
lished in a good-sized city. 
Owner can help with fi-
nancing. Emailed interest 
may be sent to craig@
directorschoiceofnm.
com 5CJJA

Northern New England 
based funeral home busi-
ness available for sale, 
along with the real es-
tate. The firm has been in 
operation for many years. 
The fi rm is situated in a very 
nice part of Northern New 
England. This business has 
an estimated $2.2MM in Pre-
paid/Prearranged Services. 
The business has revenues of 
approx. $450,000 with total 
owners discretionary cash 
fl ow of approx. $150,000, to 
a working owner. Real Estate 
is also included in the sale. 
Contact Carpenter Hawke 
& Co, 68 Commercial Wharf 
East, Boston, MA. Call 617-
742-7440, ext. 4 for Brace 
Carpenter. Email brace@
carpente rhawke . com. 
www.carpenterhawke.
com.  5JJA

Funeral Business For Sale 5

PLEASE NOTE: We do not 
take responsibility for our 
box holders. We hope they 
will respond promptly in a 
responsible manner. PLEASE! 
DO NOT ask us to contact 
box holders. Contact can 
only be made in writing. 
NO information wil l  be 
given regarding box holders.

ADVERTISING DEADLINE IS THE 
5th OF THE PREVIOUS MONTH

DON’T LET IT 
PASS YOU BY!

SUBSCRIPTIONSUBSCRIPTION
FUNERAL HOME & CEMETERY NEWS

Name _________________________________________________

Address  ______________________________________________

 ________________________________________________

City __________________________________________________

State ___________________  Zip__________________________

Phone  ________________________________________________

Signature  _____________________________________________

Return To:

PO Box 5159, Youngstown, OH 44514
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The Funeral Car Store

LARGEST SELECTION OF 
NEW AND PRE-OWNED 

FUNERAL VEHICLES
Flexible Financing is Available!

TIOIOOONN OOOOFFF 
OWOWOWWWOWNENNENEEN DD
ICLC ESESSS 1.800.785.2830

www.thefuneralcarstore.com

 

ADSClassified
Buy Direct from the 
Owner and Save! 

2003 Cadillac Superior Hearse 
in Good Condition, low miles 
(42,000). Silver with black 
vinyl roof, blue interior. New 
tires. Make an offer. Email 
familyfuneralhome1@gmail.
com. 8JJA

Two Hearses & One Limo
Matching pair Hearse and 
Limo, still in service, one own-
er, bought new in 2004. 2004 
Cadillac Eagle Hearse, black 
with blue interior and chrome 
band, 64,000 miles, $18,000 
o/b. 2004 Cadillac LCW 6-Door 
Limousine, black with blue inte-
rior, 50,000 miles, $9,000 o/b. 
2006 Eagle Kingsley Hearse, 
32,000 miles, black with black 
interior, $35,000 o/b. Please 
call or text Pete at (315) 243-
5873.  8JJA

Retiring – Need to Sell!

• 1938 LaSalle Carved Side
• 1941 Cadillac Carved Side
• 1958 Pontiac Tripower
 Combination Hearse
• 1964 Cadillac Flower Car
• 1949 Cadillac Imperial
 Limousine
Call for pricing (918) 671-
7309. 8CJ

Hearses/Limousines 8

Hearses/Limos is continued 
on Page B24

 

2011 Lincoln Superior2011 Lincoln Superior

$34,900$34,900

60 ENGINEERS LANE 
FARMINGDALE, NY 11735 

PHONE 888-726-6090 • FAX 516-349-0482

Visit specialtyhearse.com for Full Inventory

FAMILY OWNED AND OPERATED 
FOR THREE GENERATIONS

GOOD CREDIT  BAD CREDIT
FINANCING & LEASING

AVAILABLE
Trades Accepted 

Free DeliveryMAURIZIO "MO" MISILLI
E MAIL MAURIZIO SHASCO.COM

CELL 516 816 9065

2010 Lincoln Superior 65” Limo2010 Lincoln Superior 65” Limo

$29,900$29,900
2010 Lincoln Krystal 65” Limo2010 Lincoln Krystal 65” Limo

$37,900$37,900

2010 Cadillac Superior 65” Limo2010 Cadillac Superior 65” Limo

$29,900$29,900
2009 Cadillac Superior 65” Limo2009 Cadillac Superior 65” Limo

$22,900$22,900
2008 Cadillac Eagle Hearse2008 Cadillac Eagle Hearse

$36,900$36,900

2007 Cadillac Victoria2007 Cadillac Victoria

$34,900$34,900
2004 Cadillac Superior2004 Cadillac Superior

$12,900$12,900
2003 Cadillac Eureka 2003 Cadillac Eureka 

$11,900$11,900

on Page B24

http://www.specialtyhearse.com/
http://www.thefuneralcarstore.com/
http://maurizio?shasco.com/
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2011 Cadillac Eagle Ultimate, 
Black w/ Black Interior

2 in Stock!

2006 Cadillac Federal Heritage,
Blue w/,Blue Interior, ST# 17094

2011 Cadillac Eagle Ultimate, 
Silver w/ Black Int., 16,500 Miles 

2007 Cadillac S&S Presidential
Limousine, St# 17042

2001 Cadillac Eagle Ultimate, 
Black,  ST# 17093

2013 Lincoln Federal Stratford,
St# 17011

2008 Cadillac 

Superior Statesman
Silver w/Black Leather, 

St# 17097, 143,000 Miles

Ready to go Today!!
$19,500

2011 Lincoln Eagle Hearse,
Black / Black, St# 16103

“Since 1969” New & Pre-Owned Funeral Vehicles

2013 Lincoln S&S Majestic,
St# 16320

2011 Eagle Kingsley,
White w/Black Leather,

2 in Stock!

2007 Lincoln Eagle Ultimate, 
Manual Table ST# 17066

2016 Mercedes Sprinter 
Limousine, St# 17075

2016 Lincoln  120 5-Door, 
Black,  St# 16296

2017 Cadillac Armbruster 70”
Limousine, Black/Black Interior

2009 Cadillac S&S Six-Door,
Silver, St# 16105 

2011 Cadillac Eagle Echelon Limo,
Graphite w/Black 

“LOW MILEAGE”!

2011 Cadillac Federal Heritage,
White,  St# 16182

2012 Lincoln Eagle ICON,
Silver w/Black interior,

16,000 Miles

Visit the NEW AmericanCoachSales.comTODAY!

Authorized Dealer for the following Funeral Vehicle Manufacturers...

FEDERAL
COACH • LIMO K2  

MK K2

MK
COACH

P

Platinum 
Funeral

Coach

www.americancoachsales.com

888-321-6613 

YOU DESERVE THE BEST, and WE PROVIDE IT!

SPECIAL of the Month

2017 Cadillac Eagle Echelon,
Black w/Black Int, St# 17050

http://www.americancoachsales.com/
http://www.americancoachsales.com/
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ADSClassified

Two 2010 Superior Cadillac 
Hearses for sale, low mileage 
and good condition, original 
owner, black on black, 25K 
each, neg. 2011 Superior 
Hearse, black on black, 30K, 
neg. Two 2011 Limos for 
sale, 2008 10-passenger Lin-
coln, all good condition, neg. 
Call 631-499-6770 Michael 
Frank or Maureen. Email
Maureen47@aol.com. 8JJA

2008 Cadillac LCW 10 pas-
senger (including driver) 
5 door limousine for sale. 
78K miles. Normal wear and 
tear. New tires, battery and 
recent brakes. Only used on 
funerals. Well maintained. 
Air conditioner/heater work 
well. $16,000 OBO. Call 
Tim Vance for additional 
information or for ad-
ditional pictures at 630-
217-7976 or by email at 
vancelivery@gmail.com. 8J

www.hearselimo.com
CALL 678-313-4462 TEXT
Excellent Funeral Cars - 
Southern Cars - No Rust 
-  We help ship anywhere.

HEARSES:
• 2006 Lincoln - White w/

viewing window 63k mi. 
$16,900.

• 2001 Cadillac - Silver 65k 
mi. $8900.

• 2001 Lincoln - Silver 69k 
mi. $8900.

• 2014 Dodge Promaster 
Extended Van 2500HD 
69k mi. $19,900.

LIMOUSINES:
• 2014 Cadillac - XTS LIVERY 

- Black - high miles low 
price $9900.

• 2005 Lincoln - Blue 6 Pack, 
divider, 62k mi. $3900.

• 2004 Cadillac - Blue/White 
top, 39k mi. $8900.

• 2003 Cadillac - Dark Blue, 
38k mi. $5900.

• 2001 Cadillac - Dark Gray, 
33k mi. $6900. each (2 of 
them)

• 1998 Cadillac - Black, 50k 
mi. $2900.

8CJAS

Hearses/Limousines Cont’d 8

ONE STOP SHOPPING 
for new and used 

professional coaches 
and limousines

 

JULY PRE-OWNED SPECIALS:

http://www.heritagecoach.com/
http://www.hearsehub.com/
http://www.houstonhearse.com/
mailto:Maureen47@aol.com
mailto:vancelivery@gmail.com
http://www.hearselimo.com/
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www.myhearse.com
800-334-2697

Marietta/Atlanta, GA

Platinum 
Funeral Coach

P

COACH
MK

MK

K2
Vehicles

K2

S I N C E   1 9 6 9

GREAT VEHICLES, LOW MILES, NO SALT OR RUST!

2010 Superior Statesman,
Silver/Silver 16K Miles

2011 Superior
Statesman, 

Black/Black,
32K Miles

2009 
Eagle Echelon-L

Black/Black,
25K Miles

Blaine TX, OK. . . . . . . . . .214.519.1457

Bob     FL. . . . . . . . . . . . . .770.314.2835 

Gary LA, MS, MO, AR. . 901.326.2634

Mike TN, AL. . . . . . . . . .205.914.0278

Ric GA, NC, SC. . . . .  770.480.7434

Ruel GA, AL. . . . . . . . . 678.777.5888

GIVE US A CALL...

2009 Eagle Echelon,
White/White, Several In Stock!

Check Out www.myhearse.com for even more Inventory!

2006 Federal Hearse,
Black/Black 53K Miles

2011 Eagle Echelon,
Black/Black, 58K Miles

2009 Eagle Lincoln Ultimate,
Black/Black 33K Miles

2011 Eagle Six Door Limo 
with Raised Roof, Black/Black,

28k Miles

2011 Superior Six Door Limo,
White/White 20K Miles

2011 1/2  Eagle Echelon,

White/White, 15K Miles

2011 Superior 

Statesman,

With Oval Window,

Black/Black, 

20K Miles

2013 Eagle Echelon,
Silver/Silver, 20K Miles

2011 S&S Medalist
w/Oval Window,

Silver/Silver, 
30K Miles

http://www.myhearse.com/
http://www.myhearse.com/
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HEARSES: 2006 CADILLAC FEDERAL W/57,592 MILES, WHITE EXT • 2006 CADILLAC SUPERIOR W/55,723 MILES • 2000 CAD S&S 44,203 MILES, BLACK EXT
LIMOS: 2011 CADILLAC  S&S 47” W/44,798 MILES, BLACK EXT • 2008 CADILLAC S&S 47” W/45,962 MILES, BLACK EXT • 2004 CADILLAC S&S 47” W/29,326 MILES, BLACK EXT

FINANCING THROUGH TCF EQUIPMENT FINANCE – WE ARE ABLE TO STRUCTURE YOUR FINANCE TO SUIT YOUR NEEDS. 

WILL SHIP ANYWHERE IN THE COUNTRY – REASONABLE RATES.....WE ALSO SHIP OVERSEAS 
WORLD WIDE SUPPLIERS SINCE 1971 – LET US HELP YOU WITH YOUR LETTER OF CREDIT AND FREIGHT FORWARDING NEEDS
ONE STOP FOR EVERYTHING - SERVICE AND REPAIRS - RESTORATION AND CONVERSIONS IN HOUSE STATE OF THE ART BODY SHOP - LOANER UNITS

IF YOU ARE CONSIDERING LEASING:

NOT PICTURED

TALK TO US ABOUT LEASING A NEW
2017 COACH FOR  $995  PER MONTH

2017 CADILLAC PLATINUM COACH W/ 756 MILES
BLACK EXTERIOR WITH BLACK AND GRAY INTERIOR

2013 MKT LINCOLN EAGLE HEARSE W/ 33,000 MILES
SILVER EXTERIOR AND TITANIUM INTERIOR

2011 CADILLAC S&S MEDALIST COACH W/ 26,640 MILES
BLACK EXTERIOR AND BLUE REAR INTERIOR

2009 CADILLAC S&S MEDALIST COACH W/ 46,453 MILES
BLACK EXTERIOR AND BLUE INTERIOR

2017 MKT LINCOLN MK COACH
BLACK TOP, SILVER BODY WITH BLACK AND GRAY INTERIOR

2011 CADILLAC S&S MEDALIST W/ 16,420 MILES
WHITE BODY, BLACK TOP AND BLACK INTERIOR

2013 CADILLAC EAGLE COACH W/ 30,243 MILES
SILVER EXTERIOR WITH TITANIUM INTERIOR 

2008 CADILLAC S&S VICTORIA COACH W/ 23,000 MILES
BLACK EXTERIOR AND BLACK INTERIOR W/ A TABLE

2017 MERCEDES SPRINTER FUNERAL LIMO
13 PASSENGER PLUS 2

WHITE EXTERIOR AND BLACK INTERIOR 

2014 CADILLAC EAGLE COACH W/ 24,000 MILES
BLACK EXTERIOR AND TITANIUM INTERIOR

NO NEED TO LOOK ANYWHERE ELSE -
WE HAVE IT ALL!!

CALL FOR INFORMATION ON THE VEHICLES SHOWN AND FOR OUR COMPLETE LIST OF ADDITIONAL LOW MILEAGE UNITS

8 0 0 3 3 3 2 5 3 3SERVING THE FUNERAL 
INDUSTRY FOR 49 YEARS!!!

P.O. BOX 1132, UNIONTOWN, PA 15401 / 724 439 8800 / FAX: 724 439 6404

MEGA SAVINGS ON

USED VEHICLES

800 333 2533  www. conawaysales.com

A Moloney Entity

2017 CADILLAC XTS LEHMANN-PETERSON 55” 6-DOOR
WHITE EXTERIOR AND BLACK INTERIOR

2011 Cadillac Superior Hearse
black/black

Call for Price!

1-800-797-4142

2016 Cadillac Crown Superior
black/black

Call for Price!

HEARSE SPECIALS

2009 Lincoln S&S Flip Seat
black/black top/black leather interior, 43,000 miles

$33,900

2007 Lincoln Superior 6-Door Limousine
black top/black leather interior, 59,039 miles 

Great Price $15,900

2006 Cadillac S&S Raised Roof 6-Door 47”
black/black top/black leather interior, 59,000 miles

Great Price $17,900 

2002 Cadillac Federal 6-Door Limousine
black/black top, Super Clean, 33,000 miles

Great Price $5,900

LIMOUSINE SPECIALS

2010 Lincoln Superior, black/black

Special
of the
Month

Dave Stultz
Bob McDouguald

2010 Cadillac Superior, black/black

SUPER DEALS

$37,995 $37,995

2010 Mercedes Sprinter Bus
14 passenger, circular seating, triple black

$39,500

2012 MKT Superior
black/black top/ black interior

Only 7,300 miles
Call for Price!

2011 S&S 6-Door 
black/black top/black interior, Only 23,000 miles

 Great Price $39,900 

New Reduced 
Price!

ADSClassified
Ohio Master Funeral Direc-
tor. Funeral Home/Cemetery 
with Crematory on premises 
Operation and Sales Manager. 
Send resume to: 1077 Celes-
tial St. Ste. 5, Cincinnati, OH 
45202. 9JJA

Pennsylvania Licensed 
Funeral Director

 Rodriguez Funeral Home, 
Inc. of Philadelphia, a progres-
sive funeral home serving a 
very ethnically and religiously 
diverse community, is seek-
ing applicants for a full-time 
funeral director, who will be 
involved in all aspects of fu-
neral service.
 Must have excellent inter-
personal skills, communication 
skills, knowledge in computer, 
people skills and attention to 
details, excellent telephone 
etiquette, professional appear-
ance, good manners, and will-
ingness to work independently 
and as a team member.
 Competitive salary, sched-
uled evening, weekends and 
days off, paid vacations, health 
insurance and retirement plan.
 Qualifi ed applicants may 
email at milianr@ymail.
com their resume and pro-
fessional references or call 
215-537-8686 and ask for 
Milian E. Rodriguez. 9JJA

Independent Sales Reps 
wanted for multiple U.S. 
sales territories. The crema-
tion industry is expected to 
grow by 40% over the next 15 
years, which guarantees op-
portunities for growth. CMR 
is a progressive, family owned, 
cremation metal recycling com-
pany with 20+ years of Industry 
experience. We offer generous 
commissions, protected terri-
tories, competitive advantages, 
training, support and free sup-
plies. Contact: Ron Bowman, 
VP Sales  cmrcentralflori-
da@gmail.com. Visit www.
cremationmetalrecycling.
com. 9JAS

CENTRAL FLORIDA 
LICENSED FUNERAL 

DIRECTOR/EMBALMER
We are a family-owned funeral 
home in the Greater Orlando 
area with two locations. We 
are seeking applicants for 
a full time funeral director/
embalmer position. Applicant 
must possess a high degree 
of skill in funeral directing, 
arrangements, and embalm-
ing. Must have a professional 
appearance and be willing to 
provide superior service to 
our client families. Applicant 
must currently have Florida 
FE license and clean driving 
record. Must be willing to sub-
mit to random drug testing. 
Benefi ts and pay commensu-
rate with experience. Please 
respond in confidence to 
collisonfamilyfh@gmail.
com. 9J

Licensed Funeral Director 
wanted. Please send re-
sume and references to: 
Jewell-Rittman Family Fu-
neral Home, 3855 25th St., 
Columbus, Indiana 47203. 
Emai l  j ewel l r i t tman@
gmail.com. Website www.
jewellrittman.com. 9J

Sanderson-Ducharme Fu-
neral Home is seeking an 
experienced licensed Fu-
neral Director/Embalmer in 
Middlebury, VT.  Associates 
degree preferred and two 
years minimum of funeral di-
rector and embalming experi-
ence.  We offer a competitive 
salary, health insurance and 
paid time off.  Please email 
resume and references to: 
Dfh05735@yahoo.com 9J

PROFESSIONAL 
COLLECTION SERVICES, INC. 

PCS INC
Credit & Collection Service 

“Superior results with a 
personal touch”

PCS will service your collection 
needs and ultimately improve 
your bottom line. Representing 
Nassau Suffolk/Metropolitan/
OGR for over twenty years.
NO COLLECTION – NO FEE
Call Jim King at 631-265-
8600 or pcol lect ions@
optimum.net. 10MJJ

Miscellaneous 10

Help Wanted 9

To place Your 
Classifi ed 
Ad...

FUNERAL HOME & 
CEMETERY NEWS

Call 
1-800-321-7479 

or visit 
www.nomispublications.com

http://www.cremationmetalrecycling.com/
http://www.conawaysales.com/
mailto:da@gmail.com
http://gmail.com/
http://jewellrittman.com/
mailto:Dfh05735@yahoo.com
http://optimum.net/
http://www.nomispublications.com/
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2017 Pacifi
ca First Call Vehicle

All Black - Full Table - Full Vinyl Top W
ith Landau Bars

Flow
er Storage - Stow

 & Go Seating - Full Car W
arranties  

CALL TODAY!  PRICE TO LOW
 TO ADVERTISE!  #609

2014 Platinum
 Coach Cadillac  XTS 

All Black - Crow
n Band - B-Pillar Stainless - Rem

aining 
Balance Of Cadillac W

arranty - XM
 Radio - Urn Carrier

Lease for  $1,179.00 Plus TTL   #230

2013 Federal Coach Lincoln M
KT “STRATFO

RD
”

 All Black - Only 16,000 M
iles - Crow

n Band - AW
D - Back-

Up Cam
era - Navigation - Bum

per Protector Carpet
Lease for  $1,059.00 Plus TTL   #817

2009 Federal Coach Cadillac Lim
ousine Style

 All Black - Only 27,000 M
iles - Lim

ousine Style W
indow

One Ow
ner - In Like New

 Condition - Rare Car To Find
Lease for  $829.00 Plus TTL   #084

2011 Superior Coach Cadillac Six D
oor

 All Black w
/Black Leather - Extrem

ely Clean - One Ow
ner 

Just Traded In - Car Has 68,000 M
iles - 2 In Stock

Lease for  $595.00 Plus TTL   #396

2009 Superior Coach Cadillac Six D
oor

 All Black - Chrom
e W

heels - Only 43,000 M
iles - Car Is All 

Serviced And Ready To Go - Very Clean Both Inside And Out
Lease for  $575.00 Plus TTL   #226

2008 Federal Coach Cadillac Six D
oor

 All Black - Only 13,000 - One Ow
ner - All Serviced And 

Ready To Go - Raised Roof - Extrem
ely Low

 M
iles

Lease for  $595.00 Plus TTL   #135

2008 Eagle Coach Cadillac “U
LTIM

ATE”
 All Black - One Ow

ner - Very Clean Hearse - 2-W
ay Strobes Lw

r 
Stainless M

olding - Flag M
ounts & Staffs - Chrom

e W
heels

Lease for  $799.00 Plus TTL   #007

2008 S&
S Coach Cadillac “M

ASTERPIECE” H
earse

 W
hite - W

ith Only 37K M
iles - Flag M

ounts, - Very Clean - 
Com

m
ercial Glass - Chrom

e W
heels

Lease for  $790.00 Plus TTL   #532

2011 Federal Coach Cadillac “Silver”
 All Silver w

/Chrom
e W

heels - Only 42,000 M
iles - Left Hand 

Rear Door Hinge - One Ow
ner, Very Clean

Lease for  $892.00 Plus TTL   #157

2011 Federal Lincoln Coach M
KT Stratford 

 Paint Is Gold Leaf - One Ow
ner, Very Clean - Only, 44K M

iles
Urn Carrier - Back Up Cam

era - All W
heel Drive

Lease for  $959.00 Plus TTL

2010 S&
S Coach Cadillac “M

asterpiece” H
earse

 All black - EXTEND TABLE - Strobe Pkg. - COM
M

ERCIAL 
GLASS - Chrom

e w
heels - XM

 Radio - EXTREM
LEY CLEAN

Lease for  $885.00 Plus TTL   #365

2010 S&
S Coach Cadillac H

earse “M
EDALIST”

 Black Top Silver Paint - One Ow
ner - Only 46,000 M

iles - B&C 
Pillar Stainless - Left Hand Hinge - Carpeted Rear Casket Floor

Lease for  $799.00 Plus TTL   #378

2014 Federal Coach 70” Six Door W
/Rasied Roof

All Black - Partition - Seating For (7) Plus Driver
M

any M
ore Options

Lease For  $1,139.00 Plus TTL   #735

2016 Cadillac XTS Sedan
All Black - Black Leather - 17,000 M

iles - Nav., Heated/
Cooled Seats - XM

 - M
uch M

ore!
Lease For  $587.00 Plus TTL   #737

2013 Federal Coach Six D
oor Lim

o 48”
All Black W

/ Black Leather - 11,000 M
iles - Like New

 - Xm
 

Radio - Stobes - Back-Up Cam
era

Lease For  $985.00 Plus TTL   #031

SAV
E TH

O
U

SA
N

D
S!!!

2009 Superior Coach Cadillac
 “STATESM

EN” Specials
  3-Vehicles To Choose From

 1- Silver 2- Black - 
Very Clean - READY TO GO

W
A
S: $44,900.00

N
O
W
: $29,900.00

V
ISIT O

U
R O

N
LIN

E SH
O

W
RO

O
M

 
w

w
w

.ParksSuperior.com

2007 Federal Coach Cadillac Six D
oor

 Silver - Only 15,500 M
iles - Very Clean.  - Obviously One 

Ow
ner Car - Fully Serviced - Chrom

e W
heels - Blue Leather 

Lease for  $525.00 Plus TTL   #590

2007 Eagle Coach Cadillac “U
LTIM

ATE” H
earse

 All black w
ith only 42K m

iles - VERY CLEAN - Crow
n band - 

B pillar stainless - Urn Carrier - Extend Sill
Lease for  $719.00 Plus TTL  #401

2011 Federal Coach Cadillac Six D
oor Raised Roof

 All Silver - Raised Roof - One Ow
ner - Only 39,000 M

iles
All Serviced And Ready To Go - Great Looking Car

Lease for  $695.00 Plus TTL   #231
B

LO
W

 O
U

T SPECIA
L

http://www.parkssuperior.com/car_detail.htm?id=NLSF35L9
http://www.parkssuperior.com/car_detail.htm?id=I9P4KF7M
http://www.parkssuperior.com/car_detail.htm?id=IDMAOW64
http://www.parkssuperior.com/car_detail.htm?id=E3HFKZO3
http://www.parkssuperior.com/car_detail.htm?id=569NKN3A
http://www.parkssuperior.com/car_detail.htm?id=WITDXETJ
http://www.parkssuperior.com/car_detail.htm?id=4859L1QB
http://www.parkssuperior.com/car_detail.htm?id=8CQ71Q42
http://www.parkssuperior.com/car_detail.htm?id=03ONGM91
http://www.parkssuperior.com/car_detail.htm?id=G1TOX7X0
http://www.parkssuperior.com/car_detail.htm?id=46GLOS6C
http://www.parkssuperior.com/car_detail.htm?id=01BCEDSF
http://www.parkssuperior.com/car_detail.htm?id=SZG4PR9N
http://www.parkssuperior.com/car_detail.htm?id=80HF67MI
http://www.parkssuperior.com/car_detail.htm?id=OYLJH2WL
http://www.parkssuperior.com/car_detail.htm?id=S7M3MHWF
http://www.parkssuperior.com/
http://www.parkssuperior.com/
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